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Will It 
Interest You ® 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 


. 
| 
To know the names of the best manufacturers and whole- 
To receive information about any particular line? 


salers in the lines you are interested? 


To receive a reminder of coming events and activities? 
To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market ? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


=) 


DEMAREST PUBLICATIONS, INC., 
45 East 17th Street, 
New York. 


Gentlemen :— 


Please send the CROCKERY AND GLASS 
JOURNAL (including the Special Holiday 
Edition and Spring and Fall Buying Num- 
bers) to the following address for which .... 


SUBSCRIPTION PRICE 


Domestic 
$3.00 a year 
$5.00 for 2 years 
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enclose ...... foros year. par 
.00 a year 
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Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertising 
Office, 45 East 17th Street. Entered as second-class matter September, 2, 1920, at the post office at New York, under the act of March 3, 1879. 
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Three 


Maddock's 


New Royal Ivory Body 


Lowestoft Pattern—Pagoda Shape 


Illustrating one of the striking decorative treatments we are stocking 
in New York on this exquisite new ivory body—regarded by the discrim- 
inating as a master piece of fine potting. 


Several other recent additions to our stock patterns in the Royal Ivory 
Body are now on view, with more to follow. 


MADDOCK &@ MILLER 


INCORPORATED 
39-41 West 23rd Street 
New York 


689291 
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Acclaimed throughout the best stores everywhere 
the quality leader, The Edwin M. Knowles dinner- 
ware has attracted to its standard a host of loyal 


friends. 


Tue Epwin M. Know es Cuina Co. 


EAST LIVERPOOL, OHIO 
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Five 


What's Im A Name ? 


Shakespeare once wrote an im- 
mortal line “that a rose by any 
other name would smell as 
sweet.” 


Perhaps a rose labelled “an 
onion” would smell just as sweet if 
called by its right name—we can 
not say. 


But we do say without hesitancy 
that the fact that the CROCKERY 
AND GLASS JOURNAL is fifty-two 
years old and the best known pub- 
lication in the trade makes its 
name important and the journal 
itself a valuable advertising me- 
dium for the crockery and glass 
manufacturer. Certainly there is 
much in a name after all. 


A post card request 
will bring our rates 


Crockery and Glass Jowrnall 
45 East 17th Street oe New York 


Six CROCKERY AND GLASS JOURNAL July 8, 1926 


Notice Against In fringement 


It has been brought to our attention that 
certain manutacturers have produced and are 


about to offer to the trade, copies of our Pil- 


grim and Touraine shapes. 


We wish to advise the trade that these 


shapes are protected by letters patent on both 


shapes and decorations, and that no effort 


will be spared to secure the protection which 


the law grants us on the ground of infringe- 


ment and unfair competition. 


Every article made in the Pilgrim shape 
is marked 


White China Decorated 
& mal Theodore Haviland 
OrRANCEZ FRANCE 
Ww 
z gO 


a 


‘Theodore Haviland & Co. 


Incorporated 


26 West 23rd Street 
New York 
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Plenty of A little group of men active in the before in their special capacities, but not as pilots. They 
Nerve But crockery and glass business sat talk- both had the nerve but not the proper experience and after 


ing in the office of a manufactur- 
ers’ agent prominent in glassware 
circles. During the talkfest in which the topics consisted 
of everything from new decorations to a wrestling match, 
the question of nerve arose. While talking of the driver in 
an impending speedboat race someone commented: “That 
fellow has got plenty of nerve but he lacks experience.” 


No Experience 


And therein hangs a tale. 


The prominent manufacturers’ agent took a few deep 
‘Too much nerve and not enough 
“Down 


inhales on his big cigar. 
experience is a bad combination,” 
_in Long Island Sound the other day a fellow was trying 
out his new speed boat. His wife was in the boat with 
him. The boat had plenty of speed and he had plenty of 
nerve, but he did not have much experience to back up 
his nerve. The result was that when it came time to turn 
his nerve was all right, but he did not have the necessary 
experience. In a flash he and his wife had been thrown 
out and the speed boat was racing about the harbor at 
forty miles an hour without an occupant, finally smashing 


he philosophized. 


into a sloop and sinking it.” 
A few more puffs on the big cigar resulted in the re- 
Two aeroplane mechanics 
Both had been “in the air” 


lating of another illustration. 
decided to try a plane out. 


rising fifty feet they came down with a crash. Both es- 
caped death but landed in hospitals because they had nerve 
and lacked experience. 

Summing up the manufacturers’ agent applied nerve but 
lack of “aegetoale: to business. “‘Going into business re- 
quires nerve,” he said. ‘‘After one gets in there are times 
when he requires a lot of nerve but unless he has the exper- 
ience he is liable to come crashing to earth with a bang. 
Experience is pretty essential if one is to make a go of it 


in any business.” 


Be a Bit Last week's issue of the CROCKERY 
More AND GLass JOURNAL carried an 
Considerate article: “How Salesmen Kill 


Time,” in which both the sales- 
man’s and buyer's side were given in a discussion on keep- 
ing salesmen waiting to see buyers. Summed up, the 
salesman complained of having to wait well over an hour 
in some cases before granted an interview, while the buyer 
defended his clan by stating that no salesman’ was kept 
waiting purposely and that it took time to inspect the 
other fellow’s line. 

A little patience and consideration of “the other fel- 
low” will go a long way towards remedying this situation. 
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AMPS are usually among the last pieces selected 
Le in decorating and_ properly furnishing a room. 

All too frequently the possibilities which lie 
therein are overlooked or ignored by the uninitiated. 

A room to have proper atmosphere and character 
must, first of all, have pleasing backgrounds in walls and 
floors, together with furniture, well chosen as to design 
and color. Following which comes the opportunity to 
give the room interesting accents which are extremely 
important in the complete ensemble. One way 1n which 
this may be accomplished is in a careful selection of 
lamps and shades. 

A carefully selected lamp well placed, aside from its 
own decorative value, frequently serves to draw one’s at- 
tention from some more ordinary feature of a room to a 
choice piece of furniture or bric-a-brac which would oth- 
erwise pass unnoticed. 

There is a certain balance in the vari- 
ety of lamps used which is very im- 
portant if proper valuation is reached 
in the room as a whole. At least two 
types of lamps are necessary to a well 
planned room, first those intended for 
decorative and general lighting effect 
only, second those intended primarily 
for reading purposes. 

Probably one of the most. satisfac- 
factory reading lamps available is the 
bridge which, because of its 
adaptability in adjustment, meeting the 


what 


lamp 


requirements of each individual taste is becoming increas- 
ingly popular. 

The shade of the lamp which is intended especially for 
reading need not differ greatly from the shades of the 
merely decorative lamp except that it should be a shade of 
such shape as will permit of proper distribution of light. 

This statement, perhaps, needs a bit of qualifying. 
Such a shade should be very simple without the entangling 
fringes and furbelows so common in the decorative lamp. 
As we have already intimated, the simple shade is con- 
sidered by far the better taste, even in those shades which 


Eight 


The accompanying article 
by Dorothy H. Collins is one 
that may be read with bene- 
fit by lamp salesmen. Miss 
Collins tells in detail what is 
necessary in selecting lamps 
to properly balance the well- 
planned room in the home, 
to use 
many other helpful hints. 


shades 


| 


Lamps as Related 
to Home Furnishings 


By Dorotuy H. CoLiins 


With Watson & Boaler, Inc., Interior Decorators, Chicago. 


are to be used only for decorative effect. The plainer 
and more finely tailored shades create a much more 
favorable impression than those which carry the impres- 
sion of being “overdone.” 

Volumes might be written about shades alone. There 
is an almost infinite variety of interesting types to be 
had at the present time, from the simple type of paper 
shade with interesting old print or map, to the loveliest 
of silk shades in rich taffeta, trimmed with plain braids 
or gay colored bindings. Under these circumstances 
there seems to be no possible excuse for not having the 
right shade for the proper effect. 

As time passes and people in general awaken to the 
possibilities within their homes, an ever increasing 
amount of interest is being shown, in both the average 
home and in the more elaborate one in period furniture 
and decoration. The average person is 
reading more on these subjects and 
striving to apply the knowledge gained 
thereby. Most of us, however casual 
our observance, are quite ready to ad- 
mit of the more pleasing effect of a 
room that is furnished in pieces of har- 
monious and more or less contempo- 
rary periods. 


When such an effect is being striven 
and for, details count for much. For in- 
stance, a room of the early American 
period, with its hooked rugs, ladder- 
back chairs and maple furniture, might 
well have for the table lamps the quaint pewter or glass of 
the period. If an old oil lamp of Sandwich glass is to be 
had, it should, by all means, be wired for electricity, you 
will then have a lamp which, you may rest assured, will 
be of unusual interest. Any of these old pieces made 
up into lamps and fitted with chintz, pleated paper or per- 
haps a parchment shade with ship or map design, will help 
to create the atmosphere desired. 

The floor lamps used might, very properly, be simple 
wrought iron stands with candle fixtures and parchment 


shades. A splendid variant would be a Mica shade with 
its delightfully soft light. 
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A room of one of the earlier periods, possibly a mixture 
»f early English and a few well chosen Italian pieces, calls 
or a heavier style lamp such as beautiful antique brass or 
yronbe floor lamps with old looking parchment or warm 
oned silk shades. 

Persian jars in their rich colorings and interesting de- 
signs, are especially adaptable for use as bases for table 
amps in this type of room. 

The XVIII Century English room with its refined 
mahogany, its dignified and finely panelled walls and 
damask curtains, requires an entirely different treatment. 
What these fittings call for are lamps of lovely antiqued 
silver or gilt, sparkling crystal candelabra on the mantle 
and some choice piece of porcelain for a table lamp. 

We might go on and on, even to the point of boring 
you with what we have already said is an infinite variety 
from which fitting lamps may be selected to meet almost 
any requirement. You will find, however, in analyzing 
any well planned room which creates a sense of pleasing 
elegance, that as much care has been displayed in choos- 
ing the lamps and shades, as has been used with any other 
feature of the room, for, to repeat, lamps are a part of 


A Great 2/1 SALE! 


You Pay Only $39.75 for This 


100-Pc. Dinner Set 


You Get FREE This 


BOTH SETS DOWN 
DELIVERED $1 A WEEK 
TO YOU FOR NO INTEREST 


Sale Lasts 3 Days Only! 
Monday - Tuesday - Wednesday 


Imagine the pride you would take in setting your table with this beau- 
tiful dinnerware! And too, the silver set will come in mighty handy— 
all 26 pieces are included without a penny extra cost with your 100- 
piece dinner set. Every Pierce Guaranteed Perfect. 


The Marthella pattern is semi-porcelain, Colonial shape, decorated in 7 
colors, and has gold handles and-bands. An Ideal Gift for the June 
Bride! Order yours Monday, Tuesday or Wednesday! 


Remember—you get this 


Beautiful 26 Pc. Rogers Silver Set 


Marthella 
Pattern 


100 Pieces 
Dinner Set 


M 


Wm. Rogers & Son 


Triumph Pattern 


6 Knives—6 Forks 
6 Teaspoons 
6 Dessert Spoons 
1 Butter Knife 
1 Sugar Shell 
25-Year Guarantee 


Steere Delivery on Approval - Main 978 


621 Prospect Ave. +[leveland Household Sunplyé 


Mid-Arcade 
Bldg. Take Elevator to 2nd Floor 


A dollar bill mailed with this coupon reserves 
one “Marthella” Dinner Set and one Triumph Silver Set. 


All pieces damaged 
or broken replaced free 
of -harge. 


“CREDIT 
WITH A 
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Two department store ads, of unusual merit, from different sections of the country. 
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the finishing touches without which the present day home 
is as incomplete as it would be minus the other furnish- 
ings which go to make up a perfect whole. 


To Show How Ads Aid Distribution 


Louis Blumenstock, well-known advertising counselor 
and former department store publicity director, has pre- 
pared a series of institutional advertisements for the 
Chicago Daily News aimed to show the public how adver- 
tising aids the distribution of merchandise. 

Under the caption, “Advertising Advertising,” the first 
ad said in part: 

“Advertising finds and develops these markets and sup- 
brings about increased volume and more 
It enables business to produce for less 

Its tendency is always to multiply em- 


plies them. It 
rapid turnover. 
and sell for less. 
ployment, increase wages and reduce prices. 

“Tt is estimated by authoritative statisticians that $3,- 
000,000,000 is spent annually in the United States for ad- 
vertising. This vast expenditure is fully justified. It 
keeps the machinery of business going.”’ 


Ty y - t; WH, Store Closed Tomorrow—Memorial Day 
V hint These Great Offerings 
aCe BROOKLYN Lvnece roe te for Tuesday 
TUESDAY BRINGS THE LOESER JUNE SALE OF 


Dinner Sets : Glassware : Fine China 
——— Save % to % at 


ig 4 ’ On Wedding. Gifts as Well as on f 
s A New China and Glass for the oo 
Summer Home } x ~ 


A merchandise occasion witho! al is this annual Lor } £2 
June event. It has mang d together the; j <a i 
Fine Limoges China } 


2 = it the most notable sale of story. 
Imported 100-Piece & greater stock—fractically a new stock—including a number 


| $40 China Dinner Sets 
$29.95 


s. A valae so extraordinary 
to IL Daintiest § 


own representative { 


$50 100-Piece Dinner Sets 


of im Dy 
at the leading European sources of supply. It is # wonder- 
fully fine chance for brides-to-be as well as for housewives 
interested in furnishing summer homes. 


sa 100-Piece 
—_<A-Ft | $30 Dinner Sets 
$100 French China Dinner Sets 


Gold Incrusted 50-Piece Sets 


$49 


Hand Painted 
$6 Tea Sets 


Hand Painted 
$6 Luncheon Sets 


$2.50 to $3.50 Glassw 


Richly Gold Incrusted 


Cheese and Cracker Candy Jars 
—! Sandwich Trays Fruit Bowls 


Water Jugs 
‘Cake Stands 


Sugar and Cream Sets 
All-over Gold 9-Pjece Mayonnaise 


$8 Service Plates 


Gold Incruated 
$5 Service Plates 
Water Glasses $2.98 
Thin Clear Optic Crystal \ As 
Gold Band 22c. Each it i 


Gold Incrusted 49c. Each hj Be 


Gold Incrusted | [{f 


Stemware 


$4.25 Iced Tea Sers 


{ $15 Imported Wood 
} Including Tray 


Ship Models 
$9.98 


| $1.50 Gold Incrusted f 
Jars of Glass Salad Plates 
49 c 


Sprral Opie 
$1.50 Water Sets 
| 


89c 


$1 Bowl Sets 69c 
— 43. Imported porcelain 


Fivepirce Se 
4 


is an advertisement 


On the left 


of The Cleveland Household Supply Co., Cleveland, O., offering a 100-piece dinner set and a 26-piece silver set for $39.75 
with x Den ey tant of one dollar. To the right is the Frederick Loeser & Co., Inc., Brooklyn, N. Y., ad calling 


attention to the June Sale of Dinner Sets, Glassware and Fine China. 


HILE June is supposed to be the month for pros- 
pective benedicts, Eugene Henn, assistant to O. 
C. Graham, New York manager for the Cam- 


bridge Glass Co., Cambridge, O., has decided that July 
is the month. July 10 is the date set. 


E. Meltzer, sales manager for the Liberty Cut Glass 
Works, Egg Harbor City, N. J., was in town this week. 
Mr. Meltzer was here to consult with his factory’s New 
York representatives, David L. and Chas. L. Wise. 


John J. Hines, Inc., 39 West 23rd St., announce a new 
addition to their sales force in the person of E. A. Mar- 
tin. Mr. Martin will represent the Hines interest in the 
middle west. He leaves July 3 for Detroit on a trip that 
will keep him away until October 15. 


Charles Cohen, of the David L. and Chas. L. Wise 
sales staff leaves on Saturday for his vacation. He expects 
to be away for two weeks. 


The Messrs. Godfrey and Brown of the Geo, C. Kindt 
Co., 19 West 24th St., are doing a little carpentering on the 
side this week. A visit to the salesroom of this firm dis- 
closed these two worthy gentlemen busily engaged setting 
up display shelves to provide adequate space for the dis- 
play of new lines for the Fall. 


“Jack” Hines, Jr., expects to spend his vacation tour- 
ing. Starting in his car July 3, he left with Mrs. Hines 
on a trip that will keep him away from the cares of busi- 
ness for three weeks. 


John J. Hines, Inc., 39 West 23rd St., announces that 
work is now in progress on a new addition to their Pitts- 
burgh glass decorating plant. This is necessitated by 
the increasing popularity of the Hines line which is well 
established all over the country. 


G. S: Stone, assistant to Mr. Olson, china and glass- 
ware buyer for R. H. Macy & Co., is spending this week 
enjoying the pleasures of vacation time. 


Rene Dunne, formerly of the E. Torlotting, Inc., sales 
staff, became associated July 1 with Edward Boote, china 
importers, 35 West 23rd St. Mr. Dunne will cover mid- 
dle western territory with the Boote lines, starting out 
in the early fall, 

Bb. C. Sammis, office manager for Phillips, Thistle & 
Smith, factory representatives, 1107 Broadway, returned 
to his desk last Tuesday from a week’s vacation. While 


Ten 


away Mr. Sammis was kept busy superintending the final 
touches to a new home he has purchased at East Orange, 
ING: ——— 
Peter Wycoff, china and glassware buyer for the H. 
& 5S. Pogue Co., Cincinnati, O., made his initial trip to 
New York for the concern this week to place early fall 
orders for his departments. 

Another buyer in town this week was John Martine, 
in charge of the china and glassware departments for 
the Jordan Marsh Co., Boston, Mass. 


Some of the buyers in town this week placing orders in 
anticipation of their fall requirements are M. W. Carr, of 
M. W. Carr & Co., Somerville, Mass.: Al Reeves, Glass- 
ware buyer for Stowell & Co., Boston, and Wells Rock- 
well, of the Rockwell Silver Co., Meriden, Conn. 


Among those visiting the New York market this week 
was S. J. Natkin, china and glassware buyer for Mandel 
Bros., Chicago, who made a brief trip here to place orders 
for his departments. Mr. Natkin left Wednesday night 
for home stopping enroute in Pittsburgh and vicinity to 
make further purchases. He reports that his volume of 
business for the first six months of this year was the larg- 
est and best he has ever had and he is very optimistic re- 
garding the outlook for the balance of the year, 


The appointment has been announced of G. G. Han- 
son, 2642 North Mozart St., Chicago, as the Western rep- 
resentative of the Golding Sons’ Co., Trenton, N. J., and 
the Erwin Feldspar Co., Inc. Mr. Hanson will repre- 
sent these two firms in the sale of Feldspar, Kaolin, Ball 
Clays, Sagger Clays and Cornwall Stone covering the 
states of Missouri, Kentucky, Illinois, Michigan and Wis- 
consin. 


Dr. Holmes Heads Ceramic Course 


Dr. M. E. Holmes, of Columbus, Ohio, was appointed 
head of the new department of ceramic engineering of 
the School of Mines and Metallurgy, at the meeting of 
the board of curators held in St. Louis last week. The 
new course will be opened for registration this coming 
fall. 

Dr. Holmes is a graduate of the University of Indiana 
and of Cornell University. He has been connected with 
the ceramic industry for several years. He was for 
some time chemical director of the National Lime Asso- 


ciation and for a while acting general manager of this 


organization. During the past three years he has been 
connected with the Ceramic Experiment Station of the 


United States Bureau of Mines a Columbus, Ohio, doing 
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esearch in connection with the ceramic industry. He isa 
member of the American Ceramic Society, the Cosmos 
lub of Washington, The American Institute of Chemical 
tngineers, The American Chemical Society, and Sigma 
Ni fraternity. 

The new course in ceramic engineering was estab- 
lished by the School of Mines and Metallurgy at the re- 
quest of the clay industries of Missouri. The ceramic 
industry in Missouri now ranks next to lead in point of 
value in the mineral industry of the state, and is growing 
‘rapidly. Missouri ranks third among the states as a 
producer of clay products. The clay people have for sev- 
eral years felt that they were entitled to technical aid 
within the state for this important industry. 


As a means of interesting students in the new ceramic 
course the Clay Industries Association has voted three 
scholarships of $100 each to be awarded to students 
enrolling in the ceramic course next fall. 


William Tickell Has Had Only Three Jobs 


Although he has 
been identified with 
bree odiiwerwareé 
“game” for upwards 
of 25 years, William 
Wee eickella has* been 
associated with only 
three different gener- 
alware factories. Mr. 
Tickell, whose home 
is at Baltimore, Md., 
first started 
dinnerware for the 
International Pottery 
Co. Trenton, YN. J: 
and remained with 
this interest until the 
World War, when he obtained leave of absence and en- 
tered the Navy. At the close of the war, he spent a brief 
season at home, and then formed a connection with the 
Edwin M. Knowles China Co., Newell, W. Va., travel- 
ing eastern territory. His third connection is with the 
Smith-Phillips China Co., which became effective July 1. 
He will continue to travel the eastern territory for this 
interest. ‘“‘I have been associated with the dinnerware 
business all my life, and expect to continue in the ‘game,’ ’ 
Mr. Tickell said to the CrocKERY AND GLASS JOURNAL. 
“The advancement in the character of merchandise pro- 
duced today by the American pottery industry, to my 
mind is only a suggestion of what will be accomplished in 
the future.” 


selling 


Changes at Powers Co. 

George F. Williams, president of the Powers Mercan- 
tile Co., Minneapolis, announces the following changes 
in the personnel of the department store: 

L. Nelson, formerly of the Boston Store, Milwaukee, 


has been appointed furniture buyer to succeed W. A. 
Benton, 

Carl Fleer has been given charge of the domestic goods 
department. He was formerly associated with Iverson’s, 
Chicago. 

H. O. Heald has been named superintendent of employ- 
ment. He was formerly with FE. E. Atkinson & Co., of 
this city. 

F. F. Hall, formerly of Hahne’s, Newark, has been 
appointed buyer of housefurnishings and electrical appli- 
ances to succeed S. E. Price, who resigned recently. 


Swift Would Avoid Producing Too Much 


The country has been entering an upward swing of 
business activity since 1921. There were periods of 
moderate readjustment during the summers of the last 
three years, but, on the whole, the movement has been 
forward, 

It has been an unusually long period of prosperity, 
Louis F. Swift, president of Swift & Co., told Arthur 
D. Welton, of the Public Ledger, “and if history repeats 
itself we are in danger of entering into a period of declin- 
ing business activity at almost any time.” 

Mr. Swift’s prescription for the continuation of pros- 
perity is to produce only what goods the markets can ab- 
sorb, to avoid plant expansion unless it is absolutely neces- 
sary and to reduce operating and selling costs. 


Bad Account Loss Exceeds Fire Cost 


Losses to American business through improper and in- 
efficient methods of collecting accounts are greater by 
several-million dollars every vear than the annual fire 
losses of the country, E. B. Moran, manager of the Inter- 
change Bureaus of the National Association of Credit 
Men, said in reporting the work of his department for 
the last year. 

Millions of dollars would be saved every year if busi- 
ness men would thoroughly investigate applicants for 
credit instead of passing on customers through meager 
and incomplete reports that exist, Mr. Moran said, in 
so many credit files of concerns. 

The National Association of Credit Men now conduct 
more than sixty credit interchange bureaus, which make 
it possible for the members to obtain up-to-date informa- 
tion about concerns throughout the entire country, so that 
commercial fraud may be anticipated by warnings about 
the poor credit status of dishonest firms. This is known 
as the national clearance system among the members and 
embraces every important commercial center in the coun- 
try. 


New Incorporations 
Vitaglass Corp., make glass products, 1,000 shares $100 
each, 2,000 common, no par G. B, Perry, W. C. Mayne, 
W. Heydecker. (Filed by C. D. Young, 25: Broad St.) 


GLASS FACTORY ACTIVITIES 
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AND PITTSBURGH NEWS 


To Hold Meeting of Dinner and Glassware 
Buyers at Pittsburgh 


GENERAL meeting of dinnerware and glassware 
A buyers associated with the various stores included 

in the Cavendish Trading Co., is scheduled to be 
held at the executive offices of the Kaufmann Department 
Stores, Inc., Pittsburgh, July 14, it was announced here 
this week. This is the first meeting the buyers of this 
group have held in this district since the formation of the 
group. : 

John H. Harris, general manager and buyer of these 
lines for the Kaufmann Stores, has been spending some 
time of late in making a personal survey of the dinner- 
ware and glassware markets in this territory, and he will 
address the buyers on the dinnerware and glassware sit- 
uation during this gathering. 

The Cavendish group of department stores was formed 
earlier in the year, and included in roster are some of the 
largest and most active department stores in the United 
States. 

Those who attend the meeting here will be the guests 
of the Kaufmann Department Stores, Inc., and after the 
business session it may follow that a light entertainment 
program will be followed. 


Wheeling Interests Interested in Northwood 


From Wheeling, W. Va., comes the report that cer- 
tain business interests there are interested in the forma- 
tion of a new corporation for the purpose of taking over 
and placing in operation the plant of the Northwood Glass 
Co., which has been listed for sale under a court order. 
That such preliminary steps as necessary have been taken, 
is generally admitted at Wheeling, but definite proposals 
have not been divulged. 

Up until about two years ago the Northwood plant was 
continued in active operation and was a profitable going 
business. 

The factory at the last made a specialty of lighting 
glassware, but as this line of goods has not been active of 
late, and nothing was substituted to take its place, the 
business started to decline, until it was found necessary 
to file a voluntary petition in bankruptcy. 

It had been planned to offer this property for sale sev- 
eral weeks ago but it was deemed wise to postpone the 
sale until July 14. 


Emory Ebberts on Shriner’s Committee 
Emory P. Ebberts, in charge of the commercial de- 
partment of the Phoenix Glass Co.’s offices, Monaca, Pa., 
has been named as a member of the general committee 
of Shriners of this city which will give a monster outing 


Twelve 


at IKennywood Park Friday of next week. This branch 
of the Masonic fraternity has never missed an annual 
outing here for years, but the event this season gives 
promise of being the largest ever arranged. 


West Decorating Co. Seeks Charter 


An application will be heard at Harrisburg, Pa., July 
19 for a charter for the West Decorating Co., Jeannette, 
Pa. This business was started some years ago by Charles 
West, who is also the head of the West Sales Co., Pitts- 
burgh, with offices in the Pottery and Glass Building, 
Liberty Ave. at Tenth St. The company in its applica 
tion for a charter has announced its intent to become ac- 
tively interested in the decorating, manufacturing and 
sale of glassware and pottery. The line of this company 
is on display at the West sample rooms in Pittsburgh. 


Montgomery, Ala., Wants Glass Factory 

Morton C. Crabb, of the First Joint Stock Land 
Bank, Montgomery, Ala., is interested in having a glass 
factory established there, according to announcement that 
has been received by the supply trade in this district. 


Hazel-Atlas Co. Stocks Strong 
During the last few weeks unusual strength has been 
shown in the stock market at Wheeling, W. Va., in the 
shares of the Hazel-Atlas Glass Co. This interest has 
arranged to immediately retire all outstanding bonds of the 
Kern-Gorsuch Glass Co., Cleveland, and operating a fae- 
tory at Zanesville, O., and which some time ago was taken 
oven by the Hazel-Atlas organization. Although these 
bonds were not due until 1947, and the fact that they are 
now being retired, reflects in a most commendable way 

upon the commercial organization of this interest. 


Ft. Pitt-Jeannette Glass Co. Get Charter 

With a capital stock of $100,000 a Pennsylvania char- 
ter has been issued to the Ft. Pitt-Jeannette Glass Co. 
the application for which was filed at Harrisburg, Pa. 
several weeks ago. The incorporators are Edward Bauet 
and E, G, Bauer, of Jeannette, Pa., and W. J. Gilmore 
of Pittsburgh. The company proposes to become more 
active in the featuring of its general line, in both plair 
and decorated. 


American Dinnerware Sale Quiet 
“We have not found much improvement in Americar 
dinnerware or glassware,” announced John McClellan, 01 
the John McClellan & Co., of Houston, Texas, this week 
“In dinnerware, trade is running to 31, 42 and 50-piece 
dinner sets, although colored glassware still holds good 
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‘The American factories are giving very good service— 
they are shipping very prompt this year. 

“As to business conditions in our section, | would say 
the first four months of this year about equaled the first 
four months of a year ago. May showed some signs of 
improvement, and June was better than May. From our 
point of view, the outlook for business for fall is very 


good. 
“We have already harvested a good berry crop, and most 
of the state have harvested their oats and are now work- 
ing on the wheat. All of these crops have been very good. 
Corn is practically made, and the prospects for the cotton 
crop is very good—all of which leads us to believe that the 
future outlook for business is exceptionally bright.” 
Start Work on Louis Glass Co. Plant 
Construction has been started on the new plant at Wes- 
ton, W. Va., for the Louis Glass Co., which will have a 
close affiliation when placed in operation with the Weston 
Glass Co. The new factory will produce a line of both 
pressed and blown ware in both colored and crystal glass, 
and it is expected to be placed in operation early in the 
fall. Schedules call for the employment of probably 150 
people. 


Predicts Healthy Fall Business 
The Merchandising Division of the Dohrmann Commer- 
cial Co., at San Francisco, Calif., this week announced: 


F you had a salesman who 
sent in his card to a buyer 
and then said good-bye, how 


long would you keep him? 


Yer you are doing the same 
thing if your advertising month 
after month tells the buyer 
nothing but your company’s 
name—something he has 


known perhaps for years. Phan Eston 
Make your advertising sell. Illustrating 
Illustrate your goods. Tell the Photography 
buyer what he can sell at a Advertising 
profit. Then you are getting 


something for the money you 
spend for advertising space. 


ROBERT RAWSTHORNE CO. 


Heeren Bldg.—8th & Penn—Pittsburgh, Pa. 


“While the business of this organization for the month 
of June has been ahead of any previous June, nevertheless 
we are equipped for something bigger. We are looking 
forward to healthy fall business, and we hope that our 
wishes will be realized.” 

This interest is the largest of its character on the Pa- 
cific Coast. It conducts the crockery and household de- 
partments in seven of the largest department stores on 
the west coast, three large wholesale branches, located at 
San Francisco, Seattle, Wash., and at Los Angeles, and 
also the Dohrmann Hotel Supply Co., with branches at 
Oakland, San Diego, San Francisco and Los Angeles, 
Calif., and at Seattle, Wash. [t also operates four de- 
partment stores of its own on the west coast and also one 
at Honolulu. 


Flint Glass Shows Little Change 

Little if any change has been reported in the production 
schedules of flint glass factories in this district during the 
last week. There is, however, slight evidence of the be- 
ginning of the early summer lull in new business. Yet, 
however, the majority of the factories are continuing an 
output equal to the records of even a month ago. 

General demand at this moment, according to retailers 
in some districts is running strong to the more popular 
priced items in crystal ware, while colored glassware does 
seem to be the line that is bolstering the market just now. 

(Continued on page 17) 


Illustrating our No. 40 line. A very lovely spiral flute, re- 
producing in a delightful manner the early Colonial. Made 
in sparkling crystal, green, also a combination of amber and 
crystal. One of the most popular lines we have ever 
produced. 

Complete line, including many novelties. 


Representatives: 


New York Boston 
Paul Joseph, Murt Wallace, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


Phe Duncan & Miller Glass Co. 
3 Washington, Pa. 


Chicago 
F. T. Renshaw 


(So) ose | See) Sep | 


Lig = 
Za 
| ¥ 
v 


Cold Weather Holds Back Vegetables— 
Dinnerware Demand Slack 

ONSUMPTION of natural gas for kiln firing in 

this district can always be depended upon as a 

barometer of business. It was disclosed this week 
that the average production of dinnerware so far as the 
immediate East Liverpool district is concerned is now 
approximately 38 kilns per day. A previous record of 
51 kilns per day has been maintained, but earlier in the 
year. 

This production record is in keeping with the previous 
reports published in this department relative to the out- 
put in this section of the state. 

It was revealed this week that the crop situation in dif- 
ferent parts of the country has had considerable to do 
with the demand for dinnerware. Excessive droughts and 
cool nights have held back vegetation, and as a result there 
has not been the retail demand for dinnerware that has 
been experienced in other years. 

Another reason advanced for the decline in volume is 
declared to have been the high-pressure sale of 31-piece 
sets, whereas in former years there was an. active cam- 
paign conducted for the sale of 100-piece sets. 

While the 31-piece set may have its place, the set is not 
what is required for home purposes. Retailers and other 
distributors have come to the conclusion that the life of 
the 3l-piece set will be short lived, and that the trade 
will again come to the featuring of the old time 100-piece 
set. 

The Fourth of July holiday was another factor in caus- 
ing a decline in production during the current week, and 
usual schedules will not be resumed until next Monday. 


Five new patterns have been added to the general as- 
sortment of decorations featured by the Smith-Phillips 
China Co. All are sprays, and are very different from 
any other decoration that has been shown this year. It is 
related by William Mackey, sales manager for this interest. 

“We are not going to stop with what we now have in 
the way of decorations, but it is our intent to add from 
time to time the best treatments and patterns that the 
market affords,” he declared. This factory.is making a 
feature of an ivory body, having eliminated its white body 
at the beginning of the year. 


Herbert Connors Visits Chicago 
Herbert K. Connors, eastern representative, azid 
Charles A.-Weidemann, western representative for the 
Carrollton (O.) Pottery Co., spent this week in Chicago, 
Ill., showing the full line of this factory at the Chicago 
Furniture Mart. Mr. Connors only recently completed 
his usual journey over his eastern territory. 


Fourteen 


I 


(\ 


John Harris Inspects New Lines 


John H. Harris, manager of the china and glass de 
partment of the Kaufmann Department Stores, Ine., 
Pittsburgh, Pa., spent a day in the district late last week. 
His visit here was for the purpose of looking into the 
future market, and obtaining data upon possible new lines 
that might be available for the fall and holiday trade. 


A. A. Allgrin Visits East Liverpool District 


Enroute to the New York market, A. A. Allgrin, with 
the Gimble Bros. store at Milwaukee, Wis., spent several 
days in the local district. He anticipated considerable new 
business for early fall delivery, and also for the holiday 
trade. This was his first visit to the local district since 
January. 


Steubenville No. 2 on Full Schedule 


The No. 2 plant of the Steubenville (O.) Pottery Co., 
located on the East Liverpool-Cincinnati intercounty 
highway, five miles north of Steubenville, and overlooking 
the Ohio River is operating full time this season. At this 
factory the company is featuring an ivory body and be- 
cause of the active demand, the firm has been in a position 
to keep this factory on steady schedules. Their No. 1 
plant at Steubenville is being operated on a basis of about 
60 per cent of normal, but in this pottery the white body 
is being featured. 


Good Dinnerware Demand Slack 


From Oklahoma comes the report from the offices of 
the W. J. Pettee & Co., of the condition of general busi- 
ness in that section, and which in a measure reflects upon 
general conditions throughout that state. 

“As regards the future, we are unable to predict, as in 
this country our business demands a great deal on our 
crop results,’ suggests F. S. Lamb, secretary of this cor- 
poration. “However, for the year, high grade dinnerware 
business has been very quiet, and we see no improvement 
in this for the coming fall. 

“Factory shipments at this time are very prompt, and 
we have no complaint whatever in this direction. We 
have always found that when the factories come through 
on the dot, that the general business all over the country 
is not very good. 

“Glassware business has been fairly good owing to 
numerous weddings, and also warm weather coming on. 
Particularly in the dinnerware line, business is rather 
quiet. About the only items in this line that are being 
sold at this time are short sets on special sales.” 
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“Dinnerware Game Uncertain”—S. R. Weller 

“The dinnerware game has been an uncertain quantity 
for the past year, as it seems to have undergone a condi- 
tion which no one seems to be able to explain satisfac- 
torily,” declares S. R. Weller, of: Newton & Weller Co., 
jobbers at San Antonio, Texas. 

“Everything runs to bright decorations and short sets, 
say 42 and 51, and in many instances 31-piece sets. Open 
stock patterns do not seem to be moving as they should, 
especially in the modest decorations, as everybody wants 


‘ 


something that is ‘Jazzy’ or showy. We have no trouble 
in securing all the goods that we can use in any and all 
lines, as the factories are very prompt in shipping. 

“Just now we are marking time until the Texas crops 
begin to move, as we have had one of the worst droughts 
in this section last year ever known in the history of the 
country. This curtailed our business very materially. 
The prospects are now good, and we hope that as soon as 
the crops commence to move that there will be a material 
change in business. 

“Glassware seems to run largely to machine-made 
goods of the cheapest kind and to stemware for better 
goods. Table glassware seems to have lost but almost 
entirely in this territory. Very little of this merchandise 
is being sold. In other words, crockery and glassware 
seem to be undergoing a great change, which required con- 
siderable casting about in order to get volume as in the 
past. 

“Colored glassware is keeping up very well, but we fear 
it is losing out to a certain extent. Heavy cut glassware 
isnt anything. In a jobbing way it runs to the blown 
and cut in the cheapest kind. Our territory is developing 
very rapidly,” Mr. Weller declared, “and we are looking 
forward to better conditions next year, especially if there 
is a good crop this year, and if so, it will pay up last year’s 
indebtedness.” 


Jackson China Business Good 
E. A. Fischel, treasurer of the Jackson Vitrified China 
Co., Falls Creek, Pa., made his first visit to this district a 


aml 


few days ago on business connected with his company. 
“We are doing a very nice business,” Mr, Fischel said, 
“and from outlook future business appears encouraging.” 


Bennett Pottery Co. Eighty Years Old 


Announcement has been made that the Edwin Bennett 
Pottery Co., Baltimore, Md., will observe its eightieth an- 
niversary of its found September 5th next. The business 
was removed from the East Liverpool district to Balti- 
more, owing to the lack of transportation facilities here 
in those early days, although the founders of the Bennett 
Pottery here had no trouble in disposing of the product 
of their little one-kiln plant. The Bennett pottery at Bal- 
timore is the first generalware pottery in the United 


States to have been built south of the Mason-Dixie line. 


(Continued on page 17) 
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Contributes to the quality of 
your production 


HIS feldspar is dependable 

—mined, not open quar- 
ried from an excellent deposit 
imo Nortie carolina, the state 
fonts tagain one lead in ton- 
nage. 


Every means for insuring its re- 
liability and your satisfaction 
are adopted—including the fur- 
nishing of an analysis of each 
shipment. 


REG, U.S. PAT.OFF, 
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Chicago Gift Show, August 2-7 


The Chicago Gift ‘Show at Hotel Sherman under the 
auspices of the Gifth, Art Wares and Novelties Associa- 
tion of Chicago is an event of acknowledged importance 
to buyers and sellers of gifts and allied merchandise. 

The Fifth Annual show will be held this year, August 
2 to 7 on the eleventh, twelfth and fourteenth floors of 
Hotel Sherman. The buyer large and small knows from 
experience that here under one roof will be seen the lines 
New 


creations of hundreds of artists are released for the first 


of 300 exhibitors of standing and responsibility. 


time during that week. 

The shows of the Gifts, Art Wares and Novelties 
Association have shown a steady and rapid increase in 
number of exhibitors and in number of buyers attending. 
The attendance of buyers at the 1925 Show were in ex- 
cess of two thousand. This show gives the manufacturer 
an opportunity to anticipate the needs of the trade, there- 
.by assuring prompt deliveries. It gives to the buyer an 
economic convenient method of inspecting and compar- 
ing merchandise in an efficient and profitable manner. 
The 1926 Show has every indication of being bigger in 
every way than any before. 


For information write the Gifts, Art Wares and Nov- 
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Kopp Glass, Inc. 


Successors to 


Pittsburgh Lamp, Brass & Glass Co.'s 


(Swissvale Plant) 


Manufacturers of 


Delica White Cased Glass 


Crystal Kopp Railroad 
Colors and Marine 
and Signal Glass 
Cased for Special Glass 
Illuminating ENR * for 
Uses Special Purposes 


Novelties and Specialties 


K. G.I. “c* SATISFY 
KOPP GLASS, Inc. 


Swissvale, Pa. 
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| Here’s a Present for Our Advertisers 


As an exclusive service for its yearly advertisers the CRocKERY AND GLASS 


NEW YORK CITY 


a JourNAL will mail each month a printed pamphlet containing a complete 
. list of NEW BUSINESSES, FAILURES and BUSINESSES DIS- 
E CONTINUED in the trade. This list, which is exclusively controlled by 
‘ Demarest Publications, Inc., for publication in the china, glass, house- 
| furnishing and lamp trades, will include every state in the Union. 

u NO EXTRA CHARGE FOR THIS SERVICE 

: The extraordinary part of this service is that it is furnished to our adver- 
: tisers absolutely without cost and gives invaluable information that can not 
xe be obtained elsewhere. 

| IF YOU ARE NOT AN ADVERTISER 

te) It would work to our mutual advantage to have your advertisement in the 
@ CROCKERY AND GLass JOURNAL but you can obtain this valuable and ex- 
E clusive service complete every month covering the entire United States for 
H the nominal sum of $50 a year. Single copies may be had for $5.00. 
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Glass News 
(Continued from page 13) 


In the better grades, blown and stemware is in best de- 
mand, although decorated specialties and colored ware 
are having the best sale. 


Good Fall Business in West Predicted 

In a statement made to the CrRocKERY AND GLAss 
Journat this week, A. E. Monroney, vice-president of 
the Doe and Bill Furniture Co., Oklahoma City, Okla., 
who are both wholesale and retail distributors, said: 

“In our immediate locality, the lines that we handle, 
namely furnishings and equipment for restaurants and 
hotels, the demand for the first six months has been a 
little below normal. There are not many new places of 
business going in, neither are the older established places 
using the quantity of supplies that they generally do in this 
season of the year. However, we anticipate the last six 
months of the year to be up to normal, or better. 

“At the present time the glassware lines, the ice tea 
and water glasses are selling on an average quantity, 
while in the hotel china line, these items especially those 
used for vegetable and fruit service are in fair demand. 
We are having no trouble in securing prompt shipments 
from factories, either carlots or less.” 


The C. M. Steiner Co., which is being formed here, pro- 
poses, it is said, to conduct a retail and wholesale busi- 
ness in house furnishings, and housewares, which will 
include lines of both dinnerware and glassware. 


Texas Factory to Increase Production 
It is reported at Three Rivers, Texas, that the capacity 
of the Three Rivers Glass Co., there is being increased 
in order that the production will be increased to 100,000 
containers of various sizes daily. The factory is the only 


one of its character in that part of the south. 


Star City Gets Big Contract 


According to a report coming into this district from 
Star City, W. Va., the plant of the Star Glass Co., of 
that place has underwritten a contract for lighting glass- 
ware that will insure the steady operation of the factory 
during the remainder of the year, and giving employment 
to from 12 to 14 shops. 


Fostoria Shows New Design in Glass 
Dinnerware 
New samples have just been received from the Fos- 
toria Glass Co., Moundsville, W. Va., of their new glass 
dinnerware line by New York Manager Charles L. Wed- 
die, and are now on display at the concern’s salesroom, 141 
Fifth Ave. The items consist of a charming new etched 
pattern that promises to add to the popularity of this only 
complete glass dinnerware service on the market. With 


this design the line may now be procured in three dif- 


ferent patterns. The ware as well as plain is made in 


crystal, amber, green and blue. The colors are uniform 
throughout and a special feature of the glass is that it is 
heat resisting. The line is sold in sets or open stock. 
Besides the usual dinnerware service pieces there are a 
number of other items such as table centers, stemware 


to match, etc. 


New Glass Compact and Other Original Items 


One of the cleverest of the new items on the market 
is that shown by O. C. Graham, New York manager for 
the Cambridge Glas Co., at the concern’s salesroom, 184 


Fifth Ave. 


bottom and cover in a fancy oblong shape. 


This is a glass compact set consisting of a 
The lower 
part has recesses for rouge, powder and puff, eye brow 
pencil and lip stick. This is made in amber, green, peach- 
blo and crystal in polished or satin finish and comes in 
various decorations. The item is sure to prove a ready 
seller through its popularity with the fair sex. Another 
very attractive and practical number is a five piece handled 
high ball or bridge set. This consists of a handled tray 
with compartments holding four 8 oz. tumblers. This ts 
also made in amber, peachblo and green and may be pro- 
cured in crackled, plain or optic glass in various decora- 
tions. Somewhat similar to this is a very tasteful and at- 
tractive sugar and cream set with tray. 
this are the same as in the above mentioned items and may 
be had both plain or decorated. Another departure from 


This is made with a 


The colorings of 


the ordinary is a glass place card. 
center space in frosted finish suitable for writing on, the 
same principal as a slate, upon which may be written the 
name of the guest. By the simple means of a moist rag 
the writing may be erased. This is also produced in vari- 


ous colors. 


Good Value in Attractive Cake Set 


A new cake set has been received by Phillips, Thistle & 
Smith, Inc., 1107 Broadway, from the Pope-Gosser China 
Co., Coshocton, O., for which they are the New York 
representatives. This comprises six, 6 inch plates, and a 
large cake plate. These may be retailed at $5 with a good 
margin of profit to the dealer. The design is a lattice 
border in vellow, employed with a white and blue floral 
treatment that is at once dainty and effective. A bird and 
floral center complete the decoration. The same design 
may be had in a dinner service. 


Pottery 
(Continued from page 15) 


Dressler Tunnel Kilns Satisfactory 
Very satisfactory results are said to have been found 
by the management of the Limoges China Co., Sebring; 
O., following a two months’ operation of its new Dress- 
ler tunnel kiln. This kiln permits the entrance of a car 
of ware every thirty minutes, and the firing of approxi- 
mately 5,000 pieces of ware every 24 hours, The kiln 


(Continued on page 21) 
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Innovations of Outstanding Merit for Buyers 
of Lamps, Shades and Their Accessories 


By Beatrice MItterR WISNER 


‘in Lamps and Shades 


Lamps of Fine Character 


The three artistic new lamps pictured, from the stu- 
dios of John B. Salterini, 35-37 West 23rd St., New 
York, are excellent specimens of metal artcraft in fine 
proportion, symmetrical modeling and unique design in 
cut-out figures. These are taken from the old time fairy 
tales which give them an added interest. Note how beau- 
tifully the figure decoration lends itself to the scroll work 
and arm, showing correct balance and graceful line in fine 
conception and adaptation to the lamp proper. The lovely 
parchment shades carry out the same distinguishing de- 
sign and motif, adding further charm to the unit. The 
Salterini products are noted for originality and crafts- 
manship which is evidenced in these new lamps, herewith 
given. 

The Salterini studios are constantly producing new style 
lamps in many designs, motifs and rich finishes. 


aS 3 


Fighteen 


A Fine Reproduction 


At the present time, Colo- 
nial lamps have a special ap- 
peal, when the Sesquicenten- 
nial has revived this character 
lamp. The unique glass lamp 
illustrated from Alladin Mfg. 
Co., Muncie, Ind., carries out 
the colonial idea in its splen- 
did modeling and quaint con- 
struction. The dainty chintz 
shade, hand painted on buch- 
ram, also brings to life ances- 
tral times, in its old fashioned, 
all over floral design. Both 


shade and lamp have a special appeal at this time, and 
bring all that is desired in a splendid reproduction of 
period times. 
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- Mail Order Houses Show Business Stability 


in Hub City Section 


NDICATIONS of the stability of business conditions 
in this section may be had from the sales report of 
Sears, Roebuck & Co, and Montgomery Ward & Co., 

the two biggest mail order houses in the country. June 
sales of both companies were about $2,000,000 higher dur- 
ing June, 1926, than in June, 1925. Sales for the past 
six months period for Sears, Roebuck & Co. were $126,- 
346,928, against $104,917,102 for the same period a year 
ago, and for Montgomery Ward & Co. were $95,105,157 
against $82,425,775 for the corresponding period last year. 

Pre-inventory sales are being held by a number of the 
large Chicago department stores this week. The stores 
are making a decided attempt to reduce their stock on 
hand before inventory taking. This has had a quieting 
effect on the local wholesale trade as these stores are not 
making any purchases until after their inventories are com- 
pleted. 

The annual convention of the Western’ Glass Jobbers 
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Ready for Shipment— 


TET 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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PALATE STATE EE 


a 


By 


J. H. SMytrHE, REPRESENTATIVE 


Association was held at the Congress Hotel last Wednes- 
day. 


The Hartman Furniture and Carpet Co. put into effect 
its new policy of shorter hours for its 2,000 employees 
last week. This new store-closing plan was recently an- 
nounced by the Hartman firm and shortens the working 
time of employees eight hours per week, in the eleven 
stores operated by them. This new plan eliminates Tues- 
day evening store hours and will prevail hereafter, except- 
ing during the holiday season and special sales periods. 


The Art Lamp Manufacturing Co. decreased its capital 
stock recently to $700,000 and 50,000 shares of non par 
value from $1,000,000 and changed the par value of the 
shares, 


James Simpson, president of Marshall Field & Co., 
accompanied by his two sons and several friends, left 
last week for the Cody district in Wyoming. They will 
spend six weeks on a ranch fishing, hunting and trapping. 


The Bridgeport Furniture Co., 3222-24 So. Halsted St., 
was recently incorporated with a capital stock of $100,000 
for the sale of household, office and store furniture, fix- 
tures and supplies by Olga Janeliunas, Julius Janeliunas 
and William Picktorman. 


, 


F, W. Merry, of the Indiana Glass Co., Dunkirk, Ind., 
spent several days in the local market last week. 


Mark Levy & Bro. have leased from S. B. and B. W. 
Fleischer of Philadelphia the store at 63 East Randolph 
St., to the Toya Importing Co., which specializes in the 
sale of oriental goods. 


A number of premium buyers will be in Chicago for 
the week of July 19. While their visit will be primarily 
for the merchandise displays, such as the Luggage & 
Leather Goods Exhibit, they will also be in the market 
for dinnerware and glassware for premium use. 


B. H. Palmer, of the United States Glass Co., returned 
from his road trip and left on a three week vacation in 
Southern [llinois. 


Carson, Pirie, Scott & Co., formerly opened its new 
wholesale plant last week in the remodeled Farwell build- 
ing at Adams St. and the river. The new plant contains 


Nineteen 
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1,000 square feet of floor space, said to be the largest 
wholesale dry goods plant in the world. The customers’ 
entrance room was decorated with flowers for the occa- 
sion. 


H, Ly Kelly, of Kellys& Reasnerlocal actory repre- 


sentatives, is spending a two week vacation in Northern 
Wisconsin. 

S. O. Paull, of the Eagle Manufacturing Co., Wells=| 
burg, W. Va., was a visitor in this market a short time 
during the past week. 


WHAT TO BUY 
AND WHERE TO 
BUY IT IN 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Etchings, Cuttings Phone 


and Iridescent. Central 3497 


THE SEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBRING, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 


for rates. 
Room 930 


CHICAGO 


EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. 


This ‘‘card’”’ can be made to yield 
big dividends. Phone Wabash 0860 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 
Pope-Gosser China Co. Coshocton Glass Corp 
Seneca Glass Co. National Glass Novelty Co. 


Phone: Central 3236 Susquehanna Cut Glass Burke Studios 


THE UNITED STATES 
GLASS CoO. 


30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROQM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


Kopp Glass Co., Inc., Makes Debut 


Among the important glassware changes of 1926 1s the 
coming of the Kopp Glass, Inc., a new company under 
well-experienced management, which will make glassware 
specialties and illuminating glassware of many kinds. The 
name “Kopp” is not unknown in the manufacturing end 
of the industry because for many years one of the ac- 
knowledged developers of new type of glass, new colors 
and new ideas has been Nicholas Kopp. As the name in- 
dicates the new company is named for Mr. Kopp and he is 
the active head as president. 


Unlike other new ventures, Kopp Glass, Inc., has a 
management of men trained in the glassware industry 
who have been associated with the Pittsburgh Lamp, Brass 
& Glass Co., for years. Kopp Glass, Inc., when plans 
now under way are completed, takes over the glassware 
plant at Swissvale, Pa., on the main line of the Pennsyl- 
vania Railroad, a few miles east of Pittsburgh. 


Kopp Glass, Inc., will be a separate and individual es- 
tablishment, with no connection with any other concern. 
It is being financed separately. Improvements and 
changes will be made at the Swissvale plant to make it 
inferior to none for the special and feature wares it will 
manufacture. 


The new company, while already starting to function, 
will get definitely into the trade when it announces this 
Fall some interesting new lines. Mr. Kopp and his asso- 
ciates declare that their promise of interesting new things 


must suffice for the present. 


Not only has Mr. Kopp been known as one of the lead- | 
ing developers of special glasses in crystal and colors, but 
he is also a designer and the new things his company 
will have, will be worked entirely by the new company. 
Kopp Glass, Inc., will continue the manufacture of the 
cased-glass illuminating ware known to the trade as) 
“Delica White’? and also will make Kopp signal glass 
which is standard with many railroads and steamship lines, 

The Swissvale plant, where the general offices and show- 
room of the Kopp Glass, Inc., are located, is well adapted 
to the various lines that the new company will produce. | 
There is a 16-pot furnace, a 12-pot furnace and two day 
tanks to take care of the melting. There are also two bat-_ 
teries of five lehrs each for annealing signal glass, each’ 
piece of which is annealed in its own carirer consisting) 
of a sheet iron tray with asbestos lining. 

More than 50 colors of glass have and are being made) 
in the Swissvale factory. The workers, many of them) 
veterans, are well trained in the making of illuminating 
ware and specialties. This is an added reason why Kopp) 
Glass, Inc., begins its activities auspiciously. | 

Harry A. Ross, for 30 odd years with the Pittsburgh} 
Lamp, Brass & Glass Co., is vice president and sales man-, 
ager of the Kopp Glass, Inc., and his sales staff is located) 
in important cities throughout the country. C. H. Curry) 
is treasurer of the company, and W. F. McNaugher, also) 
in charge of the office as secretary. Assisting Mr. Kopp 
formerly with the Pittsburgh Lamp, Brass & Glass Co., is” 
in his capacity as glassmaker is C. J. Huot, his nephew. — 


. 
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Pottery 
(Continued from page 17) 


has also produced a saving in overhead expense in kiln 
approximately $100 per diem, it is said, this saving being 
in labor, time and fuel costs. 


Gets Federal Patent for New Kiln 


Wilson L. Burley of Crooksville, O., has been granted 
a Federal patent on a new design for a kiln. A number 
of new ideas have been incorporated into the original 
drawings, making it a new type of tunnel kiln. 


Illinois China Builds New Kiln 


Construction of a new kiln at the plant of the Ilinois 
China Co., Lincoln, Ill., has been started, the intent of 
the improvement being previously noted in this depart- 
ment. The additional kiln will add about 20 per cent to 
the production of hotel china at this plant. 


Poplar Bluff Wants Pottery Plant 
A desire to have a pottery plant at Poplar Bluff, Mo., 


has caused the Chamber of Commerce of that place to 
open negotiations with Evans Bros., of Bloomfield, Mo.., 
to relocate its plant there. In the new location, it is said 
the firm would be in the heart of a clay belt, the material 
of which would be available for the manufacture of a 
general line of stoneware. 


North State Producing Art Pottery 


Production of a line of art pottery has begun at the new 
plant of the North State Pottery Co., Sanford, N. C. 
This pottery was designed by Prof. Greaves Walker, 
who is noted for his work in ceramic research. It is likely 
this new line of ware will be shown at Pittsburgh, Pa., 
during the buying season next January. 


George T. Bratt Returns 
George T. Bratt, western representative for the Edwin 


M. Knowles China Co., has returned to the home office, 
following a late spring trip over his territory. 


Crockery Baking Causes $5,000 Fire 


Fire at 541 Atlantic Ave., Boston, in a second floor 
office of the United China Co., July 5th, caused damage 
estimated at $5,000. A second alarm was sounded by 
Chief Sennott as a precautionary measure. 

Benjamin Phillips of ladder 8 was injured by glass. 
- His right wrist was severely cut. After treatment by an 
ambulance doctor he went back to duty. Overheating of a 
gas oven used in baking crockery is given as the cause. 


Buyers in New York 


Jury 6, 1926 
Mr. Moreland, house furnishings, china, Mendel & Harris, Inc., 
New Haven, Conn., 115 W. 30th St. (B. F. Levis). 


Jury 7, 1926 ; 
L. A. Bourbon, house furnishings, china, Duffy-Powers CO: 
Rochester N. Y., 1150 Broadway (F. Lilienthal & Co.). , 
J. Martin, china, Jordan-Marsh Co., Boston, Mass., 244 Madison 
Ave., 7th floor. 


Potters to Seek Ten Per Cent Increase 


(Special dispatch from Staff Correspondent. ) 


Eight thousand members of the National Brotherhood 
of Operative Potters will seek an average wage increase 
of 10 per cent in a proposed two-year general ware agree- 
ment with the United States Potters’ Association, it was 
stated authoritatively at Atlantic City. 

More than half of the nearly 150 resolutions submitted 
for consideration of the thirty-sixth annual convention, 
deal with a proposed advance in pay for the 11 crafts in 
this branch of the industry. 

The large number of resolutions is attributed to the 
fact that in 1925 practically the same scale of the previous 
two years was continued. 

Some trades ask an increase of 14 per cent and still 
others only five per cent. 

Working conditions are satisfactory. Any proposed 
changes in this respect will be of minor importance, it 
was pointed out. 

The convention will issue instructions to the confreres 
who will meet the labor committee of the United States 
Potters’ Association, probably in September in Atlantic 
City, to draft the new biennial agreement to replace the 
old scale which expires on October 1. 


Adopt Wage Increase for Potters 


(Special dispatch from Staff Correspondent. ) 


At the Potters’ Convention, Atlantic City, the conven- 
tion defeated the resolution calling for biennial sessions 
instead of annual meetings. Many of the resolutions call- 
ing for an advance in wages have been adopted. The 
committee on resolutions have eliminated propositions 
from the floor of the convention. Because of duplication 
of purpose national officers elected last year will continue 
Over a two year term. 


Complete reports of the annual convention of the Na- 
tional Brotherhood of Operative Potters will be published 
in the July 15th issue of the Crockery and Glass Journal. 


HE ideal life is in our blood and never will 


be lost. Sad will be the day for any man 
when he becomes contented with the thoughts he 
is thinking and the deeds he is doing—where 
there is not forever beating at the doors of his 
soul some great desire to do something larger, 
which he knows that he was meant and made to 
do.—Phillips Brooks. 


Declares Installments Lowering Prices 


Sees Some Good Even in Peddlers But Cost 
of Peddling Is Yet Undetermined Is Admitted 


NSTALLMENT selling bids fair. to become an im- 

portant factor in the lowering of production costs 

and retail prices, according to Alvin E. Dodd, man- 
ager of the domestic distribution department of the Cham- 
ber of Commerce of the United States, who recently ad- 
dressed the Society of Industrial Engineers at Philadel- 
phia, 

It will bring this about, Mr. Dodd explained, not pri- 
marily because the installment method is what it is, but 
because it offers a channel through which keen industrial 
competition may keep up the production pace to that end. 

“The old conception of supplying an existing demand,” 
said Mr, Dodd, “has been succeeded by the new question 
of creating a demand through a super-abundance of sup- 
ply. 

“While our growth in population has been material, it 
is only about 16 per cent above that of 1913; but accept- 
ing 30 per cent as the increase in the facilities for manu- 
facture, a capacity exists seriously in excess of what 
might be called the normal demand based on pre-war 
rate of production. I do not offer these percentages or the 
interpretation of them as other than suggestive. The 
population increase is based on more or less accurate es- 
timates, while the increase in manufacturing facilities is 
guess pure and simple. But the picture, although some- 
what blurred, is before us and its outlines may be recog- 
nized, 

“This is your distribution problem, When something 
is produced for which there is no immediate demand the 
situation 1s like that of the railroad which has not sufficient 
traffic to keep it busy. 

“As a result we see exaggerated forms of competition. 
We see extraordinary displays in advertising at extra- 
distribution 


ordinary costs. We see new methods of 


manifesting an extraordinary growth. And we see that 


latest ‘ghost,’ installment selling, which is not appeased 


by anything less than the payment of next year’s income 
for this year’s product. 

“T am not a calamity howler. There is a bright sidé 
to every cloud and every new manifestation in distributive 
methods has both an economic reason and an economic 
justification. 

“The new method of selling by direct mail advertising 
not improbably will result in lessened cost of distribution. 

“The extraordinary display of advertising has not in- 
creased materially, if at all, the cost of merchandise in 
such a manner as to burden the consumer. 

“House-to-house canvassing, while we do not know its 
cost of distribution precisely, appears not to exceed the 
costs of other methods. 

“Tnstallment selling when rationally conducted and when 
surrounded by ordinary safeguards of credit is a great 
improvement upon the more or less irresponsible open 
book accounts which have prevailed in the past. 

“This forced competition has exerted and will continue 
to exert pressure which results in lowered costs of pro- 
duction and these lowered costs will in time have a pro- 
found effect upon the retail price of merchandise. 

“It 1s impossible to disassociate manufacture from dis- 
tribution. The goods produced must be moved to consum- 
ers. Profits earned by efficient fabrication must not be 
dissipated by retardation in the movement of the product 
from factory to consumer. Essentially the distributive 
machinery is only a continuation and extension of the fab- 
ricating machinery. 

“The whole structure is so vast that the inclination is to 
turn away from it and leave efforts to simplify and un- 
derstand it to the isolated fragmentary impulses of a few 
progressive minds, active in their own interests, but deal- 
ing with a segment of the problem. 
resents surrender. 


This tendency rep- 
It merely postpones the day when 
an acute and widespread disorganization will compel 
attention.” 


Facts Beat Fancy, 


“Facts must come first in every advertising campaign,” 
declared Milton Towne, of the Joseph Richards Company, 
in describing the building of a modern campaign of ad- 
vertising at the American Association of Advertising 
Agencies meeting at the twenty-second annual convention 
of the Associated Advertising Clubs of the World here 
today. : 

“The old order was inspiration first and fit the facts 
in after. “Think me up an idea that will increase my sales 
and I will advertise,’ straight-armed the manufacturer. 
‘I will,’ said the agency man, blithely. On such shallow 
foundations were erected certain familiar advertising edi- 


Twenty-two 


Ad Expert Declares 


fices that are now being shored up to permit the building 
of sounded, deeper substructures. The rebuilding process 
is apparent to any close observer of advertising trends. 

“This is not to suggest that your foundation, however, 
securely it may rest on the bedrock of facts, can be laid 
for all time. The sales facts of yesterday are not today’s, 
much less tomorrow’s. And the foundation in the con- 
struction of an advertising campaign is straight thinking 
based on sound interpretation of sales facts. In the 
process of building from facts there are no mysteries 


involved to the agency man who has taken an intelligent 
interest in clients’ sales problems over a period of years.’” 
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American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


COLES | ae Se eee ot fancy 
J SET Ra, Roh a Rene a, plain 
RIEU ere sith ssn, u"C 3 isis 4 octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


WE @ WHE @€ CROOKSVILLE omeme 


CHINA CO 
U.S.A. 


H-5 Pattern 


“Satisfied Customers Keep Us Busy” 
The Crooksville China Co. 


CROOKSVILLE, OHIO 
Main Office and Factory 


EASTERN REPRESENTATIVE 
Herbert A. Wellington 


Boston, Mass. 
NEW YORK OFFICE CHICAGO OFFICE 
348 Morrison Hotel 


5 West 20th St. 
John L. Pasmantier & Sons Gordon A. Weese 


Representative Representative 
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“Theresienthal’’ 
Stemwares 


“‘Krautheim’”’ 
Dinnerwares 


““Schierholz”’ 
Dresden Art Goods 


Sova Dur’ 
Art Goods 


‘Venetian Art Glassw ares and 


Many Gift Shop Novelties”’ 


now being shown throughout the country 
by our representatives. A postal card will 
inform you when they will be in your 
vicinity. 


FRED C. REIMER Co., INC. 
AO MWest 22rd treet New York City 


No. 1211-12 in. Bell Bowl 


Westmoreland Glass Co. 


Grapeville, Pa. 


Manufaciurers of 


High Grade Glassware, Plain Cut and Decorated — 
For Gift Shops, Florists and Table Use 


Representatives 
NEW YORK PHILADELPHIA 
H. C.. Gray. Co., Fred Stott, 
200 Fifth Avenue 1007 Filbert Street 
BOSTON SAN FRANCISCO 
Hy P. Gerek.. Hunt, Himmelstern Bros., 
41 Pearl Street 718 Mission Street 
Traveling Representatives < 
R. B. Reinect LOS ANGELES 
1422 FE. uM Himmelstern Bros., 
arquette Road 643 S. Olive S 
CHICAGO Me nowt 


R. A. Keel, _ SEATTLE, WASH. 
4039 Lincoln Avenue Himmelstern Bros., 
CHICAGO Terminal Sales Bldg. 
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Housewives Say [hey Dont Like 
Peddler Plan 


But Bell-Ringers Make Their Prices Seem Lower to Them— 
Results Show Stores Have Advantage If They Capitalize It 


communities is due to the notion in the minds of 
housewives that the canvasser’s prices are lower 
than those of the retail merchant. This fact was discov- 
ered recently by the John T. Bartlett service in a survey 


, \ HE success of the house-to-house peddler in some 


made of Boulder, Col., and published in The Denver 


Jobber. 

“Working through the Advertising Club, merchants 
of Boulder secured the co-operation for a questionnaire 
survey by the University of Colorado class in advertis- 
ing. The Advertising Club prepared a questionnaire 
which, using standard ‘sampling’ methods, crews of stu- 
dents took from house to house in the city. Strict pre- 
cautions were taken to insure an exact check on public 
opinion. 

“Roughly, two-thirds of all housewives interviewed de- 
clared they did not approve of methods used by canvass- 
ers. Right there, certainly, is a big advantage enjoyéd 
by the local merchant in competing with house-to-house 
salesmen. 

“It is offset somewhat, though pointing to the necessity 
for educational advertising effort—by the attitude of 
housewives toward local stores. What do they think of 


prices charged by the stores in your town? In Boulder, 
approximately 40 per cent declared prices were high. 
Considerably less than 1 per cent thought them low. The 
largest single group considered them ‘medium.’ 

“Asked for opinions of quality of merchandise, 116 
housewives called quality medium, six thought it high, 
and two low. 

“The great majority of housewives thought service 
received from sales people in the store was ‘fair.’ About | 
equal numbers called service excellent, and, respectively, © 
poor. 

“Delivery and charge accounts service was called fair 
by 114, excellent by six, and poor by four: — 

‘Why do housewives buy of canvassers? In the Boul- 
der ‘sampling’ survey, 50 cited price, 31 quality, 15 new 
goods, 5 exclusiveness, 4 service with products, and 6 sen- 
timent and sympathy. 

“Undoubtedly, the most significant facts produced by 
the survey were, first, the disapproval of canvassers ex- 
pressed by a large majority of housewives, the feeling 
that local prices were high, and the majority opinion 
that local store service was only ‘fair to poor.’ ” 


Initial Step Is lakea By C. of Gaia 
Reduce Business Wastes 


of the various trades and industries to reduce the 

wastes in business resulting from trade abuses and 
misunderstandings and unethical trade practices the Com- 
mittee on Trade Relations of the Chamber of Commerce 
of the United States held its first meeting in New York 
on June 29 to lay out a plan of its activities. 

It was agreed that the work upon which it is embark- 
ing and which has for its purpose the eventual establish- 
ment of a complete system of business self-regulation 
should, at the present time, take four directions : 

1.—Promotion of the development of joint trade rela- 
tions committees within each trade and trade group, in- 
cluding representative manufacturers, wholesalers and re- 
tailers, for the adjustment of trade controversies and the 
establishment of standards of business practice. 

2.—A survey of the existing agencies for the regulation 
of trade practices to determine what progress already has 
been made in this direction. 

3. To serve as a medium of information for such 
trades or trade groups as have already set up the neces- 


A S a first step in bringing toa common focus efforts 


sary machinery for the adjustment of disputes or the 
correction of unethical business practices. 

4—To cooperate with existing organizations in the 
development of arbitration as a method of adjusting trade 
disputes. 

The committee summarized its general conclusions in 
the following statement of its immediate purposes: 

“Investigation has disclosed that misunderstandings, 
abuses and unethical practices between manufacturers, 
wholesalers and retail distributors result in loss and waste 
to industry and increase the cost of merchandise to the 
consuming public; 

“A number of industries through their own trade asso- 
ciations have created Joint Trade Relations Committees 
which function in the direction of removing misunder- 
standings and unethical practices ; 

“We believe this method is best calculated to promote 
sound trade practices: Therefore the National Trade 
Relations Committee of the Chamber of Commerce of the 
United States will undertake actively to promote the or- 

(Continued on page 28) 
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GOOD ILLUMIN ATION - 


MEANS PROPER LIGHT 


No. 7560 COLONIAL BOUDOIR LAMP, intended for use in matched 
pairs, but useful singly in many ways and places, is plain to the point 
of simplicity but so modeled that grace is in every line. 


Five decorations, scenic, floral and plain, offer pleasing variety. 


UNITED STATES GLASS COMPANY 


PITTSBURGH, PA. 


No. 7560 


No. 7561 DECORATIVE LAMP is a new idea in lighting. Completely 
enclosed, it is so designed and decorated that the entire lamp is radiant, 
brightest at the top and shading off towards the bottom. Three floral 
motifs are the decorations. Used to advantage in a recess or alcove 
or on a hall console table, where soft-toned effects are desired. 


Both lamps are two-piece, all glass, wired complete with 6-foot cord and 
two-piece plug. Packed individually in reshipping cartons, with six lamps 


to a container. 


Look for 
the 
Economy 

Bulge. 


and the 
Broad 
A butting 
Foot. 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 
ROUND EDGE AND THICK 


aor use Lit 


RESTURANTS 
RAILROADS 
STEAMSHIPS 
HOSPITALS 
SEO PHD > 
Sania ~ 


§ 


A Tumbler Worth Advertising 


| you are looking for a tumbler that has 
real merits and is worth advertising, 
consider the Economy. It has an attractive 
shape that fits the hand. Edges cannot 
touch. Difficult to chip or break. Hard to 
upset. Cannot be nested. In sizes from 3 
to 18 oz., plain and etched. Fine lead blown 
glass. Table tumblers in barrels of 18 
dozen or carton of 6 dozen. 


Sold only through distributors. 


Men yet CHULENA ECONOMY GLASS CO. 
O MP y 


1S) 


MORGANTOWN, W. VA. 
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DID YOU EVER 
SEROLL UP & 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 
45 Kast 17th Street 
New York City 
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Secretary Mellon on Distributing the 
“Surplus” 


An interesting account of Treasury conditions and 
processes is contained in a letter from Secretary Mellon 


to ChQairman Smoot of the Senate Finance Committee, 


called for in reference to a measure introduced by Sen- 


ator Copeland and Representative Jacobstetin of New : 
ap HE mark of the man of the world is absence 


of pretension. He does not make a speech, 
he takes a low business tone, avoids all brag, 
promises not at all, performs much. He calls 
his employment by its lowest names, and so takes 


York. That measure provided for a refund tc taxpayers 
of the surplus in the Treasury and for the reduction of 
admission, automobile and other taxes in the event of an 


anticipated surplus during the fiscal year 1927. Mr. Mel- 


lon suggested that the bill apparently contemplated the from evil tongues their sharpest weapon.— 
existence in the Treasury of a cash funl in excess of the Bersou 


requirements for the current operations of the govern- 
ment. That view, he said, was a misconception of the 
Treasury “surplus,” which in any fiscal year was the ex- 
cess of governmental receipts over expenditures charge- 


able against receipts. If, the Secretary remarked, there | 66 You Can't Argue | 


were no national debt, the surplus would pile up in cash 


and a fund would exist to distribute. He pointed out, . : : 29 
however, that the United States owed over $19,000,000,- Against Conviction 
000, and during the fiscal year 1926, he noted, there were 


debt maturities in September, December, March and June. ? : 
If you're absolutely deter- | f 


mined not to take advantage 
of the opportunity to place 
your lamps and shades _be- | 
fore the best buyers of the 
trade, our suggestion that 
you advertise in the BUY- 
ERS LAMP DIRECTORY 
is likely to fall on unfertile 


soil. 


On ecah of these maturity dates, he continued, the 
Treasury took into consideration the amount of cash in 
the general fund, the government receipts which might be 
expected in the succeeding quarter, the amount of cash 
necessary to pay maturing obligations, and the probable 
expenses of the government through the next quarterly 
period, and borrowed only enough new money to meet 
the maturing obligations and to pay the expenses of the 
government for three months. Under this procedure, if 
receipts are exceeding expenditures, less of new securities 
are sold than the amount of old securities maturing and 
ppaid off, and the effect is automatically to apply the sur- ca a A y : | 

! ; oy ay, ting your lamps and shades before the man who 
plus to debt reductions. Thus on June 15 last the Treas- Be meres cater our bustneses there inne 
a : See : i al 
ury had some $333,000,000 of certificates maturing, but , > ORR Brie ‘ | 

S ee better medium in which to broadcast your mer- | 
with the cash then in the general fund, plus the expected ce 2 
\ AGES chandise than the 
income taxes and other receipts for June and the two 
months succeeding, the Treasury found that it could retire Buyers L D 

: / 4 
those certificates and pay the government expenses to the AMP TRECTORY 
ie : = 
next borrowing date in September without a new flotation 45 Kast 17th Street 


of securities, and, therefore, no new securities were sold New York 
in June to replace the $333,000,000 paid off. 


UN 


PERFECTION KILNS | 
Oil or Gas 


For Decorating and for Pottery 
Construction based on Long Experience and Latest Scientific and 
Technical Knowledge 


Durable—Economical—Reliable 


B. F. DRAKENFELD & CO. Inc. 


Sole Sales Agents 
: 50 Murray St. New York 
TM os 


On the other hand if you’re desirous of get- 
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C. of C. to Reduce Wastes 
(Continued from page 24) 


ganization of Joint Trade Relations Committees, consist- 
ing of representatives of associations of manufacturers 
and wholesalers, or of such associations and associations 
of retailers concerned in the sale of similar commodities. 
It will be the function of the National Trade Relations 
Committee to assist in the organization of such joint 
committees with the hope ultimately of bringing about the 
organization of a committee representing all factors in 
production and distribution. These purposes should be 
accomplished through a survey of the field; by suggestion 
and advice as to method and procedure; by promoting 
conferences of representatives of the various groups so 
organized into joint committees; and by acting as a Na- 
tional Clearing House of information for all organizations 
now engaged—or which shall in the future be engaged in 
efforts to improve trade practices.” 

Members of the committee representing several trade 
groups described the striking progress already made in 
some of the industries toward the establishment of sys- 
tems of self-regulation within the trades or certain 
branches of trades and agreed that the time is most pro- 
pitious for rearing upon this foundation a more highly 
developed structure for the adjustment of disputes and the 
correction of unethical practices which are the source of 
waste in the distribution of merchandise. 

A more detailed program of activity will be outlined at 
the next meeting of the Committee which is expected to be 
held in September. In the meantime a survey of the whole 
field will be made to determine the directions 1n which the 
most useful and quickest practical results may be accom- 
plished. 

A. Lincoln Filene, of Boston, presided at the executive 
meeting of the committee as chairman. 


Portland Retailers Form Association 

Retail merchants of Portland, Ore., have recently or- 
ganized into a body to be known as the Portland Retail 
Merchants’ Association. 
Charles F, Berg, of the Berg store, has been named 
president Lee Schlesinger, Olds, Wortman & King, vice- 
president; J. H. Kuhn, Sealey Dresser Company, second 
vice-president ; Harold F. Wendell, Lipman, Wolf & Co., 
secretary and treasurer. The following were elected di- 
rectors, including the above officers; Max G. Politz, H. J. 
Ditter, H. H. Sichel and Arthur A. Goldsmith. 

One of the initial problems to be tackled by the asso- 
ciation is the question of special discounts to customers. 


Ad Tells Why Macy Selected Atlanta 


An advertising campaign inaugurated by the Industrial 
Bureau of Atlanta, Ga., is attracting nationwide attention. 
Recently one of the series asked: “Why did Macy’s choose 
Atlanta ?” 

The copy reproduces a letter written by Percy S. 
Straus, vice-president of the store, in which he cites the 
advantages of the great Southern metropolis. 


Arbitration Movebent for Settling of Com- 
mercial Disputes Progresses 


HE movement for the arbitration of purely com- 
mercial disputes by trade tribunals has made nota- 
ble progress during the past two months, according 

to a bulletin just issued by the American Arbitration 
Association. 


The Louisiana Senate passed unanimously the bill in- 
troduced on June 7th ‘to make valid and enforceable writ- 
ten provisions of agreements for arbitration of disputes 
arising out of contracts” and the measure is now before 
the House Judiciary Committee. 


Although Louisiana now has arbitration provisions in a 
civil and commercial code they are limited in enforce- 
ability to existing disputes and the procedure is consid- 
erably restricted. The new bill contains a provision re- 
pealing all inconsistent acts. The measure is supported 
by the New Orleans Association of Commerce, Louisiana 
Society of Certified Public Accountants, New Orleans 
Film Board of Trade, Louisiana Bottlers of Carbonated 
Beverages, New Orleans Credit Men’s Association, Loui- 
siana Bankers’ Association, Louisiana Manufacturers’ As- 
sociation, Southern Pine Association and many other state 
and local trade and commercial organizations. 


The Kiwanis International Convention at Montreal, 
adopted on June 10th, a resolution endorsing the principle 
of arbitration in the adjustment of commercial controver- 
sies and authorized the Committee on Public Affairs, H. 
Walter Gill, of Atlantic City, N. J., Chairman, to urge 
the 1,450 Kiwanis Clubs and their 125,000 members to 
work for the enactment of uniform state arbitration laws. 


The Detroit Chamber of Commerce unanimously agreed, 
at a luncheon on June 9, to establish an arbitration trib- 
unal and named a Committee, of which Thomas S. Mer- 
rill, President of the Chamber, is chairman, to make the 
necessary arrangements. 

The Massachusetts Chamber of Commerce has juist is- 
sued a comprehensive hand book containing comments 
upon the interpretation and effect of the various sections 
of the Massachusetts arbitration law, and suggesting 
rules and regulations for the use of arbitration commit- 
Tees. 

Representatives of the Philadelphia Building Congress, 
the Philadelphia Chamber of Commerce, the Philadelphia 
Chapter of the American Institute of Architects and the 
Philadelphia Building Chapter of the Associated Penn- 
sylvania Constructors discussed commercial arbitration 
at a joint meeting in the Philadelphia Chamber of Com- 
merce on June 18th. Resolutions were adopted commend- 
ing the progress made in commercial arbitration during the 
past few years and recommending that the Pennsylvania 
Legislature pass an arbitration law based on the arbitra- 
tion statutes of New York, New Jersey, Massachusetts, 
Oregon and the Federal Act. 


The Silk Association of America announced that of the 
51 meetings held in its New York offices during April, 
eleven of them were concerned with commercial arbitra- 
tion. It is regarded as likely, that the current year will 


& 
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mark a new high record in the number of trade disputes 
settled, exceeding the 1925 record of 34 cases. 

Lucius R. Eastman, Chairman of the American Arbi- 
tration Association, and President of the Merchants’ As- 
sociation of New York, speaking before the Convention 
of the National Association of Credit Men at the Hotel 
Commodore on May 25th, urged the credit man to become 
“a minute man on the firing line of arbitration, for its 
widespread development and general use.” 

Joseph J. Glatzmayer, of the Merritt-Chapman & Scott 
. and President of the National Board of Steam 
vigation, advised the Jersey Marine Club, Hoboken, 
N. J., recently the following advantages of commercial 


Co 
Na 


arbitration : 

1. It is devoid of the bitterness very frequently evi- 
dent in litigation and which results in lasting enmity. 

2. It avoids the long delays encountered in recourse 
to the courts, as any matter can be heard just as soon as 
the parties are prepared to proceed. 

3. It permits of far greater latitude in the presentation 
of evidence. 

4. It minimizes legal expense, reduces interest charges, 
if the matter be one of financial consideration, and re- 
duces costs. 

5. A finding does not necessarily establish a precedent. 


A Useless Invention 
An Englishman has designed a car which he says will 


go 200 miles an hour, but we don’t see where he can go in 
it except to jail—Binghamton Press. 
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One of the Newest Patterns 
In 


Service Plates 
TERE 


Design No. 1147. 


A delightful motif that will harmonize well 
in the decorative scheme of the present day 
country house. One of many new designs. 


The Sendar Company 
Danene 35 West 23rd Street 


Dinnerware 


and 
Hotel China 


New York 


What a Big Fifth Avenue Store is Selling 
in Lamps 


By Norton B. JAcKson 


HE eyes of the world center on Fifth Avenue, the 
bgreatest of thoroughfares, when the latest in 
merchandise is considered. Here may be found 
the ultra-fashionable in everything from a French briar 
pipe to a parchment lamp shade. 

Being particularly interesting in the latter as well as 
lamps in general we paid a visit to the great store of B. 
Altman & Co., which majestically faces Fifth Avenue at 
34th Street, New York City. This store boasts as at- 
tractive a lamp department as can be found in the metrop- 
olis or for that matter any big city in America. Here may 
be found the latest in lamps, lamp shades, lanterns, torch- 
eres, novelties and the various lines that go to complete 
an up-to-date lamp department. A visit to this store, it 
may be seen then, is indicative of what a high-class trade 
is buying. 

As one steps from the elevator on the fifth floor he is 
confronted with a large expanse of floor coverings in 
piles while in the background blazing forth like Broadway 
at night is the store’s Lamp Department. 


One of the first things that attracts the eye in this de- 
partment is a rare and unique collection of old pieces of 
glassware collected from New England. These are orig- 
inals and include pickle jars, kerosene lamps (some as 
old as 1865), whale oil lamps (100 years old), jugs, glass 
bottles, godey shades and many other items. This collec- 
tion is certain to attract the attention of the visitor to 
the store’s Lamp Department. 

One of Altman’s leading sale items in this department 
is its collection of Italian and Spanish lamps with hand 
decorations to match the shades. This idea of having 
lovely shades with bases painted to match is proving 
very popular. 

Every modern lamp department in the big department _ 
stores has its line of brass goods and Altman’s have a 
very fine array of English ware that is mighty appealing. 
Another line that is in good demand is that of the French 
Girondoles in group and single figures. This line was re- 
cently received from Paris. French lamps with pleated 
silk shades in contrasting colors in two shades of orchid 

(Continued: on next page) 
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EXPERIENCED MAN SEEKS POSITION 


NC Ba who has served many years as general salesman under 
the tutelage of one of the most successful managers in the 
general ware industry, whose position brought him in contact with 
principal buyers throughout the country, desires to make a new con- 
nection of responsibility as general salesman or manager of office. 
References of the highest character. Box 559, CrocKERY AND 
GLASs JOURNAL, 


AGENT SEEKS CONNECTIONS 


ANUFACTURERS’ representative with display room 

established in Chicago ten years desires connections to 
represent manufacturer of pottery, glass or lamps. Complete 
lines or specials. Commission basis. Address J. B. Finn, 130 
North State Street, Chicago. 


OKLAHOMA-TEXAS SALESMAN WANTED 


AY ey year old mid-west jobbing house carrying 
import and domestic dinnerware of all grades, glass, nov- 
elties, also complete line hotel china and supplies, wants salesman 
for Oklahoma and Texas Panhandle. Splendid prospect for capable 
man. Address Box 558, CrRocKERY AND GLAss JOURNAL. 


TWO HIGH-GRADE SALESMEN WANTED 
an opening for two high grade salesmen. Excellent territory. 


nly men with successful records as producers will be considered. 
Reply to Box 560, care of CrocKERY AND GLASS JOURNAL. 


P on opening # importer of china, glassware and art wares, has 


REPRESENTATIVES WANTED 


Wye have ten States open where we 

desire high grade representatives. 
Only those that can furnish satisfactory 
reference and are familiar with the trade 
heed apply. Givewall -intormation as to 
what lines now carried in first letter. 
Bonita Art Glass Company, Hunting- 
ton, West Va. 


A Fifth Avenue Store 
(Continued from preceding page) 
and black and also orange are proving good sellers but 
to our mind the base in circular shape and filled with 
water is the part that compels attention to this lamp. 
Credit for this idea goes to the French and this lamp is 
certain to prove popular in America. 

Still another French importation are the vanity lamps 
with French shades and porcelain groups. 

A display of bronze torcheres standing several feet 
high is very impressing as well as a display of novelties 
in rosequartz, jades and crystals and Vienna bronze 
table lamps with colorful glass shades and figures at base. 

Continuing through Altman’s Lamp Department one is 
greeted by a display of old English lanterns which call to 
mind those early days in England of which one reads— 
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the days of the quaint old taverns with their sign over 
the main entrance and glowing lanterns on either side of 
the door. A display of floor lamps with shades depicting 


~ old Colonial day scenes also recall to mind days of. the 


past. 

Then there is a section devoted to the new Holophone 
prismatic glass daylight lamps that cause no glare. These 
lamps are surely destined to be popular as they com- 
pletely eliminate any eye strain. 

Altman’s also have a department devoted to candle 
shades which is very popular and does a tremendous 
business not only in candle shades but in candles as well. 
This department handles candles in all shapes and colors 
and has several attractive novelty candles with figure 
heads that are in good demand. 

There is also in the store’s lamp department, of course, 
a complete line of vase lamps, boudoir and table, junior 
lamps and bridge lamps. 


| PETER POTTER | 


PETER POTTER SAYS: Comin’ back from a vaca- 
tion to work is like trying to ride a hoss again after 
layin’ off sence boyhood ya gotta buckle down ’n learn 
th’ fit o’ things. 


“Dandy-Line” Yellow BOWL SETS | 


3-4-5-6-7 Piece. 
Acknowledged the = 
best made. Largest 
selling sets on th? — 
market. Why? Let = — 
us tell you. 


The 


BRUSH 
POTTERY CO. 


ZANESVILLE, O. 
New York Office: 


John L. Pasmantier & Sons 
5 West 20th Street 
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Lamps a Boon to Home Lighting 


By Cuartes D. SPAID 


NCONSISTENCY seems to be one of the prevailing 
habits of the human race. An inkling of this is 
discovered by observing the habits of a man who 

| smokes. In the majority of cases such a man when at his 

office is generally careless as to the disposal of the ashes 
coming from his cigar or cigarette (the ashes usually go 
on the floor) but when at home he would consider such 
actions as horrifying. We are careful of our actions at 
home always in an attempt to do that which we consider 
to be the proper thing. But the inconsistency of our 
illumination is of the opposite principle—at the office we 
are exceedingly careful while at home we are quite neg- 


ligent. Of course it may be said that inconsistency 1s wel- 
come in many things but hardly permissible in the light- 
ing of our homes and offices—both places must be cred- 
ited with the same amount of importance and this im- 
portance cannot be over-estimated. 


Thomas A, Edison in 1879 produced the first incandes- 
cent lamp. This being such a short time ago many of us 
have been witnesses to the growth of the electric light 
business from the embryonic stage; and, as a result, it is 
only natural that their thoughts in considering illumina- 
tion would be the high cost of such service as obtained 
in its infancy. This perhaps is the reason for the inade- 
quate house wiring as found in the majority of our homes 
today—the unfounded thought of high cost of not only 
the installation but that of the current to be consumed 
afterwards. It is not idle print to represent the fact that 
light is cheap—much cheaper than the average concept. 
If we take the year 1914 and represent the cost of living 
as 100 and the cost of light of equal amount and carry 
them through to 1924 we will find that always the cost 
of living is higher than the cost of electric light; and that 
while living cost goes up and then down and up the cost 
of electric light has continued on a steady downward 
trend. The figures showing this are as follows: 


Year Living Cost Light Cost 
1916 128 76 
1918 195 74 
1920 225 69 
1922 150 61 
1924 150 54 


This gradual decrease in the cost of electric light is due 
to the constant lowering of current rates and the mar- 
velous improvement in the efficiency and in the reduction 
in cost of Mazda lamps. The price of Mazda lamps has 
decreased since 1914 by the astonishing amount of 51 
per cent. 

The most recent climax to the development of the lamp 
itself is that of the inside frosting (etching). These 
lamps have been a great boon to home lighting due to 
their being smaller in size, a more pleasing shape, the 
ease by which they are cleaned, a better quality of hght, 


and the harmonizing qualities of the pearl-gray color of 
the unlighted lamp with its fixture. The finish of the 
lamp permits it to take on the color tone of its surround- 
ings. 

But proper illumination in the home means more than 
having the proper sizes of fixture and lamp—common 
sense principles are quite applicable in the selection of 
the type of illumination and the fixture for the carrying 
out of the design. 


Bad lighting may be classed under two headings, 
namely ; the evils of gloom and the evils of glare. Gloom 
is, simply, not enough light. Glare is the result of light 
improperly handled, that is, the unshaded lamp or im- 
properly shaded lamp producing a light that is not dif- 
fused. The remedies for these are simple—for the for- 
mer a higher wattage lamp may be the remedy; for the 
latter, shades that are translucent (not transparent) and 
shades that have as an inherent quality that which is 
known as diffusion (capable of emitting a soft, shadow 
reducing light ) 

It is quite impossible to recommend a certain wattage 
for the lamp to be used in certain locations throughout 
the house. This feature is entirely dependent on the 
luminaire (fixture) and the location of such luminaire and 
the purposes that are to be served by it. The first con- 
sideration is that of the flexibility of the lighting system, 
that is, the adaptability of it to the occasion. For instance 
the light in a living room is inadequate when entertain- 
ing at bridge so much be supplemented—this may be done 
by the use of floor lamps and these are only possible 
when convenient outlets are on the wiring system. 


A volume of material could be written to cover the 
individual rooms that go to make up a home to suffice 
it to say here that the underlying principles of home 
illumination depend much on the individuality of the per- 
son handling the illumination. However, it must not be 


forgotten to guard agains the two evils—gloom and glare. 

There is one thought in the lighting of our homes that 
is becoming of more event every day and that is decora- 
tive lighting. For this purpose the smaller types of 
lamps are used, these costing very little in their operation. 
The French people long ago realized the artistic touches 
that may be obtained from such practice. It is quite 
possible to run into expensive fixtures for such purposes 
but generally a housewife is able to use some ornament 
around the house as a statuette or an attractive piece of 
pottery, to obtain similar effects. 

In considering illumination in the home it is often 
found that the original installation was fairly good, but 
due to neglect dust has collected on the lamps and fix- 
tures thereby reducing the efficiency by as much as fifty 
per cent. Because a lamp still burns it is not indicative 


that the lamp is still good. 
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IMPORTERS Sees & MILLER, Inc., 39-41 SET hth 4 CORP., 149- 
, est 28d St. Z ; : ; 
Sta Fae eS kG re ae English Wares of Merit: John Mad- Importers of Rosenthal china dinner- 
h St ; dock & Sons, Royal Worcester, Aller- ware, placeplates, lamps, art figures. 
18th St. , Ducal 1 Hotel china. Telephone Ashland 7816. 
Art Pottery, Bronzes, Marbles and ton’s Crown Ducal Ware, Carlton 
Lamps : ; Ware, Price Bros. Teapots. THE SENDAR COMPANY, 35-87 
p West 28rd St. 
SY al BOOTHE, 85-87 West 23d Sere OM ONO ae 105-107 East “Open Stock English Dinnerware Blue 
35 . j Nillow.” D tic di Vast 
Cauldon China. Wood &_ Sons’ Importers of Japanese Goods. Tele- .. yes “Hotel china, | an 
Earthenware, Gibson & Sons’ Teapots. phone—Stuyvesant 8595-8596-8597. PAUL A. STRAUB & CO., 105-107 
GEO. F. BASSETT & CO., 72-74-76 MORIMURA BROS., 58-57 West 28d Fifth Ave. d 
Purk Place St. Tirschenreuth Dinnerware, Old Abbey 
“The Dinnerware House of America.” Japanese Goods. Be Bee Mane Rona an 
erra Crysta ableware. pecialties 
n Mae re ree & CO., 61 West WILLIAM G. MUELLER, Inc., 49-51 in glassware, etc. 
French China Dinnerware, Short Reto ee, Heinrich & Co.. Selb. MeN Reece” & OO eee 
Lines. White China for Decorators. Also Fancy China from Winterling. A Wilkinson’s, Ltd: Hedraene 
L. D. BLOCH & CO., 87-41 East 18th Leigh, R. apr & oe eure &. 
St. Sons, Roya er Vale an at- 
Importers of Chir~ and Glass, Mfrs, The Fifth Avenue combe Pottery. 
of Lamps, Shades aud Novelties. Building NATHAN STRAUS & SONS, Inc., 
CONTINENTAL CERAMICS CORP., 119 Fifth Ave., at 19th St. 


Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 


149-151 Fifth Ave. 

Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 


Ashland 7816. Cialties. 
COPELAND & THOMPSGN, Inc eae TRADING CO., Inc., 101 Fifth 
: é ve. 
206 Fifth Ave. ; as 
Copeland’s China, Earthenware and panies China, Lamps and Bric-a 


White China fancies. Phone, Ashland 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 


B. TOMBY & CO., 20 West 28d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 


English China, Earthenware and Boch, etc. 
Glass. eer THARAUD, Inc., 24 West 
28 t. 
A. J. FONDEVILLE & CO., 24 West Sole Agent for L’Union Ceramique, 
28rd St. Limoges, France. 


Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 


HARUTA & CO., 141 Fifth Ave. Martin China, Limoges; Gustafsberg 
Importers of Japanese a Phone Uptown Headquarters China and Earthenware, Sweden; 
Caledunin 447s for the Kosta Crystal, Sweden: Rorstrand 

Pott Gl Chi China and Earthenware. Sweden. 

HAVILAND & ABBOT CO., 920 ottery ass ma KENNARD L. WEDGWOOD, 255 
Broadway, corner 21st St. Metal Goods and House- hee Ave., between 28th and 29th 

ts. 

HAVILAND CHINA CO., Inc. 11 wares Trades Josiah Wedgwood & Sons, Ltd. Tele- 
East 36th St. a ee phone Madison Square 7429. 

The Famous “Haviland China” DOMESTIC GLASSWARE 
k i 1840. : 
De thsi as PERCY N. LEYLAND, Inc., 184 Fifth 

KAHLA CHINA CORP., 39 W. 23rd —s Ave. Ree aa pee Oe 
St. Ki & B tt t t : G rge on, . a. V eu ork ampte 
Joseph M. Watte, Pres. Gram. 0687. jWics & Shee 1d chi: Weieeeed Room, Cox & Co., 120 Fifth Ave. 
German dinnerware and fancy china. & Co., Ltd., earthenware. Telephone Encrustations on Imported China and 

‘ aah Geamerey 6626. ¢ Fine Decorated Glassware. 
PERM NG o . Inc., 89-41 Bere Geen A peness COMPANY 
2 : i FRED. C. REIMER CO., Inc., 49-51 own lead glassware in Crystal and 
Ahrenfeldt French China W. 28rd St. Colors—Cut, Etched and Engraved. 

LEVY BROS. CHINA CO., 85 W. “Krautheim” — Dinnerware, “Schier- J. Duncan Dithridge, Representative, 

23rd St. holz”—Art Goods, “Royal Dux’”—Art 240 Fifth Ave. 
Importers and decorators. Large stocks Goods, “Theresienthal”—Fine Crystal CAMBRIDGE (0.) GLASS CO., New 
dinnerware, 23-piece tea sets, service Venetian Glassware, French and Italian York Salesroom, 184 Fifth Avenue. 
plates. Immediate delivery. Gramercy Pottery, White China. Phone Gram- Manufacturers “Nearcut” tableware, 
4393, ercy 5181. thin blown tumblers and stemware. 
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ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 

Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


SUSwUEHANA CUT GLASS CO., 
ays Y. Hamilton, Representative, 139 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CoO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS ©OCO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 28rd. St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210, Lamps and Cut Glass. 


NORMAN HAWTHORN, 225 Fifth 
Ave. 
Wrought Iron Lamps. “The Better 
Kind.” “Ann Murphy Shades.” 


Fixtures and 


PHOENIX G'.ASS CO., 230 Fifth 
Ave. 

Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones, 


Ashland 9024-9025. 


THE H. E. RAINAUD CO., 225 Fifth 
Ave. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Telephone 


DOMESTIC POTTERY 


ne INDUSTRIES, INC., 225 Fifth 
ve. 
Sole Manufacturers of “Lavinite” Art 
Ware, Table, and Boudoir Lamps, 
Novelties and $1.00 Specials. 


THE GLOBE CHINA CO., Cam- 
bridge, O. 
H. F. MacKenzie, representative. New 
York showroom, Room 309 Bartholdi 
Building, 2 East 23rd St. Exclusive 
patterns in quality merchandise. Home 
of the original Good Luck and Jewel 
decorations. 
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A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
apes: Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 


N. W. corner of 17th Street 
Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 

T. B. Clark & Co. 

S. K. Bitner & Co. 


Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., Fifth 
Avenue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


WORKS, 
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MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and_ plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties, Southern Potteries, Inc., 
Decorated and White Dinnerware. 
Indiana Glass Co., Pressed Table 
Glassware 4nd Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
rad etc. Telephone, Gramercy 
6311. 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 


Co. Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 32nd Street. 
McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH. 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 


Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 
China Co., dinnerware. Telephone 


Watkins 8634. 


S. H. SLOBODKIN, 18 West 23rd St. 


Representing Canonsburg Pottery Co., 
W. S. George Pottery Co., Atlantic 
Cut Glass Works. Telephone, Gram- 
ercy 5144. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 


Representing Maryland Glass Co, 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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“Pottery and Porcelain’ 
By Frederick Litchfield 


AUTHOR OF 


The (arrollton Pottex y (¢ ° “Marks and Monograms on Pottery and Porcelain” 
ATS PORTS Saray Ee roe “Tilustrated History of Furniture’ 
INCORPORATED 1903 and others 


MANUFACTURERS OF HIGH GRADE DINNER WARE oc TY 


CARROLLTON, OHIO : This is a book that every domestic potter should 
have. The illustrations alone would well repay 
ONE COMPLETE DINNER SERVICE a Oye ea 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 


A UP ERIOR fe descriptions of peculiarities of parts, glaze and 


colorings. 
SEMI -SQUARE—— PLAIN EDGE ; te we i < 
For a collection the book is invaluable as it will 


save an amateur from many pit falls. 
The chapter on “Values and Prices’ has been 
rewritten and brought up to date and there is a 


E offer to the Department 
Store Trade highest qual- new index arranged on a novel plan so that marks 
ity ware and distinctive decora- | can be readily identified. 
tions in commercial borders. fo! ae 
Prompt and courteous service. : Price $9.00 


Representatives 7 The Crockery & Glass Journal 
BEL GON eee ee 47 East 17th Street 
ite Prendtiy (4 New York, N. Y. 


** Ceramic Dictionary”’ ON THE ROAD TO NATIONAL— 


Copyrighted 
: Lin ei BUYERS visiting the East Liver- 
By CaM ei aaa pool district will be pleased to learn 
that the completion of a smooth 
new thoroughfare makes it possible 


for them to visit the NATIONAL CHINA 


A practical, concise treatise of COMPANY at Salineville under the 
Ceramic words, terms, uses and most pleasant conditions. 

practices for the daily use of the 

factory man, superintendent, sales- A bus line with modern, comfortably- 
man and retailer. riding motor vehicle operates on a 


two hour schedule between Wellsville 
and Salineville. The bus leaves Wells- 
ville on the even hour for Salineville 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy and leaves Salineville for Wellsville 
Cae iene Packet Size on the odd hour beginning at 7:00 
irs Srey : o’clock A. M. 


It is only a ten minutes street car 
ride from East Liverpool to Wells- 
ville. 


Demarest Publications, uc. 
tee NATIONAL CHINA COMPANY 


45 East 17th St. New York Salineville, Ohio 


The Next Time 


you want 


A Job 
A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 


and 


Get It 


40 cents per line for first insertio 
aoe ieee r line for Pee cit 
Rates: Seven words per line 

nimum initial charge $2 pays 
aE in advance. 


Will It 
Interest You 


To know the names of the best manufacturers and whole- ge | 
salers in the lines you are interested? 


| 
To know where you can get the goods you want? | 
To know what the latest news of the trade is? 


To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 
: 


To receive a reminder of coming events and activities? 
To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market ? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


To receive information about any particular line? 
| 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 
So ab esti sapa rests SUBSCRIPTION PRICE 


Domestic 


| 
New York. | 
| $3.00 a year 


fis 
| 
. Gentlemen :— 
| 
| 


Please send the CROCKERY AND GLASS 


JOURNAL (including the Special Holiday 
Pence ane rhe ha Sy Ne ee | $5.00 for 2 years 
ers) to the following address for whic 
enclose ...... forme. year. | Seam 
00 a year 
Name epee icche atc shamate 3-045 sdeneeett ie ebentinre site vce | Foreign 
Birnie eee oink Ne ed cs | »5.50 a year 


pana 


A GATESS ie rare crscatse aoc 1c oleate oer ene one es | 


Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertising 
Office, 45 East 17th Street. Entered as second-class matter, September 2,) 192 Dat the post office at New York, under the act of March 3, 1879. 
ol. 10 No. 2. July 15, 1926. 
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satisfied customers 


throughout the country testify to the 
high character and standing of Ihe 
Edwin M. Knowles China Co. thru 
years of experience covering over a 
quarter of a century. 


This company, by invitation a member of the Rice 
Leaders of the World Association, has rightly earned 
an enviable reputation for Honor, Quality, Strength 


and Service 


The brilliant success of the Edwin M. Knowles 
Mayflower Shape is well being followed up by the 
unusual popularity of the two striking new shapes— 
the York and the Maryland Ivory. 
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THE Epwin M. KNOWLES CHina Co. 


EAST LIVERPOOL, OHIO 
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Now Ready 


The 
Yellowstone 
Dinner 
Service 


Ivory Body 
Exclusively 


Octagon Model 


The Yellowstone is striking in simplicity. There is no relief work, embossing, or irregular 
surface to compete with, or to detract from, the decorative effects. The soft ivory shade, 
reproducing the exquisite color tone of Belleek, and the plain octagon outlines, provide 
the ideal frame and background for the score of original decorations especially designed 
for this model. 


Many of the discriminating buyers who have already had opportunity to inspect the 
Yellowstone have been good enough to pronounce it the outstandinng creation of the 
year, one destined for unrivalled popularity. 


The Prices Will Be an Agreeable Surprise 
The 1926 Line Will Be 


Yellowstone shape in Ivory Body only 

Kwaker shape in both Ivory and White Bodies 

Empress, Republic and Hudson shapes in White Body only 
Complete Line of Cable Staples in White Body only 
Complete Line of Hotel Ware, Double Thick, White Body 
Complete Line of Hotel Ware, Half Thick, White Body 


A good assortment of Toilet shapes 


The Kwaker has previously been our leading shape in border, medallion and gold and white treat- 
ments. All of these patterns may now be had on the Kwaker in either the white or the ivory body. 
The ivory 1s slightly more expensive, but you may agree that it is worth the difference and more. 


PRODUCTION 


The equivalent of forty kilns on Ivory. 
The equivalent of sixty kilns on White. 


The Homer Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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Wlrat’s Im A Name ? 


Shakespeare once wrote an im- 
mortal line “that a rose by any 
other name would smell as 
sweet.” 


Perhaps. a rose labelled “an 
onion” would smell just as sweet if 
called by its right name—we can 
not say. 


But we do say without hesitancy 
that the fact that the CROCKERY 
AND GLASS JOURNAL is fifty-two 
years old and the best known pub- 
lication in the trade makes its 
name important and the journal 
itself a valuable advertising me- 
dium for the crockery and glass 
manufacturer. Certainly there is 
much in a name after all. 


A post card request 
will bring our rates 


Crockery anc Glass Journal 
45 East 17th Street oe New York 


Six CROCKERY AND GLASS JOURNAL July 15, 1926 


DECORATION NUMBER 135-G 


>) a) 


Amn exceptionally attractive decoration on our 


GLORIA SHAPE. 


C_-a™ 


The KNOWLES, TAYLOR & KNOWLES CO. 


EAST LIVERPOOL OHIO 
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Every Town Has Its Aristocrats 
and this dinnerware appeals to the best of them 


Social standing, intelligence, 
good taste—these make the Am- 
ican aristocrat. 
No. 9596 is itself an aristocrat 
among dinnerwares. A beautiful 
body, enriched with a decora- 
tion of rare good taste, in buffs 
and black, with pink garlands 
and half matt gold handles. The 
execution is faultless. The en- 
semble has that perfection cer- 
tain to influence the purchases 
of the.best people. 

See for yourself 

Send for samples 
Original packages available at 

once as well as open. stock. 


HEINRICH & COUS 
mark is an 
Assurance of Quality 


WILLIAM G.MUELLER. Inc. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China. 
ENTIRE FirTH & SoxTH Fioors ~ 49-51 West 25RD STREET, NEw York Ciry 


!!WHEW/! 


Cold fruit drinks are necessities 
during these sweltering days. 
ees How is your stock of Fruit Juice 


MADE IN THREE SIZES Extractors? 
ORANGE, LEMON and GRAPE FRUIT 


Summer is Here!! 


Twonumbers in Opal Glass are 

illustrated. There are others in 

this Glass as well as Crystal.— 
Order Now 


COMPLETE STOCKS 
Prompt SHIPMENTS 


United States Glass Company 


Pittsburgh, Pa. No. 9437. ORANGE REAMER 
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The CHENONCEA UX : 


x NOTHER decoration named after a famous ss 
= chateau of France. Like its namesake, it is = 
x simpler than others of this group, but quite as 3 
“ attractive. A beautifully designed border of yellow, ms 
“ blue and black, broken at regular intervals with oe 
o WhitenGhma panels of flowers. In the center of each piece, is a a 
“s brilliant flower rosette. The edges are finished with ey 
a8 & HAL, gold and the rims w’th a delicate shade of ivory that Decorated % 
Y Cf 


adds to its rich appearance. 
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The Representative Paper of the Industry 
Devoted to 
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Business What business thinks of the World Because That a contribution to the Chamber 
and the Court is reflected in a statement to It Pays of Commerce may not only be- 


the members of the Chamber of 
Commerce of the United States 
issued by Elliot H. Goodwin, Resident Vice President of 
that organization, urging that they use their influence 
in bringing about American participation when the ques- 
tion comes before the Senate on December 17. 

“The Permanent Court of International Justice,” says 
Mr. Goodwin, “has been functioning for four years. In 
that time it has gained the confidence of the world as a 
body of outstanding jurists completely detached from the 
influence of international political intrigues. It is regarded 
by leading statesmen throughout the world as our best 
existing agency for dealing with disputes that threaten 
to destroy the peace of nations. 

“Aside from the broader aspects of inter-governmental 
relations the World Court has an especial significance for 
business men. Trade and industry are world-wide in their 
|ramifications and are becoming more so. Commerce 
| knows no boundary lines. World peace is a vital factor 
in promoting and preserving universal prosperity. The 
/World Court functioning with the support of all great 
nations will be an agency that thinking business leaders 
will turn to with constantly increasing frequency and as- 
surance.” 


World Court 


highly commendable as an evidence 

of interest in communal affairs but 
good business at the same time is officially recognized in a 
recent decision of the Board of Tax Appeals. It is given 
the character of a legitimate business expense and as such 
is an allowable deduction for income tax purposes. 


Specifically the Board overruled the Commissioner of 
Internal Revenue who declined to regard as a business ex- 
pense a contribution made to a local Chamber of Com- 
merce in order to bring an Army post into the locality. 
The contribution was used to help pay for the land which 
was donated to the government for the camp. (Holding 
the contribution a direct benefit to the taxpayer’s busi- 
ness, the Board said that on the facts it would be difficult 
to imagine an expenditure which would have stimulated 
the taxpayer’s business more than this contribution. An 
analysis of the Board’s decision is given by the Chamber 
of Commerce of the United States. 

It may be observed that the Board weighs each case on 
its own merits but its decision in this case justifies the 
conclusion that a good Chamber of Commerce is good busi- 
ness. 
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Market for American Toys in Australia 


Australia One of America’s Five Largest 
Toy Markets—Competition Keen—Grow- 
ing Popularity of United States Toys 


Based on Reports From Trade Commissioner E. G. Babbitt, Melbourne, Australia, and Vice Consul J. C. Hudson, 
Wellington, New Zealand, Published in Commerce Reports 


American toys. The United States manufacturer 

shares about one-tenth of the entire market, and 
it is believed has a good opportunity to increase his share 
of the trade. Toys are as much in demand as in the 
United States, the buying capacity of the people is high, 
and the superior quality and design of American toys 
over those of other countries make a special appeal to the 
Australian. The quality American toy also appeals to 
the New Zealand trade and it is believed that a larger 
share of this market can also be obtained by the American 
manufacturer. 


: USTRALIA is one of the five best markets for 


UnItTED STATES Exports oF Toys 


Exports to both markets in 1925 showed an increase 


over 1924, as indicated in the following table: 


Australia New Zealand 
January- January- 
June, April, 
Toys 1924 1925 1926 1924 1925 1926 
Dolls and parts.... $5,980 $7,294 $666 $2,115 $771 $53 
Mechanical toys .. 6,979 6,330 Aly ALAA} I Sh} 145 
INGibberetOvS meeiee 38,554 42:312*' 4178 16,493 15,380 2,618 
OMe ON Sonnac 90,881 99,183 15,798 31,679 38,385 3,362 
nN Otalvenye eee 142,394 155,119 21,094 51,995 55,929 6,178 


AUSTRALIAN PRODUCTION LIMITED CHIEFLY TO WHEEL 
Goops 


Toy production in Australia is confined almost entirely 
to wheel goods such as baby carriages, carts and wagons, 
tricycles, and to miniature household utensils. These goods 
are usually made by the manufacturers of the larger ar- 
ticles, i. e., toy baby carriages by the makers of full-sized 
“perambulators,” dolls’ brooms by broom and brush mak- 
ers, etc. Toy vehicles are made by a Sydney firm which 
puts out various types of bicycles, tricycles, scooters and 
motor cars. The industry as a whole, however, is not 
considered sufficiently important to warrant separate list- 
ing in Australian production statistics. 


IMPORTS BY COUNTIES 


Germany is fast regaining its trade for toys in the 
Australian market. The following figures of Australian 
imports of toys from all sources during the pas? two fiscal 
years makes this apparent: 


Ten 


Per cent Per cent 
of total of total 
Country 1923-24 imports 1924-25 imports 
Wnitedekinedom 3s. .5 ae £93,295 34.49 £90,238 28.37 
COREL, see i Aneta io 709 Se 940 eo 
Other British countries.. 138 ey 147 
ENG S REY. cae See 202 bas 550 
lexelravihben, 7b ega0 eo Oem ae 263 Bec. 198 
CUNTREY hs 8 Be is eo 130 re 165 yee 
@zechoslovalciais....-eme 3,574 1.32 4,190 132 
WD eriimiatlon eae tc sccts «dees 219 Ee 42 Fog) 
a ATICOMM er rae pe cee 14,158 5:23 7,219 2.27 
Gerinativmereriy usictec,cche 58,082 21.47 134,764 42.36 
ital ameM rents wes ceca Syd 1,803 nate 
JeggStil- 333 Se ae een ee 64,548 23.86 49,265 15.49 
SinmlhizereleNnGl 45 aa eodeona sc 2,144 2 pees 1e282 ans 
WinitedeStatesios vic... 32,287 11.93 27,096 8.52 
Other foreign countries. . 131 ee 154 See 
SG tAlMeE ex, Go & ote tees 270,457 318,053 


AUSTRALIAN Exports LIMITED 


Exports of Australian toys are too small for separati 
enumeration, but shipments of toy vehicles and othe! 
minor items are made to New Zealand and the Pacifi 
Islands. 


GERMANY DoMINATES MARKET IN CHEAPER TRADE Oj 
DoLts 


The market is entirely in the hands of Germany for th 
cheaper grades of dolls now sold in Australia. Germai 
dolls of every description are being shown. Jointed doll 
are displayed at 4s. 6d. each, and composition dolls wit) 
china heads at 2s. (not dressed). Sleeping dolls of goo 
quality are sold from 8s. upward. Retailers stocking thes. 
dolls, and a wholesaler who himself imports America’ 
dolls, have stated that Germany is the undisputed leade 
in this class of doll. : 

Germany also holds the market in the medium-price 
dolls, although meeting with competition from variou 
directions. Canada supplies a composition “Ma Ma 
doll which sells as low as 6s. 6d., and there are walkin | 
and talking dolls of other makes as low as 17s. 

The highest priced German composition talking doll re, 
tails at £3 5s., others are as low as 12s. 6d. British doll] 
on the whole are higher priced than the German make 
Attractive fabric felt dolls have been selling at about 25: 


} 
q 
FrencH Dotits Losinc Popularity 


The old style “French doll,” with composition bod 
and china face, is still on the market, priced as low as 2) 
in some of the very cheap German imitations, to abot! 
£3 to £4 for the best makes from France. These are, how 
ever, said to be losing in popularity owing to the mor 
lasting qualities of the unbreakable composition and fe 
goods. 
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Tue AMERICAN Quatity Dott FAvorep—Prices Hicu 


Among the high-priced dolls the best known are of 
American manufacture retailing around 45s. American 
dolls are popular ; the growing demand favors the compo- 
sition unbreakable types. However, Germany is again 
placing composition goods on the market, and American 
dolls would sell more readily if their prices were somewhat 
lower, for sentiment favors them rather than the German 
makes. 

American talking dolls range from about 14s. 6d. to £5 
5s. and both Canadian and German talking dolls are sell- 
ing under the American price. ‘“Kewpies” are in evidence 
the year round, not so much as toys for children as prizes 
in the wheel games of the beaches and carnivals. Celluloid 
baby dolls sell from 3s. 6d. to 12s. 6d. 

Generally it is believed that American houses are work- 
ing advantageously in supplying quality dolls to the Aus- 
tralian market, and it is possible to reduce prices some- 
what, in order to meet the competition of German, British, 
and other dolls of the same quality, a certain trade is as- 
sured. 


GERMANY AND JAPAN Suppry CHEAP MECHANICAL 
Toys 


The chief countries supplying the low-grade mechanical 
toys are Germany and Japan. Some clockwork toys are 
also supplied by France. Many of these clockwork and 
mechanical toys are shoddy, and the demand is growing 
for the stronger, better-made toys. For this reason it is 
likely that Japanese toys and the cheaper German toys 
will lose out on the Australian market. 


CHOOSING THE ARBITRATORS—OBJECTIONS TO SELEC- 
TIONS 


The better-class mechanical toys are imported from 
Great Britain, the United States, and Germany. There 
are several types of toy engines, friction worked, strongly 
built, and with strong rubber tires. These and similar 
toys, it is said, will always find a market, although prices 
are comparatively high. American mechanical trains with 
track, sell from £1 1s. upwards, with electrically operated 
trains from £2 5s. to £3 15s. 


AMERICAN RuBBER Toys POPULAR 


American rubber toys, balloons, animals, etc., are quite 
popular. The price of the American balloons is above that 
of the British, however, and it may be difficult to retain 
the market. American firms might concentrate on rub- 
ber toy novelties, which do not seem to be put out by 
other countries in the same varieties as by the United 
States. Rubber dolls from Germany, which have not been 
on the market since the war, have reappeared. They, too, 
are always popular, and might be tried out by American 
firms, as well as swimming toys and children’s bath toys. 


Competition is evident in rubber balls. Local firms are 
putting on the market excellent tennis and play balls for 
children, and although some are imported into Australia 
the prospects are not favorable. 
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MeprtuM-Pricep WHEEL Goops SUPPLIED BY LOCAL 
MANUFACTURERS 


The market for the lower-priced wheel goods in Aus- 
tralia is fairly well supplied by local manufacture and 1m- 
portations from England. About 12 firms throughout 
Australia manufacture children’s bicycles, tricycles, motor 
cars, scooters, and trolley cars, and it would be very dif- 
ficult for American toys of this class to compete with do- 
mestic prices. | 

MarKeET FOR Quatity WHEEL Goops 


American toy wheel goods of the best quality sell well 
on the Australian market. Australian buyers look to 
Great Britain and the United States for quality goods. 
Imported vehicles are expensive; one store is showing an 
American car priced at £17 17s. Naturally there is a very 
limited market for such cars, but they are sold from time 
to time, especially at the Christmas season. All toy vehi- 
cles sent to Australia should be strongly built and of good 
quality, in order to compete with the imported British 
makes, which have an advantage in tariff rates. There 
are a few sales at the Christmas season of high-priced 
miniatures of well-known makes of American motor cars. 

There are also cheaper vehicles imported from the 
United States, such as motor trucks at £4, a dray at £5 5s., 
and a few others which can not compete in price with local 
manufactures, but do compete in quality. Toy express 
wagons, are mainly of local manufacture, of simple con- 
struction. Scooters are shown as low as 3s. lld. Doll 
carriages are shown in considerable range of style, qual- 
ity, and price, from about 12s. up to £2 15s. 


AMERICAN EDUCATIONAL Toys PoPULAR—TEA SETS 


Indoor toys, particularly semieducational and kinder- 
garten toys, are being supplied by American companies, 
and four or five American makes are popular. Toy deal- 
ers state that there is always a market for this class of 
goods and that in their opinion American indoor toys are 
superior. The market for indoor toys such as table ten- 
nis, croquet, and golf is largely in the hands of Great 
Britain. 

Tea sets and kitchen sets come mainly from Japan, Ger- 
many, and Great Britain, but some American aluminum 
sets are shown which are most attractively boxed, and 
for that reason have a certain advantage in sales. 


OtrHeR Toys Sop 


Rocking-horses are sold at 7s. 9d., 9s. 6d. and upward 
to £3 15s., with the large safety rocking-horses priced 
from £2 9s. 6d. to 12s. 6d. There is always on sale a large 
selection of British and continental Teddy bears, woolly 
dogs, monkeys, cats, and other animal toys from 10s. 6d. 
upward. A new type to the Australian market is a Teddy 
bear in pale blue or pink fur, which when squeezed plays 
a short strain of music. This is German, and it is hardly 
likely that it would be profitable for American manufac- 
turers to compete with German prices on this article. 
Jointed wooden animal toys have recently come on the 
market. 

(Continued on page 24) 


NE of the newest plants in the cutting and dec- 
() orating field is that of the Rosbern Glassware 

Corp., whose factory, office and showroom is lo- 
cated at 12-14 West 21st St. This concern has a fully 
and modern equipped plant which at the present time is 
running at full capacity to take care of the firm’s busi- 
ness. The sales are in charge of Max Schonfeld, who 
was formerly for 18 years with the New England Enamel- 
ing Co. With him is associated William Rollin, formerly 
connected with the Bronx Cut Glass Co. 


Charles P. Schuller, southern traveler for the Herbert 
Glass and Import Corp., 35 West 23rd St., left Satur- 
day for a seven weeks’ trip over his territory. On his 
return Mr. Schuller will stop at Chicago for the Gift 
Show, from August 1 to 7, at the Sherman Hotel. While 
there he will be joined by H. W. Price, also of the Her- 
bert sales force. From the show Mr. Price will in turn 
leave for a month’s sales trip with their early Fall lines. 


Charles L. Wise, of David & Chas. L. Wise, 10 West 
23rd St., returned last Friday accompanied by Mrs. Wise 
from a three weeks’ trip to Bermuda. 


Among buyers visiting the New York market this 
week is Miss L. E. Burke, china and glassware buyer for 
J. W. Robinson Co., Los Angeles, Cal., who is making 
her headquarters at the Prince George Hotel, for sev- 
eral days’ stay. 


Other buyers in the market this week are L. A. Bour- 
bon, with the Duff Powers Co., Rochester, N. Y.: H. 
Meyers, with Foley Bros., Houston, Texas; “Dave” Pin- 
cus, with Joske Bros., San Antonio, Texas: E. R. Hard- 
age, with the Popular Dry Goods Co., El Paso, Texas, 
and L. Bruner, with Anderson, Dulin & Varnell, Chat- 
tanooga, Tenn. 


J. S. Smith, buyer for the Broadway Department Store, 
Los Angeles, Cal., is back in New York after a vacation 
spent in Canada. He will remain here for about ten days 
to make some purchases for his store before continuing 
on the Coast. 


H. Schultz, F. Schultz, glass, electrical, radio and toy 
buyer for Weinstock, Lubin & Co., Sacramento, Cal., is 
in New York on a week’s buying trip. 


E. W. Hammond, manufacturers’ agent, piloted his 
speed boat Miss Westchester, to third place in a recent 
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race on Long Island Sound. Eddie always finishes “in | 
the money.” 


Robert H. Yarwood, buyer for Beir Bros., Niagara 
Falls, N. Y., was a welcome visitor in New York this 
week. “Bob” always has a smile with him and his many 
friends are always glad to see him. He is one of the old 
timers but seems to have discovered the fountain of youth 
and can step with the youngest of them. 


Trade Warned to Watch Out for Swindler 
Using Dinnerware as Decoy 


A swindler who passes by the name of S. A. Burton 
and who preys on plumbing concerns as his victims is at 
work in the Southeast. His scheme, which has been suc- 
cessfully employed on several concerns, is to call on 
plumbing and heating houses and interest the firms in 
placing orders for advertising cards after “Mr. Burton” 
has represented himself as representing the American 
Discount Certificate Co., which, of course, does not exist. 
These cards are to be distributed to customers of the 
plumbing concern. After a certain number of these 
certificates had been received they could, Mr. Burton 
claimed, be turned into the Onandaga Pottery Co., at 
Syracuse, N. Y., for part of a dinnerware set. The bal> 
ance of the set could be obtained by purchase from the 
Onandaga Pottery Co. 

It was “Mr. Burton’s” method to obtain a check for 
twenty-five dollars from the plumbing concerns with the 
understanding that upon receipt of a 42-piece china set 
they were to pay the balance of the same amount. 

The following are two communications received by the 
Onandaga Pottery Co. by two firms which have been the 
victims of “Mr. Burton’s” plan: 


SECKINGER & GARWES 
Plumbing & Heating 
448 Drayton St., Savannah, Ga., July 12, 1926. 
Syracuse Chinaware .Co., 
Syracuse, N. Y. 
Gentlemen: 

On March the 3rd we placed an order with the Ameri- 
can Discount Certificate Co. for 25,000 advertising cards 
and a 42-piece china set for window display. We have 
taken this matter up with their office at Atlanta, Ga., and 
St. Louis, Mo. office, and our mail has been returned as 
no concern. 

Will you kindly advise us if there is such a firm in 
business? It looks like we should have heard something 
about this matter by now. The reason we take the lib- 


erty to write you is that we were to receive the chinaware 
from you people. 
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We had to place a cheque with the representative for 
wenty-five Dollars ($25.00) and on receipt of the china- 
are were to pay the balance of the same amount. 
We will appreciate any information in regard to this 
natter that you give us. 
Respectfully yours, 

SECKINGER & GARWES. 


302 Cedar Street. 
SHERMAN W. JACK CO. 
Plumbing 
Steam and Hot Water Heating 
Takoma Park, D. C., July 10, 1926. 
Syracuse Pottery Co., 
Syracuse, N. Y. 
Dear Sirs: 

On the 22nd of June there was a Mr. S. A. Burton 

called on us claiming to represent your firm through the 
American Discount Certificate Co. of Atlanta, Georgia, in 
an advertising campaign. 
_ He was having certificates printed with our name on 
that we were to give to our customers with whom we did 
business. After they received so many of the certificates 
they could get so many of a set of dishes but it would be 
impossible for them to receive a full set by the certificates 
and that it would be necessary for them to buy the balance 
of the set. 

He said that the same would be delivered to me about 
the Ist of this month but not hearing or receiving any- 
thing from him or the company I wrote to the company 
in Atlanta under the date of July 6th and on the above 
date I received my letter back as unclaimed. 

He had letters and other data from firms in the south 
and other cities where he had been doing business. If 
you can give us any more light on the above matter we 
will appreciate it very much. 
| Yours truly, 

SHERMAN W. JACK. 

P.S. We gave him a check on deposit for the printing 
of the cards and this he had cashed in Annapolis, Md., 
at a hotel. 


June Trade Above 1925, Bureau Finds 


The United States was more prosperous in the earl 
months of 1926 than in the corresponding months of 192 
and the first half of the year is drawing to a close with 
general conditions substantially better than was the case a 
year ago, according to the opinions of officials based on 
periodic reports of the Department of Comme®ce and the 

_ Federal Reserve Board. 
_ A report of the Department of Commerce today shows 
that in the second week of June check payments were 
| greater than in the same week of last year, that car load- 
ings during the first week of the month were 10 per cent 
greater than during the first week of June, 1925, and, on 
the same comparison, building contracts let were 12 per 
cent larger. 


y 
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The situation has continued through practically the 
entire six-month period, with wholesale prices continuing 


| 
: 
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at lower levels than was the case in the spring of 1925. 
Officials of the Treasury who feared that the new rev- 
enue law would not yield as much as the old law did, 
basing this on their belief that 1925 was an exceptionally 
prosperous year and that 1926 would probably not be as 
prosperous, have more recently come to believe that the 
tax law will prove adequate and that even further tax 
reduction in 1928 is not out of the question. 

The principal indicators used by the Department of 
Commerce show that June business is on a higher plane 
than was that of June, 1925. Although wholesale prices 
averaged slightly higher in the second week of the month, 
they were still below the June, 1925, average. Loans and 
discounts of Federal Reserve member banks declined from 
the previous week, but were higher than last year. 

Interest rates, both on call loans and time money, 
showed no change from June 1, but increases were regis- 
tered in each over the figures of a year ago. Prices of 
representative stock averaged higher than in either the 
first week of June or the corresponding week of 1925, 
and bond prices also continued to advance. The volume 
of stocks and bonds sold on the New York Stock Ex- 
change was greater than in the previous week and stock 
sales were greater than in the second week of June, 1925. 

Business failures showed a tendency to increase after 
the first week of June, but the department’s index shows 
the number for the second week of the month to be smaller 
than the number for the corresponding week of 1925. 


in Three States Shows Less 
Employment 

Figures received by the Philadelphia Federal Reserve 

Bank from 1,236 plants in Pennsylvania, New Jersey and 

Delaware showed a slight decline in employment from 

May to June. In Pennsylvania and New Jersey there 

was a small increase in wage payments, but Delaware re- 


ported a decrease. 


Industry 


In Pennsylvania the electrical machinery trade showed 
a large gain in employment and wage payments, and while 
the increase was rather general throughout the industry, 
the large percentage change was due chiefly to the expan- 
sion of one plant’s operations. Other industries reporting 
moderately large gains were the nonferrous metal plants, 
clothing factories, general construction industries, paint 
and varnish and furniture factories. The wool trade, 
though showing a slight decline in employment, was more 
active, as evidenced by a rather large increase in wage 
payments. Considerable decreases were reported by 
manufacturers of automobiles, cars, hardware, cotton 
goods, chemicals and drugs, and by constructors of build- 
ings, streets and highways. 

In New Jersey too several industries showed a marked 
advance in wage payments. Some of the larger of these 
increases were in the shipbuilding and nonferrous metal 
plants, cigar and tobacco factories and printing and pub- 
lishing houses. A considerable decline in both employ- 
ment and wage payments was reported by the automobile 
and silk goods industries. 

(Continued on page 24) 
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Annual Wage Conference at Atlantic City 
This Week 

HE annual convention of the American Flint Glass- 
workers’ Union which opened at Philadelphia last 
week, will probably conclude its deliberations this 
week, and following this, the annual wage conference will 
convene at Atlantic City on Wednesday, July 21, pre- 
ceded by preliminary meetings on Monday, July 19, of 
the American Association of Flint and Lime Glass Man- 
ufacturers, and the National Association of Manufac- 
turers of Pressed and Blown Glassware. The wage con- 
ferences will be between committees representing all 
branches of the industry and those representing the man- 
ufacturers. A list of proposed changes sought by the 
workers in the existing wage scale have been filed with 
the manufacturers, but no details have been announced. 

Because of the conditions prevailing in the glass mar- 
ket at this time, manufacturers have declared that the 
situation is such that no marked advances in the wage scale 
could be agreed to at this time. 
the rule in former years, an amicable adjustment of all 
questions that will be discussed at the wage conference is 
expected to follow. 

The wage conference will continue for probably a period 
of three weeks, and then it may follow that some matters 
will be left open for adjustment at other conferences 
which will be held at the office of the Glass Association 
in this city. 

There have been numerous changes in the glass wage 


However, as has been 


scale during the last few years, so far as the flint lines 
are concerned, and these adjustments have always had an 
upward tendency. Selling lists as a matter of fact have 
had to be adjusted to meet these new conditions, and the 
same rule is expected to apply this year. 

According to the expression of many distributors, there 
is little if any demand for the old lines of tableware, 
and as the manufacturers have substituted other lines and 
items to take the place of this list, many making prices 
have been agreed to between manufacturers and their own 
working forces without having such adjustments to go to 
a conference. 


Indiana Glass Co. to Resume 
The plant of the Indiana Glass Co., Dunkirk, Ind., will 


resume operations next Monday, following a suspension 
of activity covering a period of two weeks. The usual 
summer program of repairs have been made at the fac- 
tory during this idle term. 


Glass Factories in Merger 
The merger of the factories of the W. J. Latchford 
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Co., Huntington Park, Cal., with that of the Compton 
Glass Co., Compton, Calif., has been announced, news of 
which has just been received in this district. The for- 
mer factory has been engaged in the production of a 
general line of containers. The Latchford factory will 
be known as the No. 2 factory of the Compton company, 
and a line of soda fountain requisites will be featured in 
the line of the Compton Company hereafter. 


Colored Glassware Bolsters Market 
Colored glassware continues, it seems, to be the line that 


is bolstering the glass market in a general way. Buy- 
ers from all parts of the country have announced that 


the sale of this line continues good, and that the demand | 


for tableware is practically nil. Blown and stemware does 
not show any additional strength just at this time of 
the year, although factories featuring these items are in 
fair production. 

Some factory managers have begun laying plans for 
new lines to be featured in 1927, and in several instances. 
initial drawings have been submitted for consideration. 


Plaster models will then follow, after which molds will 


be ordered after the designs have been decided upon. 
A number of flint factories at this time are working on 


part time only, due to the fact that the summer vacation: | 


period is now in effect in all plants. 


Warehouse stocks | 


are sufficient to insure reasonably prompt shipments of | 


all immediate stock requirements. 


Eastern Men Form Western Company 
Harry W. Smith, formerly in charge of the East Liver- 


pool warehouse and offices of the R. & H. Chemical Co., 
and more recently in charge of the Pittsburgh office of 
this interest, and who resigned to locate in California, 


is one of the organizers of the Mission Glass Co., Los. 


Angeles, Calif. Associated with him is Harry A. Schnel- 
bach, formerly of Steubenville, O., and for some years 
associated with the Jefferson Glass Co., Follansbee, W. 


Va., and also the Macbeth, Evans Glass Co. of this city.| 


Both men are widely known throughout the glass in- 
dustry, and’ it is reported here that Mr. Smith will be in 
charge of the commercial department, while Mr. Schnel- 
bach will be in charge of the factory. 


Large Glass Importations 
Within a period of six weeks, it has been announced 


here 3,199 cases of lighting glassware have been imported 


into the United States, and in addition 8,635 packages of 


miscellaneous glassware, the majority of the latter im- 


portations being received for the retail and jobbing inter- 


ests. These importations, it has been pointed out, do not 
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include the receipt of other lines of glass, such as plate, 
window and laboratory glassware. 


Flower Vases in Big Demand 

Retail distributors this season have reported a very 
active demand for flower vases, and it is also said by the 
manufacturers of these lines that the demand for the line 
this year is far ahead of previous seasons. The United 
States Glass Co., is making a special feature this year 
of vases in colored glassware as well as in crystal, and 
this full line is now being displayed at its local sample 
room in the Pottery and Glass Building at Tenth and 
Liberty Avenue. 
son that bud vases are selling better than usual. 


It is also interesting to note this sea- 


Pittsburgh Stores’ Business Normal 

Glass and china departments of Pittsburgh Department 
stores are doing a normal early summer business, the 
managers report, although there is indication that the de- 
partment heads are using every means at their command 
to force business. There have been numerous special 
sales within the last few weeks, and special stocks have 
been procured for these feature sales. 

As the summer vacation period is at hand, the depart- 
ment heads seem satisfied to hold sales records up to those 
of a year ago at this time, and all are of the opinion that 
with the opening of fall trade there will be a gradual in- 


()ould You Gag 
=ae YOUL Salesmen? 


Imagine this man sitting 
in a buyer’s office while 
another representative 
was selling a competing 
line. 


Foolish, isn’t it, yet that 
in effect is just what is 
taking place when you 
print your company’s 
name and slogan along- 
side a competitor’s ad- 
vertisement that is illus- 
trated and tells the buyer 
something he wants to 
know. 


Photo- 
Engraving 
Illustrating 
Photography 
Advertising 


Rawsthorne illustrating 
service and advertising 
counsel is at your dis- 
posal. Send us the ware— 


we'll do the rest. 


ROBERT RAWSTHORNE CoO. 


Heeren Building—Eighth & Penn—Pittsburgh, Pa. 


PHONE ATLANTIC 4180 
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crease in sales. All mills and factories in the Pittsburgh 
district are operating on a basis of better than 75 per cent, 
and in some instances the iron industry-is doing better 


than this. 


New Company Increases Production 

Following the granting of a charter to the Ft. Pitt- 
Jeannette Glass Co., at Harrisburg, Pa., a few days ago, 
the company, which is headed by W. J. Gilmore has taken 
over the former Jeannette Plant of the Pittsburgh Lamp, 
Brass & Glass Co. 
was formerly with the old company are Edward Bauer 
and E. J. Bauer of Pittsburgh, Pa. The factory will con- 
tinue in the production of lighting glassware, but the 
line will be increased. 


Associated with Mr. Gilmore, who 


Summer Drink Sets in Demand 
Retail distributors at this time are pleased with the 


demand for ice water and summer drink sets, the sale of 
This dis- 
tribution is reflected in an increase in factory orders, those 
in this district announcing that both crystal and colored 
sets selling very well, with re-orders being active. 


these items being said to be the best in years. 


Many new designs in this line were shown here last 
January, and it is these lines that have been in such ac- 
tive request. 


A few specialties selected from some of our most popula‘ 


patterns. Designs that are different, the beauty of which 
is enhanced by the brilliancy of the Duncan & Miller crystal, 


Representatives: 


Boston 
Murt Wallace, 
157 Summer St. 


San Francisco 

Marsh & Kidd, Harry T. Thomas & Co., 

617 Mission St. 29 S. Hanover St. 

Factory Representative 

5453 Kenmore Ave. Telephone Ardmore 0897 
Chicago 


Chicago 
F. T. Renshaw 
30 E. Randolph St. 


Baltimore 


Paul Joseph, 
200 Fifth Avenue 


Philadelphia 
Joseph Tomkinson, 
1104 Arch St. 
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Potters’ Demand For Wage Increase Surprises 


Manufacturers 
HE action of the annual convention of the Na- 


tional Brotherhood of Operative Potters, held at 

Atlantic City during the last fortnight in passing 
a number of resolutions demanding an increase in wages 
from five to 14 per cent came as a distinct surprise to the 
manufacturers of generalware. 

Before the delegates left for the convention, certain 
members of the craft who are in a position to know the 
movements of the trade declared to the JourNnat that 
“we don’t look for any serious matters to come up in the 
future.” 

It was intimated here this week that the condition of 
the general ware pottery industry at this time will not 
permit of any increase in wages, and that the manufac- 
turers will strenuously oppose any such movement on the 
part of the employes. 

Just what the employes will demand officially will not 
be known by the manufacturers until after the officers 
of the National Brotherhood of Operative Potters have 
transmitted to Secretary Charles F. Goodwin of the 
United States Potters’ Association the text of all propo- 
sitions adopted by the convention, having to do with pro- 
posed wage increases and probable changes in working 
conditions. This communication is expected to be filed 
with Secretary Goodwin within the next four weeks. 

Should a meeting of the Potters’ Association be called 
to consider the proposals of wage increase, it is generally 
admitted here that the Labor Committee will be informed 
that the Association will frown upon any increase being 
granted. While the Labor Committee of the Association 
has always been given full power to act, on the other hand 
any new pact in the past has had to be ratified by the 
operatives by a referendum vote. It was this vote that 
caused a strike in this trade several years ago. 

An analysis of the present situation in the generalware 
industry presents two pictures, first, the general condi- 
tion of the industry at this time so far as market condi- 
tions are concerned will not permit of a wage advance; 
and the second picture may show that the possibility of a 
strike in this trade is remote on account of the craft hav- 
ing practically exhausted its “defense” fund during the 
recent strike. This fund had been accumulating for many 
years and reached nearly $1,000,000 at the time of the 
suspension of activity. There has not been time enough 
to pile up such a reserve by the operatives “as formerly 
possessed on account of the shortness of time. 

As the situation now stands, the admission is quite 
general that the manufacturers are in no position to grant 
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any increase in wages. What the wage conference result 
will be none can tell. 

Not so many months ago the Department of Labor, 
Washington, D. C., made a generous survey of the wages 
paid in the generalware industry, and this data with that 
accumulated in the meantime may play an important part 
in the next wage conference. 

No time or place for the wage conference has been 
considered as yet. 


Ohio Production Below Normal 

Speaking in a general way, the production of the east- 
ern Ohio district is below normal, it being said that as a 
unit the industry is operating on a basis of from 60 to 75 
per cent of capacity. While some new business is being 
received for both immediate and future shipment, all 
buyers are admitting that shipments from all potteries 
are prompt, and that no complaint can be offered on this 
score. This clearly indicates that the industry is not 
at this time “crowded” with business, 

There are a few plants in this immediate district that 
are Operating about full time, but others are doing from 
three to four days per week. 


Plants Idle Over Fourth 


A number of plants were idle last week, due to the 
Fourth of July holiday. The number of kilns being 
fired with natural gas shows little if any increase over 
the record announced in this department last week, all of 
which shows that the production of the territory is quite 
below normal. 


Buyers Say Shipments Are Prompt 


Many buyers have reported that this season they have 
been in a position to receive more prompt shipments from 
factories and quicker railroad delivery than ever before, 
notwithstanding the fact that the records of many car- 
riers show that carload loadings this year are showing 
new peaks. 

It is contended by some buyers that in the latter in- 
stance, the carriers have either increased the amount of 
rolling stock, or, business in general is a little more quiet- 
er than usual. 


Saville Optimistic Over Business Outlook 
“As to the future outlook for business in dinnerware 


and glassware in this section for the balance of 1926 
we can see there is a little more encouragement than at 
the same period last year, more so with glassware,” re- 
marked J. M. Saville, buyer of dinnerware and glassware 
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for the Zion’s Co-Operative Mercantile Institution, Salt = am A —- are a re nian 
Lake City, Utah. Continuing he said: 

“Buyers in this section in general are demanding noth- 
ing but small sets, the large or 100-piece sets being a 
thing of the past, but we are hoping the time is not very 
far away when people will begin to buy dinnerware like 
they did a few years ago. 

“7 blame the manufacturer both in this country and 
abroad for introducing and featuring thirty-one piece 
sets. A home has nothing in the way of dinner service 
after they have purchased them, but the tendency seems 
that the majority of the buying public think it is good 


enough for the time being, but what sales are being made 


are all the jobbing lines of dinnerware. Contributes to the quality of 
“Colored glassware seems to be in fairly good de- your production 


mand, and in fact our sales have increased this year over 
last. There is very little demand for anything in crystal, 
either stemware or tableware.” dea Ube feldspar is dependable 

It has been explained by Mr. Saville, that the china 
and glassware department of this store has been increased 
about forty per cent in space during the last year, and ried from an excellent deposit 
that this additional space poo the showing ot a larger rraeN orth 
line of this class of merchandise than heretofore. 


—mined, not open quar- 


Carolina, the state 


_ ees BHAt i$ vata the leade in ton- 
Twelve Million Dollar Market in South 


According to a statement issued this week by J. M. a 
Mallory, General Industrial Agent for the Central of : j F 
Georgia Railroad Co., based on the consumption of a Every means for insuring its re- 
dozen representative southern states, the present market liability and your satisfaction 


for several ceramic products has been given in dollars 
as follows: china and dinnerware 12 millions. On top 
of this record, according to Mr. Mallory, North Carolina nishing of-an analysis of each 
is now producing about 50 per cent of the output of felds- i 
par in this country, while Kentucky and Tennessee are 
producing 83 per cent of the output of ball clay produced 
in the United States, while Georgia is producing 40 per 
cent of the output of kaolin or china clay in the United 
States. 


are adopted—including the fur- 


shipment. 


REG. U.S. PAT.OFF, 


Spray Patterns Will Predominate 


A number of local manufacturers will feature some 
new patterns for the fall trade it was announced here this 
week. ‘The majority of these will be sprays, although an 
oceasional border pattern will be found included in these 
new offerings. “‘We’re just bolstering the line for the fall 


trade,” is the expression of one manufacturer comment- MINERALS, OXIDES 
ing upon several new patterns. SERVICE 


K. T. & K. Decorating Kilns Near Ready 


The improvement program at the plant of the Knowles, 


Taylor & Knowles Co., is fast rounding into shape, and ie 

within a few months the company will be in a position ROESSLER 8HASSLACHER CHEMICAL 

to operate its new battery of decorating kilns. With this 709 Sixth Avenue, New York 

plant featuring two lines of dinnerware, both an ivory and 

a white body, the demand for additional decorating space Chicago New Orleans Pittsburgh 

has been made necessary. The completion of these new Philadelphia Boston ’ Cleveland 
Baltimore Kansas City Trenton 


kilns, and the enlargement of its decorating shops will give 
the firm a larger decorated ware capacity than ever before. 


(Continued on page 19) 
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Kopp Glass, Inc. 


Successors to 


Pittsburgh Lamp, Brass & Glass Co.'s 


(Swissvale Plant) 


Manufacturers of 


Delica White Cased Glass 


Crystal Kopp Railroad 
Colors and Marine 
and Signal Glass | 
Cased for Special Glass | 
Illuminating ae, for 
Uses Special Purposes | 


Novelties and Specialties 


K. G. I. “2* SATISFY 
KOPP GLASS, Inc. 


Swissvale, Pa. 


NICHOLAS KOPP HARRY A. ROSS 


Retailers Pay for 300,000,000 Lines 

“More than 300,000,000 lines of collateral advertising 
were created for the newspapers last year by the adver- 
tising agencies,” said Guy Richards, of the Erickson Com- 
pany, New York, addressing the American Association of 
Advertising Agencies, at Philadelphia, recently. 

Collateral advertising, he explained, was advertising 
paid for by local merchants who wished to take the benefit 
of the manufacturer’s advertising which was running in 
the newspapers at that time. 


Says Advertising Is Selecting Buyers 


“The hunt for a market for any product is a hunt 
for certain kinds of people,” said Paul T. Cherington, di- 
rector of research, J. Walter Thompson Company, at the 
advertising convention in Philadelphia, recently. 

“People who are able to buy, and who are willing to 
buy, and also ready to buy, are the ones to be located for 
the purpose of successful advertising effort. 

The lowly oil can contributed to the development of 
electric lamps. Thomas Edison, early in the career of 
his new invention, the incandescent light, connected the 
lamp with the service line by the use of a rather clumsy 
thumb screw which would not always hold the lamp 
when it was inverted. One day his eye was attracted by 
the screw cap on an oil can. “That’s the idea,” he said 


President Sales Manager 
And it soon was. 
2 Gon) (Go Go (Go [eo oe 
A More's acPresent for Ouniiieirett 
( Heres a Fresent for Uur vertisers 
| As an exclusive service for its yearly advertisers the CROCKERY AND GLASS 
a JourNAL will mail each month a printed pamphlet containing a complete 
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list of NEW BUSINESSES, FAILURES and BUSINESSES DIS- 
This list, which is exclusively controlled by 
Demarest Publications, Inc., for publication in the china, glass, house- 
furnishing and lamp trades, will include every state in the Union. 


NO EXTRA CHARGE FOR THIS SERVICE 


The extraordinary part of this service is that it is furnished to our adver- 
tisers absolutely without cost and gives invaluable information that can not 


CONTINUED in the trade. 


be obtained elsewhere. 


IF YOU ARE NOT AN ADVERTISER 


It would work to our mutual advantage to have your advertisement in the 
CROCKERY AND GLAss JOURNAL but you can obtain this valuable and ex- 
clusive service complete every month covering the entire United States for 
the nominal sum of $50 a year. Single copies may be had for $5.00. 


Send your order now to the 


CROCKERY AND GLASS JOURNAL 


45 EAST 17th STREET 
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NEW YORK CITY 
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Pottery News 
(Continued from page 17) 


George Bratt Is Back 
George T. Bratt, western salesman for the Edwin M. 
Knowles China Co., has returned to the factory following 
a brief trip over his territory. 


Cecil Taylor Visiting Home Office 
Cecil E. Taylor, eastern representative for the Taylor, 
‘Smith & Taylor Co., has been spending a season at the 
home offices of this company, being registered at the 
Travelers Hotel. 


Advisory Committee of B. of S. Meets 

A. V. Bleininger, in charge of the research department 
of the Homer Laughlin China Co., has returned from 
Washington, D. C., where he attended a meeting of the 
Advisory Committee of the United States Bureau of 
Standards, the meeting having been called by George K. 
Burgess, Director of the Bureau. Mr. Bleininger is chair- 
man of this committee. Other ceramists attending the 
meeting went into executive session for the purpose of 
determining what topics of fundamental nature the group Do Your Research Work 
wanted investigated by the Bureau of Standards. It 
has been explained that while this Committee has no 


power or influence, its activity is merely in the suggesting Now To Prepare Your 


of the extension of the study of certain major problems 


that are vital to the ceramic industry. Stock For The 


Ceramic Society Increases Quarters Fall Trade 


Announcements have been received here that the Co- 
lumbus, O., headquarters of the American Ceramic So- 


ciety have been removed from Lord Hall, Ohio State We are ready to show you how 
University, to more commodious quarters at 2525 North to make a large profit and acquire 
High Street, Columbus, and which will continue to be the good will of your customers 
under the direction of Ross C. Purdy, secretary of the through selected Japanese mer- 
Society. The activities of the Society have been so large- chandise. 

ly increased of late, that additional room at Lord (Hall 


was impossible to obtain, hence the leasing of quarters Things that are useful as well as 
outside Ohio State campus. artistic—made of Bronze, Pottery, 
China, Wood, ete. 
The True Test 
“Does success mean getting what you want?’ asked ; 
the young man. Call or Write for Catalogue 
“No,” replied the old man. “Success isn’t so much 
getting what you want as getting what other people want.” P i 
—Cincinnati Enquirer. Mogi, Momonoi &X Co. 


Fitted INCORPORATED 


The manager of a small department store sought out 


. Importers of Japanese Goods 
the proprietor, saying: “I can’t do a thing with Jones, p f Jap 
the new salesman. I have tried him at a half dozen places, 


and every time I find him asleep.” 105-107 East 16th Street 


“c x . ” . Ss, “ce d 
Put him at the pajama counter, said the Peas an New York 
fasten a sign like this on him: ‘Our night-clothes are of 
such a superior quality that even the clerk who sells them 
can not keep awake.’ ”’—Everybody’s. 


Merchandising News from the Stores: 


Sales Notes Which Show What Well Known Retailers Are 


Doing to Promote Trade in China, Glassware and Allied Lines 


By Beatrice MILtter WISNER i 


attention during all seasons. The New York mar- 

ket has given much publicity to these useful and 
ornamental luminators, which add to home brightness and 
are indispensable factors in any scheme of interior deco- 
ration. The New York shops are featuring window dis- 
plays with the newest Colonial and novel metal decorative 
bridge lamps. These are shown in all the departments 
of the large and even suburban department stores, where 
there are special lamp and shade departments. The fall 
season will provide many new designs and models both to 
lamps and shades to which manufacturers are giving their 
most earnest thought. 


AMPS still hold their own and promise to command 


Ovington’s “The Gift Shop of Fifth Avenue” is show- 
ing many delightful items suitable for bridal and other 
remembrances. Venetial powder boxes displayed in spiral 
optic effect, in amber stippled with gold and supported 
by a dolphin stem, are beautiful in modeling and color. 
These® atespriced at +$/250. 
sets, of fine Swedish crystal with grapefruit cups and lin- 
ings at $130 a dozen, and other sizes at $65 to $95, com- 
prise a wonderful set of exquisite glass. Handsome Vene- 


Hostess stemware service 


tian glass scent bottles, with dainty flower tops, priced 
at $15 a pair would be a most appropriate small bridal 
gift. A lovely reproduction of an ancient brass lamp with 
crystal globes and dangling prisms for decoration, priced 
at $50, is also a charming gift for any occasion. Lamps, 
vases, tea sets and mirrors, and a host of other attractive 
gifts, are also shown in the various departments devoted 
to these items, that are interesting shoppers who appre- 
ciate dainty and novel wares. 


B, Altman & Co, is showing some decidedly attractive 
lamps in their well stocked lamp department. One of the 
handsome Italian pottery lamps displayed is striking in 
its decoration and shape. This is a tall slim tapering vase 
with graceful bowl. The vase is decorated in vivid colors 
and is extremely novel in its modeling. It is priced at 
$75, with a lovely and novel flaring shaped parchment 
shade of similar all-over decoration. Italian pottery lamps 
are fast becoming one of the most popular styles shown. 
They lend themselves splendidly to most any type of in- 
terior, because of the various colors used in the decora- 
tions. Many new types of table lamps and other styles 
are displayed in the Altman fine lamp department on the 
fifth floor. 


As long as moth take up their abode in the home, just 
so long will there be a constant demand of moth protect- 
ing products. Lewis & Conger are featuring a full stock 
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of moth killing and preventative items, including under.) 
bed cedar chests, which roll easily under the bed, a mos) 
appropriate space-saving utility for the modern smal_ 
apartment, priced at $19, to accommodate furs, blankets! 
and winter clothing; small chest containing cedar essence 
for placing in bureau drawers or on the trunk tray, pricec! 
at $2; white tar chests of corrugated cardboard, easy tc 
close and tight sealing, for a quantity of articles, pricec| 
at $3; moth cedar fragrance devices to hang on baseboar¢ | 


of closet, at $2, and closeguard wardrobe bags of gay 


cretonne with zipper fastener which seals it tight, with 
seven hangars, priced at $5.50 are some of the excellent 


.moth preventatives which are enticing seasonable offer. 


ings at the Lewis & Conger store. 


The bridge lamp has taken a firm hold on its users, as| 
is demonstrated in the large collection being shown by 
Frederick Loeser & Co. These lamps have metal bases 
in slender graceful design, in a choice of finishes. The| 
shades are of lovely colors in silk, finely trimmed. These} 
attractive lamps are modestly priced at $6.98. A quantity 
of fine floor lamps are also shown, having metal bases and 
fine finishes, with shades in a variety of colors, and fitted 
with two lights, priced at $9.50. They are economical, 
having the necessary lighting features. 


A variety of wrought iron tables, flower holders and| 
mirrors are being featured by Stern Bros. Lovely hand| 
painted wrought iron tables in a choice of colors; red, 
parchment or green with central floral motifs and antique 
gold edge, priced at $14; and imported flower holders at. 
$9 with metal base, antique gold finish in ‘“‘Ship-on-the- 
Ocean” design, having green or amber color spiral glass 
flower holder, with perforated metal top are among the| 
new styles displayed. The beautiful French plate crystal | 
mirrors shown in clear, brilliant crystal, in the pop-| 
ular unframed styles handsomely etched at top in dec- 
orative floral spray, in panel styles at $8.50, are enticing 
in their lovely character. These are all seen on the fourth | 
floor. On the fifth floor, fine imported china dinner serv-. 
ices of attractive design and shapes are commanding the 
attention of local and out-of-town shoppers, representing 
sets of 100 pieces in colored conventional border designs, 
of clear white china, some with ivory band border, and 
matt gold handles and gold line edges, service for twelve. 
persons, at $39.50. These are fine sets at the modest 
price named. Imported iced tea sets, consisting of cov- 
ered jug, six nippers and six glasses in amber or green 
color, priced at $4.95, are lovely in crackled effects. The’ 
tray furnished is of wicker with a decorated tile bottom. | 


_ American Exports of Manufactures 
Increase bya PP. & 


Secretary Hoover Points to Fact as the 
Most Significant in Annual Statistics— 


Imports in June Were Highest on Record 


MERICAN exports for the fiscal year ended June 

30, amounted to $4,758,516,000, about $11,000,- 

000 less than those of the preceding fiscal year, 
hile imports for the twelve-month period just past 
ached a total of $4,466,000,000, about $643,000,000 
eater than those of the preceding fiscal year, according 
the report of the Department of Commerce. 

A favorable balance of trade for June of $1,000,000 
‘ought the total favorable trade balance for the fiscal 
ar to $286,828,000, as compared with a favorable bal- 
ice of $1,040,828,000 for the fiscal year 1925. 

June exports were, in total value, $338,000,000, the 
rgest for any corresponding month since war times, the 
port showed, while June imports were $337,000,000, 
ie largest ever recorded for any June. 

According to a statement issued today by Secretary 
f Commerce Hoover, the marked decrease in the trade 
ilance for the fiscal year is resultant chiefly from smaller 
ytton shipments and lower cotton prices, smaller grain 
lipments, and greater imports of raw materials natural 
| prosperous times and to the increase in prices of some 
nes. “For instance,’ Mr. Hoover said, “the average 
nport cost of rubber per pound was more than twice as 
igh this fiscal year as last. Had there been no change 
1 price, rubber imports would have cost us about $320,- 
00,000 less than they actually did cost.” 

The decrease in exports, it was pointed out, was sub- 
antially confined to grain and cotton. Exports of food- 
tufts of all classes fell off by $270,000,000, the decrease 
1 exports of grains alone being nearly that figure. 

The most significant thing in the year’s statistics is the 
ontinued heavy increase of our exports of finished man- 
factures, Mr. Hoover says. These, it was pointed out, 
fete 15 per cent greater than in the year before. Ex- 
orts of machinery and vehicles, a typical group of this 
lass, increased by nearly 30 per cent, and those of auto- 
10tive products taken separately showed a greater ad- 
ance. There was also a considerable advance in our 
xports of lumber and wood manufactures and of paper 
s well as of chemicals and a number of other manufac- 
ured articles. 

Geographically, the great loss in export trade has been 
n that with Europe. The loss in this trade during the 
iscal year is estimated at betwen $600,000,000 and 
700,000,000, as compared with the preceding twelve 
nonths. 
he answer to the whole situation, as it is noted that ex- 
erts to other countries, notably South America and 
\sia, registered sharp advances. 

It is pointed out that had the foreign monopolistic con- 
rol on certain raw materials not been exercised with so 


Some officials are of the opinion that here is 


serious an effect upon our total imports, the advances 
in our export trade in many parts of the world would 
have almost compensated for the loss in trade with Eu- 
rope. The present outlook, it is said, is that the aggre- 
gate amount of our imports will be relatively less, while 
there is no indication that exports will decline. 

The June export trade was greater by $15,000,000 than 
that of June, 1925, although it was some $18,000,000 be- 
low that of May. This latter fact is regarded as a sea- 
sonal development, but it is said to be significant that the 
month was the first this year to show a greater export 
trade than was recorded during the corresponding month 
of 1925. 

This is partly due to a strengthened position of our 
raw cotton exports. During the month, according to the 
Census Bureau, these exports amounted to 346,774 bales, 
as compared with 217,786 bales during June, 1925. Grain 
shipments also were larger, and it is expected that the 
larger winter wheat export surplus will result in an in- 
creased export during the summer months. 

Rubber imports, in their aggregate volume, were about 
4,000 long tons less than in May, but the value of them, 
being about $34,000,000, was only $2,000,000 less. The 
increase of about 4c a pound which brought about this 
situation is regarded as partly responsible for keeping the 
aggregate value of the month’s imports at a high level. 

Imports of gold for the month of June amounted to 
$18,890,000, while exports were $3,345,528, the Depart- 
ment of Commerce report showed. For the fiscal year 
imports were $210,726,485 and exports $113,438,459. 
According to Grosvenor Jones, chief of the department’s 
finance division, in spite of the marked reduction in our 
merchandise export surplus during the twelve-month 
period, there was a net gold import of $97,000,000. On 
the basis of eleven-month figures, he reported, net gold 
imports aggregating $81,743,468 were received from the 
following countries: Great Britain, $44,497,344, Canada, 
$17,567,559, Japan, $14,940,666, Chile $12,586,818, 
France $6,159,817, and Philippine Islands $1,907,283. 

The heavy inward movement from Great Britain took 
place largely in October, when there was a marked de- 
cline in British exchange in terms of dollars on account 
of heavy grain and cotton imports from the United 
States. 

Exports of silver during June amounted to $7,977,926, 
with imports standing at $5,627,850. For the fiscal year 
exports were $97,981,732, compared with $108,828,727 
during the preceding twelve months, while imports were 
$69,400,376, compared with $71,607,902 during the fiscal 
year 1925. 
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Exhibit at American Furniture Mart 
Opened July oth 


HE semi-annual furniture and lamp show opened 
at the American Furniture Mart, Chicago, July 
6th, and will continue to July 24th. 
The following is a list of those who are displaying lines 
in the mart: 
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Ready for Shipment— 
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Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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Block Portelier Co., Chicago .../..... seni enna 1105 
Buhai Lamp & Shade Co:, (Chicago... 2. see eee ee () 
Chicago Hardware Foundry Co., ChicagovJ-.5. eeu ee eee ae | 
Cincinnati Artistic Wrought Iron Works, Cinn.......... WY} 
Clittwood. Potteries, Morton, Ill... 5.2 eeeeeeen een i) 
Colonial Lamp & Fixture Works, Chicago................ 1237} 
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Grest Company, Chicago. 455.4... . ec ere 1217} 
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Dearborn Company, Chicago ... ) +... 2 a= 732-3-4-5-! 
Dixon Studio, A. E. Minneapolis, ‘Mini Sissi een 1} 
Dorothy Lamp Shades, New York. ..)... )aeeeee ee i) 
Eclipse Lamp & Shade Co., Chicago. .. 7. /5:eeeeee ee 1) 
Enzor-Hoel: Corp., Chicago ..).08 4.0. 1a 941! 
Evanridge Potteries, Des Plaines, Ill... [eee 1) 
Expert Wood Turning Co., Chicago...... 2. 23)ne seein | 
Flerentine Art Productions, Chicago. . ) see messes enn E 
Frank.& Son, New York, N. Yo.... 102.) soe i} 
Franklin Lamp Mfg. Co. ........ 40.05. «eee } 
Friedlaender & Co., Oscar O., New Yori seer eee ) 
Furst Bros. & Co., Baltimore, Md... . 2... gee b 
Glass Lamp & Shade Co., Chicago: .7.) eee enn , 
Goshen Novelty & Lamp Co., Goshen, Ind..7...35,... .. sea 
Grand Wood Works, Chicago.. 5...) 2) see 5 
Grow & -Cuttle, Chicago... ..9..5... 2.02 0 seine eee ) 
Gudeman & Co., New York.........., sane } 
Hamilton-Ross Factories, Chicago ....... Jp aeemee eee 9125 
itandentoaless Co. eA. Gn Chicago MET fo si ooo to 0.9: 941-5 
Hartman-Malcolm Cor Chicago oo nié nels) 6 ee nee | 
Haven "Co,, Chicago... Sic. oes. eels ene 1) 
Herbert & Neuwirth, New York...... >. . eee 3 
Heywood-Wakefield Co., Chicago 5. )... ose 326) 
Hocton & Cook, Chicago........0..... +. seen 1) 
Ira A> Jones, Co.,. Chicago... 4.4. +i...) a 1) 
Johnston. & Meier, Chicago....... 45...) See 1) 
Kaplan, Inc, Chicago... 0...5...00..0:20. - oe 11123 
Katz) Frank M:& Co. New York...) 25 ) 
Kernes Mfg. Co., Chicago Seis salelbuevale Ss 2107) a0 1) 
Krafts Novelty (ee Chicago. 22s... di. .tha ener 15 
Krebs Stengel Co., New York............-::-::+ss--.- -.  ABIE 
Kumfy- Kab Cor La Porte, Ind... «5: .. s.,aeoR ee 1) 
Lamb’ Bros. & Greene, Napanee, Ind.....)ae2..) 20 17 
La Ross Silk Shade Co., Chicago......... J)s eee i) 
Lee-Marion Co, Chicago. .....0....0.+:: a0 ee j 


Levinson Bros., Chicago \)..4....208..:. Gee 1./ 


Lewis Novelty Shade Co., Chicago... .: >. 22. eee it 
Meder Company, Chicazgo..... 2 00:1... ee (f 
Metalarts= studios, ‘Chicago: 25.5520) sae 8417 
Meyer *& Danziger, Inca iNew York: 0 ei inet 
Mosaic: Shade: Co’, ‘Chicago..c-h. 2 ae B 
Mutual Sunset Lamp Mig. Co., New York.......:...../.5mm 8 
Mulvaney Art Studios, Chicago. >. ..2.. /fen a wy 
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Registration for American Furniture Mart 
Breaks All Records 


HE opening day registration of the Summer Mar- 
Te: of the American Furniture Mart, July 24, 
| broke all previous records, 1,673 buyers register- 
‘ing. It is expected that the total attendance will be close 
to 10,000. Manufacturers and representatives are unani- 
‘mous in optimistic reports of the buying done at this 
‘event. Registration on the first four days of the show 
was ahead of last year’s figures, the total attendance for 
these four days being 3,122. The city of Chicago is tak- 
‘ing more in this market than in any which have been 
held. The Chicago Association of Commerce has helped 
the Summer Market considerably. A few of the dinner- 
ware manufacturers have exhibits at the Mart and a 
group of the Manufacturers’ Representatives from 17 N. 
Wabash Ave. also have displays. 


The Amber Furniture Co. is erecting a new three- 
story furniture house at the corner of Chicago Ave. and 
Marshfield St., where a general line of furniture, lamps 
and furniture novelties will be sold. The building will 
cost $350,000 and will be of Spanish design. An elab- 
orate salesroom is planned for the first floor, decorations 
of which will be in keeping with the exterior. 


Miss M. Fisher, of the Kaufman department store, 
Pittsburg, Pa., was a recent visitor in this market. 


Miss L. DuVall, of Lord & Taylor, New York, called 
on the trade in this market last week. 


Papers of incorporation were recently filed at Spring- 
field, Ill., for the Schwartz Novelty Furniture Co., 1847 
S. Oakley Ave., which company was formed with a cap- 
ital stock of $10,000. The company will manufacture 
and deal in furniture, household and office furniture 
lamps, shades, 


cabinet work, etc. Incorporators were 


Adolph Schwartz, Max Schwartz, Max Marous and 


Mendle Richmond. 


E. A. Schraggs, of the Schruggs, Vandervoort & Bar- 
ney Dry Goods Co., St. Louis, Mo., 
ing the past week. 


visited Chicago dur- 


The Associated Merchandise Corp., New York, com- 


prising buyers of several large stores, called on members 


of the local trade after attending the Summer Market 
of the Furniture Mart. 
Exhibitors at Mart 
(Continued from preceding page) 
Newcombe Mack line GOmmCInGagO. Sy... ax cries «ce eee as a 836 
NeoniinieldsConsheboyeatm Wisc... 4... aqeeecs i .cssaeacres 1420-24 
Ocnamenta le Wrought LyoneiNov., Chicago.........c0..s..00- 1125 
Patent Lamp Shade Co: Philadelphia.........-... A-15-22 2nd FI. 
ae SOLasS LUICIOS... CHICAS Omens cays, 0.519 Meets pie Da cielo e miele «reat 1125 
eeu eso er ohita ©On CICA PON wesc ns, 3% einstein s ska cues eases sOLG 
Pir ee nim In pOrte Ore NCWAENOLK:.J5:.-s ace aera «+ aiele the aie anette ens 709 
ieee limmptone Compaliyes GhiCagO. .)...i cieeeitie s+ >. eeicies oe E141039 
at Oe Ame lume (SNNCAC OME cs... dee utatieae +,» anclste) eievait ails. aoe 904 
Reimamdeell Amn cc COse Menten, (Conniae.,aceeme. co detaneess + 1412 
iReamonetibre= eed) Kurtis Co. Peru, Indijaea... +. 02a0+..0.6 6 1026 
Retmbrandtileamp! COMMGhICAGOMe +: .. .ssssemtam- «sets 1 0000=/-6 
Romaneare Lrone Wonksw Newey Ork.c acme. + «6 2nd Fl. West 
iRasemebcncya. Met UChicaComeepseey ein stuce a eke © «salts sia eles 429 
Sandel Viton. Co Chicaroeumnmrn ta. cs somone.» sees eae esuias 610 
Salterini, John B,, INUGKii, SROIN 2: eas RN Ree Shs SERENA ce eerie 210 
Shepard Company, Chica ge Omens toy.) Ha ctor Giese Mies ae 1125 
Silvuay companys, BaltimonesNew York. 92, 2m... dees. ae eed A-10 
In Teller Corp. Section 
StandardmNovelty & LanpyGos Chicasos meme. «2. -cecee es 705-6-7 
Stamaara Wood Turning Cow Chicago. -slige.. noss.eves avedll 
Star Wood Turning Co., Chicago BE cic) Semeterct ene es Ce 1429 
Superior Lamp & Shade (Cor Chicago Be 5 ac SR cee 741-42 
WenetianmAtt latipe Com @iuicavomm.. «. sadam > «cies «ae. 605-6-7 
NiacamG@ce Onn oe  GhiCarOmmmtntcc. ios. crete .. 2 chore aaclevers 620-24 
Warner Shade & Nov elie Comm New Yorks aoe sos car des wes 628 
WWingdmarin@o.< Chicao Oar raeemteccnns) «ctr sae pe ete itels are cae notes 1125 
Nepsilanteheed PurneiCowswpsilanti, Micht-m. 2... 420... 438-40) 


WHAT TO BUY 
AND WHERE TO 
BUY IT IN — 


FOSTORIA GLASS CO. 


CHICAGO 


EARL W. NEWTON AND 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 


ASSOCIATES 9 NorthaWabashe A 
Chicago Display, 806-7-8 Masonic s Poe, ar ad 
IMPERIAL GLASS CO. a % 
Temple ECONOMY GLASS CO. epresenting: 
Flint Glassware, Harry G. Dalzell NATIONAL CHINA CO. Pope-Gosser China Co. Coshocton Glass Corp. 
Pressed and Blown Pent OWEN CHINA CO. Seneca Glass Co. National Glass Novelty Co. 
oa pe ttings Central 8497 9 North Wabash Ave. Phone: Central 3236 Susquehanna Cut Glass Burke Studios 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBRING, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 Room 980 


This “‘card” can be made to yield 
big dividends. Phone Wabash 0860 


for rates. 


THE UNITED STATES 
GLASS CoO. 


30 E, Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM ON- 
TAINS COMPLETE SAMPL LINES 
DIRECT FROM CUR 


FACTORIES. 
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Market for Toys 
(Continued from page 11) 


AUSTRALIA AN ASSURED MARKET FOR AMERICAN QUAL- 
Ity Toys 


The American market for toys in Australia must re- 
main a quality market. With a duty of 60 per cent on 
American goods, compared with a British duty of only 
30 per cent, and compared with the cheaper production 
costs of German and other goods, it is very difficult for 
American exporters to compete in low and medium qual- 
ity toys. But in the best quality toys, where price is not 
the main object, there is a sure market for American 
goods. Only high-grade shops and stores sell American 
toys. It is understood that more American toys for this 
year’s Christmas trade have been purchased than ever be- 
fore, thus testifying to their growing popularity. 


CATALOGUES SHOULD Be Sent EARLY IN YEAR FOR 
CHRISTMAS [TRADE 


As toys are a more or less spasmodic trade, catalogues 
should be sent as early as January to the big stores inter- 
ested, or to wholesalers, so as to catch the Christmas mar- 
ket. The fact should not be overlooked that this is the 
summer season south of the Equator, and that outdoor 
toys are more popular at Christmas time in Australia than 
they would be in the United States. 


Employment Less 
(Continued from page 13) 

Foundries in Delaware were less active in June than 
in May, as indicated by a large decrease in both employ- 
ment and wages, while the food industries showed large 
increases. Little change is reported in the other indus- 
tries. 

Of the twenty-two city areas reporting, the largest gain 
was in the Perth Amboy-New Brunswick district. There 
was little change from May to June in the other areas, ten 
reporting increases in employment and thirteen reporting 
small increases in wage payments. 


Potters Will Not Seek Increase Is Latest 
Report 


No general ware increase will be sought by 
members of the general ware industry of the 
National Brotherhood of Operative potters, it is 
unomicially announced. 

In proposals to be submitted to the labor com- 
mittee of the United States Potters’ Association 
at a conference which probably will be held in 
August or September, minor concessions will be 
asked for certain branches of the industry. 

Most of the resolutions adopted at the conven- 
tion pertained to internal affairs. 

Atlantic City was the overwhelmed choice over 
East Liverpool, O., Trenton, N. J., Buffalo and 
Syracuse, N. Y., for the 1927 Meeting. 


To the Editor | 

You seem to take a good deal of delight in telling other’ 
people how to live and perhaps that is your business, but | 
it seems to me that you exceed your duty when you arro- | 
gate the right to inform all of those who may happen to 
enjoy an occasional drink of “Scotch” on occasions. 7 

I have been presented with a fine bottle of Scote 
whiskey for Xmas, and it is before me as I sit at my)| 
typewriter and indite this letter to you. It bears the label | 
Sandy MacDonald—a good, fair, well-bodied liquor which 
I am assured was bought before the War, and has been | 
in my friend’s cellar ever since. What right has any 
form of law to make me a criminal if I partake of this) 
gift as it was intended that I do by the giver? 

I claim that any such law is an invasion of my personal 
liberty. I notice that you have referred to the so-called | 
Bill of Rights which secures to all men and women cer-_ 
tain inalienable right to their personal liberty, which, as | 
you say, are not inconsistent with the rights of others. 
How do you reconcile your statements ? | 

I have just tasted of this bottle of liquor; I will confide 
to you, and I canont see where or how | am invading the 
rights of any other person on earth. I find it excellent. 
It warms my stomach, it inspires my thought. I cannot 
feel, Mr. Editor, that I have wronged the community or 
added to the lawlessness of general society in doing so, 
It makes me tired to be classed as a criminal for any such 
reason, and I notify you that before long there will be a 
revolt against the sort of stuff you are writing. 


Just to show my independence of such truck as you are 
writing I have taken another drink of the aforesaid most 
jubilant Sandy MacDonald, and I will say to you that it is 
about as smooth a drink as a man ever put into his sys- 
tem. The second drink, which I shall soon follow by a 
third, makes me more+certain that those who feel their 
systems require stimulants, should band together, organ- 
ize and start a campaign to floor this Volstead business if 
it can be done. 

Now, Mr. Editor, I am no bum and can’t make me 
a bum. I like a little drink now and then, and I have 
taken a third, or maybe it is a fourth, and I am more than 
ever convinced that any man that doesn’t is a big idiot. 
You say that this evabion of the law is producing a state 
of affairs in our Grear mand Glorious Country. You are 
wroh. This ciuntry is jess as good as it ever was and 
was a great deal better country and will leabe it to you 
f iit wasn&t, when we had free rum. 

I wan&t say to you that this sccitch is all right. A lot 
of it wouldn9t do us harm. When we ened stimulany 
we need it. My grandfafyer was broughr up onrrunm. 
They had it in the housd all the time. They dranj it 
freely and even the ministew drank it when he come to 
our house. It&s a pretty kindf of a ciountry when a 
garndson is better than his gundfaher. I can drink this 
sort of Scutcg all day and not be no worst a citozen than 
I was befote. I could drink this whole wauet and neger 
quiber an itelash. 

I wan to say to tou that t ere are 34”—1to the last 


(Continued on next page) 
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(Continued from preceding page.) 
endus free american citizens in the Ud. D. S. There are 
.o bumbs, I sa y to you thay youe make me sick. 
| Well, 


srret, I 


sir, me Editor, wheb | satartef out to write this 
had no 37343 3 a notion to taje micg of ypur 
ie seth May is allright in hid plaxe, he8s a smaet alex. 
Chere (s no proof of the giuuilt of the arsotock shriegg9h. 
know sherifg Grant. I Wan&st To emphaASixw the 
act that HEX ALKRIGHR.2. 
Chesw typrwrutet keys are buxxing aroubd so I canj 
vrote no more Bue whay I wheat of yoi is ti remund 
40 oner agaon abd agnain thqut you arw dead wong 
We 
WE mau 


but wE 


b consfenging evert bohy whu drinls as a bonbm. 
int criulals. We are as goof meb as yiou. 
ake a DrinNr oR not as fEE% abo&y iY. 
unt no bUmS. 
Il will sat inxlosing, thqt I wisg yiu a 2merRt Chsigy- 
wax” and %hayoy New Yrare’” 
Rexoectfilly yioytdx o8Bb&t Swru-’T. 


Declare Business in Good Shape 

The first quarter of 1926 was a period of great activity 
ind sustained prosperity in most of the important indus- 
tial lines, but business sentiment was doubtful and appre- 
tensive, says the Cleveland Trust Co., Business. Bulletin. 
There had been a great break in the stock market; the 
Florida boom was passing over its crest; installment sell- 
ing was viewed with alarm; and building construction and 


real estate speculation appeared to be exceeding the safety 
limits. 

The second quarter was a period of continued indus- 
trial activity, with business sentiment feeling relieved and 
becoming hopeful. The Florida boom had burst without 
The stock market, after a 
[Install- 
ment financing had corrected many of its dangerous fea- 


doing much harm elsewhere. 
protracted period of indecision, had turned up. 
tures. Building construction and real estate speculation 
were slowing down gradually and in orderly fashion. 
The automobile industry was enjoying a period of excep- 
tional prosperity. 
fidence. 


Hope began to be replaced by con- 


The third quarter begins with business sentiment so 
buoyant that it almost verges on rampant optimism. For- 
ward ordering is being substituted for hand-to-mouth 
buying. Stock prices are advancing on their way to make 
a double-topped bull market. It is probable that the vol- 
ume of industrial output in 1926 will exceed that of any 
previous 12 months period, and that the industrial profits 
will be the greatest of any peace-time year. 


Knowles, Taylor & Knowles Co. No Longer 
Represented by E. W. Hammond 
The Knowles, Taylor & Knowles Co, have withdrawn 
their line from New York representation, which has been 
handled by E. W. Hammond, for the past eleven years 
and will in the future look after their business here from 
their sales office at the factory. 


ATTENTION! 


Domestic Manufacturers 


POTTERY and GLASS 


| am in a position to take lines for sales 
representation in the Metropolitan district. 


I have a centrally located and well equip- 
ped showroom which is visited by most 
of the leading buyers of the above lines 
throughout the country. 


E. W. HAMMOND, 10 West 23d Street, New York 


\) 
| 


y 


Industrial Stagnation in Czechoslovakie 


Continues | 


Based on Cable From Commercial Attaché James F. Hodgson, Prague, June 30, Published in Commerce Reports | 


EPRESSION in all branches of the textile in- 
D dustry is increasing. The iron and steel, coal, 

glass and porcelain industries are dull, but no 
further decline in activity has been noted. Building con- 
struction is retarded by the unfavorable weather. Stimu- 
lation in the coal trade is anticipated as a result of the new 
law, effective in July, which abolishes the 10 per cent tax 
on foreign sales. Authority is also given the Government 
to remove the tax on coal consumed by export industries. 


New Customs TarirFr May INCREASE AMERICAN SALES 


Legislation just passed, introducing a new customs tariff 
on agricultural products, may possibly increase sales of 
American grains and flour, in view of the fact that the 
United States will pay minimum duties while Canada and 
Hungary, our principal competitors, will pay the maxi- 
mum rates. Reduction in the sales of lard and milk are 
probable, but no change in the motorcycle trade is antici- 
pated as a result of the higher duties. 


Money ConpiITions STILL SATISFACTORY 


Money is easy, and there is little demand for commer- 
cial credits. A reduction in the bank discount rate is 
anticipated. The total amount of notes in circulation on 
June 23 was 6,437,000,000 crowns, as compared with 
6,434,000,000 crowns on May 23. Check-account balances 
on June 23 amounted to 1,393,000,000 crowns, as agasint 
1,456,000,000 crowns at the end of the preceding month 
under review. Back of these amounts there was a total 
reserve of 2,477,000,000 crowns, as compared with 
2,476,000,000 crowns at the end of the preceding month. 

Bank clearings in the month ended June 23 totaled 
7,089,000,000 crowns, as against 6,972,000,000 crowns 
during the previous month. 


WHOLESALE INDEX FALts SLIGHTLY — DECREASE IN 
UNEMPLOYMENT 


The index of wholesale commodity prices on June 1 
showed a slight decline, from 928 to 926 in paper values. 
The retail price index on May 15 showed a rise, from 
832 to 837. 

Commercial failures during May numbered 47 and re- 
ceiverships 220—practically the same total as the 268 in 
April. The amount of net losses resulting from such 
failures and receiverships aggregated 38,000,000 Czecho- 
slovak crowns (approximately $1,140,000), as compared 
with $1,170,000 during April. 


CoNTINUED DECLINE IN May TRADE 


The total value of exports for May amounted. to 
1,219,000,000 crowns ($36,570,000), as compared with 


Twenty-six 


$40,470,000 for the month of April. This further de: 
cline was due to decreases in cotton, iron, wool good}! 
leather goods and glassware. Foodstuffs and coal export! 
showed an increase. Imports during May, valued 4) 
1,079,000,000 crowns. ($32,370,000), also tepresented | 
decline from their April value of $35,100,000. This de 
crease is shown in cotton, wool, livestock, metal goods an| 
Dutch lard; increases occurred in importations of brea 
grains, flour and animal products, as a result of the ey, 
pected introduction of new duties. 


CARLOADINGS DECREASE 


Daily carloadings on the State railways for May aver 
aged 12,833, as against 13,225 in April and 13,7144) 
March; the average for coal declined from 3,566 in Apr 
to 3,418 in May. Railway freight revenues for Apr| 
amounted to 233,000,000 crowns, to $6,990,000, as con 
pared with $7,680,000 during the month of March. Pa; 
senger revenues for the same period reached 63,000,00 
crowns, or $1,890,000, as compared with $1,740,000 i 
March. 


AGRICULTURAL SITUATION UNPROMISING 


The agricultural situation continues unsatisfactory, an 
crop prospects have been greatly reduced by the torrenti: 
rains, floods and cold weather. The sliding tariff fc 
bread grains and flour is unchanged for the month of Jul) 


“See here, Sam,” exclaimed the gentleman to tt 
waiter, “you must be getting pretty careless around her 
I just found a hair in the ice water, one in the honey, an. 
one in the applesauce.” 

The negro scratched his head a minute and then r 
plied: “Ah reckon dat er hair in de water must hay 
got in when Ah shaved de ice, and Ah ’spects de hair in ¢ 
honey came from de comb, but Ah tells you, boss, Ah sui 
don’t see how dat hair got in de apple sauce, ’cause det 
apples was Baldwins.”—The Open Road. 


First Room Mate—I say, Walt, would you kindly len 
me your green necktie this evening? 

Second Room Mate—Why certainly, Ed, but why a 
the formality ? 

First Room Mate—I can’t find it—Awgwan. 


Mistress—How dared you wear my evening gown é 
the boilermakers’ ball last night? You ought to | 
ashamed of yourself. 

Maid—I wuz. They remarked about me sometfil 
awful, : | 
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Westmoreland Glass 
Grapeville, Pa. 


Manufacturers of High Grade Glassware 
_ Plain, Cut and Decorated 
For Gift Shops, Florists and Table Use 


iiNee! 


J, 


eA 


No. 1820 Dolphin 
Console Set 


Representatives 
NEW YORK 


H.C. Gray Co., 
200 Fifth Avenue 


PHILADELPHIA 
Fred Stott, 

1007 Filbert Street 

SAN FRANCISCO 
Himmelstern Bros., 

718 Mission Street 


LOS ANGELES 


41 Pearl Street 
Traveling Representatives 


Reineck, : 
1422 E. Marquette Road anger SE eae St 
CHICAGO ; EELS 
R. A. Keel, SEATTLE, WASH, 


Himmelstern Bros., 
Terminal Sales Bldg. 


4039 Lincoln Avenue 
ICAGO 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


a Pea. Sc clean es 6 fancy 
Be PUD IM oe Goss = ci Fis sist ate is © plain 
CORSE 9 MES ec gall a octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories ; ; 
| - Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 
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IMPOR TERS GF 
(74 o = bal ” 
Glassware of Distinction 


We are continually adding new | 
items to our already varied and | 
interesting collection of Glass- | 
'ware. Among the latest additions to our stock are sev- | 
‘eral reproductions of English table service, in blue, | 
ruby and amethyst, also candlesticks and paper-weights. | 


Inquiries solicited and given careful attention. 


(CZECHO-SLOVAK GLASS PRODUCTS CO. 


| Office and Showrooms: 48-50 EAST 34th STREET, NEW YORK CITY | 


“NUROCK” 


The most popular 
BAKING AND 
SERVING 
WARE 


made in America 


ells because its 
erviceable, 
ightly and 
anitary. = 
THE BRUSH POTTERY CO. 
ZANESVILLE, OHIO 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 
We make the “LINES THAT SELL.” 


MK @ WK € CROOKS VILLE @ BK © 


CHINA CO 
U.S.A. 


H-5 Pattern 


“Satisfied Customers Keep Us Busy” 
The Crooksville China Co. 


CROOKSVILLE, OHIO 


Main Office and Factory 
EASTERN REPRESENTATIVE 
Herbert A. Wellington 


Boston, Mass. 
NEW YORK OFFICE CHICAGO OFFICE 
348 Morrison Hotel 


5 West 20th St. 
Gordon A. Weese 


John L. Pasmantier & Sons 
Representative Representative 


MX © ME © EK © Wik © lf © EX © 
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DID YOU EVER 
STROLE UP & 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 


45 Kast 17th Street 
New York City 
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FIFTY-ONE YEARS AGO 


From the 1875 Files of the 
CROCKERY AND GLASS JOURNAL 


& 
| Strength of Different Kinds of Glass 


| When subjected to a drawing or rending process flint 
iglass yields to a force equal to 2.413 pounds to the cubic 
inch, and is crushed under a pressure of 13.130 pounds 
to the cubic inch. Common crown glass will stand a 
draft of 2.146 pounds to the cubic inch before failure, 
‘and is crushed under a pressure of 21,867 pounds to the 
cubic inch. These are the average results of a large num- 
‘ber of experiments. 

| Inventions and Improvements 

.. Manufacture of Glassware.—William C. King, Union 
‘Township, Alleghany County, assigned to King, Son & 
_Co., Pittsburgh, Pa. 1. As a new article of manufacture, 
a pressed finless or seamless hollow article or glassware 
having claw feet pressed thereon. 

2. The combination of hollow mold having a cavity of 
any desired form for pressing the body of the article to 
be made a base, in which are the foot cavities and movable 
sections, having re-entrant faces and moving in horizontal 
planes. 


Lamp Chimnies.—Oliver D. Warfield, Chicopee Falls, 

Mass., assignor of one-half his right to John Anderson, 
/ same place. 
Each section provided with a rib on one edge and a 
_ groove on the other. 
straight vertical edges, one of which is provided with a 
rounded rib or bead, centrally arranged on the edge, and 
the other of which is provided with a rib or bead, cen- 
trally arranged on the edge, and the other of which is pro- 
vided with a correspondingly-rounded channel. 


A lamp chimney section having 


Business Changes 


mov, N. Y.—C. H. Garrison sold to D. N. Place. 
Elmira, N. Y.—LeFevre & Kingsbury discontinued. 
Whately, Mass.—H. H. Hastings, gen. store sold to 
Mrs. Zella S. Hastings. 

__ Mason, Mass.—Hathaway & Keene, gen. store sold to 

W. A. Keene. 
Wakefield, Mass.—Atkinson & Davis, dis. 
Rockland, Me.—J. H. Flint, sold to Sullivan Bros. 
Beebe Plains, Vt-—McClintock & Fregean, dis., now 


C. H. Clintock. 


Trenton Notes 


Isaac Davis has just completed two new kilns. 


Yates, Bennett & Allen’s new kiln will be completed 
this week. 


The Glasgow Pottery have in course of construction 
two kilns which, when completed, will make eight kilns 
in operation. 

The American Crockery Co. are getting out a new 
toilet set of a new and very stylish shape. 


Joseph H. Moore has recently completed a new gloss 
kiln, making now five kilns running full. He is about 
commencing the erection of another kiln. 


The Speeler Pottery Co. are sprucing up very rapidly 
and will soon have better and increased facilities. 

A fire at Wallaceberg, Ont., June 9th, caused a damage 
to Little’s general store. 


Trade Notes 


The Gloucester Pottery, N. J., which has been idle 
several months, is in full blast again. 


A Chinaman is hard at work learning the glass-blowing 
business at Glassboro, N. J., by instructions of the 
Chinese Government. 


Messrs. John C. Fennelly & Co., of Sadbury Street, 
Boston, have just placed two magnificent colossal lamps 
and posts on the Devonshire Street side of the new Post 
Office and sub-Treasury building. The design is original 
of the noble building. 


What is known as China clay is chalky material im- 
ported from Falmouth, England, where it is dug out in 
the rough and then purified by washing. It is used largely 
in the manufacture of paper, being imported expressly 
for that purpose. The best brand of this clay is Dunn's, 
valued at $21 per ton, but several other clays are now 
used as substitutes. 

Manager (to customer who has ordered a glass of 
mineral water and an empty plate, and furnished his own 
sandwich )—Beg pardon, sir, but this isn’t— 

Customer—Say, who the devil are you, anyway? 

Manager—I am the manager, sir. 

Customer—Oh, I was just goin’ to send for you. 
isn't the band playing ?—The Monitor. 


Why 


A man was being tried for selling illicit whisky. The 
liquor was offered in evidence. The jury returned after 
having taken fifteen minutes to try the evidence. 

Judge—What is the verdict? 

Foreman of the Jury—Well, your honor, we would 
like more evidence. 


Cop—Here! Here! You can’t stop here, you know. 
Motorist (in stalled car)—Can’t eh? You don’t know 
this car—The National News. 


Rates: 40 cents per line for first insertion; 20 cents per line 


EXPERIENCED MAN SEEKS POSITION 


MAN who has served many years as general salesman under 

the tutelage of one of the most successful managers in the 
general ware industry, whose position brought him in contact with 
principal buyers throughout the country, desires to make a new con- 
nection of responsibility as general salesman or manager of office. 
References of the highest character. Box 559, CrocKERY AND 
GLASs JOURNAL, 


AGENT SEEKS CONNECTIONS 


ANUFACTURERS’ representative with display room 

established in Chicago ten years desires connections to 
represent manufacturer of pottery, glass or lamps. Complete 
lines or specials. Commission basis. Address J. B. Finn, 130 
North State Street, Chicago. 


OKLAHOMA-TEXAS SALESMAN WANTED 


WV Gee year old mid-west jobbing house carrying 
import and domestic dinnerware of all grades, glass, nov- 
elties, also complete line hotel china and supplies, wants salesman 
for Oklahoma and Texas Panhandle. Splendid prospect for capable 
man. Address Box 558, CROCKERY AND GLASs JOURNAL. 


TWO HIGH-GRADE SALESMEN WANTED 


OE tee importer of china, glassware and art wares, has 
an opening for two high grade salesmen. Excellent territory. 
Only men with successful records as producers will be considered. 
Reply to Box 560, care of CrocKERY AND GLASS JOURNAL. 


REPRESENTATIVES WANTED 


E have ten States open where w 

desire high class representatives. 
Only those that can furnish satisfactory 
reference and are familiar with the trade 
need apply. Give all information as to 
what lines now carried in first letter. 
Bonita Art Glass Company, Hunting- 
ton, West Va. 


ay) 


Buyers in New York 


Jury 13, 1926 


G. A. Lawler, house furnishings, Akron D. G. Co., 
LIS W'30th-St CB) EF. Revisie 

J. C. Schwab, lamps, Elder & Johnson, Dayton, Ohio, 240 Madi- 
son Avenue (Syndicate Trading Co.) 

C. S. Benzoe, toys, Wm. Hengerer & Co., Buffalo, 17 E. 39th St. 
(Assoc. D. G. Corp.). 

L. Bruner, house furnishings, Anderson 
Knoxville, Tenn. (J. M. Biggins, Inc.). 


Jury 14, 1926 


J. Jansing, house furnishings, Stewart D. G. Co., 
Cy ee SOLS taASSOCIED NG. Gorpw: 
H. Baum, house furnishings, M. Goldenberg, Washington, 
D. C., Pennsylvania. 


Akron, Ohio, 


Dulin-Varnell Co., 


Louisville, 


Jury 16, 1926 
E. M. Wright, house furnishings, Carter D. G. Co., 
Ky., 43 Leonard St. (E. P. Knowles). 


Mr. Moreland, house furnishings, china, Mendel & Harris, Inc., 
New Haven, Conn., 115 W. 30th St. (B. E. Levis). 


Louisville, 
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DEPARTMENT OF COMMERCE 
BUREAU OF FOREIGN AND DOMESTIC COMMERCE 
WASHINGTON 
LATEST DOMESTIC EXPORTS OF CHINA AND PORCELAIN WARE, 
FROM THE UNITED STATES, BY COUNTRIES 


ELECTRICAL PORCELAIN - 


July 15, 1926 


5319 
5311 5314 5315 Other china 
Table, toilet For less For 6,600 and por- 
or kitchen than 6,600 volts and celain 
ware volts over ware 
Countries Lbs. Dollars. Lbs. Dollars. Lbs. Dollars Lbs. Dols 
Bel ott = ve peters ta hes 2,666 591 16 31 
Denmark & Far Is.. 29 -— 65 
Igual Lor. ade Aarne 96 70 4,106 3,821 -— — =e. i 
(Geuimamy ween poets eee ses 233 111 
tallyaeres ein metecera tae 203 . 201 4,779 2,486 = = = a 
Netherlands ..ua-.1.-- : 813 302 a = 
(OE DnGy Whose eee ate — — 48,250 16,858 22,234 4,637 => a 
SWE CLOL ie sheet, fe) wsscaye 08 40 25 — —=) 492339 se S00) = & 
Switzerland s522.....: a — 30,060 4,088 138,659 22,801 = = 
United Kingdom..... 1,697 575 117 139 — — 761. eas 
Ganacdaeter pare «sel our 14,535 4,010 199,339 18,833 28,867 8,677 47,258 6,898 | 
British Honduras ... 22 32 = a 
Wostay iCal eke yw 2. 61 53 1,492 243 — — — = 
Grilaie male nee 920 445 Don: 167 — — 17 18 
Elondiucace meee se 5,671 753 60 36 — — 46 10. 
INiCara citar sie. c. 145 29 580 42 — == 99 il 
iPamatnic: meee sic ces 80 19 1,594 115 — — 100 22 
Daliviad Oi MaMa eae — — 6,072 509 — == — 2 
INGEXICON Mapes a sent 7,146 1,533~ 18,079 4,540 9,982 1,514 1,513° Sia 
Newfdld. & Labra... 80 31 60 20 — — 16 7 
IBermpdaye ascenes a-5 0 64 13 485 30 = — — — 
Mrasmalaiical ements err os — — 640 76 — —_ — | 
Trinidad & Tobago.. — 2,630 273 — — — — 
Other B. Wea ind: ... 1,549" 27, — = 
Cubayde care nes 512 261 16,270 2,548 502 115 203 97 
Dom. Republic ..... 1,167 170 7,045 330 — — 75 40 
Haitian Republic.... 174 50 
Virein Is. iof U.S... 48 10 
Angentinia | mesos. «ss - 1,691 475 63 32 3,160 713 — = 
Glide ameter tec cts: 47 33 — a 
iB shez 1] tee ae este ste ees 17 12 108,331 20,414 84,563 15,492 -- — 
Wiard Se hs coe aeocotione — — 2,292 900 27,532 9,564 2,120 610 
(Colomibtaemen eh ene 265 143 5,969 660 2,591 580 2,001 548 
Beuadoternatencaar ae — a 3,661 377 — = 68 12 
British Guiana ...... — -= 470 41 — — — = 
IP Crt ee meen tiiecet are 151 100 14,932 4,036 60,245 14,095 29° Gis 
LOpebisbeee, A oy soaes saan 845 376 351 294 = — — — 
Venezuela, | Sese.e ee: — — 4,397 695 — _- — _ 
Taxol MAVEN oe boom ac — — 4,073 1,390 _— — — = 
(China ee peo eee 95 28 — _— — 
Java and Madura.... 24,200 4,340 — =— 
Other, Wa he Indas 100 13 — — 6,920 1,368 — — 
Japan, inc. Chosen.. — — 50 10 — — 21 20 
Kwantung, 1: terr... 60 25 : — 
Philippine Islands... 34 12 900 609 78 35 57 = 140 
Auustraliajiesites ssc. - 9 17 sey 665 20,236 3,146 = — 
iNew: Zealand ==. ..2)-- — — 2,904 723 68,627 7,209 — — 
IBritmeo geen khica sents. — — 66,363 17,165 13 15 - — 
Revpt ok ahee te 88 40 304 64 23 ne _ 
(Rotal Semes eee a2 37,781 9,699 563,975 103,229 524,217 99,027 54,651 9,361 


SHIPMENTS FROM THE UNITED STATES TO.NON-CONTIGUOUS 
TERRITORIES a 


China and 


porcelain ware 


Pounds Dollars 
Alas Ka cAdy po accs el ee oe ee 11,917 2,953 
awaits. 2. occ ene oa eee 48,214 9,080 
LOS gi RENI COLON Mynmre edie do ererancia oto ec. 14,422 1,596 
C D Goldfish? 
A BC D Goldfish? 
LaWViAN® © “Goldfish: 
O 


S A R Goldfish. 
I C D Goldfish! 


The Other Fellow 


Who turns the corners much too fast? 
The other fellow— 

Who never waits to let us past? 
The other fellow— 

Who is it of the motor throng, 

Day in and out and all year long, 

In every case, is in the wrong 
The other fellow. 


About Mistakes 


About mistakes, it’s funny.. You got to make your 
own; and not only that, if you try to keep people from 
making their’s they get mad.—Edna Ferber. 
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DEPARTMENT OF COMMERCE DEPARTMENT OF COMMERCE 
BUREAU OF FOREIGN AND DOMESTIC COMMERCE BUREAU OF FOREIGN AND DOMESTIC COMMERCE 
) WASHINGTON WASHINGTON 
LfEST DOMESTIC EXPORTS OF GLASSWARE TABLE AND DOMESTIC EXPORTS OF EARTHERN AND STONEWARE, FROM 
(HER ITEMS, FOR LIGHTING, CHEMICAL AND OTHER N. E. S. THE UNITED STATES, BY COUNTRIES 
LAMPS AND LANTERNS FROM THE UNITED STATES, 
BY COUNTRIES. _ 5323 5329 
Earthenware Other earthen, stone 
5252 : plumbing fixtures and crockery ware 
; eae on oe Se Countries Number Dollars Pounds Dollars 
ass & other Lamp j 5 
con- 5251 glass- chim- 5291 Bele OS ee ees - uy ett a ae 
tainers, Table ware- neys Chem- 5299 Geri cls accesses 4 114 a Ss 
(bottles, glass- cut &lan- ical Glass- 9793 Spaitt Reet ee On sy 39 62 = : 
Ri aes mre or as gern glass- ware Lamps and United Kingdom sl aan 8 108 201 46 
; & jars) plain graved globes ware.n.e.s. lanterns "5 gta MMI DAE TD 1 93 6 
(untries Dols. Vols. Dols. Dols. Dols. Dols. No. Dollars wae pare ee ‘F he #,060,617 30,174 
a. eevmad. Is........ 50 -- _ — — — — — Costatiimamerpineccse cave ne.crsren ott 49 659 1,390 308 
6 — — — ~ : — 6 23 Gusher ic ails a aves carte a 797 3,261 958 
a Smears LSy........ 28 = Gs - ~- 58 36 62 Honttigestercecrs sisvectttaa ds +s ne 6 76 12,516 727 
Si 367 1,135 500 - 2). 9 E575 — -— Nica taameerrctetae fete a.crv'ejaieiereelle 3 62 409,160 3,041 
Gemany ....-+----- eee 42 37 70 < = a = Paredes ears ese aw 2a. athyergee vials 36 315 2,927 168 
(ES. — — — -- — — 60 327 Salva ciomueitas scoters «sve v osics as seers 50 608 — = 
B@ary <......04-..- A — _ = - - _ 11 53 Wiesel COW etetieacs = vet c anitees 2,555 14,667 478,174 12,114 
SER MTRIEALC.....-+~--- — = 100 — = == — — Miquelon & St. Pierre Is....... — — 1,619 58 
i. Sooo - = 380 = a= Newfdld. & Labrador......:..... — — 1,732 224 
m. Goz. & Cyp....... — = — — — — 576 388 Berita ties sw euls es neaases 10 78 272 28 
Wiherlands ...%........ — — = = — 17 == = Jamaieameeeeeiincs cs oss aiocewaae 3 22 97 36 
AWM rick ices ss ss. — a3 = == = 80 = = Trinidad & Tobago .........000. — — 15,112 378 
Pand & Dan.......... 196 = = = Other British W. Indies......... 11 163 691 194 
Bitugal....-....-....-. = Be eS PY + = 294 (24 Cilbepeeeer meee ese air. snr car 2,549 27,087 1,707,551 32,530 
OTE Se eens 313 250 -- — — 32 500 77 DomumrcanisRepuble: i.2.6..0-50: 63 792 1,054 179 
POEM aloes os 5 nce see ; : : 300 =e = Ditch mest liriies yi. .csaunde 31 573 , 100 10 
Eee OG Oe 57 260 — —_ — 300 — — HaitiatweRepublic. 0. <..cccc0sas aes == = 60 20 
ited Kingdom........ 9,778 8,562 609 365 — 14,977 + 4,243 2,583 Vir gtomisecot, Us, Sic. 00.) ae ace — 210 35 
EN 0 ORS A 102,434 44,088 5,481 3,352 3,734 97,251 11,023 10,447 Ar Sentiments. dauin oa cyicte aes 359 9,144 90 56 
® Honduras........... 29 640 24 36 — “= 271 486 Boliviameeten noc. s aes iy hein 105 498 = mar 
Sita Ricad:.... ere 62 524 42 49 — 9 356 596 Brazile eta veye sie. ue Se clea vie 28 539 20,391 3,161 
oT Tl 5,324 2,249 144 48 54 236 861,140 =1,393 CHilepipetetestatts acc soon Setsfaeraen 286 4,993 1,268 225 
boot Aas Ae 1,796 1,439 828 157 36 497 924 886 Colambameeeerecscon, cccmecsa nt an 697 9,107 2,564 419 
ARMOR sc (ewe cass... 134 245 — 252 £213 7 622 504 Eicuadarmeetne osc os fae tioms cancnewe 89 1,582 23 = 
UTE uA 2,835 1,899' 92 74 209 2,089 2,476 1,201 Pert te cecrseicko nb y andhosate wad 202 1,729 270 27 
VOGRE rs <.6 0.86... 0s. 571 122 — 14 — 123 226 452 Uritebenmemeerte te creel eres 5 eater 12 78 — — 
PICA. sss eee 15,064 11,846 207 7,482 1,410 3,979 12,497 12,402 V ehieziiel ert: cole ech cco nas 282 3,871 4,004 414 
My. & St. Pierre....... =e ee et ee = = — Chines. of se ts, eae 298 3,391 130 26 
Nwiid. & Lab.......... 1,916 1,669 — 773 52 160 92 627 Hone atom tacnnle uae «craven tree ee ss 5 60 25 
gels 2. 22) ae es 125 71 =: 18 — 86 84 105 Japan, including Chosen........ = — 3,084 546 
BEDE ie wia Sree « oes ae 14 = 57 == 13 34 68 Kwangtung, leased territory.... 14 244 = = 
SIANEM ees. -s +2 42.6.0. 155 144 ae |. Hane = 12 3,631 1,806 Phitopipemuslandse 2, ce a 185 1,919 793 239 
JGR SS Tike) 192 86 — 47 9 18 437 325 PNG, oo cian ape AER Eien ene o, 28 325 77 
‘her Br. W. MP ts. 86 1,295 = 94 — 101 431 323 Neweeretridaocs.ccesidecseweesc — —t 785 209 
PRAM tes, Saheccuiaeis eves 55,267 18,244 793 3,941 1,982 7,065 5,797 6,896 
dak 150 849 =. 2,560 51 301 65 387 =—-:1,480 761 Mv | (fl ee 8,333 88,615 4,333,731 86,688 
itch U5 17 518 84 44 — 239 126 56 
fitian Repub.../...... 412 971 —— 16 155 337 =: 1,248 660 
ak SUES Beeson 189-523 -- 25 — 30 133 98 
BOC T Or ey ds.r5 ss os 4,771 2,785 450 -- 138 1326) 2312 35126 
J > (30a Seeeees 211 2,728 — 190 — 45 126 377 
= -.Zanigc ae oan eee 1,823 899 184 199 1,098 4,126 at pie 
aS . (See 889 799 25 82 — 6,749 839 1,471 = 4 
& . a 3,671 2,192 1,343 983 593 3,641 5,956 6,088 Headq uarters fi or Original 
pe Sb oe aes 90 204 _— —_ 13 78 174 519 
Boo On -- 115 — 27 _- — 1,668 962 
ttch Guiana........... a =. 360. 163 Czechoslovak Ware 
Roc. ooo ae aA — — 60 DHE 
foypoc a - 36 46 
Tl 0 2,393 1,576 — 351 312 435 3,167 2,989 
ee 977 316 — -- — 182 — = 
Peele Oh. oos. 5s. 665 3,921 — — — ' 1,137 597 554 
Net cs os onic re Res 240 165 
ji 2,207 544 — 11,827 220 603 108,351 67.100 
PRTAN Es hic; sivas as 2,032 — = — 329 SSS Lo aco 
SiG) a 399 —_— 13 41 — 981 879 
RISSEEEE TE siecle win So =) 0 00s 1,732 832 375 10 381 668 44,926 22,163 
hc OY 86 “= 77 108 50 12 48 
ate: |) ON» i an 96 487 
Mago-China........++. a — — — — — 360 §=©1,774 
a3) 276 210 652 -= 42 — 108 114 
2°. ee 251 — —- — — nD low (3,070 
pane age. Chos.......; 1,391 — — 52 ete 1200 2.409) 1061 
RIGSIMME Ge Ss 3... 2.0 36 206 
Oo 2,990 6,647 15 1,324 2,656 6,178 12,034 11,075 
PME. Gace e cs iss — -- - 1,200 783 
FUME oe cate cee. os a — — — — 111 524 
ihe 5 9,077 15,349 691 3,270 73 3,819 12,703 . 9,251 
5 oem _&, 5 bin ROME 31 159 — 221 — ee eh LT. of d 
2 OS ee 1,200 11 2 113 ee 19 4 ions ar ig 
ew. Zealand ae 6693 4,538 «=— 602 39 496 | 78769 A aa per cepral@is ¥ : am ae ated a 
cif CONGO... ........ _- 12 — 29 —- a ,200 5 @ o - c 
re e ra -_ a ee 68 — as 294 — — 2,460 eee ve ee ay ee trade mar Ae the 
. °> a 3,540 3,204 1,510 933 265 274 2,707 2,636 n ef raz cuar e 
Oe 20 SMEAR RO8G.. Aas, 39 7.006 3,540 ae Joseph > ek, 4$.a guarantee or the au 
"ee 23 Se ee ae Br ae thenticity of the designs. 
lg. & Tun _ — = — 490 _ ~- 
adagascar 300 125 
c A - ‘ 
eee SS US CO “iy aa New and interesting designs have recently been 
oo, = = 23 - — = = , j j 
~~ ee SR ke, a et added to this beautiful line of hand decorated 
theme ort. Afr........ — 24 140 - , a ; . ay 
— Soli aaa “) ) Bee ane | ea ean a7 ware. Send for our catalog in full colors. 
Vo. Se 245,524 146,511 14,270 38,372 14,151 161,643 272,915 194,785 
a = CZECHO PEASANT ART CO., INC. 
MENTS FROM THE UNITED STATES TO NON-CONTIGUOUS ; 
ieee rrOR ins 8-10 West 19th St. New York City 
5241 SELLING AGENTS 
Glass containers (bottles, 5299 BUTTERWORTH & CO., CHICAGO GIFT MARKET 
vials and jars) Other glassware 225 Eighth Avenue, New York 58 E. Washington St., Chicago, IIL. 
Dollars Dollars THE NEWCOMBS, W. W. JACOBS, 
ile aie eee 931 3,565 Knickerbocker Bldg., Los Angeles, Traveling representative 
Hawaii ..... i aap 10,103 18,904 Calif, 


BEOREO RICO sas een.» cre 18,424 9,736 
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IMPORTERS 


FERDINAND BING & CO.’S, Sue- 
cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, 
Lamps. 


EDWARD BOOTE, 85-87 West 238d 
St. 
Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Park Place 
“The Dinnerware House of America.” 


I, BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 
Lines.. White China for Decorators. 


l.. D. BLOCH & CO., 87-41 East 18th 
St. 


Bronzes, Marbles and 


Importers ‘of Chir~ and Glass, Mfrs. 
of Lamps. Shades aud Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 
Copeland’s China. Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Farthenware. 


OTTO GOETZ, .NC., 122 Fifth Ave. 
[Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


920 


HAVILAND CHINA CO., 
East 86th St. 


The Famous 
known since 1840. 


ee CHINA CORP., 39 W. 23rd 
t 


Inc., 11 


“Haviland China” 


Joseph M. Watte, Pres. Gram. 0687. 
German dinnerware and fancy china. 


HERMAN C. KUPPER, Inc., 39-47 
West 23d St. 
Ahrenfeldt French China. 


LEVY BROS. CHINA CO., 35. W. 
28rd St. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 


plates. Immediate delivery. Gramercy 
4393, 


MADDOCK: & MILLER, Ince., 39-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 58-57 West 23d 
St. 
Japanese Goods. 


WILLIAM G. MUELLER, Inc., 49-51 
West 23rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 


King & Barrett, teapots: George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone. 
Gramercy 6626. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, ‘“Schier- 
holz”—Art Goods, “Royal Dux”’—Art 
Goods, ‘“‘Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816, 


THE SENDAR COMPANY, 35-87 
West 28rd St. 
“Open Stock English Dinnerware Blue 
Willow.” Domestic dinnerware. Vit- 
tified Hotel china. ore 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona: and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


July 15, 1 


| 


ROBERT SLIMMON & CO., 96 to 102 


Church St. 

A. J. Wilkinson’s, Ltd:, Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Ine. 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China. 
Rrac 

B. TOMBY & CO., 20 West 23d St. 
Representing: _Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges. France. 
Mvott. Son & Co., Hanlev Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

VOGT & DOSE, 14 W..28rd St. 
Open . stock dinnerware patterns: 
White China for decorating 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges: Gustafshery 
China and Earthenware, Sweden: 
Kosta Crystal. Sweden: Rorstrand 
China and Earthenware. Sweden. 

KENNARD L. WEDGWOOD., 255 
Fifth Ave., between 28th and 29th 
Sts. 

Josiah Wedgwood & Sons. Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 

CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut’” tableware. 
thin blown tumblers and stemware. 


Lamps and Bric-a- 


Jy 15, 1926 


<< 


LL eA LEM RCLTL LLL MTM) 


ARNON NNN ENA RENE N NERDY ROU EEDA SEER DSSS ECERDDIAEABSNDEUDRDEDS ESCA EDOSSSASRASEULIAUAASASADANSSSOESAAUSEBDEAMBSEDEOUROG ISAT EOSESSETEOE TOSS Otereenn® StsPseeunONEvEND 


ee ee ee ee se ease UST TIIUTTUMILMLLLLLLLLALLLLLLOSLLLMAsLL LLL ALULLLLULLO OCCU MOMOTUUMONUOUTTMOTU NUM NUUM COOH TUNUP TTT LUMO UULLUM MOTTO CCTM 


_ECONOMY GLASS CO., Morgan- 


town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative. 1849 
Fifth Ave. 


THE ROSBERN GLASSWARE 
CORP., 12-14 West 21st St. 
Manufacturers of light cut and gold 
encrustations. Phone Chelsea 0746. 


WESTON GLASS Co., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CoO., A‘be- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS ©OCO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 
Electric Lighting 
Lamps. 


oF BRISBOIS, INC., 200 Fifth 


Fixtures and 


ve. 
Room 210, Lamps and Cut Glass. 


aN HAWTHORN, 225 Fifth 
ve. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


PHOENIX G".ASS CO., 230 Fifth 
Ave. 
Iuminating glassware, electric port- 


ables, oi! lamps, etc. Telephones. 
Ashland 9024-9025. 


ae H. E. RAINAUD CO., 225 Fifth 
ve. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 


Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Ine., 44-46 
Bast 25th St. 


Lamp Shades and Lamps. 


i Telephone 
Madison Square 8860-8861. 


DOMESTIC POTTERY 


apd INDUSTRIES, INC., 225 Fifth 
ve. 
Sole Manufacturers of “Lavinite” Art 
Ware, Table, and Boudoir Lamps, 
Novelties and $1.00 Specials. 
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A. E. HULL POTTERY CO., 200 
Fifth. Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, ete.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room. 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Buiiding, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
mea Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 


Ty pa Glankedé: Cas 
S. K. Bitner & Co. 


Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 


Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS. 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and ‘China. R. H. Flogel. Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., 
Avenue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


INC., Fifth 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and_ plain 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co.., 
High Grade Table Glassware and 
Specialties. Southern Potteries, Inc., 
Decorated and White Dinnerware. 
Indiana Glass Co., Pressed Table 
Glassware nd Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
Aquaria, etc. Telephone, Gramercy 
6311. 


D. KING IRWIN, Fifth Avenue Buald- 
mg. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sud~ 
fountain glassware. Economy Glass 
Co. Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-27 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and. lighting giassware. 


China Co., dinnerware. 
Watkins 8634. 


lead blown table 
Pope-Gosser 
Telephone 


S. H. SLOBODKIN, 18 West 28rd St. 
Representing Canonsburg Pottery Co., 


W. S. George Pottery Co., Atlantic 
Cut Glass Works. Telephone. Gram- 
ercy 5144. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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INCORPORATED 1903 


1 MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR”’ 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 


HERBERT K. CONNOR CHAS. A. ees 
est 


ast 
ROY E. HENDERSON 
President 


6 ° e e 33 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, tv. 


Publishers 


45 East 17th St. New York 


‘Pottery and Porcelain 


By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Tllustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 


can be readily identified. 


Price $9.00 
The Crockery & Glass Journal 


47 East 17th Street 
| New York, N. Y. 


a Ce. or 
\\, Rose Marie Shapes 


Snappy Decora: 
i tions 
ny — ay , Wonderful |j 


a OZ a 


REPRESENTATIVES 
DO. KING IRWIN See NEWTON 
zoo ure Avenue Associa 

ork 


S 
&? 
F. A. MINER E; 
5 Prospect St. cae rand Ave a 
c— 


d 
Rochester, N. Y. Milwaukee, Wis 
EE. wits, 
111 Sum: t. 
Rms. 35-36-37 aRoeter, Mass. 


NATIONAL CHINA CO. 
SALINEVILLE, On10. 


The Next Time 


you want : 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 


and 


Get It 


ble in advance. 


is stamped 


apvilay, on white china | 
France, ; 
DECORATED BY 


Haviland China 


| , gtnlen, on decorated china 

Limoges 

| We respectfully remind dealers that the 
‘china stamped Haviland "or Haviland & Co. 

| is the only china known since 1840 as Haviland 

| China and that any other ware with thename 

| Haviland in its stamp cannot be lawfully sold 

as Haviland China, or without the mention of 
the name in full with which it is stamped. 

Any infringement upon our exclusive right 
to the denomination of “Haviland China” for 

| our ware would oblige us to sue the offender 

| for damages. 


| Fapaiend Gis Go Ine. 
11 East 36th St., New York 
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Will It 
_ Interest You @ 


To know the names of the best manufacturers and whole- | 
salers in the lines you are interested? | 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market ? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 


45 ae pa i ett SUBSCRIPTION PRICE 
Cw ork. 


Gentlemen :— | Domestic 
nleace ia a CEE ERD GLASS $3.00 a year 
JOURNA (including the Special Holiday 

Edition and Spring and Fall Buying Num. $5.00 for 2 years 
bers) to the following address for which .... 


enclose ...... f OTs aries year. Canada 
$4.00 a year 

INAMOV Ss here ae Rene. ess ee | Saari 
Firm Mac ate.o hee) eet | 35.50 a year 
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{ERELR RRO ACN AD, AAA 


In the issue of the CROCKERY AND GLASS JOURNAL of 
February Eighth, 1923, the following advertisement 
appeared— 


“The ~ fs 


Have you ever watched the development of 
an age-old industry,—have noted the ruts into 
which its production falls,—trifling changes 
here and there, but nothing which lifts the 
efforts of one much above those of another? 


Then something happens,—something ap- 
pears so different from anything else and yet 
so simple and practical and beautiful, that 
styles are changed for the whole industry, 
and a new development is begun. 


Our Pilgrim shape is doing just that.” 


The prophesy in that advertisement has come 
true. A great part of the industry has followed 
the development begun with the Pilgrim shape. 
Copies as near as could be, have been made by 
various manufacturers. Decorations that had 
their origin in those on the Pilgrim shape, are 
now the new products of others; but they are 
copies, and like all copies, there is something 
missing; a missing color, a lack of life, a shadow 
of the real. 


The development of decorations by the 
Theodore Haviland factory, did not stop with 
the production of the Pilgrim shape, or the deco- 
rations which first appeared. New and better 
things have appeared continually, and now a 
new development will soon be announced. 


on 
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Theodore Haviland Co. 


Imcorporated 
26 West 23rd Stireet 
New York 


Ri 
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The 
York Shape 


What so perfectly graces a table as charming dinner- 
ware? 


A real vision has conceived this artistic and graceful 
York Shape. Its popularity is greatly added to by the 


large number of striking new decorations in which it 
is offered. 


Tse Epwin M. Knowzes Cuina Co. 


EAST LIVERPOOL, OHIO 
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DID YOU EVER 
STROLL UP os 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vart- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 
45 East 17th Street 
New York City 
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For Fall and 


THE SHIELD OF A GREAT NAME PROTECTS THE BUYER 


Holiday Buying 


prepare now by going over the 
samples and color plates our Sales- 
men will show you. Or call on our 
Sales Representatives (addresses 
below) where full lines can be 
seen. Glassware styles for fall 
and winter are now firmly estab- 
lished and buying should not be de- 
layed. Many novelties are ready for 
your trade and the staple lines are 
more attractive than ever through 
new decorations and finishes. 


United States Glass Co. 


GENERAL OFFICE—SOUTH 9TH & BINGHAM STS. 


Pittsburgh, Pa. 


BOSTON—99 Bedford St. 30 ae t Randolph St.—CHICAGO 

NEW YORK—1107 Broadway 017 Olive St.—ST. LOUIS 

PHILADELPHIA—i10th & Market 720 Santa Fe Bldg.—DALLAS 

BALTIMORE—1i110 Hopkins Place 04 Jacobson Bldg.—DENVER 

PITTSBURGH—954 Liberty Ave. 682 Micsiee St.—SAN FRANCISCO 

DETROIT—Barlum Bldg. 643 So. Olive St.—LOS ANGELES 
SEATTLE—1213 First Ave. 


oy 


ALA 


EsTABLISHED IN 1874 


Crockery and 


TOMO 


PEARSADS) 


BUSINESS STAFF 


President 
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Editor 
NORTON B. JACKSON 


Assistant Editor 
B. M. WISNER 


Office Manager 
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The Representative Paper of the Industry 
Devoted to 


CROCKERY, GLASS, HOUSE FURNISHINGS 
LAMPS, GIFT SHOP GOODS, 
DOLLS AND TOYS 


Published Every Thursday 


DEMAREST PUBLICATIONS, Inc. 


PHONE StTuyvESANT 6052 


Glass Journal 


BRANCH OFFICES 
Chicago 
Jed. SMYTHE 
312 South Clark St. 
Boston 
WILLIAM G. McCARTHY 


110 Tremont St. 
Boston, Mass. 


East Liverpool 


FREDERICK S. OLIVER 45 EAST 17th STREET NEW YORK and 
yeary SUBSCRIPTION RATES Pittsburgh 
rt Director Uaed States . ; : $3.00 M. K. ZIMERMAN 
JOSEPH GOOLD Canada . ; ; : 4.00 East Liverpool, O. 
Other countries in postal union . 5.50 
et Single copies 3 -10 ze 
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Prosperity The National Bureau of Economic standards in such matters. It seems sure that the book 


Research is bringing to completion 
a report which will describe the 
business cycles of some 17 leading 
countries over periods of years running back as far as 
reliable records make such comparisons possible. One of 
the features of the report is a computation of the average 
number of years of prosperity that there have been for 
each year of depression in each of these countries during 
the period of 30 years or more, from the hard times that 
came almost everywhere about 1890, up to the latest pe- 
riod of slow business. The results indicate that the 
United States and Canada have led the nations of the 
world in the proportion of years of prosperity to years 
of depression. In the United States there have been al- 
most 1.8 years of prosperous times for each year of hard 
times during the period from 1890 to 1923. If the study 
is carried back 135 years to 1790 the proportion becomes 
1.5 years of prosperity per year of depression, as com- 
pared with 1.11 in England during the same long period. 

The average for the 17 countries listed in the diagram is 
1.14 years of prosperity per year of depression, or eight 
good years for each seven poor ones, as compared with 
our own fortunate record of nine good years for each five 
poor ones, and the sad record of Brazil with more than two 
The report 


and Depression 


depressed years for each prosperous year. 
points out that the criteria used to determine conditions 
of prosperity and depression in each country can apply 
only to that one country. There are no international 


will be a valuable contribution to the literature of applied 
economics. 


Foreign Trade The rapid development of America’s 
Clubs interest in foreign trade is reflected 
in the organization of foreign trade 
clubs of which more than eighty 
have been listed by the Foreign Commerce Department of 
the Chamber of Commerce of the United States. 

“These clubs,” says the Department, “are of a number 
of types, such as the miscellaneous foreign trade club 
which includes exporters, importers, economists, bankers, 
freight forwarders and traffic, insurance and credit men; 
export managers’ clubs, made up of export executives in 
charge of overseas sales promotion; foreign trade commit- 
tees in chamber of commerce and trade organizations ; 
specialized clubs interested in various distinct phases of 
export activity and technique. 

“These groups are scattered from San Francisco to New 
York and from Chicago to New Orleans and meet at 
intervals to consider various aspects of the relations of the 
United States with all the countries of the world.” 

This discussion which is probably more widespread 
today than it has ever been in the United States before, 
is helping to bring about an informed business opinion on 
Federal legislation and Federal administrative action, 
and on matters of international policy in which the 
United States is involved. 
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Rodefer Heads Glassware Association 


The American Association of Flint and Lime 
Glass Manufacturers Elect C. M. Rodefer to 
Succeed W. A. B. Dalzell as President of Or- 
ganization at Atlantic City Meeting This Week 


HE fiftieth annual meeting of the American Asso- 
ciation of Flint and Lime Glass Manufacturers, 
was held at the Marlborough-Blenheim Hotel, At- 

lantic City, N. J., on Monday afternoon, July 19, at 
which was represented a majority of the most prominent 
factories in the country. 

The meeting which was called to order by the Presi- 
dent of the Association, W. A. B. Dalzell, of the Fostoria 
Glass Co., Moundsville, W. Va., followed a meeting in the 
morning of the National Association of Manufacturers of 
Pressed and Blown Glassware; both meetings being pre- 


liminary to the opening of the wage conference between 
the National Association officers and delegates of the 
American Flint Glass Workers’ Union which began 
Wednesday morning. 

The conferences will continue for two weeks, or until 
all of the various departments of manufacturer are taken 
up for settlement. 

After opening the meeting, Mr. Dalzell made a most 
interesting address which was listened to by his associates 
with close attention. 


Address by W. 


HIS nation 

has passed 

cea tel y 
through 150 years 
of progress. Our 
Association has 
passed safely 
through more than 
50 years of this re- 
markable period. 
We can say with 
great satisfaction 
that our industry 
has developed in 
keeping with other 
industries and has 
steadily advanced 
in the right direc- 
tion, 

The rapid invention of automatic machinery for gath- 
ering, pressing, blowing and conveying glass, combined 
with the development of the continuous tank, has made 
it possible for our members to produce glassware in quan- 
tities and at costs never dreamed of 20 years ago. We 
also make today in large volumes by hand pressing and 
blowing, some of the finest glassware to be found in the 
world’s markets. This is the result of our wider knowl- 
edge of the use of glass chemicals and the attainment of 
higher standards in designing, and greater genius in mould 
making. 


Fifty years ago when all glass was melted in pots, the 
glass usually ranged in color from red to green in every 
pot. The top glass had a red tinge, the center was fairly 
good, and the bottom had a green tinge. By using purer 


Hight 


A Ss Dalzell 


raw materials and better chemicals for neutralizing the 
effects of impurities, we now make uniform glass in pots 
from the top to bottom. Years ago we also used heavily 
figured moulds to cover the defects of the glass, and I re- 
member one of the first popular pressed patterns had small 
birds in profusion. It went nicely with the seedy glass so 
that we supplied not only the birds but the bird seed with- 
out extra charge. While tank glass years ago was ex- 
pected to vary widely in color, today tank glass approaches 
closely the uniformity in color of pot glass and the trade 
appears more critical of the color and quality of the fruit 
jar than of the finest pieces of imported ware. I see some 
imported glass which reminds me of the glass we used 
to make in this country after the first melt was worked out 
each week. Such glass will not be accepted from Ameri- 
can manutacturers today, while the imported seedy glass 
still seems to be purchased with all its defects. 

The revival of interest in colored glassware has stim- 
ulated production in tableware factories so that continu- 
ous operations have generally prevailed for the past two 
or three years. Competition from foreign countries is 
rapidly increasing, however, in hand made blown glass- 
ware and is interfering seriously with the continuous op- 
eration of these factories. The importation of blown 
glassware, cut or decorated, in March of this year, was 
valued at $225,000, while in March of last year importa- 
tions of this ware totaled only $137,000 according to the 
United States Government statistics. The increase in this 
month was 63 per cent. The increase for the preceding 
nine months was of similar proportions. These figures are 
based on foreign valuation as the duty is paid on that 
basis. The American valuation would be at least four 
times this total. The amount of blown glassware imported 
each month equals the yearly production of the average 
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blown tableware factory, and the yearly volume of im- 
ported blown ware would require the total production of 
ten of our largest factories. The low scale of wages paid 
to foreign glass workers is the greatest handicap in meeting 
this competition. For the equivalent of every American 
dollar that a foreign manufacturer spends for labor we 
pay out four dollars for similar labor. In order to offset 
this low cost of foreign production we have only 55 per 
cent ad valorem duty on blown glassware, which is also 
based on foreign valuation. Thus, the future for hand 
blown glassware in America looks critical. 

The imported glassware is not retailed cheaper than 
comparable American glassware, and since large profits 


are thereby made on it, sales are being pushed. 


We cannot complain of the rate of wages paid in the 
glass industries of America for they are not unreasonable 
but compare favorably with the wages that are paid to 
other skilled labor in America. 


We do not want to see the American standard of wages 
or standard of living reduced to that of our foreign com- 
petitors, although many say our tariff is too high and 
should be lowered. Those who claim this are asking for 
a repetition of the year 1893. Complete idleness in all 
manufacturing can bring down the standard of wages and 
living but we predict that complete idleness for a period 
will not bring wages down. It will only result in a year 
or two of stagnation in business which means “Soup 
Kitchens.’’ Idleness is something we all should use our 
energy to avoid. 

During the world war and for some time afterwards 
we enjoyed a large export business in various lines of 
glassware. Today the only glassware exported in quan- 
tities is the automatic machine made glassware confined 
largely to staple articles on which the labor item is not a 
large factor. While hand made blown. glassware is in great 
demand because it is artistic and very attractive, the labor 
costs, required mainly for skilled workmen, are 70 per 
cent of the total cost. Thus, exportation is practically 
prohibited by the high wage scale paid in this country. 
The automatic machine made glassware, however, is en- 
countering a handicap in the export business by the policy 
being adopted in many foreign countries; viz, prohibiting 
any article to be imported into their country that they can 
How 


different this policy is to ours at home where it seems 


manufacture themselves, regardless of the price. 


that a large number want to buy in the cheapest markets 
of the world and pay only a small duty to make it worth 
while to keep the statistics, even if our manufacturers 
are idle. They don’t seem to understand that we manu- 
facturers of glassware are better than gold mines to our 
country at large, for we take the natural elements such as 
sand, soda ash (made principally from salt), lime, lead 
and coal, and convert them into money. This nation is 
so wealthy because our manufacturers are doing this, yet it 
seems that it is not realized very generally or our appeal 
for protection would be given more attention. \When our 


last tariff was enacted we asked for a tariff based on 


Nine 


American valuation or 90 per cent based on foreign valua- 
tion, but was only granted 55 per cent. 

Following his address, Mr. Dalzell, much to the regret 
of the organization, reiterated his decision that he would 
not consider re-election as president of the association, 
as he thought there were a number of members well qual- 
ified to head the organization, and that the honor should 
be passed around rather than have one man hold the 
presidency too long. 

The Nominating Committee, consisting of Calvin B. 
Roe, of the Fostoria Glass Co.; E. A. Gillinder, of the 
Gillinder & Sons, and F. J. Murray, of the United 
States Glass Co., recommended the following to fill the 
offices of the organization for the coming year. They 
were all unanimously elected by the Association as fol- 
lows: 


President, C. M. Rodefer, of the Rodefer Glass Co., 
Bellaire, O. 

Vice-president, Nicholas Kopp, of the Kopp Glass Co., 
Swissvale, Pa. (re-elected). 

Second Vice-president, W. T. Gillinder, of the Gillinder 
Gilass Go. Port Jervis, N.Y; 

Treasurer, E. P. Ebberts, of the Phoenix Glass Co., 
Monaca, Pa. (re-elected). 

Actuary: John Kunzler (re-elected). 

Executive Committee elected to serve with the above 
officers: C. M. Rodefer, W. A. B. Dalzell, Nicholas 
Kopp, E. P. Ebberts, and Marshall W. Gleason. 


After the election of officers, a discussion of package 
charges and discounts took place, after which a motion 
was unanimously carried to reaffirm the present package 
charge and cash discounts. 


A motion was also made and carried that a committee 
headed by E. A. Gillinder, should confer with the other il- 
luminating glassware manufacturers assembled at their 
forthcoming meeting at Atlantic City, to see if a plan 
could not be worked out whereby the matter of package 
charges could not be handled in the same way as it is by 
the table glassware manufacturers, that is: that package 
charges be added to the invoice instead of being added in 
with the cost of the ware which is the present custom. 
This would make the matter more consistent than it is at 
present, with two different methods in use. 


Mr. Rodefer in accepting the position as president of 
the association, said that he appreciated the honor con- 
ferred upon him by his associates, and asked for closer 
co-operation among the members in the future, which 
he said was absolutely necessary to further the success of - 
this association. He said that the manufacturers should 
show their interest in the organization by attending the 
meetings—a better attendance in fact, was one thing 
that he would insist upon. 


Victor G. Wicke, head of the Imperial Glass Co., Bell- 
aire, O., backed Mr. Rodefer up in his argument for a 
better attendance. He also stressed the point of the 
benefit derived from membership in the organization 
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the importing house of Lazarus & Rosenfeld, 

© Inc., has opened up their line in Atlantic City. 

Mr. Carney will be there for a week, after which he will 
continue on over his route which will keep him on the 


\ B. CARNEY, who covers Eastern territory for 


road for about ten weeks. C. B. Kishler, also of the 
concern’s sales staff, left last Sunday on his Fall trip 
with Buffalo as his first stop. He will continue from there 
on through the middle west and expects to be gone ten 
weeks. 


W. F. Breuning, with Graham & Zenger, 104 Fifth 
Ave., departed last Monday to indulge in the pleasures of 
vacationing for two weeks. 


The Messrs. Post and Davis, of the Treeman King Co., 
Ithaca, N. Y., are among the buyers in town these days. 
They will remain for several days making purchases for 
their departments. 


Percy N. Leyland, of Percy N. Leyland, Inc., 184 Fifth 
Ave., was among those to arrive home from Europe 
aboard the Caronia when she docked last Sunday. Mr. 
Leyland had been away for several weeks on a visit to 
the English factories he represents in this country. 


J. W. Irwin, secretary, treasurer and sales manager of 
the Edwin M. Knowles China Co., East Liverpool, O., is 
a visitor in town this week. Mr. Irwin is in New York 
on a business trip and while here is making his head- 
quarters at the McAlpin Hotel. 


Bernard S. Lipman, formerly with S. H. Slobodin, 
representative for the W. S. George and Cannonsburg 
lines in the New York Market, is now calling on the trade 
in New York and New Jersey for the Taylor, Smith & 
Taylor Co., East Liverpool, O. 


Eugene Fondeville, head of A. J. Fondeville & Co., 
importers, 24 West 23rd St., leaves Saturday for Chi- 
cago where he will take charge of his concern’s display 
at the Eastern Manufacturers and Importers Exhibit at 
the Palmer House. He expects to be away for two weeks, 


R. E. L. Wells, sales manager for the importing house 
ot N. Straus & Sons, Inc., 119 Fifth Aye, has just re- 
turned to his desk from an eight weeks’ trip to the South, 
While in Miami Mr. Wells had the opportunity to be 


present at the opening of the new Cromer & Cassel d 


e- 
partment store. 


Ten 


R. H. & S. L. Plant, Longton, England, have just 
recently delivered to their American agents, A. J. Fonde- 
ville & Co., 24 West 23rd St., new samples in breakfast 
and tea sets which are now on display at the Fondeville 
showroom. The breakfast set may be had in three dif- 
ferent combinations in a service for either one or two 
persons. The design consists of a powder robin’s egg 
blue border with inserts of highly colored bird and flower 
decorations and also the same decoration in the center. 


Joseph H. Wallace, who has been in charge of the china, 
glass and housefurnishing departments for the Sperry 
and Hutchinson Co., has just completed the closing out 
of his departments and is leaving today, Thursday, for 
his home in Boston for a month’s vacation. Upon his re- 
turn to New York he will assume his duties in his new 
position as assistant foreign buyers for Nathan Straus & 
Sons, Inc. —_—— 


Oliver S. Atterholt, of the Utility Glass Works, Lona- 
coning, Md., is in town this week talking over local busi- 


ness conditions with the concern’s New York agents, 
McKenna Bros. 


“Ted” Fry, of the H. C. Fry Glass Co., was a visitor 
this week at the office of Frederick Skelton, who handles 
the Fry line in the New York market. 


Frank Primrose, of the Fred C. Reimer, Inc., sales 
staff, plans to leace next Friday, July 23, for Chicago 
where he will attend the Eastern Manufacturers’ and 
Importers’ Exhibit. Mr. Primrose will have charge of 
the Reimer display while there. His headquarters will be 
Room 700, at the Palmer House. 


Killackey and Edmondson Warrin ‘Tie 
for Monthly Golf Tournament Honors 


J. E. Millackey with a scratch 89 and Edmondson War- 
rin with a 99 minus a handicap of ten strokes tied for 
first honors in the monthly golf tournament of the Pot- 
tery, Glass and Brass Salesmens’ Association, played over 
the sporty course of the Winged Foot Golf Club at 
Mamaroneck, N. Y., on Thursday, July 15. 

W. S. Pitcairn with a 95 minus, an allowance of four, 
making a total of 91 tied with G. R. Nakayama whic turned 
in a similar card for third honors. It has not been defi- 
aitely decided whether Messrs. Killackey and Warrin will 
toss a coin or play-off the tie to determine which is the 
winner of the July tournament. 

A total of eighteen members and guests turned out to 
play the difficult West course of the New York Athletic 
Club’s links and the narrowness of the fairways caused 
many to play out of the rough although considering the 
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difficult course some very good scores were turned in to 
Secretary Lou Owen. 


The following is a list of the players and the scores: 


Player Strokes HdCap Net 
SO 101 4 97 
2 sal 22 95 
ees. PuCAIIN .'..... ++ 95 4 9] 
Sterling Maxwell ...... 149 Guest 
Seba Kilackey §.,....... 89 Scratch 89 
co RGRS It 110 Guest 
meek, Nakayama s....... 95 4 91 
Me AtOW. oc. cee es 100 6 04 
ITVAKH os iss .55-05-% 89 Guest 
Ree ikcamato.<....s.5. 5 101 Guest 
Edward Dolfinger....... 114 10 104 
George L. Lobsitz....... 135 30 105 
Thomas Smallwood ..... 125 20 105 
LEN | rr 140 20 120 
George Higgins ........ 112 Guest 
Ieroy Roperts. ......... 104 Guest 
Edmondson Warrin ..... 99 10 89 
Monald Warrin ......... 98 Guest 


Resolution on Death of James D. Wilson 


The National Association of Manufacturers of Pressed 
and Blown Glassware hereby records the death of its 
treasurer and one of its pioneer members. 

On August 24, 1925, James D. Wilson passed away 
to his reward. 

Mr. Wilson was secretary of the Richards-Hartley 
Glass Co., of Pittsburgh, Pa., from 1863 until 1880, when 
the elder Hartley died. Mr. Wilson was then elected 
treasurer and held that position in the aforesaid firm and 
the Tarentum Glass Company, of Tarentum, Pa., until 
he retired in 1915 on account of failing eyesight. 

In May, 1898, Mr. Wilson was elected treasurer of the 
National Association of Manufacturers of Pressed and 
Blown Glassware and held that office until he passed away. 

Resolved: That in his death we realize the loss of not 
only a faithful official, but also, a friend who had won the 
respect and regard of his colleagues. As a man, he was 
honest, courteous and kind, and the members of the Asso- 
ciation will ever hold in grateful remembrance his ster- 
ling character and integrity. As a friend, he was loyal 
and true at all times and under all circumstances, and his 


death is universally lamented. 


Resolved: That we extend our sincere sympathy to the 
bereaved family, hoping that even in their sadness they 
may find some consolation in knowing that the members 


of this Association highly appreciated the worth of his 


private qualities, and the value of his services to this 
Association. 

Resolved: That as a testimony of our appreciation of 
our late associate, these resolutions be spread upon the 
Minutes of the Association, and a copy be sent to the 
family. 

Committee : 
(Signed) Joun IKUNZLER, 
Ga be Rog, 
Tuos. W. McCreary. 


Hunter in New Post 


John L. Hunter has joined the Weinstock-Lubin Com- 
pany store of Sacramento, Calif., as sales promotion man- 
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ager. For the last five years he had been occupying a 
similar position with the Hale store in San Jose. 

Mr. ‘Hunter started in the retail field with the A. T. 
Lewis & Son Dry Goods Company, Denver, Col., in 1902, 
and within a comparatively short time became sales and 
advertising manager. In 1916 he left the Lewis store 
to specialize in advertising counsel work until 1921, when 
he became associated with the Hale firm. 


E. G. Elliott Advanced 


E. G. Elliott has been named operating superintendent 
of division \W., Chicago, for Montgomery Ward & Co. 
He was formerly with the Oakland, Calif., branch in 
the same capacity. 

A. T. Cushman, formerly assistant superintendent at 
Oakland, will succeed Mr. Elliott. J. W. Sloss, also of 
the Oakland branch, is now in this city associated with 
the general merchandise staff. His place on the Coast 
has been filled by T. M. Sides. 


Filene’s Expands Personal Service 


Apparently William Filene Sons Co., Boston, does not 
agree with the recommendations for cutting store ex- 
penses as set forth recently in the Retail Ledger by F. 
Frank Vorenberg, director, the Gilchrist Company, this 
city. 

The Filene store has enlarged the service quarters of 
the Personal Service Bureau on the street floor balcony, 
and, in stating that Miss Wessman, who is in charge, 
would like to have employes visit the new location, the 
store says: 

“For your information the following services are ex- 
tended through the Personal Service: 

Information. 

Time-tables and travelers’ insurance. 

Telephone and writing desks. 

Western Union Telegraph Office. 

Parcel checking. 

Waiting room. 

Foreign interpreters. 

Renting of umbrellas. 

Lost and found articles. 

Theatre, railroad, steamship and sight-seeing tickets 
(no extra charge). 

Postal accommodations and American Express money 
orders. 

Sight-seeing through the store with guides. 

Gift suggestions. 

“The Personal Service Shopping Advisers will be glad 
to accompany your customers through the store and will 
assist them in selection of apparel or gifts. 

‘Whenever you have a customer, man, woman or child 
—who is in a quandary—or who is a stranger here— 
or has many things to buy, call Personal Service for a 
shopper and in so doing you are helping to establish a 
friendly contact and incidentally are giving excellent 
service.” 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Sufficient Stocks on Hand to Insure Shipments 
Despite Layoff 

LTHOUGH some flint glass factories have been 
A idle for a period extending from ten days to two 

weeks, and employes of others taking time off 
under the agreement between the manufacturers and the 
American Flint Glassworkers’ Union, the manutacturers 
have sufficient stocks of most all staple lines to insure the 
prompt shipment of all orders for immediate delivery. 

For some months the distributing interests have de- 
clared that no complaint can be offered about delivery, 
whether the order call for a package or a carlot move- 
ment. The jobbing trade, in advices to the CROCKERY AND 
Gass JouRNAL have declared that shipments are arriv- 
ing in better time this year than has been the usual cus- 
tom, and this in itself would indicate that the manufac- 
turers have not been experiencing any great factory rush, 
or that the order files are becoming clogged. 

Many factory managers have said that it is better to 
be in a position to make prompt shipments of orders than 
to have complaints come into the offices about slow de- 
liveries. However, the latter situation has been the rule 
in past years, but not so this season. 

The receipt of business for fall delivery is now being 
reported by most all flint manufacturers. There is bound 
to be a lull during the balance of July and August in busi- 
ness for current delivery, but there are some buyers who 
are now anticipating future requirements and who are 
specifying September and October shipping dates. 

Majority of flint factories are now showing seasonable 
activity, but by September all plants will be working on 
normal fall schedules. Many glassware buyers are now 
absent from their desks taking a summer holiday, and 
more or less apathy in new business is expected by the 
manufacturers at this time. 


Westmoreland Line in Active Demand 


The elaborate line of both decorated crystal and colored 
glassware as issued by the Westmoreland Glass Co., 
Grapeville, Pa., is continuing in very active demand this 
season, and this is especially true of the colored glass 
Since the 1926 line was shown at the Ft. Pitt 
Hotel last January, many duplicate orders have been 
received of initial specifications, and this has been the 
rule throughout this season wherever the line was placed. 
Factory production at this time is normal, while the dec- 
orating department is engaged full time. 


items. 


Anticipate Active Fall Trade 


Advices received in this district during the last few 


Twelve 


days from the northwest territory indicate that the out- 
look for a good harvest is good at this time, and that dis- 
tributing interests are looking forward to a more active 
fall trade than for several years. It is admitted, however, 
that the harvest will be somewhat belated this season on 
account of the lack of moisture early in the season, which 
caused a backward trade movement at that time. The 
situation has changed, it is announced, and both retail 
dealers and jobbers are now looking forward to a heavy 
demand commencing with September. During the last 
few months, however, the Northwest trade has been buy- 
ing on a hand to mouth basis, but of late an increase in 
volume business is reported from that territory. 


No Let Up for Imperial Glass Co. 


Official announcement has been made that there will be 
no suspension of operations this summer at the plant of 
the Imperial Glass Co., Bellaire, O. For some time this 
plant has been working only part time, although for- 
merly both day and night production was the rule. Pro- 
duction schedules will be maintained throughout the sum- 
mer season on the same basis as has obtained during the 
last few months. 


Predict Increase Glassware Demand 


In the opinion of many buyers, there is strong proba- 
bility of an increase in demand for all kinds of glassware 
during the coming fall and holiday season. Especially is 
this true with reference to the blown and stem lines, and 
also the novelty items in colored glassware. Plain and 
etched glassware even at this season is showing a steady 
demand, but with the approach of the fall season this de- 
mand is bound to be more pronounced than at present. 


Says Business Is Better 


“Business at last seems to have taken a turn for the 
better,’ commented an official of the H. P. McGregor Co., 
Wheeling, W. Va., this week, this firm being one of the 
oldest dinnerware and glass jobbing houses in that state. 
“Business in the Wheeling district has been keeping pace 
with 1925, but in the large coal fields which are so impor- 
tant to us, have been experiencing their worst depression. 
In the oil territory our salesmen report business quiet, and 
in the larger lumber regions business is only fair. How- 
ever, we are now convinced that trade has taken a turn 
for the better, and that at the close of the year the records 
will show a larger business transacted than during 1925.” 
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New Martinsville Increases Melting Capacity 

The melting capacity of the plant of the New Mar- 
tinsville (W. Va.) Glass Manufacturing Co., has been 
increased in order to obtain a larger production of colored 
glassware, it has been announced by General Manager 
Ira M. Clarke. This factory this year has been paying 
special attention to the production of items that will retail 
for a dollar, both in colored and crystal glass. From 
time to time factory extensions have been made to this 
plant since it has been under the management of Mr. 
Clarke, until now the output is the largest in the history 
of the company. 


McKee Increases Production Schedules 


With the completion of the remodeling of the No. 3 
furnace at the plant of the McKee Glass Co., Jeannette, 
Pa., and the installing of two new lehrs of large capacity, 
the production schedules of this factory have been in- 
creased materially. The production records and also sales 
records of this factory for the first six months of the cur- 
rent year are declared to be far in excess of those of the 
same period a year ago. 


May Reorganize Ohio Glass Co. 


A movement is on foot at Massillon, O., to reorganize 
the Ohio Glass Products Co., which has been in the hands 
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F you had a salesman who 
sent in his card to a buyer 
and then said good-bye, how 
long would you keep him? 


Yet you are doing the same 
thing if your advertising month 
after month tells the buyer 
nothing but your company’s 
name—something he has 
known perhaps for years. 


Make your advertising sell. 
Illustrate your goods. Tell the 
buyer what he can sell at a 
profit. Then you are getting 
something for the money you 
spend for advertising space. 


Photo-Engraving 
Illustrating 
Photography 
Advertising 


ROBERT RAWSTHORNE CoO. 


Heeren Bldg.—8th & Penn—Pittsburgh, Pa. 


of a receiver for some months. This plan has been sug- 
gested by the Chamber of Commerce of that city, which 
has maintained that the manufacturing of glassware is 
a good industry for that community. A meeting of the 
stockholders of the company is now being arranged, and 
should a reorganization be° perfected a new management 
will be procured. The plant under its former manage- 
ment was concerned in the production of a general line of 


containers. 


Perfect Glass Co. to Resume 
Following an idle period of several weeks, during which 
time general repairs were made to the factory, the plant 
of the Perfect Glass Co., Wheeling, W. Va., is being 
arranged to be placed in operation within a week or so. 
The company is producing a general line of ware. 


Union Favors a Higher Tariff 


The action of the annual convention of the American 
Flint Glassworkers’ Union in session at Philadelphia, Pa., 
in adopting a resolution favoring a higher tariff on glass- 
ware manufactured in Europe that comes in competition 
with American lines of similar character, has been a mat- 
ter that has been favored by the union workers for many 
years, it is said. - For a long period of time the Union 
officials have been checking up on the importations of 
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Illustrating our No. 40 line. A very lovely spiral flute, re- 
producing in a delightful manner the early Colonial. Made 
in sparkling crystal, green, also a combination of amber and 


crystal. One of the most popular lines we have ever 
produced. 
Complete line, including many novelties. 
Representatives: 
New York Boston Chicago 


Murt Wallace, 
157 Summer St. 


San Francisco 
Marsh & Kidd, Harry T. Thomas & Co., 
617 Mission St. 29 S. Hanover St. 
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ncan & Miller Glass Co. 
Washington, Pa. 


F. T. Renshaw 
30 E. Randolph St. 


Baltimore 


Paul Joseph, 
200 Fifth Avenue 


Philadelphia 
Joseph Tomkinson, 
1104 Arch St. 
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Meeting of U. S. Potters’ Association Likely 
This Summer 


T is very likely that a summer meeting of the United 
| States Potters’ Association will be held this year, 

at which time there will be a general discussion on a 
list of propositions that is expected to be submitted to 
Secretary Charles F. Goodwin by the officers of the Na- 
tional Brotherhood of Operative Potters within the next 
few days. 


The Brotherhood as a rule, following a convention 
wherein the generalware wage scale is discussed, presents 
a list of propositions to the Potters’ Association within 
two or three weeks after the close of the convention, 
and this rule is expected to be followed this year. 


Should the Potters’ Association be advised this week 
of the action of the Brotherhood convention as it refers 
to the wage scale, then will follow a meeting of the Ex- 
ecutive Committee of the Association for the purpose of 
selecting a time and place for a meeting of the member- 
ship. 

It may follow that the Association will be advised this 
week of the list of resolutions passed by the Brotherhood 
convention which refer to the wage scale, although just 
at this time no definite announcement has been made by 
the Brotherhood officials when the list of propositions 
will be forwarded. 

A summer meeting of the Association may be held in 
the East, it has been unofficially intimated, although this 
selection lies entirely with the Executive Committee. The 
time and place for a wage conference, however, will not 
be announced until after the Potters’ Association have 
reviewed any list that the Brotherhood might submit. 

Opinion prevails that operations of all generalware fac- 
tories will be continued without interruption, and that an 
amicable agreement will be reached between the two in- 
terests during the next wage conference. 


McNicol Plant Is Active 


Active production is now the rule at the Clarksburg, 
W. Va., plant of the D. E. McNicol China Co., where a 
standardized line of hotel and restaurant china is being 
featured. This factory began the production of this line 
about two months ago, and today the plant is running 
full time. Both plain and decorated ware is being pro- 
duced, also special monogram work where specified. The 
factory sales department is under the management of 


Allen Surles, formerly with the East Liverpool office of 
this company. 
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Work on Hall Addition Progressing 


Erectors are making rather active progress upon the 
new addition to the No. 1 plant of the Hall China Co., 
in this district, the addition being a remodeled section of 
the former plant of the Brunt Pottery Co., and which was 
acquired by the Hall Interests some time ago. This fac- 
tory expansion will give the company larger warehouse 
space, permitting the stocking of a larger volume of ware, 
and also add to the shipping facilities and packing depart- 
ments. 

Both plants of this interest are working better than 
some months ago, and this is due to the fact that a larger 
volume of business is being booked. 


“Gloria” One of K. T. & K.’s Big Sellers 


The new “Gloria” dinner shape of the Knowles, Taylor 
& Knowles Co., which was brought out for the first time 
last January, and in an ivory body has been one of the 
heaviest selling shapes the firm ever listed, according to 
John B. McDonald, sales manager for this company. 
It is a matter of record that some of the larger depart- 
ment stores have been ordering this shape in carlots this 
season, and after delivery the same interests have dupli- 
cated the initial order. “This kind of business shows 


just how this new shape is selling,” suggested Mr. Mc- 
Donald. 


National Resumes Operations 


The plant of the National China Co., Salineville, O.., 
which has been out of production since July Ist, resumed 
operations July 19th. While the factory was idle, the 
heating system of the factory was changed, and the last 
work completed which had to do with the motorizing of 
the pottery. This change will result in a large saving to 
the company in fuel costs, and will at the same time permit 
a more steady production in the clay shops. 


Indications Point to Few New Shapes 


From all present indications generalware manufactur- 
ers will not show many new dinner shapes next January. 
With 21 new shapes being presented last January, it is 
contended that these will endure for some years to come. 
Numerous plain and fancy shapes were featured by the 
manufacturers during the opening of the season, and these 
are being marketed today in both white and ivory body. 

What the manufacturers are concerned in just at this 
time is the selection of new patterns for 1927. It may fol- 
low that sprays will be featured in larger volume than at 
present, although many new border patterns wi!l be in- 
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cluded in the 1927 line and for open stock shipments. 

Distributing interests this year have announced that the 
retail trade is interested in the bright color patterns, 
whereas a few years ago the opposite prevailed, 


W. C. Browne Able to Leave Home 

W. C. Browne, for some years salesman for the Dres- 
den Pottery Co., and who has been off the road for a 
long period due to illness, is now able to leave his home. 
Mr. Browne has been suffering with rheumatism for a 
number of years, and his condition became such that he 
was unable to make his usual trips, and was compelled to 
remain at home. 


New Road Brings Buyers to National 


As a direct result of the establishing of a bus line be- 
tween Wellsville and Salineville, more buyers are visiting 
the plant of the National China Co. at Salineville than 
formerly. Before this new transportation line was started 
and on account of the poor rail service between East Liv- 
erpool and Salineville buyers were not very keen in mak- 
ing the journey to Salineville, but now things are different. 

“We fought a good many years for this new concrete 
road knowing full well what it would mean to us, and 
we were not mistaken in our thought,’ declared Frank 
P. Judge, Jr., sales manager for the National China Co., 
this week. 

The new bus line which has its termini at Wellsville, 
passes through Salineville to Carrollton where the plants 
of the Carrollton Pottery Co. and that of the Albright 
China Co. are located. 


Thompson Pottery Resumes 


Operations were resumed July 15th at the plant of the 
Thompson Pottery Co. following an idle period extending 
over two weeks. A number of repairs were made to the 
kilns and other parts of this plant during the summer holi- 
day. The decorating department was continued in opera- 
tion, however, during this term. 


W. C. George Pleased With Business 

“We are operating all plants, and we must say that 
we are more than pleased with the condition of busi- 
ness,’ commented W. C. George, of the W. C. George 
Pottery Co., of East Palestine, O. This firm is operating 
both its plants at East Palestine, also that at Kittanning 
and Cannonsburg, Pa. 

“It has always been our plan to distribute our busi- 
ness among all the factories, so that no single factory 
has the advantage over the other,” Mr. George suggested. 

Just at this time this company is selecting a number of 
new dinnerware patterns which will be featured for 1927 
delivery. 


Salem China Threatened by Fire 
The plant of the Salem (O.) China Co. was again 


(Continued on page 22) 
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Contributes to the quality of 
your production 


HIS feldspar is dependable 
—mined, not open quar- 
ried from an excellent deposit 
me North. Caroli Geeeotate 
that iS far ingtheseadsinton- 


nage. 


Every means for insuring its re- 


liability and your satisfaction 
are adopted—including the fur- 
nishing of an analysis of each 
shipment. 


REG. U.S. PAT.OFF. 


CERAMIC CHEMICALS 
MINERALS, OXIDES 


SERVICE 


“Whe 
ROESSLER 8HASSLACHER CHEMICAL 


709 Sixth Avenue, New York 


Chicago New Orleans Pittsburgh 
Philadelphia Boston Cleveland 
Baltimore Kansas City Trenton 


San Francisco 


New Law to Lessen “Bankruptcy Sales 


ONGRESS played reformer in passing the new 
C bankruptcy law—or, to be exact, in remodeling 

the Federal statute governing bankruptcy prac- 
tice, 

Merchants have not been the worst offenders, nor the 
only ones, that inspired the new deal. Nevertheless legit- 
imate stores stand to benefit more than any other class 
in the business community if the new law operates as ex- 
pected, for it will, to a considerable extent, free bona-fide 
merchants from the underhanded competition of fake 
“bankruptcy sales,” fictitious “fore- 
closure sales’ and like pretenses. 


One of the changes which puts teeth in the bankruptey 
law, to the eternal benefit of conscientious merchants, 
strikes out an entire subdivision of the old law and inserts 
new language to the effect that whenever any referee, re- 
ceiver or trustee shall have grounds for believing that any 
offense has been committed under the national bankruptcy 
act it shall be his duty to report the matter to the United 
States Attorney for the district together with the names of 
witnesses. The United States Attorney, in turn, is re- 
quired to look into matters thus reported and, if circum- 
stances warrant, to turn over the 
evidence to the Grand Jury. 


Revision of the bankruptcy law 
has been brewing for some years. 
Abuses under the old law have mul- 
tiplied as adroit lawyers have found 
ways to dodge its provisions. The 
former Congress came close to 
shaking up the obsolete and inade- 
quate statute. The Sixty-ninth 
Congress put through the job at its 
first session. The  repatterned 
bankruptcy statute is known as 
Public Law No. 301, Sixty-ninth 
Congress, being a modern edition 
of the act to establish a uniform 
system of bankruptcy which was 
approved in July, 1898. 

Six species of acts of bankruptcy 
are listed by the law as revised. 
First, a person has committed an 
act of bankruptcy if he has con- 
veyed, transferred, concealed, re- 
moved or permitted such actions 
with respect to any part of his prop- 
erty with intent to hinder, delay or 
defraud his creditors. Second, he 
is guilty of an act of bankruptcy 
if he transfers, while insolvent, any 
portion of his property to one or 
more of the creditors with intent 


to prefer such creditors over other creditors. 


Acts Constituting Bankruptcy 


HE new Federal Bankruptcy 

Act repatterns and brings up to 
date the former statute, providing, 
among other things, sharper “teeth” 
and a definite listing of acts consti- 
tuting bankruptcy guilt. 

Among the acts of bankruptcy 
listed are: 

Conveyance, transference, conceal- 
ment or removal of property with 
intent to hinder, delay or defraud 
creditors. 

Transference of property, while 
insolvent, with intent to prefer one 
creditor over another. 

Permitting, while insolvent, a 
creditor to obtain a preferment 
through legal proceedings, without 
vacating it at least five days before 
sale. 

Permitting, while insolvent, any 
creditor to obtain through legal pro- 
ceedings any levy, attachment, 
judgment or lien which is not va- 
cated within thirty days. 

Making a general assignment for 
the benefit of creditors. 

Admission in writing of inability 
to pay debts and willingness to be 
adjudged bankrupt on that ground. 


With a view to rendering the 
bankruptcy law more widely applic- 
able, the language has been changed 
with respect to what constitutes a 
“corporation.” ‘Thus /theresaaas 
brought within the range of the law 
joint stock companies, unincorpo- 
rated companies and associations 
and any business conducted by a 
trustee or trustees. The purpose of 
this was to bring within the scope 
of the bankruptcy law, beyond any 
doubt, chain store systems, co-oper- 
ative organizations of retailers, so- 
called trusts and other amalgama- 
tions that are held together by loose 
or indefinite ties. 

The listing of what constitutes 
“acts of bankruptcy” is much more 
definite than in the old days and 
several loopholes have been closed 
that have been used by slippery 
“special sale artists.” For instance, 
one change in the language of the 
law will prevent the evasions of the 
bankruptcy act which have occurred 
due largely to inability to prove 
that a sale which has taken place 
within four months prior to bank- 
Some of the 


Bankruptcy has been committed when a firm or indi- 
vidual, while insolvent, has permitted any creditor to ob- 
tain a preference through legal proceedings and has not 
vacated or discharged such preference at least five days 
before a sale or other disposition of such preference. 
Fourth in the listed acts of bankruptcy is the allowing of 
any creditor of an insolvent to obtain through legal pro- 
ceedings, any levy, attachment, judgment or other lien 
which is not vacated or discharged within forty days. The 
fifth sin of bankruptcy consists in making a general 
assignment for the benefit of creditors. Sixth and last 
of the prescribed acts of bankruptcy is the admission in 
writing of a person’s inability to pay his debts and his 
willingness to be adjudged a bankrupt on that ground. 


Sixteen 


ruptcy was a final disposition of property. 
courts have ruled that, until a hearing had been held, 
there was no final disposition of a defendant’s property. 


No PREFERENTIAL TREATMENT 


What has been indicated above as No. 4 in the acts of: 


bankruptcy is really a new form, additional to the vari- 
eties recognized in the old law. This will cure the situa- 
tion which has existed whereby a creditor might obtain 
judgment against a debtor and hold that judgment for 
four months and one day, when it became a lien entitled 
to priority of payment under the laws of the State, if the 
debtor subsequently went into bankruptcy. In other 
words, by this ruse, a lien was permitted to ripen into a 
preference, giving the creditor advantage over other 
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creditors and defeating one of the fundamental principles 
of equality among creditors. The requirement that the 
debtor must be insolvent is designed to protect the estate 
during the four-month term against seizures as well as 
against preferential payments out of the estate. This new 
provision of the law has no reference to liens by right, 
nor to foreclosure of mechanics liens, nor to mortgage 
liens. 

Retailers who have been balked by the red tape of a cer- 
tain detail of the bankruptcy system in the past will wel- 
come that patchwork in the new law which is designed 
to get around the judicial ruling that insolvency must 
actually be alleged in a petition for the appointment of a 
receiver and a receiver must have been appointed because 
of insolvency, in order to become an act of bankruptcy. 
By the new law appointment of a receiver for a debtor 
who is in fact insolvent is in itself an act of bankruptcy, 
even though insolvency was not directly alleged in the pe- 
tition asking for the receiver. 


What was commonly known as “involuntary bank- 
ruptcy proceedings” will be done away with under the new 
law, which has stiffened materially the duties of bank- 
rupts and has placed the voluntary bankrupt on a par with 
the involuntary bankrupt. Another twist in the refash- 
ioned law is intended to balk a bit of sharp practice that 
has been indulged in under the old, easy conditions. Con- 
gress found, upon investigation, that in bankruptcy prac- 
tice many “composition offers” were submitted which were 
never intended to be carried through. It is customary 
and proper for the preservation of a bankrupt’s business 
to continue its operation pending the consideration of his 
composition terms. But frequently such a business 1s con- 
ducted at a loss. Consequently, if composition terms are 
not offered in good faith and the offer is withdrawn, the 
bankrupt estate may have sustained a certain amount of 
injury. 

The fact that even in this age of system in business 
some traders do not keep books is recognized by a con- 
cession in the new law of bankruptcy. It is left to the 
discretion of the courts to excuse a failure to keep books 
of account and to grant discharge from bankruptcy not- 
withstanding the absence of business records. One alter- 
ation of the law has been induced by the fact that busi- 
ness today is done almost entirely upon credit. Under the 
old law, a false financial statement, in order to be 
grounds for denying a discharge from bankruptcy, 
must have been given directly to the complaining 
creditor or his representative. The new deal blocks 
evasions of the law through having the false statements 
made to and distributed by commercial agencies. 

It will be more difficult in future to make bankruptcy 
a cloak for double dealing. The new law lengthens from 
four months to twelve months the time-limit on fraudu- 
lent transfers which operate to deny discharge from bank- 
tuptcy. In other words, Uncle Sam now requires the 
bankrupt to be honest for a period of twelve months pre- 
ceding his bankruptcy, instead of for only four months, 
as under the former program. 


From the standpoint of merchants, one of the big gains 
in the new law is the removal of certain phrases in the 
old law which prevented free communications between 
creditors in reference to a bankrupt’s conduct. This con- 
cession will clear the way for investigations of bankrupts 
by creditors’ committees as, for example, by a committee 
of local merchants all members of which have suffered 
at the hands of a dead beat. By and large, the new law 
will help the honest debtor to be relieved from his mis- 
fortunes, and, on the other hand, will secure to creditors, 
at the least possible expense, the equal distribution of the 
property of a debtor. Pa 
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Dept. Store Sales Up 3.5 P. C. in June <i 


Total sales in June of 468 retail stores which made pre- 
liminary reports to the Federal Reserve System from all 
sections of the country were 3.5 per cent larger than in 
June, 1925. Increases occurred in all Federal Reserve 
districts except in the Cleveland and Minneapolis districts 
where declines amounted to 1.6 per cent and 7.4 per cent, 
respectively. The largest increases, ranging from 7 to 
11 per cent, were in the Atlanta, St. Louis and New 
York Federal Reserve districts. The increase for the 
country as a whole reflects larger sales than last year at 
about half the stores, the other half reporting declines. 

Sales of two mail order houses were 14.3 per cent larger 
than in June, 1925, and those of 5 and 10 cent variety 
chain stores (five chains) were 8 per cent larger than a 
year ago. 


TotaL NUMBER OF StToRES REPORTING. 


Percentage of 
increase or de- 
crease com- 
pared with 


Increase. Decrease. June, 1925. 
DOs Gia aa Alto... . eee eee 32 30 + 1.1 
INGER OLice —..... . . Seeeeaer 25 30 + 7.0 
oneal mtita 2... - seers 24 38 + 1.9 
Glevelandie, ... ..... cee te 12 25 — 16 
IRVING OTA! CARRE 5 0005 hoe 27 19 + 0.9 
ENC leita eee. c... . Gee Ze 3 +11.0 
Chicaeomc..... «. Sees. 22 28 + 6.1 
isons. cc... ... meee 7 4 + 9.9 
WUTaeaNONS: ....... Gueenes 5 10 — 7.4 
Watedgucity ..... meena eer 16 12 + 0.6 
DAIS 9 62 aA oo Lika 9 5 + 6.6 
OMeEACISCO) . . .. nee 32 31 + 3.1 
ROGALS Gs. sce + oi, Rae cept 233 235 + 3.5 
Mail order houses (two 
IGRIS GEN i0. 2... «aha See ee +143 
Five and ten cent stores 
(Gmichaims)). .... .. «serene + 80 


BENJAMIN FRANKLIN 
There is much difference between imitating a good man, 
and counterfeiting him. 


Search others for their virtues, thyself for thy vices. 
Keep conscience clear, then never fear. 


Content is the Philosopher’s Stone, that turns all it 
touches into gold. 


“Specials in Lamps and Shades 


Innovations of Outstanding Merit for Buyers 


of Lamps, Shades and Their 


Accessories 


By BeatricE MILLER WISNER 


Lovers of music 
will be gratified with 
the advent of the 
novel shade f ro m 
Dooner - Logan, 


39 West Adams St., 


Chicago, Ill., styled 
tan < eee viel-C)-Die.” 
oh ieseeecdecoration 


shows a print of an 
old familiar tune, bor- 
dered by an appealing 
hand colored design 


applied on a_ back- 
ground of antique 


parchment. Tein te 
model illustrated is 
the popular old air 
hilememeosw cet” ” 
The line includes bridge, table and junior styles 


Home,” 
with other favorite songs treated by the same attractive 


method. These shades are well adapted to any style of 
lamp base as the colors are delicate and harmonious and 
the design simple. The durability of these shades and 
their attractive song prints endear them to those wishing 


a unique commemorating shade. 


Fulper Pottery on Display 


The Fulper Pottery Exhibit at the Sesqui-Centennial, 
will give the buyer a fine opportunity to see the Fulper 
line at its best. The Fulper’s highly artistic building 
of adobe style, situated in a prominent location of the 
Exposition grounds is an interesting place to visit. Be- 
sides a comprehensive showing of the full line, there will 
be seen a potter actually making shapes from plastic clay 
on a potter’s wheel. This in itself will be an attraction 
worthy of intense interest. The extensive Fulper line 
which will be on view, includes lamps, vases, odd gift 
items, lamp mounts and many other new and fascinating 
objects. Those who do not know Fulper pottery, would 
do well to pay a visit to the Exposition and see it in its 
patriotic setting. 


Beautifully Designed French Lamps 
Two lovely French type lamps from A. L. Diament & 
Co., 1515 Walnut St., Philadelphia, Pa., reproduced from 
period style from the original models in Paris, are delight- 


ful examples of authentic modeling. The novel candle 


Highteen 


light of these lamps, one with snuffer, brings period con- 
struction back to modern times in a fine revival. The 
soft gentle light diffused through the candle-light adds a 
spell of enchantment to the lighting effect and gives mag- 
netic charm and beauty to these artistic lamps. The parch- 


ment shades in harmony with the style of the lamps are ~ 


consistent additions and well adapted in carrying out the 
character of the units. 


Tissier Resigns 

Francis A. Tissier, secretary of the East St. Louis, 
Ill., Retail Merchants’ Association for the last sixteen 
years, has resigned from that organization as well as from 
the position of State secretary of the Illinois Retail Mer- 
chants’ Association and as editor of the Illinois Retail 
Merchants’ Journal, which job he has held for six years. 

C. J. Kastner, his assistant in East St. Louis association 
for the last six years, will succeed him, and his State 
post will be taken over by Jean Ulbright, of Alton, Ill. It 
is also announced that State headquarters will be moved 
from the Murphy Building, East St. Louis, to Alton, Ill. 


® 
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Annual Chicago Merchandise Fair 
August 3rd 

HE 6th annual Chicago Merchandise Fair will 

open August 3rd at the Coliseum for ten days, 

closing August 13th. The large Coliseum will be 
filled with displays of many lines. Included among those 
of interest to the crockery, glass and housefurnishing 
trades are the following: Bellaire Enamel Co., Berghoff 
Importing Co., Cataract-Sharpe Manufacturing Co., Eb- 
eling & Reuss, Economy Glass Co., Imperial Glass Co., 
Kewaskum Aluminum Co., Mutual China Co., National 
China Co., New Cumberland Glass Co., Earl W. Newton 
& Associates, Owen China Co., Peerless Light Co., Inc., 
Perfect Glass Co., D. Saunder Co., Sunshine Cut Glass 
Co., The Wellsville China Co. 


Opens 


The opening of the third week of the Summer Market 
at the Furniture Mart shows evidence of confidence and 
optimism among dealers and buyers for a good business 
in the near future. Registration to date in July has been 
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Ready for Shipment— 


aw 
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No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 


. sutton uncut 
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By 
J. H. SmMytHe, REPRESENTATIVE 


over 5,000. The desirability of a Mart which is open to 
buyers twelve months of the year is shown by the fact 
that 34,893 buyers registered at the four previous markets 
and the present one up to July 15th, which means that 
nearly half the buyers who have visited the American Fur- 
niture Mart have done so out of the market seasons. 
Displays are constantly being changed and kept up to 
date. This is shown by the number of carloads of fur- 
niture received and sent out by the shipping room of the 
Mart, 1,679 carloads having been handled in seven months 
in 1924; 2,922 in 1925 and 1,584 in the first six months 
of 1926, 

Sears-Roebuck Co., in a petition filed with the board of 
tax appeals objects to the assessment of additional in- 
come taxes to the amount of $490,600 for the year 1920. 

The Manufacturers Outlet Furniture Co., 3039 92nd 
St., has been formed with a capital stock of $1,000 to buy 
and deal in furniture and household articles by M,. Jack- 
son, Abner Sideman and David Dolnick. 


Kovar’s Inc., of New York, are offering as an August 
special one large cake plate and six individual plates at 
$2.50 for the seven piece set. These come in attractive 
Czechoslovakian designs and are on display at W. C. 
Owen, Inc., Chicago. 


For the first time since its incorporation June 7th, 1887, 
as successor to a firm of the same name established in 
1873, the stock of Butler Bros. will be listed on the Chi- 
cago Stock Exchange. The company’s application was 
favorably acted upon last week at a special meeting of the 
governing committee of the exchange. The listing will 
total 1,139,079 shares of common capital stock of an 
authorized issue of 1,500,000 shares, having a par value 


of $10. 


W. T. Darden, local representative of the Dresden 
Pottery Co., East Liverpool, O., returned to this city last 
Sunday from a trip of several days spent at the factories. 
He reports business as quiet in that section but says the 
trade is optimistic of the Fall business there. 


T. A. McNicol, of the T. A. McNicol China Co., East 
Liverpool, Ohio, was a visitor in this market for several 
days early last week. 


Among visitors in Chicago during the past week were 
J. R. Lore, I. E. Mincks and J. I. Lore, all of the Albright 
China Co., Carrollton, Ohio. They were here several 
days visiting their local representative, O. Phillipps. 
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H. Von Hagel, china and glass buyer of Sears-Roebuck 
Co., took his family to Cincinnati, Ohio, where he will 
He returned to this city 


leave them for the summer. 


Monday. 


Papers of incorporation have been filed at Springfield, 
for the Palmer Gift Shop, Inc., State and Monroe 
Sts., which company was formed by Fred W. Frank, Rus- 


sell H. Pratt and Paulina H. Sherman. The firm was 
incorporated with a capital stock of 200 shares of no par 
value and will do a general merchandise business in works 
of art, pictures and prints, statuary, dishes, bric-a-braes, 
etc. 


There’s not a joy in the world can live like that it takes 
away.—ByRon. 


WHAT TO BUY 
AND WHERE TOQ 
BUY IT IN — 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown Ph 
Etchings, Cuttings one 


and Iridescent. Central 3497 


THE SEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEsrinG, President 
W. L. GERALD, Chicago Representative 
666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 Room 930 


Business Outlook Bright in Chicago 
RADE reviews for the week continue optimistic 
‘| on the general tone of business in the Chicago dis- 
trict. Conditions here are excellent, with many 
lines registering improvement over activity prevailing a 
year ago and others holding closely to that level. 

Sales of the two mail order houses in June were more 
than 14 per cent ahead of last year, and automobile sales, 
while registering the usual seasonal decline, are substan- 
tially ahead of a year ago. 

Car REGISTRATIONS 

New car registrations in Cook County in June totaled 
8,206 against 6,081 in June of 1925. The May total, when 
the peak of the selling season was reached, was 11,898. 

Statements of the Chicago banks in response to the calls 
dated June 30 also are interpreted in a favorable light, 
particularly the sharp increase in loans, which is taken to 
‘indicate a material acceleration in commercial activity. 
The satisfactory condition of employment is reflected in 
an increase in savings deposits. 

Real estate activity, on the other hand, has definitely 
entered a decline in all lines, including subdivisions. Build- 
ing permits for June were approximately $2,000,000 
under last year and the first half of the year registers a 
loss of about 10 per cent. 

Showing down in steel mill operations has not materially 
affected the general output, as the average is high 
and above that of a year ago. Stabilization of 
steel values has been affected and they are averaging 
slightly higher than two weeks ago. Buyers took advan- 
tage of expiring options at special prices to place con- 
siderable steel tonnage up to July 1, and there is a fair 
amount of business optional at special prices good the next 


CHICAGO 


EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 

NOMY GLASS CO. 


ECO 
NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. 


Phone: Central 3236 


This ‘‘card’’ can be made to yteld 
big diwidends. Phone Wabash 0860 
for rates. 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 
Pope-Gosser China Co. Coshocton Glass Corp, 
Seneca Glass Co. National Glass Novelty Co. 
Susquehanna Cut Glass Burke Studios 


THE UNITED STATES 
GLASS CoO. 


30 EF. Randolph Street 
Walter B. Lazure, Chicago Representative 
OUR CHICAGO DISPLAY RO ON- 
(MPLE LINES 
CUR FACTORIES. 


TAINS COMPLETE 
DIRECT FROM 


thirty to sixty days which is expected to be turned into 
actual orders. 
GREATER 


STEEL ORDERS 


Mills have more orders in hand than a year ago. A 
feature of the week was the award of contracts for three 
large freighters on the Great Lakes requiring 5,000 tons 
of steel and for a pipe line of 475 miles running from 
Amarillo, Texas, to Kansas City, which will require 
100 tons of steel. 

A movement for lower freight rates for coal and adop- 
tion of machinery for the Middlewest mines is considered 


the only hope for soft coal mines in this region to com- 


pete with non-union mines. 


Hardwood lumber manufacturers have stiffened values — 


and the general lumber trade is fairly active. 
operations were restricted by the holidays and movement 


of materials was reduced, but showed a disposition to en- | 


large toward the close of last week. 


There are two good rules which ought to be written | 
Never believe anything bad about any- — 


upon every heart. 
body, unless you positively know that it is true. 


Building | 


{ 


} 


Never | 


tell even that, unless you feel that it is absolutely neces- 


sary, and that God is listening while you tell. 


Tomorrow you have no business with. You steal if | 


you touch tomorrow. It is God’s. Every day has in it 


enough to keep any man occupied without concerning him- 
self with the things beyond—HrENry Warp BEECHER. | 


What do we live for if not to make the world less dif- 


ficult for each other ?—GrorcE ELtor. 
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Buyinc Facts! 


on Glassware and Ceramics at the 


INTERNATIONAL LEIPZIG TRADE FAIR. 


(August 29th to September 4th, 1926 ) 


10,000 Manufacturers Will Exhibit ! 


Over 800 in Your Own Line of Business! 
Newest Designs and Patterns ! 


EXHIBITORS 
Glassware Staples . : : ; , 256 
Glassware Luxuries . : : 102 
Glassware for Technical Purposes : : 3 


Chinaware Staples. : ‘ : : 250 
Chinaware Luxuries : A : 36 
Chinaware for Technical parpeces } 11 


Crockery . : : : 124 
Marble and INE AR et Goods . : . 66 
Mirrors : , : ‘ 20 


848 


NOTE: Not alone Germany’s foremost manufacturers are exhibiting, but you will 
find also Czechoslovakian table sets and cut glass with 300 exhibitors, Italian and 
Austrian fancy glasses and marbleware, true “reproductions of the antique—many 
others.A hostofcharming,colorfulpatterns and featuresfromallpartsofthecontinent 


BUY AT THE LEIPZIG FAIR 


Save time, expense and effort of searching throughout Europe. 


All Europe’s Sources of Supply Concentrated in One Spot! 


For Lowest- 
in-the-W orld 
Prices, go to 
LEIPZIG. 


Trade 
Mark 


LEIPZIG 
ZOO years old 


140,000 BUYERS 


from all over the world, regularly visit this great world’s 
trade fair. They return year after year. The following figures 
are convincing proof that they profit by their attendance. 


1914 1925 INCREASE 
EXHIBITORS 4,000 10,500 163% 
BUYERS 10,000 180,000 1,700% 


Share in the Profits— Arrange Now to Buy at Leipzig 


WRITE! 


Write for full information and illustrated booklets. Let 
us instruct you on train connections and airplane service 


from all European capitals to Leipzig. Special accommo- 
dations in Leipzig at reduced rates. Address: 


LEIPZIG TRADE FAIR, Inc., 630 Fifth Ave., N. Y. 


First,see Leipzig for 

business. Then relax 

and see Europe for 
pleasure. 


LEIPZIG 
200 years old 


Twenty-two 
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Glass News 
(Contoinued from page 13) 


glassware that comes into competition with that produced 
1 American factories, and as a matter of protection to 
the industry the convention went on record favoring a 
higher tariff. 


Albert Pick, Barth & Co., Do Big Business 


It was related in financial circles here this week that 
the net earnings of Albert Pick, Barth & Co., Inc., for 
1925 were $1,676,814. This interest has just completed 
the installation of furniture and equipment of Webster 
Hall, this city at a cost of $25,000. The new company, 
which is a consolidation of two large hotel and restaurant 
supply houses is one of the largest buyers of glassware 


and hotel china in the United States. 


Economy Glass Co. Resumes Work 
The plant of the Economy Glass Co., Morgantown, 
W. Va., which has been idle for two weeks, has resumed 
operations. The 350 employes of this company were 
given a summer holiday during this time, and the plant is 
now ready to be operated on a steady scale throughout 


the balance of the year. 


Pottery News 
(Continued from page 15) 


threatened by fire a few days ago when sparks from a 
passing locomotive is believed to have set fire to a pile 
of baled straw near the factory. Fortunately, however, 
the fire was extinguished before any buildings were af- 


fected, and was confined within a small radius. 


Kinney & Levan Feature Ivory Porcelain 


During the fifty-first anniversary sale of the Kinney 
& Levan Co., Cleveland, O., a few days ago, a special fea- 
ture was made of the Ivory Porcelain dinnerware of the 
Sebring Pottery Co., Sebring, O. In describing this line 
the china department announced that “The soft creamy 
finish of the quaint shapes with embossed edge, is an 
effective background for the sprays of red, blue and or- 
ange flowers. The handles are traced with deep blue 
lines.” The anniversary sale at this store continued for 
five days. 


Some Increase in Generalware Business 


Some increase in the volume of future business is re- 
ported by the generalware manufacturers of this district, 
and the same rule is said to be holding good with those 
firms located elsewhere. September and October ship- 
ping instructions are being given in the bulk of these or- 
ders, although some orders have been received for No- 
vember shipping. 

Within a few weeks the usual fall buying period will 
be ushered in and it has generally followed that the 
bulk of the fall and holiday business is booked at that 
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time. Retail stocks are said to be only nominal at this 
time, and this would indicate that many buyers will place 
specifications for fall delivery with more liberality than 
has been the custom so far this year. 


Potters’ Convention 
(Continued from page 9) 


which he said, considering the good that each concern de- | 
rived from it, that it was one of the most inexpensive | 


things they had in connection with their business. 
Maurice A. Smith, of the Mclee Glass Co., Jeannette, 
Pa., head of the Traffic Committee, made an interesting 


report on the work of himself and associates since the last | 


meeting. This showed creditable work on the part of the 


Committee which has already worked to the benefit of the — 


manufacturers in lower rates on some lines. 
A motion was made and carried that the Executive 


Committee be given power to use their efforts in an at- | 


tempt to increase the attendance at the next meeting. 


Aside from the manufacturers present at the meeting, | 


the press was represented by Miss Dorothea Proctor, of 
the Glass Industry, New York; T. A. Kimes, of the Na 
tional Glass Budget, Pittsburgh; Howard R. Handy, of 
the Pottery, Glass and Brass Salesman, 
Demarest of the CRocKERY AND GLASS JOURNAL, New 
York. 


Brett Heads Merchants 
Charles E, Brett, president of the Timothy Smith Co., 


Roxbury, was chosen president of the Merchants Divi-’ 


and F. Calvi} 


sion, Massachusetts Chamber of Commerce, at a two- day 


convention held at Salem, Mass., recently. 


The following merchants were chosen members of the | 


governing council for the ensuing year: 


Arthur Madison, director, Chandler, Inc., Boston; 


R. W. Cathcart, treasurer, Atherton People’s Furniture | 


Go. Haverhill: 
& Co., Haverhill; W. E. Wood, 
Morse Shoe Stores, Inc., 
M. J. Doran Co., 
managing director. 
idated Dry Goods Co., Springfield; 
dent, Denholm McKay Co:, 


Fall River, 


Worcester; Frank Black, 


Nicholas C. Johnson, treasurer, Mitchell | 
general manager, I. H. 
Lowell; M. J. Doran, president, 
and Lawrence A. Hansen, | 
W. W. Cummings, treasurer, Consol- 
Frank Krim, presi- | 


director, William Filene’s Sons Co., Boston; Guy Mail- | 


man, president, Mailman Hanlon Co., Brockton; Chaun- 
cey A. Steiger, general manager, Albert Steiger, Inc., Hok 
yoke; Fred Warren, treasurer, Nichols & Frost, Coy 


Fitchburg; Charles E. Brett, president, Timothy Snnth | 
Co., Roxbury; Joseph Clapp, president, Joseph L. Clapp— 


Co., Boston. 
Lew Hahn, 
Dry Goods Association, staged a debate with W. H. 
Crichton, counsel for the American Fair Price League, 
on the subject, “Price Maintenance Should Prevail.” 
other speaker of interest was James W. ‘Eadie, Jr., mer- 
chandise counsel of the Associated Merchants’ 
sion, whose topic was, 
Merchant.” 


An-. 


managing director of the National Retail. 


Divi- | 
“On the Firing Line With the! 
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No. 1820—5 part Relish With Cocktail Center 


Westmoreland Glass Co. 


Grapeville, Pa. 
Manufaciurers of 


High Grade Glassware, Plain Cut and Decorated 
| For Gift Shops, Florists and Table Use 


Representatives 
NEW YORK PHILADELPHIA 
berG-sGray |Co;; Fred Stott, 
200 Fifth Avenue 1007 Filbert Street 
BOSTON SAN FRANCISCO 
Peerae Ho. FB. Hunt, Himmelstern Bros., 
41 Pearl Street 718 Mission Street 
LOS ANGELES 
Himmelstern Bros., 
643 S. Olive St. 


Traveling Representatives 
R. B. Reineck, 
1422 E. Marquette Road 
CHICAGO 
RAS Keel, SEATTLE, WASH, 


4039 Lincoln Avenue Himmelstern Bros., 
CAGO Terminal Sales Bldg. 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Gl faite ees a fancy 
[ETA Tey a A plain 
RRC oo Nat axe Gals asts -» octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories ‘ ‘ 
Carrollton, Ohio Scio, Ohio 
| 14 Kilns 9 Kilns 
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Kopp Glass, Inc. 


Pittsburgh Lamp, Brass & Glass Co.’s 


(Swissvale Plant) 


Manufacturers of 


Delica White Cased Glass. 


Crystal Kopp Railroad 
Colors and Marine 
and Signal Glass 
Cased for Special Glass 
Illuminating Rat. for 
Uses Special Purposes 


Novelties and Specialties 


K. G.I. “7° SATISFY 
KOPP GLASS, Inc. 


Swissvale, Pa. 


NICHOLAS KOPP HARRY A. ROSS 
President Sales Manager 


WE @ ME @CROOKSViILLE © EO 


CHINA CO 


U.S.A. 


H 27 Pattern on the new Hostess Shape 


“Satisfied Customers Keep Us Busy” 
The Crooksville China Co. 


CROOKSVILLE, OHIO 


Main Office and Factory 
EASTERN REPRESENTATIVE 
Herbert A. Wellington 
Boston, Mass. 
NEW YORK OFFICE CHICAGO OFFICE 
5 West 20th St. 348 Morrison Hotel 
John L. Pasmantier & Sons Gordon A. Weese 
Representative Representative 


The World's Business at a Glance 


(From Commerce Reports) 


BELGIUM 

The continued fluctuations and exchange quotations 
have prevented any perceptible return to stability in Bel- 
gium’s money or commodity markets. The Belgian stock 
exchange is awaiting developments with operators, and 
the public is withholding orders until there is greater 
assurance as to exchange movements. Metallurgical stocks 
are somewhat lower, owing to the restriction of iron and 
steel markets. The continuation of the English strike has 
improved the Belgian coal market. 


CANADA 

Wholesale and retail trade conditions are satisfactory 
in most commercial centers of Canada, with improvements 
reported in Montreal and Toronto, according to Trade 
Commissioner Lynn W. Meekins, Ottawa. Prospects in 
western Canada are considered excellent. The wholesale 
prices of 236 commodities declined 1.3 points in June, 
largely because of lower quotations for flour and pota- 
toes. Better business conditions are reflected by the 
smaller number of commercial failures this May than last, 
with considerably reduced liabilities. The upward trend 
of security prices continued during the week ended July 
3. Bank debits to individual accounts in May were nearly 
6 per cent larger than in the corresponding month of 
1925. The employment situation is now more favorable 
than at any time since 1920. The Government’s report 
on the condition of the wheat crop, as of June 30, shows 
satisfactory growth in all provinces. The third-quarter 
outlook in the metal market is more encouraging, on ac- 
count of the low stocks in the hands of consumers. The 
automobile, electrical, and engineering industries are ac- 
tive, and there 1s a demand for structural steel for several 
new bridges. Canada’s coal output in April was smaller 
than in March, but above the April average over a five- 
year period. Lack of demand from Great Britain and 
from the United States for eastern Canada wood con- 
tinues to depress the lumber market there. The Cana- 
dian railways carried 7,513,441 tons of freight in April, 
which was 1,112,182 tons more than in April, 1925, with 
mineral and forest products contributing heavily to the 
increase. Carloadings to June 26 show a satisfactory 
advance over the like period of last year. 

DENMARK 

Danish farmers are in very critical position, and agri- 
cultural and cooperative leaders are endeavoring to find 
an effective means of meeting the situation. A united 
appeal is being made by agricultural and co-operative 
groups for reduced Government expenditures, so as to 
facilitate a reduction in taxation and in rates on transpor- 
tation and communications. A gradual relaxation of 
credit restrictions, in the hope of stimulating industry and 
reducing unemployment, is expected. 

CZECHOSLOVAKIA 
The Czechoslovak Government has established a new 
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tariff, effective July 14, 1926, according to a cable from 
the Commercial Attaché at Prague, Czechoslovakia. This 
tariff introduces fixed duties on agricultural products and 
higher duties on motor cycles, artificial silk, and yarn. 


EGyPt 

The coal markets were firmer, and all new arrivals dur- 
ing the month were from Germany, according to a cable 
from Assistant Trade Commissioner Mann. Egyptian 
crop conditions in general are good, as weather condi-_ 
tions have been favorable in spite of variations of tem- 
perature and cool nights. The sugar cane, rice, sefi, bar- 
ley, and groundnut crops are estimated at normal, and the 
cotton and wheat crop at 97 per cent cent of normal, ac- 
cording to a cable from the Bureau of Agricultural Econo- 
mics. 

GREAT BRITAIN 

The low level of stocks of British coal and the use of 
imported fuel, by raising the cost of finished products 
and weakening the British competitive position, have led 
to the closing of many industrial plants, according to a 
cable dated July 8 from Acting Commercial Attaché Hugh 
D. Butler, London. The House of Commons has passed 
the bill making an eight-hour working day permissible 
in the coal mines. The mining-industry bill, involving the 
Government’s share in the proposed revision of the coal- 
mining industry, is still in the committee stage. The num- 
ber of unemployed on June 28, excluding miners out of 
work on account of the disagreement with the operators, 
was 1,638,600 persons, as compared with 1,634,700 per- 
sons on June 21. 

GREECE 

The latest step in the Government’s program to increase 
tax revenues is the raising of the tax rate on cigarettes. 
The general business and financial situation continues un- 
settled. The cost of living is steadily advancing, and pass- 
enger. and freight rates on the railways have been in- 
creased. In order to restrict the number of banks with 
small capital, the minimum amount for new banks has 
been fixed at 15,000,000 drachmas. At a Council of Min- 
isters, the femoval of import taxes on necessary industrial 
raw materials and a general reduction in freight rates on 
such commodities was recommended and will probably 
soon be put into effect by decree. According to a cable 
from Acting Commercial Attaché Dickerson, Athens, 
dated July 10, the Greek Government has approved an 
agreement with a Swedish group for a loan of £1,000,000 
at 8% per cent. The Government agrees to purchase 
matches exclusively from this group. 

FINLAND 

Finnish savings and cooperative banking institutions, 
which have been paying 8 to 9 per cent interest, are en- 
deavoring to bring about a reduction of the interest rate 
on deposits to conform with the rates of 714 per cent 


(Continued on page 30) 
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WAVER CHINA 


VITRIFIED HOTEL WARE 


Look for and the 


WHITE AND DECORATED the Broad 
ROUND EDGE AND THICK Economy Abutting 
or use In Bulge. Foot. 


RESTURANTS 
RAILROADS 
STEAMSHIPS 
HOSPITALS 
ae EL ore 
ae eLUBS 4 


q 


A Tumbler Worth Advertising 


jE you are looking for a tumbler that has 
real merits and is worth advertising, 
consider the Economy. It has an attractive 
shape that fits the hand. Edges cannot 
touch. Difficult to chip or break. Hard to 
upset. Cannot be nested. In sizes from 3 
to 18 oz., plain and etched. Fine lead blown 
glass. Table tumblers in barrels of 18 
dozen or carton of 6 dozen. 


Sold only through distributors. 


ECONOMY GLASS CO. 


MORGANTOWN, W. VA. 


Here’s a Present for Our Advertisers 


As an exclusive service for its yearly advertisers the CROCKERY AND GLASS 
JourNAL will mail each month a printed pamphlet containing a complete 
list of NEW BUSINESSES, FAILURES and BUSINESSES DIS- 
CONTINUED in the trade. This list, which is exclusively controlled by 
Demarest Publications, Inc., for publication in the china, glass, house- 
furnishing and lamp trades, will include every state in the Union. 


NO EXTRA CHARGE FOR THIS SERVICE 


The extraordinary part of this service is that it is furnished to our adver- 
tisers absolutely without cost and gives invaluable information that can not 
C, be obtained elsewhere. 
| IF YOU ARE NOT AN ADVERTISER 
| It would work to our mutual advantage to have your advertisement in the 
A CrocKERY AND GLAss JouRNAL but you can obtain this valuable and ex- 
: clusive service complete every month covering the entire United States for 
: the nominal sum of $50 a year. Single copies may be had for $5.00. 
| Send your order now to the 
GLASS JOURNA 
45 EAST 17th STREET NEW YORK CITY 
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What's Im A Name ? 


Shakespeare once wrote an im- 
mortal line “that a rose by any 
other name would smell as 
sweet.” 


Perhaps a rose labelled “an 
onion” would smell just as sweet if 
called by its right name—we can 
not say. 


But we do say without hesitancy 
that the fact that the CROCKERY 
AND GLASS JOURNAL is fifty-two 
years old and the best known pub- 
lication in the trade makes its 
name important and the journal 
itself a valuable advertising me- 
dium for the crockery and glass 
manufacturer. Certainly there is 
much in a name after all. 


A post card request 
will bring our rates 


Crockery and Glass Journal 
45 East 17th Street 2 ee New Yorlkk 


-fand, O., 1115 Broadway. 
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Buyers in New York Kaufmann Store Handles Vast Trade 
Jury 19, 1926 


f aie The North Side service station of Kaufmann’s “The 
Mrs. J. E. Dunwoody, house furnishings, Chamberlain-Johnson- 


or meee ES . - oy here <xy . ¢ ° ; ~ - -e 
DuBose Co, Atlanta, Ga. (Wm, Van Buren), Big Store, i ittsburgh, is a busy place at all times. Here 
T. F. Stackpole, house furnishings, china, May Company, Cleve- are a few figures for the month of May which indicate 


only slightly what is going on at North Side. 


Juty 22, 1926 During the month the recéiving department of the store 


R. L. Mims, gifts, novelties, toys, Monnig Dry Goods Company, 


Fort Worth, Texas (Mdse. Reporting Company). unloaded 114 cars, besides receiving merchandise over the 
> door. It has facilities for unloading three cars at one 
A Rise Out of Him time. 

A farmer and am Irishman were at work in a field The freight department made 875 shipments by ex- 
when an airplane passed over their heads. press and 450 shipments by freight. Some of these ship- 
“I'd hate to be up in that thing,” said the farmer. ments went as far as England and Germany. The store 
“Faith, I'd hate to be up there and not in it!” retorted delivered 17,099 pieces of furniture during the month 

the Irishman. of May. 


REPRESENTATIVES WANTED | 


“You Can't Argue 
Pe vie those A gainst Conviction” 


who can furnish satisfactory reference and are 
familiar with the trade need apply. Give all 
information as to what lines are now carried 
in first letter. 


BONITA ART GLASS COMPANY 
HUNTINGTON, 
WEST VA. 


If you're absolutely deter- 
mined not to take advantage 
of the opportunity to place 
your lamps and shades _be- 
fore the best buyers of the 
trade, our suggestion that 
you advertise in the BUY- 
ERG LAM PeDIREC TORY 
is likely to fall on unfertile 
‘soil. 


“NUROCK” 


The most popular 


BAKING AND TOSS ee Ye 
SERVING a\G SSE ys Oe , On the other hand if you’re desirous of get- 
WARE re or ting your lamps and shades before the man who 
mae mcrics ¢ i sexys buys—of increasing your business, there is no 
better medium in which to broadcast your mer- 
chandise than the 


ells because its 
erviceable, 
ightly and : 
abel F tuum ae Buyers Lamp Directory 
THE BRUS POTTERY : 
ZANESVILLE, OHIO | 45 East 17th Street 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street New York 
We make the “LINES THAT SELL.” 
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Large Crockery and Glassware Exhibit 
at Leipzig Aftair 


OUBTLESS the largest and most varied exhibi- 

tion of crockery and glassware in the world will 

be assembled at the Leipzig Trade Fair this fall. 
More than 400 manufacturers of china, crockery and glass- 
ware will be included. Every phase of this great Ger- 
man industry will be adequately represented. The Fair 
will be distinctly international in character and will in- 
clude exhibits from more than a score of countries. In 
addition to the exhibits of Germany's foremost manufac- 
turers there will be a remarkable display of the most 
artistic recent products of Czechoslovakia, Austria and 
Italy by over 300 manufacturers. . 

A cordial invitation is extended to America to display 
her products. The Leipzig Fairs are held semi-annually. 
The Fall Fair will be held from August 29 to September 
4, and the 1927 Spring Fair from March 6 to.16._ The 
latest reports indicate that the Fall Fair will eclipse all 
records in its long history for size and attendance. It is 
significant that the Fair is much larger than in the years 
before the war, indicated by the following figures: 
Spring Fairs Exhibitors 

1914 4,253 
1926 10,667 gain of 251% in 12 years 


Buyers 
1914 20,000 
1926 140,000 gain of 700% in 12 years 


More than 10,000 exhibitors will take part, represent- 
ing every phase of the industrial life of modern Ger- 
many. The Fair will be attended by over 150,000 buy- 
ers, gathered from more than forty different countries 
in all parts of the world. America alone will send some 
1,500 buyers to Leipzig this fall. 

An unrivalled opportunity is presented at Leipzig for 
the display of products, including crockery and glassware, 
to the largest gathering of buyers ever assembled. The 
Fair may be compared to a great show window, where 
products are attractively displayed to be examined by dis- 
criminating purchasers from all parts of the world. 

American manufacturers of crockery and glassware are 
cordially invited to display their products on equal terms 
with those of Germany and other countries. There is 
absolutely no discrimination and every opportunity is of- 
fered for friendly competition. American manufactur- 
ers can not find a more direct method of reaching foreign 
markets with a minimum of effort and expense. 

The Leipzig Fair will occupy upwards of 100 special 


A well-arranged corner in section of glassware exhibit at Leipzig Fair 
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buildings this fall which form a city in themselves and 
compare favorably in size and beauty with those of other 
great world expositions. Some idea of the extent of the 
Fair may be gained from the fact that it will occupy 4,- 
000,000 square feet of floor space. Several countries, 
notably Austria, Italy, Russia, Czechoslovakia, Switzer- 
land and others have special buildings at Leipzig for dis- 
playing their products and it 1s expected that America 
will be similarly represented in the future. 

The Leipzig Trade Fair has been held without inter- 
ruption for 700 years and is today by far the oldest and 
largest fair in the world. Leipzig occupies a very favor- 
able geographical position at the intersection of several 
important trade routes. In the early days of the Fair 
goods were brought by caravans under strong guard from 
all parts of Europe. Later Leipzig became the great rail- 
road center of the continent and in turn a center of many 
air routes. It has grown with the times and today attracts 
exhibitors and buyers from all civilized countries. Infor- 
mation concerning the best means of securing exhibition 
space, how to reach Leipzig by airplane or rail, and all 
other details will be furnished by the Leipzig Trade Fair, 
Inc., 630 Fifth Ave., New York. 


Doing nothing for others is the undoing of one’s self.— 
Horace Mann. 


The wealth of a man is the number of things he loves 
and blesses, which he is loved and blessed by.—THomas 
CARLYLE. 


Bankruptcies as an 


Under normal conditions, the number of commercial 
failures—in the sense of both legally adjudicated bank- 
ruptcies and failures settled out of court—is a reflection of 
the economic conditions prevailing in a given country, ar 
even in a certain section of a country, declares S. K. Ko- 
shelusky, in Commerce Reports. This rule should, how- 
ever, not be applied without due reservations to regions 
where economic conditions are far from normal and where 
commercial ethics are not as firmly established and ad- 
hered to as they are in certain other countries. At present, 


‘for example, in some eastern European countries which 


are in the grip of severe economic depression and are sut- 
fering from an extreme financial stringency, where pro- 
tested notes have gradually become the rule rather than the 
exception, the number of adjudicated bankruptcies, as of- 
ficially reported, is strikingly low, while no data are pub- 
lished on commercial failures that have not reached the 
courts of law. Statistical data on failures in such coun- 
tries for a given period not only fail to reflect the real 
economic situation prevailing there but are essentially 
misleading. 

The number of bankruptcies in one European city dur- 
ing 1925 is officially given as 97—but, according to a pub- 
lic statement made by the director of the principal com- 
mercial bank of the city before the local legislature, based 
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One of the Newest Patterns 
In 


Service Plates 


3 yas iS SJ . 


Desian No. 1147. 


A delightful motif that will harmonize well 
in the decorative scheme of the present day 
country house. One of many new designs. 


The Sendar Company 


ce 35. West 23rd Street 
New York 


Dinnerware 


and 
Hotel China 


Economic [Indicator 


upon the records of the local chamber of commerce, the 
number of actual commercial insolvencies that occurred 
during the year was 1,500, or more than 25 per cent of 
the total number of industrial and mercantile firms reg- 
istered in the city. In another large industrial and com- 
mercial center, where more commercial notes have been 
protested than have been promptly paid, an increase of 
about 100 (to a total of 150) bankruptcies has been re- 
ported for the year, while as a matter of fact, the num- 
ber of business establishments (based upon the number 
of trading licenses issued to commercial and industrial 
enterprises) decreased during the year by several thou- 
sand. 

The principal reason for the strikingly small number of 
officially recorded bankruptcies in certain eastern Euro- 
pean localities lies in the fact that in a preponderating 
percentage of commercial insolvencies in countries strug- 
gling under an extreme economic depression the assets 
of the failed firms are so small that any amicable settle- 
ment is preferred by the creditors to bankruptcy proceed- 
ings, or the insolvency is so hopeless that judicial action 
would scarcely return to the creditors the court expenses 
involved. 

The official data on bankruptcies in some European 

(Continued on next page) 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


SALESMEN WANTED FOR POTTERY 
SPECIALTIES AS A SIDE LINE 


WELL-KNOWN manufacturer of pottery, lamps, candle- 
sticks, wants salesmen to handle these products as a side line, 
selling to jobbers, the premium trade and large department stores. 
We believe this will be an excellent side line for right parties. 
Box 561, CRocKERY AND GLASS JOURNAL. 


REPRESENTATIVES WANTED 


E have ten States open where we 

desire high class representatives. 
Only those that can furnish satisfactory 
reference and are familiar with the trade 
need apply. Give all information as to 
what lines now carried in first letter. 
Bonita Art Glass Company, Hunting- 
ton, West Va. 


Bankruptcies Preceding 

(Continued from preceding page) 
countries are, therefore, not only inadequate for gaug- 
ing the economic conditions of the given territories but 
are decidedly misleading and should not be confused with 
the data on commercial failures regularly published by 
the mercantile agencies in the United States, which are 
not confined to cases of legally adjudicated bankruptcies 
but seek to embrace all failures in which the firms involved 
became financially unable to carry on business. Charac- 
teristic of the present situation in some European coun- 
tries with regard to bankruptcies is the introduction in 
one national legislature of a bill providing for closed 
hearings of bankruptcy cases in which settlements are ar- 
ranged. 


World’s Business 
(Continued from page 24) 
paid by commercial banks, thus following the suggestions 
of the Bank of Finland. May trade, due to a late start 
in shipping this year, was more adverse than ever before, 
but it is now evident that there will be steady improvement 
for several months. 
ITALY 

The business situation continues hampered by severe 
credit stringency and slow collections. A further decline 
in activity has occurred in certain branches of industry. 
Notwithstanding the new orders and a better outlook, cot- 
ton spinners have been unable to dispose of accumulated 
stocks and are reducing their output. Engineering trades 
have slowed down somewhat, especially manufacturers of 
railway equipment. Exports have been stimulated some- 
what by exchange developments, but this has not increased 


general confidence in the situation, as it is generally real- 
ized that no permanent prosperity will result from cur- 
rency depreciation. 
Norway 

The marked decrease in Norwegian imports and ex- 
ports during May reflected the dullness and stagnation 
which prevails in the business life of that country. The 
trade balance for the first five months of 1926 shows an 
excess of imports over exports of 125,800,000 crowns, as 
compared with 147,700,000 crowns for the corresponding 
period of 1925. This decrease in Norway’s unfavorable 
balance in traceable to reduced imports as a result of less- 
ened industrial activity and generally depressed commer- 
cial conditions. Minor labor conflicts continue, in spite of 
the settlement of the larger controversy. 

NETHERLANDS 

The French and Belgian franc decline has caused com- 
petition from both those countries to be felt keenly in 
many lines of Netherlands trade and industry. Due to 
excessive production, purchases of raw materials are less- 
ening, especially in the textile, shoe, leather, dairy prod- 
ucts, tobacco, and canning industries. Government state- 
ments for May indicate a further strengthening in the 
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| PETER POTTER | 


PETER POTTER SAYS: There’s a lot ’o drinkin’ 
done durin’ these hot spells. Now ez a good time to 
feature drinkin’ glasses, fancy ’n otherwise in special 
sales. 


(seneral Business Conditions 


(Reprinted from Bradstreet’s) 


*AIRLY prompt rally from mid-year dullness is 

visible in trade and industry, retail trade show- 

ing visible evidences of intensive advertising of 
“sales.” while industry, largely in constructive lines, has 
quickened after a shorter than normal period of stock- 
taking. Wholesale and jobbing distribution has been 
slower to gather force, for which crop uncertainties in the 
South and spring wheat Northwest have been mainly 
responsible. Consideration of current crop developments 
vies with reviews of the business done in the first half 
of the year, with considerable variance still shown in opin- 
jons as to what faces the business world in the second 
half of the year. 

Crop reports for the week have dwelt on some excesses 
of rain, cool weather and insect pests affecting the cotton 
crop, but there has seemed to be a disposition to regard 
the cotton flea damage prospect as less threatening than 
was indicated a week or two ago. Certainly, the price of 
cotton has seemed to sag a little, despite the appearance 
of some smaller crop estimates, whereas the government 
report on the grain crops has confirmed unofficial esti- 
mates of a smaller than earlier expected outturn of spring 
wheat and corn. 

The week’s weather has, on the whole, seemed to favor 
a gain in corn condition from the rather low point of 
July 1. Winter-wheat harvest is about ended in the 
West, with a tendency still further to advance estimates 
of that grain. Winter wheat is moving to market fast, 
but the speed of marketing, aided to some extent by new 
harvesting devices, has resulted in car shortages in parts 
of the Southwest. 

The big feature in prices this week has been a general 
rise in grain prices, for which a smaller than expected 
estimate of the Canadian wheat crop is held mainly re- 
sponsible This rise is fortifying the idea, already ex- 
pressed, that few burdensome surpluses are visible in food 
crops for man or beast. Indeed, the sum total of esti- 
mates of five leading cereals is over 6 per cent. below the 
outturn last year. Other notable features in price move- 
“ments has been quite general, strengthening of prices of 
‘non-ferrous metals, a steadying of cotton-goods quotations 
at a higher level, and higher prices for scrap steel, as 
against another weakening in pig iron. Steel sheets have 
been active, but irregular in price, structural material has 
sold well, as have oil pipe and tank plates, whereas new 

Season prices for cotton ties have been fixed at a slight 
reduction from a year ago. Continued imports of foreign 
pig iron are noted, and a French pipe concern has won a 
| contract for a 14,000-ton order for Texas Panhandle 
oil interests. 

In the furniture trade, the July exposition at Grand 
Rapids is said to have brought out more orders than a 
year ago. There is more doing in buying of shoes and 
leather both East and West. Automobile production feels 
the effect of mid-year shutdowns for inventory. 

A rather curious development in June in the cotton 


vo. 


manufacturing industry was that, despite the unquestion- 
ably wide curtailment visible and the reduction of 500,000 
in active spindles from May-and from June a year ago, 
there was a fractional gain over May and a 4.8 per cent 
increase over June, 1925, in bales reported actually con- 
sumed. For eleven months of the cotton-crop season, 
domestic consumption is 4.9 per cent larger than the year 
before, while exports were 2.5 per cent less. 


Building expenditures at 187 cities for six months fell 
2.8 per cent below 1925, a gain of 10.8 per cent in New 
York being more than offset by a 7.2 per cent decrease 
outside thereof. Car loadings for the first July week 
were only 9,000 below those for the year’s peak, touched 
in the last week of May. 

Final returns as to mail-order and chain-store sales for 
June reveal increases of slightly over 14 per cent as com- 
pared with last year, whereas department stores gained 
only 3.5 per cent. For six months, chain stores gained 
14.5 per cent and mail-order concerns 12.9 per cent, while 
department stores for five months gained only 3 per cent. 

Sixty-four banks in Georgia and a dozen in Florida 
were reported to have shut down this week. Most of 


these were small state insitutions, and appear to have been 
members of chain systems. 


World’s Business 
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financial position. Security markets continue active, and 
investors are being attracted especially to foreign issues. 
SYRIA 

Since the beginning of 1926, the Aleppo wool market 
has been characterized by a lack of interest on the part 
of foreign buyers, according to a report from Vice Con- 
sul P. H. Alling at Aleppo. Local dealers have, however, 
succeeded in maintaining prices, in spite of the fact that 
speculators have been very active since May. 

TURKEY 

Difficulties in the application of the Turkish general 
consumption tax have added to the economic crisis of the 
past few months. In spite of the uncertainties of the busi- 
ness situation, the foreign trade of Turkey does not ap- 
pear to have declined, and the exchange is steady. Rail- 
way construction continues slowly. Industrial construc- 
tion is also progressing, including the opening of work 
on the first electrical-goods factory in the country; the 
electrification of a textile weaving mill; and the begin- 
ning of construction of a match factory by a Belgian 
concern. 


Not how much you make but to what purpose do you 
spend.—RuskKIN. 


There are splendid souls in whom the love of splendid 
things is natural and inborn. 
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Thirty-two CROCKERY AND GLASS JOURNAL 
sain eet 
2 IMPORTERS MADDOCK & MILLER, Inc., $9-41 
2 FERDINAND BING & CO.’S, Suc- Limi LS 

= . ; English Wares of Merit: John Mad- 
= ane 67-6 9 ve asad, Oat dock fone Oe paeereh, Aller- 
= ©. s ton’s Crown uca are, Carlton 
= ee ee Bronzes, Marbles and Ware, Price. BrossDeapes. 

2 EDWARD BOOTE, 35-87 West 28d MOGI, MOMONOI & CO., (05-107 Bast 
= St. 16th St. 

- Cauldon China. Wood &_ Sons’ Importers of Japanese Goods.  Tele- 
= Earthenware, Gibson & Sons’ Teapots. phone—Stuyvesant 8595-8596-8597. 
GEO. F. BASSETT & CO., 72-74-76 MORIMURA BROS., 58-57 West 28d 
= Purk Place one St. 

= “The Dinnerware House of America. Japanese Goods. 

2 ied an RAEN & CO., 61 West witLIaM G. MUELLER, Inc., 49-51 
2 French China Dinnerware, Short he a Hemech & Ca. Sup 
= Lines. White China for Decorators. mele een eas 
= Also Fancy China from Winterling. 
= L. D. BLOCH & CO., 87-41 East 18th 

= St. 

= Importers of Chir> and Glass, Mfrs. 2 

= of Lamps, Shades aud Novelties. The re a: 

2 CONTINENTAL CERAMICS CORP., 8 

= 149-151 Fifth Ave. 

= Importers of Thomas, Krister and Bo- 

= hemia decorated and white dinnerware. 

= Open stock patterns carried. Telephone 

= Ashland 7816. 

= COPELAND & THOMPSCN, Inc., 

= 206 Fifth Ave. 

= Copeland’s China, Earthenware and 

= White China fancies. Phone, Ashland 

x 2975. 

2 JOHN DAVISON, Inc., 14 Barclay St. 

= English China, Earthenware and 

= Glass. 

2 A.J. FONDEVILLE & CO., 24 West 

= 28rd St. 

= Successors to Fondeville & Van Ider- 

= stine. Importers of China, Glass and 

z Earthenware. 

= OTTO GOETZ, 1NC., 122 Fifth Ave. 

= {mporter of Crockery, China and 

2 Glassware for immediate delivery. 

2 HARUTA & CO., 141 Fifth Ave. 

= Importers of Japanese goods. Phone Uptown Headquarters 

= Caledonia 4475. for th 

= the 

2 HAVILAND & ABBOT Co. 920 | Pottery Glass China 

: Broadway, corner 21st St. Metal Goods and House- 

= HAVILAND CHINA CO., Inc., 11 wares Trades 

= East 86th St. 

= The Famous “Haviland China” 

= known since 1840. PERCY N Fifth 
= . LEYLAND, Inc., 184 Fift 
= phe CHINA CORP., 39 W. 23rd Ave. 

= i King & Barrett, teapots; George 
= Joseph M. Watte, Pres. Gram. 0687. i meg 

= German dinnerware and ee china gones & Sons Tid te eet 
2 Np . & Co., Ltd., earthenware. Telephone, 
= HERMAN C. KUPPER, Inc., 39-41 | Gramercy 6626. 

= West 23d St. 

= Ahrenfeldt French China. eae rea CO., Inc., 49-51 
= cor ; 

= LEVY BROS. CHINA CO., 35 W. “Krautheim” — Dinnerware,  “Schier- 
2 23rd St. holz”—Art Goods, “Royal Dux”—Art 
2 Importers and decorators. Large stocks Goods, ‘“‘Theresienthal”—Fine Crystal, 
: stone Uae age tea sets, service Venetian Glassware, French and Italian 
= 4303, mmediate delivery. Gramercy Pottery, White China. Phone Gram- 


" 


=alll 


ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


THE SENDAR COMPANY, 35-87 
West 28rd St. 
“Open Stock English Dinnerware Blue 
Willow.” Domestic dinnerware. Vit- 
rified Hotel china. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd. Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
Cialties. 

ae TRADING CO., Inc., 101 Fifth 

ve. 


Japanese China, Lamps and Bric-a- 


Brac. 
B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 


Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden: Rorstrand 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 255 
he Ave., between 28th and 29th 

tse 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 

CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 
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ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


ee & SONS, Inc., 220 Fifth 
ve. 


Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS. CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


THE ROSBERN GLASSWARE 
CORP., 12-14 West 21st St. 
Manufacturers of light cut and gold 
encrustations. Phone Chelsea 0746. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210, Lamps and Cut Glass. 


aes HAWTHORN, 225 Fifth 
ve. 
Wrought Iron Lamps. “The Better 
Kind.” “Ann Murphy Shades.” 


PHOENIX G".ASS CO., 230 Fifth 
Ave. 
Illuminating glassware, electric port- 


ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


THE H. E. RAINAUD CO., 225 Fifth 
Ave. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Fixtures and 


Telephone 


DOMESTIC POTTERY 


a, INDUSTRIES, INC., 225 Fifth 
ve. 
Sole Manufacturers of “Lavinite” Art 
Ware, Table, and Boudoir Lamps, 
Novelties and $1.00 Specials. 
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A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 


N. W. corner of 17th Street 
Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 

T. B. Clark & Co. 

S. K. Bitner & Co. 


Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., Fifth 
Avenue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings~on colored and crystal glass- 
ware. 
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MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plasm. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties, Southern Potteries, Inc., 
Decorated and White Dinnerware. 
Indiana Glass Co., Pressed Table 
Glassware %d Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass. Co., 
Table and Soda Fountain Glassware, 
Aquaria, etc. Telephone, Gramercy 
6311. 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
Co. Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 82nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 

Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 


China Co., dinnerware. Telephone 
Watkins 8634. 


S. H. SLOBODKIN, 18 West 28rd St. 


Representing Canonsburg Pottery Co., 
W. S. George Pottery Co., Atlantic 
Cut Glass Works. Telephone, Gram- 
ercy 5144. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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‘The (arroliton Pottery (0.5 


INCORPORATED !903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 
Store Trade highest qual- 


ity ware and distinctive decora- 


tions in commercial borders. 
Prompt and courteous service. 


Representatives 


CHAS. A. WEIDEMANN 


HERBERT K. CONNOR 
East West 


ENDERSON 
ident 
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66 . ° ye 93 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 


man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


S, 


Demarest Publications, tn. 


Publishers 


45 East 17th St. New York 


practices for the daily use of the 
factory man, superintendent, sales- 


“Pottery and Porcelain’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 


It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
Save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 
The Crockery & Glass Journal 
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New York, N. Y. 
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The Next Time 


you want 


A Job 
A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 


and 


Get It 


40 cents per line for first insertion; 
ae ents s per line for fo lov owing i in« 
ve 8 


Haviland China 


is stamped 


France 
-. DECORATED BY 


awilay, on white china 


| | | ae sand nk on decorated china 


| We respectfully remind dealers that the 
| | china stamped Haviland or “Haviland & Co. 
| _is the only china known since 1840 as Haviland 
| China and that any other ware with the name 


| Haviland in its stamp cannot be: lawfully sold 
as Haviland China, or without the mention of 
the name in full with which it is stamped. 
"Any infringement upon our exclusive right — 
| to the denomination of “Haviland China” for 
our ware would oblige us to sue the offender 


| for damages. 


| Haviland China Ce Inc. 
11 East 36th St., New York 
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published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and 
Entered as second-class matter September 2, 
J No. 4, 


Crockery 


Will It 


Interest You 


know the names of the best manufacturers and whole- 


salers in the lines you are interested? 


know where you can get the goods you want? 

know what the latest news of the trade is? 

know how to increase the efficiency of your department? 
have a permanent New York mailing address? 

receive information about any particular line? 


receive a reminder of coming events and activities? 


To be advised about important changes in the trade? 


To 
market ? 


be listed in advance of your coming to the New York 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 
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DEMAREST PUBLICATIONS, INC., 
45 East 17th Street, 
New York. 


Gentlemen :— 


Please send the CROCKERY AND GLASS | 
JOURNAL (including the Special Holiday 
Edition and Spring and Fall Buying Num- 
bers) to the following address for which .... | 
enclose year. 
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and Glass Journal, 
Office, 45 East 17th Street. 


Vol. 1038. 
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SUBSCRIPTION PRICE 


Domestic 
$3.00 a year 
$5.00 for 2 years 


Canada 
$4.00 a year 
Soreign 
35.50 a year 
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e post office at New York, under the act of March 3, 


Advertising 
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DECORATION NUMBER 135-G 
SS)? am) 


An exceptionally attractive decoration on our 


GLORIA SHAPE. 


Te ae) 


The KNOWLES, TAYLOR & KNOWLES CO. 


EAST LIVERPOOL OHIO 
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Now Ready 


The 


Yellowstone 
Dinner 
Service 


Ivory Body 
Exclusively 


Octagon Model 


The Yellowstone is striking in simplicity. There is no relief work, embossing, or irregular 
surface to compete with, or to detract from, the decorative effects. The soft ivory shade, 
reproducing the exquisite color tone of Belleek, and the plain octagon outlines, provide 
the ideal frame and background for the score of origina! decorations especially designed 
for this model. 


Many of the discriminating buyers who have already had opportunity to inspect the 
Yellowstone have been good enough to pronounce it the outstandinng creation of the 
year, one destined for unrivalled popularity. 


The Prices Will Be an Agreeable Surprise 
The 1926 Line Will Be 


Yellowstone shape in Ivory Body only 

Kwaker shape in both Ivory and White Bodies 

Empress, Republic and Hudson shapes in White Body only 
Complete Line of Cable Staples in White Body only 
Complete Line of Hotel Ware, Double Thick, White Body 
Complete Line of Hotel Ware, Half Thick, White Body 


A good assortment of Toilet shapes 


ments. All of these patterns may now be had on the Kwaker in either the white or the ivory body. 
The ivory 1s slightly more expensive, but you may agree that it is worth the difference and more. 


PRODUCTION 


The equivalent of forty kilns on Ivory. 
The equivalent of sixty kilns on White. 


The Homer Laughlin China Co. 


Newel a. and Fast UiverconinO! 


The Kwaker has previously been our leading shape in border, medallion and gold and white treat- 
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What’s Im A Name? 


Shakespeare once wrote an im- 
mortal line “that a rose by any 
other name would smell as 
sweet.” 


Perhaps a rose labelled “an 
onion” would smell just as sweet if 
called by its right name—we can 
not say. 


But we do say without hesitancy 
that the fact that the CROCKERY 
AND GLASS JOURNAL is fifty-two 
years old and the best known pub- 
lication in the trade makes its 
name important and the journal 
itself a valuable advertising me- 
dium for the crockery and glass 
manufacturer. Certainly there is 
much in a name after all. 


A post card request 
will bring our rates 


Crockery and Glass Journal 
45 East 17th Street of New York 
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Every Town Has Its Aristocrats 
and this dinnerware appeals to the best of them 


Social standing, intelligence, 
good taste—these make the Am- 
ican aristocrat. 
No. 9596 is itself an aristocrat 
among dinnerwares. A beautiful 
body, enriched with a decora- 
tion of rare good taste, in buffs 
and black, with pink garlands 
and half matt gold handles. The 
execution is faultless. The en- 
semble has that perfection cer- 
tain to influence the purchases 
of the best people. 

See for yourself 

Send for samples 
Original packages available at 

once as well as open stock. 


HEINRICH & COS 
mark is an 
Assurance of Quality 


WILLIAM G.MUELLER.Inc. fe 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China. 
ENTIRE FIFTH & SIXTH Floors ~ 49-51 WEST 23RD STREET, NEw York Ciry 


The Shield of a Great Name 


is the Buckler of the Sales Force 


Conveniently Located 


Seattle: 1213 First Avenue 
C. A. Sundborg, Representative 


Boston: 99 Bedford Street 
M. A. Lovell, Representative 


New York: 1107 Broadway 


Chicago: 30 East Randolph Street 
E. T. W. Craig, Representative f 


V. B. Lazure, Representative 


St. Louis: 1017 Olive Street. 
J. Donald Fisher, Representative 


San Francisco: 682 Mission Street 
F. M. Dunn, Representative 


Philadelphia: 10th and Market Sts. 


Denver: 404 Jacobson Building 
J. A. Hemple, Representative C. 2 


N. Abenheimer, Representative 


Dallas: 720 Santa Fe Bldg. 


Los Angeles, 643 South Olive Street 
W. W D.D. Otstott, Inc., Representative 


NV. Mooar, Representative 


Baltimore: 110 Hopkins Place 


Pittsburgh District: 954 Liberty Avenue 
John A. Dobson Co., Representative 


H. W. Nickel, Representative 


Buffalo District: C. F. Hartman, Representative, 


: Detroit: Barlum Bldg., 206 E. Grand River Ave. 
with Headquarters at Pittsburgh General Office 


Paul G. Kent, Representative 


UNITED STATES GLASS COMPANY 


LONDON PITTSBURGH, PENNSYLVANIA SYDNEY 
HAVANA SAn JUAN CAPE TOWN MANILA LIMA MEXxIco 
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Acclaimed throughout the best stores everywhere 
the quality leader, The Edwin M. Knowles dinner- 
ware has attracted to its standard a host of loyal 


friends. 


THE Epwin M. KNowLES Cuina Co. 


EAST LIVERPOOL, OHIO 
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In the issue of the CROCKERY AND GLASS JOURNAL of 
February Eighth, 1923, the following advertisement 
appeared— 


“The Pilgrim— 


Have you ever watched the development of 
an age-old industry,—have noted the ruts into 
which its production falls,—trifling changes 
here and there, but nothing which lifts the 
efforts of one much above those of another? 


Then something happens,—something ap- 
pears so different from anything else and yet 
so simple and practical and beautiful, that 
styles are changed for the whole industry, 
and a new development is begun. 


Our Pilgrim shape is doing just that.”’ 


The prophesy in that advertisement has come 
true. A great part of the industry has followed 
the development begun with the Pilgrim shape. 
Copies as near as could be, have been made by 
various manufacturers. Decorations that had 
their origin in those on the Pilgrim shape, are 
now the new products of others; but they are 
copies, and like all copies, there is something 
missing; a missing color, a lack of life, a shadow 
of the real. 


The development of decorations by the 
Theodore Haviland factory, did not stop with 
the production of the Pilgrim shape, or the deco- 
rations which first appeared. New and better 
things have appeared continually, and now a 
new development will soon be announced. 


Thheodore Haviland Co. 


Imcorporated 


26 West 23rd Street 
New York 
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AS THE EDI LORSSEES aia 


How Fortunate [very once in awhile some incident 
We Are occurs in our lives to make us real- 
ize that we are not nearly as badly 
off as we imagine ourselves to be. 

This morning the Editor was walking across the park 
at Union Square, his thoughts occupied by the knowledge 
that a slew of copy must be edited before his departure 
on a vacation next week. The usual assortment of hu- 
manity occupied the park benches along the Editor’s route. 

Often he has wondered about the lives of these poor fel- 
lows who may be found in the parks of any large city. 
From whence they come, where they stay at night and 
where they obtain their food. 

The last question was answered for one of these un- 
lucky individuals at least, this morning. Just ahead on 
the sidewalk lay a piece of stale-rye bread. It looked 
none to clean but then “‘beauty is in the eyes of the be- 
holder” for one of the unfortunate clan spied the bread 
from his seat on the park bench and hastily arose to 
Snatch it up. 

Breaking off a little piece he proceeded to eat after 
carefully placing the remainder in the inside pocket of 
his coat—probably for lunch. 

Last week while dressing after a comfortable night's 
rest in the luxurious Engineers Club on Fortieth street, 


New York City, the Editor chanced to glance from the 
window to the park across the street. It was early in 
the morning and the park benches were draped with the 
figures of the unfortunate, covered with newspapers for 
quilts. 

One by one as the day gradually brightened, they arose, 
stretched, yawned and trudged away—who knows where? 

It is these incidents in life when brought before us 
which make us realize how fortunate we in the Crockery 
and Glass trade, with our good homes, plenty of food and 
tasks to do,—really are. 


New York and adjacent communi- 
ties, in fact, most of the country in 


Hot Weather 


Hints 
general, have been sweltering under 


the torrid rays of Old Sol during 
the last few weeks. Many cases of heat prostration have 
been reported as a result. 

It is well to remember at this time of the year that 
over-eating while harmful enough at all times, is particu- 
larly dangerous during hot weather as it tends to heat the 
blood. Salads and vegetables should laregly replace the 
richer meats and fatty foods. Overexertion should of 
course be avoided and it is well to drink plenty of water. 

In a few words—live moderately to live longer. 
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Putting on a Fall Opening for Home 
Furnishings 


By Wee WHITE 


Sales Promotion Director, 


HE dissecting of stores today in separate merchan- 

dise divisions for the purpose of separate analysis 

and study has brought forward the very sound idea 

of separate sales promotion for these divisions. In the 

introduction of a season for the home furnishings section, 

it is just as important to consider it as a unit, as it is to 

consider the whole store as a unit, when entering upon an 
anniversary or a store-wide sale. 

The Home Furnishing campaign is particularly appro- 
priate in the fall season, and September is the natural 
month for it. Better Homes movements are revived par- 
ticularly at this time, after a season of out-of-doors. Ag- 
gressive merchants attune themselves to take advantage 
of this trend of greater interest in the 


The Rtke-Kumler Co., 


Dayton, Olio 


definitely convince any community that your store is 
the home furnishings store. ! 

From the past records and from iffoomanen available 
of the immediate business outlook sales quotas should be 
established at reasonable levels. The value of a sales 
goal is inestimable. They should be set at fairly certain 
marks but should be large enough to make all those con- 

cerned stretch to reach them with a gsc merchandise 
and sales promotion program. 

The merchandising plan is the backbone of the cam- 


paign. Upon it rests completely the final results ob- 
tainable. The departmental stocks of home furnishings 


should all be complete and ready at the one established 
time. They should impress your cus- 


home. 

The treatment for the Home Fur- 
nishings fall opening should include all 
those ramifications which are consid- 
ered when formulating a store-wide 


campaign. The plan should be as broad. 


in scope and as thorough and far 
reaching in detail. 

The first thing to consider is a study 
of past efforts and sales results. Be- 
fore the plan is made, in brief retro- 
spection will establish a clean-cut and 
vivid picture of what has gone on be- 
fore. From this a store may save its 
good experiences and eliminate the un- 
successful ones. It gives opportunity 


NOTE :—The 
holding 


advantages of 
seasonal “openings” 


in connection with wearing ap- 
parel, textiles and the like has 
long been recognized, but com- 
paratively few stores appre- 
ciate the fact that the same 
principle can be profitably ap- 
plied to furnishings for the 


home. Mr. White’s article— 
reproduced from the “Data 
Book” of the Sales Promotion 
Division of the National Retail 
Dry Goods Association—shows 
clearly how an event of this 
kind should be handled and in- 
dicates some of the advantages 
which would accrue from it. 


tomers with their comprehensive as- 
sortments and good qualities. In the 
merchandising program it is also advis- 
able to arrange for “Fall Opening Spe- 
cials.”’. One or more from each de- 
partment would secure much additional 
business. It might be advisable to 
consider a strong follow-up program 
and prepare for semi-annual sales of 
the various home furnishings depart- 
ments to be featured separately or col- 
lectively. These sales events could in- 
clude: 

Home Furnishings, _ particularly 
small wares with one or two big stars 
such as aluminum ware and bath room 


for the study of departmental failures 
and affords a chance to build a founda- 
tion for the current plan. 

The next step should be to establish the general policy, 
the scope of departments and the sales quotas. At this 
juncture, it should be determined whether it will be a 
prestige campaign, a strictly sales even or perhaps a com- 
bination of both. This latter method is more generally 
considered a good practice. It builds prestige at the start 
of public interest. At the same time it secures immediate 
business. So that all home furnishings departments will 
be identified with the campaign, a symbol and a slogan 
should be developed such as: “Everything for the Home 
Sweet Home,” “Better Homes Week” or “Furnishings 
for the Home Beautiful.” 

The scope of merchandise featured should include all 
departments that sell merchandise for the home. In de- 
tail, it should include furniture, rugs, draperies, china, 
glass, pictures, art objects, linens, beddings, domestics, 
house wares, household appliances and musical instru- 
ments. Such a representation in the fall opening should 


Ten 


supplies at a low unit price. 

A china and glass ware sale. 

A feature of beddings and linens. 

An event in lamps and art objects. 

Seven days of furniture selling. 

A household appliance drive. 

All in all, there should be a well-defined clear under- 
standing of the merchandise program for the home fur- 
nishings division for every department. 

The first big promotional medium should consider the 
general publicity features—those things which will attract 
customers from the educational and entertainment stand- 
point, and which will indirectly sell merchandise. Among 
those which have proven successful to a large degree by 
prominent stores throughout America are: 

Electrical shows. 

Household appliance demonstrations. 

Model kitchen with a series of food talks by a domes- 
tic asclence, expert, 

Model tables set to include linens, china, glass, silver, 
arranged by society women of the local Junior League. 


| 
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Exhibitions of hand-blocked printings of cretonnes. 

A number of ideal windows properly curtained in the 
drapery department. 

A series of ideal rooms completely furnished. 

The furnishing of an ideal home with all the home fur- 
nishings, building one to your own specifications or by 
co-operating with some local real estate man who already 
has one built. 

A series of interior decorating talks by your store in- 
terior decorator, or by a prominent local club woman in- 
telligently versed on the subject. 

A community house furnishings exhibit in the town 
hall by local merchants featuring exhibits, talks and dem- 
onstrations. 

Demonstrations on china making, glass blowing, rug 
weaving and the like. 

These and many other home furnishings attractions 
are available and can be developed by stores regardless of 
their size. They are bound to create additional interest 
in better home furnishings and establish for your store 
the reputation of intelligently selected some furnishings 
stocks. 

The newspaper schedule is the next important step in 
the home furnishings fall opening. If a policy of mer- 
chandising is pursued which will build prestige and gain 
immediate results, the following schedule is perhaps the 
logical one: 

Week of September 12— 

The Opening. 

Week of September 19— 

Follow-up with prestige copy showing 
sive stock assortments, spotlighting each 
separately or the section together. 

Week of September 26— 

Semi-annual department sales featured separately o1 

- collectively. 


comprehen- 
department 


Such a program followed in this sequence will accom- 
plish the desired results: 

The direct mail literature used in the opening is entirely 
dependent on the general policy of the merchandise pro- 
gram and the publicity features planned. If the cam- 
paign is entirely prestige or if it is entirely a sales cam- 
paign, a comprehensive circular carrying the merchandise 


‘offerings should be mailed to a good home owners’ list in 


the town as well as in the territory. If it has for its pur- 
pose the building of prestige and the follow-up program 
of departmental sales, a generalized folder including the 
comprehensive stocks and the “opening specials’? should 
be mailed for the week of September 12, and a semi-an- 
nual home furnishings sale broadside or booklet con- 
taining all or major sale items should be mailed for the 


week of September 26. 


For whatever publicity features are developed, small 
prestige folders should be prepared for various means of 
distribution. In addition to mailing them to regular house- 
hold lists and enclosing them through packages, it would 
be well to consider the following specialized lists: 

Domestic Science teachers and students. 


Federated Women’s Clubs. 

Purchasers on the deferred payment plan. 

Builders of new homes and people moving. 

Another valuable means of continually keeping the fall 
home furnishings opening before all purchasers in your 
store is the use of a colorful sticker to be placed on pack- 
ages and correspondence, carrying the symbol and slogan 
of the drive. 

Dependent on the proportions which the campaign will 
take, it would be well, to consider the use of auxiliary 
sales promotion mediums. These would include weekly 
newspapers, territory newspapers, door-to-door dodgers, 
billboards, street car, traction and bus signs, movie slides 
and news colunin write-ups on whatever general publicity 
features may be adopted. 

The window and interior displays of the merchandise 
should again follow the general policy of the merchandise 
program. The window backgrounds should portray a set- 
ting or scene which depicts the symbol of the opening. 
The departmental displays should also follow this general 
scheme. 

Large full sheet signs carrying the symbol and the slo- 
gan could well he used throughout the store, but more es- 
pecially in the home furnishings departments. The win- 
dow signs and the interior price signs should, in a similar 
way carry the color scheme, symbol and slogan throughout 
the campaign. 

It is an important part of every well organized cam- 
paign to include special promotions for the selling and 
service organizations. It would be advisable to have 
group meetings of all home furnishings salespeople to 
explain the purpose and development of the fall home fur- 
nishings opening. These meetings could be held either 
by the educational director or the sales promotion man- 
ager. Departmental meetings held by department heads 
will aid materially in giving all salespeople the knowledge 
of the unusual preparations. If any general publicity fea- 
tures are part of the drive, special arrangements should 
be made so that the selling and the service employes may 
inspect them. 

With the campaign all made and agreed upon, the final 
part of the plan is the working schedule. 

Too often a well-planned promotion fails to materialize 
in toto because a detailed working schedule is overlooked. 
It is naturally essential that the finishing of all component 
parts of this program be synchronized and the working 
plan of operation is a practical guarantee that they will be. 
All merchandise heads of home furnishing departments 
should be called together for the discussion of such a 
plan at least by August 1, and sooner, if possible. This 
will promote a thorough understanding of the plan and 
will provide for adequate preparation. The working plan 
can then follow with every function separately listed with 
the start and stop time noted. 

The formation of a fall opening for home furnishings 
will naturally be developed to the size of the community. 
It may be small or it may be very comprehensive. In any 
event, the fall season affords a big opportunity for result- 
ful promotion of home furnishings. 


aboard the Albert Ballin was Ernst Heinrich of 

Heinrich & Co., Selb, Bavaria, the well known 
china manufacturers. Mr. Heinrich is here to confer 
with Wm. G. Mueller & Co., American representatives 
for the line, and to study the needs of the trade. He will 
remain for several months. 


. PASSENGER arriving in New York on Monday 


Miss Grace Webster, assistant to S. H. Slobodkin, New 
York representative for the W. S. George and Canons- 
burg potteries, leaves on Saturday for a two weeks’ vaca- 
tion which she will spend motoring through the Berkshires. 


Harry A. Ross of Kopp Glass, Im€, Swissvale, Pa. 
was in New York on Tuesday in connection with business 
for his factory. He left here on Wednesday for Boston 
where he expects to make arrangements for a sales repre- 
sentative for the line in Boston and the New England 
territory. 


Charles McElvoy, formerly with the Outlet Co., Provi- 
dence, R. I., has recently resigned his position with this 
firm. He plans to enter business for himself in the near 
future. 


R. E. L. Wells, sales manager for the importing house 
of N. Straus & Sons, Inc., left last Monday to attend the 
gift show at the Hotel Sherman, Chicago. 


W. Meakin Taylor of the Percy N.-Leyland, Inc. sales 
staff is now 1n Chicago taking charge of the Leyland con- 
cern’s exhibit at the Eastern Manufacturers and Import- 
ers Exhibit being held at the Palmer House, in Room 792. 


The newest acquisition to the staff of Lazarus & Rosen- 
feld, Inc., china and glassware importers, is Allan Rosen- 
feld, son of Julius Rosenfeld, head of the concern. He 
has just graduated from Peddie Institute, Hightstown, 
N. J., and entered upon his duties with the above con- 
cern on Monday, where he will work his way up from the 
bottom. 


L. S. Owen, secretary of the Crockery Board of Trade, 
will be among the August vacationists. He will leave 
on the seventh with his golfing equipment for Lee, Mass., 
where he will put in two weeks in preparation for winning 
the prize in the September golf tournament. 


Twelve 


William DeYoung Kay, vice president of N. Straus & 
Sons, Inc., is away enjoying a vacation at West Yarmouth, 
Mass. where he will remain there until the early part of | 
August. 


Eugene Blum, Chicago representative for Wm. G. 
Mueller, Inc., arrived in town last Friday to spend two 
or three weeks here in conference with the heads of the 
concern, and preparing his new fall sample lines. 


Straus Enlarging Hotel Display Space 


Extensive alterations are now under way at the show 
rooms of the importing firm of N. Straus & Sons, Inc., 
119 Fifth Ave. The third floor of their building is now 
in the hands of painters and carpenters preparatory to 
this space being utilized for the hotel department of the 
firm who are moving up from the mezzanine floor. The 
plans are such that with the exception of the extreme rear 
which will be used for the hotel department offices and 
the front where the executive offices are now located the 


entire space will be given over to the display of their hotel 
line. 


Displaying Lines at McAlpin 

Two displays have been opened this week at the McAlpin 
Hotel by the Ideal Cut Glass Co., Canastota, N. Y. and 
the Hunt Glass Works, Corning, N. Y. 

The Morecroft display which is in Room 362 and in 
charge of F. L. Morecroft is showing some beautiful new 
items of their already popular line in crystal and colors 
the patterns and cuttings of which surpass if such is pos- 
sible anything they have yet shown. Their line of lamp 
bases is well worth a visit to their display alone. 

In Room 363 may be found the Hunt Glass Works’ 
line in charge of Harry S. Hunt. The first thing 
catch the eye is their new rock crystal gold line. This 
consists of blown shapes in all types of articles. Besides 
the gold line there are also displayed the same items in 
green, blue and rose colorings. A particularly fine dis- 
play of console sets and vases are also to be seen. 


Eastern Manufacturers and Importers Issue 
Attractive Exhibit Booklet 


An attractive 64-page booklet has been issued by the 
Eastern Manufacturers and Importers Exhibit describ- 
ing the associations forthcoming exhibit at the Palmer 
House, Chicago, July 26th to August 7th inclusive. This 
is the first time the association has gotten out a booklet 
of this type. 

The booklet contains a list of the exhibitors as well 
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as illustrations of many of the attractive lines which 
will be on display and has been mailed to the trade all 
over the country so that buyers will know what and where 
the lines are displayed. 


Merchandise Show Opens 


Opening Monday, July 26 and continuing until July 31, 
the Merchandise Show at the Commodore Hotel, which 
is being held under the auspices of the Consolidated Mfrs. 
Exhibit Corp., is well under way and offers a large and 
varied assortment of merchandise. Among the most im- 
portant displays is that of Kovar’s, Inc., whose New 
York showroom is located at 328 East 72 St., and which 
is under the personal supervision of Mr. Kovar. Here 
may be seen a most elaborate showing of Czecho Slovak 
gift items in hand painted and decorated wooden novelties, 
pepper and salt shakers, boxes, pin holders, etc. Each 
item is sold and packed separately in a special fancy 
Czecho decorated box. 
is offering a most attractive service in a love bird green 
coloring with a brilliant red poppy decoration employed 
in a striking and most effective manner. A feature of 
this is that it may be retailed by the higher class shops 
at as low a figure as $15.00 which allows for a hand- 
some profit. Other items Mr. Kovar is showing are tea 
pots, water pitchers, vases, cake plates, tea tiles, ash trays, 
ete. One of the newest things he has is a line of book 
shelves all handsomely decorated that may be retailed at 
$3.00. 

Among the other displays of china, glassware and 
crockery are those of the Bee Bee Studio, Philadelphia, 
who are showing a varied line of decorated glass, Zucker- 
man & Liberman, New York, who have a line of dinner 
sets and other decorated ware. The Bavarian Artists, 
New York, have a display in ships models, while in gift 
items, lamps and lamp shades, J. Bibi & Sons, New York, 
Andrew Shade Co., Boston, Globe Art Mfg. Co., Newark, 
N. J., Parchment Shade Corp., New York, Rosita Studios, 
New York and others also have exhibits. 


In tea sets, the Kovar concern 


Macy School Graduates 40 


Graduating exercises for forty students of the R. H. 
Macy & Co., Inc., New York, contingent school were held 
in the auditorium of the store on the sixteenth floor 
recently. 

Percy S. Straus, vice president, presented the honor 
students with appropriate gifts. Dora Lieberman, of the 
time office, read an address of welcome, and the work of 
the school was sketched by A. S. Massell, supervisor of 
the school and a member of the New York City Board 
of Education. 

Essays written by two honor students, Martha Adams, 
of the training department, and Betty Sternberg, of the 
comparison department, were read during the exercises. 
The title of Miss Sternberg’s paper was “The History 
and Origin of Silk,” and Miss Adams chose as her 
subject the need of liking one’s job and of knowing it. 

“T believe that there is less of working for the love 
of one’s occupation in our country than in some other 
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countries” declared Miss Adams. “It has been written 
that the rug weavers in the Orient, the violin makers in 
Austria, the embroiderers of China and wood carvers of 
the Black Forest all look to their work as their life’s 
pleasure. 

“While happiness should be one requisite in choosing 
an occupation, there is another of equal or even greater 
importance—that of necessity. For instance, in railroad- 
ing the main duty is that of transporting passengers and 
freight. Selling is the business of commerce. It is given 
consideration by many people because it brings in imme- 
diate returns.”’ 


Mercer Pottery Open New York Office 

After spending his vacation at Point Pleasant, N. J., 
George R. Nixon, New York representative for the 
Mercer Pottery Co., Trenton, N. J., has returned to town. 
His first move upon getting back was to open up an of- 
fice and show room for the concern. He is now located 
in room 356 of the Fifth Avenue Building and is busily 
engaged lining up his samples and getting everything ship 
shape for the inspection of the trade anticipating all will 
be ready early in August. Mr. Nixon has been looking 
after the hotel ware business for his factory during the 
past six years and from now on will also take care of their 
dinnerware line in addition. His show room will display 
complete samples of Mercer ware in both of these lines. 


Merchandise Managers to Meet 

Program arrangements for the first annual convention 
of the Merchandise Managers’ Group of the National Re- 
tail Dry Goods Association, to be held at Hotel Pennsyl- 
vania, New York, August 11 and 12, provide for meetings 
each afternoon and evening. There will be no sessions 
in the mornings, according to a statement by O. W. 
Knauth, R. H. Macy & Co., Inc., New York, chairman 
of the group. 

This plan will make it possible for the merchandise man- 
agers and buyers who come for the convention to spend 
the first half of the day in the wholesale market and in 
their New York offices attending to the regular business 
of fall buying. The sessions open each afternoon at 
2:30. o'clock. 

Mr. Knauth states that the four sessions of the con- 
vention will he highly specialized. The first will be de- 
voted to consideration of problems in piece goods depart- 
ment merchandising. The second will consider women’s 
apparel merchandising and probable fashion developments 
for fall. The third session will take up home furnish- 
ings and the final session will be devoted to men’s cloth- 
ing merchandising, general business conditions in the fall 
and the use of business statistics by merchandising execu- 
tives. 

As an example of the caliber of the speakers and the 
discussions they will lead, Mr. Knauth announces that the 
piece goods sessions on the opening afternoon will enlist 
the efforts of Joseph Mayer, R. H. Macy & Co., Inc., New 
York; F. W. Alfred, Gladding Dry Goods Company, 
Providence, and J. B. Swinney, Sanger Bros.. Dallas, 
Texas., all merchandise managers of recognized authority. 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Flint Glass Undergoes Usual Seasonal Slump 
—Fall Inquiries Fair 


been reduced to the usual summer schedule, where 


A CTIVITY in flint glass factories at this season has | 


the part time rule is prevailing in many instances. 
Current new business is reported to be more or less 
spotty, but some interest is being shown in the future 
market. Inquiries for fall merchandise are being received 
in fair volume, and some business has been and is now 
being placed on the order files for September and October 
delivery. 

It is admitted, however, that the market for colored 
glassware continues good, and it is also said that this crea- 
tion has gone a long way toward bolstering business. Re- 
ports from both retail and jobbing interests show a strong 
leaning toward colored lines, and while there is a move- 
ment in crystal goods, the bulk of the buying at retail 
has to do with the colored glassware lines. 

Not much change in production schedules is expected 
to be noted before September, for at that time the usual 
fall demand appears and buyers are more interested in 
heavier stocks than at present. Some retail distributors 
have followed the hand-to-mouth policy for some months, 
according to their own statements, while other retail buy- 
ers have been interested mainly in merchandise that can 
be out over the counter at a popular price, 

The annual wage conference at Atlantie City continues, 
and these sessions are expected to continue another week. 
Perhaps not all questions will be definitely determined at 
this sitting, and if not other sessions will be held at Pitts- 
burgh a little later. 

In the meantime factories are operating on the 1925- 
1926 scale. 


Western Glass Co. Increases Stock 


Announcement has been made that the capital stock of 
the Weston Glass Co., Weston, W. Va., has been increased 
from $100,000 to $250,000, the money to be used in fac- 
tory extensions and also in the business. The increase 
was authorized by a resolution adopted by the board of 
directors of the company. 


Indiana Firm Suspends Operations 

The plant of the Co-operative Enterprise Glass Co., 
Corydon, Ind., has suspended operations for a period of 
six weeks. This factory was first erected at North Ver- 
non, Ind., and after it was destroyed by fire was re-lo- 
cated at Corydon. The plant is the largest chimney fac- 
tory in the Indiana belt, and the payroll for the first year 
of operation has been placed at over $121,000. 
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Queen City Glass Co. to Expand 


At a meeting of the officers and stockholders of the new 
Queen City Glass Co., held at Cumberland, Md., pre- 
liminary plans were outlined for the erection of a new 
factory. This company began operations at Cumberland 
some months ago in a remodeled property, and now it is 
proposed to make extensions. 


Northwood Glass Co. Sold 


After a series of delays, the plant, equipment and ma- 
terials now on hand, of the H. Northwood Glass Co., 
Wheeling, W. Va., has been purchased by Robert Hazlett, 
president of the Dollar Savings & Trust Co., of Wheel- 
ing. The property was sold to the highest bidder at 
public auction. The Northwood factory has not been in 
operation for a long period of time, and it may follow 
that new interests will assume control and resume manu- 
facturing a new line during the fall. The factory is one 
of the most widely known in the United States, and at 
one time enjoyed a wide clientele. 


Perfect Glass Co. Resumes Operations 


Following a two weeks idle period, operations have 
again been resumed at the factory of the Perfect Glass 
Co., Cameron, W. Va. The company is operating one 
continuous tank, and is producing a general line of tum- 
blers, stemware, vases and other specialties. The factory 
is one of the newer plants to be established in the West 
Virginia territory. 


Paden City Glassware in Good Demand 


The line of colored glassware, as was introduced by the 
Paden City Glass Co., Paden City, W. Va., last January 
continued in excellent request, the distribution of the en- 
tire line being over a rather wide territory. This factory 
this year is also specializing on its new list of items for 
the hotel, soda fountain and home use. This latter line 
is being offered in both colored and crystal. In order 
to take care of an increased demand for its lines, the com- 
pany has placed a new continuous tank in operation. 


Heisey Says Glassware Is In Vogue 


“We believe glassware is more in vogue than ever, 
and plenty of business is to be had if we work for it,” 
declares T. C. Heisey of the A. H. Heisey & Co., of New- 
ark, O, “It is our opinion the public is more interested in 
purchasing merchandise of a higher quality than in the 
past,” he suggested. 
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Believes Home Sacrificed for Auto 

Many retail distributors of glassware declare that the 
slow demand experienced this season is due in the main 
to the automobile. One distributor went on to relate that 
_ it was his opinion that there were some people who neglect 
their homes for the automobile, and that instead of keep- 
ing homes up as in former years, the home is being sacri- 
ficed for the automobile. “There are too many instances 
where the automobile owns people instead of people own- 
ing automobiles,’ another dealer put in. 


Fair-Shaped Vases in Demand 

Fan-shaped vases in popular colors have been in active 
movement, it is announced by Iva M. Clarke of the New 
Martinsville Glass Mfg. Co., New Martinsville, W. Va. 
The vases are for the display of cut flowers, and are quite 
different from other vases, in that the water chamber is 
large enough to accommodate the stems of an ample sup- 
ply of flowers without the usual crowding. Because of 
this fact the flowers last longer. The vases are to be had 
in three sizes, six, eight and 1l-inches, and are being 
produced in amethyst, amber, green and blue colored glass, 
and also in crystal. 


Ceramic Society to Meet in Philadelphia 


The summer meeting of the American Ceramic Society 
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F you had a salesman who 

sent in his card to a buyer 
and then said good-bye, how 
long would you keep him? 
Yet you are doing the same 
thing if your advertising month 
after month tells the buyer 
nothing but your company’s 
name—something he has 


known perhaps for years. Bee oh ving 
Make your advertising sell. Illustrating 
Illustrate your goods. Tell the Photography 
buyer what he can sell at a Advertising 
profit. Then you are getting 


something for the money you 
spend for advertising space. 


ROBERT RAWSTHORNE CO. 


Heeren Bldg.—8th & Penn—Pittsburgh, Pa. 
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will be held at Philadelphia, Pa., this year, from Aug. 
30th to and including Sept. 2. Reservations for 200 
ecuests have been made at the Bellevue-Stratford. During 
this meeting, \Wednesday, Sept. Ist will be known as 
Ceramic Day at the Sesqui-Centennial Exposition. Those 
identified with the glass industry in the Philadelphia dis- 
trict are to be named as members of the committee on 
arrangements for this session. 


Sneath Glass Co. Featuring Glass Accessories 

The Sneath Glass Co., Hartford City, Ind., is featur- 
ing this season a general line of glass accessories for 
kitchen cabinets and for kitchen use. Many of the items 
are assembled to make an individual set being containers 
for tea, coffee, salt, pepper and spices. Operations at this 
factory have continued throughout the year on a full 
time basis, with production schedules being maintained 
at full level. 


Special Inducements In Close Outs 


Buyers who have an eye out for special sales merchan- 
dise and close out items in china and glassware, will do 
well to pay a visit to the show room of Joseph H. 
Schwartz, 10 West 23rd St. This firm, prior to getting 
in Fall samples. is offering some very attractive items of 
the character that make good sellers. 


Illustrating our No. 40 line. A very lovely spiral flute, re- 
producing in a delightful manner the early Colonial. Made 
in sparkling crystal, green, also a combination of amber and 
crystal. One of the most popular lines we have ever 
produced. 

Complete line, including many novelties. 


Representatives: 


New York Boston 
Paul Joseph, Murt Wallace, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 
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uncan & Miller Glass Co. 
' Washington, Pa. 
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Chicago 
F. T. Renshaw 
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U. S. Potters’ Association to Pass on Brother- 
hood’s Twenty-three ‘Propositions” 


HE annual convention of the National Brother- 

hood of Operative Potters, recently concluded at 

Atlantic City, N. J., framed twenty-three “propo- 

sitions” that have been referred to the United States 

Potters’ Association, and the Association in turn to its 

Labor Committee of which W. E. Wells of the Homer 
Laughlin China Co., is chairman. 

In two particular instances direct wage increases are 
being sought by the operatives, one having to do with kiln 
The lat- 
ter ask a direct advance of ten per cent in wages. 


work and another with warehouse employment. 


A meeting of the Labor Committee of the Association 
was held in the rooms of the Potters’ Club at East Liver- 
pool last Friday at which session the propositions were 
reviewed. It is this list of propositions that will go be- 
fore the general wage conference, which is expected to be 
held within the next few weeks. 

Manufacturers are happy in the thought that no possi- 
bility of any labor disturbance in the trade exists, now that 
the Brotherhood has made known the results of its de- 
liberations at Atlantic City. 

The official demands made upon the manufacturers, 
both in the semi-porcelain and china divisions of the trade 
are announced as follows: 


1. That all firms use the ricket edge mould, or flared 
back top from the welt up, for casting, as used in Sebring, 
Ohio. 

2. That where the Proctor Dryer Chain Stove Room 
is used that a price be established for taking the ware off 
the moulds, and that the finisher be paid by the firm if 
required to remain in the shop while the jiggerman is oil- 
ing or changing moulds. 

3. That a committee of China Ware Manufacturers and 
jiggermen be appointed to work out suitable conditions as 
to the minimum number of moulds of each article a jigger- 
man shall be required to use. 

4. That in all china ware potteries no ware smaller than 
four-inch plates shall be settered, and all setters, flint and 
sand shall be delivered to the most convenient place for 
the jiggerman. 

>. That the making of all dishes and bakers by any 
method whatsoever, shall be under the control of the dish- 
making trade and all dishmakers shall have the preference 
of accepting any dish or baker job that is vacant. When 
a dishmaker is displaced by a dish jigger he shall have 
the first opportunity to follow his work to the jigger, but 
in case a dishmaker is not available the jiggerman shall be 
given the preference. 
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6. That the price for making dishes and bakers on dish 
machine shall be settled upon merit. 

7. That the price for turning tulip tea and coffee cups 
shall be four and one-half cents per dozen. 

8. That saggermakers be relieved of running out green 
saggers. 

9. That a day wage rate for hand-made saggers be 
established. 

10. That the hourly rate of wage for kilnmen when 
working day wage shall be $1.00 per hour. The bench 
boss must be a kilaman and a member of the N. B. of 
O. P., and shall be paid at the rate of $1.22™% per hour. 
The rate of pay apprentice kilnmen shall be as follows: 
First three months, 60 cents per hour; balance of first 
year 70 cents per hour; second year 85 cents per hour, and 
third year $1.00 per hour. 

All kilnmen shall start to work at 7 a. m.; quit at 9:30 
a. m. for lunch; start at 10 a. m., work until 12 m.; start 
again at 1 p. m. and quit at 4 p. m. When required to 
work overtime the rate of pay shall be time an one-half. 

11. That, in conference, some agreement shall be 


reached as to the amount of additional compensation due | 
the kilnmmen for placing double banjo saggers in the mid- | 


dle of glost kilns. 
12. That extra compensation be granted the glost kiln- 


men at the Shenango Pottery Company, New Castle, Pa., | 


for placing individual butters on the bottom of pin sag- 


gers when the saggers are pinned solid, and for placing 


extra bungs in the kiln by reason of the change made in 
reducing the size of the bags. 


13. That the ratio for apprentice warehousemen shall | 


be one apprentice to every eight journeymen, and that the 


apprentice be given the opportunity of learning the entire | 


warehouse trade during his apprenticeship. 


14. That warehousemen be granted a ten per cent in- | 


crease in wages. 


15. That committees be appointed to establish a wage | 
scale for lining to include East Liverpool, O.; Wellsville, 
O.; Chester, W. Va.; and Newell, W. Va.; the scalevas | 


wages to be based on the prices now being paid by The. 


Homer Laughlin China Company. 

16. That an hourly wage rate be established for plac- 
ing and drawing continuous decorating kilns. 

17. That all clay workers and helpers, when ordered to 


oil moulds, shall be paid at the rate of pay known as and 


applying to clay ware making. 
18. That clay workers be paid for carrying out when 


the green room is located an extra long distance from the | 


workers bench. The amount of compensation to be paid 
clay workers for long carry to green room be determined 


in conference. 
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19. That committees be appointed to adopt a uniform 
size list based on block mould measurements. 

20. That a new wage scale be issued for the china ware 
trade and all prices, working rules and conditions be em- 
bodied in same. 

21. That when work is short, whatever work there is 
to be done shall be divided as equally as possible among 
the men. 

22. That all workmen, whose wages and conditions are 
regulated by agreement between the United States Potters’ 
Association and the National Brotherhood ef Operative 
Potters, must be members of the National Brotherhood 
of Operative Potters. 

23. That the sweeping and cleaning of all shops be done 
after working hours, and the unloading of dust-makine 
clays shall be done before or after working hours. 


Ornate Designs Succeed Old Patterns 


“The old style border patterns in dinnerware except for 
formal uses is for the present dead, and only the most 


ornate and bizarre designs are having the call, with the 


strict admonishment from all our customers that the pat- 
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Means 


Uniform Quality 


TIE RE is no departure from the 
quality which users of feldspar 
anticipate and must have to insure 
the excellence of their production. 


The reputation of Minpro Feldspar 
for uniform quality and prompt 
deliveries makes it the premier spar 


Potteries and Ceramic indus- | 
tries. The large supply available 
enables us to meet your require- 


terns must be handled in open stock.” | for 
Such is the opinion of “Jake’’ Gernshacher, of the job- 
bing firm of that name at Ft. Worth, Texas. ‘This lat- 
ter feature of handling this class of dinnerware in open 
stock makes it difficult, as it is practically impossible to | aS. | 
keep up with the demand of the public, as it compels the 
manufacturers to buy something new all the time,” he 
went on to say. 
“It is our observation that the china and glassware busi- 


| Test samples are convincing proof of Min- 
pro purity. We will gladly furnish these 
and any information you, desire. 


ness is changing with every moon—yjust as it does with | 
women clothing. 

“Colored glassware is still going strong, contrary to the 
opinion generally held a few years ago, when it was pre- 
dicted that the line would be short lived. The better 
class of merchandise, however, is in strongest demand. 


REG. U.S. PAT.OFF, 


“The business outlook in Texas as we observe it is good, 
in fact extremely bright. The state is assured of bumper 
crops of farm products—all ready made and the balance is 
Texas as a whole is sure of a big 


reasonably assured. 
business year.” 


| MINERALS, OXIDES 


July Idle Period Over | SERVICE 


With the July idle period over, so far as the general- 
Ware industry is concerned, plants hereabouts have re- 
sumed operations on schedules followed July Ist, when 
New business is admitted to be in 
rather slow receipt. Some fall orders are being received 
but this class of specifications is not heavy. 

Numerous buyers are expected to be in the district dur- / 


operations ceased. 


“Whe 
ROESSLER &HASSLACHER CHEMICAL.CO 
709 Sixth Avenue, New York 


ing the next few weeks when a change in the present situ- Chicago New Orleans Pittsburgh 
ation is expected to be noted. Stocks in the hands of the | Philadelphia Boston Cleveland 
retail distributors are said to be moderately low, as the | Baltimore Kansas City Trenton 
policy of many buyers so far this year has been to buy San Francisco 
rather conservatively. 

(Continued on page 22) eee pee ——__ 


Merchandising News from the Stores 


Sales Notes Which Show What Well Known Retailers Are 
Doing to Promote Trade in China, Glassware and Allied Lines 


By BEATRICE MILLER WISNER 


To keep cool and retain one’s good humor John Wana- 
maker is offering some fine electric fans, ranging in price 
from $5 to $35 according to size. The smaller ones 6 
inches, suitable for bedroom or small rooms and up to 
the largest size 10 inch oscillating model for large homes, 
offices, hotels or tea rooms, are in demand for bringing cool 
and refreshing breezes to the stiffled and humid atmos- 
phere of these rooms, during the intense heat of summer. 
In the lamp department beautiful Spanish type table 
lamps of exquisite design are being displayed at special 
price, $12.50. These have the quaint rust finish bases and 
are of fine wrought iron construction. The shades of 
parchment are artistically decorated in appropriate design 
and are sold extra. The unit so characteristic in its en- 
tirety, might well have come from a Seville patio. 


The New York market is alive to the necessity of fea- 
turing vacation needs, and the department stores have 
enticing sales of attractive merchandise for those who are 
expecting to take themselves away from the dusty and 
busy city. Camping outfits in the housefurnishing de- 
partments and the sporting goods sections, including paper 
goods and the small table accessories, spoons, forks and 
napkins, together with a showing of collapsible cups and 
vacuum bottles are attracting the expectant sojourner. 
These are also much sought, for boating outfits and 
bungalows, where the necessity of using easily disposed 
of table necessities is urgent. 


Unique flower containers that brings a breadth of sum- 
‘mer in their decidedly charming texture of fine glass are 
being shown by Lord & Taylor in an attractive window. 
Dainty glass pond lilies with a beautiful figure in the 
center, are attractive and artistic new designed flower 
holders. Lovely white china swans, in natural poses, are 
also enticing flower arrangers and look well with bright 
colored blooms, or interior decorations of an intense 
color tone. Bohemian glass recepticles also have their re- 
spective place on lovely old fashioned shelve-stands, while 
graceful vases and bowls of delicate glass in fine coloring 
unite in beautifying the display. 


A seasonable and magnetic window featured by the 
Woolworth chain stores, shows lovely crackled glass plates 
in a beautiful blue and green color and lemonade glasses 
in plain white with an orange rim. These are displayed 
in an attractive arrangement, with the sippers, having the 
new style small glass lemon for stirring. Another window 
also in tune with the season, has a large assortment of pic- 
nic specialties ; paper plates, napkins, waxed paper, paper, 
spoons, forks and drinking cups. This will appeal to the 
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vacationist, as well as the outing crowds, as the various 
items are easily carried, and are neat and sanitary. They 
are specially useful in causing no worry about breakage 
or returning after their duty has been performed. These 
specialties are sold at the popular Woolworth prices. 


A most seasonable and delightful floral display is shown 
in a beautiful window decoration, by the Dennison Co., 
where paper flowers in all their glory hold forth in strik- 
ing colors and graceful development. These flowers, 
cheating nature in their fine coloring, massed in huge 
bunches and single sprays covering the entire window, giy- 
ing the passerby full advantage of every type of growing 


flower which nature produces, in accurate fashioning and 


color tones. When the price of natural flowers is pro- 
hibitive, these paper flowers are much in demand for 
decorative purposes or for private use in the home afford- 
ing a most attractive adornment when used in the new 
glass and pottery containers for small tables, stands or 
dining table floral centerpiece. 


Bridge lamps and wrought iron fernstands play an im- 
portant part in the sale at Koch & Co. The bridge lamps 
are priced at $3.95 and are of twisted cable pattern and 
stippled gold effect. The adjustable arm is heavy lattice- 
work brass and the shade of parchment is consistent with 
the decorative unit. The fine fern stands displayed are of 
heavy wrought iron, with copper bowl, at $1.59 and they 
come in either black or green finishes. These are ornate 
stands with a practical use, and are much-in demand for 
country or city homes in adding beauty to piazza or sun- 
parlor. 


; Ie love lives through all life; and survives 
through all sorrow; and remains steadfast 
with us through all changes; and in all darkness 
of spirit burns brightly; and, if we die, deplores 
us forever, and loves still equally; and exists with 
the very last gasp and throb of the faithful bosom 
—whence it passes with the pure soul, beyond 
death; surely it shall be immortal! Though we 
who remain are separated from it, is it not ours 
in Heaven? If we love still those we lose, can 
we altogether lose those we love >—THACKERAY. 
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China, Glass and Gift Association Holds An- 
nual Meet At Hotel Sherman 


HE annual meeting of the China, Glass & Gift 

Association was held at the Hotel Sherman last 

week, at which time officers for the year were 
elected. The new officers, who will take office Septem- 
ber 2nd, 1926, for one year, are: W. C. Owen, president ; 
E. W. Steinbeck, Ist vice-president ; Howard Selden, 2nd 
vice-president ; E. M. Meder, treasurer; and J. Stein, sec- 
retary. 

The new Board of Directors chosen for the next term 
consist of the following: John Bowman, C. M. Cooper- 
Smith, Walter Larsen, E. D. Leavitt, Ben Marcuse, W. 
Wilcox, Ira A. Jones, R. L. Reed and Harper J. Rans- 
berg. F. B. Tinker and B. Reitman were retiring direc- 
tors. 

The question of consolidating the China, Glass & Gift 
Association with the Gift, Artwares & Novelties Associa- 
tion was discussed but no favorable action was taken. 

Among those attending the meeting were the follow- 
ing: E. W. Steinbeck, W. J. Dooner, John Bowman, 


iV C. Owen, Mrs. E. D. Leavitt, H. L. Weinberg, Percy 
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Ready for Shipment— 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO: 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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J. H. SmMytHe, RepresENTATIVE 


M. Rose, J. A. Stein, Bert Rinkin, Meyer Marks, J. H. 
Smythe and Erwin Freyer 

The semi-annual exhibit of the Eastern Manufacturers 
and Importers opened at the Palmer House for two weeks 
on Monday, July 26th, closing August 7th Among the 
firms showing china and glass lines are the following: 
Ferdinand Bing & Co.’s Successors; Carbone, Inc.; Cas- 
sidy Company, Inc.; Ebeling & Reuss, A. J. Fondeville 
& Co., Fulper Pottery Company, Gudeman & Co., Hae- 
ger Potteries, Inc.s* Charles: Hall) Ines} John. J. Eines; 
Inc.; Koscherak Bros., Lazarus & Rosenfeld, Inc.; Percy 
N. Neyland, Inc.; Mogi, Momonoi & Co., Inc.; Pavel, 
Lindemann & Co., Inc.; Rehberger and Saul, Inc.; Fred 
C. Reimer Co., Inc.; E. R. Thieler and the Vineland Flint 
Glass Works. 


The Garvey Furniture Co., 137 N. Wabash Ave., was 
recently incorporated with a capital stock of $50,000 to 
buy, sell, manufacture and deal in metal and wooden fur- 
niture of all kinds. The company was formed by Anita 
Sloan, Myer H. Gladstone and James O. Garvey. 


Erwin Freyer, representing Wm. R. Noe & Sons, has 
been displaying his line of lamps for the past two weeks 
at the Palmer House. 


The Fields Furniture Co., 3145 Lincoln Ave., has been 
formed by Daniel Levy, Fannie Levy, Jack J. Joseph and 
Helen S. Joseph. The firm was incorporated with a cap- 
ital stock of $100,000 to buy, sell, manufacture and ‘ob 
furniture of all kinds. 


The semi-annual sale of Colby furniture is being held 
by John A. Colby & Sons this week. A collection of early 
American, Directoire and imported lamps in French 
bronze with marble bases, is being offered during this 
sale at special prices. 


Papers of incorporation were recently filed in Spring- 
field, [l., by the Huntley Furniture Industries, Inc., Hunt- 
ley, Il. The company was formed to manufacture and 
deal in house, store, office and other furniture, etc., by 
David Herman, John Stromske and Lee A. Weber. 


Iced tea sets of glass, including pitcher and six tumblers, 
were offered by Carson, Pirie, Scott & Co. at $1.75 per 
set this week. Other glass specials offered by this store 
included luncheon sets of six each of luncheon plates, 
goblets and sherbet glasses, of Early American design in 


green or amber at $5 per set. 
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WHAT TO BUY 
AND WHERE TO 
BUY IT IN — 


CAicAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. EARL NE eds AND IRA A. JONES CO. 
Chicago Display, 806-7-8 Masonic 9 North Wabash Avenue 
Temple eNO Pesce CO CO. Representing: / 
Flint Glassware, Harry G. Dalzell NATIONAL CHINA CO. Pope-Gosser China Co. Coshocton Glass Corp. 


Pressed and Blown Ph 
Etchings, Cuttings one 
and Iridescent. Central 3497 


THE SEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBRING, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 


for rates. 
Room 930 


OWEN CHINA CO. 
9 North Wabash Ave. 


This ‘‘card’’ can be made to yield 
big diwidends. Phone Wabash 0860 


National Glass Novelty Co. 
Burke Studios 


Seneca Glass Co. 


Phone: Central 3236 Susquehanna Cut Glass 


THE UNITED STATES 
GLASS CO. 
30 KE. Randolph Street 


Walter B. Lazure, Chica Chicago ee 


OUR CHICAGO DISPL Y RO 
TAINS COMPLETE AMPLE I TES 
DIRECT FROM CUR FACTORIES. 


Marshal Field Chairman Is Sure Chicago 
Trade Will Hold Up 


From the viewpoint of John G. Shedd, chairman. of 
Marshall Field & Co., merchants, manufacturers and 
bankers have a clear track ahead for another six months 
of good times. July is seasonally a dull month, he said, 
but the change in weather conditions and higher tem- 
peratures improved trade nevertheless. 

In June Chicago’s State Street retail stores did the 
largest business in their history, Mr. Shedd says. 

“T anticipate another half year of excellent business,” 
Mr. Shedd declared. “The last half of the year should 
be marked by conservative and rational operations on the 
part of industries and mercantile corporations. 

“With the exception of parts of Nebraska and the Da- 
kotas where heat and drouth have reduced grain yields, 
the crops have progressed toward maturity with a promise 
of fairly good harvests. Except in spots, the cotton crop 
is doing very well, but in the next thirty days it goes 
through its crucial period, and no one can predict now 
what the yield will be. However, I look for a crop per- 
haps larger than is now forecast, as last year’s total later 
was revised upward. A good many industries are now 
buying their supplies of cotton for the coming year. 

“Textile industries are still in a depressed condition, but 
in most all other lines industrialists take an optimistic 
view of the situation, although they continue to work 
carefully. 

“In all, I think business is in a healthy condition. 
Money is comfortable. I know of no weak spots in the 
financial structure. This is due to the conservatism which 
has been practiced.” 

Improvement in a vairety of lines featured local busi- 
ness this week. 

The furniture market reported a record opening at- 


tendance and the largest first week’s business placed since 


the market was organized, with no apparent let-down in 
the orders. 

Building permits for the first nineteen days of the 
month showed a slight increase over the same period of 
1925, the respective totals being $14,266,740 and $14,- 
023,200. Figures of the County Recorder’s Office indi- 
acte a better activity in the real estate market. 

Retail store trade has shown the retarding effect of a 
hot spell, but is of fair volume for the season. The whole- 
sale dry goods houses report increases in orders placed, 
current distribution and customers, with collections not 
quite so good.’ Local wholesale millinery houses are ex- 
periencing the best business in years. 

Extremely hot weather last week served to slacken the 
consumptive demand for all the leading packing house 
products, with the result that the markets generally were 
somewhat slow and with an easier undertone. Trade in 
beef was typical of this tendency, the market being dull 
with dealing slow, while prices were generally on a steady 
basis. The cattle market for the week on the whole was 
about steady. 

Smoked meats developed some easiness in sympathy 
with the other lines, but the movement showed a tendency 
to quicken at the lower price levels, though the general 
tone of the market remained rather quiet. 

Fresh pork prices were easy and the market was con- 
siderably slowed up by the extreme weather conditions. 


The future is shaped out of the past. Whatever one 
can do to live contentedly, without impatience and with- 
out fretting, will help one to live some future day in 
peace and joy. Be gentle and learn how.to suffer. When 
one suffers patiently, one suffers less ANATOLE FRANCE. 


Fall Lines Attracting Attention 


Tips for Buyers Looking for the 
Latest in China and Glassware 


New Samples from Liberty Works 


New samples for the Fall trade from the Liberty 
Cut Glass Works, Egg Harbor City, N. J., are now being 
displayed at the salesrooms of their New York representa- 
tives, David L. and Chas. L. Wise, 10 West 23rd St.. A 
feature of the display is the way the different items are 
shown. The Messrs. Wise, in order to assist buyers in 
making their selections, have special assortments made up 
and laid out separately on different tables. Deserving spe- 
cial mention is the new bamboo optic line of stemware in 
solid colors of green, amber and the new rosewood.. This 
may be also had in two-tone effects. Then there is dis- 
played an assortment of handled trays, cheese and crackers, 
bowls, etc., in black, tangerine and yellow with colored 
bands in contrasting colors with coin gold edges. This is 
particularly pleasing and may be retailed at an exceedingly 
low figure with a good margin of profit. Besides this 
there are several novel combinations in miscellaneous items 
in colored glass. Of special interest to cutters and dec- 
orators will be the announcement that the Wise firm is 
now in a position to supply them with blanks in pressed 
and blown stemware in colors and crystal. 


New Fall Lines from Economy 

New glassware from the Economy Glass Co., which 
should distinguish itself, as an active retailer has just put 
in an appearance at the salesroom of D. King Irwin, the 
factory's New York representative, 200 Fifth Ave. The 
lovely new Rose Marie color is a thing of beauty alone 
and when shown in such alluring things as a new shape in 
stemware, etc., it compels immediate attention. The new 
shape shows a straight sided optic, button stem goblet of 
excellent proportion and unusual grace of line. Other 
articles in the Rose Marie color but shown with 
a delightful etched floral border, which stands out in a 
charming lace effect on the rose-colored background are 
a cupped vase, cheese and cracker dish, sandwich tray, 
wafer tray, lily bowl, salad plates, etc. There are also 
new decorated lines such as a solid blue center with a gold 
lined border done in blocked effect—green center with 
black lined border and red with black border. These are 
shown in a full assortment of pieces for table service as 
well as puff boxes, etc. The shapes add much to their 
attractiveness. A new loop optic in stemware with a 
graduated four-sided button stem with crystal bowl and 
stems in contrasting colors is also destined to prove 
popular. 

Roseville Pottery Shows New Deep Mixing 

Bowls 

Recognizing woman’s strong desire for a deep mixing 

bowl, the Roseville Pottery Co., Zanesville, O., with sales- 


rooms at 18 West 23rd St., New York, has conceived of 
a mixing bowl with a deeper capacity than the ordinary 
bowl. This new bowl provides the necessary depth for 
properly and conveniently mixing salads, batter or other 
foods where there is a possibility of the ingredients over- 
splashing. The depth has been properly devised leaving 
the bowl shapely in appearance and still giving a larger 
capacity. There are two styles of these bowls, the “pud- 
dings” and the “deep mixing’ in three sizes. The deep 
mixing comes in 6, 8 and 10-inch sizes, and the puddings 
4, 6, 8-inch. These bowls are of a high art ivory glaze, 
with a grey outer band and two hair lines on either side 
of the outside of the bowl for decoration. Pitchers in 2 
and 3-quart sizes of the same quality and design are also 
shown, giving a neat and high quality container to the 
up-to-date kitchen or pantry equipment. 


Lazarus & Rosenfeld Offer New Fall Lines 


Many new and interesting items for the fall trade are 
being offered by Lazarus & Rosenfeld, Inc., importers, 
samples of which are now on display at their show room, 
98 Fifth Ave. Chief among the display is a brand new 
imported offering in ships models which are certain to 
prove exceedingly popular. The line consists of an assort- 
ment of over twenty models a feature of which is that 
they may be very profitably retailed by the dealer from 
$10.00 up. Outstanding among them is a new sterling 
silver reproduction of the “Santa Maria” in an engraved 
finish. This is something entirely new. Besides the 
ship model line the Lazarus & Rosenfeld firm are display- 
ing six new assortments in Italian pottery. These are in 
woven lace effects and are made up in flower pots, wall 
pockets, candlesticks and incidental pieces. The decora- 
tion is a flower and bird design in various colors. There 
is also a splendid assortment of highly cased colored 
Czecho-slovakian glassware. The line comprises vases, 
candy and powder boxes, baskets, etc., and is especially 
suitable for dollar and special sales. 


New Things to Be Seen at Skelton’s 


Frederick Skelton, 200 Fifth Ave., representative in 
the New York market for the H. C. Fry Glass Co., 
Rochester, Pa., has just received new samples from this . 
factory which are now to be seen at his showroom. These 
consist of a complete line of stemware in the new Rose 
coloring, also the new Waterford shape, with cut 
flutes and made in all colors. Besides they are display- 
ing some new 14-inch aquarias which may be had in 
colors or crystal. Mr. Skelton is also showing a new 
iridescent line of stemware in various shapes from the 
factory of the Perfect Glass Co., Cameron, W. Va., for 
which he is New York representative, and from the fac- 
tory of the Diamond Glass Ware Co., Indiana, Pa. 
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Dinnerware and Glass Business Good 
“Dinnerware business is satisfactory and glassware 
seems to be in considerable demand,” reports George H. 
Mylkes, Burlington, Vt. “So far as our business in the 
New England territory is concerned at this time we find 
both lines moving out in a very satisfactory manner, with 
sales showing an increase in volume.” 


Ivory Body Bolsters Trade 

Those dinnerware manufacturers who began to feature 
an ivory body early this year did something that helped 
to bolster trade, it was declared here this week. When 
the ivory body was shown in a rather generous way, many 
buyers were rather skeptical about the life of the ‘“‘nov- 
elty’ as some buyers put it, and initial orders were for 
rather limited quantities. 

As time passed and first shipments were offered for sale 
at retail, the new body appeared to please, with the result 
today ivory body will continue to be in demand for some 
years to come. 

“There is no use in denying the fact that ivory is here 
to stay,’ suggested John B. McDonald, sales manager 
for the Knowles, Taylor & Knowles Co. this week. “Our 
experience is that the something new the trade has been 
longing for has been created, and the change has been a 
good thing for business as we have found it. So far as 
our production of ivory is concerned, we are working our 
units to the limit, and not only are orders for current 
deliveries on this body good, but we are receiving consid- 
erable future business on this line. 

“While we have to admit that the ivory body is selling 
well, this does not mean there is no demand for the white 
body. We find that while demand for the ivory body is 
growing, there is also that steadiness in the demand for 
whiteware in proportion.” 

Western Stoneware Co. Has New Line 

A line of new art ware has just been created by the 
Western Stoneware Co., Monmouth, Ill., which also op- 
erates the Monmouth Pottery Co. The art line, however, 
is not to be placed on the market at this time, but will be 
stocked in time for holiday shipment. The company has 
issued a new catalogue describing this new line, and also 
showing its general line of stoneware specialties. 


Clay Companies in $1,000,000 Merger 

Of interest to the generalware industry from a manu- 
facturing angle is the reported merger of the Mandle Clay 
Co., St. Louis, Mo.; the Johnson-Porter Clagmto., Paris; 
and McKenzie, Tenn., and also the Cooley Ball and Sagger 
Clay Co., Hazel, Ky. It is said that the merger repre- 
sents a deal valued at about $1,000,000, and that the sev- 
eral interests will do a combined business of about that 
much annually. The clays produced by all of these com- 
panies are in general use by all manufacturers of both 
semi-porcelain and also china ware. The several interests 


July 29, 1926 


have representatives in this district, and it may follow 
that these selling agencies will be consolidated under one 
head a little later. 


Says Deliveries Prompt This Year 


“Deliveries of both dinnerware and glassware have been 
very prompt this year,” observes E. A. Ernst with Bur- 
ley & Co., Chicago, Ill., “and these prompt deliveries have 
helped the selling at retail very materially. We are pre- 
paring for fall and holiday business on a very substantial 
basis, as from the present outlook we have all confidence 
in doing so. 

“Glassware is showing a splendid gain, and this I attrib- 
ute to the improvement in the production of the manufac- 
turers. The present condition of business is standard; 
in fact, business with us is showing very satisfactory re- 
sults.” 


Potteries Insure Workers 


Two industries of East Liverpool, O., both engaged in 
the manufacturing of pottery have adopted life insurance 
protection for their workers under the group plan. They 
are the D. E. McNicol Pottery Company and the C. C. 
Thompson Pottery Company. 

Both the policies, which were placed through the Pru- 
dential Insurance Company of America, are of the con- 
tributory type, with the workers themselves paying a 
part of the premiums and the employing company assum- 
ing the remainder of the cost. 

The policy covering the McNicol Company provides for 
insurance protection of $1,000 to $2500 for each of the 
workers, the amount being determined by the position 
held. It involves a total coverage of $77,500 for 73 em- 
ployees. 

The Thompson policy is of the same type and provides 
for the same amounts for 139 employees, or a total coy- 
erage of $152,500. 

These two policies are among sixteen similar policies 
recently reported by the Prudential in various parts of 
the country. 


Pottery Wage Conference, Aug. 11th 


A meeting of the Labor Committee of the Potters’ 
Association which convened at the Association headquar- 
ters at 10 o'clock the morning of July 23rd was adjourned 
to meet at the general offices of the Homer Laughlin 
China Co. where each of the foregoing propositions were 
discussed at length. 

It may follow that during the wage conference, the 
manufacturers will present counter proposals, but so far 
no official text has been issued. The wage conference has 
been set for Aug. 11th and will be held at the Hotel Chal- 
fonte, Atlantic City, N. J. 


If you have built castles in the air, your work need 
not be lost; that is where they should be. Now put the 
foundations under them.—THorEau. 
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Kopp Glass, Inc. 


Successors to 


Pittsburgh Lamp, Brass & Glass Co.’s 


(Swissvale Plant) 


Manufacturers of 


Delica White Cased Glass 


Crystal Kopp Railroad 
Colors and Marine 
and Signal Glass 
Cased for Special Glass 
Illuminating eet er for 
Uses Special Purposes 


Novelties and Specialties 


KeG. Lo’ SATISFY 
KOPP GLASS, Inc. 


Swissvale, Pa. 


HARRY A. ROSS 
Sales Manager 


NICHOLAS KOPP 
President 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


STEMS GS nt eee fancy 
PERMA THA Wetec) ani 6 “ais isiniio)s. «°» plain 
col ile ES ae octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories ; : 
Carrollton, Ohio Scio, Ohio 


14 Kilns 9 Kilns 
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Westn caer Glass Co. 


Grapeville, Pa. 


YANN an: axe 


Manufacturers of 
High Grade 


Glassware Plain, Cut & 


YOXt@\@\iveni 


and Decorated 
For Gift Shops, 
Florists and Table 
Use 


No055 
Candy Jar 


Representatives 
NEW YORK PHILADELPHIA 
Hem@aGray Co., Fred Stott, 
200 Fifth Avenue 1007 Filbert Street 


‘BOSTON SAN FRANCISCO 
H. P. & H. B. Hunt, Himmelstern Bros., 
41 Pearl Street 718 Mission Street 


R Sea Representatives . LOS ANGELES 
1422 E. Marquette Road Himmelstern Bros., 
CHICAGO 643 S. Olive St. 
R. A. Keel, SEATTLE, WASH. 
4039 Lincoln Avenue Himmelstern Bros., 


CHICAGO Terminal Sales Bldg, 


CmxeorK® ROOKSVILLE 


CHINA CO 


U.S.A. 


H 27 Pattern on the new Hostess Shape 


“Satisfied Customers Keep Us Busy” 
The Crooksville China Co. 


CROOKSVILLE, OHIO 


Main Office and Factory 
EASTERN REPRESENTATIVE 

Herbert A. Wellington 
Boston, Mass 

NEW YORK OFFICE 
5 West 20th St. 

John L. Pasmantier & Sons 

Representative Representative 


> Cp) CC) CC) Chic) C) ¥¢ 


’ CHICAGO OFFICE 
348 Morrison Hotel 
Gordon A. Weese 
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How Salespeople Should Answer Phone 


Customer—Thank you. 


are not familiar with the right way of handling 

telephone conversations, the educational depart- 
ment of the Boston Store here has launched a store-wide 
telephone campaign which started with a conversation pre- 
sented to the sales force in playlet form, with salespeople 
and instructors taking the various parts. 

“With the aid of telephones, merchandise and a cash- 
ier’s desk, the playlet proved very effective and met with 
ereat interest,” states Miss Helen R. Ulrich, of the edu- 
cational department of the store. “After the demonstra- 
tion, each department was called up by our store service 
shoppers or members of the training department and each 
division received a rating, based on the results of the call. 

“The following bulletin was then used as a follow-up 
message in the campaign and copies of it are now given to 


PR cites tnt the fact that many store employes 


our new people in the course of instruction : 

Cashier, very flippantly—Hello. 

Customer—lIs this the silk department ? 

Cashier, with a frown and a sharp tone: What? 

Customer—lI’d like to inquire about the prices of silk. 

Cashier—Just a minute. (Calls in a high, shrill voice, 
without putting hand over mouthpiece.) Margaret! 

Salesperson, questioningly—Hello ? 

Customer—I'd like to inquire about the silk—— 

Salesperson, irritably—I can’t hear you. 

Customer, with much effort—What kind of silk have 
you on sale today? 

Salesperson, promptly—Taffeta. 

Customer—\WVhat price in navy blue? 

Salesperson—$3.39 a yard. 

Customer—How much will I need for a dress? 

Salesperson—I couldn’t say. Depends upon the size 
and style of the dress. 

Customer, disappointed—Oh—then it wouldn't be safe 
to order by phone, I suppose. I thought I could have the 
material sent up and start to sew on it this afternoon. 
I wonder if I could speak to clerk 3006? 
crisply—That isn’t that department. 
You'll have to call men’s furnishings department. (Bangs 
receiver. ) 

Customer, wearily—All right. 
calls the store again.) 

Operator—Boston Store. 

Customer—Men’s furnishings, please. 


Salesperson, 


(Waits a minute, then 


A salesperson, pleasantly—Hello. 

Customer—Men’s furnishings ? 
clerk 3006. 

Salesperson, calls, without covering mouthpiece—Oh 
Bob! 

Bob, genially—Yes ? 

Customer—Clerk 3006. 

Bob—Yes, ma’am. 

Customer—This is Mrs. Thomas. I bought a knitted 
tie for $3.50 from you yesterday and today my husband 
discovered that it is raveling at the end. 

Bob—You bring it back and I'll see that you get a new 
one for it. 


I'd like to speak to 


bf 


Twenty-four 


3ang! 
Tue Ricut Way 


Look over the phone conversation at the left and see 
how many faults you can find with it from the standpoint 
of 100 per cent phone service. Then see in what respect 
the following 1s an improvement over it. 

Cashier (in an agreeable but business-like tone of voice) 
—Silk department. 

Customer—I want to ask about the taffeta that’s on sale 
today. 

Cashier—Oh, yes—just a moment, I’ll call one of the 
salespeople. Puts hand over mouthpiece and calls in a 
low but carrying voice, “Mrs. Hughes.” Then, as Mrs. 
Hughes approaches the cashier says, “This customer 
wants to know about the taffeta that’s on sale.” 

Mrs. Hughes—Hello. The taffeta comes in all dark 
shades, madam, 40 inches wide at $3.30 a yard. It is 
very soft and lustrous for dresses. 

Customer—I'd like to get some for a dress, but I don't 
know how much. 

Mrs. H.—Well, if it is to be a dress such as is being 
worn now and for spring, we sell about four and one- 
half vards, on the average. 

Customer—lIf that’s the case, I want four and one-half 
yards in a midnight blue. Charge it to Mrs. F. Hol. 
363 North Avenue. 

Mrs. H. repeats slowly and distinctly: “Mrs. F. Holt, 
H-O-L-T, 3-6-3 North Avenue.”’ 
please? Third? And is it an apartment? Oh, yes—up- 


per flat. Thank you very much, Mrs. Holt. I know 
you will like it, as it is a very special value. 
Customer—All right, you send it right out. I’d like 


to speak to 3006. 

Mrs. H.—Just a moment, I’ll connect you with men’s 
furnishings. 

Operator—Hello. 

Mrs. H.—Connect this customer with men’s furnish- 
ings, please. (Hangs up gently.) 

A salesperson—Men’s furnishings department.” 

Customer—I’d like to speak to 3006. 

Salesperson—Just a moment, madam, I’ll call him. 
Salesperson steps over to Bob who is waiting on a cus- 
tomer. ‘‘Pardon me, please, Bob, you’re wanted at the 
phone.” 

Bob (courteously to his customer)—Will you pardon 
me just a moment, madam ,while I answer the phone? 
You might be making your selection meanwhile. Steps 
to the phone. “Mr. Melvin, 3006, speaking.” 

Customer—This is Mrs. Holt. I bought a tie from 
you yesterday and today I notice it is beginning to ravel 
at the end. What shall I do about it? 

Bob—Bring it in today or tomorrow, Mrs. Holt, and 
Mr. Hayes, our floorman, will be glad to take care of it. 

Customer—Thank you. 

Bob—You're entirely welcome, Mrs. Holt. Returns to 
waiting customer. 


Near what street, 
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REPRESENTATIVES WANTED | SOY KEE & CO. 
E Chinese Importers of 2 

E have ten states open where we desire 2 F 5 = 

high class representatives. Only those = Gold Medallion Dinnerware 2 

who can furnish satisfactory reference and are = Alea = 
familiar with the trade need apply. Give all 2 3 : = 
information as to what lines are now carried z Blue and White Canton China, Nankin and = 

in first letter. 2 Chop Suey China, Tea Sets, Porcelains, Etc. = 

: We import bea = 

BONITA ART GLASS COMPANY Re : 
= gold medallion and = 

HUNTINGTON = Blue and White = 

’ = Canton. = 

WEST VA. 2 Write for Price List 3 
“NUROCK” 
The most popular = = 
BAKING AND By’ : 
SERVING 2 § : 
WARE : : 
made in America 3 : 
ells because its : 
erviceable, = 5 
ightly and : E 
anitary. = E : 
THE BRUSH POTTERY CO. : Gold Medallion Dinnerware z 
ZANESVILLE, OHIO = =, z 

N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 3 7-9 Mott St. Chinatown New York 2 
We make the “LINES THAT SELL.” = ne IMRAN NATH NTINERTTINMANIMMIUUHROMNNREEIRERERETRNEIR NOME = 
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| ? ‘ . 
; Here’s a Present for Our Advertisers 
| As an exclusive service for its yearly advertisers the CROCKERY AND GLAss 
Gi JourNnatL will mail each month a printed pamphlet containing a complete 
E list of NEW BUSINESSES, FAILURES and BUSINESSES DIS- I 
E CONTINUED in the trade. This list, which is exclusively controlled by % 
SS Demarest Publications, Inc., for publication in the china, glass, house- EY 
‘E) furnishing and lamp trades, will include every state in the Union. | 
eB 
NO EXTRA CHARGE FOR THIS SERVICE 
The extraordinary part of this service is that it is furnished to our adver- | 
tisers absolutely without cost and gives invaluable information that can not HN) 
: be obtained elsewhere. ry 
_ IF YOU ARE NOT AN ADVERTISER i 
(E It would work to our mutual advantage to have your advertisement in the Fy 
A CrocKERY AND GLAss JOURNAL but you can obtain this valuable and ex- : 
E clusive service complete every month covering the entire United States for re 
: the nominal sum of $50 a year. Single copies may be had for $5.00. ie 
a | 
Send your order now to the tr, > 
; 7 
/ CROCKERY AND GLASS JOURNAL i 
4 45 EAST 17th STREET NEW YORK CITY | 
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DID YOU EVER 
STROLL UP os 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks”’ of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASs JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 
45 Kast 17th Street 
New York City 
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OBITUARY 


John E, Plummer 


Following an illness of 
several months John E. 
Plummer, one of the 
trade’s old time and best 
known. salesmen passed 
on.at his home 395 St. 
Johns Place, Brooklyn, 
early last Thursday 
morning. He suffered a 
stroke which partially 
paralyzed one side on 
October 28th: last but 
rallied from this so that 
‘he was able to be about his home for some time after 
and in fact made one trip to New York later to visit his 


former associates in business at the concern of A. J. 
Fondeville & Co. About three or four months ago his 
condition became so much worse that he was confined to 


his bed the greater part of the time and for six weeks PROG RESSIVE IDEA 
prior to his passing had to be kept under the influence of } é S 
opiates most of the time to relieve his suffering after a 
subsequent stroke had rendered him practically helpless. ARE ESSENTIAL 

IN MERCHANDISING 


Mr. Plummer who was in his seventy-first year was 
born at Rochester, N. Y., where he received his educa- 
tion and early business training. He started his career 
as a boy as a printer’s devil working at the printers’ trade 
in Rochester before he came to New York in his early 
twenties. We pass the fruits of our 


Arriving here he secured his first positon as a salesman eareuae ares 
for Daniel Taylor who was then representative for the Fescarcne i) Japanese OOS 


Chelsea China Co., selling this line both in New York and to vou. 
on the road. He then became connected with Paroutavd : 
& Watson, American agents for the French china line of 
J. Pouyat & Co. with which he was very successful travel- 


Something new in China- 
ing for the firm. He remained with this firm for several ware. Bronzes. Potteries, 


years. He also traveled for some time for Meakin & L L BEAW 
Ridgway. During the past few years he had been con- amps, acquere are, 
‘nected with Graham & Zenger, Percy N. Leyland, Inc., Screens, Artificial Flowers, 
and A. J. Fondeville & Co., in fact he was with the last 
mentioned concern when he was taken ill. 

Mr. Plummer was a most lovable character and made 
friends wherever he went. There was probably no more 
popular salesman on the road than he and his passing will 
be keenly felt by a wide circle of friends in the trade not 
only in New York but throughout the country. 

_ He was exceedingly fond of all knds of sports but 
‘found his greatest pleasure in yachting which had been a 


hobby with him for a number of years. He was a life MOGI, MOMONOI & CO. 


‘member of the Nonpariel Rowing Club, Harlem River, 


N.Y. He also had been a member for years of the New IMPORTERS OF JAPANESE GOODS 
York Canoe Club, Bayside, L. I. It was here that he 105-107 E. 16th St. 


| . «qe x . 

kept his sailing yacht and where he spent all of the time 

he could spare from business in the summer. His great- NEW YORK 

est enjoyment was surrounding himself with his friends 
(Continued on page 30) 


etc. 


CALL OR WRITE FOR CATALOGUE 
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Credit Men Will Discuss Installments 
‘W NSTALLMENT selling will come in for critical 
| study at the annual convention of the Retail Credit 
Men’s National Association, to be held at Los 
Angeles, August 10 to 13. 

Secretary David J. \Woodlock and the program com- 
mittee have worked up a splendid assortment of topics of 
vital interest to credit executives. The program follows: 

Aucust 10 

Report of president, Ralph W. Watson. 

Report of secretary, D. J. Woodlock. 

“The Credit Service Exchange Division—This Year 
and Next,’ J. R. Truesdale, secretary treasurer, Credit 
Service Exchange Division, 

“Credit Sense,’ Samuel J. Crow, San Diego, Cal. 

Report of finance committee, Sidney E. Blandford, 
chairman, manager Superior Finance Service, Boston, 
Mass. 

Address, “New Wine—Old Bottles,’ E. Gamlen, credit 
manager, Frank Werner Shoe Company, San Francisco, 
Calif. 

Address—‘The Relation of the Volume of Accounts 
Receivable to Available Capital,” by R. V. Chaffee, Ernst 
Kern Company, Detroit, Mich. 

Open forum discussion. 

Address—“Does a Lenient Policy That Results in a 
Low Percentage of Collections and a High Bad Debt Loss 
Result in an Increased Volume of Charge Business, and 
If So, Is the Increase Sufficient to Make Such a Policy 
Advisable?” George A. Lawo, credit manager, John Ger- 
ber Company, Memphis, Tenn. 

Open forum discussion. 

Address—“What Items Make Up the Cost of Operat- 
ing a Credit Department and What Can Be Done Toward 
Standardizing Them? What Should the Cost of Opera- 
tion Be, Figured in Percentages on the Volume of Credit 
Extended?” A. S. Jacobs, credit manager, Popular Dry 
Goods Company, El Paso, Tex. 

Open forum discussion. 

Avueust 11 
Group conferences all day, convening at 9:30 A. M. 
CHAIRMEN 

General chairman—Leopold L. Meyer. 

Vice general chairman—M. Hart Dasteel, credit man- 
ager, the Emporium, San Francisco, Calif. 

Group chairmen: 

Department store group—A. J]. Skidmore, Auerback 
Company, Salt Lake City, Utah. 

Furniture group—L. M. Crosthwaite, Barker Brothers, 
Los Angeles, Calif. 

Women’s special group—Frank Batty, H. Liebes Com- 
pany, San Francisco, Calif. 

Pubhe utilities group—William Murphy, Public Ser- 
vice Company, Denver, Col. 

Men’s clothing group—Olin D. Berry, Halls on the 
Square, Knoxville, Tenn. 

Finance and banking group—J. R. Buchiganani, Liberty 
Bank and Trust Company, Memphis, Tenn. 


Automobile and accessories group—T. A. Nickel, 
Hanna Motor Company, Birmingham, Ala. 

Boot and shoe group—A. F. Kuhleman, Krupp & Tuffy, 
Houston, Tex. 

Jewelry group—P. O. Greer, Freunds Jewelry Com- 
pany, St. Louis, Mo. 

The chairman of each group has prepared a definite 
program for his conference. 

Aucust 12 

Address—“A Study of the Volume of Installment 
Credit and the Merchants Available Capital,” secretary 
treasurer, R. A. Westberg, Westberg & Childs, Seattle, 
Wash. 

Open forum discussion. ‘ 

Address—The Bank’s Viewpoint of Installment Sell- 
ing as It Affects a Merchant’s Credit and the Thrittjos 
the Public.” 

Open forum discussion. 

Address—“A Study of the Relation of Installment 
Terms to Mark Up and of the Items of Expense Incident 
to Installment Selling.” L. Michaels, Harris Department 
Stores, Pittsburgh, Pa. 

Open forum discussion. _ : 

Report of nominating committee by LeRoy T. Pease, 
Ovington Brothers, New York City, chairman. 

Address—“The Effect of Installment Selling on the 
Buying Power of the Public,” by L. M. Crothwaite, credit 
manager, Barker Brothers, Los Angeles, director, R, © 
IVE IN ad 

Open forum discussion. 

Address—‘The Place of the Finance Company in Re- 
tail Business,” R. N. Clitton, Oakland, Gani: 

Open forum discussion. 

Report of committee on co-operation with N. A. C. M. 
by H. J. Taylor, chairman, credit manager, Franklin-Si- 
mon & Co., New York City, N. Y. 

Report of legislative committee, by Steven A. Talkes, 
chairman manager A. R. C. M., Washington, D. C. 

Address by Leonard B. Gary, district manager United 
States Department of Commerce, San Francisco, Calif. 

Address—‘“‘Looking Forward,’ J. R. Hewitt, credit 
manager, the Hub, Baltimore, Md., director R. C. M. N. A. 

Open forum discussion. 

Election of officers and directors. 

Inauguration of new officers. 

Invitations for 1927 convention. 

Meeting board of directors. 


Fishin’ Time 
Get out your fishing tackle 
That you laid away last fall. 
The days are growing longer 
And the trout and muskies call 


So get your patent minnows 

And your spinners and your flies, 
And, ah! my honest fisherman, 

Do not forget your lies. 


Salespeople Ask for Data on Merchandise 


Hutzler Bros. Store Arranges Weekly Meetings 
for Them—Buyers Explain and Answer Questions 


¥ ON response to the insistent demand of salespeople for 
for great knowledge of the goods they have to sell, 
the Training Department of Hutzler Brothers Co., 
department store, Baltimore, has arranged to have weekly 
merchandise meetings in all of the selling departments. 

These conferences, designed by the store’s divisional 
merchandise managers to give salespeople a chance to talk 
over their merchandise with their buyer and among them- 
selves, are held every. Monday morning at 8:35. At the 
meetings, buyers will present. new merchandise to those 
who sell in their departments, discussing informally such 
important particulars as style, color, line, design, pattern, 
print, weave, material, etc. 

“Naturally buyers are better informed about merchan- 
dise than salespeople,”’ one executive declared. “But in the 
past, they rarely, if ever, disseminated their ample infor- 
mation. Or, if at all, in.a capricious, unmethodical way. 
It_was usually up to the salesperson to originate ‘all her 
own selling points by- simply examining new goods as they 
came in. Such a system was pretty hard on inexperienced 
clerks. All that they had to draw on was their own na- 
tive persuasiveness and imagination. 

“Salespeople complained. They wanted to know more 
about their merchandise. And they wanted to be taught 
in the right way. 

“The weekly meetings are an accession to the just de- 
mands of our sales force. The Training Department un- 
derstands the rationality of a salesperson’s desire to be 
equipped with as rich an array of selling points as pos- 
sible. The more points, the more business; the more busi- 
ness, the more bonus. 

EXTENSIVE PROGRAMS 

Extensive programs have been devised for the meet- 
ings. There are many topics that will be taken up. In 
reference to new merchandise, for instance, there are nu- 
merous aspects that will be considered: style features, be- 
comingness, quantity recommended, uses, quality, etc. 

“Connections between new merchandise and allied goods 
(new or old) will be stressed. Merchandise advertised 
in the Sunday papers will be displayed and expounded. 
And emphasis will be laid on reduced and slow-moving 
merchandise. 

“Take, for instance, style features. The buyer will 
explain one or two of them—the weave and design, say, 
of a certain kind of sweater. Then she will ask her sales- 
people to demonstrate the same characteristics as they 
would to a customer. Every salesperson will be given a 
chance to ‘show her stuff.’ Then there will be criticisms, 
‘swapping of ideas’ and expressions of opinions as to 
which selling points are the best, and what are the best 
methods of putting them across. 

“The top-notch salespersons in each department will be 
asked to cite instances from personal selling experience 
for the benefit of their younger, untutored sisters. Miss 


“A” of Department 314, whose bonus for January was 
$35, will be reqjuested to show the rest of us how she 
convinces a customer that a Peter Pan collar is becoming 
to an oval, youthful face, and not to a broad and mature 
one; and that a V-shaped collar is ideal for broad faces 
but not for long, thin ones. Miss “B” will then explain 
how she sells two pair of hose of the safe color instead 
of one by telling the customer that when one stocking 
wears out, its mate will not have to be discarded. Other 
salespeople will display their resourcefulness in naming 
all the possible uses of a single kind of goods. For ex- 
ample, Miss “C” may advise us that a scarf can be worn 
in straight Tuxedo fashion, thrown over the shoulder, tied 
at the side of the face or wrapped around the throat in 
mascot style. Or Miss “D” may give us tips as to the care, 
handling and laundering of merchandise. 
“These meetings: will surely prove bonus-builders. They 
will increase the effectiveness of every salesperson.in the 
store. And they will knit the members -of a department 
together. Remember, the meetings will not be formal. 
The teacher-pupil situation will not subsist. The gather- 
ings will be chatty, flexible and pleasant. At then, sales- 
people will learn their signals for the game of selling.” 


Transportation Changing Retail Methods in 
N. W. 


Charles N. Huston, editor of Store Lore, the employe 
publications of The Bush & Bull Company, Williamsport, 
Pa., has discovered ‘fone kind of unavoidable markdown.” 

In writing about it, he points out that in the flood of 
writing by experts, near-experts and nothing-like-experts 
on this very important subject, one class of markdowns 
has been overlooked completely. 

“The price changes on nearly all classes of goods has 
been ranging downward, not upward. Now how does 
this effect our inarkdowns? We have, for example, a line 
of a popular-priced article, sold by a number of compet- 
ing stores. We sell it as close as we can at $1.75. At the 
end of the season we have some sizes or pieces on hand, 
or, if it is not a seasonable article, we naturally, as good 
storekeepers, keep up a range of sizes. Now both the 
manufacturer and the retailer realize that a lowered price 
would mean more sales, and as raw materials lower in 
price the maker cuts his wholesale price to make a price 
of $1.50 each, possible. 

“Now comes what we call an unavoidable markdown. 
Even if we wanted to, it would not be policy to try to 
hold the $1.75 price when all our competitors are having 
the article delivered to them at the low new price, so a 
markdown must be made from $1.75 to $1.50 of all goods 
in stock to correspond with the price on new goods com- 
ing in. How shall we avoid this so far as possible? It 

(Continued on next page) 
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initial charge $2, payable in advance. 


SALESMEN WANTED FOR POTTERY 
SPECIALTIES AS A SIDE LINE 


WELL-KNOWN manufacturer of pottery, lamps, candle- 
sticks, wants salesmen to handle these products as a side line, 
selling to jobbers, the premium trade and large department stores. 
We believe this will be an excellent side line for right parties. 
Box 561, CrocKERY AND GLAss JOURNAL 


(Continued from preceding page) 


would not pay to starve size assortments just because a 
new and lower price was in prospect, for there is nothing 
so likely to send away to some other store the established 
customers as to have them feel the assortments in their 
particular size are not kept up. This is where the buyer 
can in many, though not all cases, equalize his loss on mark- 
downs by calling in a few sizes as fill-ins in advance of 


shipment of regular stock and at the new wholesale price. 
By marking down at the old retail price, the size assort- 
ment is kept up and an average struck, so that when the 
complete line is in, the markdown is in a large part offset 
by the higher markup on the fill-in order. Of course, this 
is an operation that takes knowledge of market conditions, 
and it must be watched carefully so that the new price 
is put in effect simultaneously with the opening of the 
new season’s selling. 


John E, Plummer 
(Continued from page 27) 
on his boat where he spent many happy hours entertain- 
ing them. 

He is survived by his wife and one brother, Charles 
Plummer, manager of the Shubert Theatre, Philadelphia. 

An impressive Masonic funeral service was held at the 
Fairchild Funeral Chapel, Brooklyn, on Sunday evening 
at eight o’clock, while interment took place on Monday 
morning at Woodlawn Cemetery. 

Among those in the trade who attended his funeral, were 
John J. Hines, of J. J. Hines, Inc.: Thos. Smallwood with 
Haviland & Abbot, and Mrs. Smallwood; John Leyland 
of Percy N. Leyland, Inc., Edward Reiwald and the 
Misses Anna McQuillen and Bella Sloan with A. J. 
Fondeville & Co.; J. K. Wilson with B. Tomby & Co. 
and Mrs. Wilson, and F. Calvin Demarest of the 
CROCKERY AND GLASS JOURNAL. 


American Retailers to Meet August 2 

The sixth semi-annual convention of the American Re- 
tailers’ Association will be held in St. Louis at the Hotel 
Statler during the week of August 2. 

The program of speakers follows: 

“The Future of the Country Store,” by John B. Garver 
of the Garver Brothers Company, Strasburg, O. 

“How a Well-Organized Sales Force Increase Sales,” 
by C. B. Partridge, vice president of the Kepler Company, 
Eau Claire, Wis. 


“How to Increase the Average Sales,’ by H. Ry ig 
Towsky, manager of the merchants’ service department, 
National Cash Register Company. 

“Combating the Mail-Order Influence,” by Mrs. M, J, 
Alderman of the Missouri Valley Stores Company, Mar- 
shall, Mo. 

“Ideas Versus Inertia,” by Mills Wellsford. 

“How to Organize Against Consumer Credit Abuses,” 
by E. B. Heller, of the M. & S. Clothing Co. andeies 
vice president of the Retail Credit Men’s National Asso- 
ciation. 

President L. G. Boone, Elkton, Ky., appointed the fol- 
lowing nominating committee: Charles P. Ladd, chairman; 
Harold T. Jolly, Thomas R. Mara, C. H. Burnett) [iy 
Curreathers and Albert Willman. This committee will 
present the following retailers for election to the associa- 
tion’s board: Frank R. Becker, vice president, Diers 
Brothers Company, Scottsbuff, Neb.; Harry W. Brown, 
Brown Brothers, Stafford, Kan.; R. T. Harville, secretary, 
E. H. Conner Mercantile Company, Augusta, Ark’; Av Ag 
Kuhne, Kuhne Brothers, Philadelphia, Miss.; Fred Van 
Allen, John D. Van Allen & Sons, Clinton, Ia.; Mose 
Newburger, Jasper, Ala.; Horce E. Tune, Tune Brothers, 
Terre Haute, Ind.; Julius Becker, Becker Mercantile 
Company, Springerville, Ariz., and John C. Ziegler, Loui- 
siana Central Lumber Company, Clarks, La. 


Buyers in New York 
Jury 28, 1926 


Wm. M. Jamieson, toys, house furnishings, Jamieson House 
Furnishing Co., Trinidad, Colo., 32 W. 35th St. (Jay & Co.). 

J. Harth, china, house furnishings, toys, Pelletier Stores, Inc., 
Sioux City, Iowa, 128 W. 31st St. (Weill & Harmann). 


| PETER POTTER | 


PETER POTTER SAYS: Ya’ can’t tell a true salt by his 
uniform any more ’n you can tell a book by its cover. It 
takes an experienced eye to detect some of the reasonable 
priced glassware on sale these days from the more expen- 
sive glassware ’o bygone days. 
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Instalment Buying Adopted in Europe 


Adoption of instalment methods in buying and the in- 
creasing use of automobiles were cited by Alfred O. Cor- 
bin, of F. J. Lisman & Co., as proof of the “penetration 
of the American mind” in Europe, which, he said, is du- 
ing more for post-war readjustment than anything else. 
Mr. Corbin, who has just returned from a trip through 
Europe, said in part: 

“Mass production by European industries along Ameri- 
can lines is contributing more to rehabilitation than can 
ever be achieved by Government edicts and pronuncia- 
mentoes,” Mr. Corbin declared. It is made possible by a 
constantly increasing consumer demand which has fol- 
lowed a revolution in thought throughout Europe. Every- 
where people’s lives have been vitally changed. 

“Few persons in this country realize the growing use 
of the automobile in Europe. Before the war it was a toy 
of the wealthy, a luxury. Today everybody is following 
the American example of buying them on instalment pay- 
ments. This is resulting in benefits in many directions. 
The constantly growing motoring public is demanding 
good roads, which will provide employment for industries 
and men. The widening travel zone of the general public 
is bound to promote trade. After a few years more of this 
sort of progress it will no longer be possible for a nation 
to remain isolated behind prohibitive tariff walls. 

“People are buying and building better homes. They 
have taken up the radio by the thousands. The great 
hydroelectric developments in many parts of Europe rep- 
resent not only an important industrial advance, but also a 
means by which hitherto unknown conveniences are being 
extended to a large part of the public. 

“The people of Europe needed to learn how to spend. 
The use of credit, such as we have in this country, was 
almost unknown there a few years ago. Any one could 
give you a dozen reasons why mass production and sell- 
ing on credit would not work in Europe. But it is work- 
ing, and on a constantly enlarging scale, and in my opinion 
will result, over a period of the next twenty-five years, in 
one of the most important industrial transformations of 
modern times.” 

Mr. Corbin says the effect of Europe’s trade awakening 
on American business and investments may be seen ini- 
tially in the fact that capital will be needed in large 


“amounts, and that there will be a heavy demand for 


goods. Despite England's position of natural domina- 
tion in respect to Continental business, America will play 
an important part, he believes. The momentum gathered 
by American banking and business during and since the 
World War will carry this country a long way into the 
financing and development of foreign projects. 

The problems attendant upon collapse of some of the 
paper currencies will be worked out, he said, but one of 
the first steps in this connection should be the abandon- 
mént of the existing legal restrictions to the export of 
capital. 

“The crisis in France,” Mr. Corbin asserted, “with 
the collapse of the franc, has been responsible for dumping 
French pig iron and coke in all parts of Europe, with the 
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result that prices have been depressed to the lowest levels 
in fifty years. French coke, for instance, can be bought 
in Vienna today for less than it costs to produce it in 
Vienna. Not since 1870 have prices been so low. These 
conditions cainot be remedied until stability is restored. 
Except perhaps in industries just getting their start, | 
would permit an absolutely free flow of trade. If Amer- 
ican interests, with their advantage of long experience in 
mass production and great resources, cannot meet foreign 
competition, then it is time they learned how.” 


Trade at a Glance 
(Reprinted from Bradstreets ) 


Whole. and Retail Mfg.and ~ Collec- 
job. trade trade industry tions 
BOStOtmE: ..... 1 ceeEnee Quiet Good Quiet Fair 
Providengem...... meee Quiet Fair Fair Slow 
Philadetpiia .....0ceeme Quiet Fair Fair Slow 
Buffalo .. eee Quiet Fair Active Slow 
(Chicacoueme. .... . came Quiet Good Active Fair 
IBGtnismilicae ..’.. ..eeeee Fair Fair Fair Slow 
Cincinmeatioe...... cues Quiet Fair Fair Slow 
Cleveland Be hart Fair Fair Slow 
Milivwatikeer .......sneieee Fair Fair Fair Slow 
Iindiatanolis: ...... .samee Fair Fair Fair Slow 
Dettoleee ...... Seeee Fair att Fair Fair 
Sty ISciiomee. ... . . : aera Fair Fair Active Fair 
Sie Jee IRB sco Fair Fair Fair Fair 
Sie OSepii. ...... clrgeiee Fair Fair Fair Fair 
Des Wome ...... cee Fair Fair Fair Slow 
Kalisaeeemey ....... «emus Fair Fair Fair Fair 
SIOUseGetinge. .’... .. cena Fair Fair Fair Slow 
Dubai ....... oeees Fair Fair Fair Slow 
Dulthweweers...... eee Fair Sebait Active Slow 
Mintteanolis .......cmenme Quiet Quiet Fair Slow 
SiGuaaeueiis: .... .. wee Fair Fair Fair Slow 
Omalaueee. .... 5. eee Fair Fair Slow Slow 
Baltiimonem. ......osse. Fair Fair Fair Slow 
Cumbemand ......sneeen Fair Fair Fair Slow 
Richmond ...... ieee Fair Fair Fair Slow 
Atanicageee. ... . . aerate Fair Fair Fair Fair 
Birmingham ...... snes. Fair Fair Active Fair 
Chaglestoums. C. .geemer Fair Fair Fair Fair 
Chattanooga ........¢00 Fair Fair Fair Fair 
Greeisporor.......cseeee Slow Slow Fair Slow 
INGWR@haleaTS .. ... seenine Fair Fair Fair Fair 
iINaskimilicme, ..... coer Fair Fair Fair Fair 
Shreveport........ 2002 Fair Quiet Quiet Slow 
Dallas. ..... ee . Fair Fair Fair Slow 
Galveston ..........::.. Quiet Fair Fair Slow 
TLOUSHGHMEENE. ... . «cle cites Fair Fair Fair Fair 
SAMONMIGHIO .. . ...scmmienen Fair Fair Slow Slow 
GreavVienth ..... cme Fair Fair Fair Fair 
AWEKCer . |. ABB Be oo oc: Fair Fair Fair Fair 
Whchita Halls ...... cbc Fair Fair Fair Fair 
OkjahomeamCity ..c.eseee Fair Fair Fair Fair 
Tit Sa. ... . sce ee Fair Fair Fair Slow 
San Mrancisco ....,.sa0e Fair Fair Active Fair 
Los Angeles ...... sues Fair Fair Active Fair 
Dalemiicer City .. Ji. see Quiet . Quiet Fair Good 
iPonilangeOre, .... seen Fair Fair Fair Slow 
SPOKanemee ....v +. cenes Fair Fair Fair Fair 
Deattleamen.... ss. onan Fair Fair Fair Fair 
BUthCaMeeee. . . . «<2: see Fair Fair Fair Fair 
Galgaraee).......ieeee Good Fair Quiet Good 
Hdmititon ....... webct Fair Fair Quiet Slow 
“OROLLEOMEE. .... . 5 renee Fair Good Active Fair 
Wolnipem:. ...... cane Fair Fair Fair Fair 
Montrecige, ... ../. ere Fair Good Fair Fair 


Some would find fault with the morning-red, if they 
ever got up early enough. . . . The fault-finder will find 
faults even in Paridise. 


The universe is wider than our views of it. 


Send Peter Potter an Idea 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 
EDWARD BOOTE, 85-87 West 28d 
St. 

Cauldon China... Wood & _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT. & CO., 72-74-76 
Park Place : 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 


Lines. White China for Decorators. 


L. D. BLOCH & CO., 87-41 East 18th 
Patsy Ros 

Importers of Chir. and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, 
206 Fifth Ave. 


Inc., 


Copeland's China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 


Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


920 


HAVII.AND CHINA CO., 
East 36th St. 


The Famous 
known since 1840. 


rere CHINA CORP., 39 W. 23rd 


Ine., 11 


“Haviland China” 


Joseph M. Watte, Pres. Gram. 0687. 
German dinnerware and fancy china. 


HERMAN C. KUPPER.,. Inc., 39-41 
West 23d St. 
Ahrenfeldt French China. 

LEVY BROS. CHINA CO., 35 W. 
23rd. St. 


Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 


plates. Immediate delivery. Gramercy 
4393. 


MADDOCK & MILLER, Inc., 39-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI &CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 58-57. West 23d 


St. 

Japanese Goods. 
WILLIAM G. MUELLER, Inc., 49-51 
West 23rd St. 


Dinnerware trom Heinrich & Co.. Selb 
Also Fancy China from Winterling. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


FRED. C. REIMER CO., Inc., 49-51 
W. 23rd St. 
“Krautheim” — Dinnerware, 
holz’ —Art Goods, “Royal Dux”’—Art 
Goods, “Theresienthal” —Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China: Phone Gram- 
ercy 5181. 


teapots; George 


“Schier- 


ROSENTHAL CHINA CORP., 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


THE SENDAR COMPANY, 35-87 
West 23rd St. 
“Open Stock English Dinnerware Blue 
Willow.” Domestic dinnerware. Vit- 
rified Hotel china. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


149- 


NATHAN STRAUS & SONS, Inc., 


- 119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware. Gift Shop Spe- 
cialties. 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 

Japanese China. 
Brac 

B. TOMBY & CO., 20 West 28d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 

JUSTIN THARAUD, Inc., 24 West 

28d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150 

VOGT & DOSE, 14 W. 28rd St. 

Open stock’ dinnerware patterns. 
White China for decorating. 

J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsherg 
China and Earthenware, Sweden: 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 255 
rhe Ave., between 28th and 29th 


Lamps and Bric-a- 


Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 

CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware, 
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ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


en & SONS, Inc., 220 Fifth 
ve. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


THE ROSBERN GLASSWARE 
CORP., 12-14 West 21st St. 
Manufacturers of light cut. and gold 
encrustations. Phone Chelsea 0746. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS GCO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 
Electric Lighting 
Lamps. 


ae BRISBOIS, INC., 200 Fifth 
ve. 
Room 210, Lamps and Cut Glass. 


eee HAWTHORN, 225 Fifth 
ve. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


eRe G'.ASS CO., 230 Fifth 
ve. 
Illuminating glassware, electric port- 


ables, oil lamps, etc. Telephones. 
Ashland 9024-9025. 


ae H. E. RAINAUD CO., 225 Fifth 
ve. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


Fixtures and 


THE MAIBRUNN CO., Ine., 44-46 
East 25th St. 


Lamp Shades and Lamps. 


Telephone 
Madison Square 8860-8861. 


DOMESTIC POTTERY 


ART INDUSTRIES, INC., 225 Fifth 


Ave. 
Sole Manufacturers of “Lavinite” Ar‘ 


Ware, Table, and Boudoir Lamps, crusted, lustre, plate etchings and light Representing Maryland Glass Co. 
Riveltied and $1.00 Specials. cuttings on colored and crystal glass- Cumberland, Md., and Guerin-Poyat- 
rive Elite, Ltd., Dinnerware Lines. 
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A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 6 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
ae Telephones, Chelsea 8265 and 
0540. 


etce.—Chil- 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 

T. B. Clark & Co. 

S. K. Bitner & Co. 


Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS. 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., 
Averue Building. 
China and glass decorators. 


INC., Fifth 
Gold en- 


Thirty-three 
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MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Southern Potteries, Inc., 
Decorated and White Dinnerware. 
Indiana Glass Co., Pressed Table 
Glassware 4nd Lamps. West End 
Pottery Co., Dinnerware and Spectal- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
Aquaria, etc. Telephone, Gramercy 
6311. 


D. KING IRWIN, Fifth Avenue Butla- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
Co. Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-217 W. 
24th St. 


Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 

Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 


China Co., dinnerware. Telephone 
Watkins 8634. 


S. H. SLOBODKIN, 18 West 23rd St. 


Representing Canonsburg Pottery Co., 
W. S. George Pottery Co., Atlantic 
Cut Glass Works. Telephone, Gram- 
ercy 5144. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
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¥. 


Thirty-four 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR’ 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 


CHAS. A: a AND 


HERBERT K. CONNOR 
East est 


ROY E. HENDERSON 
President 


C e e e >] 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


——_—errw™ 


Demarest Publications, tn. 


Publishers 


45 East 17th St. New York 
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‘*Pottery and Porcelain”’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Tllustrated History of Furniture’ 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay: 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection fae book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices’ has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


a i or 
Rose Marie Shapes 


REPRESENTATIVES 
D. KING IRWIN EARL We NEWTON 
200 Fifth Avenue 
New York 9 N. Wabs a Five 
Chic 
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NATIONAL CHINA CO. 
SALINEVILLE , ONIO. 


The Next Time 


you want 


A Job 
A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 
and 


Get It 


40 cents per line for first insertion; 
20 cents per line for following in- 


Rates: sertions. Seven words per line 


Minimum initial charge $2 pays. 
ble in advancs. 


Interest You 


Will It ad 
Oy 


salers in the lines you are interested? 
To know where you can get the goods you want? 
To know what the latest news of the trade is? 
To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 
To receive information about any particular line? 
To receive a reminder of coming events and activities? 
To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 


To know the names of the best manufacturers and whole- 
market ? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


the paper regularly each week. 
DEMAREST PUBLICATIONS, INC., | ; 
45 East 17th Street, ‘ 

New York. | SUBSCRIPTION PRICE | 
Gentlemen :— Domestic | 

Please send the CROCKERY AND GLASS $3.00 a year Hl 
JOURNAL (including the Special Holiday | $5.00 for 2 

ano and Spring a Kale aoee Nim : SAE aot Bina) 
ers) to the following address for which .... 
: enclose ...... TOT ee ae year. | ENTS 
4.00 a year 

| Na@ Mee rok asics sas, sa Orals en eee, . Oe | Foreign 
l iw ity iceeih Ae meee tie heey Sad So o oo Oe | 55.50 a year 
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Clip the coupon below and receive 
| 


Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial isi 
Office, 45 East 17th Street. Entered as second-class matter September 2, 1920, at the post office at New York, wader! the act Lok “Marek 8. 1879: 
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BORGFELDT’S 
FIFTH FLOOR 


Tear out this page as a reminder when in 
New York, to look over 


Special Drive of Close-Outs of 


American and Foreign Glassware 
Kinglish Bone China 
Art Pottery and Dinnerware 


®R 


There are also many new and novel 
lines for Fall of both Foreign and 
Domestic Glassware and American 
Dinnerware and Fancy China 


— << o-—_—_—_ 


GEO. BORGFELDT & CO. 


111-119 East 16th Street New York 
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Enthusiasm over a Teapot 
A DISPLAY of Hall’s China Teapots always 


arouses the admiration of customers—and the 
enthusiasm grows after the teapot is bought and 
used. 


Ask your jobber or write 


HALL CHINA COMPANY 


Largest Manufacturers of Fireproof China 
in the world. 


East Liverpool, Ohio 
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Such Popularity 
Must Be Deserved 
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East Palestine, Ohio. 
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mith-Phillips 


The Exquisite Melrose Pattern 


It would be difficult to visualize anything more lovely than the 
Melrose pattern as illustrated. The design of Chinese influence in warm 
shades, of rose, green, maroon, yellow, and blue with black tracing on 
the beautiful soft toned ivory body is a genuine achievement in deco- 
rative treatment. 


9 


Live dealers will at once appreciate the sales possibilities of this 
pattern. Send for samples and prices. 


Smith-Phillips China Co. 


East Liverpool, Ohio © 


J. W. Mackey, Manager of Sales 
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: The CHENONCEAUX 


*. NOTHER decoration named after a famous 
A chateau of France. Like its namesake, it is 
Rs simpler than others of this group, but quite as 
“¢ attractive. A beautifully designed border of yellow, 
blue and black, broken at regular intervals with 
2s : : panels of flowers. In the center of each piece, is a 
se Se cn brilliant flower rosette. The edges are finished with 
me < HAL gold and the rims w'th a delicate shade of ivory that Decorated 
SS Z 


” adds to its rich appearance. ' P 
re Theodore Haviland 


f=) 

O FRANCE ee 

Ww These marks identify all 

= O | genuine Theo. Haviland China = FRANCE 


Theodore Haviland & Co. 


Imcorporated 


26 West 23rd Street 
$ New York 
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The 
York Shape 


What so perfectly graces a table as charming dinner- 


ware? 


A real vision has conceived this artistic and graceful 
York Shape. Its popularity is greatly added to by the 
large number of striking new decorations in which it 
is offered. 


Tue Epwin M. Kwowtes Cuina Co. 


KAST LIVERPOOL, OHIO 
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a5,” It is pretty well known that when will remain about the same until the first of September 
S oat business concerns fall out with each or thereabouts. 

a other, and cannot adjust their dis- Colored glassware, ice teas, etc., are in good demand at 
Arbitrate 


pute, they can resort to arbitration 
in certain States that have arbitration laws, such as New 
York, New Jersey, Massachusetts and Oregon—provided 
both concerns are domiciled in the same State. 

But when two parties desiring arbitration have their 
| official homes in different States no such convenience has 
existed. 

This condition has been remedied. 

Congress passed and President Coolidge signed a Fed- 
eral arbitration law, effective January 1, 1926. This per- 
mits business concerns having interstate relations to re- 
ceive the benefits of arbitration. 

Copies of the new law may be obtained, gratis, from the 
Arbitration Foundation, Inc., 65 Liberty Street, New York 
City. 


The usual seasonal slump among 
the flint glass factories is now in 
progress and as a consequence new 


Good Times 
Are Ahead 
business is spotty. 
There is no cause for alarm in this. Business in all 
lines in general undergoes a falling off all over the coun- 
try with the advent of hot weather and vacation time. 
| Fall merchandising inquiries are quite active according 
to retail and jobbing interests. Buying has been confined 


largely to hand to mouth and factory production schedules 


present. 
Summed up there is everything to indicate that good 
times are ahead for the trade. 


“There is an unusual amount of 


ie uncertainty concerning the business 
Lisi Gas outlook toward the end of the year, 
Foreseen 


but judged by data now available, 
the changes favor a period of good business for several 
months,” according to Dr. Lewis H, Haney, director 
of the New York University bureau of business research. 

“While there has been a moderate recession in general 
business going on since March or even earlier, as is clearly 
indicated by the downward trend of bank debits, employ- 
ment, building activity and activity in manufacturing in- 
dustry in general, it cannot yet be said that business is bad. 
The general average is probably not more than 5 per cent 
under the peak and is not far from the level of a year 
ago. The setback has been very moderate. 

“The more encouraging condition is the fact that no 
serious maladjustments in industry are to be found. Pro- 
duction is not generally excessive. In fact, curtailment 
during the recent months has reduced the supply of com- 
modities to a point where it is in reasonable adjustment 
with demand and the long continued decline in prices has 
brought the value of commodities into better adjustment 
with purchasing power.” 


Nine 


Mandel Bros., Chicago, has had one of the most 
interesting and spectacular careers, of any indi- 
vidual in the Crockery and Glassware trade in America 
and for that matter probably any other land. 
Born in Petrograd, Russia, Sam remained in his native 
land until seventeen years of age and then immigrated to 


S* J. NATKIN, China and Glassware buyer for 


America and went direct to Chicago where he landed 
without funds or knowledge of the English language. 

For one year Sam Natkin went about doing odd jobs 
and scratching out an existence as best he could. At the 
age of eighteen he secured a job with a small fair store 
on Cottage avenue at 37th street, Chicago. As he puts 
it: “The work was easy—trom seven in the morning ’til 
ten o'clock at night with nothing to do until the next 
morning.” 

Reminiscing on those early days Mr. Natkin com- 
mented: “After a year I secured a position on State 
street as a clerk at $6.00 a week. Within four months 
I was promoted to assistant buyer and within another 
four months was made buyer of china, glassware, house 
furnishings and lamps. I was connected with the Boston 
Store in a similar capacity for six years and with Hill- 
man’s three years while working for Pitkin & Brooks. 
After that I was connected with the Fair at State and 
Adams streets from 1907 until January Ist, 1923. 

“Since that time I have been connected with Mandel 
Bros., in charge of china, glassware, artware and lamps. 
I am frank to admit that I am now in a position to earn 
more than the $2.50 a week which I first earned when I 
started in business.” 

When asked what his hobbies were Mr. Natkin 
promptly replied: 
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Whos Who Among the Buyers 


Few men in the Crockery and Glass trade can 
boast a more eventful career than Sam J. Natkin, 
China and Glassware buyer for Mandel Bros., 
Chicago. Arriving in this country a poor boy and 
unable to speak the language he has by his own 
efforts become one of the leading buyers of China 
and Glassware in the country and today is Presi- 


4 | dent of The Glass, Pottery, Lamps and House- 


furnishings Association. 


“First—spending as much time as possible with my 
wonderful family. Second—complete devotion to my 
business and my first and last sport is love for motor- 
ince 

Concerning rules for success, Mr. Natkin suggested 
the following: ; 

“First acquire a complete knowledge of your business. 
And then work, work and do work some more. 

“IT would divide 100 percent of buying and selling as 
follows: 

“About 25 percent knowledge and experience, 5 percent 
system and 70 percent good hard work. Nothing avails if 
work is lacking. By work, I mean constant application 
of honest effort. The definition of merchandising in my 
judgment is giving the people what they want, when they 
want it, at the price they are willing to pay. 

“In conducting a large department store I believe that 
¥ of a man’s time should be put on the buying and % 
of the time on the selling. The things that count the most 
in the retail business are first, the volume of sales, next, 
turnover and profit. The fact remains that merchandise 
is worth all that it will bring, consistent with competition. 
But, do not imagine that you can get an exorbitant 
profit, as in most cases, your competitor is in a position 
to dictate your profits, unless you are able to obtain mer- 
chandise which is exclusive in your locality, which is not 
easy. The majority of buyers fear putting a sufficient 
gross profit on the cost. 

“In referring to,the above statement I reiterate that 
merchandise is worth all it can bring consistent with com- 
petition. One of the most important rules of the game 
for a buyer to learn and also one of the hardest and at the 
same time the shortest, is the simple word ‘No.’ More 
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operators get into trouble because they are unable to say 
‘No’ than for any other reason. The pressure which is 
placed upon a buyer by a salesman is something tremend- 
ous. Most of them are skilled orators, and as years pass, 
quite a few of them become your personal friends. To 
these also, the buyer must learn to say ‘No,’ unless the 
merchandise offered is what he should buy. 

“Respect the salesman or vendor who tries to sell you 
goods. His time is money and sometimes more valuable 
than yours. You can not buy of every manufacturer any 
more than every manufacturer can see every buyer, but 
you can be courteous to every salesman. Don't let the 
salesman waste any more time than is necessary but re- 
member you need him just as badly as he needs you. 

“The buyer who extends courtesy to salesmen gets the 
best things first hence he is always a jump ahead of his 
jcompetitor.” 

Mr. Natkin stressed the importance of staying as long 
as possible in one position by saying: 

“It is very important in my judgment for a buyer as 
well as for the benefit of the firm to remain in the same 
position for a number of years as that is the only way 
he can acquaint himself with the wants of that particular 
trade. In a large business, one often is 
compelled to buy large quantities and 
he can not take that risk unless he is 
thoroughly posted as to the wants of 
the particular patronage his firm en- 
| joys. In our lines, most merchandise 
‘is purchased from three to twelve 
‘months in advance and it necessitates 
carrying a larger stock and necessarily 
entails a larger investment than other 
lines. For that reason, the profit must 
be larger in order to justify that invest- 
ment. 
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EDITOR’S NOTE 


This is the fifth of a series 
of sketches dealing with the 
careers of prominent buyers, 
manufacturers and manufac- 
turer’s agents and importers 
of china and glassware that 
will appear in the CROCK- 
ERY AND GLASS JOUR- 
These articles will 
appear indefinitely and will 
give intimate accounts of the 
careers of men who are well- 
known to the trade. 
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source of supply, viz., the manufacturer, whether the 
product is made in America or abroad. The keen com- 
petition of today in the writer’s judgment, compels the 
aforementioned sort of merchandising. 

“Still another important rule for success, which may 
be overlooked, is the surrounding of oneself with an A-1 
organization and the personal treatment of co-workers. 
Your assistants, heads of stock, sales people, stock men 
and packets, as well as office help should be treated as 
you would want to be treated yourself. You must have 
full cooperation of your employees. Unless you have you 
cannot be successful, regardless of how smart or how 
capable you are. 

“This I have learned from personal experience.” 


Houghton & Dutton 


The annual statement of the Houghton & Dutton Co., 
Boston department store for the year ended December 
31, 1925, and filed with the Massachusetts Commissioner 
of Corporations, shows the following assets and liabilities : 

Assets—Real estate, $101,935; machinery, furniture, 
fixtures and tools, $116,704; automobiles, trucks and 
teams, $15,239; merchandise, $696,- 
903; accounts receivable, $500,424; 
cash, $77,781; securities, $767,735; 
household equity, $33,865; deferred 
charges, $85,873; total, $2,486,559. 

Liabilities—Preferred and common 
stock, $1,388,000; mortgages, $75,000 ; 
accounts payable, $635,073; reserves, 
$48,908; surplus, $339,578; total, $2,- 
486,559. 


Doctor Pollak, an Austrian scientist, 
has discovered the secret long sought by 
glassmakers—that of making glass that 


is flexible enough to be bent. 


scheduled to dock next Monday, will be George 

J. Higginson of Johnson Bros., New York office, 
39 West 23rd St. Mr. Higginson has been in Europe for 
the past month or so visiting the firm’s factory. 


A MONG those returning on the Cynthia, which is 


A. G, Renz, salesman for Herman C. Kupper, Inc., left 
last Saturday on a holiday which will keep him away for 
two weeks. 


Robert E. McEldowney, sales manager of the New 
Martinsville Glass Mfg. Co., New Martinsville, W. Va., 
was a visitor in town this week. While here Mr. Mc- 
Eldowney consulted with the factory’s New York repre- 
sentatives, Frederick Skelton, 200 Fifth Ave. 


Joseph H. Schwartz, head of the firm of Joseph H. 
Schwartz, 10 West 23rd St., who is at present in Europe, 
is expected to return to headquarters very shortly. Upon 
Mr. Schwartz’s arrival home, Henry Martinique, office 
manager for the firm, is planning to leave on an extended 
vacation trip. Mr. Martinique intends to tour through 
Eastern Canada and end his trip with a hunting expedi- 
tion in Maine. In all he anticipates being away from 
his desk for five weeks. 


J. C. Kelley, factory superintendent of the Cambridge 
Glass Co., Cambridge, O., spent several days in town 
this week consulting with O. C. Graham, New York rep- 
resentative for the factory. Mr. Kelley came here direct 
from Atlantic City, where he had been attending the wage 
conference. He left for home Tuesday night. 

Peter Goetz, of Otto Goetz, Inc., is one of those who 
is eluding these hot summer days in the city. He is va- 
cationing at Beach Lake, N. Y.., 
for two weeks. 


expecting to be away 


After enjoying a vacation at Orient, L. I., Miss Minna 
Hube, with Graham & Zenger, Inc., has returned to her 
duties with the above firm. 


Another to return to headquarters after completing 
his vacation is W. F. Breunig. Mr. Breunig is back at his 
desk with Graham & Zenger after having spent two weeks 
at Schroon Lake. 


Gilbert Pitcairn, of the Wm. S. Pitcairn Corp., arrived 
back in town last Monday, as brown as a berry, after his 
vacation at Lake Placid, where he enjoyed the oppor- 
tunity of plenty of golfing and swimming, 


Twelve 


N. E. Franklin, president of the National Council 0 
American Importers & Traders, Inc., is expected to arriy 
from Europe on the Berengaria Friday morning. Mr 
Franklin has been away for several weeks visiting th 
principal European centers. It is expected that he wil 
have an important message for importers here on condi 
tions abroad. The board of directors of the import or 
ganization will meet at the Hotel Astor, Thursday, Augus 
12, to discuss various tariff matters. Mr. Franklin wil 
preside at this conference which will be preceded by ; 
luncheon. 


William G, Mueller, formerly of Wm. G. Mueller, Inc. 
whose resignation as president of the concern is announcec 
this week, expects to depart this week for a month’s vaca 
tion in the Maine woods. He has fully recovered hi: 
health after a recent illness but wants to have a thorougt 
rest before he gets into harness again. 

Arthur J. Bennet, president of the Cambridge Glas: 
Co., Cambridge, O., plans to leave his desk within the nex! 
several days for an extended visit to the mountains. Mr 
Bennett’s object is to ‘side step” the hay fever season anc 
his plans are such that he will be away until about the 
first of October. 


The many friends in the trade of W. C. McCartney, 
secretary of the Cambridge Glass Co., Cambridge, O., are 
extending their congratulations, the occasion being that 
Mr. McCartney recently became the proud father of a 
ten pound baby daughter. | 


Among the china and glassware buyers arriving in the 
market this week in quest of Fall merchandise for their 
departments were: Miss A. M. Gabel, of Halzheimer & 
Shaul, Amsterdam, N. Y.; J. B. Powrie, of Lebeck Bros., 
Nashville, Tenn.; J. A. Lewis, of Hager & Bro., Lancas- 
ter, Pa.; D. D. Gary, of J. Goldsmith & Sons, Memphis, 
Tenn., and the Messrs. Koster and Pollechek, of Katz & 
Goldsmith, Braddock, Pa,, and the Famous Co., of Me- 
Keesport, Pa., respectively. 


W. Lease, china and housefurnishings buyer for P. 
Wiests’s Sons, York, Pa., arrived in the New York 
market Tuesday on a buying trip. 


Guy Robinson, of the Kinney & Levan Co., Cleveland, 
O., was a visitor in New York for a few days, prior to 
sailing for Europe Tuesday, on the Aquitania. 

(Continued on page 13) 
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“Jack” Lynch, china and glassware buyer for T. Bacon 

& Sons, Louisville, Ky., is another buyer in the market this 
week. “Jack” recently blew himself to a new Buick and 
naturally being anxious to try his bus out motored to New 

| York, arriving here enthusiastic over the car’s per- 


| formance. 


_ Wm. G. Mueller’s Resignation Announced 


An important announcement was made by the china 
importing firm of William G. Mueller, Inc., 49-51 West 
23rd St., New York, this week to the effect that on July 
10 by mutual agreement, William G. Mueller had resigned 
as president of the corporation and disposed of his interest 
to the other stockholders in the concern. 

For the present the business will be continued under the 
old name of William G. Mueller, Inc. In due time a 
change of name will be announced. 

In connection with the announcement of the resignation 
of Mr. Mueller, the firm announces that Karl Lickhard, 
secretary of the concern, who has been associated with 

-Mr. Mueller since he started the business, will hereafter 
be in complete charge. 

Ernst Heinrich, of the well known German china fac- 
tory of Heinrich & Co., Selb, Bavaria, arrived here last 
week with many new samples. He will soon make a trip 
through the country to study the latest developments in 
the trade and to acquaint himself with its requirements. 

Equipped with their new sample lines the salesmen for 

the firm, Eugene Blum, Leon Fromkess and Gilbert From- 
kess, have left on their fall trips. 


Golfers to Play Westchester-Biltmore 


Harold K. Satow has secured for the Pottery, Glass 
and Brass Golf Association the privileges of the West- 
chester-Biltmore course for Tuesday, August 17, where 
their next tournament will be held. 

Trains should be taken from Grand Central Station, 
New York, New Haven and Hartford Road, for Rye; 
fains leaving at 9:10 A. M., 10:13 A. M., 12 Noon and 
2:17 P. M., daylight saving time. At the Rye station the 
Westchester-Biltmore bus will meet trains. As the buses 
are for members of the club only, the person in charge 
-may be informed, if necessary, that you are a guest of 
Mr. Satow in attendance at the tournament. 

It will be appreciated if those expecting to attend will 
inform Mr. Satow at once, also the number of your guests, 
if any. He may be reached by telephone if: desired, be- 
fore 11 A. M., telephone, Schuyler 7048. 


Chain Stores Report Gain 
Sales for the first twenty-eight weeks of 1926 of the 
Jewel Tea Co. aggregated $7,835,492, a gain of 5.2 per 
cent over the corresponding period of last year. 
The F. & W. Grand 5-10-25-cent stores show sales for 


July of $789,114, compared with $605,920 for July, 1925, 
a gain of 30.2 per cent. For the seven months’ period the 
sales reached $5,191,171, against $3,856,731 last year. 


Glass Wage Conferences End 


Agreements on wages and working hours in fifteen 
branches of the glass industry were reached at conferences 
between the American Flint Glass Works Union, and the 
Pressed and Blown Glass Manufacturers’ Association of 
America which ended Wednesday at the Marlborough- 
Blenheim#Hotel, Atlantic City, N. J. 

In each departinent, wages and hours will continue as 
in the agreement adopted last year. The conference 
opened of July 21. E. J. Barry of Toledo represented 
the manufacturers and M. J. Gillolly, also of Toledo, 
Vice President of the union, was Chairman of the Work- 
ers’ Committee. 


5 and ro Cent Stores in Germany 


The five-and-ten-cent store business has been introduced 
in Germany by the Leonhard Tietz Company, which has 
established two stores in Cologne to sell small merchan- 
dise at 25 and 50 pfennigs, the equivalent of 6 cents and 
12 cents. The Tietz organization, which operates nine- 
teen department stores in Germany, has established these 
stores as_an experiment, after a study of Woolworth 
methods, it was said. 
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GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


To Have Bargain Basement 
, \ HE recent announcement that the Kaufmann & 


Baer Co., Pittsburgh, proposed to add a bargain 

basement department to its present large store 
proved one of the most interesting developments in the 
local department store trade in months. This means that 
the store will have the largest department of the kind 
west of the Allegheny Mountains. The announcement 
came with the statement that the central power plant in 
the basement of the Henry W. Oliver office building, di- 
rectly across Sixth Ave. from the Kaufmann & Baer store 
will remove its plant from the Oliver Building. The space 
in the Oliver Building is to be occupied by the Kaufmann 
& Baer Co., for its new bargain basement, there being 
two such lower floors, each floor having 50,000 square feet 
of space. In all 100,000 square feet of selling space will 
be used. Last year the store added two entire floors in 
its main store building. Plans for the new bargain base- 
ments are now being prepared. It is expected that the 
Kaufmann & Baer Co. will soon announce the personnel 
of its bargain basement buyers and managers, and with 
the opening of the two additional floors, the interest will 
take first rank as the largest department store between 
New York and Chicago. The growth of the Kaufmann 
& Baer Co. has been phenomenal. Its present store oc- 
cupies about a quarter of an entire business square. It is 
also proposed to feature a china and glass department in 
the new basement space, it is said. 


Business Feels Seasonal Lull 

On acount of the season, buying of flint glass lines is 
only nominal, manufacturers announced this week. Few 
buyers have been in the district, and little change in the 
situation is being looked for before the close of the month. 
Mail orders are in fair receipt, but volume is not heavy, 
it appearing that distributors are ordering only sufficient 
goods for current requirements. Factory production is 
being continued under summer schedules, and no change 
is to be made in this rule until the close of the month 
when the summer holiday period will close. 

Factories Working on January Lines 

While a number of factories will show some new 
items for fall and holiday shipments, all manufacturers 
are now at work on new lines which are intended to be 
featured during the January sales period here. Items that 
are to be shipped for the fall and holiday trade will be 
specialties, and additions to those lines already listed. 
Novelties of course predominate, and these will be fea- 
tured in both colored and crystal, plain, decorated and 
cut, with light cuttings in the lead. 
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West to Represent Several Factories 


The full lines of the Kopp Glass Co., Inc., Swissvale, 
Pa., the Ft. Pitt-Jeannette Glass Co., Jeannette, Pa., the 
Superior Manufacturing Co. and the Pittsburgh Lamp, 
Brass & Glass Co., are now being represented in the Pitts-| 
burgh district by Robert G. West, who for many years| 
was the Pittsburgh district salesman for the Pittsburgh 
Lamp, Brass & Glass Co. Mr. West is maintaining his 
office in suite No. 604 Chamber of Commerce Building, 
Pittsburgh. The first two interests named are headed by 
executives who were formerly with the Pittsburgh Lamp, 
Brass & Glass Co., and both the Swissvale and Jeannette 
plants are now in the full production of a general line of 
lighting glassware lamps and fixtures for home and com- 
mercial purposes. 


No Plans Announced for Northwood Factory 


No official statement is being made at Wheeling, W. Va., 
as to the future plans having to do with the operation 
of the plant of the H. Northwood Co., which was pur- 
chased at court sale a fortnight ago by Robert Hazlett, 
representing certain financial interests at Wheeling. The 
suggestion has been made, however, that the plant will be 
placed in operation a little later, and that new lines be in- 
troduced other than that of lighting glassware, which line 
was formerly featured by the Northwood interests. 


New Plant in Operation 
The new plant of the Rawleigh Glass Co., Freeport, 


ll, has been placed in active operation. The company is 
producing a general line of containers. 


Remodeling Factory 


Remodeling of the plant of the Oklahoma Glass Co., 
Ada, Okla., is announced by Secretary-Treasurer C. V. 
Gowing. Additional machinery is being installed, and ex- 
tensions made to other parts of the factory, which is now 
in the production of a general line of lighting, globes, 
electrical goods and opal wares. With the factory im- 
provements program finished, the company will maintain 
a larger production than ever before. 


To Rebuild Factory 


The Queen City Glass Co., Cumberland, Md., whose 
new plant was recently destroyed by fire, is now having 
plans prepared for a new factory, which is expected to be 
ready for operation within the next three months. The 
building the company started in business with was de- 
stroyed by fire within a few weeks after work began. 
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Glass Factory Activities 
(Continued from page 14) 


Increase in Capitalization 

Word has been received by glass factory supply distrib- 
ators here that the capital stock of the Three Rivers Glass 
Co., Three Rivers, Texas, has been increased from 
$100,000 to $150,000. The additional capital is to be used 
n factory extensions, it being said the company has been 
mable to take care of all business being offered under 
yresent manufacturing conditions. The factory is the 
argest producer of containers in the southern territory. 


Report Steady Sales Volume 
Marshall Field & Co., in their weekly review of the 
wholesale dry goods trade on July 30, say: “Current 
| 


1° 


wholesale distribution of dry goods maintained approx- 
mately the same volume as a year ago during the corre- 
sponding week. Road sales showed a good increase both 
over last week and the same period last year. 

“There were about the same number of customers in 
narket as during the same week a year ago. Collections 
‘emained about the same as for the corresponding period 


ast year.” 


Montgomery Ward to Open Branches 
An experiment in super-mail-order salesmanship, des- 


ined, if successful, to add a large volume of trade to the 


jusiness of Montgomery Ward & Co., has been announced 
xy Theodore F. Merseles, President. The plan, it is ex- 


Illustrating our No. 40 line. A very lovely spiral flute, re- 
producing in a delightful manner the early Colonial. Made 
in sparkling crystal, green, also a combination of amber and 
crystal. One of the most popular lines we have ever 
produced. 

Complete line, including many novelties. 
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Representatives: 


New York Boston 
Paul Joseph, Murt Wallace, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 
Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 
Factory Representative 
E. B. Hill, Washington, Pa. 


eDuncan & Miller Glass Co. 
Washington, Pa. 


Chicago 
F. T. Renshaw 


pected, will virtually throw the company into the estab- 
lishment of a chain store system with branches in a thou- 
sand or more country towns and villages. 

The first step will be the opening of a merchandise dis- 
play room on August 14 in Marysville, Kan. This will 
be followed immediately with-the opening of similar es- 
tablishments in five other country hamlets. The initial 
purpose is to effect a direct personal contact with the 
customer, which heretofore has never been attempted. 

“This experiment may show a new way of extending 
our mail order business,” said Mr, Merseles. “Certainly 
the opportunity to talk with our customers and get their 
criticisms will be of great benefit to our business and ma- 
terially improve our service to our customers.” 
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ROBERT RAWSTHORNE CoO. 


Heeren Building—Eighth & Penn—Pittsburgh, Pa. 


PHONE ATLANTIC 4180 


Wage Conference Opens Next Week 


HE Bi-ennial wage conference between the Labor 
ak Committee of the United States Potters’ Associa- 

tion and one representing the National Brother- 
hood of Operative Potters, will open at the Hotel Chal- 
fonte, Atlantic City, August 11. Twenty-three proposals 
suggested by the annual convention of the Brotherhood 
held recently at Atlantic City, are to be discussed. At a 
general meeting of the Potters’ Association held July 29 
at the Association headquarters here, every one of the 
propositions submitted by the Brotherhood were discussed 
at length, but a week before this gathering the Labor Com- 
mittee of the Association held a special meeting at which 
time the proposals were also reviewed. Following its 
usual custom, the manufacturers left their cause entirely 
in the hands of their Labor Committee. In past years 
there has never been any question about the conference 
results obtained by the Labor Committee, season after 
season the work of the committee having been given the 
approval of the entire membership of the Association. 
During the Atlantic City conference, the Potters’ Asso- 
ciation will be represented by a committee composed of 
W. E. Wells, of the Homer Laughlin China Co., Newell, 
W. Va., chairman; Frank A. Sebring, of the Sebring 
Pottery Co., Sebring, O.; George C. Thompson, of the 
Thompson Pottery Co., East Liverpool; Homer J. Tay- 
lor, of The Knowles, Taylor & Knowles Co., East Liver- 
pool; Harry D. Wintringer, of the Steubenville (O.) Pot- 
tery Co.; A. G. Dale, Trenton, N. J.; W. C. George, of 
the W. S. George Pottery Co., East Palestine, O.; Fred 
Sutterlin, Trenton, N. J.; Guy E. Crooks, of the Crooks- 
ville China Co., Crooksville, O.; F. G. Mellor, of the 
Shenango Pottery Co., New Castle, Pa. 

The personnel of the group that will represent the 
Brotherhood at the conference will be composed of repre- 
sentatives of the various branches of the industry together 
with the executive officers, headed by John T. Wood, 
President of the Brotherhood. While there may be 
minor adjustments made in the new wage agreement, it 
is generally believed that the manufacturers will not agree 
to any advance in wages. Direct increases have been 
sought by warehousemen who seek a straight 10 per cent 
advance and by kilnmen, this increase varying according 
to length of service. The general condition existing in 
the generalware pottery industry at this time will not 
permit of any wage increases, it has been announced by 
some manufacturers, while others have said that “the 
present situation should be left alone.” It is probable that 
the conference will continue over a period of three or 
four days. 
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Demand For Dinnerware Only Fair 

While there has been some slight increase in the re 
ceipt of new business by the generalware manufacturers 
demand is not what it should be, especially from some 
classes of distributors, it was announced here this week 
However, a spirit of optimism prevails regarding the 
future, and it is generally believed that a decided increas« 
in orders will become a reality during September. The 
department store trade has not been at all active in the 
market this year, so far as buying of domestic dinnerware 
is concerned, while the reverse is declared to be true wit 
reference to the syndicate trade, in fact the latter interests 
have been drawing rather heavily upon generalware pro- 
duction, especially from the larger producers. Jobbing 
interests have been buying dinnerware and white ware in 
nominal quantities. It appears that with so many im- 
proved highways leading from country districts into larger 
towns and cities that the country store distribution of din- 
nerware and white ware is more or less on the wane. 
Consumption of natural gas for kiln firing purposes is 
not up to former records, and this in itself is proof that 
the output of this district is not up to former standards. 
Some buyers have declared that the syndicate stores have 
“cut in” on the department stores, so far as the distribu- 
tion of dinnerware is concerned, and that the time has 
come when the department stores will be compelled to 
protect their own interests and include in their dinnerware 
stocks the same class of merchandise that the large syndi- 
cate stores are featuring. 


Predict Few New Shapes For 1927 

From present indications, few if any new dinner shapes 
will be placed on the market next January. With 21 new 
shapes featured last January, and with the advent of the 
ivory body, manufacturers are of the opinion that the 
trade as a whole has had sufficient new shapes to consider 
for the time being. The situation a year ago was father 
unusual, in that so many manufacturers were having new 
shapes designed. In fact it was not known definitely until 
December just how many new ones would be placed on 
the market, and when buyers arrived on the scene they 
were amazed at the number of new offerings. 

The ivory body has been an active feature of the 
trade this year, and a number of new shapes are being 
shown in this body. The shapes being produced in white- 
ware are so well established now, that neither manufactur- 
ers or buyers are willing to supplant present shapes now 
selling so well, with new ones. There will be many new 
decorations offered for 1927, and these either have been 
selected or will be within the next month or so. 
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| Like Starting a New Factory 
“It was just like starting a new plant,” declared Hugh 
Menicol, of the D. E. McNicol Pottery Co., of East 
Liverpool and Clarksburg, W. Va., referring to the con- 
verting of their Clarksburg plant into one for the produc- 
jion of vitrified hotel and restaurant china, and featuring a 
United States standard line of items. The Clarksburg 
factory is now in full operation and shipments of both 
jlain white and decorated goods now going forward. It 
s the intention of this company to broaden its distributing 
erritory, and from time to time additional sales agencies 
ire expected to be established where the entire line may be 
lisplayed. 
To Decide On Potters’ Meeting 

The Executive Committee of the United States Potters’ 
Association will meet in special session probably early in 
JIetober for the purpose of determining the time and 
jlace for the forty-eighth annual meeting of the group. 
Juring the last few years these meetings have been held 
n New York, although in former years sessions were 
1eld at Washington, D. C. It may follow that the de- 
ision this year will be to convene in New York, although 
10 intimation has been made of time or place. It is quite 
ikely, however, the meeting will be held in December. 


George On Republican Ticket 

Both manufacturing and operative potters in this dis- 
rict are interested in the election Tuesday, Aug. 10, of 
W. Campbell George, head of the W. S. George Pottery 
Jo., East Palestine, O., as a member of the Ohio State 
Republican Central Committee. While Mr. George has 
ilways taken an active interest in Republican. politics, 
his is the first time that he has ever allowed his name 
0 be used on the ballot as a candidate for any office. 
he trade in both Columbiana, Carroll and Jefferson coun- 
des are backing Mr. George in this contest, and at this 
‘ime his election seems assured. 


' 


Working On Normal Schedule 


J. W. Irwin, manager of sales for the Edwin M. 
Snowles China Co., has returned to his desk following 
im eastern business trip. The two plants of this com- 
any are now being operated on practically a normal 
dasis, their No. 2 factory at Chester, W. Va., working 
steadily upon the production of an ivory body, while their 
Newell factory is working practically full time on the 
sroduction of their several shapes on a white body. 


) Sails For Europe 


James M. Smith, president of the Shenango Pottery 
~0., New Castle, Pa., accompanied by his wife has left 
‘or a two months’ European trip. Just prior to leaving 
New Castle for New York to sail, Mr. and Mrs. Smith 
Were each presented with binoculars by the employes of 
the firm. The gifts were presented by Richard Owrey, 
employed as a caster. 


HERE is no departure from the 
quality which users of feldspar 
anticipate and must have to insure 
the excellence of their production. 


The reputation of Minpro Feldspar 
for uniform quality and prompt 
deliveries makes it the premier spar 
for Potteries and Ceramic indus- 
tries. The large supply available 
enables us to meet your require- 
ments. 


Test samples are convincing proof of Muin- 
pro purity. We will gladly furnish these 
and any information you desire. 


REG. U.S. PAT.OFF, 


CERAMIC CHEMICALS 
MINERALS 2, OXIDES 


SERVICE 


“Whe 
ROESSLER 8HASSLACHER CHEMICALCO 
709 Sixth Avenue, New York 


Chicago New Orleans Pittsburgh 
Philadelphia Boston Cleveland 
Baltimore Kansas City Trenton 


San Francisco 


Means Uniform Quality 
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Catering to a National Institution— 
THE AMERICAN HOME 


VERY household is a market for glassware. Every 
home must constantly replenish its stock of glass- 
ware. Every home must sooner or later ring some 
dealer’s cash register. 

You, catering to the biggest single market in the world, the 
American home, will be in a position to reap the results of your 
foresight if you have stocked up with United States Glassware. 


UNITED STATES GLASS CO. 


PITTSBURGH, PA. 


New Designs in Shapes and Patterns Now on View 
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JOHN DAVISON 


INCORPORATED 


14 Barclay Street New York 


Sole Agents for 
THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 
Earthenware Art Pottery 


ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


Handsome Line of 


LA Vie 


with Silk and Parchment Shades 


Suggestions for Buyers in Metropolis 


New York Showrooms Prepared With 
New and Attractive Lines for Fall Trade 


A Very Lovely Tea Set 


Buyers are sure to be attracted to the new breakfast set 
as illustrated, and being shown by A. J. Fondeville & Co., 
24 West 23rd St. This is in “Tuscan” English Bone China 
from the R. H. and S. L. Plant factory, for which they 
are the American agents. The plain shape is well pro- 
portioned, and is particularly set off to advantage in the 


covered pieces with fancy fruit handles and knobs adorn- 
ing the covers. The decoration is in excellent taste and 
very lovely indeed. The treatment is a robin’s egg powder 
blue border, with fancy inserts at intervals with tropical 
bird and floral centers, in harmonizing colors. There is 
also a bird and floral center on the plates and other flat 
pieces, as well as on the inside of the cups. Besides break- 
fast sets, which may be had from stock, the concern also 
have the ware in open stock tea sets. 


Things Worth Seeing at Goetz Salesroom 


A visit to the showroom of Otto Goetz, Inc., importers, 
122 Fifth Ave., discloses many items in Fall offerings. 
They are displaying a splendid selection in cake and berry 
sets which are certain to appeal at once to buyers looking 


for this kind of merchandise. The samples which have 


only just been received are in an open work lattice border 


effect and the decoration is in vari-colored floral designs. 
There are other items as well consisting of salads, roll 
trays, compotes, etc., in very pleasing color combinations. 
In lustre ware the Goetz firm is showing some striking 
items also in cake, berry and tea sets. Old rose, green 
and blue band treatments predominate in these and are 
exceedingly effective. 


Rosaline Glassware Makes Its Bow 


An addition to their new line of Fall offerings Graham 
& Zenger, Inc., 104 Fifth Ave., are now showing a line 
of their Rosaline glassware. This derives its name from 
the decoration which is that of a rose wreath and comes in 
a most delicate and effective coloring shading on the am- 


ber. The line is one of their Pinetree importations and is 
procurable in all items. 


Antique Reproductions in Glass 


At the showroom of the Czecho-Slovak Glass Products 
Co., 48-50 East 34th St., one may find a most compre- 
hensive and appealing display. Specializing as they do in 
reproductions of antique ware their line offers an assort- 
ment that can satisfy many demands in glass. Among 
their exhibit may be found a large and variable choice in 
Worthy 


of special mention is a line of gold plates in ruby, blue 


flower vases, table glassware, compotes and urns. 


and amber colorings with an etched design representing 
an old French coat-of-arms, together with a full service 
of glasses in similar markings with finger bowls and fin- 
ger bowl plates. Compotes and tall liquor glasses are 
also included in the same run of colors. Other items in 
the display are egg shape covered powder bowls, 6 inches 
in height which allows for a puff, crystal ball, paper 
weights inside of which are different colored flowers, 
candle sticks, fruit bowls, decanter and wine glass sets, 


euce 


Attractive Breakfast and Tea Sets 

Ferdinand Desmaison, American representative for the 
L. Bernardaud & Co., factory, Limoges, France, has every 
reason for being enthusiastic over new samples in break- 
fast and tea sets that have just been received and are now 
being shown at the concern’s salesrooms, 61 West 23rd St. 
The sets are pure Chinese in both color and design and are 
so fascinating that they are without question certain to 
prove one of the most popular offerings from this well- 
known factory. Their color is a rich red Chinese lacquer. 
The designs, as stated above, are also Chinese in character 
and have been worked out in gold on most pleasing 
shapes. Besides this Mr. Desmaison is showing a beauti- 
ful line of service plates in new color combinations and 
decorations. 


Cake Sets That Should Be Popular 


Seven piece cake sets in two tone lustre decorations and 
salad sets of the same number of items also in two tone 
lustre with border and floral decorations are now being 
shown in Czecho-Slovak ware from their Victoria factory 
by the importing house of Lazarus and Rosenfeld, Inc., 
98 Fifth Ave. 
patterns. 


These are to be had in twenty different 
The firm are also displaying some special sale 
offerings in the way of 100 piece dinner sets as well as 
some short lines. These are in border and spray decora- 
tions and come from the same factory. 
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You can see the leading pottery lines 
in one building 


The Fifth Avenue Building offers 
this great convenience to out-of-town 
buyers. Here you can see many of the 
leading glass and crockery lines. Here, 
in one building, you can select your 
stock for the entire season. This cen- 
tralization of buying opportunities 
combined with the unusual convenience 
of location brings to The Fifth Avenue 
Building the great bulk of out-of-town 
buyers. 


Two elevated lines are within two 
blocks. There is a subway entrance in 
the building. Also two restaurants. 
Convenient to rail and steamship ter- 
minals. Close to leading hotels and 
theatres. Surface lines and busses pass 
the door. 


THE FIFTH AVENUE 
BUILDING 


Broadway and Fifth Avenue, 
at Madison Square, New York 


‘More than an office building”’ 
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DIRECTORY 


Merchants and Manufacturers of Pottery, Glass and Chinaware 
in The Fifth Avenue Building 


China and Earthenware ae 
American Clay Products Company........ 214 
Krauntelter’ China (Company... -<.. 020... 1175 
(GA CEIIC Cm Cl Olimar eek eo cs arotrele oaacs 1167 
GrayaGompany,, Elorace Co. .c. tems cece 3% 310 
HuliePottesy: GCompanyarns Ey ce. sce oc. 214 
rogues. Ghinae Compania qaccsts a cl ae oi Bill? 
Jackson Vitrified China Company......... 319 
Knowles, Taylor & Knowles Company.... 614 
Bowie bottenvaGompaiy ht. Sheps aet. . 319 
Maver GhingaCompatiyernu. tori ota. 614 
Nistliveria ee (Conan WMG (Goc doee case oer 615 
Diaeovar SeitOsnd lad. aes. ac dar cise dosc.. O12 
Nattotidl © himam@oniga yer wae. ei. s.r: 317 
Salem-China—Company...:.:-... Ground Floor 
Sherwood Brothers Company............. 614 
Sieltone e LedeniGie sae ae ed sas c <i sess 614 
Siitin @eramicmOruGlOcmaltiGemes cs «5. 0.6 )- Te? 
Sfauiinemn APeycrsas, ike. 7a Ae oh oo eee eee 310 
Steubenville Pottery Company............ 615 
amine Cel. eee At. ors sc osda. 208 
AV Gaulle eebaYale NON DR ANees Bal i: a: ey ee a ee Oe oe 319 
Weller Company; lew oaeA ae. othe erste. 208 
West End Pottery Company.............. 310 
Zanesville Stoneware Company........... 615 

Illuminating Glassware 
GilleGilasse Companys cic hie = steers aoe 513 
Gleason-Tiebout Glass Company.......... 1419 
Teffersom Glass Companys. a2. 20.005 oe 356 
(S) yal ie CO Patt Vee oh ehelc. 3 sem fossa 1419 

Glassware 
Beaver Valley Glass Company............ 614 
Belmont Tumbler Company, The......... 319 
Borcherts Companyas bocwAs Copneneis--... 615 
isseoons, Abate a WaTekee. n.. co eee Une ce 208 
Cederbore CompanyewN Otic ene coos 310 


Co-operative Flint Glass Company........ 310 


Room 

No. 
Coshocton Glass Corporation, The........ 319 
Diamond Glassware Company............ 614 
Duncan & Miller Glass Company, The..... 232 
Rconomy, @ass Compatvaspeeerre seen: 317 
Enterprises lass Companyeemeuseensese: 319 
Renton Ase Glass Compatiyecsee a oene 310 
Fischer Cag Glass Company.............. 319 
Fry Glass Company, H. C. (Oven Glass). 614 
Iazel-Atlam Glass” Gompanyanncaeeie. son. 415 
ln wat Saher ge, Isle aoeasobobeedoe 358 
rutin ottamy. Compariyae se erect 214 
fidianas Gass, Companyerren retiree 310 
ettersont@ass Companiveeme ae etiast ste 356 
Wenkincn Glass. Company Oa Gaerne 206 
Jennings Silver Company, Inc............ 511 
Fosepity Pam’ . ..\scies soe nee ne Oe 
Libbey Glass Manufacturing Company.... 258 
[POrtsn Glas Compatiyee nem. reiietesey: 208 
Marion Glass Manufacturing Company, The 310 
Marsden Geass Workswincan): He aece- ce. 1000 
Mellvain & Company, Wm. G............ 615 
McKee Glass Compamyene. de. .: ene cae cee 206 
Mound Cify Glass Company.............. 206 
New Cumberland Glass Company......... 319 
New Martinsville Glass Manufacturing Co. 614 
Omega. Cat Tumbler Works...........-- 615 
Paden-Cay Glass Company: «0.2 anes oe 317 
ehillipss Geass COM pati y meer acces eee 310 
‘Score Wervgemelea. .ocoagappedcgoearconc: 256 
Seltonameted erick: a aetna = cletab ieee tere 614 
SnittimmCaramic: Studioswelnc saci: ida 24 
Steriingwmeass Compattyescc eens = 310 
Stewart tGlass Company, The...:....:... 319 
Switidellm@merothers saesey sae ee eeer 1260 
itil itva(Gass- Works esmboniacot erste geen ieeearers 614 
Wall Sat GY OUD: cage te oo mere ieee cements 319 
West End Pottery Company............. 310 
Westmoreland Glass Company............ 310 
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What the Potteries Are Doing 
(Continued from page 16) 


Mackey to Concentrate on Wester: 
Territory 

William H. Mackey, sales manager for Smith-Phillips 
China Co., who has been covering the eastern and west- 
ern territory, will now devote his attention to the western 
trade exclusively, and plans to leave for the west within 
a few days. 

Pope to Sell For Poxton Factory 

Announcement has been made that Bently Pope, for- 
merly of this city, and a brother of William Pope, general 
superintendent of the Summit China Co., Akron, O., has 
joined the selling force of the Poxton Pottery Co., at 
Los Angeles, Calif. Mr. Pope has been residing on the 
coast for several years, and is a son of the late I. Bently 
Pope, who for some years, was engaged in the pottery 
business at Trenton, N. J., and also in East Liverpool. 


Domestic Situation Sound, Says Guaranty 
Survey 

Business enters the latter half of the year with the do- 
mestic situation in general sounder than was anticipated 
six months ago, according to the survey published by the 
Guaranty Trust Company of New York. 

“It will be recalled that at that time a good deal of un- 
certainty was apparent regarding the probable trend of 
affairs beyond the early part of the year,” the survey con- 
tinues. “It is now possible to look forward to the remain- 
ing of 1926 with a considerably greater degree of confi- 
dence. 

“Perhaps the most important development of the half 
year bearing on the general business outlook was the 
change in the course of stock prices. The upward move- 
ment of values and feverish speculative activity which 
were in full swing at the end of 1925 culminated in a 
moderate and orderly recession which had none of the 
aspects of panic or depression usually associated with a 
major reversal of trend, and which has given away to re- 
newed strength in the last two months. An even more 
important consideration is that the boom psychology sub- 
sided without having communicated itself, as it has usually 
done in the past, to commodity markets in general. 

“Developments in most of the leading branches of in- 
dustry and trade have been reassuring. The iron and 
steel industry, by moderate curtailment of output, has 
achieved a reasonably close balance between production 
and consumption. Building activity continues very large. 
but has given some signs of moderation and of a less spec- 
ulative character than it exhibited a year ago. The auto- 
mobile industry has maintained a higher level of output 
and sales than appeared to be possible at the beginning 
of the season, and neither operating schedules nor price 
levels indicate any weakening of confidence on the part of 
manufacturers. All these industries have maintained a 
volume of output materially larger than that of the first 
halt? Ormco: 


Brown to Open Showroom 


C. R. C. Brown, formerly of Brown & Reddrop and | 
the Sunshine Cut Glass Co., Cleveland, O., after a few . 
months rest since he severed his connection with the above | 


concerns will get back into the business again. 

On August 1 he will open an office and salesroom at 
143 The Arcade, Cleveland, where he will specialize in 
china glassware and lamps for the gift shop trade. 


Association Elects Two New Members 


At a meeting of the Board of Management of the Pot- 
tery, Glass and Brass Salesmens’ Association held on 
Tuesday, John J. Hagan with the Wm. S. Pitcarm 
Corp., and Lawrence C. D. Eckman with the O’Gorman 
Publishing Co., were elected to membership. 

The death claims of Arthur A, Bean and John E. Plum- 
mer were also ordered paid. 


Duties on Centennial Goods 


Many of the inquiries at the office of the financial 
agent, New York City, relate to the duties on goods to 
be sent to the Philadelphia Exhibition. Last week, for 
instance, a gentleman called who stated that he was a rep- 
resentative of one of the largest manufacturers of china 
in Paris, and had been instructed to inquire whether the 
usual duties would have to be paid on goods sent for 
display at the Exhibition. He was at once informed that 
Congress had disposed of that question long ago by enact- 
ing a law which exempts all such goods from the usual 
duties, but with the proviso that when the goods were 
sold the customs would have to be paid. Apropos of 
this it is proper to observe that the question whether the 
sale of goods at the Exposition (outside of the mere 
knicknacks) is to be allowed beyond the limit set to it 
at the Paris and Vienna Expositions is still under con- 
sideration. There is no doubt however, that many pur- 
chases of goods that have been exhibited will be made 
in this country when the world’s fair is once over. 


E have a debt to every great heart, to every 

fine genius; to those who have put life and 
fortune on the cast of an act of justice; to those 
who have added new sciences; to those who have 


refined life by elegant pursuits. ’Tis the fine 
souls who serve us, and not what is called fine 
society. Fine society is only a self protection 
against the vulgarities of the street and the tav- 
ern. EMERSON. 
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CHICAGO OFFICE 


512 THE CHICAGO MARKET 


SOUTH 
CLARK 
STREET 


HE Eastern Manufacturers & Importers have de- 
cided to hold a gift show in Boston during the 
third week in March at the Statler Hotel and at 
Cincinnati during the first week in April at the Hotel Sin- 
ton. Their Chicago show will close this week and the next 
show here is to be held January 31st at the Palmer House, 
at which time if the new addition of the hotel 1s com- 
pleted the entire seventh floor will be reserved for ex- 
hibits. The Eastern Manufacturers & Importers Exhibit 
has advanced rapidly during the two years of its exist- 
ence and will in the near future incorporate under the 
laws of the state of New York. 


A general meeting of the Glass, Pottery, Lamps and 
Housefurnishings Association was held Wednesday, July 
28, at the Hamilton Club. It was decided at this meeting 
to hold a Golf Tournament at noon, August 10, at the 
Glencoe Country Club. The minutes of the last meeting 
were read and reports of the secretary and the Auditor 
were given. The motion was adopted that an audit be 
taken each year in July. The following were admitted 
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Ready for Shipment— 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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By 


J. H. SmyrHe, REPRESENTATIVE 


A. Weese, Crooksville China Co.’s new 
representative here; W. C. Owen, direct factory repre- 
sentative; and Rudolph H. Soukup, of Helm & Soukup. 


to membership : 


H. L. Hientzelman, president and general manager of 
the Monongah Glass Co., visited his local representative, 
F. T. Renshaw, last week. 


H. M. Kelly, glass broker of St. Louis, was a visitor 
in this market this week. Mr. Kelly is sailing for Spain 
for an extensive trip through that country during the lat- 
ter part of August. 


Mr. Davis, of the Peters Cut Glass Co., Minneapolis, 
Minn., was a recent visitor in Chicago. 


F. T. Renshaw, local factory representative, is taking 
a two weeks’ vacation in Minneapolis and surrounding 
territory. 


The efftire sales force of the Ira A. Jones Co., direct 
factory representatives, is in Chicago for the Fifth Annual 
Chicago Gift Show, which opened Monday of this week. 


The Fifth Annual Chicago Gift Show, under the direc- 
tion of the Gifts, Art Wares and Novelties Association, 
opened at the Hotel Sherman Monday, August 2, and will 


run through August 7. Nearly 275 rooms on three floors 


7 


were filled with displays and an attendance of about 2,000 
is expected before the week is over. 


Charles Jumanville, of the Squeez Ezy Mop Co., New 
Orleans, La., called on the local trade last week. 


A. P. McPherson, Secretary and sales manager of the 
Dresden Pottery Co., East Liverpool, O., was a recent 
visitor here. 


F. I, Simmers, president and sales manager of the 
Hall China Co., East Liverpool, O., passed through 
Chicago on his return from an extended trip in California. 


O. Phillipps, local representative of the Albright China 
Co., Carrolton, O., drove through the East with his fam- 
ily during the week, combining business with pleasure. 


Homer Henderson, of Miller & Payne, department store 
of Lincoln, Neb., visited the local market Monday of this 
week. 
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WHAT TO BUY 
AND WHERE TO 
BUY IT IN — 


CHICAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 
Temple 


Flint Glassware, Harry G. Dalzell 
Pressed and Blown Pp 
Etchings, Cuttings hone 

and Iridescent. Central 3497 


THE SEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBRING, President 
W. L. GERALD, Chicago Representatwe 


666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 


for rates. 
Room 930 


EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. 


This ‘‘card”’ can be made to yteld 
big dwidends. Phone Wabash 0860 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 
Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. National Glass Novelty Co. 
Susquehanna Cut Glass Burke Studios 


Phone: Central 3236 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 


Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY RO ON- 
TAINS COMPLETE AMPLE LENES 
DIRECT FROM CUR FACTORIES. 


Chicago News—Continued 

Albert Roye, president of the Susquehanna Cut Glass 
Co., Columbia, Pa., was a visitor last week at the local 
sample room of Ira A. Jones Co. 

E. W. Wilson, of the Ira A. Jones Co., is again at his 
desk after an extensive vacation trip in Alaska. He de- 
clared that he thoroughly enjoyed his vacation and that 
Alaska was a wonderful country. 

Miss Della Wolf, secretary of Earl W. Newton, local 
factory representative, was married to Paul Lange during 
her recent vacation. 


Opportune Visits of American Salesmen in 
British Malaya 

British Malayan territory is being canvassed by Ameri- 
can salesmen in increasing numbers, according to Vice 
Consul Richard Ford, Penang, Straits Settlements, de- 
clares Commerce Reports. In view of the prosperity re- 
sulting from recent excellent export prices, Malaya offers 
at present an exceptionally profitable field in many lines, 
with excellent prospects for the future. Sales in pre- 
pared foodstuffs, motor cars, certain household electrical 
lines, and hardware are particularly good. 

The campaign to “Buy British Goods” although felt in 
some lines, in most instances is not believed to be decisive. 
Because of the predominance of small Chinese traders, 
British Malaya is essentially a price field. Price, before 
quality or nationality, it is believed, will continue to hold 
first consideration of most Malayan buyers. 


Sears, Roebuck Open Atlanta Store 
Sears, Roebuck & Co., opened August 2, its $3,000,000 
Southeastern branch, a mail order and retail store, here 
Monday morning, August 2, according to announcement 
by L. H. Beall, general manager of the Atlanta house. 
Nearly 250 carloads of merchandise have arrived, most 
of which is already placed in stock, representing an in- 


vestment of over $1,000,000. 


The building is the largest commercial establishment 
in Atlanta, or the Southeast, and is nine stories in height, 
with a tower running up to thirteen stories. 


The firm will employ 1,000 help. A feature of the com- 
pany’s Atlanta building is that its site contains 13% acres, 
10 of which have been prepared for automobile parking 
space, accommodating about 1,200 cars—free. If in the 
future, their business warrants it, the surplus space will 
be utilized for additional units, similar to the present struc- 
ture, which is made of brick, concrete and steel. It 1s 
the most modern business building in the South. 


Albert Pick, Barth & Co. to Change Capital 
Structure 


Directors of Albert Pick, Barth & Co., Inc., have recom- 
mended in a letter to stockholders the simplification of the 
company’s capital structure by eliminating in its entirety 
the Class ““B’’ stock. A special meeting of the stockhold- 
ers has been called for August 14 at Baltimore for the 
purpose of acting upon resolutions to carry out the plan, 
which involves amending the certificate of incorporation. 


The company has an authorized Class “B” preferred 
stock, consisting of five series, each of 60,000 shares, which 
are issuable after August 15th, 1926, in exchange for 
Class “A” preferred shares in the order of deposit for 
that purpose, the first 60,000 Class “A” shares so de- 
posited being exchangeable for Series 1 or Class “B,” 
the second 60,000 for Series 2, etc. The Class “A” shares 
are entitled to a cumulative dividend, of $175; shares of 
Class “B” are entitled initially to the same amount of 
dividend irrespective of the series, and after payment of 
50c per share on the common stock, are entitled to addi- 
tional dividends varying from 75c additional (or an ag- 
gregate of $2.50) on Series 1, to 25c additional (or an 
aggregate of $2) on Series 5, the balance of the dividends 
for the year being payable to the common stockholders. 
Redemption prices on the various series range from $40 
on Series 1 to $30 on Series 5, this last being the redemp- 
tion price on the present Class “A” preferred. 


| 


| 
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Many Beautiful Pottery and Glassware 
Displays at Exposition 


Entrance 
to Palace 
of Arts 


The firm of Wright, Tyndale & Van Roden, 1212 
Chestnut St., one of Philadelphia’s exclusive china and 
glass stores, has been reorganized. The Wright interests 
have been taken over by Frank Van Roden and his sons. 
Frank Van Roden is President, Clarence Van Roden, 
Vice-president and J. Ramsey Van Roden, Secretary and 
Treasurer. The firm was organized in 1884 and took 
over the business of Steel Brothers at that time, who 
had been established many years previous. The firm will 
still retain the store at 1212 Chestnut St., which is in the 
heart of Philadelphia’s shopping district, and will con- 
tinue to operate under the same name. 


Herbert Wellington, traveler for the Crooksville China 
Co., was in the city last week calling on the trade. 


James and Henry Payne, of the Dunbar Flint Glass 
Corp., Dunbar, W. Va., stopped in this city last week 
to see their factory representative, John Nixon. They 
spent only one day here, the afternoon of which was 
spent at the Sesqui, where they were inspecting the many 
beautiful American and Foreign exhibits of Pottery and 
Glassware. 


William Tickell, formerly of the Edwin M. Knowles 
China Co., and now connected with Smith-Phillips China 
©o., spent a few days of last week in this city. 


Arthur Litt, buyer of Litt’s China and Glass depart- 
ment, left last Friday for the Berkshire Mountains, where 
he will spend a two weeks’ vacation. 


A good many of the local agents and wholesale houses, 
as well as many others from all parts of the country, are 
preparing for the semi-annual Art and Gift Shop Show, 
which will open at the Adelphia Hotel on August 30 to 
continue to September 4. They are all looking forward 
to a very good business. 


John F. Lane, Philadelphia agent for the Federal Glass 
Co., has a very appropriate and attractive line in amber 
and iridescent and crackled glass at a very popular price. 
He is very much elated over the big success that it 1s 
meeting with in the trade. 


With industry in Philadelphia operating on a basis of 
about 50 per cent more encouragement is given to the im- 
mediate outlook for business there. While there has been 
a recession from the estimated activity of a month ago 


The 
Tower 
of Light 


observers are of the opinion that production has now fallen 
as low as it can and that from now on there should be an 
improvement, 

Continuance of unseasonable weather was a disappcint- 
ment to many lines during the past week. However, 
taking into consideration that the business done under the 
stress of adverse weather conditions might be construed as 
the bottom of the market retail merchants can now do 
naught but look for a distinct betterment when the 
weather grows warmer. 

Jobbers of woolens, silk and cotton piece goods found 
business slow. Men’s clothing is also quiet, due to the ap- 
proach of the end of the season. 
are doing very little. 


Clothing contractors 
The shoe trade is quiet. Furniture 
dealers said business showed a slight improvement as com- 
pared with a week ago with good prospects for the bal- 
ance of the month. Cigar manufacturers and wholesale 
tobacco dealers are active. Increase in pleasure auto- 
mobile traffic partly due to the opening of the Sesqui- 
Centennial Exposition and presence of delegates to 
conventions being held in connection with the fair, is 
responsible for active demand for tires, rubber goods, 
gasoline and motor oil. 
are increasing. 


Electrical goods and radio sales 


In financial circles a promising indication was the en- 
larged demand for commercial credits. One was for use 
in the near future and others were for immediate needs. 
Bankers said there was no indication of a sizable let-down 
in business and many were inclined to regard prevailing 
views of recessions as unsupported by facts. The fact 
that business men continue to pay heavy taxes, indi- 
cate, it was said, that were business at black as it is 
reported in some quarters such payments would not be 
possible. The financial spokesmen asserted that the out- 


look was encouraging. 


NOVELTY 
FISH 
AQUARIUMS 


No. 106B 
Oval Aquarium with 
Black Glass Stand 
Holds 3 Quarts 


Ask for Circular 
Showing Full Line 
Black Glass Stands and 
Iron Stands 


GILLINDER & SONS, Inc. 
Tacony Philadelphia 


Twenty-five 
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‘Tea Sets 


of 


Delicate Color and Odd 
Shape 


We are now ready to sub- 
mit samples and quote 
upon our latest importa- 
tions of Tea Sets: 

Either open stock with 
extra Tea Cups and @saue- 
ers OF Upon Setsmareme 


Our Import Department 
will be glad indeed to give 
you service. 


R. E. TONGUE & BROS. CO. INC. 


Manufacturers, Importers, Distributors 
Allegheny Ave., Amber and Collins Sts. Philadelphia, Pa. 


WILLIAM C. BYRNES 
Burd Bldg., Philadelphia, Pa. 


HARRY M. BORTZ | 


1005 MARKET STREET 


Representing REPRESENTING 
CENTRAL GLASS WORKS ety) Vee e 
Two Tone Stemware | HEISE Sx GLASSWARE 
Makers of OLD Pleasing Color - = -\. Y/- = 
Fine Glassware CENTRAL pour tions : 
; in FOR YOUR TABLE 
Since 1863 QUALITY Old Rose, Green and | 
Amber 
Complete Assortment of Lunch Trays, FOR HOME DECORATION 
Cheese and Crackers, Candy Jars, etc. 
A High Grade Line for a High Grade Store Philadelphia Office 
Standard Pottery Co. a atteactive Prices SOSgVBRd aA DI SE, 


JOSEPH TOMKINSON | JOHN F. LANE 


11 A h g 5 ap | MANUFACTURERS’ AGENT 
Aves eater EC Cone | BLOWN AND PRESSED BAR GOODS 


FOSTORIA GLASS CO. TABLE GLASSWARE. LIGHT CUT 
DUNCAN & MILLER GLASS CO. | GLASS SPECIALTIES 
OR eee So Rooms 351-352 Burd Building 
Fostoria complete glass dinnerware colored and crystal S. W. Cor. Ninth and Chestnut Streets 
Philadelphia 


plain Etched and Gold treatment. 


Blown Stemware Tumblers & Jugs to match. Eastern Representative 


Duncan & Miller Reproductions of early American glass- _ The Federal Glass Co. 
MSR SWS EE IE CME ‘ | Specialty Colored Stemware 
Dresden Pottery Co., the new Apollo shape with many Pekoe Glow, Burgundy, Green, Blue and Amber on foot 


and stem. Have above line in New Rose Cutting on 


attractive decorations. : a 
spiral optic. 
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Paul L. Larson 


1104 Arch St. 


Representing 


HOCKING GLASS CO. 
McKEE GLASS CO. 
LANCASTER GLASS CoO. 
MOUND CITY GLASS CO. 


Crystal and Decorated Glassware 


JOHN A. NIXON 


906 Filbert St., 
Philadelphia 


Representing Leading Lines of Pressed and 
Blown Table Glassware and Pottery 


Cambridge Glass Co. 
Dunbar Flint Glass Co. 
N. O. Cederborg Co. 
Susquehanna Cut Glass Co. 
Zanesville Stoneware Co. 


Glassware and Pottery in Popular Colors with Gold and 
Iridescent Effects—Commercially Priced for Dept. Stores, 
Gift Shops and Jewellers 


Sears, Roebuck to Open New Philadelphia 
Store 


A Chicago dispatch carries an announcement by C. M. 
Kittle, president of Sears, Roebuck & Co., that that cor- 
poration has purchased three and a quarter acres of 
ground at 64th and Market streets to erect there a two- 
story retail store. This will be the second Sears, Roe- 
buck establishment in Philadelphia, as a retail department 
was inaugurated some months ago in their large mail-order 
building on the Roosevelt Boulevard. 

However, the new location will be more accessible to the 
shipping public. Sears, Roebuck & Co., it was announced, 
now operate retail stores in Philadelphia, Kansas City, 
Dallas, Seattle, Evansville, Ind., three in Chicago and one 
will be opened in Atlanta next week. 


Receivers Appointed for Lippincott Glass Co. 

On July 21 S. G. Phillips and H. M. Adams were ap- 
pointed by the Superior Court receivers for the Lippincott 
Glass Co., Alexandria, Ind. 

They are not yet fully advised as to assets and liabili- 
ties of the company, but hope to have a complete inven- 
tory of the company’s affairs within the next ten to fif- 
teen days. 

Slow collections and slackening of orders were the 
cause of the concern’s financial difficulty, but the receivers 
are hopeful to find affairs such that will permit them to 
rapidly correct the trouble so that business can be safely 
resumed without loss to either creditors or the company. 


ERED (Sin@sisle Successor 


Formerly 


PEACOCK AND ROOP 
1007 Filbert St. 


Representing 

Westmoreland Glass Co. 
Space Saver Dish Co. 

Florence Silver Plate Co. 


| 


Economy Glass Co. 
Indiana Glass Co. 
D. C. Jenkins Glass Co. 


Lead and Lime Blown Stemware, Tumblers, etc., Pressed 
Hotel Tumblers, Tableware, etc., Decorated Glassware, 
Colcred Glassware, Plain and Cut, Sanitary Space Saver 
Dishes and Fountain Supplies. 


| | 


UNITED STATES GLASS CO. 


705 Vandam Bidg., 
N. W. Corner 10th and Market Sts. 
Philadelphia 


Complete Line 
Pressed and Blown Glassware 
Lamps and Novelties 


J. A. HEMPLE 


Sales Representative 


8,000 Flint Glass Workers Renew Wage 
Agreement 

The pressware and the engravers’ branches of the Amer- 
ican Flint Glass Workers’ Union have renewed their wage 
agreements with employers, it was announced at Atlantic 
City last week during a conference between the union 
leaders, representing 8,000 workers and officials of the 
National Association of Manufacturers of Pressed and 
Blown Glassware, in the Marlborough-Blenheim Hotel. 

The conference opened July 21 and will continue until 
about August 6. Two other of the fifteen branches of the 
industry have already renewed the wage agreements also. 
They are the punch tumblers and stemware group, and the 
chimney department. Discussion of the machine press 
branch agreement is now under way. 

W. P. Clarke, of Toledo, Ohio, president of the union, 
declared today that he expected all agreements will be re- 
newed, as conditions in the industry do not warrant in- 
creased wages at this time. 


E. J. Barry, of Toledo, Ohio, heads the manufacturers. 


Hazel-Atlas Glass Income 
The Hazel-Atlas Glass Company reports for the quar- 
ter ended June 26 last a net income of $666,962, which is 
equal to $1.44 a share on its outstanding stock. Gross 
income was $1,432,728. Taxes, depreciation, etc., were 
$560,113, and interest was $13,820. 
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“The Top that Sells the Bottom—Since 1838.” 


NON-CORROSIVE METAL TOPS 


MADE OF BRITANNIA METAL 


NOT AFFECTED BY THE CHEMICAL ACTION OF SALT 
SILVER PLATED AND LACQUERED. 


HE growing demand for Salt and Pepper Shaker 

Tops which will not turn black has prompted us 
to make any of our over 250 styles and sizes in non- 
corrosive metal on special order. The numbers shown 
here will be carried in stock in this metal in addition to 
our regular metal. This non-corrosive metal is worth 
many times the added cost. 


MANUFACTURED BY 


COLLINS & WRIGHT, Inc. 


PITTSBURGH, PA. 


WILL NOT fom 
TURN = 
BLACK NO OUTSIDE 

— THREADS TO 
STRONG GATHER DIRT 
Vaxtivaxtvextvantv@ 


A. Distinctive American 


Product 


For Home Decoration 
Sold Thruout the World 


Send For our Beautiful 
Catalogue in Colors. 


Factory and Offices 


FENTON ART GLASS CO. 


Williamstown, W. Va. 
U.S. A. 


: 
| 
) 


wl 
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Every progressive industry is seeking a road which 
terminates in success. Many business enterprises have 
trodden the long and tedious path of an uphill road to 
achievement. Gift Shop merchandising seems to have 
taken a short cut if we may judge from the rapid prog- 
ress it has made toward success in the short time of its 
life. Not so very long ago this industry had its inception 
in a small New England village, by a group of natives 
who worked out handicraft in pottery and other wares, 
hoping to bring communities something in art and worth 


while gifts which would be helpful to trades in supplying 


The Corner Shop on the seventh floor of the R. H. Macy 


EVERY DAY 
GIFT DAY 


them with tokens suitable for anniversaries and special 
occasions. Little by little this handicraft gained recog- 
nition and from this nucleus developed the Gift Shop 
of today. 

There are several obvious reasons why the Gift Shop 
has reached its ambitions so quickly. The primary rea- 
son is, that the steadfast principle of these shops has 
been to inspire an appreciation of art through artistically 
developed merchandise, desiring to stimulate handicrafts 
in every sense, setting apart its wares as something more 

(Continued on page 33 


Store, New York, where many beautiful gifts are sold. 
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Gift Lable Echoes 


Persuasive Merchandise Bringing Season- 
able Suggestions for Today’s Gift Shop 


By Beatrice MILLER WISNER 


Five Little Vases 


With the gentle breath of summer comes a realization 
of nature’s gifts. The little peeping flowerheads turn up 
their noses to the blue sky as though to say, “We are 
here.” Taking note of the full value of summertime 


blossoms, there must of necessity be found a flower 
container worthy of their delicate beauty. In the large 
and varied collection of lovely Bybee pottery, represented 
by Howard G. Selden, Brunswick Building, 225 Fifth 
Ave., New York, every whim and fancy may be gratified 
in the assortment of beautiful colors and odd shapes which 


are shown in the fascinating flower bowls and vases. 
The fine colors are Madison blue, amethyst, burnt orange, 
crystal green, matt green and Bybee blue, the original 
blue, produced by the Bybee potteries. The host of items 
comprise vases, baskets, mugs and candlesticks, in nu- 
merous sizes and shapes. This pottery represents a com- 
prehensive assemblage of excellent ware, the pride of the 
Gift Shop, bringing profitable sales reaction which has 
established the Bybee pottery prestige. 


Choice Distinctive Italian Lamps 


Italy, the art center of the world, has given an element 
of her character in the lovely Italian pottery lamps illus- 


Thirty 


trated from Ludlow & Miner, 240 West 23rd St., New 
York. The one with the all-over design, No. 2732 shows 
fine coloring and native decoration of excellent character, 
the other with the beautiful floral spray representing 
yellow tulips is another fine example of Italian pottery in 
attractive modeling and graceful outline. The beautiful 
linen parchment shades shown are finely adapted to these 
artistic lamps in appropriate hand decorations of colors 
harmonizing with the lamp proper. The Ludlow & Minor 
Co., lamps and shades are fine specimens of artcraft in 
careful workmanship and creative design. Many new 


models in appealing decorations and shapes are now being 


displayed at the firm’s attractive showrooms above named. 


Greek Pottery of Native Birth 


The fine Greek pottery vase shown is only one of the 
many beautiful specimens of distinctive pottery which has 
found its way to America through the Aidin Rug Co., 
with salesrooms at 225 
Fifth Ave., who are ree 
sponsible for the manu- 
facture and importation 
of this artistic ware. The 
old historic designs 
which have given | this 
lovely pottery its value in 
bringing to life the finest 
motifs and creations of 
ancient Greece, will en- 
dear it to lovers of the 
fine arts. The traditional 
leaf motif which is inter- 
woven with many of the 
fanciful native designs, 
lends a fine period tem-— 
perament to some of the 
beautiful vases. Many of 
the decorations are shown 
on a white or cream back- 
ground, which is so well seen in the beautiful vase pic- 
tured herewith. One delightful and noteworthy design 
depicts the fishscale, in a superb blue color, an all-over 
decoration on the body of the vase. This is interesting 
from its historic and characteristic appeal. The large 
assemblage of attractive objects displayed by the firm in- 
cludes vases in many sizes, ash trays, placques, lamp 
mounts with a large variety of handsome tiles, and other 
items. This fine pottery speaks for itself in beauty of 
color, ancient design and modeling. Mere written de- 
scription is a poor medium to convey the true merit of 
the artistic shapes and ideal coloring of this noteworthy 
Greek pottery, which brings so much of the Old World’s 
temperament to the New. 
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Chinese Lamp and Shade of Rare Beauty 

Bringing East to West is a link in a strong chain, where 
oriental charm and far eastern distinctiveness embrace 
in the exquisite Chinese “Budda’’ Lamp shown herewith 
from Fo Sing Yuen & Co., im- 
porters, 104 East 16th St., New 
York. 5 
of heavy brass mounted on a 
finely 
The handsome Chinese hand em- 


This beautiful lamp is 


carved teakwood _ base. 
broidered silk shade in fine color 
and design, exemplifies all the 
art of oriental 
The extra heavy silk fringe adds 
a note of elegance to the whole, 
while the double inside lining 
gives to the shade the desired 
stability. 


craftsmanship. 


Cay) 
ay) 


Lamps of this type are 
i  S i 


splendidly fitted for library, den 
or boudoir. They come in 2, 14 
and 10 inch sizes. The shade- and lamp combined is a 
fine example of Chinese artcraft. 


Artistic Parchment Lanterns 

When the sun is disappearing behind its rosy curtain 
and nightfall is fast approaching, there is a soothing 1n- 
fluence in a dim gentle light that will still retain the 
semblance of departing day. Lanterns 
bring the most desired lighting effect 
for interior or porch decoration. The 
lovely parchment lantern illustrated 
from the Taiyo Trading Co., 101 
Fifth Ave., New York, is beautifully 
decorated with silhouette ship design 
in artistic treatment. This useful and 
ornamental lantern also comes in three 
colors, blue, yellow and orange. For 
an ornate finishing touch, there are 
handsome silk tassels on either side 
and one at the bottom for pull cord. 
There are others in same style with 
dancing figures. The height of these 
lanterns is 10 inches. A very notice- 
able lantern among the large assem- 
blage offered by the firm, shows some 
of the silhouette figures in shadow 
which revolve automatically, owing to the rising heat from 
the light. The continuous movement of these shadow 
figures, in contrast with the stationary silhouette figures 
on the outside of the lantern, gives a most novel and magic 
effect. The oriental lanterns which the concern is dis- 
playing in a large variety of unique shapes, decorations and 
construction are also appealing Gift Shop suggestions either 
for interior or exterior decoration. 


lf we were charged so much a head for sunsets, or if 
God sent round a drum before the hawthornes come into 
flower, what a work we should make about their beauty! 


Realistic Hand Painted Parchment Shade 


The fine scene, “In Full Cry,” beautifully hand-painted 
on parchment, gives a striking picture of the hunt in 
active chase. This novel shade comes from the studios 
oretne Lund Art.Co,, 
15 West 45th St., New 
York. The lamp also 
from the Lund firm is 
of wood of antique fin- 
ish striped with black, 
blue and gold. The 
same type of lamp is 
also. finished in blue 
with striping of black 
and gold. For a man’s 
gift or for the college 
boy student, this lamp 
would bring joy to the 
recipient, as its sub- 
ject so natural in its 
sporting character, 
would add a 
touch to either den or 
university room. The lamp is 24 inches high and 1s fitted 
with two electric lights, making it doubly interesting for 
reading or study table. 


scenic 


Artistic After Dinner Coffee Table 


Americans are fast becoming initiated in the European 
fancy of serving coffee in the anti-room after dinner. This 
practice affords easy and intimate 
acquaintance, and hospitality is en- 
couraged through the relation of 
the vis-vis neighbor. A lovely coffee 
table, pictured, from the Premier 
Mig. Co., 225 West Ohio St., Chi- 
cago, Ill., is an artistic example of 
the firm’s fine wrought iron work. 
Its graceful lines and stability with 
the genuine black and gold marble 
top and base of antique metal fin- 
ish, gives a substantial and decor- 


ative piece of occasional furniture 
for the exclusive home. 


Unusually Striking Tea Sets 


“Polly put the kettle on and, let’s have tea,” and who 
wouldn’t when it can be served with the dainty and invit- 


ing tea set illustrated from Mary Ryan, 225 Fifth Ave., 
New York. These imported tea sets come in four pieces, 
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Headquarters for Original 
Czechoslovak Ware 


LL of our decorations are copyrighted and 
A will bear our registered trade mark and the 
name of Joseph Mrazek, as a guarantee of the au- 
thenticity of the designs. 


New and interesting designs have recently been 
added to this beautiful line of hand decorated 
ware. Send for our catalog in full colors. 


CZECHO PEASANT ART CO., INC. 
8-10 West 19th St. New York City 


SELLING AGENTS 
BUTTERWORTH & CO., CHICAGO GIFT MARKET 
225 Eighth Avenue, New York 58 E. Washington St., Chicago, Ill. 
THE NEWCOMBS, W. W. JACOBS, 
Knickerbocker Bldg., Los Angeles, Traveling representative 
Calif, 


“Always at Your Service’’. 
Mary Ryan Organization 


karly American Lamps 


TABLE - FLOOR AND BRIDGE 


Distinctive Pewter Lamps—Parchment 
Shades 


Catalogs on Request 


225 FIFTH AVE. 17 N. WABASH AVE. 
NEW YORK CITY Mary Ryan CHICAGO, ILL 
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China 


and Porcelain Ware 


THAT WE CAN ALWAYS 
DUPLICATE 


The illustrated Cake Set consists 
of an unhandled Cake Plate and six 
plates 6 inches in diameter, and 
comes in the following colors: 


Yellow 
Gray 
“Lovebird” Green 


with a medallion of flowers in the 
center of the plates: 


$2.50 Each Set 
$24.00 per dozen Sets 


KOVAR’S, Ine: 


Czechoslovak Arts and Crafts 


328 East 72nd St., New York. 
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Beyond Compare— 


Beautiful merchandise in a wide selection of wonderful pieces. 
Odd Pottery from home and abroad. Delicate Faience in new 
conceptions from several countries. Glassware as perfect as 


gems. 


SPICER STUDIO 

BYBEE POTTERY CO. 
COWAN POTTERY 

GEORGE R. WEST & SONS 
EUROPEAN SPECIALTY CO. 


Such well known lines as 


PETER PERAZZO 

POILLON POTTERY 
CALIFORNIA FAIENCE 
BARRELL & CO. 

TALAVERA IMPORTING CO. 


Are all displayed in a perfectly appointed show room where 
utility, beauty and price of items all combine to make investiga- 


tion well worth while. 


Illustrated literature on request 


en 
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Gift Shops 
(Continued from page 29) 


than just “‘goods,’’ making them a part and parcel of a 
higher order of gifts, which would create a taste and 
love for the beautiful. If one would make a tour of the 
Gift Shop field in most any city or small town, it will 
reveal how faithfully has this principle for the furtherance 
of art been carried out, both in the selection of gifts and 
the arrangements and interior decoration of the shops. 
Another reason for these shops rapid growth, is that the 
managers or sales persons are people of refinement and 
good breeding, and are equipped through their education 
to meet a high class clientele, thus advancing sales through 
their personality and attainments. Knowing wares gives 
them the advantage of consummating sales by inspiring 
confidence, and reliance on their ability. Knowledge, art 
sense and individuality is the sign post on both sides of 
Gift Shops converging road—Success. 
Tea Sets 
(Continued from page 31) 

artistically striped with black lines, on a white background. 
The striking effect of the black against the white gives 
them the pronounced effect which is responsible for their 
popularity. The appealing feature about these sets, is 
that they can be used with any color scheme of table 
decoration, adding an outstanding tone to brighter col- 
ors of flowers, table damask or other tea table accessories. 
The same decorative black stripes are found on the vari- 


vam) SELDEN SELECTIONS Ne INES ME 


ous other objects including: flower pots, vases and pitch- 
ers, which are among Mary Ryan’s noteworthy and ex- 
tensive Gift lines, always interesting and suitable for the 
exclusive Gift Shop. 


Glass Output Slumps in Czechoslovakia 


The monthly review of Central Europe by the Anglo- 
Austrian Bank of London states that “Czechoslovakia has 
been affected by the general trade depression to the ex- 
tent of seeing her export trade for the first quarter of the 
563,000,000 crowns, compared 
with the first quarter of 1925. Of textiles alone 14 per 
cent. less were exported. Further, the value of goods 
exported in April amounted to 1,350,000,000 crowns, as 
against 1,477,000,000 in the same month of the previous 
year, a decline of 127,000,000 and a decrease of 162,- 
000,000 against March, 1926. Again of this total textiles 
were responsible to the amount of 75,000,000. 

“The output of glass has sunk by 50 per cent and its - 
exports in April were 23,000,000 crowns less than in April, 
1925. Malt alone shows an increase in export by as much 
as 15,000,000. Timber and coal exports decreased by one- 
third and those of beer by 5 per cent. The exports of 
spirits are likewise falling. In the first four months of 
the current year the total exports amounted to 5,516,000,- 
000, as against 6,207,000,000 in 1925, i. e., a decrease of 
700,000,000, or 12 per cent. 

“The situation in the iron industry till quite recently 
went from bad to worse, and many concerns were obliged 


current year decline by 


A. Little History of a Big Potten 


By BEATRICE 


T may be interesting to those who have been mis- 

informed regarding the birth of some Turkish prod- 

ucts, to learn direct from factory representatives 
from Greece, a little of the true origin of the so-called 
Turkish rugs, pottery, etc., that are marketed in many 
countries, and the beautiful Greek pottery and rugs now 
being offered by the Aidin Rug Co., importers and manu- 
facturers, with showrooms at 225 Fifth Ave., New York. 
George Sotiropoulos, general 
manager, and his associate 
manufacturer, both tell a 
fascinating story about the 
original history of rugs and 
glazed pottery often thought 
to have been the inspiration 
of the Turks. He remarks 
in part, that for many cen- 
turies many of the beautiful 
rugs and much of the fine 
pottery, embroideries, and 
laces imported to various 
lands, have been credited to 
Turkish art, when in reality 
their development sprang 
from the artistic minds and 
deft fingers of the Greeks 
and Armenians. The Turks 
are not endowed with the 
fine taste, sense and artistic 
temperament of the Greeks 
and could not have created 
the idealistic designs 
beautiful handicrafts which 
are seen in these products. 
After the disaster of 1922, 
these peoples were forced to 
leave their country and took 
refuge in Greece, and at once 
began working with zeal and 


and 


enthusiasm in reviving the beautiful historic examples 
of Greek art and models. Having the wonderful monu- 
ments of ancient Greece before them, they were in- 
spired to emulate and carry on her renowned ancient 
works , and have succeeded in 
ducing wares of various periods. 


their effort in repro- 
The visitor in Athens 
of today will see many factories where rugs are woven 
and hand made linens and pottery are made. Nearby 
is the firm’s factory lying at the shores of New 
Phaleron, being transferred from Asia Minor from the 
city of Kutachia. This factory produces wonderful 
hand made pottery of an excellent glaze and char- 
acteristic color, such as the rich Rhodersian red and Per- 


sian blue and many other fine color tones, The factories 
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A master potter shaping a vase. 


MiLtter WISNER 


are quaint, in that they are run entirely by ancient Greek 
methods. Their wheel is the same as was used a thou- 
sand years ago and their kiln is also of ancient style. The 
potter for forty-five years has done the same sort of 
work, even to lighting the kilns and baking the pottery. 
His ancestral family of potters run back to seven centuries. 
Greece is happy and fortunate in its native soil products 
from which come the basic elements of this beautiful 
pottery, enabling the potter 
to produce a higher quality 
pottery than was made in 
Turkey. With the kaolin of 
Milos, and clays of Coroni, 


Phaleron and Castella, 
rightiy proportioned and 
mixed together form the 
basis of this inspirational 
pottery. The quartz of An- 
tiparons forms the glaze, 


while the fine colors used 
are abstracted from metals 
collected from the moun- 
tains Mani of Parnithos and 
Hymittos. Besides “thie 
decorated vases im- 
ported from this factory 
there are beautiful tiles, lamp 
mounts and other items. One 
of the most interesting tiles 
shown by the firm, is the 
same design as is seen in 
some of the elegant resi- 
dences in Greece of her high 
officials. The illustrations 
show the potter 
busy at his work, and the 
decorating room in the fac- 
tory this beautiful 
Greek pottery is manufac- 
tured by clever craftsmen before being shipped to the 
Western world. 


richly 


herewith 


where 


Greek girls engaged in decorating bowls. Observe how each 
is entirely absorbed by her task. 
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A 
Morecroft 
Product 


Glass Lamps 


IN A GREAT VARIETY 
OF SHAPES, DESIGNS, 
COLORS AND PRICES. 


Early American 


and tall slender graceful 
lamps in light and polished 
nmutre cuttings in crystal and 
colors are best sellers in 
representative lamp  depart- 
ments at the present time. 


F. L. MORECROFT 


NOW SHOWING HIS COMPLETE LINE AT 
HOTEL McALPIN, N. Y. CITY, ROOM 362; 
DURING ENTIRE MONTH OF AUGUST. 


IDEAL CUT GLASS CO. 


F. L. Morecroft, President 


Canastota, N. Y. 


Tel. Gramercy pe 


Joseph H. Schwartz 


10 West 23rd St., New York 
Room 303 


We're selling a raft of 31 
piece sets. 


Three good numbers are now 
available at special prices— 


We also feature Roman Gold 
Handle dinner ware in 


31, 42, 50 and 100 piece sets. 


We always have something 
new for special sales—we 
welcome Buyers. 

) See Us 

| For Your Fall Requirements 


| Zoe A BLIS HED 1888 
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One Hotel 


after another 
chooses this china—Why ? 


The list of Syracuse China users is 
steadily growing larger. More and 
more hotels and restaurants all over 
America are turning to Syracuse. 
Why? 


Because Syracuse China has proved 
exceptionally economical in hotel after 
hotel where it is used. Because it has 
reduced breakage losses and kept down 
cracking. Because its special rolled 
edge usually confines chipping to the 
under side, unseen. 


And another reason for the popular- 
ity of Syracuse China in hotels is that 
Syracuse patterns are so attractive. 
The long line includes decorations to 
suit any type of interior or color 
scheme. 


Onondaga Pottery Company 


Syracuse, New York 


342 Madison Avenue 
New York City 


58 E. Washington Street 
Chicago, IIl. 


SYRACUSE 
CHINA 


Thirty-six 
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Trade Activity Increased in June 


According to a summary of trade conditions contained 
in the current number of the Federal Reserve Bulletin, 
the volume of wholesale and retail trade in June was larger 
than in June, 1925. Sales by mail order houses increased 
more than usual, while stocks of merchandise in the hands 
of wholesale distributers declined. 

The report sums up the situation as follows: 

Industrial activity was at the same level in June as 
in May, and was slightly above the level of a year ago. 
The average of commodity prices advanced further be- 
tween May and June. 

the Federal Reserve Board’s index of production in 
basic industries remained unchanged in June. Production 
of iron and steel and activity of woolen machinery con- 
tinued to decline, and there were also reductions in the 
output of copper, zinc and petroleum, while cotton con- 
sumption, the manufacture of food products and the out- 
put of coal and cement increased. Production of automo- 
biles was smaller in June than in May and for the first 
time this year was less than in the corresponding 
month of 1925. Declines took place in June in employ- 
ment and pay rolls of all textile industries, except woolen 
and worsted goods and men’s clothing, and some of these 
industries were less active than at any time since 1924. 
Building contracts awarded during June were slightly less 
than in May and for the first time since early in 1925 
were smaller than in the corresponding month of the pre- 
ceding year. 

Crop reports issued by the Department of Agriculture 
indicated a slight improvement during June. The com- 
posite condition of all crops on July 1 was reported at 6.4 
per cent below the average July condition during the last 
ten years. The production of winter wheat was estimated 
at 568,000,000, or 172,000,000 more than in 1925, and that 
of spring wheat at 200,000,000 or 71,000,000 less than 
last year. A production of 2,661,000,000 bushels of corn, 
or 8.3 per cent less than last year, is indicated in the same 
report. Cotton production, on the basis of July 16 condi- 
tion, was estimated at 15,368,000 bales, or 718,000 bales 
less than the production of last year. 


TraDE VoLUME MAINTAINED 


Total volume of wholesale and retail trade in June was 
larger than for the same month in 1925. Department 
store sales declined seasonally in June, and wholesale trade 
in all leading lines, except groceries, also decreased during 
the month. Sales of mail order houses increased more 
than usual in June, and were 5 per cent larger than in 
June, 1925. Stocks of merchandise carried by wholesale 
firms at the end of June were smaller than a year earlier. 
Department stores continued to reduce their stocks, and 
their inventories, which had been considerably above last 
year’s level earlier in the year, were at the end of June 
only about 1 per cent larger than a year ago. Freight car 
loadings showed seasonal increases during June and con- 
tinued through the first half of July at higher levels than 
in previous years. Loadings of grains in the Southwestern 
States have been particularly large. 


Price Levens. Higher 


| 
The general level of wholesale prices, according to P| 
index of the Bureau of Labor Statistics, increased from | 
May to June by less than half of one per cent. Prices of 
live stock and meats advanced, and there were small in- 
creases for milk, petroleum products, nonferrous metals, | 
and chemicals and drugs. Price decreases occurred in 
grains, cotton, textiles, building materials, and house fur- | 
nishings. In the first two weeks of July prices of grains, 
flour, cotton, wool, and hides increased, while those of 
cattle, hogs, silk and rubber declined. | 


I 
vi | 


Loans HIGHER 


Loans and investments of member banks in leading 
cities at the end of June were in larger volume than at any | 
previous time, and after declining during the first half 
of July were still $900,000,000 above the level of a year | 
ago. Of this increase about $385,000,000 was in loans on 
securities, $340,000,000 in commercial loans, and $175,-. 
000,000 in investments. Since the beginning of 1926 an 
increase in commercial loans together with the growth of 
investments has more than offset the reduction in loans on 
securities. 

The demand for credit at the end of the fiscal year and 
the increased currency requirements over the holiday were | 
reflected in a growth of member bank borrowing at the 
reserve banks and on July 7 total discounts were near the 
highest point of the year. With the return flow of cur-— 
rency from circulation after the holiday, discounts de- 
clined, and on July 21 were in about the same volume as 
in the last half of June. The reserve banks’ holdings of 
acceptances and of United States securities changed little 
during the period, and the total volume of reserve bank 
credit outstanding in the third week of July was close to 
the June level. 

Money market conditions were firmer in July as indi- 
cated chiefly by increases in rates on call and time security 
loans. Rates on acceptances and on commercial paper 
were also slightly higher. 


O be honest—to earn a little and to spend 

a little less, to make upon the whole a fam- 
ily happier for his presence; to renounce when 
that shall be necessary and not to be embittered; 
to keep a few friends, but these without capitula- 
tion—above all, on the same grim conditions, to 
keep friends with himself—here is a task for all 
that a man has of fortitude and delicacy.—STEv- 
ENSON. 
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Satisticdcustomerskeqpus busy 


The 
‘HOSTESS’ 


ence 
sr ae 
we® 


A colorful spray ar- 
rangement in the 
French “Art Modern” 
style. Done in brick 
red, lemon yellow, 
azure blue und black. 
Edge lines in tan. 


SALES REPRESENTATIVES: 


N. Y. Office—John L. Pasmantier & Sons, 5 W. 20th Street 
Chicago Office—Gordon A. Weese, Room 348 Hotel Morrison 
Eastern Representat ive—Herbert A. Wellington, Boston,Mass 


The 
Crooksville China Co. 


Crooksville, Ohio 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Oia te ES aS Seek ne fancy 
REPEAT a yp Ry ks eee ss ss plain 
2 SiS te ae octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 


Factories 
Scio, Ohio 


Carrollton, Ohio : 
9 Kilns 


14 Kilns 
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Illustrating our 1803/84”, also 14” Mould 
Crackled Plate made in Crystal, Green or 
Amber. A big seller. 


Westmoreland Glass Co. 


Grapeville, Pa. 
Manufaciurers of 


High Grade Glassware, Plain Cut and Decorated 
For Gift Shops, Florists and Table Use 


Representatives 
NEW YORK PHILADELPHIA 
Gray Co., Fred Stott, 
200 Fifth Avenue 1007 Filbert Street 
BOSTON SAN FRANCISCO 
H: PP. 2H. F. Hunt; Himmelstern Bros., 
41 Pearl Street 718 Mission Street 


Tene Representatives LOS ANGELES 


eineck ; 
1422 E. Marquette Road Sag pete Bite St 


CHICAGO 
R. A. Keel, SEATTLE, WASH. 


4039 Lincoln Avenue Himmelstern Bros., 
CHICAGO Terminal Sales Bldg. 


H. C. 
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Established 1869 


| BLE. DRAKENFELD & C0., Be 


50 Murray Street New York 


Sole Sales Agents for the Glass Industry 


Gi Ga Eh 


American Smelting & Refining Co’s 


DENSE 
WHITE 
ARSENIC 


Bi Sm GA 


E. J. Lavino & Co’s 
Manganese Dioxide 


Powdered—Granular—Pea Size 
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MAYER CHINA 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 


ROUND EDGE AND THICK. 


or use Liv 


RESTURANTS 
RAILROADS 
STHRAMSHIPS 
HOSPITALS 
ALO VE Lae 
GU) Bie 
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Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, in. 


Publishers 


New York 


45 East 17th St. 
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ECONOMY TABLE TUMBLERS 


kee 


Look for and the 


the Broad 
Economy A butting 
Bulge. Foot. 


A Tumbler Worth Advertising 


Le you are looking for a tumbler that has 
real merits and is worth advertising, 
consider the Economy. It has an attractive 
shape that fits the hand. Edges cannot 
touch. Difficult to chip or break. Hard to 
upset. Cannot be nested. In sizes from 3 
to 18 oz., plain and etched. Fine lead blown 
glass. Table tumblers in barrels of 18 
dozen or carton of 6 dozen. 


Sold only through distributors. 


ECONOMY GLASS 


MORGANTOWN, W. VA. 


—— 


CO. 


Kopp Glass, Inc. 


Successors to 


Pittsburgh Lamp, Brass & Glass Co.'s 


(Swissvale Plant) 


Manufacturers of 


Delica White Cased Glass 


Crystal Kopp Railroad 
Colors and Marine 


and Signal Glass 


Cased for Special Glass 
Illuminating ed Sees for 
Uses Special Purposes 


Novelties and Specialties 


K. G. I. “3° SATISFY 
KOPP GLASS, Inc. 


Swissvale, Pa. 


HARRY A. ROSS 
Sales Manager 


NICHOLAS KOPP 
President 
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| Rates: 40 cents per line for first insertion; 20 cents per line 


for following insertions. Seven words per line. Minimum 
‘jnitial charge $2, payable in advance. 


SALESMEN WANTED FOR POTTERY 
SPECIALTIES AS A SIDE LINE 


WELL-KNOWN manufacturer of pottery, lamps, candle- 
sticks, wants salesmen to handle these products as a side line, 
selling to jobbers, the premium trade and large department stores. 
We believe this will be an excellent side line for right parties. 
Box 561, CrocKERY AND GLASs JOURNAL, 


GLASSWARE SALESMAN WANTED 


ALESMAN by Manufacturing Company to sell Pressed and 
Gift Shop Glassware in New York City and State. Box 563, 


| CrocKERY AND GLAss JOURNAL. 


LIVE REPRESENTATIVE FOR WEST AND 
SOUTH 


OUNG experienced salesman with excellent sales record, good 
appearance, wants to secure saleable line of china and glass- 
ware for the Middle West and South. For manufacturer requiring 


live representation in the above territories here is an opportunity 


fo secure a man of exceptional qualifications. Box 554, CRoCKERY 


AND GLAss JOURNAL. 


WANT ILLUMINATING GLASSWARE 
SALESMAN 


ALESMAN by Manufacturing Company to sell Lighting Glass- 
ware and Units in New York State. Give reference and salary 
wanted. Box 562, CrocKERY AND GLASS JOURNAL, 


GLASSWARE OR HOUSEFURNISHING LINES 


WANTED 


N exceptionally well posted salesman with 16 years’ successful 
sales record in the Metropolitan district. Of highest char- 


acter and natural salesmanship ability, is desirous of connecting 


with factory wishing unusual representation in New York and 
vicinity. Has a large following among department stores, gift 
Shops, housefurnishing and hardware stores. Will devote whole 
time and conscientious effort to the representation of a factory. 
Box 565, care CrocKERY AND GLAsSs JOURNAL. 


Buyers in New York 


Jury 30, 1926 
C. G. Campbell, house furnishings, Hutzler Bros., Baltimore, 
“Md., 1440 Broadway (Assoc. Mdsg. Corp.). 
L. H. Breese, house furnishings, Oneonta, N. Y., Dept. Store, 
Oneonta, N. Y., 120 W. 32nd St. (A. Fantl). 


Aucust 2, 1926 
E. P. Bowman, housewares, china, The Lion D. G. Co., Toledo, 


Ohio, Pennsylvania. 
W. W. Leaze, house furnishings, china, toys, Bass Bros. Co., 


| Yaokum, Tex., 128 W. 31st St. (Kirby, Block & Fisher). 


Aucust 4, 1926 
W. R. Hume, house furnishings, Woodward & Lothrop, Wash- 


ington, D. C., 370 Seventh Ave. 


New Incorporation 
Biennfield Importing Corp., glass products, $10,000; 
A. J. Kaufman, T. Pearle, M. Dienstein. (Filed by C. 
Pearle, 256 3roadway, Manhattan. ) 
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HERE IT IS! 


We know you want our ~ 
individual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 


for tray and cafeteria 
service but perhaps you 
did not know where to 
buy them. We will fill 
your orders direct, and 
without delay. 


TET 


PUTO RE 


We guarantee these 
bowls as 
sented. 


repre- 
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See Your Jobber or Write for Catalog 


The Sanitary Sugar Bowl Co. 


Manufacturers 
Pittsburgh, U.S. A. 
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7704 Tioga St. 
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PETER POTTER SAYS: Ets th’ little things that count. 
Si Perkins almost had a catastrophe in hez store th’ other 
day when he sold the widow Hatfield a dinner set which 


was mismated. 


Forty 
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2 IMPORTERS 

= FERDINAND BING & CO.’S, Sue- 
= cessors, 67-69 Irving Place, near 
= 18th St. 

= Art Pottery, Bronzes, Marbles and 
= Lamps. 

2 EDWARD BOOTE, 85-387 West 28d 
= St. 

= Cauldon China. Wood & _ Sons’ 
< Earthenware, Gibson & Sons’ Teapots. 
= GEO. F. BASSETT & CO., 72-74-76 
= Purk Place 

= “The Dinnerware House of America.” 
=  BERNARDAUD & CO., 61 West 
= 28rd St. 

= French China Dinnerware, Short 
= Lines. White China for Decorators. 
2 UL. D. BLOCH & CO., 87-41 East 18th. 
= Se. 

= Importers of Chir+ and Glass, Mfrs. 
= of lamps, Shades aud Novelties. 

2 CONTINENTAL CERAMICS CORP., 
= 149-151 Fifth Ave. 

= Importers of Thomas, Krister and Bo- 
= hemia decorated and white dinnerware. 
2 Open stock patterns carried. Telephone 
= Ashland 7816. 

2 COPELAND & THOMPSCN, Inc. 
= 206 Fifth Ave. 

= Copeland’s China, Earthenware and 
= White China fancies. Phone, Ashland 
4 2975. 

2? JOHN DAVISON, Inc., 14 Barclay St. 
. English China, Earthenware and 
= Glass. 

2 A.J. FONDEVILLE & CO., 24 West 
2 28rd St. 

= Successors to Fondeville & Van Ider- 
= stine. Tmporters of China, Glass and 
= Earthenware. 

2 OTTO GOETZ, .NC., 122 Fifth Ave. 
= Importer of Crockery, China and 
2 Glassware for immediate delivery. 

2 HARUTA & CO., 141 Fifth Ave. 

= Importers of Japanese goods. Phone 
= Caledonia 4475. 

2 HAVILAND & ABBOT CO,, 920 
= Broadway, corner 21st St. 

2 HAVILAND CHINA CO.,, Inc, 11 
= East 86th St. 

= The Famous “Haviland China” 
= known since 1840. 

2 Se CHINA CORP., 39 W. 23rd 
= ie 

z Joseph M. Watte, Pres. Gram. 0687. 
= German dinnerware and fancy china. 
= HERMAN C. KUPPER, Inc., 39-41 
= West 23d St. 

. Ahrenfeldt French China. 

: LEVY BROS. CHINA CO., 35 W. 
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23rd St. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 


MADDOCK & MILLER, Ince., 39-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., !05-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 58-57 West 238d 
Sa 
Japanese Goods. 

WILLIAM G. MUELLER, Inc., 49-51 
West 28rd St. 


Dinnerware trom Heinrich & Co.. Selb 
Also Fancy China from Winterling. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


ey N. LEYLAND, Inc., 184 Fifth 
ve. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


FRED. C. REIMER CO., Inc., 49-51 
W. 23rd St. 
“Krautheim” — Dinnerware, “Schier- 
holz”—Art Goods, “Royal Dux’—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


THE SENDAR COMPANY, 35-37 
West 28rd St. 
“Open Stock English Dinnerware Blue 
Willow.” Domestic dinnerware. Vit- 
rified Hotel china. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Ince., 

119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 

Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 28d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 

Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

VOGT & DOSE, 14 W. 28rd St. 

Open stock dinnerware patterns. 
White China for decorating. 

J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 255 
ene Ave., between 28th and 29th 

ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 

BRYCE BROTHERS COMPANY 

lown lead glassware in Crystal and 

Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 
York Salesroom, 184 Fifth Avenue. 


Lamps and Bric-a- 


pee Immediate delivery. Gramercy Pottery, White China. Phone Gram- Manufacturers “Nearcut” tableware, 
b ercy 5181. thin blown tumblers and stemware. 
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ECONOMY GLASS CO., Morgan- 


town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 


Ave. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 134 
Fifth Ave. 


THE ROSBERN GLASSWARE 
CORP., 12-14 West 21st St. 
Manufacturers of light cut and gold 
encrustations. Phone Chelsea 0746. 


WESTON GLASS CO., INC. . 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS OCO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210, Lamps and Cut Glass. 


oN HAWTHORN, 225 Fifth 
ve. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


PHOENIX G"™.ASS CO., 280 Fifth 
Ave. 
Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


THE H. E. RAINAUD CO., 225 Fifth 
Ave. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Fixtures and 


Telephone 


DOMESTIC POTTERY 


eer INDUSTRIES, INC., 225 Fifth 
ve. 
Sole Manufacturers of “Lavinite” Art 
Ware, Table, and Boudoir Lamps, 
Novelties and $1.00 Specials. 
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A. E. HULL POTTERY ‘CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
nee Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
-N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 

T. B. Clark & Co: 

S. K. Bitner & Co. 


Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., 
Averue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


INC., Fifth 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, ~ cut, colored and plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Southern Potteries, Inc., 
Decorated and White Dinnerware. 
Indiana Glass Co., Pressed Table 
Glassware md Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountawn Glassware, 
Aquaria, etc. Telephone, Gramercy 
11. 


D. KING IRWIN, Fifth Avenue Buila- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod- 
fountain glassware. Economy Glass 
a Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE” & SMITH 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 


China Co., dinnerware. 
Watkins 8634. 


lead blown table 
Pope-Gosser 
Telephone 


S. H. SLOBODKIN, 18 West 23rd St. 


Representing Canonsburg Pottery Co., 
W. S. George Pottery Co., Atlantic 
Cut Glass Works. Telephone, Gram- 
ercy 5144. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Co, 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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ROLY 
a H ‘0, MARK 
- CHINA: 


The @rrollton Pottery @. 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


TRADE 


‘Pottery and Porcelain” 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Price $9.00 


Representatives The Crockery & Glass Journal 
SOAS Os CONNOR CHAS. A. Hee 47 East 17th Street 
ROY ay doo WE es. New York, N. Lye 
resident 


Representatives: 


D. King Irwin, 
200 Fifth Avenue, 
New York 


E. J. Nickey, 
204 Grand Avenue, 
Milwaukee, Wis. 


F. A. Miner, 
5 Prospect St., 
Rochester, N. Y. 


E. E. Wilgus, 
Rooms 35-36-37, 
111 Summer St., 
Boston, Mass. 


Earl W. Newton & 
Associates, Ht 
9 N. Wabash Ave., {fh 
Chicago, Ill. 


Western Glass 
Products Co., 149 
New Montgomery St. 
San Francisco, Cal. 
Western Glass 
Products Co., 


L. C. Smith Bldg., 
Seattle, Wash. 


Western Glass anny 
i Products Co., > WINN) /ITT my / 
1216 Fourth Ave., wpa 
eG 0 ina ompahy Los Angeles, Cal. 


Cambridge, Ohio LOGS) 


Refined Colonial and Plain Shapes 


Beautified and Adorned with Exclusive Excellent 
Decorations of Artistic Design Quality ‘ 
OUR _SPECIALTY IS DELIVERING TO i bf} 
OUR CUSTOMERS WHAT WE Sells Easily 
SELL THEM | is priced 41 NATIONAL CHINA CO. 
A FULL DINNERWARE LINE OF Reasonable 
SEMI-VITREOUS PORCELAIN and Shipped |R4| SALINEVILLE s + OHIO. 


Promptly |i 


oes Oe eee ee 


The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 
and 


Get It 


40 cents per line for first insertion; 
20 cents per line for following in- 
Rates: sertions. Seven words per line 
| Minimum initial charge $2 pays 
ble in advance. 


Haviland China 


is stamped 


apvilay, on white china 


France 
DECORATED BY 


ie 


°& on decorated ches 


We respecttully remind dealers that the 


china stamped “Haviland or SHavilandece Co. 


is the only china known since 1840 as Haviland 
China and that any other ware with the:name 
Haviland in its stamp cannot be lawfully sold 


as Haviland China, or without the mention of 


the name in full with which it is stamped. 

Any infringement upon our exclusive right 
to the denomination of “Haviland China” for 
our ware would oblige us to sue the offender 
for damages. 


Haviland China Gos Ine. 
11 East 36th St., New York 
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Crockery and Glass Journal, 


Office, 


| 


Will It 


\ \ 


\\ 


Interest You 


To east the names of the best Penuiatriters and whole- 
salers in the lines you are interested? * 


To know where you can get the goods you want? 


To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? | 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 

To be listed in advance of your coming to the New York 


market ? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 
45 East 17th Street, 
New York. 


Gentlemen :— | 
Please send the CROCKERY AND GLASS 
JOURNAL (including the Special Holiday | 

Edition and Spring and Fall Buying Num- 
bers) to the following address for which .... | 
enclose ...... fort year. 


45 East 17th Street. mtered as second-class matter September 


Vol. 103. No. 6. 


ee / 


| 
| 
| 
| 
| 
| 
To know what the latest news of the trade is? | 
| 
| 


S pebgenan weekly at New York, by Denna Bae etter! Inc. 
» 1920, 


August 12, 1926. 


Domestic 
$3.00 a year 
$5.00 for 2 years 


Canada 
$4.00 a year 
Foreign 


| 
SUBSCRIPTION PRICE 
35.50 a year 


Subscriptions, $3 per year. Editorial and Advertising — 
t the post office at New York, under the act of March 3, 1879. 
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DECORATION NUMBER 135-G 


Sam) 


An exceptionally attractive decoration on owr 


GLORIA SHAPE. 


Cao 


The KNOWLES, TAYLOR & KNOWLES C0. 


EAST LIVERPOOL OHIO 
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: 
| Now Ready 


The 
Yellowstone 
Dinner 
Service 


Ivory Body 
Exclusively 


Octagon Model 


The Yellowstone is striking in simplicity. There is no relief work, embossing, or irregular 
surface to compete with, or to detract from, the decorative effects. The soft ivory shade, 
reproducing the exquisite color tone of Belleek, and the plain octagon outlines, provide 
the ideal frame and background for the score of origina] decorations especially designed 
for this model. 


Many of the discriminating buyers who have already had opportunity to inspect the 


Yellowstone have been good enough to pronounce it the outstandinng creation of the 
year, one destined for unrivalled popularity. 


The Prices Will Be an Agreeable Surprise 


The 1926 Line Will Be 


Yellowstone shape in Ivory Body only 

Kwaker shape in both Ivory and White Bodies 

Empress, Republic and Hudson shapes in White Body only 
Complete Line of Cable Staples in White Body only 
Complete Line of Hotel Ware, Double Thick, White Body 
Complete Line of Hotel Ware, Half Thick, White Body 


A good assortment of Toilet shapes 


The Kwaker has previously been our leading shape in border, medallion and gold and white treat- 
ments. All of these patterns may now be had on the Kwaker in either the white or the ivory body. 
The ivory 1s slightly more expensive, but you may agree that it is worth the difference and more. 


PRODUCTION 


The equivalent of forty kilns on Ivory. 
The equivalent of sixty kilns on White. 


The Homer Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 


August 12, 1926 
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Maddock’ s 
New Royal Ivory Body 


Lowestoft Pattern—Pagoda Shape 


Illustrating one of the striking decorative treatments we are stocking 
in New York on this exquisite new ivory body—regarded by the discrim- 
inating as a master piece of fine potting. 


Several other recent additions to our stock patterns in the Royal Ivory 
Body are now on view, with more to follow. 


MADDOCK @ MILLER 


INCORPORATED 
39.41 West 23rd Street 
New York 
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PRIDE IN POSSESSION 
NUMBER 633 MELROSE DESIGN 


Any hostess would take pride 
in a table service like this! 


Fire Polished Lead Blown 
Wide Optic Crystal 
Gold Encrusted 


Two-quart Jugs and Covers 
(also without Covers) 


Table Tumblers Iced Tea Tumblers 
Grape Juice Tumblers Cocktails 
Cafe Parfaits Clarets and Wines 
Sundaes (Sherbets) Goblets 
Saucer Champagnes Oyster Cocktails 


Grape Fruits and Liners 
Finger Bowls and Plates 


UNITED STATES GLASS COMPANY 


PITTSBURGH — PENNSYLVANIA 


The six members of our Beech 
Salad Bowl family are all so 
lovely that your customer will 
linger long to make up her 
mind which she wants. 


Brilliant colors for which Win- 
ierling is famous; beautiful 
decoration in bouquet floral 
effects; year round sales to 
keep you happy. 


Write for attractive price on 
Beech assortment. 


See for yourself 
Send for samples 


ASSORTMENT OF 6 PATTERNS. 
2 DOZEN OF EACH, TO A CASE. 
(Only 3 of the 6 patterns are illus- 
trated here.) 


WINTEREING 
Fancy China 
Supreme in its Field 


WILLIAM G.MUELLER. Inc 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China. 
ENTIRE FiFTH & SoxTH Floors ~ 49-51 West 23xp STREET, New York Ciry 
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Sunburst (on the left) is a green and orange fruit design which comprises every shade 
from the palest lemon to a dark green. The design appears irregularly on the 
cover dish, giving it an unusual and distinctive effect. 


Aleece (in the center) is the first of the new Royal Schwarzburg hand-painted enamels. 
The cover dish above also shows this pattern. The broad border is black, which 
serves as an effective back-ground for the raised enamel flowers. This is gener- 
ally conceded to be one of the most beautiful designs that has come into the mar- 
ket for many years. 


Greenacre (on the right) is a narrow black and gold border with a deep pale green fond. 


THESE PATTERNS ARE CARRIED IN OPEN STOCK 
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SUCCESSOR To L. STRAUS & SONS ESTABLISHED 1866 g< 


119 Fifth Avenue at 19th Street, New York City 
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: The CHENONCEAUX BE: 
. NOTHER decoration named after a famous e 
= chateau of France. Like its namesake, it is = 
* simpler than others of this group, but quite as “4 
eS attractive. A beautifully designed border of yellow, | 
a blue and black, broken at regular intervals with 
& White China Panels of flowers. In the center of each piece, is a F 
* brilliant flower rosette. The edges are finished with “ 
* mG HAL gold and the rims with a delicate shade of ivory that Decorated | 


adds to its rich appearance. 4 : | 
Theodore Havldand “ 


These marks identify all 
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The Representative Paper of the Industry 
Devoted to 


CROCKERY, GLASS, HOUSE FURNISHINGS 
LAMPS, GIFT SHOP GOODS, 
DOLLS AND TOYS 
Published Every Thursday 


DEMAREST PUBLICATIONS, Inc. 
45 EAST 17th STREET 


SUBSCRIPTION RATES 


Other countries in postal union . 
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ASeiitks EDITOR SEES: It 


As we have said many times, we are 


| eer ne second to none in our admiration 
etaller be for the successful retailer, declares 
Buttered? 


an article in Printers’ Ink.  Pic- 
| ture his shortcomings as you may, the fact remains that 
a man who can force his store ahead these days, condi- 
tions being as they are, is a person of no mean ability and 
one having plenty of courage and resourcefulness. 

Nevertheless, what good purpose is to be gained by re- 
garding the retail store as holy ground, so to speak, and 
of looking upon every criticism of the dealer as a flagrant 
case of lése mayesté. 

It is not detracting one bit from the splendid achieve- 
‘ments of retailers as a whole, to say that the manufacturer 
should make every proper effort to inculcate a better spirit 
_of sportsmanship among retailers and less of a disposition 
to shunt all the burden upon the other fellow. One ex- 
ample: Various State legislatures now in session present 
the rather painful spectacle of opposing retail interests try- 
ing to compete with each other by urging certain laws 
rather than through skillful and progressive merchandis- 
ing. In a couple of States the drugists are trying to bar 
the grocery and department stores from selling patent 
medicines, toilet accessories and similar articles. Grocers 
are trying to have a prohibitive tax placed upon chain 


' 


stores. Another bill seeks to stop the selling of cigars and 


tobacco in any store where other merchandise is offered. 


This unfortunate internecine fighting among legitimate 
retail interests, all of whom have a right to survive if they 
can, is one of the several things that show there is yet a 
long way to go before the advertising spirit is generally 
recognized and practiced. Frank admission, or at least 
recognition, of these things is a necessary prerequisite to 
correcting the difficulty. 


The manufacturer hesitates to speak his thoughts be- 
cause of a fear that he may be accused of trying to pass his 
burdens along to others. But, be as hard headed and 
practical as you like, you cannot get away from the fact 
that the manufacture and distribution of merchandise is 
strictly a co-operative proposition. Timidity in inviting 
the retailer to do his part puts just that much more of a 
drag on the whole process and he suffers along with the 
rest. 

Must the retailer be eternally buttered ? 


. 

If you think of your job as just temporary while you 
are waiting for something else to turn up, you will fall 
down on the job and nothing worth while will ever turn 
up.—HENry VAN DYKE. 
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Market for American Toys in Brazil and 


Uruguay 


Growing Market for American Quality Toys in Brazil and Uruguay—Exports 
to Brazil in 1925 Double Those in 1924—-Exports to Uruguay in 1925 Triple 


Those in 


1924— Toy Wheel Goods and Rubber Toys Most Popular 


(Based on reports submitted by Assistant Trade Commissioner Richard C. Long, Rio de Janerio, Brazil, and 
Commercial Attaché L. B. Clark, Montevideo, Uruguay, in Commerce Reports) 


the Brazilian market and, though expensive, have 
a good sale, confined, however, to that class which 
has sufficient means to buy high-priced merchandise. It 
is believed that sales of such toys as well as those of me- 
dium grade can be increased. 
Propuction oF Toys LimiItep 

Brazil has a small but growing toy industry, confined 
chiefly to the manufacture of toy wheel goods, building 
blocks, and furniture. There is also a small production 
of dolls, small tin toys, and rubber toys of a fair quality. 
The manufacture of toy automobiles is growing. It is 
the general practice to import the iron wheels and a few 
other parts. The assembled article is of medium grade. 

GERMANY SuppLies BuLK oF CHEAPER Toys 

The bulk of toys on the market is of the cheaper grade 
and is supplied chiefly by Germany, although the trade of 
Czechoslovakia, Italy, and France in this type of toy is 
increasing. The United States is the chief source of sup- 
ply of quality toys, for which there is a worth-while mar- 
ket. Toy exports from the United States to Brazil in 
1925, valued at $41,987, increased 100 per cent over those 
of 1924. Brazilian figures for 1925 are not available, 
but figures for 1923 and 1924 indicate the strength and 
growth of the market. 


| IGH-GRADE American toys are well known in 


BRAZILIAN Imports oF Toys 
[ Value, in milreis] 


1923 1924 
Country of origin Rubber Rubber 

toys All other toys All other 

Gerinan genes sr «:- 179,588 3,264,881 213,660 4,245,618 
Greate bittatieee as: . - 231,229 105,205 213,564 78,473 
ranceae terete sss ss 38,234 241,707 53,969 574,013 
WnitedeStatesmen..-)-. 8,337 320,324 33,826 326,587 
apart... 30,863 568,906 13,099 (37e7 ll 
PAlMothermareeeteny is... 12,144 82,747 13,835 182,872 
Ota Wee: locas 500,395 4,583,770 541,953 6,145,274 


PROMISING MARKET FOR AMERICAN DOLLS 


The possibilities for the sale of American dolls are ex- 
cellent, despite keen competition of the German, French, 
and Japanese merchandise. The American quality doll 
can probably command the largest sale, as it is retailed 
below the price of the high-grade French bisque doll, and 
its quality justifies a price which is a little higher than 
similar "German articles. Japan supplies a large propor- 
tion of the celluloid dolls sold in Brazil, although the Ger- 
man product is becoming increasingly popular. Of dolls 
of domestic manufacture, there is one distinctive Brazilian 
type, known as the Bahiana, a negro doll dressed in Bra- 


Ten 


zilian fashion. This doll has a large sale both with na- 
tives and visiting foreigners. 


UNITED STATES AND GREAT Brrratn SuppLty HicH- 
GRADE MECHANICAL Toys 


The sale of mechanical toys is restricted by the excep- 
tionally high duty upon them. The German product pre- 
dominates in low-grade mechanical toys, such as toy 
trucks, automobiles, and fire engines. They are all of 
flimsy construction. The high-grade mechanical toy of an 
educational nature is furnished by the United States and 
Great Britain. It is very expensive, but attempts on the 
part of importers to supply locally made imitations have 
been unsuccessful. It is reported that the better dis- 
counts granted by the English manufacturer restrict the 
sale of the American product. 


GROWING MARKET FOR RUBBER Toys 


Rubber toys enjoy a wide sale. The demand for cheap 
rubber toys is supplied by the small domestic industry 
and the German and Italian manufacturers. The United 
States and Great Britain furnish the better grade. Of 
all rubber toys sold, rubber balls are the most popular. 
This is due in part to the popularity of soccer football as 
a sport in Brazil; small boys play the game with rubber 
balls. A high duty makes imported rubber goods very 
expensive. However, there are two American companies 
doing a particularly good business. 


Quatity Toy WHEEL Goops SUPPLIED CHIEFLY BY 
AMERICAN MANUFACTURERS 


It is believed that the United States and Great Britain 
supply most of the high-grade toy wheel goods, such as toy 
automobiles, tricycles, velocipeds, and scooters. The prices 
for imported toy automobiles range from 100 milreis to 
450 milreis (the milreis is worth $0.15) and the national 
product sells for 50 milreis to 150 milreis. In addition to 
the cheap domestic article, Germany also supplies cheap 
scooters and express wagons. 


Toy Srores Curer OuTLeT FOR RETAIL SALE OF JOYS 


Toys are usually retailed through toy stores and bazaars, 
some of which operate only at Christmas time and during 
the carnival season in February. These shops carry all 
erades of toys, from the cheapest to the most expensive. 
Department stores rarely carry toys except for a few high- 
grade specialties. 

(Continued on page 11) 
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: Keen COMPETITION DEMANDS CAREFUL’ SELECTION OF A 
REPRESENTATIVE 


_ Most toy manufacturers are represented on the Bra- 

_gilian market through commission houses or manufactur- 
ers’ agents. As competition is keen and European terms 
and discounts are reputed to be more liberal than those 
offered by the American manufacturer, an agent should 
be selected who is in a position to canvass the market 
thoroughly. It is necessary to have a representative and 
-samples not only in Rio, but also in Sao Paulo and other 
important cities. 


UrGuay OFFrers Goop MARKET FOR Toys 


The Uruguayan market for toys and games is fairly 
extensive for a country having only about 1,600,000 peo- 
ple, and reliable estimates value annual imports of toys 

at well over 100,000 pesos. There is a small domestic 
industry, but at least 95 per cent of the demand is sup- 
plied by imports. From the importer’s point of view, 

_ Uruguay is a price market; but because Uruguayans will 

pay high prices for their children’s toys, it really is a 

worth-while market for quality goods. 

Unitep States Exports To Urucuay 1n 1925 SHow 
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MarKep INCREASE 

The market for the quality toy is believed to be growing, 
for although United States exports of toys in 1924 
amounted to a little less than $10,000, in 1925 they in- 
creased to almost $30,000. However, most of the toys 
and games imported into Uruguay are of German origin, 
as is shown by the following figures covering imports by 
countries for 1924, the latest year for which statistics are 
available. 


Pesos 
et) Sas) 0 A ae A RES OR oe Gee ee 5,600 
SI a ey 44 320 
SR i ee a ea aeiy oe Doel v ae ne Wlela ee 4,750 
I ets cee tic Se eeiye eens’ 4,105 
IE ee ee EN, Ulaca i ckbde clear. e em © 3,430 


. I PN os cnc as cad Ses <aees se oe 62,205 
_ As toys enter Uruguay on a declared-value basis it 
may be safely assumed that the above figures do not rep- 
resent more than 50 per cent of the actual value of the 
imports. 
~Wueet Goops Most Poputar oF AMERICAN Toys 
Automobiles, velocipedes, scooters, and stereopticon lan- 
terns, and metal sectional building outfits constitute the 
principal American toys on the market. They are mostly 
of a high-unit value and find little European competition. 
It is not unusual for them to retail from 20 to 50 pesos, 
and some are priced up to 100 pesos. The ordinary prices 
on dolls run from 2 to 12 pesos and on stuffed toy animals 
from 5 to 25 pesos each. The great bulk of the sales is not 
at these prices, however; smaller or cheaper models may 
be had for less than a peso. 
. METHODS OF SELLING 
| Merchants in Uruguay buy their toys chiefly through 
resident agents of whom there are several. Occasionally 
la large dealer will import some toys direct from abroad, 
obtaining the basis for his order from a stray catalogue 
or a trade publication. Agents from Buenos Aires also 
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canvas the market during an indent business for European 
or American manufacturers. The toy business in Uru- 
guay is an all-year one, although there is a period of great- 
est activity during late December and early January, 
Three Kings Day corresponding to the American Christ- 
mas so far as presenting gifts to children is concerned. 

[Lists of toy dealers in Brazil and Uruguay may be 
had on application to the Specialties Division. | 


N. R. D. G. A. Meet Sept. 28-30 


The program for the second fall convention of the sales 
promotion division of the National Retail Dry Goods As- 
sociation is being arranged by the questionnaire method 
among the members of the group. A series of topics has 
been suggested by the Convention Committee from which 
members are selecting what they want to hear as well as 
naming speakers to handle the topics. 

The convention will be held at Chicago September 28, 
29 and 30, in the Hotel Sherman. The first fall meeting 
was held last year at Detroit. For a number of years the 
sales promotion division has met each February with the 
National Retail Dry Goods Association in its annual con- 
vention. 

“On the theory that delegates to a convention will get 
most out of the meetings if they have a voice in the selec- 
tion of the topics,” said W. T. White, Rike-Kumler Com- 
pany, Dayton, O., chairman of the sales promotion divi- 
sion, ‘‘we have submitted a questionnaire to our members 
asking them to tell us what they want on the program. 
The suggested list of topics covers a wide field of advertis- 
ing interest. Replies already have started to reach us 
which indicate that a fine program will be set up by our 
members. Some splendid suggestions for speakers also 
have been made in the early returns. Among the topics 
suggested are the following: 

“Ts a Store-Wide Sale an Asset or Liability ?” 

“What Does It Cost to Write an Ad?” 

“Where to Get and How to Train Copy Writers.” 

“What Is a Sales Promoter ?”’ 

“How to Keep Your Trade at Home.” 

“Value of ‘Stunt’ Advertising.” 

“Community Publicity Efforts.” 

“What the Data Book Does for Me.” 

“Direct-Mail Principles.” 

“What an Advertiser Should Know About Merchan- 
dising.”’ 

“What a Hotel Can Teach Us About Service.” 

“Advertising to the Store’s First Market—the Person- 
nel.” 

“Why Is a Style Show?” 

“What Good Is a Budget?” 

“What Week Is This? (Tie-ups with manufacturers’ 
drives. ) 

“Basement Store Advertising.” 

The slogan for the convention, “Come and Get It,” is 
the committee’s challenge to the group members to attend 
the sessions if they are interested in the progress in their 
craft. 


RRIVING on the Berengaria last Friday after 
A several months spent at his European factories 

working out new ideas with the manufacturers in 
his “Black Knight” china and “Pine Tree” glassware, as 
well as corraling some novelties in his other lines of pot- 
tery and glassware, W. P. Graham, head of Graham & 
Zenger, 104 Fifth Ave., is now directing his force in 
putting the finishing touches on his display for the fall 
trade. Mr. Graham says that he noticed particularly on 
this trip, that the manufacturers and conditions in general 
abroad, are approaching a more peaceful trend than has 
been in evidence since the world war. 


“Lou” Reizenstein, of C. Reizenstein Sons, Pittsburgh, 
Pa., was a passenger aboard the Berengaria which docked 
last Friday. He was on his semi-annual trip to the Euro- 
pean markets. 


R. E. L, Wells, sales. manager for Nathan Straus & 
Sons, Inc., importers, returned to headquarters today 
(Thursday), after attending the Gift Show held at the 
Hotel Sherman, Chicago. He reports that the volume of 
business done at the exhibit surpassed all expectations, 


Ashley Myott, head of Myott Sons & Co., Henley, 
England, the well-known dinnerware manufacturers, is a 
passenger aboard the Baltic due to arrive in New York, 
August 16. Mr. Myott is coming here principally to con- 


sult with his American representative Justin Tharaud. 


John Straub, with Paul Straub & Co., leaves on Satur- 
day, accompanied by Mrs. Straub, for Callicoon, N. Y., 
where he will spend three weeks visiting his son, who is a 
minister in charge of one of the churches in that place. 


Fritz Bremmerman, of the St. Louis Glass & Queens- 
ware Co., St. Louis, Mo., called on some of his friends 
in the trade Monday, while here preparatory to sailing 
Monday night for Europe where, accompanied by his 
daughter, he will spend a couple of months vacationing. 


The list of trade vacationists continues to grow these 
hot summer days. Among the latest to leave his desk is 
Harry Flogel of the Flogel Decorating Works. Harry is 
just simply going to stay home and forget business for 


two weeks, with perhaps an occasional motor trip to break 
the monotony. 
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Sidney Hirsch, of the Rosenthal China Corp. sales staff, 
is scheduled to sail August 21 for Miami, Florida. This 
is to be the first stop Mr. Hirsch will make on a three 
months’ road trip which will take him as far as Texas. 


G. D. Crowe, china, glassware and housefurnishing 
buyer for Younker Bros., Inc., Des Moines, Iowa, is reg- 
istered at the Hotel Commodore this week. Mr. Crowe 
is accompanied by his wife, which is her first visit to the 
metropolis. 


“Abe” Fishgall, formerly buyer for Abraham & Straus, 
Brooklyn, and now associated with the Hecht Co., Wash- 
ington, D. C., paid his second visit to the New York mar- 
ket this week placing orders for the new china, glassware 
and housefurnishings department he has recently opened 
for the concern. 


“Bill” Hume, housefurnishings buyer for Woodward 
& Lothrop, Inc., Washington, D. C., was another buyer in 
the market this week. He was accompanied by his as- 
sistant, Mr. Goddard. 


Arthur Pett, buyer for the F. T. Woodhull Co., Eliza= 
beth, N. J., has the right idea for prolonging his vacation. 
He spends each week end with his wife and daughter who 
are sojourning for the summer at Atlantic City, N. J. 


W. L. “Billy” Brenn, who is one of the old timers 
among the buyers, dropped: into town recently to look 
over the market. While there he is calling on his many 
friends in the trade and incidentally is placing orders for 
his housefurnishing and toy departments for the Alms & 
Dolpke Co., Cincinnati, O. 


“Sid” Thompson, head of Copeland & Thompson, Ine, 
Importers, 206 Fifth Ave., who has been abroad for the 
past two months assisting in the preparation of new sam- 
ples for the Fall trade, returned to headquarters on 


Wednesday. He made the return trip by way of Mon- 
tral. 


Peter Rinken, china and glassware buyer for the Bos- 
ton Store, Chicago, is another buyer to reach the New 
York market this week. Mr. Rinken expects to be here 
for several days placing orders for his departments. | 

(Continued on page 13) 
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| Caught in the News Net 
| (Continued from page 12) 
| 


Carl Sharpe who was formerly assistant to R. E. Evans, 
ousefurnishing and china buyer for J. N. Adam & Co., 
juffalo, N. Y., and also was formerly with L. Bamberger 


: > y . 
; Co., Newark, N. J., has been engaged as assistant to 


.. ©. Moses, china and glassware buyer for Frederick 
. dD ~ 
oeser & Co., Brooklyn. Mr. Sharpe will enter upon his 


uties starting September 1, 


Several changes which add very materially to the beauti- 
ul display rooms of the Rosenthal China Corp., 149 Fitth 
\ve., are about completed. The main display room which 
ne enters directly from the elevator through a most artis- 
‘¢ archway has now been considerably enlarged as well 
s the other display roome which was accomplished by 
ecreasing the size of the entrance hallway. This pro- 
ides more display space throughout. Besides this, sepa- 
ate rooms have been provided for the exclusive showing 
f the firm’s white china and hotel ware. New and com- 
1odious executive offices are also included in the improve- 
lents. 


F. Cowperthwaite, formerly with Abraham & Straus, 
‘rooklyn, and R. H. Macy & Co., who has recently taken 
harge of the china, glassware and housefurnishing <le- 
artments for H. & S. Pogue Co., Cincinnati, O., visited 
1e market this week to place orders for his departments. 
lis assistant Mrs. B. McKinney accompanied him on the 
‘ip. 

Lockitt Heads New Importing Firm 

One of the important announcements in the trade this 
reek, was that Kenneth P. Lockitt, the well known and 
opular glassware salesman, who has just returned from 

trip abroad, where he concluded negotiations for the 
epresentation in America of several foreign glassware 
actories, would next week open an office and sample 


oom in the Fifth Avenue Building as an importer of 


—— 


lassware. 

His concern will be known as the K. P. Lockitt Co., 
aving associated with him in the company as partner 
{. C. Whritner, a successful manufacturer in another 
ne, who is relinquishing his other business to associate 
imself with Mr. Lockitt. 

Mr. Whritner will take care of the executive end of the 
usiness, a capacity in which he has made his success in the 
ast, while Mr. Lockitt will look after the sales. 

_ The new firms office and salesroom will be located in 
‘oom 551 of the Fifth Avenue Building, Fifth Ave. and 
3rd St., New York. 

Their factories, for which they have secured the ex- 
lusive representation for the United States are, Verreries 
ela Renaissance, Boussu, Belgium, manufacturers of 
temware and Elme Glasbruke, Almhult, Sweden, manu- 
acturers of stemware. Other factories will be announced 
iter, 

In addition to their imported lines, they will also repre- 


sent in New York and the New England States the H. P, 
Sinclaire Co., Corning N. Y., manufacturers of high 
grade table and fancy glassware in crystal and colors. This 
line Mr. Lockitt has represented for some time past. An- 
other domestic factory is the Crystal Cut Glass Co., New- 
ark, N. J., manufacturers of light cut and engraved glass- 
ware, 


OBITUARY 


Johannes Schlipphak 
Jt is with keen regret that the passing of Johannes 
Schlipphak, managing director of the Tirchenreuth China 
Co., at his home in Munich, Germany, is reported. His 
death occurred on July 10, at his home in that city after 
a lingering illness. 


The Late Johannes Schlipphak 


He was an oustanding figure in the German china 1n- 
dustry, and was greatly beloved by all who knew him. 

Mr. Schlipphak became associated with the Tirchen- 
reuth China Co., in 1894 and through his unusual ability 
and sincere devotion to the affairs of the company he was 
promoted in 1908 to the important position with the con- 
cern which he held at the time of his passing. 

The very large attendance at his funeral of friends, 
both in and out of the china trade, was evidence of the 
high esteem in which he was held. 


Schulenburg Takes Charge of Palm Bros. East 
Liverpool Office 

' Herbert Schulenburg, with the Palm Bros. Co., well 
known manufacturers of decalcomania, who has_ been 
prominently identified with this concern in a sales capacity 
for many years and who for the past two years, after 
being transferred from the New York office, has been lo- 
cated at the firm’s headquarters at Cincinnati, O., will, on 
or about August 16, take charge of the concern’s East 
Liverpool office, at 217 West Fourth St. 

Mr. Schulenburg is very popular with the pottery manu- 
facturers and with his transfer to: East Liverpool he will 
be on hand to give them his entire attention. 
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AND PITTSBURGH NEWS 


Slick Invents New Glass Furnace 


NNOUNCEMENT has been made that Robert 
A Slick, President of the United States Glass Co., 

who is also noted for his work along engineering 
lines, has recently developed a new glass furnace which 
does away with the old type of cupola furnace. This fur- 
nace has brought about a tremendous saving in factory 
costs, in labor and fuel. The company has erected four 
of these furnaces in different plants, and the understand- 
ing is that other similar type furnaces are to be built by 
the company. Other economies in the cost of factory 
production have been installed by Mr. Shick and still oth- 
ers are proposed. The entire group of plants of this com- 
pany are now working on favorable production schedules, 
all of their lines being in very good movement. 


Making Steady Progress 

The Standard Glass & China Corp., Clarksburg, W. Va., 
formed a little over a year ago, has shown a steady growth, 
and those interested are rather well pleased with the prog- 
ress of business, it was said this week by John Koblegard, 
Jr., head of the company. The company is doing a job- 
bing business and is also showing over twenty different 
lines of glass, dinnerware, enamel ware and kindred lines 
on a manufacturers agency basis. The most recent addi- 
tion to the lines carried by this concern is a new Japanese 
line. The company is traveling a number of salesmen, and 
is making both local and drop shipments of its different 
lines, 


Glass Demand Shows Better Tone 


With the approach of the fall buying season, producers 
of pressed and blown ware this week announced a better 
tone in the market. The situation at this time is not con- 
sidered at all active on account of many buyers being ab- 
sent from their posts, still the volume of inquiries and or- 
ders now being received for September shipping indicates 
that fall trade will be good, and equal if not better than 
that of last season. One reason for this view is that the 
manufacturers have added so many novelties and special 
items to their lines during the last nine months, and es- 
pecially in colored glassware. This line appears to be the 
one factor that has bolstered the glass market. All flint 
factories will be operating on reduced summer schedules 
until the first of the month, when all factories will have 
full shop crews back on duty. Many plants have more or 
less orders on hand for September and October shipping 


and this volume will be considerably augmented with the 
beginning of September. 
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Working to Full Capacity 

Following an idle period extending over several weeks, | 
the factory of the Holophane Glass Co., Newark, O., has| 
resumed operations in full in all departments, employment 
being given to upwards of 200 people. This interest is in 
receipt of some very active business, and it is declared 
the factory will be kept in continuous operation during the 
next 12 months. 


Lippincott Difficulties Due to Several Causes 


Poor collections, coupled with a slowing up of sales dur- 
ing the summer period has been given as the cause of the 
present financial difficulties of the Lippincott Glass Co., 
at New Alexandria, Ind., according to advices from that 
city. This factory was founded 30 years ago by the late 
J. E. Lippincott. Of late years the company has been 
manufacturing a line of both pressed and blown tableware 
and also a line of novelties, including colored glassware. 
The assets of the company have been placed at approxi- 
mately $250,000. Samuel G. Phillips and Harry M. Ad- 
ams, bankers, who were appointed receivers for the com- 
pany by the Indiana court on the complaint ef Harry N. 
McEwan, superintendent of the plant are expected to con- 
tinue operations for an indefinite period, under the court 
order. 


$100,000 in Factory Improvements 
The Federal Glass Co., Columbus, O., is spending up- 
wards of $100,000 in factory extensions, all with a view to 
increasing production and lowering overhead costs. New 
improved lehrs and other improvements are being installed 
at this plant. 


Steubenville Bonds to Be Redeemed 

Notice has been given that pursuant to the terms of the 
mortgage or deed of trust made by the Steubenville (O.) 
Pottery Co., under date of April 1, 1925, that 12 bonds 
issued under the deed of trust have been drawn for pay- 
ment from the sinking fund of the corporation Oct. 1 
next. The bonds will be redeemed at 102% and paid by 
the Dollar Savings & Trust Co., Pittsburgh, Pa. The bonds 
were drawn from lot for redemption. The issue was a 15- 


year closed mortgage, and the bonds were issued to bear 
six and one-half per cent interest. 


Plan $100,000 Extension 
Announcement has been made that the Graham Glass 
Co., Evansville, Ind., proposes to spend $100,000 in fac- 
tory extensions at once. The improvements will include 
the erection of a new steam power house. 
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i Chain Store Sales Show Big Gains 
: Leading chain stores reporting sales for the month of 
July, in statements issued yesterday, disclosed further ex- 
pansion in retail, compared with the corresponding period 
Haast year. I. W. Woolworth Company, S. S. Kresge Com- 
7 pany, Waldorf System, Metropolitan Chain Stores, Mc- 
| Crory Stores Corporation and others reported gains for 
‘July. 

F. W. Woolworth reports July sales at $19,395,272, as 
compared to $17,829,451 in the same month of 1925, a 
gain of 8.78 per cent. For the last seven months sales 
were $126,594,052, as against $119,125,738 during the 

same period last year, an increase of 6.27 per cent. Ina 
statement accompanying the sales report the Woolworth 
company states that of the gain reported for July the old 
stores were responsible for $1,078,474, or 6.0 per cent 
gain in their sales. In the seven months the old stores 
were responsible for $4,674,692 of the gain in that period, 
or an improvement of 3.9 per cent in their business. 


The S. S. Kresge Company sales for July amounted to 
$8,885,875, against $7,509,647 in the like month last year, 
an increase of 18.32 per cent. Aggregate sales in the first 
seven months were $58,723,182, compared with $52,164,- 
557 in the corresponding period a year ago, a gain of 12.57 
_ per cent. 


Sales of McCrory Stores Corporation for July totaled 

~ $2,459,339, against $2,144,095 in the like month last year, 

a gain of 14.7 per cent. Aggregated sales for the first 

seven months this year were $16,644,963, compared with 

$14,219,173 in the corresponding period last year, an in- 
crease of 17 per cent. 


Metropolitan Chain Stores, Inc., reports for July, 1926, 
aggregate sales of $830,927, against $591,572 in July, 
1925, a gain of $239,354, or 40.4 per cent. For the seven 
months ended July 31, 1926, sales totaled $5,136,675, 


- against $3,918,878 for the corresponding period of 1925, 


a gain of $1,217,797, or 31 per cent. 


| The Fair of Chicago reports sales for July totaled $1,- 


709,992, against $1,640,136 in the like month a year ago, 
a gain of 4.3 per cent. Aggregate sales for the six months 
ended July 31 were $12,128,838, compared with $12,090,- 
869 in the corresponding period last year, an increase of 
3 per cent. 


Capital Increase for Strawbridge 


Stockholders of the Strawbridge & Clothier, Philadel- 
phia, department store meeting in that city recently voted 
to increase the $100 par value per share preferred stock 
of the company from $8,000,000 to $10,000,000 and to 
double the common capital stock from 150,000 shares to 
300,000 shares no par value. The meeting of preferred 
and common stockholders was held in the main offices 
of the store. 

In addition to voting on the increase, stockholders were 
asked to authorize the following changes in the rights, 
privileges, terms and conditions of the common and pre- 
ferred stock: 


“The corporation shall redeem not less than $100, 000 
par value of the preferred stock in each of the years 1932 
and 1936, inclusive, and not less than $200,000 par value 
thereof in each of the years 1937 to 1941, inclusive and in 
the year 1942, and annually thereafter, until all outstand- 
ing preferred stock shall have been redeemed not less than 
$300,000 par value thereof. 

“No dividends shall be declared or paid at any time 
upon any shares of any other stock of the corporation, un- 
less and until (commencing with the year 1932) deposits 
with the trustee for redemption of preferred stock in ac- 
cordance with the provisions hereof for the current and 
all preceding years shall have been made or set apart out 
of the corporation’s surplus and net profits. So long as 
any preferred stock is outstanding no dividend shall be 
declared or paid upon the common stock if the effect 
thereof be to reduce the corporation’s surplus net profits 
below $700,000.” 

Stockholders voted to authorize such additional stock 
to be issued and disposed of by the board of directors of 
the company at such time and upon such terms and con- 
ditions as the board shall from time to time determine, and 
“to take such other action in respect to the foregoing as 
may be necessary and advisable.” 


Leadership-Creed of Abraham & Straus 


A card imprinted with the credo of Abraham & Straus 
department store now hangs on the walls of the executive 
offices of the various functional groups. The subject of 
this creed might be called “The Need for Leadership.” 
Here is the way it reads: 

“Leadership of Abraham & Straus. There are two 
kinds of retail leaderships; one is the recognized standing 
each store has in the trade; the other is the place the store 
occupies in the minds of consumers. 

“What leadership is. Leadership is supremacy ac- 
knowledged by a industry or a community because of what 
an organization does and how it does it. The industries 
from which we buy our goods judge us by our responsi- 
bility, our ingenuity, our importance, our fairness. The 
consumer to whom we sell, their availability, their desira- 
bility, their sales value. 

“How can leadership be established? (a) By com- 
plete stocks and courteous, intelligent service (availabil- 
ity). (b) By being the first to show new styles (desira- 
bility). (c) By constantly improving the quality of items 
and lines offered (values). 

“Tt should be the avowed purpose of every merchandise 
executive in A. & S. to establish leadership in each de- 
partment through observance of the three following prin- 
ciples : . 

“First. Stock.” 

“Second. First with new merchandise. 

“Third. Make it better. 

“Let us carefully examine every proposed purchase of 
merchandise and every advertisement we prepare and each 
sale that we make, to be sure they are in accord with the 
foregoing principles of leadership.” 


KS 


i 
te 


=. = 
=; — 
= = 
: —— 


No Wage Advance Expected 


There will be no change made in the generalware wage 
scale during the current wage conference now in session at 
Hotel Chalfonte, Atlantic City, N. J., between the Labor 
Committee of the United States Potters’ Association and 
the representatives of the National Brotherhood of Opera- 
tive Potters. This was the sentiment of the manufacturers 
of this district, expressed last Wednesday night. ‘‘There 
has been no reduction in wages, but the market on dinner- 
ware is lower. Therefore there will be no change in the 
wage scale,’ was the statement of the manufacturers. At 
a general meeting of the members of the Potters’ Asso- 
ciation held ten days ago here, the Labor Committee of 
the group was fully advised as to the wishes of the em- 
ployers, and it has always followed that the Labor Com- 
mittee has respected the instructions so given. “You can 
never tell what is going to happen,” commented John T. 
Wood, President of the National Brotherhood of Opera- 
tive Potters before leaving for Atlantic City to take part 
in the joint conference. The wage conference will dis- 
cuss 23 proposed changes in the present wage scale, two 
of these proposals seek a direct increase in wages. Other 
proposals seek certain changes in shop conditions which 
have as a background a wage increase. “We are not ask- 
ing for a single change in the present wage scale, neither 
do we propose to agree to anything that has been asked,” 
is the official information that the Labor Committee of 
the Potters’ Association conveyed to the conference com- 
mittee of the Brotherhood of Operative Potters when the 
joint conference opened. W. E. Wells, chairman of the 
Labor Committee and John T. Wood, President of the 
Brotherhood were respective chairmen of the joint con- 
ference, while the secretaries were Charles F. Goodwin 
of the Potters’ Association and John T. McGillivary of 
the Brotherhood. “It is simply out of the question to 
agree to any wage increase while the generalware market 
remains in its present condition,’ announced one manu- 
facturer, while another suggested, “with plants operating 
on reduced schedules, no chance exists for a wage advance 
under any conditions.” 

George T. Bratt, western salesman for the Edwin M. 
Knowles China Co., left last Saturday for a brief vacation 
in Michigan, and upon his return will immediately leave 
for his usual summer trip over the western states, 


’ Hugh Nevin, office manager for the Knowles, Taylor 
& Knowles Co., will return to his desk within a few days 
froma summer holiday which was spent with friends in 
York State, his former hhome,,. . 
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Holmes Appointed Head of Engineering 
Department 


Announcement has been made by Ross C. Purdy, secre- 
tary of the American Ceramic Society, that M. E. Holmes 
of Columbus, O., has been appointed head of the new 
ceramic engineering department recently created at the 
School of ‘Mines and Metallurgy at St. Louis, Mo. Dur- 
ing the last three years Mr. Holmes has been associated 
with the Ceramic Experiment Station at Ohio State Uni- 
versity. 


Business Only Nominal 


New business with generalware manufacturers in the 
eastern Ohio territory is only in nominal receipt. Occa- 
sional mails are active while others are very slow. Col- 
lections are being placed at from fair to good. Those in 
charge of sales departments hold the view that little change 
if any in the present situation will be noted until Septem- 
ber, at which time fall buying is expected to show some 
activity. 

Syndicate stores are admitted to be the most active buy- 
ers in the market at this time, and this rule has been main- 
tained for some months. Department store business is 
very slow, and it has been so for quite a period of time. 
Throughout the season there has been quite a demand for 
short sets, and this in itself has changed production sched- 
ules materially. It is pointed out that the way houses are 
being constructed these days in addition to the popularity 
of the small apartment no space is being provided for the 
keeping of a 100-piece set, which in former years was 
in general demand all over the country. It is also ad- 
mitted that when a retail purchaser does order a short set 
there are not enough pieces to set a full table as in the 
days of old. The larger plants in the district are operating 
on steady schedules, while others are doing but four days 
a week. Shipments are being made with considerable 
promptness throughout the district, and buyers are not 
complaining along this score as they did during the war 
period and the few years preceding. 


Ivory Body A Good Seller 


Demand for the ivory body dinnerware shows consider- 
able steadiness. Department stores that have installed 
these patterns are continuing to place repeat orders, and 
the specifications now being received are for larger 
amounts than those placed earlier in the year. It now 
appears that the ivory body has been pretty well estab- 
lished, and that it will continue in steady movement for 
some years to come. 


August 12, 1926 


Paxon To Make Hotel Ware 


The Paxon Pottery Co., at a cost'of approximately 
| ) 


$100,000, has had plans prepared for the erection of a 


new plant on a three acre site at Los Angeles, Calif., this 
being the second unit to be built by this interest. As it is 
reported the Pacific Coast trade consumes upwards of 
$3,000,000 worth of vitrified hotel and restaurant china 
annually, The Paxon Co. is of the opinion that it will 
share to a large extent in this demand. The original 
plant of this company has been producing a general line 
of dinnerware for some years, but when the new factory 
is ready for operation both units will be confined to the 
production of vitrified hotel ware. The company is the 
first on the Pacific Coast to enter the hotel china business. 


Art Pottery Plant In Miami 


A line of art pottery is proposed to be made in a new 
plant now being planned for Miami, Fla., by A. Murray 
Allen of that city. The company is now said to be in 
process of formation. 


The Business Men’s Association at Boonville, Ind., has 
suggested the laying of plans to secure the location of a 
generalware pottery there, according to word received in 
this district. 


Brings Action Against Sebring 


An action has been filed in the United States District 
Court at Cleveland, O., by the American Dressler Tunnel 
Kilns, Inc., New York City, against the Sebring Mfg. Co., 
wherein is sought the recovery of $113,000 and interest 
over a period of seven years. The plaintiff has set up the 
claim that it had contracts with the Saxon China Co., of 
Sebring, now a part of the Sebring Mfg. Co. The latter 
interest announce that the suit is more of a test case than 
an actual action for a judgment. 


It is generally believed here that when the plant of the 
Chelsea China Co., New Cumberland, W. Va., is put up 
for auction Aug. 24 that financial interest at Wheeling, 
W. Va., will buy it in. Some time ago the company sold 


its molds, blocks and cases to other hotel ware manufac- 


turers. The first tunnel kiln to ever be erected in a pot- 
tery in the upper Ohio Valley was at this plant. The 
plant has had a rather checkered career so far as opera- 
tion is concerned, it from time to time being in the hands 
of various concerns. It was originally built as a general- 


, Ware pottery. 


Illinois China Co. Increases Capacity 


While enroute to New York City on business, James 
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Means Uniform Qual 


HERE is no departure from the 
quality which users of feldspar 
anticipate and must have to insure 
the excellence of their production. 


The reputation of Minpro Feldspar 
for uniform quality and prompt 
deliveries makes it the premier spar 
for Potteries and Ceramic indus- 
tries. The large supply available 
enables us to meet your require- 
ments. 


Test samples are convincing proof of Muin- 
pro purity. We will gladly furnish these 
and any information you desire. 


REG. U.S. PAT.OFF, 


MINERALS, OXIDES 
SERVICE 


“Whe 
ROESSLER 8HASSLACHER CHEMICAL@ 
709 Sixth Avenue, New York 
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Shaw, general manager for the Illinois China Co., at Lin- Chicago NewtOrleane Pittsburgh 
coln, Ill., stopped off in this district for a few days. Mr. Philadelphia Boston Cleveland 
Shaw announced that a new glost kiln recently erected Baltimore Kansas City Trenton 


San Francisco 


at this factory is being fired for the first time, which gives 
the plant a capacity of nine kilns, all in the production of 
vitrified hotel china. 


ewabt 


U.S. Trade in 1925 at New High Peal 


Government Figures Show 


Department of Commerce Reports Big Development 
—Not Due to Booms—American Living Improved 


the year 1925 reached the highest levels that have 
ever been attained, according to the Commerce 
Year Book submitted to Secretary of Commerce Hoover 
by Director Klein of the Bureau of Foreign and Domes- 
tic Commerce. This is true, it stated, without even the 
exception of the years of abnormal war activity. 
Business conditions during the year, Dr. Klein re- 
ported, were the consequence of a steady development 
which started in 1922. The progress of business during 
the intervening years, he said, had been uninterrupted, 
and the resulting prosperity of last year was not character- 
ized by any form of credit inflation or boom psychology, 
although heavy speculation was noted on the security 
markets. 


| | NITED STATES industry and commerce during 


dihembasic reason ior the greater, 
volume of business, Dr. Klein declares, 
has been the increasing efficiency of 
industry and commerce. Generally 
speaking, the report indicates, the 
standard of American living has been 
improved to a large degree, and the 
prosperity which has swept the country 
has been well divided among all the 
several classes. 

Particularly characteristic of 1925 
business, the report declares, was its 
steadiness throughout the year. ‘‘Dis- 
regarding January, normally the low- 
est month of the year in manufactur- 
ing industries,” it states, “the monthly 
index of general production showed a 
range of barely 7 per cent, and the variations were largely 
due to seasonal causes. This contrasts with a range of 
roughly 20 per cent in each of the two preceding years. 
During every month of the year, with a single exception, 
manufacturing industry was more active than during the 
corresponding month of any previous year and the year 
closed with the manufacturing index higher than at any 
preceding year end. 

“Although there was no inflational speculation in com- 
modities during 1925, such as had characterized 1919 and 
1920, the prices of a number of important farm products 
average higher than in 1924, while there was an extraor- 
dinary rise in rubber and considerable advances in certain 
other import commodities. 


pre-war level. 


was 674.5. 
Index 


weeks follow: 


6 Per Cent Up on YEAR 


“These factors brought it about that the average all- 
commodity wholesale price index for the year 1925, taken 


Eighteen 


Week’s Price Average 149.0 P. C., 
Says Fisher 


Prof. Irving Fisher, of Yale Uni- 
versity, announced that last week’s 
prices averaged 149.0 per cent of the 
The purchasing power 
of the dollar was 67.1 pre-war cents. 

Crump’s index was 141.1. 

The Italian index ending July 17 


numbers for the last five 


Fisher 


as a whole, stood about 6 per cent higher than in 1924, 
and higher than any previous year since 1920. 

“The railroad traffic of 1925 was equal to if not greater 
than that of the previous peak year in transportation his- 
tory, 1923. Although the number of tons of freight car- 
ried was somewhat less, average hauls were longer, so 
that ton-mileage was slightly greater than in 1923. 

“Save for the fact that part of the great increase in 
value of imports in 1925 was due to unreasonable price 
advances brought about by foreign governmental control 
of commodities, the condition of American foreign trade 
last year was exceptionally favorable. Exports were 7 per 
cent greater than in 1924 and 18 per cent greater than in 
1923, these increases being due almost wholly to larger 
quantities and not to advances in prices. 

“While some branches of agricul- 
ture have not yet recovered from the 
injury wrought by the great slump in 
prices of farm products in 1920 and 
1921, the situation in general during 
the past two years has been more 
satisfactory than before, and, on the 
whole, the year 1925 witnessed some 
improvement as compared with 1924. 

“For a long time prior to the war 
agricultural exports were becoming 
steadily a smaller proportion of our 
agricultural production and of our to- 
tal exports. The extraordinary stim- 
ulus of the war temporarily checked 
this tendency, but in the last year or 
two it has apparently begun to reas- 
sert itself. The depressed situation of several recent 
years in certain branches of agriculture was largely due 
to the abnormal and temporary unbalancing of output 
among the different classes of agricultural commodities. 

“The price indexes of the several major groups of farm 
products are on the whole getting decidedly nearer to- 
gether than they were a few years ago, indicating that 
this unbalancing has been to a certain extent corrected. 
However, the present low prices of coarse grains, used 
chiefly as feed for animals, may indicate the need of 
further adjustment of acreage. The great diminution of 
the number of horses and mules in cities and towns and 
on the considerable decrease in the number on farms, 
both resulting from the greater use of automotive vehicles 
and tractors, has cut down the demand for these grains.” 


Crump 
141.1 
140.5 
141.0 
140.6 
140.2 


The guidance of our mind is more important than its 
progress. 
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See the 
PERMANENT EXHIBIT 
of 


Dinnerware and Pottery 


John L. Pasmantier 
& Sons 


Wares to 
Promote Sales 


TRADE MARK he 
CROoKSVILLE Crooksville China Co. 


CHINA CO 


——— Makers of Columbia and 


Hostess Dinnerware 


ache 
buecmeottery (Co. 
Art and Utility Ware 


| REFINED ENVIRONMENT 
At Five West Twentieth Street 
New York REQUIRES ART 
JUDICIOUSLY APPLIED 


WK @ MEK @CROOKSViLLE © MO 


CHINA CO 


Teo Our Japanese Art Objects will 
suggest proper places for them- 


selves. 


Useful as well as ornamental 
things in Bronze Pottery, China, 
Baskets, Woodenware, Artificial 
Flowers, Lamps and many 


quaint novelties for gifts. 


CATALOGUUE ON REQUEST 


H 27 Pattern on the new Hostess Shape 


“Satisfied Customers Keep Us Busy” 
The Crooksville China Co. 


CROOKSVILLE, OHIO 


Main Office and Factory 
EASTERN REPRESENTATIVE 
Herbert A. Wellington 
Boston, Mass. 
NEW YORK OFFICE CHICAGO OFFICE 
West 20th St. 348 Morrison Hotel 
John L. Pasmantier & Sons Gordon A. Weese 
Representative Representative 


MOGI, MOMONOI & CO. 


IMPORTERS OF JAPANESE GOODS 


105-107 E. 16th St. 
NEW YORK 


CHICAGO OFFICE 


S12 THE CHICAGO MARKET 


SOUTH 
CLARK 
STREET 


ONDITIONS in this section continue excellent and 
CO the usual midsummer dullness is less than normal 
at this time in many lines, according to the R. G. 
Dun and Company review of the week’s business. The 
local business situation is well reflected in this report, 
which goes on to say: “The two largest mail order houses 
reported increases of 17.2 per cent and 10.52 per cent re- 
spectively, for July over July of a year ago. Car loadings 
for the month of July showed substantial increases for 
the larger systems with Chicago headquarters, and serving 
western and northwestern territory. Retail trade con- 
tinues good for the season, while wholesale dry goods dis- 
tribution is reported about the same as a year ago. Road 
Half 
year earnings reports of local companies show gains over 
a year ago in a majority of cases.” 


sales are reported running ahead of last year. 


The Fields Furniture Co. has leased the three story 
building at 3146-48 Lincoln Ave., for fifteen years at a 
term rental of $240,000. The company will open a retail 
furniture store in the building on Oct. 1. 


SCUUUUAUUAONSTUAONTAUAALAUUALECANATAU EEE Ne 


Ready for Shipment— 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


EMMITT TTT TTNNTTTTTII I THNTOTITITIT NUON TU NTEOUTTIT NUNTOT LU OOUOOT DO EEEUOOII LU UUEUOOOO LUTION TNOOO I UUCUNOOOOO ULC MUUOOT HOI LUOTEUOOOMMA UUELUOOOICUILUIUOOOOULUUOLOCOAOLLLULCCOOOORLOLLCCOOOUUUULLCCCOOO DOL LLELGOODL Ds 


: 1751 West 74th Street CHICAGO 
3 Phone Hemlock 1000 
Ain 


Twenty 


J. H. Smyrue, REPRESENTATIVE 


By 


C. D. Peacock, Chicago jewelers, will add a complete 
gift department on moving next April into their new store 
in the new addition to the Palmer House now under con- 


struction. 


The Fifth Annual Chicago Gift Show was brought to a 
successful close Saturday, August 7th, breaking all at- 
tendance records. The official registration up to noon on 
2,050. There were many lines of glass and 
pottery shown, these being mostly fancy glassware and 
art pottery. There was some table glassware displayed and 
one line of dinnerware shown. 


Saturday was 


The Excel Sample Furniture Co., an Illinois corpora- 
tion, recently increased its capital stock from $5,000 to 
$10,000. 


A. W. Hollman, of the Fred A. Hollman Co., 
Bay, Wis., 


Green 
was a visitor the latter part of last week. 


W. C. Deitemeyer, of Rudge & Guenzel, Lincoln, Neb.; 
was among the many visitors in this market during the 
past week, 


The Fair Co. sales for July were $1,079,992 against 
$1,640,136 during the same period a year ago. Sales for 
the seven months period were $12,128,838, against $12,- 
090,869 a year ago. 


The E. Komie Furniture Co., 3254-56 W, Roosevelt 
Road, has been incorporated with a capital stock of $20,- 
000 to deal in, acquire and manufacture goods, wares and 
merchandise and to conduct a mail order merchandise busi- 
ness. The company was formed by Seymor T. Komie, 
Emanuel Komie and Sidney D. Komie. 


New Incorporations 


Aladdin’s Lamp, Inc., Newark, manufacturing lamps, 
$50,000 ; and 1,000 shares, no par; Harry Nadel, Rebecca 
E, Shannon, Emily H. Prach, all Newark, (Atty., Chas. 
L, Hedden, same address. ) 


Cincinnati Glass and China Decorating Co., Cincinnati, 
O., has been incorporated at Columbus, O., with 200 
shares, no par value, and 50 shares of $100 each by Al- 
bert Bronsther, Herbert Bronsther, John H. Doyle, Owen 
T, Taphorn and James J. Benz. 
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WHAT TO BUY 
AND WHERE To 
BUY IT IN — 
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FOSTORIA GLASS CO. EARL W. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown P 
hone 


Cuttings 
and Pildcaent Central 3497 


THE SEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBRING, President 
W. L. GERALD, Chicago Representatwe 
666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 Room 980 


CaAlCAGO 


NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS ne 

ECONOMY GLASS C 

NATIONAL Sarg CO. 
OWEN CHINA CO. 


9 North Wabash Ave. 


This ‘‘card’’ can be made to yield 
big dwidends. Phone Wabash 0860 


for rates. 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 
Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. 
Susquehanna Cut Glass 


National Glass Novelty Co. 


Phone: Central 3236 Burke Studios 


THE UNITED STATES 
GLASS CO. 


30 E. Randolph Street 
Walter B. Lazure, Chicago — 


OUR Linton TRE 
Fe CCAS REA BOOM AON 


FR ROM CUR FACTORIES. 


Chicago News—Continued 


manent display rooms of the local china and glass trade 
while here for the Gift Show were the following: Clar- 
ence Hendrian, Halbach Shroeder, Quincy, Ill.; Miss 
MecMurney, Linn & Scruggs, Decatur, Ill.; Miss Pieuder. 
C,H. Little & Co., Freeport, Ill.; John Erickson, Allan’s 
Geockery Store, Rockford, Il.; Miss L. Price, L. V. C. E. 
Shops, Kansas City, Mo.; Mrs. Helfrich, Helfrich China 
Store, Henderson, Ky.; Harry Wheelock, Geo. H. Whee- 
lock & Co., South Bend, Ind.; Mr. Ring, Schantz & Ring, 
Meeeomb, iil; C. P. Barnhardt, A, B. C. Dry Goods 
Co., Newcastle, Ind. 


What the Potteries Are Doing 
New Homer Laughlin Tunnel Kiln Ready 


) The tunnel kiln recently ordered erected at the No. 4 
plant of the Homer Laughlin China Co., is ready for 
operation, and the first cars are expected to be withdrawn 
from the kiln within the next few days. The operation 
of this kiln will give this plant a larger capacity than for- 
merly, so far as production is concerned, while in the dec- 
orating department of the new No. 6 plant of this com- 
pany the second decal decorating machine is being erected, 
the first having been placed in operation there early last 
spring. By making use of all modern appliances for the 
production of dinnerware, the Laughlin company is con- 
tinually increasing its output. 


Knowles Bridge Sets Popular 

The new Bridge sets recently placed before the trade 
by the Edwin M. Knowles China Co. are being ordered 
by distributors in very liberal quantities. These sets are 
being shown in a variety of decorations, and in various 
ssortment as to the number of pieces. The specialty 
i been one of the most popular ever issued by this firm. 
| 
) 


West End Resumes Operations 


Following a summer idle period extending over a period 
of three weeks, the plant of the West End Pottery Co. 
here has resumed operations in all departments. 


Potteries Adopt Group Insurance 
Group insurance for their employes has been subscribed 
for by the D. E. McNicol Pottery Co. and the Thompson 
Pottery Co., East Liverpool. The coverage for the 
Thompson Pottery Co. group amounts to $152,500 while 
that for the McNicol employes amounts to $77,500. 


Tickell Leaves on Trip 
William Tickell, eastern representative for the Smith, 
Phillips China Co., has left for his first trip over this 
territory with this line, with which he became identified 
July 1. 


Adopt Retail Program 

The report of the Program Sub-committee at Chicago, 
on August 3, outlining a schedule of activities was adopted 
recently by the Retail Committee of the Hlinois Chamber 
of Commerce. During the coming fiscal year the newly 
organized retail section of the body will devote itself to 
improving retail practices in Illinois, make a study of im- 
proved selling methods, adopt a legislative program, issue 
bulletins, and promote a better understanding between 
manufacturer, wholesaler and retailer. The plan of es- 
tablishing a central credit clearing house that would help 
merchants in the smaller towns with their problems of 


credit extension also came up at the meeting. 


What the New York Market Is Offering 


Many Excellent Items Being Offered for | 
Fall Sales by New York Wholesalers 


Myott’s New Shape and Array of Patterns 


A call at the salesroom of Justin Tharaud, Inc., 24 
West 23rd St., American representatives for Myott Son 
& Co., Hanley, England, will prove a treat for buyers in 
quest of something decidedly good for their dinnerware 
departments. The feature of the fall display, which is 
now all in readiness, is the brand new “Trafalgar,” a most 
graceful twelve-sided shape, cleverly worked out as to 
proportion and with an eye to its possibilities for the ap- 
plication of a diversity of decorative ideas. This is made 
in a rich ivory body, of course. A feature of the shape 
that should be mentioned too, is a new flat platter which 
lends itself ideally to the twelve-sided shape. As to deco- 
rations, there are at least fifty from which to make a 
choice and it might be mentioned, there is something to 
suit any taste, ranging as they do, from the simplest 
border arrangements, to the art noveau effects, as well as 
those of an English type of treatment. Of the latter, 
some very lovely all-over gay chintz and cretonne pat- 
terns are destined to enjoy wide popularity. Then there 
are quite a number showing a Chinese influence in their 
conception in new colorful treatments and unusual combin- 
ations that are quite delightful. In short lines from the 
same factory, there are charming bridge sets which em- 
ploy a variety of rich solid colors in connection with bird 
and floral borders, centers, etc. One which attracts imme- 
diate attention is a solid color band or border in rose, 
canary or turquoise with embossed floral sprays in white 
which stand out in relief. The sets consist of eight cups 
and trays, tea pot, sugar and creamer. The trays intro- 
duce new fancy oblong and triangular shapes which are 
unusually good. There are also artistic decorative ideas 
and beautiful colorings brought,out in an interesting show- 
ing of tea sets, service plates, ete. 


Well Known Lion Brand Enamel Ware On 
View In New Salesroom 


Oberlies Importers, Inc., are permanently located in their 
new showrooms, 10 East 19th St., New York. The spa- 
cious rooms give the firm ample space for displaying their 
fine line and also offers splendid shipping facilities. Being 
located in a building situated in the heart of the china dis- 
trict, provides an easily reached location for the visiting 
buyer. The concern is showing the well known “Lion 
Brand” enamel ware from the Gebrueder Baumann Am- 
berg factories, Germany, and chinaware. The “Lion 
Brand” (Stransky Steel Ware) needs no introduction. 
Substantially, perfect color and enameling and sanitary 
features have been responsible for the sustained demand 
of this fine ware. An excellent new number of this ware 
is a cooker outfit, which is moderately priced and does the 
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work of cooking a meal without the watchful eye of the 
mistress of the culinary department. Several cooking 
vessels come with this dependable cooker. Another fine. 
number is an air-tight preserve jar which comes in several 
sizes. This jar will preserve foods; soups and other edi- | 
bles for over a year in perfect condition. Its “tight-seal” | 
features keeping them sweet and in an appetizing condi | 
tion for an interminable length of time. The long list of 
objects in the “Lion Brand” comprises all the necessary 
table and culinary items, in all white, blue with white 
lining, brown with white lining, mottled and a new beau- 
tiful light blue with white lining and a line of cake stands 
for restaurants, tea rooms, etc. The firm 1s well equipped 
to ship large quantity orders at reasonable notice. 


Two New Shapes from Heinrich 


An attraction at the salesroom of Wm. G. Mueller, Inc, 
49-51 West 23rd St., are two new dinnerware shapes 
from the well known manufacturers Heinrich & Co., for 
which the concern are American representatives. Buyers 
will want to avail themselves of an early opportunity to 
see these as they are most attractive. A fancy shape 
called the Parisfal is quite different. The casserole 1s 
made in a size that is entirely adequate for service for a 
family but yet is small enough to make it popular with 
the small apartment dweller. Its daintiness appeals to 
the eye at once. It is a twelve sided shape with a beaded 
edge embossment with pleasingly shaped handles and knob. 
The beaded embossment is carried out on all the pieces 
throughout and the manufacturers have emploved some 
wonderfully clever decorative creations in connection with 
this feature which are as original as anything seen on the 
market in some time. The Senta is the name of the other 
shape which is entirely different but equally pleasing im 
its way in a low round effect with gracefully shaped han- 
dles that add considerably to its appearance. This too 1s 
shown in an array of conventional treatments as well 
as a variety of novel patterns in both design and coloring 
that undoubtedly will make excellent sellers. Aside from 
the new shapes there are various new and decidedly strik- 
ing treatments in service plates. 


New Items in Vebo Art Glass 


At the J. H. Venon, Inc., showroom, 104 Fifth Ave. 
may now be seen their new Vebo Art Glass, samples of 
which have just been received by them. This line brought 
out to match their popular stemware line is in a new shell 
optic in all colors and may be procured in complete assort- 
ment of items. 7 
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2 New Designs in Shapes and Patterns Now on View : 
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, INCORPORATED 


14 Barclay Street New York 


MOMOMOMOmOlat 


Sole Agents for 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 


TURTON MUO 


ry Earthenware Art Pottery 
; ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 


China and Earthenware Rock Crystal and Cased Glass 


PSARSASA 


All Makers in the Front Rank of English Productions 


Handsome Line of 


LA MEE 


POPS, 


PAPO WGA) 


with Silk and Parchment Shades 


ASL 
MOAMOAMONOUAMOMAtM MMOMOtOlmOlAlOlOlamalun 


MOM 


Representatives: 


‘estmoreland Glass Co. 


Buyers i Grapeville, Pa. 


Manufacturers of High Grade Glassware 
Plain, Cut and Decorated : 
For Gift Shops, Florists and Table Use 


D. King Irwin, 
200 Fifth Avenue, 
New York 


E. J. Nickey, 
204 Grand Avenue, 
Milwaukee, Wis. 


F. A. Miner, 
5 Prospect St., 
Rochester, N. Y. 


E. E. Wilgus, 
Rooms 35-36-37, 
111i Summer St., 
Boston, Mass. 


Earl W. Newton & 
Associates, 

9 N. Wabash Ave., 
Chicago, IIl. 


Western Glass 
Products Co., 149 
New Montgomery St. 
San Francisco, Cal. 


SINS 


Tee 
ORNS 
J) 


Western Glass 
Products Co., 
L. C. Smith Bldg., 
Seattle, Wash. 


J 


iss 


No. 1820 Dolphin 
Console Set 


<<“ 


Western Glass 
Products Co., 


1216 Fourth Ave., Representatives 
Los Angeles, Cal. NEW YORK PHILADELPHIA 
Rose MARIE H. C. Gray Co., Fred Stott, 
st = = = 200 Fifth Avenue 1007 Filbert Street 
revues : OS ae eevee ws BOSTON SAN FRANCISCO 
= ; — ; Be ye. i: ee Euet Himmelstern phere 
e 41 Pearl Street 718 Mission Street 
ence sy V + Bigats Representatives LOS ANGELES 
j uall as = ; eineck, : Bros., 
y | e€ 1422 E. Marquette Road eon Olive St. 


Sells Easily 
is priced 


| NATIONAL CHINA Co. 
Reasonable 8) 


and Shipped ||| SALINEVILLE = + OMtO, 
Promptly Ne 


CHICAGO ; 
. Keel, : SEATTLE, WASH, 
4039 Lincoln Avenue Himmelstern Bros., 
CHICAGO Terminal Sales Bldg. 


Twenty-four 


CROCKERY AND GLASS JOURNAL 


August 12, 1926 | 


There’s a Place in Business for Everybody 


NTO the life of every business man (yes, we’ve ex- 
| perienced it the same as you have) sooner or later 

comes the temptation to throw all policy to the four 
winds and cut the standard of work to meet the press of 
competition. 

It usually comes after several particularly juicy jobs 
have been lost because “your prices are too high, we can 
get it from Jones for 30 per cent less.’’ Normally, your 
tendency would be to tell this sort of buyer to “go to 
Jones and get it then,’ but this once you falter on the 
brink of indecision. 

We have all felt, at times, that urge to cut the quality 
and depend on the cheap prices to corral a heap more 
business for us. 

Some of us can’t resist the subtle lure, and fall. And 
the minute we do we're licked. Oh, we know how it 
feels, the discouragement and all of that, and yet there 
seems to be a class of buyers who parallel our desires, 
and will not be satisfied with anything but quality, price 
to the contrary notwithstanding. 

We are reminded of a printer (and where is there a 
greater cut-throat business than printing) up New Eng- 
land way, who has repeatedly taken a licking on the price 
question, yet who has never once faltered from his firmly 
established policy. 

One time he did a particularly fine piece of work worth 
every penny of its cost. When the day came that more of 
the work was needed, the purchasing agent of the con- 
cern that was on the buying end took the notion to shop 
around. 

He found another printer who said he would do the 
same job for 60 per cent less. When it was delivered, two 
weeks overdue, by comparison with the original, it was 
as a paste diamond against the real thing. 

Yet the purchasing agent was satisfied. Blinded en- 
tirely by the price, failed to see that the second printing 
did not create the wonderful impression the first piece 
did. Little faults in paper, type, rules, ink, and so on, 
were lost on him. And yet that piece of printing ad- 
vertised a product that cost several thousand dollars. 

Finally, a third order of this printing was contem- 
plated, and the first. printer made an effort to get it. He 
was told that his price was too high, and shown the 
figures at which the second order was given.—The Bulls- 
Eye. 


Host to London Store Men 


The visiting delegation of fifty buyers and store repre- 
sentatives from Selfridge’s London, were guests Wednes- 
day of the Wanamaker New York store. After a morn- 
ing tour of the store, the group, under the leadership 
of Henry Seal, display manager of Selfridge’s were guests 
at a luncheon in the store restaurant. 

Grover Whales was toastmaster and introduced Joseph 
H. Appel, who weleomed the visitors in behalf of Rodman 
Wanamaker. He said that the inteerchange of ideas was 


a great force in business today and welcomed the oppor- | 
tunit yto learn from the guests as well as to show them, | 
American business methods. | 

R. H. Macy & Co. will today, Thursday, be the hosts 
of the fifty members of the Selfridge staff, at a luncheon | 
to be given in the council luncheon room on the thirteenth _ 
floor of the store. | 

Jesse Isidor Straus, president of Macy’s, said the mem- | 
bers of the store’s council, will act as hosts. 

The visitors under the chairmanship of Mr. Seal, re- | 
cently arrived here on the Cunarder Tuscamia. 

Next Monday they will leave for Niagara Falls, De- 
troit, Chicago and Philadelphia. 

This visit is reversing the former order of procedure, 
when buyers and others of London used to go to Paris, — 
Berlin and Vienna for information, and Americans used _ 
to seek data in the same cities. It is a recognition of 
American commercial methods as leading in the depart- 
ment store field, it was said at the Macy store. 

As a result of the tour, Selfridge’s department store in 
London promises to become more Americanized than 
ever. It was founded by Gordon Selfridge, of Chicago, 
being the first store of the kind to be run on American 
methods in London. Notable success has attended the op- 
erations of the store. 


German Table-Glass Syndicate Fails to 
Materialize 


The recent endeavors to establish a table-glass syndicate 
in Germany evidently have been unsuccessful. A deter- 
mined effort was made a few months ago to organize a 
syndicate among the Saxon glass manufacturers, but ne- 
gotiations have been checked pending an agreement with 
the Bonn Association in regard to organizing the regional 
associations into a general cartel. It is believed that the 
prospects for either a Saxon syndicate, or one covering 
the entire industry of Germany, are dubious. If no 
agreement can be made some of the weaker producers 
may have difficulty in operating, as competition is very 
keen in the industry. 


Improvement Noted in the Italian Industry 


The Italian glass industry has developed considerably 
recently, partly on account of technical improvements in 
machinery, and the increasing substitution of mechanical 
for hand labor, and partly through the intense activity 
in the building industry. The ordinary glass works have 
been occupied at full time, with satisfactory results, es- 
pecially in the production of windowpanes, mirrors, and 
glass vessels. The production of artistic glassware has in- 
creased, with improved technical and decorative methods, 
and the industries of artificial marble and refractory ma- 
terials have increased their output. 
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BUYERS 


Tear out this page as a reminder 
when in New York, to look over 


Our Fall Lines Now Ready— 
Right Merchandise at the Right Price 


Imported China and Earthenware and Domestic Glassware 


Our new lines of German and Czecho Slova- 


kian china await your inspection. 


We have a full assortment of dinner ware, ser- 
vice plates, colored lustre tea sets, cake sets, salad 


sets, cups and saucers, cereal sets, china vases, etc. 


Our new line of glassware includes a wide 
choice of colored barrel shaped liquor sets, wine 
sets, water sets, console sets and a nice assort- 
ment of colored art glass vases. 


Two optic shapes in imported lead blown iri- 
descent stemware are in stock. We have the sole 
agency for this line covering United States and 
Canada. 


OTTO GOETZ, Inc. 


122 Fifth Avenue, Bet. 17th and 18th Streets, New York 


Tel. Gramercy a: 


Joseph H. Schwartz 


10 West 23rd St., New York 
Room 303 


We're selling a raft of 31 
piece sets. 


Three good numbers are now 
available at special prices— 


We also feature Roman Gold 
Handle dinner ware in 


31, 42, 50 and 100 piece sets. 


We always have something 
new for special sales—we 
welcome Buyers. 


See Us 


For Your Fall Requirements 


BS LABLISHED 1888 


iYavivaxtvant Tay 


vate aivariveiertvarivert 


141-147 FIFTH AVENUE 
*" NEW YORK + 


he So lesmen 
EE ART SERVICE 


This is one of our newest designs beautifully 
embossed on Blue Lustre background. A 


complete line for Fall Stock is now ready for 
your inspection. 


New England Showrooms: 


C. W. Pingree, 99 Bedford St., Boston, Mass. 


Twenty-six CROCKERY AND GLASS JOURNAL August 12, 1926 


| 
| 


Says High Pressure Selling Is Hurting Trade tion on credit terms the capacity of the buyer or borrower | 
should be measured and that they ought not to be over- | 


loaded with goods they cannot properly sell or funds that 
may be used improvidently.”’ 


High pressure selling is endangering some lines of trade 
and tending to undermine safe credit, according to the 
National Association of Credit Men, in a statement issued 
recently to the association’s 30,000 members in the fields 
of manufacturing, wholesaling and banking. 

“Frequently innocent and perfectly laudable devices for 
the increase of distribution grow unconsciously until they 
become a dangerous menace,” Executive Manager J. H. 


New Incorporations 


Certificate of incorporation has been filed with the 
Secretary of State, New York, by the Irving Glass Mir- 
ror Corp., capitalized at $20,000. I. I. and C. I. Glass | 
were the incorporators. The attorney was S. Mattison, 
43 Exchange Pl., New York. 


Tregoe said. 

“Tt is quite customary for commercial financiers to place 
the blame for failure upon the debtor and not realize that 
credit is a two-handed affair, wherein he who gives and he 
who accepts have mutual obligations. If a merchant goes 
under through overbuying, is at his fault alone, or the 


“NUROCK” 


The most popular 


BAKING AND 


fault equally of those who failed to make a proper test of 
his capacity to sell? ‘Geting out the goods’ is a popular 


slogan for the sales department, but to get out the goods SERVING 

under any condition and without considering the capacity WARE 

of buyers to resell them is a one-handed game with a back- made in America 

fire, and getting out loanable funds too frequently over- ells because its 

rides the judginent as to how the funds will be used and erviceable, 

if borrowers have the capacity and the projects to safely ightly and 

use them. anitary. NESSES : 
“The whip handle in credit is held by him who has com- 

modities to sell or funds to loan and not by him who will inate mecaieer Co 


exchange his credit for the commodity or the funds. It N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 
would seem to be an equal responsibility that in distribu- We make the “LINES THAT SELL.” 


y 


K 


iE) 


Here’s a Present for Our Advertisers 


As an exclusive service for its yearly advertisers the CRocKERY AND GLASS 
JourNaAL will mail each month a printed pamphlet containing a complete 
list of NEW BUSINESSES, FAILURES and BUSINESSES DIS- 
CONTINUED in the trade. This list, which is exclusively controlled by 
Demarest Publications, Inc., for publication in the china, glass, house- 
furnishing and lamp trades, will include every state in the Union. 


NO EXTRA CHARGE FOR THIS SERVICE 


The extraordinary part of this service is that it is furnished to our adver- 
tisers absolutely without cost and gives invaluable information that can not 
be obtained elsewhere. | : 


IF YOU ARE NOT AN ADVERTISER 


It would work to our mutual advantage to have your advertisement in the 
CROCKERY AND GLAss JOURNAL but you can obtain this valuable and ex- 
clusive service complete every month covering the entire United States for 
the nominal sum of $50 a year. Single copies may be had for $5.00. 
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The (arroliton Pottery (0. 


INCORPORATED 1903 


OPO o)) 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


NPOAPOLG 


ti 
SAAS 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR”’ 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 


HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East West 


ROY E. HENDERSON 
resident 


“Pottery and Porcelain’’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture’ 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


Receiver’s 
Auction Sales 


Real Estate, Machinery and 
Equipment 


of 


North Wheeling Glass 
Bottle Co. 


on the premises 


Wheeling, W. Va. 
Monday, Aug. 23rd, 10 a. m. 


Real Estate, Machinery and 
Equipment 


of 


Chelsea China Co. 


on the premises 


New Cumberland, W. Va. 
Tuesday, Aug. 24th, 10 a. m. 


By order of 
DOLLAR SAVINGS & TRUST COMPANY, 
RECEIVERS, 
WHEELING, W. VA. 


For catalogues and detailed information, please 


communicate with 


GERTH’S REALTY EXPERTS, Auctioneers 
505 Fifth Avenue 
NEW YORK 


| 
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MAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA AAAAAAAAAAAAAAAAAAAAAAAAA 


DID YOU EVER 
STROLL UR & 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks”’ of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 
45 East 17th Street 
New York City 


AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
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Lists Advantages of Quota-Bonus 


Jordan Marsh Co., Boston, explains to its sales staff 


that a quota is a standard measure of sales based upon 


salespeople’s wages and sales by months consecutively for 
the last five years. 

“The quota basis is a wage percentage of department 
“When wages are spoken 
oi, the department’s wages—the department sales, not in- 
dividual sales, is usually meant. 

“The wage percentage of the last five years is consid- 
ered fair because it is a long period, covering good and 
poor years, tending toward an average. 

“With the average percentage of wages to depart- 


' ment sales, commonly termed as sales costs, it is used on 


the individual salary of the salespersons to determine the 
quota. 
“Sales quotas are made up in advance each month. 


| Consequently the expected figures are based upon the 


department’s past experience, and in order to earn a 
weekly wage quota sales must be made. 
“Variation in quota from month to month is due to 


_ the change in business. 


“The sales cost changes from month to month and 


from year to year, because of the fluctuation in business, 
- consequently the quota changes in the same manner. 


“The quota-bonus is an excellent guide for the salesper- 
son, because it tells them the amount of sales they should 
have to make their department pay. 

“If each salesperson would carefully enter their sales 
each day upon the quota card received as a guide they 
would help themselves to become more active and inter- 


ested workers. 


“The quota-bonus card should be totaled each month 


_and turned in to the department managers, who will for- 


ward it immediately to the quota-bonus department. After 


_ the quota-bonus is paid the card will be returned to the 


fellow worker with official figures in comparison. 

“On all sales over the quota the salesperson is paid 2 or 
3 per cent, depending upon the department he happens to 
be in. 

“The bonus is an additional compensation to regular sal- 
ary exceeding the quota and is given as a reward for extra 


effort and ability.” 


Ship Decoration Vogue Coutinues 


The vogue of ship models for home. decoration con- 
tinues strong. With the lowering of prices of these items 
from their former high levels more stores throughout the 
The result is that sales are 
Wholesalers’ 


country are handling them. 
expected to be good throughout the Fall. 
quotations are now such that a fairly good model, rigged 
by hand and finished well in the antique style, may be re- 
tailed from $20 to $25. 
are also being shown. The models are not only being 
produced in wood, but also in metal, in which the caravels 
of Columbus and the ships of the Pilgrims are faithfully 
reproduced. 


Cheaper ones to retail under $10 


Oberlies Importers, Inc. 


Crockery 
Household Utensils 


Lion Steel Ware 


Richard M. Schmidt, Representative 


The Best Enameled Ware 
The Ware That Wears 


OPENED NEW HEADQUARTERS 


10 East 15TH STREET 
New YorK 


Ready for Business 


Ask for Catalog 


Telephone Stuyvesant 10043 


Kopp Glass, Inc. 


Successors to 


Pittsburgh Lamp, Brass & Glass Co.'s 


(Swissvale Plant) 


Manufacturers of 


Delica White Cased Glass 


Crystal Kopp Railroad 
Colors and Marine 
and Signal Glass 
Cased for Special Glass 
Illuminating + See a for 
Uses Special Purposes 


Novelties and Specialties 


K. G. 1. “7" SATISFY 
KOPP GLASS, Inc. 


Swissvale, Pa. 
NICHOLAS KOPP 


President 


HARRY A. ROSS 
Sales Manager 


Thirty 
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Rates: 40 cents per line for first insertion; 20 cents per line 
lor following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


SALESMEN WANTED FOR POTTERY 
SPECIALTIES AS A SIDE LINE 


WELL-KNOWN manufacturer of pottery, lamps, candle- 
sticks, wants salesmen to handle these products as a side line, 
selling to jobbers, the premium trade and large department stores. 
We believe this will be an excellent side line for right parties. 
Box 561, CROCKERY AND GLASs JOURNAL. 


GLASSWARE SALESMAN WANTED 


ALESMAN by Manufacturing Company to sell Pressed and 
Gift Shop Glassware in New York’City and State. Box 563, 
CROCKERY AND GLASS JOURNAL. 


LIVE REPRESENTATIVE FOR WEST AND 
SOUTH 


fia a experienced salesman with excellent sales record, good 
appearance, wants to secure saleable line of china and glass- 
ware for the Middle West and South. For manufacturer requiring 


AND GLASs JOURNAL. 


WANT ILLUMINATING GLASSWARE 
SALESMAN 


ALESMAN by Manufacturing Company to sell Lighting Glass- 
ware and Units in New York State. Give reference and salary 
wanted. Box 562, CrocKERY AND GLASS JOURNAL. 


GLASSWARE OR HOUSEFURNISHING LINES 
WANTED 


AS exceptionally well posted salesman with 16 years’ successful 
sales record in the Metropolitan district. Of highest char- 
acter and natural salesmanship ability, is desirous of connecting 
with factory wishing unusual representation in New York and 
vicinity. Has a large following among department stores, gift 
shops, housefurnishing and hardware stores. Will devote whole 
time and conscientious effort to the representation of a factory. 
Box 565, care CrRocKERY AND GLASs JOURNAL. 


NEW YORK AGENT WANTS TO REPRESENT 
GLASSWARE LINE 


HIGHLY successful New York agency desires for New York 

and vicinity a glassware line suitable for the hotel and restau- 
rant trade. Best references. Box 566 care CrRocKERY AND GLASS 
JOURNAL. 


Will Not Rebuild Grafton Plant 


W. S. Stewart, president of the Tygarts Valley Glass 
Co., at Grafton, W. Va., has announced officially that the 
company will not rebuild its plant at Grafton, the factory 
having been destroyed by fire several months ago. Whether 
or not the company will erect a factory elsewhere or de- 
cide to dissolve the corporation has not been determinec 
finally. 


fds 


A number of communities have sought the reloca- 
tion of this plant, a bonus being offered in several in- 
stances, it is said. 


Buyers in New York 
Aucust 9, 1926 


Miss Sias, china, H. Seimon, housefurnishings, Mrs. H. Geur- 
king, gift shop, Herpolsheimer Store, Grand Rapids, Mich., 1150 | 
Broadway. 
nue S. Scheffy, gifts, John Taylor Co., Allentown, Pa., Broz- 
tell. 

O. Landers, lamp shade novelties, Elite Lamp Shade Shop, Bos- 
ton, Mass., Astor. 

E. H. Poulnot, housefurnishings, Kerrison D. G. Co., Charles- 
ton, S. C.,, 60 W. 35th St. (W. Van Buren). 

P. Rinken, crockery and glassware, Boston Store, Chicago, IIl., 
44 East 23rd St. 

J. Halpern, housefurnishings, Stix, Baer & Fuller, St. Louis, | 
Mo., 1440 Broadway (Asso. Mdsg. Corp.). 


Aucusrt 10, 1926 


J. Peterson, housefurnishings, Reid & Hughes, Norwich, Conn., 
315 4th Ave. (D. G. Alliance). 

Miss P. Finch, gift novelties, Meier & Frank Co., Portland, Ore, 
212 5th Ave. 

F. L. Warren, housefurnishings and lamps, Callender, McAuslan 
& Troup Co., Providence, R. I., 240 Madison Ave. (Syndicate 
Trading Co.). 

Mrs. C. H. Newman, china and glassware, Miller & Rhodes, 
Richmond, Va., 315 4th Ave. (D. G. Union). 

H. R. Howe, china and glassware, Dey Bros., Syracuse, N. Y., 
220 5th Ave. (F. Atkins). 

P. B. Weill, housefurnishings, toys and lamps, B. Nugent & 
Bros., St. Louis, Mo., 112 West 38th St. (Natl. Dept. Stores). 

W. McCarthy, china and housefurnishings, Allen W. Hinkel 
Co., Wichita, Kans., 128 West 31st “St. (Weill & Hartmann). 

M. W. Mitchell, lamps and toys, C. R. Bear Co., York, Passoie 
4th Ave. (D. G. Alliance). 

L. Wagner, toys, J. N. Adam Co., Buffalo, N. Y., 17 East 39th 
St. (Asso. D. G. Corp.). 

M. Gilmore, china, glass and housefurnishings, Hens & Kelly 
Co., Buffalo, N. Y., 27 West 33rd St. (Fellows Buying Co.). 

aes Nugent, lamps, Nugent D. G. Co., Braddock, Pa., Im- 
perial. 

E. G. Harrison, housefurnishings, E. G. Harrison Co., Bernes- 
ville, O., 120 West 32nd St. (A. Fantl). 

Miss F. Kirk, lamps and shades, The Fair, Chicago, 455 7th 
Ave. (Kresge Dept. Stores, Inc.). 

R. Kaufman, gifts, Walsh & Weisman Co., Danville, Ky., Penn- 
sylvania. 

W. Gottwalt, housefurnishings, Rike-Kumler Co., Dayton, O., 
1440 Broadway (Asso. Mdsg. Corp.). 

W. G. Fugate, housefurnishings, Stix, Baer & Fuller, St. Louis, 
Mo., 1440 Broadway. 

C. Heilbron, housefurnishings, J. Goldsmith & Sons, Memphis, 
Tenn., 128 West 31st St., 7th floor. 

C. Sullivan, cut glass, R. H. White Co., Boston, Mass., 432 4th 
Ave. 

Miss I. Gilbaugh, gift shop, Meier & Frank Co., Portland, Ore, 
212 Fifth Ave. 


Aucust 11, 1926 


O. Furchgott, housefurnishings, M. Furchgott & Sons, Charles- 
tong oe 105 Madison Ave. (Mase. Reporting Co.). 

Miss Prager, gifts, The Gift Shop, Dallas, Texas, 455 7th Ave. 
(Sanger Bros.). 

W. M. Jamieson, housefurnishings, Jamieson Housetanaae 
Co.. Trinidad, Colo., 32 West 35th St. (Jay & © 

F. Silbiger, housefurnishings, Meyers Co., Greene N. Ge 
105 Madison Ave. (Mdse. Reporting Co.). 

Mrs. M. Jackon, gifts, Mr. McCarthy, housefurnishings, Cohen 
Bros., Jacksonville, Fla., 105 Madison Ave. (Mdse. Reporting Co.). 


Bottle Factory Discontinues 


The plant of the Bellaire (O.) Bottle Co., one of the 
oldest industrial concerns in that district has passed out. 
This factory was a hand” shop from the beginning, and 
the advent of the bottle machine, which supplanted the 
hand method of manufacturing eventually caused the com- 
pany to suspend business and begin arrangements to dis- 


solve the corporation, 
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Retailers’ Summer Trade Tours 


Several Ohio retail organizations during the summer 
months have been conducting trade tours into the territory 
recognized as within the local trading area. 

Lima, Akron, Canton, Kenton and Mansfield are not- 
‘ably among the Ohio cities which have conducted such 
events. 

More than 100 business men, including many retailers, 
used five large busses to carry out the “friendship tour” 
into the territory surrounding Canton. 

The July meeting of the Mansfield merchants was held 
at Ontario, a small community near Mansfield. The meet- 
ing for June was held at Lexington, another town in the 
yicinity and it was reported that more than 100 members 
of the retail merchants division of the Chamber of Com- 
merce attended these meetings. 

The “Sociability Tour” of the Lima business men was 
extended over a two-day period and covered a territory 
within a radius of thirty to forty miles. 


Cutting Failures 


For several weeks past it has been an interesting feature 
of the current commercial situation that the number of 
business failures appeared to be steadily declining. A 
material decrease as compared with last year is now noted 
by practically all commercial agencies and it would seem 
that the number is still further shrinking as the season 
advances. 

Perhaps this is the most hopeful element in the ‘“‘pros- 
perity” of which so much has been said in current pub- 
lications. It grows, of course, largely out of the fact that 
prices have on the whole been moderately stable for a 
year or so and that in consequence the business public has 
been able to count with greater certainty upon the future. 
The expense of deflation and price reduction has for some 
years been reflected in business and banking failures. It 
will be a great relief to the investing classes as well as to 
| the smaller sized active business men if conditions which 
bring on failures, largely regardless of questions of man- 
agement, can be steadily eliminated. 


Buys Sanger Stores 


C. L. Jones, of Kansas City, has purchased a controlling 
interest in Sanger Bros. stores of Dallas, Fort Worth, and 
Waco, Tex. The three Sanger stores were recently 

bought by Stifel, Nicolaus & Co., bankers, of St. Lours, 
Kansas City and New York. 
The Sanger stores will constitute a chain of department 
_ stores to be operated by the Jones firm. Mr. Jones is pres- 
ident and general manager of the Jones Department Store 
of Kansas City, and is a director and large stockholder of 
the Mercantile Stores Company, Inc. 

While the total consideration for the business was not 

| definitely announced, it is understood that the amount in- 
volved was more than $14,000,000. 

| “The Sanger family is retaining a large financial inter- 
est in the new business, as well as remaining actively in- 

| terested in its affairs.” 


PETER POTTER 


PETER POTTER SAYS: They’s many a slip twixt th’ 
cup ’n th’ lip. In most cases th’ cup kin be replaced but ets 
darn hard sometimes ta repair th’ damage done by a slip o’ 
th’ lips. 


Fifty-one Years Ago in the China Trade 
East Liverpool 


A correspondent informs us that there are fifty-one pro- 
ducing kilns in active operation in East Liverpool, O., 
with prospects of more being added during the coming sea- 
son. In this state there are sixteen other kilns, making 
altogether sixty-seven kilns in Ohio, 


Personal 


We had the pleasure of a call from Mr. West, of 
West, Hardick & Co., of East Liverpool. 


everything in a flourishing condition in that locality. 


He reports 


The Eagle Pottery Works, East Liverpool, O., are sit- 
uated on the north bank of the Ohio river, and within a 
short distance of the Cleveland and Pittsburgh Railroad 
depot. The Messrs. Bagott are well-known for the su- 
perior quality of their Rockingham, Yellow and variegated 
queensware, of which they will have manufactured this 
year from $45,000 to $50,000 worth. This house was es- 
tablished in 1853. They are running two full kilns. 


Thirty-two 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Suc- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 85-87 West 28d 


St. 
Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chir> and Glass, Mfrs. 
of Lamps. Shades aud Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSGN, Inc., 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 


HAVILAND CHINA GCO., Inc 
East 36th St. 


The Famous 
known since 1840, 


me CHINA CORP., 39 W. 23rd 


Earthenware and 
Phone, Ashland 


oy 2 


“Haviland China” 


Joseph M. Watte, Pres. Gram. 0687. 
German dinnerware and fancy china. 


HERMAN C. KUPPER, Inc., 39-41 
West 28d St. 
Ahrenfeldt Frenck China. 


LEVY BROS. CHINA CO., 35 W. 
ZEW ROL Sin 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 


een Immediate delivery. Gramercy 


MADDOCK & MILLER, Ince., 89-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 58-57 West 28d 
St. 
Japanese Goods. 


WILLIAM G. MUELLER, Inc., 49-51 
West 23rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


hae N. LEYLAND, Inc., 184 Fifth 
ve. 


King & Barrett, teapots; George 
Jones & Sons, Lrd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, “Schier- 
holz’”—Art Goods, “Royal Dux”—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


THE SENDAR COMPANY, 35-87 
West 28rd St. 
“Open Stock English Dinnerware Blue 
Willow.” Domestic dinnerware. Yit- 
rified Hotel china. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd, Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 


Japanese China, Lamps and Bric-a- 


Brac. 
B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 


Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 

Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

VOGT & DOSE, 14 W. 28rd St. 

Open stock dinnerware patterns. 
White China for decorating. 

J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 255 
Huh Ave., between 28th and 29th 

ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 

CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘‘Nearcut” tableware, 
thin blown tumblers and stemware. 


Mi 


| 
| 
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ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Fifth Ave. 
Pressed and blown glassware. 
L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


THE ROSBERN GLASSWARE 
CORP., 12-14 West 21st St. 
Manufacturers of light cut and gold 
encrustations. Phone Chelsea 0746. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS OGO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


141-147 
Chas. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210, Lamps and Cut Glass. 


BAN HAWTHORN, 225 Fifth 
ve. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


ONIX G'.ASS CO., 230 Fifth 
ve. 
Illuminating glassware, electric port- 


ables, oil lamps, etc. Telephones. 
Ashland 9024-9025. 


oh H. E. RAINAUD CO., 225 Fifth 
ve. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Fixtures and 


Telephone 


DOMESTIC POTTERY 
ART INDUSTRIES, INC., 225 Fifth 


ve. 
Sole Manufacturers of “Lavinite” Ar 


Ware, Table, and Boudoir Lamps, crusted, lustre, plate etchings and light Representing Maryland Glass_ Co,, 
Novelties and $1.00 Specials cuttings on colored and crystal glass- Cumberland, Md., and Guerin-Poyat- 

; ware. Elite, Ltd., Dinnerware Lines. 
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A._E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room. 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
eee Telephones, Chelsea 8265 and 
0540. 


etc.—Chil- 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 

T. B. Clark & Co. 

S. K. Bitner & Co. 


Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., 
Averue Building. 
China and glass decorators. 


INC., Fifth 
Gold en- 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and_ plasm. 
Sterling -Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties, Southern Potteries, Inc., 
Decorated and White Dinnerware. 
Indiana Glass Co., Pressed Table 
Glassware 4nd Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
Aquaria, etc. Telephone, Gramercy 


6311 


D. KING IRWIN, Fifth Avenue Buila- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod- 
fountain glassware. Economy Glass 
ao Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 

Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 


China Co., dinnerware. Telephone 
Watkins 8634. 


S. H. SLOBODKIN, 18 West 23rd St. 


Representing Canonsburg Pottery Co., 
W. S. George Pottery Co., Atlantic 
Cut Glass Works. Telephone, Gram- 
ercy 5144. 
VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 43 West 28rd St. 
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American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glendere ¢Go hee. ob pee fancy 
Highlandaen.) ters: eae ee plain 
Pile rime ny fae ee eee octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


F you had a salesman who 
sent in his card to a buyer 
and then said good-bye, how 
long would you keep him? 


Yet you are doing the same 
thing if your advertising month 
after month tells the buyer 
nothing but your.company’s 
name—something he has 


known perhaps for years. 

Photo-Engraving 
Make your advertising sell. Ilustrating 
Illustrate your goods. Tell the Photography 
buyer what he can sell at a Advertising 
profit. Then you are getting 


something for the money you 
spend for advertising space. 


ROBERT RAWSTHORNE CoO. 


Heeren Bldg.—8th & Penn—Pittsburgh, Pa. 
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A few specialties selected: from some of our most popula‘ 
patterns. Designs that are different, the beauty of which 
is enhanced by the brilliancy of the Duncan & Miller crystal. 


Representatives: 


New York Boston 
Paul Joseph, Murt Wallace, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 
Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Chicago 
F. T. Renshaw 


Factory Representative 
5453 Kenmore Ave. Telephone Ardmore 0897 
Chicago 
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“Theresienthal”’ 
Stemwares 


“Krautherm’’ 
Dinnerwares 


““Schierholz”’ 
Dresden Art Goods 


“Royal Dua” 
Art Goods 


‘‘Venetian Art Glasswares and 


Many Gift Shop Novelties”’ 


now being shown throughout the country 
by our representatives. A postal card will 
inform you when they will be in your 
vicinity. 


FRED C. REIMER Co., INC. 
49 West 23rd Street New York City 


The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


| or anything else connected with 
| the China, Glass, Housefurnish- 
| ing and Lamp Trades 


Advertise for it in the Classified 


| Section of 

Crockery and Glass Journal 

| and 

| Get It 
40 cents per line for first insertion; ; 


20 cents per line for following in- 


Rates: sertions. Seven words per line 


Minimum initial charge $2 pave 
ble in advance. 


Haviland China 


is stamped 


aviley, on white china 


France -— 
DECORATED BY 


gong 


<a on decorated china 
Limoges 


We respectfully. yemind dealers. that the 
china stamped . “Haviland "or Haviland & Co.” 
is the only china khowh since 1840 as Haviland 
China and that any other ware with the-name 
Haviland in its stamp cannot be lawfully sold 
as Haviland China, or without the mention of 
the name in full with which itis stamped. 

Any infringement upon our exclusive right 
to the denomination of “Haviland China” for 
our ware would oblige us to sue the offender 
for damages. 


HavilandiGhinas Gouin 
11 East 36th St., New York 
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Crockery 
Office, 


Se 


Will It 


Interest You 


| 
| 
| 
| 
| 
| 
| 


East 17th Street. 


f 


To know the names of the best manufacturers and whole- 


salers in the lines you are interested? 


To know where you can get the goods you want? 


To know what the latest news of the trade is? 


To know how to increase the efficiency of your department? 


To have a permanent New York mailing address? 


To receive information about any particular line? 


To receive a reminder of coming events and activities? 


To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 


market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 
45 East 17th Street, 
New York. 


Gentlemen :— 

Please send the CROCKERY AND GLASS 
JOURNAL (including the Special Holiday 
Edition and Spring and Fall Buying Num- 
bers) to the following address for which .... 
enclose ...... TOrse rere year. 


and Glass Journal, published weekly at New York. by Demarest Publications. Inc. 
Entered as second-class matter September 2, 
Vole aos: — Noe 


_Subscriptions, $3 per year. 
at the post ofmce at New York. under the act of 
6 


SUBSCRIPTION PRICE 


Domestic 
$3.00 a year 
$5.00 for 2 years 


Canada 
$4.00 a year 
Foreign 
55.50 a year 


Editorial and Advert 
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“Regent” Pattern 


Wood and Sons English Dinnerware 


AY colored table ware is much sought after these days and 
this “Regent” pattern surely meets a popular demand. 


The design is out of the ordina~y and the colors are bright and 
snappy, and being under the glaze will never fade out. The 
shapes and ivory colored body are especially attractive. 


Regular assortments carried at Baltimore 
Open Stock carried at Cleveland 
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For immediate delivery 


FINAN AIST: 


) 
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Samples and price upon request 


me Kinney & Levan c. 
1375-85 Euclid Avenue, Cleveland, Ohio 
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The Art of 
Creating Charm 


Charm and personality are brought out 1n an unusual 


way in The Edwin M. Knowles Maryland Ivory. 


The rich tone of the perfect tvory body softens and 
adds beauty to the general effect of the many new 


colorful decorations. . 


Write us for full information and samples. 


Toe Ewin M. Knowtes Cutna Co. 


EAST LIVERPOOL, OHIO, 
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Winat’s Im A Name ? 


Shakespeare once wrote an im- 
mortal line “that a rose by any 
other name would smell as 
sweet.” 


Perhaps a _ rose labelled “an 
onion” would smell just as sweet if 
called by its right name—we can 
not say. 


But we do say without hesitancy 
that the fact that the CROCKERY 
AND GLASS JOURNAL is fifty-two 
years old and the best known pub- 
lication in the trade makes its 
name important and the journal 
itself a valuable advertising me- 
dium for the crockery and glass 
manufacturer. Certainly there is 
much in a name after all. 


A post card request 
will bring our rates 


Crockery and Glass Journal 
45 East 17th Street oe New York 
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: The CHENONCEAUX : 
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Generalware A decided improvement in the gen- Not all salesmen are on the road, but these men will 
Business Shows eral condition of business was re- be out in the territory within the next few weeks. Those 
Improvement ported by generalware manufactur- now on the road are said to be forwarding larger orders 


ers in the East Liverpool district 
this week. The situation at this time is decidedly 1m- 
proved over the record of even a fortnight ago. Mail 
orders are better and are calling for larger volume. Nu- 
merous buyers have advised manufacturers they expect 
to visit the market before September Ist. 
- Production schedules show a slight increase, and while 
not in some instances very much, yet there is a better tone 
to the market. 

The larger plants in the district, however, are working 
on far better schedules than some of the smaller ones, 
and in the latter instance it is said that arrangements are 
now being made for heavier output. 
| As the situation now stands ivory body appears to be 
in slightly increased demand over the white body. In fact 
it has been the ivory body that has bolstered the market 
in more than one way during the last four months, fol- 
lowing the close of the spring shipping season. 

Another factory is to “go into” as soon as possible, 
according to a report heard here this week. This may be 
followed by still a second shop going into production on 
ithe same body. 


than on their last trips. 


For quite a period of time many of 
the larger retail stores have been 
scouring the market for merchan- 
dise for special sales, this indicating 
that these stores are literally forcing business. In some 
instances quantity instead of quality has been sought, and 
at a price. Department managers have been intent in 
doing all they possibly can to maintain sales records of 
former years, and for this reason china and glass depart- 
ments have been making drives on special sales through- 
out the season. 

For some months there has been an active inquiry for 
tumblers in rather large quantities, and certain buyers 
have ‘‘made offers” for volume stocks, providing partic- 
ular quotations were named. Some manufacturers have 
refused this class of business because of the low market 
offered. Machine plants, however, have been in a position 
to take on a lot of the lower priced business, and the 
majority of all machine plants have been working rather 
steadily throughout the season. 


Big Retail 
Stores Seeking 
Special Sales 


Seven 


P among the Shawangunk hills of New York, be- 


Where Macy Employees 


Spend Vacations 


Big New York Store Maintains Camp Isida 
Among Lakes of New York State for Work- 
ers—Is Operated in Winter for Convalescents 


After the vacation season all the smaller houses are 


side a quiet lake, stands the old farmhouse that 
welcomes Macy girls to rest or play during their 
vacation days. 

Behind the buildings of today stretch the years of 
dreaming and planning, during which groups of girls 
went off under the leadership of a young college woman, 
first to one temporary camp, then to another. Then came 
the exciting times of searching for a permanent vacation 
house, for the officers of the corporation had become con- 
vinced that there was a real need for this kind of out- 
door vacation, and the girls who lived so many hours 
under the strain of present-day business had awakened to 
this need and had voiced a serious wish for a place where 
they might be together to enjoy it. 

The property that was finally selected consisted of a 
large double farmhouse, facing directly on a small private 
lake; three smaller dwellings as well as farm buildings, 
and approximately 100 acres of land, some under cultiva- 
tion and the rest woodland. The original houses have 
been restored and added to until now Camp Isida boasts a 
main house equipped with sleeping porches, as well as 
indoor bedrooms; complete hot and cold water plumbing, 
a spacious living room, a summer dining room and a 
kitchen, all practicable for winter as well as summer use. 

One of the other houses has been added to for summer 
sleeping quarters, another reserved for the summer house- 
keeping staff, and the third left for the use of the super- 
intendent’s family. The farm has been expanded and de- 
veloped so that it supplies very nearly all the vegetables 
and eggs needed for the camp table and frequently 
enough extra to ship down to the city and sell to the store 
employes. 

During the vacation period Isida is conducted as a real 
camp. All women employes are encouraged to don knick- 
ers and blouses and come for their one, two or three 
weeks to join in woodland hikes, informal ball 
games, swimming, boating, tennis, picnics, gay par- 
ties, pick-up “shows”’ and a last evening around the camp- 
fire. For those who have begun to outgrow ath- 
letics, there are comfortable hammocks, broad shady 
porches, player piano and a small library. And for every 
camper, young or old, tired or peppy, there is an abun- 
dance of good food, deligiously cooked, week-end par- 
ties ar eorganized when Space at camp permits and a 
glimpse into one of the winter reunions, of Isidaites would 
prove conclusively that the memory of good times and 
good friends at camp is the one big factor that brings 
girls back year after year and makes them earnest mis- 
sionaries to those who don’t yet know Isida. 
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‘convalescents. 


closed. In the main house warm draperies replace the 
summer chintz, lamps and rugs and easy chairs are 
brought out and things are made ready for the winter 
Only those who are pronounced by the 
hous physician to be beyond the need of actual medical 
care are sent to camp, but long hours of rest outdoors, 
long hours of sleep at night, and special attention to diet 
frequently make that last week or two before returning to 
work count for more than months of pills and medicines. 

Then there is the girl who is not actively ill, but whose 
resistance has fallen almost to the danger line. Sometimes 
she may be recommended for camp by the Mutual Aid 
Association, and receives her sick benefit for the time she 
is away. Or, if her case is not so urgent, a leave of ab- 
sence may be advised, and she may go at her own expense 
if she cares to. In all such cases, the rates are adjusted 
according to the circumstances, so that a stay at camp 
never means time of wondering and worrying about how 
the family is making out financially. 

WINTER VACATION 

Under the Macy vacation plan, it is possible, if one is 
entitled to three weeks or more of vacation, to save one 
week over for the winter, and many girls who feel the 
reaction after Christmas, are glad to look forward to 
skating, skiing, sleight rides, corn roasts and evenings 
around the open fires of Isida. The vacation rates are 
slightly higher than those for convalescents, because these 
people are on full salary, rather than two-thirds. | 

The camp does not, of course, pay for itself in money. 
The farm and household operate under a budget and 
through separate bank accounts, which are audited half 
yearly through the controller’s office. The routine opera- 
tion of camp is directed from the Division of Recrea- 
tion and Social Service at the store, while matters of 
general policy or major items of construction are taken 
up with the vice president of the corporation for his ap- 
proval. An annual statement is issued from the con- 
troller’s office, copies of which go to the general manager, 
the officers of the corporation, the superintendent of train- 
ing and the camp directors. 

And, although the final figure represents a loss in dol- 
lars and cents, it is the feeling of the executives and of- 
ficers that the items that do not appear in black and white, 
the weeks of good fun and recreation, the spirit of fellow- 
ship and active ¢o-operation, the months of absence 
through sickness that are saved—all these intangible 
things appear on the human balance sheet, combining to 
wipe out the money loss and leave a comfortable margin 
of good will. 
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U. S. Exporters Forging Ahead 


Rapid Growth Seen of Goods Manu- 
factured Here and Sold Abroad 


HE fiscal year just closed brought once more into 
striking relief the rapid growth in American ex- 
ports of manufactured goods and the immense im- 
yortance of foreign sales of this class as a stabilizer in 
yur total foreign trade as well as in our domestic indus- 
ry, according to Dr. Julius Klein, director of the Bureau 
f Foreign and Domestic Commerce. 

Exports of finished manufacturers increased, as com- 
yared with the preceding fiscal year by no loss than 16 
yer cent. They were 60 per cent greater than in 1921-22 
—only four years back. They were nearly three times 
is great in value as in the five-year period before the 
war. Even after allowing for higher prices they were 
nore than double the pre-war average. 

This tremendous growth reflects the ever rising effi- 
iency of American industry and the energy and intelli- 
yence of American salesmanship in foreign markets, said 
Dr. Klein. 

Exporter Not SCARED 

“The American manufacturer has evidently disposed 
of sundry tattered scarecrows which used to startle his 
‘imud predecessors as they ventured along the strange 
oaths of export. He no longer turns back at vague warn- 
ngs regarding ‘slipshod American packing,’ ‘inadequate 
credits, ‘inexperienced export technique,’ or ‘inferior for- 
xgn trade financing.’ 

“These threadbare bugaboos have been most effectively 
dispelled by the uninterrupted expansion of the overseas 
markets for our manufactures. Regardless of depreci- 
ated European currencies and low wages—in fact, partly 
because of the low standards of living which they imply— 
the intelligence and resourceful adaptability of the Ameri- 
can manufacturer, backed by a firm policy as to quality in 
goods and services as against cut prices, have made a 
place overseas for American fabricated wares which bids 
fair to continue its steady growth. 

“The figures cited below indicate plainly that instead 
of timorous compliance with every inspired, ulterior de- 
mand, our manufacturers, while evidently meeting every 
proper requirement, are making most effective efforts to 
raise the standards of living of their foreign customers, 
to stimulate new desires which can best be met by the spe- 
cialties of American industry. 

“Quite evidently the manufacturing exporter is making 
rapid headway with such troublesome problems as the 
pelection of adequate agents abroad, the planning of spe- 
cialized advertising campaigns through the aid of export 
advertising experts and the skilled analysis of foreign 
markets—these details are now giving him quite as much 
concern in his foreign plans as they have long commanded 
in domestic trade. 

“The rapidity of this progress in our manufactured ex- 
ports should certainly not stimulate any smug complacency 
On our part. Success in foreign trade has always been 


cae neent upon resourceful vigilance, and with the con- 


| 


tinued economic uncertainties of Europe and in view of 
their far flung reactions, this is emphatically the time for 
alert watchfulness on the part of our merchants and 
manufacturers. 

“Nor can it be said that we are simply filling the va- 
cancy left by the continued absence of European wares 
from the certain overseas markets. Our leading European 
rivals are making rapid strides in the recovery of their 
overseas trade, and an analysis of these figures for 1925- 
26 will show that there is comparatively little in our prog- 
ress which is likely to impede their own. 

“Ours is very largely a trade in products which are 
either based upon our predominance in necessary raw ma- 
terial supplies or in the production of certain specialties 
of types and grades distinctly different from those which 
could be shipped abroad in any quantity even by a re- 
stored Europe. 

“Far from menacing the future of our manufactured 
exports, there is absolutely no question but that the re- 
covery of Europe implies several vital economic elements 
in favor of our trade in fabricated wares. A careful an- 
alysis of the experience of our exports of these lines 
during the last six years in certain selected markets in 
the Far East and Latin America brings out clearly the fact 
that the expansion of these particular outlets varies di- 
rectly with the growth of the European demand for raw 
materials produced in those countries. For example, 
our sales of automobiles in the Argentine, which in 1925 
amounted to $30,057,958, have been directly stimulated 
by the steady recovery of European demand for Argen- 
tine meat, wool and cereals. 

RIVALRY IN MANUFACTURES 

“As has been frequently pointed out, there will of 
course be some rivalry between American and European 
manufactures. This is already evident in textiles and in 
some lines of iron and steel products, but the actually com- 
petitive items among these represent a relatively small 
percentage of our total fabricated exports. And even 
within these groups there are various grades which are by 
no means in conflict. For instance, England's exports 
of cottons have practically reached their pre-war quanti- 
ties in several Latin-American countries, but this has by 
no means prevented the doubling and even trebling of our 
textile sales in those same markets because of. the growth 
of an entirely new demand for specialized American quali- 
ties and lines. 

“In other words, many of these overseas markets have 
vast possibilities for the expansion of their purchasing 
power, with consequent increasing demand for the latest 
manufactured specialties. That expansion assures room 
for any traders from either side of the Atlantic who are 
in a position to, meet satisfactorily these new needs. In- 
ternational trade in manufactures today by no means in- 
volves the old pre-war conflict of extermination between 
competitors.” 
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New York trade, Walter P. Briggs, china, glass- 
ware and lamp buyer for the Sibley, Lindsay & 
Curr Co., Rochester, N. Y., arrived in New York on 
Monday on his first trip to the local market in a year and 
he seemed quite as glad to be here as his friends were 
to see him. 


A WELCOME sight to his host of friends in the 


Last week was the first solid week he had 
put in at the store since November, when he was taken 
seriously ill with typhoid fever and pneumonia. He was 
in the hospital for fourteen weeks, at which time his life 
was despaired of several times. He has made a great 
“come back” however, judging from his robust appear- 
ance, for he never looked better. He leaves for home on 
Thursday with his assistant, who accompanied him to 
place orders for his departments with the local whole- 
salers. 


Harry S. Clarke, with B. Tomby & Co., who has been 
abroad for several weeks visiting the plants represented 
in this country by his firm, returned home last Sunday 
with promises of some interesting new samples for the 
Fall trade, as the result of his trip. 


J. W. Mackey, manager of sales for the Smith-Phillips 
China Co., East Liverpool, O., is showing the latest de- 


signs on Princess Ivory dinnerware at the Hotel McAlpin 
this week. 


Fernand Desmaison, American manager for L. Ber- 
nardaud & Co., is planning to depart on his Fall trip on 
August 28. He will make the middle west and eastern 


territory as well as Canada and will be on the road until 
late in November. 


Clarence Young, of Vail & Young, manufacturers’ 


agents, is making the rounds of the Philadelphia trade 
this week. 


Frank P. Judge, Jr., of the National China Co., Saline- 
ville, O., was in New York from Tuesday until Friday 
of last week, where he met Ed. Wilgus, who travels 
through the East for the firm, and D. King Irwin, New 
York representative. The three conferred on new patterns 
which are soon to be released by National. 


William Albert, associated with Charles H. Taylor, 
manufacturers’ agent, is spending two weeks’ vacation at 
Lake Oscawana, N. Y. He is accompanied by his family. 
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W. D. Bryan, buyer for Anderson, Newcomb Co 
Huntington, W. Va., was a visitor to New York last wee 
on a special buying trip. 


Harry Levinson, jeweler of Youngstown, O., was 
visitor to the metropolis last week and placed some order 
for glassware. 


Among the buyers visiting the New York district dur 
ing the past week were Mrs. French, with Paul Steke 
tee & Sons, Grand Rapids, Mich.; Miss Harriet Mark: 
buyer for Marks, Isaacs Co., New Orleans, La.; Mas 
Horowitz, with Dorfman’s Department Store, Beaumont 
Texas; T. F. Crowley, with W. A. Green Co., Dallas 
Texas and Charlie Hansen, buyer of housefurnishings 
toys and china for Wm. Taylor Son & Co., Cleveland, O 


A. Gilman, buyer for C. O. Miller Co., Stamford 
Conn., visited the local trade last week. 


J. G. Anthony, chinaware buyer for W. G. Stripling 
Co., Fort Worth, Texas, was in New York this week anc 
placed several orders. 


Kennard L. Wedgwood, head of Josiah Wedgwood & 
Sons, Inc., of America, 255 Fifth Ave., sailed for home 
last Saturday abroad the Franconia. Mr. Wedgwood 


has been abroad for the past three months on a visit te 
the factory. 


Edward Reiwald, of A. J. Fondeville & Co. sales force, 
is scheduled to leave shortly for his fall trip. His plans 
are for the week of August 23, he will exhibit the Fonde- 
ville line at the Hotel Adelphia, Philadelphia, and for the 
week starting August 30, is to be at Youngs Hotel, Boston. 
From this city Mr. Reiwald will return to New York to 
take advantage of a rest over Labor Day, immediately 
after which he leaves to cover the balance of his terri- 


tory going as far as Omaha, Neb. In all, he will be 
away about ten weeks. 


William E. Anthes, of the Herman C. Kupper, Inc., 
organization, left last Friday to indulge in a vacation. He 
plans to spend a few weeks in the White Mountains. mak- 
ing the trip there and back in his car. 


Warren F. Gotwalt, housefurnishing buyer for the 
Rike-Kumler Co., Dayton, O., has resigned his position 
with this firm to accept the buyership in this department 
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vith the Pettis D. G. Co., Indianapolis, Ind., taking the 
ace of W. H. Theophile. Mr. Theophile left the Pettis 
Vo. to take charge of the china, glassware and housefur- 
jishing department of the Scruggs-Vandervoort-Barney 
b. fe, Co:., St. Louis, Mo. 


x a 


. H, T. Siemon, housefurnishing buyer for Herpolshei- 
“mer Co., Grand Rapids, Mich., carrying as healthy an 
umount of avoirdupois as ever, visited the New York 
aarket last week to place orders with the trade. 


Perry Weill, housefurnishing and toy buyer for B. Nu- 
ent & Bros. D. G. Co., St. Louis, Mo., accompanied by 
irs. Weill was another buyer to reach New York the 
atter part of last week. While here Mr. and Mrs. Weill 
re staying at the Hotel Pennsylvania. 


Even a hot day during a summer vacation can’t stop 
hese two gentlemen from doing business. The accom- 
vanying illustration, pictures Charles L. Wise, of David 
t Charles L. Wise, factory representatives, 10 West 23rd 
ot., and Paul Grunwaldt, resident china, glassware and 
ancy goods buyer for Alfred Fantl. Paul has that ap- 


ealing look that buyers have when they want a special 
rice while Charlie has that adamant look as he is telling 
im the price is so much or “nothing doing.”’ 


_ Returning from vacation Monday, “Alec” Shaw, with 
\. J. Fondeville & Co., is busy getting his sample lines 
gether preparatory to making a trip to Baltimore, Wash- 
igton and Richmond. 


‘Collin Elected to Board of Directors 
Announcement has been made of the election of Harry 
t. Collin, of the Collin-Norton Co., of Toledo, O., as a 
nember of the board of directors of the Owen Bottle Co., 
i Toledo. 


C. W. Foreman, president of the Owen China Co., Min- 
erva, ©., and the Southern Potteries, Inc., Erwin, Tenn. 
and J. Wilkinson, Jr., sales manager for both concerns 
were in the market last week closing negotiations with 
Edward M. Bleiberg to take the representation of their 
lines in the New York market. 


S. Ono, head of Haruta & Co., and R. Kondo, of the 
Taiyo Trading Co., the Japanese importing concerns are 
both passengers aboard the same steamer from Japan, 
which is due to arrive in New York on August 20, 


Limoges Pottery Strike Ended 
Cable advices to the New York offices of several prom- 
inent Limoges factories, stated that the strike in progress 
since July 3 had been settled and that the men returned 
to work August 12. 


Nakayama Stars on Links of Westchester- 
Biltmore Country Club 


George R. Nakayama, of the Taiyo Trading Co., proved 


‘the class of the field in the regular monthly golf tourna- 


ment of the Pottery, Glass and Brass Salesmen’s Asso- 
ciation, played over the links of the Westchester-Biltmore 
Country Club on Tuesday, August 17th. Mr. Nakayama 
was low man, turning in a card of 99. His regular handi- 
cap of four strokes would bring his score down to 95. 

Owing to a misunderstanding some of the players 
played the south course, when the tournament called for 
the playing of the west course, which is par 75 compared 
to 72 for the south course. Just what action will be taken 
to determine the standing of those who played the wrong 
course will probably not be known until the return of 
Secretary Lou Owen, who is now on his vacation. Either 
the scores of those who played the wrong course will be 
discarded or the difference in strokes for the two courses 
may be allowed for. 

Mr. Satow was host of the day and all present enjoyed 
a splendid day on the sporty Westchester-Biltmore 
courses. Edward Dolfinger and Gene Peck both turned 
in scores of 103 without handicap deductions. 

The following scores without handicap reductions were 
turned in: 


Out In Gross 
EOL ee ONSILZ 6... see one 63 69 132 
treorsem Nakayama; ...e2.. a2 47 99 
|e Lice, SE NSS ea ea 53 21 104 
TUNES ie goat: oe Willa ek oe ee ee 65 60 125 
Frank W. Primrose ....... 52 ae 104 
Oy cia tc ay) ae af sb 112 
OCA MLLENIES® yc 5.3 .i-narhe oF 49 106 
Thomas Smallwood ....... 54 5] 105 
Edward Dolfinger ........ 56 47 103 
Jona! Peebles: ia. G 5. pecs 54 52 106 
VLE WEL) Gna 4 outa se 70 70 140 
Fey Harare >. sare ices Were 99 61 120 
ie | Qeraele ye a. fics. e ae 56 64 120 
| 5 Fae we Bi ys RR ante pare fe 51 52 103 
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GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Glassware Demand Showed Some Improve- 
ment During Last Ten Days 


OME improvement in the demand for flint glassware 

is reported by manufacturers, the change having 

been noted as being more pronounced during the 
last ten days. Syndicate stores have been very active in 
the market of late, although more or less business is being 
received from jobbing interests and department stores. 

It is the opinion of the flint glass trade that fall buying 
will show a better tone commencing September Ist, and 
that all factories will have active business on file during 
the remainder of the year. That the dull summer period is 
nearly over is the general admission of the entire trade. 

Colored glassware continues to be in very good demand, 
and while some business 1s to be had on crystal ware, the 
trend of the trade leads toward the colored line. 

The majority of manufacturers are now engaged in de- 
signing new items for the 1927 trade, these of course not 
being planned to be included in the general line until late 
next December and for 1927 delivery.. Quite a few new 
items will be included in the colored glass line and of 
course the same items can be had in crystal. However, 
considerable attention is being given to make the colored 
line of ware larger for 1927 than it has been in former 
years. 

Factories will be back on normal schedules within the 
next few weeks, and at that time the summer working 
schedules will close. This will give all plants a larger 
production, and while shipments throughout the summer 
season have been made promptly, the demand for larger 
volume for fall and holiday trade will also have to be 
met promptly. The market 1s steady on current lists, al- 
though considerable cheap goods are being featured in all 
retail stores. 


Bonita to Erect $15,000 Addition 


Announcement has been made by Otto Jaeger, general 
manager of the Bonita Art Glass Co., Huntington, W. 
Va., and work will begin at an early date on an addition to 
this decorating plant at a cost of about $15,000. Plans for 
this extention were worked out several months ago. 
Since this concern began operations at Huntington, fol- 
lowing the destruction by fire of its former factory at 
Wheeling, W. Va., new business has been in very steady 
receipt, and the increased space is required in order that 
greater production can be obtained. A very complete line 
of decorated glassware and novelties is being featured by 
this concern. 
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Bellaire Plant Sold to J. A. DuBois, Sr. 


The plant of the Bellaire (O.) Bottle Co. has been sol 
by the company to J. A. DuBois, Sr., this sale bein 
preliminary to a move that will ultimately result in th 
dissolution of the corporation. The charter of the cow 
pany is to be surrendered, and the affairs of the concer 
are now being closed, 


Cameron Glass Co. Resumes 
Following a six weeks idle period, the entire plant o 
the Cameron Glass Co., Cameron, W. Va., has resume. 
operations, giving employment to about 100 people. Th 
company is manufacturing lamp chimneys and a genera 
line of electric lighting glassware. The plant is the chie 
industry at Cameron. 


Cincinnati Glass Company Formed 

With a capital stock of $5,000 the Cincinnati (O. 
Glass and China Decorating Co. has been formed hy 
James J. Benz, Owen T. Taphorn, John Doyel and Her 
bert and Albert Bronsther. It is the purpose of the com 
pany to do a general decorating business, purchasin; 
blanks and white ware in bulk and decorating such stocl 
at their own factory. 


Swaney Hall, sales manager for the L. E. Smith Glas: 
Co., Mt. Pleasant, Pa., stopped off in the Pittsburgh dis 
trict late last week enroute to the factory from a brie 
western trip. “I believe there is a decided improvemen 
in the general business situation,’ Mr. Hall suggested 
“and as I observe it, the demand for glassware is showing 
an increase over the volume placed even a month ago.” 


To Manufacture Glass Containers 


The former plant of the Glass Casket Co., Altoona 
Pa., which was recently purchased by the Logan Valle; 
Glass Co., of which Charles T. Kaiss is president, is mov 
being remodeled for the purpose of manufacturing a gen: 
eral line of containers. The new company was only re 
cently incorporated. 


Economy Undergoes Repair Period 


During a two weeks idle period at the plant of the 
Economy Glass Co., at Morgantown, W. Va., a genera 
program of repairs was carried out in minute detail. The 
plant has now resumed production and the receipt of ¢on- 
siderable early fall business is reported. New mechanica 
equipment has been installed, and work on the new 1927 
line is also under way. 
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_ Syndicate Stores Are Heavy Buyers 


: 
| The volume of glassware that is consumed annually by 


ne popular priced syndicate stores annually is declared 
y some interests here to be an enormous “bill.”” Not 
nly are these stores heavy buyers, but the larger mail 
rder houses are also among the most active customers 
£ some manufacturers. 
“While it is true that the department stores are steady 
ayers of the better grades of glassware, yet for volume 
ie syndicate stores and the mail order houses are among 
ie heaviest purchasers of American glassware. 
Throughout the last six months the syndicate stores 
ave been rather active in the market, and still are, but 
ith the department store trade still buying on a rather 
*ynservative basis. 


Owens Awards Contracts for Addition 


Contracts have been awarded by the Owens Bottle Co., 
f Toledo, O., to the Rust Engineering Co., of this city, 
yr an addition to its Huntington, W. Va., plant at a cost 
£ $500,000 and also at the Charleston, W. Va., factory. 


Illinois-Pacific to Erect $500,000 Plant 
A new six-story factory and warehouse to cost $500,000 
to be erected at San Francisco, Calif., by the Lllinois- 
acific Glass Co., manufacturers of containers and _ hol- 


F you had a salesman who 

sent in his card to a buyer 
and then said good-bye, how 
long would you keep him? 


Yet you are doing the same 
thing if your advertising month 
after month tells the buyer 
nothing but your. company’s 
name—something he has 


known perhaps for years. 
Peep y Photo-Engraving 


Illustrating 
Photography 
Advertising 


Make your advertising sell. 
Illustrate your goods. Tell the 
buyer what he can sell at a 
profit. Then you are getting 
something for the money you 
spend for advertising space. 


ROBERT RAWSTHORNE CO. 


Heeren Bldg.—8th & Penn—Pittsburgh, Pa. 


lowware. The cost will include a complete equipment 
of machinery, and the new factory is to occupy a site 195 


by 256 feet. 


Lippincott Glass Company Again in Receiver’s 


Hands 
On July 21, the Superior Court appointed S. G. Phil- 
lips and H. M. Adams receivers for the Lippincott Glass 


Company, Alexandria, Ind. The receivers issued a state- 
ment on July 23 stating that they were not then fully ad- 
vised as to the assets and liabilities of the company but 
expected to have a complete inventory within ten or fifteen 
days. 


One Consolation 


To avoid chartering a special car to ship two hundred 
pounds of Limberger cheese, a manufacturer packed it in 
a rough, oblong box and checked it as a corpse. At the 
first stop he went ahead to the baggage car to see that 
there was no trouble. He stood by the box in a discon- 
solate attitude and shaded his eyes with his hand. The 
baggage man was sympathetic. “A relative?” he asked. 

“Yes, itsimy brotherz’ 

“Well, you have one consolation. He’s dead, all right.” 


Illustrating our No. 40 line. A very lovely spiral flute, re- 
producing in a delightful manner the early Colonial. Made 
in sparkling crystal, green, also a combination of amber and 
crystal. One of the most popular lines we have ever 
produced. 

Complete line, including many novelties. 


Representatives: 


New York Boston 
Paul Joseph, Murt Wallace, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 
Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Chicago 
F. T. Renshaw 


Factory Representative 
E. B. Hill, Washington, Pa. 


Duncan & Miller Glass Co. 
| Washington, Pa. 


— 
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Prevailing Wage Agreement Is Renewed for 
Another Two Year Term 


\ WAGE agreement that has prevailed in the gener- 


alware pottery industry during the last two years 

was renewed for another two year term at the 
close of a wage conference at Atlantic City Friday, Aug. 
13th, between the Labor Committee of the United States 
Potters’ Association and the Conference Committee of 
the National Brotherhood of Operative Potters. 


As exclusively announced in this department last week, 
the manufacturers sought no changes, and were in no po- 
sition to agree to any revision of the old wage scale, al- 
though there were twenty-three propositions discussed, all 
being submitted by the employes. 


The representatives of the employers pointed out to the 
members of the Brotherhood conference committee that 
the general condition of the generalware industry at this 
time did not warrant any upward change in the wage 
scale, but on the other hand, the manufacturers would be 
justified in asking that reductions in certain branches be 
agreed to. However, the Labor Committee did not seek 
any downward revision in the wage scale, and the Com- 
mittee was in no position to grant any upward revisions. 

Certain joint committees were appointed to hold future 
conferences having to do with certain situations now ex- 
isting in the trade, but these in no way will have to do 
with an increased wage change. 

The entire conference at Atlantic City was one of har- 
mony, yet as has always been the case, both committees 
having the thought that the future and not only the pres- 
ent condition of the industry must receive first considera- 
tion, 


Morris Bergman, of New York City, who has been 
spending several days in the local district has closed his 
affairs here and returned to the east. 


Steubenville to Produce Ivory Body 


Announcement is made that the No. 1 original plant 
of the Steubenville Pottery Co., Steubenville, O., is being 
arranged to enter the production of ivory body, which will 
take care of the increased business being placed on this 
body with their No: 2 or new plant near Toronto, ©. 
The Steubenville shop has been producing a.white body 
for many years, but when the No. 2 plant was placed in 
operation the ivory body was featured exclusively there. 
Factory changes are now being made at the No. 1 plant 
necessary before the production of ivory body can. be 
commenced. 
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“Stafford” Proves Popular Shape 


The “Stafford” dinner shape of the Thompson Potte:| 
Co., which was made a new feature at this plant last Jai 
uary has proved to be one of the most attractive ew 
shown by this firm. During the last few weeks a nun 
ber of new patterns have been added to the line, both ; 
borders and sprays, and which are being featured in ope 
stock and sets. 

“We have been quite active throughout the summer, 
announced Donald Thompson, sales manager of this pla! 
this.week, ‘and steady operations will continue throug! 
out the balance of the year. There is a decided improve 
ment in mail business, and we take this to mean there }) 
an increased retail demand in developing.” 

The United China Co., Chicago, Ill., was represente 
in the district during the last few days by Jake Waldror 
who was interested in merchandise both for immediate an 
future shipment. 


Plan to Save Old Pottery Moulds 


Another waste material from potteries has been found 
and although the idea was thought out about 12 year 
ago, the scheme was never put to commercial use unti| 
very recently. This has to with the reclaiming of oli 
pottery molds, of which millions annually have bee 
thrown “‘over the dump.” 

These old molds are now being gathered in this dis 
trict, hauled to a central point, where they are being pul 
verized and shipped to the manufacturers of wall plaste: 
board. As the old mold is nothing more than plaster 0: 
paris, when pulverized it mixes well with gypsum from 
which the wall board is manufactured. | 

The pulverized mold is shipped in open steel cars anc 
is sold by the ton, as is broken bisque ware and broker 
saggers sold to certain industries. Thousands of tons 01 
old molds are available in this district, they having beer 
considered useless from the beginning of the pottery i- 
dustry hereabouts until the present. 

Reclaiming of old molds during the war period was 
thought out here, but at that time nothing became of the 
idea, in fact it was scoffed at by some. 


J. G. Knowles Off On Road 


J. C. Knowles, western salesman for the Knowles, Tay- 
lor & Knowles |Co., has started over his western and 
northwestern territory, and will be on the road for about 
two months. Tim Dornhan, who is covering Ohio, It- 
diana, Michigan, Kentucky and West Virginia, has been 
doing well in this territory. | 
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Peoples Outfitting Co. Places Orders 

i Representatives of the Peoples Outfitting Co., one of 
ithe largest furniture chain stores in the United States, 
‘have closed a mid-summer visit to this market. Orders 
‘have been placed by this interest for goods for both im- 


} mediate and future shipment. 


i 


| > 
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Ground Broken for New $125,000 Plant 


Ground has been broken at Ironspot, O., midway be- 
tween Zanesville and Crooksville for a new plant for 
Ransbottom Bros. Co., manufacturers of a general line of 
stoneware. The new plant will cost approximately $125,- 
000 and is expected to be ready to be placed in operation 
before the close of the year. The most improved machin- 
ery so far designed for the pottery industry will be in- 

stalled. 


Means Uniform Qualty 


T HERE is no departure from the 
quality which users of feldspar 
anticipate and must have to insure 
the éxcellence of their production. 
K. T. & K. Has New Decorating Plant 

The new decorating plant of the Knowles, Taylor & 
Knowles Co. has been placed in operation, and as a result 
the decorating capacity of this firm has been materially 
increased. This addition to the plant was made necessary 
on account of the growing demand for the ivory body 


The reputation of Minpro Feldspar | 
for uniform quality and prompt | 
deliveries makes it the premier spar | 
for Potteries and Ceramic indus- 
ities. Vhe large ‘supply available 
enables us to meet your require- 


now being featured by this company. 


Western Stoneware Co. Elects Officers ments. 


At the annual meeting of the Western Stoneware Co., 
held at Monmouth, Ill, the following ocers were 
elected for the fiscal year: President, I. F. Dains; first 
vice-president, W. J. Spencer; second vice-president, 
Horace Clark; secretary, W. P. Graham; treasurer and 
sales manager, W. J. Ralston; general counsel, George 
W. Covert. The company is operating two plants, one 
featuring a line of art pottery, while another is producing 
a full line of stoneware. 


Test samples are convincing proof of Min- 
pro purity. We will gladly furmsh these 


and any information you desire. 


REG, U.S. PAT.OFF. 


| Many Pottery Workers Idle in England 
According to private advices received here from [ng- 
land, about sixty per cent of the pottery employes of the 
Staffordshire district are idle, out of approximately 55,000 
engaged in all lines of ceramic industry. The situation is 
declared to be due to the seriousness of the coal strike in 
England. From the same source it is said that the Staf- 
fordshire district shipped ware to the United States last 
May to the value of $524,000 while the record for May 
of 1925 was placed at $435,000. 


CERAMIC CHEMICALS 
MINERALS 2, OXIDES 


SERVICE | 


Rovaren gHAssLACHER CHEMICALCD | 


709 Sixth Avenue, New York 


Plans to Make Hotel Ware in Florida 
Roland A. Laird, secretary of the Tampa, Fla., board / 
of trade, is fostering a movement among business inter- 
Chicago New Orleans Pittsburgh | 


ests there to form a company for the purpose of manu- 
facturing a line of hotel and restaurant china. Florida Philadelphia Boston Cleveland 
clays have been proposed, large deposits of which are to Baltimore Kansas City Trenton 


San Francisco 


be found in an adjoining county, it is related. 


| Send Peter Potter a Suggestion. 
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A Dissertation on Dishes 


Certain of our Scottish friends have called our atten- 
tion to an article on ‘Dish Development” which has ap- 
peared in a Glasgow paper. The feeble fireworks of the 
ephemeral pen-pusher are seldom worth our notice, but a 
few of the advisedly anonymous remarks of the writer 
may be commented upon. He boldly postulates that “‘you 
must have brains if you are going to invent anything.” 
Even, we suppose, a newspaper article. He next com- 
plains that “nobody takes the trouble to invent the sim- 
ple little improvements which would mean so much to us 
all in the way of eliminating scores of petty worries,” 
declares an article published in a recent issue of The Pot- 
tery Gazette and Glass Review in England. 
the article states: 
clothes, 


Continuing 
“Sparing us his views on furniture, 
etc., the writer is content with “pointing out a 
few things that are stupid and inadequate about dishes.” 
Apparently he uses “dish” as a generic term for crock- 
ery; c. f., Dr. Johnson’s “dish of tea.”’ 

“Whoever designed the first dish, did it well enough, I 
daresay, for all he had to put on it, or take off it, in those 
days. All he needed was something between his food and 
the bare earth, and which he could drink or lick the gravy 
out of. But if a thing is adequate for cave-men, or no- 
mads, is that any reason why we should still be satisfied 
with the same things nowadays?—for that is what it 
amounts to. Our dishes show hardly a trace of improve- 
ment, so far as design goes, since they were first invented 
—indeed, that may be actually less serviceable in some 
respects. Take the ordinary tea-plate, for instance. Here 
you have a utensil with a circular area in the middle, 
which is seldom large enough to permit of you buttering 
half a slice of bread without encroaching on the raised, 
sloping edge around it, and then the thing coggles (sic). 
Tea-plates should be flat right to the edge. A very slight 
raised rim would be sufficient; then it would be possible 
to butter even an oat-cake upon a tea-plate, which it is not 
possible to do at present.’ Evidently the sapient author 
does not move in such polite circles as use ready-cut bread 
and butter, and include a plate for it in their tea services. 
Nor does he know enough of the making or storing of 
crockery to understand which shape is most easily formed 
on the wheel and most safely stacked in piles. 

“Then tea-cups (he continues), nine times out of ten, 
are designed with the tops wider than the bottom, so that 
your tea becomes cold much sooner than it ought to.” 
Here, again, stacking has to be taken into account, and 
also wiping. “There are unnecessary flanges and flutings 
on many of them which make them needlessly difficult to 
wash, and the handles are seldom right. Just watch, the 
next time you use a teacup, and you will find that, al- 
though you may manage without accident, it is not because 
the handle helps you, but entirely because you are instinct- 
ively taking care and making the best of the handle, such 
as it is.’ This can only be the grumble of a clumsy fum- 
bler who should stick to a mug, or a Japanese tea bowl 
with no handle at all. 

“The last thing anyone should think of putting on a 
tea pot is a projecting spout; yet they all have one. A 


square teapot which pours from one corner has been in-| 
vented, but you never see any of them.” In this case, 
the public is the judge, and should take the blame, if any, 
rather than the potter, who only supplies what is wanted. 

“Dessert plates, as we suffer them, are absurd. Why 
should their sides slope inwards just enough to ensure. 
that anything you place on the edge, such as prune stones, 
will slide back into it? It would be perfectly simple to 
make these plates either with edges flat enough to retain 
what you put on them, or with dimples which would serve 
the same purpose. But, no! It isn’t done. Dinner plates, 
are just as bad. A couple of dimples on the margin would 
be useful for salt, mustard, etc. But I’ve never seen such 
a thing, and we must apparently always submit to our salt. 
and mustard trickling down into our gravy, putting our 
whole meal out of balance, because potters haven't enough 


brains to know how a dinner plate ought to be made.” | 


The ‘‘dimples” would probably make all the difference 


in cost and convenience between moulding and throwing. 


Moreover, they have been tried (vide this Gazette, July 


issue, p. 1082), and the sapient public have not adopted | 


them. 


Here we are pleased to leave the matter, with our final 


advice to the scribe that, if he can “dish up”’ nothing better 


than this, he should keep to politics or theosophy or some | 
other abstract subject in which his ignorant criticisms | 


cannot be confuted by facts. 


Survey of Current Business 
(Reprinted from Commerce Reports) 


The Department of Commerce announces the following 
information covering basic and industrial movements for | 
the first three weeks of July and further figures for the | 


month of June: 


The dollar volume of trade continues to show gains 


over a year ago, as seen from check payments covering 
the third week of July, according to the weekly statement 
of the Department of Commerce. The volume of new 
building contracts awarded during this same period was 


larger than in either the previous week or the same week 
Ole. 


while the output of bituminous coal and lumber during the 
second week of the month was smaller than in either the 
previous week or the corresponding week of last year. 
Wholesale prices averaged lower than in either the previ- 
ous week or a year ago, while interest rates on time money 
continued to average higher. 

Loans and discounts of Federal reserve member banks 
declined from the previous week but were still well above 
a year ago. Prices of stocks continued to average higher, 
both as compared with the previous week and the corre- 
sponding week of last year, while call-loan rates, although 
higher than a year ago, were lower than in the previous 
week. The Federal reserve ratio at the end of the third 
week was higher than at the end of the previous week but 
lower than a year ago. Business failures, although larger 
in number than in the previous week, were lower than in 
the corresponding week of 1925. 


The production of crude petroleum was larger 
than in the previous week but smaller than a year ago, 


+ 
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First Peruvian Glass Factory Recently Opened 


The limited size and purchasing power of the home 


' market, the lack of transportation facilities, and the ab- 


sence of many essential raw materials have retarded the 
founding and development of manufacturing industries 
in Peru with the result that this country remains largely 
dependent upon foreign sources of supply for the great 


bulk of the manufactured products used. One sign of 


_ growing industrial activity, however, is the recent opening 


of a modernly-equipped glass: factory, the first of its kind 
in the Republic. This plant, located in the outskirts of 


Lima, represents an investment of $250,000 and has a po- 
tential capacity of 25 tons in 24 hours, or more than 


As a 
matter of fact, however, it is working to only a fraction 
of its capacity and is limiting its output to bottles. Owing 
to transportation difficulties it'is doubtful whether the 
new Lima factory product will be able to compete with 
imported glassware outside of a limited radius in the cen- 


enough to supply the entire needs of the country. 


tral Provinces. 


Unusual Decorations 


A diversified line of very lovely decorative treatments 
in service plates is to be seen at the showrooms of the 
Flogel Decorating Works, 129 Fifth Ave. These are 
shown on both English and German china and are most 
tastefully decorated in original creations in design and 
coloring. They range in price from very reasonable to 
the more expensive. In addition to service plates there 
are many other beautiful samples being shown, conspicu- 
ous among these being glass salad plates which at once 
attract attention. These are in beautifully cut patterns as 
well as in gold and silver decorations. 


Interesting Specialties in Housefurnishings 


Chas. A. Postley Co., Inc., 35 West 23rd St., have put 
on the market four assortments in wrought iron fern 
‘stands that are making quite an impression with the trade. 
These come packed 24 to the case (six of each pattern) 
and may be profitably retailed at $2.98. Besides these the 
concern is displaying new samples in two color wood maga- 
zine racks that should be popular. In addition to the above 
mentioned items the concern is also showing a variety of 
other specialties and staples in housewares for the Fall 
trade. 


McKee’s Rose Pink Glass 


A visit to the salesroom of Thos. G. Jones, 200 Fifth 
Ave., New York representative for the McKee Glass ‘Co., 
Jeanette, Pa., discloses a collection of new samples in their 
new Rose Pink glassware. These are shown in very taste- 
ful light cuttings. The line is also especially suitable for 


-tion of brilliant colors. 


Making Buying Easier for Buyers 


Crockery and Glass Journal Representative Vis- 
its Showrooms and Finds Many Unusual Items 


decorators. 
delicate rose pink and is most pleasing indeed while the 
The items in the dis- 


The color, as the name implies, is a light 


decorations are quite in keeping. 
play, consist of candy boxes, lunch plates, cheese and 
crackers, candlesticks, console sets, salad plates, etc. In 
fact, it is a line of the most salable items which should 
prove ready movers at retail. 


Francis H. Ruhe Shows New Lines 


Notable among the late importations by Francis H. 
Ruhe, 14 West 23rd St., New York, are a variety of ex- 
cellent fireproof earthenware pitchers. These come in at- 
tractive decorations in numerous designs and sizes, to the 
very tiniest size, for individual cream or drawn butter. 
The decorations are striking in their originality, showing 
blue on cream background, and browns in dotted effect 
A fine line of colored stem- 


and other fanciful patterns. 
ware is also among the large and varied collection of de- 
lightful glassware shown. 

All the newest sizes and shapes are in the assortment, 
featuring beautiful amber, green and plain crystal. In the 
late importations is an extraordinary and very unusual 
display of colored glass, including bowls, vases, of many 
sizes, compotes, etc., resembling Tiffany glass in beauty of 
color and effect. The distinctive decorations of this dif- 
ferent glass, is the small vine-like threads of gold and 
contrasting colors against the colored backgrounds of the 
objects. No written description could half convey the 
beauty of this exceptionally compelling glass. It must be 
seen to be fully appreciated. 


Pasmantier Presents Crooksville Treatments 


In keeping with the display of new lines for Fall trade 
requirements John L. Pasmantier & Sons, 5 West 20th 
St., New York representative for the Crooksville China 
Co., Crooksville, O., are showing ten new treatments on 
their attractive Hostess shape from this well known fac- 
tory. Although every decoration is so pleasing that it is 
hard to place one before the other, their No. H.48 is cer- 
tain to command immediate attention. This treatment 
consists of a four spray floral effect in yellow, red and 
blue colorings with an embossed edge and finished off with 
Another is their H 42 
This is in 


a thin blue line around the rim. 
which is a combination flower and bird design. 
red, yellow, green and blue color combination which at 
once catches the eye. No. D 139 is also worthy of special 
mention in view of the fact that it is so odd and different 
from the usual run of treatments. This consists of what 
might be termed an Oriental flower design in a combina- 
The same blue line around the 
edge of the plate as mentioned above is employed to finish 


off the decoration. 
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Merchandising News from the Stores 


Sales Notes Which Show What Well Known Retailers Are 
Doing to Promote Trade in China, Glassware and Allied Lines 


By Beatrice MILLER WISNER 


partments featuring summer outing necessities, 
the New York market is keeping abreast of the 
demand for these utilities, in a fine showing of electric 


R EALIZING the urgent need for well stocked de- 


fans, picnic specialties, camping outfits and a variety of 
useful and indispensable moth preventatives for the sea- 
son’s needs. Vacuum bottles, refreshment sets, trays and 
other desirable summertime equipment are attractively 
displayed in the large departments devoted to these lines. 


For relieving hot days and promoting the circulation of 
air, R. H. Macy & Co. is displaying a large assortment of 
electric fans in little, middle and large sizes, ranging in 
price from $4.69 to $32.75, in enamel and highly polished 
nickel finishes. Other specialties for the warm weather 
season, are shown in the departments devoted to these 
articles. Folding cots, at $2.97, just the accommodating 
utility for the summer vacationist, are displayed in the 
camping department of the eighth floor. These have 
green enameled olive duck tops, with steel frames and 
can be completely folded making for easy transportation. 
They are excellent space savers for camp or small apart- 
ment. For the pantry and kitchen department, when jelly 
making is at its height, a jelly strainer set is the proper 
utility for the painstaking mistress of the culinary depart- 
ment. These are shown in the basement and come with 
three items: a folding stand heavily nickeled, adjustable 
to fit and size vessel, a strained bag, of specially woven 
strainer cloth for jelly, and a filter bag of heavy napped 
filter cloth for filtering fruit juices and home-made bever- 
ages. hese jelly sets are priced at $1.09 complete. 

A variety of attractive and seasonable household neces- 
sities are being featured by John Wanamaker, in the de- 
partments housing these lines. Japan enameled wares, 
consisting of flour boxes at $2.50, cake chests at $2.95, 
roll-top bread boxes at $3.35, salt boxes at $1.25, square 
bread boxes at $2.00, long handle dust. pans at $0.85 and 
round cake boxes at $2.80, electric irons, at $6.75 that are 
guaranteed to last a lifetime without burning out, and 
crown table pads at reduced prices, constructed to protect 
polished tables from being marred by hot dishes, are some 
of the desirable utilities. The underside of these pads is 
finely covered with a green cloth with suede-like finish 
and the upper side with a white washable liquid-proof 
material in a small floral design. Iron ware is also exten- 
sively displayed, listing skillets at 80c, 85c¢ and $1.05, and 
Dutch ovens at $2.15, $2.35 and $3.10. 


Two attractive windows are being featured by Oving- 
ton, “The Gift House of Fifth Avenue.” in which the 
decorative wrought lamp is a conspicuous element. One 


Highteen 


window represents a delightfully furnished room, with 
reproduction period chairs and tables. A decidedly notice- 
able small low stand with antique leather covered top, and 
wrought iron trimmings and legs, affords a lovely sup-| 
port for a beautiful amber glass console set. The fine 
engraved stag scene on the candlesticks and large bowl, 
which holds enticing artificial red roses, adds beauty to 
these unusual centerpiece ornaments. At one side of the 
window on a noticeable ornamental table, stands a quaint 
wrought iron candlestick with seven candleholders, and 
with this accompanies a unique engraved amber glass flow- 
er bowl. At the rear of the window is another handsome 
wrought iron lamp, set off by an odd green damask cur-. 
tain, which gives beauty to the background scenic effect. 
The other window displays extraordinary blue pottery 
vases in several shapes in an odd embossed style. Both 
windows are unresistable magnets for the passerby, in 
bringing to view the marvelous beauty of fine glass, pot- 
tery and especially artistic wrought iron lamps, candle- 
sticks and occasional furniture. 


The Woolworth stores are affording a comprehensive 
showing of splendid blue china, lustre ware in attractive 
window display. This china includes plates, cups and 
saucers, and lustre salts and peppers. The fine colors of 
the lustre ware, in orange and blue, and the striking blue 
and white china, give to the windows an enticing and fas- 
cinating appearance, and are specially desirable lines for 
summer and fall seasons, when more or less replenishing 
of the pantry and cupboard is necessary in order to keep 
up a well stocked china department of the home, either in 
the country or city. The Woolworth five and ten cent 
prices have been responsible for the steady demand for the 
china and glass which is always shown attractively in the 
various window displays of these chain stores. 


In a division of the housefurnishing section on the 
fifth floor of Gimbel Bros. is a fine assemblage of garden 
furniture and aquarium stands. The garden has become 
so popular and its beauty relies almost wholely upon its 
decorative garden equipment that the American home 
lover is fast adding many new garden utilities to small or 
extensive out-of-door areas. Gimbel Bros.’ collection of 
garden accessories comprise a host of objects: seats, bird 
baths, small and large jardinieres and other attractive 
novelties for garden adornment. Aquariums are also well 
displayed in an adjoining section, including white and col- 
ored glass fish containers, with wrought iron stands in 
artistic shapes and designs. These make fine additions 
to porch or sun parlor, where garden furniture is also an 
attraction. 
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Clinchfield Products Corp. Changes Hands 


The Clinchfield Products Corp., of New York and Er- 
win, Tenn., was purchased recently by Herbert P. Mar- 
gerum, of Trenton, N. J. 

The Clinchfield Corp. was the first to enter the South- 
ern field for the purpose of preparing North Carolina 
spar for the market. This organization began operations 
at Erwin, Tenn., in 1912 and quickly built up a large sub- 
stantial trade, and permanently establishing the superior 
merits of North Carolina feldspar for all uses requiring 
this material. 

About three years ago, Mr. Margerum decided to enter 
the feldspar business with several very definite ideas in 
mind, some of the important ones being: To develop a 
strong organization. To be in position to render the cera- 
mic industry a genuine service in the way of being able 
to supply large quantities of well balanced uniform felds- 
par. To have a sufficient number of mines and mills, the 
latter located at strategic points to assure the users of 
feldspar uninterrupted service. 

With this in mind, Mr. Margerum purchased the hold- 
ings of the Golding Sons’ Co., and began immediately to 
put his ideas into operation. 

The Golding Sons’ Co. has been supplying ceramic 
materials for the past sixty years. This company has de- 
veloped a very substantial business and has provided itself 
with extensive feldspar mines in Maine, Connecticut, 
Maryland and North Carolina, with modern grinding mills 
at Trenton, N. J., East Liverpool, Ohio and Erwin, Tenn. 
They also have large clay mines and plants at Hockessin, 
Delaware and Butler, Ga. 

During the latter part of 1925, a thorough investigation 
of the holdings of the Erwin Feldspar Co. was made by 
Mr. Margerum, which he later took over and combined 
with the Golding Sons’ Co., thus adding a number of im- 
portant properties to his holdings. This combination has 
proven of much value to the users of feldspar inasmuch 
as it has permitted the establishment of greater facilities 
for rendering service. 

Some weeks ago, Mr. Margerum was approached with 
a proposal to take over the Clinchfield Products Corp. 
and to combine their holdings with his other companies, 
which was done early in July of this year. 

The New York office of the Clinchfield Co., at 350 


Madison Ave., will be maintained for a short time and will 


later be moved to the Trenton Trust Building, Trenton, 
N. J., the headquarters of the Golding Sons’ Co., and 
Erwin Feldspar Co. 

The laboratory facilities of the new set-up are now 
being extensively increased and will be at the disposal of 
the various concerns using feldspar, clays, flints and Corn- 
wall stone. 


Importers Complete Report 
A report on international trade barriers was submitted 
yesterday by a committee of experts to the board of direc- 
tors of the National Council of American Importers & 
Traders, Inc. It took several months to prepare this re- 
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In 
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Design No. 1147. 


A delightful motif that will harmonize well 
in the decorative scheme of the present day 
country house. One of many new designs. 


For Immediate Delivery 


The Sendar Company 


Peet 35 West 23rd Street 
New York 


Dinnerware 


and 
Hotel China 


port which cites in one column barriers confronting the 
American exporter in shipping goods abroad, while in a 
parallel column are cited corresponding barriers confront- 
ing American importers. 

The report was submitted at a luncheon conference of 
the import directors held at the Hotel Astor. Col. Her- 
man Metz, vice-president of the organization, presided in 
the absence of N. E. Franklin who has been detained in 
Europe. The report refers to tariff rates, to Treasury 
agent investigations, the method of levying duty according 
to valuations, etc., the marking provisions of the tariff: 
the flexible clause, with special reference to unfair com- 
petition, duty on packing charges, etc. The experts of 
the importers’ association recommend the amendment and 
modification of the marking law and modification of the 
anti-dumping law. 


Main Purpose Overlooked 


Sometimes we lose sight of the original purpose in our 
own life, and are sidetracked by other interests not in 
the original plans. 

Two golf duffers were knocking their way around a 
country golf course, and soon one of them drove his ball 
into the rough.. Finally, after quite a search, his partner 
“Well, I’m afraid you will have to give it up, old 


said: 
chap, and call it a lost ball.” 

“Ball? I gave up looking for the ball long ago. 
looking for my caddy.” 


I’m 
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Edmond Torlotting, New York Importer, 
Dies in France 


The New York trade learned with deep sorrow on 
Monday of the sad news received by a cable from France 
last Saturday, August 14 to the New York office of E. 
Torlotting, Inc., 35 West 23rd St., of the death of Mr. 
Torlotting that morning at St. Louis-les-Bitche, Moselle, 
France. The news will also be received by Mr. Torlot- 
ting’s large circle of 
friends throughout 
the country with very 
keen regret, for he 
was held in the high- 
est esteem throughout 
the trade. 


whom 


He was a 
man every- 
body liked and whose 
friendship was highly 


valued. Always ithe 
same,—year in and 
Weshe oble—eyieil elas 


pered, honorable to a 
degree and kindly, he 
was the type of man 
sought for advice by 
his friends for his 
sincerity and 
admirable qualities in- 


other 


spired a certain con- 


fidence in him that 
was quite unusual. 
He was a man of 


whom one can only think of as having made the world 
better for having lived in it. His good influence in the 
trade will be truly missed. 


Mr. Torlotting was sent to New York in 1898 to take 
the American representation of the well known glass- 
ware factory of Cristalleries De St. Louis, St. Louis- 
les-Bitche, France. He established an office and sales- 
room in the old Crockery Exchange Building at 25 West 
Broadway. After making a great success of the office 
here, he returned to France in 1900 when the factory 
sent over another representative to succeed him. Mr. 
Torlotting, even in comparatively a short time, had es- 
tablished himself firmly in the affections of the trade 
here, where his ability as a salesman and expert knowl- 
edge of the glass business had won him the greatest re- 
spect. He was persuaded by the factory to return here 
in 1905 and again the concern’s business in this country 
made great progress under his efficient management. 
Several years ago, Mr. Torlotting, moved to the present 
spacious quarters at 35 West 23rd Street, and took on 
in addition to the St. Louis Crystal line, other important 
lines such as Plateelbakkerij, Govda Holland, manufac- 
turers of Govda art pottery Gebruder 


and Lorenz, 


Bohemian glassware, for which he also became Amer- | 


ican and Canadian representative. 
About two years ago Mr. Torlotting suffered a nery- 


ous breakdown from which he developed a serious form | 


of heart trouble. 
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His visits to his place of business from | 


then on were only spasmodic as he was forced to keep | 


very quiet. 
associated with his father in the business for some time, 


At that time his son Gabriel who had been | 


took charge of the business which he has conducted very | 


successfully since. 
a year ago as E. Torlotting, Inc., at which time Gabriel 
was made head of the concern by his father. 


At this time last year, Mr. Torlotting’s physicigmy| 


thought a trip to France might benefit him, so accom- 


panied by his wife and daughter he sailed and had since 
lived in Paris and St. Louis-les-Bitche where he died. Had | 
his health permitted, he expected to return to America 


this fall. 

About six weeks ago, Mr. Torlotting’s son Gabriel de- 
cided to make a trip to France to see his father, though 
nothing had occurred to make him believe the end was 
so near. He arrived in time to be with his father some 
time before his passing and was with him when he died. 

Mr. Torlotting was born at St. Louis-les-Bitche 54 
years ago, the home of the St. Louis factory which he 
represented. He received his early business training at 
the factory before the concern sent him to this country. 
Mr. Torlotting was married twice. He leaves besides his 
widow, his son Gabriel, now head of E. Torlotting, Inc., 
and a daughter. He is also survived by four brothers in 
France, three of whom are connected with the St. Louis 
factory. 


Wife of Sebring China Head Dies 


Mrs. Evas H. Sebring, wife of E. H. Sebring, of ile 
E. H. Sebring China Co., Sebring, O., died Tuesday night 
at a sanitarium near Mercer, Pa., where she had been @ 
patient during the last five weeks. Mrs. Sebring was a 
native of East Liverpool, O. She had been in ill health 
for several months. 
daughters and one son, 


The Credit Age 


At the recent convention of the National Association 
of Credit Men it was asserted by one of the speakers that 
without credit the nation’s present-day institutions of pro- 
duction, distribution and finance could not exist, and our 
large population could not be properly taken care of. 


Congress of Industry 


A Congress of American Industry, to have for its pur- 
pose the establishment of new relations between capital 
and labor, will be held in Philadelphia in September under 
the auspices of the Industrial Relations Committee of the 
Philadelphia Chamber of Commerce. . 


The business was incorporated about | 


She is survived by her husband, six 
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Receiver’s 
Auction Sales 


Real Estate, Machinery and 
Equipment 


For both beauty and i 


economy—what hotel North Wheeling Glass 
Bottle Co. 


china do you display > ae 


Wheeling, W. Va. 


Syracuse China takes much 
pride in the approval of an 
over whelming majority of Monday, Aug. ord: 10 a.m. 
American hotels. For obvious 
reasons: Syracuse China is 
both economical and beautiful. 


And that is the combination Real Estate, Machinery and 
hotel men are looking for. Equipment 
Display this successful hotel of 


china before your prospective 
customers. Let them examine Ch | Chi C 

Syracuse China closely, to ap- CiSCa Ina O. 
preciate its durability. It has 
reinforced edges to reduce 


on the premises 


chipping. And honest, pains- New Cumberland, W. Va. 
taking construction to discour- 

age breaking and cracking. 

And if they desire their own Tuesday, Aug. 24th, 10 a.m. 


crests or monograms, or espe- 
cially made designs, they can 
have them—in Syracuse China. 


e 
ONONDAGA POTTERY COMPANY By order of 
am. f Neue Vee DOLLAR SAVINGS & TRUST COMPANY, 
58 E. Washington Street 342 Madison Avenue WHEELING, W. VA. 


Chicago, Il. New York City 
For catalogues and detailed information, please 
communicate with 


i 4 R A C U S E GERTH’S REALTY EXPERTS, Auctioneers 


505 Fifth Avenue 


C i i NJ A NEW YORK 


AY 


CHICAGO OFFICE 
312 
SOUTH 
CLARK 
STREET 
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THE CHICAGO MARKET 


By 


J. H. SmyruHe, REPRESENTATIVE 


Sales in Chicago Average Approximately Same 
as Year Ago 


USINESS in the Chicago market was about the 
same last week as during the previous week. An 
excellent view of conditions in general here can be 

gleaned from the weekly review of the wholesale dry 
goods trade by Marshall Field & Co., which says in part: 
“Current wholesale distribution of merchandise maintained 
approximately the same volume as last year for the same 
week. Road sales were recorded in equal volume to last 
week, although they fell short of the corresponding period 
a year ago. There was a very large number of merchants 
in the market, many to attend the semiannual meeting of 
the Interstate Merchants’ Council. Purchases were made 
freely and in very good volume, all merchants expressing 
great confidence in business prospects for the balance of 
the year. Collections did not equal last year’s figure for 
the same period.” 
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Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


: 1751 West 74th Street CHICAGO 
= Phone Hemlock 1000 
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Dates have already been announced for the annual out- 


| 


ing for good fellows in the Glass, Pottery, Lamp and ) 


Housefurnishing trades, for the Annual event conducted 


by “Pete” Rinkin and “Bill” Fergus at the Summer home 


of the Boston Store at Lake Beulah, Wis. The first group | 


of local men will leave Chicago on Friday evening, Sept. 
10, and the outing will continue through Saturday and 
Sunday the 11th and 12th. No special invitations are 
being extended, according to “Pete” Rinkin, so this is your 
invitation if you are a good fellow and a member of either 
the buying or selling end of the trade. In former years 
the annual outing at the Boston Store’s home has been an 
outstanding event well known for its good times, good fel- 
lows and good hospitality. This year will be no exception, 
Better write ‘Pete’ Rinkin that you plan to go. 


Charles Patterson, buyer for Carson Pirie Scott & Co., 
was the winner of the first low gross prize, with a score of 
S6, at the first annual Golf Tournament of the Glass, Pot- 
tery, Lamps, and Housefurnishings Association, held Au- 
gust 10 at the Glencoe Country Club. “Ben” Franklin, 
Cambridge Glass Co., won the first low net, his score 
being 71. First Blind Bogey prize was won by George 
Turner, 2nd by C. D. Spreng, 3rd by W. J. Schabow and 
4th by Walter Minnemeyer. Among the other prize win- 
ners at this affair were Elmer Sanders, E. M. Meder and 
Walter Lazure.© S.J: -Natkin, buyer for Mandel Bros., 
proved his interest in the tournament by entering without 
previous golf experience and winning the prize for the 
largest number of strokes. This was the first golf tourna- 
ment held by the Association and members were unani- 
mous in their reports of its success. 


The first all-Hlinois exhibition of art goods will be 
shown in the galleries of Carson Pirie Scott & Co., Sepe 
tember 27 to October 16. Among the prominent Chica- 
goans supporting this exhibition are Mayor and Mrs. 
Dever and Mrs. Edith Rockefeller McCormick. 


“Bill” Darden, local representative of the Dresden Pot- 
tery Co., was slightly hoarse early this week due to his 
activity as “barker” at the china and glass booth at the 


St. Francis Church Carnival, held on the southside lam 
week. 


The Times Sample Furniture Co., Maywood, Ill., has 
been formed by Andrew Times, “Jack” Kaprall and Theo- 
dore Richter. The company was incorporated with a cap- 


ital stock of $8,000 to engage in the general furniture bust- 
ness. 
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Many new shaped bowls and compotes have been added 
to the line of Cowan pottery and as has been their custom 
in past years these new numbers were’ shown at the Chi- 
eago Gift Show, held recently at the Hotel Sherman. 
The complete line of this merchandise is shown at W. C. 
Owen, Inc., Shops Building. 


ms. Mincks, secretary of the Albright China Co., 
Carrollton, Ohio, called on the local trade early this week. 


Oliver Phillips, Chicago representative of the Albright 
China Co., is making an extensive tour of the East. He 
will return during the early part of September. 


Henry Von Hagel, china and glass buyer of Sears, Roe- 
buck & Co., is spending a two weeks’ vacation with his 
family at Cincinnati, Ohio. 

V. Oliver, of the French China Co., Sebring, Ohio, 
stopped in Chicago a short time on his way to a tour of 
the Southwest. 


Among visitors in Chicago during the past week were 
“Andy” Moser, Pizitz Dry Goods Co., Birmingham, Ala. ; 
L. Crampton, Harris-Emery Co., Des Moines, Iowa.; 
Stanley Gray, Mercantile Co., Minneapolis, 
Minn.; and Harvey Moninger, Wellsville China Co., 
Wellsville, Ohio. 


Powers 


WHAT TO BUY 
AND WHERE Ta 
BUY IT IN — 


ClhilCAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Etchings, Cuttings Phone 


and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SesrinoG, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 


for rates. 
Room 930 


EARL W. NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 

ECONOMY GLASS CO. 

NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. 


This ‘‘card’”’ can be made to yield 
big dividends. Phone Wabash 0860 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 
Phone: Central 3236 


Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CO. 
30 F. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROQM CON 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM ©QUR FACTORIES. 


Joint Efforts Advantageous in Export Field 


In view of the success attained by companies, American 
and foreign, that have effected combinations for export- 
ing purposes, it is surprising that more of our manufactur- 
ers do not take advantage of this method of placing their 
products in certain foreign markets. American consuls 
and trade commissioners stationed throughout the world in 


- many cases recommend this method of approach, especially 


for the small manufacturer who can not afford to cover 
the market independently, or for the large manufacturer 
whose product is in limited demand in certain areas, de- 
clares Emmet A. Chapman in Commerce Reports. 

In Ceylon, for example, Vice Consul Mason Turner re- 
ports that while the country affords only a small market 
for American products, several associations of American 
manufacturers that have appointed resident representatives 
to cover the field find the arrangement a profitable one. 
Ordinarily such salesmen represent from 5 to 20 non- 
competing lines and are paid either straight salary, com- 
Mission, or a combination of the two. Some cover Cey- 
lon, Burma, and India as one territory, while others, de- 
pending on the lines carried, include the Straits Settle- 
ments, Java, and Sumatra and, in some cases, Siam, 


French Indo-China, China, and Japan as well. Other 
sections of the world, notably Australia, South America, 
Central America, and the Caribbean region, lend them- 
selves equally well to such arrangements. 

There are many other ways open for American export- 
ers to effect sales of their products in foreign markets 
besides the plan just mentioned. One often lost sight of 
is the sales organization maintained in foreign markets by 
export commission houses of this country, many of which 
have been in business for the last half century. 

The Bureau of Foreign and Domestic Commerce is well 
equipped to advise and to assist in effecting associations 
for joint export effort and will be glad to take up individ- 
ual problems. 


South Has Largest Lantern 
The largest electric lantern in the South has just been 
hung in the First Baptist Church of Atlanta, Ga. It is of 
metal and glass, 10 feet high and five feet wide, and 
weighs 1,000 pounds. 
dlepower. 


Its lighting capacity is 4,000 can- 
It is suspended in the dome of the church, 40 
feet from the floor and illuminates the entire auditorium 
almost unaided. 
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Coming Power Show Shows Marvelous 
Epansion 

Four floors of the Grand Central Palace (New York) 
will be filled with interesting and important exhibits for 
engineers and manufacturers during the coming National 
Exposition of Power and Mechanical Engineering during 
the week beginning December 6, 1926. This marvelous 
exposition which is in its fifth year now embraces all 
types of mechanical equipment in use in all industries. 
There will be the usual splendid showing of devices for 
the economical generation of power and heat for which the 
Exposition has been famed since its opening as an annual 
event. But in addition there will be many sections of as 
great importance. These will include heating and ventil- 
ating apparatus, refrigerating machinery, mechanical 
power transmission equipment, devices for handling mate- 
rial economically and machine tools of all types. Over 
450 manufacturing firms will be represented by instructive 
showings of all the important machines and apparatus in 
use throughout the industry. It will be a complete me- 
chanical show and judging from past records will draw 
close to 100,0000 visitors from all over the country. 


The Centennial 

We trust the efforts being made by the Special Commit- 
tee of the U. S. Potters’ Association to induce our home 
manufacturers to prepare goods for exhibition at the com- 
ing Centennial will be heartily and energetically seconded, 
A like opportunity to display the products of our genius 
and manufactories will not again occur in our lifetime, 
and it behooves every man who is a producer in the cera- 
mic art to make the best showing possible of his goods 
on this occasion. To stand aloof from competition or to 
assume a spirit of indifference, would be alike injurious 
to the best interests of the trade, and would have a de- 
pressing effect upon the future operations of home manu- 
facturers. We may rest assured that foreign competi- 
tion will not be wanting in full force, and it remains for 
American producers to step forward and do their part 
in a manner that will reflect credit to themselves, and 
pride to the nation. The special appeal of the committee 
to the members of the Potters’ Association which appeared 
in a previous issue of this journal, is not restricted to the 
circle of membership but convey an implied invitation 
to all potters, throughout the country to take part in the 
undertaking. 

With equal force the same remarks apply to those en- 
gaged in the glassware and other industries represented by 
this journal. A united harmonious course of actions in 
what is needed, and no time should be lost in preparing 
for this grand auspicious event. Applications for space 
should be made through the regular trade organizations 
when such exist, rather than as individuals. This course 
will simplify the routine duty to be performed and save 
much time and trouble to the officers of the organization 
and the exhibition. 


One is uneasy about what one cannot understand. 


Lamps Rush Flowers 


Turning a dark cellar into a bright solarium and 
growing tropical plants in greenhouses 5,000 miles 
north of their native habitat are not dreams. These 
things have been done with the aid of electric light. 
In an experimental greenhouse in Yonkers, N. Y., 
all sorts of weird results have been obtained by run- 
ning a traveling crane up and down all night over 
the glass roof flooding electric light in varying in- 
tensities over beds of plants and flowers from the 
four corners of the earth. About 100,000 candle- 
power made sweet peas bloom five weeks ahead of 
their daytime schedule. Oriental clover that re- 
quires two years to bloom under natural conditions 
blossomed in two months under 24 hours of daily 
light. Orchids were produced at will and brought to 
fullest flower on certain fixed schedules, thus presag- 
ing strange doings in the horticulture of the future. 


Counter Trading Continues Quiet 


Over-the-counter trading during the short session last 
Saturday was quiet, with price fluctuations narrow. While 
industrial and bank issues continued to show greater ac- 
tivity than the public utility and chain store stocks, the 
volume of turnover was small. 


The strong tone evident on the Stock Exchange with a 
number of issues rising to new high records was not re- 
flected in the unlisted security market. Dealers, how- 
ever, were of the opinion that the lull in the over-the- 
counter trading is temporary and that the business out- 
look is highly favorable for increased activity in the se- 
curity markets. 


Trading in unlisted securities during the greater part 
of the week was active, with prices generally higher. 
Industrial and institutional issues were active with prices 
generally higher. Industrial and institutional issues reg- 
istered substantial gains, with chain store stocks in greater 
demand than for some time past. In the case of the 
chain store issues the unusually favorable earnings and 
sales reports for July and the seven months this year 
were important factors in their upward trend. During 
the last two days of the week, however, recessions set in, 
but not large enough to offset the gains made during the 
week. 


Bleiberg to Represent Owen and Southern 
Potteries 


Edward M. Bleiberg, a well known pottery salesman in 
the metropolitan district, has been appointed New York 
representative for the Owen China Co., Minerva, O., and 
the Southern Potteries, Inc., Erwin, Tenn. 

Mr. Bleiberg will receive mail, etc., temporarily at his 
home, 840 Montgomery St., Brooklyn, but is now in search 
of a salesroom in Manhattan. As soon as he locates a 


place he will have his complete sample lines on display. 
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INCORPORATED 


14 Barclay Street New York 
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Sole Agents for 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 
Earthenware Art Pottery 
ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. : 
China and Earthenware Rock Crystal and Cased Glass | 
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Here’s a Present for Our Advertisers 


As an exclusive service for its yearly advertisers the CROCKERY AND GLASS 
JourNnat will mail each month a printed pamphlet containing a complete 
list of NEW BUSINESSES, FAILURES and BUSINESSES DIS- 
CONTINUED in the trade. This list, which is exclusively controlled by 
Demarest Publications, Inc., for publication in the china, glass, house- 
furnishing and lamp trades, will include every state in the Union. 


NO EXTRA CHARGE FOR THIS SERVICE 


The extraordinary part of this service is that it is furnished to our adver- 
tisers absolutely without cost and gives invaluable information that can not 
be obtained elsewhere. 


IF YOU ARE NOT AN ADVERTISER 


It would work to our mutual advantage to have your advertisement in the 
CROCKERY AND GLAss JOURNAL but you can obtain this valuable and ex- 
clusive service complete every month covering the entire United States for 
the nominal sum of $50 a year. Single copies may be had for $5.00. 
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Send your order now to the 


CROCKERY AND GLASS JOURNAL 
45 EAST 17th STREET NEW YORK CITY 
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British Miners Vote to Reopen Parleys 


After the close of business on Tuesday, August 17, it 
was announced that the miners’ delegates in conference 
had instructed their representatives to reopen negotiations 
forthwith for a settlement of the coal strike. 

The English potteries have been considerably handi- 
capped in their operations during the long drawn out 
strike. Some of the factories have gotten their coal sup- 
ply from sources outside of the home market, but at con- 
siderably higher prices, and taking it all in all it has been 
a difficult situation for them. 

In connection with the strike, The Pottery Gazette and 


Trade Review of London in an article headed “Alterna- 
tives to Coal in Pottery and Glass Manufacture,” says: 


The prolongation of the coal dispute, and the conse- 
quent shortage of coal under which the pottery and glass 
trades are now seriously laboring, is calculated to revive 
interest in the question as to how far the pottery and glass 
industries may, in the future, be able to dispense with the 
use of coal, or at least supplement it. 

Many important glass factories in Britain are now us- 
ing gas-fired furnaces, which seem to have been more eas- 
ily applied to the glass than to the pottery industry. But 
even so far as the Potteries are concerned great hopes are 
entertained that sooner or later the use of solid coal may 
be considerably diminished. Already a limited number of 
gas-fired tunnel ovens are, of course, in operation, and it 
is known that at the present time trials are being made at 
one important works in the Potteries with oil as a fuel, 
that the boilers are already being fired by that means, and 
that some of the old intermittent ovens may possibly be 
fired, either wholly or partially, by means of oil in the not 
far distant future. It is also known that a well-known 
firm producing high-grade china is, at the present time, 
making serious practical investigations into the possibility 
of firing china biscuit ovens on the tunnel principle, which, 
if it is realized, will mark a very serious advance in the 
principle of firing, to say nothing of the conservation of 
coal which it will bring about. 

Such investigations have been all too long delayed. It 
was thought during the previous coal strike that research 
along these lines would be vigorously proceeded with when 
the strike was over. But in the pottery trade, as in most 
others, there is a tendency to follow the line of least re- 
sistance, and in normal times coal is, of course, handy and 
its application understood, whereas gas and oil have still 
to be harnessed. Repeated strikes are, however, likely to 
enforce the manufacturers to provide their own safe- 
guards. 

As regards oil fuel for the pottery trade, its possibilities 
have long been acknowledged; but probably one of the 
chief deterrants to its use has been the difficulty sur- 
rounding the transport of oil in tanks by road or rail from 
Manchester or Liverpool. The construction of a pipe- 
line from Runcorn to the Potteries might hasten forward 
very considerably the time when our pottery ovens will no 
longer depend on coal as a fuel. 
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Leipzig Trade Fair to Have 10,000 Exhibitors 


Early reports from Leipzig give assurance that the 
Leipzig Trade Fair this fall will be one of the most im- 
portant fairs, both as regards the number of exhibitors 
and the attendance, in its long history. More than 10,000 
exhibitors from twenty-two countries, including the 
United States, will take part. Upwards of 180,000 buy- 
ers from more than forty countries will be in attend- 
ance. The fall fair will be held from August 29 to Sep- 
tember 4. 

The size and attendance of the fall fair of 1926 indi- 
cates the remarkable recovery of Germany and of Europe 
in general since the war. It is significant that the coun- 
tries which exhibit and purchase at the Leipzig Trade 
Fair are in general most progressive in returning to pre- 
war prosperity. 


The official figures are as follows: 


Pea 

1914 1925 Inc. 

ExhibitGrsyeergesce: = ocr chine 4,000 10,500 163 
Baversee ss eave ee eee 20,000 180,000 800 


American business men are taking a keen interest in the 
Leipzig Fair both as buyer and prospective exhibitor. 
Fully 1,500 buyers from the United States, representing 
a wide variety of interests, will attend the fair. It has 
been found from experience that in certain industries the 
cheaper wages of German labor and other factors make it 
possible for the Germans to offer many bargain counter 
attractions. 


The Leipzig Trade Fair has always been international 
in character, and foreign nations are cordially invited to 
display their products on equal terms with Germany in 
friendly rivalry. The United States has already availed 
itself of this opportunity by sending a large number of 
manufacturers, notably in the automobile line. Upward 
of a score of automobile makers in the United States 
will display their cars at Leipzig this fall. It 1s 
expected that America will have a special building 
for the display of its products in the near future. The 
Leipzig Fair offers a unique opportunity for American 
manufacturers to display their products for the inspection 
of a vast army of buyers, gathered from all parts of the 
world. 
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just two of the many 
O11 OPTIC TABLEWARE LINE 


PAT. APD. FOR 


STEM WARE 


Goblets 

Saucer Champagnes 
Sundaes 

Cafe Parfaits 
Cocktails 

Clarets 

Wines 


Sugars and Creamers 


Foorep PIECES 
Jugs 
Table Tumblers 
Iced Tea Tumblers 
Seltzers 
Finger Bowls 


UNITED 


LEAD BLOWN 
CRYSTAL GLASS 


with GREEN 
AMBER, or 
Litac TRIM 


Color plates, showing repre- 


sentative items, on applica- 


tion, or full lines of samples 
can be seen at our Sales 


Offices. 


TES GLASS COMPANY 


PITTSBURGH 
BOSTON BALTIMORE CHICAGO DENVER 
NEW YORK PITTSBURGH ST. LOUIS LOS ANGELES 
PHILADELPHIA DETROIT DATTA S SHAT TLE SAN FRANCISCO 


Production Gains As Prices Decline 


Production gains over the number of workers employed, 
coupled with the concomitant decline in the general price 
level and the division of workers to other occupations 
created by new methods of operating plants, are her- 
alded by the National Industrial Conference Board, Inc., 
as promising far-reaching betterment in our economic 
affairs. 

Says the board: “It has been generally accepted that 
employment fluctuates with production, on the assumption 
that, barring revolutionary changes in methods, a given 
labor force is necessary to produce a certain output. This 
was substantially true, according to the board’s study of 
employment and production, from 1900 to 1914, but dur- 


_ ing the past decade employment in manufacturing has to 


an increasing degree failed to keep pace with the increase 
in output and this tendency has become particularly no- 
titceable since the year 1921. Although the volume of 
manufacturing output from 1921 to 1925 increased about 
62 per cent, employment during the same period increased 
only 14.28 per cent.” 

The difference of fluctuation between volume of pro- 
duction and employment since 1921 is so marked, the 
board declares, and substantiated to such an extent by 
the experience in individual plants, that the conclusion 
of a great saving in human energy in manufacturing pro- 
duction cannot be escaped. As the change in relative 
volume of employment is measured in proportion to in- 
dividual plant capacity, the board emphasizes, it does not 


indicate increasing unemployment. It is to be interpreted 


rather as the opening up of opportunities to work in other 
fields, to the degree that the machine relieves men and 
women from having to earn their living with manual labor. 

Significant in this connection, the board points out, 
is the fact that the general price level during the past five 
years has been declining along with greater productive 
activity, a symptom contrary to general previous experi- 
ence, and making possible higher living standards. 

While a greater output per worker employed has been 
made possible by modern, highly organized, high-powered 
and more efficient industry, it has also therewith raised 
the earning capacity of the individual workers. Actual 
wages paid per worker in all manufacturing industries 
combined, according to the board’s wage study, in 1925 
averaged about 114 per cent more than in 1914, and the 
“real” wage—that is, the purchasing power of factory 
workers’ weekly earnings, taking into account the higher 
price level—in 1925 averaged 28 per cent more than in 
1914. The tenet recently adopted by the American Fed- 
eration of Labor, that the wage earner should participate 
in the returns from increased efficiency in the operation 
of the industry, in effect has been realized during the 
past decade, according to the board’s analysis. 


In 1880 when incandescent electric lamps of the first 
crude types were offered for sale, the price was $1.25. 
Two such lamps at $2.50 using 185 watts of electric cur- 
rent gave about the same amount of light as one average 
27-cent lamp today and today’s lamp uses but 49 watts 
instead of 185. 
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A LEADER IN ITS FIELD 


SINCE 1874 THE CROCKERY AND GLASS 
JOURNAL HAS BEEN THE LEADING PUB- 
LICATION OF THE CROCKERY AND GLASS 
TRADE. 


AN INFLUENTIAL AND RESPONSIBLE 
MAGAZINE WARRANTING THE SUBSTAN- 
TIAL SUPPORT OF MANUFACTURERS AND 
DEALERS THROUGHOUT THE COUNTRY. 


THE CROCKERY AND GLASS JOURNAL IS 
THE REPRESENTATIVE PUBLICATION OF 
THE CROCKERY AND GLASS TRADE. 
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American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


BEMUCT Citi Po GEeS V5 kid Sem ec « fancy 
RIM ATI we tte aeteerote acer v5 = plain 
TRE tT sega: RA a ge eR octagon 


Send for Catalog and Illustrations 


Albright China Co. 


| Main Office 
/ Carrollton, Ohio 
| Factories 
Carrollton, Ohio Scio, Ohio 
| 14 Kilns 9 Kilns 
| 
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CHINA CO 
——__ 


U.S.A. 


H-5 Pattern 


“Satisfied Customers Keep Us Busy” 
ee Crooksville China Co. 


CROOKSVILLE, OHIO 


Main Office and Factory 
EASTERN REPRESENTATIVE 
Herbert A. Wellington 


Boston, Mass. 
NEW YORK OFFICE CHICAGO OFFICE 
348 Morrison Hotel 


5 West 20th St. 
John L. Pasmantier & Sons Gordon A. Weese 


Representative Representative 
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Established 1869 


B F. DRAKENFELD & CO. Inc. 


50 Murray St. 


VITRIFIABLE 
COLORS 


Overglaze—Underglaze—Glass—Oxide 
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TUVUVEVOYOATU TENA ETT 


New York 


VLEET 


HIME 


{IEE 


tet aor. 


DECORATING SUPPLIES 


Brushes — Printing Tissue — Oils — Banding 
Wheels etc. 


TI 


THATS 


No. 1211-12 in. Bell Bowl 


Westmoreland Glass Co. 


Grapeville, Pa. 


Menufaciurers of 


High Grade Glassware, Plain Cut and Decorated 
For Gift Shops, Florists and Table Use 


Representatives 


NEW YORK 
He Gc. Gray (Co, 
200 Fifth Avenue 
BOSTON 
Be Pa & HOE, Bunt, 
41 Pearl Street 
Traveling Representatives 
R. B. Reineck, 
1422 E. Marquette Road 
CHICAGO 
R. A. Keel, 
4089 Lincoln Avenue 
CHICAGO 


PHILADELPHIA 
Fred Stott, 
1007 Filbert Street 
SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 
LOS ANGELES 
Himmelstern Bros., 
643 S. Olive St. 
SEATTLE, WASH, 
Himmelstern Bros., 
Terminal Sales Bldg. 
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WHITE AND DECORATED 
ROUND EDGE AND THICK 


or use Liv 


RESTURANTS 
RAILROADS 
STHEAMSHIPS 
HOSPITALS 
TO TSE Le = 
Che LW Ao 


q 


66 ° ° ye bP | 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, tn. 


Publishers 


45 East 17th St. New York 
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Look for 
the 
Economy 
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ECONOMY TABLE TUMBLERS 


A Tumbler Worth Advertising 


Ie you are looking for a tumbler that has 
real merits and is worth advertising, 
consider the Economy. It has an attractive 
shape that fits the hand. Edges cannot 
touch. Difficult to chip or break. Hard to 
upset. Cannot be nested. In sizes from 3 
to 18 oz., plain and etched. Fine lead blown 
glass. Table tumblers in barrels of 18 
dozen or carton of 6 dozen. 


Sold only through distributors. 


ECONOMY GLASS CO. 


MORGANTOWN, W. VA. 
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“DELICA WHITE” 


Best Glass for Light 


For 20 years Delica White Cased Glass has been 


“THE LEADER” 


and is 


Now Better Than Ever 


TRADE MARK 


New Shapes and Decorated Shades Will Soon 


Be Ready, Also New Line of 


Lighting Units, Portable Lamps 
and Other Novelties. 


K. G. I. Aims to SATISFY ‘ 


KOPP GLASS, Inc. 


SWISSVALE, PA. 


New Catalogue No. 30 Ready Sept. Ist 
Write for Copy 
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‘Rates: 40 cents per line for first insertion; 20 cents per line 
jor following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 
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TRAVELING SALESMAN SEEKS LINE 


MOSITION WANTED—Traveling salesman wishes line on 

commission basis covering Pacific Coast. Reason for resigning 
present position, change of territory not agreeable. All communi- 
cations will be forwarded to me on my route and will have imme- 
diate attention. Regarding ability, staying quality highest reference 
given and can produce the goods. Answer by letter only to Custer, 
920 Charles C. Chapman Building, Los Angeles, Calif. 


BUYER WANTS POSITION 


UYER CHINA, GLASS AND LAMPS, 20 years’ experience, 
best of references. For further particulars address Box 56/7, 
care of CROCKERY AND GLAss JOURNAL. 


IMPORTER WANTS TRAVELING SALESMAN 


ALESMAN—YOUNG MAN. Well known New York im- 

porter of glassware and art pottery needs man who is a real 
salesman to travel; must have selling ability, but wide experience 
not necessary. Excellent opportunity. Box 568, care of THE 
CROCKERY AND GLASS JOURNAL. 


Buyers in New York 


Aucust 12, 1926 

J. T. Atkins, housefurnishing goods, Auerbach Co., Salt Lake 
City, Utah, 333 7th Ave. (J. M. Biggins, Inc.). 

G. L. McLaughlin, lamps, Newcomb-Endicott Co., Detroit, Mich., 
128 W. 31st St. (Weill & Hartmann). : 

A. G. Rooker, housefurnishings, Russell, Graham Co., Marshall, 
Tex., 45 W. 34th St. (Beck & Schlanger), Imperial. 
' Miss Bevans, gifts, Newcomb-Endicott Co., Detroit, Mich., 12 
W. 31st St., 6th floor. 
| Mr. Silbiger, housefurnishing goods, Meyers Co., Greensboro, 
\N. C., 105 Madison Ave. 


oO 


_ Mr. McCarthy, housefurnishing goods, Cohen Bros., Jackson-, 


ville, Fla., 105 Madison Ave. 
Mr. Rosner, china, glassware and lamps, Kaufmann & Baer Co., 
Pittsburgh, Pa., 116 West 32nd St. 


Avucust 13, 1926 


_Mr. Moreland, housefurnishings, china, Mendel & Harris, Inc., 
New Haven, Conn., 115 W. 30th St. (B. F. Levis). 


Aucust 17, 1926 

F. E. Fleischman, housefurnishing goods, I. Freimuth, Duluth, 
Minn., 1170 Broadway (Ahrens, Smith & Ferguson). 

B. G. Twitchell, china, housefurnishings, Kaufman Straus Co., 
Louisville, Ky., 112 W. 28th St. (Littman & Storch). 
| Koster, housefurnishings, Katz & Goldsmith, Braddock, 
Pa., 105 Madison Ave. 

C. H. Trueman, housefurnishings, L. S. Ayres & Son, Indian- 
apolis, Ind., 1440 Broadway (Assoc. Mdsg. Corp.). 

Mr. Mater, housefurnishings, G. M. McKelvey Co., Youngs- 
‘town, O., 455 Seventh Ave., Room 904. 


Aucust 18, 1926 


_G. Salisbury, housefurnishings, W. N. Whitney Co., Albany, 
| Bey... 27 West 33rd St. (Fellows Buying Co.). 

L. Michael, gifts, novelties, The Loeb Co., Washington, D. C., 
| Penn. Hotel. 

Mr. Goldsmith, housefurnishings, Brager’s, Baltimore, Md., 115 
W. 30th St. (B. F. Levis). 
} . Stanger, housefurnishings, toys, Kaufman’s, Harrisburg, Pa., 
1150 Broadway (F. Lilienthal Co.). 

J. E. White, housefurnishings, White Bros., Waynesboro, Va., 
Lathan Hotel. 

J. Wallace, china, glassware, Wallace Bros., Chicago, Ill., Herald 
Sa. Hotel. 
| C. A. Calder, toys, glassware, Wm. Taylor Sons & Co., Cleve- 
land, O., 1440 Broadway. 

C. C. Sickenberger, lamps, J. L. Hudson Co., Detroit, Mich., 
1440 Broadway (Assoc. Mdsg. Corp.). 


| PETER POTTER | 


a 
PETER POTTER SAYS: I know a feller what had to 
give up his job in a crockery ’n glassware store ’n go to 
work in a rubber ball factory. Whenever he droppea 
*nthing in th’ former et cost him a good piece ’o his salary 
but in the latter th’ merchandise only bounced when he 


dropped ’em. 


Capitalists Now Are All Sorts of Folks 


Those perverted orators who seek to stir the envy of 
their hearers by assailing “the capitalist class’? may learn 
something not particularly to their advantage from an an- 
alysis of the occupations of purchasers of a recently is- 
sued preferred stock of a public utility, according to an 
editorial in the New York Sun. The editorial lists the 
number of investors in this stock by classes thus: 


INCCOUNtantSme ere oe LL GORD Mechanics sae. seer rie 530 
Bak erSeeaaeeeian tanto. U5 Seem Nlessengers> 5. ceri eee oes 91 
Bar begs ypueretes ne «cs. ces TOSy MeN TIESeS eee doe cae ee aoe 2/4 
Butchersmapeieesd eae... Ll See Pattitersi :...2.2e eee eee 182 
Car penterstere cee chic. co ASS AStORELG. wr. ccm etos 60 
Ghauthetcsmmerrcn cs... GOT ar Eltimbensw seen eee tes 257 
Gler ksi toe. fe ACTS MEM aae AI, HOAs citing CBE 347 
DOMESTICS as ho cae ce GZS EINtErS a dor reel eto ste 355 
|Drd tismenwemenrcr. 1)... TAQ Re Rat rOademetin«ener erent 312 
Dresgimakersmeeer «sc oaks 3 2M Cathet yee va ee ee eer 51 
Electsitiansaeme er nee. DSJMEESECrClAMES, 2 tne eee 314 
SNP iMeeESmater ect nya ons <fore-s 558 Bankers and Brokers...... 65 
Factonye workers e...... « L.OSSHea Dentists 2. pease oe eee 63 
MOnemenwecemein. eoccs «bos SiGe OGtORS hon Sen peers eee 146 
Housekeepers) 2:4.5....... AOZOS SAW VETS cl terces ie ss eee 77 
eA DORETS ae EP Eee ee «6 we coon 490% oMiahapens’ S, cannstecees oe 496 
Machinists me seen aes. 490 Se Manuracturerses.te. a ee Les 
IMetalewot cerca ssecr os 5 aoe Merchrantsoen ate meee ie 926 


Glass and Pottery Imports to Guatemala 

There was an increase in Guatemala’s importation of 
glassware and crockery from $249,000 in 1924 to $266,000 
in 1925, or 7 per cent, according to a U. S. Consular Re- 
port. The most noticeable increase was in the imports 
from the United States from $50,000 to $97,000, or 9-4 
per cent. The imports from Germany decreased froim 
$124,000 to $109,000, France from $13,000 to $10,000, 
and England from $6,900 to £5,800. 
crockery imports from other countries were as follows: 
Belgium, $25,400; Japan, $13,000; and the Netherlands, 
$4,700. 


Glassware and 
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MM 
IMPORTERS MADDOCK & MILLER, Inc., 39-41 hy Se ar CHINA CORP., 149- 
= ¥ est 23d St. v ve. ; j 

= mapa thet & eae BUS English Wares of Merit: John Mad- Importers of Rosenthal china dinner- 
= yr fe " Tei a tine an dock & Sons, Royal Worcester, Aller- ware, placeplates, lamps, art figures. 
= Art, Porter teB oneeemeaLavhigoitond ton’s Crown Ducal Ware, Carlton Hotel china. Telephone Ashland 7816. 
= Lamps. y : Ware, Price Bros. Teapots. ee H. RUHE, 14 West 23rd 
= Us 

= EDWARD BOOTE, 85-87 West 28d MOGI, MOMONOI &CO., 105-107 East Importers of China, Glassware and 
= St. 16th St. B Specialties. Telephone Gramercy 2228. 
= Cauldon China. Wood & _ Sons’ Importers of Japanese Goods. Tele- THE SENDAR COMPANY, 35-37 
a Earthenware, Gibson & Sons’ Teapots. phone—Stuyvesant 8595-8596-8597. West 28rd St. 

= ‘ “Open Stock English Dinnerware Blue 
= eermttng so teeN & CO., 72-74-76 ee BROS., 58-57 West 23d Willow.” Domestic dinnerware. — Vit- 
= “The Dinnerware House of America.” Japanese Goods. tae pa Piaget 

= ; A .. 105-107 
2 L BERNARDAUD & CO., 61 West wittIAM G. MUELLER, Inc., 49-51. Fifth Ave. 

= 23rd St. ; West 23rd St. Tirschenreuth Dinnerware, Old Abbey 
= French China Dinnerware, Short Dinnerware from Heinrich & Co.. Selb. Ivory Body Dinnerware, Rona and 
= Lines. White China for Decorators. Also: Fancy China from Winterling. Verra Crystal Tableware. Specialties 
2 UL. D. BLOCH & CO., 87-41 East 18th wn ibuaiee a 

= St. ROBERT SLIMMON & CO., 96 to 102 
= Importers of Chir» and Glass, Mfrs. : Church St. 

= of Lamps, Shades aud Novelties. The pet aoe a J. ee ae rates . 
= ulliadin eigh, R. Sudlow ons, Shorter 

2 CONTINENTAL CERAMICS CORP., : Sons, Royal Aller Vale and Wat- 
= tae a Be eee eet AB combe Pottery. 

= mporters' o omas, Krister an O- 

z hemia decorated and white dinnerware. NATHAN STRAUS & SONS, Inc., 
= Open stock patterns carried. Telephone 119 Fifth Ave., at 19th St. 

= Ashland 7816. Large stock of imported open-stock 
= dinnerware. Sole distributors of 
= COPELAND & THOMPSCN, Ince. “Royal Schwarzburg” and “Superieur” 
= 206 Fifth Ave. Limoges dinnerware, Gift Shop Spe- 
= Copeland’s China, Earthenware and cialties. 

= White China fancies. Phone, Ashland TAIYO TRADING CO.., Inc., 101 Fifth 
4 2975. Ave. 

2 JOHN DAVISON, Inc., 14 Barclay St. Japanese, China,” Lamhe. a 
= lish China, Earth d non 

= abe ie ea tera pes B. TOMBY & CO., 20 West 28d St. 

= Representing: Hutschenreuther Selb, 
= A.J. FONDEVILLE & CO., 24 West Schlegelmilch, Schoenwald, Villeroy & 
= 23rd St. Boch, etc. 

= Successors to Fondeville & Van Ider- JUSTIN THARAUD, Inc., 24 West 
5 stine. Importers of China, Glass and 23d St. 

= Earthenware. Sole Agent for L’Union Ceramique, 
= : Limoges. France. 

= OTTO GOETZ, rNC., 122 Fifth Ave. Myott, Son & Cox Hanley Staffs, Eng- 
= Importer of Crockery, China and land. Royal Bayreuth China, Bavaria. 
: Glassware for immediate delivery. Telephone Gramercy 5150 

= : VOGT & DOSE, 14 W. 28rd St. 

= HARUTA & CO., 141 Fifth Ave. dare 

= Importers of Japanese goods. Phone Uptown Headquarters ee ee ding pattera 
= Caledonia 4475. for the ite China tor econo Oe 

= : J. H. VENON, Inc., 104 Fifth Ave. 

= HAVILAND & ABBOT CO., 920 Pottery Glass China Martin China, Limoges; Gustafsberg 
S Broadway, corner 21st St. Metal Goods and House- China and Earthenware, Sweden; 
= Trad Kosta Crystal, Sweden: Rorstrand 
: HAVILAND CHINA COj sine wit wares Tades China and Earthenware. Sweden. 

E East 36th St. KENNARD L. WEDGWOOD, 255 
= The Famous “Haviland China” Fifth Ave., between 28th and 29th 
Bt) y ba ee een PERCY N. LEYLAND, Inc., 184 Fifth te 

a ne., 184 F% Josiah Wedgwood & Sons. Ltd. Tele- 
= eae CHINA CORP., 39 W. 23rd Ave. phone Madison Square 7429. 

2 King & Barrett, teapots; George 

= Joseph M. Watte, Pres. Gram. 0687. ina; 

= German dinnerware and fancy china. b Cs. ta one Teckone DOMESTIC GLASSWARE 

= HERMAN C. KUPPER, Inc., 89-41 Gramercy 6626. BONITA ART GLASS CO., Hunting- 
= West 23d St. ton, W. Va. New York Sample 
= Ahrenfeldt Frenck China. FRED. C. REIMER CO., Inc., 49-51 Room, Cox & Co. 120 Fifth Ave. 
= W. 28rd St. Encrustations on Imported China and 
é LEVY BROS. CHINA CON 65 We “Krautheim” — Dinnerware, “Schier- Fine Decorated Glassware. 

= 23rd St. holz”—Art Goods, “Royal Dux’—Art BRYCE BROTHERS COMPANY 

- Importers and decorators. Large stocks Goods, “Theresienthal”—Fine Crystal, Blown lead glassware in Crystal and 
= dinnerware, 23-piece tea sets, service Venetian Glassware, French and Italian Colors—Cut, Etched and Engraved. 2 
= plates. Immediate delivery. Gramercy Pottery, White China. Phone Gram- J. Duncan Dithridge, Representative. 2 
: 4393. ercy 5181. 240 Fifth Ave. z 
= z 
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CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 
GILLINDER & SONS, Inc., 220 Fifth 


Ave. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 1849 
Fifth Ave. 


THE ROSBERN GLASSWARE 
CORP., 12-14 West 21st St. 
Manufacturers of light cut and gold 
encrustations. Phone Chelsea 0746. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 

UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 

WESTMORELAND GLASS GCO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 


Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 


Electric Lighting 
Lamps. 


ook BRISBOIS, INC., 200 Fifth 
ve. 
Room 210, Lamps and Cut Glass. 


See HAWTHORN, 225 Fifth 
ve, 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


eal G'.ASS CO., 230 Fifth 
ve. 
Illuminating glassware, electric port- 


ables, oil lamps, etc. Telephones. 
Ashland 9024-9025. 


oe H, E. RAINAUD CO., 225 Fifth 
ve. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Fixtures and 


Telephone 


DOMESTIC POTTERY 


ae INDUSTRIES, INC., 225 Fifth 
ve. 
Sole Manufacturers of “Lavinite” Art 


Ware, Table, and Boudoir Lamps, crusted, lustre, plate etchings and light Representing Maryland _Glass_ Co., 

Novelties and $1.00 Specials. cuttings on colored and crystal glass- Cumberland, Md., and Guerin-Poyat- 
ware. Elite, Ltd., Dinnerware Lines. 

UPL LGU ULL LUCE 
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A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room. 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


etc.—Chil- 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co, 

T. B. Clark & Co. 

S. K. Bitner & Co. 


Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., 
Averue Building. 
China and glass decorators. 


INC., Fifth 
Gold en- 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 

Representing Fenton Art Glass Co., 
Glassware, -cut, colored and _ plain. 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co. Pressed 
Table Glassware and Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
pane: etc. Telephone, Gramercy 


D. KING IRWIN, Fifth Avenue Build- 
ing. 

Iroquois China Co., Hotel China. Na- 

tional China Co., Quality dinnerware. 

Paden City Glass Mfg. Co., Table, sod~ 

fountain glassware. Economy Glass 

sees Suite 319, telephone, Gramercy 
ih. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 


Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
‘Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 


China Co., dinnerware. 
Watkins 8634. 


lead blown table 
Pope-Gosser 
Telephone 


S. H. SLOBODKIN, 18 West 28rd St. 
Representing Canonsburg Pottery Co., 
W. S. George Pottery Co., Atlantic 
Cut Glass Works. Telephone, Gram- 
ercy 5144. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 483 West 28rd St. 


Thirty-three 
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‘*Pottery and Porcelain” 
By Frederick Litchfield 


AUTHOR OF 


The (arrollion Pottery (o. “Marks and Monograms on Pottery and Porcelain” 
—_—_—_———— ———— § — ~ “Tllustrated History of Furniture” 
INCORPORATED 1903 and others 

MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for tl tlay. 
ONE COMPLETE DINNER SERVICE Pe See Ee 


It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 


“ ‘Ss UPERIOR a4 descriptions of peculiarities of parts, glaze and 


SEMI -SQUARE—— PLAIN EDGE 


colorings. 
For a collection the book is invaluable as it will 
save an amateur from many pit falls. 


The chapter on “Values and Prices” has been 
E offer to the Department rewritten and brought up to date and there is a 
Store Trade highest qual- new index arranged on a novel plan so that marks 


ity ware and distinctive decora- can be readily identified. 
tions in commercial borders. : 2 
Prompt and courteous service. Price $9.00 


Repiepentatives The Crockery & Glass Journal 


HERBERT K. CONNOR CHAS. A. WEIDEMANN 
47 East 17th Street 


East est 


ROY E. HENDERSON New York, N. Y. 


President 


aes 
Tel, Gra eres Bee Representatives: I 


D. King Irwin, 
200 Fifth Avenue, 
New York 


Joseph H. Schwartz a Eden, 


Milwaukee, Wis. 


. A. Mi E 

10 West 23rd St., New York bpencnee en. 
Rochester, N. Y. 

Room 303 E. E. Wilgus, 


Rooms 35-36-37, 
111 Summer St., 
Boston, Mass. 


We're selling a raft of 31 
Earl W. Newton & 


piece sets. Associates, 
9 N. Wabash Ave., 


Chicago, IIl. 
Three good numbers are now 


Western Glass 


available at special prices— New Montgomery. St 
an Francisco, Cal. 
We also feature Roman Gold Western Glass 
e ° rodu os 
Handle dinner ware in L. Co Smith Bide, 
eattle, ash. 
31, 42, 50 and 100 piece sets. Western Glass || || 4 
: nee ee fe ) TY 
We always have something Los Angeles, Cai. 


new for special sales—we 


welcome Buyers. 


Excellent 3 
See Us : Nae ieee Ey 
é ells asl bay. 
For Your Fall Requirements is priced NATIONAL CHINA CO. 
R bl 
ESTABLISHED 1888 and Shipped || SALINEVILLE = + ono. 


Promptly li 


The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 
and 


Get It 


40 cents per line for first insertion; 


20 cents per line for following in- 

Rates: sertions. Seven words per line 
Minimum initial charge $2 paye 
ble in advances. 


Haviland China 


is stamped 


apvilay, on white china 
France ‘ 
DECORATED BY 


| a 4éo, on decorated china 
Limoges 


We respectfully remind dealers that the 
china stamped “Haviland or Haviland & Co. 
is the only china known since 1840 as Haviland 
China and that any other ware with the:name 
Haviland in its stamp cannot be lawfully sold 
as Haviland China, or without the mention of 
the name in full with which it is stamped. 


Any infringement upon our exclusive right 

to the denomination of “Haviland China” for 

our ware would oblige us to sue the offender 
for damages. 


Heatalane Cine Coe Inc. 
11 East 36th St., New York 
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Interest You 


Will It ©» 
® 


| 

To know the names of the best manufacturers and whole- | 
salers in the lines you are interested? il 

! 

| 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
l To have a permanent New York mailing address? 


a : 5 ; i 
To receive information about any particular line? 
‘ | 


To receive a reminder of coming events and activities? 
To be advised about important changes in the trade? ii 
iH 
° 5 . i 
To be listed in advance of your coming to the New York I 
market? i 
i} 
; I 
CROCKERY AND GLASS JOURNAL | 
HH 
will do all these things for you | 
Clip the coupon below and receive | 
iy 
the paper regularly each week. 
; i) 
! 
i 
| | 
a | 
| 
DEMAREST PUBLICATIONS, INC., | m 
rae alae rset SUBSCRIPTION PRICE | 
ew York. | 1 
l Gentlemen :— | Domestic ‘ 
Please send the CE ae ae $3.00 a year HH 
JOURNAL (including the Specia oliday Hy 
| Edition ay el une peg ce AN ng | $5.00 for 2 years | : 
bers) to the following address for which .... 1 
enclose ...... for Pieronces year. | Canada | 
| é | $4.00 a year | ; 
WN songs cs gouoDo dbo aud dbo UOK Os oOdmOr | Foreign | i 
Firm ee hk pene [Bnd op eee | 35.50 a year i} 
AGATESS: Oe crctesctonetleaee Romie enero telotomere oe ae | I ; 
} 
ee ee ee 
_ 
Crockery and Glass Journal, published weekly at New York. by Demarest Publications, lnc. Subscriptions, $3 per year. Editorial and Advertising Ps 


Office, 45 East 17th Street. Entered as second-class matter September 2, 1920, at the post office at New York, under the act of March 3, 1879. 
Vol. 108. No. 8 August 26, 1926. oy 


August 26, 1926 CROCKERY AND GLASS JOURNAL Three 


DECORATION NUMBER 135-G 


LS) am ) 


An exceptionally attractive decoration on our 


GLORIA SHAPE. 


CoO 


The KNOWLES, TAYLOR & KNOWLES CO. 


EAST LIVERPOOL OHIO 
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Now Ready 


The 


Yellowstone 
Dinner 
Service 


Ivory Body 
Exclusively 


Octagon Model 


The Yellowstone is striking in simplicity. There is no relief work, embossing, or irregular 
surface to compete with, or to detract from, the decorative effects. The soft ivory shade, 
reproducing the exquisite color tone of Belleek, and the plain octagon outlines, provide 
the ideal frame and background for the score of origina] decorations especially designed 
for this model. 


Many of the discriminating buyers who have already had opportunity to inspect the 
Yellowstone have been good enough to pronounce it the outstandinng creation of the 
year, one destined for unrivalled popularity. 


The Prices Will Be an Agreeable Surprise 
The 1926 Line Will Be 


Yellowstone shape in Ivory Body only 

Kwaker shape in both Ivory and White Bodies 

Empress, Republic and Hudson shapes in White Body only 
Complete Line of Cable Staples in White Body only 
Complete Line of Hotel Ware, Double Thick, White Body 
Complete Line of Hotel Ware, Half Thick, White Body 


A good assortment of Toilet shapes 


The Kwaker has previously been our leading shape in border, medallion and gold and white treat- 
ments. All of these patterns may now be had on the Kwaker in either the white or the ivory body. 
The ivory 1s slightly more expensive, but you may agree that it is worth the difference and more. 


PRODUCTION 


The equivalent of forty kilns on Ivory. 
The equivalent of sixty kilns on White. 


The Homer Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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if we &@ Fiundreds of satisfied customers 
1A suswess cuaracter | throughout the country testify to the 
|||] RiceLeaders } high character and standing of The 
i Fe en # Edwin M. Knowles China Co. thru 


ees Rees years of experience covering over a 


N 
ty 


||| “esszeeeassee eee quarter of acen tury. 


This company, by invitation a member of the Rice 
Leaders of the World Association, has rightly earned 
an enviable reputation for Honor, Quality, Strength 
and Service. 


The brilliant success of the Edwin M. Knowles 
Mayflower Shape is well being followed up by the 
unusual popularity of the two striking new shapes— 
the York and the Maryland Ivory. 


Tue Epwin M. Knowtes Cutna Co. 


EAST LIVERPOOL, OHIO 
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inctions Great strides have been made in ex- source other than the department with which he had been 

0 Selling port practice by American firms in dealing; it suggested new negotiations and offered a com- 

/rents the past few years. Complaints of mission of approximately one-quarter of the original and 
> 


business being poorly handled are 
ratively few, as trained executives and experienced help- 
*| now handle the export trade of most American enter- 
owes, declares H. R. Hungerford in Commerce Reports. 

Jecasional instances still arise, however, in which Amer- 
ca exporters lack a clear understanding of the requisites 
ic successful foreign trade. Some of the mistakes com- 
‘n to the attention of the Bureau of Foreign and Domes- 
ti Commerce are worthy of mention. 

Ine of them is a lack of understanding of the status of 
‘cing agents. Selling agents’ business, of course, is to 
s€ On commission for the account of their principals— 
‘hy are not in the market to purchase. But, strange as 
‘tmay seem, their inquiries concerning agency proposi- 
‘igs are not infrequently looked upon as indicating a de- 
i to buy goods, and so they receive quotations as pros- 
betive customers rather than the desired information. 

\ case recently came to the attention of the bureau in 
Wch, after extensive negotiations, agency arrangements 
ne been all but concluded and the foreign correspondent 
Ww) only awaiting confirmation and samples before begin- 
mE work. The expected letter, however, came from a 


} 


practically agreed-upon basis. This, of course, was not 
acceptable, and other connections were sought by the sell- 
ing agency. 

With reference to agency representation, American 
manufacturers should bear in mind that buyers do not 
come to decisions as rapidly as in the United States and, 
hence, salesmen abroad should not be expected to cover 
the trade as quickly as is done by salesmen here. In addi- 
tion, much foreign territory is sparsely settled—making it 
necessary for salesmen to spend much more time in get- 
ting from one customer to another. These two considera- 
tions imply the necessity for liberal commissions in order 
to insure adequate representation. 

It has been pointed out by American commercial rep- 
resentatives stationed abroad that our manufacturing ex- 
porters frequently ask for lists of retailers doing business 
in certain foreign districts. Ordinarily, it would be more 
appropriate to request information concerning export and 
import houses, manufacturers’ agents, wholesale houses, 
or jobbers, according to the nature of the product. Some 
commodities, of course, can be sold most satisfactorily 
through engineering and other professional establishments 
prepared to give technical service. 


Seven 


U.S. is Now Surveying Many Domest 


Markets 


} 
| 
, 
| 


Department of Commerce Reports Rapid Progress in Analy- 
sis of Trade Possibilities and Conditions in Various Sec- 
tions of Country—Results Show Need and Value of Work 


REAT progress has been made in the task of sur- 
G veying the market possibilities of various sections 
of the country by the Bureau of Foreign and 
Domestic Commerce, says Dr. Julius Klein, director of 
the bureau, “and the results already are more than proving 
the wisdom of Congress in creating an agency of this sort 
in the Department of Commerce. 

“Our chief problem is to make sure that we confine our 
efforts to the fields of action which have not yet been 
covered in any way, either by well-established private, or 
at least nonofficial, trade promotive agencies, trade asso- 
ciations and chambers of commerce, or by other govern- 
mental agencies. We found at the outset of this work cer- 
tain lines of usefulness which would not in any way con- 
flict with or overlap activities of other official or unofficial 
agencies. 

“Time and again business men have asked us why we 
cannot make an analysis or appraisal of the market possi- 
bilities of an area like the Philadelphia region or other 
regions in the United States, as we have done in China 
and the Philippines and elsewhere, and to give them some 
intelligent advice about our own country, as to how they 
might develop their business, ete. We undertook that first 
with a commercial survey of the Philadelphia marketing 
areas. 

“These regional surveys are intended for the merchant 
who proposes to sell his commodity in the particular re- 
gion and who has before him such questions as: What 
market is there? What is the purchasing power of that 
particular region? How is the trade carried on? What 
is the wholesale and retail activity? Our efforts are to 
make a thorough analysis of the marketing methods pur- 
sued with some idea of the possible purchasing power of 
the territory involved. We have surveyed the Southeast- 
ern States centering around Atlanta, and we have been able 
to give surprising data, said by the merchants interesting 
in trading in that territory to be of the greatest value. 


GREAT DeraiL IN ANALYSIS 


“We undertake analyses of the income tax returns, of 
the ownership of the automobiles and ownership of tele- 
phones, and a whole group of data that enables us to make 
what might be called a prosperity map of the territory that 
American merchants may use to make their plans intelli- 
gently and not in the dark. We have been impressed 
again and again by the inquiries coming into the depart- 
ment, which is one of the best indices we have as to how 
to carry on our work. Instead of sitting 
1zIng, we analyze these thousands of re 
what the business men want us to do. 


Hight 


down and theor- 
quests and find out 
It is surprising to 


discover the deplorable ignorance of even the best An; 
can firms as to how to carry out their domestic comm) 
expansion. 

“For instance, certain paint companies still make 1 
sales allocations by population. This method often |) 
to ludicrous errors and avoidable waste in sending | 
salesmen on expensive and futile tours. The States i 
ent totally different prospects as far as paints are || 
cerned—a most elementary fact and yet one that even| 
largest firms are apt to overlook. The sales progran| 
a large stationery firm is likewise seriously deficien 
vital factors, according to the statements by the hear 
one organization, who says the outstanding characteri: 
of the sales managers of American manufacturing fi 
is that they are completely blinded by routine. Suc 
statement is rather scathing and with approximately $ 
000,000,000 in our domestic commerce, if estimating 
only 10 per cent the waste in useless attempts to sell gc 
where they cannot be sold and where it is mathematic 
certain that they cannot be sold, there is a figure tha 
as large as our whole export trade put together—impi 
and exports. 

“We have undertaken two lines of work, original : 
veys in the Southwest and West, in the Middle West 
New England. We have made a survey in the Mic 
Atlantic States and in the Southeast. There is a | 
waiting list of communities that want such surveys, 
we believe that a carefully mapped out, conservative { 
gram will enable us to learn by experience and make m 
better progress than if we launched into a wholesale cz 
paign which might be very expensive. In every case 
surveys are undertaken with the closest collaboration 
the communities involved and in many instances the ct 
munities bear a good deal of the general expense.” 

Report on NEw ENGLAND 

The New England survey is being supervised for 
Department of Commerce by Dr. C. B. Artman. His 
port, as made public on August 6 at the Departm 
showed that the preliminary field work is nearing com| 
tion in Connecticut and Rhode Island with general sur 
work progressing satisfactorily in Massachusetts, Ma 
New Hampshire and Vermont. 

Co-operation by all branches of industry and agri 
ture in New England has resulted in the return of 
proximately 25 per cent of the questionnaires distribu 
throughout the six States, Dr. Klein said. 

“While this gratifying response indicates the fine w 
performed by the New England Council and State asso 
tions in preparing the area for the survey,” he added, “ 

(Continued on page 20) 


| Erolit in Style, Not Price, Hastings 


Tests Prove 


Principle Applies to Pots and Pans and Housefurnishings as Well 
as Women’s Apparel, Group Head Tells Convention of Mer- 
chandising Managers, Citing Experience and Research Records 


style today,”’ declared Ernest Hastings, presi- 
dent of the Hastings Research Group. at the 
ent convention in New York of the Merchandise Man- 
ers’ Group of the National Retail Dry Goods Associa- 
i. Mr. Hastings discussed the present weakness in de- 


k \ OO many stores are buying price instead ot 


yiment store merchandising policies and their remedies, 
secially as applied to housefurnishings departments. 


No matter what anybody tells you, no matter how 
ny indications may seem to point in the opposite direc- 
ia, it is a fact that we are living today in a style age 
# not a price age. We have proved this conclusively 
hough the experience of the stores in our group.” 


Ir. Hastings mentioned specifically a number of points 
4n which many buyers and merchandise managers are 
ning mistakes that either eliminate or greatly reduce 
fits. 


Ine of these mistakes is buying price instead of style, 
‘said; another is buying assortments of merchandise 
fred as a unit by manufacturers; and still another is 
ning seconds. 

“he experience of the Hastings group of stores, he 
sated out, has demonstrated conclusively that even in 
tn items as aluminum wear, pots, pans, coffee pots and 
iter similar utensils, the style factor has a great deal 
n-e to do with volume of sales and turnover than price. 
[> so-called “octagonal” styles proved far better sellers, 
vn at higher prices, he declared, when the group switched 
ohem from the plainer and cheaper utensils. Increase 
nboth sales and turnover were general throughout all 
h stores in the group. 

fe explained that the experience of the stores, upon 
wlysis, had proved very unsatisfactory with assortments 
yechased as a unit from manufacturers. 

They will tell you,” he said, “that you will sell from 
to 60 per cent of the lot in a couple of days, at some 
we like ninety-nine cents. And so you will, in all proba- 
my. But they don’t tell you how long it will take you to 
ve the remainder. It is true that the choicest items in 
‘h assortment will sell rapidly, but you'll probably find 
he in the end: you will have to mark down the remainder 
Oigures like forty-nine cents and even twenty-nine cents 
‘Ozet rid of it, and that your profit on the entire assort- 
ie turns out to be a loss or something dangerously near 
Le 
he objection to buying seconds for the sake of the price 

ction and values possible, he declared, is the same. 
Tb buyer negotiates for a limited quantity of the sec- 


- 


onds. The manufacturer offers still more attractive price 
bait 1f he will take away the entire lot. The buyer suc- 
cumbs. Placing the goods on sale he finds that the public 
roots through the bargain tables, quickly snapping up the 
articles that are not much below standard, and that the 
remainder either stays unsold or has to be marked to 
such very low figures to move it that the profit on the 
entire transaction is eaten up, though this loss may be ef- 
fectively concealed in the averages of mark-ups and mark- 
downs. While in the meantime the store has added just 
that much to its reputation as a dealer in substandard mer- 
chandise.”’ 

The remedy for all of these evils, he pointed out, lies 
chiefly in the adoption and rigid adherence to a “basic 
buying list,” made up from actual sales and turnover ex- 
perience item by item, and regardless of price. 

In discussing floor coverings, he said: 

“All of our stores were losing money on their rugs. 
This was equally true of the larger as well as the smaller 
ones. When we dug into it we found that they were either 
buying price instead of style or at least material—quality 
regardless of style. That is to say, they were not con- 
centrating on colors and patterns. They were buying the 
rugs at auctions, shipping them home to the store and 
heaping them up into nice piles, in which they stayed. 

“So we made some comparative tests with the patterns 
of one of the well-established and widely known manufac- 
turers. We found that in the same quality rug we could 
sell the patterns that were ‘in style’ at $150 when we 
couldn't sell the less desirable designs at $125. 

“When we consulted the buyers of the stores in the 
group as to the reasons for their leftovers it boiled down 
in every single case to the admission that the colors were 
not right or the patterns were bad. 

“We went further. We dug into this problem of alleged 
difference in taste and styles in different geographical sec- 
tions. And we found that it does not exist, at least not 
within the New England, Middle Atlantic and East Cen- 
tral sections. The people all want to buy the same general 
range of patterns and designs. We picked five buyers 
representing five localities supposed to vary in taste, and 
had them individually select their own best sellers. Their 
selections dovetailed perfectly. Then, to check up against 
the taste of the entire country, we checked the selections of 
these five buyers against the manufacturer’s list of designs 
and patterns which had been the best sellers in his national 
volume. Again the dovetailing of the selections was al- 
most perfect.” 

(Continued on page 20) 
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NEW addition to the buying fraternity is Geo. 
A A. Laubach, Jr., son of the head of Wm. Lau- 
bach & Sons, Easton, Pa., who has taken over 
the buying for the china, glass and house furnishing de- 
partments which were formerly in charge of W. Went- 


worth. Mr. Laubach, accompanied by his father, has been 
in the New York market placing orders this week. 


David Fisher, president of the Paden City Glass Mfg. 
Co., Paden City, W. Va., is a visitor in town this week 
talking over business with his New York agent D. King 
Irwin. Mr. Fisher brought with him a few samples of 
a new line he is soon to introduce on the market. 


E. L. Hochstuhl, of the York Trading Co., importers 
of china, crockery, etc., 42 East 10th St., New York, is 
sailing on the Cleveland, August 26th, in the interest of the 
firm securing new lines and novelties to add to the com- 
pany’s already attractive importations. He will visit Ger- 
many and Czechoslovakia, returning some time early -in 
October. 


Harry F. McKenzie, manufacturers representative, is 
now handling the lines of the Globe China Co., and the 
Eagle Decorating Co., at his showrooms, 2 East 23rd St. 


Tim Mulvihill of The Fair, Chicago, was in New York 
on a buying trip for a week leaving yesterday for the 


Windy City. 


George R. Ahrendts of the Globe China Co., was in 
New York last week to confer with H. F. McKenzie, his 
New York representative, on some new patterns the frm 


will shortly bring out. Mr. Ahrendts returned to Cam- 
bridge, OF Friday. 


Miss S. Goldsmith was in New York this week making 
purchases for her gift shop in Waynesberg, Pa. 


Miss Isabelle Gilbaugh, china and glassware buyer for 
Meir & Frank Co., Portland, Ore., left New York today 
for the West Come aiteted meee spent in looking over 
new merchandise and making purchases here. 


In our issue of August 12, it was incorrectly stated in 
an item in connection with the Illinois China Co., Lincoln, 
Ill., increasing the capacity of their plant, that this factory 
manufactured vitrified hotel ware. As a matter of fact 
they do not make vitrified hotel ware but are manufac- 
turers of a complete line of semi-porcelain dinnerware. 
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Goodwyn Crockery Co. Takes Over Memp 
Queensware Co. Stock 


Announcement of the purchase of the entire stock | 
goodwill of the Memphis Queensware Co., by the Ge] 
wyn Crockery Co. is contained in a full-page advert: 
ment which appeared in a recent issue of the Memyj 
Commercial Appeal. 


Bordering this announcement are photographs of r 
various members of the Goodwyn Crockery Co. staff, s¢\ 
twenty-four in all, while in the center are photogra| 
of Mrs. M. A. Goodwyn, president of the firm; W.} 
Gilliland, vice president and sales manager; Charles | 
Brown, secretary and treasurer and the late Robert) 
Goodwyn, founder of the Memphis Queensware Co., :| 
the Goodwyn Crockery Co. 


Mr. Goodwyn, the founder, died several years ago ¢| 
with his death Mrs. Goodwyn took over the preside: 
of the firm and has since ably carried the business on, | 
sisted by Messrs. Gilliland and Brown and with the 
operation of the rest of the force. | 

The firm is known as “The House of Fair and Squ 
Dealing.” | 

Under the caption “Old Customers and New” the 
nouncement has the following to say regarding the tak 
over of the new stock: 

“In taking over the stock and goodwill of the Memp 
Queensware Co., we realize that during their thirty ye 
of service, many merchants have become their ge 
friends. We shall always strive to serve you in the sa 
agreeable, pleasant way, and ask for a continuance of yc 
patronage upon this basis. To those who have alwayc be 
our customers, we want to say Thank You for havi 
helped our business prosper to such a point that this ¢ 
nouncement has been made possible.” 


Chester L. Jones Buys Sanger Bros. Stores 


The Sanger Brothers department stores in Dallas, We 
and Fort Worth, have been sold. The purchaser is : 
ported to be Chester L. Jones, of Kansas City, presid 
of the Chester L. Jones Stores Corporation. 

The Sanger stores, it is declared, will be used as 1 
nucleus for the development of a large chain of depa 
ment stores, but details of the Jones’ plans in this conn 
tion have not been given out. 

It has been intimated, however, that the managem 
of the Sanger stores will not be disturbed for the prese 

Mr. Jones, whose active management has been larg 
responsible for the great increase of business enjo} 
by his Kansas City enterprise, is already actively interes 
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department store chain development, being a large 
er in the Mercantile Stores Company of New York, 
operates more than a score of stores in various 


rus & Rosenfeld Issues Booklet on Ship 
Models 


me of the lines Lazarus & Rosenfeld, Inc., 98 Fifth 
enue, have been specializing in for some time is ship 
jels and their success with them is responsible for a 
¥ eight page booklet the concern have just gotten out, 
ech illustrates and describes the various models they 
ay, with prices. 

he booklet is very attractively gotten up with gener- 
uly sized illustrations of ships on every page. Among 
hse illustrated are the “Santa Maria,” flagship of Col- 
mus’s fleet, “The Nina’ another of the Columbus 
aivels, “The Pinta” also of the Columbus fleet. The 
Nw England Clipper and others. 

Merchants interested in ship models should write at 
we for one of these booklets. 


Henry Mansell in New Quarters 


fenry Mansell, importer and factory representative, 
a removed to new, attractive, and spacious quarters on 
msecond floor of the building at 35 West 23rd St., 
vkre he has much better facilities for displaying his lines 
n taking care of the trade than formerly. 


Ir. Mansell is sole agent for Barker Bros., Ltd., J. H. 
Vatherby & Sons, Ltd., and Kensington Pottery, Ltd., 
‘nland, all manufacturers of earthenware dinnerware 
svell as Samson Smith, Ltd., manufacturers of “Wetley” 
ha tea ware. 


jew samples from the various factories are now on 
ie at Mr. Mansell’s new quarters. 


Vho is that fellow who goes out of here every night 
with a big bag full of papers? 
‘owhom do you carry all of your troubles? 
Vo gets letters from all sorts of people telling him how 
to run his business ? 
Mcwhom do the stockholders complain when they are dis- 
satisfied 7 
V9 is called to Washington when trouble breaks ? 
\> irons out friction when it creeps in? 
V> gets the requests for more money? 
Vo has to worry about the funds to carry on the busi- 
 |ness? 
Vb rarely makes a social engagement because he knows 
work will interfere? 
V> has the most people trying to waste his time ? 
V5 soonest gets wrinkles around the eyes and grey in 
jhis hair? | 
V> do you think has the biggest snap in the world? 
‘bm do you hope some day to succeed? 


Bete THE BOSS” 


Britons Studying Our Methods 


SELFRIDGE OFFICIALS, ON Tour IN U. S. ConrtTRAST 
MetuHops oF Two CouNtTRIES—FIND 
Leese STORES “PALL 


ARGAIN basements (a l’Americaine), are making 
B their appearance rapidly in England, and finding 
high favor there among consumers, as also is the 
American style specialty shop, according to H. Seal, dis- 
play manager of the Selfridge department store in Eng- 
land, who recently arrived here with about fifty other exec- 
utives of the great English store on a tour of this country 
to study American store methods at first hand. 

American toilet articles also are growing rapidly in 
English favor, he said, as well as certain American foods, 
notably maple syrup and corned-beef hash. 

One of the things which proved most immediately im- 
pressive to the English department store men was the size 
and height of the New York department stores, for the 
building tendencies in England are horizontal rather than 
vertical. The Selfridge store, Mr. Seal declared, is about 
the same size as Gimbels in New York. 

The Selfridge officials, who are at the Times Square 
Hotel, found a striking contrast between the piano depart- 
ment of the Gimbel and the Selfridge stores. Though 
Selfridge does a tremendous volume of pianos, it was 
explained, it does not devote as much advertising or dis- 
play space to this department. 

The party, after visiting the big stores in New York, 
proceeded on its itinerary, which includes Niagara Falls, 
Toronto, Detroit, Chicago and Philadelphia. 

Members of the party are: 

Mr. and Mrs. Butler, sales offices; Mr. and 
Mrs. Seal, display; Miss M. E. Gabbitas, merchan- 
dise bureau; Miss I. K. Alwynne, cleaners; Miss E. Rob- 
inson, basement mantles; Miss M. F. Hodge, bathing 
gowns; Miss J. Hyde, blouses; Miss A. E. Jonell, base- 
ment corsets; Mrs. F. C. Harpur, lamp-shades; W. R. 
Adams and W. R. Adams, Jr., wines; T. E. Evans, silks ; 
F. Day, trunks; L. Ball, men’s clothing; F. Munns, pro- 
visions; A. E. Pitcher, grocery; A. T. Prestage, iron-gate ; 
R. H. Greenshields, fish; Miss F. Goodhew, undercloth- 
ing; superintendents, Mrs. D. M. Melluish, Mr. and Mrs. 
Rk. O. Davies, H. A. Webber, Messrs. L. E. Dunn, W. R. 
Leathes and H. P. Heathcote. 

F. Beare, A. H. Bull, Ltd., Reading; Miss M. Mabbott, 
Miss W. Middleham, L. W. Fox and Miss H. Bishop, Cole 
3rother, Sheffield; Miss W. N. Fee, Miss E. Newling, S. 
Smith, T. Barton Davis and E. C. Medcalf, George Henry 
Lee, Liverpool; N. A. Parsons, A: J. Dorell, Ltd., St. 
Albans; R. Moat, Blinkhorn, Ltd., Gloucester; H. H. 
Harman, R. Needham & Sons, Ltd., Brighton; Miss D. 
T. Unway, toy department; D. J. Trim, adjustment; A. J. 
Watkins, men’s outfitting; Miss M. C. Farren and Miss 
G. S. Gambrill, confectionery; Mrs. A. L. Herrling, man- 
tles; A. Wilkie, cotton goods; Miss Snow, hosiery; Miss 
Parrish, Department 9; Mr. Cory and Mrs. Woolston, 
Holdron’s. 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


New Pressed Glassware Machine Will In- 
crease Production goo Per Cent. 


HE invention of a machine for the manufacturing 
of pressed glassware that will increase production 
of such factories nearly 900 per cent with a reduc- 
tion in costs of about 75 per cent has been announced by 
the Universal Glass Machine Co. of Pittsburgh. The 
machine has been approved by the Patent Office at Wash- 
ington, D, C., and final papers have been granted the com- 
pany. It is believed by many that the machine will in a 
measure revolutionize the glass industry. It is the inven- 
tion of C. H. R. Howe, a member of the well-known fam- 
ily of inventors who are credited with the designing of 
the Howe scales and the Howe sewing machine. So in- 
terested have manufacturers of pressed glassware become 
in the new machine, that several are expected to be in- 
stalled in pressed glass factories before the close of the 
year. 


Libbey Glass Co. Seeks Reversal of Decision 


The Libbey Glass Co., Toledo, O., as plaintiffs in error, 
has filed a petition in error in the Ohio Supreme Court, 
Columbus, O., seeking a review by that court of a decision 
of the Lucas county court of appeals in the case of Otto C. 
C. Gronau, of Toledo, who filed an original damage suit 
against the company. Gronau was injured while in the 
employ of.a contractor who was doing some work at the 
Libbey plant. Gronau sued the company. for damages, 
and obtained a verdict in the common pleas court: The 
company took an appeal, and the Appellate court sus- 
tained the lower court. Then followed the filing of the 
petition in the State Supreme court for a review ‘of the 
case, and the devision of the higher court will be of vital 
importance to all manufacturers because of the issues in- 
volved. 


Ohio Glass Products Co. Needs $100,000 


Stockholders of the Ohio Glass Products Co., Masillon, 
O., have been advised that at least $100,000 will be re- 
quired as additional capital to place the plant on a paying 
basis, it is reported here. A meeting of the stockholders 
was held at Massillon a few days ago when plans were 
considered relative to placing the property in operation. 
The factory was erected with a view to manufacturing a 
general line of containers, but it has been idle for a period 
of time. There are about 150 stockholders in the corpora- 
tion. 
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Another Factory for New Martinsville. 


Another glass factory is to be established at New ) 
tinsville, W. Va., according to reports received this w| 
As a result the community will have two such facto; 
The original factory erected was the New Martins)| 
Glass Mfg. Co., which has been a successful business 1} 
ture from the beginning. The new company, which is 1) 
being formed, will feature a line of novelties, which | | 


include convex glassware and clock glass. 


Keyser, W. Va., Wants Glass Factory 


Business interests at Keyser, W. Va., are interestec| 
having a new glass factory erected there, and comnnt : 
have visited Cumberland, Md., people who are now ¢| 
cerned in seeking a location for a plant. Recently the || 
tory of the Queen City Glass Co. was destroyed by | 
shortly after it was placed in operation, and the ef, 
now being put forward is to have this company go i| 
business at Keyser. 


Fall business is in more liberal receipt, according to f 
glassware manufacturers, and with the close of the st. 
mer vacation period for employes Saturday, factories | 
again be in a position to continue regular production sch’ 
ules. 


ir. oe ae | 

Buyers Visit E. Liverpool District 

A few buyers have been in the local district of late, 
wanting something special for sales proposed for the — 
mediate future and the majority placing business for | 
ture shipment. The demand for colored glassware ¢| 
tinues to hold up well, in fact colored ware has bolste , 
the market this year in no small way. The novelty line | 
been and is still in very excellent request, not only by | 
tail distributors but by the jobbing interests as well. Blo 
stemware is still in active movement, the demand for D 
ular priced merchandise being in the lead. A better gri 
of merchandise, however, is being bought by some © 
tributors for fall and holiday trade, and these orders : 
listed for later shipping. With the wage question in” 
flint glass industry settled for another year, manutfact) 
ers hold that all plants should continue operating activ 
throughout the balance of the year, although the sumn) 
dullness which all factories have experienced in a grea 
or less degree) was not unlooked for. Placing of ‘ord 
for the fall and holiday trade will be active starting nm 
month, and this rule is similar to that situation which ; 
prevailed in former seasons. 


: 
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| Work Progresses on Louie Factory 
Navorable progress is being made upon the erection of 
mew plant at Weston, W. Va., for the Louie Glass Co., 
dunless something unexpected happens to halt construc- 
§ work, the new factory is expected to be completed 
Hin the next two months. The company plans to manu- 
ure a general line of flint glassware, including tum- 
s and kindred items. 


eeral Spending $100,000 on Improvements 
ne Federal Glass Co., of Columbus, O., is spending 
yards of $100,000 in factory improvements which will 
eide the erection of new lehrs and other equipment. 
h factory is one of the most active in the middle west 
‘ie production of tumblers and other similar lines, and 
yovements are being made with a view of greater 
rut. 


Bonita to Erect Additions 


Onstruction of additions to the plant of the Bonita Art 
las Co.’s plant at Huntington, W. Va., will begin next 
oh, it was announced this week by General Manager 
tt Jaeger. A building program costing $15,000 has 
e outlined. The company is doing an exclusive decor- 
it business, and was formerly located at Wheeling, W. 
a 


ould You Gag, 
p> Your Sale smen? 
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Imagine this man sitting 
in a buyer’s office while 


another —_ representative 
was selling a competing 
line. 


Foolish, isn’t it, yet that 
in effect is just what is 
taking place when you 
print your company’s 
name and slogan along- 
side a competitor’s ad- 


Photo- vertisement that is illus- 
Engraving trated and tells the buyer 

Illustrating something he wants to 

Photography know. 

Advertising Rawsthorne illustrating 


service and advertising 
counsel is at your dis- 
posal, Send us the ware— 
we'll do the rest. 


ROBERT RAWSTHORNE CO. 


: | Heeren Building—Eighth & Penn—Pittsburgh, Pa. 


— 


. PHONE ATLANTIC 4180 


U. S. Featuring Cold Drink Sets 

The United States Glass Co. has made a special feature 
this season of cold drink sets, and as a result the sales de- 
partment has disclosed the demand for this line has ex- 
ceeded former sales records. From time to time new 
shapes have been added to this line, jugs and tumblers to 
match, the jugs to be had with or without covers. This 
line is shown this year in both colored and crystal ware, 
and in all it is the largest assortment of the kind this com- 
pany has ever assembled. Although the weather has been 
unseasonable at times, the company has done a heavy vol- 
ume of business on its entire offering of cold drink sets. 


Kopp Glass, Inc., Doing Big Business 

Kopp Glass, Inc., Swissvale, Pa., of which Harry A. 
Ross, formerly with the Pittsburgh Lamp, Brass & Glass 
Co., is manager of sales, is doing a very heavy business 
at this time in lighting glassware. In addition to this line 
the company is also producing a line of novelties and spe- 
cialties. The line is different in many respects to that for- 
merly produced at this plant when it was under other man- 
agement, as many new items have been designed since the 
factory has come under the personal management of 
Nicholas Kopp, who is also president of the corporation. 


Peter Potter wants your suggestion. 


A few specialties selected from some of our most popular 
patterns. Designs that are different, the beauty of which 
is enhanced by the brilliancy of the Duncan & Miller crystal, 


Representatives: 


New York Boston 
Paul Joseph, Murt Wallace, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 
Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
5453 Kenmore Ave. Telephone Ardmore 0897 
Chicago 


he Duncan & Miller Glass Co. 
' Washington, Pa. 


Chicago 
F. T. Renshaw 


E. B. Hill, 
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What’s the Matter With the Pottery Business 
Is Question Being Asked 


HILE a better tone to the dinnerware market con- 
tinues as the season advances, the question is still 
being asked by many associated with the indus- 

try, “what’s the matter with the pottery business?’ And 
just as many answers to this query are being returned as 
are asked. Some declare that the continued growth of the 
syndicate business has had a lot to do with the present 
situation. Others say too many short sets are being sold, 
and still others suggest that too many special sales are 
being put over by department store managers without 
considering future reaction. While all these “reasons”’ 
may have some foundation of fact, yet there is no denial 
of the statement that the department store business is far 
from being what it should be. But these facts remain un- 
disputed: When generalware manufacturers with thou- 
sands of dollars invested in factories are unable to obtain 
sufficient business from old line channels of trade, they are 
compelled to seek business elsewhere. That is being done 
at this time and the drive for business in the “‘wide open 
spaces” will very likely continue until former large buyers 
of dinnerware return to the market. Also that the syndi- 
cate store trade is growing, and that the heads of these 
syndicates are today distributing more dinnerware than 
ever before, with sales to these interests increasing. Not 
only is this admitted to be a fact, but in many sections of 
the country large furniture houses are making a house to 
house canvas marketing dinnerware, and these distributors 
have adopted plans whereby they are developing a grow- 
ing dinnerware trade. These furniture dealers are not 
putting out the old-time gold band and line sets, but are 
marketing a specially selected open stock pattern, so that 
the buyer, after the set is delivered can go to the furniture 
dealer, obtain replacements, and eventually purchase addi- 
tional items. There is a secret in this plan that might be 
followed by all distributors of dinnerware, that of obtain- 
ing the customer first, and then having the customer re- 
turn to the store for either dinnerware or possibly some 
other household requisite. The idea is to get the customer, 
and that is what the furniture store dealers are doing to- 
day, and dinnerware is to be the “‘leader.’’ Dinnerware 
manufacturers have pointed out that whereas the furniture 
trade is putting out a short set in a good open stock pattern 
and on a good grade of ware, there is no reason why the 
department store buyer could not put out a short set on an 
open stock pattern, and obtain a greater profit on replace- 
ments and the sale of additional items to enlarge the set. 
But the cry from many department store buyers during the 
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last few months has been short sets to sell at a price. [ 
other words special sales merchandise. A lot of this ec‘ 
of merchandise has been sold, but what thas been or wil) 
the reaction? Will the customer be satisfied with the c: 
of ware marketed during the special sale? Will the 
tomer return as pleased and want more ware of the Sif 
patterns? It has been suggested, and in some instances } 
suggestion has been followed of late, where buyers h) 
discarded the scheme and thirds idea and have orde} 
“R K” goods in an open stock pattern, and after a | 
the return has been greater than formerly. “Many buy, 
are only looking at the present and are not anticipating | 
future,’ one manufacturer put it this week. 


“Pete” Rinkin, manager of the china and glass depi! 
ment of the Boston Store, Chicago, accompanied by J. ], 
Caffrey, spent several days in the local market last week 


George Bratt on Road 


George T. Bratt, salesman for the Edwin M. Know 
China Co., opened at Cleveland, O., late last week, 1 
being his first stop on an extended western trip. 


Arnstein & Papke in East Liverpool 


Leo Arnstein, merchandise manager for the Schus 
Stores, Milwaukee, Wis., with “Al” Papke, of the sa 
organization have been spending some time in the lc 
market, after which they went into the Pittsburgh gl 
market. They were interested in merchandise for | 
and holiday requirements. 


“Mayflower” Shape Very Popular 

It was related this week that the popularity of the “M 
flower’’ shape of the Edwin M. Knowles China Co., is st 
that over 7,000 open stock patterns have been plat 
throughout the country. This is is declared, is a new It 
record for one shape. The shape was placed on the m 
ket some years ago, and immediately leaped into popul 
ity. It was featured in open stock patterns only, and 1% 
bought in liberal volume from the beginning. 


Have 
Plate 


The Smith, Phillips China Co. have added a new ¢0 
partment plate|to their line, made in an ivory body, anc 
to be had in a wide variety of decorations. The plate 
light in weight, and when stacked takes no more room tl 
a dozen seven-inch plates. The item is now being sho 
for the first time to the trade. Formerly the compartm 


Smith, Phillips New Compartme 


’ 


; 
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plate was to be had only in thick weight, and this is the 
first time that the plate has been made the same thickness 
of flat ware included in the semi-porcelain line. Over a 
dozen different patterns are to be had. Although the item 
was only recently added to the line, and because of its 
light weight it has proved to be a very popular item and 
department stores have been ordering the plate in very 
heavy volume. 


Advancement in Operating Schedules 

With an increased volume of business being received 
by the generalware manufacturers in the eastern Ohio ter- 
ritory, some advancement in operating schedules is noted. 
As a whole the district is operating on a basis of probably 
75 per cent. Mail business is slightly heavier than for- 
merly, and road salesmen are forwarding a larger volume 
than they did when making earlier trips over their terri- 
tory. There is a trend, however, to cover the country with 
a fine tooth comb for business, for the reason that former 
channels of trade have not been producing the volume 
manufacturers have been accustomed to receive. With 
a change in the situation, however, it is very likely the pro- 
duction of the district will be up to at least 80 per cent 
of capacity within the next few weeks. 


Old Pottery Sold at Norristown 
The former pottery plant at Norristown, Pa., operated 
continuously for fifty years by Keller Bros., has been sold 
to a new interest headed by John Haeflin, of Norristown 
for $17,500. Keller Bros., have continued operating in a 
new location and producing a general line of stoneware. 


No Summer Meet for U. S. P. A. 

It is not likely that a summer meeting of the United 
States Potters’ Association will be held this year accord- 
ing to the opinion of some members of the Executive 
Committee. With the wage agreement problem out of the 
way, it may follow that no general gathering of manufac- 
turers will be held until the annual meeting of the Associa- 
tion, which is likely to be held early in December as has 
been the usual custom. While no time or place has been 
definitely announced, it would create no surprise to learn 
of New York being selected for the session. It has been 


“some years since a meeting was held at Washington. 


McNicol Plant on Full Time 

Full time schedules are being maintained at the plant of 
the T. A. McNicol China Co., of this city. ‘We're doing 
an excellent business on our new De Luxe dinner shape,” 
Mr. McNicol declared, ‘and we propose to feature about 
12 new patterns for the late trade this year. We are fea- 
turing open stock patterns in larger volume than ever be- 
fore, and as a result we are operating our decorating de- 


Fifteen 


Means Uniform Qualty 


HERE is no departure from the 
quality which users of feldspar 
anticipate and must have to insure 
the excellence of their production. 


The reputation of Minpro Feldspar 
for uniform quality and prompt 
deliveries makes it the premier spar 
for Potteries and Ceramic indus- 
tries. The large supply available 
enables us to meet your require- 
ments. 


Test samples are convincing proof of Min- 
pro purity. We will gladly furnish these 
and any information you desire. 


REG. U.S. PAT.OFF. 


CERAMIC CHEMICALS 
MINERALS, OXIDES 


SERVICE 


“Whe 
ROESSLER 8 HASSLACHER CHEMICAL© 
709 Sixth Avenue, New York 


partment full time.” Chicago New Orleans Pittsburgh 
= Philadelphia Boston Cleveland 
. . . : Balti Kansas Cit Trenton 
_ Homer Laughlin Kiln Operating Steadily eae poy a ead | 
) The new tunnel kiln at the Newell plants of the Homer | 
| Laughlin China Co. has been placed in steady operation, | 
(Continued on page 20) eee 
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BARKER BROS., Ltd. 


ENGLAND 
Cordially invite you to inspect the new range of samples 
now on display at 35 West 23rd Street 
Stunning new designs on their exquisite Ivory Body 


Splendid hand painted undergiaze and Decal treatments 
on the new 


“EUREKA SHAPE” 
Make this seasons productions most desirable 


Ivory Grill plates to match all patterns 


Yes — we produce SALAD BOWLS 
SALAD PLATES, SERVICE PLATES 
BLUE WILLOW GRILL PLATES and DINNERWARE 


Popular prices 


The wholesale and jobbing trade are especially invited 
to view the line 


Sole Agent 


Henry Mansell 


35 WEST 23rd STREET NEW YORK CITY 


Tel. Gramercy pase 


Oberlies Importers, Inc. 


Joseph H. Schwartz 


Crockery 
10 West 23rd St., New York A 
Household Utensils 
Room 303 a 
We're selling a raft of 31 ° 
i Ai Lion Steel Ware 
Three good numbers are now Richard M. Schmidt, Representative 


available at special prices— 


The Best Enameled Ware 
We also feature Roman Gold 


4 : The Ware That Wears 
Handle dinner ware in 
31, 42, 50 and 100 piece sets. OPENED NEW HEADQUARTERS 
We always have something 10 Bast sia Sipeen 
new for special sales—we 
welcome Buyers. New York 
See's Ready for Business 
For Your Fall Requirements Ask for Catalog 


ESTABLISHED 1888 


Telephone Stuyvesant 10043 


a 


What the New York Market Is Offering 


; Many Excellent Items Being Offered 
for Fall Sales by Metropolitan Stores 


By BratriceE MILLER WISNER 


to the city from country homes, and hotels, the 

New York market is urging preparedness to meet 
the demand of many household necessities, glassware and 
gifts for replenishing the home and to take care of bridal 
presents, for the early nuptials listed. Exquisite stem- 
ware, lamps, and small household wares, add to the large 
supply of labor saving devices sweepers, and washing 
machines that are an absolutely necessity for the up-to- 
date housekeeper. 


. NTICIPATING the large influx of vacationists 


Glass and pottery vases hold forth in gorgeous tints in 
three especially attractive windows by Lord & Taylor, 
in which the combination of color is well chosen and de- 
lightful in bright tones. One window features a dull blue 
pottery, in very odd shapes, some with quaint handles, 
-and a very noticeable shape favors the pineapple in its 
raised points around the body of the vase, in a peculiar 
style. Another window gives a very attractive assemblage 
of Venetian blue glass large vases, and smaller ones with 
blue body and clear white crystal handles. At the rear 
of this window is a beautiful mirror with a striking blue 
glass frame set off with crystal inserts around the edge. 
Still another window shows orange pottery vases, with 
two large black and white decorated vases in contrast. 
An odd—whatnot stands at the rear of this window dec- 
orated in which orange color, exhibits bits of pottery in 
fanciful shapes, which add to the noticeable effect of the 
window display. 


Removal sales at Cantines, “The House of the Orient,” 
brings a host of interesting oriental wares at reduction 
| prices. Beautiful china, lamps, embroideries, wicker fur- 
‘niture and baskets, prove strong inducements for those 
seeking excellent value at modest prices for the time of 
sale. The firm’s new home on upper Fifth Avenue, will 
be one of the centers of Far Eastern importations, which 
are so much the vogue at the present time. 


Beverage sets that would give a more tempting appe- 
tite for the drinks that may be contained, are the lovely 
and attractive crackled glass sets shown by B. Altman & 
Co. in the glass section of the fifth floor. These are 
delightfully refreshing in clear crystal with green or blue 
jug handle and cover knob. These sets comprise a jug 
| with cover and four glasses, and are priced at $4.25. 


Colonial reproduction metal lamps play a conspicuous 
_partin an attractive window display by John Wanamaker. 
The room shown is completely furnished in period style 
with old time chairs upholstered in bright floral designed 
cretonne, making a lovely setting for the colonial lamps 
displayed. Five graceful lamps are shown; two table, 


| 
| 
| 


two floor and a beautiful small glass lamp of quaint de- 
sign. The bridge lamp is simple and appropriate in 
carrying out the suggestion of the room. The table lamps, 
one a twin candle, have the old time oil burner and the 
fine crystal lamp has an engraved glass bowl. A lovely 
decorative china tea set has a place on an old type table, 
while odd stands and a center table unite in giving the 
room a real Continental air. 


Some specially priced Limoges dinner sets are being 
featured at Bloomingdale’s with neat border decorations 
of miniature pink roses and foliage, 51 pieces at $23.95 
and 99 pieces at $49.50. Other imported dinner sets with 
border decoration and matt gold handles are priced from 
$12.50 to $35.00. Chinese vases of Mirro black or blue 
in graceful shapes from $1.00 to $1.95, Spanish pottery 
vases in a variety of excellent shapes and sizes in color 
combinations of blue, yellow and dark green at $4.50, 
and gold encrusted stemware in thin blown glass in the 
popular minton design, in all sizes at 50 cents, make up a 
fine assemblage of attractive china, pottery and glassware 
at moderate prices. Splendid reproductions of the Spanish 
ship “Santa Maria” of hand carved wood at $5.50, add 
to the stock of late importations by the firm characterizing 
richness and beauty. 


Give the World Your Best 


Dont’s ask, has the world been a friend to me. 
But have I to the world been true, 

"Tis not what you get, but what you give, 
That makes life worth while to you. 

’Tis the kind word said to the little child, 
As you wipe its tears away, 

And the smile you brought to some careworn face 
That really lights up your day. 

"Tis the hand you clasp with an honest grasp 
That gives you a hearty thrill; 

’Tis the good you pour into other lives 
That comes back, your own to fill. 

"Tis the dregs you drain from another’s cup 
That makes your own seem sweet. 

"Tis the hours you give to your fellowmen, 
That makes your own life complete. 

"Tis the burden you help another bear 
That makes your own seem light; 

’Tis the danger seen to another’s feet 
That shows you the path to the right. 

"Tis the good you do, each passing day, 
With a heart sincere and true; 

For giving to this world your very best, 
Its best will return to you, 


Seventeen 


CHICAGO OFFICE 
312 
SOUTH 
CLARK 
STREET 


Marshall Field & Co. Host to Fifty British 
Department Store Heads 

IFTY department heads of the London store of 

Harry Gordon Selfridge spent three days in Chi- 

cago last week as guests of Marshall Field & Co. 

They are in this country to study our merchandising meth- 


ods. After being entertained at luncheon by Marshall 
Field’s, the English delegation made a tour of inspection 
of both the retail and wholesale departments of the com- 
pany. Other State street stores were visited by the dele- 
gation, and after visiting the principal points of interest 
of this city and the Rodeo, the group left for Detroit. 

Prominent among the Londoners were the following: 
W. M. Butler, subadvertising manager of the Selfridge 
store; E. C. Metcalf, manager of the provincial branch at 
Liverpool; Miss M. Snow, hosiery buyer; E. Pitcher, 
manager of the provisions department, and H. Seal, dis- 
play advertising manager. 


The Fair held its once a month Dollar Day Sale Mon- 
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Ready for Shipment— 


CUVEE CEU CUU LED UET EAT CA EE EEe 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 


TUMOUR EEUU CLLEGE UOC EGLO CULE LOC LCG LLCO LLLGL LOO eLeG LLL LLoeLboc Loo Lo 
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THE CHICAGO MARKET 


J. H. SMytHe, REPRESENTATIVE 


By 


day of this week. Among the many specials offered were — 


ten decorated dinner plates at $1 and a 13 piece breakfast 
set, consisting of 3 plates, 3 sauce dishes, 3 cups, 3 sau- 
cers and 1 platter at $1. 


Lantz, Inc., 906 Irving Park Blvd., was recently formed | 


by Samuel H. Gilbert, Paul F. Hoerman and Thomas B. 
Hammer. The company was incorporated with a capital 
stock of $25,000 to engage in and conduct a general manu- 
facturing business in glassware, copperware, etc. 


F, T. Renshaw, local direct factory representative, re 
turned last week from a two weeks’ vacation spent in the 
North Woods. He was as far north as International 
Falls, Canada, and returned by way of Lake Superior. 
He was joined at Minneapolis by Roy Braisted, of Davis 
& Braisted, and with his guest motored the entire trip. 
Mr. Renshaw reports that he enjoyed a very pleasant 
vacation. 


L. Klein is holding its August Furniture this month, 
offering many bargains and specials in furniture and 
lamps. 


Ira A. Jones Co. is showing the new Wild Rose color 
of the Seneca Glass Co. This attractive color is offered 
in a large variety of stemware. 


The Value-Giving August Furniture Sale of the Davis 
Company will close at the end of this week. Many special 
values were given in all kinds of furniture and lamps. 


G. C. Watkins, of the Ira A. Jones Co., left last Satur- 
day for a two weeks’ vacation which he will spend at his 
farm in Mt. Auburn, III. 

Carson Pirie Scott & Co. announce the arrival this week 
of new lamps for its August Sale. A large variety of 
lamps are offered in carvings and scrolls, graceful finials, 
and marble mountings, with bases of metal finished in an- 
tique gold and brass effect, and shades to harmonize, at 
prices ranging from $12.50 to $37.50. 

Ira A. Jones, of the company bearing his name, left for 
a trip to the factories of the Seneca Glass Co., at Mor- 
gantown, W. Va., and the Pope-Gosser China Co, at Cosh- 
octon, Ohio, the latter part of last week. 


The Burley Shops introduced this week their “Clear- 
ance Corner,” where representative wares from all over the 
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‘world can be selected at cost or below. These offerings 
will always be from regular stocks with prices cut for 
quick selling. The “Clearance Corner” includes displays 
Sof china, crystal, ornamental wares and gifts. 


Dun Index Drops 
Dun’s commodity price index of August 1 is $185,129, 
‘showing a falling off from July 1 at $186,014 and from 
August 1 of last year at $198,133. 

The clothing index stands at $34,130, a slight gain over 
the July figure of $33,741 and a drop from the figure of 
August last year at $38,173. 

Failure statistics for July showed a decrease of about 6 

per cent from the preceding month and about 5 per cent 
from the figure for the same month last year. 


Bureau Foresees Fair Fall 

Although a gradual recession has characterized indus- 
trial activity since the peak was established early in the 
year, the decline has not proved at all serious, the Research 
Bureau of the National Retail Hardware Association re- 
ports. 

There are no indications which point to a drastic decline 
in manufacturing activity during the rest of 1926. Some 
further recession is probable, but the effect upon the pur- 
chasing power of the larger cities will not affect retail 
trade seriously. 

Sales of hardware retailers this fall in industrial centers 
should compare favorably with those of a year ago. 


Send Peter Potter a suggestion. 


WHAT TO BUY 
AND WHERE TO 
BUY IT IN 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown Ph 
Etchings, Cuttings one 


and Iridescent. Central 3497 


THE SEBRING POTTERY CO. 
SEBRING, OHIO 
Cras. L. SEBRING, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 


for rates. 


Room 9380 
{ 


ChlcCAGO 


EARL W. NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 

ECONOMY GLASS CO. 

NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. 


This ‘“‘card’”’ can be made to yteld 
big dwidends. Phone Wabash 0860 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
‘orp., Burke Studios, Vesta Studios, Heule 


Phone: Central 3236 Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CO. 


30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY RQQM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


Simpson 


| If business is bad, or is going to be bad this fall, James 
Simpson, president of Marshall Field & Co., cannot see it. 
In an optimistic statement issued recently through the 
Chicago Association of Commerce he lays especial stress 
on a wide variety of favorable factors in the business situa- 
tion. The statement says: 

“I believe business this fall will be good. 

“More important than any other factor in the situation, 
of course, are the crops. It is upon their final outcome 
that the real measure of prosperity this fall depends. All 
important crops, however, are now far enough advanced 
to make reasonably safe the forecast that agricultural re- 
turns will be satisfactory. 

“Industrial activity, speaking generally, is ahead of the 
Nothing 


_most optimistic predictions of six months ago. 
could have demonstrated better the inherent stability of 
this country and our remarkable capacity for consumption 
_of goods than the record earnings of many industries dur- 
jing the first six months. Building activity continues at a 
ka and satisfactory rate; bank clearings and car load- 


Sees Prosperous Fall 


ings continue to establish new records; and employment 
the country over is at a high level. 

“Nor do there seem to be any influences which might 
operate in the near future to offset this prosperous condi- 
tion. Business is not oxerexpanded, stocks on hand are 
not large, there is no indication of tighter money or price 
inflation. Some industries, it is true, have not fully shared 
in the prosperity of the year, being immersed in processes 
of readjustment, yet business as a whole is prosperous 
and sound. 

“In our own business, although many merchants de- 
ferred their fall buying during the first six months, fall 
lines are moving very rapidly and our shipments of such 
merchandise will compare very favorably with last year. 
Merchants are coming into market in greater numbers than 
during the 1925 summer market season, and are buying 
freely. 


y 
7 


This condition, I believe, will continue throughout 
the balance of the year. 

“The business of Marshall Field & Co., for the first six 
months, was ahead of last year. 


Twenty 


CROCKERY AND GLASS JOURNAL 


August 26, 1926 


U.S. Surveying Markets 
(Continued from page 8) 


many complex facts that must be sought out and studied 
necessitates a continuing response to requests for informa- 
tion if the survey is to be completed within the allotted 
time. 

“The complex interlocking of industries and agricul- 
ture, together with the ramified channels of distribution, 
necessitates the return of a fair proportion of the ques- 
tionnaires properly executed in order to obtain a repre- 
sentative sampling of opinions. 

“The survey is being conducted in response to requests 
from the New England Council and other business inter- 
ests of New England and contemplates a thorough exam- 
ination of all local industries, subsidiary trade areas, pur- 
chasing habits, buying power, proportion of different na- 
tionalities, incomes, occupations and other trends of con- 
sumer buying habits that influence the movement of mer- 
chandise within the area. 


“It is expected that the findings will provide an intimate 
acquaintance with the precise status of New Jéngland’s in- 
dustries and distribution and establish a factual basis for 
the use of local and national distributors and «dvertisers.”’ 


Profits in Style 
(Continued from page 9) 


Similar checks on selections of linoleum patterns were 
made, he said, with similar results. 

The final outcome of this research work, after all the 
stores began buying patterns and colors intensively, he 
declared, was increases in sales volume ranging all the way 
up to 14 per cent. 

In discussing drapery styles, he pointed out that they 
have a tendency to change much more rapidly than floor 
coverings and warned his hearers of one particular danger 
that lurks in these “fad” styles. The vogue often has but 
a brief life, and when it does, it dies all over, very rapidly 
and remains extremely dead, so that the store is lucky if it 
is able to clear away leftovers at 10 per cent of the 
original price. Handling merchandise of this sort, he said. 
is a matter of intensive inventory control and style alert- 
ness, if the buyer is not to be caught with too much on 
hand when the vogue dies. ' 


Pottery News 
(Continued from page 15) 


all of which has tended to add to the production of those 
units. This producing interest is now operating the equiva- 
lent of forty kilns on ivory body, featuring two shapes in 
this body, and the equivalent of sixty kilns on white ware, 
wherein two shapes are featured exclusively. With their 
new tunnel kiln in operation the actual output of this com- 
pany is equivalent to more than 100 kilns, the heaviest pro- 
ducing interest in dinnerware in the United States or 
Europe. 


ft 


Retail Sales Gain in All Districts 

Total sales in July of 493 department and other retail 
stores which made preliminary reports to the Federal Re-. 
serve System from all sections of the country were 5.4 per 
cent larger than in July, 1925. Increases were general 
in all sections of the country, but the largest, varying from 
6.2 per cent of 10.8 per cent, were in the New York, Chi-. 
cago, St. Louis and Dallas Federal Reserve districts, 
Larger sales than last year occurred at 330 of the report-| 
ing stores, and smaller sales at 162. 
Sales of two mail-order houses were 14.6 per cent) 
larger than in July, 1925, and those of 5 and 10-cent vari-| 
ety chain stores (five chains) were 12 per cent larger | 


than a year ago. 
Percentage changes in dollar sales between July, 1925, | 
and July, 1926, are given in the following table: | 
No. of stores No. of stores P. C. of imeyor | 


reporting reporting dec. compared | 

increase decrease with July, 1925 | 
IBOSEO fia. ecm eee 45 19 +. 3m 
INEWE LY Oli eek ee 47 11 + 6.2 
Philadelphia “fis....3% 51 18 + 54 
Cleveland er aesnet ys 15 14 + 14 
Ricamondss ess nee 26 17 + 3.4 
sg BUN nethcia ear sachak bie 20 9 + 49 
(CIRCETEG! SUS ache. 8 oe 44 15 +106.8 
Sibel Outs 6 Aart acer: 7 11 + 9.1 
Manméa polis sana 9 4 + 4.0 
Ransas) Gityeeeeeeeee 15 14 + 1.9 
Dallas sien ee 14 2 Bee) 
Dan! HranciscOmsac ase 33 28 + 5.5 
eo tallSvssie wees 330 162 + 54 
Mail-order houses: (two houses)... . 0.:. eee +146 
Five-and-10-cent stores (five chains)............ +121 


One store showed neithed increase nor decrease. 


Retail Stock Quotations 


July 10 July 17 July 24 July 31 Aug. 7 Aug. 14 
Abraham ’& Straus.... 4514 43 45 4834... ia 
American Stores ...... TG hr 75 76 7654 75% 
Arnold Constable ..... 23 244%, 26% 30 277% _ 255% 
Associated Dry Goods. 4034 41% 41% 411% 4534 43% 
First National Stores.. 32%, 337%  32%4 32144 334% Ge 
Gimbel Brothers ...... 5114. 51% 5254502 54% 56 
Jewel Tea Comany.... 35% y% g 4 
Jiones Brothers Pea Co.. 1034 7 11 12 13 
8 Z 


Keinneva( Gael teee 6 64 54 54 56 59% 
Kresge Dept. Store.... 2274 22145 23 22% 224° 23 
Wresge "(S. S2) Po. 0434), §533ee es 54 5334. ~5334 eae 
Dgt Brotherss eh ee 27, 276° 27%, See 267% 2634 
Macy CRS) theme 10334 10134 101% 104 106% 114 
May Dept. Store....:. 117% 118 17 120 125%, 125% 
MeCrory) Stores, Be.oe- 82 82 80 80 81% 80 


Montgomery Ward ... 705 70% 685% 71% 744 71% 
National Dept. Store.. 261%, 26 25144... 2516 = 25a eae 


Nationa ledea o.. .. 6). aes 160 152 151% 151%4 155 156% 
Oppenheim Collins Co.. 5534 55 5734 57 5634 5634 
SchultesStoresia: «cays 47 4674 46% 46% 485% 49% 
Sears-Roebuck & Co... 5234 53 523% 54% 57 56% 
Thee raipet Te ceca 29° 29 «274-38 2a 
United Cigar Stores... 97% 967% 95%4 967% 101% 105% 
Winited sD isiievte meee 159 157 1521%% _ 15734 161 158% 
Weber & Heilbroner... 5334 6114. 5634 6034 ° SOIZ aR 

Wroolworthitawee. eee os 168% 168% 161% 166 169% 168 


Notr.—Above quotations are closing for dates indicated, or last 
available closing quotations. 


Grand Sales Increase 
The S. & W. Grand chain stores continue to show heavy 
increase in sales volume over last year, according to the re- 
port recently issued jon the July operations of the company. 
Sales for the month were $789,000 as against $605,000 
for the same period last year, with total sales for the seven 


months at $5,191,000 as against $3,856,000 in 1925. 
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Pride Overshadows Price 


n fine dinnerware 


Your customer will take pride 
in a Heinrich dinner set long 
after the price is forgotten, 
Yet this No. 9638, Imperial 
shape, with its delicate bud pink 
and green decoration, is very 
moderate in price. 

It has proven a ready seller in 
all parts of the country. Have 
you seen it? 

See for yourself. 
Send for samples. 
ORIGINAL PACKAGES AVAILABLE 
AT ONCE, AS WELL AS 
OPEN STOCK 


a 
H&, 
BAVARIA 


BEINRICH & COS 


mark is an 
Assurance of Quality 


wp eerececcosececees 


== WILLIAM G.MUELLER. Inc 


AC Sole Agents for Heinrich Dinnerware & Winterling Fancy China. yc: 
ins i 40:zENTIRE FirTH & SrxtH Fioors ~ 49-51 West 25RD STREET,NEw York City = doe ot 
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Me OLANAS Wier aff = 


Of Substantial Design and Attractive Appearance 


Whe slNo. 156 aeiiavaeline 


has been developed especially for 
Confectioneries and Soda Fountains 
and heavy Household 
Duty 


LARGE FOCTED SUNDAE 


COCA COLA TUMBLER Among others the line includes SODA GOBLET 
Coca Cola, Table and Iced Tea Tumblers 
Crushed Fruit Bowls Straw and Nut Jars 
Sundaes Nappies Cafe Parfaits Sherbets 
Banana Splits Sugars and Creams Soda Goblets 


UNITED STATES GLASS COMPANY 


PITTSBURGH, PA. 
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Stanley Lansburgh 


Stanley Lansburgh, vice president and general manager 
of the Lansburgh department store, Washington, D. C., 
is dead, having succumbed to a heart attack. 

He is survived by his brother Sol, who is president of 
the company; another brother, Lester, vice president and 
general manager of the S. M. Goldberg Operating Com- 
pany, and by his wife and five sisters. 

Mr. Lansburgh was 38 years old and had been active in 
the business since his graduation from school, although 
handicapped throughout his life by poor health. He was 
a vice president of the Merchants and Manufacturers’ 
Association of this city and one of the Board of Direc- 
tors of the American Retailers’ Association. 


Harry C. Leber Dies from Automobile Acci- 
dent Injuries 

It will be sad news for his host of friends in the trade to 
learn of the death on August 25, at the Atlantic City Hos- 
pital;eAtiantic City, Nal, of itarry C:clleber, traveling 
representative for Fisher, Bruce & Co., Philadelphia. His 
death was due to injuries received in an automobile acci- 
dent on Sunday, August 15. 

As Mr. Leber was driving down the back road from 
Absecon to Ocean City, N. J., his car skidded in the sand 
and turned over. His wife, his two children and another 
child, who were with him, were thrown out but were not 
hurt, but Mr. Leber suffered a fracture of the spine. He 
was rushed to the hospital where his condition gradually 
became worse until death released him from his suffering 
just ten days after the accident. 

Mr. Leber had been with Fisher, Bruce & Co. for thirty- 
one years. He had traveled through New Jersey and part 
of Pennsylvania for the concern for the past fifteen years. 


Hear Prohibition Aids Color Vogue 


Prohibition has been responsible for a great deal of the 
modern American trend in interior decoration, said Rich- 
ardson Wright, editor of House and Garden, at the recent 
convention of department store merchandise managers in 
New York. 

Repression on one side causes a breaking out somewhere 
else, he explained, stating that in the old days, when there 
was no formidable attempt to place a puritanical control 
on fiery beverages, people rested content under rather 
puritanical conceptions of style, design and color, both in 
apparel and in the furnishings of their homes; but the re- 
pression on fiery liquids has caused a breaking out of fiery 
colors or has at least been a psychological factor in pro- 
moting this development. 

He outlined the development of colorful ideas in home 
decorations, contrasting the warmth of both design and 
color in modern productions with the coldness of early 
Colonial styles. 
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Hamp Williams to Expand Into Departmen 
Store | 


P LANS for the expansion ot the Hamp William 


| 


j 
i 


Hardware Company’s store, Hot Springs, Ark! 

into what will ultimately be a full-fledged depart 
ment store were announced recently. Reasons given fo) 
the adoption of an expansion policy of this sort, whicl, 
necessarily would lead the store into limited competitio: 
with several other retail enterprises, were summed up it) 
the statement this way: 


“On or about September 1 the Hamp Williams Hard. 
ware Company will open a dry goods department next doo; 
to the clothing department. It is not that we desire tc 
come in competition with all lines of merchandise sold ir 
Hot Springs. We need to keep every store that we have 
but when Mr. Williams erected the hardware building| 
in 1913 he planned it for a department store, and we are 
carrying out those plans. | 


“Hot Springs cannot afford to allow its business to go to! 
other points where they have department stores. It is) 
simply the up-to-date system of doing a retail business, 
and every city of the size of Hot Springs needs one or 
more such stores in order to hold the trade. We will 
eventually carry a complete stock of every line of mer- 
chandise. We believe that it is better for us to do this 
than for some syndicate or monopoly from the outside to’ 
do it for us. | 

“We are making this explanation as we believe the retail 
merchants of our city have a right to know our intentions. 
We must have friendly relations and the co-operation of 
all, else the business (a lot of it) will go to mail-order 
houses and department stores in other cities. 


“Big business and monopoly are gradually making in- 
roads into all lines of independent retail stores, and it is 
up to the retail merchants of Hot Springs to stand solidly 
together for mutual defense of ourselves and the con- 
suming public, which will certainly suffer if monopoly 
gets it. 

“Mail-order houses throw out the bait and the consum- 
ers eat it only to find that it has a book in it. 


Every dollar sent out of Garland County to mail-order 
houses reduces the opportunities of our children that are 
coming on just that much. The stronger and bigger we 
make our mail-order houses, the weaker and smaller we 
make the independent retailers, who are the foundation 
stone of every city and town in this country, and without 
them we can have no local markets for farm and dairy 
products. 


“Farmers are justly complaining of their condition, yet 
they are sending their money away to mail-order houses, 
helping to build a fence of oppression around them and 
future generations. One mail-order concern last year sold 
$258,000,000 and made a profit of more than $25,000,000, 
with which it will open other branches and on and on until 
they blanket this country with mail-order houses, the 
foundation of which lies in Wall Street. 


(Continued on page 24) 
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Kopp Glass, Inc. 


Successors to 


‘Pittsburgh Lamp, Brass & Glass Co.’s 


(Swissvale Plant) 


Manufacturers of 


Delica White Cased Mlascl 


Crystal 
Colors 


Kopp Railroad 
and Marine 
and Signal Glass 
Cased for Special Glass 

Illuminating 


Uses 


TRADE MARK for 


Special Purposes | 


Novelties and Specialties 


ReGr hae SATISFY 
KOPP GLASS, Inc. 


| 


Swissvale, Pa. 
NICHOLAS KOPP 


President 


HARRY A. ROSS 
Sales Manager 
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American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


SWS pa oe Oe fancy 
Uh Ti ESR ae plain 
OCLs a Soe so octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories : ; 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


Manufacturers of 
High Grade 


Glassware Plain, Cut 


and Decorated 
For Gift Shops, 
Florists and Table 
Use 


INGa55 
Candy Jar 


Representatives 
NEW YORK 
oe Gera ya Con, Fred Stott, 
200 Fifth Avenue 1007 Filbert Street 


BOSTON SAN FRANCISCO 
_ PL ®& H. F. Hunt, Himmelstern Bros., 
41 Pearl Street 718 Mission’ Street 
Traveling Representatives 
. B. Reineck, LOS ANGELES 
1422 E. Marquette Road Himmelstern Bros., 
CHICAGO 643 S. Olive St. 
. A. Keel, SEATTLE, WASH. 
4039 Lincoln Avenue Himmelstern Bros., 
CHICAGO Terminal Sales Bldg. 


PHILADELPHIA 


MK @ ME @CROOKSViLLE OM O MK @ 


CHINA CO 


USSeAt 


H 27 Pattern on the new Hostess Shape 


“Satisfied Customers Keep Us Busy” 
The Crooksville China Co. 


CROOKSVILLE, OHIO 


Main Office and Factory 
EASTERN REPRESENTATIVE 
Herbert A. Wellington 


Boston, Mass 
NEW YORK OFFICE 
5 West 20th St. 


CHICAGO OFFICE 

348 Morrison Hotel 
John L. Pasmantier & Sons Gordon A. Weese 
Representative Representative 
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Hamp Williams 
(Continued from page 22) 

“God pity the country where its people are in bondage 
as our farming and other industries go down, mail-order 
houses and monopoly go up. We had thirty-two corpora- 
tions in 1920 that each made profits of $10,000,000 and 
more. In four years this number had increased nearly 
300 per cent, bringing the total up to ninety-four in 1925. 
Think of ninety-four corporations, mail-order houses, 
manufacturers and chain stores, each making profits of 
$10,000,000, and more, annually, which our farm values 
declined $20,000,000 in the same four years, and still the 
farmers are contributing their millions of dollars in prof- 
its, 

“The farmer had better keep his money at home. He 
will never see it again after he sends it to a mail-order 
house. Right here in Hot Springs you would be sur- 
prised to know how many of us city folk, wage-earners, 
merchants, professional men and women, and even day 
laborers, who depend upon their daily wage for a living, 
are sending their money away to mail-order houses.” 


Overhead Too Big, Labor Organ Says 

Granting that mass production on a low-price basis ulti- 
mately develops labor markets, general welfare and de- 
mand for merchandise, does it in the process race so far 
ahead of demand as to create hardships also? 

This is the question raised in a recent issue of the pub- 
lication of the Labor Bureau, Inc., which expresses doubt 
whether the absorbing power of wage earners and farmers 
is growing fast enough to balance the rapidly expanding 
output of industry. 

“There are more factories,” the bureau said, “more 
railroads, more coal mines, more stores, than can possibly 
be kept busy on the basis of purchasing power. We 
haven't the wages to buy back a half of what our industrial 
equipment stands ready to produce. 

“The amazing growth in the technical arts has provided 
the means for producing goods on the principle of mass 
production very much faster than purchasing power, as 
liberated under the going financial mechanism, can absorb 
them. The owners of this surplus equipment naturally hate 
to see it standing idle, eating its head off in overhead 
charges. These results the frenzy of business men to find 
markets for their products and keep their overhead pro- 
duction costs down. 

“Tt is this competition which results in vertical trusts, 
trade association advertising, high-pressure selling, install- 
ment buying, booms and wars. This is the new competi- 
tion which no merger can ever overtake; which can waste 
$5' for every $1 the merger can save. Only a new eco- 
nomic lineup—in which purchasing power keeps up with 
production, in which wages expand as fast as the technical 
arts—can abate the folly and waste of the new competi- 
tion.” 


Hovey Opens Basement Store 
A new downstairs section has been opened by the Ho- 
vey store, Boston, following extensive remodeling work. 


Crops a Checkrein on Fall Buying Says 
‘ Bradstreets 

Doubt as to ultimate crop outturns and prices is still 
a checkrein on fall buying, but the trend is in the direction 
of improvement in wholesale trade, says Bradstreets. In 
the spring-wheat northwest, threshings are very irregular 
and buying goes ahead conservatively. Copious rains have 
helped late corn and made for a better tone, especially in 
the eastern half of the belt, with favorable reflection upon 
rural buying for fall. The cotton crop situation is, as a 
whole, good, and where, as in southern and central Texas, 
picking and marketing have begun, wholesale trade is ex- 
panding. The Texas outlook, with big corn and wheat 
yields assured and a large cotton grop in prospect, is con- 
siderably better than a year ago. With cotton assured, 
a heavy fall and winter trade is confidently looked for. 
An aid to wholesale buying is seen in the numerous trade 
exhibits, expositions and fall style shows and pageants, but 
corn and cotton are both late, and country merchants are 
going ahead conservatively. 

Retail trade has been of a good summer volume, with 
sales of light-weight goods resulting in a fairly good busi- 
ness. Mail-order trade is good at the largest center of this 
industry. 

Among the industries, steel leads, with capacities rang- 
ing from 75 to 85 per cent., or about 10 per cent. above 
1925, implement and automobile manufacturers being chief 
buyers. Buying of rails and cars by railroads is only 
moderate. The automobile industry is increasing its 
schedules, and at the leading center employment is nearly 
normal. The coal trade finds more occupation because of 
the British coal strike, and this country’s shipments to 


Britain or to Britain’s customers are heavy. An instance 


in point is the virtual command of the central Canadian 
coal trade by American coal, which finds Welsh coal com- 
petition missing. Some high grade West Virginia coal 
has been advanced in price, and the western Illinois and 
IXansas mines are finding more to do. Flour buying is still 
heavy at southwestern milling centers. Sales of tobacco at 
good prices are helping trade in the Carolinas and Georgia. 
Cotton manufacturing is still curtailed, north and south, 
but the tone in that industry is better and some southern 
mills are again on full time. Western shoe factories re- 
port good orders ahead, and some are at capacity. A 
better tone is reported in the silk trade, and a few New 
England worsted mills are reported on overtime. The 
Maryland canning industry is not especially active; in fact, 
about one-half the canneries are idle, owing to last year’s 
poor results. In California the industry is active. Hard- 
wood lumber trade reports are a trifle better at the south. 
Forest fires dangers caused a number of shutdowns of 
mills and logging camps in Washington and Oregon, but 
rains have reduced the trouble materially, and have also 
helped crops. 

Present prospects for \the farming industry are said to 
be for a reduced money value—4.5 per cent. perhaps—for 
the crops, most of this in cotton, owing to lower prices 
ruling for that staple. Grain movement is large—of 
record size for this date, in fact—but below recent weeks, 
hence a slight decline in car loadings. 
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SOY KEE & CO. 


Chinese Importers of 


Gold Medallion Dinnerware 
Also 


Blue and White Canton China, Nankin and 
Chop Suey China, Tea Sets, Porcelains, Etc. 


We import direct 
and have a complete 
stock of the famous 
gold medallion and 
Blue and _ White 
Canton. 


TAKE ADVANTAGE. 
BY ORDERING FROM 
JAPANESE SPECIALISTS 


Write for Price List 


he Soles gman 
Pe-ART SERVICE 


ee eee of Latest pee 
at Right Prices 


Immediate delivery from New York stock. 


HARUTA & G, 


* IMPORTERS OF = 


| JAPANESE GOODS 


141-147 FIFTH AVENUE 
» NEW YORK = 


Gold Medallion Dinnerware 
7-9 Mott St. Chinaiown New York 
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New England Showroom: 
C. W. Pingree, 99 Bedford St., Boston, Mass. 
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Here’s a Present for Our Advertisers 


As an exclusive service for its yearly advertisers the CRocKERY AND GLASs 
JourRNAL will mail each month a printed pamphlet containing a complete 
list of NEW BUSINESSES, FAILURES and BUSINESSES DIS- 
CONTINUED in the trade. This list, which is exclusively controlled by 
Demarest Publications, Inc., for publication in the china, glass, house- 
furnishing and lamp trades, will include every state in the Union. 


NO EXTRA CHARGE FOR THIS SERVICE 


The extraordinary part of this service is that it is furnished to our adver- 
tisers absolutely without cost and gives invaluable information that can not 
be obtained elsewhere. 


IF YOU ARE NOT AN ADVERTISER 


It would work to our mutual advantage to have your advertisement in the 
CrocKERY AND GLass JOURNAL but you can obtain this valuable and ex- 
clusive service complete every month covering the entire United States for 
the nominal sum of $50 a year. Single copies may be had for $5.00. 
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Send your order now to the 


CROCKERY AND GLASS JOURNAL 
45 EAST 17th STREET NEW YORK CITY 
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DID YOU EVER 
S#BROLE UP’ 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 


45 Kast 17th Street 
New York City 
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Boston Gathering Mark-down Data 
_ The progressive study of mark-downs and their causes 
which has been undertaken by the Boston Retail Trade 
Board in co-operation with the Federal Reserve Bank here 
is already well under way. The collection of figures will 
begin at once. 

The plans provide for a monthly survey, and the forms 
for collecting and classifying the data, which will be gath- 
ered in through the usual channels of the Reserve Bank 
in collecting statistics on department store trade, have 
been settled upon. 

Each store reporting to the bank the amount of mark- 
downs will also report as to the reasons for them, the 
forms providing for fifteen different possible causes. 

Reports will not be submitted covering all merchandise, 
but confined to the more important lines, from the mark- 
down problem, of wearing apparel. 

The figures will be digested, combined, and published 
monthly as totals, with general surveys every six months. 

To facilitate the co-operation of the merchants with 
the Federal Reserve Bank officials, the following commit- 
tee has been appointed: G. K. Creighton, of the E. T. 
Slattery Company; H. L. Foster, of Houghton & Dut- 
ton’s; A. W. Wright, of Wm. Filene’s Sons Company ; 
A. J. Kelly, of R. H. White Company; D. E. Moeser, of 
Conrad & Co., and Wilfred Tufts, of Jordan Marsh Com- 
pany. 


Sears-Roebuck Opens New Store 

A vast throng, estimated at more than 40,000 persons, 
visited the new Sears-Roebuck department store, Atlanta, 
Ga., when it opened recently, a record considered signifi- 
cant by the management in view of extremely adverse 
weather conditions. 

Among the officials taking part in the opening cere- 
monies were Mayor Walter A. Sims, General R. E. Wood, 
vice president in charge of Sears-Roebuck factories and re- 
tail stores; W. H. Alexander, manager of the company’s 
retail stores; L. H. Beall, general manager of the Atlanta 
store; E. H. Powell, advertising manager; R. C. Cook, 
general merchandise manager of the Atlanta store; C. A. 
Woods, general operating superintendent ; and C. M. Laf- 
ferty, manager of the retail store. 

Departments upon which the attention of visitors ap- 
peared to concentrate most heavily were house furnishings, 
women’s wear, shoes, hosiery and piece goods. 

As with all the other retail department stores of Sears, 
Roebuck & Co., the Atlanta store has the advantage of a 
huge parking space for customers’ automobiles, about ten 
acres being available for this purpose at present. 

The building of the Atlanta plant occupies about five 
acres, and has about 700,000 square feet of floor space. 

A $1,000,000 stock is carried, it is declared, and 1200 
persons employed. 


When bringing up a child, think of its old age. 


Before using a beautiful word be sure you have a place 
for it. 
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Artificial Flowers 
Made by Japanese Artisans 


I. So attractive that they sell 
themselves. 


II. Help to sell vases, bowls and 
other things. 


III. They make your store look 
pleasing. Over 100 varieties 
includin g lacquered, 
all true to nature. 


Also Vases, Bowls, Wall Pockets 
and Hanging Baskets of all descrip- 
tions. 


Besides, we carry full line of Japan- 
ese Art Goods and Novelties. 


Catalogue on Request 


MOGI, MOMONOI & CO. tn. 


Importers of Japanese Goods 


105-107 East 16th St. 
New York 
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Spode’s Wicker Dale 


Illustrating one of Spode’s 
charming patterns painted in 
old tone colors, of red, pink 
and green, on Chelsea Wicker 
Shape, giving a quaint old 
world effect against the old 
ivory body. 


Dinnerware carried in 
open stock in New York. 


Send for samples and prices. 


Copeland & Thompson, Inc. 


206 Fifth Avenue 
New York 
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New Designs in Shapes and Patterns Now on View 
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JOHN DAVISON 


INCORPORATED 


14 Barclay Street New York 


Sole Agents for 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 
Earthenware Art Pottery 


ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


Handsome Line of 


LA Mars 


with Silk and Parchment Shades 
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Visiting New Yorks Showrooms 


Inspection Visit Reveals Many Splen- 
did New Sales-Compelling Items 


An Encrusted Line of Genuine Beauty 


This illustrates the United States Glass Co.’s, No. 
633 Melrose design, one of the most thoroughly artistic 
gold encrustations to be found on the market, which is 
tremendously effective on these beautifully shaped, lead 


blown, fire polished, wide optic blanks. The line is made 
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WS 
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in two quart jugs and covers (also without covers), table 
tumblers, grape juice tumblers, cafe parfaits, sundaes 
(sherbets) saucer champagnes, grape fruits and liners, 
finger bowls and plates, iced tea tumblers, cocktails, clarets 
and wines, goblets and oyster cocktails. This is only one 
of a great list of attractions being shown by local manager, 
Ed. Craig at the concern’s New York salesroom 1107 


Broadway. 


Attractive Offerings In Pope-Gosser China 
and Seneca Glass 

Phillips, Thistle & Smith, Inc., 1107 Broadway, repre- 
sentatives for the Pope-Gosser China Co., Coschocton, O., 
are showing some beautiful new offerings from this fac- 
tory. These are on the factory’s Edgemont shape and are 
most pleasing from every standpoint. Worthy of special 
mention, is one with a broad ivory band with a coin gold 
edge and verge line. Floral basket and wreath designs 
in charming colors and full coin gold knobs and handles 
add to the richness and extremely artistic quality of the 
pattern. In glassware, the concern are displaying a most 
interesting assortment in their new “Wildrose” line from 
the Seneca Glass Co., Morgantown, W. Va., which repre- 
Sent in this market as well. The coloring of this is ex- 
quisite. The name “Wildrose” aptly describes its delicate 


rose tint. This is a line that is sure to enjoy a successful 
reign of popularity. It is made in a complete line of 


stemware in two very lovely optic effects. 


Westmoreland’s Roselin Glass 

The Horace C. Gray Co., New York representatives for 
the Westmoreland Glass Co., Grapeville, Pa., have this 
week added to the concern’s comprehensive exhibit at their 
salesroom in the Fifth Avenue Building, a variety of new 
samples in this factory’s popular Roselin Glass—the beau- 
tiful rose color they recently brought out. One line is 
shown with a plain coin gold quarter inch band border, 
the simplicity of which is highly effective. It is shown in 
the most wanted items, such as a honey dish, handled sand- 
wich tray, mayonnaise set, candy jar, flower bowl, a high 
footed ball stem, sweet meat dish, cheese and cracker 
dish, candlesticks and’ fan shaped vase. Another very 
lovely decoration which shows up to special advantage on 
the pink background, is a very beautifully executed, en- 
graved and light cut pattern, consisting of a lined en- 
graving done in the shape of a half circle. These half 
circles are shown at intervals as part of a border freat- 
ment. Between these, to connect them, is an artistic floral 
cutting. This design may also be had in a wide assort- 
ment of articles that invariably make good sellers. The 
shapes contribute very materially to the worth of these 
lines. 


National China Co. Add New Patterns 


Some striking new patterns are stimulating interest in 
the National China Co.’s dinnerware line on view at the 
salesroom of the concern’s New York representative, D. 
King Irwin, 200 Fifth Ave. The first two or three are 
on hand as a forerunner of several others expected to 
follow immediately. Of course these are shown on the 
charming “Rose Marie’ shape which has made quite a 
decided hit with the trade since its introduction last 
January. One of the new patterns known as No. 414, 
employs a clever idea in an extremely colorful floral spray 
border. The flowers are of fairly good size, done in rich 
blue, black, delicate yellow and red in a very graceful 
arrangement that is at once pleasing. The spray appears 
at intervals around the plate, the white space between 
each spray tending to enhance the beauty of the spray. 
The ribbed embossment, a feature of the “Rose Marie” 
shape also adds considerably to the beauty of the treat- 
ment. A black line edge and handle decoration com- 
plete the design. Another design the No. 313, shows an 
oblong floral cluster arranged at intervals around the bor- 
der of the plate. This too, is quite striking in its color 
combination and tasteful treatment. 


Twenty-nine 


Thirty CROCKERY AND GLASS JOURNAL August 26, 1926 


Heat Repulses Buyers 
The Consolidated Buyers, Inc., recently postponed their 


y) 
66 
You Can [ A ie 3s ue scheduled semiannual buying convention as a result of the 


extreme heat. This announcement has been made by Fred 


Against Co Nv ictlon . Livermore, president of the association. 


Troy Swats Peddlers 
Newspapers in Troy have taken up the fight against the 
house-to-house canvasser, and have launched an advertis- 
ing campaign to increase public confidence in local stores. 


If you're absolutely deter- 
mined not to take advantage 
of the opportunity to place 
your lamps and shades be- 
fore the best buyers of the 
trade, our suggestion that 
you advertise in the BUY- 
ERS LAMP. DIRECTORY 


is likely to fall on unfertile ‘“NUROCK”’ 


Addition for Glosser Store 
Work will be started soon on a five-story addition to be 
built for the Glosser Brothers store, of Johnstown, Pa. 


soil. The most popular 


BAKING AND 
On the other hand if you’re desirous of get- SERVING 
ting your lamps and shades before the man who WARE 
buys—of increasing your business, there is no Inada sip Go nCce 
better medium in which to broadcast your mer- ells because its 
chandise than the erviceable, 
ightly and 


Buyers Lamp Directory oe + 
BRUS POTTERY CO. 
45 East 17th Street ZANESVILLE, OHIO 
New York N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 
We make the “LINES THAT SELL.” 
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Beyond Compare— 


Beautiful merchandise in a wide selection of wonderful pieces. 
Odd Pottery from home and abroad. Delicate Faience in new 
conceptions from several countries. Glassware as perfect as 
gems. Such well known lines as 


SPICER STUDIO PETER PERAZZO 

BYBEE POTTERY CO. POILLON POTTERY 
COWAN POTTERY CALIFORNIA FAIENCE 
GEORGE R. WEST & SONS BARRELL & CO. 
EUROPEAN SPECIALTY CO. TALAVERA IMPORTING CO. 


Are all displayed in a perfectly appointed show room where 
utility, beauty and price of items all combine to make investiga- 
tion well worth while. 


Illustrated literature on request 


——————o 
HOWARD-G- SELDEN 
ART WARES 
22 ot ere FIFTH AVENUI NEW YORK 
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Rates: 40 cents per line for first insertion; 20 cents per line 
or following insertions. Seven words per line. Minimum 
aitial charge $2, payable in advance. 


High Powered Salesman Wanted 
Unusual Opportunity 


COMPETENT SALESMAN WITH ESTAB- 
LISHED TRADE WANTED TO SELL ONE OF 
THE MOST REPRESENTATIVE LINES OF 


CHINA AND GLASS. SALARY UP TO $12,000 
A YEAR WITH PROSPECT INCREASE, DE- 
PENDING ON SALES. 


APPLY CONFIDENTIALLY, MR. DEMAREST, 
C/O CROCKERY & GLASS JOURNAL. 


IMPORTER WANTS TRAVELING SALESMAN 


NALESMAN—YOUNG MAN. Well known New York im- 
>) porter of glassware and art pottery needs man who is a real 
alesman to travel; must have selling ability, but wide experience 
ot necessary. Excellent opportunity. Box 568, care of THE 
"ROCKERY AND GLASS JOURNAL. 


SALESMAN WANTS LINES 


VALESMAN calling principally on Gift Shops, also Department 
5 Stores and Jewelers in New York State outside of Metropoli- 
an District, desires to represent a line of blown stemware, or a line 
f tea sets, pottery, lamp bases, etc. Address Box 569, CrocKERY 
ND GLAss JOURNAL, 


Buyers in New York 


Aucust 19, 1926 
H. G. Wilburn, gifts, Wilburn D. G. Co., Union, S. C.,, 11 E. 
2nd St., Stratford Hotel. 


i 


; W. W. Dodge, glassware, housefurnishings, toys, china, J. G. 
Ayers Co., Albany, N. Y., 220 Fifth Ave. (F. Atkins). : 

_G.E. Salisbury, housefurnishings, china, glassware, toys, W. M. 
Se sad & Co., Albany, N. Y., 27 W. 33rd St. (Fellows Buying 


Caan. 
Mrs. Knight, gifts, Hochschild, Kohn & Co., Baltimore, 220 
‘tith Ave. (F. Atkins). 


Avucust 20, 1926 
_Mr. Moreland, housefurnishings, china, Mendel & Harris, Inc., 
New Haven, 115 W. 30th St. (B. F. Levis). 


Auecust 23, 1926 

Mr. Hanson, housefurnishing goods, Taylor Son & Co., Cleve- 
and, O., 1440 Broadway. 

H. C. Hall, crockery, glassware, Duluth Glass Block Store, Du- 
uth, Minn., 128 West 31st St. (6th floor), : 
_J. Werner, china, Raphael Weil & Co., Inc., San Francisco, 
alif., 455 Seventh Ave. 
| N. Kaufman, china, lamps, glass, Goldmine D. G. Co., Seymour, 
ne., Pennsylvania. 


Avucust 24, 1926 

_H. Dreher, china, house furnishing goods, toys, Root Dry Goods 
., Terre Haute, Ind., 23 East 26th St. 

J. B. Crider, Newcomb-Endicott Co., toys, Detroit, Mich., 128 
N est 3lst St. (Weill & Hartman). A 
| Miss E. Carney, housefurnishings, china, J. W. Smith D. G. Co., 
yeneva, N. Y., Penn. 


| Je Harvey, toys, Donovan Co., Lancaster, Pa., 120 W. 32nd St. 
IS Fantl). 
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C. Hansen, housefurnishings, glassware, Wm. Taylor Son & Co., 

Cleveland, 1440 Broadway. 
Aucust 25, 1926 

H. Kluter, china, glassware, lamps, Stewart & Co., Baltimore, 
Md., 17 East 39th St. (3rd floor). : 

N. D. Weise, housefurnishings, china, Weise’s, Nashville, Tenn., 
128 West 3lst St. (Kirby, Block & Fischer). 

B. E. Block, toys, B. E. Block & Bros., Norristown, Pa., Penn. 

L. A. Bourbon, china, housefurnishings, Duffy Powers Co., 
Rochester, N. Y., 1150 Broadway (F. Lilienthal & Co.). 
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Suggested by Frank Ackerman of Boston. 


Editor’s Note 


PETER POTTER does not often look as happy as 
the above drawing depicts him but there is a reason 
for his good humor according to Frank Ackerman of 
Boston, who writes in to say that Pete has been em- 
ployed as a stock man up Boston way. When Peter 
is called upon to deliver a lot of vases of a certain 
shape in a hurry he simply takes a supply of water 
bottles made of the latest bendable glass and as Mr. 
Ackerman declares, produces the goods with “a 
Squeeze here and a swat there that evolves the re- 
quired article.” 


Graded Accommodations 

A commercial traveler went to a hotel where he had 
stopped on many occasions, to get his usual room. The 
clerk, who knew him well, said: 

“I’m sorry, Sam, but a conference is being held in 
town, and all the rooms are taken. However, if you go 
round the corner to another hotel and mention my name 
you will have no trouble in getting accommodations, 

The suggestion was followed, but when Samuel walked 
into the hotel he did not find it very inviting. The clerk, 
who was standing in front of the register, said, “How are 
you?” 

Samuel said, “Fine! How are you? I would like a 
room. Anything doing?” 

“Certainly,” was the reply. “I have them at $1.25 and 
$2 a night.” 

“What’s the difference ?” 

“Not much, only the two dollar ones have rat traps in 
them.” 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Suc- 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 85-87 West 23d 


St. 
Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Park Place ; 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chips and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, .NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., 
East 86th St. 
The Famous 
known since 1840. 


rise CHINA CORP., 39 W. 23rd 
t 


Joseph M. Watte, Pres. Gram. 0687. 
German dinnerware and fancy china. 


HERMAN C. KUPPER, Inc., 39-41 
West 23d St. 
Ahrenfeldt French China. 


LEVY BROS. CHINA CO., 35 W. 
28rd St. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 


plates. Immediate delivery. Gramercy 
4393. 


THOMPSCN, Inc., 


Earthenware and 
Phone, Ashland 


920 


Inec., 11 


“Haviland China” 


MADDOCK & MILLER, Ince., 39-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


pe tee ge BROS., 58-57 West 23d 
t. 
Japanese Goods. 


WILLIAM G. MUELLER, Inc., 49-51 
West 28rd St. 
Dinnerware from Heinrich & Co.. Selb 
Also Fancy China from Winterling. 


The Fifth Avenue 
Building 
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Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 


wares Trades 


ate N. LEYLAND, Inc., 184 Fifth 
ve. 


King & Barrett, teapots; George 
Jones & Sons, Lid., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, ‘“Schier- 
holz’”—Art Goods, “Royal Dux”—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816, 
Esti he tS H. RUHE, 14 West 28rd 
be 
Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228, 
THE SENDAR COMPANY, 35-87 
West 23rd St. 
“Open Stock English Dinnerware Blue 
Willow.” Domestic dinnerware. Vit- 
rified Hotel china. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd. Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. . 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 


Japanese China, Lamps and Bric-a- 


Brac. 
B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 


Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
ee Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 
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CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“‘Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 
L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative. 14» 
Fifth Ave. 


THE ROSBERN GLASSWARE 
CORP., 12-14 West 21st St. 
Manufacturers of light cut and gold 
encrustations. Phone Chelsea 0746. 

WESTON GLASS CoO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 

UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 

WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210, Lamps and Cut Glass. 


ee HAWTHORN, 225 Fifth 
ve. 
Wrought Iron Lamps. “The Better 
Kind.” “Ann Murphy Shades.” 


Fixtures and 


PHOENIX G™ASS CO., 230 Fifth 


Ave. 
Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones. 


Ashland 9024-9025. 


os H. E. RAINAUD CO., 225 Fifth 
ve. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 


Telephone 
Madison Square 8860-8861. 


DOMESTIC POTTERY 


per INDUSTRIES, INC., 225 Fifth 
ve. 
Sole Manufacturers of “Lavinite” Ar* 
Ware, Table, and Boudoir Lamps, 
Novelties and $1.00 Specials. 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 23rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
Se Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Fleor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 


T. B. Clark & Co. 
S. K. Bitner & Co. 


Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 


Oxford Pottery Co. 


a cc 


DECORATORS 


FLOGEL DECORATING WORKS. 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor 
Phone, Ashland 2355. 


LOTUS GLASS CO., 
Averue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


INC., Fifth 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 

Representing Fenton Art Glass Co., 
lassware, cut, colored and _ platn 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. West End 
Pottery Co., Dinnerware und Spectat- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
Bias etc. Telephone, Gramercy 
6311. 


D. KING IRWIN, Fifth Avenue Buala- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
Co. Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH. 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 

Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 


China Co., dinnerware. Telephone 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 


HERBERT K. CONNOR 
East West 


ROY E. HENDERSON 


President 


1e (arroliton Pottery (0. 


CHAS. A. WEIDEMANN 


“Pottery and Porcelain” 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture’ 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For.a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices’ has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


CO te ste 39 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


“o_o 


Demarest Publications, iw. 


Publishers 


45 East 17th St. New York 


Representatives: 


200 Fifth Avenue, 


D. King Irwin, 
New York 
E. J. Nickey, 


204 Grand Avenue, 
Milwaukee, Wis. 


F. A. Miner, 
5 Prospect St., 
Rochester, N. Y. 


E. E. Wilgus, 
Rooms 35-36-37, 
111 Summer St., 
Boston, Mass. 


Earl W. Newton & 
Associates, 

9 N. Wabash Ave., 
Chicago, Ill. 


Western Glass 
Products Co., 149 
New Montgomery St. 
San Francisco, Cal. 


Western Glass 
Products Co., 
L. C. Smith Bldg., 
Seattle, Wash. 


Western Glass 
Products Co., 
1216 Fourth Ave., 
Los Angeles, Cal. 
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Sells Easily 
is priced 
Reasonable 
and Shipped 
Promptly 
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NATIONAL CHINA CO. 
SALINEVILLE © = OHIO: 
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The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- © 
ing and Lamp | rades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 


and 


Get It 


40 cents per line for first insertion; 
20 cents per line for following in- 

Rates: sertions. Seven words per line 
Minimum initial charge $2 pays 
ble in advancs. 


Will It 
Interest You Q 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 


To know what the latest news of the trade is? 


To know how to increase the efficiency of your department? 


a 


To have a permanent New York mailing address? 
To receive information about any particular line? 
To receive a reminder of coming events and activities? 
To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


i 
| 
| 
| 
DEMAREST PUBLICATIONS, INC., : 
pra mee tath F A : SUBSCRIPTION PRICE | 
Gentlemen :— Domestic | 
Please send the CROCKERY AND GLASS $3.00 a year 
JOURNAL (including the Special Holiday | $5.00 for 2 years | 
| | 

| 

| 


Edition and Spring and Fall Buying Num- 
bers) to the following address for which .... 


enclose. oo foreite ee year. aoe 
.00 a year 

Names icc roe eter eon oe oe erersieces scpelar Soreign 
Firm ot 5s) tage. nee is % Go otcaes 35.50 a year 


<r ce ee ee ee ee 
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EDWIN M.KNOWLES 
CHINA CQ, 


Building a Business 


The essentials of building a good business are predi- 


cated on confidence. 


If your business is to be successful your customers 


must place implicit confidence in your goods. 


To such merchants who care to link their reputation 
with confidence, we offer the resources of this company 
which has steadily increased quality and confidence for 


over a quarter of a century. 


BY INVITATION 
MEMBER OF 


NEW YORK.USA, 


THE EDWIN M. KNOWLES CHINA COMPANY 


EAST LIVER B@@He serie) 
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Is It Any Wonder Women 
Want Hall’s Teapots? 


No other teapots have the unusual merits of 
Hall's Teapots of Fireproof China for the brew- 
ing of tea and keeping it hot. No other line 
has such an attractive selection of beautiful 
shapes, colors and decorations. 

American women know these things through 
years of consistent national advertising. 


Buy from your jobber or write 


HALL CHINA COMPANY 
EAST LIVERPOOL, OHIO 
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Settimo Assortment 


Italian Majolica 


| gg original models of these goods were produced in the 14th Century in 
Italy. These reproductions hold the original skill of modelling and deco- 
rating possessed by the wonderful artists of those old days. 


TALE I AT ATA 


This class of goods enjoys a popular demand in the new days and 

you should be prepared to take care of it. 
This assortment contains 24 candlesticks, 12 vases of various sizes and 12 bon- 
bons that you can readily sell at popular prices and at a good profit for you. 


AT TA TS 


F.O.B. Cleveland Shipping Weight 100 Pounds 
No Package Charge For immediate delivery 
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Prices upon request 


roe Kinney & Levan co. 
1375-85 Euclid Avenue, Cleveland, Ohio 
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The Exquisite Melrose Pattern 


It would be difficult to visualize anything more lovely than the 
Melrose pattern as illustrated. The design of Chinese influence in warm 
shades, of rose, green, maroon, yellow, and blue with black tracing on 
the beautiful soft toned ivory body is a genuine achievement in deco- 
rative treatment. 


Live dealers will at once appreciate the sales possibilities of this 
pattern. Send for samples and prices. 


Smith-Phillips China Co. 


East Liverpool, Ohio 
J. W. Mackey, Manager of Sales 
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East Palestine, Ohio. 
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CHAMBORD 


An exclusive creation on the lovely Pilgrim shape 


The broad, lustrous ivory band, fin- 
ishing in a border of subdued mist 
blue edged with gold, gives this de- 
sign a particularly delicate beauty. 


Richly colored flower and_ bird 
groups are softened by the creamy 
whiteness and deep rich glaze which 
results from a patented kiln-firing 
process. This method makes pos- 
sible a china so hard that only a 
diamond will scratch it, and gives to 
color-decoration an extraordinary 
soft brilliance. 


The same design and shape, bor- 
dered with harvest yellow, is of 
equal beauty. Ask for the Eden 
—with or without the ivory band. 
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Employes Who It might not be a bad idea for the 
Demanded I. W. W. and radical labor unions 
Less Money to take cognizance of the recent ac- 

; tion of the employees of the Hiro- 
shima Electrical Works in Japan. There is an old belief 
which is pretty true that the Japanese do everything 
Backwards. 

A blacksmith in the orient sits down when he works 
_and backs is horse into the stall. To the average American 
this seems all wrong but when the causes are probed into 

the Jap can furnish very excellent reasons. 

Not long ago in the land of sherry blossoms the Hiro- 
shima Electrical Works were experiencing pretty hard 

times. According to Tokyo advices of the Associated 

| Press the workers realized the situation and went to the 

Management of the company demanding that their wages 

| be reduced. 

Think of an employee actually suggesting that his 
wages be reduced! What a blow to the radical who finds 
_the capital system all wrong! 

Then, if you can, imagine the employers refusing to 
accept such a proposition. Surely the Japanese are a 
strange race for not satisfied with their being refused 2 
decrease in wages the clever little people demanded of 


their employees that they be permitted to do more work. 
This also was refused until the employes threatened to 
quit. 

The company hesitatingly acceded, and now every 
worker appears at the factory one hour earlier each day. 
In the meantime business is declared to be on the mend 
and the management states that it will be in a position 
to raise wages soon. 


Business Business in the New York market 
Takes Turn has shown a decided increase ac- 
for Better cording to agents in the Metropol- 


itan district. While here and there 
a plaintiff note is heard most wholesalers and manufactur- 
ers’ agents are agreed that sales suddenly picked-up as 
one agent declared: “Over night,’ and the general belief 
is that business will continue good from now until the 
Christmas holidays. 

Department stores all over the country and particularly 
in New York are holding their special September sales of 
china and glassware and as a result local wholesalers and 
manufacturers’ agents have reported receiving many nice 
orders. 
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What @hance Is Witenettonsineay Selling 
to Department Stores? 


There Is Still Room for Real Selling Here, as Anywhere Else 


By BENTLEY P. NEFF 
Vice-President and General Manager, Duluth Glass Block Store Company 


OME salesmen complain that in selling to depart- 
ment stores they find it impossible to exercise any 
selling initiative or ingenuity. They claim that all 

they are allowed to do is to spread their goods, out, quote 
prices, and supply just a limited amount of information 
when the buyer calls for it. Says an article in Printers’ Ink. 
There are all kinds and conditions of buyers, just as 
there are all types of salesmen, but the point of contact 
is susceptible of the greatest results when the highest type 
of buyer meets the highest type of salesman. 


I have sold goods on the road and very rarely did I 
ever find a buyer in the market for merchandise. Some 
were not difficult to convince, others required all the 
abilty and ingenuity at my command. Frequently, I did 
not take the one step more that would have won me the 
order, and it is because I am now on the other side of the 
fence and understand the psychology of the average buyer, 
that I say that there is more opportunity now for the in- 
genious salesman than ever before. 

It may be true that it is harder now to interest depart- 
ment store buyers than in the past, but it is likewise harder 
for the retailer to sell the consumer, so it is a case of 
greater ingenuity in both cases. 

Judging from my experience in this store, I am quite 
satished that if the salesman does not get the opportunity 
of showing his line, it is his fault and not that of the de- 
partment buyer. 

I was talking with the buyer of our picture department 
this morning. He told me of a foreign salesman who had 
just been in with some print pictures. He told the man he 
was not interested, but so convincing and intelligent was 
the man’s talk about his product, that our buyer at once 
became interested in the line and found several things he 
could use to advantage. 

A few days ago a trunk salesman brought a competitor’s 
trunk along with him, and made such comparative tests in 
the department that our buyer was convinced of the dur- 
ability of his product. 

In our lingerie department a salesman was recently told 
that stocks were complete and the buyer was not interest- 
ed. Did he stop at that? Not at all. So diplomatic were 
his actions and so convincing his arguments, that our 
buyer soon consented to look over the line, and as a result 
placed a liberal order. 

I could give many other illustrations of good orders 
that were obtained where the buyer did not intend to 
make any purchase. 


Buyers Want INFORMATIONS 


Buyers of department stores are eager for information 
on new lines of merchandise. They do not treat the sales- 
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men as automatons. There is too much at stake. Con 
petition is too keen not to get all the information the 
possibly can on everything that is being offered. Salesme 
of genuine ability will never have any reason to complai 
that they have no opportunity of exercising their it 
genuity in making sales. It doesn’t make any differen 
how many buying offices may be maintained how fr 
quently buyers go to market, there will always be a plac 
for the manufacturer’s agent or salesman, 

The president of every well-organized and well-directe 
manufacturing corporation should, in my opinion, neve 
permit a salesman to leave the factory until he has sol) 
the line to the president himself or to the board of dire: 
tors, or the executive committee. 

This test would weed out many incompetents, save ex 
pense money increase the prestige of the factory, build u 
good-will and save the buyers of the country much ar. 
noyance and loss of time. It would be better for the reall 
efficient salesman, because a poor man casts reflection 0 
the good and all suffer in consequence. | 


Hot? Try Green Light 
| 


Theatre managers nowadays help to keep their 
patrons warm in winter and cool in summer with 
colored lights! The changing tints thrown on a 
screen during orchestra selections and the coloring 
used in house lights have a real effect upon body 
temperatures through mental suggestion, according 
to the manager of a Vancouver, B. C., theater. “We 
use lots of rose and red and yellow hues in cold 
weather,” said he, “but now that summer is here, 
we have to lay off the reds and turn to blues and 
Our use of colored electric light certainly 
has a strong psychological influence upon people. 
Greens and blues just naturally suggest seaside and 
outdoor coolness and you feel cool when you see a 
flood of them. There’s no doubt about it.” 


greens. 


Marshall Field Sales Fall Behind Last Year 


Marshall Field & Co., in their weekly review of the 
wholesale dry goods trade, say: “Current whole 
sale distribution of dry goods failed to reach either 
last week’s volume or that of the same week a year ago 
Road sales show, an increase over the total recorded < 
week ago and were well ahead of last year’s volume. 

“There were more customers in the market than dur 
ing the corresponding week a year ago. Collections weré 
about equal to the same period last year.” 


“Salvage Man” Aids Control of 
Markdowns 


“SALVAGE MAN” was developed and turned stant lookout for merchandise which should get on its way, 
out to be a most important factor in the system while a small reduction will move it. We adopted the dou- 
of physical merchandise control through which ble system used by many stores, consisting first of an ap- 

t: ‘Sanger department stores in Dallas, Waco and Fort plication for reductions, followed later by an actual tabula- 
Jorth control their markdowns and shortages. tion of reductions taken, each made out independently of 
How this system was developed and how a young man the other, so as to provide a check against unnecessary re- 
so was given two porters and the job of cleaning out a ductions as well as carelessness. All reductions were put 
sirehouse scheduled for abandonment made himself one in the hands of a reduction clerk, who inspects the mer- 
«the most valuable parts of the system was explained to chandise, hands out the new price tickets, inspects them 
sre executives attending the merchandise managers’ con- as they are being written and then checks the tabulations 
yntion in New York by John B. Swinney, general mer- after the signature by the buyer, but before they go to 
‘andise manager of the Sanger stores. the merchandise office. That this is proving its worth, 


is shown by the fact that the recent July inventories 


“One of the heart-breaking things in merchandising is ! 
checked through without bad shortages. 


{ see profits, which have been slowly built up month by 
nth, suddenly wiped out after the year is over by short- 
ves, said Mr. Swinney. “So when I went to Sanger 
-others last December I decided that my most important 
isk was to see that there were no unnecessary shortages in 
je inventory on December 31 and that the starting figure 
os the new year was as near correct as possible. 


“Finally we enlarged the scope of our salvage man, so 
that he is constantly going through one stock after another 
with the buyer and the merchandise manager and making 
notes of stocks that need pushing out, either at once or at 
some future time which seems more appropriate. In this 
way we always know the soft spots in every stock; inci- 
dentally, the holes in wanted merchandise; the items or 
types of merchandise which are slowing up turnover and 
the real causes in each department of any unprofitable 
operations. 


“First, we adopted the Macy inventory procedure with 
ifew modifications from other stores, particularly Lord 
«Taylor. I assumed full responsibility for the inventory 
ad, after working up the procedure in detail, taught it to 
‘group of captains, approximately fifteen for Dallas and 
eorresponding number for Fort Worth and Waco. These 
iptains were selected mainly from general office section 
ads, such as cashiers, credit men and others accustomed 
“exact detail. They, in turn, taught the system to the 
erks who were to take the inventory. The store was 
osed on December 31 and the job done in the one day. 
i result was a saving of more than $100,000 in short- Humiliating Rebuke 
yes Over the previous year. 


“In brief, then, my conclusion is that the first step in 
improving the situation so far as turnover, markdowns and 
shortages, is to stop shortages, get physical control of the 
stocks and keep it. It will keep the merchandise man up 
night after night digging into stocks, but it is worth the 
price.” 


Civic pride is a fine looking thing except when it makes 


“While the clerks were taking inventory, stock people, itself odious to others because of its extravagance. 
yrters, etc., made a thorough cleaning-up of reserve stock A traveling salesman blew into a country town and, 
daces, so that, when the inventory was over, the stock- going to the leading merchant, said pompously, “I’m from 
soms were in apple-pie order for the next year. Boston. I want to show you the newest line of dry 
“Next I found too much reserve stock space and decided goods,” 

) give up entirely one large four-story warehouse. To “Where did you say you were from?” asked the mer- 
780, a young floorman was appointed to salvage unneces- chant, getting ready to do some “kidding.” The swelled- 
‘ry stocks and equipment. The window trimming depart- head manner of the Bostonian had ruffled him. The sales- 
lent had a big accumulation, and many departments, like man seemed to think the fact that he was from Boston 
trys: had the usual ‘after-holidays’ collection of damaged was something to make rural merchants’ jaws drop open. 
ierchandise. This man with two colored porters salvaged “Why, I’m from Boston,” repeated the gingery, swell- 
te entire building in four weeks. We were so well im- up fop. . 


ressed with the importance of his work in a large organ- 
vation that he was given general supervision of all ware- 
ouses, with authority to salvage old merchandise, fixtures 
nd the like. We feel sure this will have a salutary effect 


“Who runs the hotel in that town?” asked the merchant, 
ina friendly manner. 


future tendencies to shortage and markdowns. S. 0. S. 
“The next job was to get a better control of markdowns A Help Wanted or Sitpation Wanted Ad in the Crockery 
fore they are taken. The salvage man is on the con- and Glass Journal will bring results. 
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HE trade will watch with interest the result of the 
boat race in which the nation’s speediest motor 
craft are entered at the Detroit Regatta, Saturday, 

and in which E. W. Hammond will pilot his speedy Miss 
Westchester, reputed to be the fastest craft on Long 


Island Sound. Mr. Hammond left for Detroit today. 
Miss Westchester is entered in the 151 class and with 
Eddie Hammond's fearless piloting is expected to make 
a good showing in this important racing fixture. Imme- 
diately after the race Mr. Hammond will ship his craft to 
the Far Rockaway Yacht Club where he will start Miss 
Westchester in that organization’s regatta on Labor Day. 

P. C. Gadby, of Gadby’s, Albany, N. Y., was a visitor 
to New York this week and placing orders for his concern. 


Included in the influx of buyers that visited wholesalers 
and manufacturers’ agents of this city during the past 
week were Jim Healey, with Wm. B. Hislop, Auburn, 
N. Y.; J. J. Hagerdorn, West Point, Ga.; T. A. Neely, 
with B. McManus Co., Youngstown, O.; Miss E. Ander- 
son, with Jordan, Marsh Co., Boston, and J. Werner, 
buyer for Raphael Weil & Co., Inc., San Francisco. 


James J. Temple, salesmanager for the Haviland 
China Co., Inc., was a passenger aboard the Samaria 
which docked last Monday. Mr. Temple has been 
away since July 10th consulting with the firm’s fac- 
tory heads. 


After spending ten weeks abroad accompanied by 
his wife and son Joseph H. Schwartz, head of the firm 
of Joseph H. Schwartz, 10 West 23rd St., returned 
last Friday on the Berengaria. Mr. Schwartz’s trip 
was solely for pleasure. 

The importing firm of Maddock & Miller, Inc., have 
every reason to look forward to a future valuable ad- 
dition to their sales staff, in the person of a brand 
new son of “Bob” Miller who arrived on. the scene 


last Thursday. Both mother and son are doing splen- 
didly. 


Eugene Henn, assistant to O. C. Graham, New 
York manager for the Cambridge Glass Co., Cam- 
bridge, O., returned to headquarters today (Thurs- 
day) after completing a three weeks’ road trip through 
the upper part of New York state. Starting out again 
after Labor Day Mr. Henn will be on the road again 
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for another ten days covering the Eastern part of 
state. He reports business as being very good. 


Herbert Taylor, manager of the Jewel Cut C 
Co., Newark, N. J. was in the market the early ) 
of this week placing orders for merchandise prior tc 
opening of this firm’s new retail store in Newark. °: 
will be located in the new Prudential Life Buil: 
in that city at the corner of Halsey and Academy | 
and is to be the last word as an up to date and moc: 
store. 

William Breunig accompanied by M. Valence: 
who is the latest addition to the Graham & Ze 
sales organization have been spending the last } 
days calling on the trade in Philadelphia. 


Leaving next Sunday, E. P. Daly. of the Lazi\ 
and Rosenfeld, Inc., sales staff will open his dis; 
in Detroit from where he will proceed to cover | 
territory through the middle west. C. B. Kis: 
another of their salesmen opens up in Albany 1} 
Tuesday from where he will go as far as Clevel:! 
F’. B. Carney is showing the concern’s line at f 
Hotel Adelphia, Philadelphia, from where he will cc 
New England, also Baltimore and Washington. 


Among buyers in the New York market this w- 
was H. E. Goldstein glassware buyer for Golds: 
Bros., Indianapolis, Ind., who spent several days p. 
ing orders for his departments. 

Mrs. Lillian Kautzmann, assistant to H. Mes? 
china and glassware buyer for L. Bamberger & 
Newark, N. J., returned to her duties last Tues) 
after enjoying the pleasures of vacation. | 

O. S. Atterholt, of the Utility Glass Works, It 
Lonaconing, Md., was a visitor in New York on Mi 
day of this week calling on his factory’s local age 
McKenna Bros. | 

W. Campbell George, president of the W. S. Geo? 
Pottery Co., East Palestine, O., spent the latter 41 
of last week in New York accompanied by Ms 
George. They were called home Friday on acco’ 
of the sudden death of their nephew at Canonsbts 
Pa. and after attending the funeral returned here? 
Monday. They left again on Tuesday for Atlati 
City for a short stay before going home. | 
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George H. Service, with Josiah Wedgwood & Sons, 
Cs of America, is in Boston displaying his line this 
. From there he will work his way on to the 
ast. E. Overton Jones another member of the 
‘edgwood sales force leaves next Tuesday for Phil- 
Iphia as his first stop on a trip through the South. 
~ ee 
Ronald Copeland of Copeland & Thompson, Inc., 
Iso head of the famous Copeland factory, England, 
s expected to visit America soon to confer with his 
yartner in the business here “Sid” Thompson and to 
“nake a first hand study of the trade in this country. 
Wr. Copeland accompanied by Mrs. Copeland, will 
neet Mr. Thompson in Boston about September 19, 
tom where they will proceed to various points in 
i Mr. Thompson’s territory. Later Mr. Copeland will 
oin W. J. Craig of the concern’s sales staff on the 
“coast. 
_ Charles L. Gaunt of the Indiana Glass Co., Dunkirk, 
Ind., was a visitor in New York the latter half of 
vast week on special business for the factory. He con- 
ferred with the Horace C. Gray Co. local representa- 
tives for the factory while here. 


People Are Alike 


_ It is one thing to say loosely that people are alike, that 
what is true of 1000 will be true of 1,000,000, that the law 
of averages is dependable always—it is one thing to say 
“such things and quite another to prove them. 
There is a man employed by the Government at Wash- 
‘ington who not only says people are alike but works out 
figures from that alikeness which border on black magic. 
His name is Joseph T. McCoy. His title is actuary for 
the Treasury Department. He is paid $7,500 a year. He 
has worked there about thirty years. 
i By noticing just how closely men were smoking their 
cigarettes—how much of a stub they threw away 
able to tell the taxing authorities how high to go, and 
where to stop in raising the tax on cigarettes. At a cer- 
tain tax he estimated what the resultant revenue to Uncle 
‘Sam would be. His forecast turned out correct. McCoy 
can formulate a quite precise notion of whether the coun- 
try as a whole is prospering or is hard up by observing 
‘the economy with which ordinary men in the city of 
Washington smoke, 

The Government meditated taxing motor trucks. It was 
a new idea, The experts asked him how much revenue 
would be produced. He sat in his office looking out of the 
window for a few days, counting the passing trucks. 
Then he made an estimate for the whole United States 
and predicted a certain amount as the net revenue from 
‘Such a tax. It came out right within a hair’s breadth. 
_ He invented the excess profits tax, though a foreign 
country got the credit. But when it was at last put in 
foree here, he was asked what sum it would produce 
during the first year. That was quite a bit of guessing 
toask of one man! Ina day or two he said $2,500,000,000 
—two and a half billion dollars. The year rolled around 


and the actual figure was $2,504,000,000. That is, he 
was right within a sixth of one per cent. 

In 1901 he estimated what the country’s population 
would be in 1910. In 1910 the Census Bureau found him 
correct to a fraction of one per cent. He says that the 
population for 1930 will be 120,500,000. Keep this copy 
four years and see if he was right! 

McCoy ought to write a book on how much alike peo- 
ple are, and why, and how he projects figures years ahead. 
—The Eaglet. 


Europe’s Trade Problem 


Hopeful signs of improvement in Europe’s economic 
condition are seen by Basil Miles, American Commissioner 
to the International Chamber of Commerce in Paris, in 
a review of the situation for the month, but as the business 
horizon clears, it brings into sharper outline the big gen- 
eral problem with which the continent will have to deal. 

“As the general level of business is gradually raised,” 
says Mr. Miles, “now here, now there, the new field of 
modern business comes feature by feature into view. 
When the level is stabilized, the grand problem will then 
appear in its true proportions: how can Europe with its 
twenty-one frontiers bristling with barriers to trade, com- 
pete as a whole with the uninterrupted field of production 
in the United States where forty-eight frontiers have been 
broken down and commerce travels back and forth on 
even terms over an area nearly as great as that of all 
Europe ?”—Today’s Business. 


Increased turnover of merchandise is good, provided 
it doesn’t cut stocks to a point where it increases the 
turnover of customers. 


Your Work 


Do it cheerfully, even if it is not congenial. 

Do it in the spirit of an artist, not an artisan. 

Make it a stepping stone to something higher. 

Keep yourself in condition to do it as well as it can 
be done. 

Endeavor to do it better than it has ever been done 
before. 

Make perfection your aim and be satisfied with nothing 
less. 

Do not try to do it with a part of yourself, the weaker 
part. 

Recognize that work is the thing that dignifies and en- 
nobles life. 

Regard yourself as a co-worker with the Creator of 
the Universe. 

Accept the disagreeable part of it as cheerfully as the 
agreeable. 

Believe in its worth and dignity, no matter how humble 
it may be. 

Choose, if possible, the vocation for which nature has 
fitted you. —Exchange. 


You can found a store on guess work, but it will soon 
founder. 


Only Minor Changes in New Pact Between 
Manufacturers and Workers 


NLY a few minor changes have been authorized 
() in the new wage pact existing between the United 

States Potters’ Association and the National 
Brotherhood of Operative Potters, it has been officially 
announced since those participating in the recent wage 
conference at Atlantic City, returned to this district. The 
agreement will continue for a period of two years, dating 
from October 1 next. The salient part of the wage dis- 
cussions referred to the straight 10 per cent increased 
sought by the warehouse section of the craft. It was 
pointed out that before the late war this trade received 
$2.50 per diem, and the wage is now $5.25. It was also said 
that this increase amounted to 110 per cent, and that while 
the manufacturers would be justified in asking for a wage 
reduction in all branches, it had been agreed by the manu- 
facturers to continue the existing scale of wages, but that 
“any increase would be out of the question.” In the casting 
section, an agreement was made whereby the character 
of some certain molds would be changed after the old 
or present molds had been rendered useless. Several other 
suggestions advanced by the employes, it was agreed, 
should be referred to the Standing Committee which 
meets monthly in this city. A joint committee is to be 
appointed to revise a wage scale having to do with the 
wages of liners employed in the decorating departments, 
and that this scale be based upon prices now being paid 
by the Homer Laughlin China Co. A committee is also 
to be appointed to work out a size list on articles that 
are not now covered by the official size list. Through- 
out the wage conference, absolute harmony prevailed on 
both sides. So far as the dinnerware industry is concerned, 
the wage question has been settled definitely for a period 
of two years. 


Chelsea China Company Sold 


The sale last week of the property and chattels of the 
Chelsea China Co., New Cumberland, W. Va., proved to 
be the largest transaction on pottery deals recorded this 
year. This property has had a varied career. It was orig- 
inally built for a generalware plant and has been operated 
by numerous interests. After remaining idle for a period 
of years, interests closely associated with the former Cart- 
wright Pottery Co., East Liverpool, O., took over the 
plant for the purpose of manufacturing kitchen sets. This 
move did not prove to be a profitable one. In the mean- 
time two tunnel kilns were built in the plant from designs 
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suggested by J. B. Owen, Zanesville, O. These were 
first tunnel kilns to be erected in any plant in the U) 
Ohio Valley. A new interest was then formed by WI] 
ing, W. Va., capital, and the plant was converted inte 
manufacturing of hotel and restaurant ware. This | 
ness continued for a few years, and during that perioc 
company withdrew from the agreement whereby it we 
be operated under pacts between the United States 
ters’ Association and the National Brotherhood of | 
erative Potters. W. A. Rhoads, now with the Seb 
Pottery Co., was in charge of the commercial departr 
of this plant for some years, and he was followec 
James Shaw, now with the Illinois China Co. The p 
erty has been idled for a considerable period, and v 
offered for sale last week was taken over by inte: 
connected with the Standard Pottery Co., East Livery 
All molds and other chattels having to do with the pro’ 
tion of hotel and restaurant china were sold early this | 
to an autside interest and removed from the plant. |} 
soon the property will again be placed in operation, or 
character of ware that will be produced, has not been 
nounced up to this time. 


To Revert to Coal for Kiln Fuel 


The announcement that the E. H. Sebring China | 
Sebring, O., proposes to revert to coal for kiln fuel 
substitute for fuel oil may be the forerunner of o 
plants doing likewise. It is the contention of the r 
agement of this pottery that kilns can be fired better | 
cheaper with coal than with oil, but when fuel oil | 
first introduced for this purpose it was maintained! 
manufacturers of oil burners that the cost of oil anc 
tendant expense would be cheaper than if coal was Ww 


} 
How Is Dinnerware to Sell? 


“In what volume will the department stores buy | 
nerware for fall and holiday trade?” is the query the 
now being asked in this district. No one has been abl 
answer the question. Speaking in a general way, it ; 
been declared that the volume of business placed by 
partment stores since January last up to the present 
not been as extensive as in former years, and that for | 
reason the manufacturers have been compelled to go | 
other channels for business. It has always followed, hi 
ever, that activity in buying fall and holiday merchan 
began to show in good form during August, but this 
not the situation this year. While it is admitted that si! 


buyers were in the market during the last month, the | 
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d of arrivals is not equal to former lists. For some 
rs there has always been a rush in the demand for 
innerware during the last quarter of the year, some buy- 
s holding off placing orders unfil the very last minute 
ith the thought in mind goods would be received in ample 
me. This thought has not always proved correct, and 
juny manufacturers have carried December shipping over 
January because of the lateness of buyers in placing 
heir requirements. There are some generalware plants 
kat have considerable fall business on hand, and with 
dditional orders being received daily, it may follow that 
he buyer who delays in placing his fall business will find 


hat he has worked to his own disadvantage. 


Furniture Trade Buying Dinnerware 


| The furniture trade appears to be among the more active 
purchasers of dinnerware just at this time. It is reported 
hat considerable carlot business has been placed by this 
nterest during the last fortnight, and that a number of 
arge contracts are still pending. The more recent ac- 
sounts placed show that the distributors have been inter- 
sted in open stock patterns, and that large stocks of these 
patterns are being carried. Syndicate stores have also 
been large purchasers of dinnerware out of the East Liv- 
erpool district, and with many new stores of this class 
being opened, additional dinnerware business is resulting. 


More Kilns Fired Than Ever 


More kilns are being fired per diem in the local pottery 
district now than at any time since the early spring. This 
is proof of the fact that local manufacturers are receiving 
a larger volume of business, and that additional working 
hours are being put in by the employes of the clay and 
kiln departments. Short sets continue to be in heavy re- 
quest, and many mail inquiries seek information about the 
possibility of obtaining special sales merchandise. In fact, 
there has been a constant demand for the latter class of 
goods throughout the summer season. High class pat- 
terns are in nominal demand and shipments of this class 
of merchandise are heavier, and with requests for prompt 
shipment in some instances. 


Mrs. George Bratt Very Ill 


On account of the continued illness of his wife, George 
T. Bratt, western salesman for the Edwin M. Knowles 
China Co., has not been able to make his trip over his terri- 
tory as previously scheduled. Mrs. Bratt is reported to 
have heen seriously ill during the last few weeks. 

. 
. 


Frank Judge, Jr., Sees Business Better 
| Quite an improvement in new business is reported by 
Frank P. Judge, Ir., sales manager for the National China 
Co., Salineville, O. This factory has increased its output 
of late, and shipments are heavier according to the August 
record over that of the preceding month. Since this line 
has heen presented to the Pacific Coast trade for the first 
(Continued on page 17) 
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SERS of this high 

quality spar are 
protected in their re- 
quirements by this fine 
deposit which is ade- 
quate to meet the de- 
mand for years. 


Minpro Spar is selected 
by leading pottery mak- 
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cellence and the fact that 
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LEW: 


Your requirements are 
met in every particular 
Dy aeMan pro” Sp apr —— 
ground to 140 and 200 
mesh. 


REG. U.S. PAT.OFF, 


CERAMIC CHEMICALS 
MINERALS 2, OXIDES 


SERVICE 


“We 
ROESSLER 8HASSLACHER CHEMICAL@O 
709 Sixth Avenue, New York 


New Orleans 
Boston 
Kansas City 
San Francisco 


SS 


Pittsburgh 
Cleveland 
Trenton 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Glassware Orders Show Improvement as 
Expected 
RDERS for glassware for fall and holiday require- 
() ments showed some strength during the last week, 
the situation being in line with the opinion of 
manufacturers during the early part of the summer. In 
quite a few instances volume business is being placed, al- 
though some distributors continue to mark time and are 
writing specifications on a more or less conservative basis. 
The hundreds of mail order houses have been anticipating 
future requirements, while the western and southern job- 
bing interests have shown some disposition to carry larger 
stocks for fall distribution than they did during the 
summer period. Retail distributors are buying in a nom- 
inal manner, although some of these interests have shown 
a disposition to specify early delivery on orders now be- 
ing placed. Current demand however, leans rather strong- 
ly to staples, colored glassware and the blown lines. Quite 
a heavy volume of business for colored ware is being 
underwritten, and the demand for the blown and stem 
lines is in keeping with the season. The vase line and the 
flower basket line are both selling well, and many produc- 
ers this week declared that their business on these items 
this year was far in excess of the volume of previous year. 
This is said to be due to the “Say it with Flowers” cam- 
paign that the florists have put on this year. Beginning 
with the current week, all factories began to show a slight 
increase in production, due to the close of the summer va- 
cation period. All factory employes are back at their 
places, and with the sales departments reporting additional 
business, operations are bound to be steady throughout 
the balance of the year. 


Ralph C. Keil Superintends Plant 


Announcement has been made by the management of 
the United States Glass Co., of the appointment of Ralph 
C. Keil, of Tiffin, ©O., as general superintendent of the 
Tiffin plant of the inferest, taking the place of F. M. 
Beggs, resigned. Mr. Beggs had been associated with the 
United States Glass Co., for a number of years and has a 
wide acquaintance among the buyers of the country. 


New Glass Company Formed 


The former plant of the Therasse Glass Novelty Co., 
Marion, Ind., has been taken over by a new interest to be 
known as the Central Glass Products Co., recently formed! 
Officers of the new company are: President, S. E. Barney; 
vice president, Roy Barney; secretary-treasurer, Phil 
Kiley. It is reported there that the new company will 
manufacture a general line, to which will be added a num- 
ber of specialties. 


Sixteen 


| 


ail 


Hazel-Atlas to Erect Building 


Plans are being prepared by the Hazel-Atlas Glass (. 
Wheeling, W. Va., for the erection of a modern off 
building at Wheeling. Construction is expected to bei 
at an early date. The company has just closed a deal 
a site for the building. 


Belmont Canteens a Success 


The new line of canteens and discs recently added | 
the Belmont Tumbler Co., Bellaire, O., has proved to | 
a success. The line has been designed and used in ya; 
ous ways for advertising purposes, the letters and word! 
being placed on the ware at the factory. The dises ¢: 
placed in metal frames. The canteens are of a patent! 
design and the letters show more prominently in this « 
sign than on others now on the market. 


Crops Improve Business Conditions 


Reports received from jobbing interests by manufe 
turers in this district are to the effect that general bu. 
ness conditions in the south and northwest have be’ 
considerably improved because of crop conditions. Eai 
in the spring it was related by the jobbing interests | 
these districts that the future of business depended € 
tirely upon the crop outlook, and since the harvest the 
has been a steady increase in buying. This situation is: 
ready reflected in the manufacturing end of the indust: 
with jobbers buying heavier than they did during the eas 
spring season. | 


Gimbel Bros. Hold September Sale 
| 


Gimbel Brothers, one of New York’s large departme 
stores, are holding their annual September sale of chi 
and glass on the fifth floor of their store this month wi 
the result that crowds are pouring in from all over t 
city, Brooklyn, Long Island and New Jersey. | 

Despite prohibition among the items which are pie 
popular is an attractive liquor set, consisting of a tra 
six glasses and bottle in blue and amber. These are lc 
priced and proving good sellers. | 

A table of Gift Suggestions ranging in price from $l. 
to $8.75 is also attracting many buyers. | 

Among the items being featured are American al 
imported dinner sets, porcelain waffle set, 10,000 pieces : 
gold encrusted amber glassware, 32-piece luncheon se 
imported grill plate and china cereal set. | 


= 


Education ought to be tender and severe, not cold al 
soft. 
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Pottery News 


/ 
| (Continued from page 15) 

ie, considerable business is being obtained from that 
ction. 

) ae 

. Ivory Body Still in Demand 
\ccording to the opinion of some buyers who have vis- 


1 the local pottery district of late, the ivory body ware 
sitinued in very good demand. It is also said, however, 
Jt white body continues to be in seasonable steady re- 
yest, but that the demand is running to the short sets in- 
sad of the old time 100-piece composition. Some buyers 
» now taking the view that it is more profitable to buy 
s‘yrt sets in an open stock pattern and then sell additional! 
yume in matchings and additional pieces, than to buy 
ss in other than open stock treatments. 


Vitrified China Production Satisfactory 


n the vitrified china section of the generalware indus- 
», the productive capacity of the industry is at this time 
sficiently ample to take care of all reasonable demands 
peed upon it. It has also been pointed out that in the 
ntter of highest grade decorations, deliveries should be 
naccordance with the specifications of the buyer, provided 
awever, reasonable anticipation of requirements is main- 
mned throughout the year. This section of the industry 


F you had a salesman who 

sent in his card to a buyer 
and then said good-bye, how 
long would you keep him? 


Yet you are doing the same 
thing if your advertising month 
after month tells the buyer 
nothing but your company’s 
name—something he has 


known perhaps for years. 

Photo-Engraving 
Make your advertising sell. Illustrating 
Illustrate your goods. Tell the Photography 
buyer what he can sell at a Advertising 
profit. Then you are getting 


something for the money you 
spend for advertising space. 


ROBERT RAWSTHORNE CO. 


Heeren Bldg.—8th & Penn—Pittsburgh, Pa. 


is not showing any increased development this year, so far 
as additional kilns are concerned and inasmuch as the pro- 
ductive capacity has been considerably more than doubled 
during the last few years, producers of this line do not an- 
ticipate any backward movement in the matter of deliver- 
ies, except in the case of high class decorations. As a gen- 
eral rule, all of the plants now engaged in the production 
of vitrified hotel and restaurant china are in rather active 
operation. 


Albright Completes New Kiln 


The Albright China Co., Carrollton, O., has completed 
the construction of a new double decorating kiln, and it is 
now in operation. The warehouse and decorating depart- 
ment of this plant has also been re-arranged with a view 
to operating a larger force. Additional store rooms have 
been recently added at the Carrollton factory and addi- 
tional workers have been added to the clay department of 
the Scio plant. 


New Incorporation 
A new incorporation granted a New York charter 
recently was the Bendan Novelty Corp., manufacturers 
of serving trays. This was capitalized for $10,000, the 
incorporators being W. ‘Weinberg, S. Hooker and H. 
Auterl. M. Lavitt, 236 Broadway, was the attorney. 


1 | GD | Go eH 1a 11 (ID 1 DI@iDiaiai 


Illustrating our No. 40 line. A very lovely spiral flute, re- 
producing in a delightful manner the early Colonial. Made 
in sparkling crystal, green, also a combination of amber and 
crystal. One of the most popular lines we have ever 
produced. 

Complete line, including many novelties. 


Representatives: 


New York Boston 
Paul Joseph, Murt Wallace, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St, 29 S. Hanover St. 


¢ 
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he Duncan & Miller Glass Co. 


‘Washington, Pa. 


Chicago 
F. T. Renshaw 


Factory Representative 
E. B. Hill, Washington, Pa. a 
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Appealing to the 


Discriminating Trade 


No. 016 TABLEWARE LINE 
ETCHED “PSYCHE” 


Optic crystal bodies, with 
green trim, form a colorful com- 
bination which lovers of fine 
glassware will appreciate. 


oe ———— 


STEMWARE LINE 
PAT. APD HOR 


FIRE POLISHED POT GLASS 


Jugs Goblets Sundaes 
Saucer Champagnes Cafe Parfaits 
Cocktails Wines Candy Jars 
Table ‘Tumblers Iced Tea Tumblers 
Plates Sugar and Cream Sets etch cte: 
Sper at eis Sill = United States Glass Co. 
on vequests 0 ra PittsBURGH, PENNSYLVANIA 


New Designs in Shapes and Patterns Now on View 
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JOHN DAVISON 


[INCORPORATED 


14 Barclay Street New York 


Sole Agents for 
THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 


Earthenware Art Pottery 


ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


Handsome Line of 


LA Ma 


with Silk and Parchment Shades 


| What's New in the Showrooms 


New York Agents Displaying Wide and 


New Decorative Creations By Viene At Her- 
bert Giss & Import Corp.’s Salesroom 

} Wonderfully effective new decorations on glass- 
“yare are to be seen at the showroom of the Herbert 
Nlass & Import Corp., 35 West 23rd St. 


4 


‘yhich comes in various colors, such as amber, blue, 


The line 


+te., features a Grecian figured open work pattern on a 
arge variety of items such as bowls, candlesticks, 
“somports, candy jars, cheese and crackers and handled 


crays. Another distinctive decoration supplied on the 


same items as the Grecian design is a rainbow gold 
stripe effect. These two lines should prove most 
‘jopular as they are very attractively priced. 

| aa : : : 

Wise Firm Add to Their Fall Display From 


| Liberty Works 


Consistent with their policy for turning out snappy, 
saleable merchandise, the Liberty Works, Egg Har- 
bor City, N. J., have sent their New York representa- 
ties, David L. and Chas. L. Wise, 10 West 23rd St., 
still further new Fall samples, which are certain to 
ttract the attention of buyers. There is a complete 
showing of their already popular Bamboo line which 
is being offered in amber, green and rosewood colors 
on a variety of pleasing shapes and items. In addt- 
tion to this there is a line made up on the order of 
Czecho glassware. The display of these two num- 
hers includes a fine selection of wine and water sets, 
ice tea sets and complete lines of stemware. Some 
unusually fine samples in hand finished plates both 
round and octagon in 7% and 8% inch sizes in amber 
and green are also on view. Popular prices are the order 
on all the new goods. 


| 

Striking Lines From The Kahla Factories 

mnie Kahla China Corp., 39 West 23rd St. have on 
yiew a most comprehensive exhibit of their various 
lines. Prominent in the display from their Porzellan 
Fabrik Kahla factory is their line of Pekin Blue Wil- 
low border on a Canary yellow background. This is 
very striking and commands immediate attention. It 
is to be had in a full line of fancy china staples. Their 
new advance 1927 dinnerware line is a treat to look 
over. This is from their E. and A. Mueller factory, 
Schonwald, Germany. The decorations are numerous 
and varied. These introduce many novel effects in 
floral and bird treatments in rich color combinations. 
The shapes too are especially good, among which and 
Worthy of special mention is their DeWatteau. This 
is one of the outstanding features of the display and 
‘is particularly delightful in the simpler decorative ef- 
fects. From their Bonn factory, there is a display of 
hand decorated dinnerware. The treatment of this 


| Varied Assortments of Saleable Lines 


line consists in the main of- brilliantly colored floral 
decorations standing out in striking contrast on the 
white earthenware body. This is offered in fancy ar- 
ticles such as bowls, cereal sets, etc., as well. 


Diversified Exhibit At F. Bing & Co.’s Suc- 
cessors Salesroom 

A wonderful and diversified exhibit is to be seen at 
the showrooms of F. Bing & Co.’s Successors, 67-69 Irv- 
ing Pl., which shows a collection of beautiful items from 
their various European factories. 
describe the exquisite articles that can be seen housed 
under one roof. The firm utilize six floors of their build- 
ing for the exhibit. Upon entering the ground floor there 
are to be seen a display of Austrian bronzes, gift items 


Words only vaguely 


in figure pieces, desk sets, book ends, paper weights, etc., 
a beautiful assortment of all kinds of lamps, a display 
of the ever popular ship models that would be hard to 
duplicate, pedestals and many other items too numerous 
to mention. The second floor is devoted to their Italian 
ware and in passing it might be mentioned that the firm 
carry one of the largest stocks of this character of mer- 
chandise in this country. There are a great number of 
Carrara marble figures, then there are pottery vases, 
bowls, candlesticks, also small tables for various purposes 
of the most beautiful workmanship. There is also on this 
floor a showing of French clock sets, comprising a clock 
with either marble vases or urns on low pedestals making 
very lovely mantle sets. These are to be had in the finest 
white, green or onyx marble, and the firm is prepared to 
make immediate delivery on limited quantities from stock. 
On the third floor there is to be seen some brand new 
ideas in Austrian Tiger Wood, cased toilet water sets. 
The wood on these is highly polished and they are orna- 
mented with solid brass handles. These contain two com- 
partments for bottles which are accessible by glass paneled 
doors opening outward. They may be locked when not 
in use. A fancy design on the glass panels adds to the 
beauty of the item. 

There are fancy trays and boxes included in this line 
as well. These are beautifully decorated with miniature 
paintings which are faithful reproductions of old masters. 
In china, there is an assemblage of dainty chocolate sets 
from their Austrian factory. These consist of six cups 
and saucers, sugar and creamer and chocolate pot. In 
each set there is a tray to match. The shapes of each set 
differ. Some are round while others are oblong. The 
decorations are beautifully executed and colorful minia- 
tures of old paintings. A twenty-two carat gold leaf 
broad band around the top and on the knobs and handles 
further enhances their beauty. One can imagine what 
a wonderful decorative treatment this is on back grounds 
of maroon, blue and ox blood. 
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American Retailers Association Adopts 
New Ethics Code 


St. Louis Convention Also Discusses Mail-Order 
Competition—“Country Stores Can Lick the 
City Shops on Prices,” Says John B. Garver 


vertising and a fourfold obligation on the part of 

the retail merchant, to the public, to his employer, 
to his competitors and to those from whom he buys, was 
adopted at the recent convention in St. Louis of the Amer- 
ican Retailers Association. 


\ CODE of ethics embracing pledge to truth in ad- 


One of the high lights of the meeting was the discussion 
by Mrs. M. J. Alderman, of the Missouri Valley Stores 
Company, of Marshall, Mo., of the methods by which a 
small store was able to convince its clientele that it could 
undersell the mail-order houses. 


The country store can undersell the city store item for 
item, declared John B. Garver, of the Garver Brothers 
Company in Strasburg, O. This he attributed to the fact 
that while the city store has a wider variety of merchandise 
and a bigger volume of sales, the advantages of the coun- 
try store in low rentals, taxes and selling costs more than 
offset this and enable it to sell on a closer margin. 

In showing how a well-organized sales force can in- 
crease volume, C. B. Partridge, of the Kepler store in Eau 
Claire, said: 

“Tt’s not always the price appeal that wins trade. Buy- 
ing becomes more or less of a habit, and people will buy 
at your store, if you give them the right kind of service 
coupled with the right kind of merchandise. They will 
even come to your store if they know they can get the 
same goods at lower prices at a competing establishment. 

“Therefore, much depends on the organization selling 
your goods. 

“Your first task is to sell your store to your employes 
who must be so well drilled that they can run every de- 
partment as if you were on duty there yourself. 

“Chain stores have a place in every community. They 
are bound to take away some business, but they can’t take 
it all. I repeat, buying is a habit; and if you are giving 
the right kind of service, and building up a loyal clientele, 
you are not going to be troubled by competing houses. 
Everything depends on what you serve and the way 
VOUS Cia Cmts 

“You don’t increase your business by being a good fel- 
low socially, by boasting of your contributions to charit- 
able enterprises or by affiliating with a lot of lodges and 
civic organizations. While you are shaking the other fel- 


e 
low’s hand, some other merchant will be shaking his pock- 
etbook. 


ce / . . 
My salespeople are so well trained in advance that. | 
could go out and play golf on the morning of a sale with 


Twenty 


perfect assurance the event would be as successful as if | 
I were in the store myself. 

“Foster a spirit of loyalty among your salespeople,” Mr. 
Partridge urged. “We base all promotions on the merits 
of our salespeople. We have frequent contests to arouse 
their interest in what they are selling and make them strive | 
FOr records.” 

The code of ethics was adopted as follows: | 
“First. We believe the retail field offers an opportunity 
of earning an honorable living, and of rendering a real 

service to the public. 

“Second. We admit that the foundation of any busi- 
ness is integrity, and that success of any business is 
fair dealing. 

“Third. We hold that every retailer has a fourfold ob- | 
ligation: 1, to the public; 2, to his employer ; 3, to his com- 
petitors ; 4, to those from whom he buys. 

“Fourth. We believe in truthful advertising, and con- 
demn any form of advertising that is calculated to convey 
a wrong impression to the public. 

“Fifth. Mutual regard between buyer and seller is the 
basis of commercial honor, and we urge as a cardinal prin- 
ciple, respect for contracts placed in good faith. 

“Sixth. Our constant aim shall be to conduct our in- 
dividual business upon a higher plane, in order to reflect 
credit upon this association and our craft as a whole.” 


Fenton Issues Catalog 

The Fenton Art Glass Co., Williamstown, W. Va., has 
recently issued a catalogue in colors, showing the entire 
line of this factory, and with new items illustrated that 
have been added to the line since the display at the Ft. 
Pitt Hotel last January. It is recalled that this factory 
was one of the first to produce a line of colored glassware, 
and during the years that have followed it has been de- 
veloped rapidly. 


Something ina Name 

Down South a Negro was brought before a judge be- 
cause of some missing chickens. The judge asked him if 
he had any children. 

“Yas, sah,” said the Negro. “I’se got a boy.’ 

“What’s his name?’ inquired the magistrate. 

“His name am Weathahstrip, Judge.” 

“Weatherstrip? 
that ?” 


“Well, Judge, you see it was dis way: Dat boy was 
bo’n jes’ fo’ de wah, an’ he done kept me out 0’ de draft.” 


How did he ever get a name like 
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OUTBABLING 
BABEL — 


4 eight hundred and sixty, not to take 

into consideration some five thou- 

sand dialects. This modern confu- 
sion of tongues outbabels Babel. 


Cardinal Mezzofanti, the greatest linguist 
the world has ever known, was acquainted 
Wieimeout one hundredmand fourteen 
languages and dialects. 


How fortunate are we today when a 
simply-worded advertisement written in 
English and published in the CROCKERY AND 
GLASS JOURNAL makes its appeal to buyers 
all over the country. 


A postcard request will 
bring our rates. 


The CROCKERY and GLASS JOURNAL 


The oldest publication in the field. 
45 East 17th Street New York 


CHICAGO OFFICE 


312 THE CHICAGO MARKET | 


SOUTH 
CLARK 
STREET 


“Pete” Rinken’s Annual Party Set for Week- 
end of September 10 


HE local trade was notified late last week that 
“Pete” Rinken’s Annual Party of 1926, spon- 
sored by W. H. Fergus and Peter G. Rinkin, will 

be held over the week-end of Friday evening, September 
10, to Sunday evening, September 12, at the Boston Store 
Recreation Farm, Lake Beulah, Wis., 80 miles northwest 
of Chicago. The main party will leave Chicago Friday 
evening at 5:30 P. M., standard time, over the Soo Line 
from the terminal station at South Wells and West Har- 
rison Sts. Those expecting to attend this affair have been 
asked to notify Mr. Rinkin, as it 1s necessary for him to 
know in advance in order to make arrangements for all. 
A round trip ticket should be purchased to Mukwonago, 
Wis., at which point buses will meet the party and take 
everyone to the lake for supper. In order that those wish- 
ing to attend do not miss any of the fun, they are urged to 
come with the main party Friday evening. 
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Ready for Shipment— 


No. B1121 
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Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


HTT 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
SAS cc 
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J. H. SmytuHe, REPRESENTATIVE 


By 


The Pitkin & Brooks retail department started its Sep- 
tember Dinnerware Sale at the beginning of this week. 
Price reductions of from 10 per cent to 40 per cent were 
announced for this sale. A 20 per cent discount is also. 
offered on six open stock numbers of table glassware, 
including goblets, sherbets, wines, cocktails, ice teas, table 
tumblers, etc. 


Marshall Field & Co.’s wholesale store celebrated “Dey- 
lin Day” on August 25, in honor of John Devlin, who has 
been on the payroll of the company for sixty years. On| 
August 25, 1866, Mr. Devlin went to work as stock boy. 
for the then Field, Leiter & Co., at the weekly salary of $3. 
Because of his long connection with the firm, Mr. Devlin 
is one of the few thoroughly informed men in regard to 
Chicago’s commercial development. Mr. Devlin’s son, 
Edward J., 1s also associated with the Marshall Field 
organization. 


Burley & Co. continued its Season-End Sale this week. 
Among the many specials offered was an eighteen-piece 
block optic table service of combined clear crystal and 
rose-amber, including six each of goblets, sherbets and 
plates, at $8.50. Bohemian fine blown crystal glassware 
with gold edges was offered at 50 cents each. “Clearance 
Corner” offerings included luncheon plates of ivory por- 
celain in blue green patterns at 50 cents each and bouil- 
lons with stand at 75 cents each. 


“AI” B. Papke, china and glass buyer for Ed. Schuster 
Co., Milwaukee, Wis., stopped a short time in Chicago 
last week on his way East. | 


| 
The Chicago display rooms of Earl W. Newton & Asso- 
ciates, were painted and re-decorated last week. | 


W. T. Darden, local representative of the Dresden Pot- 
tery Co. and the American Bisque Co., announced last 
week that he will also represent the Sterling Glass Co.. 
Cincinnati, O. This company manufactures a high grade 
line of cut, engraved colored glass, such as amber engraved 
glassware, Florentine glass, and blue glassware encrusted, 
with sterling silver border, including console sets, candle- 
sticks, comports, cheese and crackers, sandwich trays, etc. 


Henry Von Hagel, china and glass buyer of Sears, 
Roebuck & Co., returned last Thursday from a vacation] 
in Cincinnati, O., bringing back his family, who have been! 
there for the past five weeks. 
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AND WHERE TO 


* 
_| WHAT TO BUY 
} BUY IT IN — 


CHICAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 


EARL W. NEWTON AND 


‘IRA A. JONES CO. 


| Chicago Display, 806-7-8 Masonic ASSOCIATES 9 North Wabash Avenue 

7 Temple IMPERIAL GLASS CO. ing: 

4 i P ECONOMY GLASS CO. Rebeis oe 

| Flint assware, Harry G. Dalzell NATIONAL CHINA CO. Pope Gosser China Co. Seneca Glass Co. 

Pressed and Blown Phone OWEN CHINA CO. Susquehanna Cut Glass Co., Coshocton Glass 

t Etchings, Cuttings Corp., Burke Studios, Vesta Studios, Heule 

‘ and Iridescent. Central 3497 9 North Wabash Ave Phone: Central 3236 Studios, Lamps and Shades. 
THESEBRING POTTERY CO. THE UNITED STATES 


SEBRING, OHIO 
Cuas. L. SEBRING, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 
Phone: Superior 4100 


for rates. 
Room 930 


This ‘“‘card’’ can be made to yield 
big dividends. Phone Wabash 0860 


GLASS CO. 


30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROQM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM GUR FACTORIES 


The China Manufacturing 
Limoges 
Counsul Howard F. Withey, Limoges, France in 
Commerce Reports 


Industry of 


The Limoges china manufacturing industry has enjoyed 
a period of great activity and considerable prosperity, the 
principal unfavorable circumstances encountered being 
labor controversies and minor strikes. 

According to the records of the Limoges consulate, the 
dollar value of declared china exports to the United 
States during the quarter ended June 30 was $159,461, 
as compared with $132,163 during the quarter January- 
March, 1926. 


FRENCH DEMAND AcTIVE—DoMESTIC BUYING 


The French demand has been good. Dealers have been 

_ taking advantage of exchange and laying in large stocks, 

| but orders have recently been slackening. The demand 

from the hotel trade, however, is active, probably because 

a large number of English and American tourists are now 

in France of preparations are being made for their arrival. 

As a rule, traveling salesmen cover the domestic market 

from January until the latter part of May, are called in 

during the normal dull period through the summer months, 

and go out again in September, but this seasonal dullness 

has not developed and manufacturers report little or no 

diminution in orders received. 

favorable month, so far as concerns the domestic trade, 

| than April or May, but June of this year was a far more 
| active month than the corresponding month in 1925. 


June was a slightly less 


PropuctTion Costs INCREASED 


‘It is estimated that throughout the china industry 
| production costs were about 10 per cent higher in June 
| than in March. Exchange conditions were probably 

responsible for most of this increase. Coal prices have 
risen and the general labor situation has been unsettled. 


William G. Mueller, Inc., Changes Name 


In accordance with the recent announcement published 
in the CROCKERY AND GLASS JOURNAL, that with the re- 
tirement of William G. Mueller and the disposal of his in- 
terest in the concern to the other stockholders of the firm 
of William G. Mueller, Inc., 49-51 West 23rd St., New 
York, importers, representing the well-known Bavarian 
factory of Heinrich & Co., manufacturers of dinnerware, 
and the Winterling and Oscar Schaller & Co., fancy goods 
factories, that the concern would continue only temporar- 
ily under the old name. 

They have just announced that beginning with Septem- 
ber 1, the firm name was changed to Heinrich and Winter- 
ling, Inc., and that they are now operating under that 
name. 

As was previously stated the firm is now under the man- 
agement of Karl Lickhard, former secretary of Wm. G. 
Mueller, Inc., and associated with Mr. Mueller during the 
time he was head of the concern. Mr. Lickhard is also 
president and treasurer of the successor to the old firm, 
Heinrich & Winterling, Inc. 

The concern’s road staff are: Eugene Blum, secretary 
of the company; Leon Fromkess and Gilbert Fromkess. 


Auckland Holds Winter Show in June 


The Auckland, New Zealand, winter show and exhibi- 
tion which closed on June 19, after having run for its 
regular nine-day period, is reported to have been one of 
the most successful in recent years from the point of 
attendance. The great majority of exhibits were from 
the various towns and counties of the district; such for- 
eign products as were shown were usually included as a 
part of the exhibits of local dealers, although there were 
several foreign stalls of merit, a number of which were 
American. Because of the popularity of the show it is 
expected that next year the space will have to be greatly 
(Consul Walter F. 
Zealand, in Commerce Reports. 


expanded. 3oyle, Auckland, New 
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A OBITUARY ca 


Joseph L. Block 


The many friends in the trade of Joseph L. Block, 
head of the firm of J. L. Block & Sons, 231 Bowery, 
New York, will learn with genuine regret of his sud- 
den death from heart disease on Saturday night, Au- 
gust 28, at Long Beach, L. I. 

Mr. Block who was in his fifty-ninth year, under- 
went an operation five months ago from which he 
never entirely recovered and for the past five weeks 
had been endeavoring to recuperate from the ordeal 
at Long Beach. 

He was one of the pioneers in the crockery business 
and later developed a reputation as a wholesaler of 
enamelware as well in which he dealt on a large scale. 
Starting forty years ago, with a borrowed capital of 
two hundred dollars, he opened a small store on Ridge 
St., New York. Gradually the business grew until it 
demanded larger quarters. In the meantime the con- 
cern had also progressed from a retail business to one 
doing a flourishing wholesale trade. The next move 
was to Grand St. The success of the business con- 
tinued here until still larger quarters were needed, 
which were found at 110 Bowery. 
continued to expand Mr. Block’s two sons became as- 
sociated with him and seven years ago the firm pur- 
chased the seven story building at 231 Bowery where 


As the business 


Beginning September Ist, 1926, we shall operate under the name of 


Heinrich and Winterling, Inc. 


49-51 West 23rd Street 
New York, N. Y. 
As sole agents of the well known Bavarian Dinnerware Factory of Heinrich 


& Co. and Fancy Goods Factories of Winterling and Oscar Schaller & Co., Nachf., 
we shall continue to serve our valued customers to the best of our ability. 


The management, as previously announced, is in the hands of Mr. Karl Lick- 
hard, former Secretary, now President and Treasurer. 


On the road we are, as heretofore, represented by Mr. Eugene Blum, Secretary, 
Mr. Leon Fromkess and Mr. Gilbert Fromkess. 


William G. Mueller, Inc. 
Succeeded by 


Heinrich and Winterling, Inc. 


Announcement 


they are now located. The business will be continued 
by his sons. 

Mr. Block is survived by his two sons Joseph and 
Irving H., members of the firm, a widow and three 
daughters. 

The funeral services heldon Monday were largely 
attended by many members of the trade a good number 
of whom had known him for many years. Interment 
was at Unionfield Cemetery, Cypress Hills, N.Y: 


Charles G. Cassel Dies 


| 
| 


¥ 


y 


. 
| 
| 


As we are going to press word is received of the | 


death of Charles G. Cassel, one of the trade’s best 
known salesmen. In the first years of his career in 
the glassware business Mr. Cassel was with the United 
States Glass Co. In the early nineties he went with 
A. H. Heisey Co. for whom he traveled until his re- 
tirement two months ago. 


The merchant who reads makes something more than 
paper profits. 


Two-thirds of gentleman is gentle. The rest is mere 


man. 


A contract is like a blank check. No good until it is 


signed, and then only as good as the man who signs it. 


| 
| 
| 
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PHILADELPHIA SECTION 


Influx of Buyers and Early Fall Business Is 


mm Lad to Sesqui-Centennial Attraction 


to Palace 
of Arts 


ALL business in the Philadelphia territory has 
opened earlier than previous years. A larger num- 
ber of buyers have been in the city this year than 


' several years past, which is no doubt due to the attraction 


of the Sesqui-centennial, which is now 100 per cent fin- 


ished and to which increasing crowds are coming every 


day. The exhibits of china and glassware from some of 
the foreign countries, such as, Great Britain, Czecho- 


) Slovakia, Denmark, Japan, etc., as well as several impor- 
tant American exhibits, are worthy of a visit. 


Wm. C. Byrnes, agent for the Central Glass Works, left 
for his fall trip though New York State on Sunday. His 
first stop will be at Troy. He will then work West on 
the New York Central to Buffalo, making all the principal 
points in that territory. 


Harry Bortz, agent for the Heisey line, has just re- 
turned from a four weeks trip by motor through Pennsyl- 
vania. He went as far west as Pittsburgh and Erie and 
reports very successful business. 


Miss Ritter, secretary to M. L. Gilman, of the Wana- 
maker Store, has just returned from a two weeks’ vaca- 
tion at Atlantic City, as brown as a berry and the very pic- 
ture of health. She says she feels very much rested and 
is ready for the busy season at their store. 


“Bert” Baker, of the Gimbel Store, is back from his 
vacation which he spent at the Pocono Manor Hotel, Mt. 
Pocono, Pa. He played a little golf with his son John, 
but rested most of the time. John has become quite a 
golfer, having held the lowest score in several recent 
games. 


“Clit” Allen, of the Strawbridge & Clothier store, is 
sojourning with his family for the summer season at Cape 
May, N. J., for which resort he has become a great 


booster. He has been going down on Fridays for the 
week ends. His family will not return until after Labor 
Day. 


Frank Carney, representing Lazarus & Rosenfeld, ar- 
rived in town last Thursday, and opened up at the Adel- 
phia Hotel, where he expects to remain for two weeks 
showing his fall lines. 

Fred Stott, Philadelphia agent for the Westmoreland 
Glass Co.. Economy Tumbler Co., Indiana Glass Co., and 
Several other factories, arrived last Sunday, from an 1,800 
mile motor trip to Albany, the Berkshire Hills and over 


The 
Tower 
of Light 


the Mohawk Trail to Boston, Portland and over the Ideal 

Tour to Dixville Notch, N. H. He took the trip as a va- 
cation and to bring back his two children, who spent the 
summer at a camp in Maine. 


Gift and Art Shop Show Opens at Adelphia 
Hotel 

The semi-annual Gift and Art Shop Show is being held 
this week at the Adelphia Hotel on the 6th, 7th, 8th, 9th, 
10th and 11th floors. It opened Monday and will con- 
tinue until Saturday noon. There are one hundred and 
seventy exhibits at the show. All the rooms have more 
or less elaborate displays and the exhibitors, who come 
from all parts of the country, are looking forward to a 
big week. A special meeting is called for Friday evening, 
September 3. All the exhibitors and dealers at the show 
are invited to discuss credits and other important problems 
of the gift and art industry. The meeting will be held 
under the auspices of the Gift Shop Credit and Promoton 
Bureau and will include a complete report of the work 
accomplished by that Bureau. On Thursday evening, 
September 2, a banquet and dance will be given on the 
roof of the hotel, under the auspices of the National Gift 
and Art Association. 


Philadelphia, the City of Brotherly Love, has borne the 
brunt of considerable jest for many years and the old 
chestnut of the postman being shot for a Confedarate 
soldier has been told and retold but it remained for the 
Quaker City to accept the Dempsey-Tunney fight when 
New York was unable to accept it because of petty poli- 
tics. Philadelphia, however, will be anything but a City 
of Brotherly Love when the two modern gladiators meet 
on September 23rd, although the fight should prove a busi- 
ness boom. 


NOVELTY 
FISH 
AQUARIUMS 


No. 106 B 
Oval Aquarium with 
Black Glass Stand 
Holds 3 Quarts 


Ask for Circular 
Showing Full Line 
Black Glass Stands and 
Iron Stands 


GILLINDER & SONS, Inc. | 


| 
| 


Tacony Philadelphia 
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Tea Sets 


of 


Delicate Color and Odd 
Shape 


We are now ready to sub- 
mit samples and quote 
upon our latest importa- 
tions of Tea Sets 

Either open stock with 
extra Tea Cups and Sauc- 
ers Or upon Sets alone 


Our Import Department 
will be glad indeed to give 
you service. 


R. E. TONGUE & BROS. CO. INC. 


Manufacturers, Importers, Distributors 
Allegheny Ave., Amber and Collins Sts. 


Philadelphia, Pa. 


WILLIAM C. BYRNES 
Burd Bldg., Philadelphia, Pa. 
Representing 


CENTRAL GLASS WORKS 


Two Tone Stemware 
Makers of -OLD Pleasing Color 
ENTRAL Combinations 
C RAL in 
Old Rose, Green and 
Amber 


Fine Glassware 


Since 1863 QUALITY 


Complete Assortment of Lunch Trays, 
Cheese and Crackers, Candy Jars, etc. 
A High Grade Line for a High Grade Store 


Stand ardw POLL etna © Ome oS 8 


HARRY M. BORTZ 


REPRESENTING 


HEISEY’S A GLASSWARE 
ee : 
SNw/ 


FOR YOUR TABLE 


FOR HOME DECORATION 


Philadelphia Office 


406 Vandam Bldg. | 
1005 MARKET STREET 


| JOSEPH TOMKINSON 
1104 Arch St., Philadelphia 


FOSTORIA GLASS CO. 
DUNCAN & MILLER GLASS CO. 
DRESDEN POTTERY CO. 


| Fostoria complete glass dinnerware colored and crystal 
plain Etched and Gold treatment. 
Blown Stemware Tumblers & Jugs to match. 


Duncan & Miller Reproductions of early American glass- 
ware colored and crystal. 


Dresden Pottery Co., the new Apollo shape with many 
attractive decorations. 


JOHN F. LANE 


MANUFACTURERS’ AGENT 


BLOWN AND PRESSED BAR GOODS 
TABLE GLASSWARE. LIGHT CUT 
GLASS SPECIALTIES 
Rooms 351-352 Burd Building 


S. W. Cor. Ninth and Chestnut Streets 
Philadelphia 


Eastern Representatwe 


The Federal Glass Co. 


Specialty Colored Stemware 


Pekoe Glow, Burgundy, Green, Blue and Amber on foot 
and stem. Have above line in New Rose Cutting on 
spiral optic. 
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Paul IL. Larson 


1104 Arch St. 


Representing 


HOCKING GLASS CO. 
McKEE GLASS CO. 
LANCASTER GLASS CoO. 
MOUND CITY GLASS CoO. 


Crystal and Decorated Glassware 


JOHN A. NIXON 


906 Filbert St., 
Philadelphia 


Representing Leading Lines of Pressed and 
Blown Table Glassware and Pottery 


Cambridge Glass Co. 
Dunbar Flint Glass Co. 
N. O. Cederborg Co. 
Susquehanna Cut Glass Co. 
Zanesville Stoneware Co. 


Glassware and Pottery in Popular Colors with Gold and 


Iridescent Effects—Commercially Priced for Dept. Stores, 
Gift Shops and Jewellers 


Formerly 


PEACOCK AND ROOP 
1007 Filbert St. 


Representing 


Economy Glass Co. 
Indiana Glass Co. 


D. C. Jenkins Glass Co. 


Westmoreland Glass Co. 
Space Saver Dish Co. 
Florence Silver Plate Co. 


Lead and Lime Blown Stemware, Tumblers, etc., Pressed 
Hotel Tumblers, Tableware, etc., Decorated Glassware, 
Colored Glassware, Plain and Cut, Sanitary Space Saver 
Dishes and Fountain Supplies. 


4 a 


UNITED STATES GLASS CO. 


705 Vandam Bildg., 
N. W. Corner 10th and Market Sts. 
Philadelphia 


Complete Line 
Pressed and Blown Glassware 
Lamps and Novelties 


J.-A. HEMPLE 


Sales Representative 


Retail Trade Doubles in 17 Years 


has been at any time in the last twenty-five 


BIR ss teen is today as far above normal as it 


” 
’ 


years, and perhaps through a longer period 
Carl Snyder, of the Federal Reserve Bank of New York, 
told the merchandise managers’ convention at its recent 
sessions in New York. 

Mr. Snyder explained that he meant by this “as high 
in relation to that volume which would represent the nor- 
mal average growth of the country’s business,’ and 
warned his hearers of the necessity of measuring “good,” 
“had” and ‘‘fair’’ business in relation to what it ought to 
be in a given year instead of in relation to the set standard 
of an arbitrarily selected year, if they did not want to 
mislead into errors of business judgment. In support of 
this he cited the case of a business enterprise whose leaders 
had come to him recently not satisfied with their present 
volume of business, but satisfied that this volume of busi- 
ness would increase as soon as business got better, whereas, 
he declared, as a matter of fact it will have to get worse 
again before it can get much better. 

Federal Reserve studies of trade figures as far back 
as they are available, said Mr. Snyder, show that the total 
retail business of the country is growing steadily, at a 
fate that doubles it about every seventeen years. This 
m€ans, averaged, a growth of 3% to 4 per cent, though 


individual years lag behind and shoot ahead of this aver- 
age rate of increase, thereby causing what 1s known as 
the business cycle. 

The rate of increase, he explained, is not necessarily 
in direct ratio to population growth, though for certain 
periods it has run parallel to it. 

Business generally, he said, fluctuates from a point 10 
per cent below the normal (or rate of growth line), when 


€ 


it is known as “dead,” “dull” or “stagnant,” to a point 
12 to 15 per cent above this line, which “later is referred 
to as a boom period, though nobody is ever satisfied that a 
boom is a boom while it is actually on.” 

Retail trade, according to the Federal Reserve statistics, 
suffers a somewhat smaller degree of fluctuation than gen- 
eral business, ranging between 6 to 8 per cent above and 
below the line of normal growth. At the worst period 
of the 1921 slump, he declared, it was not more than 5 
or 6 per cent below this normal line. 

He emphasized the value of knowledge of general mar- 
ket conditions and an understanding of the business cycle 
and its likely durations by as many business men as pos- 
sible. The more who understand it, the greater being the 
total amount of caution at the top of the cycle, thus acting 
as a panic preventive, and the greater the amount of cour- 
age in the depression, thus quickening the periodic returns 
to normal, balance. 
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“The Top that Sells the Bottom—Since 1838,” 


MADE OF BRITANNIA METAL 


NOT AFFECTED BY THE CHEMICAL ACTION OF SALT 
SILVER PLATED AND LACQUERED. 


HE growing demand for Salt and Pepper Shaker 

Tops which will not turn black has prompted us 
to make any of our over 250 styles and sizes in non- 
corrosive metal on special order. The numbers shown 
here will be carried in stock in this metal in addition to 
our regular metal. This non-corrosive metal is worth 
many times the added cost. 


MANUFACTURED BY 


COLLINS & WRIGHT, 


PITTSBURGH, PA. 


EASY TO 
CLEAN 
NO OUTSIDE 
THREADS TO 
GATHER DIRT 


WILL NOT 
TURN 
BLACK 


STRONG 


Se i 
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NON-CORROSIVE METAL TOPS 


A. Distinctive American 


Product 


For Home Decoration 
Sold Thruout the World 


Send For our Beautiful 
Catalogue in Colors. 


Factory and Offices 


FENTON ART GLASS CO. 


Williamstown, W. Va. 
U. S2Ag 
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EVERY DAY 
GIFT DAY 


Glassware, Pottery and Lamps Gift 
Shop Magnets 


Gift Shops that have reached the high “‘C” of success 
have to a greater degree featured attractive domestic and 
imported glassware, pottery and lamps. Shops that have 
specialized in these products, realize that the backbone of 
Gift Shop merchandising is strengthened by the potter’s 
wheel and the glass blowers’ craft. After visiting a num- 
ber of gift shops throughout the country, even a casual 
observer would be im- 
pressed by the promi- 
nence of pottery and 
glass ware in the up- 
to-date shops. 

Lamps are fast be- 
coming one of the 
Gift Shop’s _ strong 
magnets, and with the 
popularity of wrought 
iron, and fine parch- 
ment shades lamps 
will hold their own as 
popular gifts. 

Glassware and pot- 
tery can be offiered to 
the consumer at such 
varied prices, ranging 
from a high to a very 
modest figure, that all 
classes of customers 
who visit gift shops 
can be suited with 
gifts at almost any 
price. Perhaps the 
demand for glassware 
and pottery for tok- 
ens is due to the fact that either expensive or inexpensive 
articles are equally appropriate for any anniversary; wed- 
dings, birthday, holidays and for bridge prizes they have 
no rival in daintiness or beauty. 

Color has played an important part in the success of 
glassware and pottery for gifts. American glass and 
pottery manufacturers have devoted a larg part of their 
production to delightful colors in specially designed items 
in a wide variety, jade, orange, rose, yellow, amber and 
amethyst are all so truthfully reproduced by American 


a 


4 
Ko 
aay 
= 
©. 


SgeINAS | 
ww 
9: 
att 


f 
mer, 


“5 ¥ 
© 


Ta 


yas. 
= 


% 

; 

Be: 

VE 
ys e 
e 


‘¥ 
¥ 


Pa 


Bf. AS 


ast? 
% 
beta 


Sd 
C~ 


o 


FONT etd oe 


i 
Y 


erat 748 oa 


Enticing entrance of Lord & Taylor’s Gift Shop demonstrates how an 
artistic entrance invites the passerby. 


craftsmen, that women are attracted when looking for 
special tints to harmonize with interior decorations. 
Many fanciful designs are being shown in vases, bowls 
wall pockets and tall slim-necked vases, to accommodate 
the long stemmed flowers, and squat bowls for the flower 
arranger, which is constructed to entice wayward blos- 
soms into proper and graceful positions—all these are 
gift lovers favorites. 
In scrutinizing the 
assemblage of glass- 
ware, and pottery ob- 
jects which are being 
offered, it would seem 
to the veteran shop- 
per that no represen- 
tative glass or pottery 
factory’ has bie en 
neglected. Every 
conceivable it em 
from a tiny ash tray 
to the largest plate or 
bowl has found a 
place on the display 
tables of the modern 


gift shop. Domestic 
and foreign; Czecho- 
slovakian, Majolica, 
Chinese, Venetian, 


Japanese and English 
wares, have a strong 
hold on the buying 
public, and many 
shops that have not 
given heed to a large © 
showing of these importations and home manufacturers, 
are forced to carry a small stock in order to keep up the 
well equipped and correctly groomed shop. 

Pottery has sustained public interest through its ancient 
lineage by its intrinsic beauty and by its utility. One 
might say that the beginning of man was the birth of pot- 
tery. Old relics that have been unearthed by museum 
expeditions, and such finds as urns containing cinders of 
children sacrificed to Moloch and bits of pottery in the 
ruins of Carthage by Count Byron De Prorok. 
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Gift Table Echoes 


Persuasive Merchandise Bringing Season- 
able Sugestions for Today’s Gift Shop 


By BEATRICE MILLER WISNER 


Mexican Glass of Rare Beauty 

Every community is seeking something individual and 
characteristic to add to home decoration or for useful 
purposes, and with the advent of the delightfully quaint 
old Mexican Fabrile glass, represented by Howard G. 
Selden, 225 Fifth Ave., New York, there is found all the 
oddity and compelling primitive features in glassware so 
‘nuch sought at the present day for home equippment. 
This notable glass has its birth in the far away hills of 
Old Mexico, where tt is hand formed and breath blown 
in exquisite clear Aqua Marine blue and a lovely green 


color. 


These old types, a revival of Spanish artistry, 
bring back to life traditions of long ago which still hover 
around this exquisite crude glass. The illustration shows a 
number of the smaller objects which make for utility and 
home adornment. The various items which are to be had 
in this dear old style Mexican glass includes every need- 
ful glass article in over forty-five distinctive shapes and 
in more than a hundred varying sizes, giving a comprehen- 
sive selection, from a glass lamp to the small table glass or 
vase. Such useful articles as decanter sets, large pitchers, 
vases and water sets, together with the ornate pieces, 
would surely tempt all those wishing to be reminded of 
the artcraft of the ancient guilds of Spain, and the in- 
spiring influence of Old Mexico. 


Beautiful Pottery from the Amphora Factories 


With the revival of the Amphora factories, the beauti- 
ful pottery that is being shown by Nathan Straus & Sons. 
119 Fifth Ave., New York, from Teplitz, Czechoslovakia, 
brings to America an interesting pottery from one of the 
best known factories of pre-war times. This factory was 
suspended during the World War, but has now returned 
to life and is producing some of the most delightful and 


Thirty 


novel pieces of art pottery, exhibiting fine colors and de- 
signs which are combined in its original decorations. A 
good example of one of the fascinating numbers is here- 
with illustrated, showing three small parrots mounted on 
the side of a low bowl, with the high glaze colors ia 


sewel-like decoration on a greenish or brownish back- 
ground. This object is one of the pleasing flower con- 
tainers among the large assemblage, some with dolphins 
for side adornment, and a host of other items including 
vases, wall pockets, bowls and innumerable enticing gift 
articles. The Amphora factory was so well known, that 
it means only a gentle reminder of its revival, to arouse 
interest and enthusiasm in its production—characteristic 
pottery, inimitable and individual which will sustain its 
popularity through fine coloring, decorations and novelty 
in art modeling. 


Colorful Matches and Holders 


In bringing one of the latest fads to American shores, 
Mary Ryan, 225 Fifth Ave., New York, has struck the 
high light in the novelty chintz variegated colored tipped 
matches, and the exceedingly attrac- 
tive Faenza pottery holders, illus- 
trated, which are worthy of these 
delightful colored 
dipped matches. 
and all smokers will at once recog- 
nize the fascination of these bright 
matches and holders. No 
correctly 


hand 
Nicotine lovers 


singly 


colored 
table now 
equipped without its 
full quota of smoker’s 


seems quite 


accessories, and these 
odd and pretty colored 
matches will find a 
place on every table and stand, in the home, tea room, hotel 
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or other popular rendezvous. These novelty matches have 
been the furor at European watering resorts, and now in 
making their bow to America, through Miss Ryan’s ever 
far seeing mind, which is responsible for the host of sal- 
able gift wares seen at her widely known artistic show- 
rooms, will be welcomed by every progressive Gift Shop 
seeking novelties of individual appeal. 


Kovar’s Original Lamp and Shade 


The faithful coloring of the Czecho hand decorated lamp 
and shade pictured must be seen to be fully appreciated. 
This delightful boudoir lamp and shade comes from the 
studios of Kovar’s, Inc., Czecho- 
slovakia Arts and Crafts, 328 West 
72nd St., New York, where all the 
firm’s china is hand painted by 
skilled 


list of fine china objects, comprises 


Gzecho sartists. Lhe long 
many suitable gifts and also china 
tea sets, vases, lamps, shades, toys, 
bowls, placques, tiles and numerous 
other fascinating decorated objects, 
embroideries, hangings, wooden 
toys, etc. Mr. Kovar is fortunate 
in being able to supply the trade 
with such a fine collection of interesting lines, which em- 
body the personality of his own artists, skilled in produc- 
ing the individual motifs and designs born of these gifted 


craftsmen. 


New Jade Color in Chinese Bowl 


The exquisite Pi Yu Jade bowl pictured with a sky 
blue tint, has irresistible charm and new beauty for its 
passport. This bowl is offered by the May Chong Co., 12 
West 33rd St., New York. The 
fine modeling and individual color 
is something new in this type of 
ware, and is only one of many 
of the firm’s unusual items from 
the Far East, which brings so 
much of Oriental temperament to 
America. This bowl rests on a 
fine teakwood stand, which adds 
distinctive elegance to the highly decorative piece. Many 
new things are to be seen at the May Chong Co.’s show- 
rooms above mentioned, which are interesting and unique 
in character and craftsmanship. Beautiful embroideries, 
silks, vases, lamps, and shades with innumerable gift items 
note some of the worth while Chinese wares, constantly 
being imported by the firm giving a long list of always 


new objects, worthy of inspection. 


Roseville Pottery’s Impressive New Line 


Flowers, choicest of decorations, demand the finest and 
loveliest of receptacles in harmonious tones, in order to 
retain the full measure of beauty of these blossoms so 
graciously bestowed from Mother Earth’s bounty. Color 


so delightful to the eye has been faithfully produced in 
the enticing new line of vases, etc., being offered by the 
Roseville Pottery Co., 18 West 23rd St., New York. 
This new line is christened “Carnelian” and is shown in 
two colors, tan and tourquoise blue, in egg shell finish, 
with a darker tone at top and running down slightly on 
the body of the items in splash effect. The variety of 
shapes of vases and bowls comprise a large assemblage. 
Two noticeable flat oval compote dishes in two sizes, one 
12-inch and other smaller, that are deep enough to nicely 
accommodate fruit or flowers, and yet reatain their flat 
shape are fine console table numbers. Three sizes of fan- 
shaped flower vases, two with handles, and seventeen 
sizes of vases, some suitable for lamp mounts, in numer- 
ous shapes, are novel in modeling and character. Flower 
blocks, and the popular style low candlestick, in 2 and 2%- 
inch sizes and a strikingly artistic five-in-one candlestick 
and flower holder, with center opening for candles, and 
the other two for holding a few flowers, together with 
lovely bluish wall pockets, in four shapes, and a new 
designed candlestick, styled ““Gate,”’ having two candle- 
sticks joined in the center, add to the compelling num- 
bers of this new “Carnelian” line of pottery. Owing to 
the demand for low candlesticks the concern has recently 
added to their Florentine and Panel lines the popular size 
2% squat candlestick, which is extremely well suited for 
table, what not, or desk. The low candlestick has become 
one of the Gift Shop’s special delights, and promises to 


be a strong inducement for coming seasons. 


“You Cant Argue 


Against Conviction” 


If you’re absolutely deter- 
mined not to take advantage 
of the opportunity to place 
your lamps and shades _be- 
fore the best buyers of the 
trade, our suggestion that 
you advertise in the BUY- 
ERS LAMPsDIRECTORY 


is likely to fall on unfertile 


soil. 


On the other hand if you’re desirous of get- 
ting your lamps and shades before the man who 
buys—of increasing your business, there is no 
better medium in which to broadcast your mer- 
chandise than the 


Buyers LAMP DIRECTORY 


45 East 17th Street 
New York 
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Headquarters for Original 
Czechoslovak Ware 


AN LL of our decorations are copyrighted and 
will bear our registered trade mark and the 
name of Joseph Mrazek, asa guarantee of the au- 
thenticity of the designs. 


New and interesting designs have recently been 
added to this beautiful line of hand decorated 
ware. Send for our catalog in full colors. 


CZECHO PEASANT ART CO., INC. 
8-10 West 19th St. New York City 


SELLING AGENTS 
BUTTERWORTH & CO., CHICAGO GIFT MARKET 
225 Eighth Avenue, New York 58 E. Washington St., Chicago, II. 
THE NEWCOMBS, W. W. JACOBS, 
Knickerbocker Bldg., Los Angeles, Traveling representative 
Calif. 


“Always at Your Service’ 


Mary Ryan Organization 


~Myran ‘T urtles 


A BOWL FOR FLOWERS 


Crystal Glass Turtles decidedly the latest in table 
decoration. (Antique reproduction. ) 


Sold in Dozen lots (Crystal eas ae $45.00 doz. 
“Amber or Green...... $48.00 doz. 


17 N. WABASH AVE. 
Mary Ryan CHICAGO, ILL 


225 FIFTH AVE. 
NEW YORK CITY 
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China 


and Porcelain Ware 
That We Can Always Duplicate 


Send for Sample Collection of 
Newly Imported Porcelain Wares 


Write for Catalog in Colors 


KOVAR’S, INC. 


CZECHOSLOVAK ARTS AND CRAFTS. 
328 East 72nd St. New York 


REPRESENTATIVES 
NEW YORK 


Bush Terminal 
130 W. 42nd St. 


LOS ANGELES, CAL. 


Mabel R. Skinner 
2034 Eight Ave. 


Reed Sales Co. 

225 Fifth Ave. 
BOSTON 

H. P. & H. F. 
Hunt Co. 

41 Pearl St. 


CHICAGO 


W. C. Owen, Inc. 
17 N. Wabash Ave. 


PREPARE YOUR STOCK FOR THE 
FALL AND HOLIDAY TRADE! 


Things that are useful as 
well as artistic—in wide 
variety of Oriental mer- 
chandise at appealing prices. 


Send for illustrated catalog 
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101 FIFTH AVE., NEW YORK 
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Nationally Known— 


The lines listed below are famous from coast to coast. 
They represent the last word in Gift Merchandise of 
character in many ways. Their beauty, utility and 


low cost make them a virtual necessity in every shop. 


Descriptive literature 


Sent on request. 


SPICER STUDIO TALAVERA IMPORTING CO. 
BYBEE POTTERY CO. = 6 a PETER PERAZZO 
COWAN POTTERY HOWARD -G: SELDEN POILLON POTTERY 
ART WARES 
GEORGE R. WEST & SONS CALIFORNIA FAIENCE 


EUROPEAN SPECIALTY Co. BARRELL & CO. 


OIE Cn I eae = A is 


Fulper Pottery Exhibits at Exposition 


Has Own Building at Sesqui-Centennial and Shows 
Real Potter at His Wheel Making Shapes from Clay 


In the midst of historic surroundings and en- 
vironment of the Sesquicentennial Exhibits, Phila- 
delphia, Pa., the Fulper Pottery, Flemington, New 
Jersey, has builded its own nest, and is housed in 
its own building which is herewiith illustrated, in 
the patriotic atmosphere of this world-wide heralded 
exposition. The firm has conceived a novel idea 
in showing a real potter at his wheel making shapes 
from plastic clay, and will also explain to visitors | 
the character and quality of the different glasses 
synonymous with Fulper Pottery which is seen on 
the long list of items. Such beautiful and useful 
articles as lamps, vases, powder boxes, candy jars, 
candlesticks, bowls, compote dishes and innumerable 
tage at this Exposition, where the beauty of every 
object is accentuated by the artistic setting and 
gift, and new objects will be seen to greater advan- 
unique interior of the building. 


Czecho Peasant Art Co. Expands 


If originality and traditional color mean anything in 
the development of an artistic showroom, the Czecho 
Peasant Art Co. Inc., 10 West 19th St., New York, have 
accomplished a wonderful achievment in their delightful 
spacious new showrooms which they have recently taken 
over. These rooms occupy the first floor of the building 
above their large shipping rooms, which the company still 
retain on the ground floor. Joseph Mrazek, who has 
come expressly from Czechoslovakia to personally decorate 
these rooms, is responsible for the splendid example of 
color and motifs which have made this artist famous in 
America and also in his own country. His heroic treat- 
ment of some of the oldest Czecho motifs and designs, 
gives to the rooms the native temperament and individual- 
ity which is a part of the romantic lives of the Czecho 
peasants who are now under his valuable tutelage in 
their fatherland far beyond the foaming seas. It is a hap- 
py oceasion that Mr. Mrazek could spend his time and 
earnest endeavor in beautifying the interior of these show- 
rooms, bringing to America one of the most inspiring and 
encouraging demonstrations of Czechoslovakian decora- 
tive art that has yet been witnessed. The minute the 
visitor enters the unusual rooms there is created an im- 
pression of the accuracy of native coloring in the extra- 


ordinary blues, reds, oranges, yellows so wonderfully 


executed by the trained hand of the artist, reproducing in 
every detail motifs, designs and combinations of color that 
have made him incomparable in his field. The splendid 
blue which is thé predominating color scheme of the 
rooms, counters, tables and stands on which the beautiful 
pottery rests, is relieved by the fine yellow background of 
the walls and the historic motifs in Czecho colors about 
the entire ceiling of the rooms. On the walls hang ex- 
quisite embroideries done by the Czecho peasants, showing 
the intricate stitches which make these pieces so valuable 
and interesting. Fine hand tufted rugs are also among 
the unusual handiwork of these people in fascinating 
combinations of colors and old designs. The four large 
windows facing 19th St., are decorated in Czecho style 
bearing the name of the firm, “Czecho Peasant Art Co 
Inc.” in like colors, in a circular decoration. At the 
entrance of the rooms is a full display of beautiful lamps 
and shades while the side counters and tables hold the 
items; bowls, pitchers, placques, cups, tea sets, vases, and 
numerous small gift shop specialties, which the peasants 
are constantly decorating in their own country in the 
art colony of Lelovice, under the individual guidance of 
Joseph Mrazek. Two interesting new objects which are 
enticing numbers are a batter pitcher and syrup pitcher, 
(Continued on next page) 


Section of Czecho Peasant Art Company’s new showroom 
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You can see the leading 
pottery lines in one building 


The Fifth Avenue Building 
offers this great convenience 
to out-of-town buyers. Here 
you can see many of the lead- 
ing glass and crockery lines. 
Here, in one building, you can 
select your stock for the en- 
Mresseason. Lhis centraliza- 
tion of buying opportunities 
combined with the unusual 
Sanvemence of location 
brings to The Fifth Avenue 
Building the great bulk of 
out-of-town buyers. 


Two elevated lines are 
within two blocks. There is 
a subway entrance in the 
building. Also two restau- 
rants. Convenient to rail and 
steamship terminals. Close 
to leading hotels and the- 
Bites, iutiace lines and 
busses pass the door. 


The FIFTH AVENUE 


BUILDING 


Broadway and Fifth Avenue, 
at Madison Square, New York 


“More than an office building” 
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Fall Special 


TT CIC Ct 


BLUE WILLOW | 
BLUE ONION | 


(Meissen) 


COPENHAGEN 


In stock for immediate delivery in 31, 32, 


VOC ee yasoncousscaccastareatoneecneniemsennnesmninn 


easuiasanis sas PUTT 


100-piece sets and assortments. 


Blue Willow Compartment Plates 
Dace Lhe Sendar Co. 


cer ale 35 West 23rd Street 
Hotel China New York 


Pe 
CCU CCE RIAU TENTATTTBMETAUTUNTTTI ON Me 


Czecho Peasant Co. Expands 
(Continued from preceding page) 


decorated with the ever popular “Love Bird” motif. A 
new and fetching color absolutely original with the 
Company, is a fine jade background of the objects, yet still 
holding to the lovely Czecho colors, blues, reds, yellows 
etc. for decorations. Every piece of decorated pottery im- 
ported by the Czecho Peasant Art Co., bears the trade 
mark, Joseph Mrazek, an undeniable stamp of the in- 
spirational decoration from the master’s mind. The 
firm has conceived a novel idea in using a dark room for 
an illuminating room to exhibit their fine parchment lamp 
shades. This darkened room is devoted exclusively to the 
display of lamp shades, where they can be viewed to ex- 
cellent advantage over electric lights. Everyone’s life is 
somewhat influenced by color, and some color experts hold 
that a color has such a pronounced power on the lives 
and habits of humans that one is guided, enthused or de- 
pressed by its tones. This seems quite a plausable theory 
when considering the exhilarating reaction of red and the 
more sombering effect of darker colors. Truely the Czechs 
have given the brightest tones to the Western world in 
their highly spirited color motifs and backgrounds ap- 
plied to their fine pottery, and embroideries, which must 
enliven and cheer all those who are fortunate in their 


possession, 


| 
| 
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A 
Morecroft 
Product 


We know you want our 


: 
Pe 
individual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 


for tray and cafeteria 
service but perhaps you 
did not know where to 
buy them. We will fill 
your orders direct, and 
without delay. 


Glass Lamps 


IN A GREAT VARIETY 
OF SHAPES, DESIGNS, 
COLORS AND PRICES. 


Early American 


and tall slender graceful 
lamps in light and polished 
mitre cuttings in crystal and 
colors are best sellers in 
representative lamp  depart- 
ments at the present time. 


We guarantee these 
bowls as_ repre- 
sented. 


ey 
F. L. MORECROFT 


NOW SHOWING HIS COMPLETE LINE AT 
HOTEL McALPIN, N. Y. CITY, ROOM 362; 
DURING ENTIRE MONTH OF AUGUST. 


IDEAL CUT GLASS CO. 


F. L. Morecroft, President 


Canastota, N. Y. 


See Your Jobber or Write for Catalog 


The Sanitary Sugar Bowl Co. 


Manufacturers 
7704 Tioga St. Pittsburgh, U.S. A. 
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Oberlies Importers, Inc. 
Crockery 
Household Utensils 


and 
Lion Steel Ware 
Richard M. Schmidt, Representative 


The Best Enameled Ware 
The Ware That Wears 


OPENED NEW HEADQUARTERS 


Meet 
the 


Decanter 


No. 1926 


Something novel and very comical. When pour- 
ing, it makes a sobbing, gurgling noise that 
always provokes comment. 


10 East 15TH STREET 
New YorK 


Made in green glass and decorated in bright 
red and blue. The little tumbler forms a hat 
for the pup and keeps dirt out of the decanter. 


Retails at a profit for about one dollar. 


THe NEw MARTINSVILLE GLASS MFoG.Co. 


NEw MARTINSVILLE,W. VA. 


Ready for Business 
Ask for Catalog 


Telephone Stuyvesant 10043 
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Jatishied customers heqpus busy 
The < 


‘HOSTESS’ 


7 af 


A colorful spray ar- 
rangement in the 
French “Art Modern”’ 
style. Done in brick 
red, lemon yellow, 
azure blue und black, 
Edge lines in tan, 


SALES REPRESENTATIVES: 


N. Y. Office—John L. Pasmantier & Sons, 5 W. 20th Street 
Chicago Office—Gordon A. Weese, Room 348 Hotel Morrison 
Eastern Representat ive—Herbert A. Wellington, Boston,Mass 


The 
Crooksville China Co. 


Crooksville, Ohio 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


MICE OM Mo Gr. esc kee ss fancy 
SE SARE es a plain 
RMMSITEE TAS . ois. 3 .cisje Sea « octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 


Factories 


Scio, Ohio 


Carrollton, Ohio 
9 Kilns 


14 Kilns 
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Illustrating our 1803/8442”, also 14 
Crackled Plate made in Crystal, Green or 
Amber. A big seller. 


Westmoreland Glass Co. 


Grapeville, Pa. 
Menufaciurers of 


High Grade Glassware, Plain Cut and Decorated 
For Gift Shops, Florists and Table Use {3 
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DEADEADENDEL 


Representatives 

Bf NEW YORK PHILADELPHIA 
Bf H. C. Gray Co., Fred Stott, Ie 
EY 200 Fifth Avenue 1007 Filbert Street ke 

BOSTON SAN FRANCISCO 
5 Hees & He EE. Hunt, Himmelstern Bros., Ike 
5 é 41 Pearl Strect 718 Mission Street Ke 

raveling Representatives 
BR. B. Reineck, Hingeaeee nro ent wok 
Fy 1422 E. Marquette Road ree 

5 CHICAGO 643 S. Olive St. Ke 
By 4=séR. A. Keel, _ SEATTLE, WASH. me 
4039 Lincoln Avenue Himmelstern Bros., b= 
BY CHICAGO Terminal Sales Bldg. __ _ & 
romanarranatrakaral Dy RAMAMOMOMONOAMOnonoanoamaAiAiAmamad 
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Established 1869 


| BF. DRAKENFELD & CO., Inc. 


50 Murray Street New York 


Sole Sales Agents for the Glass Industry 


Ea Sa En 


American Smelting & Refining Co’s 


DENSE 
WHITE 
ARSENIC 


Bi Sa GA 


E. J. Lavino & Co’s 
Manganese Dioxide 


Powdered—Granular—Pea Size 
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WAY ERCHINA 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 
ROUND EDGE AND THICK 


ve, use liv 


RESTURANTS 
RAILROADS 
STEAMSHIPS 
HOSPITALS 
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Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, in. 


Publishers 


45 East 17th St. New York 
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Look for and the 


the Broad 
Economy Abutting 
Bulge. Foot. 


A Tumbler Worth Advertising 


ee you are looking for a tumbler that has 

real merits and is worth advertising, 
consider the Economy. It has an attractive 
shape that fits the hand. Edges cannot 
touch. Difficult to chip or break. Hard to 
upset. Cannot be nested. In sizes from 3 
to 18 oz., plain and etched. Fine lead blown | 
glass. Table tumblers in barrels of 18 
dozen or carton of 6 dozen. 


Sold only through distributors. 


ECONOMY GLASS CO. 


MORGANTOWN, W. VA. 


Kopp Glass, Inc. 


Successors to 


Pittsburgh Lamp, Brass & Glass Co.s 


(Swissvale Plant) 


Manufacturers of 


Delica White Cased Glass 


Crystal Kopp Railroad 


Colors and Marine 
and Signal Glass 
Cased for Special Glass 
Illuminating Yee for 
Uses Special Purposes 


Novelties and Specialties 


K. G. I. “7° SATISFY 
KOPP GLASS, Inc. 


Swissvale, Pa. 


NICHOLAS KOPP HARRY A. ROSS 


President Sales Manager 


‘eptember 2, 1926 
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tates: 40 cents per line for first insertion; 20 cents per line 
or following insertions. Seven words per line. Minimum 
aitial charge $2, payable in advance. 


CROCKERY AND 


IMPORTER WANTS TRAVELING SALESMAN 


XALESMAN—YOUNG MAN. Well known New York im- 

porter of glassware and art pottery needs man who is a real 
alesman to travel; must have selling ability, but wide experience 
ot necessary. Excellent opportunity. Box 568, care of THE 
*ROCKERY AND GLASS JOURNAL. 


YOUNG LADY SEEKS POSITION 


(7 OUNG lady desires position New York Showroom—China, 

glass, giftwares. Offers 5 years’ experience in merchandising 
acluding assistant buyer department store. Good head for office 
etail, display and selling ability. Can handle publicity. Attractive 
sresence, hard worker. Age 29. College graduate. Box 570, 
*ROCKERY AND GLASS JOURNAL. 


State Pride 


A Florida man who was suddenly called North on busi- 
1ess stopped off and spent Sunday in Washington. As he 
was passing a church during the evening he thought he 
vould drop in, although the service was half over. The 
ninister was preaching a sermon on heaven, and he ex- 
iausted the language in describing its glories. A man in 
he same pew turned to the Florida man and whispered: 
‘It must be a beautiful place; how I would like to be 
chere!” 


The stranger responded: “Beautiful is no name for it. 
lve been there three years.” 

“Been to heaven three years?” 

“Was he describing heaven?” 

“Certainly; what did you think he was describing?” 

“Well, I'll be everlastingly bumswizzled if 1 didn’t 
think he was telling about Florida! But I think he was 
naking it pretty tame.” 


Send Peter Potter a suggestion. 


“NUROCK” 


The most popular 


BAKING AND 
SERVING 
WARE 


made in America 


ells because its 


erviceable, 
ightly and 
anitary. ‘ 

THE BRUSH POTTERY CO. 


ZANESVILLE, OHIO 
N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 


We make the “LINES THAT SELL.” 


GLASS JOURNAL 


Buyers in New York 
AvucustT 26, 1926 
H. Kluger, china, glassware and lamps, Stewart & Company, 
Baltimore, Md., 17 East 39th St. 
Mr. Busby, glassware, L. Lovemand, Berger & 
Nashville, Tenn., 128 West 31st St., 6th floor. 
T. M. Walshe, china, glassware, housefurnishing goods, toys, 


G. MacBain Co., Roanoke, Va., 432 Fourth Ave. 


Teitelbaum, 


AuGust 27, 1926 


Miss E. Anderson, glassware, fancy china, Jordan Marsh Co., 
Boston, Mass., 244 Madison Ave., 7th floor. 

R. E. Mater, china, housefurnishings, toys, G. M. McKelvey & 
Co., Youngstotwn, O., 333 Seventh Ave. (N. M. Biggins, Inc.). 


Avucust 30, 1926 


F. H. Green, china, housefurnishings, toys, Smith & Winter, Lock 
Haven, Pa., 120 West 32nd St. (A. Fantl). 

R. B. Lersch, china, silverware, toys, John Lersch Co., Elyria, 
OF 105, Grand St. (Jay & Co.). 

A. H. Hilker, housefurnishings, toys, Gilmer’s, Winston-Salem, 
N. C., 44 West 18th St. (J. H. Wimbush). 


Aucust 31, 1926 


F. N. Nye, china, glassware, Auerbach Co., Salt Lake City, 333 
Seventh Ave. (J. M. Biggins, Inc.). 


SEPTEMBER 1, 1926 


Miss G. White, china, glassware, Morehouse-Martes Co., Co- 
lumbus, O., 455 Seventh Ave. (C. A. Cook). 


| PETER POTTER | 


QV Rg ; tS Mahe THT 
Sti Yao ser 


PETER POTTER SAYS: ’s funny, how th’ Noo Yawk 
Department stores ere sellin’ more liquor sets ’n ever be- 
fore prohibition. 


re CHINA CORP., 39 W. 28rd 


Joseph M. Watte, Pres. Gram. 0687. 
German dinnerware and fancy china. 


Goods, 
Venetian Glassware, French and Italian 
Pottery, White China. 
ercy 5181. 


Phone Gram- 


“Theresienthal”—Fine Erystal;} 


Blown lead glassware in Crystal ‘and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


| 


| 


| 
: 
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3 LEVY BROS. CHINA’ CO., 35 W. ROSENTHAL CHINA CORP a7 
= Mae 23rd St. 151 Fifth Ave. 
z FERDINAND BING & CO.’S, Sue: Importers and decorators. Large stocks Importers of Rosenthal china dinner- 
= cessors, 67-69 Irving Place, near dinnerware, 23-piece tea sets, service ware, placeplates, lamps, art figures. 
F 18th St. plates. Immediate delivery. Gramercy Hotel china. Telephone Ashland 7816, 
= ps Pottery, Bronzes, Marbles and 4393. FRANCIS igf. RUHE, ts West 23rd 
= amps. St. 
= MADDOCK & MILLER, Ince., 89-41 ae : ; 
© EDWARD BOOTH, 55.87 Weet asa “Viveurn54 se Meee 
= t. ; English Wares of Merit: John Mad- 
= Cauldon China. Wood & Sons dock & Sons, Royal Worcester, Aller- ae eet COMPANY, 35:87 
= Earthenware, Gibson & Sons’ Teapots. ton’s Crown Ducal Ware, Carlton py 8 a i Haslish Dinnesware Sin 
= Ware, Price Bros. Teapots. vee Stoc TB HSh, One ae 
= GEO. F. BASSETT & CO., 72-74-76 j Willow.” Domestic dinnerware. Vit- 
= Park Place MOGI, MOMONOI &CO., 105-107 East rified Hotel china. a 
- “The Dinnerware House of America.” 16th St. PAUL A. STRAUB & CO., 105-10? 
= Importers of Japanese Goods.  Tele- Fifth Ave. i 
= LG Hobe te & CO., 61 West phone—Stuyvesant 8595-8596-8597. Tirschenreuth Dinnerware, Old Abbey 
= 23rd St. Ivory Body Dinnerware, Rona and 
z French China Dinnerware, Short Seite BROS., 58-57 West 28d Verra Crystal Tableware. Specialties | 
= Lines. White China for Decorators. eae aie in eideswarcaes ; 
2 L. D. BLOCH & CO., 87-41 East 18th ROBERT SLIMMON & CO., 96 to 102 
: St. Church) Stam 4 
= f Chir> and Glass, Mfrs f : A. J. Wilkinson’s, Ltd, Bourne & 
= aie SUN siyet nn vette e The Fifth Avenue Leigh, R. Sudlow & Sons, Shorter & 
= Building Sons, Royal Aller Vale and Wat- 
= CONTINENTAL CERAMICS CORP., combe Pottery. 
Se NATHAN STRAUS & SONS, Inc, 
= Importers of Thomas, Krister and Bo- 119 Fifth Ave., at 19th St. 
= hemia decorated and white dinnerware. Large stock of imported open-stock 
= Open stock patterns carried. Telephone CTA ea tee Sole distributanna 
= Ashland 7816. “Royal Schwarzburg” and “Soren 
= COPELAND & THOMPSCN, Inc., Limoges dinnerware, Gift Shop Spe- 
= 06 Fifth Ave. cialties. 
= pe China. Rarthenware tend TATYO TRADING CO., Inc., 101 Fifth 
2 White China fancies. Phone, Ashland Ave. f ; 
= 2975. Japanices China. Lamps and Bric-a- 
= rac 
= JOHN DAVISON, Inc., 14 Barclay Se B. TOMBY & Gor 20 West 28d St. 
2 English China, Earthenware and Representing: Hutschenreuther Selb, 
= Glass. Schlegelmilch, Schoenwald, Villeroy & 
= I : 
> A.J. FONDEVILLE & CO., 24 West SUSTIN THAR OD 
E eae en to Fondeville & Van Ider- ee an ent. for L'Unien UGE 
= stine. Importers of China, Glass and ees Bake : 
2 Earthenware. Myce ee Cee mee). Eng 
= OTTO GOETZ, 1NC., 122 Fifth Ave. and. —NOyal) Dayreu Ina, Davatigg 
= Importer of Crockery, China and Telephone Gramercy 5150. 
= Glassware for immediate delivery. oe & ees: e W. 28rd St. hea 
= : pen stoc innerware'_ pa ‘ 
= HARUTA & CO., 141 Fifth Ave. Uptown Headquarters White China for decorating. 
z Importers of Japanese goods. Phone faethe J. H. VENON, Inc., 104 Fifth Ave. 
= Caledonia 4475. Martin China, Limoges; Gustafsberg 
= Pottery Glass China China and Earthenware, Sweden; 
z HAVILAND & ABBOT CO., 920 Metal Goods and House- Kosta. .Crystal, Sweden; Rorstrand 
: Broadway, corner 21st St. Trad China and Earthenware. Sweden. 
2 HAVILAND CHINA CO. Inc. 11 Wal Caos KENNARD L. WEDGWOOD, 255 
= East 36th St. % % ? Fifth Ave., between 28th and 29th 
2 The Famous “Haviland China”. PERCY N. LEYLAND, Inc., 184 Fifth Psa Wedgwood & Sons, Ltd. Tele- 
= known since 1840. Ave. phone Madison Square 7429. 
= HEINRICH & WINTERLING, INC., King & Barrett, teapots ; George 
: 49-51 West 28rd St. : Hoe oe yee vind ed DOMESTIC GLASSWARE 
= innerware trom Heinrich & Co.. Selb. t. .. earthenware. ; ; 
= Also Fancy China Econ iver Gramercy 6626. BONITA ART GLASS CO., Hunting- 
= ton, W.. Va. New York Sample 
= HERMAN C. KUPPER, Inc. 89-41 FRED. C. REIMER CO, Inc.,. 49-51 Room, Cox’ & Co., 120 Fifth Ave 
= West 23d St. W. 28rd St. Encrustations on Imported China and 
= Ahrenfeldt French China. “Krautheim” —— Dinnerware, ~“Schier- Fine Decorated Glassware. f 
: holz”—Art Goods, “Royal Dux’—Art BRYCE BROTHERS COMPANY 
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CROCKERY AND GLASS JOURNAL Forty-one 

TT twtiTTTwwTa TOO 
CAMBRIDGE (0.) GLASS CO., New A. E. HULL POTTERY CO., 200 | MANUFACTURERS’ AGENTS : 
_ York Salesroom, 184 Fifth Avenue. Fifth Ave. 3 
Manufacturers “Nearcut” tableware, Manufacturers and Importers, Earth- pORACE C. GRAY CO., Fifth Ave- S 
thin blown tumblers and stemware. enware, China and Glassware. nue Building. 5 
ECONOMY GLASS CO., Morgan- ROSEVILLE POTTERY CO., 18 Representing Fenton Art Glass Co, 2 
} town, W. Va. D. King Irwin, Repre- West 28rd St. F. D. Van Arsdale, Glassware, ctit, colored and plain. = 
sentative, Fifth Ave. Building New York Manager. Sterling Glass Co. Fine Heavy 2 
Fine blown tumblers and stemware. Art Pottery—Jardinieres, etc——Chil- Cut Glass. Westmoreland Glass Co., = 
ec | OO dren’s Items. High Grade Table Glassware and = 

' FOSTOR tet La lel ga me Specialtics. Indiana Glass Co., Pressed 2 
Fifth Ave. CHE SEBRING POTTERY CO., Se- Table Glassware and Lamps. West End = 2 
Pressed and blown glassware. Chay. bring, Ohio. Pottery Co., Dinnerware und Special- 2 
L. Weddle, Representative. New York Office and Sample Room, ties. Co-Operative Flint Glass Co., = 
206 Lexington Ave. Chicago Office Table and Soda Fountain Glassware, = 

GILLINDER & SONS, Inc., 220 Fifth and Sample Room, American Furni- Aquaria, etc. Telephone, Gramercy = 
Ave. ture Mart Building, Spaces 930 and 6311. 2 
Lighting glassware, glass. specialties. 931, 666 Lake Shore Drive. = 
SUSQUEHANA CUT GLASS CO., THE CRESCENT CHINA CO., Se- z E 
T. W. Hamilton, Representative, 13y bring, Ohio. D. KING IRWIN, Fifth Avenue Builit- = 
Fifth Ave. M. I. George, Representative, 206 Lex- ing. = 
THE ROSBERN GLASSWARE ington Ave. High-Grade Dinner Ware. Lroquois China (Cw, Hotel China. Na- = 
CORP., 12-14 West 21st St. IOHN L. PASMANT MapmmOON ME pete Cis Min Co Tee a 
Manufacturers of light cut and gold West 20th St. fountain glassware. Economy Glass = 
encrustations. Phone Chelsea 0746. Quality Dinnerware and Pottery Spe- ; = 
Aoee 8365 and Co. Suite 319, telephone, Gramercy x 

WESTON GLASS CO., INC. Pence: Telephones, Chelsea anc 6571. i 
Blown Tableware. T. W. Hamilton, ‘ = 
Representative, 139 Fifth Ave. = 
UNITED STATES GLASS SO; Albe- THOMAS G. JONES, Fifth Avenue : 
marle Bldg., 24th St. and Broadway. Building. = 
Pressed and blown glassware. COX & COMPANY Sr aU ents eS pen = 

P grade Glass Co., D. C. Jenkins Glass = 

eG a, cE eee 120 Fifth Avenue Co. Mound ay Glass Co. Pe eae = 
tives, Fifth Avenue Building. Entire Sth gee re ee nacre clennoues: 
Pressed glassware, decorated glassware AEE pas 2 
Re celtics : 8g : N. W. corner of 17th Street = 
Telephone Watkins 8467 : 

LAMPS, SHADES AND LIGHT- SUS ei ales & CO., Inc. 19-21 W. = 
ING FIXTURES Glassware Manufacturers and Factory Agents. = 

THE BRADLEY & HUBBARD MFG. Brass wares, mahogany Rods, serving : 
CO, Fifth Ave. Blip, Fifth Ave | tmperial Gloss Company ec fe 
and 23rd. St. 5 P Bodies Art Glaal Co : plated wares, decorated basket wares, : 
tric Lighting Fixtures and T. B Glark & Co $ tovs, dolls. Telephone, Farragut 8850 = 
allips. ee : os = 
S. K. Bitner & Co. : 

VICTOR BRISBOIS, INC., 200 Fifth : 
Ave. : McKENNA BROTHERS SALES : 
Room 210, Lamps and Cut Glass. Dinnerware CORPORATION, 1271 Broadway, = 
rner 327 = 

ee ey ee Fh Dae Homer Lat eee ee cut, colored and : 
a Iron Lamps. “The Better Co. decorated lines; Utility Glass Works, 3 
Kind,” “Ann Murphy tiadess” Stemware; D. B. Lehman, light cut- = 

: : - tings. Telephone, Pennsylvania 2165. E 
PHOENIX G'ASS CO., 230 Fifth Underglaze Hotelware : 
ve. : 
_Uluminating glassware, electric port- Cook China Co. PHILLIPS, THISTLE & SMITH, : 
. a ae etc. Telephones. INC., Onyx ee 1107 Broad-  ~ 
, 25 , Pottery way, at 24th St. : 
THE H. E. RAINAUD CO., 225 Fifth "4 Seneca Glass Co., lead blown table z 
Ave. Oxford Pottery Co. and lighting glassware. ae a : 
Table, Boudoir, Desk, Piano, and Floor China Co., dinnerware. Telephone = 
mps in exclusive designs and finishes. | Watkins 8634. = 
Chas. J. Dela Croix Co., representa- Z 
tives. = 
1 ATORS VAIL AND YOUNG, 200 Fifth Ave. =z 
THE MAIBRUNN CO., Inc., 44-46 DECOR Representing : = 
East 25th St. FLOGEL DECORATING WORKS. The Coshocton Glass Corp. = 
Lamp Shades and Lamps. Telephone 129-131 Fifth Ave. é The Belmont Tumbler Co. = 
Madison Square 8860-8861. Dealers and Decorators of Fine Glass Sneath Glass Company z 
and China. R. H. Flogel, Proprietor. Jackson Vitrified China Co. : 

DOMESTIC POTTERY Phone, Ashland 2355. W. I. Tycer Pottery Company. : 

ger INDUSTRIES, INC., 225 Fifth vee ae INC., Fifth : 
ve. ees ENRY WITTE, 48 West 28rd St. : 
Sole Marufacturers of “Lavinite” Ar‘ China and glass decorators. Gold en- o E y : 

: S late etchings and light Representing Maryland Glass Co, E 

Ware, Tabl d Boudoir Lamps crusted, lustre, pla g g Dp : 5 
os oma a cuttings on colored and crystal glass- Cumberland, Md., and Guerin-Poyat- = 
ovelties and $1.00 Specials. Sra ag Elite, Ltd., Dinnerware Lines. : 
sential. e 


Forty-two 


CROCKERY AND GLASS JOURNAL 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 


HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East West 
ROY E. HENDERSON 


President 


YZ ze 


THE GLOBE CHINA COMPANY 
Cambridge, Ohio 


Refined Colonial and Plain Shapes 
Beautified and Adorned with Exclusive 
Decorations of Artistic Design 
OUR SPECIALTY IS DELIVERING TO 
OUR CUSTOMERS WHAT WE 
SELL THEM 


A FULL DINNERWARE LINE OF 
HIGH GRADE 
SEMI-VITREOUS PORCELAIN 
NEW YORK OFFICE CHICAGO OFFICE 
H. F. McKenzie i 


2 . B. Davis 
2 East 23rd St. 625 Old Colony Bldg. 


“Pottery and Porcelain” 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Tllustrated History of Furniture’ 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices’’ has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


. CMM MO CCRC dl = 
NX Representatives: 


=) D. King Irwin, 


OM 200 Fifth Avenue 
— Now otk 
: E. J. Nickey 


~~ ) 204 Grand Avenue, 


Pie reer, Milwaukee, Wis. 


UN F. A. Miner, 


7 5 Prospect. St., 
National We octet 


E. E. Wilgus, 


7 =a : Rooms 35-36-37, 
Quality ~ mmm) Haas 


(CCU UCER UNE) soston, Mass. 
Bi Earl W. Newton & 
1772 Associates 

9 N. Wabash Ave., 
Chicago, Ill. 
Western Glass 
Products Co., 149 
New Montgomery 
@ St., San Francisco, 


iaterad ass 
NATIONAL CHINA Co. [Re 


Seattle, Wash. 
Western Glass 


1216 Fourth Ave., 
Los Angeles, Cal. 


SALINEVILLE « - - OHIO Products Co., 


September 2, 19% 


The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp TI rades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 
and 


Get It 


40 cents per line for nse 
“te ents s per line for pe ie wing in- 
Rates: Seven words per line 
| Hanes initial charge $2. pay 
ble in advance. 


The Beautiful and Conveniently Reached 
New Show Rooms of 


Haviland China 


will be after September first at 


1107 Broadway 
[Corner of 24th Street | New York City 


HAVILAND 


| aviland Bc! ¥ 
“f China | f 
p Lo. ; 


Haviland China OU are cordially invited to make this Haviland Ghinge 
is Stamped your headquarters. Come in and see is Stamped 
qevilang the many new designs which will be M Silany 
aga shown this fallin genuine Haviland China. Limoges 

on white China on decorated China 


Haviland China Co., Inc. 


Formerly at 


11 EAST 36th STREET, NEW YORK 
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Interest You 


Will It 9» 
és 


know the names of the best manufacturers and whole- 
salers in the lines you aré interested? 


know where you can get the goods you want? 

know what the latest news of the trade is? 

know how to increase the efficiency of your department? 
have a permanent New York mailing address? 

receive information about any particular line? 

receive a reminder of coming events and activities? 

be advised about important changes in the trade? 


be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 


| 
45 East 17th Street, | 
New?Ys:cae | SUBSCRIPTION PRICE 
| 


Gentlemen :— 


Domestic 

| gure ony mg tee nae END GLASS $3.00 a year 
including the Special Holiday 

Peter Spring and Fall Buying Num- $5.00 for 2 years 

{ bers) to the follows address for which .... | 


enclose Canada 


$4.00 a year 


Foreign 
35.50 a year 


Bosra i ee 


Crockery and Glass Joufnal, published weekly at New York. by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertist 
Office, 45 East 17th Street. Entered as second-class matter September 2. 1920. at the post office at New York, under the act of March 3, 1879. 
Vol. 103. No, 10. Sept. 9, 1926. ‘ 
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Montreaux Pattern in Open Stock 


This is one of the “EPIAG” patterns 
The fall stocks of all patterns from the 


factories are now complete . 
yd 


PIRKENHAMMER Xe 
Factories at: . ALTROHLAU 
ELBOGEN 


Geo. Borgfeldt & Co. 


Sole Distributor 


111-119 East 16th Street 
New York 
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Mayflower 
Prestige 


Year after year, the Edwin M. Knowles Mayflower 
Shape has consistently grown in popularity and 
demand. 


Testimony of Mayflower preference is borne out 
by over six thousand active open stock patterns sold 
by the best stores everywhere. Such a record ex- 
ceeds that of any other shape ever made in America. 


Finest of all Ivory Ware—MARYLAND IVORY. 


THe Eywin M. Know.es Cura Co. 
EAST LIVERPOOL, OHIO 
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The 
Yellowstone 
Dinner 
Service 


Ivory Body 
Exclusively 


Octagon Model 


The Yellowstone is striking in simplicity. There is no relief work, embossing, or irregular 
surface to compete with, or to detract from, the decorative effects. The soft ivory shade, 
reproducing the exquisite color tone of Belleek, and the plain octagon outlines, provide 
the ideal frame and background for the score of origina] decorations especially designed 
for this model. 


Many of the discriminating buyers who have already had opportunity to inspect the 
Yellowstone have been good enough to pronounce it the outstandinng creation of the 


year, one destined for unrivalled popularity. 


The Prices Will Be an Agreeable Surprise 
The 1926 Line Will Be 


Yellowstone shape in Ivory Body only 

Kwaker shape in both Ivory and White Bodies 

Empress, Republic and Hudson shapes in White Body only 
Complete Line of Cable Staples in White Body only 
Complete Line of Hotel Ware, Double Thick, White Body 
Complete Line of Hotel Ware, Half Thick, White Body 

A good assortment of Toilet shapes 


The Kwaker has previously been our leading shape in border, medallion and gold and white treat- 
ments. All of these patterns may now be had on the Kwaker in either the white or the ivory body. 
The ivory 1s slightly more expensive, but you may agree that it is worth the difference and more. 


PRODUCTION 


The equivalent of forty kilns on Ivory. 
The equivalent of sixty kilns on White. 


The Homer Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
= 2 
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OUTBABLING 
BABEL — 


ES GA HE living languages today number 


‘ aN ey; 
| AK] 
Ps SS 


iM eight hundred and sixty, not to take 
Oy (S | into consideration some five thou- 
sand dialects. This modern confu- 

sion of tongues outbabels Babel. 


Cardinal Mezzofanti, the greatest linguist 
the world has ever known, was acquainted 
with but one humdredtand woutgces 
languages and dialects. 


How fortunate are we today when a 
simply-worded advertisement written in 
English and published in the CROCKERY AND 
GLASS JOURNAL makes its appeal to buyers 
all over the country. 


A postcard request will 
bring our rates. 


The CROCKERY and GLASS JOURNAL 


The oldest publication in the field. 
A5 East 17th Street New York 


September 9, 1926 CROCKERY AND GLASS JOURNAL Seven 


DECORATION NUMBER 135-G 


(>>) a) 


Amn exceptionally attractive decoration om owr 


GLORIA SHAPE. 


eT ae) 


| The KNOWLES, TAYLOR & KNOWLES CO. 


EAST LIVERPOOL OHIO 
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Maddock s 
New Royal Ivory Body 


Lowestoft Pattern—Pagoda Shape 


Illustrating one of the striking decorative treatments we are stocking 
in New York on this exquisite new ivory body—regarded by the discrim- 
inating as a master piece of fine potting. 


Several other recent additions to our stock patterns in the Royal Ivory 
Body are now on view, with more to follow. 


MADDOCK & MILLER 


INCORPORATED 


39-41 West 23rd Street 
New York 
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NORITAKE CHINA 


Our Import Line for 1927 delivery 
is now on display 


DINNERWARE 


Exclusive and distinctive designs 
at popular prices 


Make your selections early to 
assure Spring delivery 


FANCY CHINA 


Rich lustre treatments and highly colored decorations 
on hundreds of new shapes, many of them packed in 
individual fancy gift cartons. Big values at special 
prices for sale purposes. 

We hope you will plan to see this unusual line as soon 


as possible. 


MORIMURA BROTHERS, Inc. 


Importers of Japanese Goods 
53-57 West 23rd Street New York 
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INCORPORATED 


CHAMBORD 


An exclusive creation on the lovely Pilgrim shape 


The broad, lustrous ivory band, fin- 
ishing in a border of subdued mist 
blue edged with gold, gives this de- 
sign a particularly delicate beauty. 


Richly colored flower and_ bird 
groups are softened by the creamy 
whiteness and deep rich glaze which 
results from a patented kiln-firing 
process. This method makes pos- 
sible a china so hard that only a 
diamond will scratch it, and gives to 
color-decoration an extraordinary 
soft brilliance. 


The same design and shape, bor- 
dered with harvest yellow, is of 
equal beauty. Ask for the Eden 
—with or without the ivory band. 
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President 
F. CALVIN DEMAREST 


and 
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DREAPCALSL 


NORTON B. JACKSON 


OTE! 
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Assistant Editor 
B. M. WISNER 


Sas 


Office Manager 
FREDERICK S. OLIVER 


45 EAST 17th STREET 


TOOT 


Art Director Ta 
U d tes . 
JOSEPH GOOLD Coan ae 


Single copies 


The Representative Paper of the Industry 
Devoted to 


CROCKERY, GLASS, HOUSE FURNISHINGS 
LAMPS, GIFT SHOP GOODS, 
Editor DOLLS AND TOYS 


Published Every Thursday 


DEMAREST PUBLICATIONS, Inc. 


SUBSCRIPTION RATES 


Other countries in postal union . 


Giiss 


ournal 


BRANCH OFFICES 


Chicago 
Jo. Ete SMYTHE 
312 South Clark St. 


Boston 
WILLIAM G. McCARTHY 
110 Tremont St. 
Boston, Mass. 


East Liverpool 

NEW YORK and 
Pittsburgh 

M. K. ZIMERMAN 

East Liverpool, O. 
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SSeS DISROS Simles It 
Who Should Not long ago the question arose be- There are two sides to every argument and this one 


tween a buyer and a manufactur- 


Call And Why 

ers’ representative as to whether it 
was best that the manufacturers’ representative call on the 
buyer or whether the buyer should call at the manufac- 
turers’ representative’s showrooms. 


In this particular case the representative handled only 
one very well-known line and no other. His fixtures were 
the costliest. He carried a very complete display and his 
showrooms were spic and span. It was the manufac- 
turers’ representative’s contention that the showroom de- 
manded his time. That he carried a complete line of sam- 
ples and that his wares could best be seen as they were 
rather than in a catalog. Furthermore he stated that 
it had happened more than once that while he was out 
visiting a buyer several others had called and growing im- 
patient, refused to wait at his showrooms. 


_ The buyer on the other hand in stating his case declared 
that he too was very busy. That his time was valuable 
and that other salesmen called at his office with his wares 
and he could see no good reason why a manufacturers’ 
agent should not call around if he expected to sell his 
factories’ wares. 


certainly affords an opportunity for plenty of debate— 
both ways. 


A Remedy From a_ southwestern community 
for Outside comes the news of this local situa- 
Competition tion, which it is believed is to be 

found in many parts of the United 
States : 


“In our own city we have a lot of competition from the 
syndicate stores, mail order houses that maintain retail 
branches, department stores that hammer away at low 
prices for dinnerware and glassware, and also from the 
credit jewelry stores that give dinnerware and also bakers 
and the like, so that it is a hard proposition to overcome 
some of this class of competition. 

“However, with the idea of personal service always up- 
permost in mind, and by carrying of more and _ better 
stocks, we are showing an increase in sales, despite the 
class of competition we are up against.” 

This correspondent has here presented in a few words 
a picture that perhaps is to be viewed in most any com- 
munity, but he has a cure for such ills as he has related, 
“personal service and better stocks.” 
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Who's Who In the Ilrade 


John J. Miller as a young man. 


back to the year 1880 it would probably be of con- 

siderable interest to many in the crockery and glass 
trade to watch the actions of a sixteen year old youth who 
had just completed his course in a Trenton, N. J., 
ness college. The youth, John J. Miller, had in successive 
stages graduated from the Trenton public school, high 
school and business college and was now ready to enter the 
business world. 

Young John Miller stood before the president of the 
business college who was very much interested in his fu- 
ture and was offered his first position. 

“T have several applications from companies that re- 


| F the sand in the hour glass of time could be shifted 


busi- 


quire the services of a bright young man,” said the presi- 
dent. ‘I am going to offer you your choice. Two of them 
are with wholesale grocers and three are with potteries. 
Which would you prefer?” 

“One of the potteries, by all means,’ emphatically de- 
clared the young man and so the first step in the business 
career of John J. Miller, now head of the firm of Mad- 
dock & Miller, Inc., 39-41 W. 23rd Street, New York, 
importers of English wares of merit, was made. 

Commenting on his first decision to enter the pottery 
business, Mr. Miller said: “Pottery manufacture was 
the big industry in Trenton, even in those days. As far 
back as I can remember it had been my ambition to go 
into the pottery business. My folks were set upon hav- 
ing me go to college but I finally prevailed upon them 
to let me go into business. 


Twelve 


John J. Miller, head of Maddock & Miller, Taam 
Importers of English ware, started his business career at 
the age of sixteen——A career that was characterized by 


enter the pottery business. 


a determination that let no obstacles thwart him in his 
climb to the top. It was his ambition as a youth to 


In the accompanying article 


he tells how his ambition was realized and how by “per- 
sistent plugging’’ he reached a position of emminence in 
the crockery and glass trade. 


“My first position was with Ott & Brewer Co., Tren 
ton. I was just sixteen and a half years old at the time 
I started as assistant bookkeeper, clerk, paymaster and al 
around athlete—all for three dollars a week. 

“But money wasn’t so important to me then,” com 
mented Mr. Miller. ‘I wanted to get ahead. The trouble 
with the average young man today is that he expects toc 
much money when he is starting in business. 

“Business systems were rather slip-shod in those day: 
and often I had to hustle about on pay day making col 
lections in order that I might pay the help. After three 
months I was made bookkeeper. The work was the same 
but the title sounded better. 

“In about three years the firm sent me on the road a 
first making the high grass towns but in about a year thet 
regular western salesman resigned and I was offered the 
position and did my best to fill it until 1890 when I wa: 
offered an interest in this business which was then con 
fined to Maddock’s goods entirely. 

The old partners has either died or resigned, Mr. Mil 
ler explained, and it was his task to reorganize and mod 
ernize the business and this he did very capably adding th 
products of certain other well-known firms making up th 
strong and successful combination it has been for so mam 
years. | 

In 1895 he organized the present firm of Maddock ¢ 
Miller and has continued to build the business up. Con 
nected with Mr. Miller now are his three sons, J. Mere 
dith, Donald Maddock and Robert D. As Mr. Miller, him 
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Beautiful home of John J. Miller at Montclair, N. J. 


self, now puts it, his job is that of “Stimulator” and he is 
‘actively engaged in running the business, ably assisted 
oy his sons. 

| “What are your rules for success?” we asked Mr. 
Miller. He let out a little chuckle. “That is a question 
hat’s asked every man who gets his nose up two inches 
jut of the mud,” he retorted. “But if you really want to 
snow I would say that hard work, enterprise and some 
ibility topped off by persistent plugging, is the recipe. 
| know that when I was getting started I encountered 
nany discouragements and hardships but I made it a 
oint to never quit or let up.” 

Next we asked Mr. Miller what his hobbies were. 
‘Well, I have quite a few,” he replied. “First I have my 
family. I have four children, three sons and a daughter all 
narried and all living in Montclair, N. J., where my home 

s. Lam very fond of golf, bridge, books and flowers.” 
And so saying Mr. Miller was off to view a new pat- 
ern in floral design that has just come in. 


Boston Merchants Plan Big Carnival 
One generally associates the idea of street carnivals 
is small cities and towns, but the retail merchants along 


Ys 


2 


MIL 
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Massachusetts avenue, in the Back Bay district of Boston, 
believe that it is a worthwhile idea for a big city—at least 
as applied to a big retail district of small stores, like 
those along Massachusetts avenue. By small stores is 
meant in comparison with the big department and other 
big retail stores of the downtown district. The mer- 
chants of this Back Bay district have succeeded in ob- 
taining an improved lighting plan for the thoroughfare, 
making it a “Great White Way” of brilliant are lights 
for a quarter of a mile. To celebrate the turning on 
of these new lights and thus the improvements of Massa- 
chusetts avenue as a business street, the merchants have 
arranged for a carnival, which will open September 11 
and continue through the month. The carnival will in- 
clude street parades, band concerts, street entertainments 
and open house, in which all the merchants will participate. 


May Company May Declare Dividend 

There is talk in the financial district that the May Com- 
pany, operators of a number of department stores, will 
declare its long indicated stock dividend in the first part 
of 1927. 

Although the company has the reputation in department 
store circles of returning the largest net profit, its last 
stock dividend was paid in 1922. 


EDITOR’S NOTE 


This is the sixth of a series of sketches dealing 
with the careers of prominent buyers, manufac- 
turers and manufacturer’s agents and importers 
of china and glassware that will appear in the 
CROCKERY AND GLASS JOURNAL. These 
articles will appear indefinitely and will give in- 
timate accounts of the careers of men who are 
well-known to the trade. 
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this week were H. Harold Vogler, of W. T. Vog- 

ler & Son, Jewelry, Art Goods and Novelties, 
Winston-Salem, N. C.; Joe Bason, with Shepherd Co., 
Providence, R. I.; Mr. Luther, with W. M. Burdin’s Sons, 
Miami, Fla.; F. Butterfoss, with Cleland & Simpson Co., 
Scranton, Pa.; Charlie Cullen, Knoxville, Tenn., and Bob 
Adams, of J. N. Adams & Co., Buffalo, N. Y. 


\ MONG the buyers visiting the New York market 


Mr. Ryan, assistant to L. A. Carter, Homefurnishings, 
China and Lamps buyer for N. Snellenburg, Philadelphia, 
is spending his vacation visiting relatives in New York. 


E. W. Hammond, manufacturers’ agent, succeeded in 
placing his speed boat, Miss Westchester, in both the 
Detroit and Far Rockaway Regattas over Labor Day. 
Miss Westchester finished third in the 151 class at De- 
troit and fourth at Far Rockaway. 


George Thompson, of C. C. Thompson Pottery Co., 
East Liverpool, O., was in New York this week preparing 
for an extended trip to the Mediteranean. 


Harry L. Seixas, of the Edward Boote sales staff, is 
spending this week in Boston showing the Boote line in 
that city. 


D. King Erwin, manufacturers’ agent, accompanied by 
his wife and family left Sunday for a motor trip in the 
vicinity of Rochester. They expect to return Saturday. 


Justin Tharaud, the china importer, is spending several 
days in Chicago this week, where he went to meet Ashley 
Myott, of Myott & Sons Co., England, which Mr. Tha- 
raud represents in this country. Mr. Myott recently ar- 
rived in New York to work with Mr. Tharaud for a few 
weeks in studying the trades requirements here. 


Charles H. West, head of the Westmoreland Glass Co., 
Grapeville, Pa., visited the Horace C. Gray Co., his fac- 
tory’s New York agents, last Thursday, leaving the same 
day for Philadelphia to see his agent there, Fred Stott, 
before returning home. 


Charles E. Cardon and Justin Tharaud, Jr., travelers 
for Justin Tharaud, Inc., both left for their territories 
this week, Mr. Cardon the South and Mr. Tharaud, New 
York State and New England. 
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T. Terazawa, of Nagoya Seitosho, Ltd., Japan, has ar 
rived in New York for a six months’ stay to work with §) 
Wakymoto, American manager for the firm. 


Frank W. Merry, president of the Indiana Glass Co 
Dunkirk, Ind., dropped in for a chat with his agents th 
Horace C, Gray Co., on Monday. He was on his wa 
home by automobile from a vacation trip in Canada o 
which he was accompanied by his family and some friend: 


Rene Dunn, salesman for Edward Boote, importer; 
has been busy for the past several days packing his sampl 
lines preparatory to leaving on a road trip for his firn 
He departs today (Thursday), to cover middle wester 


territory, expecting to be gone until the middle of No 
vember. 


A new corporation is that of G. Granata & Co., Inc 
importers of pottery, china and glassware. The corpo 
ration is capitalized for $100,000. Walter H. Granata i 
the incorporator, 71 West 12th St., New York. 


“Jack” Wilson, salesman for B. Tomby & Co., left las 
Friday for Detroit, which will be the first stop of a roa 
trip that will keep him away for three months. From De 
troit he will proceed to Chicago and thence over his regu 
lar territory. John G. Paul, also of the Tomby sales stai 
left last Monday making Binghamton, N. Y., as his firs 
port of call. He will then cover New England, Michiga 
and Wisconsin, being away until November. 


Freeman Rejoins Gimbel 


Arthur Freeman, formerly advertising director of th 
Gimbel Brothers store in New York, has rejoined th 
Gimbel organization following the death of A, A. Chri: 
tian, general manager of the Gimbel department stor 
and will take up executive duties at Philadelphia. 

Mr. Christian, who acted as advertising director as we 
as general manager of the local store, was with the Gimb 
organization for thirty years. 


Plaut Joins Mercanttile Stores 


Colonel L. S. Plaut, formerly a member of the L. : 
Plaut & Co., Newark, department store before its sale 1 
the Kresge Company, is now associated with the Mercai 
tile Stores Company, New York. 


i 
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Next Trade Golf Tournament Slated for Sep- 
tember 21st at West Orange, N. J. 


Tuesday, September 21st is the date set for the next 
if tournament of the Pottery, Glass and Brass Sales- 
n’s Association and it is expected that a record turn- 
t will be on hand to play the beautiful course of the 
sex County Country Club, West Orange, N. J. 
The privileges of this old and well-known club have 
Yen obtained by W. S. Pitcairn. There are two eighteen- 
jle courses and the course to be played for tournament 
‘ores will be made known by Secretary L. S. Owen. 
wing to the scarcity of caddies at this time because 
jchool is in’’ and they must therefore be notified in ad- 
iee, it is especially important that entries be received 
-amediately. 
Trains leave Hoboken, Daylight Saving Time, for Or- 
ige, at 9:00, 10:00, 11:00, 11 252 A. M. and 12:28; 1:03 
nad2:52 P. M. 
Taxi from Orange Station to club. 
Everybody out and make this a record-breaking day 
oth for attendance and scores. 


| Selfridge Party Sails Back Home 
_American hospitality and a willing spirit of real co- 
peration made a deep impression upon the fifty-three 
elegates of the H. Gordon Selfridge Company, Ltd., 
ondon department store, the official spokesman for the 
arty stated just before the visitors sailed for home on the 
teamship Caronia recently. 

Before sailing this message was sent back by H. Seal, 

isplay manager of the store and chairman of the visiting 
roup: 
“Weare cabling to say that we have had the most won- 
erful reception that could ever be imagined. We have 
ae greatest possible respect for American merchants and 
he wonderful business establishments they control and 
onduct.” 
| William Butler, sales and advertising manager of the 
tore, declared that he liked the news angle of American 
dvertising copy. The freedom with which white space 
s used in ads and the picturesque illustrations were among 
he other features that fascinated him. 
‘The display of merchandise on counters and _ tables, 
vhere it is accessible at all times to the customer, was 
ommented upon by N. A. Parsons, manager of the branch 
tore, A. J. Doran, Ltd., St. Albans. 
_ Many of the methods which the delegates saw in use 
lere were familiar sights, because H. Gordon Selfridge 
nas long been a proponent of the American system of re- 
Pa merchandising. 


Made Letter Expert 
Miss Mildred Cochran has been named supervisor of 
“orrespondence at L. Bamberger & Co. department store, 
‘ewark, N. J. 
Before joining the local firm Miss Cochran has been 
ssociated with Miss Conklin’s Secretarial School, R. H. 


Macy & Co., Inc., Gimbel Brothers, Abraham & Straus, 
Inc., and the Metropolitan Life Insurance Company. 

At the Bamberger store she will devote her time to 
correcting and improving the efficiency of the many let- 
ters sent out by the firm each year, 


$3,000 Gift to Channel Swimmers By Deutsch 


Mrs. Clemington Corson, second woman to swim the 
English Channel, will receive a complete outfit of fur- 
niture valued at over $3,000 when she arrives ‘here on 
Sept. 10. Adolph Deutsch, the donor, senior partner in 
the firm of Deutsch Brothers, operating five retail fur- 
niture stores in New York City, and who also handles 
china and glassware quite extensively, sent a radio mes- 
sage to Mrs. Corson yesterday informing her of the gift. 

In explaining his act Mr. Deutsch said that a feeling 
of admiration for the woman swimmer was responsible 
for it, as well as sympathy for her in her great struggle. 

“Tt recalled to my mind my own struggles overcoming 
all kinds of adversity,” he said. 

Mr. Deutsch said that he had learned that Mrs. Corson 
lived in a small bungalow, and wished to furnish a new 
home for her. 


Owens Bottle Calls Preferred Stock 


Preferred stockholders of Owens Bottle Company are 
requested in a letter to turn in their preferred stock to the 
company for redemption at 115 and accrued dividends to 
October 1. This is not a formal call, but a suggestion to 
stockholders, in order to obtain necessary $322,722 of pre- 
ferred stock for redemption under the by-laws. 


American Retailers Elect Directors 


Directors elected at the recent meeting in St. Louis of 
the American Retailers’ Association are: Frank R. Becker, 
vice president, Diers Brothers Company, Scotts Bluff, 
Neb.; A. A. Kuhne, Kuhne Brothers, Philadelphia, Miss. ; 
Fred Van Allen, John D. Van Allen & Sons, Clinton, Ia. ; 
W. R. Mars, Mars Brothers, Philadelphia, Miss.; Mose 
Newburger, Jasper, Ala.; Julius Becker, Becker Mercan- 
tile Company, Springerville, Ariz.; John C. Ziegler, Loui- 
siana Central Lumber Company, Clarks, La.; Carl 
3reeder, Breeder Company, Inc., Bloomington, Ind.; and 
M. H. Forester, Forester Dry Goods Company, Ottawa, 
Kan. 

Officers re-elected are: President, L. G. Boone, Boone 
& Sons, Elkton, Ky.; vice presidents, C. H. Burnett, C. P. 

3urnett & Sons Co., Eldorado, Ill.; J. D. Currethers, J. D. 
Currethers, Magnum, Okla.; R. T. Harville, E. H. Con- 
ner Mercantile Company, Troy, Mo.; W. L. Shelton, 
Covington Supply Company, Covington, Tenn., and John 
C. Ziegler, Louisiana Central Lumber Company, Larks, 
La., secretary-treasurer, Scott R. Dekins, St. Louis. 


The Chelsea Pottery at New Cumberland, W. Va., which 
has been idle a year, was sold at receiver’s sale recently 
to Kress and Dan Cronin, of the Standard Pottery Co., 
of East Liverpool, O., on a bid reported to be $46,000. 
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Believe Special Sale Program for Glassware 
Has Reached Limit 


HE fact that so many retail distributors of glass- 
ware have for a period of years laid especial stress 


upon special sales merchandise, has caused some 
flint glass manufacturers to about reach the conclusion that 
the ‘‘special” sale program has about reached its limit. 
During the last months there has been a constant inquiry 
in the glass market for special sales merchandise, in fact 
some manufacturers have been told that should a “price” 
be named volume business would be placed. Distributors, 
however, have pointed out that special sales are a matter 
of merchandising necessity, and that such sales are busi- 
hess producers, also that these sales will be continued as a 
matter of business. While it is admitted that the glass- 
ware sold at special sales is sold at a profit, the manufac- 
turers have also quested a low factory price, and that the 
factory profit on such goods is very small. It is not 
denied that many buyers come into the market seeking reg- 
ular merchandise, but these goods have been sought at a 
lower market than the manufacturer has listed the item. 
3ut, the buyer has put up his argument that the goods are 
wanted for the “special” sale and eventually the producer 
gives in and the business has been taken on at “a price.” 
When the goods are placed on sale, then the department 
buyer across the street, who knows the glass market, be- 
gins to wonder and perhaps say to himself “how come?” 
Then the manufacturer has some explaining to do. Opin- 
ion prevails today that because of the general condition of 
the retail business, department stores reporting increased 
summer business, manufacturers can offer no excuse for 
allowing his production to go out on the open market at 
just slightly above cost, or at a reduction. 


M. A. Smith Says Business Is Good 

“We find the present condition of business very good, 
and it looks to us as though the balance of the fall will 
continue in the same way,” suggested M. A. Smith, presi- 
dent of the McKee Glass Co., Jeannette, Pa., this week. 
Continuing he said: “There seems to be a general demand 
for all of our various lines, and the new items that we 
are producing are moving in good quantities.” During the 
summer season this company rebuilt one day tank and one 
furnace, and also installed four new continuous lehr 


While the plant is not operating at peak capacity, yet Ge 
Smith declared that ‘ 
average.” 


‘our operations are quite above the 
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Ohio Glass Products May Again Produce 


A committee representing stockholders of the Ohi 
Glass Products Co., of Massillon, met-at the rooms 0 
the Chamber of Commerce there a few days ago for th 
purpose of discussing ways and means whereby the factor 
can again be placed in operation. This factory has bee 
idle for many months, due it is said to insufficient work 
ing capital. 


J. L. Hudson Co, Has Anniversary Sale 


Glass salesmen traveling the Michigan territory hay 
reported to home offices that anniversary sales are to b 
continued throughout September by the J. L. Hudson Co 
Detroit. The china, glassware and lamp department pre 
pared in advance for this event, and a considerable amoun 
of new merchandise was placed on sale when the even 
opened. During this sale, twenty tablets in bronze am 
referring to as many historical events in the history of De 
troit were unveiled. 


Store to Erect $1,000,000 Addition | 

The M. O’Neil Co., operating the largest departmen 

store at Akron, O., and subsidiary of the May Departmen 

Stores Co., have announced completion of plans for th 

erection of an addition to this store at a cost’ of approxi 

mately $1,000,000. This store features the largest chin: 
and glass department in any store in that part of Ohio. 


Carl Sloan Reports Good Orders 


“We are not receiving large orders, but the orders tha 
are being filed are general and cover principally our ful 
line of colored glassware,” announced Carl D. Sloan, treas: 
urer of the Jeannette Glass Co., Jeannette, Pa., today 
The factory is engaged in the general production of bot! 
pressed and blown glassware. In our line there has beer 
a slowing up during the last two months,” Mr. Sloan con 
tinued, but from the number of orders received within the 
last week or 10 days, it would indicate that the outlook 
for early fall business, at least, is very good.”’ Mr. Sloan 
declared that the mould shop at this factory is now en 
gaged in work on new lines for the 1927 trade, and these 
items would not be placed on the market before late in 
December or during the January market season here. The 


factory at this time is oper ating on full production sched- 
ules. | 


Bottle Works to Again Produce | 


Announcement has been made that the former plant 
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f the North Wheeling (W. Va.) Glass Bottle Co., which 
fas purchased at receiver's sale a few days ago for $22,- 
00 by the Eastern Glass Ca., of which Samuel Glickstein 
_ president, is reported to be placed in operation within 
month. Only nominal repairs are to be made by the 
bw owners. The purchasers acquired title to all land of 
he old company, including eight buildings, two tanks, five 
hrs, and a full equipment of machinery. 


Colored Glassware in Demand, Says Fee 


“Colored glassware, both pressed and blown is in ex- 
ajlent demand,” suggested J. Cecil Fee, general manager 
f the Central Glass Works, Wheeling, W. Va., this week. 
Two-tone stemware and footed tumblers are going big- 
er than heretofore, while high grade decorated ware of 
ll descriptions is being readily sought by buyers and in 
ery heavy volume. We are finding a general improve- 
ent in business conditions, and throughout the entire 
ountry there seems to be at this time a disposition on the 
art of the buyers to place their orders early. Our ad- 
ance orders for holiday goods are being received daily, 
nd all of the buyers are giving us instructions to ship 
hese goods as early as possible.’ Two new lehrs have 
ecently been installed in this plant in order that the pro- 
uction of stemware and tumblers can be increased. 
We're making every preparation to take care of the larg- 
‘st fall business in our history,’’ Mr. Fee said in closing. 


Gab wont sell 
Goods 


The modern way of selling 
is to let the article tell its 
own story. Vivid printed 
description has given way in 
modern advertising to illus- 
trations that say more than 


a: r hundreds of words and tell 
Sore Van the whole story at a glance. 
Illustrating 

A Rawsthorne illustration of your 
Photography product in your advertising will 
Advertising save you many words, catch your 


prospect’s attention and save his 
time. 


Let us show you how we can im- 
prove your advertising with good 
illustrations. 


ROBERT RAWSTHORNE CO. 
Eighth & Penn—Pittsburgh, Pa. 


L. E. Smith Tank Repaired 

Within a few days repairs will have been completed on 
a tank at the plant of the L. E. Smith Glass Co., Mt. 
Pleasant, Pa., which burst recently, and which contained 
15 tons of molten glass. Fire followed the bursting of the 
tank, but this was extinguished. before much damage was 
done to the factory building. As soon as possible work- 
men began making repairs, and the former factory pro- 
duction will again be maintained as soon as these repairs 
are finished. 


Liberty Glass Co. to Increase Production 


The Liberty Cut Glass Co., Egg Harbor, N. 
stalling additional equipment in its plant for the purpose 
of increasing its output. 


Jieis t1- 


Oil burning equipment is to be 
attached to the new continuous tank at this factory 


Colored Glassware Is Popular 


So far as immediate business is concerned flint glass 
manufacturers relate that new orders are running strong 
to colored glassware, and that the demand for this line of 
merchandise from all present indications will continue ac- 
tive until the close of the season. Orders for blown and 
stemware are increasing in number and also in volume, 
and prompt deliveries are being asked by the buyers, 


(Continued on page 29) 


One of the finest collections of salad plates on the market, 
shown in a diversified selection of designs, in the well known 
Duncan & Miller quality—An exceedingly popular line with 
cutters and decorators. 


Representatives 
New York Boston 


F. T. Renshaw 
157 Summer St. 30 E. Randolph St, 


San Francisco Baltimore 
Marsh & Kidd, Harry T. Thomas & Co., 
617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, ‘Washington. Pa. 


The Duncan & Miller Glass Co. 
‘Washington, Pa. 


Paul Joseph, Murt Wallace, 


200 Fifth Avenue 
Philadelphia 
Joseph Tomkinson, 
1104 Arch St. 


Little Change in New Business for Dinner- 
ware—Ivory Popular 


HILE there has been no active receipt of new 

\\ business for fall and holiday deliveries, dinner- 
ware manufacturers in this district say that de- 

mand for ivory ware continues to be most active. Speak- 
ing in a general way, there has been little if any change 
in the market conditions during the last week or ten days. 
All dinnerware plants in the East Liverpool district, with 
the exception of a nominal few are working on short 
schedules, while the larger factories are working prac- 
tically full time. In fact the manufacturers are virtually 
combing the trade lanes for business, and many are seek- 
ing volume outlets. Syndicate stores are taking a large 
volume of the production of this district, and as new stores 
are being constantly added to these chains, the shipments 
of ware advances. Shipments of ware from this district 
to mail order houses is holding steady with the volume in- 
creasing as the season advances. More or less drop ship- 
ment business is also being received from some of these 
interests. Demand for dinnerware from the department 
store interests is more or less draggy just at this time, al- 
though the view is held that the trade will become more 
active in the market within the next few weeks. In face 
the department store.will of necessity be compelled to place 
their fall and holiday dinnerware requirements soon if it 
is intended that reasonably prompt deliveries be made. 


To Put Chelsea Plant in Readiness 


Within a few days it is expected that work will begin 
placing the plant at New Cumberland, W. Va., formerly 
known as the Chelsea pottery, in readiness for operation 
under the management of Kress and Daniel Cronin of the 
Standard Pottery Co., East Liverpool. The plant was bid 
in at a receivers sale a fortnight ago for $46,000. It is 
the intention of the purchasers to make a general line of 
dinnerware, similar to that featured at the Standard plant. 
It is not likely that the Chelsea plant will be on a produc- 
tion basis much before November, 


Atlas Enlarges Warehouse 


The Atlas China Co., Niles, O., has begun the task of 
enlarging its warehouse and packing departments, 
Changes also being made in the clay department will even- 
tually result in a greater production, which it is reported 
by the company, is in urgent need. Until the changes in 
the clay department have been made, this part of the plant 


is idle. Throughout the year, this pottery has been op- 
erating on a full-time basis. 
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W. A. O’Grady In Pottery District 


W. A. O’Grady, dinnerware buyer for the Quaker O: 
Co., with headquarters in Chicago, Ill., spent the lat; 
part of last week in this district. He was placing bu! 
ness for both immediate and future delivery. 


Says Business Is “Only Fair” 
According to C. U. Harris of the Paden City Potts 
Co., Paden City, W. Va., the present condition of bu) 
ness is only fair, While Mr. Harris declares that j 
outlook for fall business is improving, the cheaper a 
staple lines are in heaviest demand. At this time this f, 
tory 1s not adding any new items or decorating to its } 


Cleveland Pottery Co. Formed 


With a capital stock of $50,000 John Merkel with ot! 
associates have completed the formation of the Clevela| 
(O.) Pottery Co. An Ohio charter has been granted { 
new interest, the incorporators being Karl K. Witthul 
T. J. Kirschner, Henry Deeks and William C. Merk 
While the company has been given the right to enter 1 
manufacturing of ceramic products, it is said their m: 
business will be the merchandising of both china and set | 
porcelain lines. | 


To Attend “Pete” Rinkins Affair 


Invitations have been received in this district fr 
“Pete” Rinkin, dinnerware buyer for the Boston Sto. 
Chicago, Ill., to be his guest at his annual party wh’ 
will be given at the Boston Store Recreation Camp at La 
Beulah, Wis., Sept. 10-12th inclusive. It has always f: 
lowed that a number of salesmen from this district ha’ 
attended this event. | 


Arbitration Committee Named 


Following an agreement made during the Atlantic C 


wage conference recently, the United States Potters’ * 
sociation has named a committee of three to meet with 0 
representing the National Brotherhood of Operative Pv 
ters for the purpose of adjusting disputes that arise fre 
time to time in decorating departments. The manufactt 
ers will be represented by John B. McDonald, of t 
Knowles, Taylor & Knowles Co.; Edward L. Carson, | 
the Homer Laughlin China Co., and Margaret Parker, 
the Taylor, Smith & Taylor Co., Chester, W. Va. TI 
joint committee will have referred to it questions havi' 
to do with the decorating departments in this immedi 
district. 
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C. E. Jackson Enthusiastic Over Business 

“Every month of the current year, from January to 
July showed a monthly gain in business,” declares C. E. 
Jackson, president of the Warwick China Co., Wheeling, 
W. Va., this week. “However, August of this year 
was not as good as August, 1925, from the standpoint of 
orders received.” While Mr. Jackson has always shown 
himself to be an optimist about business, he went on to 
say: “Business is becoming increasingly more difficult to 
secure, and for this reason it is most difficult at this time 
to forecast the conditions for the balance of the year.” 
Since Mr. Jackson has been associated with this factory 
it has been confined to the exclusive production of vitrified 
china, hotel banquet and dinnerware. Recently, however, 
there was added to the line a special set of small composi- 
tion for home use which has been very popular with all 
classes of buyers. 


W. J. Mackey Off for West 

W. J. Mackey, sales manager for the Smith, Phillips 
China Co., after returning to the factory for a few days 
from an eastern business trip has left for Chicago, and 
the western territory. He is showing the entire line of 
this factory, which includes a new compartment serving 
plate that is to be had in a long and attractive series of 
decorations. 


Homer Laughlin Sample Rooms Attract 


For some years the handsome sample room of the 
Homer Laughlin China Co., Newell, W. Va., was always 
pointed out as one of the show places of this district. 
But, while this is still true, the new No. 6 plant of this 
company is now getting a coast to coast reputation, and 
hundreds of tourists have visited this most modern of 
dinnerware plants this season. The company within the 
last few months has had the pleasure of showing numer- 
ous people from many states through this new factory, 
these folks traveling either east to west or west to east 
over the Lincoln Highway which passes through East 
Liverpool. This creates a great deal of interest among the 
tourists and results in widespread publicity not only for 
the Homer Laughlin China Co., but the East Liverpool 
district as well. 


Predicts Good Fall Trade 


“We are finding present business to be fairly good, and 
it is our belief that the fall trade will be excellent,” said 
F. J. Grant, vice president of the S. A. Weller Co., Zanes- 
ville, O., this week. “Some regions are very quiet, but 
other parts of the country are better than they have been 
for several years. Utility lines seem to be in heavier de- 
mand just now, and it is a little early for Christmas buying 
on art pottery lines.” The Weller Company is not at this 
time putting out any new items, and have not since their 
new mid-summer or July line was issued. In order to 
increase the production of this plant, the company re- 
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Nineteen 


Chicago 
Philadelphia 
Baltimore 


ASSURES 


a satisfactory 
and continuous 


Supply 


SERS of this high 

quality spar are 
protected in their re- 
quirements by this fine 
deposit which is ade- 
quate to meet the de- 
mand for years. 


Minpro Spar is selected 
by leading pottery mak- 
ers for its unusual ex- 
cellence and the fact that 
it is of dependable qual- 
ity. 

Your requirements are 
met in every particular 
by Minpro Spar — 
ground to 140 and 200 
mesh. 


REG. U.S. PAT.OFP, 


CERAMIC CHEMICALS 
MINERALS 2, OXIDES 


SERVICE 


New Orleans 
Boston 
Kansas City 
San Francisco 
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ROESSLER 8HASSLACHER CHEMICAL@ 
709 Sixth Avenue, New York 
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11 in. BOWL 


No. 8123 PUNCH SET 


1 1/3 dzetoebarrel 


CRYSTAL 


A $1.50 to $1.75 
retail item, east of 
Mississippi River. 


IRIDESCENT 


A $1.75 to $2.00 
retail item, east of 
Mississippi River. 


Bowls (314 dz. package) ; Bowls 
and Feet (2 dz.), or Cups (380 
dz.), may be purchased sep- 
arately in any quantity. 


Attractive in design and fin- 
ish, this meets the need for 


a Punch Set at a moderate 
price. 


UNITED STATES GLASS COMPANY 


PITTSBURGH, PA. 
15 Sales Offices — AND PRINCIPAL CITIES — Conveniently Located 


New Designs in Shapes and Patterns Now on View 


Se TUTTTTITIIILLLMLUCUMULOLLLGULDLOLILULLLLO LOMO OOLAUUOULOG LCL LLUCA ULC UOMO UOC OCGA OOGA LUO LOOTOUAUUGORULOAUOLAULMO LOO DMMLLDOLEUOULUPVOOLLOOAUOUGUOUOT LOU ULOO LUGO UUOUOEOLUOUGA TOO COCOA COO CCU 


JOHN DAVISON 


INCORPORATED 


14 Barclay Street New York 


Sole Agents for 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. 


Earthenware 


ADDERLEY’S, Ltd. 


China and Earthenware 


W. MOORCROFT, Ltd. 
Art Pottery 


STEVENS & WILLIAMS, Ltd. 
Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


Handsome Line of 


1. Ay Miaiges 


with Silk and Parchment Shades 


Interesting Decorated Glass from Susque- 
hanna Factory 
T. W. Hamilton, 139 Fifth Ave., who represents the 


Susquehanna Cut Glass Co., Columbia, Pa., in the New 
York market, is showing a diversified line of samples 
from this factory that few buyers can afford to pass by. 
‘The Susquehanna Co., who have but comparatively re- 
‘cently gone into the manufacture of colored and deco- 
‘rated glass, realize the trade’s demands for new and 
snappy items and they have certainly succeeded in put- 
‘ting on the market a line that is steadily gaining in favor. 
‘In a new light cut pattern Mr. Hamilton is showing a 
large assortment of articles in bowls, plates, candlesticks, 
‘center pieces, candy jars, console sets, etc. The decora- 
‘tion is a wreath design on an amber or green background. 
One striking decorative arrangement is a broad colored 
band border in black, blue or dark green used in conjunc- 
tion with a 22 carat hammered gold over treatment. The 
simplicity of it makes it one of the prettiest offerings in 
- the display. Another showing that stands out among the 
various samples is a full line of hand painted pieces on 
‘the order of a Czecho Slovak decoration. This shows a 
rather daring floral design in brilliant reds and blues with 
a yellow center and bright green leaf sprays. A thin blue 
line stripe around the edge of the pieces completes the 
_ decoration. Still further is a very lovely assortment of 
| pieces in Baby Blue as a background for a light cut floral 


: | spray. 


N. Straus & Sons Open Greatly Enlarged 
Hotel Department 
Having completed extensive alterations to their third 
floor preparatory to the installation of their greatly en- 


-larged hotel supply department there, N. Straus & Sons, 
Inc., 119 Fifth Ave., now have everything in readiness 


eI Tne reopen tt enero nsinn ita 


; 
| 
| for the reception of the trade. 

j The attractive and yet simple style in which the firm 
have arranged the floor make it such that the word “wel- 
' come” readily describes it. The color scheme is a me- 
| dium shade of tan which, with the white ceiling, gives it 
ae 

: 
| 


a most spic and span look and a nice sense of roominess. 
In the arrangement of the department, stepping from the 
elevator, the first to attract the attention is the fine display 


of hotel furniture. Looking down the room on the right 


5 


r 


: 

: 

: 

q 

| 
| hand side are the lines of glassware, kitchen ware, and 
 eneral hotel equipment, all of which are displayed in 
: wall cabinets. Down the center of the room more items 
| of the same character are to be viewed on display tables. 
j On the left hand side of the room the same idea of wall 
i cabinets is utilized for the showing of silverware, while in 
i the ‘rear another large assortment of kitchenware is 
| The left hand rear end of the floor has been 
| Siven over to attractive and comfortable office space for 
: the exclusive use of this department. 


Besides the general show room the firm has also re- 


Looking Over New York's Showrooms 


New Offerings Make Metropolitan 
Displays Unusually Worth While 


decorated the executive offices which are housed on the 
same floor on the Fifth Avenue side of the building. 
Especially attractive is the private office of Senator 
Straus, head of the concern. The decorative scheme of 
this has been carried out in a silver gray, as a background 
for the handsome furnishings. 

A new departure of this progressive firm worthy of 
note is that, in the very near future, they plan to estab- 
lish a new factory at 546 West 22nd St., to manufacture 
kitchen equipment. 


James P. Gordon Displays Lines 


James P. Gordon has for the past week had an interest- 
ing display in Room 363 of the Hotel McAlpin. Complete 
lines from the factories of Knowles, Taylor & Knowles, 
East Liverpool, O., Sterling Glass Co., Cincinnati, O., 
Utility Glass Works, Lonaconing, Md., New Martinsville 
Glass Mfg. Co., New Martinsville, W. Va., and the im- 
ported lines of the Rosenthal China Corp., New York 
were shown. Outstanding in the display were the Flor- 
entine and De Luxe lines of the Sterling Glass Co. The 
Florentine, which embraces a color combination of beauti- 
ful shades blue and amber with an artistic fancy design 
in crystal employed between these two colors to avoid 
their clashing, was most pleasing. This was shown in 
light cut and engraved bowls, dresser sets, salad sets, com- 
potes, etc. The cutting employs an eight petal floral and 
spray design. The De Luxe which was a combination 
green and peach coloring with the crystal utilized in the 
same manner as on the Florentine, was to be had in the 
same items and cuttings. A comprehensive display of the 
well-known Rosenthal service plates was shown in many 
charming, rich treatments. In dinnerware sets from this 
factory there was also many interesting decorative ar- 
rangements in design and coloring. The New Martins- 
ville and Knowles, Taylor & Knowles displays showed a 
complete assortment of the wares from these two popular 
and well-known factories. 


Rose Pink Glass and Other Items Attract At- 
tention at U.S. Glass Salesroom 


At the display rooms of the United States Glass Co., 
1107 Broadway, the trade may see several new sample 
assortments which have just been received from their 
factory. A big variety of table ware items, in cake plates, 
console bowls, candlesticks, vases, etc., are being shown 
in their new Rose Pink color and may be had in either 
plain or satin finish. Another novel item which is des- 
tined to bring big sales is a new sugar shaker. This made 
entirely of glass, is a patented article. Its chief future is a 
removable glass cap which screws on and of course is im- 
possible to corrode. The shaker stands about 7 inches 
high and holds a large quantity of sugar. The article can 
be had in either green or crystal. 
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CHICAGO OFFICE 


512 THE CHICAGO MARKET 


SOUTH 
CLARK 
STREET 


Windy City to Shelter Largest Housefurnish- 
ing Exhibit Ever Held 
HE crockery, glass, lamps, housefurnishings and 
allied trades displayed keen interest in the advance 
announcement of the greatest Housefurnishings 
Exhibit ever to be held, which was made here early this 
week. This Housefurnishings Exhibit 1s to be held from 
January 31 to February 5, 1927, at the Hotel Sherman. 
Headquarters have been established at 312 So, Clark 
Street, with D, E. Crum as Exhibit Manager. Mr. Crum 
was formerly connected with the Glass, Pottery, Lamps 
and Housefurnishings Association and has managed sever- 
al successful Exhibits in the past. The merchandise to be 
featured at the Chicago Housefurnishings Show will in- 
clude a complete and representative line of everything 
found in the housefurnishings departments of department 
stores. Many new features will be introduced for visiting 
buyers and from the interest already displayed by the 
trade, a large attendance is anticipated. 
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Ready for Shipment— 


HUTT 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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J. H. SmyrHe, REPRESENTATIVE 


By 


Among: the new things being shown by the importing 
division of W. C. Owen, Inc., is an attractive Italian Tea 
Set, consisting of eight plates, eight cups and saucers, tea- 
pot, cream and sugar, in an artistic shape in soft buff 
colored pottery daintily decorated with flowers of blend- 
ing colors and edged with a line of dull green. The set 
is priced at an astounding reasonable figure. This com- 
pany is also showing Italian majolica ware in unique shapes 
and designs. These range in price from $4.50 to $25 
each. 


The Davis Co. will open a modern Housewares depart- 
ment at 340 So. Wabash Ave., with convenient ground 
floor entrance through to State St., upon completion of 
alterations now in progress in this building. 


Kelly & Reasner, factory representatives, are now show- 
ing the new rose-pink color of the McKee Glass Co., 
Jeanette, Pa. This new color is being made in candy jars, 
and boxes, cheese and crackers, salad plates, candlesticks, 
etc., at popular prices. 


A. W. Burger, of the Burger Mfg. Co., Buffalo, N. Ye 
visited his Chicago representatives, Tinker Bros., last 
week, who recently took the local representation of the 
Burger line of novelty ash trays and stands, casserole 
frames, jardineres, etc. 

The Chicago display rooms of the United States Glass 
Co. were painted and decorated during the past week. 


Mr. Fisher, head of Fisher & Co., Deadwood, So. Da- 
kota, was a visitor in this market the latter part of last 
week. 


Dooner & Logan, local factory representatives, are ex- 
hibiting a new line of Normandy Pottery imported by 
the Continental Novelty Co. Included in the line are 
handled vases, wall pockets, fern vases, ash trays, mus- 
tard jars, trinket boxes, ink wells, powder boxes and a 
popular squat shaped vase. The designs are quaint 
French pastoral scenes or raised fruit motifs in a rich 
cinnamon brown on a background of cream white. 


George I*. Turner, local factory representative, left last 
week for a trip to Duluth and St. Paul. He will return 
to Chicago September 13 and after spending a few days 
here will leave for Milwaukee, Wis. 


F. B, Tinker, of Tinker Bros., is spending his vacation 
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_ WHAT TO BUY 
- AND WHERE To 


} 


/ BUY IT IN — 


: 
_ FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 
: Temple 

; 


Flint Glassware, Harry G. Dalzel) 
Pressed and Blown 
Etchings, Cuttings 


and Iridescent. Central 3497 


‘ 


 THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBRING, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 


for rates. 
Room 9380 


at his home town, Maquoketa, O., this week, attending the 
annual home coming of the town. 


A. W. Hertzka, crockery and glass retailer of Spo- 
kane, Wash., was among visitors in the local market dur- 
ing the latter part of last week. 


Among the new glassware being shown at the display 
room of Mrs. E. D. Leavitt in the Shops Building, is the 
Rosemary glass, a delicate transparent peach color in 
bowls, vases, candy boxes and sugar and creamers. This 
new glass is popularly priced and has already met with the 
approval of those who have seen it. 


, D.C. Sloane, of the Potomac Glass Co., Cumberland, 
Md., called on the local trade last week. 


CHICAGO 


EARL W. NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 
NATIONAL CHINA CO. 
Phewe OWEN CHINA CO. 


9 North Wabash Ave. Phone: Central 3236 


This ‘‘card’’ can be made to yield 
big dividends. Phone Wabash 0860 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CO. 


30 E, Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROQM CON.- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


The Davis Co.’s August Furniture Sale ended on Tues- 
day of last week. This store now has a Sale of Dinner- 
ware in progress, offering among the numerous special 
values at 35-piece imported china dinner set at $7.95. 


M. A. Hanse, general manager of the Lotus Glass Co., 
Barnesville, O., recently visited his Chicago representa- 
tives, Tinker Bros, The Lotus Glass Co. is showing many 
items in gold encrusted tableware and stemware. 


Chicago stores inaugurated the regular Fall and Win- 
ter schedule of hours on Saturday, September 4. This 
was the first full day Saturday business done in Chicago 
stores since July. 


To make installment selling safer, H. E. Gilbert, of the 
Ohio Buick Company, of Cleveland, O., suggests the crea- 
tion of reserve funds of insurance to meet any unusual 
hazard. 


Mr. Gilbert says that in installment selling first, the rec- 
ognized rules of handling credits must be observed ; sec- 
ond, that reserves or insurance should be employed to 
safeguard risks; and third that the value of the article at 
any time during an installment transaction should never 
be less than the payments that are due for, as Mr. Gilbert 
Says, ‘no one of us enjoys paying for a ‘dead horse.’ ”’ 

Mr. Gilbert says that installment selling experience to 
date has been infinitely better than the average of other 
credits, : 

“A proper time payment plan,’ Mr. Gilbert says in 
part, “used in connection with the sale of merchandise to 
which it properly applies, based upon sound credits, has a 


Urges Insurance on Installments 


proper place in the field of commercial activities today. 
There are certain fundamental laws which must be applied 
to make it successful, the transgression of which will lead 
to disaster.” 


In discussing the need of reserves to meet conversion or 
the selling of merchandise by the buyer and the failure 
to make the remaining payments, Mr. Gilbert says, “con- 
version is one of the additional hazards which one of the 
industries which is a large user of time payment sales has 
to contend with; but conversion can be practically elim- 
inated by a selection of risk or by getting additional sign- 
ers on the transaction—not primarily for the purpose of 
making a third party pay for merchandise which the prin- 
cipal absconds with, but for the very practical reason of 
having a third party interested in helping find the principal 
and obtain the return of the merchandise or the pay- 
ment for it.” 
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105-107 East 16th St. 


HAND DECORATED CHINAWARE 
FOR HOLIDAY GIFTS 


Combinations of luster colors and flashy decorations on our Tea Services, Condiment Sets 
and individual pieces will tone up your display and bring abundant profits. Also general 
line of Japanese novelties. 


Catalogue on request 


MOGI, MOMONOI & CO., Inc. 


IMPORTERS OF JAPANESE GOODS 


New York, N. Y. 
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NATIONAL CHinA Co. 


SALINEVILLE + - ~- OHIO 


nepresentatives: 
D. King Irwin, 
200 Fifth Avenue 
New York 
Sort! 


F. A. Miner, 

5 Prospect St., 
Rochester, N. Y, 
E. E. Wilgus, 
Rooms 35-36-37, 
111 Summer St., 
Boston, Mass. 
Earl W. Newton & 
Associates 
9 N. Wabash Ave., 
Chicago, IIL. 
Western Glass 
Products Co., 149 
New Montgomery 
St., San Francisco, 


al, 
Western Glass 
Products Co., 
LU. ©. Smith Blag., 
Seattle, Wash. 
Western Glass 
Products Co., 
1216 Fourth Ave., 
Los Angeles, Cal. 


No. 1211-12 in. Bell Bowl 


Westmoreland Glass Co. 


eer | 


_,.." Grapeville, Pa.' 


Manufaciurers of 
High Grade Glassware, Plain Cut and Decorated 
F or Gift Shops, Florists and Table Use 
Representatives 


PHILADELPHIA 
Fred Stott, 


200 Fifth Avenue 
BOSTON 
Ho Price Hien Hint, 
41 Pearl Street 
Traveling Representatives 
R. B. Reinecl, | 
1422 FE. Marquette Road 
CHICAGO 
R. A. Keel, 
4039 Lincoln Avenue 
CHICAGO 


1007 Filbert Street 
SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 
LOS ANGELES 
Himmelstern Bros., 
643 S. Olive St. 
SEATTLE, WASH, 
Himmelstern Bros., 
Terminal Sales Bldg. 


W hat the New York Market is Offering 


| Many Excellent Items Being Offered 


HERE is an ever growing fancy for wrought iron 
lamps and occasional furniture, and the popularity 
| of these utilities is demonstrated by the fine show- 
ng of metal lamps, tables, stands, and other useful ob- 
jects in attractive window displays in the New York shops. 
The metropolitan market is the mecca for anything new, 
and novelty lamps and furniture have evidently come to 
“stay for some time. Old period motifs and designs, to- 
gether with the revival of Italian renaissance, mark the 
prominent features of the newest lamps and furniture of 
metal construction. The beautiful parchment shades in 
harmony with the lamp bases, add beauty and value to the 
unit. Some of the settees are upholstered in rich velvets 
which gives a royal touch to these attractive seats for foyer 
or occasional nooks or corners. Torchiers are also promi- 
nently displayed in most of the windows, where rooms 
furnished in antique style predominate. 


Several extraordinary windows, displayed by John 

Wanamaker, feature highly and artistic novelty effects. 
At the rear of some of the windows, there are huge pan- 
els done in bright blues, and one window where dinner- 
ware is featured, there are immense wooden placques rep- 
resenting pitchers, plates and tea pots, done in colors to 
agree with the sets in the foreground of the window stand- 
ing at the rear of the window. These unusual display 
placques are something out of the ordinary in scenic dec- 
oration, and are a unresistable magnet for the passerby. 
| Many windows of which there are a score, show ex- 
“quisitely furnished rooms, in period and modern styles. 
Lamps play an important part in the decorative atmos- 
|phere of the rooms, and no less than seven or more are 
‘shown. These numbers are not inconsistent with the fur- 
-nishing of the rooms where the beautiful colors of the 
shades are in harmony with the interior fittings. These 
windows are novel in showing artistic dressing featuring 
china, glass, pottery and lamps in a most alluring arrange- 
ment with original and attractive scenic effects in the de- 
velopment of the backgrounds. 

Ovington, “The Gift House of Fifth Avenue,’’ makes a 
fine window display of metal furniture, lamps, and torch- 
iers where these beautiful articles are tastefully arranged 
with handsome mirrors at the back of the windows reflect- 
. ing the beauty of these pieces. Blue pottery gives a rich 
_tone to the foreground and upholstered red velvet metal 
furniture adds charm to the assemblage. Metal occasional 
_ furniture gives to the home a new attraction in substantial 
utilities, which can also be a part of the porch, out-of-door 
living room or sun parlor. 

Stern Bros. September sale of china, glassware and 
lamps offers a number of marvelously low prices in din- 


| By BeatricE MILLER WISNER 


for Fall Sales by Metropolitan Stores 


ner sets, stemware and lamps. One hundred piece Nip- 
pon dinner service, priced at $29.50, beautifully clear white 
china, with colored conventional border and ivory band, 
gold line edge and matt gold handles is an interesting set 
at popular price. One fine set from France, of 100 pieces, 
open stock priced at $67.50, a rich colorful conventional 
border with matt gold handles and knobs, the border is 
in sprays of roses with a blue scroll design edged in blue. 
Still another French set shown, is a lovely Limoges set 
at $39.50, in a rich colorful border design with gold line 
edge and matt gold handles, with a garland of roses and 
blue in the border. These comprise some of the fine din- 
nerware on sale during September special sale. Rich gold 
encrusted crystal ware with etched design, sparkling crys- 
tal with exquisite etchings and gold encrusted border of 
lead blown glass in optic effect in rambler rose design, 
priced at 79 cents each, are fine examples of lovely glass- 
ware shown at this attractive sale. The host of lamps dis- 
played in new modeling, with lovely colored silk shades, in 
junior and bridge styles, priced at $19.50 and $14.50, with 
the addition of English “Bretby” pottery table lamps and 
shade at $16.50, in all the newest colors, would tempt any 
visitor to the lamp department on the fourth floor. 


Gimbel Bros. begin their big September sale, in the 
china and glass department, which includes beautiful din- 
ner sets, and fine glassware at reduction prices. American 
porcelain, 100 piece dinner set at $14.95 in ivory body 
with sprays of yellow roses and black foliage; blue willow 
popular English grill plates at 75 cents each; tea and toast 
sets, combination, imported porcelain at 95 cents each ; im- 
ported gold encrusted service plates at $2.95; American 
porcelain dinner sets at $27.50, new fancy shape, in color- 
ful border decorations; tea sets at $7.50, porcelain waffle 
sets at $5.75 of 24 pieces, hand decorated in floral designs ; 
imported grill plates at 95 cents each; luncheon sets at 
$4.95 ; stemware the popular Golden glassware, in grace- 
ful thin blown amber in all the newest shapes are among 
the outstanding values of china and glassware. Bakers, 
tea pots, tumblers and cereal sets, with wrought iron fern 
stands priced at 95 cents, comprise some of the extraor- 
dinary values at the Gimbel china and glass sale, which 
is commanding notice from metropolitan and cosmopolitan 
visitors. 


Unusually beautiful lamps are being displayed by R. H., 
Macy & Co., in attractive period style. These bridge lamps 
with 10 inch shade are priced at the modest figure, $8.94. 
The lamps have a polished steel finish, and the shades are 
of cheerful design and colors. Other lamp groups are 
priced at $9.94 with a 12 inch shade. 
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Not only will you 
bes proud as era 
peacock” to dis- 
play this set on 
your shelves, but 
you will pat your- 
self on the back 
for securing a re- 
markable selling 
number. Its grace 
and charm are due 
to the shape the 
superb decoration 
and colors. 


Fully Equipped for 
CHINAWARE FIRM 


6th Floor 
for Rent 


49-51 W. 23rd St. 
In the heart of New York’s 


Chinaware District 


Size 50 x 100 
Available January 1, 1927 


Or sooner 


Rental very moderate 
With or without bins 


For full information inquire of 


225 Ashland 
Fifth Ave. 4200 


Inc 


New York City 


For Fashionable Loveliness—the CHOCOLATE SET 


WINTERLING 
makes this splen- 
did ware in his 
Bavarian potteries. 
We know it is so 
high in value and 
low in price that 
it is good all year 
round. 


HEINRICH and WINTERLING, Inc. 


ENTIRE FirtrH AND S1xtH FtLoors, 49-51 W. 23rp STREET, New York City 


Chicago Permanent Showrooms—130 N. State St. Also Amer, Furniture Mart, Sec. A-8, 2nd floor. 
Eugene Blum and John H. Ling in charge. 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR”’ 


SEMI -SQUARE—— PLAIN EDGE 


FE. offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


} Representatives 
HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East West 


ROY E. HENDERSON 
President 
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Dept. Store Sales Bigger In July 

' Sales at retail stores reporting to the Federal Reserve 
‘system were seasonally smaller in July than in June. In 
July retail trade generally declines, to the smallest vol- 
“ame for any month of the year, but this year the decline 
‘was less than usual, and sales were considerably larger 
‘han a year ago. Sales of department stores were 4 per 
sent larger than in July of last year, those of mail order 
jouses 12 per cent larger, and those of all reporting chain 
stores were also larger. For the seven months ending in 
July, department store sales were 4 per cent larger than 
in the corresponding period of 1925. 


Department store sales were larger than in July of last 
year in all sections of the country, but the most substantial 
increases were in the New York, Minneapolis, Dallas, and 
San Francisco Federal Reserve districts. Statistics re- 
ported from forty-five separate departments by stores in 
seven Federal Reserve districts indicate that sales were 
larger at twenty-eight and smaller at seventeen depart- 
ments. The most substantial increases in sales were in 
departments carrying women’s dresses, ready-to-wear, 
women’s and children’s hosiery, and negligees, aprons, and 
house dresses. Decreases from last year were largest at 
departments selling cotton and woolen dress goods, laces, 
trimmings, and embroidery, neck wear and veilings, art 
goods, women’s suits, luggage, and musical instruments 
and radios. 


» Stocks of merchandise carried by department stores 


24 West 23d St. 


were further reduced in July, and at the end of the month 
they were in about the same volume as a year ago. In 
the Boston, Philadelphia, Cleveland, Minneapolis and 
Dallas Federal Reserve districts, stocks were smaller than 
a year ago, but in all other districts except San Francisco, 
they were slightly larger. Reports from forty-five sepa- 
rate departments indicate that stocks carried by thirty- 
three departments were smaller than a year ago and those 
of twelve departments were larger. The largest reduc- 
tions, amounting to more than 10 per cent were in depart- 
ments selling dress goods, ribbons, women’s suits, skirts, 
waists, and blouses, millinery and gloves. Inventories of 
leather goods, toilet articles, furs, and house furnishings 
showed the largest increases. 


“NUROCK”’ 


The most popular 
BAKING AND 
SERVING 
WARE 


made in America 
ells because its 
erviceable, 
ightly and A 
anitary. SS a 
THE BRUSH POTTERY CO. 
ZANESVILLE, OHIO 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 
We make the “LINES THAT SELL.” 


“THE OREGON” 


from 


MYOTT, SON & CO. 


Here is a pattern that we endorse to 
the nation. We think so well of it 
that we are carrying it in stock crates. 
It shows fruit clusters, modernly done 


in tones of red, orange, green and blue. 
Green lines give a finishing touch. It 


comes in the new 12-sided TRAFAL- 
GAR shape on the beautiful Myott 
ivory body. 


JUSTIN THARAUD, Ine. 


SOLE AGENTS 


NEW YORK 


Telephone Gramercy 5150 
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EDITOR’S NOTE 


As an added feature for our readers the Crockery and 
Glass Journal will publish weekly, a list of crockery and 
glass imports arriving in New York and the firms receiving 
same. 


New York Imports for Week Ending 
September 8 


September 1 

S. S. Conte Biacamano from Naples Italy 
B. Altman & Co., 21 cases glassware 
International Forwarding Co., 2 cases glassware 
Italian Discount & Trust Co., 1 case glassware 
Shelden, G. W. & Co., 1 case chinaware 
D. C. Andrews Inc., 3 cases earthenware 
Anderews, D. C. & Co., 4 cases chinaware 
A. B. Gunthel, 83 cases glassware 
Levy Bros., China Co., 8 cases crockery 
Rehberger & Saul, 4 cases crockery 
Gimbel Bros., 4 cases crockery 
New York Merchandise Co., 449 cases toys, crockery 
Ovington Bros., 6 cases glassware, 4 cases earthenware 
Stern Bros., 6 cases earthenware and bronzeware 
Herbert & Neuwirth, 18 cases earthenware 
Atlantic Forwarding Co., 7 cases earthenware 
W. J. Byrnes & Co., 1 barrel earthenware 
Samstag & Hilder Bros., 8 cases glassware 
Salz* Bros., 6 cases earthenware 
Metropolitan Pottery Co., 42 crates crockery 
Levy Bros. China Co., 50 cases crockery 
Lazarus & Lowenberg, 73 crates crockery 
Field, B. H. Co., 40 cases crockery 
Stone & Downer, 28 cases crockery 
G. Borgfeld & Co., 167 cases toys 


S. S. Ambridge from Rotterdam, Holland 
Schenkers, Inc., 10 cases earthenware 
S. S. Westphalia from Hamburg, Germany 


American Shipping Co., 61 cases earthenware 
Chatham & Phoenix National Bank, 62 cases earthenware 
A. Harrison & Co., 5 cases glassware 

Guthman, Salomon & Co., 2 cases crockery 

F. Bing & Co., 2 cases earthenware 

Samstag & Hilder Bros., 70 cases glassware 
Hempstead, O. G. & Son, 1 case china and earthenware 
J. W. Levy Corp., 2 cases glassware, 1 case crockery 
Koscherak Bros.. 8 cases crockery 

Primax Glass Co., 18 cases hollow glass 

Skinner Hill Co., 3 cases hollow glass 

S. Stern & Co., 10 cases glassware 

Mohawk Novelty Co., 1 case crockery 

Abraham & Straus, 24 cases toys, glassware, etc. 
Raphael Weill & Co., 1 case glassware 

R & G. Import Co., 15 cases crockery glassware 

C. R. Spence & Co., 10 cases toys, crockery, etc. 
Straus, N. & Sons, 49 cases crockery, glassware 
Wolf, L. & Co., 4 cases crockery, 1 case toys 
Noe, W. R. & Sons, 272 cases glassware 

J. A. Hearn & Sons 10 cases crockery 

Berner A. V. Corp., 3 cases china goods 

G. W. Sheldon & Co., 36 cases glassware 


S. S. Westphalia—Hamburg, Germany 
Goodman & Dessauer, 1 case glassware, 1 case earthenware 
D. F. Young, 39 cases hollow glass, 2 cases glassware 
Eimer & Amend, 1 case earthenware 
Gallagher & Ascher, 38 cases earthenware 
Bank of United States, 96 cases crockery glassware 
P. A. Straub & Co.,-2) cases china and earthenware 
Macy, R. Hs*& Co. 73 cases toys crockery, etc. 
Herber & Beuwirth Co., 42 cases crockery, glassware, etc. 


September 3 


S. S. Homeric from Southampton, England 
Tice & Lynch, 2 cases glassware 
Corbett, M. J. & Co., 2 cases glassware 
Globe Shipping Co., 1 case glassware 
A. W. Fenton & Co., 5 cases porcelain 
S. S. France from Havre, France 
American Express Co., 1 case earthenware 
Inwald J. Class Co., 6 cases glassware 
Murphy A. & Co., 2 cases crockery 
Hudson Forwarding & Shipping Co., 2 cases china 
International Forwarding Co., 3 cases glassware 


| 
September 4 


S. S. Esequibo from Valparaiso, Chile | 
Cameron, F., 1 barrel earthenware 
S. S. Cerca from Naples, Italy 


Hudson Forwarding & Shipping Co., 26 cases earthenware | 
G. W. Shelden & Co., 8 cases earthenware 

Granata G. & Co., 9 casks earthenware 

Borgfeldt G. & Co., 14 cases alabaster works 

Straus N. & Sons, Inc., 9 cases earthenware 

American Express Co., 17 packages earthenware 


S. S. Laura C from Naples, Italy 


American Express Co., 12 cases glassware 
Hudson Freight & Forwarding Co., 2 cases glassware 


September 7 
S. S. President Roosevelt from Bremerhaven, Germany 


S. S. Chicago from Bordeaux, France 
Manplower, 1 case china 

S. S. Mauretania from Southampton, England 

Cunard S. S. Co., 1 case glassware 
French American Glass Co., 2 casks glassware 
Pitcairn, W. S. Corp., 1 box earthenware 

S. S. Reliance from Hamburg, Germany 


J. C. Robold & Co., 4 cases porcelain 
Hensel, Bruckman & Lorhacker, 1 case crockery 
Senker Sons, 2 cases crockery 
Madico Corp., 1 case glassware 
Happel & McAvey, 14 packages glassware 
Sommer E. L. & Co., 12 cases toys and crockery 
Bernard J. E. & Co., 13 cases glassware, crockery, etc. 
First National Bank of Boston, 2 cases glassware 
Cohn & Rosenberger, 4 cases glassware 
Stern, T. LL. & Co,, #3. cases glassware 
Walce & Bad Co., 1 case glassware 
Lisner & Co., 2 cases glassware 
Yokel, W. S., Inc., 4 cases glassware 
Robinson, H. W. & Co., 13 cases glassware 
Belgian Trading Co., 6 cases glassware 
Tice & Lynch, 277 cases hollow glass 
Levy, J. W. Corp. 4 cases crockery 
J. Wanamaker, 4 cases leatherware 
P. S. Straub & Co., 4 cases china and glassware 
Andrews, D. C. & Co., 32 cases crockery, glassware, ete. | 
Lippmann, Spier & Hahn, 4 cases earthenware 
Sellers, C. W. 3 cases decalcomanias 
Koscherak Bros., 2 cases crockery 
Wolf, L. & Co., 2 cases crockery 
Straus, N. & Sons, 3 cases crockery and glassware 
Goldman, H. A., Inc., 9 cases crockery 
Samstag & Hilder Bros., 27 cases glassware, toys, etc. 
S. S. San Francisco Maru from Genoa, Italy 
Tidewater Oil Co. 
Tice & Lynch, 1 crate earthenware 
National City Bank, 46 casks crockery 
Sheldon, G. W. & Co., 18 packages crockery, etc. 
Strauss, N. & Sons, 5 cases earthenware 
From Naples, Italy 
Arace Bros., Inc., 4 cases earthenware 
Kupper B. C., Inc., 24 cases earthenware 
Thurnauer, G. M. & Co., 27 cases crockery 


September 8 
S. S. Republic from Bremen, Germany 
Rutter, K., Inc., 26 cases crockery . 
S. S. Breedyk from Rotterdam, Holland 


Borgfeldt, G. & Co., 154 cases toys, earthenware 
Strauss, Eckhardt Co., Inc., 51 cases crockery and toys 
Torlotting E., 6 cases earthenware 

Funch, Edye & Co., 15 crates earthenware 

Sellers, C. W., 5 cases decalcomanias 


S. S. Stuttgart from Bremen, Germany 


Borgfeldt, G. & Co. 90 cases toys, crockery and rubber ware 
Wallenbors> GC" '&* Co? W Gace glassware 
Bamberger, L. & Co., 3 cases earthenware 


JOUBERT 


Words become luminous when the poet’s finger touche: 
them with its phosphorus. 


Children need models more than critics. 


a 


: 


ton Art Glass Co., Williamstown, W. Va. 
to the factory will add materially to the output of this 
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Glass News 
(Continued from page 17) 


Decorated Stemware in Demand 


With the approach of the fall season, the demand for 
.gold coin decorated and etched blown and steniware is 
showing a decided increase. The jewelry trade is showing 
“some activity in the market just at this time on this line, 
although department stores are also placing orders for the 
general line for October delivery. Staples are in reason- 
able request, while the hotel and restaurant line is also in 
rather steady movement. 


} 


Fenton Art Glass Co. Installs Tank 


A new tank has been installed at the plant of the Fen- 
This addition 


section of the factory. 


Pottery News 
(Continued from page 19) 


cently placed its new tunnel kiln in operation. Plans 
are now being made for a new line which will be featured 
during the January buying season, but these items will 
not be placed in the line before late next December. 


Arnstein Department Store Sold 


Pottery salesmen covering the southern territory have 
advised home offices of the sale of the business of M. B. 


Arnstein & Co., department store at Knoxville, Tenn., to 


the Leonard, Fitzpatrick & Mueller Stores Co., Inc., New 
York. The deal is said to have involved $1,000,000 and 
includes not only the business but the lease on the build- 
ing. The Knoxville store was founded 35 years ago, and 
the new interests will assume control Sept. 15, it is re- 
ported. 


To Show New Decorations 


While few if any new dinner shapes will be featured 
next January by pottery manufacturers in this district, 
every plant will show a number of new decorations on the 
shapes that have already been standardized. Many of 
these new patterns have been selected, and samples put 
through the kilns, while other new patterns are being of- 


_ fered the trade by supply houses almost daily. There were 


21 new dinner shapes placed on the market last January, 
and instead of plain shapes being offered, the majority 
were of the “non-skid” order, as they were called at the 
time, this having especial reference to the fluted shapes 
that were added to the different lines, both in white and 


_ ivory body. A majority of the new designs being shown 


are in pronounced colors. This class of decoration seem- 
ing to be what the consumer is demanding. Softer tones 
are to be shown in some of the patterns that have been 
Selected and listed for 1927 delivery. 


Toy Buyers Make Final Purchases 


Only one hundred and six days before Christmas ! 

Among toy buyers these are last-chance days. August 
sees the last rush. If they don’t do their buying now, they 
won't do their selling later. Therefore, New York’s toy 
market, the center of the world’s toy industry today, is 
having a bit of a rush. 

The real boom days of the toy market come in Feb- 
ruary, when the Toy Fair is held. That’s when most 
of the buying is done—ten months before Christmas. 
The August spurt is inspired by second thought. By 
that time jobbers and retailers can tell whether prosperity 
is likely to extend to the holiday period. In that case they 
may want to add to their orders. And if they don’t make 
additions now, their chances of getting them filled are 
small. 

It isn’t a question of the designers lying awake at nights 
to think of something new to present to a young world. 
The number of actually new ideas in toys is few from 
year to year. 

“Tt’s largely a process of evolution,” says H. D. Clark, 
secretary of the Toy Fair Chamber of Commerce. “Old 
ideas are improved upon from year to year. For in- 
stance, toy trains once were just iron affairs that a boy 
dragged around with a piece of string. Then came those 
that wound up and worked by clockwork. Then came 
electric trains that will do almost anything a regular train 
will do—within certain limitations, of course. 
evolution was true of the toy automobile. 

“There are still hundreds of amateur inventors of toys. 
Scarcely a day passes but what one or two come into our 
office. But they rarely have anything that can be used 
in the toy industry. Most of their affairs are impractical. 
It would cost too much money to make them. 


The same 


“One man came in the other day with a baseball game 
he had worked out. It was marvelous. The batters hit 
the ball and the runners automatically started to run. 
The fielders even galloped after the ball. But it couldn’t 
have been sold for less than $100 retail, and that’s rather 
expensive for a toy baseball game. 

‘Nearly all of the toys of today are improvements on 
the toys of yesterday. Some are of such marked improve- 
ment that they are not recognized as old toys. They are 
made by designers employed regularly by toy firms. And 
they are put on the wholesale market early.” 


Pick Sharwood Staff 


The management of the new Sharwood Department 
Stores, which opened at Fargo, N. D., recently, announces 
the following appointments to the buying and management 
staff: Paul Griffith, Grand Forks, N. D., assistant man- 
ager; E, G. Olson, Moorhead, Minn., manager of the 
men’s furnishings department; Thomas Dunham, Fargo, 
in charge of men’s clothing; Mrs. Fred Rasmussen, wom- 
en’s ready-to-wear department; Mrs. I. Barney, in charge 
of hosiery; Miss H. Gullickson, women’s silk underwear ; 
Charles Bristol, shoes; Miss Helen Kummitt, cashier, and 
Miss Doris Cameron, millinery department. 


Thirty 
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Wo TAS eNO Dek oD 


Rates: 40 cents per line for first insertion; 20 cents per line 
lor following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


COMMISSION MEN WANTED 


Wie ee commission men to sell as side line, light cut glass 
tableware in crystal and colors. Some good territory now 
open including New York City and Chicago, Ilinois. Catalogue 
on request. The Martion Glass Manufacturing Company, Marion, 


Ohio. 


SALESMEN WANTED 


ALESMEN to carry a line of lighting novelties. All territory 


open. Box 571, CROCKERY AND GLASS JOURNAL. 


| 


Coal Executives Given Right to Make Peace 

The convention of coal miners held in London, Eng- 
land, last Thursday, granted its national executive officers 
full power to settle the coal strike. The officers were 
granted a free hand on the question of wages and hours 
and may submit any proposal they consider just, provided 
the agreement is nation-wide. 

This power was asked by the executive officers and the 
conference of delegates, after a long session, voted by a 
large majority, 557,000 votes against 225,000, to grant 
the executives such power. 

The union chiefs will seek to arrange without de lay a 
conference with Government officials that negotiations 
may be reopened with the mine owners. 


6 e ° e 39 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, ix. 


Publishers 


45 East 17th St. New York 


PETER POTTER 


Peter Potter Says: Etz funny how conspicuous 
a new hat makes a feller feel. 


Buyers in New York 


SEPTEMBER 2, 1926 


C. H. Hurlburt, china glass lamps, D. M. Read Co., Bridgeport, 
Conn., 315 Fourth Avenue. 

W. B. Shockley, china, house furnishing goods and toys, J. B. 
Ivey Co., Charlotte, N. C. 128 West 31st St., 7 floor. 

T. Faber, lamps and rugs, C. A. Kaufman Co., Ltdj iam 
Orleans, La. 11 Bast 26th St. 

1d 48. Ochs, house furnishing goods, Miller, Rhoads & Swartz, 
Inc., Norfolk, Va. 432 Fourth Ave. 

F. N. Nye, china and glassware, Auerbach Co., Salt Lake City, 
Utah, 333 Seventh Avenue: 


SEPTEMBER 3, 1926 


Mr. Moreland, china and house furnishing goods, Mendel & 
Harris, Inc.. New Haven, Conn., 115 W. 30th St. 11th floom 


SEPTEMBER 4, 1926 


Mr. M. Keister, house furnishing goods, Stewart & Co., Balti- 
more, Md., 17 Fast 39th St. 

Venn Lyons, house furnishing goods and toys, New Bedford, 
Mass., 315 Fourth Ave. 


SEPTEMBER 7, 1926 


R. E. Evans, glassware china house furnishings, J. N. Adam & 
Co., 17 East 39th St. (Associated D. G. Corp.) 


SEPTEMBER 8, 1926 


j. N. Adams & Co, Buffalo, N. Y: 

Ro Ey Evans china: glassware, house furnishings, 17 E. 39th St. 
(Associated Dry Goods). 

I. J. Gale, house furnishings china, Sanger Bros., Waco, Texas, | 
455 Seventh Ave. 

FE. D. Garrison, lamps, chinaware, earthenware, Sanger Bros., 
Dallas, Texas, 455 Seventh Ave. 

Miss M. S. Aufderheide, china, housefurnishing goods, J. 
Shillito Co., Cincinnati Ohio, 432 Fourth Ave. 

Mrs. Mueller, art goods and gift novelties, Sanger Bros., Dallas, 
sResasee4 55 Seventh TAVE, 
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American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


aS lege Oe, eee, a fancy 
Rem Mata. Sew SOS cn casey. plain 
LSS UP Ge en a octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


“Pottery and Porcelain’’ 
| By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
| them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
Save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


_ The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


“You Can't Argue 
Against Conviction” 


If you’re absolutely deter- 
mined not to take advantage 
of the opportunity to place 
your lamps and shades _be- 
fore the best buyers of the 
trade, our suggestion that 
you advertise in the BUY- 
BRS LAMP DIRECTORY 
is likely to fall on unfertile 
soil. 


On the other hand if you're desirous of get- 
ting your lamps and shades before the man who 
buys—of increasing your business, there is no 
better medium in which to broadcast your mer- 
chandise than the 


Buyers LAmMp DIRECTORY 


45 East 17th Street 
New York 


“Theresienthal”’ 
Stemmares 


“Krauthezm”’ 
Dinnerwares 


“Schierholz”’ 
Dresden Art Goods 


“Royal Dux” 
Art Goods 


“Venetian Art Glasswares and 


Many Gift Shop Novelties’ 


now being shown throughout the country 
by our representatives. A postal card will 
inform you when they will be in your 
vicinity. 


FRED C. REIMER Co., INC. 
49 West 23rd Street New York City 


Thirty-two 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 
EDWARD BOOTE, 385-87 West 23d 
St. 

Cauldon China. Wood & _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Park Place : 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., $7-41 East 18th 
St. 
Importers of Chin» and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Farthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
{mporter of Crockery. China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Ine., 11 
East 36th St. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
wWinnerware trom meric & Cv.. Sei 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Ince. 89-41 
West 23d St. 
Ahrenfeldt French China. 


coe CHINA CORP., 39 W. 23rd 


Inc., 


Earthenware and 
Phone, Ashland 


920 


“Haviland China” 


Joseph M. Watte, Pres. Gram. 0687. 
German dinnerware and fancy china. 


LEVY BROS. CHINA CO,, 35 W. 


Psrdists 

Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. Gramercy 
4393. 


MADDOCK & MILLER, Ine., 39-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 58-57 West 238d 
St 


Japanese Goods. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


tab N. LEYLAND, Inc., 184 Fifth 
ve. 


King & Barrett, teapots; George 
Jones & Sons, Lrd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, “Schier- 
holz’”—Art Goods, “Royal Dux’—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


ee Nees H. RUHE, 14 West 23rd 
t. 


Importers of China, Glassware and 

Specialties. Telephone Gramercy 2228. 
THE SENDAR COMPANY, 35-37 

West 28rd St. 

“Open Stock English Dinnerware Blue 

Willow.” Domestic dinnerware. Vit- 

rified Hotel china. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Inc., 

119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 

Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Ince., 24 West 
23d St. 

Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

VOGT & DOSE, 14 W. 28rd St. 

Open stock dinnerware patterns. 
White China for decorating. 

J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
he Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 

BRYCE BROTHERS COMPANY 

lown lead glassware in Crystal and 

Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


Lamps and Bric-a- 
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CAMBRIDGE (Q.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 
L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


THE ROSBERN GLASSWARE 
CORP., 12-14 West 21st St. 
Manufacturers of light cut and gold 
encrustations. Phone Chelsea 0746. 

WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 

UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 

WESTMORELAND GLASS ©CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 


Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 
Electric Lighting 
Lamps. 


Rae BRISBOIS, INC., 200 Fifth 
ve. 
Room 210, Lamps and Cut Glass. 


SPAN HAWTHORN, 225 Fifth 
ve. 


Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


at G..ASS GO., 230 Fifth 
ve. 

Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


oe H. E. RAINAUD CO., 225 Fifth 
ve. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Fixtures and 


Telephone 


DOMESTIC POTTERY 


ART INDUSTRIES, INC., 225 Fifth 


Ave. 

Sole Manufacturers of “Lavinite” Art 
Ware, Table, and Boudoir Lamps, 
Novelties and $1.00 Specials. 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of i7th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 


T. B. Clark & Co. 
S. K. Bitner & Co. 


Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., Fifth 
Averue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 
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MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 


Representing Fenton Art Glass Co., 
Glassware,” cut, colored and_ platm. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. West End 
Pottery Co., Dinnerware and Spectal- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
aes etc. Telephone, Gramercy 
1. 


D. KING IRWIN, Fifth Avenue Build- 
mg. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
ie Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 

Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 


China Co., dinnerware. Telephone 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 43 West 28rd St. 
Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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The Pe BY ORDERING FROM 


“HOSTESS” 


JAPANESE SPECIALISTS 
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A. colorful spray ar- 
rangement in the 
French “Art Modern” 
style. Done in brick 
red, lemon yellow, 
azure blue und black, 
Edge lines in tan. 


SALES REPRESENTATIVES: 


N. Y. Office—John L. Pasmantier & Sons, 5 W. 20th Street 
Chicago Office—Gordon A. Weese, Room 348 Hotel Morrison 
Eastern Representative—Herbert A. Wellington, Boston,Mass 


The 


Crooksville China Co. 


Crooksville, Ohio 


Large Ware of Latest Desiana 
at Right Prices 


Immediate delivery from New York stock. 


HARUTA & G. 


“IMPORTERS OF vs 


fl JAPANESE GOODS 05 


141-147 FIFTH AVENUE 
- NEW YORK = 


New England Showroom: 
C. W. Pingree, 99 Bedford St., Boston, Mass. 
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Kopp Glass, Inc. No. 149-4 Cigarette Holder 


Decorated or Plain 
Successors to 


Pittsburgh Lamp, Brass & Glass Co.’s 


(Swissvale Plant) 


Manufacturers of 


Delica White Cased Glass 


Crystal Kopp Railroad 
Colors and Marine 
| and Signal Glass . 
Cased for Special Glass . 
Illuminating aS A: for E 
Uses Special Purposes Ss 


Novelties and Specialties 


ies This patented smoker’s companion, named “Van's 
K. (Se I. SATISFY Own” after its designer, combines into a single 
item cigarette holder, ash tray and two holders for 
paper or box matches. 


| “Van's Own” is a big seller, so order now and gain the 
| advantages of “‘first run” sales. Write for prices on plain 
nc colors and decorated, in quantities. 
| 9 e 
Swissvale, Pa 
’ ‘ 
THE NEW MARTINSVILLE GLASS MFG.Co. 
NICHOLAS KOPP HARRY A. ROSS 


President Sales Manager 


Nkrw MARTIVSVILLE,W. VA. 


The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 


and 


Get It 


r line for first i i 
20 cents per line for following in- 
Rates: sertions. Seven words per line 
Minimum initial charge $2 pays 
ble in advance. 


The Beautiful and Conveniently Reached 
New Show Rooms of 


Haviland China 


will be after September first at 


ane 1107 Broadway 
[Corner of 24th Street] a New York City 


= 


HAVILAND 


Hevilend | a 


f China | 


Haviland China OU are cordially invited to make this Haviland China 
is Stamped your headquarters. Come in and see is Stamped 
aovilany the many new designs which will be me 
France , ; : ; or ee 

shown this fall in genuine Haviland China. Limoges 


F =e Py” 
on white China on decorated China 


Haviland China (Cras Ine. 


Formerly at | 


11 EAST 36th STREET, NEW YORK 
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Interest You 


know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


know where you can get the goods you want? 

know what the latest news of the trade is? 

know how to increase the efficiency of your department? 
have a permanent New York mailing address? 

receive information about any particular line? 

receive a reminder of coming events and activities? 

be advised about important changes in the trade? 


be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 


45 East 17th Street, 
New Ye ee SUBSCRIPTION PRICE 


Gentlemen :— Domestic 


faery ae Ba: peered AND GLASS $3.00 a year 
including the Special Holiday 
Edition and Spring and Fall Buying Num- $5.00 for 2 years 


bers) to the following address for which .... 
enclose f Canada 


$4.00 a year 


Soreign 
>5.50 a year 
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Mayflower 
Prestige 


Year after year, the Edwin M. Knowles Mayflower 
Shape has consistently grown in popularity and 
demand. 


Testimony of Mayflower preference is borne out 
by over six thousand active open stock patterns sold 
by the best stores everywhere. Such a record ex- 
ceeds that of any other shape ever made in America. 


Finest of all Ivory Ware—MARYLAND IVORY. 


Toe Enywin M. Know.es Cuina Co. 
EAST LIVERPOOL, OHIO 
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JAPAN 


NORITAKE CHINA 


Our Import Line for 1927 delivery 
is now on display 


DINNERWARE 


Exclusive and distinctive designs 
at popular prices 


Make your selections early to 
assure Spring delivery 


FANCY CHINA 


Rich lustre treatments and highly colored decorations 
on hundreds of new shapes, many of them packed in 
individual fancy gift cartons. Big values at special 
prices for sale purposes. 


We hope you will plan to see this unusual line as soon 
as possible. 


MORIMURA BROTHERS, Inc. 


Importers of Japanese Goods 
53-57 West 23rd Street New York 


Sia 


CROCKERY AND GLASS JOURNAL September 16, 1926 


Fy GD Fa 
A 
LJ AX UA 


INCOR 
26 West 23d Street - os New York 


| 
e; 
| 


= 
aoe li 


CHAMBORD 


An exclusive creation on the lovely Pilgrim shape 


The broad, lustrous ivory band, fin- 
ishing in a border of subdued mist 
blue edged with gold, gives this de- 
sign a particularly delicate beauty. 


Richly colored flower and_ bird 
groups are softened by the creamy 
whiteness and deep rich glaze which 
results from a patented kiln-firing 
process. This method makes pos- 
sible a china so hard that only a 
diamond will scratch it, and gives to 
color-decoration an extraordinary 
soft brilliance. 


The same design and shape, bor- ‘ 
dered with harvest yellow, is of 
equal beauty. Ask for the Eden 

—with or without the ivory band. 


a 


EsTABLISHED IN 1874 


Crockery and 


The Representative Paper of the Industry 
Devoted to 


CROCKERY, GLASS, HOUSE FURNISHINGS 
LAMPS, GIFT SHOP GOODS, 

Editor DOLLS AND TOYS 

Published Every Thursday 


DEMAREST PUBLICATIONS, Inc. 


BUSINESS STAFF 


President 
F. CALVIN DEMAREST 


NORTON B. JACKSON 


Assistant Editor 
B. M. WISNER 


Office Manager 
FREDERICK S. OLIVER 


45 EAST 17th STREET 


Art Director hie 
U ‘ 
JOSEPH GOOLD ele ga 


Other countries in postal union . 
Single copies ‘ 


SUBSCRIPTION RATES 


September 16, 1926 


PHONE StTUYVESANT 6052 


ournal 


BRANCH OFFICES 


Glass 


Chicago 
J. Ho SMYTHE 
812 South Clark St. 


Boston 
WILLIAM G,. McCARTHY 
110 Tremont St. 
Boston, Mass. 


East Liverpool 

NEW YORK and 
Pittsburgh 

M. K. ZIMERMAN 

East Liverpool, O. 


As) [ila cH BIGRO)S sictelsy JE 


The Friends We hear a lot these days about ‘‘cus- 
of A tomers” and “patrons” and_ the 
store “purchasing public,” about the 
) “average sale” and the “average 
rofit,” but comparatively little attention is paid to the 
ne point that makes a store successful—its “friends,” 
ays an item in the Retail Ledger. 

After all, why does any person trade regularly at a cer- 
ain store? 
_ It isn’t a question of ‘‘quality,” for no single store has 
- Copyright on this, any more than they have on “service.” 
© every community there are a number of stores which 
ire about on a par so far as quality of merchandise and 
lervice rendered is concerned. So neither of these can be 
aid to account for regular patronage. 
_ The fact that one store handles lines which cannot be 
ound at another enters into the equation less and less all 
he time, since manufacturers are rapidly approaching the 
manimous conclusion that exclusive agencies are far from 
eing as profitable as widespread distribution. 


“Convenience,” of course, plays a large part in the pop- 
ularity of a certain store with its regular patrons, but, in 
the last analysis, doesn’t it come down to a question of 
“friendship,” to a matter of actually liking the store and 
its methods, of returning there time after time just as one 
returns to the house of a friend? 

But, it may be asked, how is a store to know whether its 
patrons are friendly or not, when customers can hardly be 
expected to enter formal complaints except in matters of 
major importance? The answer is easy—ask them. Do 
as the merchants of Janesville, Wis., did and put the ques- 
tion right up to them. It isn’t necessary to ask the whole 
city, as was done in this instance. Send letters to a few 
hundred charge customers, asking their opinion of differ- 
ent store policies, whether the advertising appeals to them, 
whether they have found salespeople courteous and the 
like, and the answers may be surprising. At any rate, they 
will be frank and this very frankness will form the best 
possible foundation for improvements which will result in 
a considerable extension of the store’s circle of friends 


and a corresponding increase in its profits. 


Seven 


Good Business Likely for Rest of 1926. 


Good business now seems assured for the rest of 1926, 
declares the Cleveland Trust Co., Business Bulletin. 
Prosperity prevails in most lines of industry: trade is go- 
ing well; agricultural conditions and prospects are much 
better than they promised to be three months ago; and em- 
ployment is general with wages high. The normal autumn 
expansion of business activity is beginning, and beyond 
that there is in prospect the best season for holiday trade 
that the country has ever had. Under these conditions 
there is no reason to entertain anything less than full con- 
fidence in the prospects for general business during the re- 
maining months of this year. 


The longer look into the future reveals nothing that is 
alarming but it does not appear to offer so clear a prospect 
as that which is immediately ahead. The present period 
of sustained prosperity has been buttressed by long-con- 
tinued profitable activity in the three great industries of 
building construction, iron and steel, and automobile man- 
ufacture. These have constituted a kind of industrial 
tripod resting on a foundation of easy interest rates, and 
forming a framework for the support of a protracted 
period of better-than-normal business. 


At the present time interest rates are no longer low and 
are steadily rising, while the activity in each of the three 
key industries is slowly declining. Building construction 
has been going forward in gradually lessened volume since 
the beginning of the year. It is still very active, but it is 
no longer making new high records. Rents are slowly 
declining, and it is evident that building shortages have 
been pretty well made up, while suburban extensions and 
new subdivisions about our cities are no longer being pro- 
jected as actively as they were last spring. 


It is now fairly evident that the output of steel this year 
will be greater than ever before, but pig iron production, 
while high, is not likely to be as great as it was in 1923. 
It has been a good year so far for the industry with profits 
for the principal companies during the first six months 
running about 26 per cent ahead of the figures for 1925. 
The prospects for profits in the second half of the year 
are good, but nevertheless, the pace of activity is plainly 
slackening. The most cheerful element in the situation 
is the real prospect that the railroads, which are the best 
customers of the steel companies, will begin this autumn to 
devote increased amounts of their large profits to the pur- 
chase of new equipment, 

The Standard Statistics Company has compiled data 
showing that the net earnings of 192 industrial and utility 
companies during the first six months of this year were 
nearly 20 per cent greater than in the first half of 1925. 
It is to be noted, however, that the major part of the in- 
crease came in the first quarter, and the evidences are in- 
creasing to indicate that industrial activity and_ profits, 
while still well above normal, no longer promise to exceed 
month by month the high records of last year. 

Wholesale prices continue their gradual decline which 
has been under way since the summer of last year. One 
Eight 


of the most remarkable facts about the present period of 
good business is that it has been able to continue despite a 
steadily falling wholesale price level. This has been made 
possible by the sustained high consuming power of the 
American people, which has taken care of goods coming 
on the markets, and the efficient operation of the railroads, 
which has made it possible for merchants to keep their 
stocks reduced to a minimum. 


As the third quarter of the year draws to a close the 
situation in general business may be summarized by noting 
that industry, trade, and transportation are active and mak- 
ing good profits. The prospects for the remaining months 
of 1926 are definitely good. However, the symptoms of 
some slowing down have appeared. The costs of borrow- 
ing capital are rising, while the profits from invested cap- 
ital are declining. Wholesale prices are also declining, 
and there is some indication that inventories are increas- 
ing. These facts seem clearly to indicate that we cannot 
reasonably expect the wave of prosperity that made 1925 
better than 1924, and 1926 better than 1925, to continue 
rising so as to make 1927 better than 1926. 


More Chain Stores Show Increased Sales 


Additional reports of chain stores sales for August and 
the first eight months this year showed substantial in- 
creases over the corresponding periods the previous year. 
While Woolworth Company sales for last month showed 
only a slight gain over the like month a year ago, the show- 
ing made for the first eight months was considerably bet- 
ter. Other chain stores showing increases are W. T. 
Grant Company and the Metropolitan Chain Stores. 


Woolworth Company sales for August totaled $19,015,- 
330, against $18,781,293 in the like month last year, a gain 
of 1.2 per cent. Aggregate sales for the first eight months 
this year were $145,614,497 compared with $137,907,303 
in the corresponding period a year ago, an increase of 5.5 
per cent: 


S. H. Kress & Co. sales for August amounted to $3,- 
853,909, against $3,380,698 in the like month last year, 
a gain of 14 per cent. Total sales for the first eight 
months this year were $29,238,140, compared with $25,- 
758,992 in the corresponding period a year ago, a gain of 
13.5 per cent. 

The W. T. Grant Company reports sales of $2,005,984, 
for August, which is an increase of 18 per cent over Au- 
gust, 1925. Sales for the eight months amounted to $19,- 


183,278, which is an increase of 16 per cent over the eight 
months last year. 


To Sell Bonds of R. H. Macy & Co. 
An issue of $7,500,000 bonds of R. H. Macy & Co. 
were placed on the market recently. 
The banking house of Lehman Bros. offered for pub- 
lic subscription a new issue of $7,500,000 514 per cent 


‘September 16, 1926 
—— 
‘serial gold debenture bonds of R. H. Macy & Co., Inc., 
the largest single department store in New York City, and 
‘said to be the second largest in the United States in point 
of sales volume. 

| The bonds, which mature $750,000 annually October 1, 
11927 to 1936, inclusive, will be offered by the bankers at 


prices to yield from 4.75 per cent to 5.25 per cent, ac- 
‘cording to maturity. The proceeds of the issue of deben- 
ture bonds will be applied toward redeeming the $8,800,- 
000 par value 7 per cent cumulative preferred stock, which 
the company has elected to redeem at 115 and accrued 
dividend on December 15 next. The balance of cash neces- 
sary for this purpose will be supplied by the company out 
‘of its accumulated earnings. 

- The bankers announce in connection with the offering 
that R. H. Macy & Co., Inc., 7 per cent cumulative pre- 
ferred stock called for redemption will be accepted on a 
4% per cent interest basis in payment for debenture bonds 
allotted, provided that notice of the number of shares to 
‘be tendered in payment is received not later than October 
18 next. 


5 Per Cent Sales Jump Boosts Net 0.4 Per 
Cent, Harvard Finds 


Precisely what changes in its operation figures may a 
department store of more than $1,000,000 business expect 
‘as an accompaniment to an increase or decrease in its sales 
volume from year to year? 

_ This is one of the questions answered with definite sta- 
tistical data in the Harvard Bureau’s report on depart- 
‘ment store operations in 1925. 

Forty-six firms which showed a decrease in business be- 
tween 1924 and 1925 also showed increases in all their 
overhead figures, with increased margins and reductions 
of both profit and turnover. The detailed figures are: 

) : 1974.° 1925° Diff. 
| ree PC ee 


Wametiessand wage ............. 15.6 ieSers +0.1 
Meet |, Doe 6 He) +0.2 
og iN, 2.0 +0.1 
Meiers pense .:..........:....29.7 30.5 +0.8 
re 31.0 8h5 +0.5 
Meee. 1.3 iO. 2203 
‘Stockturn (times a year)......... 3:0 3.4 —0.1 


Increase in volume of less than 5 per cent on the part 
of forty-three stores, showed as a matter of combined 
€xperience that there was no change in the figures for sal- 
aries and wages and advertising, but that interest, total ex- 
pense and margin were reduced, with an increase in stock- 
turn and profit. In detail the experience was: 


1924 1925 Diff. 
. EtG PG et; 
Salaries and wages ............. 16 2 16.2 0.0 
a 29 2.9 0.0 
ee 1.9 1.8 Ot 
MEMPERDENSE .......2.0..2.-.0¢ 30.0 29.5 {5 
Mutton ..................331 33.0 —H;1 
ee 3.1 ee +0.4 


Stockturn (times per year) ...... 3.6 39 -+0.3 
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For sixty-four stores with sales increase of more than 

5 per cent, the common experience was: 
1924 1925 Diff. 
EG 1 Sf Px 


Salarigemnmu sWAPEGS <3 2-5....-5. 16.4 16.1 —0.3 
AC VeRr ermine 225 Seale cane eee a oe 2.8 —0.4 
[ntereereetere ss so Sedat ns eet 1.8 1.9 +0,1 
"T eter ies abe wed cha aloe 30:7 30.0 —0.7 
Grit ees eine sia te ee ss 3200 32.4 +0.1 
Neiaprcieimerate 2s cars SA cee oie enn elon 1.6 2.4 +0.8 
Stockturn (times per year) ...... 3.6 3.8 +0.2 


Modern Plans Bring Profit to Watkins Store 


How to do business on a profitable basis, and the kind 
of problems merchants located in smaller communities 
must face, were detailed to delegates attending the South- 
ern Retail Merchants’ Conference at Richmond, Va., by 
E. G. Watkins, of the Samuel Watkins Department Store, 
Henderson, N. C. 

“Our business was organized at Henderson, N. C., in 
1875 by my father, the late Samuel Watkins, and is still 
owned by his family,” the speaker declared. “We con- 
ducted a general store, selling at the same price to cash 
and charge accounts until 1921, as did practically all the 
other merchants in our community. 

“When we felt we could not meet the new way of mer- 
chandising we changed to strictly cash after forty-six 
years of charge accounts. We would not go back to charge 
accounts for any price. 

“Two years ago, we were not satisfied, so we sent one 
of our young men to New York University summer busi- 
ness school. While attending this school, he worked for 
R. H. Macy & Co. He brought back tried plans that were 
worth thousands of dollars to us, one especially helpful, 
‘Macy is never undersold.’ So we are never undersold 
and keep a fund out of our advertising especially laid 
aside to meet all competition and to run our own specials. 
We have one cash price to all. 

“This spring, we had several stores liquidating in our 
vicinity. Prospects were not bright. We talked things 
over in the store and decided to go after business on small 
profit and quick turnover, with the result that we have 
had the best business in years. For example, in May, 
our increase in sales over May, 1925, was 83 per cent 
June over June, 1925, 64 per cent, July over July, 1925, 
109 per cent. < 

“We did not have special sales to get this increase. It 
took hard work but no worry. In one item of imported 
English broadcloth shirts, we sold seventy dozen in May 
at $1 each. Small profit, but think of how many cus- 
tomers this one item brought to our store. 

“All of our salespeople work on a commission basis. 
We find this most satisfactory since it eliminates the per- 
son who lacks ambition or ability to make more, and gives 
the ambitious unlimited opportunities with our buying 
what he wishes to sell and financing for him. 

“Our plan is this: A salesperson drawing $100 per 
month is required to sell an average of $330 per week. 

(Continued on page 29) 


New York market this week are L. Goldsmith, 

Scranton sDrveGouds Coetocranton, Pa.; Aum 
Payne, Palais Royal, Washington, D. C.; J. Hertzberg, 
S. Kann & Son, Washington, D. C.; Harold Clark with 
Edward Malley Co., New Haven, Conn.; A. Toutenhoofd, 
crockery, glassware and toy buyer for the H. C. Prange 
Co., Sheboygan, Wisc., and H. Kluter, buyer of china 
and glass for Stewart & Co., Baltimore. 


. MONG the china and glassware buyers visiting the 


Buyers visiting New York since the last issue of the 
CROCKERY AND GLAss JOURNAL include: F. J. Gould of 
tae Arts and sCraits*shop,. Hast ‘Orange, N:° J.;) aes 
Hoerr of Martin & Hoerr, Mankato, Minn., Miss B. 
Prager with Sanger Bros., Dallas, Texas, who returns 
home today; Wells Rockwell, The Rockwell Silver Co., 
Meriden, Conn.; C. E. Warner, The Warner Co., War- 
ren, O.; Miss E. Anderson and Percy Messenger with 
Jordan, Marsh Co., Boston. 


Clarence W. Young of Vail & Young, manufacturers 
agents, left this week for a trip to the various factories 
represented by his firm, the Jackson China Co., Falls 
Creek, Pa.; Coschocton Glass Co., Coschocton, O.; and 
the Sneath Glass Co., Hartford City, Ind. 


Departing last Thursday, A. D. Shaw, connected with 
the sales staff of A. J. Fondeville Inc., will make Denver 
his first stop on a road trip that will take him as far as 
the Pacific Coast. This is Mr. Shaw’s initial trip over this 
territory. He expects to be away until November 15. 


Joseph Mrazek, who came to this country expressly to 
decorate the Czecho Peasant Art Co.’s new showrooms, 
10 West 19th street, sailed September 1 on the steamer 
De Grasse for-his home, Lelovice, Czechoslovakia, where 
he will develop new ideas in his own creative style for the 
Peasant Art Co.’s importations. 


Joseph M. Watte, president of the Kahla China 
Corp., left last Sunday on a road trip in the interest of 
his concern which will keep him away until October 12. 
His first stop will be Chicago. from where he will proceed 
through the South. 


Fred. C. Reimer, head of the Fred C. Reimer Co. ine; 
leaves this week for a selling trip that will take him as 
far west as the Pacific Coast. Frank Primrose and APE: 
Ten 


Jonas, also of the Reimer organization have already de- 
parted for their respective territories. They will all he 
away until Thanksgiving. 


S. J. Natkin, china and glassware buyer for Mandel 
Bros., Chicago, was another buyer to reach the New York 
market the middle of this week. Mr. Natkin is placing 
orders for his department and while here is making his 
headquarters at 13 East 22nd St. 


Dolfinger Joins Torlotting Staff 

A new and important addition to the staff of E. Tor- 
lotting Inc., importers of St. Louis French crystal, Bohe- 
nuan glassware and Gouda art pottery, 35-37 West 23rd 
St., has just recently been made in the person of “Ed” 
Dolfinger who will represent the Torlotting line in the 
Metropolitan District. 

Mr. Dolfinger, who is widely known in the trade and 
very popular, was for many years in the china and glass- 
ware business for himself at Louisville, Ky., and knows 
the business from every angle. 

Mr. Dolfinger, who as previously announced in the 
Crockery and Glass Journal retired from business at 
Louisville, where for the past thirty-five odd years or 
more he was with the firm of E. Dolfinger & Co. He is 
now making his home in New York. Being anxious to 
get back into harness again however, he associated him- 
self with Gabriel Torlotting, of E. Torlotting Inc., who i: 
head of the business since the recent death of his father 
in France. 

His intimate knowledge of the business in general a: 
well as his acquaintance with the requirements of the bet- 
ter class retail trade should be a valuable asset to the 
Torlotting firm. 


Tentative Date Set for Salesmen’s Banquet 
A meeting of the Board of Directors of the Pottery. 
Glass and Brass Salesmen’s Association was held on 


Tuesday of this week at the Crockery Board of Trade 
Rooms. 


A tentative reservation was made for the evening of 
February 10, 1927, as the date for the annual Association 
banquet at the Hotel Astor. 

Albery V. J. Chary, with the importing house of Laz- 
arus & Rosenfeld, was elected to membership. 


The death claim of Joseph Tibbetts, Trenton, N. J. 
was ordered paid. 
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tdward W. Hammond Pilots Miss West- 
chester II to Atlantic Coast Championship 


Edward 
W. Ham~ 
mond, manu- 
Dee crt Ae ee 
Gris agent 
and well- 
known to the 
trade in 
ence Tide 
piloted his 
new _ speed- 
boat Miss 
Westchester, 
2nd, to vic- 
tory and the 
Ati lea nin ee 
Coast cham- 
pionship in 
the 151 class 
t the Broad Channel Yacht Club, Jamaica Bay, L. L, 
unday. Not only did ‘Eddie’? Hammond out-speed and 
ut-distance his competitors in this race, but he suc- 


Edward W. Hammond 


ceded in lowering the course record by nearly two min- 
tes finishing a half mile in the lead in the first two heats. 
In the third heat the Miss Westchester 2nd ran out of 
as when but a short distance from the finish line when 
cading by half a mile. This heat had no bearing on the 
ace as Mr. Hammond had won the first two heats, other 
ian to deprive him of the glory of winning all three heats. 
his unfortunate occurrence was the result of the gas 
ink being placed in the boat backwards. 

So great was Mr. Hammond’s margin of victory in the 
rst heat that he was able to run his boat up to the judge's 
sat and light a cigar before his nearest rival crossed the 
nish line. \iss Westchester 2nd’s best time over the five 
tile course was 7 minutes, 49 seconds. 

|The Atlantic Coast Championship marked Miss West- 
tester 2nd’s second start, the first being at Detroit, Aug- 
st 28th. The boat was new in that race and was not put 
‘to the water until eleven o’clock the day of the race. 
Today Miss Westchester 2nd was shipped to Wash- 
‘gton, D. C., where she is entered in the races for the 
resident’s Cup (Saturday and Sunday), one of the speed- 
dat classics of the year. From Washington the Miss 
‘estchester 2nd will move on to Baltimore to compete in 
'€ races there which wind up the current season. 


As the winner of the Atlantic Coast championship Mr. 
. will be invited to Palm Beach, all expenses 
id, to compete in the big races at the southern resort, 
ie are held in February. The ten fastest boats in the 
‘untry are invited to compete in this race. Mr. Ham- 

ond at this date is not certain that he will compete in 
tis race, but the chances are that he will. 

Mr. Hammond is also the owner of Miss Westchester 
f, another speedy 151 Class boat. 
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Columbus, Ohio, to Have First Building 
Devoted to China and Glassware 


Passing of a combined landmark and eyesore will mark 
the erection of the new home of the William Hinterschied 
Co., at the northwest corner of High and Rich Sts., Co- 
lumbus, Ohio. The new structure will cost approximate- 
ly $75,000 and will be a handsome addition to the busi- 
ness district growing about this corner. 

This will be the first structure of its kind to be built in 
Columbus for the express purpose of housing this sort of 
business and it will be the home of the William Hinter- 
schied Co., importers, wholesalers and retailers of china, 
cut glass, silverware, house furnishings and hotel and 
restaurant supplies. 

This business was begun in 1898 by William Hinter- 
schied and was carried on by him until his death in 1912, 
shortly after which a corporation was formed, the stock 
being owned and controlled by the Hinterschied heirs, 
under management of Urban and Martin J., two sons, 
who have carried out the policies of their father. 

The business has grown to such large proportions that 
the present location is inadequate, necessitating the erec- 
tion of a specially-constructed display and salesroom 
building. 

The new store will have a frontage of 36 feet in High 
St., with a depth of 187% feet, along Rich St. and will 
contain a basement, first and second floors, all equipped 
with the latest type of electric elevators and heating and 
ventilating systems. It will be faced with terra cotta sim- 
ilar to that of the A. I. U. building, and will have a floor 
space of 20,198 feet. 

Several new departments will be added, including small 
gifts, furniture, oil paintings, decorated mirrors, leather 
goods, marble and bronzes. There will also be a special 
and exclusive department for men’s gifts where articles 
of distinctive design will be offered. 

The Hinterschied company is fortunate in acquiring 
this location because it is only one-half block from the 
present store and because of the large frontage on High 
and Rich Sts. for parking facilities for patrons. The 
erection of this building will be an addition to S. High 
St. This, with other improvements south of Town on 
High Sts., will attract the shoppers and make this section 
one of the city’s busy retail districts. 

The sale was made through the offices of Shawaker & 
Immel, realtors, who represented the Wm. Hinterchhied 
Co., Ross & Case representing the Hadley Realty Co., 
owners. Legal matters were handled by Charles S. M. 
Krumm, representing the Hinterschied Co., and Charles J. 
Pretzman, the Hadley Company. 


May Store Opens At 9 
A precedent of many years’ standing in Denver, Col., 
was broken recently when the May Company store 
adopted 9 A, M. as the opening hour. Other stores and 
until recently the May store have been opening at 8:30. 


Chain stores do not tolerate weak links. 


(ee XS 
\\ 


Women’s Whims Play Large Part in Sale of 
Dinnerware Patterns 


Nae of women have much to do with the 
sale of particular patterns of dinnerware,” 
observed a buyer who recently visited the 
East Liverpool district, he says: “in order to build up a 
successful dinnerware department you have to cater to 
these whims just as much as other department buyers. 
It is no wonder department stores all over the country are 
compelled to carry a large assortment of dinnerware pat- 
terns. One season it is one character of design and color, 
and the next season it is something else. Today soft color 
tones are in demand, tomorrow the ‘loud’ patterns are sell- 
ing best. And there you see the buyer at times between 
two fires. Of course there is a certain class of women 
who are always seeking bargains, and decorations do not 
enter largely into selling this class of trade. It is price 
that attracts these buyers. On the other hand, there is the 
particular housewife. There’s the rub. This does not 
please her, yet we think the pattern attractive. We show 
her the entire line, and make suggestion after suggestion, 
until finally a sale results, and nine times out of ten the 
pattern that we first thought would please her is cast 
aside for something entirely different. This shows you 
can't tell a woman’s mind. Many of them are most criti- 
cal when it comes to the selection of the better grade pat- 
terns. Then there is a class that seeks the ‘jazz’ patterns 
as we have learned to call them. Loud colors; spread 
eagle designs, and all that sort of thing. But we have to 
please ‘em all, and at times we’re at our wits end to know 
what to buy, for the mind of women when it comes to 
buying merchandise for the home is always ‘subject to 
change.’ ” 


Guy Crooks Says Business Is Better 


“July and August show a considerable gain in our busi- 
ness this year over the same volume shipped during the 
same months last year,” suggested Guy E. Crooks of the 
Crooksville China Co., Crooksville, O., this week. And 
he continued: “It is our firm conviction there will be 
greater gains during September and October than the rec- 
ords of last season will show.”” Mr. Crooks has just re- 
turned to his office from an extended trip through the 
west, and it is his opinion that present business indications 
look very encouraging. “I was glad to observe that the 
farmers are in much better condition now than a year ago, 
and this means greater sales to that large class of buyers. 
While the Crooksville China Co. is not showing any 
added patterns to its line at this time, selections of decora- 
tions for additions in 1927 are now being selected. 
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R. W. Pike Hahne’s Merchandise Manager 


It has been reported here that R. W. Pike, tomer 
sales manager for Hahne & Co., Newark, N. J., has been 
advanced to merchandise manager for this store, with F. 
G. Brost as senior merchandise manager for the home fur- 
nishings department. Mr. Pike will also merchandise 
the small wares section. 


Opinions Vary As to Business Increase 


While some manufacturers in this district declare there 
has been little if any change in the receipt of new business, 
there are others who acclaim that the receipt of business 
for fall delivery is much more pronounced than even a 
month ago. At times there is a decided increase in mail 
orders, and road salesmen are also forwarding larger speci- 
fications than has been the general rule throughout the 
summer. One reason given for this situation is, that many 
people are returning home from summer vacations and are 
getting their houses in order for the winter season. It is 
also reported by road men that the larger department 
stores are taking care of larger crowds than was observed 
on former trips, and this is reflected in larger future re- 
quirements being anticipated. Throughout this easterr| 
Ohio district, however, kiln production is showing a slighi 
increase, this being shown by the number of kilns being 
fired off each week. In all, the district at this time is oper: 
ating on a basis of slightly better than seventy-five pei 
cent, it is claimed. | 


Hall China Occupying Brunt Warehouse 


The Hall China Co., which recently purchased a sec 
tion of the former plant of the Brunt Pottery long since it 
operation, remodeling it to suit its requirements, are mov 
occupying the new warehouse section. The old Brun) 
plant adjoins the No. 1 Hall plant on the south. Thi 
additional warehouse space will give the company not onl 
additional room, but will enable it to increase the produc 
tion of the clay department. F. I. Simmers, sales man) 
ager for this interest is now making a general trip throug] 
the middle western territory, and is not expected back a) 
the factory for several weeks. 


American Ceramic Society to Meet | 

At the annual meeting of the American Ceramic Soci 
ety, scheduled to be held at Detroit, Mich., Feb. 14-1 
next, proposed changes in the by-laws of the white ware 
division will be given consideration by that group. : 
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Inasmuch as no general meeting of the United States 
%otters’ was held this summer as has been the custom for 
ihe last few years, although western manufacturers met 
or one day during early August, attention is now being 
iven to the subjects that may be discussed at the annual 
meeting that will very likely be held early in December. 
fhe executive committee of the Association is expected 
o consider the time and place for this gathering during 
Yetober, and then following all committee chairmen will 
yegin work on their annual reports. The annual meeting 
his year will be in charge of W. C. George, president of 
he association and head of the W. S. George Pottery Co., 
Zast Palestine, O., and Secretary Charles F. Goodwin of 
zast Liverpool. By following the usual rule of promotion, 
Thomas B. Anderson of the Pope, Gosser China Co., 
Soshocton, O., will be elected president of the Association 
‘or 1927, while Joseph M. Wells of the Homer Laughlin 
“hina Co., now third vice president will be advanced to the 
fice of second vice president, and in 1927 he will be 
‘lected president. 


American Potteries Paid Better Than British 


American pottery manufacturers were much interested 
when a report was received here from Hanley, England, 
a few days ago of an address delivered before the Na- 
ional Council of the Pottery Industry by Lieut.-Colonel 
W. J. Kent, who recently made a tour of the United States 
ind visited two-score potteries. Ment is reported as say- 
ng that from his observations American pottery manu- 
faeturers are giving greater attention to ceramic research 
work than is being done in the English pottery industry, 
ind that the output of the American plants he visited was 
greater than those in England because of the fact the 


ASSURES 


a satisfactory 
and continuous 


Supply 


SERS of this high 

quality spar are 
protected in their re- 
quirements by this fine 
deposit which is ade- 
quate to meet the de- 
mand for years. 


Minpro Spar is selected 
by leading pottery mak- 
ers for its unusual ex- 
cellence and the fact that 
it is of dependable qual- 
ity. 

Your requirements are 
met in every particular 
by Minpro Spar — 
ground to 140 and 200 
mesh. 


manufacturers are modernizing their factories. This is 
aken to mean here that the English pottery manufacturers 
ire not as interested in equipping their factories with the 
nodern equipment now available as are the American 
nanufacturers. He also compared the wages paid pottery 
workers in the United States with those received by Eng- 
ish workers, remarking that the American wage scale 


vas much higher than that received by the English em- 
loye, 


REG. U.S. PAT. OFF, 


Department Store Merger Planned 


B) . . 
Pottery salesmen traveling the west have advised home 


ffices of a proposed department store merger at Kansas 
“ity, Mo. The three stores in Texas owned by the Sanger 
nterests and the Jones Store Co., at Kansas City with 
»0ssible other additions to the chain is the bases upon 
vhich the merger will be formed, it is said. It is likely 
he proposed merger will be closed within the next few 
reeks. 


MINERALS, OXIDES 
SERVICE 


he 
ROESSLER @HASSLACHER CHEMICALCO 


709 Sixth Avenue, New York 


Jackson Vitrified China Co. Busy 


_ The Jackson Vitrified China Co., Inc., Falls Creek, Pa., Chicago New . Onesie AUaDETER 
Le enffici Rae “1 2 a ee RUE this Philadelphia Boston Cleveland 
cient business on file to run all departments of this | Kansas Ce Meeateds 


actory full time until after the new year, it is announced 
(Continued on page 29) 
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AND PITTSBURGH NEWS 


Department Store Buyers See Promising Fall 
Outlook 


store buyers in this district, that the outlook for 

a heavy fall trade is most excellent, judging from 
present indications, and that existing business condi- 
tions looks far better than at any time during the last 
two months. More people are crowding into the 
stores, and these crowds are larger in the china, glass 
and housefurnishing departments than for a long time. 
In fact the department heads say that the housefur- 
nishing goods naturally have the call for the moment. 
Many people are returning to their homes from sum- 
mer vacations spent in camps and automobile touring, 
and these people are now in the market for current 
needs for the home. During the summer period it 
was a case of “we'll wait until we come back” to get 
this or that, and as a result of the vacation and re- 
tail buying is showing a decided increase in this dis- 
trict. These department buyers have prepared for an 
increased fall business, and store stocks are somewhat 
larger now than they have been for a considerable 
period of time. Both open stock dinnerware, and sets 
are in rather active demand just now, and the same 
situation prevails in the glass sections. There is still 
a strong leaning toward colored glassware. As to the 
latter situation, it seems to be about the same the coun- 
try over. There has also been a noticeable increase in 
demand for lighting glassware and portables. In fact 
those factories featuring lighting glassware are re- 
porting more activity in this line than for a long time. 
In practically every local instance, department buyers 
have placed orders for fall stocks, and these are now 
in daily arrival. 


IE; is the concensus of opinion among department 


Lee Stores Co. Buy Florida Store 


News has been received by glass factory sales man- 
agers here of the sale of the department store of Bene- 
dict, Pollak & Co., Jacksonville, Fla., to the Lee Stores 
Co., of which W. S. Lee of Macon, Ga., is president. 
This interest controls a number of department stores 
located at Columbus, Fitzgerald, Milledgville and Ft. 
Valley, Ga. The Jacksonville company also has been 
engaged in the wholesale business in that district. 


J. U. Gault With Kopp Glass, Inc. 


Harry A. Ross, vice president and sales manager for 
Kopp Glass, Inc., Swissville, Pa., has announced the 
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appointment of J. U. Gault, as salesman for the factory 
in the northwestern territory, while A. J. Singer wil 
have the line in the Milwaukee territory. In New 
York City territory this line will be handled exelu 
sively by Dela Croix & Monroe, and the Boston terri 
tory will be in charge of Jones & Manter with sampk 
rooms at No. 110 Broad Street. The complete factory 
line will be shown at all resident sales rooms and or 
the road. This factory is just issuing its first catalogue 
of to be known as No. 30. The issue will be elabo- 
rately illustrated and will display the line of lighting 
units and also contain illustrations of all the new item: 
recently added to the line. The factory is also pro 
ducing a very generous line of electric portable lamps 
novelties and specialties. 


Bonita Art Glass Co. to Make New Vase 


Otto Jaeger, secretary-tresurer of the Bonita Ar 
Glass Co., Huntington, W. Va., has announced thi 
factory has begun the production of a reproductioi 
of a famous eight-inch vase that about 40 years agi 
sold for $18,000. This is only one of several othe 
new items that has been added to this line of decorate: 
glassware as featured by this firm. ‘Our line bein; 
the largest of its kind in the United States, we fin 
that the demand varies according to the states,” M1 
Jaeger explained to the CRocKERY AND GLAss JOURNA| 
this week. “Buyers in some states demand the high 
est grades we are featuring, while in other states th 
medium priced line is in heaviest request. And stil 
there are buyers in other localities that want th) 
cheaper grades. Just at this time our highest grad 
patterns on all lines is leading in demand.” It is th| 
intent of this firm to add several other lines of dec 
orated merchandise that will go hand in hand wit) 
those already listed. 


No Saturation Point for Glass Jars 


E. Arthur Ball, of the Ball Brothers Glass Mig. Co 
Muncie, Ind., has declared there “is no point of saturé 
tion in sight for glass fruit jars.” “The productio 
of fruit jars fluctuates about as much as the positio 
of the universe,” Mr. Ball went on to relate. “Th 
only change in marketing of the product of this factor) 
since Mason patented his fruit jar back in 1858 ha 
been the fixing of a trademark. Fifty years ago glas 
fruit jars did not show the name of the manufacture. 
When a faulty fruit jar was returned to this factor) 
with a complaint, the Muncie, Ind., manufacturer ha’ 
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sothing to show whether or not it had been shipped 
rom the Muncie factory. Then the name of the Ball 


vlason jar came into being.” 


Only eight salesmen 
‘re employed by this factory to market its production 
yf one million gross jars annually, which means an 
yutput of 144,000,000 pieces of ware. 


St. Mary’s Glass Co. Resumes Operation 
Phe St. Marys Glass Co., St. Marys, W. Va., has 
esumed operation making a special feature of electri- 
al goods, boudoir and table lamps. The company is 
yperating two continuous and three day tanks on this 
ine, to which a number of new pieces have been re- 


‘ently added. 


‘Demand for Novelties Good’”—Ira M. Clarke 


“While business for the last four months has been 
‘ery quiet on staple items, the demand for novelties 
1as been very good,” said Ira M. Clarke, General Man- 
iger of the New Martinsville Glass Mfg. Co., of New 
Martinsville, W. Va., this week. 
he building situation as at present,’ Mr. Clarke went 
m to say, “also the steel and automobile operations, 
ogether with the present crop prospects for the farm- 
‘rs, one is inclined to be very optimistic about fall and 


“When one considers 


spring business. Present indications from buyers are 


hat they are placing more liberal orders and many 


(ould You Gag 
> Your Sale smen? 


imagine this man sitting 
in a buyer’s office while 
another _—_— representative 
was selling a competing 
line. 


Foolish, isn’t it, yet that 
in effect is just what is 
taking place when you 
print your company’s 
name and slogan along- 
side a competitor’s ad- 


Photo- vertisement that is illus- 
Engraving trated and tells the buyer 
Illustrating something he wants to 
Photography know. 
Advertising Rawsthorne illustrating 
service and advertising 


counsel is at your dis- 
posal. Send us the ware— 
we’ll do the rest. 


ROBERT RAWSTHORNE CoO. 


Heeren Building—Eighth & Penn—Pittsburgh, Pa. 


PHONE ATLANTIC 4180 
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Fifteen 
who had orders placed for October and November 
shipment are asking for immediate deliveries. This 
we take it, is an indication that stocks are low and 
goods have started to move with considerable rapidity. 
And so it would seem that the buyers as a general rule 
have no reserve stocks of dothestic foods on hand, and 
their retail trade is on the increase. Business at this 
factory has picked up wonderfully during the last 
month, and we are preparing for at least as good a 
fall business as last year, which was highly satisfac- 
tory with us. The lines more in demand with us are 
the colored glass, etched and decorated lines of novel- 
ties. ‘They are running about seventy percent of total 
shipments and the demand for these lines is on the 
increase.” This factory will have about forty new and 
original items ready for the January exposition season 
at. the Ft, Pitt Hotel here, Mr. Clarke declared, the 
majority of these items being protected by patent al- 
ready allowed. Enough new items have been added 
to the line of this factory during the last year to give 
them all they can take care of and give service for 
the balance of the current shipping season. 
changes have been made at this plant of late, their 
regenerator furnace having been renewed, and all day 
tanks have been repaired, all of which has placed the 
plant equipment in excellent condition for steady pro- 
duction for the next eight or ten months. 


(Continued on page 29) 
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A few specialties selected from some of our most popula: 
patterns. Designs that are different, the beauty of which 
is enhanced by the brilliancy of the Duncan & Miller crystal. 


Representatives 


New York 
Paul Joseph, 
200 Fifth Avenue 
Philadelphia 
Joseph Tomkinson, 
1104 Arch St. 


Boston Chicago 
Murt Wallace, F. T. Renshaw 
157 Summer St. 30 E. Randolph St. 


San Francisco Baltimore 
Marsh & Kidd, Harry T. Thomas & Co., 
617 Mission St. 29 S. Hanover St. 


Factory Representative 
a 5453 Kenmore Ave. Telephone Ardmore 0897 
—= 


Chicago ZW 
OC ae Jia : 


Phe Duncan & Miller Glass Co. 


* Washington, Pa. ‘ 


E. B. Hill, 
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Spode’s Shanghal 


Accompanying illustration shows a very _fine 
example of Spode china dinnerware decorations. 


This is a Chinese motif exemplifying the early leanings of Spode who took for his guide the old 
Chinese masters. The pattern is charming and interesting and is painted in rich enamels of red, blue, 
green and purple, permitting it to fit into all settings. Edges in burnished gold. 


Send for samples and prices Carried in stock in New York 


Copeland & Thompson, Inc. = - 206 Fifth Avenue, New York 


OOOO OOOO OOPS POO OOOO OOOO OPO VOODOO POOP VOO LONGO OPO POON. Ps 


ay ESL ASA AIA 


New Designs in Shapes and Patterns Now on View 
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JOHN DAVISON 


INCORPORATED 


14 Barclay Street New York 


aXlivaxiivarlvaxlivaxlivanth 


Sole Agents for 
THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 
Earthenware Art Pottery 


ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


Vaxivarivaxivert 


axiivexth 
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Nitya itvexl 


Handsome Line of 


L A Maes 


with Silk and Parchment Shades 
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NewYork Showrooms Display New Wares 


Large Assortments of Beautiful Mer- 
chandise Attracting Attention of Buyers 


3orgfeldt Display Replete With Salable Items 
| Geo. Borgfeldt & Co., 111-119 East 16th St., has on 
heir fifth floor one of the largest and most diversified 
xhibits of both imported and domestic glassware that can 
yossibly be seen. 
he display so numerous are the items. 


Words scarcely do justice in describing 
Among the do- 
nestic numbers there is a console set of amber in a twist 
yptic with a gold encrusted decorative treatment that is a 
vinner. This has been decorated by the Borgfeldt firm 
hemselves and it is priced so attractively, that when the 
juality of the article is taken into consideration, it is to 
ye wondered at how it can be offered at such a low figure. 
Another item which is also priced exceptionally low is a 
sovered compartment box held in a nickel plated frame. 
This is shown in amber, blue and green with a light cut 
loral decoration and comes packed three dozen to the bar- 
‘el. Then there is a very pretty ice cream set made in a 
nold crackled glass, shown both in amber and green and 
‘onsisting of six high sherbets with plates to match and 
. large bowl. One brand new offering, the sample of 
which has only been placed on view, is that of a full size 
zrill plate. This is treated with a figured silver diamond 
order, has three compartments and may be had in amber, 
zreen or crystal. That it is certain to prove a ready seller 
s evidenced by the fact that it may be retailed at fifty 
ents or less, allowing a good profit. A large and diversi- 
ed showing of stemware is also to be seen in straight and 
‘ancy optics, in combinations of crystal with a green or 
umber foot that are very pretty. Their imported lines 
are very comprehensive. The exhibit includes a most 
10vel showing of flower holders in both colors and crystal 
such as elephants, birds, fish with bright colored eyes, etc. 
Animals and birds make most fascinating forms for a 
arge display of liquor sets. These are shown in a selec- 
ton of bright colors and consist of six glasses on a tray 
with a decanter. The decanter spouts are silver plated 
and the trays are finished with handles and feet of silver. 
For real beauty and art, however, a word of special men- 
ion must be given to their Venetian Chalices and bowls. 
These are in an assortment of beautiful blues, reds and 
greens of the richest colors and are decorated with a gold 
overlay representing ancient figures, characters, symbols, 
ete. They are splendid specimens and characteristic of the 
very finest old pieces of this type of ware. Particularly 
noteworthy is one made up in the finest crystal—light as 
h feather, and modeled somewhat on the style of a loving 
cup with delicate thin handles on either side. This is en- 
tirely hand decorated in gold with Biblical characters. 

Still further is a large display of candlestick holders vary- 
ing in size from the smaller ones to those standing two 
feet or more high. The only decoration on these are small 
ieces of vari-colored fruit dotted around the tops and a 
hin colored line stripe around the top and bottom edges. 


New Things at Reimer’s Showroom 


A large assortment of new merchandise has been re- 
ceived by Fred C. Reimer Co., Inc., 49 West 23rd St., 
comprising one hundred and forty cases from the steamer 
Westphalia and twenty cases on the steamer Reliance. 
These include a number of brand new items. It is a gen- 
uine treat to view the offerings in Royal Dux ware, which 
consist of figure pieces, flower holders, candy boxes, etc. 
The modeling of these, denotes the work of real artists- 
One item, that of a thoroughbred stallion, stands out 
particularly in the exhibit. Simplicity is the keynote of 
the decorative treatments, which are handled in very pretty 
shades of green and red combinations, while still others 
are in the plain white ware without decoration. Bouilons, 
sugar and creamers, low candle sticks in a delicate green 
and amethyst spiral optic are some of the latest offerings 
in Theresienthal crystal, that the Reimer firm are dis- 
playing in this ever popular line. These are shown in a 
large variety of shapes and it is to be mentioned in passing 
that patents are applied for on every shape. Another very 
attractive item to be seen is a bridge smoking set con- 
sisting of individual ash trays and cigarette holders. The 
holders are made with an amethyst top and a crystal foot, 
while the ash receivers are all in the amethyst coloring. 
In dinner sets there is a large display of Bavarian ware 
which are exceptionally attractive both as to shape and 
decorations. One treatment outstanding among them is 
a yellow and black rose basket center with a spray border 
effect in the same colors. Another is a flower and butter- 
fly design done in bright yellows, reds, blues and green all 
of which blend together in a most harmonious manner. 
Still another shows a humming bird and floral center 
with an exceptionally pretty rose border. A thin gold 
line edge completes the treatment on all the pieces. 


Interesting Things at Lazarus & Rosenfeld’s 


Very novel and extremely attractive new samples of 
glass enclosed liquor and smokers’ cabinets are to be seen 
at the showroom of Lazarus & Rosenfeld, Inc., import- 
ers, 98 Fifth Ave. These are certain to prove big sellers 
among smokers. The cabinets which stand about two feet 
six inches in height are of mahogany frame construction 
in a highly polished finish. The compartment part is ex- 
ceptionally large and enclosed by heavy beveled edge 
plate glass. The top which is also of the same kind of 
glass opens upward and outward in two sections which 
gives it an arm on either side to hold glasses, etc., when 
in this position. At the same time the compartment hold- 
ing the smokers’ and liquor set is automatically raised to 
the same level as the arms and gives fully as large a top 
surface as a good sized tea table. The ornamental trim is 
of burnished brass and some come equipped with rollers 

(Continued on Page 30) 
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Urges Surveys to Combat Peddlers 


A market survey of the store’s trading area will enable 
a merchant to increase his sales and to compete with 
house-to-house peddlers and will eliminate the need of 
regulatory legislation, John H. Matter, of the United 
States Chamber of Commerce told merchants attending 
the Southern Retail Merchants’ Conference at Richmond, 
Va., recently. 


“The way to meet the chain store and the canvasser 
is by improved merchandising methods, which if not 
adopted, will eventually bring failure to the merchant,” 
Mr. Matter said. 

“Itinerant venders usually have four considerable ad- 
vantages over resident merchants : 


“1_Their transactions are upon a cash basis. 

““2—They deal in one specialty in which they are ex- 
perts and upon which a carefully arranged selling plan and 
talk are built. 

“3—Their turnover is enormous because their invest- 
ment in stock seldom exceeds the day’s average sale. 


“4__Their territory is exclusive in the sense that a ven- 
dor selling the product of only one manufacturer meets 
no competition from other salesmen of that product. 

“The question arises, therefore: What can a resident 
merchant do to overcome these advantages? 

“1—The average amount of time spent by the itinerant 
vendor necessarily is greater in making a sale than that 
spent by a local merchant, because the former must estab- 
lish a certain degree of confidence which the local mer- 
chant already possesses through constant intercourse with 
his fellow townsmen. 

“2—Although a customer may enter a store for the 
purchase of a specific article, the display of many other 
articles not only is a temptation but a convenience, and 
one sale is likely to lead to others. 

“3—The local merchant may attract customers in a 
manner beyond the power of the itinerant vender by the 
intelligent use of bargains. 

“4——By analysis of charge accounts, the local merchant 
may reduce the amount sufficiently to overcome the advan- 
tage of the cash sales which are a part of the methods 
adopted by most itinerant venders. 

“A local merchant who conducts his business in the 
wideawake manner usually employed by those who direct 
itinerant vending will, through his neighborhood acquaint- 
anceship, place himself upon a safe competitive founda- 
tion with any other form of merchandising.” 


Form “National Merchants’ Association 


At the recent market week, when merchants from all 
sections of-the West were in St. Paul and Minneapolis 
looking over fall merchandise, a new retail association, 
with membership open to retail merchants in all sections 
of the United States and Canada, was launched. Curtis 
M. Johnson, of Rush City, Minn., was elected president. 
It is named the National Merchants’ Association. 


Elmer C. Adams, of Chippewa Falls, Wis., was elected 
senior vice president, and Sam P. Christenson, of Lem- 


September 16, 192% 


mon, S. D., was chosen treasurer. John H. DeWild, of 
St. Paul, will serve as secretary. : 

Merchants from the nine States were elected to the 
board of twenty-four directors, as follows: 

Minnesota—S. E. Olson, of Ada; F. X. Virnigy oj 
Pierz; Alexander Rid, of Virginia; A. B. James, of Wa- 
seca, and H. M. Clark, of Windom. 

North Dakota—Gunnar Host, of Leeds; Charles Ham- 
ilton, of Lisbon, and H. L. Helgerson, of Landa. 

South Dakota—E. C. Barton, of Vermillion; J. M, 
Schenck, of Raymond, and Benjamin Butts, of Winner. 

Montana—Robert C. Line, of Columbus, and Fred 
Arndt, of Glendive. 

Nebraska—F. G. Hall, of Norfolk. 

Wyoming—E. L. Woodford, of Laramie. 

Iowa—A. C. Hanson, of Forest City; A. G. Jahn, of 
Emmetsburg, and J. L. Walz, of LeMars. 

Michigan—]. W. Wiggins, of Calumet. 

Wisconsin—Walter Towle, of Rhinelander, and M. J, 
Lanham, of Sparta. 

Mr. Johnson, Mr. Adams and Mr. Christenson are also 
members of the board. 


Filene Statement Filed 
The annual statement for the year ended January 31, 
1926, of William Filene’s Sons Co., Boston, filed with 
the Massachusetts Commissioner of Corporations is as 
follows : 


ASSES 

Real estate: if 0.3 Be A $911,221 
Furniture, fixtures and toolsy. ..< sepa 8,463 
Autos, trucks and teams 7i2 .- 4... 2 eee 17,154 
Merchandise”. ./... Js anc) 22 2,206,568 
Prepaid items. ./.0.3..1. iow: «eer 153,260 
Accounts recéivable ........4..502 eee 1,475,818 
Gash os eitigetee sacs e ees 1 664,165 
Investments, Govt. and municipal.) eee 2,351,824 
Sundry. investment °4......... .. nee 776,874 
Deferred items ....0.0.... 4h 0S 791,539 
Good will, patents, etc....).. ... eee 1,000,000 

Totalyig..\... Ws vs wae hie oe ee $10,356,886 

LIABIEITIES 

Preferred’ stock’ 12.5.2) & oe eee $2,987,300 
Common. stock? ac. ead eee 1,510,000 
Acertied items’... cau Sl ino eos oo 68,048 
Accounts; payable». 2)/....2 so: 6. 9 ae 521,637 
Reserve. for: taxes) “ho. 2... eas 615,315 
Slit plus Bess 2h) Shs, atleast ee 4,654,586 

TOT eke boss oe Fl ae ee $10,356,886 


Walter Jacoby Ad Manager 


Walter Jacoby has been made advertising manager of 
the Jacoby Brothers department store, Los Angeles, suc- 
ceeding John M. Kemp, who has joined the Broadway De- 
partment Store as sales promotion manager. | 


Crockery and Glass Journal Ads Bring Results. 
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Modern Design Applied To “Pareek” Body 
Creates “The Silvern” Shape 


A New Epoch in the History of Ceramics 


HE new ‘“Pareek” Body, with its surpassingly rich beauty 

of colour-tone and lustrous glaze, introduced for the first 
time in 1926 by Johnson Bros., has now been given a model-form 
worthy of its beauty. 


Henry Creange, the famous Master of Modern Design and 
Craft, who was U.S. A. Department of Commerce Commissioner 
to the Paris Exposition of Modern and Decorative Arts, has built 
up for Johnson Bros. in the “‘Pareek”’ Body, “The Silvern” Shape, 
incorporating the principles and motifs of the best modern art. 


For the decorative treatment of “The Silvern’’ Mr. Creange 
has drawn upon his unequalled knowledge and experience in 
the Art industries, and he has demonstrated that great beauty 
and original expression can go hand in hand with moderate cost. 


Johnson Bros. feel justified in stating that Mr. Creange’s 

genius allied to the technical skill of their Factory staff has pro- 

duced in the Pareek “‘Silvern’’ a line which marks a new epoch 
in the history of ceramics. 


) “Pareek” Ware is manufactured If unable to obtain “Pareek” from 
only by Johnson Brothers (Han- Wholesalers inquire of New 


ley) Ltd., and all rights —s York Office for particulars 
are fully protected. ie Ba and special booklet. 
nglan 


Johnson Brothers. 


39-41 West 23rd Street 
New York 


Geo. B. Jones 


American Representative 


CHICAGO OFFICE 


512 THE CHICAGO MARKET 


SOUTH 
CLARK 
STREET 


By 
J. H. SMyrHe, REPRESENTATIVE 


Ovington Opens New Gift Shop 

NEW Ovington Gift Shop was opened in 

Chicago Wednesday of this week at Michigan 

Boulevard, north of Lake Street. A selection 
of the newest in giftwares will be featured by this 
store, famous for half a century in both Chicago and 
New York for their gifts from “twenty nations and a 
thousand towns.” The new Ovington Shop will be 
housed in a six story building, which has been under 
construction for some time. 


Sears Roebuck and Company are building an ex- 
tensive three-story addition to their retail store at the 
northeast corner of Seventy-ninth Street and Ken- 
wood Avenue, one of the three retail community stores 
established by the company in the Chicago district 
about a year ago. The new structure, 60x40 feet, pro- 
viding 7,200 square feet of additional floor space, will 
be ready for occupancy this Fall. 


SHUTAVULIAUNNGAOEANLAUOAGENGADUADAEANOOAENAATDUEAENNAA NTA Aes 


HAUEAUOUAEVULEU NUT 


Ready for Shipment— 


TTT LLC 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


HVAULAUNOLENUEEUA TENE EADSSA ENN UN UN EEUU UAE EEE eee 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 = 
| TTC mtn ttt tS 
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George B. Fowler, of the Homer Laughlin China 
Co., East Liverpool, Ohio, called on the trade in this 
market last week. 


The Crescent Furniture Company, a Chicago in- 
corporation, increased its capital stock from $10,000 
to $35,000. 


J. W. Mackey, sales manager of the Smith-Phillip 
China Co., East Liverpool, Ohio, spent a short time in 
this market last week. 


Ira A. Jones & Co., direct factory representatives, 
left last Friday for Lake Owen, Cable, Wisc., where 
he will spend ten days fishing. 


F. Nye, buyer of Auerbach Co., Salt Lakesiame 
Utah, was a visitor in the local market during the past 
week, 

Mr. Will, of Rahn & Will, Irontown, Mich.) was 
among local visitors who called on the local trade last 
week. 


G. C. Watkins and L. C. Larson, representativesjor 
Ira A. Jones & Co., left early this week for road trips 
through their territory. 


Mr. Brisbane, of Lloyd’s Department, Menominee, 
Mich., was among visitors in the local market during 
the past week. 


The L. & G. Furniture Co., a Chicago incorpora- 
tion, recently increased its capital stock from $15,000 
to $25,000. 


R. H. Stevenson, head of the Stevenson Electric 
Shop, dealer in lamps, glassware, electrical goods, et¢., 
of Marinette, Wisc., spent a short time in this market 
last week. 


George Daugherty and Dr. Courtney, of the Econ- 
omy Glass Company, Morgantown, W. Va., were viSi- 
tors in this market early this week. 


The Haven Company, local dealers in lamps, shades 


and specialties, has increased its capital stock from_ 
$20,000 to $40,000. 
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WHAT TO BUY 
AND WHERE ToC 
BUY IT IN — 


| FOSTORIA GLASS CO. 
‘| Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 


Etching: Cuttings 


and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cras. L. SEBRING, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 


' Phone: Superior 4100 


for rates. 
Room 980 


CHICAGO 


EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
Phone OWEN CHINA CO. 


9 North Wabash Ave. 


Phone: Central 3236 


This ‘“‘card”’ can be made to yteld 
big dwidends. Phone Wabash 0860 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 


Pope Gosser China Co, Seneca Glass Co. 


Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CO. 


30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY RBOQM CON- 
TAINS COMPLETE M LINES 
DIRECT FROM CUR FACTORIES. 


Warns Merchants of Credit Dangers in Installment Era 


“Contrary to the opinion which seems to be prevalent 
in retail circles, the great wave of installment selling which 
has swept over the United States during the last few years 
is having a serious effect not only upon stores which sell 
merchandise on partial payments but upon others as well,” 
William Nelson Taft, Editor of the Retail Ledger, told the 
United Merchants Association at a luncheon meeting held 
in Cincinnati, O., in connection with the annual conven- 
tion of the association. 
_ “Any one who questions this statement,” continued Mr. 
Tait, “has only to talk to the executives of shoe stores, 
clothing stores, department stores and the like—retail or- 
ganizations which either do no installment business what- 
_ever or maintain separate credit departments for handling 
it. In practically all instances it will be found that col- 
| lections are slowing up—that it is getting harder and 
harder to keep monthly charge accounts on anything ap- 
proaching their former basis of promptness. 

“The reason for this is that an increasingly large num- 
ber of people are buying merchandise of various kinds 
on installments and are thereby contracting heavy burdens 
of debts that ‘simply have to be paid’ under penalty of 
the repossession of the automobile, the radio set, the fur- 
-niture, the jewelry or the other articles they are buying 
on the so-much-down-and-the-rest-eventually plan. Nat- 
urally, this is a severe drain on their pocketbooks, and 
something has to suffer. In the majority of cases, that 
| something’ is the bills for goods which cannot be repo- 
_sessed—the shoes, clothing, food and other necessities of 
life which have been bought on a charge account. 

“The same cry is being heard from all sections of the 
country‘ “What can we do to secure prompter payment 
of our accounts?’ and everywhere the more alert stores 
are tightening upon credits—opening new charge accounts 
only after very careful investigation of the responsibility 
of the individual and, in the case of accounts that have 


been previously opened, being watchful to see that these 
do not exceed the proper limits of time or size. 

“With installment purchases amounting to $7,500,000,- 
000 a year or more, according to the best available esti- 
mates, and with every reason to expect an increase rather 
than a decrease in this total, it follows that merchants 
should exercise extreme care in the extension of credit, 
that they should not hesitate to put on the brakes when- 
ever any account shows the slightest sign of being over- 
extended, and that they should interchange all the infor- 
mation possible with respect to the financial standing of 
their patrons. The latter point is particularly important, 
since only in this way is it possible to get some line on 
whether customers are exceedingly the safety limit. Oth- 
erwise, a man on a salary of $50 a week may—as many 
do—obligate himself to pay $35 or more.a week for par- 
tial-payment purchases without any one of the stores at 
which he deals being aware of the situation. 

“Another point which should be borne in mind in con- 
nection with in stallment buying and its effect upon busi- 
ness as a whole is its probable reaction upon the purchas- 
ing power of the public, as reflected in store stocks and 
retail turnover. The curve which represents the pur- 
chasing power of the people of the United States has been 
tending downward for some time and it has been proved 
that the curve representing retail business practically par- 
allels this, lagging some six months behind it. If, there- 
fore, the purchasing power of the public is decreasing— 
and there can be no doubt that it is—the outlook for re- 
tail business is by no means as encouraging as it was two 
years ago, when the purchasing power curve was headed 
definitely upward, and a very careful check on stocks and 
turnover should be maintained in order to avoid being 
caught with too heavy a supply of goods on hand. Fortu- 
nately, however, the widespread observance of the prin- 
ciples of what is generally known as hand-to-mouth buying 

(Continued on page 29) 
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Financing All Charge Accounts Is Predicted 


With the continued growth of installment sales the 
time may come when all charge accounts will be handled 
by finance companies, R. H. Clifton, credit manager of the 
Arthur Ramage Company, Oakland, Calif., predicted in 
his address before the Retail Credit Men’s National Asso- 
ciation, meeting in convention here. 

The speaker showed that the installment business has 
made it necessary for the finance company to enter the 
retail field and help out with accounts of this character. 

“Where formerly installment houses gave anywhere 
from five to ten months’ time on the contract purchased 
and financed their own paper, the tendency today is to give 
longer and longer terms until now some houses are giving 
from two years to thirty months, with the result that they 
cannot carry their own paper for the full period. One 
Oakland firm is known to give twenty-four months’ time 
on contract purchases with the clause in the contract and 
understood by the customer that at the end of twelve 
months the contract will have to be re-financed. 

“In this particular case no interest is charged for the 
first twelve months, but a flat 8 per cent for the second 
twelve-month period on the unpaid balance. At the end 
of the first twelve months the contract is indorsed over 
to the finance company. If the balance is $200, 8 per 
cent is added, making a total of $216. Two hundred dol- 
lars is paid the merchant, and the customer pays $216 
in twelve equal payments. The customer may pay either 
to the finance company or to the store—preferably to the 
store, since it brings the customer into the store and 
makes likely more sales. 

“Under this latter method the merchant pays the in- 
stallment each month to the finance company, regardless of 
whether or not he has been paid by the customer. By 
the former method, where the customer pays to the finance 
company, the merchant pays only after default. 


SOME STORES CARRY OWN PAPER 


“Some stores carry their own paper. The finance com- 
pany enters into this type of store only after the cus- 
tomer has defaulted in his payments and the store has 
done everything but replevin the merchandise. At a last 
resort the store calls the customer in and states that it 
cannot carry the account longer, and explains the methods 
of the finance company. 

“As I have said before, there are many debtors who 
welcome this solution. It gives them a new lease on life, 
as it were, since they can make a new contract payable 
in ten months instead of being hounded for the full 
amount due. This relieves the situation immensely. It 
has been found that there are very few cases of this kind 
where the merchant has been called upon to make good 
the guaranteed amount. 

‘Then there are other types of installment houses which 
turn the paper over to the finance company as soon as the 
sale is made. This is done as follows: The customer pur- 
chases furniture to the extent of $200. The merchant’s 
terms are 20 per cent down and the balance in ten equal 
monthly payments. The credit application is taken in the 


regular way and checked through the credit bureau. When | 
the lease contract is drawn up, it is explained to the cus- 
tomer that the contract is turned over to the finance com- 
pany. | 

“The $40 down payment is deducted, 8 per cent interest | 
added and a contract of $172.80 goes to the finance com- 
pany to be paid out at the rate of $17.28 a month. Upon 
its presentation the finance company pays the store $160. 
and writes the customer that the contract has been turned 
over to it and asks the customer to confirm the purchase. 
The finance company mails the customer a notice of pay- 
ment due two or three days before the due date. If 
not paid, follow-up notices are sent the delinquent debtor 
and the merchant is informed that the account is delin- 
quent. The finance company exhausts every effort to col- 
lect before calling on the merchant to make good the con- 
tract. 

‘Practically the same procedure is gone through with 
if the dealer indorses the contract over to the finanee 
company without the knowledge of the customer, the only 
difference being that the customer pays the dealer, and the 
dealer in turn reimburses the finance company. 

“With the ever-increasing extension of time on con- 
tracts, the installment business is coming to one of two 
things—either the difference in cash and charge prices will 
be so great that the installment business will eventually 
work itself around to practically a cash basis, or all con- 
tract accounts will be handled through a finance com- 
pany. Incidentally, the head of one of our finance com- 
panies recently made the statement that some day in the 
future all charge accounts would be handled through a 
finance company.” 


Big Dept. Store Chain Is Planned for Japan 


Invasion of Japan by American retail methods and 
merchandise, through a chain of large department stores, 
is reported by Y. I. Furuya, general manager of the 
Matsuya Department Store in Tokio. 

With this store as a nucleus, arrangements have already 
been made to open another large department store in 
Yokohama within a year or so, and the management is 
looking for a third location in addition, 

The Matsuya store does a business of approximately 
$17,000,000. 

The influence of American business, fashions and cus- 
toms is strong in Japan today, it is explained, and the pro- 
moters of the enterprise count on being pioneers in the 
development of a big system of distribution which will get 


its merchandise chiefly from American sources to fill this 
new demand. 


Sears-Roebuck Sales Up 
Sears, Roebuck & Co. report a total sales volume for 
July of about 17 |per cent in excess of the figure for the 
same month last year, or approximately $20,000,000 as 
against about $17,000,000. The July increase was declared 


to be more than twice as great as the average increase for 
this year to date. 


fy 
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Installments 4 Per Cent of Big Store Sales 

The report on department store operations in 1925, 
made by the Bureau of Business Research of Harvard 
University in cooperation with the National Retail Dry 
Goods Association, shows a fairly even distribution be- 
tween cash and charge sales with a slight tendency for 
cash sales to be larger in the smaller department stores. 

Sales on the installment plan ranged from 1 per cent of 
total sales to more than 40 per cent in three instances. 
During the past few years, the report notes, this time 
payment plan of selling has come into increasing use in a 
number of department stores as a means of stimulating 
business. Sixty of the 183 stores with sales of more than 
$1,000,000 reported that they sold some merchandise on 
this plan. 

However, the common figures for all stores indicated 
that as yet a comparatively small percentage of the total 
business of the larger department stores is done on this 
basis. 

The largest volume of business apparently is done on 
charge accounts, amounting to 46 per cent. The figure 
for cash sales runs a close second at 45 per cent. De- 
ferred payments are 5 per cent and C. O. D. 4 per cent. 

These figures hold nearly good for subclassifications of 
the $1,000,000 stores, according to volume of business, 
cash sales decreasing from 48 per cent to 41 per cent and 
then rising to 44 per cent as volume of business increases. 
‘The C. O. D. figures for increasing volumes are 3, 4 and 
3 per cent. For charge sales the figure runs from 45 
per cent to 49 per cent to 48 per cent as volume increases, 
and for deferred payments, from 4 to 6 to 4 per cent. 

For stores doing businesses of less are the biggest, be- 
ing 64 per cent of the total. Charges sales are 32 per cent, 
| while both C. O. D. and deferred are $1,000,000 a 
_ year the cash sales payment rank at 2 per cent each. 


. Drop In Lamp Prices 
| Gerard Swope, president of the General Electric Com- 
pany, has announced a further reduction in the prices of 
Mazda lamps, effective September 1, 1926, amounting to 
about 7 per cent of the sizes generally used of the new 
standard line of lamps and approximately 5 per cent on 
-all types. 
This is the eighth reduction in Mazda lamp prices since 
1920. The latest reduction means a saving to the public 
_ of approximately $4,000,000 a year. 
The prices of Mazda lamps are now 44 per cent below 
_ the 1914 prices, which compare with a 65 per cent increase 
in the average cost of commodities since that year. 
The reductions in Mazda lamp prices have been made 
possible primarily by better manufacturing methods and 
by standardization and simplification of lamp types. 


Hearn’s Stages Essay Contest on Merchandise 

James A. Hearn & Son, New York, shapes its store 
policies so that it constantly keeps in touch with the 
younger folks. The management believes that from this 
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In stock for immediate delivery in 31, 32, 100-piece 
sets and assortments. 


Blue Willow Compartment Plates 


The Sendar Company 


Specials in 


Domestic 35 West 23rd Street 
Dinnerwear 


and New York 
Hotel China 


class of customers can be recruited a store’s best boosters 
and ambassadors of good-will. 

Witness for example the Hearn essay contest which 
continues to grow in popularity each year. 

Instead of being asked to discuss store system and mer- 
chandising methods the firm has just started another con- 
test to familiarize youngsters with their girls’ and junior 
misses’ apparel before the opening of the school season. 

The contest is opened to girls between the ages of 7 and 
16 years and the awards of merchandise will be presented 
to the winners on September 11 in the girls’ department 
on the third floor at 10:30 A. M. Employes or members 
of their families are not eligible to participate in the con- 


The requirements of the contest are that the girl must 
visit the apparel department on the third floor or the 
junior misses’ department on the second floor and secure 
a blank describing the rules of the contest. The contestant 
must select a piece of wearing apparel from the store’s 
stock and then, in a letter of not more than 300 words, 
tell why she chose the particular garment. 


The early morning silence was pierced by a heart-rend- 
ing shriek. Then all was still, save for a steady sobbing 
which seemed to tear at our very heart-strings. <A still, 
white form lay on the ground. Towering over it was the 
awful creature who was responsible for the whole thing. 

Another cry rent the air: “Mother, Henrietta’s laid 
her morning egg.’ —Jlowa Frivol. 
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The Shield of a Great Name 
Protects the Buyer 


Three 
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Plain, Cut and Decorated 
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No. 1820 Dolphin 
Console Set 


Representatives 
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Fred Stott, 
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SAN FRANCISCO 
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Himmelstern Bros., 
643 S. Olive St. 
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Amber Stem and Foot 


CUT NO. 406 
Crystal Optic Bowl 
Light Green Stem and 
Foot 
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These decorations show only three of the 
many available in our fine lines of lead 
blown tableware—HAND CUT; NEEDLE 
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CRUSTED AND DECORATED -“SAND 
BLASTED. The range of shapes and pat- 
terns 1s wide—plain and all optics; crystal 
and solid colors; combinations of crystal 
bowls and colored stems and feet, and col- 
ored bowls with contrasting colors in the 
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Hepresentatives: 
D. King Irwin, 
200 Fifth Avenue 
New York 
E. J. Nickey 
204 Grand Avenue, 
Milwaukee, Wis. 
F. A. Miner, 
5 Prospect St, 
Rochester, N. ‘ 
E. £. Wilgus, 
Rooms 35-36-37, 
111 Summer St, 
Boston, Mass. 
Earl W. Newton & 
Associates 
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Merchandising News from the Stores 


Sales Notes Which Show What Well Known Retailers Are 
Doing to Promote Trade in China, Glassware and Allied Lines 


_ In view of the approaching cool weather, when the re- 
urn from abroad and country summer resorts numbers 
hhousands of persons, the New York market is beginning 
‘0 put on its best dress to tempt those seeking a variety 
of utilities in the housefurnishing departments and in the 
‘amp, china and glass divisions of the big stores who 
“arry a large stock of these products. Very tempting 
“prices are featured in the housefurnishing departments 
where electric time-savers are to be found, which are in- 
“eresting shoppers who appreciate early fall values at 
orice reduction. 


Splendid values in housewares is being offered by 
Bloomingdale Bros., in a variety of special reduction 
prices. Aluminum ware double boilers of superior grade 
at $1.45, sauce pot with cover, at 95 cents, tea kettles with 
cover at $1.98; cup percolators at $1.39; cake pans, extra 
deep, 39 cents; electric waffle irons at $5.98; electric per- 
colators at $3.98, and electric toaster at $2.98 are some of 
the culinary specialties at attractive sale prices. Gas 
ranges, pastry tables, metal medicine cabinets and a large 
assemblage of other household necessities are also being 
‘displayed at popular prices. 


, Mirrors of distinctive charm are being shown by Gimbel 
Bros. in their mirror shop on the sixth floor. These in- 
clude three section mirrors, upright style, and Venetian 
style. These mirrors are constructed of plate glass, artis- 
tically framed in color tones to match any decoration. For 
buffets, mantel in oblong style to fit panels, for console 
tables, radio sets, couches, dressing tables or vanities, and 
the Venetian style mirrors, priced at $.48 to $37.50, are 
among the excellent values in these artistic numbers, which 
are interesting the home furnisher and for the up-to-date 
apartment, and the home furnisher of large or small 


abodes. 


An attractive assemblage of specially priced household 
articles are being shown in the Housefurnishing Depart- 
ment of John Wanamaker. Sturdy food choppers, with 
‘cast frame in one piece and finely tinned all parts in- 
terchangeable, and self cleaning are priced at $1.75 and 
| $2.75. These will cut course, medium or fine and are ex- 
cellent choppers at the prices named. Coffee mills, to 
fasten to the wall with air tight glass canister, priced at 
sl .25 and $1.65, family scales, in white with nickel plated 
rim, priced at $2.75 and $3.75, and a large assortment of 
electric bulbs 6 for $1.25, note some of the noteworthy low 
priced housewares which are stimulating the buying in 
the Department. Not too late for fine garden furniture, 
which is shown in a section of the Second Gallery of the 


By BratricE MILLterR WISNER 


New Building. The objects are irresistible in superb 
character and utility for the up-to-date home ground. 
These list fine Carrara Marble benches, urns, lions, foun- 
tains, boxes and many other excellent items from the 
skilled hands of Italian marble cutters. 
consistent with the wares offered. 


The prices are 


In the September sale at Stern Bros. of china and 
glass, there is an unusually attractive collection of items 
which are interesting the discriminating housewife. The 
luncheon sets displayed “Golden Maize,” with a striking 
colorful central motif in red and dark blue, and a dark 
blue edge, in a new shape, at $7.95 would tempt the most 
critical. Table crystal, a new “Rose Marie,” in a glow- 
ing pink color in lead blown optic effect, showing water 
goblets, sherbets, fruit salad and refreshment glasses, 
priced at the modest figure of 35 cents each are enticing 
glasses in a beautiful rose tint. 


For the housewife who appreciates the advantages of a 
good refrigerator for safeguarding foods, R. H. Macy 
& Co., is offering fine solid oak refrigerators at a popular 
price, $26.75. These refrigerators are attractively con- 
structed with the necessary compartments for ice and 
foods, measuring 48 inches high, 16 inches deep and 31% 
inches wide, with a capacity for 100 lbs. of ice. Another 
indispensable household necessity is the electric washer, 
and these are shown in the basement under competent 
demonstrators, for a practical demonstration of washers 
is advantageous to every housewife, in order to know 
about all parts and construction to avoid hinderances and 
annoyance through ignorance of the running operation. 
These excellent electric washers are reasonably priced at 


$94.50. 


Mail Order House Business Big 


Four per cent of the total retail business of the United 
States is done by 2,500 mail-order houses, according to a 
recent investigation by Edna M. Callahan, home economics 
extension specialist at the Ohio State University. 

This trade, it is estimated, comprises 20 per cent of the 
merchandising business in small villages and rural com- 
munities. Modern conveniences and a rising social stand- 
ard in the rural communities have increased the number of 
ready-made garments worn. Many of the large city de- 
partment stores are adding a mail order department to care 
for the increasing demand of this service. 

Approximately four-fifths of the mail-order customers 
are farmers. Rural community ways of living, generally 
speaking, are responsible for the growth of this type of 
business, Miss Callahan believes. 
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Mail-Order Credit Crooks Cleaned Up — 


Mail-order credit frauds are now nearly eliminated fo) 
lowing the final round-up and conviction of a group og) 
crooks in Kentucky, Silas J. Whitlock, chairman of th 
National Association of Credit Men’s Central Divisio 
Credit Protection Committee, says. : 

“These crooks flooded the mails with orders for mer 
chandise,” Mr. Whitlock says. ‘“Their orders were tempi 
ing, particularly to firms that were experiencing poor busi 
ness. Consequently, without investigating thoroughly an, 
after accepting faked checks and faked references, man 
concerns made shipments. The goods were never paid fo 
and the crooked merchants kept the cash they realized 0} 
them through sacrifice and job-lot sales.” 

Many of these people, it is declared, operated in Ken 
tucky. One group did a so-called retail business in a towi 
of a few hundred population, yet they bought enough fo 
a town of several thousand. In many cases these mei 
used each other as references. A few of them, the repor 
shows, were daring enough to issue false statements 0 
their worth to convince wholesalers that their credit wa 
good. Still another band organized a fake bank to facili 
tate its fraudulent work. 

“The association’s prosecution work, and the increas 
ing weariness of credit managers has made possible thi 
practical elimination of gangs of mail-order crooks,’ Mr 
Whitlock said. ‘The most recent case resulted in thi 
sentence of two credit crooks to five years in the peniten 
tiary, and a third person, a woman, to one year and a day 
While this is very encouraging, business men should never 
theless remain on the watch for unsolicited orders tha 
reach them from distant towns, even though the chance: 
are small that such a first order may be from a crook.” 


Last Gimbel Rivet 


Executives of Gimbel Brothers department store cele 
brated the driving of the last rivet in the new massive 
structure in Philadelphia recently with a luncheon on the 
twelfth story of the building. 

As food came up in a cement hoist, Richard Gimbel 
grandson of the founder, told a radio audience over Statior 
WIP that just twelve months before the first pick hac 
been driven into the roof of the store which formerly 
occupied the site. He said the tower of the completec 
building would rise 400 feet, and be exceeded in height 
here only by the City Hall tower. 

The city was represented in the radio tower luncheor 
by Dr. E. J. Cattell, former city statistician and veterar 
Philadelphia booster. 

“To Philadelphia the erection of this building is one of 
the most important developments of the Sesqui-Centennial 
year,” Dr. Cattell declared, calling attention to the fact 
that the store, said to be the largest in the world, had 
been erected in a city 243 years old, and that the year had 
seen a building advance greater than that of ‘any two for- 
mer years. | 

In order to climb to the roof it was necessary for the 
visitors to cross from the seventh floor of the original 
building to the addition. 
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aq) IE living languages today number 
| eight hundred and sixty, not to take 
into consideration some five thou- 
sand dialects. This modern confu- 
sion of tongues outbabels Babel. 


Cardinal Mezzofanti, the greatest linguist 
the world has ever known, was acquainted 
with but one hundred and fourteen 
languages and dialects. 
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Sullivan, W. C. & Co., 46 barrels crockery 
New York Imports Wetheimer, Plehn & Levy, 6 cases crockery, 1 case glasswa 


September 9 Gallagher & Ascher, 37 cases earthenware 


SP Ge CednicliromiLaerpesipmneland Schenkers, Inc., 94 cases glassware 


Asa ha : Wanamaker, J. L., 6 cases toys, crockery, etc. 
ae ee Ne A Fe aoa ie casks china Goldman, Sachs & Co., 16 cases toys, crockery, etc. 
On,) lle g 


Brathan Te Cost eel Guthman, Salomon & Co., 9 cases glassware | 

Ties oe & Ra ¥ Feld 10 + ee Aeieee 4 Arthenwaremenn Sheldon, G. W. & Co., 21 cases crockery and earthenware 
ee ee ae Pea Rese oe ae ? : Schoemann & Mayer, 1 case chinaware | 

Rowland & Marsellus, 5 packages earthenware | 


: = % > . Weiss Forwarding Co., 1 case hollow glass 
Borgfeldt, G.& Co., 2 cases trays, 1 case earthenware Friedlander, ©: Co, 2l'rases glasewarene @ 
J. D. Irwin & Co., 1 crate earthenware 


Stern, S., 29 cases crockery and glassware 
Gunthel, A. B., 114 cases glassware hay ie perhas 
American Shipping Co., 29 cases earthenware We We 1G eased yeh bi 
ae Ms SE i is ’ . ” J my ’ eC 
ine epee ad be ea a haa ae Koscherak Bros., 21 cases crockery, 5 crates hollow glass 
je eats 3) ? . 


Strauss, P. A. & Co., 17 cases crockery, 29 barrels crockery Macy, R. H. & Co., 57 cases toys, crockery, etc. 


Shackman, B. & Co., 3 cases crockery, 17 cases toys 
Levy Bros. China Co., 11 cases glassware 
Sommers, E. L. & Co., 1 case crockery, 4 cases toys 
Lazarus & Rosenfeld, Inc., 54 crates crockery 
Mueller, W. G., Inc., 85 cases crockery 

Rosenthal China Corp., 55 cases crockery 
Order—27 cases glassware, 41 cases crockery 

S. S. Cameronia from Glasgow, Scotland 
Kupper, H. C., Inc., 5 crates earthenware 

S. S. Carinthia from Liverpool, England 

Boote, E., 9 packages earthenware and china 
Justin Tharaud, Inc., 8 crates (?) ware 

Dickinson, E. B., Inc., 11 packages (?) ware 
Leyland, P. N., Inc., 11 packages earthenware 
Meakin & Ridgway, Inc., 12 packages earthenware 
Plummber, W. H. & Co., 1 hogshead earthenware 
Hampton, J. W., 1 crate earthenware 

Wanamaker, J., 7 packages glassware, etc. 
Davison, J., Inc., 7 packages glassware, china, etc. 
Hearn, J. A. & Sons, 4 cases cottons, etc. 


S. S. Tuscania from London, England 


Robold, J. C. & Co., 1 case earthenware 


S. S. Suffren from Havre, France 


Graham & Zenger, 2 cases glassware 
Bane, W. L. & Co., 6 cases crockery 
Lewis & Conger, 3 casks glassware 
Lund Art Co., 5 cases crockery 
Haviland & Co., 18 casks chinaware 


September 10 


S. S. Paris from Havre, France 

Tablot, J. A., 1 case crockery 

Inwald, J. Glass Co., 7 cases glassware 

Devoy, H. J. & Co., 1 case porcelain, 1 case porcelain 
Sellers, C. W:, 1 cask crockery 

Roger Gallet, 45 cases glassware 

Woolworth, F. W. & Co., 7 cases glassware 
Irvington Bros., 7 packages glassware 
McCreery & Co., 2 cases glassware 

Capital National Bank, 4 cases chinaware 
Bernardaud & Co., 11 casks china 

Haviland, T. & Co., 53 casks china 

S. S. West Arrow from Rotterdam, Holland 
Byrnes, W. J. & Co., 2 cases earthenware 
Abraham & Straus, 3 cases earthenware 
Venon, J. H., Inc., 113 cases glassware 

G. & H. Transport Co., 1 case effects 

Burdett, D. H., Inc., 2 cases glassware 

S. S. Duilio from Genoa, Italy 

Noe, W. R. & Sons, 2 cases glass 


September 11 

S. S. Albert Ballin from Hamburg, Germany 
Wallace, F. E. & Co., 1 case glassware 

Van Oppen & Co., 1 case porcelain 

Taub Hummell & Schnall, Inc. 1 case china 
Pitt & Sanborne, 1 case chinaware 

Young, D. F., 7 cases hollow glass 
Commonwealth Bank, 2 cases crockery 

Straub, P. A. & Co., 1 case earthenware 
Abraham & Straus, 3 cases glassware 
Wolff, H. & Co., 1 case glassware 

Chemical National Bank, 4 cases glassware 
R. & G. Import Co., 1 case glassware 
Syndicate Trading Co., glassware 

Titan Shipping Co., 3 cases glassware 


Chatham & Phenix National Bank & Trust Co., 20 cases earth- 


enware 

Ruhe, F. H., 1 case earthenware, 2 cases glassware 
N. Y. Merchandise Co., 19 cases glassware 
Bengol Trading Co., 5 cases glassware 

Bank of United States, 18 cases crockery 


Globe Shipping Co., 304 cases toys, crockery, etc. 


September 13 


S. S. Aquitania from Southampton, England 


Saks & Co., 11 cases glassware, etc. 

Bernard, J. E. & Co., 4 cases glassware 
Kronfeld Saunders Co., 4 casks earthenware 
Bloch, L. D. & Co., 34 cases glassware 
Woolworth, F. W. & Co. 292 cases earthenware 


September 14 


S. S. President Harrison from Kobe, Japan 
Soy Kee & Co., 81 cases earthenware, 270 cases chinaware 


Fo Sing Yuen Co., 10 cases chinaware 
Ross, G. & Co., 5 cases porcelains 

Fondeville, A. J. & Co., 1 cask eware 
Straub, P. A. Co., 4 cases crockery 

Herbert & Neuwirth, 4 barrels eware 

Globe Shipping Co., 32 cases eware, etc. 
Tiffany & Co., 4 barrels glassware 

Kahla China Corp., 53 cases crockery 
Justin Tharaud, Inc., 13 cases crockery 
Butler Bros., 63 cases crockery 

Straus, N. & Sons, 11 casks crockery 
Rehberger & Saul, 15 cases crockery 
Rosenthal China Corp., 4 cases crockery 
Rosenthal China Corp., 21 cases crockery 
Lazarus & Rosenfeld, 14 crates crockery 
American Shipping Co., 50 cases eware, etc. 
Goetz, O., Inc., 49 packages crockery 

N .Y. Merchandise Co., 471 toys, crockery, etc. 
Mitchell Bissll Co., 17 cases crockery 
Order—40 cases glassware, 4 cases earthenware 
Kupper, H. C., Inc., 10 crates eware 


S. S. Berlin from Bremen, Germany 


Hirsch, J. B. Co., 5 cases glassware 

Henjes, F., Jr., 7 cases hollow glass 

Sheldon, G. W. & Co., 19 cases eware 

Sullivan, W. C. & Co., 40 packages china 
Equitable Trust Co., 15 crockery 

Rosenthal China Corp., 40 cases crockery 
Rosenthal China Corp., 5 cases crockery 

Calhoun Robbins & Co., 1 case chinaware 
Strauss, Hohenstein 5 cases glassware 

Rietmann Picer & Co., 1 case crockery 

Hague, A. J. & Co., 36 cases toys and glassware 
Pomerance, S. H. & Co., 16 cases toys 

Globe Shipping Co., 20 cases toys and crockery 
Lindt Chocolate Co., 292 cases toys, crockery, etc. 
Borgfeldt, G. & Co., 225 cases toys, etc. 


September 15 


S. S. Asiatic Prince 


Foster, W. A. & Co., 6 cases glassware 

Fourman Bros. & Co., 11 cases crockery 

Borgfeldt, G. & Co., 2 cases earthenware 

Lazarus & Rosenfeld, 40 cases crockery 

Woolworth, F. W. & Co., 3 cases crockery 

Van Straten, B. A., 206 crates glass and china 
Vandegrift, F. B. & Co., 15 casks crockery 

Graham & Zenger, 5 cases glassware, 6 casks crockery 
Wanamaker, J., 62 crockery 

Straus, N. & Sons, 46 cases eware, 59 cases glassware 
Notman, A. H. & Co., 7 cases eware 

Bing, F. & Co., 62 packages marble works 

Kupper, H., Inc, 2 cases eware 


Khouri, A. N. U. Bros., 39 gps. eware marble works, ete. 


Gimbel Bros., 6 casks crockery 

Daniels & Fisher, 10 cases crockery 
Lazarus & Rosenfeld, Inc., 11 casks crockery 
Dierck, C. J., 8 casks crockery 

Hudson Forwarding & Shipping Co. 


} 
] 
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Modern Flan Brings Profit 

. (Continued from page 9) 

ach week his sales exceed that, he receives 4 per cent 
4; all over that amount. If he falls below this amount, 
2 receives his drawing account just the same. At the end 
f the year, he figures up his sales and takes 7 per cent 
i the total for his next year’s salary. This selling ex- 
‘ense may seem high, but with better help we manage to 
ave jin the overhead more than the difference.” 


Pottery News 
(Continued from page 12) 

y General Manager W./J. Frey. “We have just put in 
sveral new stock patterns,” Mr. Frey said, “and these 
dll be ready for the trade within a few weeks. The de- 
and for print and line patterns is very good with us. 
‘rom our point of view, business is in a very healthy 
cate.’ Soon after the new year this interest will erect a 
ew decorating shop and install other factory equipment in 
rder that a greater production can be obtained. 


Atlas China Co. Has New “Ideal’’ Shape 


A new shape that has been named the “Ideal” is an- 
ounced by the Atlas China Co., Niles, O., of which in- 
arest A. O. C. Ahrendts is president. “This dinner shape 
; made along attractive lines, and with some very exclu- 
ive patterns we have selected, we are very optimistic as 
» the success of the shape. We have already started to 
ook business on this shape from advance showings, but 
ll of this business is for future delivery.” Continuing, 
Ir. Ahrendts said: “Business has been very good with us 
Il this year, and we are more than pleased with the out- 
90k for the remaining part of the year.” During the 
ist few months a number of improvements have been 
jade at this plant, and within the next ten days this pro- 
ram will have been completed. The factory additions 
lave been designed with a view of obtaining additional 
roduction, both in the clay department and the decorating 
hop. 


Glass News 
(Continued from page 15) 
Glass Lighting Fixtures Coming Back 


According to Robert G. West. in charge of the 
‘ittsburgh sales district for the Kopp Glass, Inc., 
wissvale, Pa., and the Ft. Pitt-Jeannette Glass Co., 
be: offices at 604 Chamber of Commerce Building, 
lass shades, portable lamps and lighting glassware 
or fixtures “are coming back strong.” Mr. West was 
wmerly in charge of the Pittsburgh sales department 
or the Pittsburgh Lamp, Brass & Glass Co. Both of 
hese firms Mr. West is representing here are issuing 
| number of new items for the fall trade, and these are 
ow being shown by Mr. West. 
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Twenty-nine 


Louis Glass Co. Begins Operations 

Fires have been lighted at the new plant of the 
Louie Glass Co., Weston, W. Va., and the factory will 
be in its first production of ware about the first week 
in October or thereabouts. A general line will be 
featured at this new factory, the construction of the 
plant beginning early in the summer. The factory 
will employ when in full operation about 250 people, 
and its location at Weston was secured through the 
efforts of the Chamber of Commerce of that place. 


Rebuilding Maryland Glass Co. 


Work has been started rebuilding the destroyed por- 
tion of the finishing department of the Maryland Glass 
Co., Cumberland, Md., which was damaged by fire 
Wednesday of last week. Considerable finished ware 
ready for shipment was lost as a result of the fire, the 
loss being placed at about $10,000. 


Warns of Installment Era 
(Continued from page 21) 

will operate to reduce the seriousness of this danger. 

“But, in addition to the decrease in the purchasing 
power of the public, it should be remembered that the 
necessity for paying for goods already bought on the in- 
stallment plan must also be taken into consideration, and 
that this burden falls quite as heavily upon stores which 
do not sell on this basis as upon those which do. If, for 
example, a man has a $10 bill with which he intends to 
buy a pair of shoes, but recalls that he has to make a 
$10 payment on his washing machine or his car, the shoe 
store loses the sale and the loss is directly traceable to the 
installment system, in spite of the fact that the store which 
sells shoes has not as yet reached the point where it ad- 
vertises footwear at a dollar down and a dollar a month. 

“Every sign, therefore, may be said to point, not to any 
serious slump in retail business or to a widespread depres- 
sion, but to a lessening of the advance in sales volume and 
profits which has marked the last three years. The re- 
maining months of 1926 and at least the first half of 1927 
should be a period of very careful merchandising, coupled 
with the use of every legitimate means to stimulate col- 
lections and to prevent accounts from slipping so far 
behind that any considerable portion of them must be 
charged off the books.” 


Hobart Joins Weiboldt 


C. Hobart, formerly labor manager of the International 
Tailoring Company, has been named general superintend- 
ent of the three department stores of Chicago, operated 
by W. A. Weiboldt & Co. 

He succeeds K. M. Starr, who resigned recently to be- 
come vice president and general manager of the Pelletier 
Stores Company, Topeka, Kan., after an association of 
fifteen years with the Weiboldt stores. Arthur R. Mont- 
gomery has been made manager of the West Side depart- 
ment store of the Weiboldt Company. He was formerly 
sales manager of the Milwaukee Avenue Store and suc- 
ceeds B. F. Crane, who resigned recently. 


Thirty 
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Rates: 40 cents per line for first insertion; 20 cents per line 
lor following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


COMMISSION MEN WANTED 


We commission men to sell as side line, light cut glass 
tableware in crystal and colors. Some good territory now 
open including New York City and Chicago, Illinois. Catalogue 
on request. The Marion Glass Manufacuring Company, Marion, 


Ohio. 


Buyers in New York 
SEPTEMBER 9, 1926 
G. D. Smith, house furnishings, toys, H. E. Bacon Co., Evans- 
ville, Ind., 11 East 26th St. (McGreevey, Werring & Howell). 
C. Karger, house furnishing goods, M. Feinberg Co., Beaumont, 
Tex., 455 Seventh Ave., care of J. B. Folz Co. 
Rk. A. Illsley, gifts, leather goods, Barnard Sumner & Putnam 
Co., Worcester, Mass., 432 Fourth Ave. 
SEPTEMBER 10, 1926 
Mr. Moreland, house furnishings, china, Mendel & Harris, Inc., 
New Haven, Conn., 115 West 30th St. (B. R. Levis). 
Miss B. Prager, gift shop merchandise, Sanger Bros., Dalias, 
Texas., 455 Seventh Ave. 
G. D. Smith, house furnishing goods, H. E. Bacon Co., Evans- 
ville, Ind., 11 East 26th St. 
C. W. Scharbley, house furnishing goods, C. H. Eyerly, Hager- 
town Md., 105 Grand. 
Monpay, Sept. 13TH 
Mr. H. D. Harris, china glass, Marshall Field & Co., Chicago, 
Ill., 200 Madison Ave. 
E. Kleinstiver, house furnishing goods, Herman Straus & Son, 
Louisville, Ky., 11 E. 26th St. (McGreevy, Werring & Howell). 
W. F. Hallowell, house furnishings, china, glassware, C. T. 
Sherer Co., Worcester, Mass., 105 Grand. (Jay & Co.) 
WEDNESDAY, Sept. 15TH 
C. H. Clark, silverware china, toys, house furnishings, Edw. 
Malley Co., New Haven, Conn., 432 Fourth Ave. 
F. E. Bacon house furnishings, F. E. Bacon Co., Rome, N. Y., 
i Se\VeesOthe sti Gras Va dtevishe 
L. Goldsmith, china housefurnishings toys, Scranton D. G. Co., 
Scranton, Pa., 115 W. 30th St. (FP. Levis). 
J. Hertzberg, china, glassware, silverware, housefurnishings, 


S. Kahn Sons Co., 128 W. 31st St. (Weill & Hartmann). 
New York Showrooms 
(Continued from Page 17) 
while others are not. Fifteen different assortments of 
Czecho-Slovak cased glass console sets embellished with 
fancy sterling silver decorations and hand painted enam- 
elled birds and figures are also being shown among the 


new things. An unusually fine display of cased glass 
vases, boxes, baskets in a wide variety of colors that are 


especially suitable for dollar day sales are also interesting. 


“NUROCK” 

The most popular 

BAKING AND 
SERVING 
WARE 


made in America 


ells because its 
erviceable, 
ightly and 
anitary. = 
THE BRUSH POTTERY CO. 
ZANESVILLE, OHIO 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 
We make the “LINES THAT SELL.” 


| PETER POTTER | 


) 


Jacissow- 


PETER POTTER SAYS: Et looks like they wu’ 
goin’ to be a general migration of crockery ’n glas' 
men to the Essex County Country Club links whet 
th’ trade plays there nex Tuesday. Near everyoni 
I meet sez he will be there. I sure hope no one pull: 
thet joke bout th’ feller what wuz asked ef he player 
golf with knickers. “No,” he sez, “with white peo 
ple.” 


| 
| 
| 
| 


Trade Conditions 


Helped by the better weather, the advance of the sea 
son, and slightly larger estimates of grain crops, particu 
larly corn, wholesale and retail trade have shown rathe 
distinct steps forward this week, declares Bradstreet s 
The month-end jstatistics confirm the reports of larger 
than-normal trade in August, with only slight decrease! 
recorded where recessions actually occurred, and with ver 
general gains over a year ago visible in most cases. 
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American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


og 2 fancy 
Ee plain 
gE 22S a octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Carrollton, Ohio 


Main Office 
Carrollton, Ohio 


Factories 
Scio, Ohio 


14 Kilns 9 Kilns 


The New Improved 


Steam Pressure Cooker 


The Sen rchouse Cooker 


A Beautiful Substantial Utensil Constructed 


iL 


of the Highest Grade Aluminum 


EXCLUSIVE FEATURES. The only cooker that opens auto- 
matically and that completely exposes all inner utensils when 
the top is removed. 

FOOD BETTER COOKED. All foods cooked in a steam pres- 
sure cooker are more palatable and digestible. 

AN ECONOMY. Lower priced meats and inexpensive food 
can be made as appetizing and nourishing as the most ex- 
pensive. 

A CONVENIENCE. Minutes in place of hours required to 
cook a meal. It needs no watching. There is no burning, 
wasting or spoiling of food, unpleasant odors, or stifling heat. 
A FUEL SAVER. You save about 75% fuel. Foods requiring 
two hours the old way need only thirty minutes when placed 


in a WHITEHOUSE STEAM PRESSURE COOKER. 


Sole Representatives for the East 


OBERLIES IMPORTERS Inc. 


10 EAST 15th ST. 


| NEW YORK Tel. Stuyvesant 10043 
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Established 1869 


B. F. DRAKENFELD & CO. Inc. 


New York 


50 Murray St. 


bee 


VITRIFIABLE 
COLORS 


Overglaze—Underglaze—Glass—Oxide 
& - + 


DECORATING SUPPLIES 


Brushes — Printing Tissue — Oils — Banding 


Wheels etc. 


Look for and the 
the Broad 

Economy Abutting 
Bulge. Foot. 


A Tumbler Worth Advertising 


its you are looking for a tumbler that has 
real merits and is worth advertising, 
consider the Economy. It has an attractive 
shape that fits the hand. Edges cannot 
touch. Difficult to chip or break. Hard to 
upset. Cannot be nested. In sizes from 3 
to 18 oz., plain and etched. Fine lead blown 
glass. Table tumblers in barrels of 18 
dozen or carton of 6 dozen. 


Sold only through distributors. 


ECONOMY GLASS CO. 


MORGANTOWN, W. VA. 


Thirty-one 
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ECONOMY TABLE TUMBLERS 


Thirty-two 
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New York Directory 


IMPORTERS 


FERDINAND BING & CO.’S, Sue- 
cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Marbles 
Lamps. 


EDWARD BOOTE, 85-87 West 238d 
St. 
Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place : 
“The Dinnerware House of America.” 


Bronzes, and 


L BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 


Lines. White China for Decorators. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chir~ and Glass, Mfrs 
of Lamps, Shades a..d Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 
Copeland's China. Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


920 


HAVILAND CHINA CO., Ine 
Broadway. 
he Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Vilnerware Irom ficinricn & Coy.. decib 
Also Fancy China trom Winterling. 


HERMAN C. KUPPER, Inc., 89-41 
West 28d St. 
Ahrenfeldt French China. 


See CHINA CORP., 39 W. 28rd 


Joseph M. Watte, Pres. Gram. 0687. 
German dinnerware and fancy china. 


, 1107 


“Haviland China” 


LEVY BROS. CHINA CO., 35 W. 
2370. St 

Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. Gramercy 


4393. 


MADDOCK & MILLER, Ine., 39-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 53-57 West 23d 
St. 
Japanese Goods. 


The Fifth Avenue 
Building 


7 snl i wih 

pra 1 

mal Bd 
ea 
ee UL 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


eee. N. LEYLAND, Inc., 184 Fifth 
ve. 
King & Barrett, teapots; George 
Jones & Sons, Lid, china; Wedgwood 
& Co., Ltd. earthenware. Telephone, 
Gramercy 6626. 


FRED. C. REIMER CO., Inc., 49-51 

W. 23rd St. 
“Krautheim” — Dinnerware, ‘“Schier- 
“Royal Dux”—Art 


holz”—Art Goods, 

Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 


ercy 5181. 


ROSENTHAL CHINA CORP., 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


eager H. RUHE, 14 West 23rd 
t 


149- 


Importers of China, Glassware and 

Specialties. Telephone Gramercy 2228, 
THE SENDAR COMPANY, 35-87 

West 28rd St. 

“Open Stock English Dinnerware Blue 


Willow.” Domestic dinnerware. Vit- 
rified Hotel china. 
PAUL A. STRAUB & CO., 105-107 


Fifth Ave. 

Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Inc., 

119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware. Gift Shop Spe- 
Cialties. 
Liye TRADING CO., Inc., 101 Fifth 
ve. 
Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
LE Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 

' Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


Lamps and Bric-a- 
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CAMBRIDGE (0.) GLASS CO., New A. E. HULL POTTERY CO., 200 


York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“‘Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 
L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 134 
Fifth Ave. 


THE ROSBERN GLASSWARE 
CORP., 12-14 West 21st St. 
Manufacturers of light cut and gold 
encrustations. Phone Chelsea 0746. 

WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 

UNITED STATES GLASS CO., A/be- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 

WESTMORELAND GLASS OCO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 


Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210, Lamps and Cut Glass. 


ema HAWTHORN, 225 Fifth 
ve. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


Fixtures and 


' PHOENIX G'.ASS CO., 230 Fifth 


Ave. 
Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones. 


Ashland 9024-9025. 


oF H. E. RAINAUD CO., 225 Fifth 
ve. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 


Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 
Lamp Shades and Lamps. 


Telephone 
Madison Square 8860-8861. 


DOMESTIC POTTERY 


od INDUSTRIES, INC., 225 Fifth 
ve. 
Sole Manufacturers of “Lavinite” Ar* 
Ware, Table, and Boudoir Lamps, 
Novelties and $1.00 Specials. 


Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room. 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 

T. B. Clark & Co. 
S. K. Bitner & Co. 
Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 


and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 
LOTUS GLASS CO., INC., Fifth 


Averue Building. 

China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 


Representing- Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. West End 
Pottery Co., Dinnerware and Spectal- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
en ia etc. Telephone, Gramercy 
ie 


D. KING IRWIN, Fifth Avenue Build- 
ing. 

Iroquois China Co., Hotel China. Na- 

tional China Co., Quality dinnerware. 

Paden City Glass Mfg. Co., Table, sod 

fountain glassware. Economy Glass 

a Suite 319, telephone, Gramercy 
il. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 22nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 

Seneca Glass Co., lead blown 
and lighting glassware. 


China Co., dinnerware. 
Watkins 8634. 


table 
Pope-Gosser 
Telephone 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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VITRIFIED HOTEL WARE 
WHITE AND DECORATED 


ROUND EDGE AND THICK 
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azure blue und black, 
Edge lines im tan, 


SALES REPRESENTATIVES: 


N. Y. Office—John L. Pasmantier & Sons, 5 W. 20th Street 
Chicago Office—Gordon A. Weese, Room 348 Hotel Morrison 
Eastern Representative—Herbert A. Wellington, Boston,Mass 


The 
Crooksville China Co. 


Crooksville, Ohio 


~*~ CLUBS aa 


q 


Kopp Glass, Inc. 


Successors to 


Pittsburgh Lamp, Brass & Glass Co.’s 


(Swissvale Plant) 


Manufacturers of 


Delica White Cased Glass 


Crystal Kopp Railroad No. LOEZ Octagon 
Colors and Marine 
and Signal Glass S van N 13) W i (s H Gh: R A Y 

Cased for Special Glass 

Illuminating atrarat <<, for A eC f x ‘is t d 

: new item of more than usual beauty made 

EAE Special Purposes from fine clear pot glass. It has been ad- 

Novelties and Specialties mired wherever it has been shown and nice 

sales have resulted. 
an: Furnished in crystal and blue, green, amber 
K. G. I. SATISFY and the new peach melba; a beautiful rose 


color. Packs 2 dozen to the barrel and is 
worthy of a trial. Write today for prices; or 


K O PI G A S pee yet, order a barrel and watch them 
| i 4 S ’ Inc. sell. 

Swissvale, Pa. THE NEw MARTINSVILLE GLASS MFG.Co. 
NICHOLAS KOPP HARRY A. ROSS 


President Sales Manager NkEw MARTINSVILLE,W. VA. 
oT RA e 


The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 


and 


Get It 


40 cents per line for firs tion; 
20 cents per line a fo ie owing i 
Rates: ertions Seven words per ine 

ai inimum initial charge $2 pays 
ble ce 


The Beautiful and Conveniently Reached 
New Show Rooms of 


Haviland China 


will be after September first at 


1107 Broadway 
[Corner of 24th Street ] New York City 


“HAVILAND 


Haviland China OU are cordially invited to make this Haviland China 
is Stamped your headquarters. Come in and see is Stamped 
2 ; ; B 
~avilang the many new designs which will be metland, 2 
France Se , : Oe ee 
shown this fall in genuine Haviland China. Limoges 
on white China on decorated China 


Haviland Ghigean ee 


Formerly at 
11 EAST 36th STREET, NEW YORK 
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Will It 
Interest You |@ 


know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


_know where you can get the goods you want? 
know what the latest news of the trade is? 
know how to increase the efficiency of your department? 
have a permanent New York mailing. address? 
receive information about any particular line? 
receive a reminder of coming events and activities? 
To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 


45 East 17th St t, 
Noe yeaa SUBSCRIPTION PRICE 

Domestic 

$3.00 a year 


$5.00 for 2 years 


Canada 
$4.00 a year 


Foreign 
55.50 a year 


Gentlemen :— | 
Please send the CROCKERY AND GLASS 
JOURNAL (including the Special Holiday | 

Edition and Spring and Fall Buying Num- 
bers) to the following address for which .... | 
enclose | 
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Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertising | 
Office, 45 East 17th Street. Entered as second-class matter September 2, 1920. at the post office at New York, under the act of March 878 
Vol. 108. No. 12. Sept. 23, 1926. 
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The 
York Shape 


What so perfectly graces a table as charming dinner- 
ware? 


A real vision has conceived this artistic and graceful 
York Shape. Its popularity is greatly added to by the 
large number of striking new decorations in which it 
is offered. 


Tue Epwm M. Knowrzs Cutna Co. 


EAST LIVERPOOL, OHIO 
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The 
Yellowstone 
Dinner 
Service 


Ivory Body 
Exclusively 
Octagon Model 


The Yellowstone is striking itr simplicity. There is no relief work, embossing, or irregular 
surface to compete with, or to detract from, the decorative effects. The soft ivory shade, 
reproducing the exquisite color tone of Belleek, and the plain octagon outlines, provide 
the ideal frame and background for the score of origina] decorations especially designed 
for this model. 


Many of the discriminating buyers who have already had opportunity to inspect the 
Yellowstone have been good enough to pronounce it the outstandinng creation of the 
year, one destined for unrivalled popularity. 


The Prices Will Be an Agreeable Surprise 
The 1926 Line Will Be 


Yellowstone shape in Ivory Body only 

Kwaker shape in both Ivory and White Bodies 

Empress, Republic and Hudson shapes in White Body only 
Complete Line of Cable Staples in White Body only 
Complete Line of Hotel Ware, Double Thick, White Body 
Complete Line of Hotel Ware, Half Thick, White Body 


A good assortment of Toilet shapes 


The Kwaker has previously been our leading shape in border, medallion and gold and white treat- 
ments. All of these patterns may now be had on the Kwaker in either the white or the ivory body. 
The ivory 1s slightly more expensive, but you may agree that it is worth the difference and more. 


PRODUCTION 


The equivalent of forty kilns on Ivory. 
The equivalent of sixty kilns on White. 


The Homer Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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QOUTBABLING 
BABEL — 


eS aN HE living languages today number 
| ) a eight hundred and sixty, not to take 
Cy Gl into consideration some five thou- 
sand dialects. This modern confu- 

sion of tongues outbabels Babel. 


Cardinal Mezzofanti, the greatest linguist 
the world has ever known, was acquainted 
with but one hundred and fourteen 
languages and dialects. 


How fortunate are we today when. a 
simply-worded advertisement written in 
English and published in the CROCKERY AND 
GLASS JOURNAL makes its appeal to buyers 
all over the country. 


A postcard request will 
bring our rates. 


The CROCKERY and GLASS JOURNAL 


The oldest publication in the field. 
45 East 17th Street New York 
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DECORATION NUMBER 135-G 


So) eam) 


Am exceptionally attractive decoration on our 


GLORIA SHAPE. 


Ca” 


The KNOWLES, TAYLOR & KNOWLES CO. 


EAST LIVERPOOL 
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INCORPORATED 
Street ee 22 


€ 
CHAMBORD 


An exclusive creation on the lovely Pilgrim shape 


The broad, lustrous ivory band, fin- 
ishing in a border of subdued mist 
blue edged with gold, gives this de- 
sign a particularly delicate beauty. 


Richly colored flower and_ bird 

groups are softened by the creamy ‘ 
whiteness and deep rich glaze which 

results from a patented kiln-firing 

process. This method makes pos- 

sible a china so hard that only a 

diamond will scratch it, and gives to 
color-decoration an extraordinary 

soft brilliance. 


The same design and shape, bor- 
dered with harvest yellow, is of 
equal beauty. Ask for the Eden 
—with or without the ivory band. 
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AS PAE EDITORS ES 1 P 
‘Customers How many times have you heard plaint. Then a month or two. Still the anticipated storm 
Non’t it said, when some one advocates a of disapproval failed to break. In fact, so far as could 
uike It”’ change in store policy—particularly be discovered, not a single customer noticed the difference 
one which entails the elimination of or, if they did, they didn’t say a word about it—Retail 
service of some kind—‘‘The customers won't like it?” Ledger. 


ind how many times does it ha 


{ possible displeasure on the part of the purchasing pub- 
¢ is sufficient to sidetrack a movement which would have 


ffected a real economy of one ki 


It happened in Boston not long ago when the Retail 
‘rade Board, after a careful investigation, suggested that 
2trated bags be used instead of the die-cut bags with 


ummed flaps. 


“Oh, no,” said the purchasing agents of many of the 
irger stores, ‘that wouldn’t do at all! Customers wouldn’t 


ke it. They’re accustomed to 
ummed flaps. They'd complain 
0 what does it matter if they 
éw dollars against incurring the 


Excellent theory. The only trouble was that it didn’t 
ork out in practice. The Retail Trade Board succeeded 

getting one or two of the big stores to try out the 
leaper bags. A week or two passed without a single com- 


. 
| 


ppen that this vague fear 


nd of another ? 


by the ding dong of a bell. 


the die-cut bags and the 
about the others at once. 
are cheaper. What’s a 
ill-will of the public?” 


ence these devout men must lead. 


A Contented Not long ago the Editor was driv- 
Existence ing over the mountains back in Sus- 


sex County, N. J., with a friend 
bound for a fishing trip. 
dusk and the sun was just dipping its golden head _be- 
hind a purple mountain. Suddenly the stillness was broken 


It was 


“Strange, a bell, surely there are no trains away back 
here.” A glance to the left answered the question. 
Snuggled serenely midst verdant trees and foliage were a 
cluster of little white buildings and in the center a build- 
ing with its cross towering skyward. 

A bearded monk in the foreground was pulling a rope 
that rang the bell which drew our attention to the scene. 
How peaceful it all seemed and what a contented exist- 


Nine 


ANAGER of the import china department of 
M Louis Wolf & Co., J. S. Lauterbach, who has 
been in Europe for the past four months was a 
passenger aboard the Lancastria, which docked last Mon- 
day. On his homeward voyage he had the unpleasant ex- 


perience of passing through the tail end of the recent hur- 
ricane which did so much damage in Florida the early part 


Mr. Lauterbach while abroad consulted 
with the heads of the various factories his firm represents 
in this country and reports that he has secured control for 
representation here of some special English lines in addi- 
tion to his regular German importations. 


of this week. 


George Higginson, with Johnson Bros., left last Thurs- 
day for a tour of the middle west in the interest of the 
line. He expects to be away until November 1. 


Fred C. Reimer, head of Fred C. Reimer & Co., Inc., 
importers, departed last Sunday for Chicago, where he 
opened up his lines on Monday. From there he will pro- 


ceed to the coast reaching New York again he hopes in 
time to eat Thanksgiving dinner at home. 


Italo E. Fronani, china and glassware buyer for Wood- 
ward & Lothrop, department store, Washington, D. C., 
arrived in New York, Tuesday. He departs for the Cap- 
itol today. 


David Fisk, treasurer of the importing house of Laz- 
arus & Rosenfeld, Inc., left this week on a business trip 
in the interest of his firm that will take him to Toronto 
and from there to Chicago. According to his plans Mr. 
Fisk expects to return to headquarters this coming Sunday. 


Edward O.B. Gonia, of Rockland, Me., accompanied by 
Mrs. Gonia, arrived in New York this week to place some 
orders for crockery. 

Joseph Witek, prominent St. Louis florist, stopped in 
New York this week enroute from the Sesqui-Centennial 
at Philadelphia and placed an order for some pottery with 
a local manufacturer’s agent. 


Included among the buyers in New York this week were 
O. H. Harris, china and glassware buyer for S. P. Dun- 
ham & Co., Trenton, N. J.; Miss E. R. Browne, Handi- 
work Shop Director for the Women’s Educational and 
Industrial Union, Boston., Mass.: Mrs. S. A. Patterson, 


china and glassware buyer for Knight & Wall Co., Tampa, 


Ten 


Fla.; Mrs. H. D. Bell, of R. E. Bell & Co, Sharon, Pa. 
R. H. Yarwood, with Beir Brothers, Niagara Falls, N. Y, 
Mass Baldack, with Bry-Block Mercantile Co., Memphis 
Tenn., and Sam Natkin, china lamps and glassware buyer 
for Mandell Bros., Chicago. 


Lampe at Lansburgh’s 


David Lampe will take up his new duties as advertising 
manager of Lansburgh & Bro. department store, Washing. 
ton, D. C., this week. Mr. Lampe was formerly adver. 
tising manager of The Hub and other Hecht stores ir 
Baltimore. At present his place in Baltimore is being 
filled by his assistant, Kenneth D. Engle. 


Klingaman Resigns 

O. A. Klingaman, well known retail selling expert, 
has resigned his post as sales promotional advised at Har- 
ris-Emery’s department store, Des Moines, Ja. He has 
been with the store for the last year. Before that he was 
with Wm. Filene’s Sons Company, Boston, the Uni- 
versity of Iowa and the merchandising staff of the Na- 
tional Retail Dry Goods Association, New York. 

His plans for the future have not as yet been announced, 


Ville De Paris Drops Name 


The name Ville de Paris, Los Angeles, widely known 
Pacific coast department store has been changed to the B. 
H. Dyas Company. The announcement was made 
recently by Herbert Wilson, sales manager of the store. 
Until recently the name B. H. Dyas Company was used 
only for the sporting goods department on the main floor 
of the store. 


Angle Joins Kaufmann’s 

J. H. Angle has been named advertising manager of 
Kaufmann’s Department Stores, Inc., Pittsburgh. Before 
coming to Pittsburgh Mr. Angle was associated with 
Hutzler Brothers, Inc., Baltimore department store, as 
sales manager. At one time he was with Las Salle & 
Koch Company, Toledo, and the Powers Mercantile 
Company, of Minneapolis. : 

In his new capacity Mr. Angle will be responsible to: 
F. A. Weston, director of the publicity for the store. 


Big Autumn Sale at Bloomingdale’s 


Bloomingdale’s recently announced its long-planned au- 
tumn sale through the newspapers of the city. 
In the center of a six-column ad was a crayon sketch 


ptember 23, 1926 


CROCKERY AND GLASS JOURNAL 


' the store with the sign “Est’d 1872, Block Long, 
lock Wide, and Growing.” 

“Why is the business of this store increasing every 
ar faster than the average increase of all the large stores 
‘the city?” the center copy read. 

seit has something for everybody all the time. 
arge, varied assortment of seasonable goods at Man- 
‘ttan’s most moderate prices. 


7. S. Pitcairn Low Man in Monthly Golf 
Tournament at Essex County C. C. 

W. S. Pitcairn, playing on his home course, the Essex 

yunty Country Club, West Orange, N. J., Tuesday, was 

wv man in the monthly golf tournament of the Pottery, 

ass and Brass Salesmen’s Association. His score was 

minus an allowance of four strokes, making an 82. 

]. J. Hines was second with 109, less 22 strokes hand- 

‘p, for an 87. 

W. S. Pitcairn was host for the day. 

The following scores were turned in: 


Player Strokes Hdecap. Net 
Mummevakayama ............ 92 4 88 
MMAtOW" 63... ses eee 94 6 88 
My ey. ec see as 117 
ek ee es as 109 
fe Wedgwood .......+.+5 106 L7 89 
a ae 8&8 
MMMIWET ee ee 96 J 92 
STE et ly 94 
MMMETIRAITHL ws... eee 86 4 82 
0 109 ee 87 
a 119 10 109 
MMeLOUSIIZ ............. 128 30 98 
meme Maxwell ............ 125 


Jina, Glass and Gift Association Launches 
Plan for Winter Gift Show 


(he officers and committees of the China, Glass & Gifts 
\ociation of Chicago have already set about the work 
farranging for the second annual China, Glass & Gift 
lw to be held at the Sherman Hotel from Jan. 24th 
Jan. 29th. President W. C. Owen is enthusiastic about 
Mpossibilities of spreading the scope of this merchan- 
i; shown and increasing the attendance materially. 
Ary effort will be made, not only to secure the interest of 
“gift buyers of the country, but the pottery and glass- 
a2 buyers as well. In view of the fact that many of the 
Ters of this association are also active in the manage- 
et of the Summer Gift Show at the Hotel Sherman, 
coming Winter exhibit will be conducted along the 
us high grade plans. 

ne publicity committee headed by Ralph B. Kraetsch, 
«etary of W. C. Owen, Inc., is about to inaugurate 
lidvertising campaign which will embrace direct mail 
> ell as trade paper advertising. 

le entertainment committee will again be headed by 
yéer Larsen of the Regal Art Co., who so capably con- 
i@d the memorable social function last year at the Fur- 
tle Club during the Winter Show. 

The to the low stocks of merchandise in the hands of 


Eleven 


merchants of the country just following the Holiday sea- 
son there is every assurance that the buyers will wel- 
come an opportunity such as the Winter show presents to 
replenish their stocks the latter part of January when their 
inventory work has been completed. 


“Eddie” Hammond Wins Another Race With 
Miss Westchester 2nd—Averages 40 15/100 
Miles an Hour—World’s Fastest Boat 

“Eddie” Hamomnd, popular manufacturer’s agent, con- 
tinued his winning streak with his speed boat, Miss West- 
chester 2nd, at the Corinthian Yacht Club, Washington, 
D. C., last Saturday and Sunday. 

Mr. Hammond piloted his boat home in first place after 
losing the first two heats to Spitfire. The race was run 
on a scoring basis for three heats. In the first heat Miss 
Westchester 2nd finished third; in the second heat in sec- 
ond place and first in the third heat. His score was 900 
points, as compared to 800 for Spitfire. 

Miss Westchester 2nd behaved very badly in the first 
two heats and was unable to show her best speed. For 
the third heat Mr. Hammond had a new magneto installed 
in his craft and she managed to win, although the connect- 
ing rod became loose near the end of the race and the boat 
finished on only three cylinders. Her average speed was 
40 15/100 miles an hour and experts declare her to be the 
fastest boat in the world in the 151 Class. 

Mr. Hammond received a beautiful silver trophy and a 
cash prize of $200 for his victory. 

Next Saturday and Sunday Miss Westchester 2nd will 
compete against twenty-five boats for a $400 purse at Bal- 
timore. This will mark her last start of the season follow- 
ing which she will be taken out of the water and stored 
until the season opens in Florida. 


No “Gift” Wrapping After Thanksgiving 

A uniform policy in regard to the wrapping of Christ- 
mas gifts this year has been adopted by department stores 
according to Harry Hogan, of the Retail Merchants As- 
sociation. 

In line with the policy, the stores will not furnish gift 
boxes or wrap as gift purchases of less than $1. No 
purchases of customers will be wrapped as gifts without 
authorization of floor manager, though gift boxes may be 
furnished if the purchase is large enough. 

One of the most noteworthy parts of the agreement, 
however, is that which declares that during the Christmas 
rush period, which is assumed to start right after Thanks- 
giving, no merchandise will be wrapped as a gift under 
any circumstances. 


Diamond Now General Manager 


Carl Diamond has been named general manager of 
Cromer-Cassel’s department store, Miami, Fla., to succeed 
Charles F. Jones, who resigned recently. 

Mr. Diamond started with the store ten years ago when 
the personnel numbered about a dozen. Today it boasts a 
selling and nonselling organization comprising more than 
400 employes. 


Twelve 


Change Shown In Dept. Stores’ Seasonal 
Ratios 

Figures for seasonal variation in department store 
trade, which were included in the survey of the Harvard 
Bureau of Business Research this year show considerable 
difference from those adopted by the Federal Reserve and 
used as a standard by the latter body in calculating its 
figures for department store volume from month to month 
“adjusted for seasonal variation.” 

For instance, according to the Federal Reserve standard 
October normally should run about 112 per cent of the 
average month and November 113 per cent. While ac- 
cording to the Harvard figures, department stores doing 
more than $1,000,000 a year normally show 115.8 per cent 
for October and 108.4 per cent for November. And 
stores doing less than $1,000,000 show 117.3 for October 
and 111.5 for November. 

The Federal Reserve figures indicate that a department 
store should show about the same volume for November as 
for October or a trifle better, while the Harvard calcula- 
tion shows that they should do noticeably better in Octo- 
ber than November. 

It is not surprising, however, that there should be a dis- 
crepancy between the Harvard and the Federal Reserve 
calculations, since the former, it is stated, are based on the 
department store experience for the years 1923, 1924 and 
1925, and the Federal Reserve standard is upon experience 
of the years 1919 to 1922 as a base. 

The apparent indication of the discrepancy, of course, 
is that the form of seasonal variation in department store 
sales is in itself a changing quantity, and that adjust- 
ments of actual monthly sales percentages to eliminate the 
seasonal variation factor are no longer dependable if based 
upon the standard of 1919-to-1922 experience. 

Seasonal variation figures as worked out by the Harvard 

3ureau on the 1923-25 basis, as compared with the Fed- 
eraly Reserve basis of 1O19-22 are: 


Harvard Bureau Federal 

figures for stores Reserve 

Over Under figures 

$1,000,000 $1,000,000 

Per cent eer cent Per cent 
Janpary “epee 84.3 82.6 87 
Hepiany <<. oe 779 70.5 TEA 
Var Che eee os 3 ee 96.8 94,2 100 
A pti aareeitac..os 7 02-2 104.1 104 
May> rec 3 Oe tbs fuse 102.6 1052/7 103 
ane, Seay eect 96.4 100.8 100 
July; oxtee Oeee Te Gi 81.3 75 
AUSUSt eh. Sn eee 79.8 78.5 78 
Septembera.: nee 92.4 92.5 91 
October rhea, wee 115.8 1173 AZ 
Noveniber saeco ae 108.4 ils ite 113 
December sim te cee. 165.7 161.0 160 


Figures for seasonal variation of inventories also are 
presented in the Harvard report for 1925. They are: 
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For stores over For stores unde 


$1,000,000 $1,000,000 
Parivary erates or te sense 87.7 87.8 
Pebrudrypen.. a ere 95.8 Oo 
Match lites Riana ee 104.0 104.6 
April 2S eee cet eee 105.8 106.2 
May. Seep tines, «neers 102.2 102.9 
June! ea eee ee eee 96.5 97.0 
July. 2 ees een ere OT 93.4 
USUST ER, eae ee eee 96.3 95.7 
Septembera't...e see 105.0 105.9 
October mh ce ae tines amie 110.9 110.7 
November) sti aan its 109.5 
December sent. see eee 92.6 91.0 


Says Salespeople Sell 15 Per Cent of Time 


Basing the salesperson’s time on a scale of 100 per cen 


L. F. Cornell, of Stukenberg & Brochers Company, Fre 
port, Ill., in addressing members of the Interstate Me 


chants’ Council at the recent convention, said that only 1 
per cent of the entire day was devoted to actual sellin, 

“Putting this subject of salesmanship on a per cei 
basis,” Mr. Cornell said, “I quote a few statistics thi 


might be of interest to you: 


How SALESPEOPLE SPEND TIME 


Pere 
Walking 2. asse... 0. es sa ve | 
Loafing ........ 06) 020.0000. . 0 } 
Useless. talking’ .............// orn 1 
Stockkeeping 2 .......-0.. 22,0... oan J 
Cleaning: 0.0... can ch ee es ses 0 rr ] 
Selling a2... Uahs Spe oct - os oan j 
I 

How Customers Are Lost 
| 
Per Ce 
Poor ‘salesmanship ................; #5 ‘ 


Indifference, ignorance, misrepresentation of goods.. « 
Mistakes | 


ee ee eC MOM MOM rr rerr yi yo § 


MCMC MCC 


ee 0 © ee oe 8 8 8 oe ee 0 6 8 8 0 8 o 0 6 8 6 0) 6) eee 


“The retail store in the small town, which means tow. 
under 50,000 population, today has a greater future th 
ever before, despite the paved roads, the mail-order hou 
and chain stores, if they will : 

Advertise well— 

Parking space. 
Service and courteous treatment. 
Style and quality, 
Truthful, moderate prices. 
Sell well— 


) 
} 


Give the unusual service. 
The personal touch and treatment to the buyer. | 
Intelligent and suggestive selling. | 
Dove-tailing departments to sell each other. 


| 


| 
| 


: 
| 
| 
| 


| 
| 
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| Stock’ well— 
| Meaning clean, orderly merchandise. 
New, smart goods. 
The latest styles in merchandise when the big city 
_ has it. 
Special week and values in different departments. 
Buy well— 
Frequent trips to the markets. 
Picking up unusual buys and quality goods. 
Small purchases, but many and often. 
And above all— 
Boost 100 per cent for your home town, your home 
community, your loyal family of store people and your 
neighborhood store by forming an allegiance with them 
all, talking over problems instead of the petty jealousies 
and bickerings that often occur with small-town mer- 
‘chants about getting together.” 


New York City Trade 


Of fifty-seven lines of business in New York City re- 

orting this week, fourteen were better than, twenty equal 

), and twenty-three below a year ago, states an item in the 

eptember 4th issue of Bradstreet’s. Five reported col- 

ctions better than a year ago, twenty-nine equal to a year 

so, and twenty below a year ago. Following is a sum- 

‘ary of lines reporting sales, ahead, equal to or below a 

2ar ago 2 

SALEs AHEAD oF YEAR AGo. 

Fruits & vegetables, com. 

Groceries, who. & job. 

Iron & steel, who. & job. 

Laundries, 

Lumber, who, 

Paints, mfg. 

Underwear, women’s mfg. 
SaLces Eguat to YEAR Aco, 

Cinaware, who, & job. Printing & publishing (books), 

Gaks & suits, women’s, mfg. mfg. 

(tton gds., who. & job. Shirts & collars, men’s, mfg. 

lesses & skirts, mig. Shoes, men’s, mfg. 

Fundries Shoes, men’s, ret. 

Frniture & refrig., mfg. Stationery, ret. 

ssware, who, & job. Tailors, customs, men’s, ret. 
tels Twine, who, & job. 

\chine tools, mfg. Women’s clothing, ret. 

Mn’s clothiers’, ret. Women’s specialty shops, ret. 

Fimbers’ supplies, who. & job. 

SALES BELOW 


sitomobiles, ret. 
hxes, wooden, mfg. 
lick, who. and mfg. 
(ment, who. 

Gal, ret. 

Gal, who. & job. 
l:partment stores 


YEAR AGO. 

Leather goods, mfg. 

Paper, wrapping, who. & job. 
Printing & publishing, job. 
Rayons, who. & job. 

Shoes, women’s, mfg. 

Shoes, women’s, ret. 

Silk goods, mfg. 

Silks, who. & job. 
Slaughtering & meat packing 
Suits, men’s, mfg. 
Underwear, men’s who. & job. 
Woolen goods, who. & job. 


The farmer has often little or no interest in his nearest 
‘wn. This leaves him without a sense of loyalty or sense 
0 duty which urges him to support the local market. Of- 
tetimes there is even marked antagonism between the town 
ul the rural community. 

Uhe mail-order catalog is near at hand, well illustrated, 
i a large variety for selection to save many trips “to 


Exes, paper, mfg. 
C-pets, who. & job, 
Frniture, ret. 

rmiture, who. & job. 
48S, window, who. 
‘siery, men’s, mfg. 
‘sl€ry, women’s, mfg. 
Jivelry, mfg. 

velry, ret. 
Ivelry, who. & job. 

t goods, who. & job. 
; 


ton.” Backwardness of many small town merchants 
eves them to supply only the small purchases that are 
Wated immediately. 
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. Chain Store Sales Increase in August 


If there has been any curtailment in'retail activity, it 
has not affected the chain stores. Virtually all of the im- 
portant systems report substantial increases for the month 
of August as against the same month in 1925 and sales 
for the first eight months in most cases are topping those 
for the same period last year. 

S. S. Kresge Company reports August sales of $8,713,- 
235, a gain of 6.5 per cent over the total of $8,178,457 for 
August, 1925. For the first eight months of 1926, sales 
amounted to $67,436,417, an increase of 11.7 per cent. 

F. W. Woolworth Company shows August sales of 
$19,015,330 as compared with $18,781,293 in August, 
1925, which represents an increase of 1.2 per cent. Sales 
during the first eight months of the current year reached 
$145,614,497, compared with $137,907,303 last year, ed 
gain of 5.5 per cent. Officials of the company attribute 
the comparatively small gain in August to the fact that 
the month had only four Saturdays while August of last 
year had five. 


Metropolitan Chain Stores, Inc., had an unusually good 
month during August. Sales reached $800,932 as against 
$663,670 last year, an increase of 20.7 per cent. Sales 
for the first eight months were $5,927,608 which com- 
pares with $4,582,549 in 1925, or a gain of 29.6 per cent. 

W. T. Grant Company reports August sales of $2,005,- 
984, which represents an increase of 18 per cent over the 
same month in 1925. Sales for the first eight months were 
16 per cent ahead of last year and totaled $19,183,278. 

The F.°& W. Grand 5-10-25 cent Stores, Inc., report 
August sales of $702,617, as against $622,305 for August 
of last year. This is an increase of 12.9 per cent. Sales 
totaled $5,894,322 for the eight month period of 1926 
compared with $4,446,463 last year, a gain of 32.5 per 
cent. 


“Mdse. Controler” Is Edler’s Title 


With the resignation of G. A. Barnum, merchandise 
manager of the D. H. Holmes Company, Ltd., New Or- 
leans, department store here, Noel Edler has been chosen 
to succeed him and given the new designation of “con- 
troller of merchandise.” 


The store describes Mr. Edler’s duties as follows: 
“He’s intrusted with the figures of the situation. He tells 
the buyer of his stock on hand; of his sales last year; of 
his possibilities for this year; of the increase expected of 
him; of the amount of money he’s expected to spend to 
bring about this increase. Then he sends the buyer out 
to buy his own merchandise. In this manner a Holmes 
buyer is morally responsible for the goods on his shelves, 
for the amount of his sales and for everything that touches 
his department.” 

E. Davis McCutcheon, advertising manager, is now 
director of sales and publicity. He will work with Mr. 
Evans, president of the store, with Mr. Edler and with 
the individual buyers through daily conference and will 
plan for them the best methods of conducting the various 
calendar events and other events from day to day, 


= 


‘t= 


Little Time Left for Placement of Specifica- 
tions for Fal Pottery 

T is contended by the generalware pottery manufac- 
| turers of the East Liverpool district that if buyers 

expect to secure prompt delivery of late fall and 
holiday merchandise this year, little time remains for the 
placement of specifications. Both the larger and smaller 
producers of dinnerware announced this week that with 
the receipt of increased fall and holiday orders, those 
interests who persist in delay in forwarding their speci- 
fications will not be in a position to have shipments guar- 
anteed. During the last fortnight there has been a favor- 
able change in the local market, so far as the receipt of 
additional business is concerned. Plants hereabouts are 
working on more active schedules than at any time since 
last spring, both in the production end and decorating 
departments. While there has been a favorable amount of 
business placed of late on open stock patterns, there is 
still a considerable demand for short sets, and with pro- 
nounced color decorations. This situation has prevailed 
in a general way during the last three quarters. Kiln 
production has shown some advancement during the last 
ten days, this being based upon the volume of natural 
gas consumed for kiln firing, and which consumption is 
always considered a correct record of either an increase 
or decrease in plant production. Road salesmen are cov- 
ering their territories, and they are forwarding more busi- 
ness than when making their late spring trips. These 
men have also advised home offices that retail stores are 
caring for larger crowds than formerly, and that business 
in a general way appears to have a decided upward trend. 
Considerable fall merchandise has already been shipped to 
distributors from the East Liverpool district, but manu- 
facturers have sounded a word of warning to those who 
are following a delay policy in placing late fall and holi- 
day business. 


Patrick McNicol on Vacation Trip 
Patrick McNicol, head of the Dresden Pottery Co., is 
making a trip through Canada and the eastern states on a 
vacation journey. He will later visit New York City 
before returning to his desk. 


H. W. Kibler Says Business Is Increased 


“For the last few weeks we have been in receipt of 
an increased volume of business,” declared H. W. Kibler, 
general manager of the Owen China Co., Minerva, O., 
this week. “In fact our business has shown a steady in- 
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crease over the summer months. From all present in| 
dications we are anticipating an exceptional heavy fa 
business.”’ This company is operating two plants at Mir 
erva, and their No. 1 has been in rather active productio 
throughout the year. Their No. 2 factory, which wa 
recently placed in. operation will be working full tim 
within the next ten days, according to the plans of th 
firm. New dinnerware patterns for 1927 delivery ar 
now being selected, but these will not be shown until lat 
this year. 


Duffy-Powers Store to Reorganize 


According to pottery salesmen traveling New Yor 
State territory, Federal Judge John R. Hazel has aj 
proved the reorganization plan of the Duffy-Powers Dé 
partment Store Co., Buffalo, N. Y. The firm has bee 
in the hands of a receiver for a period of time, and th 
receiver has been given until Jan. 16 next to carry out th 
reorganization as has been approved by court. The pla 
provides that all creditors be paid in full. Claims up t 
$50 will be paid in full upon approval, and others will b 
paid a cash dividend of 20 per cent, the balance to 1 
paid in six per cent income debenture maturing in 1 
years. James P. B. Duffy has been equity receiver. 


Peterkin Also Says Business Is Good 


“Business is very good, and we are looking for it t 
continue for the remainder of the season,’’ commented V\\ 
G. Peterkin, with H. Leonard & Son, jobbers, of Gran 
Rapids, Mich. Mr. Peterkin went on to say that so fa 
as his firm could observe, the present demand for met 
chandise is for holiday goods and staples, with both dir 
nerware and glassware sharing in this active movemen 
This jobbing interest is one of the oldest in the middi 
west, and has a large trade throughout the Michigan tei 
ritory, its stocks of dinnerware and glassware togethe 
with housefurnishings being the largest carried by am 
firm in that immediate territory. 


Pacific Coast Business Fair to Good 


According to W. G. Jackson, president and gener 
manager of the Empire China Co., Burbank, Calif., t 
indications on the Pacific Coast are “fair to good” for fa 
business. “There is, however, a much greater demand fc 
short sets in highly colored decorations, which has at lea 
temporarily supplanted the more conservative patter! 
that formerly made up the major part of the open stoc 
dinnerware business,” Mr. Jackson has explained. Durin 
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je last few months a number of factory improvements 
ve been completed by this interest, and the production 
the decorating department increased. 


| oS ae 
| Albright China Co. Issues Catalog 

| The Albright China Co., which operates a nine kiln 
lant at Scio, O., and a 14-kiln plant at Carrollton, O., has 
sued a rather elaborate illustrated catalogue showing a 
umber of patterns on its three dinner shapes. Their 
Glendere” is a fancy shape, while their “Pilgrim” is an 
stagon design. The “Highland” is a plain shape. New 
atterns have been recently selected for all of these 
aapes, but these will not be ready for delivery until early 
ithe new year. Both factories of this interest are work- 
ig actively, the demand for decorated goods at this time 
sing much heavier than earlier in the season. 


Charles H. Walker Ill With Pneumonia 


Charles H. Walker, general superintendent of the sev- 
cal plants of the Homer Laughlin China Co. here and 
t Newell, W. Va., is confined to his home suffering 
rom an attack of pneumonia. Mr. Walker is widely 
nown throughout the pottery industry of the country as 
ceramist. 


Coxon Belleek In Active Operation 

The new plant of the Coxon Belleek Pottery Co., 
Vooster, O., is now in active operation. This factory was 
artially constructed during the war period, with several 
ast Liverpool people interested in its management. No 
are was made, however, and the buildings remained in- 
ctive for a period of time, and until the present owners 
0k it over. A general line of this grade of goods is 
eing produced, the factory being the only one in the 
vestern territory in this class of production. The ware 
; of an exceptionally fine grade, and is being shown in a 
ariety of original treatments. 
| 

Associations Settle on Wage Agreement 
Effective as of Oct. 1 next, the new two-year wage 
greement between the United States Potters’ Association 
nd the National Brotherhood of Operative Potters will 
revail. This agreement was underwritten at a joint wage 
mmference at Atlantic City some weeks ago, and only 
linor changes have been incorporated into the contract. 
'0 wage advance was announced at the close of the con- 
erence, although one branch of the industry sought a 
irect increase of ten per cent. This, however, was not 
greed to. The agreement has now become a matter of 
2cord between the parties, and will continue operative 
ver a period of two years. 


Donald Thompson in Charge 
During the absence of George C. Thompson of the 
hompson Pottery Co., on a European trip, the general 
‘ices of the company will be in charge of Donald Thomp- 
mm. Mr. Thompson has planned a two months’ trip 


proad. 
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Chicago 
Philadelphia 
Baltimore 


CERAMIC CHEMICALS 
MINERALS, OXIDES 


“Whe 
ROESSLER 8HASSLACHER CHEMICAL 
709 Sixth Avenue, New York 


ASSURES 


a satisfactory 
and continuous 


Supply 


JP 7 SERS of this high 

quality spar are 
protected in their re- 
quirements by this fine 
deposit which is ade- 
quate to meet the de- 
mand for years. 


Minpro Spar is selected 
by leading pottery mak- 
ers for its unusual ex- 
cellence and the fact that 
it is of dependable qual- 


ity. 

Your requirements are 
met in every particular 
by Minpro Spar — 
ground to 140 and 200 
mesh. 


REG. U.S. PAT. OFF, 


SERVICE 


New Orleans Pittsburgh 
Boston Cleveland 
Kansas City Trenton 
San Francisco 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Illuminating Glassware Is Staging Comeback 
—Was Not In Active Demand 


Illuminating glassware which for a period of time was 
not in very active demand, appears to be staging a come- 
back. For some years fixture manufacturers eliminated 
glassware from their numerous designs and the only glass 
about the fixture was the bulb. Time and styles change 
in the fixture trade as in all other lines, and as a result 
more glass is being used about lighting fixtures today 
than for a long time. In fact the demand for residential 
glassware today is stronger than it has been for many 
years. With increased interest shown in this line of glass, 
the producers of lighting glass have been rather active in 
designing new shapes for this class of goods. Many 
former lines of lighting glass have been eliminated from 
catalogues of the manufacturers and new lines substituted. 
Additional shapes and designs are being added with fre- 
quency of late, so that not only do the fixture manufac- 
turers have something new, but the individual purchaser 
is now in a position where he or she can revise the light- 
ing effect of the home. When factory sales of lighting 
glassware declined to a low ebb some years ago, several of 
these manufacturers went into the fixture business in a 
nominal way for the purpose of marketing glassware. 
This situation was created because of the action of the 
fixture manufacturers eliminating glassware from their 
designs. Commercial lighting glassware, however, has 
been in steady request all along, due to the continued ac- 
tivity in building construction, and now the sale of illu- 
minating glassware for residential purposes is stronger 
than it has been for many years. 


R. W. Anderson Resigns Office 


R. W. Anderson, assistant to the president of the United 
States Glass Co., who has been with that organization for 
many years, has resigned his office. He has become asso- 
ciated with the Tidewater Glass Corp., Jacksonville, Fla., 
manufacturers of a general line of containers, and will 
leave this district within a few days for the south. Mr. 
Anderson will assume the active management of the Flor- 
ida plant, which is the largest of its character in the south- 
ern territory. 


St. Louis to Have New Department Store 


Report has been received here from St. Louis, Mo., 
of the opening there soon of a new department store to 
be known as and operated by the Dilig-Schuessler Co., and 
that Oct. 1 has been set as the opening date. All lines 
generally featured in a department store will be opened 
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by this new interest, including a housefurnishing goods 
section. Initial stocks are now being purchased. 
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Says Fall Outlook Is Promising 


“The fall outlook for business is very promising,” sug: 
gested C. H. Blumenauer of the Jefferson Glass Co., Fol- 
lansbee, W. Va., this week. ‘As we all know, theré is 
vast room for improvement in the glass industry, however, 
we believe we have gone through the worst of it, and 
from now on that we may look forward to steady opera- 
tions. Illuminating glassware, which is our main prod- 
uct, seems to be coming back, and there is now a healthy 
demand for residential glass, that a few years ago was 
entirely absent. We have been adding to our line of il 
luminating goods, and as the line now stands it is the most 
complete we have ever assembled.” For some years this 
factory was also in the production of tableware, featur- 
ing the famous “Chippendale” design, but in order that 
factory production could be confined to lighting glassware 
exclusively, the “Chippendale” tableware line of molds 
was taken over by the Central Glass Works, Wheeling, 
W. Va., where the line is now being produced. 


Marion Glass Co. Completes Tanks 


The Marion Glass Co., Shinnston, W. Va., has com- 
pleted the construction of two additional day tanks in its 
factory for the purpose of increasing its production of 
colored glassware. This factory was closed for a briet 
period recently for the purpose of making nominal factory 
repairs, and last week was placed in full operation, includ- 
ing the new day tanks. Peter Viggiano, general manager 
of this factory, declared this week that the plant will be 
operated to full capacity during the remainder of the 
year. “Business with us is exceptionally good,’ Mr. Vig- 
giano said, ‘‘considering what it has been during the last 
few months. Orders are coming in rapidly on our entire 
line, and we are assured of good business the balance of 
the season.” This factory is featuring a general line of 
opal, crystal and colored glassware, and proposes to add a 
number of items for 1927 delivery, it is said. 


Announcement has been made here of the incorporation 
at Wilmington, Del., of the Oklahoma Glass Co., with a 
capital stock of $250,000. 


Westmoreland Line in Great Request 
The very extensive line of colored glassware of the 
Westmoreland Glass Co., Grapeville, Pa., is in greater re 
quest than ever according to Charles H. West, president 
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i this company who this week said: “The outlook for 
ate fall and holiday business seems to us much better 
gan that existing a year ago. Orders are coming in from 
Il parts of the country, and this leads us to believe that all 
ections of the country is prosperous. Especially is this 
9 in the Pittsburgh district, where the steel industry is 
perating on an average from eighty-five per cent upward. 
‘olored glassware seems to be in better demand all over 
1e country, and it is our opinion that this situation will 
revail for many years to come.” 


Interest Shown in Annual Displays 


Interest in the forthcoming factory displays of pottery 
nd glass lines under the auspices of the Associated Glass 
- Pottery Manufacturers is developing, and within a few 
reeks active work will begin in preparing for this annual 
varketing event. Unless some unlooked for situation de- 
elops, more manufacturers willbe found at the Ft. Pitt 
fotel here next January than heretofore. All possible 
isplay space in the Ft. Pitt Hotel is under the option of 
ae Association, of which J. M. Hammer, of No. 140 
lighth Street, Pittsburgh, is secretary. Reservations are 
eing assigned by Mr. Hammer, and manufacturers who 
ropose to exhibit here next January of necessity must 
aake application to Mr. Hammer. All inquiries concern- 


ag the next display season now being received by the 
qanagement of the Ft. Pitt Hotel are being referred to 


F you had a salesman who 
sent in his card to a buyer 
and then said good-bye, how 
long would you keep him? 


Yet you are doing the same 
thing if your advertising month 
after month tells the buyer 
nothing but your company’s 
name—something he has 


known perhaps for years. Sh ee 
Make your advertising sell. Illustrating 
Illustrate your goods. Tell the Photography 
buyer what he can sell at a Advertising 
profit. Then you are getting 


something for the money you 
spend for advertising space. 


ROBERT RAWSTHORNE CO. 


Heeren Bldg.—8th & Penn—Pittsburgh, Pa. 
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the office of the secretary of the Association. At the Wil- 
liam Penn Hotel, reservations are being assigned by the 
management of that hotel, as the Association has only to 
do with the Ft. Pitt reservations. A number of manu- 
facturers who have not heretofore displayed here during 
the January season have made inquiry about display 
space, and where requirements have been met, reservations 
will be made in the order of their receipt. Last January 
a new record in the number of exhibitors was hung up, 
also in the number who visited the market and registered. 


Earl Chapman Sees Business as Fair 


Earl C. Chapman, of the D. C. Jenkins Glass Co. Ko- 
komo, Ind., has declared that present business conditions 
are fair, “but the outlook for late fall and holiday trade is 
better than that existing a year ago.”’ And he went on 
to relate: “There is quite a demand for specialty items 
in the gift shop line, and this trade is constantly increas- 
ing.’ Recently this company opened a new decorating 
department at its Kokomo factory which will be used 
exclusively for cold colors. 


Research Bureau to Convene 


A conference of the members of the Research Bureau 
for Retail Training, of the University of Pittsburgh will be 
held here, opening Sept. 30 and continuing to Oct. 3. 

(Continued on page 29) 
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H Illustrating our No. 40 line. A very lovely spiral flute, re- hd 
producing in a delightful manner the early Colonial. Made | 
| in sparkling crystal, green, also a combination of amber and ry 
| ory tals One of the most popular lines we have ever 0 
he produced. a 
] Complete line, including many novelties. 0 
Representatives 

' New York Boston Chicago r 
é Pali losepk, Murt Wallace, F. T. Renshaw t] 
i 200 Fifth Avenue 157 Summer St. 30 E. Randolph St. r 
= Philadelphia San Francisco Baltimore = 
[}§ Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 0 
i 1104 Arch St. 617 Mission St. 29 S. Hanover St. a 
LJ Factory Representative 4 
ir. E. B. Hill, 5453 Kenmore Ave. Telephone Ardmore 0897 L] 
=| Chicago fo) 
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il (be Duncan & Miller Glass Co. 


* Washington, Pa. 
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New YorkShowrooms Display New Wares 


Large Assortmens of Beautiful Mer- 


chandise Atracing Atention of Buyers 


Lovely Creations from the Wedgwood Factory 


Josiah Wedgwood & Sons, Inc., of America, 255 Fifth 
Ave., are prepared for the Fall and Winter seasons with 
one of the most thoroughly interesting and artistic lines 
that they have shown in some time. Mere words seem so 
helpless in the effort to describe some of the very lovely 
new decorative ideas brought out by this famous old fac- 
tory. Among the things of rare charm is the Ventnor 
china dinnerware pattern, a revival of an old shape and 
pattern. The decoration has been brought up to date to 
meet the present vogue for colorful treatment, it being 
worked out in beautiful enamel colors which make a rich 
contrast to the warm ivory glaze of the ware. The shape 
in itself is a thing of beauty, having that certain quaintness 
of the things of by-gone days that is always a joy to 
behold. _In rich china service plates the concern have 
achieved some wonderfully delightful creations—some of 
these featuring the Wedgwood powder green employed in 
connection with flat gold, paste gold, gold encrusted and 
hand-painted and scenic and floral decorations that are 
artistic to the extreme. Powder blue and Mazarine blue 
are used effectively in other treatments. Other new serv- 
ice plates worked out in brilliant enamels are surprisingly 
reasonably priced and are sure to prove quite irresistible 
in the retail store both from a viewpoint of artistic merit 
and modest pricing. Passing on to the earthenware din- 
nerware display one’s eve is sure to immediately strike the 
Saxon pattern on the old Pannier shape, which is all that 
could be wished for in a perfect balance of good taste in 
both shape and decorative treatment. In Queensware 
among the new things that are most attractive are new 
oval center pieces in open work and embossed patterns that 
could not be improved upon. There are also seven new 
patterns in embossed service plates as lovely as anything 
the factory have produced in this ware, also new shapes 
in candlesticks and other items. We have only grazed the 
surface in our brief description of the new things, for to 
do the line the justice it deserves it would require pages. 


“Borgfeldt Features New Isis Shape 

A treat is in store for those visiting the fifth floor of 
Geo. Borgfeldt & Co., 111 East 16th St., where is being 
shown a most comprehensive display of original designs 
on their new domestic Isis dinnerware shape. This is sure 
to prove a tremendously. popular seller for several reasons. 
In the first place the shape is molded along entirely orig- 
inal lines, is beautifully proportioned and particularly prac- 
tical. The casserole is footed and is in an artistic panel 
effect with a peaked knobbed cover. It adapts itself ideally 
to the newest styles of decorative treatments. One out- 
standing design is a harmonious pansy floral arrangement 
in a combination of about seven colors. A. thin red line 


Highteen 


edge and red connecting lines complete the decoration, An 
other is shown in a very dainty floral basket design iy 
colors that harmonize and blend together perfectly. Th 
shape is shown in a diversified selection of charmin 
treatments that are as tasteful as one could possibly wish 
This combined with the originality of the shape and at 
tractive pricing makes it one of the most interesting of th 
season’s offerings. 


1927 Meito China Line Is Well Worth Seeing 


The new Meito Japanese china line for 1927 import i: 
now ready for inspection at the salesrooms of Nagoye 
Seitosho, Ltd., the manufacturers, in the Fifth Avenue 
Building, 200 Fifth Ave. The line is tremendously inter- 
esting from every standpoint. In dinnerware is to be 
found an excellent selection of patterns that would indeed 
be difficult to improve upon. Some are along conventional 
types, while others are a radical departure from the usual 
and are sure to be welcomed by the buyer looking tor 
something particularly good in popular priced ware with 
merit. Their display of lustre tea sets, too, is quite amaz- 
ing, there being such a wide variety of lovely colors and 
decorative effects from which to choose. Then there is the 
showing of short lines in Meito scenic decorations. This 
type of decoration has always been a strong feature with 
the factory, but this year’s display seems to surpass their 
past efforts, in producing a line of such excellent sales 
possibilities. Another feature of the display is a line of 
fancy boxes which is sure to make ready sellers both for 
gift shops and regular china departments. Besides the 
productions mentioned from their regular factories the 
concern through close connections with other factories im 
Japan are exhibiting several lines of lustre tea sets, To- 
konabe ware, Banko ware and popular priced cups and 
saucers both from stock in New York or import. 


Taiyo Trading Co. Present Importations 

The Taiyo Trading Co., 101 Fifth Ave., importers of 
Japanese goods, have made a decided improvement to their 
showroom both in its appearance and by greatly imcreas- 
ing their display space. The latter has been made possible 
by the addition of a new balcony which extends around 
two sides and rear of the sales room and which is accessi- 
ble through the use of three stairways, one on either side 
and a third at the back. This provides considerably more 
floor space which is being utilized for their new import 
sample display. Manager R. Kondo, who has just recently 
arrived back in New York, has brought with him an as- 
sortment of new items of which the Taiyo Company has 
every reason to feel proud. There is shown a most diver- 
sified exhibit of beautiful lustre vari-colored tea sets, lus- 


(Continued on page 30) 
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Announcement to Jobbers 


Dinnerware 
Scenic and Fancy Ware 


Lustre Tea Sets and Novelties 


For 1927 Delivery 


Now Ready for Inspection 


Nagoya Seitosho, Ltd. 


Room 514 
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Chain Stores More Than Duplicating Units 


That chain-store development is not merely a matter of 

duplicating units producing standard rates of profits, but 
of building both sales volume and profit in the individual 
unit, as well as adding to the number of units, is force- 
fully brought out in an analysis of a recently issued finan- 
cial review of the McCrory Stores Corporation. 
Since 1913 the number of stores operated by this com- 
pany has increased from 108 to 183. Its total annual 
sales volume has increased from $3,395,000 to $29,593,000. 
Its average sales per store have increased from approxi- 
mately $50,000 annually to nearly $162,000, and its aver- 
age profit per store from $3,551 to more than $15,000. 
Total profits have increased from $383,500 in 1913 to 
$2,782,000 in 1925. 

For 1926 the company expects to reach total sales of 
$35,000,000 or more and to substantially better the profit 
figure of 1925. 
| For the first six months of this year the company’s net 
wofits were $795,000, a notable gain over the $695,000 
wofit for the same period of 1925. 

July sales are reported as having been 14.7 per cent 
thead of the same month in 1925. Total sales for the 
seven-month period ending with July were $16,645,000 or 
thout 17 per cent ahead of the volume for the same period 
pf 1925, 

By December of this year, it is announced, the com- 
vany will have in operation 195 stores. The year’s sched- 


ule provided for the opening of twelve new stores, of 
which six are already in operation. 

There are now outstanding 450,654 shares of common 
stock at no par value. Last year the company’s earning, 
after the payment of preferred dividends, were equal to 
$5.71 a share on common. The biggest years of the com- 
pany, from the viewpoint of earnings per share were 
1922, at $15.06 per share, 1920 at $10.24 per share and 
1921 at $9.10 per share, but it should be explained in 
connection with this statement that the year 1921 was the 
first since 1913 to see a stock dividend declared. 

In 1920 the first cash dividend, on common, was paid 
since 1913. It was $1 per share. A similar cash divi- 
dend was paid in 1923, and in both 1924 and 1925 the 
cash dividend amounted to only 40 cents. Against this, 
however, must be balanced generous stock dividends, that 
of 1921 being 24 per cent, followed by 14 per cent in 1922, 
then 18 per cent the following year, 8 per cent in 1924 
and 3 per cent in 1925. 


The street was thronged with thousands of hurrying 
pedestrians. Suddenly a woman’s cry rose shrilly above 
the noise of the passing throngs. “Give me air,” she 
shrieked. The crowds gasped and stood aside—and a 
woman triumphantly drove her car, with one flat tire, 


into the filling station—U. of Wash. Columns. 
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Percentage of Crockery and Glass Failures 
Small 


Extending the improvement of the four immediately 
preceding months, commercial failures in the United 
States for August show a further reduction. Thus the 
number of defaults reported to R. G. Dun & Co. for that 
period is 1593, which is slightly below the July total of 
1605 and compares with 1708 insolvencies in June, 1730 in 
May and 1957 in April. It was during the latter month 
that the progressive decrease in number of failures began, 
the March aggregate being 1984. The August defaults 
show some numerical increase over those of the corre- 
sponding month of 1925, when the total was 1513, and also 
are in excess of the number for August of both 1924 and 
1923. The present showing is, however, relatively satis- 
factory when the larger number of firms in business now 
is considered. 

Not only is the number of insolvencies for August less 
than that for recent preceding months, but the liabilities 
also are smaller. The indebtedness of $28,129,660 re- 
ported last month compares with $29,680,008 in July, 
about $29,400,000 in June, fully $33,500,000 in May and 
approximately $38,500,000 in April. The high point for 
this year was $43,661,144 last January. Moreover, last 
month’s liabilities, despite the increased number of fail- 
ures, is materially below the $37,158,861 of August, 1925, 
and is, in fact, less than the amount for August of all 
years since 1919, when the commercial mortality was at an 
unusually low point. 
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Ready for Shipment— 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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Monthly and quarterly reports of business failures, 
showing number and liabilities, are contrasted below for 
the periods mentioned: 


Number Liabilities 

1926 1925 1924 1926 
INTIS USTs einen Cree 1593 1513 1520 $28,129,660 
Julkys 4.25:; ce eens 1605 1685 1615 29,680,009 
WP LINGy wet ide eee 1708 1745 1607 29,407,523 
IM ayia: Je see eens 1730 1767 1816 33,543,318 
Apaal-, = nie eee 1957 1939 1707 38,487,321 
AS CBEIRISR ind 5S 08Ax 5395 5451 5130 $101,438,162 
Miah co eee ro 1984 1859 1817 ,622, 
Rebiiaryaeeeeeenner 1801 1793 1730 34,176,348 
January, Cae eee 2296 PBN 2108 43,661,444 
lStequiartenme teetene 6081 5969 5655 $108, 460,339 

1925 1924 1923 1925 
Decembetieer od... cee. 1878 2040 1841 $36,528,160 
November asec ....soce 1672 1653 1704 35,922,421 
October maaeeeee nes 1581 1696 1673 29,543,870 
Ath Guanteneaesacs ate S131 5389 5218 $101,994,451 
Septembenmmennnacncee 1465 1306 1226 $30,687,319 
PATI OUISTie ay Ree eee le 1513 1520 1319 37,158,861 
Vtslyee! 7 oGc 5 ata see 1685 1615 1231 34,505,191 
SdueC Wat tebar moe see 4663 4441 3776 $102,351,371 
Teves kee hes Sete 1745 1607 1358 $36,701,496 
Mal yaen einer ee 1767 1816 1530 37,026,552 
Ant iL ye Chien coe 1939 1707 1520 37,188,622 
2d tgiar tera. 1. cee 5451 5130 4408 $110,916,670 
Marchi emg 1859 1817 1682 $34,004,731 
February. tesc.)sateee 1793 1730 1508 40,123,017 
Jantiar yoke ook ei 2317 2108 2126 34,354,032 
Ise quartet. ce iaeee 5969 5655 5316 $128,481,780 


Further analysis of the August insolvency statement 
shows 449 failures in the manufacturing division, with 
liabilities of $12,515,585. In point of number, this is 
equivalent to 28.2 per cent of the total of all defaults for 
the month, while the manufacturing indebtedness repre- 
sents 44.5 per cent of the aggregate amount involved. Of 
the fifteen separate manufacturing classifications, six show 
a smaller number of insolvencies than for August, 1925, 
these being machinery and tools; hats, gloves and furs; 
chemicals and drugs; milling and bakers; leather, shoes 
and harness, and glass, earthenware and brick. The trad- 
ing group discloses 1071 failures for August, this year, 
and $14,095,543 of liabilities. The number represents 
67.2 per cent of all defaults for the month, while the im- 
debtedness is equivalent to 50.1 per cent of the total in- 
volved by all commercial insolvencies. 

In the following table comparison is made of the num- 
ber of commercial failures in the United States, covering 
three years, by leading classes of trade, and the liabilities | 
reported in each class for August, this year: | 


Number Liabilities © 
Manufacturers 1926 1925 1924 1926 | 
Iron & foundries...... 4 1 3 $471,000 © 
Machinery, etc........ 23 25 37 823,233 
Woolens, ete.4:..02. 2: 3 3 5 80,000 
@ottonkce lacenan eae 2 48s Z 17,580 
amber, ete. s2. 2.8) 43 31 29 2,596,917 © 
Clothing & mill’y...... 52 41 53 1,216,814 | 
Hats & gloves......... 6 8 9 94,300 
Chem, &-drugs..5. 2%... 3 5 10 46,771 | 
Paints ac Ouse sence ac Aa 1 ‘. ae | 
Printing, etc....... Mead 18 21 173,509 
Milling & bak......... 39 4] 38 419,783 
Ibeath, &o.shoesye.. se: 12 21 17 356,161 © 
Right Stabe sere. ae 4 4 6 19,169 
Glasses etc meee er 4 7 5 177,500 
All other a: Mees 230 160 178 6,022,928 | 
Total manfes:. 449 365 414 $12,515,585 
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| WHAT TO BUY 
| AND WHERE TO 
BUY IT IN — 


CHICAGO 


A DIRECTORY OF 
THE PERMANENT 
ROOMS 


DISPLAY 


FOSTORIA GLASS CoO. EARL W. NEWTON AND IRA A. JONES CO. 
a : : ASSOCIATES 9 North Wabash Avenue 
Chicago Display, 806-7-8 Masonic 
Temple IMPERIAL GLASS CO. Representing: 
Flint Glassware z Harry G. Dalzell Kal 4 poy ea Pope Gosser China Co. Seneca Glass Co. 
Pree and Blown : OWEN CHINA CO. — Susquehanna Cut Glass Co., Coshocton Glass 


Etchings, Cuttings Phone 
and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBRING, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 


for rates. 
FURNITURE MART 


9 North Wabash Ave. Phone: Central 3236 


This ‘‘card’”’ can be made to yield 
big dwidends. Phone Wabash 0860 


Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades, 


ee oe 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


BUR hee coue Disk x ET M CON- 
AINS LINES 
BIRRCT J TE OR MEACTORIES 


Phone: Superior 4100 Room 930 

_ Traders 

General stores......... 67 94 87 $792,838 
Memos MmeatS.......... 249 241 238 1,667,634 
Hotels & res't........ 69 82 75 741,918 
Mimuors & tob......... 27, 21 22 240,208 
fomgt., Ge furn’g........ 122 144 134 1,293,146 
Himes. & carpets...... 65 54 55 1,064,238 
Bummer Tub... .......- 36 43 39 488,357 
ime ec CKry.......... 38 33 36 886,262 
H'ware & stoves....... 43 32 17 748,460 
Chem, & drugs........ 4] 31 OF, 299,339 
Semmmts) & oils........ 6 4 2 105,417 
Jewelry & clks........ 28 36 23 407,898 
Books & papers........ 10 8 5 871,047 
IWats & gloves........ 11 3 11 127.922 
oo Sh 259 243 243 4,390,860 
ferotal trading........ 1071 1069 1024 $14,095,543 
Other ca ae 72 79 82 1,518,532 
iemoial com’l......... 1593 1513 1520 $28, 129,660 
Weems 1925.......... 1513 ahi eae 37,158,861 


Wanamaker Store Unveils Statue 

In recognition of his splendid service to the cause of 
American independence, the John Wanamaker store has 
placed a statue of Marquis de Lafayette between the col- 
umns of the Chestnut Street entrance of the store. 

At the unveiling exercises held here during the cele- 
bration of Lafayette Marne Day at the Sesqui-Centennial 
Exposition, Bainbridge Colby, former Secretary of State, 
expresses America’s tribute to the great French military 
leader. Count de Sartiges, French Charge d’Affaires in 
Washington, represented the French Government at the 
ceremonies. 
| The statue is a replica of that standing in front of the 
Louvre on the Rue de Rivoli in Paris, stands ten feet high, 
and was executed by J. P. Gras, sculptor of the original. 


Winona Stores Use Same Stationery 
One method of boosting Winona as a trading center 
hich fas been adopted by a number of stores here is the 
ase of a “co-operative” letterhead. 
This stationery is in the form of a four-page leaflet, 
ke: first page being blank except for the imprint of the 


| 
| 


: 


store’s name and a footnote calling attention to the other 
pages. The first page is used for letter writing in the 
regular way. The other three pages are devoted to printed 
matter advertising Winona and the section it serves. 


Dept Store Sales August Gain 6.5 Per Cent 


Preliminary reports to the Federal Reserve System 
from retail firms in all sections of the United States in- 
dicate that the volume of retail trade in August of this 
year was considerably larger than in August, 1925. Total 
sales of 507 department stores were 6.5 per cent larger 
than a year ago and sales of two mail-order houses were 
12 per cent larger. Department store sales were larger 
than a year ago in all Federal Reserve districts except 
the Minneapolis and Kansas City districts, the largest in- 
creases, ranging from 9 to 15 per cent, being in the New 
York, Chicago, and Dallas Federal Reserve districts. 
Of the reporting stores 304 had larger sales than last 
year and 203 had smaller sales. 

Sales of 5 and 10 cent variety chain stores (five report- 
ing chains) were about 5 per cent larger than in August 
a year ago. 

Percentage changes in dollar sales between August, 1925 
and 1926, are given in the following table: 


Total number of Po Cror 
stores Inc. or Dec. 
reporting comp. with 
Total Inc. Dec. Aug., 1925 
TS OSEORUMMAMIE CT's cp 'ci's aise oie ees 62 oo) 27 + 8.5 
ING WOR MORIOe Ne ics soles os v0 200 43 12 + 92 
ABIES yeh) ae eae 74 38 36 + 24 
ACV OIA Ui, o's = yee oom 40 As, 15 + 3.5 
NIC ONICMMMT AR ie ccicveia s «ye 5 47 30 17 es 
JENA EMSIRS Seo RR 47 29 18 + 3.0 
Chicaanee ee . Ge ed «ccs oss 47 29 18 12.4 
Sie WOES... Aree 19 11 8 + 3.7 
WOMCADOIEE 5. .- sess vias + 14 6 8 — 6.6 
PRATISAS ME UIE. or. «),<cfne Hem «35 Bh 12 15 — 1.6 
SAI Se (ots oe gees ee 8 15 12 3 +14.7 
CyATL Pe PATICIGCD wis es crolepaieiais 74 4] 44 He Ws 
vei) | er. Uf 504 203 Bie se 
Mail order houses (two houses) ....s.cccsresscsecssness +12.3 
Romania stores . (five chains).s.<. i. sewele cies teuke wens ax odee AS 
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Two NEW AND DIFFERENT BULB BOXES 


Made in light-green, amber 
and blue. No. 8130 is about 5 in. 
by 2'4 in. high. No. 8131 meas- 
ures 7, in. by 3 in. by 2%, in. 


EE ee | 

No. 8130—OovAL | 
Their cost is low. | | 
Ready sales are sure. | 
Growing of bulbs in- gi 3 a | 


doors increases every 
year. No. 8131—oBLONG 


UNITED STATES GLASS*GOMPANGS 


PITTSBURGH, PA. 


No. 1820—5 part Relish With Cocktail Center 
mH 


Westmoreland Glass Co. ———— (et soe king Tein 


° New York 
Grapeville, Pa. : E. J. Nickey 

204 Grand Avenue, 
Manufaciurers of a ; “4 Milwaukee, Wis. 


NUL UNL BIT F. A. Miner, 


High Grade Glassware, Plain Cut and Decorated National Wr io 


: - py! : E. E. Wilgus, 
For Gift Shops, Florists and Table Use wea 
é aan i} Boston, Mass. 
Representatives Earl W. Newton & 
NEW YORK PHILADELPHIA 9 N. Wabash 
H. C. Gray Co., Fred Stott, “onleneo, a 
200 Fifth Avenue 1007 Filbert Street Western Glass 


Products Co., 149 
BOSTON SAN FRANCISCO New Montgomery 
Yel, Het whee an fed Himmelstern Bros., St., San Francisco, 
earl Street 718 Mission Street efor 
Traveling Representatives LOS ANGELES Westra 


R. B. Reineck, 


NATIONAL CHina Co. 


Himmelstern Bros 
1422 E,. Marquette Road rat id Seattle, Wash. 
CHICAGO 643 S. aa St |] Western Glass 
R. A. Keel, SEATTLE, WASH. SALINEVILLE .*« <= > OHIO roducts Co., 
4039 Lincoln Avenue Himmelstern Bros., A t ms oe ah 
ICAGO Terminal Sales Bldg. ‘ 1 fe 


“Crockery and Glass Journal’ Representative 
Flies in Torlottings New Plane 


By FREDERICK S. OLIVER 


AVING been extended a cordial invitation by 

Gabriel Torlotting, head of E. Torlotting, Inc., 

to pay him a yisit at Curtiss Field, L. I., the 
writer last Saturday availed himself of the opportunity 
to motor over to the field from his home a short distance 
away and look over the new Waco plane which “Gabe” 
has just recently purchased. 

Upon my arrival I found Mr. Torlotting already on the 
field ready and dressed to fly and had the pleasure of being 
introduced to Russel G. Shults, an experienced aviator 
and licensed pilot, who flies with Mr. Torlotting. Later 
on in the afternoon I had ample opportunity to witness 
Mr. Shults’ capable handling of the plane. 

These two boys form a great combination and a flying 
pair that would be hard to beat, as I saw them do some 
great flying together, and judging from the way “Gabe” 
handles his ship, itis not going to be long until he is a 
qualified pilot. In fact, in my humble estimation, he 1s 
thoroughly competent to have his license now. 

The plane is a little beauty, as will be seen in the accom- 
panying illustrations. As mentioned above, it is a Waco 
equipped with an eight cylinder V type Curtiss OX5 motor. 
It carries three passengers and can attain a speed of 115 
miles per hour. 

After making several flights which the writer watched 
from the ground, Mr. Torlotting insisted that I take a 
“jump.” Accordingly I climbed in with Pilot Shults and 
in no time was in the air. For the uninitiated who have 
not been up I might say it is a wonderful experience, most 
fascinating and not without its thrills. The biggest “kick” 
i had from it was banking on the turns when the plane was 
tipped to an approximate 40 degree angle, but, of course, 


no stunt flying was done while I was aboard, otherwise no 
doubt it would have been better yet. 

We attained a height of about 1,200 feet and flew over 
to Mineola after we had circled the field a few times where 
at that place the County Fair was in progress and the main 
attraction for the afternoon being some good auto races. 
We circled around over the track looking down, watching 
the races, which proved most exciting and interesting. 

While he has only had his ship a comparatively short 
time, Mr. Torlotting has already done some cross country 
flving. Purchasing the plane at Troy, O., and accompanied 
by Mr. Shults, these two boys flew to Curtiss Field, com- 
ing by way of Loudenville and Mentor, O., Northeast, 
Pa., Erie, Pa., Buffalo, N. Y., and thence to the field on 
Long Island. To illustrate their speed the flight down 
from Buffalo was done in a trifle over three hours. While 
around Northeast, Pa., they flew through a heavy rain 
storm, fog and clouds coming down as low as 200 feet 
over the New York Central Railroad tracks. On the other 
had over Hammondsport a height of 10,000 feet was 
attained. 


Mr. Torlotting is to be congratulated both in regard to 
the fine ship he owns and the way he flies it. I can safely 
say if anyone in the trade is so fortunate as to receive an 
invitation to jump off with him they need have no hesi- 
tancy in doing so. Perhaps the best illustration of this is 
that Mrs. Oliver, who accompanied the writer to the field 
with every intention of not lettng him go up, ended in 
making two flights herself, which bespeaks a world of con- 
fidence in both Mr. Torlotting and his ship. I say “All 


good luck in the world to him”. 


Left to right: Gabriel Torlotting and Pilot Russel G. Shults. The New Waco Plane. Mr. and Mrs. Frederick S. Oliver. 
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New Designs in Shapes and Patterns Now on View : 
JOHN DAVISON 
INCORPORATED : | 
14 Barclay Street New York 
Kg 
Sole Agents for _ 
THE COALPORT CHINA CO., Ltd. : 
Highest Grade of English China rel 
F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. | 
Earthenware Art Pottery : | 
ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. : 

China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


pilvavitve\iivarlivavilvevl 


Handsome Line of 


LAMPS 


with Silk and Parchment Shades 
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Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 
practices for the daily use of the 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” Se ae 


SEMI-SQUARE——PLAIN EDGE An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


A practical, concise treatise of 
Ceramic words, terms, uses and 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Demarest Publications, Inc. 


Representatives Publishers 
HERBERT K. CONNOR CHAS. A. WEIDEMANN | 
East West 


45 East 17th St. New York 


ROY E. HENDERSON 
President 


September 23, 1926 CROCKERY AND GLASS JOURNAL Twenty-five 


“THE OREGON” 


from” 


MYOTT, SON & CO. 


Here is a pattern that we endorse to 
the nation. We think so well of it 
that we are carrying it in stock crates. 
It shows fruit clusters, modernly done 
in tones of red, orange, green and blue. 
Green lines give a finishing touch. It 
comes in the new 12-sided TRAFAL- 
GAR shape on the beautiful Myott 
ivory body. Send for assortments and 
prices. 


JUSTIN THARAUD, Inc. 


SOLE AGENTS 


24 West 23d St. NEW YORK 


Telephone Gramercy 5150 


erware pattern. Simple, effective and more beautiful every day you 
live with it. Applied on the Chelsea Wicker shape. Decoration is in groups of quaint old English flowers 
painted under the glaze in rich warm enamel colors of brown, green, red and purple. 


Send for Samples and Price Lists Stock Carried in New York 
Copeland & Thompson, Inc., 206 Fifth Avenue, New York 


Illustrating our greatest selling dinn 


| 
| 


| 
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Soda Fountain Ware 


HE increase of soda _ and 

luncheonette business opens 
another big market for fancy china. 
The Winterling pattern illustrated 
has won deserved’ popularity 
through its excellent quality and 
moderate price. 


Send for Samples 


The name WINTERLING on fancy china 
denotes QUALITY 
as does the HEINRICH mark on dinnerware. 


We are sole U. 8S. agents for both. 


ae | HEINRICH ano WINTERLING nc. 


{02 cepyith 


t ART ph 


Entire 5th floor, 49-51 West 23rd St., New York. 


a 
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TAKE ADVANTAGE 
BY ORDERING FROM 
JAPANESE SPECIALISTS 


No. 149-4 Cigarette Holder 


Decorated or Plain 


gman 
the Salesman 
as Service 


Large Variety of Latest Designs 
at Right Prices 


Immediate delivery from New York stock. 


HARUTA & G, 


aurcurciroikarrarrorranrarrarananoananaAnanonananaAnAiAnAna 


This patented smoker’s companion, named “Van’s 
Own” after its designer, combines into a single 
item cigarette holder ash tray and two holders for 


paper or box matches. - IMPORTERS OF - g 
aon? Own” Pe big seller, so order now and gain the — A _ —_____,_________,______j}/_, 4 
advantages of “‘first run’’ sales. Write for prices c lai q 
colors and décoraiet: in aaantiiiee ee 1 JAPANESE GOODS : 

' : 141-147 FIFTH AVENUE ie 
THE NEw MARTINSVILLEGLASSMFG.Co. So PAE WES BS : 
New England Showroom: Ke 

C. W. Pingree, 99 Bedford St., Boston, Mass. Ke 


NEw MARTINSVILLE.W. VA. 


AMA AmAmAMARATATARAnAMAiAnAnATAMAIARARAnAmamaAman 


New York Imports 


September 16 


'§. S. Lucia, Sept. 13 from Cadiz, Spain 
Hudson Fwdg. & Shpg. Co., 47 cases glassware 
American Express Co., 33 cases glassware 
Hudson Fwdg. & Shpg. Co., 8 cases glassware 
Nat. City Bank, 73 cases glassware 
§. S. Baltic from Liverpool, England 
Davis, Collamore & Co., 1 cask chinaware 
Hall, H. E., Pottery Co., 16 crates earthenware 
Kupper, H. C., 2 crates earthenware 
Spence, C. R., & Co., 4 crates earthenware 
Fondeville, A. J.. & Co., 5 crates earthenware 
Dickinson, E. B., 5 packages earthenware 
Boote, E., 5 casks earthenware 
Maddock & Miller, 38 packages china and earthenware 
Davison, J., Inc., 11 packages china and earthenware 
Edmmston, H. C., 2 packages crockery 
Lazarus & Rosenfeld, 9 crates earthenware 
Mansell, H., 10 crates earthenware 
| Ovingotn Bros. & Co., 3 casks earthenware 
Vogt & Dose, 10 casks earthenware 
Leyland, P., 15 casks earthenware 
Guaranty Trust Co., 6 crates earthenware 
Panama Pacific Line, 48 crates earthenware 
§. S. Majestic from Southampton, England 
Tobias & Co., 2 cases glassware 
Cunard S. S. Line, 12 cases glassware 
Borchard, 1 cask glassware, 2 casks porcelain 
Vandegrift, F. B., & Co., 9 cases glassware 
Haviland China Co., 38 casks porcelain 
Vogt & Dose, 16 casks porcelain 
S. S. Laconia from Liverpool, England 
Sellers, C. W., 18 cases china and earthenware 
Rowland & Marsellus, 3 casks earthenware 
Corbett & Co., 8 packages earthenware 
Meakin & Ridgway, 19 packages earthenware and china 
Bimbel Bros., 5 hogsheads earthenware 
Borgfeldt, G., & Co., 1 hogshead earthenware, 3 crates earthen- 
ware 
Gerlach, F. C., 26 hogsheads earthenware 
Pitcairn, W. S., Corp. 29 packages earthenware and china 
Plummer, W. H., & Co., 4 hogsheads earthenware 


September 17 


S. S. Conte Rosso from Genoa, Italy 
| Borgfeldt, G., & Co., 10 cases chinaware 
S. S. Sweden Maru from Hamburg, Germany 
Gennerrt, G., Inc., 1 case glassware 
Gary Eigner Corp., 17 cases crockery 
Owen Walsh Mfg. Co., 1 case crockery 
| Weiss & Biheller, 128 cases glass shades 
| Weiss & Biheller, 18 cases glassware 


, Gimbel Bros., 62 crates toys, glassware 
| Jacobs & Kassler, 12 cases glassware 
| Atlantic Import Corp., 1 case crockery 
| Butler Bros., 30 cases toys, crockery 
) Asche, C. H., & Co., 44 cases toys, crockery, etc. 
Grace Nat. Bank, 5 cases hollow glass, 5 cases crockery 
| Bank of U. S., 245 cases crockery, glassware, etc. 
Redden, C. A., 5 casks porcelain 

Bracher, A. J., & Co., 21 cases pottery 
_ Sheldon, G. W., & Co., 2 cases china 
3. S. Thuringia from Hamburg, Germany 
| Sheldon, G. W. & Co., 20 cases hollow glass 
_ Rowland Marsellus Co., 2 cases earthenware 
Wolf, E., 1 case crockery 

Wetheimer Plehn & Levy, 4 cases crockery 
Goldman, H. A., 18 cases crockery 

Commonwealth Bank, 19 cases hollow glass 
| Sullivan, W. C. & Co., 3 cases crockery 

mporters Service Co., 14 cases hollow glass 
| Friedlander, O. O. Co., 1 case crockery 
; Spence, C. R. & Co., 37 cases crockery toys 
| Wapier, N., 2 cases porcelain 
| Harrison, A., 6 cases glassware, 1 case hollow glass 
) Macy, R. H. & Co., 33 cases glassware 

Bank of United States, 138 cases crockery glassware 
| Godwins, R. J. Sons, 2 cases crockery 

| Wolf, E., 1 case crockery 

Wetheimer Plehn & Levy, 4 cases crockery 

| Goldman, H. A. Inc., 18 cases crockery 

| Commonwealth Bank, 19 cases hollow glass 

| Sullivan, W. C. & Co., 3 cases crockery 
aS Service Co., 14 cases hollow glass 


} 


: 
/ 


Friedlander, O. O., 2 cases crockery 
Inwald Glass Co., 45 cases lamp shades and globes 
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Goldman, Sachs & Co., 7 cases glassware crockery 
Sheldon, G. W. & Co., 15 cases earthenware glassware 
Woolworths, F. W., 12 cases earthenware 

American Art Novelties, 5 cases glassware 

American Shipping Co., 8 cases earthenware 


S. S. Thuringia from Hamburg, Germany 


Henningson, 1 case china and earthenware 
Gallagher & Ascher, 13 cases hollow glass 
Khouri, A. N. & Bros., 1 case hollow glass 
Schenkers, Inc., 17 cases crockery glassware 
Stern, T. L. & Co., 4 cases glassware 

Page, Madden Co., 18 cases earthenware 
Borgfeldt, G. & Co., 12 cases toys, crockery, etc. 
Sheldon, G. W. & Co., 42 cases glassware 
Samstag & Hilder Bros., 46 cases toys, crockery 
Pomerance, S. H. & Co., 38 cases glassware, etc, 
Neuwirth, H., Co., 24 cases glassware 

Neuwirth, H., Co., 24 cases woodenware, 26 cases glassware. 
Straus, N. & Sons, 42 cases crockery earthenware 
Wolf, L. & Co., 17 cases earthenware 
Wanamaker, J., 24 cases toys, crockery, ete. 

Saks & Co., 15 cases toys, glassware etc. 
Andrews, D. C. & Co., 46 cases toys, crockery, etc. 
Cofod, A. F. & Co., 5 cases crockery 


S. S. Luetzow from Bremen, Germany 


Sellers, C. W., 12 cases decalcomanias 

Pomerance, S. H. & Co., 1 case chinaware 

Fisher Scientific Co., 3 cases crockery 

Borgfeldt, G. & Co., 4 cases glassware 

Henjes, F., 1 case crockery 

Equitable Trust Co., 46 cases crockery 

Borgfeldt, G. & Co., 52 cases toys, crockery, etc. 


September 18 


S. S. Seydlitz from Hamburg, Germany 


Phoenix Shipping Co., 6 crates earthenware 

Heemsoth & Basse, 1 case earthenware 

Woolworth, F. W. & Co., 7 cases glassware 

Marshall Field & Co., 12 cases toys, ete. 

Saks & Co., 6 cases earthenware, 1 case toys 

Herbert Neuwirth Co., 28 cases glassware 
Wanamaker, J., 10 cases toys, 2 cases glassware 
McEwen, Halliburton Dry Goods Co., 1 case crockery 
Ruhe, F. H, 35 cases glassware 

Kress, S. H. & Co., 5 cases crockery 


S. S. Innoko from Rotterdam 


Woolworth, F. W. & Co., 254 cases toys 
Bloch, L. D. & Co., 34 cases earthenware and glass 
Lazarus & Rosenfeld, Inc., 73 crates crockery 


S. S. Berengaria from Southampton, England 


Burke, 1 case chinaware 

Downing, R. F. & Co., 3 cases glassware, 1 case crockery 
Beith, A. & H., Inc., 5 cases glassware 

Sullivan, W. C. & Co., 3 cases crockery 

Wetheimer, Plehn & Levy, 3 cases crockery 

Commonwealth Bank, 4 cases hollow glass 

Goetz, O., Inc, 50 cases glassware 

Strauss Bros. & Co., 14 cases glassware 

Gallagher & Ascher, 72 cases earthenware 

Sullivan, W. C. & Co., 1 case glassware, 3 cases crockery 
Bernard, J. E. & Co., 21 cases glassware 

Schenkers, Inc., 79 packages glassware 

Wess, H. A., 3 cases glassware 

Frankel Importing Co., 2 cases crockery 

Vandegrift, F. B. & Co., 7 cases glassware 

Wolf, L. & Co., 31 cases toys, earthenware, etc. 

Sommers, E. L. & Co., 1 case crockery 

Guthman, Salomon & Co, 1 case glassware, 5 cases crockery 
Globe Shipping Co., 28 cases glassware, woodenware, etc. 
Pomerance, S. H. & Co., 11 cases glassware, ete. 

Sheldon, G. W. & Co.. 5 cases glassware 

Hirsch, G. & Sons, 23 cases glassware 

Bernard, J. E. & Co, 102 cases toys, crockery, ete. 


September 20 


S. S. Resolute from Hemburg, Germany 


Phoenix Shipping Co., 1 case crockery, 2 cases glassware 

Wolf, L. & Co., 2 cases earthenware, 1 case crockery 

Straus, N. & Sons, 5 cases hollow glass, 2 cases crockery, 1 case 
glass ware 

Mohawk Novelty Co., 1 case toys, 3 crockery 

Belgian Trading Co., 8 cases glassware 

Friedlaender, O. O. & Co., 22 cases glassware 

Herbert & Neuwirth, 9 cases woodenware, 6 cases glassware 
7 cases crockery 

Borgfeldt, G. & Co., 13 cases earthenware 

Harrison, A. & Co., 8 cases hollow glassware 

Freedman & Slater, 2 cases earthenware 
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DID YOU EVER 
STRODE UP 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vart- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 


45 East 17th Street 
New York Cuy 
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Pottery News 
(Continued from page 15) 


National China Co. Announces Agencies 

The National China Co., Salineville, O., has announced 
eight selling agencies for its line of dinnerware, these ex- 
tending from the Atlantic to the Pacific Coast. The more 
recent additions to its selling offices being Western Glass 
Products Co., with sales rooms in the New Montgomery 
Building, San Francisco; L. C. Smith Building, Seattle, 
Wash., and at 1216 Fourth Avenue, Los Angeles. The 
entire line of the National is shown in each of these sales- 
rooms. The Chicago sample room is in charge of Earl 
W. Newton and Associates, while D. King Irwin is show- 
ing the line in New York City. E. J. Nickey is traveling 
the Northwest territory out of Milwaukee, Wis., and E. 
E. Wilgus the eastern territory, with headquarters at 
Boston. F. A. Miner of Rochester, N. Y., is covering 
New York state territory. 


Glass News 
(Continued from page 17) 


Members of the Advisory Committee of the Store Man- 
agers Division of the National Retail Drygoods Asso- 
ciation will also meet here Oct. 4 to consider plans for 
a meeting in New York next February, and also one in 
Pittsburgh next May. All of the larger department store 
interests in the country are identified with this line of 
endeavor. 


: F. M. Beggs to Join Monongaha Staff 


_ Following his resignation of general superintendent of 


the Tiffin, O., plant of the United States Glass Co., an- 
nouncement has been made by F. M. Beggs that he will 
become identified with the Monongaha Glass Co., with 
general offices at Fairmont, W. Va. Mr. Beggs has been 
connected with the “States” for many years, and with the 
Monongaha factory he will be intimately associated with 
the tableware production end. 


Chemistry in the World’s Work 


—D. Van Nostrand Co., New York, have just pub- 
lished an interesting illustrated book entitled Chemistry 
in the World’s Work, by Harrison E. Howe, editor, In- 
dustrial and Engineering Chemistry; Technologic Series, 
American Chemical Society Monographs. As the preface 
points out Chemistry in the World’s Work is written 
path the object to emphasize in language easily under- 
stood by those not technically trained, the part which 
chemistry has played in assisting in the attainment of our 
resent level of civilization. The book is written in a 
clear concise style and tells in an interesting way how 
chemistry has made substantial contributions to the effort 
j0 break the bonds imposed hy solitude. The net price 


f this book is $3.00. 
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Macy Will Retire Preferred Stock 


R. H. Macy & Co., Inc., New York, through its bank- 
ers, Lehman Brothers, recently offered a new issue of 
$7,500,000 of 51% per cent serial gold debenture bonds at 
prices to yield from 4.75 to 5.20 per cent at maturity. The 
bonds will be retired at the rate of $750,000 annually 
from October 1, 1927, to 1936. 

The proceeds of this issue of debenture bonds will be 
applied toward redeeming the $8,800,000 par value 7 per 
cent cumulative preferred stock which the company has 
elected to redeem at 115 and accrued dividend on De- 
cember 15, 1926. The balance of cash necessary for this 
purpose will be supplied by the company out of its ac- 
cumulated earnings. 

Stock called for redemption, if in satisfactory trans- 
ferable form, will be accepted on a 4% per cent interest 
basis in payment for the debenture bonds allotted, provided 
that notice of the number of such shares to be tendered in 
payment is received not later than October 18, 1926. 

According to Jesse Isador Straus, president of R. H. 
Macy & Co., Inc., net sales for the year ended January 
30, 1926, were $66,505,459 and net profits $4,813,815, or 
12.2 times the interest requirements on this issue. The 
average earnings for the last four years is $3,863,585 per 
annum, or over 9.8 times the interest charges for the serial 
debenture bonds. For the six months ending July 30, 
1926, of the current fiscal year, net sales were approxi- 
mately 15 per cent greater than those of the corresponding 
period of 1925. It is estimated that net profits for the 


_ same period have increased at least in proportion. 


The difference between the amount of the new bond 
issue and the value of the preferred stock called in will be 
paid out of the treasury, it is explained. 

For practical purposes, the result of the transaction will 
be that the store will substitute a 514 per cent burden for 
a 7 per cent charge on $7,500,000 worth of working cap- 
ital. This should be a difference of about $130,000 a 
year. 


Edwards Addition Open 


The new two-story addition to the E. W. Edwards & 
Son department store, Buffalo, started last spring is now 
open to the public. It is located at Pearl, West Genessee 
and Franklin Streets. 

The furniture and house furnishings departments have 
been moved into the new building, and the space formerly 
occupied by these departments in the Main street store will 
be used to expand other merchandising divisions. 


One-Day Air Mail Aids Buying Office 

Members of the American Retailers Association in Chi- 
cago, St. Paul, and Milwaukee are getting one-day serv- 
ice through the use of the air mail service, according to 
an announcement made at headquarters here. 

The schedule shows that matter leaving the A. R. A. 
office at 6 P. M. arrives at the B. F. Schlesinger & Sons 
stores on the Coast the third morning, 
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Wiss VAS ING ia Hey 


Rates: 40 cents per line for first insertion; 20 cents per line 
lor following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


COMMISSION MEN WANTED 


ANTED commission men to sell as side line, light cut glass 
tableware in crystal and colors. Some good territory now 
open including New York City and Chicago, Illinois. Catalogue 
oe request. The Marion Glass Manufacuring Company, Marion, 
hio. 


SALESMAN WANTED 


3aGRESSIVE salesman wanted to sell domestic and imported 

lines of glassware. Covering New York, New England and 
Pennsylvania territory. Excellent opportunity. Reply to Box 572, 
care CROCKERY AND GLAss JOURNAL. 


Buyers in New York 


SEPTEMBER 16, 1926 
W. W. Taylor, housefurnishing goods, D. M. Read Co., Bridge- 
port, Conn., 315 Fourth Ave. 
G. A. Booth, housefurnishing goods, B. Loewenstein & Bros., 
Memphis, Tenn., 112 West 38th St., 14th floor. 
A. E. Pyne, china, glass and housefurnishing goods, 455 Seventh 
Ave., 17th floor. 


SEPTEMBER 17, 1926 


C. C. Campbell, housefurnishings, Hutzler Bros. Co., Baltimore, 
Md., 1440 Broadway (Assoc. Mdsg. Corp.). 

Mr. Moreland, housefurnishings, china, Mendel & Harris, Inc., 
New Haven, Conn., 115 West 30th St. (B. F. Levis). 

Mrs. J. Maurice, art goods, boudoir and bed lamps, Hub, Balti- 
more, Md., 1100 Broadway. 

Mr. Hurburt, china, glass and lamps, D. M. Read Co., Bridge- 
port, Conn., 315 Fourth Ave. 

J. J. Fagan, kitchen furnishing goods and toys, Shartenberg & 
Robinson, Pawtucket, R. I., 315 Fourth Ave. 

I. D. Knight, housefurnishing goods and toys, Holden & Stone, 
Pittsfield, Mass., 105 Madison Ave. 


SepTeMBER, 20, 1926 


R. Rolen, housefurnishings, G. W. Thompson Co., Galveston, 
Texas, 120 West 32nd St. (A. Fantl). 


SEPTEMBER 21, 1926 


J. Kohnfelder, housefurnishings, toys, Kaufmann & Baer Co., 
Pittsburgh, Pa., 116 West 32nd St. 

A. J. Moser, toys, housefurnishings, I. Sulzbacher Co., Steuben- 
ville, O., 1150 Broadway (F. Lilienthal & Co.). ; 

I. E. Fronani, china, glass, pottery, Woodward and Lothrop, 
Washington, D. C., 370 Seventh Ave., Room 1702. 

G. T. Ades, toys and basement merchandise, Fair Store, Ander- 
son, Inc., 128 West 31st St., 7th floor. 

Miss Windham, lamps and objects of art, Raphael Weill Co., 
Inc., San Francisco, Calif., 455 Seventh Ave. 


“NUROCK” 


The most popular 
BAKING AND 
SERVING 
WARE 
made in America 
ells because its 

erviceable, 
ightly and 
anitary. 
THE BRUSH POTTERY CO. 
ZANESVILLE, OHIO 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 
We make the “LINES THAT SELL.” 


ss 


| PETER POTTER | 
T Won't 
Be ON ne 
NOW. (ie 


PETER POTTER SAYS: Only ninety-three mor 
days ’till Christmas. Th’ fellers in th’ trade thet don’ 
get their orders in pretty quick now ere liable to gi 
left. 


Miss B. Dooqd, gifts and art goods, Culbertson’s, Spokane 
Wash., 16 West 32nd St., Room 1402. 
SEPTEMBER 22, 1926 


S. Bram, housefurnishings, Bernheimer Leader Stores, Balti 
more, Md., 128 W. 31st St. (American Retailers Assn.). 

Mr. McLaughlin, lamps, Newcomb-Endicott Co., Detroit, Mich 

W. P. Bartholomew, toys, housefurnishings, Strain Bros., Grea 
Falls, Mont., 128 W. 31st St. (Weill & Hartmann). 

A. Long, lamps, Dayton Co., Minneapolis, Minn., 1440 Broad 
way (Assoc. Dry Goods). 


Mr. Tonner, housefurnishings, The Hub, Wheeling, West Va. 
131 W. 35th St.7C). Harthlaye ine). 

A. Schwartz, housefurnishing goods, Hecht Bros. Co., Balti: 
more, Md., 1150 Broadway. 

Miss H. Dud, gifts, Edward Wren Co., Springfield, Ohio, 12 
West 31st St., 7th floor. 


New York Showrooms 
(Continued from page 18) 


tre vases, fancy vases and lacquered goods such as com: 
partment boxes, trays, etc. These are all brand new anc 
represent their advance showings for 1927. The mair 
floor devoted to the open stock lines, has on exhibit a 
splendid display of lustre and Tokonabe wall brackets ir 
a diversity of shapes. In lustre the colorings tend to- 
wards blues and yellows with floral decorations, while on 
others a raised bird treatment is used to excellent advan- 
tage. The well known Taiyo lines of china such as tea 
sets, etc., in open stock are also being shown in a larget 
selection of patterns than ever. Novelties for the gift 
shop are being shown as well. ! 
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re | 
If You're Interested 
e 

in Lamps— 

You will want to read the 
Buyers Lamp Directory 
Published every other month 

Full of information on merchandising of lamps 
and shades—carrying a complete directory of 
manufacturers—what they make—where to find 
them, the Buyers Lamp Directory, with its new 


Dress and increased circulation gives the trade 
an unusually large volume of buying power. 


Write for Rates 


Buyers Lamp Directory 


Demarest Publications, Inc., 
Publishers 


45 East 17th Street New York 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


PEMIOREIe e Neglyy oe. otha id anes sie fancy 
FUSS Sn ee ea plain 
ETS OE Oates eee ar octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories ' ; 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


“Pottery and Porcelain” 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have, The illustrations alone would well repay 
them for the outlay, 


It contains a list of over 300 Ceramic Factories 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


, 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


g SSSeeeeeceseesesenesooese Reeeeeceesse 


CONCERNING OUR : 
HOLIDAY NUMBER 


Lo 


e 


Copy is now being received 
for the Holiday Number of the 
CROCKERY AND GLASS JOURNAL. 


The 1926 issue will consist of 
some 250 pages, more beautiful 
and elaborate than ever. 


You can not afford not to be 
represented in this issue. 


ww gs 


For INFORMATION AND RATES INQUIRE 


CROCKERY AND GLASS JOURNAL 


45 East 17th St. New York City 
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New York Directory 


IMPORTERS 


FERDINAND BING & CO.’S, Sue- 
cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, 
Lamps. 


EDWARD BOOTHE, 85-87 West 28d 
St. 
Wood & _ Sons’ 


Cauldon China. 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chip» and Glass, 
of Lamps, Shades aud Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, Ince., 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, .NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware trom Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Inc., 89-41 
West 23d St. 


Ahrenfeldt French China. 
ae CHINA CORP., 39 W. 28rd 


Bronzes, Marbles and 


Mfrs. 


Earthenware and 
Phone, Ashland 


920 


1107 


“Haviland China” 


Joseph M. Watte, Pres. Gram. 0687. 
German dinnerware and fancy china. 


LEVY BROS. CHINA CO., 
28rd St. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 


plates. Immediate delivery. Gramercy 
4393. 


MADDOCK & MILLER, Inc., 39-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 58-57 West 23d 
St. 
Japanese Goods. 


Some 


The Fifth Avenue 
Building 
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Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


ees N. LEYLAND, Inc., 184 Fifth 
ve. 


King & Barrett, teapots: George 
Jones & Sons, Lrd., china; Wedgwood 


& Co.. Ltd.. earthenware. Telephone. 
Gramercy 6626. 

FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, “Schier- 
holz”—Art Goods, “Royal Dux”—Art 


Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 
Spec H. RUHE; 14. West 2ena 
be 
Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228. 
THE SENDAR COMPANY, 35-387 
West 28rd St. 
“Open Stock English Dinnerware Blue 
Willow.” Domestic dinnerware. Vit- 
rified Hotel china. 


PAUL A. STRAUB & CO., 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole. distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 


149- 


105-107 


Lamps and Bric-a- 


Brac 
B. TOMBY & CO., 20 West 238d St. 
Representing: Hutschenreuther Selb, 


Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges. France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 

J. H. VENON, Inc., 104 Fifth Ave. 


Martin China. Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden: Rorstrand 


China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Buee Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons. Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 

BRYCE BROTHERS COMPANY 

| Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


September 23, 192 
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CAMBRIDGE (0.) GLASS CO., New A. _E. HULL POTTERY CO., 200 MANUFACTURERS’ AGENTS 
York Salesroom, 184 Fifth Avenue. Fifth Ave. 

Manufacturers “Nearcut” tableware, Manufacturers and Importers, Earth- HORACE C. GRAY CO., Fifth Ave- 
thin blown tumblers and stemware. enware, China and Glassware. wis Building. * 

ECONOMY GLASS CO., Morgan- ROSEVILLE POTTERY CO., 18 Representing Fenton Art Glass Co., 
town, W. Va. D. King Irwin, Repre- West 28rd St. F. D. Van Arsdale, Glassware, cut, colored and plain. 
sentative, Fifth Ave. Building New York Manager. : Sterling Glass Co., Fine Heavy 
Fine blown tumblers and stemware. Art Pottery—Jardinieres, etc.—Chil- Cut Glass. Westmoreland Glass Co., 

BrARge Gc dren’s Items. High peas Table Glassware he 

FOSTORIA L Q., 141-147 Specialties. Indiana Glass Co., Presse 
Fifth Ave. THE SEBRING POTTERY CO., Se- Table Glassware and Lamps. West End 
Pressed and blown glassware. Chas. bring, Ohio. Pottery Co., Dinnerware und Spectal- 
L. Weddle, Representative. New York Office and Sample Room, ties. Co-Operative Flint Glass Co., 

; 206 Lexington Ave. Chicago Office Table and Soda Fountain Glassware, 

GILLINDER & SONS, Inc., 220 Fifth and Sample Room, American Furni- Aquaria, etc. Telephone, Gramercy 
Ave. ture Mart Building, Spaces 930 and 6311. 

Lighting glassware, glass specialties. 931, 666 Lake Shore Drive. 

SUSQUEHANA CUT GLASS CO., THE CRESCENT CHINA CO., Se- Pr ; 
T. W. Hamilton, Representative, 184 bring, Ohio. D. KING IRWIN, Fifth Avenue Build- 
Fufth Ave. M. I. George, Representative, 206 Lex- ing. 

THE ROSBERN GLASSWARE ington Ave. High-Grade Dinner Ware. Iroquois China Co., Hotel China. Na- 
DEP. 12.11 West ee S: JOHN L. PASMANTIER & SONS, 5 tional China Co., Quality dinnerware. 

’ L : Paden City Glass Mfg. Co., Table, sod- 
Manufacturers of light cut and gold West 20th St. untai lassware. Econo l 

t g : f fountain glassware. conomy Glass 
encrustations. Phone Chelsea 0746, Quality Dinnerware and Pottery Spe- Co. Suite 319, telephone, Gramerc 

cialties. Telephones, Chelsea 8265 and 6571 , ; y 
WESTON GLASS CO., INC. 0540 971. 

Blown Tableware. T. W. Hamilton, ; 
Representative, 139 Fifth Ave. 

UNITED STATES GLASS CO., Ailbe- THOMAS G. JONES, Fifth Avenue 
marle Bldg., 24th St. and Broadway. Building. 

Pressed and blown glassware. COX & COMPANY Representing McKee Glass Co., Bel- 

WESTMORELAND GLASS CO grade Glass Co., D. C. Jenkins Glass 
Horace C. Gray Co. Ratvcienta: 120 Fifth Avenue Co., Mound City Glass Co. Pressed 
tives, Fifth Avenue Building. Entire 5th Floor ae oer vite Telephones, 
a a sesre, decorated glassware, N. W. corner of 17th Street ; 

Telephone Watkins 8467 
LAMPS, SHADES AND LIGHT- See tetamaes & CO., Inc., 19-21 W. 
24t ts 
ING FIXTURES Glassware Manufacturers and Factory Agents. 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd, St. 
Electric Lighting 
Lamps. 


oye BRISBOIS, INC., 200 Fifth 
ve. 
Room 210, Lamps and Cut Glass. 


SEAN HAWTHORN, 225 Fifth 
ve. 
Wrought Iron Lamps. ‘The Better 
Kind,” “Ann Murphy Shades.” 


ee G'..ASS CO., 230 Fifth 
ve. 
Illuminating glassware, electric port- 


ables, oil lamps, etc. Telephones. 
Ashland 9024-9025. 


“Pp H. E. RAINAUD CO., 225 Fifth 
ve. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 
Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Fixtures and 


Telephone 


DOMESTIC POTTERY 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 

T. B. Clark & Co. 

S. K. Bitner & Co. 


Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., Fifth 


Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 

Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 


China Co., dinnerware. Telephone 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


ART INDUSTRIES, INC., 225 Fifth Boas Bailding 
i of “Lavinite” Art China and glass decorators. Gold en- ae Need ae se Oe Dah 
ate Table, and Boudoir . Lamps crusted, lustre, plate etchings and light Representing Maryland Glass_ Co., 
ewe tt d $1.00 Special ‘ cuttings on colored and crystal glass- Cumberland, Md., and Guerin-Poyat- 
ovelties an . pecials. ware. Elite, Ltd., Dinnerware Lines. 
casas nnn eset 
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Satisted customers keapus busy 


The 
HOSTESS" 


Watteau style panels 
in blue, with biack 
lace overlay. “Horns 
of Plenty” at either 
end with gay colored 
flowers. Tangerine 
lines for trim. 


SALES REPRESENTATIVES: 


N. Y. Office—John L. Pasmantier & Sons, 5 W. 20th Street 
Chicago Office—Gordon A. Weese, Room 348 Hotel Morrison 
Eastern Representative—Herbert A. Wellington, Boston,Mass 


The 
Cyooksville China Co. 


Crooksville, Ohio 


Kopp Glass, Inc. 


Successors to 


Pittsburgh Lamp, Brass & Glass Co.'s 


(Swissvale Plant) 


Manufacturers of 


Delica White Cased Glass 


Crystal Kopp Railroad 


Colors and Marine 
and Signal Glass 
Cased for Special Glass 
Illuminating kee os for 
Uses Special Purposes 


Novelties and Specialties 


K. G. I. “°° SATISFY 
KOPP GLASS, Inc. 


Swissvale, Pa. 
NICHOLAS KOPP HARRY A. ROSS 


President Sales Manager 


HOLIDAY NOVELTIES 


to atract Puzzled Gift Buyers. Will 
be found in abundance in our latest 


importations of Japanese Goods. 


Decorative and useful articles made 
of China, Art Pottery, Brasseaam 
Bronze, Lacquered Woodenware, 
Artificial Flowers, Screens, Carved 
Furnitures amps, ere: 


Catalogue on Request 


MOGI MOMONO!& CO., Inc. 


IMPORTERS OF JAPANESE Goopbs 


105-107 E. 16th St., New York 


SenRRAIAIA? 


The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 


and 


Get It 


40 cents per line for first insertion; 
20 cents per line for following in- 

Rates: sertions. Seven words per line 
Minimum initial charge $2. pays 
ble in advance. 


. al Haviland | 


China i 


Overlooking Madison Square, “Where Fifth Avenue Crosses New York’s Main Street” 


Haviland China 


Is Now Installed in Its Modernly Appointed and 


FASILY-REACHED NEW HOME 


1107 Broadway, at Twenty-fourth Street, New Y ork 


TRADE MARKS 


It is a great pleasure for us to asvilay showing many new designs of 
extend to our friends in the france?’ -- GENUINE HAVILAND 
trade a cordial invitation to on Siren CHINA for the Fall season 
visit us in our new home eek: which by virtue of their beau- 


which by reason of its very tiful decorations and attrac- 


central location is accessible ae tive shapes should not be 
gilande P 


from all points. We are Vee overlooked. 


on decorated china 


Haviland China Co., Inc. 


Telephone — Watkins 2967-2968 
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BRASS FRAME, NICKELED PLATED WITH THREE PART RELISH 
DISH AND COVER CUT IN RICH FLORAL PATTERN 


THREE COLORS — AMBER, GREEN and ROSE 


3° DOZERBLOTS .....) .ee $13.20 PER DOZEN 
6 * WE 12.00 eae. 7} 
4 > . ln 120000 es * 


Frames—No Packing Charge—F.O.B. Brooklyn, N. Y. 
Linings — Plus Packing Charge — F.O.B. Factory 


These Prices Hold Good for a Limited Time Only 


GEORGE BORGFELDT & CO., 111 East 16th St., New York 


See and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertising ! 
ce, 45 East 17th Street. Entered as second-class matter September 2. 1920. at the post office at New York, under the act of March 3, 
Vol. 108. No. 18. Sept. 30, 1926. 
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Acclaimed throughout the best stores everywhere 
the quality leader, The Edwin M. Knowles dinner- 
ware has attracted to its standard a host of loyal 
friends. 


Tue Epwin M. Knowtes Cuina Co. 


EAST LIVERPOOL, OHIO 
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Vernon Pattern Patented Design 2991 


Warning 


We have been advised that our Vernon dinnerware pattern No. 2991 
as illustrated, has been copied and is being marketed by another manu- 
facturer. 


We wish to call the attention of the trade that B. Tomby & Co. hold 
the exclusive patent rights on this design and any infringement thereof 
will force them to take action to protect their interest. 


B. Tomby & Company 
20 West 23d Street 
New York 


Manufacturers Agents 
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© ROSENTRAL 
Reto Ivory China 


ROSENTHAL IVORY CHINA, the highest achievement in 


the art of pottery is now available for distribution from our 


New York Stock 


Fined hood 


ROSENTHAL CHINA with its supreme qualities has ap- 
pealed to the public at large through beauty of decoration, tex- 
ture and glaze and is now enhanced by its first [VORY body which 


has successfully been put on the market. 


We advertise 


Rosenthal-Ivory China 


now because we have overcome the tremendous manufacturing difh- 
culties in bringing out an IVORY body on hard fired china, and 
are today in a position to satisfy the overwhelming demands made 
on us by the trade from all parts of the country. 


The 
Rosenthal China Corporation 


149-151 Fifth Avenue 
corner 21st Street, Ninth Floor 


New York 


Our next advertisement dwelling 
on Ivory decorations will ap- 
pear in the next issue 


of this paper 
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| ENGLAND 


This quaint, old Eng- 
lish back stamp (Regis- 
tered) identifies genuine | 
Fondeville Homestead 
Ware. Look for it! 


| 


HomeEsteEaAD 
WEAR 


English Dinnerwear at its Best. 


Three Weights, in Twenty Timely Patterns 


ACH pattern exquisitely handpainted and 
underglazed upon an Ivory Body, beauti- 
ful for its depth and lustre. 


Select from three weights; the regular Din- 
nerware and Hotel weights, and the new special 
Tearoom weight, midway between, and ideal to 
withstand the shocks of rough usage. 


In the Tearoom weight, the plates are flat 
rimmed after the English Bone China Shape, 
with a graceful edge, just slightly rounded for 
added protection against chipping. In the 
heavier Hotel weight this edge is welded. 


Our new illustrated catalogue, and price list 
offers comprehensive suggestions for gifts and 


novelties. SEND FOR IT! 


{ Homestead Ware is now being 
lL. shown by our representatives. § 


Ss hese ee See ene anh se eee "ic etd 


No. 15004. BUD VASE 


A. J. FONDEVILLE & CO. 


This “Nymph” etching has been applied 24 West 23rd Street New VorkiGity 


to about twenty popular numbers of lead- 
blown tableware. 


Footed Jugs and Tumblers: 
Stemware; Sugars and Creamers; 
Service and Salad Plates, etc. 


Plates are all-green and the other arti- 
cles have crystal bodies with green trim. 


United States 
Glass Company 


tT oa | PITTSBURGH, PA. 

a Color plates show the complete 
‘a line. Samples can be seen at our 
\ display rooms—conveniently locat- 


\ 
; 


ed in all large cities. 
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INCORPORATE 
Test 23d Street s° 22 


€ 
CHAMBORD 


An exclusive creation on the lovely Pilgrim shape 


The broad, lustrous ivory band, fin- 
ishing in a border of subdued mist 
blue edged with gold, gives this de- 
sign a particularly delicate beauty. 


Richly colored flower and_ bird 

groups are softened by the creamy ‘ 
whiteness and deep rich glaze which f 
results from a patented kiln-firing 
process. This method makes pos- 
sible a china so hard that only a 
diamond will scratch it, and gives to 
color-decoration an extraordinary 
soft brilliance. 


The same design and shape, bor- 
dered with harvest yellow, is of 
equal beauty. Ask for the Eden 
—with or without the ivory band. 


ab 
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’ Stores Whether retail stores build up a city 

[ke or the city builds up the retail stores 
is in some respects an open question, 


lies? 
. but Alvin E. Dodd, manager of the 
«estic Distribution Department of the Chamber of 
qmerce of the United States, in an address at the 
vity-fth anniversary of the Chicago Association of 
merce, expressed the view that stores follow the 
yilation and not population the stores. 

The first store,” said Mr. Dodd, “does not produce 
sity of population, but density of population almost, if 
) quite, automatically produces the first store. The 
“ence of a store might have some effect in attracting 
ytlation, but it is inconsiderable as compared with the 
tiction that population has for the store.” 

o prove his case Mr. Dodd cited one instance which, 
ot typical, does not stand alone. “In a northwestern 
a. he said, ‘there is a town of 5,140 inhabitants in 
Cunty with 15,427 inhabitants and a state population of 
M872, 
lation of the town was smaller by 17 people in 1920 
In this town of 5,140 in- 
tants there is a department store which did an annual 
ness of about $500,000. 
“cy nothing on an ordinary country general store to its 


It is a curious and significant fact that the 
@ it was ten years before. 
It has grown from the prac- 
nt size entirely through the ability of one man as a 


thant who is still in middle life. 


no appreciable influence in developing the town in 


But this store has 


which it is situated. The town has been, is and will re- 
main normal—in other words, appropriate to its geo- 
graphical location.” 


Business John W. O'Leary, president of the 
and Chamber of Commerce of the 
Politics United States, called attention in a 


recent address to the fact that a de- 
cided change has taken place in the relationship between 
politics and business. 

“From 1887, the time of the passing of the Interstate 
Commerce Commission Act, until within the past few 
years, business has been an object of investigation, restric- 
tion and regulation. What are the political conditions to- 
day? Everything that is being done points to a construc- 
tive and helpful attitude towards business enterprise. 

“What has promoted this change of public opinion, pub- 
lic attitude and political attitude? We have the same sort 
of government we had before. We have exactly the same 
sort of men in public office. Something must have hap- 
pened. 

“T think this change can be traced back to the fact that 
twelve or thirteen years ago business reorganized itself on 
a new basis, and for the first time within the history of 
the United States there was created a means by which the 
facts regarding business could be obtained, facts regard- 
ing business given publicity, the opinion of business ascer- 
tained on public questions, not from any single source but 
from every source, from every type of industry, from 
every section of the country.” 
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“EAD of the well known English factory of 
H W. G. Copeland & Sons, Ronald R. J. Copeland, 
arrived last Saturday accompanied by Mrs. Cope- 
land on the Canadian Pacific steamer Montclare, which 
docked at Montreal. Mr. Copeland, who plans to make 
an extensive stay here has made arrangements to meet 
Sid J. Thompson, head of Copeland & Thompson, Amer- 
ican representatives for the Copeland factory in Boston 
about the 30th of this month. From that city Mr. Cope- 
land plans to make a tour of the country as far as the 
Pacific Coast and on this Mr. Thompson will accompany 
him as far as Chicago. Among some of the cities in the 
United States and Canada Mr. Copeland intends visiting 
to call on his many friends are Montreal, Toronto, Boston 
and Washington and his schedule is such that he will be 
back in New York probably in December. 


Eugene B. Fondeville, father of the late A. J. Fonde- 
ville, the importer and grandfather of Eugene Fondeville, 
present head of A. J. Fondeville & Co., died on Tuesday, 
at the age of ninety-three. He was active both mentally 
and physically up to the time of his passing. [‘uneral ser- 
vices will be held at Campbell’s Funeral Church today 
(Thursday ). 


Bertrand Rhead, general manager of the Ceramic de- 
partment of J. H. Butcher & Co., Ltd., manufacturers of 
decalcomania, Birmingham, England, arrived from Eng- 
land on Tuesday. Since his arrival here he has appointed 
Carlton F. Bogart who has been for the past two years the 
concern’s New York representative for another depart- 
ment of the business as representative for their ceramic 
department as well. Mr. Rhead left for East Liverpool 
Wednesday night with Mr. Bogart to introduce him there. 
He will remain in the East Liverpool district for two or 
three weeks before returning to England. Mr. Bogart 
succeeds George Barlow recently resigned. 


“Sid” Thompson, head of Copeland & Thompson, the 
English importers, left last Sunday night on a road trip 
the first stop of which will be Philadelphia. From there 
he will go to Boston, where he has made arrangements to 
meet Mr. Ronald Copeland, head of the Copeland factory 
in England; who is in this country ona visit. Their plans 
are that Mr. Thompson will accompany Mr. Copeland as 
far as Chicago and from that city will continue over his 
territory, going as far as Omaha, Neb.. In all he expects 
to be away until about December 10. 


Ten 


Claude Dowdney, well known in the glass trade and 
of the most popular salesmen in the Metropolitan territ 
who was for years associated with Kiefer Bros., has } 
engaged to cover New York and adjacent territory for 
Horace C. Gray Co. Mr. Dowdney’s last connection 
with the New York office of the Libbey Glass Mfg. Co 


Hugh B. Thistle, treasurer of Phillips, Thistle & Sr 
Inc., who represent the Pope-Gosser China Co., Cosl 
ton, O., and the Seneca Glass Co., Morgantown, W. ” 
left last Monday night for a trip on which he will ec 
New York State taking with him the new sample line 
his factories. 


Among buyers visiting the New York market this » 
were A. C. Smith, of Halle Bros., Cleveland, O.; ] 
Nellermoe, buyer for the Home Furniture Co., Si 
Falls, S. D., and William Van Cleff, who has his ‘ 
specialty and Gift shop at St. Petersburg, Florida. 

Vice President W. L. Orme and Secretary W. C.. 
Cartney, of the Cambridge Glass Co., Cambridge, O., y 
visitors in town last week, consulting with New Y 
manager, O. C. Graham. They remained here until $ 
day when they left for Philadelphia to take in the De 
sey-Tunney boxing match, returning to New York, wl 
they remained until today (Thursday) and then procet 
on to Boston from where they will return to the fact 


J. H. Venon, head of the importing house of J. 
Venon, Inc., arrived home from Europe last Wednes 
aboard the steamer De Grasse. He has been away 
the past four months consulting with the heads of 
various foreign factories he represents in this coum 
The reports that he has arranged for a sample line 
Rock Crystal and colored glassware both in table 
fancy items which in its size and scope of patterns pr 
ises to be a revelation. 


Ira M. Clarke Resigns from New Martinsv 
Glass Mfg. Co. 

Ira M. Clarke, well known in the glass manufactu) 
business as one of its most progressive figures and wht 
general manager of the New Martinsville Glass \ 
Co., New Martinsville, W. Va., for the past several ye 
has made a substantial success of the management of 
factory, announced his resignation from the conceri | 
week. | 

Mr. Clarke resigned on August 13 his resignation 
ing effect on September 24. 


| 
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fe is still the largest stockholder in the company and a 
ber of the Board of Directors. 

Lobert E. McEldowney, who has been secretary of the 

y for the past year, has succeeded Mr. Clarke as 

ral manager. 


ir Trade League Becomes Fair Trade 
“Association” 
‘he members of the American Fair Trade League, who 
wade nearly a thousand leading manufacturers and dis- 
ators doing business in every state of the Union, have 
td almost unanimously in favor of substituting the 
id “Association”’ for the word “League” in the name of 
organization. Edmond A. Whittier, Secretary-Treas- 
» of the organization, has just announced in a bulletin 
nembers the result of the referendum on the change of 
wie, which takes effect immediately. 
he question was brought up at the annual meeting here 
ijune 30. Those who proposed the change urged that 
«word “League” implies an organization with a single 
).ctive, such as the “Anti-Saloon League” or the ‘Tariff 
corm League,”’ whereas, the term ‘“‘Association” is bet- 
isuited to a trade organization interested in all matters 
‘aining to the improvement of business practices. 
was decided that the term “Association” is more in 
(rdance with the objectives of the organization, which 
étated as follows: 
'. To aid in the re-establishment and continuance of 
fair competitive commercial conditions ; 
To promote honesty in manufacturing, in advertis- 
ing, and in merchandising, for the mutual interest 
of the consumer, the middleman and the manufac- 
| (Gtrer ; 
). To bring to the public attention the existing evils 
_ in merchandising methods which operate to the in- 
| jury of society ; 
. To act as a clearing house of information concern- 
ing trade practices and systems, and legislation re- 
| lating thereto. 
’. To aid in securing the enactment and enforcement 
of laws, state and national, that will,— 
» (a) prohibit and penalize unfair competition ; 
(b) prohibit and penalize dishonest adver- 
tising ; 
(c) prevent the elimination of the smaller 
business man by unfair methods ; 
*. And to secure to the public the benefits and protec- 
tion of stable, uniform retail prices upon all trade 
marked and branded goods.” 


‘ 


Montgomery Ward Opens Up Another 


‘le second of Montgomery Ward & Co.’s local mer- 
alise displays has been opened at Plymouth, Ind., 
1h was selected from among sixty-six other Indiana 
Maunities of about 5000 population. 

“ in the case of the display opened at Marysville, 
a4 the general success of which is reported by Ward 
i. to have exceeded their expectations, the Plymouth 


display is in the nature of an experiment, a new depar- 
ture in the mail-order business, calculated to enable pros- 
pective customers to judge the quality and value of mer- 
chandise listed in Ward’s catalogue. 

The merchandise on display is for inspection only, but 
visitors are able to place mail orders, delivery to be made 
from the firm’s Chicago store, which is the nearest of the 
firm’s seven distributing stations to the Indiana commu- 
nity. The only exceptions are auto tires, tubes and bat- 
teries and radio tubes and batteries. Stocks of these 
service items are carried in the display for immediate de- 
livery. 

Approximately 25,000 customers of Montgomery Ward 
& Co, live within a radius of twenty-five to thirty miles 
of Plymouth, many of them having traded with the firm 
for twenty to thirty years. Invitations were extended 
to these customers to attend the formal opening of the 
Plymouth display, and the opening attracted thousands of 
visitors to the Indiana town. 

Merchants and other business men of Plymouth co- 
operated to make the opening a success, and the Chamber 
of Commerce extended its welcome to Montgomery Ward 
& Co. as another factor in the commercial and industrial 
life of the town. 

A number of executives from the Chicago headquarters 
of the company were present at the opening. 


Mail Order Sales Gain 


Sears, Roebuck & Co. report sales for the month of 
August amounting to $19,604,621. This figure compares 
with $16,946,972 for August, 1925, and represents a sales 
gain of 15.7 per cent over the same period a year ago. 

Sales for the first eight months of 1926 up to August 
31 were $166,237,923 as against $152,262,838 for the 
corresponding time in 1925. This is an increase of 9.2 
per cent in sales volume. 

Montgomery Ward & Co. showed August sales of $12,- 
667,432 as compared with $11,801,892 for the same month 
in 1925, a gain of 7.33 per cent. 

For the first eight months of 1926 sales amounted to 
$119,867,695 as against $105,070,429 for 1925, an in- 
crease of 14.08 per cent. 


Steiger Statement 


Albert Steiger, Inc., operator of department stores in 
Springfield, Mass., Hartford, Holyoke and other New 
England cities, recently filed its annual statement for the 
year ended December 31, 1925, as follows: 

Assets: Real estate improvements, $457,836; furni- 
ture, fixtures and tools, $517,599; autos, trucks and teams, 
$18,442 ; merchandise, $1,145,760; notes receivable, $109,- 
932; accounts receivable, $787,147; cash, $200,000; in- 
vestments, $23,740; prepaid expenses, $5,905; good will 
and leases, $1; total $3,267,278. 

Liabilities: Preferred stock, $1,591,200; common stock, 
$182,061; accrued expense, $7,116; accounts payable, 
$191,256; notes payable, $450,000; reserve, $327,359; 
surplus, $518,286; total $3,267,278. 


Generalware Manufacturers Watching Chain 
Store Development With Interest 


OR some months past generalware manufacturers of 
ie the East Liverpool district have watched with 

- rather-active~ interest the trend in the mercan- 
tile world toward formation of new syndicates or store 
chains. The end of this expansion does not appear to be 
in the near future. The manufacturers are of the opinion 
now, that while these syndicates are primarily interested 
in reducing overhead costs in material ways, and adopting 
the policy of group buying whenever possible, the scheme 
of group buying will not very readily fit into the dinner- 
ware sections of these department store chains. The most 
recent syndicate chain to be announced in the trade here 
is that being formed by Block & Kuhl, with headquarters 
at Peoria, Ill. This firm is about to open its second store 
at Decatur, and in the building formerly occupied by the 
department store of Linn & Scruggs. This store will be 
under the local management of O. H. Naffziger. Repre- 
sentatives of Block & Kuhl have visited other locations in 
Illinois, and later it 1s proposed to establish additional de- 
partment stores, with probable locations at Quincy, Gales- 
burg, Bloomington, Danville, Rockford and Springfield. 
It is related that these new department stores will carry 
all lines featured in the main unit store at Peoria, and that 
within a short time initial orders for merchandise will be 
placed for these additional units. According to a report 
current in the trade here, a number of other department 
store syndicates are being proposed, although at the mo- 
ment no definite information is obtainable concerning the 
details of these mergers. Dinnerware manufacturers con- 
tend, however, that in the buying of dinnerware for these 
different stores, the tastes of the buying public in the local 
community will have to be followed. 


Homer Taylor Goes to Florida 


Upon receipt of direct information from the wreck-torn 
Miami, Fla., district} Homer J. Taylor, president of 
Knowles, Taylor & Knowles Co., left for Miami and 
Sebring, Fla. Mr. Taylor for some years has been in- 
terested in Florida development and owns property there. 
His son, John O. Taylor, has been residing at Miami, Fla., 
and he was one of the first to act as a courier to get news 
of the disaster out of Florida to people in the north. A 
daughter of Mr, Taylor, Mrs. Harold F. McNutt, has also 
been residing in the Miami district, but she and her hus- 
band were unharmed. At Sebring, Fla., a community of 
over 4,000 people, and founded by George E. Sebring, 
escaped damage by the storm, according to a wire received 


Twelve 


from Mr. Sebring by Charles L. Sebring, president of 
Sebring Pottery Co., Sebring O. Other details in 
wire to Mr. Sebring advised of the total destruction 


towns not far distant from Sebring, Fla. The hi 
erected at Miami, Fla., by Mr. Taylor and occupied 
his daughter was unroofed. Mr. McNutt and John 1] 
lor operate a printing plant at Miami Beach and 
property was destroyed. Mr. Taylor is expected to 
turn to his office here within the next fortnight. 


James Smith Returns from Europe 


James M. Smith, president of the Shenango Pot 
Co., New Castle, Pa., who with his wife have been spe 
ing two months touring European countries, returne 
his home early this week. Mr. Smith proposed to vis 
number of pottery districts while abroad. 


Wife Ill, George Bratt Hurries Home 


On account of the serious illness of his wife, who is: 
being cared for at the home of relatives at Toledo, 
George T. Bratt, Western salesman for the Edwin 
Knowles China Co., has been compelled to suddenly 
his present trip. After being removed to Toledo, } 
Bratt suffered a relapse, and then Mr. Bratt was s 
moned. She has been in ill health for six months. 


Walter Browning, dinnerware buyer for Gimbel B 
New York, spent several days in the local market late 
week. Mr. Browning was interested in merchandise 
both early and future delivery. He was registered at 
Elks Club. 


Increase in Package Orders for Pottery 


Package manufacturers of this district this week 
nounced a decided increase in orders from the pot. 
trade. This of course clearly indicates that shippin 
heavier. A rather large amount of business is now D) 
forwarded by the manufacturers here and in this 1) 
diate district that was booked earlier in the sea| 
Throughout this territory, increased production rec) 
are being announced. Those plants that have been 0 
ating from three to four days per week are now wor 
four and five. There are several other plants, howe’ 
that have been working full time, and the larger fact(| 
in the district are included in the latter list. Mail or! 
are heavier. Larger amounts of merchandise are )’ 
specified. Department store buyers are showing 1 
interest in the market now than for many months. | 
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io. houses are asking for quick deliveries, and the fur- 
ure trade appears to be anxious to get all their orders 
w on file delivered before Nov. Ist. Not in weeks has 
" general situation in the dinnerware’ industry here- 
out appeared as bright as at present. 


Buyers Looking for Thirds 


,A number of buyers have been in the local market dur- 
the last few days from New York and Chicago look- 
iz into the “thirds” market. This character of ware is 
‘t as heavy as was the case some years ago for the very 
‘od reason that greater care is being made in the produc- 
in end of the factories and losses have been materially 


rluced, 


Potters Planning for Next Meeting 


Within the next few weeks the Executive Committee of 
i: United States Potters’ Association will consider plans 
iving to do with the next annual meeting of the Asso- 
cition. It has generally followed that the time and place 
is been selected during October. It would create no 
srprise to learn of New York again being selected for 
t: annual session, although it has been some years since 
ameeting has been held at Washington, D. C., the latter 
fice may also be considered by the executive committee 
ts season. 

A. J. Strikow, dinnerware broker, with offices in New 
rk, has returned to the east after spending several days 
i, the local market. 


Pottery District Spared By Storm 


Various pottery districts in the northeastern Ohio dis- 
tet, including this locality escaped storm damage during 
te last week, although five miles north of East Liverpool 
tavy loss was sustained when houses were unroofed or 
lbwn over and farm buildings demolished. At Saline- 
vie, O., where the plant of the National China Co. is lo- 
ced, that community was without water, due to the burst- 
ig of water mains during a storm period. In the Carroll- 
ti and Sebring districts no property damage was re- 
frted, although heavy rains for a period flooded all 
Seets curb high. 


No New Shapes for 1927 


So far as definite plans have been announced, no new 
inershapes will be issued by the manufacturers in this 
iimediate district for 1927 delivery. In two or three in- 
Smees some consideration has been given to new shapes, 
bt so far no definite conclusions have been reached by 
thse interests. Over twenty new shapes were placed on 
th market last January, and the manufacturers declare 
tht this volume of new designs will be sufficient for sev- 
€il years. So far as treatments are concerned, however, 
tk number of new patterns offered the trade will be about 
a#extensive as usual. Current patterns that have been 
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a satisfactory 
and continuous 


Supply 


SERS of this high 

quality spar are 
protected in their re- 
quirements by this fine 
deposit which is ade- 
quate to meet the de- 
mand for years. 


Minpro Spar is selected 
by leading pottery mak- 
ers for its unusual ex- 
cellence and the fact that 
it is of dependable qual- 
ity. 

Your requirements are 
met in every particular 
by Minpro Spar — 
ground to 140 and 200 
mesh. 


REG. U.S. PAT.OFF. 


CERAMIC CHEMICALS 
MINERALS 2, OXIDES 


SERVICE 


709 Sixth Avenue, New York 
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GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


John Fenton Considering Erection of $300,000 
Glass Plant in Kansas 

HE intention of John B. Fenton, Wheeling, W. Va., 
T to erect a modern glass factory at Eureka, Kansas, 

at a cost of probably $300,000 for the purpose of 
manufacturing tableware, blown and stemware and a gen- 
eral line of novelty glassware and specialties has been re- 
ported. Mr. Fenton has concluded an agreement with the 
Chamber of Commerce of Eureka, Kan., with this end in 
view, and the plant is to be in operation within a year. It 
is proposed to give employment to over 200 people, and 
the payroll has been placed at approximately $2,000 per 
week. For many years Mr. Fenton has been engaged in 
the glass business, the factory he opened at Millersburg, 
O., was one of the first in the country to produce a line 
of iridescent glassware. He has also been engaged in the 
production of signal glass which obtained a wide market. 
The factory will be the only one of its character in the 
Kansas district producing the lines proposed by Mr. Fen- 
ton. 


Florida Hurricane District Ordering Glass 

Southern jobbing interests and retail distributors in the 
south Florida section have been making inquiries among 
glass factories hereabouts concerning the immediate for- 
warding of merchandise into the stricken Florida district. 
And it may be said that the need for dinnerware is just as 
urgent as that of glassware. Heavy loss of glassware and 
dinnerware was sustained in all parts of Florida where the 
storm worked so much havoc. With the re-establishment 
of homes, restaurants and hotels, the need of glassware and 
dinnerware has been classed as urgent, and manufacturers 
of both lines who have been called upon to forward mer- 
chandise have allowed all such orders to take first place 
in the point of shipment. 


Southern jobbing interests have been shipping some of 
this class of goods to dealers in south Florida, and where 
all available stocks were quickly exhausted. Now has 
come the time of replacement. Carloads of both glassware 
and dinnerware will be eventually required to supply all 
wants in the stricken area. 


Allegheny Shippers Board Formed 
The Allegheny Shippers’ Advisory Board has been or- 
ganized, the thirteenth of its character to be formed in 
the United States, headquarters of which will be main- 
tained in Pittsburgh. The formation of this board com- 
pletes a chain of similar organizations all over the country. 


Fourteen 


The duty of this board is to make advance estimate 
its requirements for railroad freight service, and to 
operate generally with shippers and the railroads in | 
dling traffic and observing car service rules. Among 
several hundred who attended the organization mee 
here at the William Penn Hotel included Harry D, \ 
tringer, president of the Steubenville Pottery Co., § 
benville, O.; V. L. Sarbest, traffic manager for these 
Atlas Glass Co., Wheeling, W. Va.; J. C. Magnesamt 
fic director of the Glass Container Association, New } 
City. Another general meeting of transportation li 
and shippers is scheduled to be held here within the 1 
few weeks. 


Belmont Tumbler Co. Has Small Fire 
Some damage was done at the plant of the Beln 
Tumbler Co., Bellaire, O., a few days ago when me 
glass being drained from a tank set fire to the fact 
Production was only partially inconvenienced, and wi 
a few days former schedule of operation will be resur 


Distributors Interested in Holiday Stocl 

From many parts of the country, according to or 
now being received by the flint glass manufacturers, 
tributors are interested in late fall and holiday sto 
Many specifications are larger than those placed a} 
ago, and it is interesting to note that the demand 
colored glassware and novelty items is very strong. f 
ers, according to letters the manufacturers have been 
ceiving, indicate that goods are wanted early, and the \ 
seems to be taken that the “do your Christmas shop} 
early’ campaign will get an early start this year. In 
several large department stores have already launc 
such campaigns. With this idea of buying holiday gé 
early, distributors of course desire full stocks. This 
partment has been informed by a number of buyers 
a heavy holiday trade is being anticipated, and much 
vance publicity is to be used with this end in view. 


Reorganization Sale Successful 

Salesmen traveling the south have written home of 
here of the success of the “reorganization sale” im 
three department stores at Waco, Dallas and Ft. We 
Texas, owned by the Sanger Bros. interests. Glass¥ 
and dinnerware sections in these several stores share 
the heavy volume of business handled in associated dep 
ments. Retail buyers from all territory surrounding tl 
three cities flocked to the nearest one to attend the ‘ 


and the announcement has been made by the firm that 
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| 
attendance records were broken in each store while the 


sale continued. At Waco, Texas, a city with a population 
of 40,000 sales for one day totaled over $75,000—almost 
$2 per head for every one enumerated there. The sale 
was the most successful of the character ever reported in 
Texas, it is declared. 

: 

PA report is current here that the plant of the Citizens 
Glass Co., at Barnesville, O., which has been idle for a 
seriod of time, has been acquired by new interests, and 
hat it will again be placed in operation. 


Gas City No. 1 Furnace Again Working 

At Gas City, Ind., the Illinois Glass Co. has announced 
hat its No. I furnace that has been idle all summer will 
wain be placed in operation immediately. The Illinois- 
Pacific Glass Co., at Vernon, Calif., is also to be enlarged, 
he company having announced its proposal to spend up- 
wards of $150,000 in factory extensions. 


High Grade Decorated Glassware Selling 

Manufacturers of high grade decorated glassware de- 
‘Jared this week that sales are increasing on this line, and 
hat the volume of such goods being ordered is quite in 
idvance of that of a year ago. Coupled with the demand 
‘or this class of goods is the demand for the better class 
»f blown and stemware and in this line especially is the 
jemand active for the two-tone listings of the manufac- 


Gab wont sell 
Le ods 


The modern way of selling 
is to let the article tell its 
own story. Vivid printed 
description has given way in 
modern advertising to illus- 
trations that say more than 


Beot- 2 hundreds of words and tell 
ate the whole story at a glance. 
Illustrating 

A Rawsthorne illustration of your 
Photography product in your advertising will 
Advertising save you many words, catch your 


prospect’s attention and save his 
time. 


Let us show you how we can im- 
prove your advertising with good 
illustrations. 


ROBERT RAWSTHORNE CO. 
Eighth & Penn—Pittsburgh, Pa. 


turers. Practically all business manufacturers are receiv- 
ing for this class of merchandise is for immediate ship- 
ment, or as soon as the goods can be manufactured. [ew 
if any future shipping dates are specified on orders for 
this class of ware. 


Production has been started at the new plant of the 
Louie Glass Co., Weston, W. Va., 
factory having begun early in the summer. 


construction of the 
This factory 
will produce a general line of glassware, including a line 
of novelty and fancy goods. 


Holiday Demand Active for Flint Glass 

A general survey of all flint glass factories at this time 
shows that in nearly every instance the early demand for 
holiday goods is most marked. There have been many in- 
stances of late where buyers who placed orders early but 
for late delivery have since asked that all such orders be 
forwarded at once. The manufacturers are taking several 
views of this situation. Some contend retail stocks are 
short, others that with the summer vacation period over 
there has been more active buying, and still others hold that 
stores are preparing early for an active fall and holiday 
trade. Regardless of the views of the manufacturers, the 
fact remains that goods are wanted and early shipments 
insisted upon. As a result of this situation factory op- 
erations are being well maintained, and factory production 
at this time is better than at any previous month in the 


year. 


‘ 
\0 
‘ 
é 
‘ 
‘ 
i 
0 
’ 
‘ 
I 
MN 
\ 
U 


One of the finest collections of salad plates on the market, 
shown in a diversified selection of designs, in the well known 
Duncan & Miller quality—An exceedingly popular line with 
cutters and decorators. 


Representatwes 
New York Boston 
Paul Joseph, Murt Wallace, : 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
5453 Kenmore Ave. Telephone Ardmore 0897 


Chicago ] 
Me 


‘Qhe Duncan & Miller Glass Co. 
* Washington, Pa. 


E. B. Hill, 


Looking Over New York's Showrooms 


New Ofterings Make Metropolitan 
Displays Unusually Worth While 


Rosenthal All Ivory Body Dinnerware 


The rarity of anything really new in chinaware makes 
an innovation such as the production of the Rosenthal 
ivory china on a hard fired all ivory body, somewhat of a 
sensation. That is just what has happened with the in- 
troduction of the beautiful ivory body produced by this 
well-known factory. Probably nothing has created more 
enthusiasm since the invention of the china body itself. 
Years of experimentation by the Rosenthal factory at last 
overcame the tremendous manufacturing difficulties and 
brought the all ivory body to a state of perfection. The 
ware is fired at extremely high temperature producing a 
hard glaze which cannot be scratched nor become grimy 
nor absorb grease as with lower fired wares. The fine 
texture of the body and the rich warm ivory translucency 
is beautiful in itself and in connection with the exceeding- 
ly tasteful assemblage of choice decorative treatments 
in which it is being shown at the salesrooms of the Rosen- 
thal China Corp., 149-151 Fifth Ave., it is well deserving 
of attention. 


Johnson Bros. Introduces Silvern Shape 

It is seldom so much enthusiasm is aroused as has been 
evidenced in the introduction by Johnson Bros., the well 
known English pottery of their Silvern shape, just re- 
cently placed on exhibit at their New York salesrooms, 
39-41 West 23rd St. This is brought out in the concern’s 
beautiful Pareek body, first disclosed to the trade in 1926. 
In creating the Silvern shape Johnson Bros. secured the 
services of Henry Creange, formerly well known in the 
trade as a china importer who since has attained fame in 
the world of art as_a master of modern design and craft 
and whose artistic creations are justly famous throughout 
the world. To those who might not be familiar with the 
importance of Mr. Creange’s achievements, he was U. S. 
A. Department of Commerce Commissioner to the Paris 
Exposition of Modern and Decorative Arts; first winner 
of the “Arts in Industry” Medal of the Architectural 
League of New York; the only American whose designs 
received the highest distinction of being exhibited at the 
Musee des Arts Decoratifs in the Louvre, Paris, and who 
was created Knight of the Legion of Honour by the 
French Government, 1925. In the Silvern, Mr. Creange 
has built a shape which is a veritable triumph of genious. 
Every piece is a perfect gem and has a particular interest 
of its own, for there is no slavish adherance to exactness of 
contour throughout the service. The cover dish is a mar- 
vel of artistic utility. Round, purely plain, and straight 
sided, with a flat cover, it lends itself most perfectly to 
decorative schemes, which emphasize its beauty of form. 
The solid handles, which are part of the piece itself, strike 
an entirely new note. They are beautifully modeled, and, 
placed horizontally almost at the top, they afford secure 
and natural hold when in use. Now take off the cover! 
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and at once the stroke of the Master-mind which create 
this model is seen—for the bottom is adapted, in a wa 
that no other shape could possibly be, to show up insic 
decoration. Because of this the bottom is a complete pie 
in itself, and also makes a beautiful Salad Bowl. T) 
manufacture of a cover dish of this description involye 
highly technical difficulties, but the expert methods ¢ 
Johnson Brothers enabled them to overcome these su 
cessfully. For the Decorative treatment of this shap 
Mr. Creange has drawn upon his unequaled knowledge ¢ 
experience of Ceramic and Textile industries and used it i 
applying the best principals and finest motifs of moder 
design. And he has demonstrated that great beauty an 
original expression can easily go hand in hand with mode 
ate cost; for taste, providing you possess it, costs nothin; 
Every pattern has been specially created for the shap 
Each one has a distinct individuality and a fascinatin 
charm. 


Mogi, Momonoi New Importations Attract 
Buyers 


One of the most diversified displays of Japanese chir 
is to be seen at the showrooms of Mogi, Momonoi & Cc 
importers, 105 East 16th St. Lustre tea sets in an exce 
lent selection of pretty colors are prominently feature: 
The decorative effects at once catch the eye for they ai 
different from the ordinary. One set in a beetle gree 
is very odd and so pleasing that it*cannot help but proi 
exceedingly popular. The design shows a parrot in na 
ural colors, with a dainty small white daisy and green le 
spray. Another is shown on a yellow background with 
blue band border and a very prominent embossed fos 
Still a third is treated on the order of Czecho decorati 
ideas embodying groups of flowers in striking colors. The 
there is a showing of wall pockets in all sorts of colo’ 
and treatments. Then there is a splendid exhibit of lusti 
lamp bases. These come completely wired, ready for uw 
and may be had in either a solid one color lustre or wil 
a pretty cherry blossom and spray decoration. Their ne 
sample line of vases is most varied, there being any nun 
ber of novel shapes to choose from in bird, floral ar 
scenic decorations executed in characteristic Japanese styl 
The concern’s assortment of flower holders is also inte’ 
esting, one of the original ideas shown is modeled to i] 
semble a cabbage. The green natural color of this 15 § 
perfect that it all but looks like a real vegetable at fir 
glance. Others are shown in the form of birds, boat 
etc., both in lustre and fancy decorations. Salt and peppé 
shakers are to be seen in a varied assortment of odd shapt 
while a splendid selection of bridge sets consisting of eigh 
cups and saucers, tea pot, sugar and creamer just suitab. 
for two tables in exceptionally pretty blues and yellow 
with fancy floral decorations to select from is anothe 


t 
showing certain to prove interesting. 
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Business in Windy City Is Running Ahead of 
Last Year 


HE general trend of the market situation in Chi- 
‘3 cago is aptly expressed in the weekly review of 

business issued by R. G. Dun & Co., which says 
in part that activity tn practically all lines of business is 
running ahead of last year in this area, although complaints 
are cropping out here and there and as in the early spring, 
the competition is cutting the profits per unit. The review 
states further “Retail department store trade in the city 
is reported substantially ahead of the like period last year. 
Conditions in the farming districts affected by the recent 
floods are, however, not so good. Wholesale merchan- 
dise distribution failed in the last week to reach quite the 
volume of the corresponding week of 1925, but road sales 
are better. More customers are reported in the local field.” 


The Montclare Glass Co., an Hlinois incorporation, has 
changed its name to the Montclare Glass and Mill Co. 
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Ready for Shipment— 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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By 


J. H. Smytue, REPRESENTATIVE 


W. T. Darden, manager of the local office of the Dres- 
den Pottery Co., reports that he is showing several new 
patterns of Chinese borders in yellow and black, which 
are proving very popular with the trade. 


At a special meeting in the offices of Albert Pick & Co, 
last week, stockholders approved the proposal to increase 
the authorized common stock from 300,000 shares of $10 
par value to 720,000 shares of $10 par value. The pro- 
posal authorizing directors of Albert Pick & Company to 
acquire all of the assets of L. Barth & Co., was also rati- 
fied at this meeting. L. Barth & Co. is now owned by 
Albert Pick, Barth & Co., a holding company formed in 
December of last year. The entire issued and outstanding 
stock of the Lorillard Refrigerator Company will also be 
acquired through the ratification of this proposal. The 
proposed increase in common stock will bring the total 
authorized capitalization of Albert Pick & Company to 
$17,200,000, of which $10,000,000 is preferred stock. 

M. Schwartz, of the Golden Rule Store, St. Paul, Minn., 
was a visitor in this market last week. 


Among visitors in Chicago last week were Roy Braisted 
and Miss E. N. Swenson, of Davis and Braisted, Minne- 
apolis, Minn, 

H. R. Shirley, of Maddock & Miller, New York City, 
called on the trade in this market last Thursday. 

The Metal Crafts Corp., 1241-43 Mautene St., was re- 
cently incorporated with a capital stock of $30,000 to 
manufacture and deal in lamps, lighting fixtures, metal and 
other novelties. The company was formed by Wm. Ab- 
rams, Benjamin Lerman and J. W. Cohen. 


O. Phillipps, manager of the Chicago office of the Al- 
bright China Co., Carrollton, O., returned early last week 
from a trip through Eastern markets. 

Henry Von Hagel, china and glass buyer of Sears Roe- 
buck & Co., returned last week from a trip through Ten- 
nessee and Virginia. 


Walter H. Wiseman, of the Monongah Glass Co., Fair- 
mont, W. Va., left Chicago for the home office after 
spending two weeks here. 

W. B. Lazure, of the United States Glass Co., made a 
trip to this company’s factories in Tiffin, Ohio, and Gas 
City, Ind., last week. 
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WHAT TO BUY 
AND WHERE Toa 
BUY IT IN — 


A DIRECTORY OF 


I A O THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Flint Glassware, 
Pressed and Blown 
Etchings, Cuttings Phone 

and Iridescent. Central 3497 


Harry G. Dalzell 


THESEBRING POTTERY CO. 
SEBRING; OHIO 
Cuas. L. SEBRING, President 
WL: GERALD, Chicago Representative 
666 Lake Shore Drive 


for rates. 
FURNITURE MART 


Phone: Superior 4100 ‘Room 930 


EARL W. NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 

Temple ECONOMY GLASS CO. 

NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. Phone: Central 3236 


This ‘‘card’’ can be made to yield 
big dwidends. Phone Wabash 0860 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 


Pope Gosser China Co. Seneca Glass Co, 


Susquehanna Cut Glass Co., Coshocton Glass 
Corp:, Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CO. 


30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROQQM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM GUR FACTORIES. 


Harry Hulett, crockery and glass dealer of Marshall, 
Mich., called on the Chicago trade last week. 


Chicago to Be Sight of Many Merchandising 
Events in February 


A. great many merchandising events are to be held in 
Chicago during the first week in February. Four of 
these will take place at about the same time. The Annual 
Housefurnishings Exhibit is to be held at the Hotel Sher- 
man from January 31 to February 5. The Eastern Im- 
porters and Manufacturers Exhibition will be held at the 
Palmer House, January 31 to February 13. The Pottery, 
Glass, Lamps and Housefurnishings Association’s market 
event will take place at the local showrooms January 31 to 
February 13 and the Interstate Merchants’ Council Semi- 
Annual-Convention, which will be attended by 2,000 re- 
tail merchants from all parts of the United States, will 
convene at the Sherman Hotel, February 1, 2 and 3. 
Directly preceding these events, the China, Glass & Gift 
Show is to be held. This will be at the Hotel Sherman 
from January 24 to 29. With the same time, no buyer will 
be able to overlook this opportunity of coming to Chicago 
for business. 


About 60 members of the local trade attended Pete 
Rinkin’s annual party at the Boston Store’s Recreation 
Farm, Lake Beulah, Wis., over the week end of Septem- 
ber 10. This party was sponsored by W. H. Fergus, 
manager of the Boston Store’s housefurnishing depart- 
ment, and Peter G. Rinkin, manager of the china and 
glass department. The main crowd left Chicago over the 
Soo Line Friday night, a second party left Saturday even- 
ing, and many motored. Those present were amused in 
various ways, including fishing, bathing, boating and an 
impromptu golf tournament. The high light of the affair 
was the Sunday dinner. Among the speakers were Pete 
Rinkin, W. H. Fergus, Max Wolff, Walter Redfield, and 
E. M. Meder. One minute of solemn meditation was 


given in memory of the following members who passe 
away during the past year: Oscar W. Ecklund, Fred Fos 
ter, Lewis H. Simpson, Walter B. Andrews, Fred Clas 
sen, Tom Butcher, Joe Davis, Dave Saunders and Charle: 
israel. . 

Lawrence Vivireto, of the Mosaic Shade Co., brough 
two Italian musicians, who rendered excellent mandolit 
and guitar music at suitable times during the entire party 
A vote of thanks for a pleasant get-to-gether was ex 
tended the Boston Store and Mr. and Mrs. Forbes, care 
takers of the farm. Those present included the following 

Rudolph Soukup, W. G. Minnemeyer, Harry O’Brien 
Carlton Hoffman, Ed. Lewis, H. B. Klusmeyer, Mareu: 
Kopf, Mr. Basse, J. B. Finn, Mr. Frontier, Mr. Weiler 
A. H. McAnulty, Frank McAnulty, Elmer Saunders 
Musician, Musician, T. J. Mulvihill, Mr. Scanlan, Mr 
Mehlman, Lawrence Vivireto, Mr. Pahl, Martin Simpson 
Earl W. Newton, C. L. Patterson, Walter. B. Lazure 
Harru Dennis, Mr. Devore, Clyde Reasned, Max Wolff 
E. M. Meder, Oscar C. Helm, Walter Redfield, Mr. 
Worthington, Mr. Jumonville, Mr. Dalby, Mr. Kervetter. 
Henry J. Vieman, F. B. Tinker, J. W. Mackey, Mr. Sider. 
Martin Carlstein, Earl Steinbeck, George Fowler, Mr. 
Olsen, Fred Renshaw, Bert Rinken, S. J. Natkin, Mr. 
Hubbell, Peter G. Rinken, W. H. Fergus, J. W. Power. 
W. C. Owen: 


The Kanter Furniture Co., a Chicago firm, has in- 
creased its capital stock from $20,000 to $30,000. 


Spengel’s Furniture Store, Inc., 1301 Broadway, High- 
land, Ill., has been incorporated with a capital stock of 
$25,000 to buy and sell furniture, stoves, musical instru- 
ments, etc. The company was formed by Louis Spengel. 
Alice Spengel and Raymond J. Spengel. 


The Rubalta Studios are now offering a hand decorated 
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composite dresser set in six very attractive designs at 
316.50 per dozen. It is made up of a covered tray that 
vill accommodate powder, rouge, lipstick, and eyebrow 
vencil. W. C. Owen, Inc., Chicago, has ‘the above set, as 
vell as many other decorated glassware items, exhibited in 


heir showrooms in the Shops Building. 


3ears-Roebuck Expanding Store in Chicago 


- Business must be increasing at the South Side retail 
tore of Sears, Roebuck & Co., Chicago. Work is now 
nder way to give the store additional selling space in 
he men’s clothing department, first floor, and women’s 
pparel on the third. 

The space to be taken over was formerly used for stock 

nd the management estimates that the expansion will add 
bout 20 per cent more selling space. The departments 
re expected to be ready to transact business next Monday. 
Sales at all three retail stores of the mail order firm 
seated in the outlying districts of the city are said to have 
njoyed substantial gains in sales volume this year. 
Charles M. Kittle, president of the company, is said 
> have declared recently that the catalogue house has 
dded about 1,000,000 new customers since the beginning 
#1926. From the present outlook the company expects 
> close the year with some 10,000,000 customers on its 
ooks and to do an annual volume of approximately 
280,000,000. This would represent an increase of about 
22,000,000. over last year’s figures. 
_ July sales of the retail stores is reported to have been 
ae peak month of the first part of 1926 and although 
\ugust is not usually looked at as a banner month, it is 
redicted that sales, when compiled, will break all pre- 
ious records. 
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St. Paul Stores to Complete Merger 


The merger of Schuneman & Evans and Mannheimer 
sros., Inc., department stores, will be completed about 
Jectober 1, W. L. Mayo, president and general manager 
i the new organization, announced here recently. The 
tore will operate under the firm name of Schuneman’s, 
ne. 

_ Officers of the newly organized firm are: W. L. Mayo, 
resident and general manager; Albert Schuneman, first 
ice president; Harold Goodkind, Second vice president ; 
rl T. Schuneman, third vice-president; Leo Good- 
ind, treasurer, and Alfred S. Grosche, secretary. 
tharles Schuneman will be chairman of the board of 
irectors and C. O. Kalman, prominent broker, and R. 
. Lilly, president of the Merchants’ National Bank, have 
een made members of the directorate. 

| The following statement was issued regarding the fu- 
ire policy of the store: 

“Under the consolidation of Schuneman & Evans and 
lannheimer Brothers, the only eliminations that will take 
face will be those that result from duplication of mer- 
jandise. This will make possible under one roof and 
ake available to the families of St. Paul and its trading 
ea, all the details of service and accommodation which 


have for many years distinguished the names of these 
two institutions. 

“Combining the resources of these two institutions and 
blending their organizations will make a very strong firm. 

“Our policies with the trade will be to maintain those 
friendly and cordial relations already existing and to 
further the spirit of co-operation.” 

H. G. Pliefke, who has spent practically all his retail- 
ing career with Mannheimer Brothers, has been named 
merchandise manager. A. W. Bailey, superintendent of 
Schuneman’s for many years, will be store manager. 
Charles Eginton will be director of personnel, Willard 
H. Campbell, director of advertising and publicity, and 
Fred Koch, credit manager. 


“ss & 10” Trade Good, He Tells Coolidge 


President Coolidge believes in securing authoritative 
sources for his information. Just now he is interested in 
the condition of the nation’s business. The need is a vital 
one, because the status of business has always been the 
chief “selling talk” of the Republican Party. 

Only recently Julius Rosenwald, head of the famed mail- 
order house, was an invited guest. The Chicagoan de- 
parted when he had presented his picture of the outlook 
for the business future. 

Earle |’. Charlton, of Fall River, Mass., vice president 
of the Woolworth stores, the latest guest representing 
the business world, gave Mr. Coolidge a slant on activi- 
ties of chain store operations, together with some ‘‘dope” 
on textile conditions. 

The Woolworth Company, he said, expects a $250,- 
000,000 year, an increase of 7 to 9 per cent over 1925. 
Aside’ from a few sections which he characterized as 
“spotty,” he views general conditions as excellent, with 
business on “a sound, solid plane,” and the railroads mak- 
ing “splendid deliveries.” 

In addition to his interest in the chain-store business, 
Mr. Charlton is head of the Charlton Textile Mills, of 
Fall River, and State trustee of the Eastern Street Rail- 
way Company of Massachusetts. 

New England, he asserted, is prospering. Its textile 
plants, as hard hit as those of any other section by the de- 
pression that resulted from the sharp change from cottons 
and woolens to silk goods, are now running 65 to 70 per 
cent of normal capacity, while the position in the shoe in- 
dustry is noticeably improved and the woolen trade has 
gained 25 per cent in the last few months. 

There are 20 per cent more cotton spindles in the coun- 
try than are needed, in the manufacturer’s opinion, and he 
believes these should be scrapped to make way for other 
industries. Many of the lesser mills, he predicted, will be 
abandoned. 

New England, he continued, is able to compete with the 
Southern cotton manufacturing centers, which have also 
been hard hit by the depression caused by operation of the 
law of supply and demand. Not only have the demands 
of women’s styles changed from cotton to silk, but the 
call for usual lines of clothing has not been so great. 
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New Store Opens in Modern Building 


The new home of Trinkler-Dohrmann Co., in San 
Jose, was the mecca of great throngs on Saturday evening, 
August 28, when the doors of the beautiful new building 
were thrown open for the first time. Crowds packed their 
way into the store, making their way down the spacious 
aisles, past brilliant displays of sparkling glass, china and 
silver, pausing to admire the potteries and gift wares gath- 
ered from all over the world. Myriads of lights reflected 
the colorful scene in decorative mirrors everywhere. 
Great masses of flowers sent by well-wishers brought the 
greetings of the community to Trinkler-Dohrmann Com- 
pany in its new surroundings. During the evening the 
visitors were entertained by enchanting music from Allen 
Ferguson’s orchestra. 


The entire building of four floors and basement was 
thrown open for inspection. Beginning at the main floor 
there were far-reaching tables of fine china and colorful 
glass, silver of matchless beauty, clocks, a new department 
and fine importations in bronze and pottery, selected 
abroad for the new store by Walter Elms, chief buyer 
for the Dohrmann stores. 


At the rear of the main floor are the conveniently located 
business offices and the private office of Walter Trinkler, 
vice-president and manager of the firm, to whose faith in 
San Jose and whose untiring efforts this beautiful new 
addition to San Jose’s shopping district owes its being. 

By elevator or easy stairway the guests made their way 
to the second floor, devoted to objects d’art, such as have 
never before been given such an extensive display in a 
San Jose store. Here were cloisenne vases, bronzes, fine 
English and Holland pottery, occasional furniture in the 
prevailing Italian and Spanish types so appropriate of 
California homes, handsome mirrors amid a world of bril- 
liantly lighted lamps. One interesting section is devoted to 
a popular-price gift department. 


Hundreds of women made their way down the wide 
stairway leading to the household department to view the 
gleaming array of kitchen utensils and kitchen helps, ev- 
erything to make housework a joy, instead of a drudge. 
Here, too, were displayed row after row of the newest 
model in ranges, shining porcelain enamel in white and 
silver gray. Electric conveniences, from toasters and waf- 
fle irons, to the latest models in washers, sweepers and 
ranges. 

Visitors were shown also the great stock rooms of the 
third floor, passing down aisle after aisle of systematically 
arranged stock of dinnerware, glassware, pottery, house- 
hold and the like, all labeled for easy choosing. 


The front half of this floor is given over to the new 
headquarters of the Dohrmann Hotel Supply Company 
in this district and proved of special interest to the hotel 
and restaurant men. 


The entire building throughout represents the very latest 
in design and convenience. It was built under the direct 
supervision of M. L. MacKenzie, superintendent of the 
realty division of Dohrmann Commercial Company and 
the embodies ideas gained while planning the San Diego 
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Dohrmann store, the new Dohrmann Hotel Supply Con 
pany and the Pacific Housewares buildings in San Fra 
cisco, and the remodeling of the great Nathan-Dohrmar 
Co. store on Union Square in San Francisco. At th 
present time Mr. Mackenzie is supervising the new eigh 
story home for Parmelee-Dohrmann Company in Los Ai 
geles and reconstructing the Dohrmann Hotel Supp! 
Company in Seattle. All while being constantly on th 
job in San Jose. 

Ashley and Evers were the architects and Lindgren | 
Swinnerton the contractors for the new Trinkler-Doh; 
mann store. While the San Jose store follows the gener; 
plan of the other Dohrmann stores, the ground plan an 
major features are original to this store, being planned t 
fit the requirement of San Jose and buying territory 
embraces. 


Outside, the building is an appropriate “California type 
terra cotta with tile and marble trim, with extensive a1 
caded display windows and windows flooding the stor 
with light on every floor. The display window background 
show an entirely new effect, extremely simple, yet b 
their very simplicity effectively showing off the magnifi 
cently opening displays. The entire front of the buildin 
is outlined with lights. 

Throughout the store everything has been planned t 
give convenient service in proper and happy surrounding: 
The wide aisles, spacious stairways, high ceilings, cor 
venient elevator service and beautiful lighting all giv 
a new idea of store service. 

Trinkler-Dohrmann Company in San Jose is one 0 
20 units in the Dohrmann chain of stores, extending fror 
Seattle to San Diego, from Sacramento to the Hawania 
Islands. The first store was Nathan-Dohrmann Compan 
in San Francisco, founded more than 75 years ago D 
Fred W. Dohrmann, St., Mr. B. Nathan and Mrs. B. Paul 
sen, a sister of Dohrmann. Today A. B. C. Dohrmann i 
president of all the associated stores and with him ar 
associated Fred W. Dohrmann, Jr., and C. A. Parmelee 
John Werner is the general manager of the associate 
stores, having devoted his lifetime to the Dohrmann in 
terests. 


Direct Mail Advertisers to Convene 


What will undoubtedly be the greatest sales and mer 
chandising event of the year takes place in Detroit at th 
Ninth Annual Direct Mail Advertising Convention an‘ 
Exposition. 

Two huge advertising expositions comprising the great 
est and most elaborate in the field of advertising today 
will open at the New Masonic Temple. There will 
more than one hundred and eighty exhibits. 


A stellar program of nearly forty speakers, headed by 
John N. Willys, president of the Willys-Overland Com: 
pany of Toledo, Ohio, and includes such well-known busi: 
ness figures as A. Heath Onthank, Chief Domestic Com 
merce Division, U. S. Department of Commerce; E. D 
Gibbs, advertising manager, National Cash Register Com 
pany, Dayton, Ohio, and many others of prominence. | 


| 


| 


September 30, 1926 


a 


Twenty-one 


wz OBITUARY | 


David L. Wise 


The recent death of David L. Wise, senior member of 
the firm of David L. and Chas. L. Wise, manufacturers 
agents, was a great shock to his many friends in the 
‘trade, a great number of whom had known him for years. 

Mr. Wise, who was born in New York City in 1868, 
had been identified with the glassware business for the 
past thirty odd years. After his graduation from the 
Sachs School, a preparatory institution, his first business 
connection was with the Empire Cut Glass Co., 35 War- 
ren St., being associated there with Sig. Herbert and 
the late Harry B. Hollis. Following this he went with 
Benjamin F. Hunt, a china importer, and at the discon- 
tinuance of Mr. Hunt’s business he became connected 
with L. D. Bloch & Co., where he remained for a num- 
ber of years. His last business connection prior to en- 
gaging in business for himself was with the S. Herbert 
Cut Glass Co. 

Mr. Wise was a man most reserved in his manners but 


| 


possessed of very firm traits of character, which one had 
to know him well to appreciate. While ill health during 
the latter months of his life handicapped him to a cer- 
tain extent; (he had been treating with his physician for 
a year or more for a nervous trouble), he nevertheless 
continued to devote his time as usual to his business. 

It was clearly evidenced how much his friends thought 
of him by the large number of trade members attending 
the funeral. Mr. Wise is survived by his brother Charles 
L. Wise and a sister Mrs. Sig. Herbert. 

_ No change will be made in the business and it will be 
‘continued under the same policies as heretofore under 
‘the able management of Charles L. Wise. 
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Book Review 
Department Store Organization, Volume I, Organiza- 
| tion of the Chief Executive and Merchandise Func- 
tion; Volume II, Organization of the Financial, 
Credit and Control Function; published by the Textile 
Publishing Company, New York City. Price $3 each. 

Millions of people, particularly women, shop in depart- 
ment stores throughout the year but strange to say very 
little has been written on just the method by which these 
department stores function. 

This phase of department store operations has been con- 
sidered in two studies of Department Store Organization 
by Arthur Lazarus. The first volume deals with the Or- 
‘ganization of the Chief Executive and Merchandise Func- 
tion, that is to say, how the store is put together and how 
the merchandise is secured and passed on to the public. 
‘The second volume deals with the Organization of the 
Financial, Credit and Control Function, the most essential 
part of the department store organization. 

Theories are not given but the actual procedure of de- 
partment stores in two scores of cities. The volumes in- 
dicate one thing—that department store organization is 
growing by leaps and bounds in complexity. An entirely 
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We have ample stocks in Blue Willow Plates for 
home or restaurant use, 


Also fancy hand painted Grills on an Ivory Body that 
are just the thing for informal luncheons. 


Assure yourself of quick money-making turnovers by 
wiring us your order. 


It will receive immediate attention. 


The Sendar Company 


Specials in 
Domestic 
Dinnerwear 


and New York 
Hotel China 


35 West 23rd Street 


new form of organization has been made necessary by the 
style element in almost every department. The time was 
when tablesloths and draperies were standard but now the 
style changes very rapidly. These style changes have 
made necessary the establishment of the style bureau, the 
comparative shopping bureau and the organization of the 
want section to take care of customer wants not on hand. 

Some glimpse of the complexity of organization is 
gleaned from the Buyer’s Manual of one hundred pages, 
reproduced in the Appendix of the first volume, which 
supplies all the necessary information for the guidance 
of the department manager. 

The contasts between the buying public and the store, the 
salespeople, are not overlooked. Unsatisfactory contacts 
may destroy all that has been done by the rest of the or- 
ganization in the way of sales promotion, and in the type 
of personnel chosen, their training, ability and personality, 
lies a great measure of success. The opinions of promi- 
nent store executives on the place of the salesperson in the 
store are quoted. 

The two books are written primarily for those in the 
retail business but there is no doubt that they will have a 
wide appeal to those wo want to know how a department 
store functions. 


Good will is an insurance policy on future business. 
Shelf warmers don’t heat a store to any perceptible 
degree, but they certainly make it hot for the proprietor. 
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NaTIONAL Cina Co. [Ri 


Representatives: 
D. King Irwin, 
200 Fifth Avenue 
New York 
E. J. Nickey 
204 Grand Avenue, 
Milwaukee, Wis. 
F. A. Miner, 

5 Prospect St, 
Rochester, N. Y,. 
E.. E. Milas, 
Rooms 35-36-37, 
111 - Summer: Sit., 
Boston, Mass. 
Earl W. Newton & 
Associates 
9 N. Wabash Ave., 
Chicago, IIl. 
Western Glass 
Products Co., 149 
New Montgomery 
St., San Francisco, 

al, 
Western Glass 
Products Co., 
Smith Bldg., 
Seattle, Wash. 
Western Glass 
Products Co., 


fa Los Angeles, Cal. 


SALINEVILLE °* etre be OHIO 1216 Fourth Ave., 


° 


NEW YORK 
[Lie CG Gray. Gow 
200 Tifth Avenue 


BOSTON 
Ee Pae Cone o UBeaarnite 


R. B. Reineck. 
1422 E. Marque 
CHICAGO 
R. A.. Keel, 


CHICAGO 


41 Pearl Street 
Traveling Representatives 


4039 Lincoln Avenue 


Westmoreland Glass Co. 


Grapeville, Pa. 


Manufacturers of 
High Grade 
Glassware Plain, Cut 
and Decorated 
For Gift Shops, 
Florists and Table 
Use 


No. 555 
Candy Jar 


Representatives 

PHILADELPHIA 
Fred Stott, 

1007 Filbert Street 


SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 


LOS ANGELES 
Himmelstern Bros., 
643 S. Olive St. 


SEATTLE, WASH. 
Himmelstern Bros., 
Terminal Sales Bldg, 
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SOY KEE & CO. 


Chinese Importers of 


Gold Medallion Dinnerware 
Also 


Blue and White Canton China, Nankin and 
Chop Suey China, Tea Sets, Porcelains, Ete. 


We import direct 
and have a complete 
stock of the famous 
gold medallion and 
Blue and White 
Canton. 


Write for Price List | 


Gold Medallion Dinnerware 
7-9 Mott St. 
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CONCERNING OUR 
HOLIDAY NUMBER 


a Pa 


Copy is now being received 
for the Holiday Number of the 
CROCKERY AND GLASS JOURNAL. 


The 1926 issue will consist of 
some 250 pages, more beautiful 
and elaborate than ever. 


You can not afford not to be 
represented in this issue. 


Mra 


For INFORMATION AND RATES INQUIRE 


CROCKERY AND GLASS JOURNAL 


45 East 17th St. New York City 
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The Prince of Wales reviewing the Boy Scouts with R. R. J. Copeland, chief of the Staffordshire Scouts and the Mayor 
of Trent. 


Prominent British Potter Here 


Richard Ronald John Copeland, head of the English 
Pottery of W. G. Copeland & Sons, England, is in Amer- 
ica visiting Sidney E. Thompson, of Copeland & Thomp- 
son, Inc., sales representatives in this country for the Cope- 
land factory. The Pottery and Glass Record (England) 
in a recent issue had the following to say of Mr. Thomp- 
son: 

“In 1754 the works in High Street, Stoke-on-Trent, 
were established by contemporaries of Thomas Whieldon 
named Banks & Turner, which later came into the posses- 
sion of the first Josiah Spode, one of those early per- 
sonalities who metamorphosed a rude craft into an elegant 
art. In 1777 the first Copeland secured an interest in it, 
and in the year 1833 W. T. Copeland took over the Spode 
works on his own account. From that date up to the 
present the Works have been carried on by a succession 
of the family of Copeland, and at the present time mem- 

bers of that illustrious family are conducting affairs. In 
the first instance, by the subject of this biography, as- 
sisted by his brother, Mr. Gresham Copeland. There is 
something remarkable in the history of this Works and 
that is, that throughout its lengthy career it has remained 
upon the eminent plane its first occupiers secured for it. 
It seems as if each successive owner has jealously guarded 
the best traditions and exalted status which was handed 
down to him, and we feel sure that at no time in its his- 
tory was it in safer hands than that of its present owners. 

“P. R. J. Copeland is endowed with the same safe and 
sound principles as his forbears, and he is actuated by the 
Same lofty ideals which governed them throughout their 
career, and these characteristics and their close application 
to the Works and its productions are reflected in many 


ways. It is somewhat refreshing to one who is a keen stu- 
dent of the potting industry and one who knows of the 
various phases which it has passed through during the last 
150 years, to realize there are still a few left who take 
a pride in the goods they make and who put quality before 
quantity and idealism before profit, one with whom quality 
of workmanship counts for more than hurried productions 
of an indifferent product. There seems a quiet dignity 
about the methods of production and the administration 
and control of the Works of Copeland rarely met with in 
these days of ultra commercialism, and we are disposed to 
think that it is firms of the type of Copeland who are the 
most formidable bulwarks against the absolute commer- 
cialism of the industry. 


suborns every instinct of business capacity, it is idealism 


This is not a fantastic idea which 


closely allied to practical common sense, yet it displays an 
unyielding courage and a loyalty to one’s predecessors, and 
must be ipso facto a glorious inspiration to those who 
are to follow. It is unquestionable that the first Copeland 
was a great potter, great also in the sense that he appre- 
ciated and cherished the heritage left to him by the Spodes 
and he passed on the firm’s escutcheon to his successors 
untarnished. The present generation of Copelands are 
quite worthy successors of that great man. 

“R. R. J. Copeland is the son of Richard Pirie Cope- 
land, who was the son of William Taylor Copeland, M. O. 
Alderman and Lord Mayor of the City of London, who 
was the first Copeland to become sole proprietor of the 
Works. Mr. Ronald (for so he is generally known) was 
born at Kibbelstone Hall, Stone, in the County of Stafford 
on February, 1884. He received his education at Elstree 

(Continued on next page) 
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School, Harrow where he remained until he was in his 
nineteenth year. While at school he developed an apti- 
tude for swimming in which he did well and other forms 
of sport greatly appealed to him. He secured a prize for 
mathematics, and his school career generally was very suc- 
cessful. Immediately after leaving school he was engaged 
at the Works, for he received instruction in each and 
every department for five years. At the expiration of 
that time his father appointed him assistant manager and 
later, owing to the prolonged illness of Mr. Copeland, Sr., 
the management devolved upon him. (Richard Pirie 
Copeland died March, 1913, and when this occurred the 
manufactory was left to the control of Mr. Ronald with 
Mr. Gresham to assist him.) In 1915 he married Ida, 
the daughter of Mrs. Cunliffe and the late Cammillo 
Fenzi of Florence, and two boys have been born to them. 
Their home is situated at Colwich near Stafford. Since 
the arduous duties of having the principal control of the 
works has devolved upon him he has not been able to de- 
vote much time to public work. He has, however, for a 
number of years, taken a keen interest in the Boy Scout 
Movement and has held various offices in connection with 
the Staffordshire administration. At the present time he 
holds the position of Chief Commissioner for the whole 
of North Staffordshire. He is a Freeman of the City of 
London and a Liveryman of the Worshipful Company of 
Gol Nese and is also on the committee of Royal Society 
of Arts, Pottery section. Mr. Ronald greeted the King 
and Queen at their Works when they visited the Pottery 
area in 1913. The Royal Party inspected several depart- 
ments and favorably commented upon the appearance of 
the work people, and in the dipping house an operator was 
questioned by the King as to his length of service with 
the firm, and how long he had been employed in the dip- 
ping department, and the King expressed his surprise 
when the man said he had been in the dipping department 
for 35 years. The King’s reply was that he looked very 
well upon it. Although that is ten years ago the man is 
still in the works. This we take it, is an illustration that 
the health and welfare of the work people on Copeland’s 
Works is very much cared for. 

“Improvements have been made from time to time dur- 
ing the last year and the latest innovation is that of put- 
ting down an electrical generating station to supply power 
and light. Each shop requiring power has a motor in- 
stalled sufficient to supply the power required by that par- 
ticular shop. Thus each workshop is—for power purposes 
—independent of its neighbor, the current to drive the 
motor coming from the central station. Any manufacturer 
who still uses the rope and pulley system will understand 
and appreciate the immense advantage of such installa- 
tion. There is a welfare club on the Works which is very 
popular. Meetings and other functions are well attended 
by the work people and the management take a keen in- 
terest in its doings. Another feature is that the firm has 
its own agency in New York, U. S. A. with Mr. S. E. 
Thompson in charge. We learn that many of the lines 
made today, are similar in body, shape and decorations to 
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those which were made many years ago and still popular 
sellers, that well known tag “quality sells’ is therefore ex- 
emplified. There is a quiet dignity about the Works of 
Copelands that suggests strength and security, strong in’ 
the might of excellence, secure in the sense that the firm’s 
position is almost unassailable, and will remain so, so toe 
as its traditions are maintained.” 

Mrs. Ronald Copeland is the granddaughter of the late | 
Sir Douglas Galton, K.C.B. and Daughter of Mrs. Leon- 
ard Cunliffe and the late Camilo Fenzie of Florence. | 

Mrs. Copeland is keenly interested in the Girl Guide| 
Movement, and holds a warrant from the Chief Guide for. 
Division Commissioner for North Staffs; she is also the 
representative for Italy of the International Girl Guide 
Council. Being a good linquist and historian, and has 
travelled very considerably. She is a member of the Ex- 
ecutive Committee for the Friends of Armenia. Keenly 
interested in politics as a Conservative, she is chairman of 
the Women’s Unionist Association for the Stoke-on-Trent | 
Division. She is also president of the Colwich Women’s 
Institute, having started the branch in this locality. She 
is a trained nurse, having received certificates from St. 
Bartholomew’s Hospital, London, and during the war 
joined the Voluntary Aid Detachment under Lady Faulk- 
land. She is a member of the Executive Committee of the 
Staffordshire Council Nursing Association. Her London 
Club is the Forum. 


Credit Men Cheery in Southeast 


Favorable business, credit and crop conditions, with 
markedly improved sales in the last seven months, exist 
in the South Atlantic States, according to the results of 
the monthly survey of the Research Department of the 
National Association of Credit Men. 

The report reveals the experience of the principal manu- 
facturers and wholesalers in the States of Georgia, Ken- 
tucky, North Carolina, South Carolina, Tennessee and 
Virginia. 

“Of those executives reporting to the association 48 
per cent found that sales in July were larger than in 
June,” it says. “Sales in July, 1926, were better than im 
July, 1925, according to 58 per cent of the correspondents; 
while 73 per cent recorded better sales for the first seven 
months of 1926 than for the corresponding period in 
1925. 

“In collections 55 per cent reported that receipts in 
July exceeded those of June. Larger accounts receivable 
on August, 1926, than a year ago were recorded by 62 
per cent: 

‘““No increase in the number of failures during the re- 
mainder of the year than during the same period last year 
is anticipated by 76 per cent of those who furnished the 
information. According to 79 per cent of the correspond- 
ents, sales and collections during the remaining months of 
the year will be even better than they have been in the 
last few months. , the general tone of the replies is fa- 
vorable. A few, ‘however, stated that installment sales 


were making collections in noninstallment lines slightly 
difficult.” 
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Montgomery Ward Gains 


Sales of Montgomery Ward & Co., Chicago, for Au- 
gust and eight months are: 


August 
1926 1925 Changes EG 
$12,667,432 $11,801,892 Inc. $865,540 fis 
8 months 
119,867,685 105,070,429 Inc. 14,797,266 14.0 


Sales in August established a record for that month and 
compares with $11,983,553 in July. Sales in August rep- 
resent fifty-fifth consecutive monthly increase. 


Pottery News 
(Continued from page 13) 


in active request throughout the year are to be continued 
as a matter of fact, and with many new ones added the 
buyers will have just as many varieties of treatments to 
consider as ever. 


Change in Pittsburgh Train Connections 


Buyers who propose to visit the local market after 
next Sunday should be informed as to train connections 
out of Pittsburgh, Pa., Steubenville or Cleveland, O., 
when connections are desired. A number of changes are 
to be made in trains leaving Pittsburgh for East Liver- 
pool and the reverse journey, it is reported. The late af- 
ternoon train east from here to. Pittsburgh will leave an 
hour later, thereby giving buyers a longer time to remain 
in the local district than has been customary during the 
summer season. 


At the Ninth annual Ohio Kiwanis convention which 
closed at Columbus, O., last week, Frank P. Judge, Jr., 
sales manager for the National China Co., of Salineville, 
O., was elected Kiwanis Governor for the Eighth Ohio 
District. The honor went to Mr. Judge unsolicited, and 
is in recognition of active service in the northeastern Ohio 
district of Mr. Judge, | 


New Colored Glassware Tones Developed 


Some new tones in colored glassware are being devel- 
oped for showing in Pittsburgh next January, it was inti- 
mated this week. Distributors declare there has been 
rapid advancement in class of merchandise, and that since 
the line was first offered it has been an excellent merchan- 
dise proposition. 


“You say you are perfectly normal.” 

aes.” 

“Do you light your cigarette with your right hand?” 

rYes.” 

“That’s not normal, most people use a match.”--W. Va. 
Moonshine. 


Statement of Ownership 


Statement for October 1, 1926, of the ownership, management, 
etc., of the CrocKERy AND GLAss JouRNAL, published weekly at 
New York, N. Y., as required by the Act of August 24, 1912. 


State of New York, bss 
County of New York, ; 


Before me, a Notary Public,-in and for the State and County 
aforesaid, personally appeared F. Calvin Demarest, who, having 
been duly sworn according to law, deposes and says that he is 
the business manager of the CrocKERY AND GLASS JOURNAL, and 
that the following is, to the best of his knowledge and belief, a 
true statement of the ownership, management, etc., of the afore- 
said publication for the date shown in the above caption required 
by the Act of August 24, 1912, embodied in Section 411, Postal 
Laws and Regulations to wit: 


1. That the names and addresses of the publisher, editor, 
managing editor and business managers are: 


Publisher, Demarest Publications, Inc., 45 East 17th St., N. Y. 
City; editor, Norton B. Jackson, 45 East 17th St., N. Y. City; 
managing editor, Norton B. Jackson, 45 East 17th St., N. Y. City; 
= manager, F. Calvin Demarest, 45 East 17th St. N. Y. 

ity. 


2. Owners, Demarest Publications, Inc., 45 East 17th St., N. Y. 
City ; F. Calvin Demarest, 45 East 17th St., N. Y. City; J. Cleve- 
land Demarest, 543 Madison Ave., N. Y. City; Clarence Kimball, 
475 Fifth Avenue, N. Y. City. 


3. Known bondholders, mortgagees, and other security holders 
owning or holding one per cent or more of total amount of bonds, 
mortgages, or other securities, none. 


4. That the two paragraphs next above giving the names of 
the owners, stockholders and security holders, if any, contain not 
only the list of stockholders and security holders as they appear 
upon the books of the company, but also in cases where the stock 
holder or security holder appears upon the books of the company 
as trustees or in any other fiduciary relation, the name of the per- 
son or corporation for whom such trustee is acting is given; 
also that the said two paragraphs contain statements embracing 
affant’s full knowledge and belief as to the circumstances and 
conditions under which stockholders and security holders who 
do not appear upon the books of the company as trustees hold 
stock and securities in a capacity other than that of a bona fide 
owner; and this affiant has no reason to believe that any other 
person, association or corporation has any interest, direct or in- 
direct in the said stock, bonds, or other securities than as so 
stated by him. 

F. Catvin DEMAREST, 


Business Manager. 
Sworn to and subscribed before me this 16th day of September, 
1926. 
Watter H. Lorce, 
Kings Co. Clerks No. 190, Reg. No. 8214. 
N. Y. Co. Clerks No. 474, Reg. No. 8359. 


(My commission expires March 30, 1928.) 


(Seal. ) 


Butler Bros. Deny They’ll Start Chain 


Even if Butler Brothers does not intend to enter the 
retail chain-store field, the denial of the rumor in the 
monthly catalogue makes good reading and is bound to 
attract attention. 

To reassure its customers the statement says “that 
there is not the slightest shred of truth in the report 
that we are going into the retail business.” 

“We have never had and do not propose to have any 
ownership in, or control over, any retail stores anywhere. 
We do not say this in criticism of the many jobbing 
houses who do have an interest in retail stores, but we 
have never been able to see how we could conscientiously 
in our own business be selling to retail merchants while 
we were at the same time competing with them.” 
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New Designs in Shapes and Patterns Now on View 
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JOHN DAVISON 


INCORPORATED 


14 Barclay Street New York 


Sole Agents for 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 
Earthenware Art Pottery 
ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 
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All Makers in the Front Rank of English Productions 
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Handsome Line of 
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with Silk and Parchment Shades 
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Established 1869 


B. F. DRAKENFELD & CO. Ine. 


50 Murray St. New York 


No. 149-4 Cigarette Holder 


Decorated or Plain 


edie hes 


VITRIFIABLE 
COLORS 


Overglaze—Underglaze—Glass—Oxide 


This patented smoker’s companion, named ‘Van's 
Own” after its designer, combines into a single 
item cigarette holder, ash tray and two holders for 
paper or box matches. 


+ & & 


“Van's Own’ is a big seller, so order now and gain. the 
advantages of ‘‘first run” sales. Write for prices on plain 
colors and decorated, in quantities. 


<< THe New MARTINSVILLE GLASSMFG.Co. 


NEw MARTINSVILLE.W. VA. 


DECORATING SUPPLIES 


Brushes — Printing Tissue — Oils — Banding 
Wheels etc. 
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New York Imports 
September 23 


S. S. Deutschland from Hamburg, Germany 


Irwin, J. D. & Co., 2 cases earthenware, 2 cases crockery 

Downing, T. D. & Co., 2 cases chinaware 

Wertheimer, Plehn & Levy, Inc., 5 cases woodenware, 2 cases 
crockery 

Lippmann, Spier & Hahn, 1 case crockery 

Modern Braid Co., 11 cases crockery, 10 cases glassware 

Owen Walsh Mfg. Co., 2 cases crockery 

Robinson-Goodman Co., Inc., 3 cases art flowers 

Gallagher & Ascher. 37 cases earthenware 

Lorsch, A. & Co., 11 cases glassware 

Stern, T. L. & Co., 5 cases glassware 

Yokel, W. A., Inc., 7 cases glassware 

Bank of United States 

Murray-Hill & Co., Inc., 4 cases hollow glass 

Kronfeld-Saunders Co., 6 cases crockery 

Rice, I. W. & Co., 1 case rubber goods 

Bloomingdale Bros., 1 case crockery 

American Art Novelties Co., 10 cases glassware 

Jansen Co., 38 cases crockery 

Levy, J.. Corp., 2 cases crockery 

R. & G. Import Co., 13 cases glassware 

Syndicate Trading Co., 29 cases toys, crockery, ete. 

Blumenthal, B. & Co., 15 cases glassware 

Bengol Trading Co., 10 cases glassware 

Potash Importing Corp. of America 

Meadows-Wye & Co., 4 cases crockery 

Borgfeldt, G. & Co., 4 cases crockery 

Straub, P. A. & Co., 43 cases earthenware 

Happel & McAvoy, 47 cases toys, glassware 

Guthman-Salomon & Co., 3 cases crockery 

Straus, N. & Sons, 59 cases crockery, glassware 

Graham & Zenger, 29 cases crockery 

Wolf, L. & Co., 30 cases crockery, earthenware 

Jordan, A., Co., 27 cases ironware 

International Forwarding Co. 

Inwald, J.. Glass Co. 

Noe, W. R. & Sons, 15 cases shades, 4 cases glassware 

Richard, C. B. & Co., 2 cases porcelain goods 

Rohschild Bros. & Co., 4 cases glassware 

Sullivan, C. & Co., 2 packages crockery 

Schenkers., W., Inc., 166 cases crockery, woodenware, etc. 

Wolf, L. & Co., 7 cases earthenware, 4 cases toys 

Bernard, J. E. & Co., 196 cases crockery 

Phoenix Shipping Co., 191 cases glassware 


September 24 


S. S. Homeric from Southampton, England 


French American Glass Co., 13 casks glassware 
French American Glass Co., 131 casks glassware 
Haviland China Co., 41 casks porcelain 

Vogt & Dose, 10 casks porcelain 

Phoenix Shipping Co., 6 casks porcelain 
Wanamaker, J., 2 cases porcelain 


S. S. France from Havre, England 


Sydney & Salomon, 5 cases porcelain 


S. S. Zeeland from Antwerp, Belgium 


Gunhel, A. B., 120 cases glassware 
Torlotting, E., 46 casks glassware, 1 case glassware 
Bloch, L. D. & Co., 1 bale carpets, 3 barrels earthenware 
Fondeville, A. J. & Co., 9 casks earthenware 

eser, F. & Co., 3 cases glassware, 1 case earthenware 
Byrnes, W. J. & Co., 3 cases porcelain ware 
Fogel-Chertock Co., 11 crates crockery 
Levy Bros. China Co., 3 cases crockery 
Kahla China Corp., 8 cases crockery 
Straub, P. A. & Co., 12 cases crockery, 25 cases crockery 
Ovington Bros. & Co., 19 cases earthenware 
Stern Bros., 5 casks earthenware 
Neuwirth, H. & Co., 5 cases glassware 
American Shipping Co., 49 cases earthenware 
Rehberger & Paul, 7 cases crockery 
Butler Bros., 3 cases glassware, 2 cases ironware 
N. Y. Merchandise Co., 454 cases toys, crockery 
Lazarus & Rosenfeld, Inc., 6 cases crockery, 129 crates crockery 
Mitchell-Bissell Co., 9 cases crockery 
Goetz, O., 56 cases crockery, 61 cases hollow glass 
Metrop Pottery Co., 46 crates crockery 
Panama Pacific Line, 56 cases toys, crockery, etc. 
Johann, V., 1 case earthenware 


S. S. Franconia from Liverpool, England 


Crown Veiling Co., 1 case wool scarfs 

Plummer, W. H. & Co., 2 packages china and earthenware 
Gerlach, F. C., 22 packages earthenware 

Fondeville, A. J. & Co., 2 hogshead earthenware 
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Bank of United States, 8 crates earthenware 
Maddock & Miller, Inc., 34 packages earthenware 
Dickinson, E. B., 15 packages earthenware 
Tiffany & Co., 1 cask glassware, 5 casks china 
S. S. Celtic from Liverpool, England 
Plummer, W. H. & Co., 4 casks china 
Reimer, F. C. & Co., 4 casks earthenware 
Bassett, G. F. & Co., 7 crates earthenware 
Little, G. F., 4 casks earthenware 
Sellars, C. W., 10 casks earthenware, 1 cask china 
Boote, E., 5 casks china, 4 packages earthenware 
Saks & Co., 2 cases earthenware 
S. S. Patria from Marseilles, France 
Graham & Zenger, 4 casks earthenware 
S. S. France from Havre, France 
American Shipping Co., 9 packages earthenware 
Inwald, J., Glass Co., 6 casks glassware 
Henjes, F. & Co., 1 case glassware 
Wallan, A. L., 4 cases glassware 
Powell, M. P. & Co., 1 case glassware 
Semon Bache & Co., 5 cases glassware 
Gavin, J. J. & Co., 1 case glassware 
S. S. Muenchen from Bremen, Germany 
Borgfeldt G. & Co., 156 cases toys, crockery, etc. 
Order, 4 cases crockery. 


September 25 


S. S. President Van Buren from Shanghai, China 
Blach, L. D. & Co., 138 packages brassware 
American Express Co., 2 cases crockery. 

S. S. Sacandaga from Rotterdam, Holland 
Borgfeldt, G. & Co., 2 cases glassware 
Borgfeldt, G. & Co., 24 packages crockery. 
Borgfeldt, G. & Co., 54 cases toys 
Pomerance, Inc., 4 cases toys and glassware 
Downing, R. F. & Co., 1 case earthenware 
Order, 2 cases glassware 

S. S. Kofuku Maru from Naples, Italy 
Vandegrift, F. B. & Co., 1 crate earthenware 
Kupper, H. C., Inc., 33 cases earthenware 
Strauss, N. & Sons, 18 casks earthenware 

September 27 

S. S. Columbus from Bremen, Germany 
Calhoun Robbins & Co., 3 cases earthenware 
Murphy, A. & Co., 3 cases glassware 
Sellers, C. W., 4 cases decalcomanias 


Hensel, Bruckmann & Lorbacher, 7 cases toys, 1 case crockery 


Phoenix Shipping Co., Inc., 11 cases glassware 
Bailey, Green & Elger, 2 cases glassware 
Eliott, Greene & Co., 3 cases glassware 
Rosenthal China Corp., 14 cases crockery 
Equitable Trust Co., 8 cases crockery 
Pomerance, S. H. & Co., 55 cases glassware 
Borgfeldt, G. & Co., 109 cases glassware 

S. S. George Washington from Bremen, Germany 
Phoenix Shipping Co., 1 case crockery 
Globe Shipping Co., 32 cases hollowglass 

S. S. Guilia from Venice Italy 
American Express Co., 27 cases glassware 

S. S. Cleveland from Hamburg, Germany 
Schall & Co., 3 cases toys 1 case crockery 
Goldman, H. A., Inc., 18 crates crockery 
Ruhe, F. H., 1 case silverware 


Happell & McAvoy, 16 cases earthenware and woodware 


Gallagher & Ascher, 3 cases china, 1 case hollowglass 
Singer Bros., Inc., 8 cases glassware 

Freedman & Slater, 1 case earthenware 

Eleto Co., 6 cases earthenware 

B. & G. Import Co., 7 cases crockery 

Inwald, J. Glass Co., 7 cases hollowglass 

Levy, J. W., Corp., 2 cases glassware 

Andrews, D. C. & Co., 15 cases hollowglass 

Syndicate Trading Co., 25 cases toys, glassware, etc. 
Smith, J. D. & Co., 11 cases toys, glassware, etc. 


Sheldon, G. W. & Co., 4 cases glassware, 2 cases glassware 


Rosenthal China Corp., 10 cases crockery 

Hirsch, G. Sons Inc., 11 cases glassware 

Veith, A. & H., Inc., 5 cases glassware 

Robinson, H. W. & Co., 1 case crockery 

Stern, S., 10 cases woodenware, 3 cases glassware 
Levy, J. W. Corp., 3 cases crockery 

Eastern Art Shop, 4 cases crockery 

Gallagher & Ascher, 11 cases glassware 

Inwald, J. Glass Co., 9 cases glassware 

Kress, S. H. & Co., 2 cases glassware 

Sellers, C. W., 42 cases crockery 

Goldman, Sachs & Co., 13 cases glassware and crockery 
Haber, D. W., 2 cases metalware ; 
Singer Bros., 95 cases toys, glassware, etc. 


(Continued on page 29) 
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Twenty-eight 
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DID YOU EVER 
STROLL UEE & 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 


45 Kast 17th Street 
New York City 
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(Continued from page 27) 

Hearn, J. A. & Son, 4 cases earthenware 

Wolf, L. & Co., 12 cases crockery and hollow glass 

Straus, N. & Son, 4 cases earthenware, 14 cases hollow glass 
6 cases crockery 

Freedman & Slater, 40 cases glassware and earthenware 

Richard Shipping Corporation, 12 cases porcelain 

Atlantic Forwarding Co., 4 cases glassware 

Downing, R. F. & Co., 2 cases leatherware, 1 case glassware, 
3 cases crockery 

Modern Braid Co., 4 cases crockery 

Schaffer, M. Co., 8 cases crockery, 2 cases 

Pomerance, S. H. & Co., 31 cases glassware, etc. 

Richard, C. B. & Co., 10 cases glassware 

Schenkers, Inc., 97 cases crockery and glassware 

Saks & Co., 18 cases toys and glassware 

Bernard, J. E. & Co., 151 cases toys, crockery, etc. 

Globe Shipping Co., 204 cases crockery, glassware, etc. 

Phoenix Shipping Co., 112 cases toys, crockery, etc. 


i ED sar 


September 28 


_§. S. Marengo from Aberdeen, Scotland 
. S. S. Marengo from Hull, England 
| Nicholas Wapler & Co., 37 cases crockery 
_§. S. Carmania from Southampton, England 
| American Hawaiian Steamship Co., 1 cask earthenware and 
china 
| Mesker, G. L., 1 crate earthenware 
_§. S. Adriatic from Liverpool, England 
| \Kupper, H. E., Inc., 4 crates earthenware 
| Masters, J. W. & Co., 1 cask chinaware 
| Edminston, H. A., 8 packages crockery 
| Brinsmead & Co., 2 crates earthenware 
| Pitcairn, W. S. Corp., 28 packages earthenware and china 
Boote, E., 14 packages earthenware, 4 packages china 
| Fondeville, A. J. Co., 19 packages earthenware, 2 casks china 
| Maddock & Miller. 59 packages earthenware 
| Lewis & Conger, 2 crates earthenware, 2 cases hollowware 
_ Syndicate Trading Co., 4 crates earthenware 
_§. S. Volendam from Rotterdam, Holland 
} Sinclair, H. A., 2 crates-crockery 
} Altman, B. & Co., 1 case earthenware 
Lazarus & Rosenfeld, 50 crates hollow glass 
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Twenty-nine 


Grant, W. T. Co., 111 cases toys and crockery 

Phoenix Shipping Co., 90 cases crockery 

Gimbel Bros., 6 cases crockery 

Chase National Bank, 134 cases toys and crockery 
Foster, W. A. & Co., 1 case crockery 

Strauss, Eckhardt Co., 174 cases toys and glassware 
Borgfeldt, G. & Co., 86 cases clocks, toys, ete. 
Woolworth, F. W. & Co., 225 cases toys and crockery 
Basket Importing Co., 18 cases crockery 


September 29 


S. S. Schodack from Havre, France 
Andrews, D. C. & Co., 5 cases earthenware 
Byrones & Lowery, 13 packages pottery 
American Express Co., 39 cases glassware 
Kupper, H. C., Inc., 5 crates earthenware 

S. S. Lapland from Antwerp, Belgium 
Globe Shipping Co., 3 cases earthenware 
Downing, R. F. & Co., 2 cases earthenware 
American Shipping Co., 22 cases earthenware 
Panama Pacific Line, 16 cases crockery 
Butler Bros., 91 packages crockery, 1 case toys 
Rehberger & Saul, 2 cases toys, 10 cases crockery 
Rosenthal China Corp., 50 cases crockery 
Goetz, O., 66 cases crockery 
Bourland, F. D., 1 case chinaware 

S. S. Stockholm from Gothenburg, Sweden 
Venon, J. H., Inc., 50 cases glassware 

S. S. Samaris from Liverpool, England 
Rowland & Marsellus Co., 14 packages earthenware and china 
Gimbel Bros., 5 packages earthenware 
Leyland, P. N., Inc., 6 packages earthenware 


Real Efficiency 


“Having motor trouble?’ asked the kind-hearted man 
of the tourist under his car. 

|No, savage the aired traveler. “lve put so many ‘of 
these vasoline-saving contraptions on my gasoline tank 


that I have to stop every ten miles to drain the tank.” 
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THE KIND THAT GROW IN WATER 
at the following prices, f. o. b.. New York 


12 ctm. packed 1250 bulbs to case, per 


Due to the Federal embargo these bulbs are in very short supply 
this season. 


Every china and gift shop can feature these bulbs to good 
advantage. 
Let us send you our complete bulb catalog—it is free for 
the asking. 
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They aid materially in the sales of bowls and acces- 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


COMMISSION MEN WANTED 


ANTED commission men to sell as side line, light cut glass 

tableware in crystal and colors. Some good territory now 
open including New York City and Chicago, Illinois. Catalogue 
on request. The Marion Glass Manufacuring Company, Marion, 
Ohio. 


REPRESENTATION WANTED 


N important German porcelain factory turning out dinnersets, 
A etc., offers the representation of their works to efficient 
houses in the East, Middle West, and the West. Address Box 
573, CROCKERY AND GLASS JOURNAL. 


Buyers in New York 


SEPTEMBER 23, 1926 

Mrs. J. E. Dunwoody, housefurnishings, Chamberlain-Johnson- 
Du Bose Co., 60 West 35th St. (Wm. M. Van Buren). 

T. W. Nugent, lamps, toys, Nugent D. G. Co., Braddock, Pa., 
1440 Broadway (Hastings Research Group). 

T. M. Kesler, gift novelties, Ward's, Inc., Rochester, Minn., 
McAlpin. 

Miss N. Liggett, gifts, Wilkes-Barre D. G. Co., Wilkes-Barre, 
Ras olostheAves CDG Alhance)!: 


SEPTEMBER 24, 1926 


Mr. Moreland, housefurnishings, china, Mendel & Harris, Inc., 
New Haven, Conn., 115 West 30th St. (B. F. Levis). 


SEPTEMBER 27, 1926 
H. L. Gearhart, housefurnishing goods, Wyman, Partridge Co., 
Minneapolis, Minn. 
C. Libbey, lamps, pottery, glassware, Burrows & Sanborn, Inc., 
Lynn, Mass., 1440 Broadway (R. J. Cronin, Inc.). 


SEPTEMBER 28, 1926 

J. P. Barnard, lamps, L. Sayres Co., Indianapolis, Ind., 1440 
Broadway. 

E. F. Brown, china, crockery, cut glass, Broadway Department 
Store, Los Angeles, Calif., 128 West 3lst St., 6th floor. 

B. G, Twitchell, housefurnishing goods, china and glass, Kauf- 
man Straus Co., Louisville, Ky., 112 West 38th St., 14th floor. 

F. L. Warren, housefurnishing goods, Callender, McAusland & 
Troup, Providence, R. I., 240 Madison Ave. 

J. F. O’Brien, china, housefurnishing goods and lamps, The 
Cohen Co., Richmond, Va., 23 East 26th St. 

W. R. Hume, housefurnishing goods, Woodward & Lothrop, 
Washington, D. C., 370 Seventh Ave. 


SEPTEMBER 29, 1926 


Miss Miller, gifts, art embroideries, Akron Dry Goods Co., 
Akron, O., 115 West 30th St. 

Mr. Wheeler, housefurnishing goods, Gilchrist Co., Boston, Mass., 
128 West 31st St. 


_“NUROCK” 
| The most popular 
| BAKING AND 
SERVING 

| WARE 


made in America 


ells because its 
erviceable, 
ightly and 
| anitary. sm = 
THE BRUSH POTTERY CO. 
ZANESVILLE, OHIO 


| 
| 
N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 
| We make the “LINES THAT SELL.” 


PETER POTTER 


PETER POTTER SAYS: Pride cometh before a 
fall but in the crockery and glass business a fall usually 
means new business. 


G. H. Hurlburt, china, glass and lamps, D. M. Read Co., Bridge- 
port, Conn., 315 Fourth Ave. 

Miss Nugent, dolls and toys, Kaufmann Department Store, Pitts- 
burgh, Pa., 1261 Broadway. 

Mr. Wijinski, gifts, McCreery Co., Pittsburgh, Pa. 

B. M. Eytinge, gift novelties, American Wholesale Corp., 455 
Seventh Ave., Room 1715. 

A. A. Breton, housefurnishings, toys, Shartenbere & Robinson 
Co., New Havtn, Conn., 315 Fourth Ave. 


“T want a horn,” said the new motorist, “which will 
make a country mule driver pull over to the side of the 
road.” 

“Sorry,” said the dealer. “We carry all modern acces- 
sories, but we don’t deal in miracles.” 


She—Can you drive with one hand? 
He—Ah, yes. 
She—Then pick up my glove. 


He—Petting makes a wild animal tame. 
She—Yes? 
He—Yes, but try it on a woman.—Texas Ranger. 


John: How are the folks next door? 

Daven lazy: 

John: Is'that so? 

Dave: Yes, their airedale even gets our bulldog to 
come over and scratch his fleas. 


= bf . 
If at first you don’t succeed, cry, cry again.—Pennsyl- 
vama Punch Bowl. 
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’ 
If You’re Interested 
® 

in Lamps— 

You will want to read the 
Buyers Lamp Directory 
Published every other month 

Full of information on merchandising of lamps 
and shades—carrying a complete directory of 
manufacturers—what they make—where to find 
them, the Buyers Lamp Directory, with its new 


Dress and increased circulation gives the trade 
an unusually large volume of buying power. 


Write for Rates 


Buyers Lamp Directory 


Demarest Publications, Inc., 
Publishers 


45 East 17th Street New York 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


OIE Soy iui eS oe) os fancy 
ERT re Nox 5.05. sab plain 
oo Sa ee octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 


Factories 
| Carrollton, Ohio ; 
| 14 Kilns 9 Kilns 


‘Pottery and Porcelain”’ 
By Frederick Litchfield 


AUTHOR .OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture’ 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 


It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 


For a collection the book is invaluable as it will 
save an amateur from many pit falls. 


The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


MAYER CHINA 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 
ROUND EDGE AND THICK 


Je use Liv 


RESTURANTS 
RAILROADS 
STHAMSHIPS 
HOSPITALS 
PROPEL O > 
so) AGN NS Te Mate 
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New York Directory 


IMPORTERS LEVY BROS. CHINA CO., 35 W. ROSENTHAL CHINA CORP., 149- 
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FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 
EDWARD BOOTE, 85-87 West 238d 
St. 

Cauldon China. Wood ®&_ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., $7-41 East 18th 
St. 
Importers of Chin» and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSGCN, Inc., 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Farthenware. 


OTTO GOETZ, .NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 


Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


Earthenware and 
Phone, Ashland 


920 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Winnerware trom Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Inc., 39-41 
West 28d St. 
Ahrenfeldt French China. 


cage CHINA CORP., 39 W. 28rd 


“Haviland China” 


Joseph M. Watte, Pres. Gram. 0687. 
erman dinnerware and fancy china. 


28rd. St: 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 


plates. Immediate delivery. Gramercy 
4393. 


MADDOCK & MILLER, Inc., 39-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 58-57 West 23d 
St. 


Japanese Goods. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 


wares Trades 


ee N. LEYLAND, Inc., 184 Fifth 
ve. 


King & Barrett, teapots; George 
Jones & Sons, Lrd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


FRED. C. REIMER CO., Inc., 49-51 
W. 23rd St. 
“Krautheim’ — Dinnerware, “Schier- 
holz’—Art Goods, “Royal Dux”—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


151 Fifth Ave. 

Importers of Rosenthal china dinner- 

ware, placeplates, lamps, art figures. 

Hotel china. Telephone Ashland 7816. 
FRANCIS H. RUHE, 14 West 28rd 

St. 

Importers of China, Glassware and 

Specialties. Telephone Gramercy 2228. 
THE SENDAR COMPANY, 35-87 

West 28rd St. 

“Open Stock English Dinnerware Blue 

Willow.” Domestic dinnerware, Vit- 

rified Hotel china. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd. Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Ince., 

119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 

Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 28d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 

JUSTIN THARAUD, Inc., 24 West 
23d St. 

Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

VOGT & DOSE, 14 W. 28rd St. 

Open stock dinnerware patterns. 
White China for decorating. 

J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 255 
endl Ave., between 28th and 29th 

ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


Lamps and Bric-a- 


HNN 
OUALUNNSUUN NANA TTY Cnn ttn 


‘eptember 30, 1926 


PTT MUM UU UL TUT UU UL LEU TU UCU UCU Le 


: 


enn STM LLL LL 


| 


CROCKERY AND GLASS JOURNAL 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 


Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


THE ROSBERN GLASSWARE 
CORP., 12-14 West 21st St. 
Manufacturers of light cut and gold 
encrustations. Phone Chelsea 0746. 

WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 

UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 

WESTMORELAND GLASS OCO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 


Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 
Electric Lighting 
Lamps. 


ie BRISBOIS, INC., 200 Fifth 
ve. 
Room 210. Lamps and Cut Glass. 


AN HAWTHORN, 225 Fifth 
ve. 


Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


ex G'ASS CO., 230 Fifth 
ve. 

Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones. 
Ashland 9024-9025. 


oe H. E. RAINAUD CO., 225 Fifth 
ve. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 


Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 
Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Fixtures and 


Telephone 


DOMESTIC POTTERY 
ART INDUSTRIES, INC., 225 Fifth 


Ave. 

Sole Manufacturers of “Lavinite” Ar* 
Ware, Table, and Boudoir Lamps, 
Novelties and $1.00 Specials. 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etce.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 

T. B. Clark & Co. 

S. K. Bitner & Co. 


Dinnerware 


The Homer Laughlin China 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 


Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., 
Averue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


INC., Fifth 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 

Representing Fenton Art Glass Co., 
Glassware, ¢ut, colored and _ plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
Abela etc. Telephone, Gramercy 

is 


D. KING IRWIN, Fifth Avenue Buila- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 


Co. Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 


Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 

Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 


China Co., dinnerware. Telephone 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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Satistedcustomers keepus buy 


feed 
"HOSTESS" 


An Unusually 
mass 4. neg 


pb I 
floral 


spray design 
worked out in an ef- 
fective color combina- 
tion of blue, -vellow 


henna and black with 
a black border line 
and handle embellish- 
ment completing the 
harmony of the treat- 
ment, 


SALES REPRESENTATIVES: 


N. Y. Office—John L. Pasmantier & Sons, 5 W. 20th Street 

Chicago Office—Gordon A. Weese, Room 348 Hotel Morrison 

Eastern Representative —Herbert A.Wellington, Boston, Mass 
Ohio and Michigan: J. E. Boring, Crocksville, Ohio 


The Cyooksville China Co. 


CROOKSMIEERSOrI@ 


Kopp Glass, Inc. 


Successors to 


Pittsburgh Lamp, Brass & Glass Co.’s 


(Swissvale Plant) 


Manufacturers of 


Delica White Cased Glass 


Crystal Kopp Railroad 
Colors and Marine 
and Signal Glass 
Cased for Special Glass 
Illuminating 2s eee for 
Uses Special Purposes 


Novelties and Specialties 


K. G. 1. “7° SATISFY 
KOPP GLASS, Inc. 


Swissvale, Pa. 


NICHOLAS KOPP HARRY A. ROSS 
President Sales Manager 
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TRADE SY HH © MARK 
-CHINA- 


1e (arrollion Pottery (o 


INCORPORATED 1903 
MANUFACTURERS OF HIGH GRADE DINNER WARE. 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


j 
| 
: 
: 


E offer to the Department 
Store Trade highest qual- 


ity ware and distinctive decora- 
tions in commercial borders. 


Prompt and courteous service. 


Representatives 
HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East : West 
ROY E. HENDERSON 
President 
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ECONOMY TABLE TUMBLERS 


Look for and the 
the Broad 

Economy Abutting 
Bulge. Foot. 


A Tumbler Worth Advertising 


|pe you are looking for a tumbler that has 
real merits and is worth advertising, 
consider the Economy. It has an attractive 
shape that fits the hand. Edges cannot 
touch. Difficult to chip or break. Hard to 
upset. Cannot be nested. In sizes from 3 
to 18 oz., plain and etched. Fine lead blown 
glass. Table tumblers in barrels of 18 
dozen or carton of 6 dozen. 


Sold only through distributors. 


ECONOMY GLASS CO. 


MORGANTOWN, W. VA. 
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The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 
and 


Get It 


Minimum initial charge $2, paye: 
ble in advance. 


HAVILAND 


se Hevilend | . ty 


} China : 
f Co. | 


Overlooking Madison Square, ‘““Where Fifth Avenue Crosses New York’s Main Street” 


Haviland China 


Is Now Installed in Its Modernly Appointed and 


EASILY-REACHED NEW HOME: 
1107 Broadway, at 'wenty-fourth Street, New York 


It is a great pleasure for us to 
extend to our friends in the 
trade a cordial invitation to 
visit us in our new home 
which by reason of its very 
central location is accessible 
from all points. We are 


TRADE MARKS 


vil 
Qe ey 
France 
on white china 


DECORATED BY 


vie Cy 


on decorated china 


showing many new designs of 


GENUINE HAVILAND 
CHINA for the Fall season 
which by virtue of their beau- 
tiful decorations and attrac- 
tive shapes should not be 
overlooked. 


Haviland China Co., Inc. 


Telephone— Watkins 2967-2968 | ° 
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know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


know where you can get the goods you want? 

know what the latest news of the trade is? 

know how to increase the efficiency of your department? 
have a permanent New York mailing address? 

receive information about any particular line? | 
receive a reminder of coming events and activities? 
be advised about important changes in the trade? 


be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


| DEMAREST PUBLICATIONS, INC., | 
| mpeg ian net : SUBSCRIPTION PRICE 
{ ew ork. 
| Gentlemen :— | Domestic 
FOS rae Wee brea eae a0 ee $3.00 a year 
including the Specia oliday 
| pia and Soe go meepene, Nom | $5.00 for 2 years 
ers) to the following address for which .... 
enclose ...... Loree se year. | Canada 
| | $4.00 a year 
| Name. ss SSA ee te ee, oe | Soreign 
| Wir 35.500 ene a ae | 35.50 a year 


eecay and Glass Journal, paruabes weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertin’ 
ce, i 


45 East 17th Street. 
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Gntroducing 
The CAsToR SHAPE, 


Such Popularity 
Must Be Deserved 


| 


5) WS.Grorce Pottery 
I East Palestine, Ohio. 
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A Pronounced 


Success 


One of the most strikingly beautiful of the many attractive 
Maryland Ivory patterns. ‘The perfect rosebud spray is 


reproduced in natural tints. 


The freedom and the swing to the colorful decorations on 


Maryland Ivory have made this shape a pronounced success. 


Our ability to make prompt shipments merits your highest 


consideration. 


Tue Epwin M. Knowrezs Curna Co. 


EAST LIVERPOOL, OHIO 
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Now Ready 


The 
Yellowstone 
Dinner 
Service 


Ivory Body 
Exclusively 


Octagon Model 


The Yellowstone is striking in simplicity. There is no relief work, embossing, or irregular 
surface to compete with, or to detract from, the decorative effects. The soft ivory shade, 
reproducing the exquisite color tone of Belleek, and the plain octagon outlines, provide 
the ideal frame and background for the score of original decorations especially designed 
for this model. 


Many of the discriminating buyers who have already had opportunity to inspect the 
Yellowstone have been good enough to pronounce it the outstandinng creation of the 
year, one destined for unrivalled popularity. 


The Prices Will Be an Agreeable Surprise 
The 1926 Line Will Be 


Yellowstone shape in Ivory Body only 

Kwaker shape in both Ivory and White Bodies 

Empress, Republic and Hudson shapes in White Body only 
Complete Line of Cable Staples in White Body only 
Complete Line of Hotel Ware, Double Thick, White Body 
Complete Line of Hotel Ware, Half Thick, White Body 


A good assortment of Toilet shapes 


The Kwaker has previously been our leading shape in border, medallion and gold and white treat- 
ments. All of these patterns may now be had on the Kwaker in either the white or the ivory body. 
The ivory 1s slightly more expensive, but you may agree that it is worth the difference and more. 


PRODUCTION 


The equivalent of forty kilns on Ivory. 
The equivalent of sixty kilns on White. 


The Homer Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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A New 


Smith-Phillips 
Product 


The Exquisite Melrose Pattern 


It would be difficult to visualize anything more lovely than the 
Melrose pattern as illustrated. The design of Chinese influence in warm 
shades, of rose, green, maroon, yellow, and blue with black tracing on 
the beautiful soft toned ivory body is a genuine achievement in deco- 
rative treatment. 


Live dealers will at once appreciate the sales possibilities of this 
pattern. Send for samples and prices. 


Smith-Phillips China Co. 


East Liverpool, Ohio 


= J. W. Mackey, Manager of Sales 
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DECORATION NUMBER 135-G 
>) aa 


An exceptionally attractive decoration om our 


GLORIA SHAPE. 


Ca™ 


The KNOWLES, TAYLOR & KNOWLES CO. 


EAST LIVERPOOL OHIO 
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ASCOT COBWEBS SHAGREEN SOUTH SEAS 


Ascot on the left is a blue-gray background in fanciful griffon designs, setting off brightly 
colored flower inserts which are clever imitations of hand-painting. On the new 


Astoria shape. 


Cobwebs Barbaric in its orange reds and yellows this pattern is a true jazz note. It is one 
of the most unusual patterns that have come into the market in many years. 


Shagreen is, as the name indicates, an imitation of prepared sharkskin known as shagreen, 
which is the craze of the day for vanity cases, ladies’ slippers, etc. The effect is of a 


rich green shagreen broken by panels of conventional pink roses. 


South Seas is a spray design of tropical flowers, wholly unlike any spray that has ever 
come on the market. This is an original N S & S experiment in a new manner. It 


will pay you to see it. 


inc. 


SUCCESSOR TO L. STRAUS & SONS ESTABLISHED 1866 


119 Fifth Avenue, at 19th Street, New York City 
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c 
CHAMBORD 


An exclusive creation on the lovely Pilgrim shape 


The broad, lustrous ivory band, fin- 
ishing in a border of subdued mist 
blue edged with gold, gives this de- 
sign a particularly delicate beauty. 


Richly colored flower and_ bird ; 
groups are softened by the creamy f 
whiteness and deep rich glaze which ‘ 
results from a patented kiln-firing 
process. This method makes pos- 

sible a china so hard that only a 

diamond will scratch it, and gives to 
color-decoration an extraordinary 

soft brilliance. 


The same design and shape, bor- 
dered with harvest yellow, is of 
equal beauty. Ask for the Eden 
—with or without the ivory band. 
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EsTaBLISHED IN 1874 


Crockery and 


The Representative Paper of the Industry 
Devoted to 


CROCKERY, GLASS, HOUSE FURNISHINGS 
LAMPS, GIFT SHOP GOODS, 
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termining It is not an easy matter to deter- course of the last two decades, declares Bradstreet’s. He 
“ad = mine the condition of trade even in notes that the total loss of property owing to fire was 
ans such a limited field as that of the 165,000,000 in 1905 and $172,000,000 in 1915, while it 
crockery, glass and lamp business rose in 1925 to over $570,000,000. He remarks also that, 
York. in addition, thousands of lives are sacrificed each year 
n inquiry at one wholesale house will bring forth a through fires, a large majority of which are preventable. 


rful reply: “Business has picked up considerably this 
«x. It looks as if trade would be good from now until 
©olidays.” Perhaps across the street is another whole- 
| house handling a number of lines similar to the first 
sed. An inquiry here is apt to bring forth a pessimistic 
bok. “Business dropped off this week. It does not 
c very promising.” 

md so it goes. One manufacturer’s business may be 
Ml, another’s bad. One manufacturer’s agent may be 
lying a prosperous period while his competitor handling 
he much the same is experiencing poor’ sales. 


In his proclamation recommending 
‘le Prevention that the seven days, October 3 to 9, 
Vek inclusive, .be observed throughout 
the country as Fire Prevention 
tk, President Coolidge brings a few figures together to 
1 how marked has been the growth of fire loss in the 


| 


\Vhile, as he suggests, efforts should be constantly made 
to reduce fire destruction to a minimum, he suggests that 
the setting apart of a week for considering means of 
guarding against danger from fires might well be the start- 
ing point for a continuous fire prevention program. The 
President particularly requests farmers and others living 
in rural districts, who are said to have suffered a fire loss 
of $150,000,000 in the past year, to join in the movement, 
and he urges a full degree of cooperation with it on the 
part of public officials, civic and commercial organizations, 
school authorities, the clergy and the press. Governor 
Smith and other state executives have joined in appeals to 
strive against the fire menace. Secretary Jardine has 
urged farmers to make a special effort to eliminate fire 
hazards on their premises. It may be added that losses 
from forest fires, in the Pacific northwest, especially, have 
been very heavy in the past year, and that the President 
will confer next week with business men from that section 


on improved methods of preventing such fires. 


Eleven 


BOWES BASSETT GarGO:, amportersswholice 
e¢ years an have been located in the old Bassett 

Building, 72-76 Park Pl. have just announced 
that negotiations have been concluded for a ten year 
lease of the store floor and basement in the Interna- 
tional Bank Building, 141-7 Fifth Ave. 
which has been under consideration for the past year 
or more has been made possible in that their new 


This move 


home is ideally suited for their requirements. Work 
will be started at once to prepare the basement for 
their large amount of open stock and according to 
their plans the firm anticipate being completely moved 
in by December. 


Albert B. Eggers, who operates a chain of three 
stores ‘at Los Angeles; San’ Monica and Pomona, 
Calif., and whose headquarters are located at Los 
Angeles, paid a visit to the New York market this 
week placing orders for all of his stores. 


Martin Zolle, who is the most recent addition to the 
sales force of E. Torlotting, Inc., departed the early 
part of this week on his initial road trip for his firm 
which will carry him over middle western territory. 
According to his schedule Mr. Zolle will be away 
until about the middle part of November. 


Having been in Europe since last May which time 
was spent with his factory heads in preparation of his 
new lines, Charles Vogt, head of the importing firm 
of Vogt & Dose who just recently arrived back home 
announces as the result of his trip many new and 
beautiful decorations and a new shape that is certain 
to prove most popular. 
already arriving. 


Many of the new samples are 


J. J. Buckley has just recently assumed the duties of 
assistant to G. S. Stone, glassware buyer for R. H. 
Macy & Co., taking the place of L. J. Balastro. 


Announcement has been made of the dissolution of 
the co-partnership of the McNicol Corns Co., Wells- 
ville, O. D. E. McNicol of the D. E. McNicol Pottery 
Co., East Liverpool, O., has withdrawn from the part- 
nerainG and the hace will be continued by Albert 
W. Corns, who has been in charge. 


A. A, Adams, seventy-five years of age, for many 
years associated with his father in the flint glass busi- 


Twelve 


ness at Pittsburgh, under the firm name of J 
Adams & Co., died this week at his home No, 
Bouquet St., Pittsburgh, Pa. Mr. Adams had beer 
ill health several months and only recently ret 
from the glass brokerage business. 


Ernst Heinrich of the firm of Heinrich & Co., § 
Bavaria, who has been in this country for some t 
making an extensive trip through the United Sta 
has just recently returned to New York and is n 
ing his headquarters while in New York, at the off 
of his agents, Heinrich & Winterling, Inc., 49-51 Vi 
23rd St. The object of Mr: Helene S ims in cove! 
the trade thoroughly, was to acquaint himself with 
trades requirements. 


Kennard L. Wedgwood Red Cross Chairn 


Kennard L. Wedgwood, of Josiah Wedgwood and § 
heads as volunteer Roll Call chairman a special Cl 
Glass and Lamp group to enlist the maximum resp 
throughout the china, glass and lamp trade of New } 
City to the annual Red Cross Roll Call opening Nover 
11, Armistice Day, for funds to maintain the organizat' 
relief work and public health program. 

The china, glass and lamp group is one of the first’ 
groups formed in accordance with the campaign pla 
committee organization of the city into various indus}; 
banking, mercantile and professional groups which | 
carry the Roll Call appeal into every branch of indu| 
It is anticipated that by the opening of the Roll Cal! 
proximately 200 such groups will be functioning thro) 
out the city representing a total of some 4500 volut’ 
chairmen, committeemen and captains. 

Plans for comprehensive activity throughout the g 
are already in operation under the leadership of | 
Wedgwood, and he has set as his goal a 100 per cen’ 
rollment with a Red Cross button on every person in 
china, glass and lamp field. 

Aid for the ex-service man and his dependents 0) 
tutes a major part of the Red Cross program in 
York. More than 4,000 wounded veterans, men sti 
service, and members of their families were aided dt’ 
the year, according to the last annual report of the @ 
ter. Legal assistance, money loans and medical 2 
are included in this work. 

Other outstanding metropolitan activities are the a 
ter relief and the public health program, under which » 
than 616,000 surgical dressings were supplied during! 
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to hospitals of the city, and which also covers nursing 
ice, first aid, and work in home hygiene and care of 
sick. 


Chain Store Sales Continue to Rise 


eports by chain store systems on September sales 
again showing substantial increases over last year 
are reflecting the favorable state of Fall trade re- 
sted from almost all important centres. Eleven 
hin store systems which submitted sales reports 
eerday show gains ranging from 6 to above 50 per 
st. For the nine months to Sept. 30 these nine 
wes show gains ranging from 5 to 59 per cent. 
eptember sales of the F. W. Woolworth Company 
eregated $19,339,192, against $18,129,308 in Septem- 
e 1925, a gain of 6.6 per cent. For the nine months 
Volworth sales reached $164,949,506 against $156,- 
3611 in the same period last year, an increase of 
jper cent. Hubert T. Parson, President, said: 
We shall have a big business in October and are 
ying forward to very good merchandising during 
)remaining months of the year. Our stores are ina 
ily balanced condition, with plenty of merchandise, 
le financially the cash position is strong.” 

he S. S. Kresge Company reports September sales 
£$9,439,396, against $8,221,556 last year, a gain of 
4, per cent. Sales during the nine months’ period 
femme s/.513, a gain of 12.1 per cent. over the 
6564,580 for the like period last year. 

he W. T. Grant Company shows September sales 
f:2,771,900, as against $2,176,318 last year, a gain of 
Joer cent. Nine months’ sales of $21,955,166 were 
Sper cent. above last year, when they were $18,- 


8790. 


Sox & Co. Representing C. C. Thompson 


ox & Co., manufacturers agents, 120 Fifth Ave., New 

‘tk, have given up the representation of the Homer 
| ihlin China Co., and are now representing the C. C. 
bmpson Pottery Co. They will represent the following 
sitory for the Thompson Pottery: New York, New 
eey, Pennsylvania, all New England States, Delaware, 
I-yland, District of Columbia and Virginia. A com- 
lie line of samples are now on display in the Cox & 
‘apany’s showrooms. 


1 


.e Insurance Feature in Installment Con- 
tract 

aeey in Wisconsin discovered a new method 
faking installment buying more attractive to the ulti- 
ie Consumer. In its contract clause it has inserted the 
tviso that in case of death, prolonged sickness or dis- 
hity the purchaser or the estate would be relieved of 
ning further payments. 

‘ome retailers here feel that this is tying installments 
jwith the insurance business. Apparently Attorney 
‘. H. E. Ekern thought the same way about the 


matter and a recent ruling of his holds that such a clause 
is in violation of the State Insurance Law. 

Insurance Commissioner Johnson brought the matter 
before the Attorney General for a ruling in the case. 


John B. Lassell on Sad Mission 


John B. Lassell, general manager of the Newark China 
Co., of Newark, O., has been in the Pittsburgh district, 
accompanying the body of his mother, who died at New- 
ark to this city where interment was made. Mr. Lassell 
was a former resident of Pittsburgh, and for a period of 
time operated a decorating plant in the Phipps Power 


Building. 


“Ad-Editorials” Secure 15,000 New Credit 
Accounts 


The public will respond to advertisements cleverly 
written. This has been proved time and again. Again 
this time by Julius Goldenberg, of the executive manage- 
ment, M. Goldenberg department store, Washington, D. C. 

Writing in an Arthur Brisbane style, Mr. Goldenberg, 
through his series of axiomatic ad editorials, corralled 
some 15,000 new charge accounts for the store. This 
proved less expensive, no doubt, than the method used in 
other cities of sending out thousands of pass keys. An- 
other advantage of the method he used was that it gave 
the store a splendid chance to get across some interesting 
talks on what it costs the public to enjoy the privilege 
of a charge account in other stores. 

“We do not penalize our friends,” the advertisements 
said, “and no interest or extras are added to charge ac- 
counts.” The firm believes that the style of copy plus the 
repeated emphasis on the above line were responsible for 
bringing many new customers into the store. 

Every one frequently resorts to quoting proverbs or 
adages to prove a point, so that when such familiar ones 
as,““You can fool some of the people all the time” and “A 
rolling stone gathers no moss,” appeared as captions over 
the ads, the copy was almost certain to catch the public 
eye. 

The copy under the heading, “A Rolling Stone Gathers 
No Moss,” read: 

“The most of service charges and extra interest on 
your bills every month gathers thicker and thicker on your 
accounts. 

“Finally the stone will stop rolling entirely, hampered 
by the excess interest you have been charged for some- 
thing you did not buy, 

“We have only one policy here—no interest and no 
extras on any account, neither credit nor budget buying. 

“We do not penalize our friends.” 

“A straight line is the shortest distance between any 
two points” was the title of another ad, and the copy 
went on.to say: 

“The shortest way for your good is not to charge you 
for what you did not buy—a straight line that does not 
curve against your. pocketbook nor against your income.” 


Homer Laughlin China Co. Founded Newell, 
W. Va., Just Twenty Years Ago 


UST twenty years ago this year the town of Newell, 

J W. Va., was founded by the Homer Laughlin China 

Co., which interest at this time is the largest producer 

of dinnerware in the world. Although the Homer Laugh- 

lin China Co., in 1871 began business, it was not until 

1876 that recognition was given the product of this firm, 

then operating a two kiln plant, and when an honor award 

was granted at the Centennial Exposition at Philadelphia, 
Pa. 

It was in 1897 that Homer Laughlin withdrew from the 
business, and it was taken over by the present organiza- 
tion, Mr. Laughlin going to Los Angeles, Calif. W. E. 
Wells, now secretary-treasurer of the Homer Laughlin 
China Co., has spent 37 years with this organization, he 
being the oldest in point of service, with Miss Nora E. 
Stevenson next in point of service, and who has spent 32 
years with the company. 

This company began its expansion policy in 1906 when 
a 30-kiln plant was erected, and in 1914 another addition 
was erected. 

It has been the policy of this company to install every 
piece of improved machinery for ceramic production pur- 
poses that has been proved worth while, and in this way 
production has always been maintained at high levels with 
a minimum of overhead cost. The newest plant of this 
company is mute evidence of this policy. All due credit is 
given Mr. Wells as the father of the expansion policy of 
his company, and perhaps the end is not yet. 


Potters Meet to Adjust Price Making 


A general meeting of the Western Standing Committee, 
composed of representatives of the United States Potters’ 
Association and the National Brotherhood of Operative 
Potters was held last Monday evening, Oct. 4th, at the 
headquarters of the Association headquarters here. At 
this meeting adjustments as to the making price of cer- 
tain items at a number of plants were agreed to. 


Seattle to Have New $1,500,000 Department 
Store 

From Seattle, Wash., has come the report that the 

Rhodes Department Store Co., a large buyer of dinner- 

ware out of this district, proposes the erection of a new 

store at a cost of approximately. $1,500,000. The new 

building will be seven stories in height, and will occupy 
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a site 170 by 235 feet. Completion of this building | 
give the company more room for the expansion of its | 
ferent departments, which will of course include the cl: 
and glass sections. The new building will be built of r| 
forced concrete and steel construction. 


To Deliver July and August Orders 


Many orders for dinnerware for fall delivery pl: 
during the months of July and August will go forw 
this month, it was announced by local manufacturers | 
week. It has also been said by some producers that 1 
the volume of business now on file for October deliv: 
valuation of shipments will very likely establish new s. 
ping records for the current year. 


For some weeks many distributors have been reques'| 
manufacturers to advance shipping date of fall ord 
and some of this merchandise scheduled for October 
livery went forward during the last two weeks in £ 
tember. However, October shipping files are pretty > 
filled, and this means that many departments will be ec: 
pelled to work steadily in order that the trade can he 
commodated. | 


Seasonable Dinnerware Demand Increase 
Production 


Because of the seasonable demand for dinnerware, 
pottery plants in the northeastern Ohio territory are 1 
in heavier production. The larger plants in the local 
trict have been working practically full time for s 
months, but some of the smaller concerns have not t 
so active. The actual kiln production of the district 
week was higher than at any time during the last tl 
months. 

New business is also slightly increased, the departn 
stores ordering additional matchings for their current 0 
stock patterns, and at the same time have been pla 
specifications for sets. The jobbing interests are now 
the midst of their busy season, and the new business ft 
this channel has been improving of late. 


Specialties, such as bridge sets, breakfast sets and tu 
sets have been in very good movement of late, and s( 
of the retail trade have been rather liberal buyers of tt 
lines. | 


Plain white ware is selling mainly to the jobbing tr 
although some retail distributors have been buying 
class of merchandise in limited quantities. 
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_ Special Sale Dinnerware in Demand 

bt in years has the demand for dinnerware for special 
been as active as this season. In fact, manufactur- 
jave been constantly solicited for this class of mer- 
dise. Many distributors sought short sets for special 

‘in rather liberal volume, but the manufacturers have 

‘urging the trade to buy such goods in an open stock 

rn, thereby offering the suggestion that by putting 
ypen stock decorations customers would have no in- 
enience in adding other pieces to the initial set from 
— | nn CONTRIBUTES 
‘me retail distributors have followed this suggestion, 

the result has been just as manufacturers claimed it to the 

id be—the sale of “special sale” patterns but at a 

sr price. There are a certain few large retail distrib- EXCELLENCE 
who now insist upon dinnerware wanted for special of your 

being put out in open stock, and at the same time 

“ul Soiers for the te decoration has followed the sale PRODUCTION 
ie goods. The longer this policy is carried out by the 
ibutors, the greater will be the inquiry for additions 


HIS is an unusual Feldspar. It is mined 
underground—not open quarried— 
from an excellent deposit in North Caro- 


2 original set. 


uith, Phillips Compartment Plate Popular lina, the state famous for fine Feldspar. 

'e new compartment plate recently placed on the mar- 

y the Smith, Phillips China Co., is meeting with pop- This high grade spar is ground in a plant 
(favor among dealers. This specialty is to be had in with the latest equipment. Frequent test- 
le variety of decorations, and unlike other compart- ings assure quality and uniformity. Analy- 


‘ 


‘plates, the plate itself is light in weight and “stacks” ses and samples are furnished with each 
funusual evenness. The plate can also be had in the shipment. 
ydecoration that is used on the general dinnerware line 


ts firm, or it can be added as an additional item to a ao : 
Minpro Spar is ground to enter 140 mesh, 


and 200 mesh. 


JH. Sebring, of the French China Co., Sebring, O., 
sturned to Sebring from Miami, Fla., to which latter 
> he made a hurried trip as soon as he received word REC. US. PAT.O7” 
(2 storm damage to that part of Florida. His place 
ne of the first to be erected at Miami Beach. George 
hompson, of the Thompson Pottery, was in Florida 
eason and disposed of his interests in the present 
1 area at that time. 


Fair to Stress Dinnerware Section 


ing the eight Golden Jubilee sale at the Fair Store, CERAMIC CHEMICALS 
ezo, Ill., this month, which will mark the 51st anni- MINERALS, OXIDES 


t¥, Special stress is to be featured in the dinnerware SERVICE 


1, which is in charge of Pete Rinkin. For a period 
te Mr. Rinkin has been planning for this event, and 
‘| dinnerware from this district has been obtained 


lis sale, LG 
ROESSLER & HASSLACHER CHEMICALCO, 
the Toastmaster of your business. Introduce it to 709 Sixth Avenue, New York 
tblic. Later it may be able to speak for itself. 
| Chicago New Orleans Pittsburgh 
| main trouble with worry is that it leaves so little hisses daca : sent ge 
Baltimore Kansas City Trenton 


or constructive thinking. Gan Rrantised 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


One Hundred Department Store Executives 
Attend Retail Training Conference 
ORE than 100 executives of department stores 
M from as far away as St. Louis, Toronto, and 
Boston met at the University of Pittsburgh Sept. 
30, for the ninth annual conference of the research bureau 
for retail training. The conference dealt with personnel 
and educational problems of department stores, and ad- 
journed Oct. 2nd. 

There was a roll call of member stores and the reading 
of reports. Dr. James H. Greene, director of the bureau, 
first led a round table discussion on ‘Pre-Sale Personal 
Plans. 

Friday’s program included a discussion on employment, 
led by Dr. David R. Craig, executive secretary of the 
board. ‘Junior Training” and “Returned Goods” were 
the topics for discussion on Saturday. 

One of the chief outstanding features of the conference 
was tne annual dinner at the Hotel Schenley Friday night 
at 7 o'clock. Dr. W. W. Charters of the University of 
Chicago, former director of the bureau, was toastmaster. 
Among the speakers at the banquet was Or. John G. Bow- 
man, chancellor of the university and executives of Pitts- 
burgh’s leading department stores. 

One or more representatives from the following stores 
attended the conference: J. N. Adams & Co., Buftala: 
Hochschild, Kohn & Co., Baltimore; Woodward & Loth- 
rop, Washington; LaSalle & Koch Company, Toledo; 
the William Hengerer Company, Buffalo; James A. Hearn 
& Son, New York; Mabley & Carew Company, Cin- 
cinnati; Jordan Marsh Company, Boston; Scruggs-Van- 
dervoort-Barney, St. Louis; Robert Simpson Company, 
Ltd., Toronto; Newcomb-Endicott Company, Detroit; 
Stern Brothers, New York; A. I. Namm & Son, Brook- 
lyn; the Halle Brother Company, Cleveland, and from 
the following Pittsburgh stores: Kaufman’s, Horne’s, 
Frank & Seder, Rosenbaum, Paulson’s, Lewin-Neiman, 
Jones Dry Goods, Meyer-Jonasson and Boggs & Buhl. 

The research bureau for retail training was organized 
in May, 1918, as a result of the desire of seven Pittsburgh 
stores to inaugurate a program of careful study of per- 
sonnel problems in the field or retail training. 

These stores, to make possible these scientific investiga- 
tions, agreed to underwrite $32,000 each year for a term 
of five years. The 25 stores which are now affiliated with 
the bureau do an annual business of $300,000,000. 

The bureau was established at the Carnegie Institute of 
Technology. It was made a part of the department of 
applied psychology and later changed to the division. of 
Cooperative research. 
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Will Not Sell Lippencott Glass Plant 
Harry M. Adams and Samuel C. Phillips, receive; 
charge of the plant of the Lippencott Glass Co., at | 
andria, Ind., have announced that the pottery will 1| 
offered for sale. Positive denial has been made by 
of any proposed movement of this character, also tl: 
such move was even contemplated. The property i: 
being operated by the receivers under an order of co)| 


Dunbar Glass Factory Again Operatin 
The factory of the Dunbar Flint Glass Corp., Di! 
W. Va., which has been undergoing a program of r | 
is again in active operation. The factory is produ| 
general line of tableware and stemware, novelties ani: 
cialties. Blanks for cutting are also being produced :: 
plant. 


New Blue Ridge Glass Corporation Forr: 
A deal has been closed whereby the Kingsport, ” 
glass factory of the Corning Glass Works, Cornin 
Y., has been acquired by a new interest to be kno 
the Blue Ridge Glass Corp. The new corporati) 
headed by Alex D. Flack and F. F. Shetterly. The hy 
port plant is to be reconditioned at once and will be j} 
in operation within the next six weeks, according | 
formation received in this district this week. 
Imperial Glass Co. Production Increas! 
Production at the factory of the Imperial Glas: 
Bellaire, O., is better than 75 per cent, it is said sin’ 
double shift schedule has been put into effect. Thr 
out the summer season this plant factory was empl’ 
a day shift only. | 


Chester L. Jones to Continue as Preside! 


Chester L. Jones, managing director of the Chest 
Jones Stores Co., Kansas City, Mo., is to contin | 
president and general manager of this organization, | 
been reported here by glass salesmen traveling the wi’ 
territory. He will however divide his time betwee) 
Kansas City, office and Dallas, Texas, where the sou} 


offices of this new organization are located. 


} 


Florists Campaign Booms Vase Sale 

On account of the national campaign now bein;| 
over by the National Florists organization there has‘ 
a steady increase in the demand for all kinds of | 
flower containers. The manufacturers of this ai 
nounced this week that fall orders for vases of all] 
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wer baskets and bulb containers exceed the volume of 
siness received a year ago. 

‘Colored glassware flower containers are,in very heavy 
surest at this time, although the crystal and gold decor- 
jd bud vase line is in better movement than any previous 
sson this year. Glass manufacturers declare that the 
plicity campaign of the Florists organization reflected 
sher quickly in the glass industry. 

}) Open New Joseph Horne Store, Pittsburgh 

Phe new $100,000 addition to the Joseph Horne depart- 
ynt store will soon be opened to the public. Although 
jut five years ago this store had its selling space in- 
Sased approximately 65 per cent, the new addition will 
yre than double its original floor space. 

Jn the fifth floor, the china and glass stocks have been 
socated, and this has provided additional floor space for 
) lamp department. The china packing department has 
»n moved to the Oppenheim-Collins building on the east 
» the Horne building, the latter interest having four 
ors of the former building under long term lease. The 
wtrangement of the china, glass, lighting fixture and 
1p sections now gives the Horne store one of the most 
‘borate store settings in any department store in the 
sintry. This department is under the management of 
ert Benswanger, who has been with the Horne inter- 
3 for many years. The toy department which has here- 
tore been housed on the fourth floor has been changed 
«the seventh floor. 


= Westmoreland ( 
2 Grapeville, Pa. 


Manufacturers of 
High Grade 


\ Glassware Plain, Cut 


AS, 


Con nee 


and Decorated 
For Gift Shops, 
Florists and Table 
Use 


No. 1801. 5 Pt. Jug. 
Made in crystal as 
well as_ beautiful 
shades of Blue, 
Green and Amber. 


Representatives 


_ NEW YORK 
H. (). Gray Co., 
200 Fifth Avenue 


PHILADELPHIA 
Fred Stott, 
1007 Filbert Street 


SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 


LOS ANGELES 


BN ZATEN ZALES ZAIN ZAIN ZAZA ZATENZATENZATENZATENZATENZAT EN ZAIN ZOE 


PeAID 


BOSTON 
H. P. & H. F. Hunt, 
41 Pearl Street 


Traveling Representatives 


ASAIASAY 
Es] 


eineck, Himmelstern Bros. 
5 1422 E. Marquette Rd. AAS 3, Olive Street 
ae CHICAGO SEATTLE, WASH. 
. A, Keel, Himmelstern Bros., 
Caren anview Avenue Terminal Sales Bldg. 


New Martinsville at Work on New Lines 


The New Martinsville Glass Mfg. Co. is at work on 
its new 1927 line which will include several new designs in 
vases, it was announced this week. For some years this 
factory has made the vase line one of the most prominent 
list of items listed, and the new 1927 line will include new 


designs in vases in both colored and crystal glass. 


New Business for Flint Glass Factories 


With an influx of new fall and holiday business, the flint 
glass factories in the eastern and middle west territory 
are working about full time. Not only have mail orders 
been good during the last ten days, but road salesmen 
have also been working some rather large specifications. 

Many retail distributors have already received fall and 
holiday stocks, and some retailers who originally did not 
want goods delivered until late in October are asking that 
such orders be forwarded at once. 

That the retail trade on glassware is now in full swing 
is generally admitted by the manufacturers in this terri- 
tory. October shipments at this writing give promise of 
exceeding records for the corresponding month last year. 

All factories are now at work on new 1927 lines. In 
a number of instances designs have been approved and 
mould shops at work on these new items. In other in- 
stances, however, certain designs are still under considera- 
tion. 


r 

Illustrating our No. 40 line. A very lovely spiral flute, re- 
producing in a delightful manner the early Colonial. Made 
in sparkling crystal, green, also a combination of amber and 


crystal. One of 
produced. 
Complete line, including many novelties. 


the most popular lines we have ever 


Representatives 
Boston 
Murt Wallace, 


New York 


Chicago 
Paul Joseph, 


F. T. Renshaw 

200 Fifth Avenue 157 Summer St, 30 E. Randolph St. 
Philadelphia San Francisco Baltimore 

Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


he Duncan & Miller Glass Co. 


* Washington, Pa. 
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“POPP Yaa 
DECORATION 


ON LIGHT GREEN SATINED GLASS 


A fascinating novelty, developed 
especially for fine retail and gift shop 
trade. 


The decoration, in vivid coloring, 
applied by hand to this lustrous ware, 
has a compelling appeal. 


Covered Candy Boxes and Bon Bon 
Dishes; Dresser, Smoking and Night 
Cap Sets; Vases, Baskets and Candle- 
holders; are among the articles avail- 
able, either singly or as an assortment 
(No. 22074-1) which gives variety. 


UNITED STATES GLASS COMPANY 


PITTSBURGH, PA. 
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New Designs in Shapes and Patterns Now on View 
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JOHN DAVISON 


INCORPORATED 


14 Barclay Street New York 


Sole Agents for 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 
Earthenware | Art Pottery 
ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


Handsome Line of 


LAMPS 


with Silk and Parchment Shades 


ew Y ork Showrooms Display New Wares 


jiginality Shown in New Rosenthal and 
Thomas Patterns 


oughly interesting exhibit of decorative creations than 
those that have been evolved for the adornment of 
) Rosenthal ivory body china on view at the salesrooms 
ihe Rosenthal China Corp., 149-151 Fifth Ave. The 
sness of the body possessing that rich, warm ivory 
aslucency, makes an ideal background for the most ar- 
4c effects and the Rosenthal artisans have taken full 
lantage of the opportunity to create patterns of the 
sost charm. There are twenty-five new treatments to be 
et, eight of which will be carried in New York for 
ily delivery. 
he Corona shape is an important feature of this un- 
sully harmonizing triangle of body, shape and decora- 
-. It is beautifully modeled in octagonal shape at bot- 
# and round top with cups slightly paneled just enough 
}dd individuality. Its grace of line and fine proportion 
ll that could possibly be desired. Among the new de- 
's being shown are two encrustations which could not 
improved upon for fineness of detail. To say that 
we follow the best traditions of the Rosenthal factory 
aough to those who know this class of decorative treat- 
“it turned out by this factory. The Royal shows a 
ater inch band border. while the Premier is a half inch 
jler in the same style both are shown in conjunction 
ia gold hair line and matt gold handles and matt gold 
ib on the casserole. Then there is the Orelay pattern, 
onderfully effective design worked out with fine re- 
int in subdued coloring with a delicately colored out- 
c border and gold edging. It is executed with filled 
‘namels, in a broken border effect with an ornamental 
uxet of flowers and fruit panels in natural colors on a 
t ground. A prominent feature of the exhibit that 
“er fails to attract attention is the Rosenthal underglaze 
yder colors, this being the only factory making these 
a hard fired body. These are shown in rich service 
ées worked out in various novel treatments employed 
ii gold encrustations, paste gold, floral centers, etc. 
ly are shown in powder blue, gray, green and a new 
eble effect. All the patterns are patented. The Thomas 
ja line, more inexpensively priced, shown by the Con- 
tatal Ceramics Corp., 149-151 Fifth Ave., has also a 
it deal of interest to recommend it for special consid- 
aon, with fifteen fascinating new patterns shown on the 
\ly Empire shape. Nine of these patterns will be stocked 
Tew York for immediate delivery. The Empire shape is 
cthy of particular mention. The casserole has a fancy 
td cover which is utilized in each design with gold 
Vellishment, etc., as an additional decorative feature. 
ne of the patterns that should not be missed are the 
tasy, Queen Louise and the Claremont. Each has 
nal features that cannot help but make popular sellers. 


would indeed be difficult to visualize a more thor- 


Large Assortment of Beautiful Mer- 
chandise Attracting Attention of Buyers 


Excellent Display of Fenton Line at H. C. 
Gray Co. Salesroom 

The Horace C. Gray Co., 200 Fifth Ave., New York 
representatives for the Fenton Art Glass Co., Williams- 
town, W. Va., have indeed succeeded in their efforts to 
exhibit the beautiful lines of this well known factory to 
the best possible advantage in their show rooms. Each 
separate assortment has a table of its own. Individually 
and collectively their general effect is splendid. The new 
Rose Velva line, most beautiful in its shell pink coloring 
and delicate shapes is well represented in a large showing 
of candlesticks, flower holders, salad sets, comports and 
any number of other items, while on an adjoining table is 
shown a lovely assortment of fan vases, candy jars, cov- 
ered bon bons, etc., in the ever popular jade green and jet 
black colors that are a treat to look over. Displayed on 
this same table as well is a twenty-seven piece luncheon 
set in jade that is a beauty. On still another table is shown 
their “Fat Boy” assortment which consists of twelve dozen 
pieces very attractively priced and specially suitable for 
dollar day sales. This is offered in three colors, namely, 
Celeste blue, Grecian gold and French green. The beau- 
tiful Fenton antique green vase line with a spider web 
decoration carried out over the vase has been utilized by 
the Gray Company to show the excellent manner in which 
these may be used for lamp mounts. They have a table en- 
tirely devoted to these and their effect is wonderful. 


Originality Expressed in New Console Sets 

Imported glass console sets in a big variety of beautiful 
colors and decorations are being shown by Otto Goetz, 
Inc., importers, 122 Fifth Ave. They present a selection 
that will easily satisfy the demands of the most fastidious. 
One item in a lemon colored crackled glass is particularly 
pretty being decorated with a simple blue line band that 
further adds to its charm. Other colors that this line 
is Shown in are amber, orange, dark and light blues and jet 
black. Some of the sets in the blue and black colorings 
are decorated with a silver connecting line and a plain, but 
yet very taking, silver leaf band -treatment around the 
edge, while still another is shown on a brilliant yellow with 
a jet black band border and foot. Thirty-two and thirty- 
four piece cottage sets in both pottery and china are also 
to be seen. The decorations of these tend towards flowers 
in dark red and yellow colors with black centers while a 
green leaf worked in between and a black line around the 
rim finish them off splendidly. Still further one finds a 
fine exhibit of new samples in lustre tea sets. These are 
very diversified both as to shapes and decorations. One is 
in orange coloring with a gold butterfly and gold line 
edge and handle, another in a pretty yellow with a red al- 
ternating panel on which is worked out a small delicate 
rose spray which also has a gold line edge and handle, a 
third is shown on the same style in orange and black. 
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Thomas China 


CONTINENTAL CERAMICS CORPORATION 


takes pleasure in announcing to the trade that 


LAS 


unusually attractive new stock patterns have been added to the 
very popular ones introduced last year. The trade has made 
this imperative, because apart from the beauty of the 


THOMAS body and the attractive decorations, the public 


prefers 


Thomas Empire Shape 


This shape with its rich gold treatment places this popular 
priced dinnerware in a class by itself. 


PUPP PAOLO POPOL NO POLO POON POLEA 


The happy combination of 


Thomas Patterns and Empire Shape 


mean increased turn overs in the China Department. 


Continental Ceramics Corporation 


149-151 Fifth Avenue 


Corner 21st Street, Ninth Floor 


New York 


PEPPLVEPOPO PDO POOP POLL POPOL POL POLPELPOAPS 
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her 7, 1926 CROCKERY AND GLASS JOURNAL Twenty-one 
SAMAAANATAMATAMAMAnAMATAMANAaAnAIATAnATAnAIATAIARATAnAMATATATA ciAAMAnARARAIAnAnAAnATARAnAMAMAAMATT 


Fixed Koode 
ROSENTHAL 
lvory China 


ROSENTHAL - IVORY - CHINA expresses the in- 
spiration of loveliness and skill of the ripest talents to be had, 
and gives to the American public the zeal and intelligence of 
our artists who have unsparingly lavished their efforts in making 


an IVORY production possible. 


In the splendid series of patterns one notes many lovely 
designs full of quaint earnestness of devotional art and whose 
essence of beauty and sweetness have been culled from the 
widest fields and with the utmost discrimination. 


We carry in stock today EIGHT of these new and 


beautiful designs on our new 


Rosenthal 
Ivory Body 


The 


Rosenthal China Corporation 


149-151 Fifth Avenue 


Corner 21st Street, Ninth Floor 


New York 


Our next article dwelling on 
our New Ivory Shape will 
appear in the next issue 
issue of this paper. 


CHICAGO OFFICE 


. THE CHICAGO MARKET | 


SOUTH 
CLARK 
STREET 


By 


J. H. SMytHe, REPRESENTATIVE 


Big Sale Wave Washes Over Chicago With 
Stores Outdoing Each Other 


WAVE of big sales has swept over Chicago 
during the past week, with practically every pop- 
ular-priced department store attempting to out- 

do the other in value giving as well as in the total gross 
sales. The Fair is now conducting its Fifty-first Anni- 
versary sale, and the bargains are being offered in every 
department of the store. A year ago during the Golden 
Jubilee Sale The Fair increased its sales more than $1,- 
000,000 for the month of October over the same month 
for the previous year. D. F. Kelly, president and general 
manager of The Fair, has predicted larger gross sales for 
this October than the record established during the Golden 
Jubilee sale a year ago. The other department stores are 
competing heavily for the business during the present 
month. The Davis Store, carrying out their slogan ‘‘we 
will not be undersold” are conducting Better Bargain 
Week this week, and they used five pages of newspaper 


NTT TTT TTTTITULU LULU GAUNLIUUUCCULULDLOMLUUCCOUUTUEUULUULULUILUONCOOOUOOUUTOTCOOOT UOT TTTTTITOTY NTT TT 


Ready for Shipment— 


I 


PU 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


MUU CLLLLLLLLLLOLLLL LOLOL UMP MMMM MCU MTOM 


: 1751 West 74th Street CHICAGO 
z Phone Hemlock 1000 
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advertising last Sunday and Monday to get the strongest. 
possible attention of the public. Boston Store and Hill. 
man’s likewise are offering many unusual and attractive | 
bargains this week, the china and glassware departments | 
sharing in every case. | 


Wholesaler selling of china and glassware here during 
the past week has been on a more active basis. Buyers 
everywhere are reported filling in their stocks for Christ 
mas trade. 


Fred T. Renshaw, local factory representative, reports 
that he is in receipt of samples of the new Rose colored 
glassware just brought out by the Duncan & Miller Glass 
Co., Washington, Pa. This color is being shown in the 
company’s No. 40 spiral glass and No. 41 lace pattern 
glass. 


Ovington’s, Chicago’s newest and largest gift shop, are | 
conducting an extensive advertising campaign to acquaint 
the people of the Chicago district with the character of 
the merchandise which they offer. The management re- 
ports that the sales to date have exceeded the expectations | 
for the opening weeks. The advertising has invited the 
public to “come in and brouse around” and the suggestion 
has been well taken judging from the number of visitors in 
the store daily. Miss Lillian Thompson, formerly man- 
ager of the Edgewater Beach Hotel Gift Shop and later 
with Hall’s, Michigan Ave., has been engaged to manage 
the wrought iron department for Ovington’s. 


Dooner-Logan, factory representatives with display at 
39 W. Adams St., report good sales recently for the 
decorated glass line from the Joppo Studios which they are 
selling in the middle-west territory. | 


Lamp manufacturers can take some encouragement 
from the recent report from the Commonwealth Edison 
Co. that only 55 per cent of the homes of the country are 
wired for electricity, while the percentage in Illinois is 
73. There is still a big field of merchandising conquest im 
this country for all electrical appliances and the market 
should continue good as the home wiring works spreads. 


Blue and White, Inc., 501 Commercial Ave., Cairo, Ill. 
was recently incorporated with a capital stock of $40,000 
to manufacture and deal in furniture, dry goods, etc. The 
company was formed by H. S. Phillipps, W. B. Ryat 
C. V. Neff, C. M. Ross and D. S. Lansden. 


: 
; 
| 
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WHAT TO BUY 
AND WHERE TO 
BUY IT IN — 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
. Temple 

Flint Glassware, Harry G. Dalzell 
Pressed and Blown 

Etchin Cuttings Phone 

and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEsrinG, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 


for rates. 
Room 930 


CHICAGO 


EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. 


This ‘‘card’’ can be made to yield 
big dwidends. Phone Wabash 0860 
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A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 


Pope Gosser China Co. Seneca Glass Co. 


Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades. 


Phone: Central 3236 


THE UNITED STATES 
GLASS CO. 


30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROQM CON. 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


*red Stack, buyer of the Dayton Co., department store 
) Minneapolis, Minn., was a visitor in this market early 
a: week. 


2. O. Hume, of the Kurtz Co., Rock Island, Ill., called 
» the trade in this market during the past week. 


Tinker Bros., direct factory representatives, report that 
ily are showing the new Gold Glass of the Krantz & 
Sll Glass Co., Homesdale, Penn. This glass, of rock 


crystal style in a deep gold color, made in bowls and many 
other numbers, 1s proving very popular with the trade. 


H. L. Heintzelman, president of the Monongah Glass 
Co., left this city last Wednesday after spending several 
days with his local representative, F. T. Renshaw. 


George Turner, local factory representative, returned 
on October 6th from a business trip to Omaha and Lin- 
coln, Neb.; Kansas City, Kans., and St. Louis, Mo. 


i New York Imports 


i September 30 
5. De Grasse from Havre, France 

tern Bros., 5 casks chinaware. 

lacy, R. H., & Co., 3 casks chinaware 
javiland, T., & Co., 36 casks chinaware 
unham & Reeve, 2 cases earthenware 
-eadows, Wye & Co., 4 cases glassware 
\ckstein & Co., 43 packages glassware, etc. 
oubigant, Inc., 8 casks glassware 


3. Saucon from Leghorn, Italy 


‘lobe Shipping Co., 10 cases earthenware 
ational City Bank, 6 cases crockery 


.$. Anaconda from Rotterdam, Holland 

yrnes, W. J., & Co., 1 case earthenware 

5. Olympic from Southampton, England 

ane, W. L., & Co., 2 cases pottery figures ; 
ernardaut, L., & Co., 8 casks porcelain, 17 casks porcelain 
‘rauss, N., & Sons, 31 casks porcelain 

ogt & Dose, 14 casks porcelain 

-3. Oscar from Copenhagen, Denmark 

merican Express Co., 5 cases porcelain 

oford, A. J., & Co., 5 cases china, 1 case pottery, 1 case pottery 


October 1 


.5. Derflinger 


. Y. Trust Co., 21 cases earthenware 

pster, W. A., & Co., 1 case crockery 
chenkers, Inc., 2 cases glassware 

andegrift, F. B., & Co., 8 cases glassware 
.3. Paris from Havre, France 

latner, John Winthrop, 1 case crockery 
‘ansen Trading Co., 1 case earthenware 

sate Fwdg. & Shpg. Co., 4 cases earthenware 
orgfeldt, G., & Co., 7 cases glass and earthenware 
aviland, T., 52 cases china 

lacy & Co., 9 casks chinaware 

‘inthel & Cruveilher, 1 cask china 

i & Abbot Co., 50 casks chinaware 


| 


Kupper, H. C., 67 casks chinaware 
Phoenix Shpg. Co., 1 cask chinaware 


October 2 
S. S. President Roosevelt from Bremerhaven, Germany 
Pomerance, S. H., Co., 8 cases glassware 
Hensel. Bruckman & Lorbacher, 7 cases glassware 
Sellers, C. W., Co., 8 cases decalcomanias 
S. S. Colombo from Genoa, Italy 
Sheldon, G. W., & Co., 7 barrels crockery 
S. S. Tatsuno Maru from Kobe, Japan 
Ross, G., Co., 17 cases earthenware, 5 cases lamp shades 
Morimura Bros., Inc., 9 cases earthenware, 11 cases porcelain- 
ware 
Order, 1 package porcelainware 
From Yokkaichi, Japan 
Block, D., & Co., 43 cases porcelain 
From Nogoya via Yokkaichi 
Morry, F., 1 case lacquered ware 
Woolworth, F. W., & Co., 8 cases porcelain 
Kress, S. H., & Co., 47 cases porcelain 
Morimura Bros., 19 cases porcelain 
Mogi, Momonoi & Co., 112 cases porcelain and earthenware 
Haruta & Co., 104 packages porcelain 
Bloch, L. D., & Co., 45 cases porcelain 
Mohawk Novelty Co., 50 cases porcelain 
Butler Bros., 150 cases porcelain 
Imoto Bros., Inc., 48 cases porcelain 
Nara Trading Co., 32 cases porcelain and earthenware 
Bloch, L. D., & Co., 81 cases porcelain and earthenware 
Lisk, S., & Bros., 7 cases porcelain 
Taiyo Trading Co., Inc., 202 cases porcelain, earthenware, etc. 
Gary, T. H., 52 cases crockery. 
From Yokohama, Japan 
Woolworth, F. W., & Co., 32 cs. glassware 
Chinjap Co., Inc., 10 cases porcelain, 24 cases earthenware 
From Tokio, via Yokohama 
Byrnes & Co., 179 cases crockery 
(Continued on page 27) 
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Soda Fountain Ware | 


HE increase - of soda Sand 

luncheonette business opens 
another big market for fancy china. 
The Winterling pattern illustrated 
has won deserved’ popularity 
through its excellent quality and 
moderate price. 


Send for Samples 


The name WINTERLING on fancy china 
denotes QUALITY 
as does the HEINRICH mark on dinnerware. 
We are sole U. S. agents for both. 


HEINRICH ano WINTERLING ne. 


Entire 5th floor, 49-51 West 23rd St., New York. 


A. Distinctive American 


Product 


For Home Decoration 
Sold Thruout the World 


Send For our Beautiful 
Catalogue in Colors. 


Factory and Offices 


FENTON ART GLASS CO. 


Williamstown, W. Va. 
USHA 


Entrance 
to Palace 
of Arts 


USINESS in Philadelphia District is improving 
By right along. All of the five big department stores 
report results better than last year; some of them 
jore than others, but all of them ahead of last year’s 
gures. The large number of conventions and the Sesqui 
‘we helped to bring this condition about. 
This city has been overcrowded with guests attending 
'e Centennial and conventions held here. And the attend- 
ace to the big fight between Dempsey and Tunney on 
a 23rd was the largest single gathering that has been 
‘ld in this city for a long time. The stadium was 
-owded, every seat being taken and the promoters say 
ere were 130,000 that attended the fight. The police 
icilities were excellent. There was no disorder and the 
tendance was dispersed very quickly after the fight and 
rerybody seemed to be pleased the way the affair was 
-andled. 
Another large crowd is expected here this month when 
1e American Legion hold their convention in connection 


‘ith the Centennial. 


_Mr. Harry Bortz, representative of A. H. Heisey Co., 
‘as very proud to exhibit a check for $30, which he won 
-om one of the buyers in a prominent Philadelphia store 
ad we understand from Harry that he wasn’t the only 
: ne to collect on the Tunney end of a bet with this same 
Hyer: 
_ Mr. Ramsey Van Roden, treasurer of Wright, Tyndale 
Van Roden, recently passed through a very serious op- 
fation. He has been convalescing rapidly the past two 
‘eeks and hopes to be able to be back at his desk in a short 
thile. He has the kind wishes of his many friends for 
speedy recovery. 

His brother, Mr. Clarence Van Roden, expects to sail 
wr Europe in a couple of weeks time on a buying tour. 
[é is to return by Christmas. This is a very early start, 
s Mr. Van Roden doesn’t usually ‘go to Europe before 
inuary, but business has been so good with them, es- 
scially in their wholesale department, that it is necessary 
or him to go earlier this year. 

Messrs. W. L. Orme and W. C. McCartney, the vice 
-esident and secretary of the Cambridge Glass Co., spent 
| few days of last week in Philadelphia with their local 
-presentative, Mr. John A. Nixon. They came down to 
se the Dempsey-Tunney fight and while here they looked 
ver the market and closed some special deals that had 
2en started by Mr. Nixon. They report business very 
pod at the factory. 3 
Mr, Clifton Allen of the Strawbridge & Clothier store 
pent a few days of this week in the middle West calling 


©) PHILADELPHIA SECTION 


All Five Big Department Stores in Quaker 
City Report Results Better Than Year Ago 


The 
Tower 
of Light 


on factories with whom he does business, working out 
some plans that he made for the holiday trade. He is ex- 
pected back the latter part of this week. 

The National Gift and Art Show was held at the Adel- 
phia Hotel the first week in September and was the largest 
show, from point of exhibitors, that has ever been held 
here. About the same amount of business was written this 
year as in 1925 by those exhibitors who attended both 
shows. The annual election of officers was held and the 
same officers and board of directors were elected except 
that Mr. George Little was elected Secretary in the place 
of Mr. Samuel Edelman. 


Business Good in Philadelphia 


3usiness in general is good in Philadelphia according to 
the current issue of Bradstreet’s which says: “Jobbers 
and manufacturers of: women’s cloaks, suits and dresses 
report business increasing. Manufacturers and jobbers 
of men’s clothing report a decided improvement. Job- 
bers and manufacturers of women’s millinery report busi- 
ness good but collections poor. The woolen trade shows 
a better buying tone, but conservatism in carrying stocks, 
and collections are fair. Furniture seems somewhat quiet 
after two months of activity. A large holiday business is 
expected. Collections at present time are fair to good. 
In Jewelry, wholesale houses are heavily stocked for the 
coming holiday season, but retail buying is slow and col- 
lections are poor. Wholesale and retail shoe houses report 
business fair, with women’s novelty shoes the most active. 
Collections are fair. Leaf tobacco and cigar manufactur- 


ers continue active, as for six months past. Manufactur- 
ers report large orders for future delivery and collections 
fair. 


NOVELTY 
FISH 
AQUARIUMS 


No. 106 B 


Oval Aquarium with 
Black Glass Stand 
Holds 3 Quarts 


Ask for Circular 
Showing Full Line 
Black Glass Stands and 
Iron Stands 


GILLINDER & SONS, Inc. 
Tacony Philadelphia 
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Allegheny Ave., Amber and Collins Sts. 


R. E. TONGUE & BROS. CO. INC. 


Manufacturers, Importers, Distributors 


Tea Sets 


of 


Delicate Color and Odd 
Shape 


We are now ready to sub- 
mit samples and quote 
upon our latest importa- 
tions of \leasmetas 

Either open stock with 
extra Tea Cups and Sauc- 
ers or upon Sets alone 
Our Import Department 
will be glad indeed to give 
you service. 


Philadelphia Pa. 


WILLIAM C. BYRNES 
Burd Bldg., Philadelphia, Pa. 
Representing 


CENTRAL GLASS WORKS 


Two Tone Stemware 


Makers of OLD Pleasing Color 
Fine Glassware CENTRAL es 
Since 1863 QUALITY Old Rose, Green and 


Amber 


Complete Assortment of Lunch Trays, 
Cheese and Crackers, Candy Jars, etc. 
A High Grade Line for a High Grade Store 


Dinnerware 


Siaida Le Rotterty Co. at Attractive Prices 


HARRY M. BORTZ 


REPRESENTING 


. abe MARK a2 
HEISEY’S cH GLASSWARE 
« —_ \ Y/ . 


FOR YOUR TABLE 


FOR HOME DECORATION 


Philadelphia Office 


406 Vandam Bldg. 
1005 MARKET STREET 


JOSEPH TOMKINSON 
1104 Arch St., Philadelphia 


FOSTORIA GLASS CO. 
DUNCAN & MILLER GLASS CO. 
DRESDEN POTTERY Co. 


Fostoria complete glass dinnerware colored and crystal 
plain Etched and Gold treatment. 
Blown Stemware Tumblers & Jugs to match. 


Duncan & Miller Reproductions of early American glass- 
ware colored and crystal. 


Dresden Pottery Co., the new Apollo shape with many 
attractive decorations. 


JOHN F. LANE 


MANUFACTURERS’ AGENT 


BLOWN AND PRESSED BAR GOODS 
TABLE GLASSWARE. LIGHT CUT 
GLASS SPECIALTIES 
Rooms 351-352 Burd Building 


S. W. Cor. Ninth and Chestnut Streets 
Philadelphia 


Eastern Representative 


The Federal Glass Co. 


Specialty Colored Stemware 


Pekoe Glow, Burgundy, Green, Blue and Amber on foot 
and stem. Have above line in New Rose Cutting on 
spiral optic. 
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Paul L. Larson 


1104 Arch St. 


Representing 


HOCKING GLASS CO. 
McKEE GLASS CO. 
LANCASTER GLASS CoO. 
MOUND CITY GLASS CO. 


Crystal and Decorated Glassware 


JOHN A. NIXON 


906 Filbert St., 
Philadelphia 


Representing Leading Lines of Pressed and 
Blown Table Glassware and Pottery 


| Cambridge Glass Co. 
Dunbar Flint Glass Co. 
) N. O. Cederborg Co. 
Susquehanna Cut Glass Co. 
Zanesville Stoneware Co. 


Glassware and Pottery in Popular Colors with Gold and 
Iridescent Effects—Commercially Priced for Dept. Stores, 
Gift Shops and Jewellers 


FRED STOTT, Successor 


Formerly 


PEACOCK AND ROOP 
1007 Filbert St. 


Representing 


Westmoreland Glass Co. 
Space Saver Dish Co. 
Florence Silver Plate Co. 


Economy Glass Co. 
Indiana Glass Co. 
D. C. Jenkins Glass Co. 


Lead and Lime Blown Stemware, Tumblers, etc., Pressed 
Hotel Tumblers, Tableware, etc., Decorated Glassware, 
Colored Glassware, Plain and Cut, Sanitary Space Saver 
Dishes and Fountain Supplies. 


UNITED STATES GLASS CO. 


705 Vandam Bidg., 
N. W. Corner 10th and Market Sts. 


Philadelphia 


Complete Line 
Pressed and Blown Glassware 
Lamps and Novelties 


J. A. HEMPLE 


Sales Representative 


New York ports 
(Continued from page 23) 


. S. Reliance from Hamburg, Germany 
Corbett, M. J., & Co., 5 cases hollowglass 

Stern, S., 8 cases hollowglass 

Rohner, Gehrig & Co., 1 case glass and porcelain 
Lazarus & Rosenfeld, 1 case crockery 

Syndicate Trdg. Co., 25 cases crockery, chinaware 
Hempstead, O. G., & Son, 3 cases earthenware 
Milton Snedeker Corp., 1 case porcelain 

| Weiss Fwdg. Co., 49 packages glassware 

| Eimer & Amend, 1 case hollowglass 

Straub, P. A., & Co., 1 case china, earthenware 
Scholz, A. H., 3 cases hollowglass 

Borgfeldt, G., & Co., 1 case glassware, 2 cases glassware 
Harrison, A., & Co., 4 cases hollowglass 

Wolf, 1. & Co., 2 cases toys 

Mohawk Novelty Co., 4 cases crockery, 2 cases toys 
Phoenix Shipping Co., 3 cases crockery 

Bing, F., & Co., 1 case ‘hollow glass 

Sheldon, G. W., & Co., 33 cases hollowglass, etc., 27 cases earth- 

enware, glassware 

Wese, H. A., 3 cases, glassware, 1 case crockery 
Bloch, a: @ Co. 2 cases crockery 

Noe, W. R., & Sons, 5 cases glassware 

Straus, N., & Sons, 26 cases crockery 

Wolf, es & Co:, 20 cases toys 

Jacobs & Dassler, 4 cases crockery 

Heemsoth & Basse, 1 case crockery 
| Wanamaker, J., 2 cases hollowglass 

American Art Novelties Co., 9 cases glassware 
ete & Schutz Co., 2 cases chinaware 

Wolf, & Co., = cases toys, glassware, etc. 

i raker J., 2 cases hollowglass 

American Express Co., 2 cases crockery 

Phoenix Shpg. Co., 115 cases crockery, glassware, etc. 


>. S. Nieuw Amsterdam from Rotterdam, Holland 


Graham & Zenger, 62 cases glassware 
National City Bank, 19 cases glassware 
Grace National Bank, 46 cases crockery, woodenware 


Grant, W. T., Co., 20 cases crockery 
Phoenix Shipping Co., 150 crates crockery, 25 cases crockery 
Strauss, N., & Sons, 7 cases earthenware 
Basket Import Co., 1 case crockery 
Woolworth, F. W., & Co., 298 cases toys and crockery 
S. S. Cabo Hattaras from Genoa, Italy 
Graham & Zenger, 122 cases glassware 
Globe Shpg. Co., 1 case glassware, 6 cases crockery 
Wanamaker, J., 48 cases glassware and earthenware 
Sellers, G. W., Co., 3 barrels earthenware, 26 cases earthenware 
Banca Commercial Italiana, 5 cases majolicas 
Reimer, F. C., & Co., 5 packages earthenware 
From Tarragona, Spain 


Daniels & Fischer Store Co., 7 cases crockery 
Bolch, L. D., & Co., 36 casks crockery 
Abraham & Straus, 31 casks crockery 


October 4 

S. S. Aquitania from Southampton, England 
Kirschbach & Smith, 6 cases ee 
French American Glass Co., 2 casks glassware 
Bane & Hill, 4 cases china and glass 
Richard Shpg. Corp., 6 cases glassware 
Dunhill, 4 casks earthenware, 1 case earthenware 
Downing, R. F., & Co., 1 case leatherware 


S. S. Bremen from Bremen, Germany 


Sullivan, W. C., & Co., 60 casks china 
Transatlantic Shpg. Co., 2 cases earthenware 
Lindt Chocolate Co., 20 cases toys, crockery 
Rosenthal China Corp., 30 cases crockery 
Borgfeldt, G., & Co., 93 cases toys, crockery 
Semon, Bache & Co., 16 cases glassware, etc. 


October 5 


S. S. Andania from Hamburg, Germany 


Commonwealth Bank, 2 cases hollowglass 

Cohn & Rosenberger, Inc., 4 cases glassware 
Steinhardt, A., & Bro., 4 cases crockery 

Empire Trust Cad 5 cases glassware 

Carstens, C. & E., 117 crates crockery 

Tomby, & Co., 1 cask crockery, 5 cases crockery 
Bouton, J., & Co., 6 cases crockery 
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“The Top that Sells the Bottom—Since 1838.” 


MADE OF BRITANNIA METAL 


NOT AFFECTED BY THE CHEMICAL ACTION OF SALT 
SILVER PLATED AND LACQUERED. 


HE growing demand for Salt and Pepper Shaker 

Tops which will not turn black has prompted us 
to make any of our over 250 styles and sizes in non- 
corrosive metal on special order. The numbers shown 
here will be carried in stock in this metal in addition to 
our regular metal. This non-corrosive metal is worth 
many times the added cost. 


No. 157 New No. 12 


MANUFACTURED BY 


COLLINS & WRIGHT, Inc. 


PITTSBURGH, PA. 


WILL NOT a ee a 
TURN 
BLACK Cale 


NO OUTSIDE 
THREADS TO 
GATHER DIRT 


STRONG 


No. 282-2 


Accompanying illustration shows Golden State, a design of much beauty and simplicity painted in the flower 
embossment only in underglaze colors of red, green, orange and purple. These varied rich warm colors, against 
the soft ivory ground of the ware, gives a very bright and cheerful effect. 


Stock carried in New York City _ Send for samples and prices” 


Copeland & Thompson, Inc., 206 Fifth Avenue, New York 


NON-CORROSIVE METAL TOPS 
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EVERY DAY 
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GIFT DAY 


Imported Wares Give a Special Tone 


OST communities are composed of gregarious 
people, following in the train of the leader. 
When the newest fad appears or something that 
‘nas struck the public’s attention and is being doubed a suc- 
'pess, all are eager to have a seat on the Grand Stand. Hu- 
‘mans certainly are flockers. If one has taken particular no- 
ice of how one person can attract numbers, by simply 
standing at a window alone, watching an object on display, 
t will be remembered that within less than a second ten to 
afty other persons have congregated about the one lonely 
person, and peering through the motley crowd, which has 
gathered in masse, hope to learn “What’s the big idea.” 
This eagerness may be the natural curiosity of people in 
general, anyway it is cheap advertising for the product on 
display. 


This following the leader is noticed by the present craze 
for imported wares, for the popular fancy seems to be 
turning in the direction of foreign pottery and glassware. 
Italian and Moroccan pottery, Mexican and Venetian glass 
and Czechoslovakian ware are fast becoming strong fact- 
ors of the up-to-date Gift Shop. However, American 
glassware and pottery will always be big “Headliners” of 
the show, as modest price commends domestic wares to 
those who are unwilling to loosen purse strings easily. 

The lovely colors of glass which American manufac- 
turers have been able to produce, are vieing with tmported 
colors. These tones are so perfect that it is difficult to 
distinguish between domestic and foreign colored glass- 
ware. Amber, green, blue and rose colors have taken a 

(Continued on page 31) 


Onderwoor 


Enticing Section of Bloomingdale’s Gift Shop, Showing Imported Wares 
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Gift Table Echoes 


Persuasive Merchandise Bringing Season- 
able Suggestions for Today’s Gift Shop 


By BEATRICE MILLER WISNER 


Exquisite Moroccan Pottery 

Those who have looked upon Moroccan crafts as buried, 
hidden away from the world by desert waste and moun- 
tain barriers, will rejoice to find this beautiful handcraft 
brought to light and given to the Western world, in all its 
native character and delightful color- 
ing. This Moroccan pottery, Safi 
Ware, is represented by Howard G. 
Selden, 225 Fifth Ave., New York, 
and the beautiful specimens  illus- 
trated give a good idea of two of the 
quaint shapes that are popular items 
in the large assemblage shown by Mr. 
Selden ; 
plates, boxes, vases, with and without 


comprising jars, bowls, 


handles, and many other attractive 
ornate objects. Safi Ware is the only 


watertight pottery made in Morocco, and the splendid dec- 
orations done by the magical hands of the natives, carry 
out the superstitious tendencies which are _ traditional 
with this barbaric race. These artists can boast of a long 
pottery making pedigree; ancestors who have been work- 
ing on the same types of wheel for ages. So it is only 
natural that the motifs and 
decorations have been in- 
spired by the arts of their 
forefathers, superstitious 
characters handed down 
through eons of time, still 
withall original, as every 
design is a thought from 
the individual artist, no de- 
sign _ being duplicated. 
Many of the motifs spring 
from their fear of the Evil 
Eye. The figure 5 and the 
evil eye were thought to 
protect humans and animals 
against the destructive in- 
fluence of the Evil One, and these characters are often 


found on pottery, guns, trays and leatherwork, etc. Safi 
ware is divided into two classes, green and various colors. 
The designs are blue, yellow, brown or green. The green 
is sometimes found in combinations on a light background. 
The background varies from a white to a pale green. 
With the stabilization of North African crafts, barbaric 
in character, inherited from a fierce race, yet still retain- 
ing the artistic elements which hold it in the palm of the 
Moors hand, Safi ware has been brought to the door of 
American trade, so long obscured by the Moslem faith 
of its peoples. 
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Jenny Lind Fattern Revived 

New interest in the reminiscences of one of the greatest 
song birds that ever lived, Jenny Lind, has been aroused 
by the proposed movie picture soon to be shown, depicting 
some of the incidents of her eventful life. At the time she 
was singing in London, manufacturers were vieing with 
one another in producing products that would be a fitting 
tribute to her great art. A beautiful design was created 
for dinnerware and tea sets, for her personal use, which 
is now reproduced by the Import Pottery Co., Burslem, 
Eng. These sets are represented in this country by 
Percy N. Leyland, 184 Fifth Ave., New York, where the 
samples are on view, consisting of dinner and tea sets 
showing the original Jenny Lind decoration in two colors. 
A black border design and center motif on the dishes, and 


other pieces and also a pink decoration on an ivory 
body. These beautiful patterns so primitive in 
style, are truly valuable for their intimate asso- 
ciation with the greatest Diva that ever came 0 
this country. Even those who only know the Swedish 
Nightingale through her reputation and by the history of 
her life, have learned of the wonderful furore she created 
when she first made her appearance in America under 
Mr. B. T. Barnum’s management, singing at Castle Gar- 
den. Her first concert aroused such wild demonstrations, 
that a hatter paid $225 for a single admission ticket. Evy- 
erything was christened “Jenny Lind;” shoes, hats, man- 
tles and almost every kind of wearing apparel bore the 
name of the Swedish Nightingale. She was not only noted 
for her initimable voice, but also for her lovely character, 
charitable donations and sweet disposition. No singer 
was ever more beloved by everyone and the remembrance 
and impressions of her inspiring nature have not died with 
her passing. 


A Quaint Lamp of Real Charm 


In the odd little Tole lamp and shade, pictured which 
brings the very essence of Colonial fame, there is a quaint- 
ness that at once arrests attention. This delightful little 
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lamp, represented — by 
Mary Ryan, 225 Fifth 
Ave., New York, is made 
by Kanne & Bessant, a 
firm who is foremost in 
the manufacture of art 
character lamps.  Ap- 
christened 
“Nellie Custis,” from its 
truthful period  repro- 


propriately 


duction, gives it an 
added interest for the 
purposes for which it is 
designed. Such a lovely 
little light, of the candle 
type wired for electricity 
for bureau, table, desk, 
what not, and a host of 
other uses, would just 


fit the right place. Its 
artistic antique finish of either red, green or yellow gives 
three different colors from which to chose, making it suit- 
able to various interior color schemes. Its height of 111% 
inches gives the portable feature which makes for many 
uses. In other words, this attractive little luminator speaks 
for itself in utility, originality of design and accurate 
reproduction. 


New Figure Lamp of Oriental Charm 

Oriental figure lamps are decidedly the vogue and are 
splendidly suited to any type of interior furnishing. The 
beautiful pottery figure lamp, and parchment shade from 
the Taiyo Trading Co., 
101 Fifth Ave. New 
Work, «shows in its~de- 
stinctive native color and 
decoration, all the alluring 
temperament which gives 
it its Far Eastern appeal, 
which is noticeable in all 
the exquisite oriental 
wares form the Totyo 
Trading Co. Numerous 
delightful gift objects in 
different decorations, col- 
ors and styles, are now 
being offered by the con- 


cern, which are unusual in 
effectiveness and are interesting the buyer who appreciates 
‘unique and exclusive products that charm, from the land of 
the flowering lotus. 


A Novel Glass Vanity Case 
How one woman put her wits to work and produced an 
utility that fits the dresser needs of every woman. This 
_woman is Mrs. Millring, of the Millring Art China Co., 
|225 Fifth Ave., New York, who created the delightful 


glass vanity case illustrated. It is interesting to know 
just how Mrs. Millring came upon the idea and put it 
into effect. She felt the real need herself of a vanity case 
that would keep powder from scattering about on the 
dresser and lip stick and eyebrow pencil in their proper 
place. It was not an easy task to conceive a practical re- 
ceptical that would be an ornament to the dresser, useful 
and sanitary and that would accommodate all the ‘make- 
up for milady’s everyday needs. After a whole year of 
experimenting with various materials Mrs. Millring came 
to the conclusion that for absolute cleanliness and decora- 
tive value, a glass container was the most practical and 
ornamental that could be offered. So she set to work 
with the energy and perseverance that is her God given 
force, and developed a vanity case which has become so 
popular that she is now putting her wits to work in an- 
other direction—to supply the demand. For this little 
novelty is so necessary to feminine needs, that Mrs. Mill- 
ring is receiving orders from all over the world. This 
inspirational glass vanity case comes in lovely green, blue, 


amber and peach colors, and is beautifully decorated in cut 
and gold designs. The powder and rouge compartments 
are fitted with lovely colored powder puffs, tied with 
dainty ribbon to harmonize with the color of the case. 
Another feature which commends this novelty to every 
woman is that it can be held in the lap, while at a mirror, 
in a rocking chair, or when lounging on a couch it can be 
placed conveniently in easy reaching distance for imme- 
diate use, which is a great boon to the tired woman shop- 
per or from other exertion. Mrs. Millring is also showing 
a variety of beautifully decorated glass fads and fancies ; 
perfume bottles, cigarette glasses, and a host of other 
adorable little dresser and table conceptions which are 
enticing the critical buyer. 


Imported Wares 
(Continued from page 29) 


leap in perfection in the manufacture of glassware, and 
for this and the reason of price, are becoming quite as 
popular as foreign colored glass. No one is sorry, every- 
one is glad that America, the elect of all nations, has made 
good, for there is plenty of room for both domestic and 
imported wares in Gift Shops that realize the importance 
of carrying a varied stock to keep pace with the demand of 
the ‘‘madding crowd.’ After all is said and done, it is the 
survival of the fittest, and those who “swim the channel” 
are deserving of the laurel. 
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Headquarters for the Original 
Czechoslovak Ware 


LL of our decorations are copyrighted and 
A will bear our registered trade mark and the 
name of Joseph Mrazek, as a guarantee of the au- 
thenticity of the designs. 


New and interesting designs have recently been 
added to this beautiful line of hand decorated 
ware. Send for our catalog in full colors 


CZECHO PEASANT ART CO., INC. 
8-10 West 19th St. New York City 


Selling Agents 


Butterworth & Co., 225 Fifth Avenue, New York City. 
Chicago Gift Market, 58 E. Washington St., Chicago, III. 
The Newcombs, Knickerbocker Bldg., Los Angeles, Cal. 
Geo. R. West Sales Co., 954 Liberty Ave., Pittsburgh, Pa. 
W. W. Jacobs, Traveling Representative. 


Always at Your Service the 


BRIDGE SET 


No. 21/619 Bridge Set: A lovely scenic effect in 
blue with tan lustre background, with house and swans 
in natural colors. Set consists of hexagon shaped tea 
pot, sugar and creamer with eight trays and cups. 
Packed one set in box. 


Send for New Christmas Catalogue. 
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327 W. MADISON STREET 
CHICAGO 


Jap 


101 FIFTH AVENUE 
NEW YORK 


New England Rep.—N. Masuda Co., 99 Bedford St., Boston 


win pe 


Mary Ryan Organization. 


A Man's Gift 


IMMEDIATE DELIVERY 


Dragon Smoker 


equipped with the tilting 
lid and receptacle for 
matches and match boxes, 
finished in Lacquer Red, 
Antique Verde Green or 
Bronze—$6.00, $7.00 and 
$9.50 each. 


No. 410 Ash stand 25” 
high, finished in same 
colors. Special $18.00 doz. 


No. 200 Send for catalogs 
28%" high 


225 FIFTH AVE. 
NEW YORK CITY 


17 N. WABASH AVE. 
CHICAGO, ILL. 


Mary Ryan 


China 


and Porcelain Ware 
That We Can Always Duplicate 


Each $2.00 
7 Sa 
“3.08 


Send for Sample Collection of 
Newly Imported Porcelain Wares 


Write for Catalog in Colors 


KOVAR’S, INC. 


CZECHOSLOVAK ARTS AND CRAFTS 
328 East 72nd St. New York 


REPRESENTATIVES 
NEW YORK 


Bush Terminal 
130 W. 42nd St. 


Reed Sales Co. 
225 Fifth Ave. 


BOSTON CHICAGO LOS ANGELES, CAL. 
H. P. & H. F. W. C. Owen, Inc. Mabel R. Skinner 
Hunt Co. 17 N. Wabash Ave. 2034 Eight Ave. 
41 Pearl St. 


——— 
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An absolute necessity— 


Retail shops and Department stores will find in Selden Selections 
so many items of exceptional merit that the objects constitute a 
real need for the successful store. 


The quality of manufacture, the extremely wide range of choice, 
color and shape and above all their low cost make purchases 
almost imperative. 


| Illustrated literature and 
| prices on request 


SPICER STUDIO TALAVERA IMPORTING CO. 


BYBEE POTTERY CO. PETER PERAZZO 
COWAN POTTERY POILLON POTTERY 


GEORGE R. WEST & SONS CALIFORNIA FAIENCE 


HOWARD: G- SELDEN 
ART WARES 
NEW YORK 


EUROPEAN SPECIALTY CO. | | ees QYY ror BARRELL & CO. 
(DUIS = Gaeta eee Zi Be See (Cer A ES EC 


ie 
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e (arrollton Pottery (0. 
5 INCORPORATED 1903 i 
MANUFACTURERS OF HIGH GRADE DINNER WARE : 
Fy CARROLLTON, OHIO Ne 
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= ONE COMPLETE DINNER SERVICE = 
| ie 
5 9 33 S 
: ‘SUPERIOR 
3 SEMI -SQUARE—— PLAIN EDGE 7 
>) Ke 
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: E offer to the Department 
Ei "Store Trade highest qual- | & THE GLOBE CHINA COMPANY 
& ity ware and distinctive decora- 3 Cambridge, Ohia 
E tions in commercial borders. ie “4 eles Seer igre oe ae Soe ee 
5) Prompt and courteous service. Ke Decorations of Artistic Design 
5) ke OUR, SPECIALTY Is DELIVERING TO 
3 Ie R COSELL THEM 
BY Representatives Ke A FULL DINNERWARE LINE OF 
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Christmas Means Hall Teapots 


One of the most profitable Christmas displays you can make 
is a new assortment of Hall China Teapots. Known for their 


quality and beauty, they have every requirement of the perfect 
present—for friend, sister, wife, mother. 


Ask your jobber or write— 
But do it quick! 


HALL CHINA COMPANY 


East Liverreoo., Oui10 


October 7, 192, 


Yetober 7, 1926 CROCKERY AND GLASS JOURNAL Thirty-five 


List of Importers 


Schenkers, Inc., 63 cases hollowglass, etc. 

Globe Shipping Co., 54 cases glassware 

McEwens-Halliburton Dry Goods Co., 6 cases crockery 

Downing, T. D., & Co., 1 case crockery 

Schenkers, Inc., 50 cases glassware, crockery 

Goldman, H. A., 3 cases crockery. 

Morris, Mann & Reilly, 3 cases glassware, 1 case crockery, 
cases toys 

Bernard, J. E., & Co., 28 cases glassware, crockery, etc, 


on 


S. S. Carinthia from Liverpool, England 


Heemsoth, Basse & Co., 1 cask earthenware 

Meakin & Ridgeway, Inc., 31 packages china and earthenware 
Maddock & Miller, Inc., 50 packages earthenware and china 
a Pitcairn, W. S., 25 packages earthenware and china 
Davison, J., Inc., 5 packages china and earthenware 

} Wanamaker, J., 13 cases glassware, earthenware 

Plummer, W. H., & Co., 2 hogsheads earthenware 


You can see the leading Borgfeldt, G., & Co., 2 crates earthenware 


Gerlach, F. C., F. C., 49 packages earthenware 


rs ad pe S. S. Gripsholm from Gothenburg, Sweden 
pottery lines In one building Venon, J. H., Inc., 157 cases glassware 


American Express Co., Inc., 2 cases earthenware 


: eae S. S. Cedric from Liverpool, England 
The Fifth Avenue Building ne on 


Mandell, Fey 7, crates earthenware 
Kupper, H. C., 8 cases earthenware 


offers this great convenience Bassett, G. F., & Co., 17 crates earthenware 
: 2 if Straus, N., & Sons, 11 crates earthenware 
to out-of-town buyer eer leve Tiffany & Co., 1 case glass, 2 cases china 
- you can see many of the lead- 


Asche, C. H., & Co., 1 case wool and artificial silk, 1 case earth- 


enware 
ing glass and crockery lines. S. S. Pennland from Antwerp, Belgium 
: OT ee Ie ‘ Gunthel, A. B., 105 cases glassware 
ELere, In one building, you Can Bloch, mi D., 24 casks earthenware, 4 casks earthenware 
5 Fondeville, A. J., & Co., 12 casks earthenware 
select your stock for the en Ovington Bros., 8 barrels earthenware, 5 cases earthenware 
| tire season This centraliza- Stern Bros., 6 barrels earthenware 


Rehberger & Saul, Inc., 3 cases toys, 13 cases crockery 


a s i sy Field, B. H., & Co., 16 cases crockery 
tion of buying opportunities Goetz, ie 189 cases crockery, 49 cases hollowglass 
s N. Y. Mdse. Co., 682 cases toys, crockery, etc. 
combined with the unusual Panama Pacific Line, 41 cases toys, crockery 
5 ; Rosenthal China Corp., 48 cases crockery 
. eee TIC’ of | ocation Butler Bros., 113 cases crockery, etc. 
. brings to The Fifth Avenue Order, 4 cases crockery, 40 cases crockery 


S. S. Cameronia from Glasgow, Scotland 
Smith, J. D., & Co., 2 cases dry goods 


Building the great bulk of 


out-of-town buyers. S. S. Conte Biancamano from Naples, Italy 


Southern Pacific Line, 9 cases toys, glassware 


| Two elevated lines are ~ American Express Co., 25 cases glassware 
within two blocks. ‘There is 
a subway eriraice in the Department store and specialty shop executives are 
Satta often criticized because salesclerks are not familiar 
) building. Also two restau- with what the store is featuring in its advertising. 
. A A Scott Crail, advertising and display manager of Mul- 
rants. Convenient to rail and len & Bluett’s, Los Angeles, has worked out a plan to 
: zg eliminate this form of inefficiency among salespersons 
steamship terminals. Close in the local store. 
; The plan is simply this: Each Monday a digest of the 
to leading hotels and the- week’s advertising program will be printed on small 
‘ sheets and given to employes for their salesbooks. Later 
atres. Surface lines and on Mr| Crail will check the results of this arrangement. 
Here’s what the initial bulletin had to say in part about 
busses pass the door. the plan: 


“One big reason the Mullen & Bluett advertising has 
not been more successful is because we’ve all been kept 
more or less in the dark about it. Isn’t that right? 


Well, the advertising department is going to advertise 

e FIFTH AVENI IE our advertising to every person in the store. It’s worth 
trying anyway, don’t you think? Just think what it 

would mean if every customer who comes in were told 

about the articles advertised that particular week. We 

all want to help make more business—well—here’s our 


chance.” 


Broadway and Fifth Avenue, 
at Madison Square, New York 


; 
: 
) “More than an office building” Study your successes to insure repetition. Study your 


| faults to avoid repetition. 


| 


| 


Thirty-six CROCKERY AND 


GLASS JOURNAL October 7, 193! 


A 
Morecroft 
Product 


Glass .Lamps 


IN A GREAT VARIETY 
OF SHAPES, DESIGNS, 
COLORS AND PRICES. 


Early American 


and tall slender graceful 
lamps in light and polished 
mitre cuttings in crystal and 
colors are best sellers in 
representative lamp depart- 
ments at the present time. 


NOW SHOWING HIS COMPLETE LINE AT 
HOTEL McALPIN, N. Y. CITY, ROOM 362; 
DURING ENTIRE MONTH OF AUGUST. 


IDEAL CUT GLASS CO. 


F. L. Morecroft, President 
Canastota, N. Y. 


Fast Selling Vanity Set 


HOUSANDS of dozens of these No. 

1926 Vanity Sets were sold the first 
month they were introduced. Don’t fail to 
include this item in your future orders. 


Made of clear pot glass, fine polished, in 
crystal for decorators and for the retail trade 
in the popular colors, green, blue, amber and 
amethyst. 


Packs 6 dozen sets to the barrel 
Shipping weight 160 lbs. 


Tue New MARTINSVILLE GLASSMF6G.Co. 


Nkw MARTINSVILLE.W. VA. 


sg Tt 


HERE IT IS! 


| 
{ 
We know you want our 
individual, economical 
q 
| 


Sanitary 
Sugar Bowls 


In 3 Sizes 


for tray and _ cafeteria 
service but perhaps you 
did not know where to 
buy them. We will fill 
your orders direct, and 
without delay. 


| 
| 
| 


We guarantee these 
bowls repre- 
sented. 


as 


See Your Jobber or Write for Catalog 


The Sanitary Sugar Bowl Co. 


Manufacturers 
Pittsburgh, U.S. A. 


EMM MMMM MMMM MMMM 


7704 Tioga St. 
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Oberlies Importers, Inc. 
Crockery 
Household Utensils 


nd 


Lion Steel Ware 


Richard M. Schmidt, Representative 


The Best Enameled Ware 
The Ware That Wears 


OPENED NEW HEADQUARTERS 


10 East 15TH STREET 
New YorK 


Ready for Business 
Ask for Catalog 


Telephone Stuyvesant 10043 
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HARUTA & G 
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Waxtva\tye 


YaxlYaxlvavivaxi Sa a\iYaxhyé ~ 


Satesticd customers keenus busy uy 


* IMPORTERS OF - 


141-147 FIFTH AVENUE 
“NEWYORK * 


ASI 


unusually 
C2 Ges 4-H 9g 
anata spray design 
worked out in an ef- 
fective color cc mbina- 
tion of blue, vellow 
henna and black ees 
a black border line 
and handle embellish- 
ment completing the 
hevenone of the treat- 
ment. 


SALES REPRESENTATIVES: 


N. Y. Office—John L. Pasmantier & Sons, 5 W. 20th Street 

Chicago Office—Gordon A. Weese, Room 348 Hotel Morrison 

Eastern Representative—Herbert A.Wellington, Boston, Mass 
Ohio and Michigan: J. E. Boring, Crooksville, Ohio 


The Crooksville China Co. 


CROOKSVILLE, OHIO 


This is one of our popular Satsuma design tea sets with 
tea plate in china ware. 


Large variety of latest designs at attractive prices. 
Immediate delivery from New York stock. 
New England Showroom: 


C. W. Pingree, 99 Bedford St., Boston, Mass 


”? . i 
— ~ Aa 


American China 
for 


American Homes Pity the Poor Salesman. 


Samples—kits, cases and trunks of ’em! No pink 


° UU tea order, you'll admit, if you ever “rasseled” any. 
[ \ Ibri | ne C | 1 I la Let Rawsthorne photographs cut sample carry- 
ing to the minimum. and save your salesmen’s en- 


ergy, time and disposition for the actual selling job. 


for the Jobber and Syndicate Buyer Photo-Engraving, Illustrating, Photography, Advertising 
ROBERT RAWSTHORNE COMPANY 
Three Shapes HEEREN BUILDING - EIGHTH & PENN « PITTSBURGH, PA. 

OE fancy = 
iy ESS ES a aa plain “NUROCK” 
on re octagon Raiticcst popular 

BAKING AND 

SERVING 
Send for Catalog and IIlustrations SN EE 


made in America ¢ 
Albright China Co. Jara 


Main Office ightly and 


Carrollton, Ohio anitary. 
Factories THE BRUSH POTTERY CO. 
i hi ZANESVILLE, OHIO 
Bea ine cairns se N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 


We make the “LINES THAT SELL.” 


} 


| 
| 
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HAND TO MOUTH BUYING 


May be alright for domestic merchandise, 
but for our Imported Japanese Holiday | 


. | 
Novelties you have to prepare now. : 


Most Popular Articles are going fast and 
cannot be replenished. Large varieties of 
Quaint and useful Novelties in Bronze, Art 


Pottery, China, Lacquered Woodenware, 
Artificial Flowers, Embroidered Screens, 


Cle 


COME EARLY AND GET THE CREAM 


Catalogue on request 


MOGI, MOMONOI & CO., Inc. 


IMPORTERS OF JAPANESE GOODS | 
105-107 East 16th St., New York Chicago Office, 5 So. Wabash Ava 


“SHADED LIGHTS” 


For Chandeliers and Brackets. New 
Shapes, Colors and Decorations. 
Now Ready. Write for Samples. 


DELICA WHITE 


BEST GLASS FOR LIGHT 


K. G. 1. “2° SATISFY 
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sy 
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Crystal, Colors Kopps_ Railroad | 


and Cased Glass and Marine — 

for Illuminating Signal Glass 
Uses. Special Glass 
i for Special 


Novelties and 
he ae AEM AL ES 
Specialties | Purposes 


KOPP GLASS, Inc. 


Swissvale, Pa. 
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jites: 40 cents per line for first insertion; 20 cents per line 
}- following insertions. Seven words per line. Minimum 
itial charge $2, payable in advance. 


COMMISSION MEN WANTED 


3 7ANTED commission men to sell as side line, light cut glass 

tableware in crystal and colors. Some good territory now 
con ineluding New York City and Chicago, Illinois. Catalogue 
« request. The Marion Glass Manufacuring Company, Marion, 
(1i0, 


_ 
~ 


REPRESENTATION WANTED 


- 
* 


N important German porcelain factory turning out dinnersets, 
k ete, offers the representation of their works to efficient 
juses in the East, Middle West, and the West. Address Box 
53, CrocKERY AND GLASS JOURNAL. 


SALESMAN WANTED 


DDITIONAL salesman required familiar with selling im- 
A ported Dinnerware and Fancy Goods. Ample territory for 
gequate return for right man. Write full particulars experience 
21 qualifications to Geo. F. Bassett & Company, 72 Park Place, 
I:w York City. 


POSITION WANTED 


,OSITION as traveling salesman; ten years’ road experience 

with Fancy and Decorated Glass and China gold encrustation 
les. Personal acquaintance of buyers covering all large cities 
Yest, South and Texas. Employed at present. Would like to 
trike change November Ist. Address Box 574, CrocKERY AND 
(Ass JOURNAL. 


“ 
- 


Buyers in New York 


SEPTEMBER 30, 1926 
J. W. Waldorf, glassware, china, Hochschild, Kohn & Company, 
Iltimore, Md., 220 Fifth Ave. (F. Atkins). 
L. R. Strong, lamp shades, hardware, Broadway Dept. Store, 
Is Angeles, Calif., 128 West 31st St. ; 
Miss M. Friedman, toys, Hecht Co., Washington, D. C., 1150 
loadway (F. Lilienthal & Co.). : 
a. M. Eytinge, gift novelties, American Wholesale Corp., Balti- 
mre, Md., 455 Seventh Ave., 17 floor. 
Mr. Wheeler, housefurnishing goods, Gilchrist Co., Boston, 
hiss., 128 West 31st St. 
iR. E. Compagnon, shades, draperies and upholstery goods, D. M. 
lad Co., Bridgeport Conn., 315 Fourth Ave. 
Miss Quackenbush, gifts, L. S. Ayres & Co., Indianapolis, Ind., 
140 Broadway. 
J. A. Davis, china, housefurnishing goods and toys, Hager & 
lo., Lancaster, Pa., 315 Fourth Ave. 
D. R. Strong, lamp shades, Broadway Dept. Store, Los Angeles, 
Clif., 128 West 31st St., 6th floor. 


OctToser 1, 1926 
W. Taylor, housefurnishing goods, D. M. Read Co., Bridgeport, 
(nn., 315 Fourth Ave. 
J. Ryan, novelties and gifts, The Fashion, Columbus, Ohio, 128 
Vest 31st St., 7th floor. 
Mr. Moreland, china and housefurnishing goods, Mendel & Har- 
t, New Haven, Conn., 115 West 30th St., 11th floor. 


. Ocroser 4, 1926 

Mr, Dodge, home furnishings, Wm. Filene’s Sons Co., Boston, 
4ass., 120 W. 32nd St. (A. Fantl). M 
W. Fergus, housefurnishings, Boston Store, Chicago, Ill, 44 E. 
ard St. 

R. L. Mims, toys, gifts, Monnig D. G. Co., Fort Worth, Texas, 
5 Madison Ave. : 

J. T. Martin, art gift novelties, Greensboro, N. C., Meyere Com- 
Iny, 105 Madison Ave. (Mdse. Reporting Co.). 

E. F. Ochs, housefurnishings, silverware, china, Miller, Rhoads 
«Swartz, Inc., Norfolk, Va., 432 4th Ave. (D. G. Union). ; 

J. W. Carriters, gift shop mdse., A. B. Frank Co., San Antonio, 
hxas, 

Mr. Fergus, housefurnishing goods, Boston Store, Chicago, Il, 


+E. 23rd St. 


; 
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Thirty-nine 


iE 


PETER POTTER 


I 


Peter Potter says: They’s a good many weddings 
pulled off during the month of October. Et’s a dern 
good idea to play up weddin’ present specials at this 
time of the year. 


OctToBer 5, 1926 

G. A. Lawlor, housefurnishings, Akron D. G. Co., Akron, Ohio, 
115 W. 30th St. (B. F. Levis). 

Mr. Goldsmith, housefurnishings, china, glassware, lamps, 
Brager’s, Baltimore, Md., 115 West 30th St. (F. Levis). 

G. H. Guest, housefurnishings, Jordan.Marsh Co., Boston, Mass., 
244 Madison Ave., 7th floor. 

K. D. Perry, housefurnishings, J. A. Kirven Co., Columbus, 
Georgia, Lathan Hotel. 

Mrs. A. Pine, toys, housefurnishings, John R. Coppin Co., Cov- 
ington, Ky., 128 West 31st St. (Weill & Hartmann). 

T. F. Dixon, housefurnishings, Heyman Bros., Indiana, Pa., 
1440 Broadway. 

H. E. Kline, housefurnishing goods, china, lamps, toys, Watt & 
Shand, Lancaster, Pa., 432 Fourth Ave. (D. G. Union). 

J. L. Lynch, housefurnishings, china, J. Bacon & Sons, Louis- 
ville, Ky., 23 East 26th St. (W. T. Knott). 

Miss L. Mills, gifts, toys, novelties, Block & Kuhl Co., Peoria, 
Ill., 333 7th Ave. (J. M. Biggins, Inc.). 

E. Rafferty, lamps, Denholm & McKay, Worcester, Mass., 240 
Madison Ave. 

Mrs. B. Wolff, glassware, Strouss-Hirshberg Co., Youngstown, 
1150 Broadway (F. Lillienthal & Co.). 

(Continued on page 42) 
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New York Directory 


IMPORTERS 

FERDINAND BING & CO.’S, Sue- 
cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 
EDWARD BOOTE, 85-87 West 23d 
St. 

Cauldon China. Wood & Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


I, BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 

{mporters of Chir> and Glass, Mfrs. 

of Lamps, Shades aud Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. — 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
lhe Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Vinnerware 1rom MmMeinrich & Co.. dev. 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Inc., 89-41 
West 23d St. 
Ahrenfeldt French China. 


Lone: CHINA CORP., 39 W. 23rd 


Inc., 


Earthenware and 
Phone, Ashland 


920 


“Haviland China” 


Joseph M. Watte, Pres. Gram. 0687. 
German dinnerware and fancy china. 


LEVY BROS: “CHINA CO., 35 W. 
23rd St. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 


plates. Immediate delivery. Gramercy 
4393. 


MADDOCK & MILLER, Ine., 39-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 58-57 West 23d 
St. 
Japanese Goods. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


aes N. LEYLAND, Inc., 184 Fifth 
ve, 
King & Barrett, teapots; George 
Jones & Sons, Lrd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


FRED. C. REIMER CO., Inc., 49-51 
W. 23rd St. 
“Krautheim”’ — Dinnerware, “Schier- 
holz”—Art Goods, “Royal Dux”—Art 
Goods, “Theresienthal”—Fine Crystal, | 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


| 


| 


October 7, i 


| 


ROSENTHAL CHINA CORP., 149-. 


151 Fifth Ave. 
Importers of Rosenthal china. dinner- 
ware, placeplates, lamps, art figures, 
Hotel china. Telephone Ashland 7816. 
FRANCIS H. RUHE, 14 West 23rd 
OE 
Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228. 
THE SENDAR COMPANY, 35-37 
West 28rd St. 
“Open Stock English Dinnerware Blue 
Willow.” Domestic dinnerware, Vit- 
rified Hotel china. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra. Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Ince. 

119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

ee TRADING CO., Inc., 101 Fifth 

ve. 
Japanese China, Lamps and Bric-a- 
Brac. 

B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 255 
a Ave., between 28th and 29th 

ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


| 
| 
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CAMBRIDGE (0.) GLASS CO., 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 
L. Weddle, Representative. 


GILLINDER & SONS, Inc., 
Ave. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


THE ROSBERN GLASSWARE 
CORP., 12-14 West 21st St. 
Manufacturers of light cut and gold 
encrustations. Phone Chelsea 0746. 

MeslON GLASS Co., INC. 

Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 

UNITED STATES GLASS CoO., A/be- 
marle Bldg., 24th St. and Broudway. 
Pressed and blown glassware. 

WESTMORELAND GLASS OCO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 
THE BRADLEY & HUBBARD MFG, 


CO., Fifih Ave. Bldg., Fifth Ave 
and 23rd. St. 


220 Fifth 


Electric Lighting Fixtures and 
Lamps. 

VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 


Room 210. Lamps and Cut Glass. 


NORMAN HAWTHORN, 225 Fifth 


Ave. 
Wrought Iron Lamps. “The Better 
Kind, ” “Ann Murphy Shades.” 


| PHOENIX G'ASS CO., 230 Fifth 
ve 
Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones. 


_ Ashland 9024-9025. 


‘THE H. E. RAINAUD CO., 225 Fifth 


Ave. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 


Chas. J. Dela Croix Co., representa- 
tives, 
THE MAIBRUNN CO., Inc., 44-46 


East 25th St. 
Lamp Shades and Lamps. 


Telephone 
Madison Square 8860-8861. 


DOMESTIC POTTERY 
225 Fifth 


Ave. 
Sole Manufacturers of “Lavinite” Ar* 
Ware, Table. and Boudoir Lamps, 


Novelties and $1.00 Specials. 
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New A. E. HULL POTTERY CO., 200 


Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY ~CO.) 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American: Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 6 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 


120 Fifth Avenue © 
Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 
TB. Clark & Coz 
S. K. Bitner & Co. 

Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 


Oxford Pottery Co. 


j= | 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO,, 
Averue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored. and crystal glass- 
ware. 


INC., Fifth 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 

Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. West End 
Pottery Co., Dinnerware und Spectal- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
Aquaria, etc. Telephone, Gramercy 
6311. 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod 
fountain glassware. Economy Glass 
Co. Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
kepresenting McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 


and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CoO., 
Qyth Sts 
Manufacturers 
Brass wares, 


line, Ae [Me 


and Factory Agents. 
mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 82nd Street. 
McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 


Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 
China Co.. dinnerware. Telephone 


Watkins 8634. 


VAIL AND YOUNG, 


Representing 

The Coshocton Glass Corp, 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


200 Fifth Ave. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Co.,, 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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New York Buyers 
(Continued from page 39) 


C. W. Schwartz, toys, Boggs & Buhl, Pittsburgh, Pa. 1140 
Broadway. 

R. Bayer, gifts, Burd & Rogers Co., Shamokin, Pa., 105 Grant. 

C. A. Spiers, housefurnishing goods, Fair Store, Cincinnati, Ohio, 
25 Bastecouneots 

H. G. Chamberlain, gift goods, S. F. Iszard Co., Elmira, N. Y., 
315 Fourth Ave. 

R. L. Wrims, gifts, notions, toys, Monnigs, Fort Worth, Texas. 

J. T. Martin, art gifts and novelties, Meyers Co., Greensboro, 
INC. 


OcrosBer 6, 1926 


J. L. Haines, china and housefurnishing goods, J. B. White Co., 
Augusta, Ga.; 23 East 26th St. 

G. W. Sthuman, lamps, Penn Traffic Co., Johnstown, Pa., 333 
Seventh Ave. 

J. D. Donovan, glass, crockery, A. B. Sutherland, Lawrence, 
Mass., 432 Fourth Ave. 

J. A. Haberbosch, lamps, May Company, Los Angeles, Calif., 
1115 Broadway. 

W. C. Tarck, housefurnishing goods, I. S. Ringwalt Co., Mount 
Vernon, Ohio, 116 West 32nd St., Room 1402. 

K. D. Perry, housefurnishing goods, J. A. Kirven Co., Columbus, 
Ga., care of S. M. Goldberg. 

W. A. Riordan, housefurnishing goods, Crowley-Milner Co., 
Detroit, Mich., 100 West 32nd St. 


There is no Easy-chair route to Success. 


3e the Toastmaster of your business. Introduce it 


to the public. Later it may be able to speak for itself. 


The main trouble with worry is that it leaves so 
little time for constructive thinking. 
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‘*Pottery and Porcelain” 


By Frederick Litchfield 


AUTUOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Llurniture’ 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 


with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 


save an amateur from many pit falls. 


can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


It contains a list of over 300 Ceramic Factories, | 


Tor a collection the book is invaluable as it will | 


The chapter on “Values and Prices” has heen 
rewritten and brought up to date and there is a | 
new index arranged on a novel plan so that marks | 
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The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


| the China, Glass, Housefurnish- 
ing and Lamp I rades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 


Rates: 


: 
i 


and 
40 cents per line for firs ertion; 
20 cents per line for fo fe owing in- 
erti ons Seven words per line 
nimum initial charge $2, pays: 


ee a 


HAVILAND. 


Haviland | Pail 


Overlooking Madison Square, ‘“Where Fifth Avenue Crosses New York’s Main Street” 


Haviland China 


Is Now Installed in Its Modernly Appointed and 


EASILY-REACHED NEW HOME 
1107 Broadway, at Twenty-fourth Street, New York 


It is a great pleasure for us to 
extend to our friends in the 
trade a cordial invitation to 
visit us in our new home 
which by reason of its very 
central location is accessible 
from all points. We are 


TRADE MARKS 


aevilan, 


France 


on white china 


DECORATED BY 


gontéa, 


Limoges 


on. decorated 


china 


showing many new designs of 


GENUINE HAVILAND 
CHINA for the Fall season 
which by virtue of their beau- 
tiful decorations and attrac- 
tive shapes should not be 
overlooked. 


Haviland China Co., Inc. 


Telephone— Watkins 2967-2968 
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Will It 
Interest You @ 


\ 


i 
To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? ; 
To know how to increase the.efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


a SS ee ee ee ee oe eee ae oe, 


DEMAREST PUBLICATIONS, INC., | 
45 East 17th Street, 


New York. SUBSCRIPTION PRICE 


Domestic 
$3.00 a year 
$5.00 for 2 years 


Gentlemen :— | 
Please send the CROCKERY AND GLASS 
JOURNAL (including the Special Holiday | 

Edition and Spring and Fall Buying Num- 
bers) to the following address for which .... | 


enclose ...... foreieo year. er aan 
: a year 

N&me@ 552-2 ee te) ons cs chee Gore ign 
Firm ¢:5 Aone eee, 55.50 a year 


| 
[ia Address. Si ae etree ei es. « shoe 


Crockery and Glass Journal, published weekly at New York. by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertising 
Office, 45 East 17th Street. ntered as second-class matter September 2. 1920, at the post office at New York, under the act of March 3, 1 
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BORGFELDT'S 


Import (Dinnerware Lines 
NOW READY | 
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GEO. BORGF EEE & Co, eae 
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The Magic Touch 
of Ivory 


From rough marble comes the perfect statue, so out of 
lifeless clay, under the magic touch of a master potter, 


comes distinctive Maryland Ivory. 


Thus an appealing shape has been conceived for the 
most discriminating buyer. Abounding in a wealth of 
striking new decorations Maryland Ivory opens the 


way for greater achievements in your business. 


Toe Ewin M. Know tes Cuina Co. 


FAST LIVERPOOL, OHIO 
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What’s Im A Name? 


Shakespeare once wrote an im- 
mortal line “that a rose by any 
other name would smell as 
sweet.” 


Perhaps a rose labelled ‘“an 
onion” would smell just as sweet if 
called by its right name—we can 
not say. 


But we do say without hesitancy 
that the fact that the CROCKERY 
AND GLASS JOURNAL is fifty-two 
years old and the best known pub- 
lication in the trade makes its 
name importan: and the journal 
itself a valuable advertising me- 
dium for the crockery and glass 
manufacturer. Certainly there is 
much in a name after all. 


A post card request 
will bring our rates 


45 East 17th Street =e New York 


Crockery and Glass Journal 
ES a 
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Maddock's 
New Royal Ivory Body 


Lowestoft Pattern—Pagoda Shape 


Illustrating one of the striking decorative treatments we are stocking 
in New York on this exquisite new ivory body—regarded by the discrim- 
inating as a master piece of fine potting. 


Several other recent additions to our stock patterns in the Royal Ivory 
Body are now on view, with more to follow. 


MADDOCK & MILLER 


INCORPORATED 


39-41 West 23rd Street 
New York 
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% ROSENTHAL 
Rosedhcl — Tyory China 


Our trade has not failed to notice the minuteness of detail 


of the graceful 
New SHAE 


on 


Rosenthal Ivory Body 


which has been executed with such supreme delicacy as to 
display in itself an intense personality which has immediately 
caught the discriminating interest of the American public. 


Faeroe 


The casting has been executed with such inimitable skill- 
fullness that only those artists of the utmost skill in craftsman- 
ship could execute this. 


New Ivory Shape 


EIGHT beautiful STOCK 
PATTERNS are avail- 
able for delivery from 


our New York Stock. 
The 


Rosenthal China Corporation 


149-151 Fifth Avenue 
Corner 21st Street, Ninth Floor 


New York 


Our fourth article will appear 
in the next issue 


of this paper 
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26 West 23d Street 2 ee New York 


€ 
CHAMBORD 


An exclusive creation on the lovely Pilgrim shape 


The broad, lustrous ivory band, fin- 
ishing in a border of subdued mist 
blue edged with gold, gives this de- 
sign a particularly delicate beauty. 


Richly colored flower and_ bird 
groups are softened by the creamy 
whiteness and deep rich glaze which 
results from a patented kiln-firing 
process. This method makes pos- 
sible a china so hard that only a 
diamond will scratch it, and gives to 
color-decoration an extraordinary 
soft brilliance. 


The same design and shape, bor- 
dered with harvest yellow, is of 
equal beauty. Ask for the Eden 
—with or without the ivory band. 
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Trade E. W. McCullough,. manager of their objectives very materially since the war. Prior to 
Associations the Department of Manufacture of that time many of them, aside from having definite un- 


Receive Due the Chamber of Commerce of the 
| United States, in an address in Bal- 
timore, before the Rotary Club, recently declared that 
trade associations have performed a distinct service to 
American industry by helping to wipe out much of the 
bad feeling which formerly existed among competitors and 


by encouraging the adoption of a code of business ethics. 


“In the old days before the advent of the trade associa- 
tion,’ he said, “individualism was strong in industry, and 
competitors rarely came together. Those were the days 
when the factory gates and doors were barred against 
everybody, and competitors in particular. 


“What a change in the situation today, when manufac- 
turers may come and go in their competitors’ plants, and 
guides are provided to show the visitor everything he 
Wants to see.” This transformation, he declared, has 
been brought about by closer contact and a better under- 
standing among competitors through association in their 
trade organizations. 


Mr. McCullough defined a trade association, as follows: 


“An association formed in a field of industry or com- 
merce with a membership so representative that all prob- 
lems pertaining to this field can be adequately presented 
for common consideration and solution, and with the pur- 
pose of developing this field so as to have the enterprise 
in it conducted with the greatest economy and efficiency. 
The title of trade association should be kept for use by 
those organizations which are sufficiently representative 
of an important branch of industry or commerce to speak 
for it with authority and which undertake to consider all 
questions of general application to the industry.” 


6s "ete ” : ‘ ; 
Trade associations,” he pointed out, “have changed 


dertakings which constituted real service to their mem- 
bers, were occupied very often in rendering so-called ser- 
vice to their members which in fact the members should 
have performed for themselves. Today the objectives 
of a well-organized and equipped trade association are in 
brief—service and the advancement of the industry, for in 
fact competition exists quite as strongly between trade 
associations representing specific lines as. between the 
manufacturers who compose the organization. 

As illustrative of this the associations representing pav- 
ing brick, asphalt and cement are all striving to advance 
their particular lines in public favor inasmuch as all of this 
material is used to a very considerable extent in road 
building. In their efforts to reach their objective they 
engage in scientific research of both materials and the ap- 
plication of the product after completed; also uniform 
cost accounting to determine the dividing line between 
profit and loss; statistics to inform their members relative 
to production, shipments, sales, unfilled orders, etc.; em- 
ployer-employee relations to improve labor or working 
conditions, and last but not least publicity or educational 
advertising to further the sale of the product. 

“You will note by considering each of these activities 
that this service is not rendered to individuals or special 
groups but for the benefit of the entire industry, which 
emphasizes the importance and the power of such organ- 
ization. There are, of course, many other activities which 
engage the attention of trade associations, among them ar- 
bitration, codes of ethics, collection bureaus, credit bu- 
reaus, foreign trade bureaus, freight bureaus, legal ad- 
vice, market reports, patent service, raw material sup- 
plies, simplification of varieties, technical schools, trade 
promotion, etc.” 
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MONG buyers in the market this week was Miss 

M. A. Mahar, china, glass, housefurnishings and 

toy buyer for the Hollowell & Wise Co., Penn 

Yan, N. Y., who was placing orders for her departments. 

While here her headquarters are at the Hotel Pennsyl- 
vania. 


J. H. Venon, head of the importing firm of J. H. Venon, 
Inc., left last Sunday for a road trip that will keep him 
away until the end of November. Mr. Venon will go as 
far west as the coast and will also call on the Canadian 
trade while on his trip. 


W. P. Graham and F. A. Schabmyr, of the firm of 
Graham & Zenger, anticipate spending the coming week 
end on a shooting trip. While away they expect to bag a 
few partridges as the result of their good marksmanship. 


Wm. S. Pitcairn, head of Wm. S. Pitcairn, Inc., the 
well-known importing firm, left this week on a trip to the 
Pacific Coast. His trip is the result of invitations ex- 
tended to him from many of the western firms that his 
company does business with and which Mr. Pitcairn has 
accepted. According to his plans he will be away until 
the end of this month. 


W. F. Bruning, of Graham & Zenger, Inc., is now back 
on the job after having undergone the unpleasant experi- 
ence of an operation on his nose. This was successful 
in every way and Mr. Bruning is now feeling better than 
ever. 


Gilbert Pitcairn, of Wm. S. Pitcairn, Inc., returned 
home to headquarters last Monday. He has been away 
for the past five weeks on a road trip which took him 
through the middle west. While in Chicago, Mr. Pit- 
cairn had the opportunity of attending the opening of the 
new Ovington store in that city. 


A most attractive invitation in the form of a leaflet is 
being sent out to the trade by Lazarus & Rosenfeld. hake 
importers, announcing a large exhibition of their Euro- 
pean importations. It is splendidly gotten up and well 


illustrated, showing many of the beautiful lines imported 
by this well-known concern. 


Willard C. George, vice-president of the W. S. George 
Pottery Co., East Palestine, O., arrived in New York last 
Saturday. While here he consulted with his New York 
Ten 


representative, S. H. Slobodkin. Mr. George Te} 
Wednesday for Philadelphia from which city, after a shor 
visit, he will proceed on home. | 


An Attractive Back Stamp 
A peculiar thing, lay it to curiosity if you will, i 
the way a person when looking at a plate will tur) 
it over to look at the trade mark on the back. How 
ever the average individual not familiar with the de 
tails of the china business fails to fully realize th 
importance attached to a clear and dis 
tinct back stamp or what it stands for 
When a trade mark such as the Home 
stead, illustrated herewith, meets thi 
eye it is bound to immediately create : 
AJ FONDEVILLE 00d impression by reason of its attrac 
ENGLAND tiveness and character. This back stamp 
used by A. J. Fondeville & Co.,@ 
printed from a flat copper plate and not a rubber stany 
which is more commonly used and is registered in the 
U.S. Patent office. It is symbolic of the high standarc 
of their ware. The name “Homestead” and the that: 
ched cottage design worked out in the attractive 
manner in which it is immediately gives the thought 
to the average housewife of comfort and hominess. 
Appealing to the consumer in this way it is bound to 
be beneficial to the retailer in its reactionary sales 
Siect, 


Improvements Contemplated in the Japanese 
Pottery Industry 


Consul H. T. Goodier, Nagoya, in Commerce Reports 

It is reported that the department of commerce and 
industry, Tokyo, is trying to find some method of 
adapting the so-called “tunnel system” to pottery 
kilns for “soft” porcelains such as are produced largely 
in Japan. American-built kiln on that principal is said 
to be for harder potteries, and a Japanese modifica- 
tion is necessary. Such a kiln, it is estimated, would 
save 70 per cent of the fuel cost in the porcelain and 
earthenware industries, as well as make substantial 
economies in labor costs. 

To work out the details and to install such kilns in 
the Nagoya district alone would cost approximately 
100,000 yen annually for five years. The Government 
is said to be willing to subsidize manufacturers who 
help work out this change, until the project gets going 
properly. It is then hoped to save very considerable 
sums from the present national fuel bill for the im- 
dustry. 


simbel Bros. Soon to Pass Eighty-Fourth Year 


With a store-wide event of month’s duration, Gim- 
2] Brothers, at Broadway, Thirty-second to Thirty- 
urd Street, New York, this month will celebrate the 
ghty-fourth anniversary of their founding. 

Thus passes another milestone in one of America’s 
reatest mercantile organizations. 

Adam Gimbel, who came to America from Bavaria, 
as a penniless lad of eighteen when he began his 
asiness career in New Orleans. He traveled from 
umlet to hamlet along the Southern Mississippi Val- 
y with a peddler’s pack on his back selling cotton, 
10e laces, ribbons, notions and buttons at farm houses 
ong the way. He became a familiar figure along the 
yute and in seven years had saved enough money to 
yen a little store in Vincennes, Ind. 


First STORE PROSPERS 


This first Gimbel store had the appearance of a trad- 
g post but it prospered and soon the former pack 
addier had three stores prospering. 

He established a reputation for good merchandise 
id highest integrity. The Rt. Rev. James Maurice 
eLong, Bishop of the Diocese of Vincenne rode up 
ae day and threw from his saddle a bag of coin. He 
ud: 

“T have not counted this but you count it and credit 
e with what you find it to be. Why should I bother 
/count money given to Adam Gimbel.” 


This first Adam Gimbel took for his motto, “We 
are not satisfied unless our customers are satisfied and 
this still obtains in the Gimbel service. 

Of a family of ten sons and four daughters, seven 
sons were raised to manhood and became actively in- 
terested in their father’s enterprises. The founder also 
adopted a boy from an orphanage, who eventually be- 
came a partner as did the seven sons. 

Five sons and nine grandsons now are active in the 
Gimbel organization. Isaac Gimbel is president of 
Gimbel Brothers, Inc., the parent corporation, with 
Louis S. in the New York establishment; Ellis A., 
Charles and Daniel in the Philadelphia store. 

The grandsons, Bernard F. and Frederick, sons of 
[saateeAdameie son of Charles; Ellis: A., Jr., Lee 
Adam, son of Louis, and Louis, Jr., are in the New 
York organization; Richard, son of Ellis, and Benedict 
Irvin, in the Philadelphia store. 

The Gimbels began their Eastern enterprises in 
1894 with Philadelphia their first venture. Sixteen 
years later they invade New York and opened the 
present highly successful Broadway store. 

Recently the Kaufmann and Baer Company of Pitts- 
burgh, Pa., became affiliated with the Gimbel organi- 
zation, 

Gimbels operate their own branch buying organiza- 
tion in practically every principal market in Europe 
and Asia. 


Department Store Sales Still Show Gain 


Trade at retail stores in August showed the usual 
idsurnmer dullness, but sales continued as in earlier 
jonths of this year to be in larger volume than for 
ie corresponding month of last year. Sales of depart- 
‘ent stores and mail-order houses were 6 per cent and 
) per cent larger, respectively, than in August a year 
zo, and sales were also larger for all reporting chain 
sores except music and candy chains. 


Department store sales exceeded those in August, 
125, in all sections of the country except in the Min- 
papolis Federal Reserve District. The largest in- 
jeases, amounting to more than 8 per cent, were in 
te Boston, New York, Atlanta and Dallas Federal 
leserve districts. These sales were larger than in 
aigust of last year for almost all lines of merchandise 
(rried by department stores. Reports covering forty- 
fe separate departments for stores in seven Federal 
lkserve districts indicate that sales were larger than 
lst year in thirty-seven departments and smaller in 
&ht departments. The most substantial increases 
Were in departments selling domestic goods, leather 
fods, ready-to-wear, furs, underwear, men’s and boys’ 
soes, books and stationery. Of the departments te- 
}rting decreases the largest declines were for those 
ling woollen dress goods, women’s suits, and mu- 
Sal instruments and radios. 

Stocks of merchandise held by department stores 
icreased in August but the increase was less than 
tat which usually occurs in this month, and at the 


end of the month inventories were slightly smaller 
than at the end of August a year ago, both for the 
country as a whole and for most Federal Reserve dis- 
tricts. They were slightly larger, however, in the New 
York, Chicago, Richmond and Dallas districts. Re- 
ported figures for separate departments indicate that 
stocks were less than a year ago for twenty-nine de- 
partments and larger for sixteen departments. Re- 
ductions were largest for departments carrying wool- 
len and cotton dress goods, women’s coats, suits, 
skirts, waists and blouses and misses’ ready-to-wear, 
and increases were largest for departments carrying 
leather goods, negligees, aprons and house dresses, 
shoes, furniture and house furnishings. 

With sales of department stores larger than a year 
ago, and stocks smaller, the rate at which stocks were 
turned over was faster than in August, 1925. For the 
eight months ending with August stocks were turned 
over 2.15 times, as compared with 2.10 times in 1925. 


Football Schedules Inclosed With Bills 


When Silverwood’s sent out their monthly state- 
ment prior to the opening of the football season, they 
inclosed with each a little card showing the football 
schedule of the University of Southern California. 

The schedule listed not only the games and their 
dates, but furnished information also as to the dates 
on which tickets could be secured, the prices settled 
upon and the places at which they can be bought. 
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W. S. George to Begin Manufacture of Ivory 
Body Says Report 


‘pT IS currently reported that the W. S. George Pot- 
I tery Co., East Palestine, O., will begin the manu- 

facture of an ivory body at an early date, and that 
this class of merchandise will be ready for shipment on 
or about Jan. Ist next. 

According to the information at hand now, this firm 
will convert their No. 4 plant, or the new pottery at East 
Palestine the firm recently placed in operation, into the 
production of ivory body dinnerware. It is probable the 
company will feature their Deerwood No. 6 shape in this 
body. At this time the No. 4 plant is in the production 
of a white body. 

Until this time the W. S. George Co. has refrained 
from entering into the ivory body business, but as the 
trade continues to be a rather active purchaser of this 
class of goods, the George interests propose to accomo- 
date their trade in this respect. The shape that will be 
featured in the ivory body is a plain once, and it will be 
shown in a limited number of decorations. 


Edward Fitzgerald to Start on Own 

Edward J. Fitzgerald, for the last 34 vears identified 
with the factory management of the Standard Pottery Co, 
has resigned from that organization, and will enter busi- 
ness on his own behalf about the first of the year. Mr. 
Fitzgerald has been in charge of the warehouse and dec- 
orating department of the Standard for many years, but 
before taking charge of these departments he was active 
in other departments of the plant. 


It is his intent to operate as a broker under the name of 
the Star Pottery Co., and will ship from his own ware- 
house which will be stocked with both plain white and 
decorated goods. 


Chelsea China Co. Begins Operations 


Preliminary operations have begun at the plant of 
the Chelsea China Co., New Cumberland, W. Va., which 
property was recently purchased at receivers sale by Kress 
and Daniel Cronin of the Standard Pottery Co., East 
Liverpool. First work being done is the starting of the 
sagger department, and within a short time the clay 
department will be started. The plant will be under the 
management of Kress Cronin. A new corporation is to 
be formed, and the property operated under a new name 
which has not been announced. It is not likely shipping 
will be done for probably six weeks more. 
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Albert Corns to Continue Business 


The dissoluation of the co-partnership operating as t 
McNicol-Corns Co., a generalware pottery at Wellsvil 
O., wherein D. E. McNicol, of the D. E. McNicol Potte 
Co., of this city has withdrawn from the business, Alb 
W. Corns who has been associated with Mr. McNicol 
the opertion of this plant will continue the business. 

When this plant was first started, it was under the na’ 
of the Smith-McNicol Co., and at the time when Willi 
1. Smith, Sr., now the head of the Taylor, Smith & T; 
lor Co., was associated with Mr. McNicol in the potte 
business here. Mr. Smith in later years withdrew fr 
the Wellsville plant, and Mr. Corns and Mr. McNg 
continued the business. In this withdrawal from | 
Wellsville plant, Mr. McNicol gives further attention 
liis pottery interests in this city and also at Clarksbu 
W. Va., where at the latter plant a general line of vitrif 
hotel and restaurant china is being manufactured. 

The McNicol plant here will continue to feature 
its former semi-porcelain dinnerware lines, in addition 
the special features formerly made at Clarksburg bef: 
that plant was converted into a china plant. 


Clarence Levy of New York City, who spent the lat: 
part of last week in the local market has returned to | 
east. 


Following a business trip to New York City and ot) 
eastern cities, J. W. Irwin, of the Edwin M. Know! 
China Co., has returned to the home office. 


Shenango: Pottery Has Big Order 
Announcement has been made of the receipt by | 
Shenango Pottery Co., at New Castle, Pa., of a ratl 
large order for ware from Federal Government sour; 
The specification is said to be one of the largest of § 
kind placed with this plant during the current season. | 


Potteries to Exhibit at Chicago Show | 


Although no definite announcement has been made \ 
any local manufacturers, it is possible, however, a 
several specialty lines produced in the East Liverp)! 
district will be exhibited at Chicago, Ill., next Janu 
during the annual China, Glass and Gift show, which ‘5 
been set for Jan. 24th-29th. Officers and committees |! 
this Association are now active in soliciting exhibits, <i 
it may follow that some of the lines will be transfert 
from the annual Pittsburgh exposition to the Chic? 
show. 
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William Bateman Leaves $1,500,000 to Family 
' Following the probating of the will of the late William 
A. Bateman, deceased, for years one of the more active 
n the pottery industry at Zanesville, O., it was announced 
hat the entire estate, valued at approximately $1,500,000, 
nad been left in trust for the widow and five children. 


American China Co. Capital Stock $2,500,000 


The American China Co., with offices at 2304 East 
32d street, Los Angeles, Calif., has announced that the 
sapital stock of the new company will be capitalized at 
ibout $2,500,000 and that of this amount probably $700,- 
00 will be used in the construction of a new plant. at 
vhino, Calif. A bond issue is now being arranged to 
imance this proposition. The first of the several units 
woposed to be built will be three stories in height and 
‘over a site about 1,800 feet in length. Vitrified hotel 
shina specialities will be produced by this firm at the 
ginning, although it is proposed to add other lines 
ater. Plans for the initial unit are now being drawn. 


Brazil, Ind., to Have New Pottery 


k. L. Sodaker has laid the foundation for the formation 
$a new company at Brazil, Ind., to enter the general- 
vare pottery business. Mr. Sodaker has recently com- 
jleted a trip through the eastern Ohio and West Virginia 
sottery districts, visiting different dinnerware plants and 
btaining information concerning the modern equipment 
iow in general use. 


Generalware Plants Production Better 


Better production schedules were maintained in all 
‘eneralware plants in this district during the last week, 
nd as a result more kilns were fired than the record for 
he previous week. This increased activity in this dis- 
rict is seasonable, and reveals the fact that late fall and 
oliday shipments are increasing. 
_ Retail distributors are taking a larger volume of open 
tock patterns, thereby protecting local stocks for the 
nticipated fall and holiday trade. Dinner sets continue 
» be in yery good movement, but the demand for this 
lass of merchandise is leaning toward the shorter com- 
ositions. 

Lunch sets and bridge sets have been in very good 
emand for the fall trade, and the plants making a special 
eature of this item report good business on the entire 
ne. These sets are to be had in assorted decorations, 
nd the general rule has been that buyers have been taking 
variety of patterns. 

Salads have also been moving in a nominal manner. 
ssa rule this item is being sold in assorted treatments, 
ith a particular number of dozens to the package. Sev- 
‘al firms that have featured this item this season say 
slume business is better than it was for the correspond- 
if season last year. 


(Continued on page 31) 


CONTRIBUTES 
to the 
EXCELLENCE 


of your 


PRODUCTION 


HIS is an unusual Feldspar. It is mined 

underground—not open quarried— 
from an excellent deposit in North Caro- 
lina, the state famous for fine Feldspar. 


This high grade spar is ground in a plant 
with the latest equipment. Frequent test- 
ings assure quality and uniformity. Analy- 
ses and samples are furnished with each 
shipment. 


Minpro Spar is ground to enter 140 mesh, 
and 200 mesh. 


REG. U.S. PAT.OFP. 


MINERALS, OXIDES 
SERVICE 


he 
ROESSLER GHASSLACHER CHEMICALCO, 


709 Sixth Avenue, New York 


Chicago New Orleans Pittsburgh 
Philadelphia Boston Cleveland 
Baltimore Kansas City Trenton 


San Francisco 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGA NEWS 


Distributors Urge Factories to Ship Goods 
Ordered Early 


N INTERESTING feature noted in the flint glass 
A industry during the last week was the steady flow 

of requests from distributors to factories urging 
the early shipment of goods now on order. For several 
weeks the flint glass manufacturers have been in almost 
daily receipt of such requests, but last week these letters 
and wires were more pronounced than before. 

Although orders have been going through the factory 
in the order in which they were received at the office, 
those buyers who delayed in anticipating requirements are 
the ones who are today asking for quick shipments. 
Many retail buyers have already received their late fall 
and holiday glassware, and in some instances these goods 
have been placed on sale. 

During the last week, the receipt of mail orders showed 
an increase. While some buyers continue to be conserva- 
tive in writing specifications, yet there are others who 
have placed much volume business. 

Colored glassware lines are in exceptionally heavy re- 
quest, although sales of blown and stemware are quite 
equal to the records for the corresponding season last 
year. In the colored glass line many retail buyers have 
bought generously of all items. 

Staples are in the usual demand for this season of the 
year and some distributors of this line have been very 
active in the market during the last few weeks. 

Lighting goods are in much better request. Portables 
are selling well, while floor and bridge lamps are also in 
steady movement. 


L. C. Ward and his associates at Niagara Falls, Ont., 
Canada, have formed the Cosmos Art Glass Co., with a 
capital stock of $200,000. It is reported here the new 
concern will deal in art glass. 


J. N. Adam Co. to Erect Big Store 
At a cost of probably $4,000,000 the J. N. Adam Co., 


Buffalo, N. Y., will erect a new nine-story department 
store building, glass salesmen traveling New York State 
have advised home offices. However, this new building 
program will not be undertaken until 1930 on account of 
leases on some property to be occupied by the new 
building not expiring until that time. This company, 
aowever, is now spending $50,000 in store and department 
improvements and extensions, these to be finished before 
the rush of the holiday trade. 
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Store Manager’s Convention February 7-11 


Plans for the semi-annual convention of the Sto 
Managers’ Division of the National Retail Dry Gooc 
Association, which will be held here next Feb. 7-11 a1 
now being worked out by a committee which is headed b 
O. M. Kaufmann of the Kaufmann Department Stor 
Inc., of this city. In this work he is being assisted b 
Sheridan Gorton of the R. H. Macy Store of New Yor 
City. The annual convention of this group is also to f 
held here next May 10-13. 


With a capital stock of $75,000, the West Virgin 
Glass Co., has been formed at St. Marys, W. Va., sout 
of Wheeling. Those interested financially in the ne 
company are C. O. Kerns and J. N. Coltrane 9 
company will manufacture a line of glass specialtie 
according to information received in this district. 


Tygart Valley Glass Co. to Rebuild 
Although officials of the Tygart Valley Glass Co., ha 
announced that the factory which was destroyed by fi 
will not be rebuilt at Grafton, W. Va., another locatic 
is being sought. It is also proposed by the company — 
erect a larger and more modern plant than former 
cperated. | 


Maryland Shipping Despite Fire 

Deliveries are continuing on usual schedules at # 
plant of the Maryland Glass Works Co., Cumberlan 
Md., which factory was slightly damaged by fire durit 
September. Although the damage to the factory h) 
been estimated at about $10,000, the damage was co. 
fined to one part of the factory only. Only slight del: 
was caused at the time of the fire in production at 
shipping, but this lost time has been regained. 


Syndicate Over Buying on Wane 

According to the opinion of several glass jobbir 
interests, syndicate buying on the part of large and smi 
retail merchants has slightly injured the wholesale a1 
jobbing trade to some extent, but there are indicatio’ 
that over buying in this manner is on the wane. 

As the representative of one jobbing interest put 
“There appears to be a disposition among some of t 
smaller concerns to get away from the so-called speci 
sales, and it is my conviction that this is going to rest) 
in good for the trade at large. Retail dealers who ha’ 
been interested in syndicate buying have at times fout! 


| 
| 
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themselves overbought, and on some classes of merchan- 
dise that cannot be quickly disposed of. It is my opinion 
that hereafter conservative and more frequent buying will 
he indulged in by all of the smaller retailers who feature 
china and glass departments.” 


Corning Men Interested in Blue Ridge Co. 
Through the purchase by the new Blue Ridge Glass 
Corp., of the Kingsport, Tenn., plant of the Corning 
Glass Works, Corning, N. Y., a number. of stockholders 
in the latter concern are identified with the 


new Ccor- 


poration, which was formed December last. It is re- 
ported here that European and Belgium glass interests 
are identified with the new corporation. Alexander D. 
Falck, president of the Corning slass Works, will occupy 
a like office with the new corporation, and William H. 
Curtiss of the Corning company will be secretary of the 
Tennessee corporation. Following the completion of a 
number of improvements and additions the Kingsport 


plant will be placed in active operation. 


Louie Glass Co. Issues Call for Worker 


The management of the Louie Glass Co., Weston, 
W. Va., a few days ago issued a notice for additional 
workers to report for duty at this new factory. Manufac- 
turing of glass has begun at this ne plant, and it is very 


probable that the full line of this new interest will |: 
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Mould 
Crackled Plate made in Crystal, Green or 
Amber. A big seller. 


Westmoreland Glass Co. 


Grapeville, Pa. 
Manufacturers of 


Illustrating our 1803,672 , also 14” 


OTRO MOTTO TOOT 


&) = i 

= High Grade Glassware, Plain Cut and Decorated 

rat 

| For Gift Shops, Florists and Table Use 

5 Representatives 

RY NEW YORK PHILADELPHIA 

=u fet. Gray Co., Fred Stott, 

®| 200 Fifth Avenue 1007 Filbert Street 

5) BOSTON SAN FRANCISCO 

= H. P. & H. F. Hunt, Himmelstern Bros., 

=i 41 Pearl Street 718 Mission Street 

Ni ea veling aTyrece eae 

- R. ney oune Representatives LOS ANGELES 

2) 1422 E. Marquette Road Himmelstern Bros., | 
xi CHICAGO 643 S. Olive St | 
a OCORR«. A. Keel SEATTLE, WASH. 

ba 4439 Greenview Avenue Himmelstern Bros., 

Ky CHICAGO Terminal Sales Bldg = 
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displayed at the annual glass exposition scheduled to be 
held at the Ft. Pitt Hotel next January. 


Operations have been resumed at the plant of the 
Marienville Glass Co., Pa., 
completion of a number of improvements at this factory. 


Marienville, following the 
This interest is now producing a full line of containers, 
and is interested in private mold work. 


Colored Glassware 1927 Leader 


With a number of glass manufacturers planning to 
bring out new tones in colored glassware for 1927 de- 
livery, it is taken to mean that colored glassware will con- 
tinue to be a leader in the trade during the forthcoming 
season. Years ago when the iridescent line of specialties 
was placed on the market, little thought was given at the 
time about solid colors. But today the situation has 
changed, and the demand for colored ware is exceptionally 
active, and gives every promise of continuing. 

For several years colored ware has been steadily in- 
creasing in demand, and with new colors and tones added 
as has been proposed, the popularity of the line is botmnd 


to increase. 
Chicago Store Breaks Sales Record 
According to word received here from Chicago, IIl., 
agents of local glass factories, gross sales for the first 


(Continued on page 31) 
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One of the finest collections of salad plates on the market, 
shown in a diversified selection of designs, in the well known 
Duncan & Miller quality—An exceedingly popular line with 
cutters and decorators. 


Representatives 
Boston 
Murt Wallace, 
157 Summer St. 


San Francisco 
Marsh & Kidd, 
617 Mission St. 


New York 
Paul Joseph, 
200 Fifth Avenue 
Philadelphia 
Joseph Tomkinson, 
1104 Arch St. 


Chicago 
F. T. Renshaw 
30 E. Randolph St. 


Baltimore 
Harry T. Thomas & Co., 
29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


Phe Duncan & Miller Glass Co. 


* Washington, Pa. 
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THE SANTA CLAUS LAMP 


highly decorated — carries 


Christmas Cheer into Store and Home 


Like a ray of sunshine through a rift in the 
clouds, this lamp will bring joy to the beholder. Its 
uses are many. It will augment retail store displays 
in show windows and interiors. From the retail trade 
there will be immediate response, as it is a novel home 
decorative number for the holiday season—under the 
Christmas tree or speaking its message of good will 
from hall or console table. Priced to retail at about 
$2.50. 


Coniabes Dati socket, UNITED STATES GLASS COMPANY 


cord and plug. Packed 

in individual cartons— PITTSBURGH, IRA: 
six of these to a large 

shipping container. 


New Designs in Shapes and Patterns Now on View 
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JOHN DAVISON 


INCORPORATED 


14 Barclay Street New York 


Sole Agents for 
THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 
Earthenware Art Pottery 


ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


Handsome Line of 


LAMPS 


with Silk and Parchment Shades 


What: s New in New York Showrooms 


New Patterns on Ivory China Create Interest 
_ No line on the market has attracted more attention this 
‘season than that of the Rosenthal ivory china now on ex- 
hibit in a most fascinating array of charming new deco- 
‘rative effects at the salesrooms of the Rosenthal China 
 Corp.. 149-151 Fifth Ave. In perfecting the rich solid 
ivory body the Rosenthal factory have made a noteworthy 


New Rosenthal Glassware Stock 


Pattern 


‘addition to china production giving the trade something 
that is at once extremely artistic in both body and decora- 
tions and practical, for being fired at high temperature it 
produces a hard glaze that gives it a durability that is a 

constant source of satisfaction to the user. In decorative 

treatments they have conceived various clever arrange- 

-ments of patterns and colors that are destined to be a 

revelation. These are all shown on the lovely Corona 

shape that lends itself ideally to the most artistic decora- 

‘tive creations. An exceedingly colorful design is the 

Vienna, a Dresden floral conception so cleverly done that 

it would require an expert to detect it from a hand painted 

| pattern. This has a large floral cluster in the center with 

/a continuous floral border. Flat gold fancy scroll work 

‘and festoons are also employed in connection with the de- 

\ sign giving it an added richness. The Daphne is another 

design that is deserving the popularity it is already enjoy- 

| ing. This is an odd floral and fruit arrangement worked 

out in rich brilliant coloring. This is only scratching 
the surface in an effort to describe the beauty and diver- 
sity of the new patterns for there are many of them all 
displaying the deft touch of a real artist. Eight of the 
new patterns are being carried in stock in New York. 

Advance 1927 Sample Line Now on View at 

Louis Wolf & Co. 

An excellent showing of their new 1927 sample line 
is now to be seen at the show rooms of the importing 
house of Louis Wolf & Co., 215 Fourth Ave., which 
firm has devoted a large portion of their third floor to the 
display. Over a hundred patterns in Czecho Slovakian 
dinner sets in a variety of shapes are being shown which 


; 


| Rosenthal and Louis Wolf Showing New 
| Patterns—Kindt Has Large Assortment 


are a treat to look over. The decorations of.these consist 
of a variety of floral treatments with gold line edges and 
half matt gold knobs and handles in a wide range of pretty 
colors which are quite artistic. These are being offered in 
fifty and hundred piece sets at prices which will at once 
appeal to retailers. This firm has just announced the sole 
selling agency for the United States and Canada of a 
splendid line of English cube teapots, a large sample as- 
sortment of which they are now showing. Once seen these 
are bound to become ready sellers for it would be hard to 
find a more snappy and attractive line of this kind of 
ware. Due to the fact that they are cubic in their shape 
and have no projecting spout or handles there is very 
small chance of breakage. Another feature is their lids, 
which on account of two safety flanges cannot fall off no 
matter how far the pot is tipped over. Rich browns, 
green, heilo, red and yellow are just a few of the assorted 
colors these may be had in. Then there is to be seen a 
large line of low priced salad sets, jugs, etc., in lustres 
and pretty flower decorations, while looking still further 
is found a large assortment of novelty glass wine and 
liquor sets. These are shown in barrels, dice boxes, wind- 
mills, ete. One item worthy of special mention is a night 
cap set made up in.the form of a candlestick and holder 
with six glasses. The candle itself is made up in a natural 
wax color with a small fancy decoration around the top. 
Rich reds, blues and oranges are a few of the colors these 
are shown in which still others are in crystal. These are 
all importations from their Czecho Slovakian factories. 
Still further in glassware the Wolf Company have some 
beautiful cased glass vases in excellent colors and in a large 
assortment of shapes and sizes, while displayed on an ad- 
joining table is a showing of beautiful jet black glass 
vases with inlaid silver bird designs and a gold or silver 
band around their top edge. Last but by no means least 
is to be mentioned a brand new line of glass baskets made 
up into lamps. These come wired and ready for immediate 
use and are designed to represent baskets filled with flow- 
ers and fruits. They are shown in a wide range of colors. 


Geo. C. Kindt Co. Have Many Attractive 
Offerings 


Among the new things to be seen at the showrooms of 
the Geo. C. Kindt Co., 19-21 West 24th St., is a large 
assortment of popular priced numbers that should be very 
interesting to buyers. The items consist of comb, brush 
and mirror sets, perfume trays, perfume bottles, atomizers, 
etc. Particularly attractive in the display is an offering 
These, in a taking jewel decoration, 
The jewels which are accurate 


of picture frames. 
are to be had in all sizes. 
copies of various Oriental precious stones add materially 
to the beauty of the line. Besides picture frames the 
exhibiting includes a complete line in jewel goods. 
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CHICAGO OFFICE 


312 THE CHICAGO MARKET 


SOUTH 
CLARK 
STREET 


By 


J. H. SMmyrue, REPRESENTATIVE 


Wholesale Dinnerware, Glassware and Pot- 
tery Show Increase in Windy City 

HOLESALE sales of dinnerware, glassware and 

all forms of pottery have been on a better scale 

during the past week according to the local fac- 
tory representatives. Some of those in a position to know 
report that the purchases by the larger department stores 
in Chicago and the surrounding territory are far ahead of 
last year for the corresponding period in October. The 
tendency in buying leans toward the higher priced mer- 
chandise and the items for art and gift purposes. This is 
merely a forerunner of a big holiday merchandise demand 
which is developing rapidly in this section. Dinnerware 
sales continue to improve with an increased noted in sales 
each week since the first of September. 


Retailers in Chicago are now carrying on some unusual 
sales, apparently clearing up their stocks in anticipation of 
fresh merchandise which will soon be arriving in large 
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Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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quantity for the Holiday season. While the sales have 
embraced all departments the pottery and glassware de- 
partments are offering some of the most striking bargains 
of the season. 


The Fair, one of Chicago’s leading popular-priced de- 
partment stores is continuing its 51st Anniversary sale 
this week. Featured at that store is a 100-piece dinner set 
of American Porcelain of finest quality, formerly selling 
up to $40, service. for 12 people, at $22.50. Iridescent 
stemware of the Minton pattern is selling at 19 cents each 
while coin gold imported service plates are featured at 
$3.98 each. The “Good Housekeeping Shops” of the store 
are offering a great assemblage of bargains in kitchen 
utensils and home equipment. 


Burely & Co., Chicago exclusive china and glassware 
house, is featuring Gifts strongly, calling the attention of 
the public to the fact that Burely & Co. have been selling 
Gifts in Chicago for a long time, with their slogan, “88 
years of fine gifts.” 


The Boston Store made a special this week of Bowl 
Sets of six pieces. These are octagon in shape and im- 
ported. They come in the deep cream color with delft 
blue decorations of dutch scenes. The sets are offered at 
$1.09 and serve as a drawing card to bring customers into 
their china and glassware department. Imported ship 
models at $14.95 and imported dinner sets of 100 pieces 


for $24.95 are among the bargains shown by the store 
this week. 


The Tobey Furniture Co.’s new store at Michigan Ave. 
and Lake Street, is now open. The new store affords 
much finer display space that the company had in its for- 
mer location and with the new warehouses and shops of 
the company they are far better equipped to handle a 
larger volume of business and do it more efficiently. The 
Tobey company opens its new store with an entirely new 
stock of furniture and art goods, only one lot of merchan- 
dise having been moved into the new store and that is 
grouped for immediate selling this week. | 
| 

D. Saunders & Co., manufacturers representatives, 17 
N. Wabash Ave., are displaying some new and interesting 
items from the Cataract Sharp Mfg. Co. Included in 
this new assortment is light cut console sets in amber, light 
green and peach colors. These are all of harmonious shape 
and delicately colored making most attractive merchandise 


for popular trade, | 


| 


October 14, 1926 


CROCKERY AND GLASS JOURNAL 


WHAT TO BUY 
AND WHERE ToC 
BUY IT IN 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 


Phone 
Central 3497 


Etchings, Cuttings 
and Iridescent. 


THESEBRING POTTERY CO. 
ee SoA PE: 


W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 
Phone: Superior 4100 


ee NE 

Reports from headquarters of the China, Glass and 
Gift Association indicate that manufacturers of the lines 
covered are now aware of the importance of this merchan- 
dising event and that their room reservations for display 
purposes during the exhibit to be held at the Sherman Ho- 
tel the 24th to 29th of January, are coming in rapidly. 
Ralph Kraetsch, of W. C. Owen, Inc., chairman of the 
publicity committee, already has the campaign under way 
which is intended to inform the buyers of the character 
of the coming event as well as the dates. A large attend- 
ance is anticipated based upon the number of buyers who 
were on hand for the event last February. 


for rates. 
Room 980 


Immediately following the China, Glass & Gift Exhibit 
at the Sherman Hotel, the Annual Housefurnishings Ex- 
hibit will be held at the same hotel from Jan. 31 to Feb. 5, 
the character of merchandise to be displayed in this even’ 


CHICAGO 


EARL W. NEWTON AND 


ASSOCIATES 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. 


This ‘‘card’’ can be made to yield 
big dividends. Phone Wabash 0860 
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A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 


Phone: Central 3236 


Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CO. 


30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


will naturally differ from the first exhibit in that it will 
lean more to the kitchen and household equipment, rather 
than to the artistic and gift lines. Some exhibitors, how- 
ever, will be in a position to sell both the china, glassware 
and gift buyers as well as the housefurnishings buyers and 
these manufacturers will doubtless arrange to exhibit dur- 
ing both events and meet both sets of buyers who will visit 
Chicago during that two week period. 


Joseph P. Dixon, formerly in an executive position at 
Montgomery Ward & Co., died last week at Midland, 
Mich. He was 43 years old and well known in the local 
merchandising field. 

The Broadway 5c to $1 store has been incorporated. 
Offices and store are located at 1110 Broadway, Rock- 
ford, Ill., and capital stock of the company is $10,000. 


Says Australia Will Soon Supply 
Own Glass 


With the exception of bottles most of the glassware 
used in Australia is imported. For many years past 
plants in which bottles were blown by hand and ma- 
chine method have been operated successfully. Dur- 
ing the last year, however, the glass industry of Aus- 
tralia began spreading out until now not alone bottles, 
but flint glassware is produced and it will not be long 


until window glass is manufactured in that growing 


country. 

The New York “Times,” in a recent issue, published 
an article on the glass industry of Australia, from 
which the following was extracted: 

Manufacture of the finest grades of table and orna- 
mental glassware is being established on an extensive 
seale in Australia, and within a very short time it 1s 
expected the homes of the Commonwealth will no 
longer be dependent upon foreign importations for any 
product of this type. Within the last two years more 
than $1,000,000 has been spent on the organization of 


modern factories designed especially for the produc- 
tion of crystal and cut crystal wares, opal, and fancy 
illuminating glassware, as well as the less expensive 
pressed tableware. This activity is quite apart from 
the sheet-glass factories in course of construction, 
which are also expected to be in operation during the 
present year. High-grade crystal glassware, both 
pressed and blown, is already being produced and 
marketed in large quantities at the Alexandria, Water- 
loo, and Balmain factories in New South Wales, and 
at the North Melbourne factory in Victoria. 
Statistics indicate that there is an excellent domestic 
market for this commodity, and that expansion of the 
industry is consequently assured. The total glass im- 
ports into Australia for the year ending June, 1923, 
amounted to $6,621,685. In the following year this 
rose to $7,600,305. Of this latter figure, $1,636,730 
represents the sum spent on domestic table and orna- 
(Continued on page 21) 
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DID YOU EVER 
STROLL UP 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 


45 Hast 17th Street 
New York Cuty 
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Australian Glass 
(Continued from page 19) 


_ mental glassware, and $2,375,000 for lamps and lamp- 


/ ware. 


To these figures should be added local produc- 
tion of over $5,000,000 for bottles, and over $750,000 
for locally made tableware and lampware combined. 
It is pointed out that the figures for imports are not 
wholly indicative of the amounts brought in, due to 
the depreciated currency which existed at the time in 


» such countries as Belgium, Czechoslovakia and Ger- 


many, from which they came. 


The problems confronting Australia in the estab- 
lishment of her industrial life are to a great extent 
analogous to those which the United States had to face 
in its youth, a century or more ago, namely, that it 
must compete with the output of older and larger 
countries whose economic life is already well estab- 
lished, and highly and efficiently organized, Aside 
from the greater experience enjoyed by the older na- 
tions, another important factor enters into the prob- 
lem for Australia; the high standard of living preva- 
lent there as compared with the former. As labor 
costs form an exceedingly large proportion of produc- 
tion costs, the.low wages paid in such countries as 
Belgium and Czechoslovakia, in with 
those of Australian workingmen, present a serious con- 
sideration in the economic development of the nation. 
Due to the two reasons mentioned, the low rate of 
exchange and low labor costs, the Continental pro- 
ducers enjoy an enormous advantage over Australian 
manufacturers in respect to internal productions. 


comparison 


A comparison of wages merely emphasizes the 
marked difference in production costs against which 
Commonwealth manufacturers must compete. In two 
similar plants it is found that where three women at 
25 cents a day are employed in Belgium three men are 
engaged in Australia at $3.75 per day; women are em- 
ployed in the packing room, receiving about 30 cents 
a day for 4,000 pieces, whereas men are engaged 1n 
Australia who receive $3.75 for an eight-hour day, ir- 
respective of the amount done; shift foremen receive 
$1.25 in the former country and $5 in the latter. The 
list could be extended all the way down the line. In 
consequence of these and other differences the Aus- 
tralian factory price of jugs is $18 per gross, the Bel- 
gian only $3.75. 

American glassmakers enjoy many adyantages over 
those in Australia, according to W. J. Smith, manag- 
ing director of the leading industry in the Common- 
wealth, the Australian Glass Manufacturers Company, 
Ltd. The most important, he declared, is the efficient 
assistance of their Foreign Commerce Department, 
which is constantly engaged in providing useful sta- 
tistical information, advising the Government respect- 
ing tariff, freights, etc., and arranging special com- 
missions of inquiry into costs, both local and foreign, 
and keeping alive to the possibilities of outside markets 
as an outlet for the surplus production of American 
factories. 


Twenty-one 


» American glassware experts constituted a menace to 

the immediate success of the Australian glass manu- 
facturer, who has but a relatively small population, 
and is faced with high wages, fuel, raw material and 
distribution costs, as well as a young industrial ex- 
perience and international trade diplomacy, Mr, Smith 
says. 

Despite the many obstacles enumerated, Mr. Smith 
stated that his section of the glass-manufacturing in- 
dustry in Australia has retained the confidence of the 
Shareholders contributing to its growth. In February, 
1925, only $150,000 was invested and but one factory 
operating under his management, employing about 
150 hands on a weekly wage bill of approximately 
$2,500. The company is now capitalized at $1,000,000, 
has plant and machinery to the extent of $750,000 ac- 
tually in use, and operates three factories in New 
South Wales and one in Victoria. 

It is well recognized among Australians that tem- 
porary higher costs in production are unavoidable dur- 
ing the early stages of any industry, Mr. Smith stated. 
For that reason, while the price of ddmestic glassware 
cannot compete with that of the European product 
at present, it will be able, with the aid of the Govern- 
ment, to do so in the years to come. 


Pottery Selling Prices in England 


Vice Consul George L. Fleming, Stoke-on-Trent in 
Commerce Reports 

Owing to the high cost of fuel as a result of the min- 
ing disputes, production in the British pottery in- 
dustry has been carried on at a heavy loss, and as an 
indefinite period of high coal prices is inevitable, pot- 
tery manufacturers have been compelled to advance 
selling prices on certain classes of wares as from 
August 23, 1926. 

The advances are 10 per cent on all Longton china, 
10 per cent on all jet and rockingham wares, 10 per 
cent on the cheaper lines of general earthenware for 
the home market only, and approximately 10 per cent 
on a few of the cheaper lines of sanitary ware for the 
home market only. 

These advances have been made reluctantly, after 
careful consideration by each section of the industry 
of its individual circumstances, and have been confined 
as far as possible to those articles bearing the greatest 
proportion of fuel cost. Throughout the period of the 
coal dispute manufacturers have maintained at least 
a limited production in order to employ as many hands 
as possible and to supply customers as far as circum- 
stances would allow. They have obtained fuel with 
difficulty and have incured serious risks of loss of 
valuable wares through the inferiority of such fuel as 
has been available. 


There are no profits in empty shelves. 


An inventory is a diagnosis of business health, 
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ONE COMPLETE DINNER SERVICE 
“SUPERIOR”’ 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 
HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East West 


ROY E. HENDERSON 
President 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glendere. ic Qk BR eee eee fancy 
Highland). see eet. ences: plain 
Pilgritt 322 eee ee ea octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 


Factories 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


The (arroliton Pottery (0. 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


Spode 
‘Wildflower Patterns”’ 


[eee ne a very outstanding 
old Spode design. This is termed a 
Spode all over chintz effect, the chintz 
ground being printed in Spode blue and 
the bold floral groups are painted richly 


under the glaze in red, purple, orange and 
green. These varied colors permit the 
pattern to fit in any interior color scheme. 


Stock Carried in New York 


Send for Samples and Prices 


Copeland & Thompson 


Incorporated 


206 Fifth Avenue 
New York 
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New York Imports 


October 7 


S. S. Hamburg from Hamburg, Germany 

Woolworth, F. W. Co., 8 cases glassware 

Friedlaender, O. O. & Co., 17 cases glassware, 1 case crockery 

Todd, T. S. & Co., 3 cases earthenware j 

Fenton, A. W., Co., 1 case glassware, 4 cases hollow glass, 
4 cases crockery 

Batlin, L., 3 cases hollow glass 

Noe, W. R. & Sons, 54 cases earthenware 

American Shipping Co., 67 cases earthenware 

Bing, F. & Co., 3 cases glassware 

Hussa & Co., 4 cases hollow glass 

Gimbel Bros., 2 cases glassware 

Tradesmen National Bank, 25 cases crockery 

Bengol Trading Co., 8 cases glassware 

Bank of United States, 103 cases glassware, crockery, etc. 

Berner, A. V. Co., 2 cases crockery 

Inwald, J. Glass Co., 2 cases hollow glass 

Koscherak Bros., 37 cases crockery 

Inwald, J. Glass Co., 6 cases glassware 

Macy, R. H. & Co., 53 cases glassware, earthenware, etc. 

Borgtfeldt, G. & Co., 22 cases toys, crockery, etc. 

Owen Walsh Mfg. Co., 2 cases glass, 1 case crockery 

Guthman-Salomon & Co., Inc., 7 cases crockery 

Straub, P. A. & Co., 46 cases hollow glass 

Weiss & Biheller, Inc., 19 cases glassware 

National Modern Braid Co., 5 cases crockery, glassware 

Stern, S., 6 cases glassware 

Wolf, L. & Co., 11-cases crockery, toys 

Koscherak Bros., 6 casks crockery 

Herbert & Neuwirth Co., 10 cases earthenware, 6 cases 
glassware 

Straus, N. & Sons, Inc., 138 cases crockery, earthenware, etc. 

Schenkers, Inc., 80 cases glassware, crockery 

Gallagher & Ascher, 2 cases crockery 

Hirschberg & Schutz Co., 8 cases glassware 

Levy, J. W. Corp., 6 cases glassware 

Andrews, D. C. & Co., 6 cases earthenware, 5 cases crockery 

Wolf, L. & Co., 30 cases toys, earthenware, etc. 

Wanamaker, J., 93 cases toys, crockery, etc. 

Bernard, J. E. & Co., 285 cases glassware, crockery 

Globe Shipping, 525 cases toys, crockery 


S. S. Republic from Bremen, Germany 


Colonial Bead Co., Inc., 1 case chinaware 
Wolff, H. & Co., 9 cases crockery 
Downing, R. F. & Co., 2 cases hollow glass 
Pitt & Scott, 1 case earthenware 


S. S. Hellig Olav from Copenhagen, Denmark 
Marshall & Berger, 1 case crockery 
Cofod, A. J. & Co., 6 cases china, 6 cases pottery. 
October 6 


S. S. Bellepline from Rotterdam, Holland 

Borgfeldt, G. & Co., 15 cases crockery 

Borgieldt, G. & Co., 7 cases crockery 

Bloch, L. D. & Co., 152 cases china and earthenware. 
S. S. President Hayes from Genoa, Italy 

Kay & Ellinger, Inc., 2 casks crockery, 1 case crockery 
From Shanghai in transit, via New York 

Quong Hing Lung, 43 cases chinaware, 42 cases soy 


October 9 


S. S. McKeesport from Havre, France 
N. Y. Merchandise Co., 5 cases toys, 24 cases glassware 
S. S. Berengaria from Southampton, England. 


Davies-Turner & Co., 1 case earthenware 
Dunhill, A., 1 case china and glass 


October 11 


S. S. Stuttgart from Bremen, Germany 
Hutter, K., 50 cases crockery 
Namm & Singer, 5 cases glassware 
Vandegrift, F. B. & Co., 5 cases glassware 


Henjes, F. Jr., Inc., 1 case hollow ware, 1 case glassware 


Bouton, J. & Co., 6 cases crockery 

Continental Ceramics Corp., 1 case crockery 
Barth, L. & Co., 19 cases crockery 

Corbett, M. J. & Co., 1 case chinaware 

‘Wolf, L. & Co., 70 cases china 

Sullivan, W. C. & Co., 29 packages china 
Borgfeldt, G. & Co., 44 cases toys, crockery, etc. 
Globe Shipping Co., 14 cases hollow glass, ete. 


CROCKERY AND GLASS JOURNAL 


Twenty-three 


We have ample stocks in Blue Willow Plates for 
home or restaurant use. 


Also fancy hand painted Grills on an Ivory Body that 
are just the thing for informal luncheons. 


Assure yourself of quick money-making turnovers by 
wiring us your order. 


It will receive immediate attention. 


The Sendar Company 


Specials in 
Domestic 
Dinnerwear 
and New York 
Hotel China 


35 West 23rd Street 


S. S. Rotterdam from Rcttcrdam, Holland 
Stomeyn@e Ds & -Co., 1 case crockery 
Basket Importing Co., 1 case crockery 
Tomby, B. & Co., 7 casks crockery 
Borgfeldt, G. & Co., 63 cases toys, glassware 
Phoenix Shipping Co., 20 cases glassware 
Graham & Zenger, 4 cases crockery 
Woolworth, F. W. & Co., 158 cases toys, crockery 
Equitable Trust Co., 12 cases crockery 
Fourman Bros., Inc., 5 cases crockery 
Lazarus & Rosenfeld, 74 packages crockery, etc. 
Grace National Bank, 12 cases crockery, 6 cases crockery 


October 13 


S. S. Suffren from Havre, France 
Sutman, J. & Co., 1 case porcelain 
American Express Co., 4 cases porcelain 
Macy, R. H. & Co., 4 casks chinaware 
Stern Bros., 1 cask chinaware 
Haviland, T., 57 casks chinaware 
Borgfeldt, G. & Co., 4 casks chinaware 
Godet, Inc., 1 case glassware 
American Shipping Co., 1 case china 
Macy, R. H. & Co., 6 cases glassware 
Marshall Field & Co., 7 cases majolica 
Lord & Taylor, 8 cases majolica 
Skinny Chorine—Gee, I wish I was a star. 
Perfect 36 Chorine—You'd look better, dearie, if you 


was a little meteor—Amherst Lord Jeff. 
‘“Death—” the cry was wrung from a slight girl who 
swayed and staggered. The crowd waited in horror. 
‘“Death—” repeated the girl, more distinctly. ‘Deth 
thave me one more dance.’—Loutsiana Purple Pcl. 
He—What do you drink? 
He—I sometimes wonder.—fSoston Beanpot. 


Some [Thoughts on Business 


By ApoLteH LEwISOHN 


and am just as much interested in it as ever. | went 

into my father’s business when I was 16 years old, 
and for about two years attended to business over in Eu- 
rope. At the age of 18 I came to this country and have 
been active ever since in business here. 


| HAVE been in business a little over sixty years, 


My aim has always been to be helpful in making a suc- 
cess of any undertaking with which I am connected, not 
so much with the idea of personal gain, but rather to 
achieve success for the enterprise. While I am not giving 
as close attention to details as | used to, and am absent a 
good deal of the time, I constantly keep in touch and am 
kept fully posted, receiving reports daily, wherever | may 
be, of all the business of my firm and of the different 
corporations with which I am connected. Instead of being 
a burden, it is a pleasure to me at all time, and even 
though I may not give as much personal attention to the 
business as I did formerly, | think it is an advantage to 
the different executives and heads of departments to have 
the benefit of my counsel and experience, although they 
are perfectly competent. 

My success has been due in great part to the fact that I 
have been able to find the right associates, those who work 
with me and for me, every one of them knowing that | am 
interested in him and set the right example. One of the 
greatest satisfactions to me has been the fact that I have 
never done anything to be ashamed of, and this, of course, 
has had a good influence on my associates and employees. 
I have never quarreled with any of them, seldom scold, 
and there is real friendship existing between all of us— 
associates as well as employees, who are working together 
to achieve success in business. 

I have in many instances formed friendships with peo- 
ple with whom I did business, and the result has been 
good treatment and cordial relations on both sides. To 
make a success of business, ability and a knowledge of 
business are important factors; vision is very helpful, al- 
though it must not be confounded with seeing facts as 
character and the highest integrity on the part of those en- 
gaged in business. Without character and integrity con- 
fidence is lacking and without confidence good results can- 
not be achieved in the long run. 

My motto has always been, “Before the word is spoken 
it must be governed by you; after it is spoken it must 
govern you.” Confidence, integrity and fairness are not 
only essential to maintain the good will of the people with 
whom one does business but are just as important to se- 
cure the good feeling of associates and employees and to 
achieve the consequent success to be derived therefrom. 

Of course, not much of importance can be accomplished 
by just depending upon one’s self alone, instead of seek- 
ing the co-operation of others, whether they be associates, 
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employees or others who work with you. 


The important — 


thing is to choose the right helpers and to know how to | 


treat them in the right way so as to bring out the best 
that is in them. Even after you have succeeded in choosing 
the right helpers you must give them a chance, to show 
what they can do themselves, not simply use them as mes- 
sengers to do as you direct, but let them use their own 
ability and initiative. In this way you can get the best 
results without being obliged to do it all yourself per- 
sonally, 


A man who can simply work well himself but does not 
know how to handle other people can accomplish compara- 
tively little. It takes a certain knowledge and judgment 
to tell to what extent you can depend upon the people who 
are working with you. My principle has always been 
that you must have confidence in your agents, that is, in 
the people who are working with you or for you as asso- 
ciates in business or as your employees generally, or those 
that work with you in any field whatever. Do not keep 
them down, but let them have a chance to prove their merit. 
Much depends upon ‘your treatment of those who work 
for you in gaining their co-operation and loyalty in inspir- 
ing them to give the best that is in them. 

There is an idea among some people that one can only 
make money by trickery and sharp practice. While this 
might sometimes result in temporary success, in the long 
run one can accomplish much more by honesty and truth- 
fulness and by earning the confidence and respect of those 
with whom one has business dealings. 


One of the first principles is to conduct one’s business 
not only according to legal standards but according to 
the highest moral standards. While one must have cour- 
age, caution must also be exercised not to go in too deep 
and to avoid possible large losses. With good judgment, 
careful watching and the observance of sound business 
principles, success is bound to result. 

Editor's Note: This article by Adolph Lewisohn, Banker 
and Philanthropist, comes to us through the courtesy of 
Samuel Newberger, C. P. A. of Samuel Newberger & 
Co., Accountants and Auditors, 38 Park Row, New York 
City. 
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Pottery Association Board Meets 


A meeting of the Board of Directors of the Pottery, 
Glass and Brass Salesmen’s Association was held at the 
Crockery Board of Trade rooms last Friday, October 8. 

The death claims of David L. Wise and Nicol A. Fer- 
rie were ordered paid. 


A new corporation granted a charter this week is 
that of F. Rynveld & Sons, Inc. capitalized at $500,000. 
Herman Rynveld, 350 Greenwich St., New York City 
is the incorporator. 


October 14, 
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352 GREENWICH STREET 


CROCKERY AND GLASS oe 


14 ctm. packed 1000 bulbs to case, per 
1000 


advantage. They aid materially in the sales of bowls and acces- | & 
sories. Let us send you our complete bulb catalog—it is free for 


the asking. 


F RYNVELD & SONS 
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NARCISSUS BULBS I 
(PAPERWHITE GRANDIFLORA) 

THE KIND THAT GROW IN WATER 

at the following prices, f. o. b., New York 

12 ctm. packed 1250 bulbs to case, per iB 

1000 Gl $28.50 |. 

13 ctm. packed 1250 bulbs to case, per | 

1000 Se 40.00 | 


S 
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45.00 


to the Federal embargo these bulbs are in very short supply 
this season. Our quantity is linuited. Order early. 
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Every china and gift shop can feature these bulbs to good 
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NEW YORK CITY 


NO. 1926 


A CANDY BOX 
That’s Out of the Ordinary 


LAT style candy box with dust tight 
cover, that will not tilt and whose base 
Diam- 
eter 51% in. Capacity about one pound. 
Made in crystal for decorators and in colors 
for the retail trade—blue, green, amber and 
amethyst. 


A: F 


will not mar fine polished furniture. 


Packs 6 dozen to the bbl. 
Shipping wt. 140 Ibs. 


THe New MARTINSVILLE GLASS Mr6.Co. 


NEw MARTINSVILLE,W. VA. 


~“Theresienthal”’ 
Stemwmares 


“Krautheim” 
Dinnerwares 


MoEnterhols 
Dresden Art Goods 


whoval Dua 
Art Goods 


““Vonetian Art Glasswares and 


Many Gift Shop Novelties’’ 


now: being shown throughout the country 
by our representatives. A postal card will 
inform you when they will be in your 
vicinity. 


FRED C. REIMER Co., INC. 


49 West 23rd Street New York City 
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Columbia Has Complete One-Year Retail 
Course 


Paul H. Nystrom, professor of marketing and man- 
aging director of the Associated Merchandising Cor- 
poration, recently announced the complete one-year 
retail merchandising course to be given at Columbia 
University. The course had been so arranged that a 
student may take up the work either during the fall 
or spring session. Subjects to be covered are: 


WINTER SESSION 


Recent developments, current trends and outlook in 
retailing. 

Methods of organization and operation of the va- 
rious types of retail stores. Location, store building, 
construction, layout, fixturing, equipment, safety re- 
quirements, standards for lighting, heating, ventila- 
tion and cleanliness. 

Employment, training, remuneration and other in- 
centives for employes, welfare activities, working con- 
ditions, employer-employe relations. 

Sales promotion, advertising, display, direct mail, 
use of telephones and other methods of securing bus1- 
ness. 

Retail salesmanship, customer service, good will. 

Accounting—A simple outline of the purposes, the 
materials used and the results worked out by a retail 
accounting department. Financial expense, merchan- 
dise, inventory and statistical records and reports. 

Financing a retail business, computation of capital 
requirements, together with examples of economical 
use of capital. 

Budgetary control in retailing. 

Credits and collections, deferred payment plans in 
economic and practical aspects. 

Adjustment policies, approval selling and returns. 

Comparison shopping on merchandise values, dis- 
plays and service. 

Receiving, marking, packing and delivery methods 
and policies. 

Insurances. 

Managing: a retail business, reports that present a 
true picture of the business, sources of leaks and 
wastes and methods of checking, standards of efficiency 
in retail operation. 

Research and planning in retail institutions. 

Analysis of the causes of failure in the retail busi- 
ness. 

Are there too many retail stores? 

Public regulation of the retail business. 


SPRING SESSION 


seginning February 8, 1927. 

Merchandise, classification, merchandise sources, 
selling policies. 

Factors affecting profitable merchandising—gross 
profit, expenses of retailing, discounts, transportation 
costs, stocks of merchandise carried, markdowns, turn- 
over. 


The buyer’s work—fitness, training, experience and | 


what education can do to help the buyer. | 

Buying policies and methods, with analysis of ef- | 
fects of various methods of buying. : 

The psychology of buying. Factors subject. to bar- | 
gaining. 

Buyer’s records and reports. 

Buyer’s contracts. 

Ethics of buying, development of ethical standards, 
sources of difficulties, methods of avoiding difficulties. 

Buyer’s order, terms, dating discounts, conditions, 
ere. 

Estimating the consumer demand. Changes in con- 
sumer demand. 

Buying as affected by style trends, by competition, 
by economic conditions. 

Sources of buyer’s information and method of or- 
ganization. 

Merchandise manager’s functions, control and super- 
vision of buyers. 

Resident buying offices. 

Co-operative or group buying. 

Merchandise budgets and their use. Determination 
of standards of mark-up, turnover, standard stocks and 
capital requirements. Methods of computing stock 
requirements, open-to-buy and capital requirements. 
Supervision of budgets, expense of operation, difficul- 
ties. 

Buying plans, sales planning, co-operation with ad- 
vertising, selling and service departments, buying and 
sales calendars. 

Stock control, perpetual inventories, stock records, 
retail inventory method. Stock shortages and their 
control, slow selling systems. 

Model or standard stocks, price lines, tests of com- 
pleteness of stocks. 

The future of merchandising. 


Men’s Departments Lead in Boston Stores 


In the normal department store of the Boston Fed- 
eral Reserve District no one department’s sales for 
the year total as much as 5 per cent of the store’s 
total, according to a comparison of sales by depart- 
ments made through the co-operation of the stores 
here and the Federal Reserve Bank. 

In the normal or “average” store men’s furnishings 
is the biggest department, with sales of 4.82 per cent 
of the store’s total sales. Umbrellas and canes is the 
smallest, with sales of 0.39 per cent. 

Men’s clothing, with 4.73, is the second largest de- 
partment. The third largest is misses’ ready-to-wear 
at 4.62, and the fourth is women’s dresses at 4.44 per 
Cent 

Department figures, in percentages of the total sales 
of the store, are: 


Per cent 
Misses “réady*to- wear is... 9) sates cana ee 4.62 
Women’s. dréSses.-3.22 .. au ghe Lae 4.44 
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: a beautiful building. 
MENS. RA Ges Oh... 4.73 
ESSE GP ise ut cere fc, 1 2.44 The FIFTH AVENUE BUILDING 
Men DOYS SHOES: . os. cuales ce ee 0.95 Broadway and Fifth Avenue 
RS a Le ee i 1.56 at Madison Square, New York 
IIE GNC CE ie soir. Bt Me ac ny Ges dbs ea s Al “More than an office building” 


“NUROCK” 
The most popular 
BAKING AND 
HS SERVING 
WARE 


made in America 
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The laundry ticket above is supposed to be the old Chin- ells because its 
ese proverb, “One picture is worth ten thousand words.” . A 
We won't swear to it, but whether or no, it’s often true. erviceable, 


A good photograph or illustration is the next best thing ightly and 


to putting your ware in the prospect’s hands;—it speaks 
for itself. Yes, to paraphrase the proverb, a good picture anitary. 


saves lots of gab. THE BRUSH POTTERY CoO. 
ZANESVILLE, OHIO 


ROBERT RAWSTHORNE COM PANY N. Y. Office—John L. Pasmantier & Sons, 5 West 20th erred 
HEEREN BUILDING - EIGHTH & PENN - PITTSBURGH. PA We make the “LINES THAT SELL. 


Photo-Engraving, Illustrating, Photography, Advertising 
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Special for Glassmakers and Potters 


GREEN OXIDE OF CHROME 


LIGHT, MEDIUM AND DARK 


Guaranteed to contain no Free Sulphur nor Sulphides 


0 


Manufactured by 


B. F. DRAKENFELD © CO. INC. 
50 Murray St. New York 
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New Haviland China Co. Showrooms the 
Last Word of Beauty and Attractiveness 


architect and all that money could possibly make 

it, the new home of the Haviland China Co., Inc., 
in the Onyx Building, 1170 Broadway, corner of 24th Sts 
is indeed a revelation to those in the trade who have 
been so fortunate as to avail themselves of the opportunity 
of paying it a visit of inspection. There is absolutely 
nothing that has been overlooked and the Haviland Co. 
has outdone itself in creating one of the most beautiful 
showrooms in the trade. 

Its situation from the standpoint of convenience could 
not be improved upon, being as it is most centrally lo- 
cated at the intersecting point of Broadway and Fifth 
Ave., overlooking Madison Square. 


RR scien as it does the work of the master 


The showrooms and of- 
fices are housed on the sec- 
ond floor of the building 
and upon leaving the ele- 
vator one is confronted by 
two entrances, one leading 
to a reception room anda 
second one entering into the 
general offices. 

Immediately one steps 
into the reception room an 
atmosphere of richness and 
quality impresses itself. In 
keeping with their well 
thought out plans the con- 
cern has given this room 
over to their salesmen 
whose desks have been ar- 
tistically arranged on the 
left and right sides and who 
are ready to greet callers as they enter. The Messrs. 
EK. M. Ross, Geo. D, Harrison, C. Harry Greene and 
J. T. Smith may be found here, while a telephone switch- 
board and operator in charge are also located in this 
room. Another feature not to be overlooked is that the 
concern has installed in one corner a private telephone 
booth for the exclusive use of their customers. A large 
table with all trade magazines has been placed in the cen- 
ter, while in opposite corners are two beautiful pieces of 
the famous Haviland Faience ware mounted on pedestals 
standing about six feet high. The woodwork is in a pan- 
eled effect and of polished walnut, while the desks are 
exact reproductions of the one used by George Washing- 
ton, the original of which is at Mt. Vernon. Large in- 
verted drop lights reflected against the white ceilings give 
out a splendid light, while heavy gray linoleum has been 
used on the floor which is in perfect keeping with the rest 
of the room. 

Leaving the reception room one passes to the right 
through a wide entrance into the display rooms, the first 
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One of the Haviland China Co.’s beautiful new display booths 


of which is the plate room, where is shown a wonderful 
exhibit of the famous Haviland service plates. In the 
center of this room four tables have been placed with 
white linen covers upon which further samples are shown 
to excellent advantage. 

The general layout of the showrooms has been worked 
out perfectly. The long room illustrated is for the ex- 
hibit of import samples only. A similar room is dupli- 
cated on the other side for the display of their vast show- 
ing of open stock patterns, which line is very compre- 
hensive, covering a great variety of every class of ware 
from the inexpensive to the best made. Here as well the 
same style of polished paneled walnut and white ceiling 
is carried out while the lighting from overhead is from 
the same type of inverted 
lights such as are used in 
the reception room. 

The two long rooms men- 
tioned above have booths 
built on either side the en- 
tire length which have been 
so designed that they dis- 
play the different lines of 
the concern to excellent ad- 
vantage. They are three- 
sided in their construction. 
Shelves four tiers high are 
built around the upper part 
while cabinets have been 
built underneath with slid- 
ing doors. Arranged around 
the upper part of thems 
booths are concealed re- 
flected lights which throw a 
soft glow down upon the china and show off the ware 
against the dark walnut wood in a beautiful way. 

The arrangement of their display reflects great care and 
thought. On the Twenty-fourth St. side their New York 
open stock patterns are shown, the first booth of which 
has been given over to an exhibit of a few pieces of all 
their decorations for quick reference. Where further 
consideration is necessary the buyer may refer to the booth 
in which the entire line of over eighty pieces of each 
design is shown. 

One prominent feature of the Haviland China Co., dis- 
play is the showing of the firm’s hotel ware. This is to 
be found at the rear right hand side of the floor. This 
hotel line, which the Haviland Co. have not handled since 
1914 is now being featured extensively by them and a 
special section is devoted to its display. 

The front part of the floor has been given over to the 
offices. Here again nothing has been left undone by the 
firm and the results they have accomplished are splendid. 
The private office of J. G. Hope, vice-president of the 
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View from front showing cone section of new showroom 


company, is located on the Twenty-fourth St. side and 
also faces out on Fifth Avenue, while adjoining this is 
the office of James J. Temple, sales manager and that of 
E. M. Ross, secretary of the corporation. Then come the 
general offices which extend along the entire front of the 
building. 

The company have a total area of 10,000 square feet on 
this floor. 

In addition to the second floor the firm also have their 
stock and shipping rooms in the basement of the same 
building, which gives them approximately an additional 
7,000 square feet for the use of these departments. Here 
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The Haviland China Co.’s new plate room 


again no efforts or money have been spared to make 
everything most complete and up to date. Row upon row 
of well stocked bins are to be seen, while at the extreme 
front end a separate room has been given over to the use 
of thir salesmen as a trunk and sample room. 

Great credit should be given to W. A. Cuthbertson, the 
architect, who has designed these beautiful display rooms. 
His whole keynote has been that of simplicity and yet the 
excellent manner in which he has worked out his ideas in 
converting a barren open floor space into one of the trade’s 
most beautiful showrooms is indeed a revelation. 
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Watteau style panels 
in blue, with biack 
lace overlay. “Horns 
of Plenty” at either 
end with gay colored 
flowers. Tangerine 
lines for trim. 


SALES. REPRESENTATIVES 
N. Y. Office—John L. Pasmantier & Sons, 5 W. 20th Street 
Chicago Office—J. E. Boring, Room 348 Hotel Morrison 
Eastern Representative—Herbert A. Wellington, Boston, Mass. 
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Rates: 40 cents per line for first insertion; 20 cents per line 
lor following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


COMMISSION MEN WANTED 


ANTED commission men to sell as side line, light cut glass 

tableware in crystal and colors. Some good territory now 
open including New York City and Chicago, Illinois. Catalogue 
on request. The Marion Glass Manufacuring Company, Marion, 
Ohio. 


REPRESENTATION WANTED 


A N important German porcelain factory turning out dinnersets, 
etc., offers the representation of their works to efficient 
houses in the East, Middle West, and the West. Address Box 
573, CROCKERY AND GLASS JOURNAL, 


POSITION WANTED 


OSITION as traveling salesman; ten years’ road experience 

with Fancy and Decorated Glass and China gold encrustation 
lines. Personal acquaintance of buyers covering all large cities 
West, South and Texas. Employed at present. Would like to 
make change November Ist. Address Box 574, CrocKERY AND 
GLASS JOURNAL. 


Buyers in New York 


Ocroser 7, 1926 

Pea Gew Chamberlarnnwoittcmoum lem lszands Com limita Nee 
(D. G. Alliance), 315 Fourth Ave. 

C. J. Peterson, house furnishings, Reid & Hughes Co., Nor- 
wich, Conn., 315 Fourth Ave. 

C. P. Mariatt, house furnishings, Miller & Rhoads, Inc., 
Richmond, Va., 432 Fourth Ave. (D. D. Union). 

W. B. Shockley, house furnishings, china, toys, J. B. Ivey & 
Con Chaglottee Ne Cael ZoavVenolstast 

Mr. Campbell, house furnishing goods, Hutzler Bros., Balti- 
more, Md., 1440 Broadway. 

C. F. Myers, toys, The Fries & Schuele Co., Cleveland, 
Ohio., 105 Grand. 


Ocroser 11, 1926 
Miss Canfield, gift novelties, H. P. Wasson & Co., Indian- 
apolis, Ind., 112 West 38th St. (Littman & Storch), 14th floor. 
P. Niehaus, china, Scruggs, Vandervoort Barney Dry Goods 
Co., St. Louis, Mo., 171 Madison Avenue. 
Miss Carfield, gift novelties, H. P. Wasson Co., Indianapolis, 
Ind., 112 W. 38th St., 14th floor. 
J. A. Haberbosh, lamps, May Co., Los Angeles, Calif., 1115 
Broadway. 
OcroBer 12, 1926 
Mr. Gilmore, house furnishings, lamps, Hens & Kelly Co., 
Buffalo, N. Y., 27 West 33rd St. (Fellows Buying Co.). 


Ocroser 13, 1926 


A. Hauptman, house furnishings, Broadway Dept. Store, 
Los Angeles; Calin, 128 W. 3istiSt (Well) & Hartmann). 

H. F. Moore, gift stationery, Huntington, West Va., 455 
Seventh Ave. 

W. McKelvey, toys, McCreery & Co., Pittsburgh, Pa. 126 
Broadway. 

J. W. Boston, house furnishing goods and toys, Famous & 
Barr Con St. Lousy Mor sills s Broadway. 

E. A. Kauptman, house furnishings goods, Broadway Dept. 
Store, Los Angeles, Calif., 128 West 31st St., 6th floor. 


Salescheck Backs Instruct Force 

No effort is being spared by department stores in edu- 
cating its salesforce. Every device from posters in the 
rest rooms to small printed slips in the pay envelopes are 
used. Now Jordan, Marsh, Boston, has hit on a new ad- 
vertising medium, the back of its salescheck. This space 
is being used by the store to talk about “The Jordan 
Marsh Co. Spirit,” and here’s the talk: 


| PETER POTTER | 


N SS 
TM ANN AIG 


PETER POTTER SAYS: Hallowe’en, that night 
when ghosts, witches ’n parties hold forth, rolls around 
once more at the end of this year. It’s a good idea to 
take advantage of the sales opportunities offered by 
the numerous Hallowe’en parties by advertising glass- 
ware novelties and specials for this important night. 


“A fellow worker was severely criticized in the firm’s 
office. It was said of him, ‘That man has not caught the 
Jordan Marsh spirit yet.’ The man in question had done 
something which in the eyes of the firm is a crime; he has 
allowed a customer to leave this house disappointed and 
dissatisfied when he might have sent her away smiling and 
satisfied. In adjusting a certain matter he had been 
guided by his own spirit, which in this particular case 
was small and narrow, instead of being guided by the 
broad and generous spirit of this house. 

“Fortunately, a few days later, this customer fell into 
the hands of one of those who comprise the majority in 


_ this house, and who are thoroughly imbued with the Jor- 


dan Marsh spirit, and the matter was adjusted to the cus- 
tomer’s satisfaction and she was won back into the great 
fold of Jordan Marsh patrons. 

“Now what is this spirit that we all talk about, this 
great ‘something’ that is associated in the minds of the 
public with the name of Jordan Marsh? It is the true, 
honest, sincere determination to give satisfaction to every 
patron of this house, no matter how poor or humble her 
position may be, no matter how little or how much they 
may buy. 
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Pottery News 
(Continued from page 13) 


To Compete for Thomas Anderson Prize 


Thomas B. Anderson, general manager of the Pope- 
Gosser China Co. plant, Coshocton, O., now second vice 
president of the United States Potters’ Association, and 
who will be advanced to the presidency of the Associa- 
tion at its next annual meeting, has been advised that a 
number of students in the Ceramic class of the East Liver- 
pool High School propose to compete for the $25 prize 
offered by Mr. Anderson for the best essay on ceramics. 
These essays are to be presented and read at the Decem- 
ber meeting of the Potters’ Forum to be held here, and 
it is the first time that a prize has been offered for an 
essay on this subject since the ceramic class was formed. 

The desire of Mr. Anderson in offering this prize is to 
create interest among the younger people of the pottery 
district in ceramic art. His interest in the matter has 
received wide commendation. 


Fulper Pottery at Sesqui-Centennial 


Two exhibits of art pottery were maintained at the 
Philadelphia Exposition during September by the Fulper 
Pottery Co., of Flemington, N. J. During the National 
Gift and Art Association’s meeting at the Adelphia Hotel, 
Philadelphia, the full line of art ware from this factory 
was also displayed, the line being the only domestic art 
pottery exhibit arranged. 


Scammel China Co. to Erect Addition 


_ Plans have been prepared by the Scammel China Co., 
Trenton, N. J., for a one and two story addition to its 
plant, covering a space of 47 by 145 feet. This factory 
is featuring a general line of hotel and restaurant vitrified 
china goods, and the additional room has been required 
in order that increased orders might be given more 
prompt attention. 


New “Ozark Pottery” on Market 


“Ozark Pottery” is the copyrighted name under which 
ithe ware produced at the new art plant of the Eureka 
Springs (Ark.) Pottery Co., will be known. The plant 
is now in course of erection and will be under the man- 
agement of Charles Stehm, who formed the company. 
Native clays will be used, as Arkansas has long been 
noted as a state where clays of various colors are to be 
found in large quantities. Among the colors to be found 
in this new artware line will be included salmon, old ivory, 
pink, red and blues. When this factory is placed in 
operation, it will be the second art potery to be operated 
in that state. 


t 


| Bright Colors to Dominate Dinnerware 


It is considered likely that bright colors will continue to 
dominate dinnerware patterns for next season. These 
colors have had a rather active demand throughout the 
present season, and the manufacturers will, of course, 


continue to supply those patterns that are proving active 
among retail buyers. Road salesmen of some plants have 
been paying close attention to the volume of sales on 
dinnerware having bright colors, and those of more sub- 
dued hues, and this has indicated to the manufacturers 
that the retail trade is still “strong’’ for the “loud” treat- 
ments. 


Glass News 
(Continued from page 15) 
three days of the 5lst anniversary sale at the Fair Store 
went over the $1,000,000 mark. This volume of business 
shatters all previous sales records for a similar period, 
it is reported. Rather large stocks of glassware were 
ordered for this sale, and considerable volume of thi: 
class of merchandise went out of this district. 


Retail Trade 


The following table from Bradstreet’s exhibits the in- 
creases and decreases in chain-store, mail-order and de- 
partment store sales for the first eight months of this year, 
as compared with the like period of 1925: 


Chains 

Chain Mail & mail Dept. 

stores orders orders stores 
Januanyaeeeenein: 12.5 1. 9:0 rt 10.6 4:2 
Kebruary eee 11:7, ro 74 Th 9-7 122.0 
Marcha ie WAY ie) TZRS Tenlow eee) 
AgalOes Soe ti OF 1 44 U4. LA oO rl 
Marines oor it NIELS Teer 2e5 Toy 15:9 Tae 20 
Jie rieee ee ig ESS r 14.2 meat 45 tT .<259 
MiG on Boao Tee LOFT r 146 AA 1 44 
ANUEAHISE - 555 - im teil 1, A A in | Ay re (6y5) 
Eich mosmemeer. 13.5 ie Aleks in” JAS sce 


* Seven months. 


Percentage changes in dollar sales by department stores, 


‘monthly, from March, 1926, to August, 1926, as com- 


pared with the corresponding months the year before, are 
shown by districts in the following revised table compiled 
from reports of the Federal Reserve Board: 


Jan. 1 to 

Increase from July 

Mar., Apr., May, June July, -Aug., 31, 

Dist. 1925 1925 1925, 1) 19255 §192551 1925" 1925 
Bostanmerre ae 41 D7: 4.8 ae 3.4 8.5 2. 
Neyo dee cre ie 6.9 5 5.6 4.2 Re 9.2 3.4 
Philadelphia ... 9.3 *5.6 10.1 all 4.1 2.4 3.6 
Cleveland ...... 1.8 *6.7 AAT 1G 1.8 oIo 12 
Richmond ..... 8.0 *5.0 9.3 8 Sei 7.8 3.5 
Atlanta ie 9.1 15 10.4 8.1 3.6 8.0 6.8 
Ghica so meee aes *1.4 ie 4.2 SH) WS) 7.4 
Stee Ouiseaneee 4.4 2.9 10.1 2.5, 1.1 Ee 3.0 
Minneapolis .... 0 *4.() AUIS er A Cle Rote 2: 
Kansas City el *1.8 a2 1.6 1 4 6 = 
Dallaswee eer... 2.1 *.4 6.1 8.7 75h 2 shel 3.4 
San Francisco.. 12.1 1.4 1.7 41 4.9 4.6 3.9 
United States... 6.8 er 6.9 2.5 4.4 6.5 SPY 


* Decrease. 


Preliminary reports to the Federal Reserve system 
from retail firms indicate that total sales of 507 depart- 
ment stores were 6.5 per cent larger in August than a 
year ago. Department store sales were larger than a 
year ago in all Federal Reserve districts except the Min- 
neapolis and Kansas City districts, the largest increases, 
ranging from 9 to 15 per cent, being in the New York, 
Chicago and Dallas Federal Reserve districts. Of the 
reporting stores, 304 had larger sales than last year and 
203 had smaller sales. 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 
EDWARD BOOTE, 85-87 West 28d 
St. 

Cauldon China. Wood & _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Park Place 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chir» and Glass, Mfrs. 
of Lamps. Shades and Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSGN, Inc., 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, .NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO.,, 
Broadway, corner 21st St. 


Earthenware and 
Phone, Ashland 


920 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware trom Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Inc., 39-41 
West 23d St. 
Ahrenfeldt French China. 


ee CHINA CORP., 39 W. 23rd 
Joseph M. Watte, Pres. Gram. 0687. 


German’ dinnerware and fancy china. 


“Haviland China”’ 


LEVY BROS. CHINA CO., 35 W. 
93rd St 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 


plates. Immediate delivery. Gramercy 
4393. 


MADDOCK & MILLER, Ince., 39-41 
West 28d St, 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI &CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


AQUA DT BROS., 58-57 West 28d 
ts 


Japanese Goods. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


eae N. LEYLAND, Inc., 184 Fifth 
ve. 


King & Barrett, teapots; George 
Jones & Sons, Lrd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim”’ — Dinnerware, “Schier- 
holz”—Art Goods, “Royal Dux”—Art 
Goods, ‘“‘Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


FRANCIS H. RUHE, 14 West 23rd 
St. 


Importers of China, Glassware and 

Specialties. Telephone Gramercy 2228. 
THE SENDAR COMPANY, 35-37 

West 28rd St. 

“Open Stock English Dinnerware Blue 

Willow.” Domestic dinnerware. Vit- 

rified Hotel china. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. : 
Tirschenreuth Dinnerware, Old Abbe 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Inc., 

119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

fee TRADING CO., Inc., 101 Fifth 

’ Ave. 

Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Ince., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
ues Ave., between 28th and 29th 
eb 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 


Lamps and Bric-a- 
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ercy 5181. 240 Fifth Ave. 
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CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 
L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


SUSQUEHANA ‘CUT GLASS CO., 
T. W. Hamilton, Representative, 134 
Fifth Ave. 


THE ROSBERN GLASSWARE 
CORP., 12-14 West 21st St. 
Manufacturers of light cut and gold 
encrustations. Phone Chelsea 0746. 


WESTON GLASS CoO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., A/be- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS GO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd, St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210, Lamps and Cut Glass. 


NORMAN HAWTHORN, 225 Fifth 
Ave. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


PHOENIX G"ASS CO., 230 Fifth 
Ave. 
Illuminating glassware, electric port- 


ables, oil lamps, etc. Telephones. 
Ashland 9024-9025. 


THE H. E. RAINAUD CO., 225 Fifth 
Ave. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Fixtures and 


Telephone 


DOMESTIC POTTERY 


wl INDUSTRIES, INC., 225 Fifth 
ve. 
Sole Manufacturers of “Lavinite” Art 
Ware, Table, and Boudoir Lamps, 
Novelties and $1.00 Specials. 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room. 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CQ., Se- 
bring, Ohio. 3 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 

T. B. Clark & Co. 

S. K. Bitner & Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., 
Averue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


WORKS, 


INC., Fifth 


Thirty-three 


dee ee ee ee eer TIMI MLUMUMLLLLLLLLLoLLALLOLLLA LLL UML ULL ECM CLOUT ILI UMM 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 


Representing Fenton Art Glass Co., 
Glassware, cut, colored and_ plain. 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
aera etc. Telephone, Gramercy 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~- 
fountain glassware. Economy Glass 
a Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co.. Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 


Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 

Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 


China Co., dinnerware. Telephone 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 43 West 28rd St. 
Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 


i} 
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ECONOMY TABLE TUMBLERS 


t bi 


Look for 4 and the 
the i, Broad 

Economy w Abutting 
Bulge. Foot. 


A Tumbler Worth Advertising 


Fs you are looking for a tumbler that has 
real merits and is worth advertising, 
consider the Economy. It has an attractive 
shape that fits the hand. Edges cannot 
touch. Difficult to chip or break. Hard to 
upset. Cannot be nested. In sizes from 3 
to 18 oz., plain and etched. Fine lead blown 
glass. Table tumblers in barrels of 18 
dozen or carton of 6 dozen. 
Sold only through distributors. 


ECONOMY GLASS 


MORGANTOWN, W. VA. 


CO. 


| 


October 14, 192. 


“SHADED LIGHTS” 


For Chandeliers and Brackets. New 
Shapes, Colors and _ Decorations. 
Now Ready. Write for Samples. 


DELICA WHITE 


BEST GLASS FOR LIGHT 


K. G.I. “t* SATISFY 


Crystal, Colors Kopps_ Railroad 


and Cased Glass 

for Illuminating 
Uses. 

Novelties and 


TRADE MARK 


and Marine 
Signal Glass 
Special Glass 
for Special 


Specialties Purposes 


KOPP GLASS, Inc. 


Swissvale, Pa. 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 
ROUND EDGE AND THICK. 


RESTURANTS 
RAILROADS 
STHEAMSHIPS 
HOSPITALS 
= FG) aks Lie 
pees IEA here re 
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The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 
and 


Get It 


40 cents per line for first insertion; 
20 cents per line for following in- 

Rates: sertions. Seven words per line 
Minimum initial charge $2, pays: 
ble in advance. 


HAVILAN ‘D 


‘wa We Haviland | : if 


China | 


Overlooking Madison Square, ‘‘Where Fifth Avenue Crosses New York’s Main Street’’ 


Haviland 


Is Now Installed in Its Modernly Appointed and 


EASILY-REACHED NEW HOME: 


1107 Broadway, at Twenty-fourth Street, New York 


It is a great pleasure for us to” 
extend to our friends in_the. 


trade a cordial invitation to 
visit us in our new home 
which by reason of its very 
central location is accessible 
from all points. We are 


TRADE MARKS 


ts ee 


France 


evilan, 


on white china 


DECORATED BY 


on decorated 


china 


China 


showing many new designs of 


GENUINE HAVILAND 
CHINA for the Fall season 
which by virtue of their beau- 
tiful decorations and attrac- 
tive shapes should not be 
overlooked. 


Haviland China Co., Inc. 


Telephone— Watkins 2967-2968 
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Will It 
Interest You @ 


To know the names of the best manutacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 


To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market ? 


CROCKERY AND GLASS JOURNAL : 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 


45 East 17th Street, SUBSCRIPTION PRICE 


New York. 

| Gentlemen :— | Domestic | | 
anion ee the a See Ae GLASS $3.00 a year | 
including the Special Holiday | 
| sera ae pee a eee be Num | $5.00 for 2 years 
ers) to the following address for which .... i 
: enclose ..... cad OY Wee year. : rane 
< a year 1 | 

| Name. elec nee EERCENS. «| 5.0 6S er tes 0 ame | Soreign 
Firm (5 ee es ine aa. | 35.50 a year 
| AGATECSS aes cee eer faucictare tone ret... 0 | 
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BORGFELDI'S 


CNew chmport Lines~ 


GE‘O “BOS Rs Oster, L. DE eae Gta. 
Ul-l11I9 EAST 16™ STREET NEW YORK 


Four 
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EDWIN M.KNOWLES 
- CHINA CO, 


One reason for the steady increase in 
popularity of the Edwin M. Knowles 
fine dinnerware among discriminating 
buyers for over a quarter of a century 


It sells! 


The premier of all Ivory---MARYLAND IVORY 


Toe Epwin M. Know.es Cura Co. 


EAST LIVERPOOL, OHIO 


NOetober 21, 1926 CROCKERY AND GLASS JOURNAL Five 


f AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAADAAAAA AAA AAA AAA AA 


DID YOU EVER 
BEROLL UP 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


MADAAAADAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAL 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 
45 East 17th Street 
New York City 
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The 


Yellowstone 
Dinner 
Service 


Ivory Body Exclusively Octagon Model 


The Yellowstone is striking in simplicity. There is no relief work, embossing, or irregular surface to compete 
with, or to detract from, the decorative effects. The soft ivory shade, reproducing the exquisite color tone of Belleek, 
and the plain Octagon outlines, provide the ideal frame and background for the fine variety of original decorations 
especially designed for this model. 


If the popularity of a line is to be measured by the volume and promptness of reorders, the Yellowstone deco- 
rations have achieved a degree of success that has never been equalled and probably never approached by any other dinner 
ware line from anywhere at any time. 


The Prices Are an Agreeable Surprise 


The Present Line-up Is 


YELLOWSTONE SHAPE IN IVORY BODY ONLY. 

REPUBLIC AND KWAKER SHAPES IN BOTH IVORY AND WHITE BODIES. 
EMPRESS, AND HUDSON SHAPES IN WHITE BODY ONLY. 

COMPLETE LINE OF CABLE STAPLES IN WHITE BODY ONLY. 
COMPLETE LINE OF HOTEL WARE, DOUBLE THICK, WHITE BODY. 
COMPLETE LINE OF HOTEL WARE, HALF THICK, WHITE BODY. 

A GOOD ASSORTMENT OF TOILET SHAPES. 


The Kwaker has previousty been ovr leading shape in border, medallion and gold and white treatments. All of 
these patterns may now be had on the Kwaker in either the white or the ivory body. 


PRODUCTION 


The equivalent of forty kilns on Ivory. 
The equivalent of sixty kilns on White. 


The Homer Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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DECORATION NUMBER 135-G 


CaF 


Am exceptionally attractive decoration on our 


GLORIA SHAPE. 


Cao) 


The KNOWLES, TAYLOR & KNOWLES CO. 


EAST LIVERPOOL 
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C  S 
CHAMBORD N 


An exclusive creation on the lovely Pilgrim shape 


The broad, lustrous ivory band, fin- 
ishing in a border of subdued mist 
blue edged with gold, gives this de- 
sign a particularly delicate beauty. 


Richly colored flower and _ bird 
groups are softened by the creamy 
whiteness and deep rich glaze which 
results from a patented kiln-firing 
process. This method makes pos- 
sible a china so hard that only a 
diamond will scratch it, and gives to 
color-decoration an extraordinary 
soft brilliance. 


The same design and shape, bor- 
dered with harvest yellow, is of i 
equal beauty. Ask for the Eden 

—with or without the ivory band. 


ESTABLISHED IN 1874 


Crockery and 


The Representative Paper of the Industry 
Devoted to 


CROCKERY, GLASS, HOUSE FURNISHINGS 
LAMPS, GIFT SHOP GOODS, 


BUSINESS STAFF 


President 
F. CALVIN DEMAREST 


Editor DOLLS AND TOYS 


NORTON B. JACKSON 


Assistant Editor 
B. M. WISNER 


Office Manager 
FREDERICK S. OLIVER 


Art Director . 
United States . 
JOSEPH GOOLD Chadd a 


Single copies . 


Published Every Thursday 


DEMAREST PUBLICATIONS, Inc. 
45 EAST 17th STREET 


SUBSCRIPTION RATES 


Other countries in postal union . 


PHONE STuYVESANT 6052 


Glass Journal 


_ BRANCH OFFICES 


Chicago 
aces OMY DEE 
812 South Clark St. 


Boston 
WILLIAM G. McCARTHY 
110 Tremont St. 
Boston, Mass. 


East Liverpool 

NEW YORK and 
Pittsburgh 

M. K. ZIMERMAN 

East Liverpool, O. 
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lanking As a measure not only of what aggregate value the whole world’s savings of twenty cen- 
1 the America has done, but of what it ex- turies preceding.” 

luture pects to do, Julius H. Barnes, for- 


mer president of the Chamber of 
Ommerce of the United States, directs attention to the 
ict that “the organized life insurance companies of Amer- 
it have entered into solemn contracts to redeem, by the 
stribution of payments at varying periods within the 
letime of men now living, the enormous aggregate of 
$2,000,000,000. 
“When Abraham Lincoln was a child,” he said, “the 
ited States possessed five million people, clustered 
»sely along its seaboards, with a great undeveloped ter- 
tory, of vast potentiality, inland and yet untouched. 
\hen Abraham Lincoln was born, seventy-two billion 
cllars, the capital total of today’s life insurance, would 
hve bought more than half the total possessions of all the 
wrld. Fifty centuries of productive effort of all races of 
tinkind had succeeded in creating, in every form of 
valth and value, hardly twice the face obligation of life 
isurance contracts of today. Life insurance, itself a 
fowth of barely more than a quarter of a century, is evi- 
(nee today in popular confidence by contracts, the final 
tMemption of which, in the United States alone, equal in 


Looking The extent to which American 
for Trade business men are looking to wider 
Overseas horizons for trade is reflected in a 


report by the Foreign Commerce 
Department of the Chamber of Commerce of the United 
States that foreign trade bureaus are maintained in 58 
cities in 25 states. Many of these are in interior cities 
and in the South. 

In addition to these the Government Bureau of For- 
eign and Domestic Commerce has established district 
offices in Galveston, Houston, Louisville, Memphis and 
Minneapolis during the past year. During substantially 
the same period foreign trade bureaus have been estab- 
lished by the chambers of commerce of Brooklyn; Gal- 
veston, Jacksonville, Fla.; Lowell, Mass., and Orange, 
Tex 

It appears that the line of distinction between seaboard 
and interior cities in respect of interest in foreign trade is 
rapidly fading. Buffalo, Chattanooga, Chicago, Dallas, 
Dayton, Des Moines, Indianapolis, Kansas City, Minne- 
apolis are directing their attention to foreign markets as 
well as the “salt water” cities which have most to do with 
exporting and importing. 


Nine 
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pose of attending a convention and looking in on 

his Metropolitan showrooms is Frederic J. Grant, 
vice president and treasurer of the S. A. Weller Co., 
Zanesville, O. 


\ J ISITING New York this week for the joint pur- 


Mr. Tracey, china and glassware buyer for Sisson 
Brothers-Welden Co., Binghamton, N. Y., was a visitor 
to New York this week. 


Among buyers visiting the New York market this week 
were Miss Patsy Greene, who operates her own gift shop 
at 317.North Avenue, New Rochelle, N. Y. Miss 
McDougall, china and glassware buyer of the W. T. 
McDougall Co., Hamilton, Ont., Canada, Miss Dorothy 
Wagner, buyer for Wagner’s Leather Goods Store, 
Greenwich, Conn., who operates a large gift shop in 
Greenwich and Miss Garranbrandt of Garrranbrandt’s, 
Inc., Rochester, N. Y. 


Edward J. Burdette, former buyer for twenty-five years 
of R. H. Macy & Co., will open a new gift shop to be 
known as the Studio of Gifts, at 2559 Grand Concourse, 
New York, about November first. Mr. Burdette will 
handle an elaborate line of china, glass, metalware, sil- 
verware and leather goods. 


Joseph Harris, china and glassware buyer for the S. P. 
Dunham & Co., Trenton, N. J., visited the Metropolis the 
early part of this week. 


Bob Evans, china and glassware buyer for J. N. Adams 
& Co., Buffalo, was in New York this week as were John 
H. Harris, china and glassware buyer for Kaufman De- 
partment Stores, Inc., Pittsburgh, Pa.; R. Niehaus, china 
buyer for Scruggs-Vandervoort-Barney Dry Goods Co., 
St. Louis, Mo., and Louis Turnick, prominent jeweler of 
Torrington, Conn., who placed an order for glassware for 
his establishment. 


Arthur J. Bennett, President of the Cambridge Glass 
Co., Cambridge, O., who has been spending the past two 
months at Dixville Notch, N. H., arrived in New York 
last week. While here he visited O. C. Graham, Manager 
of the New York office and left Saturday morning for 
Atlantic City where he remained until Wednesday when 
he left for the factory. Mr. Bennett is making his trip 
by auto and is accompanied by Mrs. Bennett. 


Ten 


T. Wolff, traveler for T. W. Hamilton, 139 Fifth Ay! 
nue, is expected back at headquarters the end of this we. 
He will remain in New York about ten days calling | 
the local trade after which time he starts off again on} 
road trip which will take him through New York Stat 


A. H. Peterson, china, glassware, housefurnishing a 
lamp buyer for the Erie Dry Goods Co., Erie, Pah 
been in the market for the past week placing orders f 
his departments. -Mr. Peterson reports business as bei 
splendid and that the volume of sales is far ahead of k 
year’s. His lamp department has shown a wonderful ga 
which has resulted in a substantial increase to both flo 
space and stock. In fact he states that his turnover h 
jumped 100% since the inception of this departmer 
The same splendid showing has been made by the hous 
furnishing department which has shown a wonderful i 
crease since the first of the year. While here Mr. Pete 
son made his headquarters at the Hotel Commodore. 


Otto Jaeger, General Manager of the Bonita Art Gla 
Co., Huntington, West Va., had the unfortunate expe 
ence last week of being struck by an automobile. Fo 
tunately the accident was not of a serious nature, althoug 
Mr. Jaeger is confined to his bed due to one of the lig; 
ments of his knee being strained as the result of the mi 
hap. It is feared that his injury will keep him confine 
for some time. 


Geo. R. Ahrendts, Vice President and Manager of tt 
Globe China Co., Cambridge, O., together with his brothe 
A. O. C.. Ahrendts, President of the Atlas China Ce 
Niles, O., arrived in New York last Monday night on 
business trip which was spent calling on the trade. The 
left for home Tuesday night. While here their hea 
quarters were at the Hotel Pennsylvania. 


Mogi, Momonoi & Co., Opening Chicago 
Office and Display Room 

The firm of Mogi, Momonoi & Co., well known it 
porters of Japanese goods, announce that they will ope 
an office and salesroom at 5 So. Wabash Ave., Chicagt 
This will be located on the fourth floor of that buildin 
and will be in charge of Mr. K. Teremato. A full an 
complete line of samples will be carried for the buyer’s it 
spection and according to their plans the first expecte 
everything in readiness by the middle of this month. 
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fts, Art Wares and Novelties Association 
—Owen Declines Nomination 


meeting of the members of the Gifts, Artwares and 
velties Association was held in Chicago October 14, 
el Sherman, to hear the report of the nominating 
ittee, The committee announced the following off- 
for next year: W. C. Owen, President; Earl W. 
inbeck, Ist Vice President; Walter Larsen, 2d Vice 
sesident; Mrs. E. D. Leavitt, 3d Vice President ; Malvin 
esham, Treasurer; Louis Kollisch, Secretary. 

When this announcement had been made, Mr. W. C. 
wen, who has been president of the Association contin- 
susly since its organization in 1922, stated that he must 
gretiully decline the office of president. This announce- 
ent was received with surprise and Mr. Owen was 
‘ged to reconsider his decision not to serve as head of the 
ganization for which he has been largely responsible for 
le past five years. In answer, Mr. Owen stated that his 
uty to his rapidly growing business demanded more and 
bre time and that he felt it would be impossible in the fu- 
ire to give the Association work the time and thought he 
us allowed for it in the past and which he felt sure it 
puld require in the future. The appreciation of the 
*mbership for the constructive work done by their presi- 
Int was expressed in a resolution of thanks. 

Mr. Owen stated that he would be ready at all times 
said the Association in any way possible and this did 
tt mean that he would lose any of his interest in the 
anization. 

Mr. Owen suggested that he felt that Earl W. Stein- 
ick, who has been continuously re-elected as Ist Vice 
fesident at each election, was the logical man to succeed 
‘the presidency and the nominating committee withdrew 
id reported again as follows: Earl W. Steinbeck, Presi- 
Int; Benjamin Marcuso, Ist Vice President; Walter 
[rson, 2nd Vice President; Mrs. E. D. Leavitt, 3rd Vice 
Fesident ; Malvin Flesham, Treasurer; Louis NKollisch, 
<cretary. 

Mr. Steinbeck is widely known throughout the trade 
%th for his work in connection with the development 
) the Association and through his capacity as head of 
Steinbeck Company, 74 East Roosevelt Road, Chi- 
‘x0, Illinois. 

Mr. Steinbeck shared the honors with Mr. Owen in 
ginating the idea of the Chicago Gift Show which has 
sce become so successful and an established institution 
» the gift trade. 

Benjamin Marcuso, President of the Industrial Trad- 
nm; Company, 1018 South Wabash Ave., Chicago, mem- 
b> of the Board of Directors of the Association for sev- 
etl years, a past officer and one of the exhibitors at the 
Ast gift show was nominated to the office of Ist Vice 
Fesident. 

| To Hold Final Golf Tournament 

The final golf tournament of the Pottery Glass & Brass 
Clf Association for the 1926 season will be held on 
Lursday, October 28, at Mountain Ridge Country Club, 
Vest Orange, N. J. 


Eleven 


George Lobsitz has secured for the association mem- 
bers the privileges of the course and has generously of- 
fered a beautiful piece of sterling silver for the best gross 
score, open to all who may be present and whether or 
not they have won a prize during the season. There will 
also be the usual club prizes and final play for the season 
trophies. A large attendance is expected and guests are 
invited. 

De Camp Caldwell Bus leaves’ Washington Park, Broad 
Street and Washington Place, Newark, 8:45 A. M. and at 
hourly intervals thereafter. The Bus passes Mountain 
Ridge Golf Club. Washington Park is near the terminal 
of the Hudson Tube at Newark. By automobile, by way 
of Park Avenue or Main Street, Orange, to Valley Road, 
Mount Pleasant Ave., and turn right at McCloud’s Mush- 
room Farm at top of hill, thence a few hundred yards 
to Club. 

As schools are now open caddies must be arranged for 
in advance and all replies should be received by Friday, 
the 22nd instant at latest. 


Date Set for U. S. P. A. Annual Meet 
The annual meeting of the United States Potters As- 
sociation will be held at the Waldorf-Astoria Hotel, New 
York, December seventh and eighth according to a late 
dispatch from the CrRocKERY AND GLASS JOURNAL repre- 
sentative at East Liverpool, O. 


W.H. Fisher Dies 


As this week’s issue of the CrocKERY AND GLASS 
JOURNAL goes to press word is received of the death of 
W. H. Fisher, for many years traffic manager of the 
United States Glass Co. 

Mr. Fisher died yesterday (Wednesday, October 20), 
at his home in Knoxville, Pittsburgh, Pa. He had been 
identified with the United States Glass Co. for more than 
twenty-five years and was known as the best-informed 
traffic manager in the Pittsburgh district on glass and 
china tariff. 

Mr. Fisher was born at Steubenville, O., July 4, 1870. 


Mechanical Show Has Educational Value 

The educational value of the Fifth National Exposition 
of Power and Mechanical Engineering is being developed 
to the utmost. This annual event brings together not only 
the leaders in engineering and industry but a great many 
of the general public who desire up-to-date information 
about the stupendous development of applied science. 

The exhibits themselves which consist largely of work- 
ing units or models will have a great educational value. 
In addition the management is providing a complete pro- 
gram of motion pictures showing a number of the large 
developments which cannot be brought to the Grand Cen- 
tral Palace for display at the time of the show. 

Three exhibits of special importance are being pre- 
pared. One will show the spectacular use that may be 
made of vertical sailing shafts for sails by which to pro- 
pel sailing vessels. The Magnus effect which was dem- 

(Continued on page 31) 
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Volume of Dinnerware Item Sales to Cereal 
Manufacturers at Peak 


HILE the fact may not be generally known, the 
volume of certain items in the dinnerware list 


sold to cereal manufacturers is now declared to 
be valued in the millions annually. For many years this 
class of business has been offered dinnerware manufac- 
turers, but during the last year or two the volume has 
been steadily increasing until now, when peak records of 
shipments to these interests are reported. 


As a matter of fact, this class of trade is interested 
in only certain items in the dinnerware list, but excep- 
tionally large business is always placed for these items, 
which consist of fruits, four-inch plates and teas. 


It is now declared that the former plant of the Chelsea 
China Co., at New Cumberland, W. Va., which has been 
acquired by the Cronin interests of this city, will op- 
erate exclusively on cereal business, and that only a lim- 
ited line will be produced at that plant, but long term con- 
tracts have been closed for the output of this plant. 


There seems to be no end to the demand for cereal 
goods. The producers of some packages not only carry 
large stocks of ware in their own warehouses, but their 
specifications call for the delivery of from one to two addi- 
tional cars per week. Some of these contracts are valued 
annually at over $500,000, although the volume of cereal 
business with certain manufacturers is said to go over 


$1,000,000 annually. 


No chance exists for the purchaser of a cereal package 
to obtain a complete dinner set for the reason items 
packed in the cereal package, while fitting into a set, do 
not include the larger pieces, such as plates, sugars and 
creams, and other items going into a regular composition. 
But at that, the cereal business is growing with leaps and 
bounds, and the contracts being placed by these interests 
with dinnerware manufacturers are among the largest 
being booked. 


Another Ivory Dinnerware Manufacturer? 


It may follow that another line of ivory dinnerware 
will be placed on the market within the next few weeks, 
but for 1927 delivery. An unconfirmed report was cur- 
rent in the district this week that one of the East Liver- 
pool manufacturers, now producing a line of white goods 
was seriously considering entering the ivory dinnerware 


business, but direct confirmation is not obtainable at this 
time. 
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Ivory Dinnerware Line Well Established 

Concerning the ivory dinnerware business, the line | 
pears to be rather well established, and that it will hi 
a rather long life. The last interest to increase its capac 
on ivory was the Steubenville Pottery Co., at Steubi 
ville, O., which company is now operating its No. 1a 
No. 2 plants on this body, having discarded its white ] 
at the original Steubenville factory. 

It is also announced directly that the W. S. Geo 
Pottery Co., at East Palestine, O., will convert its No 
plant at East Palestine into the production of ivory, ¢ 
that deliveries will be possible early in the new year. 

All producers of ivory ware declare that the demand 
the line is holding up well, and that in some sections if 
selling better than white. With the trend of volume sz 
leaning toward ivory, it will create no surprise to le 
of other dinnerware producers entering this field. 


New Dinner Shape for 1927 


From present indications at least one new dinner sh: 
will be placed on the market in this district for 1927 del 
ery, it was said this week. Molders are working onan 
shape for a client, but the name is being withheld. T 
shape is being designed along entirely different lines fr 
any shape now produced in this district, and because 
its character it affords a wide latitude for decorating, 


Floods Bring Havoc to West 


“Floods have wrought havoc in certain parts of 
West,” declared J. C. Knowles, western salesman for 
Knowles, Taylor & Knowles Co., when he returned to 
home office a few days ago. “In lowa cornfields were c¢ 
ered with three to four feet of water, and with no corn 
the shock. The flood situation has been holding b: 
trade on all lines, especially in the rural sections.” 

Other than an occasional short trip, Mr. Knowles 1 
remain at the factory the balance of the season. 


William T. Darden Leaves Dresden 


William T. Darden, for some time Chicago, IIlL., ref 
sentative for the Dresden Pottery Co., of this city, 
severad his connection with this interest. Before go 
with the Dresden outfit, Mr. Darden was associated © 
the Albright China Co., of Carrollton, O. The Chic 
territory hereafter will be looked after by A. P. ] 
Pherson, of the home office, and who is in charge 
sales at the plant. 
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Joseph Hoffman, a well known Brooklyn, N. Y., job- 
¥ after spending several days in the local market has 
; ‘ . 

‘turned to his home office. 


|Homer J. Taylor, president of the Knowles, Taylor & 
nowles Co., who has been spending a brief period in the 
fami, Fla., district, is back at his desk. 


Potters Executive Committee Meets 


' A general meeting of the Executive Committee of the 
nited States Potters’ Association was held at Pittsburgh, 
a., last Tuesday, at which time there was a discussion 
‘lative to the time and place of holding the forthcoming 
wnual meeting. First Vice-President W. H. Burgess 
)0ke before the committee, and there was also a discus- 
on relative to the proposed changes in the state com- 
snsation insurance rate. 


Bertram Rhead Here from England 


Bertram Rhead who has been spending a period of 
me in the United States, representing the Butcher decal- 
ymania interests of Birmingham, England, plans to sail 
or the home office next week. He has been spending 
*veral weeks in the East Liverpool district, and left there 
te last week for the New York district where he will 
‘main until he is ready to return to England. 


Dresden Pottery Co. Well Represented 


“We are well represented in all sections of the country 
y sales agencies and representatives,” declared A. P. Mc- 
herson, of the Dresden Pottery Co., this week. “During 
ie last few months we have been making additions to our 
les department until now every part of the country is 
-otected, and where our entire line is displayed. All of 
ese representatives will have our new 1927 line prob- 
dly during the early part of December,” he said. 


William Mackey, sales manager for the Smith, Phillips 
hina Co., has completed a western trip in the interest 


¢ this firm, and will spend the remainder of the season at 
te factory. 


Denying customs claims of the Globe Shipping Com- 
imy, Judge Young rules that certain pin-cushions, cal- 
adars and powder containers composed of decorated 
(ina ; also certain wool powder puffs with figures of dec- 
ated china used as a handle, were correctly assessed with 
aty by the collector at 70 per cent ad valorem under 
aragraph 212, 1922 act, as decorated china articles. The 
hporter, in protesting this assessment, claimed duty at 
ht 35 per cent under Paragraphs 1313 or 1440; at 30 
¢ 40 per cent under Paragraph 214; at 40 per cent under 
aragraphs 921 or 1021; at 60 per cent under Paragraphs 
“11 or 212, or at 45 or 50 per cent under Paragraph 211. 
Ml of these claims are overruled by Judge Young, who 
fates that the cases were submitted at the trial without 
le introduction of testimony or the filing of briefs. 
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CONTRIBUTES 
to the 
EXCELLENCE 


of your 


PRODUCTION 


HIS is an unusual Feldspar. It is mined 

underground—not open quarried— 
from an excellent deposit in North Caro- 
lina, the state famous for fine Feldspar. 


This high grade spar is ground in a plant 
with the latest equipment. Frequent test- 
ings assure quality and uniformity. Analy- 
ses and samples are furnished with each 
shipment. 


Minpro Spar is ground to enter 140 mesh, 
and 200 mesh. 


REG. U.S. PAT.OFF, 


CERAMIC CHEMICALS 
MINERALS 2, OXIDES 


SERVICE 


~ fhe 
ROESSLER &HASSLACHER CHEMICAL(O, 
709 Sixth Avenue, New York 


Chicago New Orleans Pittsburgh 
Philadelphia Boston Cleveland 
Baltimore Kansas City Trenton 


San Francisco 


_ GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Flint Glass Conditions Show Some 
Improvement 


HE flint glass situation shows some improvement 
Ty this week, states the National Glass Budget. Both 
manufacturers and dealers speak in rather hope- 
ful terms. From the manufacturers’ point of view there 
is evidence of a demand for colored glassware and glass 
novelties that will enable them to make up for the lost 
time during the dull summer months. And the manufac- 
turer that has broken away from the old type of table 
glassware and turned his attention to new designs and 
attractive colors and tints, is just now beginning to feel 
the demand for his ware for the holiday trade. This same 
condition is reported from the English flint glass industry. 
Consumers are not in the market for old styled articles in 
glassware any more than they are satisfied to buy old 
styled clothing. What they want is something attractive 
and novel. And they have come to believe that somewhere 
it can be obtained, hence the good business reported by 
dealers who are well supplied with this kind of glassware 
and the reported lack of it where such goods are not found 
in quantities. 

Factory operation may be said to have improved in the 
past few weeks. Coming as it has at this time forecasts 
a satisfactory fall and winter business for flint glass 
manufacturers. 

The same course of reasoning may be made applicable 
to jobbers and retail dealers in this branch of the glass in- 
dustry. Christmas holiday shoppers are now in the market 
for the holiday buying. The orders are reasonably satis- 
factory and are practically all for colored and fancy pieces 
or colored sets that make a pleasing appearance. This 
of course soon uses up a limited stock, if that is what the 
dealer has, and he must then fill up his depleted line of 
this ware by attempting to get rush order business through. 
Sometimes this is possible, but the number of times it 
wins against the many natural conditions that operate 
against it is not always encouraging. 

Should the “pick-up” noticed in this line of glassware 
during the week be continued, and there are many reasons 
to believe it will, the fall offers good prospects for business 
in this line of glassware. 


New Lighting Glassware Is Soon to Be Shown 
An old saying was ‘“‘variety is the spice of life.” It is 
permissible to change this adage in the lighting goods mar- 
ket and have it read “variety makes an active market.” 
In years long since gone by the candle was the only 
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means of light. Next came the oil lamp, then the electr 
bulb. At the time of the last invention it was taken ft 
granted by many that the final peak of perfection he 
been attained; but in this instance, like in all other ne 
creations, its proper utility had to be solved. The cle; 
electric light bulb, especially those of high voltage, 
exposed, is trying on the eyes. It was not long befo; 
those interested in manufacturing and distributing ligh 
ing glass pieces of different kinds decided that the glas 
ware and other materials could be toned down to such z 
extent that they would still retain their lighting qualiti 
and yet be more pleasing in appearance. Among the plat 
worked out were those for the production of the glass f 
indirect lighting, frosted and colored bulbs, silk, parchmer 
and shades made from other kinds of fabric. 

For the past few years the craze for lamps and shad 
in all imaginable colors and the activity of the brass mam 
facturers and those making lighting fixtures was so gre: 
that in many instances efficiency was lost sight of, fl 
main objective being to create a demand for fancy fixtur 
on which small frosted bulbs were required. This fashio: 
like all others, had its day. Now there is a tendency 1 
produce lighting goods of various kinds that will make 
mellow, pleasing and harmonizing light and at the san 
time answer all requirements as a diffuser of light. 

At the coming exhibit of glass and pottery to be hel 
during January at the Fort Pitt Hotel, Pittsburgh, man 
new creations in the lighting glass industry will be show 
for the first time. The new creations will cover a rath 
wide scope, as they include pieces that are particular! 
adaptable at every place an artificial light is desired. 


British Glass Situation 

High-class flint glass manufacturers in England hay 
been doing remarkably well in spite of the conflict in th 
coal fields, says the Pottery Gazette and Glass Trade Ri 
view for October. Some of them experienced trouble ge 
ting fuel for their furnaces and annealing ovens when tl 
conflict was started in May last, but even they have com 
through with a much better showing than was anticipates 
Those manufacturers who had sensed the trouble and prt 
vided a supply of coal, have been able to keep abreast ¢ 
demand all along. 

The value of oak blocks for firing furnaces was learne 
during the war, and being free from sulphur was a pointt 
their favor as they rendered good service to the glass com 
panies during the coal shortage. 

Production, it/is said, has been maintained, but at a hig 
price. Outcrop coal, which has been used extensively 1 
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is emergency, has cost about 50 per cent more than was 
id for good furnace ‘fuel before the trouble started. 
his, of course, adds to the cost of production and the 
uestion now is, who is to pay the increase? So far 
0 attempt has been made by manufacturers to raise the 
rice on glass, as has been done on pottery, on the grounds 
if it being a poor policy, or at least a doubtful one. 


| Manufacturers are turning their attention to making new 
Jesigns for the holiday trade and bookings so far indicate 
. good Christmas business. 
aid to be placing orders, which suggests that, whoever is 
aint-hearted, their faith in the future is unimpaired by the 
lisastrous strife through which they have passed. Travel- 
rs in the North and elsewhere are said to be sending in 
yptimistic reports substantiated by a fair number of or- 
lers. It is in what may be termed the “bread and butter” 
ines there, as it is here, that there is reason for most 
nisgiving. Outside competition is also very keen and the 
‘ituation during the past four or five months, has made 
he situation all the more difficult for the British producer. 


The big London stores are 


The record of exports from the Birmingham consular 
listrict to the United States during the second quarter of 
he year shows a decline of about 10 per cent under that 
of the same period of 1925, and yet, the exports of glass 
id glassware increased from $31,701 to $36,314, and 
dlay products from $40,272 to $50,309. 

_ Reports from the North-Eastern district say that so far 
as the pressed glass industry is concerned business 1s al- 
: 
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No. 1211-12 in. Bell Bowl 


Westmoreland Glass Co. 


Grapeville, Pa. 


Manufacturers of 


High Grade Glassware, Plain Cut and Decorated 
For Gift Shops, Florists and Table Use 


Representatives 
NEW YORK 
Gy Gray Co., 
200 Fifth’ Avenue 
P.& HF He 
ees Fi. FP. unt, : ahs ae 
Re ah Stent Himmelstern Bros., 


T ij , 718 Mission Street 
“ re LOS ANGELES 


Himmelstern Bros., 
RR ae Peas 643 S. Olive St. 
. A. Keel, SEATTLE, WASH. 


4439 Greenview Avenue Himmelstern Bros., 


CHICAGO Terminal Sales Bldg. 


PHILADELPHIA 
Fred Stott, 
1007 Filbert Street 


SAN FRANCISCO 


| 
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most at a standstill. 


The prolonged dispute in the coal 
trade has paralyzed industry in that section as elsewhere, 
and no one feels competent to say when anything like nor- 
mal business conditions may return. Trading conditions 
there are as bad as they were a month ago. There is said 
to be no improvement and trade could be no worse than 
it was a few weeks ago unless it stopped altogether. Fac- 
tories making the better grade of glassware are working 
only one or two days a week, and the outlook for the 
Christmas trade not good. In the bulb and tube branch of 
the trade business has improved somewhat. After several 
weeks of enforced idleness, due to a scarcity of coal, one 
of the large bottle plants in Tyneside has resumed opera- 
tions. The plants are kept going, although orders are 
few, and the high price of fuel has made it necessary to 
advance the price of bottles. 


Wills Joins the Kopp Glass, Inc. 

Carl Wills, a mold maker of considerable experience 
and recently with the United States Glass Company in that 
capacity, has joined the mold making force of the above 
named concern. 

Mr. Mills, we understand, is familiar with, and can 
handle milling machine work in a mold shop, which makes 
him a valuable acquisition to the company with which he is 
connected. 
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| A few specialties selected from some of our most populas = 
Fy patterns. Designs that are different, the beauty of which ] 
Q is enhanced by the brilliancy of the Duncan & Miller crystal. n 
) M 
Q Representatives 0 
4 New York Boston Chicago = 
(| Paul Joseph, Murt Wallace, F. T. Renshaw } 
( 200 Fifth Avenue 157 Summer St. 30 E. Randoiph St. ‘ 
A Philadelphia San Francisco Baltimore n 
( Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., q 
’ 1104 Arch St. 617 Mission St. 29 S. Hanover St. a 
i Factory Representative 0 
a E. B. Hill, 5453 Kenmore Ave. Telephone Ardmore 0897 
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N2 8855—11 in. Grill Plate 


CRYSTAL 
GREEN AMBER 


Hand finished pot glass. 
Brilliantly fire polished: 
Ground bottoms. 


An outstanding séryaec 
number for Clubs, Hotels, 
Restaurants anges 
Rooms. 


Goblets, Tumblers, Jugs 
and other tableware to 
match and harmonize are 
available. 


) . | | ASK THE SALESMAN 
United States Glass Company 
PITTSBURGH, PA. 

Sales Offices in all Principal Cities 


New Designs in Shapes and Patterns Now on View 
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JOHN DAVISON 


INCORPORATED 


14 Barclay Street New York 


Sole Agents for 
THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 


Earthenware Art Pottery 


ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


Handsome Line of 


I Achaia 


with Silk and Parchment Shades 


Whats New in New York Showrooms 


Rosenthal, Thomas, Heinrich and Winter- 


ling and Lockitt Co. Showing New Lines 


Lovely Decorative Effects on Rosenthal and 
| Thomas China 


NE of the salesrooms that the buyer should not 
miss when making up his memorandum of calls 
for the New York market is that of the Rosenthal 
China Corp., and the Continental Ceramics Corp., 149-151 
Fifth Ave., where the well known Rosenthal China and 
Thomas china lines are on view in a great variety of 
carefully selected new designs. The particular feature of 
the Rosenthal line is their beautiful solid ivory body. 
It has taken this factory years of experimenting to per- 

fect this body and they are indeed to be commended in 
their achievement. The warmth and richness of the lovely 

ivory translucency of the ware cannot fail to attract those 
who are appre- 
ciative of the 
beautiful while 
the tastefulness 
of the various 
new decorations 
shown on_ the 

Charming Cor- 
ona shape add 
their share to the 

, great interest be- 


_ing shown in the 
_line. The pat- 
_ terns include de- 
| cals, decals with 
enamels and the 
/famous  under- 
| glaze powder colors. The concern are showing twenty-five 
"new patterns in all eight of which are carried in stock in 
New York. In Thomas china on a white body there is the 
real distinction shown throughout the line both in shape 
and designs that put it in a class by itself for a line that is 
moderately priced. The Empire shape is all that could be 
desired in a dinnerware service it being quite different 
from the ordinary, while the patterns offer one surprise 
after another from a point of originality in coloring, ar- 
rangement and execution. Of the fifteen new designs on 
view nine are being carried in New York for immediate 


delivery. 


Heinrich & Winterling Lines on View 


The showrooms of Heinrich & Winterling, Inc., 49-51 
West 23rd St., offer a real treat to those who visit this 
firm with a view of inspecting their new 1927 sample ot- 
ferings. A feature of the display is a brand new line of 

encrustations with broad ivory borders in widths ranging 
from three eighths of an inch up. There are at least a 
dozen of these new creations which are to be had in com- 
plete services either from stock or import. The flange 


Illustrating the Premier encrustation, one of the charming new stock patterns 


shown by the Rosenthal China Corp., 149-151 Fifth Ave., New York 


of the plate has an eighth inch gold band border and thin 
gold line. At least thirty new patterns in dinnerware are 
displayed all of which are excellent. Their No. 10413 
which is on the Imperial shape is one that immediately 
catches the eye. The decoration is a fruit basket with 
floral garlands extending the full length of the rim and 
spaced equally at five intervals. The colors are combina- 
tions of red, blue, purple and green. An ivory half inch 
band is used on the outer edge of the plate and a thin 
fancy yellow and blue narrow border and thin gold line is 
employed around the rim. Another very pretty number 
is their 10444. This has already found great favor and 
here again a floral garland and basket effect is used. The 
colors of browns, blues and yellows blend harmoniously 
and the decora- 
tion is completed 
with a Grecian 
style narrow 
border and gold 
Ime edge ~ In 
more moderately 
priced —_ dinner- 
ware a large of- 
fering is shown. 
The decorations 
of this group 
lean towards bird 
and flower treat- 
ments the colors 
of which are ex- 
ceedingly _ rich, 
while still others are shown in a simple border treatment. 
One of the features of the display is the introduction by the 
firm of three new shapes. These are the Senta, Empire and 
Parsifal. The Senta is shown on a low footed cover dish 
with flare handles and low knob while the Empire is a tall 
stately shape having a high foot and tall knob with straight 
handles. The Parsifal is entirely different again inasmuch 
as it has twelve panels and a tall dome like cover with a 
tall knob and square heavy handles which stand straight 
out. This shape is one that lends itself in an excellent 
manner to panel style of decorative treatments. 


New Pilgrim Line Shown at Lockitt’s 

The K. P. Lockitt Co., 200 Fifth Ave., who just re- 
cently opened their new showrooms for the trades inspec- 
tion are now featuring an excellent line of kitchen ware 
from the factory of the Morton Pottery Co., Morton, IIl., 
for which they are the New York representatives. Out- 
standing in the display is their Pilgrim line which is 
certainly deserving of attention. This is shown in a soft 
light blue color which is very pretty and is certain to 

(Continued on page 31) 
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CHICAGO OFFICE 


312 THE CHICAGO MARKET 


SOUTH 
CLARK 
STREET 


Reports State Manufacturers Grabbing Up 
Available Exhibit Space 


EPORTS from the headquarters of two mer- 

chandising events to be held in Chicago early 

next year, indicate that the manufacturers are 
taking up the available exhibit space with rapidity. The 
China, Glass and Gift Association Show to be held at the 
Sherman Hotel on January 24 to 29 already have a large 
number of exhibitors booked for their event which is 
drawing wide-spread interest throughout the trade. The 
following week at the Sherman Hotel, January 31 to 
February 5, the Annual Housefurnishing Exhibit will be 
the drawing card which is expected to bring in a large 
delegation of buyers interested in the sort of merchandise 
displayed in the housefurnishing departments and house- 
hold stores. The latter show already has a representative 
list of exhibitors who will display their new lines for the 
benefit of buyers, and more manufacturers are arranging 
to, attend. this .exhibitpeachuday, Details “of the China; 
Glass and Gift Show may be had by addressing that As- 
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Ready for Shipment— 


No. B1121 


ITTTNTOVUUUMEPUNCULOTULUMUACOTOTRUTO CCU TCRUAUUULOVOLURORUTOLORUEMLLR US VOSULULU 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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By | 


J. H. Smyrue, REPRESENTATIVE | 


sociation at 10 S. La Salle Street, Chicago and the head- 
quarters for the Annual Housefurnishing Show, are lo- 
cated at 312 S. Clark Street, Chicago. The latter evemmae 
being conducted by D. E. Crum who was exhibit manager 
for the Glass, Pottery, Lamps and Housefurnishing As- 
sociation when that organization was holding annual dis- 
plays at the Congress Hotel. 


A further gain in business was reported by the large 
department stores on State Street last week. More favor- 
able weather following a week’s rainy spell, brought out 
the public in greater numbers. The celebration held on 
State Street between Lake and Van Buren, upon fhe 
event of the street’s new lighting system, also was re- 
sponsible for bringing many thousands of people into 
the Loop Stores the latter part of last week. 


Steeh Bros., retail store at Mt. Clemens, Mich., have 
announced that they will rebuild following the recent fire 
which damaged their building. 


Earl W. Steinbeck, head of the Steinbeck Company, 
74 E. Roosevelt Road, Chicago, was elected president of 
the Gifts Art Wares & Novelties Association at the an- 
nual meeting of that organization held last week. He 
succeeds W. C. Owen, who has been president for almost 
five years and largely responsible for the big success of 
the Chicago Gift Shows held each August in Chicago for 
the past five years. Mr. Owen will continue as a mem- 
ber of the Board of Directors of the assocation. Bén 
Marcuse, head of the Industrial Trading Co. was elected 
first vice-president, the position formerly held by E. W. 
Steinbeck. Other officers reelected for one year were Wal- 
ter Larsen, Regal Art Co., 2nd vice-president, Mrs. E. B 
Leavitt, 3rd vice-president, Malvin Flesham, treasurer 
and Louis Kollish, secretary. 


The Chicago offices of the United States Glass Co. 
are now featuring the new Ebon-Gold-Block decoration 
on black stain glass. Candle sticks in this are very ef- 
fective and a wide variety of novelty and decorative glass 
ware is now offered in the new decoration. 


The A. E. Hull Pottery Company of Crooksville, GF 
has just established a Chicago office under the direction 
of G. W. Worthington, who will maintain a display in the 
Morrison Hotel, room 526. The line is composed of kit- 
chen and ornamental numbers in pottery and stone ware. 


shades and novelties. 
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WHAT TO BUY 
AND WHERE Ta 
BUY IT IN — 


FOSTORIA GLASS CO. EARL W. 


Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown Ph 
Etchings, Cuttings one 


and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. Sesrine, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 


This << 


for rates. 
Room 930 


A new display room, devoted principally to housefur- 
nishing lines, has been opened in the Shops Building, 17 
N. Wabash Ave., Mr. I. Plaut is in charge and the Ben 
S. Loeb housefurnishing line made in New York City, 
will be on display for the inspection of visiting buyers. 


at’ 77 W. 


an Illinois 


The Minerva Factories, Inc., Room 1018 
Washington St., received a state charter as 
corporation recently. The capital of the company is placed 
at $2,500 and the business is that of manufacturing lamps, 
E. Carlson, N: M. Petersen and 


_E. A. Raymond are the incorporators. 


The Acme Furniture Co., 447 Collinsville ave., East 


St. Louis, Ill., is a new retail concern incorporated with a 


capital stock of $3,000. The owners are R. H. Rodawald, 
Elmer Menard and Daniel G. Wurst. 


Figures made public last week show that the September 


sales of The Fair, Chicago department store, were $2,065,- 


| 


CHICAGO 


NEWTON AND 
ASSOCIATES 

IMPERIAL GLASS CO. 

ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. 


card’”’ can be made to yield 
big dividends. Phone Wabash 0860 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 
Phone: Central 3236 


Studios, Lamps and Shades. 


pees ee 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


699. A total of $500,000 in sales in one day during that 
month is said to be a record among the sales of Chicago 
department stores. Sales for September were 13.36 per 
cent higher than the same month a year ago, while the 
total gross sales from the first of the year until the first 
of October are 2.4 per cent ahead of the same period for 


1925. 


A. V. Beotter Manufacturing Co., well known in the 
lamp fitting business has filed papers with the Secretary 
of State for a change in the name of the company to 
the Albrecht-Frahm Company, Inc. Offices and factory 
are located at 612 S. Canal Street, Chicago. 


The capital stock of Albert Pick & Co., now part of 
Albert Pick & Barth Co. has been increased from $13,- 
000,000 to $17,200,000. 


IX. L. Kneale has opened a retail shop in Carroll, Ill, 
where he carries.a line of china, glassware and art goods. 


Quantitative Increase in Exports im the Fiscal Year 1925-26 


E. D. Durand in Commerce Reports. 


Although the money value of the exports of the United 


States in the fiscal year 1925-26 showed a slight decline, 


breaking the record of uninterrupted gains since 1921-22, 
a careful calculation just completed shows that this was 
Wholly due to a lower price level and that quantitatively 
the increase has been in fact unbroken. The value of do- 
mestic exports during the fiscal year ending June 30 last 
was 2.6 per cent less than the year before, but a weighted 
average of the prices of export commodities shows a de- 
crease of nearly 4 per cent in this respect, so that there 
Was an actual quantitative gain of between 1 and 2 
cent in our export trade. 

This decline in the average prices of exported commod- 
iti€s set in with the last quarter of the calendar year 1925. 
For. approximately two years preceding that time there 
had been very little variation in the export price index. 
Taking the average prices of the three years 1923.to 1925 


per 


as a base, the index for the third quarter of 1925 was 
100.8. In the last quarter it fell to 97.3, in the first 
quarter of 1926 to 94.9, and in the April-June quarter to 
93.7. The decrease in the price index is largely attrib- 
utable to lower prices of cotton, although a number of 
other important commodities also show some decline. 

It may be noted further that the only major commod- 
ity to show a large decrease in quantity exported during 
the fiscal year 1925-26 was wheat, the crop of which in 
1925 had been exceptionally poor. If the trade in wheat 
were eliminated, our exports in the fiscal year would have 
shown a very considerable quantitative increase. 

In contrast with the fall in average export prices, the 
average prices of our imports were higher in the fiscal 
year 1925-26 than in the year preceding. The advance 
was in the neighborhood of 5 per cent. The increase in 
the money value of imports was nearly 17 per cent, but had 

(Continued on page 31) 
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Thomas China 


CONTINENTAL CERAMICS CORPORATION 


takes pleasure in announcing to the trade that 


SIX 


unusually attractive new stock patterns have been added to the 
very popular ones introduced last year. The trade has made 
this imperative, because apart from the beauty of the 


THOMAS body and the attractive decorations, the public 


prefers 


CNPOLPENMPENPEM ONO OLPOVONPOMNENPOAONOLPOAVOLPS NOL SLNOMPSL NOL NOLPNGL 


Thomas Empire Shape 


This shape with its rich gold treatment places this popular 
priced dinnerware in a class by itself. 


The happy combination of 


Thomas Patterns and Empire Shape 


mean increased turn overs in the China Department. 


BEAPEAPEAPEAPEA EAC SOA SOA OA SOAPEAPONPS 


Continental Ceramics jCorporation 


149-151 Fifth Avenue 


Corner 21st Street, Ninth Floor 


New York 


EAD EEA ENPENPELVEAPENPSANEA OPEN GL 
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21, 1926 CROCKERY AND GLASS JOURNAL 


% ROSENTHAL 
Resethel — [yory China 


The discriminating American public has shown its decided 
preference for the new 


Rosenthal lvory Body 


Due to the overflow of orders which we have received 
our present tremendous stock of EIGHT 


Rosenthal lvory Patterns 


is being taxed to utmost capacity. 


We shall, therefore refrain temporarily from advertising this 
outstanding and radically different product in order to allow 
our factories to catch up with the demand. 


We lament the fact and realize our inability to reach every- 
one through personal representation and, therefore, samples 


of our 
Eight 
Ivory Stock Patterns 
will gladly be sent upon request 


The 


Rosenthal China Corporation 


149-151 Fifth Avenue 


Corner 21st Street, Ninth Floor 


New York 


Riera 
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Spode’s Dresden Rose 


The accompanying illustration shows Spode’s “DRESDEN ROSE” pattern on bone china. The shape is 
considered a classic in English China, and was originally modelled for the Duke of Sutherland from a 
famous old silver service. 


The applied decoration is painted in warm rich enamel sprays, the edge and handles being lined with best 
burnished gold. 


Stock carried in New York City Send for samples and prices 


Copeland & Thompson, Inc., 206 Fifth Avenue, New York 


American China 
for 
American Homes 


bs - INCORPORATED 1903 sta a 
Albright @ 11 } a MANUFACTURERS OF HIGH GRADE DINNER WARE 


CARROLLTON, OHIO 
for the Jobber and Syndicate Buyer 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


Three Shapes 


Glendere¢o.) ine soe ee ete fancy 
Highland 22. Saree on eae plain SEMI - SQUARE —— PLAIN EDGE 
Pilgrini "eee. (eee eee octagon 


E offer to the Department 


Send for Catalog and Illustrations Store Trade highest qual- 


ity ware and distinctive decora- 


Albright China Go, tions in commercial borders. 


Prompt and courteous service. 


Main Office 
Carrollton, Ohio 
Representatives 
Factories ; HERBERT K. CONNOR CHAS. A. WEIDEMANN 
Carrollton, Ohio Scio, Ohio East West 
14 Kilns 9 Kilns | ROY E. HENDERSON 


President 
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Study Made of Pottery Industry 


Bulletin 412 of the Bureau of Labor Statistics which 
shows the results of a study of the pottery industry in the 
United States is now available for distribution. The study 
was limited to potteries engaged in the production of semi- 
vitreous or vitreous general ware which means tableware 
almost entirely. 

The distinction between semi-vitreous ware and vitre- 
ous ware depends in part on the material used and in part 
on the temperature in firing. In general semi-vitreous 
ware is made for use in the home and vitreous ware for 
hotels and restaurants, although some hotel ware is made 
in semi-vitreous plants. 

The potteries included in the report are located in Ohio, 
New Jersey, Pennsylvania, New York, West Virginia, 
Maryland, Tenessee and Virginia. 

The average earnings per hour by occupations for males 
in the semi-vitreous plants range from 32.5 cents for straw 
boys to $1.273 for boss bisque kiln placers, and for females 
from 24.8 cents for dusters to 52.8 cents for gilders and 
liners. In vitreous plants the average hourly earnings for 
males range from 29.2 cents for turners’ spongers to 
$1.249 for boss bisque kiln placers, and for females from 
23.5 cents for gold stampers to 63.5 cents for gilders and 
liners. 

The nominal full-time hours of operation of the great 
majority of the potteries are 9 per day except on pay Sat- 
urday, when 8 hours constitute a day’s work. In actual 
practice a large number of employees, especially piece 
workers, work less than 9 hours per day. Some divisions, 
especially the dipping room, clay shop, and kilns, frequent- 
ly do not work more than 6 or 7 hours per day. 

At the time of the study trade was slack and there was 
considerable lost time. Male employees in all occupations 
combined in semi-vitreous potteries worked an average 
of 74.4 hours in the two weeks period studied and earned 
in that time an average of $52.44. Females averaged 
69.0 hours in the two weeks and earned an average of 
$26.54. Males in vitreous plants averaged 83.5 hours and 
$53.25, and females averaged 77.4 hours and $25.47. The 
reason for the difference in the earnings of males and 
females is that very few females are employed in the high 
skilled and high paid occupations. 

In 1912-13 the Bureau of Foreign and Domestic Com- 
merce of the United States Department of Commerce 
made a study of the pottery industry and in its report 
shows average hourly earnings by occupations. A com- 
parison shows that hourly earnings in the pottery industry 
as a whole have more than doubled in the 12-year interval. 
As examples, the earnings of jiggermen in semi-vitreous 
potteries increased 98 per cent, sagger makers, 112 per 
cent, dippers 98 per cent, bisque kiln placers 120 per 
cent, and dressers 114 per cent. 

It is of interest to note that while the earnings of the 
jiggermen increased 98 per cent, the rate for jiggering a 
standard size dinner plate increased only 61 per cent, and 
that while the earnings of bisque kiln placers increased 
120 per cent, their piece rate increased only 68 per cent, 
the increase in earnings being due to speeding up in pro- 


‘trade, were larger in September than a year ago. 
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duction per man per hour as well as increases in piece 
rates. 

The speed of the workmen in a pottery is noticeable 
even to a casual visitor. Some idea of this may be gained 
from the fact that 58 crews in semi-vitreous potteries each 
consisting of a jiggerman, a batter out, a mold runner, and 
a finisher, with a clay carrier about one-eighth of his time, 
formed or shaped an average of 337 plates 9 inches in di- 
ameter, per hour, per crew; and that 42 crews each con- 
sisting of a jiggerman, a baller, a mold runner, and a clay 
carrier about one-eleventh of his time, formed or shaped 
an average of 636 ordinary sized tea cups, per hour, per 
crew. 


Preliminary Summary for September 


Business activity in September continued to register 
gains over the corresponding period of last year, accord- 
ing to preliminary figures covering the first three weeks of 
the month, according to the United States Department of 
Commerce's Survey of Current Business. Larger produc- 
tion of bituminous coal, beehive coke and petroleum was 
recorded than a year ago, while lumber output showed a 
decline. New contracts awarded for building construc- 
tion showed little change from the level of a year ago. 

Receipts of wheat were on about the same level as last 
year, while cotton receipts were running smaller. Re- 
ceipts of cattle were larger than in August, 1925, while 
hog receipts showed a decline. Wool receipts at Boston 
were running lower than last year. 

Wholesale prices were stronger than in July, but were 
still below the levels of a year ago, with cotton prices 
showing a decline from both periods and iron and steel 
prices, an increase. 

Check payments, indicative of the general volume of 
Dis- 
tribution of goods, as seen from figures on carloadings, 
was higher than at any time on record. Interest rates, 
both on call loans and time funds, averaged higher than 
in either the previous month or September, 1925. The 
Federal reserve ratio averaged lower than in August, but 
was on about the same level as a year ago. Loans and dis- 
counts of Federal reserve member banks reached their 
highest since these figures became available. Stock prices 
showed little change from the previous month but were 
higher than a year ago. Business failures were less nu- 
merous than in either the previous month or September, 


1925 


Jumbled Type 


In the October 7th issue of the CRocKERY AND GLASS 
JouRNAL there appeared an item announcing the Golden 
Jubilee Sale of the Fair Store, Chicago, Ill., marking 
the store’s fifty-first anniversary. The item further stated 
that “Pete” Rinkin was planning this event. 

The store’s Golden Jubilee was held last year, the 
sale, however, marks the store’s fifty-first anniversary. 

“Pete” Rinkin is buyer for the Boston Store and never 
has been connected with the Fair. 
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October Will Determine Business Situation 


October, which begins the final quarter of the year, will 
probably decide whether this present period of well sus- 
tained prosperity has begun to give way to a long, slow 
decline in business, or whether instead this span of good 
times is to be still further extended, states the Cleveland 
Trust Co.’s Better Business Bulletin. If there is but 
slight increase in trade and industry, transportation and 
finance, during this month, then the tops of this business 
cycle, and of this stock market are probably behind us. 
If, however, the records of the month show still greater 
figures for such business indicators as iron and steel out- 
put, building construction, automobile production, car load- 
ings, and bank debits, then we may well conclude that this 
period of active business expansion is to have still another 
lease of life. 

This tenth month of the year normally has crowded into 
its 31 days greater volumes of industrial production, of 
commercial transactions, of transportation, and of financial 
operations than has any other month in the year. Business 
usually slows down decidedly in the winter, and somewhat 
in the summer. It is active in the spring, and it reaches the 
top of its high tide in October. This year there was 
little or no summer lull. Business went forward in ex- 
ceptionally large volume, and if it still has such impetus 
and momentum as to make new high records this month 
it will probably prove to be the case that a good winter 
season, and a spring time of still further business expan- 
sion are ahead. The prospects for this sort of a rosy 
development seem rather remote. 

If the events of this autumn indicate that the top of 
the present business cycle is behind us, and that declining 
trade, and industry, and transportation are in prospect, 
we may be rather confident that the recession will be grad- 
ual rather than drastic, and protracted rather than brief. 
The reason for this is that there is no credit stringency 
in prospect, and because this is so, no sudden decline in 
business activity is likely. 

The history of American business during the past 50 
years shows that sudden declines in business and indus- 
trial activity have come when there existed a genuine 
credit stringency. The slow and gradual recessions have 
been less numerous than the sudden ones, and without ex- 
ception they have started, and run their courses, in times 
of relative ease of credit. Short-time money rates are at 
present well above their levels of last summer, and still 
further above their figures for last year or the year be- 
fore. It seems probable that they will remain about as 
they are for some weeks to come, but it is not at all prob- 
able that anything like a credit stringency can develop. 

What is apparently happening is that there now exists 
a less favorabe balance of conditions among the funda- 
mental factors that constitute the sound basis for a period 
of sustained prosperity than did exist last year and the year 
before. The change has come gradually, and it will prob- 
ably continue still further. Its symptoms are to be noted in 
stiffer money rates, declining foreign trade, lessened de- 
mand for building construction, increased competitive 


price-cutting in the automobile industry, and falling pur- 
chasing power in the agricultural sections. For these rea- 
sons it seems probable that few notable new high records 
will be made this October, and that despite the prospects 
for unsurpassed good holiday trade, the activity of indus- 
try in general, and of the heavy industries in particular, is 


more likely to be entering upon a decline than to be start- 


ing on another long advance. 


Last year was a highly profitable one for American 
industry in general, and this year promises to be even bet- 
ter. Nevertheless, such generalization should not be inter- 
preted to mean that good times result in prosperity for all 
lines of industry, or that, conversely, hard times are hard 


forall. 


The fortunate fact is that the profits of diverse 


sorts of manufacturing and trade do not all increase or 


decline together. 


In the diagram the heavy lines show the varying profits 
over the past seven years of six groups of companies, 
including in all some 46 leading firms. 


Mail Order Business Increases 
Following will be found a summary of sales of mail- 
order business houses and chain stores for August, 1926, 
with comparisons for the preceding month and the like 


period a year ago: 


Mail-order Aug., 1926 Aug., 1925 July, 1926 
Sears-Roebuck ....... $19,604,621 $16,946,972 $20,011,479 
Montgomery Ward 12,667,432 11 801,892 11,983,553 

BOG Mure ier concn $32,272,053 $28,748,864 $31,995,032 

Chain stores 
F, W. Woolworth . $19,015,330 $18 781,293 $19,395,272 
prio KPeSeO 9, be aon. 8,713,235 8,178,457 8,885,875 
TC ek euipeye g65.4 5: 8,083,337 6,582 140 8,326,839 
McCrory Stores) a. ee 2 493,161 2,329,191 2,459,339 
ec Wy Stores fe.) 702,617 622,305 789,114 
Beane Drug i.e an, 501,562 412,223 519,713 
cISNer Bross), . ce « 339,374 233,791 345,192 
Fannie Farmer ....... 228,782 192,380 208,475 
Bee tise KGeSS, Use so ae 3,853,909 3 380,698 3,696,118 
(Chanilltahsy Ch aroie see or aeeno 2,189,487 2,108,806 2,050,235 
Wier aaGra tt aut canal 2,005,984 2,005 984 2,416,604 
Southern Dairies ..... 1,233,201 986,466 1,358,457 
WavidsPender st... 813,013 691,056 932,440 
MGETO. Stores O. eae. sak 800 932 663,670 830,927 
Silver Bros. :......... 314,299 248470 399.212 

(Rotal tan e eatiae ss $51,288,223 $47,416,930 $52,613,812 
(Grandmtotalmner eee $83,560,276 $76 165,794 $84,608,844 
Eight months Change. 

Mail-order 1926 1925 % 
Sears-Roebuck: ae .tence $166,237,923 $152,262,838 1 92 
Montgomery Ward ..... 119,867,685 105,070,429 1 140 

Be en a ee $286,105 608 $257 ,333,267 1 Li 

Chain stores 
F, W. Woolworth ..... $145,614,497 $137,907,303 1 (5a 
Seo Koresee Wark, yank 67,436,417 60,343,014 1 Li 
pe COmePenncyetersn.. ee 62,483,198 48 133,879 tr 29.8 
McCrory. Stores) (2. 4... 19,153,070 16,559,145 1 154 
ere EW  GFandR ee cca 5,894,322 4,446,463 I “og 
Reoplesm Dnt mires 3,859 490 3,410,126 1 132 
INGISnemmorose mEaeee aot 2,154,685 327,051 1 622 
Rane Matinet meres sae ee 1,950,351 1,448,816 1 34 
Se We hl eG? Bay Randi oat 29,238,140 25 758,992 1 dee 
CBinidSte Comins atays scoters 16,876,955 15,559,317 1 om 
Nek le: Gtante. ve ee. eo. 19,183,278 16,413,472 tr 16.0 
Southern Dairies ....... 7,854 730 6,100,691 I em 
Davids Pender ems. ee 6.784,911 5,206.236 { 306 
MIGSROY GS WOES Goes dnd oe 5,927,608 4,582,549 t 29.6 
Silver roScme cpm: Fer 2,470,412 2 217,052 1 Toe 
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Glass Lamps 


IN A GREAT VARIETY 
OF SHAPES, DESIGNS, 
COLORS AND PRICES. 


Early American 


and tall slender graceful 
lamps in light and pol- 
ished mitre cuttings in 
crystal and colors are best 
sellers in representative 
lamp departments at the 
present time. 


SAMPLES WILL 
BE se NY. EX- 
PRESS PAID. 


PRODUCT 


A MORECROFT 


Ideal Cut Glass Co. 


F. L. Morecroft, President 
Canastota, N. Y. 


A Colorful Vanity Set 
to Retail for $1.00 


HE decoration of the No. 2001 Vanity 
Set is an eye catching combination of 
brilliant colors, red, yellow, blue and black. 
Three useful pieces that you can retail at 


profitable low prices in big quantities. 


Packs 12 dozen per bbl. 
Shipping wt. 160 lbs. 


THe New MARTINSVILLE GLASS MF6.Co. 


Nrw MARTINSVILLE,W. VA. 


CROCKERY AND 
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GLASS JOURNAL 


From FAR AWAY JAPAN 
Opjects OF ART HAVE ARRIVED 


Ricut KINDS THAT SELL AT ONCE 


YULETIDE SEEMS TO BECKON 
Op STOCKS CALL FOR NEW 


Unirep TOGETHER “BRING HOME 
THE BACON” 


This is the last call before the 
cream of our new importations is 
entirely skimmed. 


CATALOGUE ON REQUEST 


MOGI MOMONOI & CO. wwe. 


Importers of Japanese Goods 
105-107 East 16th St. 
NEW YORK 


CHICAGO OFFICE 
Mallers Bldg., 5 So. Wabash Ave. 
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New York Imports 


October 14 
S. S. American Shipper from London 
Davies, Turner & Co., 2 cases earthenware 


S. S. Havre Maru from Kobe, Japan 
Wanamaker, J., 5 cases earthenware 
From Nogoya via Yokkaichi 


Ross, H., Co., 15 cases earthenware 

Bloch, L. D., & Co., 284 cases porcelain and earthenware, 10 
cases’ porcelain 

Taiyo Trading Co., 85 cases porcelain 

Mogi Momonoi & Co., 2 cases lacqueredware, 122 cases porce- 
lain and earthenware 

Byrnes, W. J., & Co., 18 cases porcelain 

Haruta & Co., 115 cases porcelain and earthenware 


From Yokohama, Japan 


Kresge, S. S., & Co., 34 cases glassware 

Morimura Bros., 39 cases woodenware, etc. 

Mogi Momonoi & Co., 47 cases curios 

Five Seas Trading Corp., 45 cases glassware 

Woolworth, F. W., & Co., 5 cases toys, 33 cases glassware 


S. S. Pipestone County from Havre, France 


Andrews, D. C., & Co., 7 cases earthenware 

New York Mdse. Co., 27 cases glassware, etc. 

Stern Bros., 5 barrels earthenware 

Ovington Bros., 13 cases earthenware, 3 cases glassware 
American Shipping Co., 53 cases earthenware 

Levy Bros. China: Corp., 12 cases crockery 
Schakman, B., & Co., 1 case crockery, 11 cases toys 
Mitchel-Bissell Co., 11 cases crockery 

Heinrich & Winterling, Inc., 29 cases crockery 

Straub, P. A., & Co., 20 barrels crockery 

Globe Shipping Co., 10 packages earthenware 
Rehberger & Saul, Inc., 7 cases crockery 

Butler Bros., 385 cases toys, crockery, etc. 

New York Merchandise Co., 433 cases toys, crockery 
Goetz, O., 52 cases crockery 

Lazarus & Rosenfeld, 1 case toys 

Rehberger & Saul, Inc., 27 cases toys 


October 15 


S. S. Westphalia from Hamburg, Germany 
Silverman, F. P., 4 cases glassware 
Benziger Bros., 3 cases china 
Ruhe, F. H., 37 cases hollowglass 
Atlantic Forwarding Co., 12 cases hollowglass 
Weiss & Biheller, 13 cases glassware 
Eimer & Amend, 19 cases earthenware 
Henningson, F., Co., 22 cases earthenware 
Owen, W., 1 case crockery 
Morris, Mann & Reilly, 6 cases crockery 
Straub, P. A., & Co., 16 cases glassware 
Block, J. L., & Son, 5 cases crockery 
Gallagher & Ascher, 6 cases crockery 
Boregteldt, G., & Co., 9 cases crockery, earthenware 
Wolf, L., & Co., 63 cases toys 
Plummer, W. H., & Co., 26 cases earthenware, hollowglass 
Reimer, F. C., & Co., 64 cases crockery 
Berner & Co., 1 case crockery 
McFaddin, H. G., & Co., 48 cases lamp shades 
Atlantic Import Co., 10 cases lamp shades 
lirsch, J. B. Co 5S cases classware 
Modern Braid Co., 41 cases glassware, crockery 
Order, 1 case porcelain 


S. S. Baltic from Liverpool, England 


Davis, Collamore & Co., 3 casks chinaware, 1 cask glassware 

Wanamaker, J., 1 cask earthenware 

Bernard, J. E., & Co., 1 cask earthenware, 1 crate earthenware 

Rowland & Marsellus Co., 6 crates earthenware, 1 cask glass, 
1 cask china 

Edmiston, H. C., 7 packages crockery 

Borgfeldt, G., & Co., 1 hogshead earthenware, 1 create earthen- 
ware 

Plummer, W. H., & Co., 1 cask china, 2 hogsheads earthenware 

Gerlach, F. C., 11 hogsheads earthenware, 3 casks earthenware 

Fondeville, A. J., & Co., 10 packages earthenware 

Maddock & Miller, Inc., 3 casks china, 26 packages earthenware 

Gimbel Bros., 2 crates crockery 

Tiffany & Co., 3 casks earthenware, 1 cask china 

Boote, E., 8 packages earthenware, 4 packages china 

Lazarus & Rosenfeld, 28 crates earthenware 

Meakin & Ridgway, Inc., 13 casks china, 32 packages earthen- 
ware 

Plummer, W. H., 2 casks china 


j 


S. S. Homeric from Southampton, England 


Haviland China Co., Inc., 27 casks porcelain 
Streiff, C., 21 casks porcelain 

Vogt & Dose, 18 casks porcelain | 
Tharaud, J., 11 casks porcelain 
Wanamaker, J., 8 casks porcelain 
Downing, R. F., & Co., 8 casks porcelain | 
Mallory Line, 1 cask porcelain 


October 16 


S. S. Calcutta Maru from Kobe, Japan 


Mogi Momonoi & Co., 20 cases curios, 3 cases earthenware 
Ross, G., Co., 2 cases woodenware, 7 cases earthenware 


From Yokkaichi 


Loeser, F., & Co., 5 cases porcelain 

Butler Bros., 11 cases porcelain 

New York Mdse. Co., 74 cases porcelain, 2 cases antimony ware 
Tuska, A. L., Son & Co., 63 cases porcelain and earthenware 
Thomsen & Co., 10 cases porcelain 
Woolworth, F. W., & Co., 118 cases toys, porcelain, etc. 

Kress, S. H., & Co., 24 cases porcelain 

New York Mdse. Co., 18 cases earthenware, 69 cases porcelain 
Momonoi & Co., 1 case lacquered ware, 100 cases porcelain 
Haruta & Co., 122 cases porcelain 

Mohawk Novelty Co., 5 cases porcelain 

Byrnes, W. J., & Co., 25 cases porcelain 

Woolworth, F. W., & Co., 65 cases glassware 


October 18 
S. S. Isthia from Genoa, Italy 
Order, 5 cases glassware 
Granata, G., & Co., 19 casks earthenware 
Galassi Co., Inc., 60 casks earthenware 
Sullivan, W. C., & Co., 1 case earthenware 


S. S. Mauretania from Southampton, England 


Saks & Co., 1 case earthenware, 1 case glassware 
Bane & Hill, 3 cases glassware, 1 case china 


October 19 
S. S. Vincent from Havre, France 


Herbert Neuwirth, Inc., 1 case chinaware 
N. Y. Mdse. Co., 26 cases glassware 
American Shipping Co., 7 cases earthenware 
Abraham & Straus, 2 cases glassware 
Ruegger, C. R., 1 case earthenware goods 

S. S. Duillo from Naples, Italy 
Order, 24 cases earthenware 
Andrews, D. C., & Co., 12 cases glassware, etc. 
Michaehen, L. A., 1 case porcelain 
Cofod, A. J., Co., 4 cases china, 4 cases pottery 
Overton & Co., 1 case china 


-S. S. Karpfanger from Hamburg, Germany 


American Express Co., 14 cases hollowglass 

Chatham & Phoenix Nat. Bank & Trust Co., 39 cases crockery 
Lunham & Reeves, 1 case earthenware 

Basch, S., Import Corp., 100 cases earthenware 

Weiss & Biheller, 164 cases glassware 

Weiss & Biheller, 50 cases glassware 

Silverman, C., 16 cases toys, crockery 

Phoenix Shipping Co., 3 cases crockery 

Vandeerift, F. B., Co., 18 cases porcelain 

Frankel, J., & Co., 58 cases toys, glassware, etc. 


S. S. President Harding from Bremerhaven, Germany 


Transatlantic Shipping Co., 2 cases earthenware 
Barth, L., & Co., 19 casks crockery 
Tomby, B., & Co., 7 casks crockery 
Grant, W. T., Co., 59 cases toys, glassware, etc. 


October 20 
S. S. Berlin from Bremen, Germany 
Borgfeldt, G., & Co., 6 cases glassware 
Irwin, J. D., 11 cases crockery, holloweglass, etc. 
Page-Madden Co., Inc., 13 cases earthenware 
Globe Shipping Co., 4 cases hollowglass 
Kuyper, P. C., & Co., 3 cases hollowglass' 
Sullivan, W. C.,, & Co., 48 packages china 
Phoenix Shpeg. Co., 17 cases crockery, glassware, etc. 
Borgfeldt, G., & Co., 96 cases toys, crockery, etc. 


S. S. Albert Ballin from Hamburg, Germany 


Bengol Trading Corp., 9 cases glassware 

Atlantic Fwdg. Co., 16 cases hollowglass 

Straub, P. A., & Co., 6 cases glassware, 1 case china 
Davis, Collamore & Co., 6 cases hollowglass 
Borefeldt, G., & Co., 3 cases glassware 


(Continued on page 30) 
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What’s In A Name? 


Shakespeare once wrote an im- 
mortal line “that a rose by any 
other name would smell as 
sweet.” 


Perhaps a rose labelled “an 
onion” would smell just as sweet if 
called by its right name—we can 
not say. 


But we do say without hesitancy 
that the fact that the CROCKERY 
AND GLASS JOURNAL is fifty-two 
years old and the best known pub- 
lication in the trade makes its 
name important and the journal 
itself a valuable advertising me- 
dium for the crockery and glass 
manufacturer. Certainly there is 
much in a name after all. 


A post card request 
will bring our rates 


Crockery and Glass Jowrnal 
45 East 17th Street oe New York 
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This winter more women will entertain 


; / = No. 8021 is a Heinrich mas- 
and most women will want fine china terpiece, on the beautiful 
Manchester shape. 

The unerring accuracy with 
which this fine line pattern is 
applied is a great achieve- 
ment in the art of china 
making. 

Thousands of people have 
demonstrated their liking for 
the classic Greek key pat- 
tern, the simplicity of the 
black and gold color scheme, 
the richness of the half matt 
gold handles. 


See for yourself. Send for samples. 
Original packages available at 
once, as well as open stock. 


HEINRICH & COs> 
mark is an 
Assurance of Quality 


HEINRICH & WINTERLING, wwe. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China. 
ENTIRE FIFTH & SrxtH Froors ~ 49-51 West 23RD STREET, NEW York Ciry 


“Pott d Porcelain’’ 
otrery an orceiain oC : Di Pe 29 
Ruieredencianrenield CTOQMIC *i/C 
eee Copyrighted 
GIP cgi an nity aces Bite et ie al Sefer P ALO HG ATEAC Ss 
and others 
This is a book that every domestic potter should 
have. The illustrations alone would well repay A practical, concise treatise of 
them for the outlay. Ceramic words, terms, uses and 
It contains a list of over 300 Ceramic Factories, practices for the daily use of the 
with short historical accounts clear and concise, factory man, superintendent, sales- 
descriptions of peculiarities of parts, glaze and man and retailer. 
colorings. An education for anyone con- 
For a collection the book is invaluable as it will nected with the trade. 
save an amateur from many pit falls. a 
The chapter on “Values and Prices” has been Price $2.00 Per Copy 
rewritten and brought up to date and there is a ConveniontiPockst"Sint 
new index arranged on a novel plan so that marks 
can be readily identified. ; 


Price $9.00 


—— Demarest Publications, tv. 
The Crockery & Glass Journal Publishers 


47 East 17th Street 45 East 17th St New York 
New York, N. Y. © rte wie 


} 
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Glass Imports and Exports 


Government figures on this country’s glass and glass- 
ware imports and exports have been reported in the 
Monthly Summary of Foreign Commerce, issued by the 
Department of Commerce. First presented are the im- 
ports in comparative columns for the eight months end- 
ing with August, 1925, and the same period of 1926: 


Articles 1925 1926 
MELAS Se aires 6 cose vs % oie ao bna ole 0 5 $1,762,681 $ 2,198,186 
MMEEMNUNSIIVETEd .. 65... eect rete ee 5,432,624 6,026,241 
a aR Unik Fe) 6 ie 386,618 376,494 
Containers—Bottles, vials, etc. ...... yale 189,767 
Table and kitchen utensils........... 80,365 53,870 
MTGE CECOTALEd c5 05 lice ect k eee eas 1,343,813 1,728,569 
RUMMMECEEETSOTIAMICTICS ... 0b ccs cs Sele a eae 735,364 1,012,899 
mips and electric lamps /...%........ 129,107 141,621 
mummmmeys; plobés, etc. ..5..2)....005- 725,571 680,619 
Articles and utensils for chemical and 

BTM IACTIOSES! Of, ace csicl dc les cars Seles 217,793 374,374 
oP Rie ie) 708,129 919,881 
BROtALSHe ta dates $11,639,198 $13,702,521 


During the eight months ending with August, 1926, 
54,089,062 pounds of cylinder, crown and sheet glass un- 
polished came in, valued at $2,198,186; compared with 
33,301,476 pounds, valued at $1,762,681 during the corre- 
sponding period ending with August of the previous year. 

Ending with August, 1926, 18,255,361 square feet of 
plate glass, valued at $6,026,241 were landed in this coun- 
try during the eight months, in comparison with 11,878,789 
square feet at $5,432,624 in the same period in 1925. 

The value of imports during the month of August, 1926, 
is here compared with the same month of 1925: 


. Articles 1925 1926 
Meetdow “elasé <../0...... ict cen ae $161,515. $ 222.736 
MICA, CEC. 6. acco fs dine els cence Cone 43,111 28,248 
BIGUVEPED: 5. ore ccc env etes 533,636 732,156 
MMMEENT 1G CLC, oc. ks ae ttc vi webin ne 14,529 21,923 
MN UEHCISUS (oe ela cee ces 21,929 8,829 
MIEEIECEOCATEC 62... oe cece occas. 236,500 300,992 
BeemLeOMmOniatmients, €€C. ...0cccesacesess 219,222 209,614 
Mumrrieriamip Diulbs’ ..°..-. 2... cases ee wee es 8,926 14,585 
Meaimineys, globes, shades .............. oy 78,859 
Chemical, scientific and experimental. . 41,112 38,383 
SS TS er 124, 629 112,050 
ED Gita Gare e vere canes eras ces $1,482,680 $1,768,375 


In August, 1926, there were 2,214,876 square feet of 
unsilvered plate glass, valued at $732,156 imported, com- 
pared with 1,174,536 square feet, valued at $533,636 for 
the corresponding month of 1925. 


Marion Talley never would have scored her triumph had 
she sung behind the back drop. Neither will your product 
sell as it should until the audience can see it. 


Sign up with a good producer—Robert Rawsthorne Com- 
Many, for instance—and bring your wares into the spot- 
ight of public acclaim. 


Photo-Engraving, Illustrating, Photography, Advertising 


| ROBERT RAWSTHORN E CON I PAN ye 


Twenty-nine 


Window glass was imported during the month of 
August, 1926, to the amount of 6,815,768 pounds, valued 
at $222,736, compared with 2,934,816 pounds, valued at 
$161,515 in August, 1925. 


GLaAss Exports or 8 Montus CoMPARED 


Exportations of glass and glassware during 8 months 
ending with August, 1926, compared with exports for the 
corresponding months of the previous year, are as follows: 


Articles 1925 1926 
Mlgioclonny J&EISEN 5 peut c ck ROC earn Peels 516 -$02120-255 
PEA emITES UI WGECU Miri cies © oie 5 bie ee oe 265,221 197,813 
QOtherewindowmaud. plate. 25.4... 600 vans 175,099 162,688 
Bottlesw vials cand jars ................ 2,007,990 . 1,966,948 
IP eiweeit MO AL Mee Bets eA) ersv34eics 6 eave ecw «3 54-4526 L.072.223 
(EMTKE VGN GUNVERCRT TALON IY 2B 5 Ate 102,043 117,380 
GE lrammenacw a1 pee LO WC Se cpca se: 3 scr jo o6op01 vit a, 2 239,772 279,635 
(GIOD GSM CONG HACE Siler. vec a bye eccad eae e 320,789 368,660 
(GhlemiCuMmeclaSSWiaAlee welts > ss ctdiacee Gass 124,125 132,720 
Plectricaeolass Wale re nsec. tk cece st cade 187,066 337,497 
(GXANSe JOC) on d&.0.o CUO MCR oe 953,724 1,133,298 

MoO talsteraanar ep OLO: 633,432 $5,889,117 


Exportations of window glass ae eight months 
ending with August, 1926, totaled 21,417 fifty-feet boxes, 
valued at $120,255 compared with 18,114 boxes, valued at 
$103,251 during the corresponding period a year earlier. 

Plate glass unsilvered was exported to the amount of 
775,5/2 square feet, valued at $197,813 during the eight 
months ending. with August, 1926, in comparison with 
954,622 square feet, valued at $265,221 exported in the 
corresponding period of 1925. 

_ Other window and plate glass n. e. s. exported, during 
the eight months ending with August, 1926, amounted to 
1,562,593 pounds, compared: with: 1,457,800 pounds ex- 
ported during the eight months ending with August, 1925. 

The value of exports during the month of August, 

1926, compared with August, 1925, is set forth here: 


Articles 1925 1926 
WWHTECO VaR OAS SMPIEAPES iiey che crus ae cade hu ade aves $ 8,922 $ 10,654 
IRAE GAIRING\ 6, clans c-o7ngScckaks HER ete ae eee 29,454 25,251 
@Othemeyindoweand plate .2........008-. 04> 37,201 27,826 
Botlcommuial GmcimiGeyatsy tte siete nes cmiee cao © 199,904 268,406 
LEANER 0G ESOe To. Se 140,606 115,225 
Rie CML AVEM Cites ae dsc a 2 vacara sik Bis wes 14,672 10,527 
ClinmmaycwanGeclODeSs wacteeniclat oo sce ohne sss SAI, 315354. 
ClGnecmanCEshadesea: Vaclss ocsncenscs guess 46,284 43,949 
ANIC ER ASG WW ACCH (ic oo on on ap Fico esis meds 20,313 15,003 
Eileetmrenlee lassivae viiscis sas aio macs & Gals ete os Zo Oils 30,034 
(Rana IESE 66 bio MOC Ose creer ote 123,184 132,808 

‘otalspueriasc ei sOs LOO mp7 MOS Zz 


(Continued on page 31) 


“NUROCK” 
The most popular 
BAKING AND 

SERVING 

WARE 


made in America 


ells because its 
erviceable, 
ightly and 
anitary. 
THE BRUSH POTTERY CO. 
ZANESVILLE, OHIO 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 
We make the “LINES THAT SELL.” 


Thirty 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


WANT CUT GLASS SALESMAN 


GGRESSIVE salesman wanted to sell as a side line our high 
grade cut glass both in crystal and colored. We have some 
very good territory now open. Tiffin Cut Glass Co., Tiffin, Ohio. 


EXHIBITOR SEEKS LINE 


XHIBITOR with space in the Chicago American Furniture 
E Mart looking for live china and glass line for 1927 to show 
in building and have exclusive Chicago territory. Address Box 
575, CROCKERY AND GLASS JOURNAL. 


POSITION WANTED 


OSITION as traveling salesman; ten years’ road experience 

with Fancy and Decorated Glass and China gold encrustation 
lines. Personal acquaintance of buyers covering all large cities 
West, South and Texas. Employed at present. Would like to 
make change November Ist. Address Box 574, CrocKERY AND 
GLASS JOURNAL. 


Buyers in New York 
OcrosBer 14, 1926 


P. M. Jellinske, housefurnishings, Dayton Co., Minneapolis, 
Minn., 1440 Broadway. 


OcrosBer 15, 1926 
Mr. Moreland, housefurnishings, china, Mendel & Harris, New 
Haven, Conn., 115 West 30th St. (B. F. Levis). 


Ocroser 16, 1926 


F. C, Day, housefurnishing goods and toys, Hills, McLean & 
Haskins, Binghamton, N. Y., 116 West 32nd St., Room 1402, 

S. Beck, toys, Fitche-Goettinger Co., Dallas, Tex., 128 West 
3st St., 7th floor. 


Ocroser 19, 1926 


C. M. Scott, china and glassware, Z. L. White Co., Columbus, 
Ohio, 171 Madison Ave. 

C. M. Bristol, toys and gift packages, Grand Rapids, Mich., 
Herpolsheimer Co., 1150 Broadway. 

Miss E. Kerwin, gifts and toys, Gross-Straus, Worcester, Mass., 
116 West 32nd St., Room 1402. 

R. M. Dean, toys, R. H. White Co., Boston, Mass., 452 Fourth 
Ave. 

P. Bini, gift novelties, Hahne & Co., Newark, N. J., 17 East 
39th St. 

H. Hochberg, toys, L. S. Plaut Co., Newark, N. J., 455 Seventh 
Ave., 17th floor. 

R. E. Evans, housefurnishings, china, glassware, N. J. Adam 
5 Co., Buffalo, N. Y., 17 East 39th St. (Assoc. D. G. Co.), 3rd 

oor. 


Octoser 15, 1926 


Miss M. W. Covery, gifts, D. M. Read Co., Bridgeport, Conn., 
315 Fourth Ave. 

S. Beck, gift and novelties, Titche-Goettinger Co., Dallas, Tex., 
128 West 31st St., 7th floor. 

Mrs. Geary, toys, Wm. Filene’s Sons Co., Boston, Mass., Mr. 
O’Brien, 1440 Broadway. 

R. E. Evans, housefurnishings, china, glassware, J. N. Adam & 
ae ak N. Y., 17 East 39th St. (Associated Dry Goods 
Corp.). 

C. M. Bristol, toys, Herpolsheimer Co., Grand Rapids, Mich., 
1550 Broadway. 

C. Smith, china, glassware, toys, houseware, Brown, Thomson 
& Co., Hartford, Conn., 240 Madison Ave. 


| PETER POTTER 
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Peter Potter says: Now ez th’ time to get out in th’ 
country ’n hike over the mountains. Although it is a sad 
time of th’ year with th’ leaves a fallin it is nevertheless 
very beautiful and inspiring to th’ soul. 


| 
New York Imports : 
(Continued from page 26) | 


Carstens, C. & E., 4 cases crockery 

Commonwealth Bank, 5 cases crockery 

Freedman & Slater, 6 cases earthenware 

Khouri, A. N., & Bro., 2 cases earthenware, 1 case hollowglass 
Bing, F., & Co., 3 cases earthenware, 1 case glassware 

Globe Shpg. Co., 4 cases crockery 

Inwald, J., Glass Co., 2 cases hollowglass 

Wolf, L., & Co., 25 cases toys, glassware, etc. 

Jones, A, D., 2 cases crockery 

Andrews, D. C., & Co., 19 cases hollowglass 

Gavin, J. J., & Co., 5 cases glassware 

Meyrowitz, Wolf, 4 cases earthenware 

Sullivan, W. C., & Co., 2 cases glassware, 1 case crockery 
Hauptman, 10 cases porcelainware 

Schenkers, Inc., 68 cases glassware, toys, etc. 

Koscherak Bros., 12 cases crockery 

Woolworth, F. W., & Co., 4 cases glassware 

Straus, N., & Sons, 74 cases crockery, hollowglass 

Wolf, L., & Co., 13 cases toys, crockery 

Phoenix Shpg. Co., 2 crates earthenware 

Friedlaender, O. O., 34 cases glassware 

Gimbel Bros., 69 cases glassware 

Wanamaker, J., 17 cases crockery | 
Joseph, S., & Co., 1 case crockery | 
Neuwirth, H., 7 cases glassware 

Decorative Plant Co., 8 cases earthenware, 1 case glassware | 
Abraham & Straus, 7 cases crockery, etc. | 
Singer Bros., 8 cases glassware, toys, etc. 

Phoenix Shpg. Co., 278 cases toys, crockery, etc. | 
Gunthel, A. B., 109 cases glassware 
Gary, Eigner, 5 cases crockery | 


(Continued on page 31) 
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Mehcanical Show 
(Continued from page 11) 
onstrated practically by the rotor ship which visited New 
York in May, 1926, will be explained by the use of many 
) models and the use of interesting moving pictures. The 
second important educational exhibit is a method of lay- 


; ing out piping of power plants by isometric drawings. 


The third exhibit will be under the auspices of the Mu- 
, seum of the Peaceful Arts, which is engaged in the de- 
_ yelopment of plans for a great industrial museum in New 
York City. 

Five hundred exhibitors will occupy the four floors of 
the Grand Central Palace in this great exposition of all 
types of mechanical equipment which will be held during 
the week beginning December 6, 1926. The show will be 
paralleled by meetings of two great American technical 
societies. The American Society of Mechanical Engi- 
neers will hold its meeting in the Engineering Societies 
Building during the first four days of the week and the 
American Society of Refrigerating Engineers will hold its 
sessions at the Hotel Astor for three days starting Tues- 
day, December 7, 1926. 


New York Showroom 
(Continued from page 17) 


appeal at once to the housewife inasmuch as it will blend 
in perfectly with almost any kitchen color scheme. The 
assortment of items are wide and varied. Almost any- 
thing necessary for the kitchen is to be had such as mux- 
ing bowls of all sizes, crocks, jugs, beater bowls, cus- 
tards, casseroles, nappy sets and tea pots. In addition to 
this line there is a showing of yellow mixing bowls from 
the same factory that also merits mention. These run 
from four inches up to thirteen inches in size and are very 
_ light in their weight which permits of a saving in freight 
and packing charges. A new line of mottled ware is still 
another of the attractions to be viewed at this showroom. 
This is something brand new. The mottle is a dark green 
in color which against a yellow back ground gives a very 
pretty effect. Their line of tea pots in this ware is excel- 
lent and presents a wide range of shapes and sizes. All 
of these lines are highly glazed, lustrous and well vitrified 
and are so attractively priced that the retailer who stocks 
them is assured of quick turnover and handsome profit. 


Owing to an error the caption under the illustration 
of the new Rosenthal Gladmere Stock Pattern in last 
week’s issue was called glassware, when it should have 

_ been Gladmere. 


Exports Increase 
| (Continued from page 19) 


| there been no advance in prices it would have been in the 
nenighborhood of 10 per cent. As is well known, the 
great rise in the price of rubber was a major factor in 
Swelling the value of our imports. Starting with the be- 
) ginning of 1925 the index of the prices of imported com- 


modities (1923-25 taken as 100) has varied as follows: 
January-March, 1925, 104.4; April-June, 103.4; July- 
September, 105.1; October-December, 111.1; January- 
March, 1926, 113.2;.and April, June, 1926, 108.1. The 
maximum was thus reached in January-March of this 
year, at which time average import values of rubber per 
pound were at an unparalleled level. The decline in the 
import price index for the second quarter is largely due 


to the marked fall which then took place in rubber. 


Mail Order Business 
(Contiuned from page 24) 


$396,882,064  $349,414,706 1 13.5 


Grand total $682,987 672 $606,747,973 rt 12s 
Mail-order sales (two houses) showed an increase of 
eight-tenths of 1 per cent over July and 12.3 per cent over 
August a year ago. The fifteen chain stores reporting for 
August revealed a decrease of 2.5 per cent from July, but 
an increase of 8.1 per cent over August last year. The 
combined sales of chain stores and mail-order houses for 
August were 1.2 per cent smaller than in July, but were 
9.7 per cent greater than the like month a year ago. For 
the first eight months of this year mail-order sales gained 
11.1 per cent over the same period last year; chain stores 
13.5 per cent, and the combined sales of both 12.5 per 
cent. 


Glass Imports 
(Continued from page 29) 

During August, 1926, 1,941 fifty-feet boxes of window 
glass were exported, valued at $10,654, and during August, 
1925, 1,729 fifty-feet boxes, valued at $8,522 

Exports of plate glass during August, 1926, totaled 
80,378 square feet, valued at $25,251; in August of 1925, 
103,586 square feet, valued at $29,454. 


New York Imports 
(Continued from page 30) 


Heinrich & Winterling, Inc., 2 cases glassware 
Ovington Bros., 9 cases earthenware, etc. 

Kahla China Corp., 29 cases crockery 

Lazarus & Rosenfeld, Inc., 15 cases toys 

Justin, Tharaud, Inc., 9 cases crockery 

Rosental China Corp, 52 cases crockery 
Rehberger & Sons, Inc., 4 crates crockery 

Barth, ine & Co., Z casks crockery 

Sommers, Peels, Co., 2 cases crockery, 3 cases toys 
Geotz, oO; 166 cases crockery, 3 crates crockery 
Silvermann, C., 9 cases toys, 2 cases crockery 
Butler Bros., 140 cases crockery, etc. 

Macy, R. H., & Co., 6 casks chinaware 

Phoenix Shpg. Co., 1 cask chinaware 

Haviland, Abbott & Co., 44 casks chinaware 
Haviland, T., & Co., 51 casks chinaware 
Borgfeldt, G., & Co., 4 casks chinaware 

Bank of United States, 3 casks chinaware 
Bernardaud, L., & Co., 17 casks chinaware 
Borgfeldt, G., & Co., 12 casks chinaware 
Vantines & Co., 2 cases earthenware 

Shore & Co., 1 case chinaware 

State Forwarding & Shipping Co., 6 cases glassware 
Davis, Collamore & Co., 2 cases china and bronze 


If you want an Employee or a Situation, a Classified Ad in 
the Crockery and Glass Journal will bring results. 


Thirty-two 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 35-87 West 23d 


St. 
Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 
23rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., 7-41 East 18th 
St. 
Mfrs. 


Importers of Chir and Glass, 
of Lamps, Shades aud Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975. 


61 West 


Earthenware and 
Phone, Ashland 


JOHN DAVISON, Inc., 14 Barclay St. 


English Earthenware and 


Glass. 


China, 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, .NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware trom Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Inc., 89-41 
West 23d St. 


Ahrenfeldt French China. 
care CHINA CORP., 39 W. 23rd 


Joseph M. Watte, Pres. Gram. 0687. 
German dinnerware and fancy china. 


920 
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“Haviland China” 


LEVY BROS. CHINA CO., 35 W. ROSENTHAL CHINA CORP., 149- 


28rd St. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 


plates. Immediate delivery. Gramercy 
4393, 


MADDOCK & MILLER, Ince., 39-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 58-57 West 23d 
St. 
Japanese Goods. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 
wares Trades 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Lrd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, “Schier- 
holz’—Art Goods, “Royal Dux”—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


} 


151 Fifth Ave. 

Importers of Rosenthal china dinner- 

ware, placeplates, lamps, art figures. 

Hotel china. Telephone Ashland 7816. 
tae CU H. RUHE, 14 West 28rd 

ce 

Importers of China, Glassware and 

Specialties. Telephone Gramercy 2228. 
THE SENDAR COMPANY, 35-37 

West 28rd St. 

“Open Stock English Dinnerware Blue 


Willow.” Domestic dinnerware, Vit- 
rified Hotel china. 

PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 


in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Inc., 

119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

TAIYO TRADING CO., Tact 101 Fifth | 
Ave. 

Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 

JUSTIN THARAUD, Inc., 
23d St. 

Sole Agent for L’Union Ceramique, 
Limoges. France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

VOGT & DOSE, 14 W. 23rd St. 

Open stock dinnerware patterns. 
White China for decorating. 
J. H. VENON, Inc., 104 Fifth Ave. 


Lamps and Bric-a- 


24 West 


Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 


China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
lie Ave., between 28th and 29th 
is 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 
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CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


THE ROSBERN GLASSWARE 
CORP., 12-14 West 21st St. 
Manufacturers of light cut and gold 
encrustations. Phone Chelsea 0746. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 

UNITED STATES GLASS CO., A/be- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 

WESTMORELAND GLASS ©CO,, 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 


Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 28rd, St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210. Lamps and Cut Glass. 


pended HAWTHORN, 225 Fifth 
ve. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


Fixtures and 


PHOENIX G™ASS CO., 230 Fifth 


Ave. 
Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones. 


Ashland 9024-9025. 


he H. E. RAINAUD CO., 225 Fifth 
ve. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 
Lamp Shades and Lamps. 


Telephone 
Madison Square 8860-8861. 


DOMESTIC POTTERY 


i, INDUSTRIES, INC., 225 Fifth 
ve. 
Sole Manufacturers of “Lavinite” Art 
Ware, Table, and Boudoir Lamps, 
. Novelties and $1.00 Specials. 


CROCKERY AND GLASS JOURNAL 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 


Manufacturers and Importers, ‘ Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY °CO., 18 
West 23rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 

T. B. Clark & Co. 
S. K. Bitner & Co. 
Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., 
Averue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


INC., Fifth 


Thirty-three 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and_ plain. 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. “ Indiana Glass Co., Pressed 
Table Glassware and Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
aM lag etc. Telephone, Gramercy 

11. 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 


Co. Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 


Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 

Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 


China Co., dinnerware. Telephone 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 


Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 


v 


Hii sg 
PTI OOM UUM TOTO MACAU TO UAUOA TOUT TO TUN TON TOTO TT THEONION RMON MOULIN TE RIMINI MMMM ILECU TUTOR MMEMEMM EMMI MIAME LOLOL Lee ULL p 


ee MUTT TTT TT ML LOLOL MT Pua TTL TUHTUUUORUUTLULLLUCCULELLL HO OLSUSOLLLLLLLULD seeLLLLLLLALLLLLLLLLLLLLLLLLLLLOLLLLLULLLUVLLLUAHHCUOLUUPLLLLLLUPLLLL OO CUMCUULUUULLLLLLLICL LCL LALLGLLULLOLLLLLUDL UC AAOCUCLULOLUDLLUCLLMMUOOMROUUMTOOUOOMOMMMMMMTMMMTT TOM ns 


Thirty-four CROCKERY AND GLASS JOURNAL October 21, 192 


ZS 


HMARUTA & G. 


[JAPANESE GOODS 


141-147 FIFTH AVENUE 
> NEW YORK - 


oN RANCISCO CAL 
TERN GLASS PRO. CO. 
CaN Near BLOG. 
SEAT 
WESTERN GLASS PRO. CO. 
1216 FOURTH AVE. 
Los ANGELES CAL 


This is one of our popular Satsuma design tea sets with 
tea plate in china ware. 
Large variety of latest designs at attractive prices. 
Immediate delivery from New York stock. 
New England Showroom: 
C. W. Pingree, 99 Bedford St., Boston, Mass. 
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Satisticd customers keqpus busy 


The : 
HOSTESS" 


“SHADED LIGHTS” 


For Chandeliers and Brackets. New 
Shapes, Colors and _ Decorations. 
Now Ready. Write for Samples. 


DELICA WHITE 


BEST GLASS FOR LIGHT 


K. G. 1. “i* SATISFY 


Watteau style panels 
in blue, with black 
lace overlay, “Horns 
of Plenty’ at either 
end with gay colored 
flowers, Tangerime 


Crystal, Colors Kopps_ Railroad nestor tie 
and Cased Glass and Marine ; 
for Illuminating Signal Glass wae Ste ites mengamemer 20th SHEE 
Uecet Special eue yi. ce—John L. Pasmantier_& Sons, . 20th Stree 
porte 4 d aks macs Chicago Office—J. E. Boring, Room 348 Hotel Morrison 
PALS AH ee) Cees o. Eastern Representative—Herbert A. Wellington, Boston, Mass. 


TRADE MARK 
Specialties Purposes 


The 
KOPP GLASS, Inc.| (Crooksville China Co. 


Swissvale, Pa. ; 
wissvale, Pa Crooksville, Ohio 


The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 


and 


Get It 


40 cents per r line fo tion 
20 cents per line ae 7 Sion owing in- 
Rates: ertions Seven words per line 
Minimum initial charge $2. pa 
ble in advance 


Overlooking Madison Square, 


Haviland C 


“Where Fifth Avenue Crosses New York’s ee Street” 


a0 l n a 


Is Now Installed in Its Modernly Appointed and 


FASILY-REACHED NEW HOME 


1107 Broadway, at I'wenty-fourth Street, New York 


It is a great pleasure for us to 
extend to our friends in the 
trade a cordial invitation to 
visit us in our new home 
which by reason of its very 
central location is accessible 
from all points. We are 


TRADE MARKS 


il 
Qe, 
France 


on white china 


DECORATED BY 


aC: C 


on decorated china 


showing many new designs of 


GENUINE HAVILAND 
CHINA for the Fall season 
which by virtue of their beau- 
tiful decorations and attrac- 
tive shapes should not be 
overlooked. 


Haviland China Co., Inc. 


Telephone— Watkins 2967-2968 
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Will It 
Interest YOu. eB 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? _ 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


j 
Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., I, 
45 East 17th Street, 


New York. SUBSCRIPTION PRICE 


Domestic 
$3.00 a year 
$5.00 for 2 years 


Gentlemen :— | 
Please send the CROCKERY AND GLASS 
JOURNAL (including the Special Holiday | 

Edition and Spring and Fall Buying Num- 
bers) to the following address for which .... | 


da 
enclose ...... LOT ae eke year. Cana 
$4.00 a year 
Name) 5s \scs: cfegs ors ease Cee ede sce are ahae Tso! Se : 
| “oreign 
| Firm’ (ig 20oe cree eee a iteoas se bee | 55.50 a year 
| Address® «oe )s\cteuere capisetocstst =: cts bos sles e | 
Ps ees Se 
ce 
ee 
and Giass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year, Editorial and 
45 East 17th Street. Entered as second-class matter September 2, 1920, at the post office at New York, under the act of March 3, I 
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RGFELDI'S 


CAmport (Dinnerware Lines 
NOW READY | 
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II- EAST 16TH ST. 


GEO. BORGFELRMaE & CO PRE 
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Personality in 
Ivory Ware 


The Edwin M. Knowles Maryland Ivory possesses 
outstanding personality. It is the finest product of an 


acknowledged leader. 


Maryland Ivory’s personality will reflect itself in many 
profitable ways in your business. May we show you 


how? 


Tue Epwin M. Know.es Curna Co. 


EAST LIVERPOOL, OHIO 


b Da Sa Sa da Da Sa baba Na Seba a Na Na baba Sa Noha Na Nata boba ha Na bos NasSa ba Sa Sa Nata NaS bata Ba Nata Ba ta tata beta Sa taba a bababebobes 


ctober 28, 1926 CROCKERY AND GLASS JOURNAL Five 


What’s Im A Name? 


Shakespeare once wrote an im- 
mortal line “that a rose by any 
other name would smell as 
sweet.” 


Perhaps a rose labelled “an 
onion” would smell just as sweet if 
called by its right name—we can 
not say. 


But we do say without hesitancy 
that the fact that the CROCKERY 
AND GLASS JOURNAL is fifty-two 
years old and the best known pub- 
lication in the trade makes its 
name important and the journal 
itself a valuable advertising me- 
dium for the crockery and glass 
manufacturer. Certainly there is 
much in a name after all. 


A post card request 
will bring our rates 


Crockery and Glass Journal 
45 East 17th Street oe New York 


CROCKERY AND GLASS JOURNAL 


ie ie 
CHAMBORD 


An exclusive creation on the lovely Pilgrim shape 


The broad, lustrous ivory band, fin- 
ishing in a border of subdued mist 
blue edged with gold, gives this de- 
sign a particularly delicate beauty. 


Richly colored flower and_ bird 
groups are softened by the creamy 
whiteness and deep rich glaze which 
results from a patented kiln-firing 
process. This method makes pos- 
sible a china so hard that only a 
diamond will scratch it, and gives to 
color-decoration an extraordinary 
soft brilliance. 


The same design and shape, bor- 
dered with harvest yellow, is of 
equal beauty. Ask for the Eden 
—with or without the ivory band. 


Crockery and 


PHONE STUYVESANT 6052 


Glass Journal 


The Representative Paper of the Industry 


Devoted 


CROCKERY, GLASS, HOUSE FURNISHINGS 
LAMPS, GIFT SHOP GOODS, 


BUSINESS STAFF 


President 
F. CALVIN DEMAREST 


Editor DOLLS AND TOYS 


NORTON B. JACKSON 


Assistant Editor 
B. M. WISNER 


Office Manager 
FREDERICK S. OLIVER 45 EAST 17th STREET 
Art Director 


JOSEPH GOOLD United States . 


Canada 


Other countries in postal union . 


Single copies . 


Published Every Thursday 


DEMAREST PUBLICATIONS, Inc. 


SUBSCRIPTION RATES 


t r= 
2 BRANCH OFFICES 
Chicago 
J. H. SMYTHE 
812 South Clark St. 


Boston 
WILLIAM G. McCARTHY 
110 Tremont St. 
Boston, Mass. 


East Liverpool 

NEW YORK and 
Pittsburgh 

M. K. ZIMERMAN 

East Liverpool, O. 
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(ur The rapid spread of American Baltimore, from 19,303 to 50,560 acres; or 161 per 
lulging cities has brought in its wake a cent. 

ities host of troublesome problems, ac- Kansas City, Mo., from 16,209 to 37,395 acres; or 


cording to the Civic Develop- 
lent Department of the Chamber of Commerce of the 
\nited States. They have grown so rapidly in area 
fat new methods of organization must be devised to 
frmit the extension of necessary public services to all 
¢mmunities within the limits of the so-called metro- 
plitan areas. 
During the twenty-year period, 1903 to 1923, seven 
merican cities acquired an average of 67,373 acres 
( land; an average increase in territorial size of 277 
recent. If this rate of increase were continued for 
irty years more in these seven cities a total area of 
877,285 square miles would be required, or 5,050,566 
suare miles more than the total area of the United 
Sates. 
The largest increase was for Los Angeles, Califor- 
ta—from 27,399 acres in 1903 to 250,651 acres in 1923, 
‘an increase of 815 per cent. If this rate of increase 
intinued Los Angeles would be larger than the State 
‘ California within ten years. 
Other cities have also increased greatly in size 
trough the acquisition of surrounding territory. 
»me of the largest increases from 1903 to 1923 are 
t follows: 
Richmond, from 3,523 to 15,360 acres; or 336 per 
Cnt. 
Detroit, from 18,172 to 54,174 acres; or 198 per cent. 
Atlanta, from 7,040 to 19,634 acres; or 178 per cent. 


gO. perecent, 
Seattle, from 19,844 to 43,840 acres; or 120 per cent. 


Declining European markets and 
an excess of imports over exports 
comprise the story of the foreign 
trade of the United States for the 
first half of the current year as told in “Our World 
Trade,” compiled by the Department of Foreign Com- 
metce of the Chamber of Commerce of the United 
States. 

“Exports to Europe fell off heavily,” runs the fore- 
word, “every one of our chief European markets buy- 
ing less this year than last, with the single exception 
of Denmark. 

“Wheat and wheat flour, rye, raw cotton and cooper 
exports showed conspicuous declines. Lard and to- 
bacco, however, rose to higher positions in the ex- 
port list. Agricultural implements and various other 
machinery lines and some iron and steel items showed 
large export gains. 

“Imports increased strikingly in many lines; rub- 
ber, news print paper, gasoline and hydraulic cement 
reached six-months’ record levels. Coffee and pig 
iron imports have been very heavy. 

“Imports from Europe, as from most other sections, 
gained. Germany was prominent in the list of our 
European imports.” 


Imports Up; 
Exports 
Down 


Bs 
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F, McMARTIN, who for many years has been 

A connected with the trade as a buyer and is well 

© known and has a host of friends, has been en- 

gaged as china, glass, housefurnishing and toy buyer for 

the J. J. Diskon department store, Paterson, N. J., taking 

the place of Mr. Hanrihan who has been engaged to as- 

sist Simon Roth of the Plaut Co., Newark, N. J. Mr. 

McMartin assumed his new duties on Monday of this 
week. 


W. W. Vail, formerly associated with the toy busi- 
ness in the middle west for a number of years and who 
is well known and has a large following in that trade 
has just recently become associated with Louis Wolf 
& Co., as manager of their domestic toy department. 
Mr. Vail also has a host of friends in the china trade. 


Joseph M. Watte of the Kahla China Corp., recent! 
ly returned to headquarters after spending a week 
calling on the Canadian trade in Montreal and Quebec. 


William Junor arrived in town the latter part of 
last week dropping in from his Canadian haunts to 
look over the local market. 


Fred Farrell, salesman for Tatler, Inc., departed 
last Monday on a trip through New England and the 
middle west. According to his schedule Mr. Farrell 
will be on the road for three weeks. 


Sidney Hirsch, salesman for the Rosenthal China 
Corp., arrived back at headquarters last Monday. 
Starting right out again Mr. Hirsch will be on the 
road for a further three weeks calling on the southern 
trade going as far as Norfolk, Va. 


Demonstrate Merchandise 


Buyers in the Hutzler 
are tequited to)— 


3rothers store, Baltimore, 
sell” new merchandise to the sales- 
people in their departments, explaining the reasons 
for which they have included it in their stocks, and 
in particular the selling points of the goods. 

This is done at meetings held about once a week, 
usually on Monday morning before the store opens 
for business. The meetings are informal in nature, 
and the salespeople are encouraged as much as pos- 
sible to ask questions, make suggestions and frequent- 
ly to demonstrate for the benefit of the department 


Eight 


heads and one another just how they believe the ne 
chandise should be presented to the customer. 


Hodges Enters Finance 


A. C. Hodges, author of “Retail Accounting and Cr 
trol,” and formerly connected with W. A. Wiebold& 
Co., Chicago, recently announced his connection with A j, 
Becker & Co., a large financial house organized to ma é 
retail stock issues and now selling $7,500,000 of the Rf. 
Macy & Co., Inc., 5 per cent serial gold debenture bois. 
Before assisting in the financial reorganization of the Ve 
boldt Company Mr. Hodges was a professor at the Vie 
versity of Chicago. | 


Carson, Pirie & Scott Lease 15-Story Buildig 


As the result of a lease recently negotiated, Cau) 
Pirie, Scott & Co., Chicago, will have as an addition tts 
store a new fifteen-story building to be erected at ie 
corner of Wabash and Monroe streets. 

This will give the store the entire block boundedy 
State, Madison, Wabash and Monroe streets, with 1 
exception of the Heyworth and Silversmiths Buildings | 

The transaction is the sequel to a development sta} 
some time ago by the Wabash-Monroe Building Corpii- 
tion, and in which a lease had been arranged with ie 
F. W. Woolworth Company. The Woolworth lease, is 


now explained, has been acquired by Carson, Pirie, Pf 


Co, 


Alwin’s Opens in Providence 


Alwin’s department store, Providence, R. I., opened )t 
business recently, after an evening of elaborate receptio i0 
the public, and a banquet at which Mayor Joseph L. 
Gainer, who is being boomed for the governorship)! 
Rhode Island, was the principal speaker. 

The Mayor declared that the time had come for Pr‘ 
dence and Rhode Island to throw off “the unbecong 
cloak of modesty and self-satisfaction,” and made! 
appeal for live and progressive methods, both in busit 
and _ politics. 

Mr. Gainer congratulated Al Zura, president of 
Alwin enterprise, tracing out the steps by which throjh 
progressive and aggressive methods, Mr. Zura, who be‘ 
his career as a newsboy on the streets of Providence, ‘4 
achieved such a large measure of success. | 

Other speakers included John A. Bennett, execu/é 
secretary to Governor Pothier; Attorney Harold B, 1 
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rt, Winfield S. Soloman, Rabbi Isreal M. Goldman and 
any others prominent in the business and social life of 
e city. All praised Mr. Zura for his enterprise and 
shed great success for the new store. Letters were read 
om Mayor Holt, of Pawtucket, and Mayor Rhodes, of 
anston. James G. Connolly, city solicitor of Pawtucket, 
s toastmaster. 


Associated Corporation Meets at Stix-Baer 
Directors of the Associated Merchandising Corporation 


ad the Retail Research Association held a four-day meet- 
g at St. Louis recently as the guests of Stix, Baer & 
uller. 

The meeting was called to discuss current problems and 
ans for 1927. One of the high spots of the gathering 
as the study of the Stix, Baer & Fuller Store. 
Following is a list of those who attended: 

Oscar Webber and R. H. Webber, of J. L. Hudson 
ompany; Albert Hutzler, Hutzler Brothers Company ; 
ied Lazarus, Jr., and Simon Lazarus, of the F. & R. 
azarus & Co.; Fred H. Rike, of the Rike-Kumler Com- 
my; Isaac H. Clothier, Jr., Francis R. Strawbridge and 
‘erbert J. Tily, of Strawbridge & Clothier; Charles H. 
‘aong, of William Taylor Sons & Co.; a representative of 
ullock’s; Paul H. Nystrom, of the Associated Merchan- 
ising Corporation, New York; Phillip J. Reilly, of the 
etail Research Association, New York; Miss Mae L. 
rooks, of the Retail Research Association, New York, 
ad F. J. Scheidecker, of the Associated Merchandising 
orporation, Europe. 

Frederick M. Ayres and Theodore B. Griffith, of L. S. 
yres Company; Mr. Rothschild, of Abraham & Straus ; 
elix Fuld and Michael Schaap, of L. Bamberger & Co.; 
\ J. Larson, Hugh Arthur and G. Nelson, of the Dayton 
ompany; Charles W. Steines, the Emporium; A. L. 
ilene, L. E. Kirkstein, and H. R. Floyd, of William 
ilene’s Sons’ Company; B. Forman, of B. Forman Com- 
any; J. A. Porter, of Frederick & Nelson, and WH. 
urchfield, Joseph Horne Company. 


Bullock’s Holds School Parade 


| eros the use of newspaper publicity, Bullock’s de- 
artment store, Los Angeles, staged a very successful 
school parade” recently in connection with the return 
« children to school. 

The parade was announced by means of a folder dis- 
ibuted in the store. At the top of the folder was a 
lhouetted sketch of a boy and girl on their way to school. 
elow was the caption “Bullock’s School Parade,” and 
ien the dates when it would be held and time and place. 
he copy pointed out the togs that would be featured, such 
i coats, gala day attire, gym suits, rainy-day outfits and 
‘en proceeded to give a list of the boys and girls who 
ould appear in the parade. At the bottom of the folder 
le song “School Days” was reproduced. 

In parading through the department the boys and girls 
ere dressed in the latest school apparel. And by way 
‘ adding emphasis, a youngster dressed in sport clothes 
as equipped with a golf bag and clubs. Several girls 
cate smocks carried small palettes. 


Show Boats Still in Vogue 


Many years ago—in fact when pottery was 
first produced in East Liverpool, O., the ware 
was loaded on boats and floated down the Ohio 
river to be sold. And this kind of business con- 
tinues until this day. 

Just as the show boats are in season plying the 
waters of the Ohio and Mississippi River, so does 
Frank Geer of Creston, W. Va., with his “dinner- 
ware” boat. 

For many years Geer has made an annual trip 
to East Liverpool for the purpose of loading his 
boat with dinnerware. Then he starts southward, 
stopping here and there disposing of his merchan- 
dise, and by the time he reaches Gilmer, 124 miles 
up the Kanawha river from Parkersburg, W. Va., 
he has little of his ware left. 

At Wheeling, W. Va., and New Martinsville, 
W. Va., Geer takes on board a lot of glassware, 
and these two lines of merchandise is all that he 
has in stock. 

Geer takes dinnerware and glassware to peo- 
ple who live along the Ohio and Kanawha rivers, 
and who rarely “get to town.” He has never been 
known to “carry over” any stock. 


September Gain Is 6.5 Per Cent in Sales 

Preliminary reports to the Federal Reserve System from 
retail stores in all sections of the United States indicate 
that the volume of retail trade in September was consider- 
ably larger than in September, 1925. Total sales of 519 
department and other retail stores were 6.5 per cent larger 
than in September a year ago, and sales of mail-order 
houses (two houses) and five and ten-cent chain stores 
(five reporting chains) were nine and ten per cent larger, 
respectively, than in the corresponding month of last year. 
Sales of department stores were generally larger in all 
sections of the country, the largest increases, ranging from 
ten to twelve per cent, being in the Chicago and San Fran- 
cisco Federal Reserve districts. The smallest increases 
were in the Boston, Richmond and Minneapolis Federal 
Reserve districts, where sales ranged from 2.6 to 3.5 per 
cent larger than a year ago. Of the total of 519 reporting 
firms, 329 showed increases from last year and 190 re- 
ported a smaller volume of sales. 


Stores P2 © of ime or 
reporting dec. comp. with 
Ine. Dec. Sept., 1925 

BOStOnee en ees. $i) 26 pleat 
Newa Yorke cu os « 34 20 Sys) 
Pintidelphiate....): .. 48 26 + 4.6 
Cleveland a. 26 14 +. 6.3 
Richmonidwee. s+. . 28 18 +. 2.6 
Atlatitage semred. ssc... 21 10 = 6:8 
Ghieagoein ens. 4] 16 123 
Ste Outsts wets 9 12 8 + 4.9 
Minneapolis ........ 10 : + 3.2 
Watson ity oes.) +!» 16 15 +. 41 
Dallasteeerr ee. . 5s. 12 4 + 6.7 
San Francisco ...... 48 29 +10.4 
jroo te ee 329 190 86.5 
Mail order houses (two houses)............ + 88 
Five and ten cent stores (five chains)........ +10.3 


Thomas R. Davison Resigns Owen China Co. 
Superintendency—Alan L. Pope Successor 


r \HOMAS R) DAVISON, for a long. period gen 
eral superintendent of the Minerva, O., plants 
of the Owen China Co., has resigned this posi- 

tion, and the company has just issued the announce 

ment that Alan L. Pope of Akron, O., has been secured 
to succeed to the vacancy. Mr. Davison has not an- 
nounced his future intent. 


It is interesting to note that Mr. Pope is of the 
fifth generation of a pottery family. His grandfather, 
I. Bently Pope, was for many years engaged in the 
pottery industry at Trenton, N. J., and later in this 
district, being associated with the Knowles, Taylor 
& Knowles Co., and who retired from the latter or- 
ganization when he formed the Pope-Gosser China Co., 
at Coshocton, -O. The father of Alan Pope is Wil- 
liam Pope, now general manager of the Summit China 
Co.’s plant at Akron, and who also was formerly asso- 
ciated with the Pope-Gosser plant, but who has been 
at the Akron plant for the last four years. 


For some years Alan Pope has been associated with 
his father at the Summit China plant, and has made a 
close study of ceramics for many years. Since enter- 
ing the generalware industry, the training of Mr. Pope 
has been along the lines of good dinnerware, and it is 
predicted for him that he will continue the successes 
of his ancestors in the pottery industry. 


Plans Made for U.S. P. A. Meet December 7-8 


It was almost a foregone conclusion that the Ex- 
ecutive Committee of the United States Potters’ As- 
sociation would decide to hold its next annual meet- 
ing at New York, although the suggestion had been 
made by some in the trade that the meeting be as- 
signed to Atlantic City. 

The meeting this year will be for two days only. 
Tuesday and Wednesday, December 7th and 8th. Two 
years ago a three days’ session was held. 

Election of officers this year will result in Thomas 
B. Anderson of the Pope-Gosser China Co., Coshoc- 
ton, O., being advanced to the presidency from second 
vice-president, and succeeding W. Campbell George of 
the W. S, George -Potterys Co, ebast Palestine O} 
Joseph M. Wells, general manager of the No. 6 plant 
of the Homer Laughlin China Co., will be advanced 


from third to second vice-president. The vacancy cre- 


ated by the advancement of Mr. Wells is the only- 
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office that is at this time undetermined. Charles? 
Goodwin will be re-elected secretary-treasurer. 

Only nominal changes are expected to be made 
the general personnel of the various committees, the 
being sixteen different committees. 

At this meeting a full report of the discussions|t 
Atlantic City recently having to do with the wage c|. 
ference will be presented by W. E. Wells, Chama 
of the Labor Committee. 


Generalware Plants Making Holiday Sh. 
ments 


Speaking in a general way, all generalware ofa | 
in this territory are now actively engaged in shipp g 
fall and holiday merchandise, the record of shipme§ 
for the district at this time being heavier than ¢y 
other period this season. This refers to both cait 
and less than carlot movements. 

While the department stores have been taking libe| 1 
quantities of goods, yet the syndicate interests & 
showing much activity in the market. In the forrr 
instance, the department stores have been receiv 
rather liberal assortments of open stock matchings <1 
also dinner sets, while the syndicate trade has bit 
taking a rather heavy volume of particular patie } 
which are to be had in open stock. | 


Chain stores have been one of the largest consum 5 
of dinnerware so far this season, and this volume f 
business is continuing along normal lines. There hi? 
been made additions to the various chains during 
last six months, and as a result dinnerware shipme 3 
have been made to these new locations from local ¢- 
trict plants. 


W. S. George Arranging Ivory Body Prodi: 
tion 


Actual work has commenced arranging the new My 
4 plant of the W. S. George Pottery Co., East Pal? 
tine, O., for the production of ivory body, and it} 
quite likely this shop will be in production within! 
month on this line. Shipments, however, will 1° 
likely go forward until about January lst. The ive” 
line of this firm will be more or less limited as to det- ; 
rations, it is said. | 


Genesee Pottery Again Producing : 


Following a rather long period of inactivity, t? 
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nt of the Genesee Pottery Co., Chittenango, N. Y., 

again been placed in operation. This is a small 
p, and for several years produced a line of red and 
ite cooking ware. The factory was formerly under 
management of Allan Surles, now in charge of the 
Fesbure, W. Va., plant of the D. E. McNicol Pot- 
yy Co. The Genesee plant at this time is employ- 
* a small force, not more than 25 people being em- 
pyed. 


=. W. Clinton has returned to the district from a 
i through New York State in the interest of the 
lonial Pottery Co. 


A. C. Case Leaves Shepherd Stores 


"rom Boston, Mass., has come the information to 
is district of the resignation of A. C. Case as gen- 
| merchandise manager for the Shepherd Stores, 
that city, and with the added report that Mr. Case 
pposes to go with the Emery, Bird & Thayer Co., 
iKansas City, Mo., in a similar capacity. Mr. Case 
is formerly with the Kresge stores at Newark, N. J., 
d Washington, D. C., and was also at one time with 
» Lissner store at Newark. 


sorge C. Thompson on Traffic Commission 


szeorge C. Thompson, of the Thompson Pottery Co., 
3 been named one of three members of the East 
verpool Traffic Commission, his selection being an- 
uneed by Mayor. Ralph Benedum. 


_ Sol Ostrow Visits East Liverpool 


301 Ostrow, of the Hopewell China Corp., Hopewell, 
'., has been spending several days in East Liver- 
ol district on business. He was a former resident 
)East Liverpool, and still has interests here. 


First Sebring Plant Started in 1899 


‘t has been recalled that just 27 years ago or Oct. 
: 1899, the first ware was made at Sebring in the 
Int then known as the Oliver China Co., and now 
icharge of Evas H. Sebring. The present exten- 
ie business of the Sebring Brothers at Sebring, O., 
sthe outgrowth of a small generalware plant first 
frated in this city. There are now five general- 
yre plants at Sebring, with an annual output valued 
ro the millions. 


‘otters Urge Valuation on Imported Ware 
Many members of the National Brotherhood of 
erative Potters have been suggesting to their ex- 
Gtive officers of late that these officers co-operate 
vh the United States Potters’ Association in hav- 
© an American valuation placed on ware imported 
io the United States. Pottery workers at East Pal- 
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CONTRIBUTES 
to the 
EXCELLENCE 


of your 


PRODUCTION 


HIS is an unusual Feldspar. It is mined 

underground—not open quarried— 
from an excellent deposit in North Caro- 
lina, the state famous for fine Feldspar. 


This high grade spar is ground in a plant 
with the latest equipment. Frequent test- 
ings assure quality and uniformity. Analy- 
ses and samples are furnished with each 
shipment. 


Minpro Spar is ground to enter 140 mesh, 
and 200 mesh. 


REG. U.S. PAT.OFF. 


CERAMIC CHEMICALS 
MINERALS >, OXIDES 


SERVICE 


"The 
ROESSLER &HASSLACHER CHEMICALCO. 
709 Sixth Avenue, New York 


Chicago New Orleans Pittsburgh 
Philadelphia Boston Cleveland 
Baltimore Kansas City Trenton 


San Francisco 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Corning Glass Company’s Use of Mulite Re- 
fractory of Interest to Trade 


(G) F vital interest and importance to the flint glass 


industry is the reported activity of the Corn- 

ing Glass Co., Corning, N. Y., in the develop- 
ment and use of mulite refractory. A rather compre- 
hensive report of this laboratory activity at the Corn- 
ing plant was made a few days ago at a meeting of 
the American Refractory Institute held at the Uni- 
versity Club here, at which over one hundred experts 
in refractory materials attended. 

For over five years the laboratories of the Corning 
Glass Co. have been active in the ultimate develop- 
ment of the process of casting mulite, and which is 
declared to be at least three times efficient as a re- 
fractory in the flint glass business as the former and 
even present use of clay refractory bricks and blocks. 
At this meeting refractory was defined as “heat re- 
sisting fire clay materials,” and it was pointed out 
that if the new process was three times as efficient 
as the present form of clay bricks and blocks, the 
overhead cost in factory production is materially re- 
duced. 

The developments that have been made in this direc- 
tion in the laboratories of the Corning Glass Co., 
were described at the Institute meeting by G. S. 
Fulcher. 


George Kratz Returns to Office 


George Kratz of Marion, O., one of the larger buy- 
ers of glassware in the Central Ohio territory has re- 
turned to his office, following a business trip to Wes- 
ton, W.-Va., and this district. At Weston he was 
in conference with the management of the Louie Glass 
Co., which only recently has been placed in operation. 


Seattle Store Plans New Building 


The Rhodes Department Store Co., Seattle, Wash., 
plans the erection of a new store building at a cost 
of $1,500,000 according to information received by 
glass distributors in this district. It is said that the 
store will maintain a larger china and glass depart- 
ment after the improvement has been completed. 


Schuster Office in New York 


Executive and buying offices at 330 5th Avenue, New 
York, have been opened by the three Schuster & Co. de- 
partment stores of Milwaukee. 
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W. F. Connolly, who formerly was in charge of 3 
downtown offices of Jay & Co., has been made the resid { 
manager. 

The new offices will handle the needs of all of the). 
partments of the Schuster stores, it was announced, wh 
two exceptions, ready-to-wear and piece goods, the pres} 
connections on these lines with resident buying firms - 
maining undisturbed. 


Larkin Co. Adding New Departments 


With the expansion program of the Larkin (|, 
Inc., Buffalo, N. Y., which in addition to its] 
order business is also operating one of the largt 
retail stores in Central New York, many new depa- 
ments are being added. The china, glass and sily- 
ware departments are in charge of William Broy, 
while Howard Massing has charge of the househ| 
furnishing goods department. Very little of the ml 
order stocks of the Larkin Co., are used in the rei] 
store. In addition to operating a retail store at B+ 
falo this interest is also operating a similar retail | 
tablishment at Chicago, Ill, formerly known as | 
Oppenheimer Co.’s department store at Ashland A) 
and West 47th street. This latter store is expecil 
to do a business close to $3,000,000 this year, its 
reported, and with expansions proposed at both }} 
Buffalo and Chicago stores, this volume will be r 
creased during the next year. | 


Flint Glass Companies’ Production Hea’ 

All flint glass factories in the Western Penns: 
vania, West Virginia and Ohio districts are at t} 
time in the heaviest production of the entire ye. 
There is seemingly a rush at all factories to get ct 
late fall and holiday orders promptly, and as a res! 
of this thought additions have been made to may’ 
departments. 

Factory shipments are heavier than for ma/ 
months, and the individual volume is somewhat hea} 
er. Department stores, in many instances, have F 
ceived their holiday goods, and where these stot} 
have been placed on display, early buying has causl 
the distributors to order replacements. i 

Not a few distributors who placed their specifi; 
tions for certain late shipping date, have asked t? 
factories to forward these goods as early as possib} 
It is because of this situation that increased activ’ 
is reported about some plants. ) 

Mail order houses and syndicate stores are taki 
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uit considerable stocks of glassware, and this busi- 
ess coupled with that from the department stores is 
iving most all factories a most active season. 


Northwood Glass Co. Sale Confirmed 
LA court decree has been handed down at Wheeling, 
V. Va., confirming the sale of the plant and property 
f{ the Northwood Glass Co., recently offered at re- 
siver’s sale. The confirmation has been made a mat- 
er of record in the United States District Court at 
Vheeling, W. Va. 


Colored Glassware Continues in Demand 
Colored glassware continues to be in exceptionally 
stive demand according to all producers of this line, 
- is declared that all items are in good request, and 
iat as a whole the total volume of sales for the 
jlored glassware line this year will far exceed the 
scord of any previous year. 

Not only have the items that were featured during 
1e January sales season here been selling well, but 
so the additions that have been made to the line 
aring the last few months. 

It is also declared by the producers of blown and 
em ware, and also the decorators of these lines that 
rent demand for this entire line is active. The 
ald decorated line of blown ware does seem to be 


Westmoreland Glass Co. 
Grapeville, Pa. 


Manufacturers of High Grade Glassware 
Plain, Cut and Decorated 
For Gift Shops, Florists and Table Use 


No. 1820 Dolphin 
Console Set 


Representatives 


NEW YORK 
H. C. Gray Co., 
200 Fifth Avenue 


BOSTON 
H. P. & H. F. Hunt, 
41 Pearl Street 
Traveling Representatives 
eineck, 
1422 E. Marquette Road 
CHICAGO 
R. A. Keel. 
4439 Greenview Avenue 


CHICAGO 


PHILADELPHIA 
Fred Stott, 
1007 Filbert Street 


SAN FRANCISCO 
Himmelstern Bros., 

718 Mission Street 

LOS ANGELES 
Himmelstern Bros., 

643 S. Olive St. 

SEATTLE, WASH. 
Himmelstern Bros., 

Terminal Sales Bldg. 
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in heavier request than a year ago, and factory pro- 
duction is being well maintained. 


Washington, Pa., New Tygart Glass Co. Site 

After considering several possible locations for a 
factory, the officers of the Tygart Valley Glass Co., 
whose plant at Gragton, W. Va., was recently de- 
stroyed by fire, have determined upon Washington, 
Pa., as a location for their new factory. This will 
bring to mind the fact that Washington, Pa., is rapid- 
ly forging to the front as a flint glass manufacturing 
centre. There is located the factory of the Duncan, 
Miller Co., and also a factory of the Hazel-Atlas Glass 
Co. An effort was made by several commercial bodies 
to keep the Tygart Valley Co. in the West Virginia 
territory, but because of certain advantages offered at 
Washington, Pa., it was deemed wise to have the 
business removed there. 


New New York Firm Is Formed 


Flint glass manufacturers here have been informed 
of the formation at New York City of the Columbia 
China and Glass Decorating Co., with a nominal capi- 
tal stock or $5,000. The new company was formed by 
P, Zuckerman and several associates. The concern 
will buy white ware and glass blanks and decorate 
the stock at their own plant. 


(Continued on page 27) 


A few specialties selected from some of our most popula: 
patterns. Designs that are different, the beauty of which 
is enhanced by the brilliancy of the Duncan & Miller crystal. 


Representatives 
New York Boston 
Paul Joseph, Murt Wallace, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Chicago 
F. T. Renshaw 


Factory Representative 


5453 Kenmore Ave. Telephone Ardmore 0897 
Chicago 


ncan & Miller Glass Co. 
* Washington, Pa. 
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Spades and No Trumps may outbid, but 


‘*Hearts are Trumps’’ 


A Candy Container That’s Different! 


t It will be a leader throughout the 
SATIN year, but the Holiday and—later—St. 
FINISHED Valentine’s Day trade will buy heavily 
in confectioneries; glassware and de- 
Crystal, partment stores; gift and high-grade 
novelty shops. 
Light Green One pound capacity, about 6 in. by 
CG 6 in. by 2% in. Vertical sides, with 
Rose pink slightly overhanging cover which is 
; gracefully crowned. 
Plain and 
decorated Order Now! 


No. 8132. HEART BON BON 


PATENT APPLIED FOR 


United States Glass Company 


PITTSBURGH, PA. 
Our salesmen have samples, or they can be seen at sixteen @ 


sales offices in principal cities—or write us direct. 


New Designs in Shapes and Patterns Now on View 


é 
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JOHN DAVISON 


INCORPORATED 


14 Barclay Street New York 


Sole Agents for 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. . W. MOORCROFT, Ltd. 
Earthenware Art Pottery 
ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


Handsome Line of 


L-AiviE 


with Silk and Parchment Shades 


What's New in New York Showrooms 


| Straus, Duncan 


and Miller and 


/ Fondeville Offering Attractive Items 


Straus Showing Florentine Boxes 


| Among the 
pewest 
Serivals 
ind_ promi- 
hent in their 
sxhibit of 
beauti- 
ful wares is a 
ges play 
of Florentine 
Mere tery 
boxes, illus- 
trated here, 
which are imported from Italy by Nathan Straus & 
Sons, Inc., 119 Fifth Ave. These are offered in an 
assortment of eighteen pieces each one of which is 
so exceedingly pretty that it is a task to choose any 
individual one as being more attractive than another. 
Their shapes are greatly varied, some being oblong, 
others square, while still further are to be seen oval 
and round ones. The sizes run from the larger boxes 
labout nine or ten inches in length down to the small 
size of three inches. Their decorative handling is 
exquisite. Beautiful embossed figures representing 
‘various scenes depicting the early life of Christ, heads 
of Dante and Beatrice, cherubs, animals, etc., are just 
a few of the ways in which they are treated. Some of 
these are worked out against backgrounds of lovely 
blues and maroons. The line may be had either from 
stock or import and still further in its favor must be 
considered the surprisingly moderate way in which 
they are priced. 


‘Duncan & Miller Showing New Line of Rose 
Glassware 


A latest addition to the splendid line of the Duncan & 
Miller Glass Co., Washington, Pa., is that of their new 
Rose glassware, samples of which are now to be seen at 
the showroom of their New York representative, Paul 
Joseph, 200 Fifth Ave. Made up in the No. 41 Pattern, 
which is a reproduction of Sandwich glass, the No. 10] 
Pattern, a reproduction of Czecho glassware and their 
well known No. 40 Pattern, this line is indeed a beautiful 
one. The Rose color is in addition to their crystal, green 
and amber lines and is priced the same, being made up in 
the same assortment of items as in the other colors. 

Another new item being shown by Mr. Joseph is a new 
Colonial vase. This stands nine inches high with fluted 
sides and a flare top. It is something brand new and is 
known as their No. 55. A selection of crystal green and 


amber may be had in this item. Still further to be seen is 
a new antique cologne which is certain to meet with im- 
mediate popularity. This is produced in a pineapple etf- 
fect, being 8 oz. in size and standing 6 in. high. It has 
a tall gound in stopper which matches the body of the 
bottle and is shown in amber, green and crystal. A new 
ice tub line known as their No. 30 with a copper wheel 
engraving in a fancy all over leaf design and a new Geor- 
gian whiskey which is taken from their well known Geor- 
gian water tumbler which is an exact reproduction of an 
old English tumbler are two further new items shown. 
These are offered in the same selection of colors. 


Fondeville Offering Beautiful New Lamp 
Assortment 


Original, new and 
lovely items are al- 
ways certain to at- 
tract attention and 
consistent with their 
numerous other 
beautiful lines the 
importing firm of A. 
J. Fondeville & Co., 
Zim cesta Zord) ot. 
now Offer an assort- 
ment of bird lamp 
mounts in English 
bone china from the 
well known factory 
Ol Pi eeOnon L.. 
P liaeinitpeonr ton; 
England, for which 
they are American representatives. The line is made 
up of four different birds; an Indian Kingfisher stand- 
ing thirteen and a half inches high, a Canary, a 
Bearded Titmouse and a Golden Oriol, each of which 
They are all in their na- 


i 


i wt 


stand ten inches in height. 
tural colors which reproductions are excellent and ex- 
actly true to life. One reason for this perfection of 
color is due to the fact that being made in bone china 
permits of the best color reproduction. Their con- 
struction is of the best and reflects great care in their 
manufacture. The birds are mounted on a chased 
brass base and their standard and socket is of the 
same material. The assortment which comes com- 
pletely wired is carried in stock in New York and at 
the prices they are offered it is hard to understand how 
such an excellent line can be produced at such a low 
cost. 
(Continued on page 31) 
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Chicago Retail Stores Featuring Thanksgiving 
Day Items 


“4 \ HE large retail stores of Chicago have already 


commenced to remind the public of the fact 

that Thanksgiving Day is rapidly approaching. 
Several announcements of specials appropriate for the 
properly set Thanksgiving table have been made and 
from this time right up to the day before Christmas 
the local department stores and specialty stores antic1- 
pate a steady gain in sales. 


Wholesale sales have improved during the past week, 
according to the china and glass factory representa- 
tives. The biggest season of the year is just ahead for 
the retailers and while most of them already have the 
bulk of the merchandise they require on order there 
is still a good call for fill in of stocks and reordering 
will keep the wholesale trade active during the com- 
ing weeks. 
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Ready for Shipment— 


No. Bi121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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Specials in dinnerware are being offered by a nui 
ber of the department stores in Chicago this wee 
Outstanding among the values was the sale at TI 
Boston Store which included imported 100-piece di) 
ner sets of a s-v China with color and gold decoratic¢| 
in bird and floral designs priced at $39.95. Ivory cc! 
ored dinnerware in late design and shape, 100 piel 
sets were offered at $16.95, | 


The Fair this week featured tumblers and ste) 
ware in the popular rose-tinted glass. Values said || 
run regularly from 35 cents to 45 cents, priced for tl 
sale at only 25 cents each. Included in this assor 
ment were goblets, sherbets, fruit salads, cocktail) 
tumblers, lemonade or tea glasses. 

Reports were circulated in various parts of the cou 
try last week to the effect that a merger of Mon 
gomery Ward & Co. and Sears, Roebuck & Co. we! 
pending. It is said that preliminary discussions of “| 
officials of the two large mail order houses have bee. 
held with the merger in view. Silas H. Strawn, chai 
man of the board for Montgomery Ward & Co. dk! 
clared, however, that he knew of no such negotiation. 


and stated that there was no basis for such a rumo’ 
| 
W. C. Owen, Inc., Shops Building, have added Mr: 
Vinnie Roe, formerly of the Denver Dry Goods Com! 
pany, to their sales force. With several years of re| 
tail merchandise experience, Mrs. Roe is considere 
a valuable asset in the show rooms of W. C. Ower. 
dnc: 


Fire last week destroyed the old building of th 
Tobey Furniture Co. recently vacated by that concer 
who moved into their new building on Michigan Ave| 
The Tobey Building was owned by the Marshall Fiek 
& Co. estate. | 


Thirty-four manufacturers of housefurnishing good) 
have already reserved their space in the coming An 
nual Housefurnishings Exhibit which will be held a 
the Sherman Hotel from Jan. 31 to Feb. 5. Among the 
firms included in the first group to reserve exhibit 
space are: Hinkle-Leadstone, Enterprise Aluminum 
Co., McCourt Studios, Queen Mfg. Co., Art Specialty 
Co., Bellaire Enamel Co., Elgin Stove & Oven Co. 
National Rapaport Bros., Union Brush Co., Wagnet 
Mig. Co., Weil Ransom Co., Decorative Metal Co., Bek 
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WHAT TO BUY 
AND WHERE Tec 
BUY IT IN — 


CHlcCAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 


EARL W. NEWTON AND 


IRA A. JONES CO. 


Chicago Display, 806-7-8 Masonic nie ee 9 North Wabash Avenue 
RIAL GLASS CO. ing: 
Temple ECONOMY GL CO. _Represenung | 
_ Flint Glassware, Harry G. Dalzell NATIONAL yh - co Pope Gosser China Co. Seneca Glass Co, 
| Pressed and_ Blown P OWEN CHINA CO. Susquehanna Cut Glass Co., Coshocton Glass 
' Etchings, Cuttings hone " Corp., Burké Studios, Vesta Studios, Heule 


and Iridescent. Central 3497 
— 


———————— 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBRING, President 
W. L. GERALD, Chicago Representative 
666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 Room 980 


* Company, Bersted Mfg. Co. and many others. It 
s estimated that before the opening of the exhibit 
nore than one hundred manufacturers will have their 
ines in readiness to show the buyers who will attend 
‘he Annual Housefurnishing event. 


Ray Fermer has recently opened a retail store deal- 
ing in glassware, china and art goods at 5351 W. Madi- 
son Si, Chicago. 


The Haven Co., 666 Lake Shore Drive, Chicago, are 
offering the trade imported figure flower holders of 
pottery. These are in cream color and some with 


9 North Wabash Ave. Phone: Central 3236 


This ‘‘card’”’ can be made to yield 
big dividends. Phone Wabash 0860 


for rates. 


Studios, Lamps and Shades, 


THE UNITED STATES 
GLASS CO. 


30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


lightly tinted effects in rose. The grace and variety 
of the figures make a splendid showing in window or 
on counter and arranged with flowers present a most 
attractive setting. 


The annual meeting of the Gifts Art Wares and 
Novelties Association will be held in the near future 
at which time the newly elected officers will be in- 
stalled and the future business of the association taken 
up for consideration. Earl W. Steinbeck in succeeding 
W. C. Owen as president and Ben Marcuse is the 
newly elected Ist vice-president to fill the vacancy 
made by the election of Mr. Steinbeck to the top office. 


— 


Montgomery Ward Opens New Exhibit 


Despite the fact that clearing skies, following a 

long period of rainy weather which delayed farm oper- 
ations, offered the farmers an opportunity to catch 
up in their more urgent work at home, the formal 
opening of the Montgomery Ward & Co. merchan- 
dise exhibit at Little Falls, Minn., recently attracted 
a crowd of more than 5,000 from within a radius of 
‘thirty miles of the northern town. While the great 
majority motored from within the thirty-mile radius, 
many traveled considerably farther, and the attend- 
ance was representative of the high type of citizen- 
ship in that section. 
_ Prior to the opening Montgomery Ward & Co. sent 
out invitations to its thousands of customers in the 
Little Falls region, and among those who attended 
the opening were customers who have been dealing 
with the big mail-order house for twenty or thirty 
years—some even longer than that. Several of the 
executives of the company were present to welcome 
the visitors to the exhibit, which is housed in a large 
corner storeroom, with excellent facilities for display 
purposes. The building is in the heart of the bust- 
ness section of the town. 

The executives of the company present assured 
‘merchants and other business men of the town that 


; 
| 


the company expects to become an active factor in 
promoting the general welfare of the community. 
Generally speaking, the merchants of the town en- 
joyed an unusually big day’s business as a result of the 
influx of visitors from within the wide radius of the 
town. ; 

Little Falls is the third town in which Montgomery 


Ward & Co. is experimenting with merchandise ex- 


hibits, the other towns being Marysville, Kan., and 
Plymouth, Ind. With the exception of auto tires, 
tubes and batteries and radio batteries, which are 
offered for immediate delivery, no other merchandise 
is being sold direct to customers at the exhibit, but 
orders are taken and forwarded to the St. Paul branch 
for quick delivery. The merchandise on exhibit is 
featured by wearing apparel for men, women and chil- 
dren and such articles as are in common use in homes 


and on the farms. 


Holds Conferences Before Store Opens 


Store executive conferences often are more effec- 
tive in theory than in practice, when they are not kept 
keyed up sharply to their purpose of the exchange 

(Continued on page 27) 
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NARCISSUS BULBS 


(PAPERWHITE GRANDIFLORA) | 


THE KIND THAT GROW IN WATER | 
at the following prices, f. o. b., New York 


12 ctm. packed 1250 bulbs to case, per | 
000 $28.50 


13 ctm. packed 1250 bulbs to case, per oe 
000M 40.00 | 


14 ctm. packed 1000 bulbs to case, per 
O00 Rees 7... een 45.00 


Due to the Federal embargo these bulbs are in very short supply 
this season. Our quantity is linuted. Order early. 


+ st Y 
y 


pe 

SA AAS = 
dy RSG ¥ 
4 


ie ree, ate 
Ta 
opie iN | 


Every china and gift shop can feature these bulbs to good 
advantage. They aid materially in the sales of bowls and acces- 
sories. ‘Teet us send you our complete bulb catalog—it is free for 

the asking. 


“F. RYNVELD & SONS 


352 GREENWICH STREET NEW YORK CITY 
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Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 
ROUND EDGE AND THICK, 


yee use Liv 


A practical, concise treatise of 
Ceramic words, terms, uses and 


practices for the daily use of the RESTURANT 

Sy a aaa sales- DATE DO wD S 

An education aL anyone con- STEAMSHIPS 

nected with the trade. HOSPLIAE S 
HOE oa 


Price $2.00 Per Copy 


Convenient Pocket Size. 
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§ 
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Demarest Publications, in. 


Publishers 


45 East 17th St. New York MAY ER Gr nes 
CNA ee 


| 
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Import Goup Organizes With Four Functions 


The Important Managers Group, a new division of the 
National Retail Dry Goods Association, completed its 
organization and agreed upon a program of constructive 
a vity at a recent meeting at the New York headquarters 
of the association. L. Abramovitz, National Department 
Stores, Inc., is temporary chairman of the group. 
| Fifteen of the largest department stores in New York, 
Brooklyn and Newark were represented at the meeting by 
‘their import managers. Two large group buying organiza- 
tions also were represented. The group has enrolled as 
‘members import managers from approximately fifty indi- 
yidual stores or groups of stores throughout the country. 
‘The meeting in New York was one of a number of sec- 
tinal meetings arranged in large cities to discuss simul- 
taneously an organization plan and a program of activity. 
_ The most important action of the group was the ap- 
‘pointment of four committees which will divide among 
‘them the solution of the outstanding problems of direct 
importing by retail stores. These committees will meet at 
frequent intervals and will act as a clearing house for 
inquiries from all members of the group. An invitation 
is to be issued to member stores to submit their import 
problems to the committees for discussion and solution. 
The committees and their personnel follow: 

COMMITTEE ON Costs OF IMPORTING 

Chairman, James J. Moore, James McCreery & Co.; 
M. Rosentower, Gimbel Brothers; F. S. Meischeid, A. I. 
‘Namm & Son, Brooklyn. 

COMMITTEE ON CUSTOMS AND TARIFFS 

Chairman, Robert W. McConnochie, Bonwit, Teller & 
Go J. W. Carl, Franklin Simon & Co.; W. D. Sherman, 
Frederick Loeser & Co., Brooklyn; A. Boris, Saks-Fifth 
Avenue; E. R. Petit, The Eleto Company. 

COMMITTEE ON ImpoRT ConTROL, BOOKKEEPING, RECORDS, 
INvoIcE CALCULATION AND OFFICE PROCEDURE 

Chairman, George H. Wilson, Saks-Herald Square: 
Henry W. Hicks, Franklin Simon & Co.; Miss Louise 
‘Mottran, Best & Co.; Miss Adele Smith, Hahne & Co.. 
Newark. 

Seaman, H. F. Ewald, Abraham & Strauss, Inc., 
Brooklyn; F. W. Stadtlander, Bloomingdale Brothers ; 
IF. H. Sheldon, James A. Hearn & Son; O. Eisenschiml, 
Stern Brothers; J. Sobo, Goerke Company, Newark: 
Julius Ritter, American Retailers Association. 

Mr. Abramovitz, temporary chairman of the group, will 
serve ex-officio on all four committees. He pointed out 
that the group is nonpolitical in character and that the work 
of the Committee on Customs and Tariffs will not con- 
cern itself with tariff revision, but will endeavor to work 
out the solution of customs and tariff procedure. 

November 11 was agreed upon as the date for the next 
meeting of the various sectional groups. In the mean- 
time the committee will meet frequently to discuss prob- 
‘lems in their own fields and to lay out a program for 
the next general meeting. At the general meetings the 
committee chairmen will lead the discussions of problems 
in their respective fields and all members will be expected 
to contribute to the discussions. 
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SOY KEE & CO. 


Chinese Importers of 


Gold Medallion Dinnerware 
Also 


Blue and White Canton China. Nankin and 
Chop Suey China, Tea Sets, Porcelains, Etc. 


We import direct 
and have a complete 
stock of the famous 
gold medallion and 
Blue and White 
Canton. 
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Write for Price List 
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Gold Medallion Dinnerware 


87 FIFTH AVENUE NEW YORK 
Between 16th and 17th Sts. 


Telephone: Stuyvesant 3136-7-8 
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A report of the action taken by each sectional group 
will be communicated to all the groups in order that the 
work may be synchronized. Meetings in various cities will 
be held on the same date and have the same program of 
activity. 

The attendance at the New York meeting included the 
following store representatives: L. Abramovitz, National 
Department Stores, Inc.; R. F. Howard, Lord & Taylor; 
James J. Moore, James McCreery & Co.; R. Rosentower, 
Gimbel Brothers; Robert W. McConnochie, Bonwit, Tel- 
ler & Co.; J. W. Carl and Henry W. Hicks, Franklin 
Simon & Co.; W. D. Sherman, Frederick Loeser & Co., 
Brooklyn; A. Boris, Saks-Fifth Avenue; E. R. Petit, The 
Eleto Company; George H. Wilson, Saks-Herald Square ; 
Miss Louise Mottran, Best & Co.; H. F. Ewald, Abraham 
& Strauss, Inc., Brooklyn; F. W. Stadtlander, Blooming- 
dale Brothers; F. H. Sheldon, James A. Hearn & Son; 
C. Eisenschiml, Stern Brothers; J. Sobo, Goerke Com- 
pany, Newark. 


Lippincott Glass Plant for Sale 


The October 7th issue of the CrocKEry AND GLAss 
JOURNAL carried a news item to the effect that the plant 
of the Lippencott Glass Co., would not be offered for sale. 
This information, according to the Journal’s correspondent 
was correct at the time but since then the receivers have 
been endeavoring to dispose of the plant and at this time 
are entertaining bids to sell the plant at Alexandria, Ind., 
at the earliest possible moment. 
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“NUROCK” 


The most popular 
BAKING AND 
SERVING 
WARE 
made in America 
ells because its 

erviceable, 

ightly and 

anitary. 

THE BRUSH POTTERY CO. 
ZANESVILLE, OHIO 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 
We make the “LINES THAT SELL.” 


OH © ME @CROOKSVILLE kz ec xk 


CHINA CO 
U.S. A. 


H 9M Pattern on the new Hostess Shape 


“Satisfied Customers Keep Us Busy” 
The Crooksville China Co. 


CROOKSVILLE, OHIO 


Main Office and Factory 
EASTERN REPRESENTATIVE 
Herbert A. Wellington 


Boston, Mass. 
NEW YORK OFFICE CHICAGO OFFICE 
5 West 20th St. 348 Morrison Hotel 
John L. Pasmantier & Sons J. E. Boring 
Representative 


Representative 
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50 Murray St. 


SIUM 


Oil or Gas 
For Decorating and for Pottery 
Construction based on Long Experience and Latest Scientific and 
Technical Knowledge 
Durable—Economical—Reliable 
B. F. DRAKENFELD & CO. Inc. 
Sole Sales Agents 


lM 


Pity the Poor Salesman. 


No ee. 
tea order, you'll admit, if you ever “rasseled” any. 


Samples—kits, cases and trunks of 7em! 


Let Rawsthorne photographs cut sample carry- 
ing to the minimum. and save your salesmen’s en- 
ergy, time and disposition for the actual selling job. 


Photo-Engraving, Photography, Advertising 


ROBERT RAWSTHORNE COMPANY 


HEEREN BUILDING + EIGHTH & PENN -« PITTSBURGH, PA. 


Illustrating, 


“You Can't Argue 


Against Conviction” 


If you’re absolutely deter- 
mined not to take advantage 
of the opportunity to place 
your lamps and shades _ be- 
fore the best buyers of the 
trade, our suggestion that 
you advertise in the BUY- 
ERS LAMP DIRECTORY 
is likely to fall on unfertile 
soil, 


On the other hand if you’re desirous of get- 
ting your lamps and shades before the man who 
buys—of increasing your business, there is no 
better medium in which to broadcast your mer- 
chandise than the 


Buyers LAMP DIRECTORY 


45 East 17th Street 
New York 


New York 
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Czechoslovak Glass Industry Facing Critical 
Situation 
(From Commerce Reports) 


It is reported from the Haida glass district, the most im- 
portant glass producing center in Czechoslovakia, that, as 
a result of the continued depression in the industry, pro- 
duction has been further restricted and that, at the end of 
July, not more than 10 furnaces were in operation, and 
those with a reduction in the hours of labor. No im- 
| provement is expected in the near future, as the factories 
report few orders on hand. The Haida glass which on ac- 
count of its cheapness and quality formerly enjoyed an 
excellent export trade can no longer meet foreign competi- 
tion, and orders from abroad are now said to be limited 
to those articles which are not manufactured in other coun- 
tries. On the domestic market, the demand remains weak, 
owing to the present dullness in the building trades. 


_Hollow-Glass Factories Suspend Operations 


Five hollow-glass factories suspended operations last 
| year, 4 more were closed in July, and 7 others have cur- 
tailed their production, according to the Prager Presse, a 
semi-official publication). Of 19 furnaces, 7 have been 
extinguished, and in 20 glass plants work is performed 
only 1, 2, or 3 days per week. Only 28 hollow-glass works 
were maintaining normal operations at the end of July. 
_Of the table and bottle glass factories, 6 were closed last 
year and 2 more in the last few weeks. In one plant, 4 
shifts are worked, in order to keep the workers on the 
pay roll and only 11 factories in this branch of the in- 
dustry are maintaining fairly normal operations. In the 
-mirror-glass works two furnaces have been extinguished, 
and with few orders on hand the situation is extremely 
critical. 


_Exports Decrease—Methods of Improvement 
Suggested 


_ The decline in Czechoslovak cut-glass exports is indi- 
cated by the fact that during the first five months of the 
current year the reported exports of white cut glass to 
Germany were valued at approximately 5,200,000 crowns, 
as compared with similar exports, valued at 31,500,000 
crowns, in the corresponding period of 1925, was approxi- 
mately 20,000,000 crowns in the first five months of 1924. 
Exports of cut colored glass to Germany have also suf- 
fered, these exports during the first five months of 1926 
totaling approximately 700,000 crowns, as compared with 
exports valued at approximately 10,200,000 crowns and 
4,500,000 crowns, in the respective periods of 1925 and 
1924. The export returns are expected to show even great- 
er decreases in the next few months. 
_ With a view to improving the present situation in the 
| domestic glass industry, the Czechoslovak ministry of 
finance has been asked to reduce the tax on coal used in 
the manufacture of export glass and to abolish the luxury 
tax on hollow and mirror glass. If the domestic in- 
| dustry is to maintain competition on foreign markets, it is 


asserted that some assistance on the part of the Govern- 
ment is imperative. Particularly dangerous is the compe- 
tition of the German glass industry, which is said to be 
fully employed with good exports, especially of pressed 
glass. 


A Successful Business 

An undeniably successful venture in public service 
is the Christmas seal sale which is held annually 
throughout the country and which is again before 
us. Like all big business enterprises, its growth is 
due to the commonly prescribed rules for success; 
namely, vision, hard work, thrift, and giving the pub- 
lic what it wants. 

Within twenty years this undertaking, which is the 
chief support of the national, state and local tuber- 
culosis associations of the United States, has devel- 
oped from a $3,000 business to one whose gross re- 
ceipts in 1925 were approximately $4,900,000. From 
a tiny hospital for tuberculous patients in Delaware 
which was financed by the first $3,000 in 1907, it has 
become the means for creating a network of sanatoria, 
hospitals, open air schools, clinics, and other public 
health activities that protect the American people 
against what was once known as the Great White 
Plague. } 

According to the National Tuberculosis Association, 
the mother of this gigantic movement, the Christmas 
seal sale finances approximately 1,500 state and local 
organizations besides the National Association. The 
united efforts of these have resulted in the establish- 
ment of 700 sanatoria and hospitals, with nearly 70,000 
beds for tuberculous patients; more than 1,000 open 
air schools; nearly 12,000 public health nurses; and 
over 600 clinics. In addition, children’s camps and 
preventoria, nutrition classes and numerous special 
campaigns such as Baby Weeks, Anti-Spitting and 
Open Window campaigns are made possible by these 
little penny stickers. 

All but 5 per cent of seal sale money is spent in 
the communities where it is raised. The 5 per cent 
goes to the national body which acts as a clearing 
house for information, supplies, leadership, research 
and expert service for its affliated organizations, and 
for the other allied institutions and agencies. 

Altogether, the record of the tuberculosis Christ- 
mas seal inspires the confidence and continued patron- 
age of its millions of supporters. 


Moorehead Asst. Supt. 

The management of Bloomingdale Brothers, New 
York, announces that John Moorehead, formerly ser- 
vice manager of the store, has been named assistant 
superintendent, a newly created position. In his new 
capacity he will be in charge of marking and delivery. 

It was also stated at the store that for the present 
Mr. Moorehead will direct the activities of the ser- 
vice departments, although this position may be filled 
later on, 
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A.J. FONDEVILLE 


T he qu aint ; fi xe) 
“ HOMESTEAD” ENGLAND 
back stamp -- - - 


Ey NDERGLAZED patterns 


exquisitely hand painted 
on a rich glowing ivory body 
colors of warmth, depth, 


A beatity.) | ioimestead \Wareiis 
trademark being created in a pottery old 
ae in tradition, rich in reputation. 
significant 
of Three weights, now, tor your 
selection. Regular dinnerware 
England’s and the special new Tearoom 
Finest weights, with plates flat rimmed 


e! and edges slightly rolled. Also 
‘the hotel weight, with welded 
edge: 


Earthenwar 


Twenty odd patterns of unusual 
distinction. 


Homestead ware is now being 
shown by our representatives. 


A. J. FONDEVILLE & Co. 
24 West 23rd St., New York City 


Special Holiday Suggestions will be 
found in our newest leaflet, just off the press. 


Send for it! 


HOMESTEAD 
WARE 


Bankers Assn. Urges Curbing Installment: 


People should not be encouraged to buy on d| 
ferred payments beyond their reasonable ability to pit 
under conditions less favorable than those that has 
prevailed recently was the warning conveyed in t3 
report to the Administrative Committee, Americ| 
Bankers Association, Los Angeles, by the associatio1$ 
Economic Policy Commission. 

The commission also recommended that “all thos 
genuinely interested in installment selling careful; 
guard against any departure from recognized bu} 
ness principles and against any undue extension | 
this practice.” 

“Installment selling, properly safeguarded, will ni 
impair the soundness of our business structure,” té 
study revealed. “However, rules and regulations mit 
be established and observed which will fix the amouf 
of the down payments and the maximum time requir{ 
for the liquidation of the debt, so that these may bet 
a suitable relation to the nature of the merchandeé 
in question. 

“The practice of selling merchandise to be deliver 
at once and paid for in installments is neither nip 
nor in itself objectionable. From pianos, sewing n} 
chines, etc., installment buying has in recent yes 
spread rapidly to automobiles, phonographs, radi} 
washing machines, refrigerators and to many artic§ 
of luxury until it has reached a point where it I§ 
become an important factor, stimulating productih 
and affecting the whole economic life of the count? 

“The rapid extension during the last few years } 
this system of merchandising has lately attracted pt) 
lic attention and has become the subject of some i} 
prehension to bankers and other students of e} 
nomics. The rapid growth of the amount of this ch} 
acter of business is probably best shown by relia \ 
statistics, which indicate that the amount of sales} 
installment goods in this country during the last yi 
was well in excess of $6,000,000. 

“As a result of this enormous growth, the fear: 
frequently expressed that installment selling will gr 
ually change the habits of our people and in a me} 
ure undermine the soundness of the economic str > 
ture on which American business is built. 

“While the mass of information collected by 
commission leaves no doubt that there has beeré 
large increase in the volume of business on the 1b 
stallment plan, there appears no evidence proving t 
the economic structure of the country has been und? 
mined by undue inflation of credit. During this sal 
period savings deposits and annual premiums on & 
insurance policies have also shown a substantial 1 
crease. This increase might have been even greas 
if the large volume of installment selling had bif 
kept within more moderate bounds. 

“Since installment selling reached its present y1 
ume, there has been no practical test of the eff® 
which a depression would have on installment busins 
or of the effect of installment business upon a deprs 


: 
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sion. However, the fear is frequently expressed that, 
in case of an industrial depression, the steadily in- 
creasing installment burden will create a large volume 
of frozen credits, because there is seemingly little 
doubt that wage reductions and dismissals may result 
in the nonpayment of a considerable volume of these 
outstanding obligations. 


“It is furthermore apprehended that, in a period of 
depression, the purchasing ability of the people will be 
materially reduced and that the volume of business 
of many manufacturers will decline in a like ratio. 
Manufacturers, banks and other financial institutions 
may then be tempted to resort to unsound practices 
by further reductions in the amount of the down pay- 
ment and the extension of the period of time in which 
installment payments must be completed. 


“The commission is of the opinion that the selling 
on the installment plan of various kinds of merchan- 
dise of inherent and durable value has a proper place in 
the economic and business structure of the country. 
It believes, however, that a word of caution is in order 
at this time lest this practice be carried too far and 
our people mortgage their future income to such an 
extent that serious embarrassment would result in 
the event of a business depression. 


“It further believes that such a reaction from the 
overexertion of installment selling would not only at- 
fect those interested directly in the deferred payments. 
It would also cause a curtailment of the production 
of these industries which had been greatly stimulated 
by installment selling, as their prosperity has been 
coincident with the rapid extension of this system of 
merchandising.” 


Has $120,000 Sales Volume in Town of 200 

In Zanesville, Ind., is a very progressive store of 
A. H. Knight & Sons, dealers in general merchandise, 
located in a town of 200, far from a railroad station 
and without a newspaper, Edward Thompson, of the 
A. B. Dick Company, told delegates attending the In- 
terstate Merchants Council gathering here. 


To illustrate what a store can do with mime- 
ographed direct-by-mail advertising, Mr. Dick read 
the following letter he had received from the Knight 


store: 


“To begin with, it might be interesting for you 
to know some of the conditions that exist here and 
then let you judge for yourself about our success. 
Our village is an inland town, six and one-half miles 
from the closest railway station. When everybody 
is at home the census reporter could possibly round 
up 200 persons, including the preacher and the post- 
master. Our territory is one devoted strictly to agri- 
culture. We have no manufacturing of any nature. 
For the last ten years our sales have ranged from 
$95,000 to $120.000—which. you will admit, is good for 
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a town of 200. Our business is general merchandise, 
not including any ready-to-wear or farm machinery, 
but groceries, dry goods, drugs, and work clothing and 
so on. 

“We have no newspaper. Therefore our only means 
of reaching our trade is through our weekly news 
letter. It might be of interest to you to know that we 
have owned every model of the mimeograph that has 
ever been placed on the market. As to whether we 
have had results from this type of advertising, it is 
obvious that the mimeograph has played an important 
role in the expansion and success of the establish- 
ment, small as it is.” 

This store reported recently that for the fiscal year 
just closed its total sales went over $125,000, and that 
their advertising expenditure was $593.86, less than 
eight-tenths of 1 per cent of gross sales. 


Open Art Course As Aid in Store Salesmanship 


The Retail Trade Board, announced 
the inauguration of a new special course in art, in 
co-operation with the Massachusetts Art School. 

This course, the first of its kind, consists of two 
weeks’ instruction at the Art School and two weeks’ 
work at a selected store, alternating throughout the 
year. 


30ston, has 


Among the stores that are making arrangements 
for this co-operative work are Jordan Marsh Com- 
(Continued on page 27) 


No. 1926-2 


Latest Improved Vanity Set 


HIS 1926-2 Vanity Set includes two col- 
ognes, puff box, tray and has a special 
covered rouge or cologne powder refill holder 
molded on top of the puff box cover. No 


others like it and it’s patented. Made in 
crystal, blue, green, amber and amethyst. 


Packs 6 dozen per bbl. 
Shipping wt. 175 lbs. 


THE NEw MARTINSVILLE GLASSM£FG.Co. 


Nrw MARTINSVILLE,W. VA. 
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The Salesman 
Art SERVICE 


24 West 23d St. 


THE “«“AMYR” | 


from 


MYOTT, SON & CO. 


This very latest pattern from Myott’s 
on their very latest Polygonal shape 
—the “Trafalgar,” ivory body—is the 
very last word in dinnerware decora- 
tions. A Russian floral motif of the 
new conventional dispensation is done 
in terra cotta red, yellow, green, blue 
and purple, the whole design being 
outlined in black. The edge and 
shoulder lines and panel divisions are 
in tangerine. Uniquely striking. 


JUSTIN THARAUD, Ine. 


SOLE AGENTS 


NEW YORK 


Telephone Gramercy 5150 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glendere 28 a eee .. fancy 
Poghiandii es see ofits ae 9 Digin 
Pilsrimpte con eee wees. octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


ee 
ECONOMY TABLE TUMBLERS | 


Look for and the 
the Broad 
Economy Abutting 
Bulge. Foot. 


A Tumbler Worth Advertising 


ie you are looking for a tumbler that has 
real merits and is worth advertising, 
consider the Economy. It has an attractive 
shape that fits the hand. Edges cannot 
touch. Difficult to chip or break. Hard to 
upset. Cannot be nested. In sizes from 3 
to 18 oz., plain and etched. Fine lead blown 
glass. Table tumblers in barrels of 18 
dozen or carton of 6 dozen. 


Sold only through distributors. 


ECONOMY GLASS CO. 


MORGANTOWN, W. VA. 


ee 


Finds Business in Best Balance of Last 
Twelve Years 


U. S. Chamber of Commerce Issues Survey Full of Confi- 
dence—Encouraged by 1926 Level of Production—Im- 
provement More Widespread Than at Any Time Since 1914 


ees 


WIDER participation by various industries in the 
record business which has characterized the first 
nine month of the year is reported by the Chamber 

of Commerce of the United States in a quarterly business 
conditions statement issued last week. Continued im- 
provement in this direction is forecast in the report, which 
says, in part: 

“With a greater degree of confidence than has been pos- 
sible at any other time since 1914, we can begin to look 
ahead; for we now have evidence that even any other 
time since 1914, we can begin to look ahead; for we 
now have evidence that even the most difficult situa- 
tions are improving. These evidences are more sig- 
nificant than anything else in our present business 
situation; they forecast that we are returning to the 
amount of balance and stability among the fields of Ameri- 
can business enterprise which means a fair chance for 
all, with a relief from some of the heavy handicaps of 
recent years, handicaps caused by the inequalities inevitable 
to a period of vast readjustment. 

“Through the accomplishments of the first nine months 
of 1926 runs evidence of this kind. It has been a period 
characterized by wide participation in the advance that 
has been made. 

“The accomplishments themselves stand out. 
is noteworthy for its high level in production. In every 
month of 1926 the manufacturing plants of the country 
have given more employment than in 1925 and by a still 
greater margin they have had larger payrolls. Analysis 
of the figures shows that these have been the facts, not 
merely as to the manufacturing industry as a whole, 
but as to a remarkably large number of the branches 
of manufacturing industry. In other those 
increases have come nearer to characterizing all manu- 
facturing industry than has been the case in recent years. 
Moreover, they have appeared in all parts of the country, 
When the seasonal upturn in the manufacturing industry 
occurred in August—an upturn which this year followed 
less than the usual summer recession—it appeared in in- 
creased payrolls in each of the main divisions of the 
country. 


The year 


words, 


“Some of the other fields of industrial production which 
have earlier shown activity upon an important scale have 
held their own or have shown only those restrictions 
which suggest the fluctuations always to be expected. The 
demand for coal has now brought production to a level 
which apparently leads the railroads to expect that the 
total they will have to haul this year will be around 575,- 


000,000 tons. If such a figure is attained it will be the 
record for the country and will be remarkable in the face 
of the great development which has occurred in the use 
of other sources of power and in increased efficiency in 
utilizing coal for the production of electric energy. In 
August of this year we were using electric energy at a rate 
never before reached in the summer, and when available 
the figures will undoubtedly demonstrate that in October 
we have used more electric energy than at any other time 
in our history. 


“The rate of production in all fields appears clearly 
in the carloading of the railroads. The average for the 
thirty-eight weeks of 1926 ended with Septeniber 18 ex- 
ceeded 1,000,000 cars. Upon the physical volume repre- 
sented by such a figure it is scarcely necessary to com- 
ment. 


“There is much evidence to show, too, that commodities 
are not merely being transported, but are actually passing 
into use. In every section of the country, except one area 
in the Northwest, sales by department stores in August 
were larger than in August of last year, and ‘hey were 
larger for almost every kind of merchandise. The volume 
has been largest, proportionately, in some of the districts 
like New England, where there have been imwortant busi- 
ness problems affecting general conditions. So far as 
indications can be gathered, there has been a similar rate 
of disposal of merchandise through the other channels of 
distribution. Consequently, stocks are usually in a sound 
condition, both in the hands of producers and in the han‘is 
of distributors. 


“Conditions in production and distribution are reflected 
in bank transactions. For every month this year the debits 
of banks to individual accounts have been larger than in 
the corresponding month of last year. For the eight 
months for which the figures are available they were al- 
most 10 per cent larger in the country as a whole than for 
the corresponding period of 1925. These figures were 
not only larger for the country, but they were larger for 
each one of the twelve Federal Reserve districts except a 
district in the West, and there the recession was only by 
5 per cent.”’ 


The Crockery and Glass Journal will pay $5.00 for 
the photograph and brief history of the career of the 
oldest man connected with the Crockery and Glass 
Trade. Contest closes December Ist. 
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New York Imports 


October 21 


S. S. Franconia from Liverpool, England 


Sellers, C. W., 28 casks china and earthenware 
Edmiston, H. C., 9 packages crockery 
John Davidson, Inc., 8 packages china and earthenware 
Pitcairn, W. S., Corp., 34 packages china and earthenware 
Boote, E., 14 packages china and earthenware 
Dickinson, E. B., Inc., 16 packages earthenware 
Maddock & Miller, 1 crate earthenware 
Hampton, J. W., Jr., & Co., 4 packages earthenware 
Guaranty Trust Co., 29 crates earthenware 
Barth, L., & Co., 4 crates earthenware 
American Hawaiian S. S. Co., 535 packages glassware, earthen- 
ware, etc. 
Sendar Co., 1 crate earthenware 
Rowland & Marsellus, 7 packages earthenware 
Maddock & Miller, 54 packages earthenware and china 
Plummer, W. H., & Co., 5 packages earthenware 
Gerlach, F. C., 20 hogsheads earthenware 
Oppenheimer, A., & Co., 24 cases earthenware 
S. S. Celtic from Liverpool, England 


Mansell, H., 3 crates tableware 
Strauss, N., Sons, 3 crates earthenware 
Davis, Collamore & Co., 5 casks chinaware, 3 casks glassware 
Vogt & Dose, 8 cakes earthenware 
Ovington Bros. & Co,, 1 case glassware 
Leyland, P. N., Inc., 12 casks earthenware 
Panama Pacific Line, 14 packages earthenware 
S. S. Cabo Villano from Genoa, Italy 


Fenton, A. W., Co., 41 packages earthenware 
Fenton, A, W.,.Co., 20 cases earthenware, 9 casks crockery 
Palmer & Embury Mfg. Co., 1 case earthenware 
Graham & Zenger, Inc., 33 casks earthenware 
Van Oppen & Co., 3 casks majolica 
From Leghorn, Italy 


McGuire, P., & Co., 10 casks earthenware 
Straus, N., & Sons, 32 cases earthenware 
American Express Co., 23 packages earthenware, etc. 
Plummer, W. H., & Co., 4 cases glassworks 
Granata, C., & Co., 28 cases earthenware 
American Exchange Pacific Nat. Bank, 2 cases glassware, 9 cases 
earthenware . 
From Valencia, Spain 


Bloch, L. D., & Co., 67 cases crockery 

Macy, R. H., & Co., 7 casks crockery 

Bowling Green Storage Co., 2 cases crockery 

Hudson Forwarding & Shipping Co., 41 cases crockery 


October 22 


S$. S. Olympic from Southampton, England 
Thomas & Pierson, 1 case chinaware 
Meadows, Wye & Co., 17 packages glassware 
American Express Co., 7 casks porcelain 

S. S. Drottningholm from Gothenburg, Sweden 
Venon, J. H., Inc., 69 cases glassware 

S. S. Collamer from St. Nazaire, France 


Sheldon, G. W., & Co., 1 case china 
Bracher, A. J., & Co., 38 cases pottery 


S. S. Noordam from Rotterdam, Holland 


Lazarus & Rosenfeld, 4 cases crockery, 5 cases toys 
American Express Co., 8 cases hollowglass 

Nat. City Bank, 33 casks crockery 

Herbert & Neuwirth Co., 36 cases crockery 

Borgfeldt, G., & Co., 86 cases toys, crockery, etc. 

Phoenix Shipping Co., 89 crates crockery, 15 cases crockery 
Singer Bros., 3 cases toys 

Hirsch-Malgood Co., 3 cases hollowglass 

Woolworth, F. W., & Co., 129 cases toys, crockery, etc. 


October 23 


S. S. Paris from Havre, France 
Inwald, J., Glass Co., 5 cases glassware 
Sloane, W. J., 1 case porcelain 
Sheldon, G. W., & Co., 1 case embroidery 
Jones, H. E., 2 cases glassware 
French American Glass Co., 1 cask glassware 
Hampton, J. W., Jr., & Co., 1 cask porcelain 
National Bank & Trust Co., 34 casks porcelain 
Davis, Collamore & Co., 2 cases earthenware 
Hudson Fwdg. & Shpg. Co., 15 cases glassware 
Bing, F., & Co., 3 cases bronze and glassware 
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Robold & Co., 7 cases earthenware, etc. 
Wille Art Goods Co., 1 case crockery 
Pomerance, S. H., 1 case china 
S. S. President Polk from Moukuen, China via Dairzen 


Gimbel Bros., Inc., 15 cases chinaware 
Bloch, lL. D., & Co., 21 cases brassware 


October 25 


S. S. Seydlitz from Hamburg, Germany 


Strauss, N., & Co., 8 cases hollowglass 
Inwald, J., Glass Co., 10 cases glassware 
Phoenix Shpg. Co., 74 crates crockery 
Straub, P. A., & Co., 12 cases hollow glassware 
Wolf, L., & Co., 6 cases toys 
Guthman, Salomon & Co., 5 cases crockery, 4 cases glassware 
Wolf, L., & Co., 1 case crockery 
Bernard, J. E., & Co., 26 cases toys, crockery, etc. 
Corbett, M. J., & Co., 6 cases hollowglass 
Berge, J. & H., 12 cases hollowglass ware 
Redden, C. F., 3 cases hollowglass 
Hempstead, O. G., & Sons, 1 case porcelain 
Berger, G. G., 3 crates earthenware, 1 case earthenware 
Hutter, K., Inc., 46 cases crockery 
S. S. Columbus from Bremen, Germany 


Sellers, C. W., 10 cases decalcomanias 
Borgfeldt, G., & Co., 6 cases toys 

Borgfeldt, G., & Co., 65 cases toys, crockery 
Order, 7 cases crockery 


S. S. Conte Rosso from Naples, Italy 


Gommi & Co., 9 cases porcelain, brassware, etc. 
Order, 5 cases majolica 


S. S. Arabic from Hamburg, Germany 


Guthman, Salomon & Co., 9 cases glassware 
Commonwealth Bank, 33 cases hollowglass 

Fenton, A. W., Co., 10 cases hollowglass 

Hensel, Bruckmann & Lorbacher, 4 cases hollowglass 
Schenkers, Inc., 48 cases glassware, crockery, etc. 


October 26 


S. S. Aquitania from Southampton, England 


Hempstead, O. G., & Sons, 2 cases earthenware and glassware 
Hudson Fwdg. & Shpg. Co., 13 cases glassware, china, etc. 
Globe Shipping Co., 1 case china 

S. S. Ambridge from Rotterdam, Holland 


Bloch, L. D., & Co., 131 cases earthenware 
Gimbel Bros., 1 case china, 3 cases toys 
Borgfeldt, G., & Co., 19 cases toys 
Lazarus & Rosenfeld, 65 crates crockery 


S. S. Seydlitz from Hamburg, Germany (additional cargo) 


Phoenix Shpg. Co., 30 cases toys, crockery, glassware 
N. Y. Mdse. Co., 19 cases crockery, glassware 


S. S. Adriatic from Liverpool, England 


Sellers, C. W., 23 casks earthenware, 4 casks china 

Davis-Collamore Co., 2 casks chinaware, 1 case earthenware 

Rowland & Marsellus Co., 16 packages earthenware and glass- 
ware 

Lewis & Conger, 16 cases hollow ware, 2 packages earthenware 

Phoenix Shpg. Co., 1 cask earthenware 

Edmiston, H. C., 7 packages crockery 

Davison, J., Inc., 7 casks earthenware and china 

Gunthal & Crevellier, 8 casks chinaware 

Jones, G. B., 5 packages earthenware 

Barth, L., Co., 5 crates earthenware 

Fondeville, A. J., Co., 13 packages earthenware 

Dickinson, E. B., Inc., 14 packages earthenware 

Tiffany & Co., 3 casks china 2 casks glass, 1 crate glass 

Hensel, Bruckman & Lorbacher, 4 cases earthenware 

Sheldon, 1 crate earthenware 

Bernard, J. E., & Co., 18 packages china, earthenware 


October 27 
De Grasse from Havre, France 


Atlantic Fwdg. Co., 1 case earthenware 

Vandegrift, F. B., & Co., 12 cases china and glassware 
Woolworth, F. W., & Co., 12 cases toys, etc. 

Stern Bros., 2 casks chinaware 

Haviland, T., & Co., 51 casks chinaware 

Hirschbach & Smith, 1 case chinaware 

Lord & Taylor, 2 casks majolica 

Marshall Field & Co., 20 cases majolica, 5 cases majolica 
Wallan, G. J., 30 cases glassware 


(Continued on page 30) 
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Pottery News 
(Continued from page 11) 

estine, O., have started this movement, and those em- 
ployed at Baltimore, Md., also favor this plan, it was 
officially reported here this week. The suggestion 
has been made that the two organizations appoint a 
joint committee to go to Washington and open dis- 
cussions with Government authorities on the subject 
of American valuation. 

It is recalled that the United States Potters’ As- 
sociation discussed this subject*at length not so long 
ago, but now the employes of the different plants are 
urging some action upon the matter. 


Glass News 
(Continued from page 13) 


Standard Likely to Locate at Canal Winchester 


The Standard Glass Manufacturing Co., which is 
controlled by interests closely associated with the 
Hocking Glass Co., Lancaster, O., has about decided 
to locate a new factory at Canal Winchester, O., not 
distant from Lancaster, O. A number of towns in 
the vicinity of Lancaster have been seeking the new 
factory, but its location at Canal Winchester now 
seems assured. 


Weston, W. Va., to Have Decorating Plant 


With the starting of operation and production at 
the new plant of the Louis Glass Co., Weston, W. Va., 
it is now reported that a decorating plant is also to be 
added to the industries of that community. Ware 
from the new factory will be decorated in the pro- 
posed new shop. 


Big Mail Order Firms May Merge 


Interest has been shown in the glass trade here 
over the report from eastern financial circles of the 
possibility of a merger of the two largest mail order 
concerns in the United States, that of Sears, Roebuck 
Co., and Montgomery Ward & Co. The combined 
purchases of glassware by these two large interests 
are among the largest accounts handled by some of 
the flint glass producers. 

While no definite announcement has been made that 
negotiations will ultimately be closed, the fact that 
there have been conversations between the representa- 
tives of the two concerns has indicated to the glass 
manufacturers that something may develope later that 
will bring the two interests into closer relationship. 


W. E. N. Hemperly Purchases Ohio Glass 

Announcement has been received in this district 
that the plant of the Ohio Glass Products Co., Massil- 
lon, O., has been purchased by Attorney W. E. N. 
Hemperly, of Massillon, who is said to be represent- 
ing a new interest. This factory has been inactive for 
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quite a period of time, and has been in the hands of a 
receiver for about a year. 


Hold Store Conference 
(Continued from page 17) 
of really worthwhile suggestion and thought, and are 
allowed to slump into mere “clubby” discussions or 
contests to see who can make the best personal im- 
pression or greatest number of suggestions. 

To guard against any slumping of this sort in the 
executive meetings John Mench, president of the Bry- 
Block Company, believes in limiting them to thirty- 
minute periods and in holding them early in the morn- 
ing, before the routine business of the store starts, 
and while the minds of the executives attending the 
meeting are fresh and still free from the detail of the 
day’s business. 


Open Art Course 
(Continued from page 23) 
pany, William Filene’s Sons Company, R. H. White 
Company, Gilchrist Company and Chandler & Co. 

The new course.is intended as an aid in selling 
products of art merit, which requires some understand- 
ing of the color, design and style involved, and the 
larger department and retail stores throughout the 
country are recognizing this fact. The Metropolitan 
Museum of Art in New York, through its educational 
department, has already broken ground in this new 
direction, but it remains for Boston and the Massa- 
chusetts School of Art to initiate an organized plan 
for the requisite training necessary to develop store 
executives equipped to handled adequately this im- 
portant problem of art instruction for the employes 
of retail stores. 

Candidates for this course, it is explained, must have 
initiative, tact, patience and a practical point of view 
toward the machine, mass production and merchan- 
dising, but, above all else, they must have a “style 
sense” and the ability to translate the fundamental 
principles of color, line and design into concrete, work- 
able terms. 

The outline provides for lecture courses in the school 
and in the stores, for studio practice and for half- 
time laboratory work in the stores during the second 
half of the year. 

As it is entirely new in the history of art training, 
the course is subject to change throughout the year. 
The schedule, however, offers a general analysis of 
subjects with credits. Three years’ art training are 
prerequisite for this diploma course. 
dence is required. 


Fulltime resi- 


A man must be both stupid and uncharitable who be- 
lieves there is no virtue or truth but on his side.— 
Addison. 


Cultivate forbearance till your heart yields a fine crop 
of it. Pray for a short memory as to all unkindness.— 
Spurgeon. 
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DID YOU EVER 
STROLL UP os 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 


45 Kast 17th Street 
New York City 
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Research Bureau Holds Conference 
Representatives of twenty-five stores located as far as 
St. Louis attended the annual conference of the Research 
' Bureau for Retail Training at Pittsburgh, recently. 
| Representatives of the bureau at the meeting included 
Dr. James H. Greene, director; Beese A. Cheney, chief 
of extension service; Natalie Kneeland, D. R. Craig, F. 
Jane Ringo and Dorothy B. Walsh. 

Some of the subjects discussed were the use of want 
slips, training for inspector-wrapper, payment, training of 
contingents, returned goods, and methods of compensation. 
_ The following were present from the extension stores: 

B. G. Hawkins, Jordan Marsh Company, Boston. 

Mrs. Amelia Latady, Mabley & Carew Company, Cin- 

cinnati. 

J. G. Clark, Robert Simpson Company, Ltd., Toronto. 

Chester B. Curtis, Scruggs-Vandevoort-Barney, St. 

Louis. 

George’ D. Halsey, Woodward & Lothrop, Washington. 

H. W. Miller, Jordan Marsh Company, Boston. 

Miss Ruth Fagundus, Hochschild, Kohn & Co., Balti- 

more. 

Miss Kathryn Northrup, LaSalle & Koch Company, 

Toledo. 

Miss Genevieve Tanner, LaSalle & Koch, Toledo. 

Miss Mary Hopkins, Jordan Marsh Company, Boston. 

Miss Anna Graham, J. N. Adam & Co., Buffalo. 

Miss Knopf, J. N. Adam & Co., Buffalo. 

Miss Leila Gerry, Newcomb, Endicott Company, De- 

troit. 
Miss Mildred Ingram, Newcomb-Endicott Company, 
Detroit. 

Mrs. Julia M. Cameron, James A. Hearn & Son, New 
York. 

James H. Paswaters, James A. Hearn & Son, New 
York. 

Miss Feeney, Stern Brothers, New York. 

E. F. Kelsey, William Hengerer Company, Buffalo. 

Miss Barbara Brown, William Henger Company, Buf- 

falo. 

Miss Daisy Reed, Woodward & Lothrop, Washington. 

Miss Wilhelmina Nobes, Robert Simpson Company, 

Ltd., Toronto. 


Boston Board Will Hold Election 


Officers of the Retail Trade Board, of Boston, will be 
- elected at the meeting of the governing council to be held 
on November 2. 

The following members have been chosen members of 
the governing council: 

T. Crafton Abbott, D. R. Emerson Company; Charles 
F. Bacon, Chandler & Co.; S. S. Conrad, Conrad & Co.; 
C. Sydney Cook, Jr., A. Stowell & Co., Inc.; Adolph Ehr- 
lich, C. F. Hovey Company; Ralph H. Griffin, George L. 
Griffin & Son, Inc.; Arthur C. C. Hill, Hill & Bush Com- 
pany; A. L. Hollander & Co.; Arthur M. Horne, Shreve, 
Crump & Low Company; George B. Johnson, R. H. 
White Company; Louis E. Kirkstein, Wm. Filene’s Sons 
Company; Robert W. Maynard, R. H. Stearns Company ; 


. 


J. G. McNeil, Thayer, McNeil Company ; George W. Mit- 
ten, Jordon Marsh Company; Erving P. Morse, Houghton 
& Dutton Company; Julius C. Morse, Leopold Morse 
Company; P. A. O’Connell, E. T. Slattery Company } 
Walworth Pierce, S. S. Pierce Company; Abbott B. Rice, 
Butler’s; Theodore Schneider, Lamson & Hubbard Com- 
pany; W. Leonard Shearer, Jr., Paine Furniture Com- 
pany; John Shepard, 3d, The Shepard Stores; Felix Vor- 
enberg, Gilchrist Company, and Joseph Wiggin. 


Kresge Sales Far Ahead of ’25 Mark 

Earnings of the S. S. Kresge Company are running 
well up to expectations and with the Christmas buying 
still to come it is believed that the earlier estimates of 
$125,000,000 gross for the year will be realized. 

For the nine months ended September 30 the company 
reported net income equivalent, after deducting preferred 
dividends, to $2.34 a share on the outstanding 3,678,197 
shares of common stock. This compares with only $1.95 
a share earned on the common in the corresponding period 
a year ago. 

Gross sales for the nine months aggregated $76,875,- 
812, an increase of 12.12 per cent over the corresponding 
period in 1925. October sales this year are reported to be 
running well ahead of last year. It is expected that by the 
close of 1926 364 stores will be in operation, or sixty 
more than at the end of 1925. 

Dividends are being paid on the common stock at the 
annual rate of $1.20. In view of the increased earnings 
this rate could easily be raised, but such action is not 
looked for before the early part of 1927. It is pointed out 
in this connection that the company is continuing to ex- 
pand and requires a large part of its earnings for this 
purpose. 


New Retail Course 

Through the efforts of the Retail Merchants As- 
sociation of Cincinnati, a course in retail merchandis- 
ing has been started at the University of Cincinnati. 
The course will be under the supervision of F. B. 
Thomas, controller of Burkhardt Brothers Company, 
retail clothiers. 

During the year the course calls for thirty-two lec- 
tures, from 6:30 to 8:30 each Thursday night. A 
number of employes from department stores and spe- 
cialty shops here have already enrolled for the course. 
The first semester will be devoted to merchandising 
and the last half to a study of buying problems. 

Some of the lectures prepared by Mr. Thomas thus 
far are: 

“Modern Trend of Retail Development” (chain 
stores, consolidated department stores, etc.); “Retail 
Organization”; “Retail Inventory Methods”; four lec- 
tures on “The Merchandise Plan” (the sales plan as 
a basis, the factors involved in advertising merchan- 
dise, mark-downs and mark-ups for various depart- 
ments, and purchases, turnovers, etc.) ; “The Co-ordi- 
nation of the Merchandise Plan”; “Information for the 
Merchandise Manager”; “The Sales Force and Sales 
Promotion”; and “Merchandising Policies.” 
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WANTED POSITION 


OSITION as traveling salesman; ten years’ road experience 

with Lamps, Decorated Glass, China and Import lines. Per- 
sonal acquaintance of buyers covering all large cities East, West, 
South and Texas. Employed at present. Would like to make 
change November 15. Address Box 580, Crockery AND GLASS 
JOURNAL. 


POSITION WANTED 


WA lady desires connection in showroom or gift shop. Has 
exceptional sales ability with several years’ experience selling 
china, art objects, lamps, etc. Well educated, college and art 
school. Only positions in New York City considered. Box 576, 
CROCKERY AND GLASS JOURNAL. 


TRAVELING REPRESENTATIVE 


bee established and progressive importers of china and glass- 
ware have an opening for a high grade representative. An 
excellent opportunity. Write fully stating age, experience and 
territory covered so that interview may be arranged. Box 577, 
CROCKERY AND GLASS JOURNAL. 


DESIRABLE SHOWROOM FOR RENT 


Nias prominently located showroom in 23rd Street glass and 
china district, size approximately 40x45. Seven large full 


ware display. 
GLASs JOURNAL. 


REPRESENTATIVE WANTED 


ANTED—A reliable, experienced representative in the met- 
ropolitan district for a modern old established dinnerware 
pottery. Address Box 578, Crockery AND GLAss JOURNAL. 


GLASS SALESMAN WANTED 


PLENDID opportunity open with old established manufacturer 
S of high grade stem ware and oven glass. To travel middle 
western territory. Experience in glass business preferred. Auto- 
mobile an asset. Drawing account against commission. Our own 
salesmen know of this advertisement. Write in confidence to Box 
582, c/o CROCKERY AND GLASS JOURNAL. 


CHINA SALESMEN WANTED 


LEADING New York City Imporitng House controlling 
many of the most important China lines has openings for a 
7 high grade experienced salesmen with established trades to 
sell on Import and from stock. State towns traveled; average 
annual sales for past three years and class of merchandise sold. 
No objection to residing on territory. All information furnished 
will be held strictly confidential. Box 581, Crockery AND GLass 
JOURNAL. 


Buyers in New York 
OcrtoseErR 21, 1926 
C. Smith, china, glassware, housewares and toys, Brown, Thomp- 
son Co., Hartford, Conn., 240 Madison Ave. 


L. D. Wood, art goods, fancy goods, Parke Show, Inc., Waltham, 
Mass., 116 West 32nd St., Room. 1402. 


OcroBer 22, 1926 


Mr. Moreland, housefurnishings, china, Mendel & Harris, New 
Haven, Conn., 115 West 30th St. (B. F. Levis). 

ile W. Waldorf, china and glassware, Hochschild, Kohn & Go., 
Baltimore, Md., 220 Fifth aoe 

Miss Steinfeld, lamps, C. F. Hovey Co., 


1 Boston, 
Madison Ave. 


Mass., 24 


— 


C. H. Hurlburp, china, glass, lamps and housefurnishing Z0oume| 
D. M. Read Co., Bridgeport, Conn., 315 Fourth Ave. 


R. E. Evans, china and glassware, JON: Adami & Ge, Buffalo, 


Nee Yewl7 Bast 9th St 


OcrosBer 25, 1926 


Mr. Miles, lamps, Mendel & Harris, 
West 30th Sy (Ba Weyts))e 
E. J. Sacher, toys, S. White, Wheeling, West Va., Penn. Hotel. 


Ocroper 26, 1926 


New Haven, Conn., 


Miss E. Anderson, 
Boston, Mass., 244 Madison Ave., 7th floor. 

Miss Sturgeon, gifts, lamps, Greensburg, 
(Weill & Hartman). 

Miss Weingraf, 
(American Retailers’ Assn.). 


Par 


L. Coeh, gifts, People’s Store, Charleston, West Va. 1150 
Broadway (F. Lilienthal & Co.). 
Miss M. Gaynor, art goods, gifts, Rollman & Sons Co., Cincin- 


nati, Ohio, 112 West 38th St. (Littman & Storch), 14th floor. 
J. A. Watson, housefurnishings, Reid & Hughes Co., 
Conn., 315 4th Ave. (D. G,. Alliance). 


Ocroser 27, 1926 

W. W. Taylor, housefurnishing goods, D. M. Read Co., 
port, Conn., 315 Fourth Ave. 

Miss E. ‘Goddard, art goods and jewelry, Alms & Doepke Co, 
Cincinnati, O., 350 Broadway. 

Miss K. Hagen, gifts, B. Nugent & Bro. Dry Goods Co., St 
Louis, Mo., 112 West 38th St., 19th floor. 

Mr. Schuller, toys, Sasso Dept. Store, Hazleton, Pa., 31 West 
33rd St. 


Bridge- 


New York Imports 
(Continued from page 26) 
New York City from Bristol, England 
Order, 50 casks china clay 
S. S. Veendam from Rotterdam, Holland 


Hudson Fwdg. & Shipping Co., 3 casks crockery 

Pitt & Scott, 2 cases crockery 

Bing, F., & Co., 4 cases crockery 

American Express Co., 10 cases hollowglass, 3 cases’ crockery 
Hirsch-Malgood Co., 4 cases crockery 

Foster, W. A., & Co., 167 cases toys, etc. 

Strauss, Eckhardt & Co., 309 cases toys. 

Phoenix Shipping Co., 35 cases crockery 

Grant, W. J., Co., 17 cases crockery 

Grace National Bank, 10 cases crockery, 6 cases glassware 
Borgfeldt, G., & Co., 111 cases toys, crockery, ete. 

Wolf, L., & ieee 53 cases toys 

Phoenix Shipping Co., 30 cases crockery, etc. 

Lazarus & Rosenfeld, 8 cases crockery 

Woolworth, F. W., & Co., 102 cases toys, ete. 


S. S. Carmania from Southampton England 
Robold, J. C., & Co., 5 cases earthenware 


Comeford Resigns as Namm Ad Manager 

Thomas P. Comeford, director of sales and advertising 
at the Namm Store, Brooklyn, and also director of the 
store, has tendered his resignation to take place about the 
first of next year, but would make no definite announce- 
ment of his future plans. 

Mr. Comeford joined the Namm Store five years ago 
as director of sales and advertising. He has been actively 
engaged in advertising and sales-promotion work for the 
last eighteen years—for seven years as advertising mana- 
ger of Simpson-Crawford Company on 6th avenue, New 
York City. He is one of the most experienced men in 
the retail advertising field. 

Mr. Comeford is president of the Advertising Club of 
Brooklyn, a member of the Advertising Group of the 
National Retail Dry Goods Association and the Sphinx 
Ciub. He was also) one of the leaders in establishing the 
Better Business Bureau in Brooklyn. 


| 


glassware, fancy china, Jordan-Marsh Co, | 


128 W. 31st See 


gift shop specials, Outlet Co., 128 West 3lst St, | 


Norwich, | 


' 
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) New York Showrooms 
(Continued from page 15) 


New Pleated Shades From India Prints 


_ The idea of having lamp shades to match draperies, 
made from India prints has been put into effect by the 
Hindusten Art Co., importers of India prints and brasses, 
315 Fifth Ave., New York. This is fast becoming one 
jof the popular fads as women appreciate the attractiveness 
‘oi having lamp shades match their hangings. The pleated 
shades offered by the above firm come in popular sizes, 
on enamel frames with buckram linen lining and are 
finished attractively with embroidered silk edge. These 
shades are made for the concern by the San-Dor Art Co., 
which is a guarantee of their stability and fine workman- 
ship. The history of the printing of these lovely draper- 
jes, is an interesting tale. The natives of Hindustan, who 
do this artistic work, have a long lineage, being descend- 
ants of families who have been doing this kind of work 
for centuries, original decorators and artistis who con- 
ceived the lovely motifs, thus the reproductions are faith- 
ful to the letter. The peculiar way in which these draper- 
ies are printed, is primitive and original. First the raw 
material is washed in the Ganges river, then blocks of 
wood are cut, and the designs and motifs are carved quite 
deep into the wood. The colors are applied one at a time 
and the printing is accomplished by hand pressing the 
blocks on the material. Only one color is printed at a 
time, so to produce the number of colors shown on the 
prints, takes just so many operations. The colors are fast, 
and will not fade with exposure to sun, wind or dampness. 
Such a process being all done by hand, by artists who 
are skilled in the art, gives these beautiful draperies their 
native appeal from artisans who know how to combine 
tones in striking effects against natural backgrounds. The 
firm are also importers of Moradabad brassware, exqui- 
sitely carved by hand and hand enameled in colors. There 
is a large assortment of these lovely brasses, comprising 
lamps, cigarette cases, trays, vases, etc. The lamps when 
combined with the pleated print shades produce a con- 
spicuous and delightful unit in colorful design. 


Attractions at Phillips, Thistle & Smith 
Salesroom 


Phillips, Thistle & Smith, Inc., 1107 Broadway, repre- 
sentatives for the Pope-Gosser China Co., Coshocton, O., 
are showing some beautiful new offerings from this fac- 
tory. These are one of the factory’s Edgemont shape and 
are most pleasing from every standpoint. Worthy of 
special mention is one with a broad ivory band with a coin 
gold edge and verge line. Floral basket and wreath de- 
signs in charming colors and full coin gold knobs and 
handles add to the richness and extremely artistic quality 
of the patterns. In glassware, the concern are displaying 
a most interesting assortment in their new ‘“‘Wildrose”’ 
line from the Seneca Glass Co., Morgantown, W. Va., 
which they represent in this market as well. The coloring 
of this is exquisite. The name “Wildrose” aptly describes 
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its delicate rose tint. This is a line that is sure to enjoy 
a successful reign of popularity. It is made in a complete 
line of stemware in two very lovely optic effects. 


Horace C. Gray Co. Shows Fine Line of 
Artificial Flowers 


The Horace C. Gray Co., 200 Fifth Ave., have at their 
showroom a line that will prove interesting to buyers of 
gift merchandise which consists of a big selection in arti- 
ficial flowers. Nearly every kind of a flewer is shown in 
this display. Placed as they are in one section of the room 
by themselves they are most pretty to look at. Their beau- 
tiful natural colors are so true to life that one would al- 
most think they were in a florist’s shop when viewing 
them and only close inspection reveals that they are arti- 
ficial. A special feature is that they are heat resisting and 
of such a construction that they can be readily washed 
without doing them any harm. 


Popular Priced Aquariums 


A large assortment in popular priced aquariums are be- 
ing shown by the Chas. A. Postley Co., Inc., 35 West 
23rd St., which are well worth looking over and should 
prove very interesting to those in quest of merchandise of 
this character. A complete line is being shown in a variety 
of shapes in both colored and crystal bowls mounted on 
artistic wrought iron stands. The decorative treatment of 
the stands is carried out in a rose and leaf design. The 
Postley firm are selling these complete with castles, shells, 
mermaids, etc., for the bowl interior and even will supply 
gold fish if these are desired. 


Westmoreland Line Augmented With New 
Creations 

tae erorace C.. Gray Co., 200° Fiith Ave., New York 
representatives for the Westmoreland Glass Co., Grape- 
ville, Pa., is showing a line of new Beige glass from this 
well-known factory that is distinctly different. The color 
is well adapted to glass and combined as it is with a deco- 
ration comprising a red California Poppy alternating with 
a purple Cornflower and green leaf spray, the word pretty 
is hardly adequate in describing its effect. [lower centers, 
salad sets, cheese and crackers, vases, sandwich trays and 
compotes are just a few of the items making up this line. 
There is also to be seen from the Westmoreland factory 
their satin finish line. One item in particular of this as- 
sortment that immediately demands attention is a candle- 
stick holder. The base of this is modeled to represent a 
dolphin. This is in a satin finish while the top part to hold 
the candle is in a transparent pink. This combination has 
a very stunning effect. Other items in trays, candy jars, 
salads, etc., in the satin finish with a simple gold line edge 
are to be seen as well. 


A lot of green drivers are painting the town red with 
yellow cars only to leave matters pretty blue when they 
are through.—Louwisville Courier-Journal. 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 
cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 
EDWARD BOOTE, 85-87 West 28d 
St. 
Cauldon China. Wood & _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chir» and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCGN, Inc., 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


Earthenware and 
Phone, Ashland 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Rroadway, corner 21st St. 


920 


HAVILAND CHINA CO., Ine., 1107 
Broadway. 


The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Winerware irum taciuricn & Cu... Selb. 
Also Fancy China irom Winterling. 


HERMAN C. KUPPER, Ince., 89-41 
West 23d St. 
Ahrenfeldt French China. 


Saree CHINA CORP., 39 W. 28rd 
t 


Joseph M. Watte, Pres. Gram. 0687. 
German dinnerware and fancy china. 


“Haviland China” 


LEVY BROS. CHINA CO., 35 W. 
23rd St. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
rates Immediate delivery. Gramercy 
4393. 


MADDOCK & MILLER, Ince., $9-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 Easi 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


Saas BROS., 58-57 West 23d 
t. 


Japanese Goods. 


The Fifth Avenue 
Building 


Pao 
LEE EE a 
Prema 


Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 


wares Trades 


Beet N. LEYLAND, Inc., 184 Fifth 
ve. 


King & Barrett, teapots; George 
Jones & Sons, Lrd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, “Schier- 
holz’—Art Goods, “Royal Dux”—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


FRANCIS H. RUHE, 14 West 23rd 
St. 


Importers of China, Glassware and 

Specialties. Telephone Gramercy 2228. 
THE SENDAR COMPANY, 35-387 

West 23rd St. 

“Open Stock English Dinnerware Blue 

Willow.” Domestic dinnerware. Vit- 

rified Hotel china. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd. Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

Be ae TRADING CO., Inc., 101 Fifth 

ve. 

Japanese China, 
Brace 

B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 255 
ee Ave., between 28th and 29th 

ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


Lamps and Bric-a- 
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CAMBRIDGE (0.) GLASS CO., New A. E. HULL POTTERY CO., 200 


York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 
GILLINDER & SONS, Inc., 220 Fifth 


Ave. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


THE ROSBERN GLASSWARE 
CORP., 12-14 West 21st St. 
Manufacturers of light cut and gold 
encrustations. Phone Chelsea 0746. 

WESTON GLASS CoO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 

UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 

WESTMORELAND GLASS GCO.,, 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 


Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 
THE BRADLEY & HUBBARD MFG. 


CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd, St. 


Electric Lighting Fixtures and 
Lamps. 
ONS BRISBOIS, INC., 200 Fifth 
ve. 


Room 210. Lamps and Cut Glass. 


aN HAWTHORN, 225 Fifth 
ve. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


bac G'ASS CO., 230 Fifth 
ve. 
Illuminating glassware, electric port- 


ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


ae H. E. RAINAUD CO., 225 Fifth 
ve. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Dela Croix & Monroe, representatives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 
Lamp Shades and Lamps. 


Telephone 
Madison Square 8860-8861. 


DOMESTIC POTTERY 


“ais INDUSTRIES, INC., 225 Fifth 
ve. 
Sole Manufacturers of “Lavinite” Art 
Ware, Table, and Boudoir Lamps, 
Novelties and $1.00 Specials. 
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LOTUS GLASS CO., 


Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 


West 28rd St. F. D. Van Arsdale, 
New York Manager. ; 
Art Pottery—Jardinieres, etc.—Cnhil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 


bring, Ohio. 

New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 


bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 


West 20th St. 

Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 

T. B. Clark & Co. 

S. K. Bitner & Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 


129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


INC., Fifth 
Averue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 


nue Building. 


Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plat. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
sane fet etc. Telephone, Gramercy 
if. 


D. KING IRWIN, Fifth Avenue Build- 


ing. 

Iroquois China Co., Hotel China. Na- 

tional China Co., Quality dinnerware. 

Paden City Glass Mfg. Co., Table, sod~ 

fountain glassware. Economy Glass 

oo Suite 319, telephone, Gramercy 
le 


THOMAS G. JONES, Fifth Avenue 


Building. 

Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 


24th St. 


Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 


CORPORATION, 1271 Broadway, 
corner 32nd Street. 

McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 


INC., Onyx Building, 1107 Broad- 
way, at 24th St. 

Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 


China Co., dinnerware. Telephone 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co, 
W. I. Tycer Pottery Company. 


HENRY WITTE, 43 West 28rd St. 


Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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“SHADED LIGHTS” 


For Chandeliers and Brackets. New 
Shapes, Colors and _ Decorations. 
Now Ready. Write for Samples. 


DELICA WHITE 


BEST GLASS FOR LIGHT 


K. G. 1. “c* SATISFY 


Crystal, Colors Kopps_ Railroad 
and Cased Glass and Marine 
for Illuminating Signal Glass 
Uses. Special Glass 
Novelties and Spaeeee for Special 
Specialties Purposes 


KOPP GLASS, Inc. 


Swissvale, Pa. 


_ 
“Pottery and Porcelain”’ 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 


CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR”’ 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department © 

Store Trade highest qual- 
ity ware and distinctive decora- — 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 
HERBERT K. CONNOR. CHAS. A. WEIDEMANN 
East West 


ROY E. HENDERSON 
President 


By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture’ 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 
~ It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


| The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


| or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp I rades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 
and 


Get It 


40 cents per line for first insertion; 
20 cents per line for following in- 
Rates: sertions. Seven words per line 
Minimum initial charge $2, pays: 
ble in advance. 


Overlooking Madison Square, 


“Where Fifth Avenue Crosses New York’s Main Street’ 


ees lain China 


Is Now Installed in Its Modernly Appointed and 


EKASILY-REACHED NEW HOME 
1107 Broadway, at Twenty-fourth Street, New York 


It is a great pleasure for us to 
extend to our friends in the 
trade a cordial invitation to 
visit us in our new home 
which by reason of its very 
central location is accessible 
from all points. We are 


TRADE MARKS 
i 
France 


on white china 


apie, 
Limoges 


on decorated china 


showing many new designs of 


GENUINE HAVILAND 
CHINA for the Fall season 
which by virtue of their beau- 
tiful decorations and attrac- 
tive shapes should not be 
overlooked. 


Haviland China Co., Inc. 


Telephone — Watkins 2967-2968 


% LVVVNVP ESV ETER EY! vs iS 
\ : HALL aA ULLHEAS EET TPO RADY ae CMY NSH, 
WA VULVA LOT, A TANG on 


| ey sS \ VAY ES PALS —= 
Lip NUS; 
// y 


AYE All 
/, Vi WK SY) 


> 
ry ZaN WV 
! ON NIRS 
y OC Cl 44 Nts US 


AND 


Glass Journal, 


“At joo ZN 
Zw GS GSS 
> We Z 
lis : o> WK x Z Ay 
Ya =n MSHIZ 
ESS LATTE TUT WISTS OAS rn 


Ci» 


= 
\J a 
: ZG 


devoted fo G 
House- NS 
furnishings 
Lamps 
ift Sh 
Gift - 
Art Goods 
Dolls & Joys 


a 


FANCY CHINA & DINNERWARE 
For 1927 


Called phenomenal by those 
who have seen them. 


e- 


Vol; 103, No. 18 
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An unlimited range of new ideas. 
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NOV. 4, 1926 << Reasonable Prices — 
distinctive decorations. 
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A call will convince you. 


MORIMURA BROS., INc. 


53-57 WEoT dard ST. NEW YORK 


MSPS 
SS 


} 


Tw EE ee —— 
SS \ 
A» LAY 

Wy 


\\ 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? | | 
To know what the latest news of the trade is? ia 
To know how to increase the efficiency of your department? H 
To have a permanent New York mailing address? 
To receive information about any particular line? : 
To receive a reminder of coming events and activities? | 
To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 


market ? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you | 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 


45 East 17th Street, 
New York. 


Gentlemen :— 

Please send the CROCKERY AND GLASS 
JOURNAL (including the Special Holiday 
Edition and Spring and Fall Buying Num- 
bers) to the following address for which .... 
enclose ...... fore Gee year. 


| Addressu)e wre eres. Fee ks. 


Crockery and 


Will It 
Interest You a | 


0 _ and Giass Journal, published weekly at New Ya: k, hy Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertising} 
Office, 45 East 17th Street. Entered as _ second-class matter September 2, 1920, at the post office at New York, under the act of March 8, 1879.) 


V olf 08; 


— | 


SUBSCRIPTION PRICE } | 


| 

| Domestic | 
$3.00 a year iia 
| $5.00 for 2 years | 
| 
| 


Canada } | 
$4.00 a year 
| Foreign | 
| 35.50 a year . 


——— 
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Gntroducing- 


‘The CASTOR SHAPE, 


Such Popularity 
Must Be Deserved | 


ry 


IWS, GeorcePorreny (a 


East Palestine, Ohio. 


November 4, 1 
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For the Christmas Season 


Your stock of Hall China Teapots should 
include all the newest shapes, colors and 
decorations. 


Prices and colored illustrations showing the 
latest assortments gladly furnished on re- 
quest. 


HALL CHINA COMPANY 


Largest Manufacturers of Fireproof Cooking China in the World SS KUHLER 
EAST LIVERPOOL, OHIO. Pirvaduaee 
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EOWIN M.KNOWLES 
CHINA CQ. 


Volume— 
or Profits 


Which is Your Hobby? 


Nene ———————EEE==~~==—— — 


Some merchants feel that sales volume alone builds a 
satisfactory business. 


, 


The worst slogan we know of is “Beat Yesterday.’ 


The wise merchant knows that volume sales on cheap 
goods do not earn lasting profits. 


The Edwin MM. Knowles quality dinnerware is known 
everywhere as a producer of continuous profits. 


BY INVITATION 
MEMBER OF 


\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
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Toe Epwin M. Knowtes Cutna Co. 


EAST LIVERPOOL, OHIO 
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Whrat’s In A Name? 


Shakespeare once wrote an im- 
mortal line “that a rose by any 
other name would smell as 
sweet.” 


Perhaps a rose labelled “an 
onion” would smell just as sweet if 
called by its right name—we can 
not say. 


But we do say without hesitancy 
that the fact that the CROCKERY 
AND GLASS JOURNAL is fifty-two 
years old and the best known pub- 
lication in the trade makes its 
name important and the journal 
itself a valuable advertising me- 
dium for the crockery and glass 
manufacturer. Certainly there is 
. much in a name after all. 


A post card request 
will bring our rates 


Crockery and Glass Journal 
45 East 17th Street of New York 
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DECORATION NUMBER 135-G 


C29 


Amn exceptionally attractive decoration on our : 


GLORIA SHAPE. 


Cae 


The KNOWLES, TAYLOR & KNOWLES CO. 


EAST LIVERPOOL | OHIO 


fovember 4, 1926 
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| The 


| Yellowstone 
Dinner 
Service 


and the plain Octagon outlines, provide the ideal frame and background for the fine variety of original decorations 
especially designed for this model. 

If the popularity of a line is to be measured by the volume and promptness of reorders, the Yellowstone deco- 
rations have achieved a degree of success that has never been equalled and probably never approached by any other dinner 
ware line from anywhere at any time. 


The Prices Are an Agreeable Surprise 


The Present Line-up Is 
YELLOWSTONE SHAPE IN IVORY BODY ONLY. 
REPUBLIC AND KWAKER SHAPES IN BOTH IVORY AND WHITE BODIES. 
EMPRESS, AND HUDSON SHAPES IN WHITE BODY ONLY. 


COMPLETE LINE OF CABLE STAPLES IN WHITE BODY ONLY. 
COMPLETE LINE OF HOTEL WARE, DOUBLE THICK, WHITE BODY. 


COMPLETE LINE OF HOTEL WARE, HALF THICK, WHITE BODY. 
A GOOD ASSORTMENT OF TOILET SHAPES. 


The Kwaker has previously been our leading shape in border, medallion and gold and white treatments. 
these patterns may now be had on the Kwaker in either the white or the ivory body. 


All of 


PRODUCTION 


The equivalent of forty kilns on Ivory. 
The equivalent of sixty kilns on White. 


The Homer Laughlin China Co. 


Ivory Body Exclusively Octagon Model 
The Yellowstone is striking in simplicity. There is no relief work, embossing, or irregular surface to compete 
with, or to detract from, the decorative effects. The soft ivory shade, reproducing the exquisite color tone of Belleek, 
Newell. W. Va. and East Liverpool, O. 
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oAnd now, in the home— 


The compartment plate is here to stay. It is economical to buy and 
saves any amount of work for the housewife. Hence the demand. 


The new Smith-Phillips compartment plate meets this demand. It 
is light in weight. It nests perfectly. And the brilliant decorations 
available in a wide assortment of designs on the attractive ivory 
ware add a beautifying spot of color and an atmosphere of cheer to 
the dining room table. 

Investigate the possibilities in this latest idea in dinner service. 


The above decorations may also be had in open stock dinnerware 
items. 


SMITH-PHILLIPS CHINA COMPANY 
East Liverpool, Ohio 


November 4, 19% 
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IMPORT DINNERWARE LINES 
NOW READY 


FOUR YEARS OLD 


AND GOING STRONGER EACH YEAR 


OPEN STOCK DINNERWARE 


PATTERN 2108/15 


TETTAU 
BAVARIAN CHINA 


One of the leaders in our Dinnerware Line. If you have not tried this pattern it would be worth 
your while, when next in New York, to stop in and see same, or better still write for sample of plate, 
cup and saucer, and complete open stock price list. You will find it a money maker and a ready seller. 


ORDERS FILLED SAME DAY RECEIVED 


LOUIS WOLF & CO., 215 Fourth Ave., N. Y. 
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SUNN 


IE 


The GANGA Design 
Theodore Haviland 


France 


A new decoration so wonderful in its coloring, so dainty in 
the floral arrangement, so lovely as a whole, that we look 
upon it as the best of our creations. Indian reds, ochres, 
French blues and pastel shades—with a charming floral 
basket in the center and a narrow border design in soft 
blues and yellows. It is on the graceful Pilgrim shape. 


HATA UT 


White China Decorated 
Abe Theodore Haviland 
Py > a) These marks identify all o— 
OrrRANCEZ genuine Theo. Haviland China FRANCE 
zs o 
< 
INCORPORATED 


26 WEST. 23rd STREET, NEW YORK 
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EsTABLISHED IN 1874 


Be ckery and 


i Presidevit 
F. CALVIN DEMAREST 


LAMPS, 


q Haher DOLLS AND TOYS 


NORTON B. JACKSON 


Assistant Editor 
, B. M. WISNER 


( Office Manager 
2 FREDERICK S. OLIVER 


Art Director 


JOSEPH GOOLD United States . 


Canada . 


a 4 ee Single copies . 


‘ol. 103 
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The Representative Paper of the Industry 


{ Soo CROCKERY, GLASS, HOUSE FURNISHINGS 


| DEMAREST PUBLICATIONS, Inc. 
45 EAST 17th STREET 


Other countries in postal union . 
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‘urope Gains in the foreign trade of the 
ags United States in every continent of 
sehind the globe except Europe are dis- 


closed in an analysis of “Our 
Vorld Trade” for the first half of 1926 issued by the De- 
artment of Foreign Commerce of the Chamber of Com- 
cerce of the United States. 

The gains in exports to all other continents have not 
en sufficient to offset the loss in exports to Europe. 
“Our exports to every continent except Europe,” the 
‘epartment of Foreign Commerce finds, “were larger 
airing the first half of 1926 than in the same half of 
25. Asia led with a gain of $50,998,000, or 23 per 
tnt; North America’s gain was $28,885,000, or 5 per 
‘nt; South America’s, $17,568,000, or 9 per cent; Oce- 
vias, $11,721,000, or 13 per cent, and Africa’s, $4,- 
26,000, or 11 per cent. However, these combined gains 
tiled to offset Europe’s decline of $269,873,000, or < 
erent.” 

| Some of the striking decreases in exports to European 
puntries were: United Kingdom, $63,074,000, or 13 per 
nt: Italy, $40,102,000, or 34 per cent.; Germany, $97,- 
4,000, or 53 per cent; Netherlands, $20,276,000, or 27 
*r cent; Belgium, $11,850,000, or 20 per cent. Exports 
1 Soviet Russia in Europe declined $14,572,000, or 39 
Pr cent. 


| 
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Clearing A preliminary survey of the obstruc- 
Trade tions which beset the path of world 
Channels trade will be made by the Interna- 


tional Committee on Trade Barriers 
of the International Chamber of Commerce meeting at 
Paris on October 18. The American Section will be 
represented by Basil Miles, American Commissioner. 

The magnitude and complexity of the task of clearing 
the international trade channels is reflected in the work 
assigned to the subcommittees which will report at the 
forthcoming meeting. Each has dealt with one of the fol- 
lowing subjects: treatment of foreigners and legal and 
social discrimination ;: obstructions to transportation ; finan- 
cial difficulties, price and credits problems; prohibitions of 
importation and exportation; technical customs questions ; 
international industrial agreements. 

Having gone over the ground the committee will report 
to the General Council of the Chamber which will meet on 
October 20 to consider the program for the Stockholm 
meeting of the Chamber next year where the question of 
trade barriers will be the chief topic of discussion from 
the international business viewpoint. 

The removal of trade barriers is regarded by the Inter- 
national Chamber, which took the initiative in bringing 
about the adoption of the Dawes Plan, as the next logical 


step in reconstruction. 
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of Miss Westchester 2nd had that speedy boat 

safely stored away for the winter he could not 

resist the invitation that came out of the West for 

him to enter the Atlantic Coast champion in the Elgin 

Trophy race at San Diego, Calif., December 11 and 12. 

As a consequence Miss Westchester 2nd will be 

shipped to the Pacific Coast next Wednesday and Mr. 

Hammond will follow early in December to compete 
in the Pacific Coast classic. 


\ LTHOUGH E. W. Hammond, owner and pilot 


Wits Pitcarnay head ofWim. S. Pitcairn Corp., re- 
turned home last Thursday from a month’s trip to the 
Pacific coast. While in the west he paid a visit to 
Vancouver returning home by way of Canada. 


Paul Joseph the well known New York representa- 
tive for the Duncan & Miller Glass Co., has been re- 
ceiving the congratulations of his many friends in the 
trade, the reason being that October 25 last marked 
his forty-sixth anniversary in the china and glassware 
business. Starting October 25, 1880 he began his busi- 
ness career with the old firm of L. Straus & Sons, stay- 
ing in their employ until 1895. Hle then left to go with 
Frank S$. Parmelee who was then located at 55 Park 
Place and had the representation of the Duncan & 
Miller line. Upon the death of Mr. Parmelee in 1902 
Mr. Joseph took over the representation of this fac- 
tory in which capacity he has continued ever since. 


Harry S. Hunt of the Hunt Glass Works, Corning, 
N. Y., spent last week in this city displaying his line 
in room 363 of the Hotel McAlpin. 


Alex Shaw of the A. J. Fondeville & Co. sales force 
returned to headquarters last Monday after complet- 
ing an eight weeks’ trip that took him as far as the 
Pacific coast. His arrival home was most timely as 
it permitted of Eugene Fondeville stealing away from 
the cares of business and getting in a little hunting 
trip for a few days. 

H. J. Godfrey who is well known in the trade and 
has a large circle of friends and who for the past seven 
years has been associated with Geo. C. Kindt & Co.. 
severed his connection with this firm last week. Mr. 
Godtrey has been connected with the trade for the past 
Seventeen years having been employed by Geo. Borg- 
feldt & Co. for ten years prior to his association with 
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the Kindt Co. He has not as yet made any defin 
plans for the future and for the time being anticipa, 
taking a short vacation before joining up with a n 
connection. 


D. King Irwin, the well known factory represen 
tive, will leave Sunday night on a trip the first st 
of which will be Pittsburgh. From there Mr. Iry 
will go on to the factory of the National China € 
Salineville, O. and then proceed on to the Paden C 
Glass Mig. Co., Paden City, W. Va., both of aaa 
factories he represents in the New York market. 
anticipates being away until the latter part of ni 
week. | 


R. E. McEldowney, general manager of the N 
Martinsville Glass Mfg. Co., was a visitor in New Yo 
for the past several days. While here he was consv 
ing with his factory’s New York representative Fri 
erick Skelton. 


Kennard L. Wedgwood, head of Josiah Wedgwo 
& Sons, Inc. of America, returned to New York k 
Saturday from a week’s trip through the middle we 
While away he was accompanied by Major Frank 
Wedgwood, head of Josiah Wedgwood, Ltd., Etrur 
England. Major Wedgwood is at present visiting 
Canada and will remain there until this coming Sati 
day when he will sail for home aboard the Megan 


James E. Duncan, Jr., president of the Duncan 
Miller Glass Co., has just completed a trip to Philad 
phia from Washington, Pa. While in Philadelpl 
Mr. Duncan, who was accompanied by Mrs. Dune 
and their son and daughter, visited the Sesqui-Cente 
nial. Mr. Duncan’s son returned to Washingt 
where the factory is located, while the rest of t 
family visited New York where Mr. Duncan confert 
with Paul Joseph his New York representative. Wh) 
in the metropolis Mr. and Mrs. Duncan and thi 
daughter made their headquarters at the Hotel Rom 
velt. 


John W. Gillies, in charge of production of the Mi 
cer Pottery Co., Trenton, N. J., was a visitor imme 
York today (Thursday). While here Mr. Gillies w 
conferring with New York representative Geo. 
Nixon. 


vember 4, 1926 


CROCKERY AND GLASS JOURNAL 


Fifteen 


jW. W. Harker, president of the Harker Pottery Co., 
d of the Potters National Bank, East Liverpool, who 
recently operated upon in the Clinic Hospital, Cleve- 
d, O., is reported recuperating favorably. 


K. P. Beaty, the well-known modeler, is creating a new 
dpner set for the Harker Pottery Co., East Liverpool. 


, 
‘The Mission China Company, 652 S. Griffin Ave., Los 
ngeles, has secured the services of D. L. Bowman, for- 
erly superintendent of the Knowles, Taylor & Knowles 
o., of East Liverpool and also superintendent of the 
ummit China Co., of Akron, Ohio, and he is now super- 
tendent of the Mission China Company, and is produc- 
g a very fine quality of ware, using nothing but English 
ays. Sales Manager Frank P. Howard, formerly with 
ie Sebrings, reports business very good and is going to 
crease production over fifty per cent, building another 
sque kiln and two more decorating kilns, also enlarging 
te gloss warehouse and packing room. We are now 
inning about twenty open stock patterns and will add 
‘veral new patterns for 1927. Prospects for 1927 are 
ary encouraging. 


1926 Golf Season Closes 


Thursday, October 28th saw the close of the 1926 golf 
‘ason for the Pottery Glass and Brass Golf Association 
- the beautiful Mountain Ridge Country Club, at West 
range, N. J. 

Honors for the day went to H. K. Satow and H. Thurs- 
m Owen with scores of 94. Satow shot an even 100 for 
1e eighteen holes which, with his handicap allotment of 

strokes, made his score 94. Owen received the same 
‘ore by turning in a 104 minus a handicap of 10 strokes. 

A coin was tossed to determine the winner and Satow 
‘on. 

Donald Miller won the Lobsitz prize for low gross, 
100ting a 97. The prize was a beautiful piece of silver- 
are. 

E,H. Peck, H. T. Owens and L. S. Owen tied in the 
dol guessing contest of the gross score turned in, which 
as 97. Mr. Peck guessed 99 and Messrs. Owens and 
dwens 95 each making a triple tie. 

W. S. Pitcairn arrived from the west in the morning 
ad he and Gilbert Pitcairn missed meeting one another 
n time, but arrived in time to play for the fifth hole. 

For the season prizes George Nakayama won the 
aampionship medal awarded by the O’Gorman Publish- 
ig Co., while George Nakayama, L. S. Owen and H. kk 
atow tied for the CrocKERY AND GLAss JOURNAL prize 
or the best net selected score of the season. Each nad 
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Annual Pottery Meet December 21 


\A meeting of the Board of Management of the Pot- 
bry Glass & Brass Salesmen’s Association was held 


Thursday (today) at the Crockery Board of Trade 
Rooms. Two new memhers, August G. Allgrim, with 
Gimbel Bros. Milwaukee store and Francis Edward 
Walsh of the Morandi Proctor Co., Boston were 
elected. November 19 was set as the date of the 
special meeting for the nomination of directors and 
officers and it was decided to hold the annual meeting 


on December 21. 


Many Exhibitors to Show Wares at Pitts- 
burgh Show in January 


That the annual Pittsburgh Glass and Pottery Exhibit 
next January will be up to the usual high standard set 
by this great exhibition of wares of domestic manu factur- 
ers is indicated by the manner in which exhibit space has 
been taken. The Associated Glass & Pottery Manufac- 
turers, the organization of producers behind the annual 
show, completed on October 12 assignment of space to its 
members and virtually all remaining space at the Fort 
Pitt hotel has been taken. Exhibitors also are taking 
space at the William Penn hotel more rapidly than a 
year ago. 

The 1927 Exhibit will begin Monday, January 10 and 
continue to January 27. This will give 16 business days 
and will be somewhat shorter than the 1926 Exhibit. 

While there have been a few changes among the mem- 
bers of the Associated Glass & Pottery Manufacturers, 
the displays of domestic glassware, dinnerware, art pot- 
tery and decorative lines will be larger than ever. More 
space has been taken over by the Association at the Fort 
Pitt hotel and 64 members of the Association will have 
displays in the January Exhibit, most of them at the Fort 
Pitt hotel. 

Pittsburgh’s position as the center of the pottery and 
glassware production of the United States never is more 
emphasized than during the January Exhibit when buyers 
can visit many factories as well as the displays in Pitts- 
burgh hotels. In addition to the displays of the members 
of the Associated Glass & Pottery Manufacturers there 
will be shown many other lines, in fact the displays of 
non-members take more space than the members of the 
show association. 

The members of the Associated Glass & Pottery Manu- 
facturers who are fostering the January Exhibit in Pitts- 
burgh and through whose efforts the Exhibit has been 
conducted on a high ethical plane in recent years are: 

Albright China Co., Carrollton, Ohio; Art Industries, 
Inc., New York City. 

Bartlett-Collins Glass Co., Sapulpa, Okla.; Brush Pot- 
tery Co., Zanesville, Ohio; Bryce Bros. Co., Mt. Pleas- 
ant, Pa. 

Cambridge Glass Co., Cambridge, O.; Carrollton Pot- 
tery Co., Carrollton, O.; Central Glass Works, Wheeling, 
W. Va.; Consolidated Lamp & Glass Co., Corapolis, Pa. ; 
Co-Operative Flint Glass Co., Beaver Falls, Pa.; Crescent 
China Co., Alliance, O.; Crooksville China Co., Crooks- 
ville, O. 

(Continued on page 37) 
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Indications Point to Two New Dinner Shapes 
from East Liverpool 


NDICATIONS are rather pronounced at this time 
if that at least two new dinner shapes will be placed 

on the market by East Liverpool manufacturers late 
next month, but that deliveries cannot be made until 
early spring. The manufacturers whose names have 
been linked with these new shapes refuse to confirm the 
reports now current in this district. 

Should these new shapes be launched on the market, 
it is quite likely they will be in the ivory body. 

A year ago twenty-odd new shapes were placed on the 
market, and all of these were featured during the January 
buying season. With the late report of two more shapes 
being proposed and that they will be made in ivory, the 
trade will have three additional ivory patterns available 
in January. With the two shapes proposed here, the 
W. S. George Pottery Co., at East Palestine, O., will also 
have an ivory body on the market, this firm now ar- 
ranging to place its No. 4 factory at East Palestine on 
ivory body production. 

The Steubenville Pottery Co., is now operating its No. 
1 plant at Steubenville, O., on ivory, and its new No. 2 
factory north of Steubenville has always been in the pro- 
duction of ivory. The change from white to ivory at the 
No. 1 plant of the Steubenville Co., was made but re- 
cently. 

With additions being made to the output of ivory body 
dinnerware, producers now declare that the ivory body is 
“here to stay” and that the ware is now past the “fad” 
stage, as many distributors early this year thought the 
body would prove to be a “fad” only. The production 
of whiteware, however, still holds first place. 


W. D. Gilmore Visits East Liverpool 


W. D. Gilmore, dinnerware buyer for the Hens, Kelly 
store at Buffalo, spent a brief visit to the local district. 
He was interested in merchandise for both immediate and 
future shipment. 


William Tickell Off on Road 


William Tickell, eastern salesman for the Smith, Phil- 
lips China Co., after spending a week at the factory in 
East Liverpool, left for his territory, this being the last 
journey he will make with his full line this season. He 
plans to return to the factory office immediately following 
the Christmas season. 
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John Horton Leaves E. H. Sebring Plant 


John Horton, for many years in charge of factory ¢! 
erations at the plant of the E. H. Sebring China C| 
Sebring, O., has severed his connection with this intere, 
Accompanied by Mr. Horton, Mr. Horton has begun) 
European trip. He has been succeeded by Kenne| 
Sebring, a son of E. H. Sebring. Mr. Horton is wid) 
known in the dinnerware industry. | 


Kentuckian on Buying Trip 


Mr. Dennison, in charge of the dinnerware and gli 
department of the J. D. Purcell Co. department store | 
Lexington, Ky., has been spending several days in t 
East Liverpool district. He was seeking dinnerware i 
early delivery, and also anticipated stock for future shi 
ment. 


Harry D. Wintringer Heads 
Committee 

Harry D. Wintringer, president of the Steubenville (C 
Pottery Co. has been named chairman of the Earthenwa 
and Pottery Committee, of the Atlantic States Shippe 
Advisory Board, which has been formed among 3,0 
shippers and distributors in the Pittsburgh, Pa., distri 
A general meeting of this organization was held at t 
Hotel Shenley, at Pittsburgh, Wednesday, Nov. 3rd, 
which times there was a discussion relative to the speedi 
handling of freight originating in the Pittsburgh distri 
and of which the East Liverpool, Steubenville, Sebri: 
and East Palestine territory is a part. 

To facilitate the handling of freight shipments, t 
entire country has been divided into fourteen distric 
most of which have been organized and functioning. 


Pottery 


Report Keller Pottery Changes Hands 
It has been reported here by supply houses that t 
plant of the Keller Pottery Co., North Wales, Pa, i 
changed hands. The factory was located at Norristow 
and later moved to its present site. The factory has be 
in the production of general line of stoneware. 


Kresge Big Dinnerware Buyer 
Although the Kresge syndicate stores absorb the maj 
portion of the production of dinnerware of the plant : 
the Mt. Clemens Pottery Co., Mt. Clemens, Mich., t! 
syndicate continues to be a liberal buyer of ware in 
open market, and considerable shipping is done from th 
district to this chain. 
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It was reported here this week that the Kresge Co., 
opened eleven new stores during October, making the 
total number of stores in operation at the close of October 
352. Of the new stores opened, six were of the large 25 
cent to 1 dollar stores and five were of the five and ten-cent 
class. The number of each class of stores now operated by 
this interest is 97 of the 25 cent to 1 dollar type and 255 
of the five and ten-cent type. In the former class 21 
such stores have been added to the chain this year and 29 
of the latter type. Dinnerware is made a feature in each 
of these stores. 


Little Change in Dinnerware Production 

Little if any change is noticeable in the production rec- 
ords of dinnerware plants in the eastern Ohio territory. 
While a few of the factories are working on an average 


| of five days per week, a few are working the half-day 


on Saturday. Decorating departments are averaging more 
hours per week than most any other department. 

Some of the manufacturers are in receipt of business 
for December delivery, but intended for January sales. 


_ The bulk of the holiday merchandise will have been shipped 


out of the district within the next two or three weeks, and 
then orders for ware for the January season will be worked 
out. 

Demand for the ivory body is keeping up to the expec- 
tations of the producers, but white ware continues in the 
usual line of request for this season of the year. 

Jobbers have been receiving steady shipments, and little 
more goods remain to be forwarded these distributors for 
current local delivery for this year. 


Big Chain £tore Merger Is Reported 


Pottery salesmen who have been traveling the New 
York State territory have been informed at Buffalo, N. Y., 
of the report of the consolidation of several large chain 
store interests operating in the Middle West and southern 
states. It is also said in this connection that the combined 
sales of the proposed new chain would be exceeded only 
by the Woolworth and Kresge interests. Steel’s Consoli- 
dated Stores of Buffalo and Canada is said to be one of 
the interests that may be included in the new deal, pro- 
vided it goes through. 


_ Report Sprays Will Predominate New Lines 


While dinnerware manufacturers will show a number 


The Foundation of Busi- 


ness is Confidence— U. S. 
Chamber of Commerce, “Principles of 
Business Conduct.” 


ID USINESS has its code 

by which the worth of 
thesrn dividual firm is 
gauged. The vast army of 
consumers sits in 
ment. 


judg- 


In Minpro Spar users are 
assured of dependably ex- 
cellent quality and a whole- 
hearted subscription to rec- 
ognized principles of fair 
dealing. R & H has gained 
a favorable verdict—the 
reputation of giving satis- 
faction. 


“Whe 
ROESSLER & HASSLACHER CHEMICALCO, 


709 Sixth Avenue 
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of new border patterns for 1927 delivery, it is announced New York 

that sprays will predominate most all new lines. In fact 

the majority of the new treatments developed and shown Boston Pittsburgh Trenton 

the manufacturers so far this season have been along the Philadelphia Cleveland New Orleans 
lines of sprays and medalions, although the border pat- Chicago San Francisco Baltimore 


Kansas City 
terns have not been entirely overlooked. 


High colors will very likely predominate again, as the 
retail trade just now seems partial to this class of dec- 
oration. 


(Continued on page 37) 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGA NEWS 


Tri-State Buying Association Meets in New 
York Next Week 


NNOUNCEMENT has been made that the 
A quarterly buying meeting of the Tri-State Buying 

Association, composed of department store owners 
in Western Pennsylvania, Eastern Ohio and West Vir- 
ginia districts will be held at the Pennsylvania Hotel, 
New York City, commencing Monday, November 8th. 
S. W. Metzler, of the Wright-Metzler department store 
at Uniontown, Pa., is the secretary-treasurer of the Asso- 
ciation. 


Among the department stores in the Tri-State district 
who have been buying through this group are J. W. 
Smith Drygoods Go, Geneva, N. Y.; Sturtevant Co., 
Zanesville, O.; Smith Bros. Co., of Ridgway and Wil- 
Coxe tas 26 el Sot oconsseowoiean, Neyaeands@s 
City, Pa.; J. M. Hartley & Co., Fairmont, W. Va.; Mar- 
tin & Naylor, Gloversville, N. Y.; The Metzger, Wright 
Co, 01 oheneldtand WW armcmebas, 11. G. Munger 'Co- 
Herkimer, N. Y.; Wright, Metzler Co., operating two 
stores, one at Uniontown, Pa., and at Brownsville, Pa. 

Dinnerware and glass buyers for these different firms 
have for some years registered here during the annual 
Glass and Pottery Exposition season, and future lines will 
be specified during the New York meeting, it is said here. 


Ira Clarke Visits Aged Parents 

Ira M. Clarke, who recently retired from the active 
management of the New Martinsville Glass & Mfg. Co.’s 
plant, at New Martinsville, W. Va., has returned to his 
home from a motor trip through Michigan, and during 
which he spent some time with his mother, who is aged 83 
years and his father, who is aged 86 years. As has been 
his custom for some years, Mr. Clarke is now arranging 
to spend a season hunting in the West Virginia mountains. 
His future commercial plans have not been determined. 


Repair D. C. Jenkins Glass Co. Tank 


Repairs have about been completed to the tank that re- 
cently burst in the factory of the D. C. Jenkins Glass Co., 
Arcadia, Ind. It is estimated that 12 tons of molten glass 
flowed from the tank when it burst. 


Queen City Glass Co. to Reorganize 


The management of the Queen City Glass Co., which 
factory was operated for a brief period at Cumberland, 
Md., and later destroyed by fire, has announced that the 
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corporation has filed its petition in court seeking a cour} 
order of dissolution. A reorganization will immediate 
follow, and the business continued at Weston, W. Va. Thi 
company had been in operation but a few months when it) 
factory suffered a severe fire loss. | 


Glass Factories Enjoying Fall Activity 


All flint glass factories in this and surrounding district; 
are enjoying the usual late fall season of activity. Mai| 
orders are holding up well, it is said, but seasonable lines 
are in heaviest demand. Department store buyers have 
been receiving their holiday goods, and very little of this 
class of merchandise remains to be shipped. For some 
weeks these distributors have been urging factories to ad- 
vance shipping dates on many orders, and where deliy- 
eries have been made, the merchandise has been placed 
on sale. 


There has been no decline in the demand for colored 
glassware, sales holding firm on all such lines. Several 
producers of this class of goods declared this week that 
current fall sales of the line are in excess of shipments 
of a year ago, and that orders are now being received for 
late December delivery, but in a nominal way. There will 
be slight buying for December delivery, so far as depart- 
ment stores are concerned, as department heads will want 
to know what January inventories show before any active 
buying is done. 


U.S. Glass Co., Preparing New Line 


In preparing its new line for 1927, the United States 
Glass Co. will continue its present policy of combining art 
and utility, thereby giving the retail trade a line of mer- 
chandise that will always be in demand. During the last 
year this interest has added materially to its line of art 
glassware, but every item so presented has had some pat- 
ticular use about the home. While many of these new 
items have been brought out in colored glassware, the 
same items in many respects are also to be had in crystal. 


Keystone Art Glass Co. Formed 


J. Milton Miller, of Reading, Pa., has completed the 
formation of the Keystone Art Glass Co., in which LeRoy 
A. Weidner, Aaron Levan and George C. Goodheart are 
also interested. An application for a Pennsylvania char- 
ter has been filed at Harrisburg, Pa. 
pany will deal in all lines of glassware. 


The new com- 


time contained about 75 tons of molten glass. 


Vovember 4, 1926 


| Hartford Glass Products Co. Formed 

| With a capital stock of $100,000 the Hartford Glass 
Products Co. has been formed at Hartford City, Ind., 
according to word received here this week by supply 
houses. The new company has been formed by Clyde 
H. Overmyer. 


| Zollinger-Harned Co. to Add Space 


’ Glass salesmen who have returned from the Penn- 
sylvania territory have announced that approximately 
60,000 square feet of selling-space is about to be added 
to the Zollinger-Harned Co.’s department store, .\llen- 
town, Pa. With this additional space, the company is ex- 
pected to expand its housefurnishings goods department, 
and enter into the contract furnishing business on a large 


scale. 


Hemingray Glass Co. Has Fire 


Damage to the amount of over $2,000 was caused 
at the factory of the Hemingray Glass Co., Muncie, Ind., 
a few days ago when a tank exploded. The tank at the 
Only 
slight damage was done to the factory building. 


John B. Swinney Now With Shephards 


The manufacturing trade here has been informed that 
John B. Swinney, general merchandise manager for the 
Sanger Bros. store at Dallas, Texas, has been selected to 
succeed A. E. Case as general merchandise manager of 
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Grapeville, Pa. 
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the Shephard store at Boston, Mass. Mr. Swinney at 
one time was associated with the Lord & Taylor interests. 


Kaufmann & Baer Hold Dinnerware Sale 

The Kaufmann & Baer Co., Pittsburgh, during the 
last week put on a special sale of dinnerware, the pub- 
licity announcing that 25,000 pieces were in stock for this 
sale. All of the ware was decorated, and the patterns 
were those that have been discarded by the producers. 
Imperfections were to be noticed on some of the pieces, 
the advertisement of the sale announced. The sale was 
a success in every particular, and the bulk of the offering 
was soon disposed of, and at popular prices. 


Joseph Sullivan Goes With Kaufman-Straus 


Although he has been associated with the May Co. 
store, Cleveland, O., for the last three years, Joseph 
Sullivan has resigned as merchandise manager and has 
gone with the Kaufman-Straus Co., at Louisville, Ky. 
Mr. Sullivan was formerly with the Outlet Co., at Prov- 
idence, R. I., and at Louisville he will become president 
and general manager of the Kaufman-Straus interest. 

Paulina—I believe it was rather a second-rate affair. 

Perdita—Perhaps it was only an oversight, your not 
getting an invitation.—Pittsburgh Panther. 


p) 


Squire—Did you send for me, my Lord 
Launcelot—Yes, make haste. Bring the can opener. 
I’ve a flea in my knight clothes! 


One of the finest collections of salad plates on the market, 
shown in a diversified selection of designs, in the well known 
Duncan & Miller quality—An exceedingly popular line with 
cutters and decorators. 


Representatives 
Boston 
Murt Wallace, 


Chicago 
F. T. Renshaw 
157 Summer St. 30 E. Randoiph St. 
San Francisco Baltimore 
Marsh & Kidd, Harry T. Thomas & Co., 
617 Mission St. 29 S. Hanover St. 


Factory Representative 


5453 Kenmore Ave. Telephone Ardmore 0897 
Chicago 


New York 
Paul Joseph, 
200 Fifth Avenue 
Philadelphia 
Joseph Tomkinson, 
1104 Arch St. 


nean & Miller Glass Co. 
* Washington, Pa. 
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DID YOU EVER 
STROLL UP 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 


45 East 17th Street 
New York City 
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Whats New in New York Showrooms 


U. S. Glass Co. and Dickinson’s Showing 
New Items While Oberlies Has New Cooker 


‘United States Glass Co. New Bon Bon a Dandy 


For something 
that is new and ab- 
solutely different 


Memeo. 8 1°32 
Heart Bon Bon il- 
lustrated herewith, 
which is a product 
of the United 
States Glass Com- 
pany, Pittsburgh, 
Pa., certainly is 
destined to compel 
immediate atten - 
tion and favor of 
the trade. With 
the holiday season drawing close it is most timely and an 
article that will permit of quick and profitable turnover 
for the retailer. And then there’s another holiday, St. 
Valentine’s Day, coming along soon, when its appeal to 
The container has 


the lovelorn will be even greater. 
one-pound capacity and measures about 6 inches by 6 
inches and is about 234 inches deep. The sides are ver- 
tical, while the cover, which is gracefully crowned, over- 
hangs slightly, making unnecessary a knob or handle. 
The Bon Bon is listed in crystal, light green and the pop- 
ular rose-pink, satined finish, and may be had either plain 
or with hand decoration. These decorations are Rose 
Wreath on green, Gold Scroll on green, Gold Rose and 
Scroll on pink and Gold Band on pink.  Attractively 
priced as it is, this new item is certain to prove a winner. 


Excellent Decorations on New Embassy Shape 
to Be Seen at Dickinson’s 


A brand new shape, The Embassy, wrich is a creation 
from the factory of Booths, Ltd., Tunstall, England, and 
of which the samples have only recently arrived, is now 
to be viewed at the salesroom of Edw. B. Dickinson, Inc., 
37 West 23rd St., sole American representatives for this 
well known factory. While the production of this plant 
have always been excellent and enjoy a reputation to be 
envied, it is safe to say that in creating their new Embassy 
shape they have outdone themselves in producing one of 
the most charming offerings seen in the trade for a long 
time. The cover dish which is square from a flare foot, 
raises its tall sides in a distinct outward slant and ends in 
a wide curved up flange. The dome shaped cover is 
slightly inset and has a large square knob. The decorative 
treatments, of which there is an assortment of about fif- 
teen selections to pick from, are quite in accordance with 
the excellence of the shape and it is really a hard matter 
to place one before another. Worthy of attention, how- 


ever, is their Raleigh treatment which stands out prom- 
inently in the exhibit and demands special consideration. 
The coloring of this is a new powder purple worked out 
in a broken panel border effect and spaced at six equal 
intervals. The edges are treated with a gold strip ap- 
plied over the edge of a brown print giving a dentelle ef- 
fect. This is a decal rendition of what has been formerly 
hand work and it naturally follows that for this reason it 
is offered at a most reasonable figure for this class of 
ware. Another treatment, Chinese in character, is one 
which works out a distant mountain with a blood red set- 
ting sun and flying gulls overhead, while in the foreground 
a tree is featured blowing in the wind. It at once reminds 
one of the Autumn season. The secret of this lovely ef- 
fect is simplicity and worked out as it is in colors of black 
and red with a gold illumination it is splendid. — Still 
further is to be seen their San Toy, which is also typically 
Chinese in motif and is a faithful reproduction of an old 
decoration. This shows a full center pattern featuring a 
red wild flower combined with a green leaf spray worked 
out in conjunction with a thin figured border effect and 
a tan edge line. The result of this treatment is most 
pleasing in its effect. The complete line is being shown 
for import. 


Whitehouse Steam Pressure Cooker a Home 
Necessity 

Every housewife is looking for a utility that will give 
her the opportunity to devote less time to the drudgery 
of the culinary department and more time to things essen- 
tial to education and relaxation. In the excellent “White- 
house” cooker represented solely in the East by Oberlies 
Importers’, Inc., 10 West 15th St., New York, there is 
every feature that makes for economical and dependable 
cookery. This substantial steam pressure cooker cooks 
edibles in an appetizing manner, giving better results with 
cheaper meats, than the more expensive cuts cooked in 
the old-time way. It is constructed of the highest grade 
aluminum with handles at the sides that release the top 
from the bottom automatically. The top will not stick 
or bind at the bottom, and the bottom can be used as a 
food chamber. As a time-saver, it is a necessity, for 
foods can be prepared in this steam cooker in thirty min- 
utes, where two hours are required for foods cooked in the 
ordinary manner. As a fuel saver, it is indispensable, as 
there is about 75 per cent of fuel saved by the “White- 
house” cooker method. For the modern housekeeper, the 
above features will commend the “Whitehouse” cooker 
as a profitable investment, bringing comfort and reliabil- 
ity to the kitchen department. It is tested and approved 
by Modern Priscilla, the New York Herald Food Insti- 
tute, and by many food specialists, and Departments of 
Home Economics. 


Twenty-one 


Twenty-two 


New York Imports 


October 28 
S. S. Glasgow from Hamburg, Germany 


Owen Walsh Mfg. Co., 7 cases hollowglass 

Glock, J. L., & Son, 143 cases crockery 

Gimbel Bros., 1 case toys, 4 cases glassware 

Butler Bros., 16 cases toys, crockery, etc. 

Bernard, J. E., & Co., 15 cases crockery 

Foster, W. A., & Co., 20 cases earthenware 

Weiss & Biheller, 17 cases glass shades, 7 cases glassware 
Phoenix Shipping Co., 8 cases crockery, 1 case toys 


S. S. Thuringia from Hamburg, Germany 


Batlin, L., 1 case hollowglass 

Harrison, A., & Co., 9 cases hollowglass 

Downing, R. F., & Co., 1 case hollowglass, 1 case china 
Straub, P. A., & Co., 8 cases hollow glassware 
Chatham & Phoenix Nat. Bank, 54 cases earthenware 
Plummer, W. H., & Co., 1 case glassware 

American Art Novelties, 24 cases glassware 

Sullivan, W. S., Co., 2 casks crockery 

Wapler, N., Co., 4 cases porcelain, 39 cases hollowglass 
Wildermann, 2 cases crockery 

Fenton, A. W., Co., 23 cases crockery, glassware, ete. 
Kress, S. H., & Co., 1 case glassware, 1 case toys 
Kress, S. H., & Co., 3 cases crockery 

Vandegrift, F. B., & Co., 2 cases earthenware 

Fing, F., & Co., 2 cases marble ware 

R. & G. Import Co., 4 cases crockery 

Doniger, S., & Co., 8 cases glassware 

Wolf, L., & Co., 42 cases earthefiware 

Carstens, C. & E., 10 crates crockery 

Wanamaker, J., 10 cases toys, crockery 

Andrews, D. C., & Co., 35 cases toys, crockery 
Chemical National Bank, 1 case crockery 

Inwalad, J. L., case crockery 

Jacobs & Kassler, 5 cases crockery, 1 case toys 

Straus, N., & Son, 14 cases glassware, earthenware 
Rimer, F. C., Co., 16 cases crockery 

Decorative Plant Co., 5 cases earthenware, 2 cases toys 
Mfrs. Trust Co., 12 cases porcelain ware 

Bernard, J. E., & Co., 82 cases glassware 

Wolf, L., & Co., 20 cases toys, crockery, etc. 

Noe, W. R., & Sons, 5 cases hollowglass, 3 cases glassware 
Macy, R. H., & Co., 17 cases toys, glassware 
Pomerance, S. H., Co., 20 cases glassware, 2 barrels clay goods 
Gallagher & Ascher, 1 case crockery 

Schenkers, Inc., 69 cases glassware, crockery 
Lightolier Co., 13 cases glassware, 2 cases crockery 
Guthman, Salomon & Co., 14 cases crockery 
Weissman Importing Co., 2 cases crockery 

Marshall Field & Co., 28 cases crockery, ete. 

Sheldon, G. W., & Co., 17 cases glassware 

Bernard, J. E., & Co., 4 casks majolica 

Globe Shpg. Co., 97 cases glassware 

Phoenix Shpg. Co., 168 cases glassware 


S. S. Luetzow from Bremen, Germany 


Wildermann, C., Co., 24 cases earthenware and woodenware 
Globe Shipping Co., 7 cases crockery 

Hutter, K., Inc., 71 cases crockery 

Foster, W. A., & Co., 3 cases crockery 

American Express Co., 11 cases glassware 

Borgfeldt, G., & Co., 143 cases toys 


S. S. Samland from Antwerp, Belgium 


Field, B. H., & Co., 4 cases crockery 

Otto, C. B., 2 cases crockery 

Continental Ceramics Corp., 36 cases crockery 
Cofod, A. F., Co., 5 cases pottery, 1 case china 


S. S. Majestic from Southampton, England 


Chas. Hall, Inc., 2 casks chinaware 

American Express Co., 16 cases pottery, etc. 
Haviland China Co., 46 casks porcelain 
Downing, R. F., & Co., 13 casks porcelain 
Streiff, C., 8 casks porcelain 

Carson, Pirie & Scott, 7 casks porcelain 

Meakin & Ridgeway, 14 packages earthenware 
Eleto Co., 1 cask earthenware, 1 cask glassware 
Gerlach, F. C., 18 packages earthenware 
Leyland, C. N., Inc., 1 crate earthenware 


October 29 
S. S. Reliance from Hamburg, Germany 


American Shpg. Co.,-10 cases brassware 
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United Arts & Crafts, Inc., 1 case earthenware 

Brown & Roese, 10 cases earthenware 

Freedman & Slater, 1 case earthenware f 

Sheldon, G. W., & Co., 7 cases glassware 

Ruhe, F, H., 10 cases glassware 

Hauptman, A., Inc., 14 cases glassware 

Eimer & Amend, 45 cases hollowglass, 5 cases glassware 

Byrnes, W. J., & Co., 1 case hollowglass, 2 cases earthenware 

Down, 4 cases hollowglass 

Guthman, Salomon Co., 3 cases crockery 

Sheldon, G. W., & Co., 18 cases hollowglass . 

Gallagher & Ascher, 10 cases crockery ! 

Weiss Forwarding Co., 5 cases crockery, 1 case toys, 1 case gias| 
ware 

Inwald, J., Glass Co., 5 cases glassware 

Gimbel Bros., 3 cases glassware 

Todd, T. S., & Co., 12 cases earthenware, 1 case glassware 

Straub, P. A., & Co., 2 cases hollow glassware 

Lazarus & Rosenfeld, 2 cases lead castware 

Rohner, Gehrig & Co., 1 case earthenware 

Stern, S., 1 case earthenware 

Cahm, L. D., & Co., 6 cases enameled hollow ware 

Mohawk Novelty Co., 1 case glassware, 1 case toys, 2 case 
earthenware 

Koscherak Bros., 22 cases crockery 

Decorative Plant Co., 3 cases crockery 

Friedlaender, O. O., 10 cases crockery, glassware, etc. 

Abraham & Straus, 13 cases crockery, glassware, ete. 

Wolf, L., Co., 19 cases toys, etc. 

Nassau National Bank, 11 cases crockery 

Gimbel Bros., 1 case glassware 

Noe, W. R., & Sons, 4 cases shades 

Batlin, L., 3 cases holloweglass 

Fenton, A. W., & Co., 5 cases crockery, etc. 

Elite Import Corp., 2 cases crockery 

Veith, A. & H., 7 cases glassware 

Schaffer, M., Co., 11 cases crockery, 21 cases glassware 

Stern, S., 4 cases crockery 

Wanamaker, J., 18 cases crockery, ete. 


j 


| 


j 
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S. S. Oregon Maru from Genoa, Italy 


Gommi & Co., 3 cases earthenware 
Kronfeld, Saunders & Co. 
Globe Shipping Co., 6 cases earthenware 


From Naples, Italy 
Kupper, H. C., Inc., 24 cases earthenware 
S. S. Samland from Antwerp, Belgium (additional cargo) 


Holders Bill of Lading, 11 cases earthenware, 1 case earthenware 
Panama Pacific Lines, 5 cases crockery 

Heinrich & Winterling, 2 cases crockery 

Meadows, Wye & Co., 1 case earthenware 

American Shipping Co., 17 cases earthenware 

Globe Shipping Co., 34 packages earthenware, etc. 

Ovington Bros. & Co., 1 case earthenware, 2 cases glassware 
Kuyper, P. C., & Co., 1 case china 

Phoenix Shipping Co., 4 cases hollowglass 

Goetz, O., & Co., 46 cases crockery 

Lazarus & Rosenfeld, 32 crates crockery 

Kahla China Corp., 2 cases crockery 

Rehberger & Son, 1 case crockery 

Mitchell, Bissell & Co., 16 cases crockery 

Koscherak Bros., 16 cases hollow glassware 

Shackman, B., & Co., 6 cases toys, 2 cases crockery 

Metrop. Pottery Co., 54 crates crockery 

Butler Bros., 102 packages crockery, etc. 

American Transcontinental Co., 11 cases crockery, 13 cases toys 
New York Merchandise Co., 331 cases toys, etc. 


October 30 
No imports. 


November 1 
S. S. President Roosevelt from Bremerhaven, Germany 


Consmiller, L. A., 9 cases decalcomanias 

Heinrich & Winterling, 1 case crockery 

Butler Bros., 6 cases crockery, hollowglass, etc. 
Phila. Girard Natl., 2 cases toys, 5 cases crockery 
Hirsch, J. B., & Co., 5 cases glassware 

Foster, W. A., & Co., 4 cases toys, 5 cases crockery 
Elliott, Greene & Co., 5 cases glassware 

Sellers, C. W., & Co., 4 cases decalcomanias 


S. S. La Savoie from Havre, France 


Henshaw, G, A., & Son, 7 cases majolica 
Henjes, F., Jr., Inc, 8 cases glassware 
Tiffany & Co.. 1 case porcelain 
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Paris Ablaze With Color Says Noted Art a 


Expert 

By H. Lepyarp TowLe 
Paris—The hunter’s moon hangs low over the Place 
‘endome and in the gardens of the Tuilleries the fallen 
aves rustle underfoot. 
Autumn is in the air . . . and the Automobile Salon 
-on. All Paris is color mad! At the Grand Palais. 
here the motor car creations of the great manufacturers 
and in rows like the King’s guard upon parade, there are 
ints of burnt orange, and the dull rich warmth of ma- 
yons; taking their place in the color harmonies of the 
hole and giving forth a note like the muffled sound of a 
mvent bell. 
Never before such a spectacle. No longer the dead 
onotony of sombre hues. Here is beauty, and life and 
yothing satisfactions for the eye, studied from Nature 
srself and deliciously reproduced in endless and ever- 
1anging subtleties. The motor car is expressing at last 
e aesthetic ideals of its owner. 
Town cars of jade. Roadsters of cafe-au-lait and crim- 
m. Sedans of orchid and sable. The colors of the 
goons in Venice at mid-day. The myriad golden browns 
id copper-reds and brown-yellows of the autumn leaves. 
reens of the spring brookside and rich scarlets that vision 
yppies and sunsets. 
Outside along the Champs Elyees the changing kaleido- 
ope thrills with its never-ending stream of harmonies. 
he haute monde and the demi monde in whirling squad- 
ms of satisfying color rolling past upon the smooth pave- 
ents like a flashing mountain torrent at the end of a 
inbow. And here and there soft punctuations of wine 
lor and black—the Paris taxicabs, for wine color and 
ack is proper in a Paris taxi. 
One night I attended a great function at the Opera. 
he Pageant of Transportation! Here the brilliant hues 
‘orn by the crowd were like a gorgeous Spanish shaw] 
I gazed down upon it from one of the little balconies 
verlooking the Grand Staircase. Gone are the gloomy 
mplicities of the past. All was life and color. The opera 
lyers, never so full of all the ravishments of sheer beauty 
_ now, were sufficient for the artist even without the 
vera itself. 
The President’s Guard was there at attention, with 
eir drawn sabres and gilded helmets gleaming. Inside, 
ong the horseshoe, the boxes looked like veritable bask- 
s of flowers hung along the walls. So filled were they 
'th beautiful women, their gowns of orchid, peach, Rose 
- Versailles, Saint Germaine green, glacier or cloth of 
Id, being accented by the dark notes of the evening 
»thes worn by their escorts. 
Yes, the Age of Color is indeed here! Now, whatever 
‘T nationality, our estate, or time of life, we can dare to 
‘press our color individuality, each in his own way; in 
jr homes, our furniture, our automobiles and ourselves. 
The Highland Novelty Shop, handling a general 
-e of art goods, art pottery and lamps is new. Store 
i located at 1508 W. 79th Street, Chicago. 
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You can see the leading 
pottery lines in one building 


The Fifth Avenue Building 
offers this great convenience 
to out-of-town buyers. Here 
you can see many of the lead- 
ing glass and crockery lines. 
Here, in one building, you can 
select your stock for the en- 
tiré season. ‘Chis centraliza- 
tion of buying opportunities 
combined with the unusual 
COlvemmerce. of location 
brings to The Fifth Avenue 
Building the great bulk of 
out-of-town buyers. 


Two elevated lines are 
within two blocks. There is 
a subway entrance in the 
building. Also two restau- 
rants. Convenient to rail and 
steamship terminals. Close 
to leading hotels and the- 
atiess, ourtace lines and 
busses pass the door. 


~The FIFTH AVENUE 


BUILDING 


Broadway and Fifth Avenue, 
at Madison Square, New York 


“More than an office building” 


CLARK 


312 
SOUTH 
STREET 


CHICAGO OFFICE 


Chicago Stores Hold November Sales 


OVEMBER sales opened in the big department 
stores of Chicago on Monday of this week. 
Carson Pirie Scott, Mandle Brothers and 

Marshall Field’s were offering some unusual prices in 
dinner sets and table glassware, and early Christmas 
shoppers were urged to take advantage of the special 
pricings on art goods of all kinds. Burley & Co., one 
of Chicago’s oldest retail establishments and _ specialists 
in glassware and china inaugurated their 88th anniver- 
sary sale commencing on Monday of this week. Chats- 
worth, of genuine Meakin ware, was featured in the 
opening days of the sale. Dinner sets from $24 to 
$100 each, including 110 piece sets in open stock pat- 
terns were suggested to the customers by Carson Pirie 
Scott & Co., while the Ovington’s new store on Michi- 
gan Ave. was recommending a variety of art objects 
for the furnishing of the well appointed table. 


Retail sales are now a step ahead of a year ago this 


= MOQAAS)UUDESUONAUODESUADEUADUDTAUURGLUOOEAUEUTODUOAAT DENARAU AAU 


Ready for Shipment— 


No. Bi121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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THE CHICAGO MARKET 


J. H. Smytue, REPRESENTATIVE 


By 


time according to many of the department manag’ 
in the larger department stores. With seasona & 
weather the first three weeks of November sales e 
expected to be heavy for the local stores and the 
crease in business will continue right through je 
month of December. | 


J. A. Lundstrom, sales manager of the Home Cc 
fort Co., St. Paul, Minn., manufacturers of housef}- 
nishing items, was in Chicago this week on busines 
This concern has recently added a line of decora(id 
bread boards that have proven popular as $1 retails, 


| 
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Becker, Ryan & Co., operating a department st e 
at 63rd and Halsted Streets have announced their |- 
tention of erecting a larger store on their present 
and adjoining property. The company now owns / 
foot frontage on Halsted St. and 124 foot frontage a 
63rd St. An eight story and basement building!s 
being planned. This will give Chicago another giit 
outlying department store at one of the busiest corn’s 
in the city. | 


Montgomery Ward & Co. are planning to launc | A 
new auxiliary selling method to consist of tempor 
merchandise exhibits in towns of 10,000 populatin 
and less. A store of 60 to 75 feet frontage will |e 
rented for a period of two weeks or one month | 
the general line of merchandise carried by the lae 
mail order house will be on display for inspection y 
the public and for order placing purposes. Orc’s 
will be mailed to the house and filled in the usual mr 
ner. This will be in the nature of a traveling nf 
chandise exposition to acquaint the community vi 
the values and qualities the company offers. | 


E. Sherman Roberts and C. W. Howe are success 
to Marion Pierce and L. Joyce as the owners of ie 
Arts & Crafts Shop, 107 N. Main Street, Rockfong i 


W. T. Darden, well known in the dinnerware tre 
for a number of years is again connected with i 
Albright China Co., and will-maintain a Chicago > 
play room and office for the makers of “Amerifi 
China for American Homes.” Mr. Darden’s headqit 
ters are located at 58 E. Washington St., Chicago, i 
the telephone is Central 5580. The Albright Cl 
Co.’s dinnerware line, made at Scio and Carrollton.) 
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WHAT TO BUY 
AND WHERE Toa 
BUY IT IN — 


ChilcAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint =p Harry G. Dalzel] 
Pressed an own 
Etchings, Cuttings Phone 


and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBRING, President 
W. L. GERALD, Chicago Representative 
666 Lake Shore Drive 


EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. Phone: Central 3236 


| 


This ‘‘card’’ can be made to yield 
big dividends. Phone Wabash 0860 


for rates. 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CO. 


30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 


FURNITURE MART 


Phone: Superior 4100 Room 9380 


has been growing in popularity with the buyers 


throughout the country and increased business in the 


: - . . 
middle-west made it advisable for the company to 


again open a Chicago office under the direction of 
Mr. Darden. 

Beckwith Iron Works, Inc., 544 W. 79th Street, 
Chicago was incorporated recently with a capital stock 


TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


of $25,000, to manufacture ornamental and miscellane- 
ous iron work. 


The estate of the late John G. Shedd, head of Mar- 
shall Field & Co. was placed at $15,215,000, with the 
widow and two daughters sharing equally in the bulk 
of the property. 


Advertising Life of Trade, Says Coolidge in Broadcast 


After describing advertising as “the life of trade’, 
President Coolidge, in an address which was broadcast 
by radio, told the convention of the American Association 
Clubs at Washington, last Thursday, that its permanent 


success depends upon “a representation of the exact 


truth”. 


an effort to get the truth into business. 


“Whenever deception, falsehood and fraud creep in 
they undermine the whole structure,” said Mr. Coolidge. 
“They damage the whole art. The effort of the govern- 
ment to secure correct labels, fair trade practices and 
equal opportunity for all our inhabitants is fundamentally 
The government 
can do much in this direction by setting up correct stand- 
ards, but all its effort will fail unless it has the loyal 


support of the business men of the nation.” 


“The pre-eminence of America in industry, which has 
constantly brought about a reduction of costs,” said the 
President, “has come very largely through mass produc- 
tion. Mass production is only possible where there 1s 
mass demand. Mass demand has been created almost en- 
tirely through the development of advertising.” 

The President asserted that advertising is the most 
potent influence in adapting and changing the habits and 
modes of life, “affecting what we eat what we wear and 
and the work and play of the whole nation.” 

“I suppose that every head of a family knows that a new 
bonnet on the head of one of the women in the neighbor- 
hood is contagious,” Mr. Coolidge declared, in describing 
the growth of a millinery establishment through modern 
advertising in a typical American community. 


“Our chief warrant for faith in the future of America 
lies in the character of the American people,” he said. 
“It is our belief in what they are going to do, rather than 
our knowledge of what they are going to have, that causes 
us to face the coming years with faith and confidence. The 
future of our country is not to be determined by the 
inaterial resources, but by the spiritual life of the people.” 

Mr. Coolidge warned against greediness for gain. 

“So long as our economic activities can be maintained 
on the standard of competition in service we are safe,” he 
declared. “If they ever degenerate into a more selfish 
scramble for rewards, we are lost.” 

The President said that while wages are high, profits 
have been moderate. That means that the results of pros- 
perity are going more and more into “the homes of the 
being exploited by large aggregations of wealth,” the people 
of America are learning to “make such great concerns their 
most faithful servants.” 

“lf this were not so the country,” he said, “would not 
support 20,000,000 automobiles, purchase so many radios 
and install so many telephones. From a recent ‘fear of 
being exploited by large aggregations of wealth,’ the people 
of America are learning to ‘make such great concerns their 
most faithful servants’.”’ 

In emphasizing his convictions, President Coolidge re- 
vealed personal observations he had made on the practical 
and profitable result of truthful advertising. He recalled 
the indifferent attitude of the public and manufacturers to 
the merits of advertising as it was projected in the Vic- 
torian period. 
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HEINRICH & WINTERLING, wc. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China 
ENTIRE FIFTH & SIXTH FLOoRS—49-51 West 23RD STREET, NEw YorK CITY 


HAVE THE PLEASURE OF 
ANNOUNCING THAT THEIR 


1927 


IMPORTATIONS ARE Now READY FOR THE TRADES’ INSPECTION 


We are featuring a wide selection ate sales and a quick turnover. 


of new Ivory Border encrustations : 4 
H&G, In dinnerware our offerings are 


that are certain to bring you many 

new customers. These are excep- BAVARIA larger and better than ever featur- 
tionally deep and are combined ing a wide range of new decorative 
with an additional broad gold band HEINRICH & CO’S treatments in Ivory, while our show- 


and line treatment on the shoulder. mark is an ing in open stock service plates is 
They are destined to bring immedi- Assurance of Quality one that you should not miss seeing. 


FOR STOCK OR IMPORT 


A visit to our Salesrooms will convince you! 


A. Distinctive American 


Product 


For Home Decoration 
Sold Thruout the World 


Send For our Beautiful 
Catalogue in Colors. 


Factory and Offices 


FENTON ART GLASS CO. 


Williamstown, W. Va. 
U.S.A. 


PHILADELPHIA SECTION 


Entrance 
to Palace 
of Arts 


HE firm of Tiedeken & Schlain, 204 Burd Build- 
ing, has been dissolved and F. J. Tiedeken has 
taken Room 202, Burd Building. He will retain 
he agency for the Taiyo Trading Co, (Japanese China), 
\. E. Hull Pottery Co. (German China-Earthenware) 
ind the Wellsville China Co. (Dinnerware and Special- 
ies). These lines are the same as he represented before 
he formation of Tiedeken & Schlain. 
Mr. Schlain has retired from the business tempo- 
‘arily and has not made any plans for the future. 


Clarence Schroeter, former manufacturers’ agent, with 
fice in the Van Dam Building, 10th and Market Sts., has 
riven up his lines and closed his office and has taken a po- 
sition of buyer for the well-known hardware and house- 
furnishing store of Kinkerter & Sheppard Co., 4669 
Frankford Ave. 


Maurice Cohen, representing the Coshocton Glass Corp., 
nas a wonderful line of cheap amber glass, which is very 
ittractive. He also has a very good looking Sandwich 
Tray, which he is offering as a leader. 


I. Vine, of Goldberg’s Department Store, Trenton, 
N. J., was in Philadelphia recently doing some quick 
shopping for his November sale. 

George Lerner, of Northampton, Pa., was in Philadel- 
yhia recently doing some extensive buying for the holi- 
lays. 


Trade in the Philadelphia district fell off slightly the 
first two weeks of October, but picked up again in the 
ast two weeks. Buyers generally state that they have a 
slight increase over their last year’s business up to this 
ime and expect to do a very large business from the first 
»f November till the Christmas holidays. 


The Gimbel and Lit Stores have been running anni- 
versary sales and according to the large crowds in the 
stores they must be rolling up a large volume of business. 


John F. Lane has returned from the Federal Glass 
Yo.’s agents’ convention of three days, October 4th, 5th 
amd 6th. He has come home highly enthused and with 
zreat prospects of having a big year on their line, as the 
color and finish of the merchandise, he claims, excels any 
other line of similar manufacturer. He is now making 
calls on the trade with a new “Jack Frost” crackled jug. 
which Federal has newly made to match some tumblers. 


| 
| 


The 
Tower 
of Light 


T. Downs, Jr., formerly Philadelphia representative for 
A. H. Heisey & Co. and other factories, is now connected 
with the Philadelphia office of the U. S. Glass Co. in the 
Van Dam Building, 10th and Market Sts., associated with 
Capt. J. A. Hemple. He is well pleased with his new posi- 
tion, having booked some very nice orders for his company 
in the past few weeks. His many friends wish him a lot 
of success in his new position. 


Francis Tomkinson, who is associated with his father, 
Joseph Tomkinson, and represents the Duncan & Miller 
Glass Co. and the Fostoria Glass Co. returned home last 
week for a brief stay between trips. He expects to go 
out again after November Ist for a short trip up the 
state, which will end his traveling for the balance of the 
year. Francis covers the state of Pennsylvania, as well 
as the state of New York, outside of New York City, for 
the Duncan & Miller factory. This keeps him very busy 
in connection with his trade in and around the city of 
Philadelphia. 

John A. Nixon has just returned from a month’s trip 
through Pennsylvania. Mr. Nixon made the trip in his 
automobile and had as a companion Cecil E. Taylor of the 
Taylor, Smith & Taylor Co. When they reached Pitts- 
burgh Mr. Taylor stayed there to call on the local trade, 
which finished his traveling for this year. He is making 
plans to take a trip to Beverly Hills, Calif., where his 
family has been located for the past year, they having 
sold their home in Philadelphia, bought a new home in 
Beverly Hills and Mr. Taylor will be very glad to see his 
family, as this is the longest period of time that he has 
been away from them. He expects to return to Pittsburgh 
in time for the Pottery and Glass Exhibit at the Fort Pitt 
Hotel. He expects to be located in the William Penn 
Hotel with his line during the show. 


FRED STOTT, Successor 


Formerly 


PEACOCK AND ROOP 
1007 Filbert St. 


Representing 
Economy Glass Co. Westmoreland Glass Co. 
Indiana Glass Co. Space Saver Dish Co. 
D. C. Jenkins Glass Co. Florence Silver Plate Co. 


Lead and Lime Blown Stemware, Tumblers, etc., Pressed 
Hotel Tumblers, Tableware, etc., Decorated Glassware, 
Colcred Glassware, Plain and Cut, Sanitary Space Saver 
Dishes and Fountain Supplies. 
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Allegheny Ave., Amber and Collins Sts. 


R. E. TONGUE & BROS. CO. INC. 


Manufacturers, Importers, Distributors 


Tea Sets 


of 


Delicate Color and Odd 
Shape 


We are now ready to sub- 
mit samples ‘and=sqiuore 
upon our latest importa- 
tions of | eames 

Either open stock with 
extra Tea Cupsiandssaiee 
ers or upon Sets alone. 


Our Import Department 
will be glad indeed to give 
you service. 


Philadelphia, Pa. 


WILLIAM C. BYRNES 
Burd Bldg., Philadelphia, Pa. 
Representing 


CENTRAL GLASS WORKS 


Two Tone Stemware 
Pleasing Color 
Combinations 

in 
Old Rose, Green and 
Amber 


Makers of 
Fine Glassware 
Since 1863 


Complete Assortment of Lunch Trays, 
Cheese and Crackers, Candy Jars, etc. 
A High Grade Line for a High Grade Store 


Dinnerware _ 
at Attractive Prices 


standard sPopternem Gc. 


JOSEPH TOMKINSON 
1104 Arch St., Philadelphia 


FOSTORIA GLASS CO. 
DUNCAN & MILLER GLASS CO. 
DRESDEN POTTERY CO. 


Fostoria complete glass dinnerware colored and crystal 
plain Etched and Gold treatment. 
Blown Stemware Tumblers & Jugs to match. 


Duncan & Miller Reproductions of early American glass- 
ware colored and crystal. 

Dresden Pottery Co., the new Apollo shape with many 
attractive decorations. 


HARRY M. BORTZ 


REPRESENTING 


F TRADE Wi \ MARK 
HEISEY’S y GLASSWARE 


— \w = 


FOR YOUR TABLE 


—> 


FOR HOME DECORATION | 


Philadelphia Office 


406 Vandam Bldg. 
1005 MARKET STREET 


JOHN F. LANE 


MANUFACTURERS’ AGENT 
BLOWN AND PRESSED BAR GOODS 
TABLE GLASSWARE. LIGHT CUT 
GLASS SPECIALTIES 
Rooms 351-352 Burd Building 


S. W. Cor. Ninth and Chestnut Streets 
Philadelphia 


Eastern Representative 


The Federal Glass Co. 


Specialty Colored Stemware 
Pekoe Glow, Burgundy, Green, Blue and Amber on foot 


| and stem. Have above line in New Rose Cutting on 


spiral optic. 
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Paul L. Larson 


1104 Arch St. 


HOCKING GLASS CO. 
McKEE GLASS CO. 
LANCASTER GLASS CO. 
MOUND CITY GLASS CO. 


| 
Representing 
| 


Crystal and Decorated Glassware | 
| 


JOHN A. NIXON 


906 Filbert St., 
Philadelphia 


Representing Leading Lines of Pressed and 
Blown Table Glassware and Pottery 


Cambridge Glass Co. 
Dunbar Flint Glass Co. 
N. O. Cederborg Co. 
Susquehanna Cut Glass Co. 
Zanesville Stoneware Co. 


Glassware and Pottery in Popular Colors with Gold and 
Iridescent Effects—Commercially Priced for Dept. Stores, 
Gift Shops and Jewellers 


NOVELTY 
FISH 
AQUARIUMS 


No. 106 B 


Oval Aquarium with 
Black Glass Stand 
Holds 3 Quarts 


Ask for Circular 
Showing Full Line 
Black Glass Stands and 
Iron Stands 


GILLINDER & SONS, Inc. 
Tacony Philadelphia 


UNITED STATES GLASS CO. 


705 Vandam Bildg., 
N. W. Corner 10th and Market Sts. 
Philadelphia 


Complete Line 
Pressed and Blown Glassware 
Lamps and Novelties 


J. A. HEMPLE 


Sales Representative 


Montgomery Ward Starts Dividend 

The prediction made some months ago in financial 
circles that Montgomery Ward & Co., Chicago, would 
begin paying dividends on the common stock have ma- 
terialized. Directors of the company, at a recent meeting, 
declared an initial quarterly dividend of $1 on the com- 
mon stock payable on November 15 to stock of record 
November 4. 

Directors also voted to redeem the $4,249,800 7 per 
cent cumulative preferred stock at the end of the present 
fiscal year at $115 and accrued dividends. 

Theodore F. Merseles, president of the company, in 
issuing an official statement said: 

“The retirement of the preferred stock is evidence of 
the good judgment shown by the directors during the 
hard years of rehabilitation, in showing a constantly in- 
creasing equity back of the common stock. It should be 
remembered that the gross sales of the company have been 
increased from $76,000,000 in 1921 to more than $200,- 
000,000, estimated, for this year. To handle this large 
yolume of business, additional working capital was re- 
quired, new plants needed to be built and some of our 
existing plants greatly enlarged. All of this has been 
accomplished without the aid of new permanent capital, 
so the benefit has been preserved for the stockholders. 

_“The retirement of the preferred stock will restore 
$3,500,000 of charter reserves to earned surplus. By 
eliminating preferred dividends and charter requirements 


on sinking fund and special surplus, it will add about 
$750,000 annually to earnings on common stock. 

“At the end of 1924, $4,600,000 of back dividends had. 
accrued on the Class A stock. These arrears have paid, 
so that, with the preferred stock dividend and charter 
requirements out of the way, the only charge ahead of 
common stock will be the $1,435,000 dividends on Class 
A stock. 

“We have now reached the point where dividends can 
be commenced with a reasonable certainty of their con- 
tinuance. As each year’s business is closed and the net re- 
sults made available, the directors will be in a position 
to consider extra dividends, based on the total net earn- 


ings.” 


Imports 
(Continued from page 22) 

Graham & Zenger, 2 casks earthenware 
Macy, R. H., & Co., 2 casks chinaware 
Stern Bros., 3 casks chinaware 
Haviland, T., Co., 40 casks china 
Rohner, Gehrig & Co., 4 cases chinaware 
Roger Gallet, 22 cases glassware 
Frankel Imptg. Co., 1 case china 
Ovington Bros. Co., 6 packages glassware 
Semon, Bache & Co., 9 cases glassware 
Ehrich, 6 cases glassware and china 
Inwald, J., Glass Co., 10 cases glassware 
Bonnie & Co., 3 cases earthenware 
Andrews, D. C., & Co., 3 casks porcelain 


November 3 
S. S. Berengaria from Southampton, England 


Franklin Simon & Co., 1 case earthenware 
Robold, J. C., & Co., 1 case earthenware 
Downing, R. F., & Co., 1 case china 
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“The Top that Sells the Bottom—Since 1838.” 


NON-CORROSIVE METAL TOPS 


MADE OF BRITANNIA METAL 


NOT AFFECTED BY THE CHEMICAL ACTION OF SALT 
SILVER PLATED AND LACQUERED. 


HE growing demand for Salt and Pepper Shaker 

Tops which will not turn black has prompted us 
to make any of our over 250 styles and sizes in non- 
corrosive metal on special order. The numbers shown 
here will be carried in stock in this metal in addition to 
our regular metal. This non-corrosive metal is worth 
many times the added cost. 


No. 157 


New No. 12 


MANUFACTURED BY 


COLLINS & WRIGHT, Inc. 


PITTSBURGH, PA. 


EASY TO 
CLEAN 
NO OUTSIDE 
THREADS TO 
GATHER DIRT 


WILL NOT 


No. 282-2 


res ait Fs “a 


Illustrating a very old Spode border on Chelsea Wicker shape. The design is a free running borde» ia 
brown, the coloring being painted in quaint effects of old blue, old red, pink and green pee giving a 
charming Old World effect. 


Stock carried in New York City Send for samples and prices 


Copeland & Thompson, Inc., 206 Fifth Avenue, New York 


AC 
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GIFT DAY — “3 


Round Tables Popularize Gift Wares 
ERHAPS if the Knights of the Round Table 
could see their precious type of furniture handed 
down to posterity as a display counter, they 

might feel it a desecration to that historic attribute of 
their hostelry. 

However, the round table has proven so desirable 
from a sales standpoint, that every Gift Shop recog- 
nizes this item as a most important part of equipment 
for featuring novelties to entice the wary shopper. 
In fact, the circular table is the most popular shop 
fixture counter, because of its easy approach on all 
sides which enables customers to view goods from 
every angle. 

Many shops make the round table the nucleus of 
attraction by placing articles carefully selected and ar- 
ranged, so as to give the customer an opportunity to 


see each item at close range. This type of display is 
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infinitely better than the glass covered counter, be- 
cause of the opportunity it affords for arranging ob- 
jects in various ways. For instance, one shop used a 
rather fanciful and striking idea in giving a large vase 
the central position on the table, and next in order 
candlesticks, then bowls and on the outer edge odd 
cups and saucers with smaller articles. The pyramid 
style of display is an excellent method of arrangement 
as each object having a graduated position affords the 
approaching customer a good view of single objects 
at long range. Another very fascinating conception 
of an unique setting was developed by using glassware 
of five colors; red, green, blue, amethyst, amber and 
white. The top of the table was divided into five equal 
sections, each color, with the white, occupying a sepa- 
rate space. Beginning at the center of the table with 
larger objects and broadening out to the outer edge 
with smaller items. This made almost a perfect star 
(Continued on page 37) 


Ovington’s Round Table Gift 


Disvlay Delightful in Its Simplicity 
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Gift Table Echoes 


Persuasive Merchandise Bringing Season- 
able Suggestions for Today’s Gift Shop 


By BEATRICE MILLER WISNER 


Graceful Flower Arranger 


LOWERS! Who could resist their charm, bring- 
kK ing all that nature can offer of delicacy and frag- 

rance. However, even their superb beauty can be 
intensified with an ornate container. The exquisite 
Cowan Pottery flower bowl and arranger illustrated, rep- 
resented by Howard G. Selden, 225 Fifth Ave., New 
York, is unique and artistic enough to sustain the exacting 
beauty of any bloom. This is only one of the many num- 
bers which have created widespread enthusiasm through 
the special artcraft and witchery of figure modeling. The 
flower arranger comes in ivory glaze and the outside of 


the bowls in ivory glaze with the linings in various tints; 
hyacinth, amalfi, apple blossom and April. The delicate 
coloring of the linings of the bowls, are especially well 
adapted to decorative purposes, harmonizing beautifully 
with any color scheme and adding a special value to din- 
ing table service. The figure, representing a graceful 
dancer, with body in a tempting youthful poise, is delight- 
fully nonchalant. There are many of these nudes that 
have been awarded first prize at the Annual Exhibition 
of the Cleveland Museum of Art. For coming seasons 
when many festivities are scheduled, these fascinating 
flower bowls and arrangers bring a new note to home 
furnishings in their unique conception and thoughtful 
modeling. 


Handsome Chests for Many Needs 


The novel chest illustrated, that are tempting feminine 
fancy, for the dresser or various other uses, show the 
exquisite workmanship of the Pompeian Bronze Co., 225 
Fifth Ave., New York. The attractive combination of 
blue, ivory and gold effects so artistically used in the deco- 
rations, with the lovely motifs in basrelief, give these 
chests their specific value. These unusual chests serve 


many purposes, for cigarettes, jewelry or for the multi- 
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tudinous fads and fancies of the lady of the day; veil 
ribbons, flowers, etc. For a man’s gift they serve a re 
need. For every woman knows what a tragedy it is t 
select a token for the sterner sex, one which will be altc 
gether useful and acceptable, and a lasting remembrane: 
These chests are not only useful gifts, but they are ornat 
pieces as well, as their fine finish and decoration ad 
beauty to interior furnishings. The Pompeian Bronze Ci 
are also displaying numerous new gift items: cand 
boxes, lamps, book ends and other fascinating special 
which are beautifully modeled and handsomely decorate 
in gold, colors and bronze. 


Bulbs With Bowls for Gifts 


“Water Babies,” little brown coated bulbs, nature’ 
products peeping up from their cosy nest of pebbles, pee 
or water, tell the world of their existence in graciousl 
bestowing their fragrance from the flowering blossoms 
Narcissus, Paper White Grandiflora, bulbs of superio 
quality are shown by F. Rynveld & Sons, 352 Greenwicl 
St., New York. By offering bulbs with bowls, chin 
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ind gift shops will create a greater demand for receptacles, 
hat will adequately hold these narciussus bulbs. \Vith 
sve or more of these quality bulbs housed in a bowl or 
sther container, the combined article will be popularized 
and ready sales consummated. Holidays offer a splendid 
inducement for the sale of bowls with bulbs, as a flower- 
ing gift creates a warmer reception through its delicate 
remembrance than almost any other token. The F. Ryn- 
veld & Sons issue a catalog which tells the bulb story in 
detail. This affords valuable information for those wish- 
ing to be acquainted with prices, quality, ete. Due to the 
Federal embargo these bulbs should be acquired at the 
first opportunity. 


Perugia Fottery of Exquisite Design and 
Coloring 


The beautiful Italian Perugia ware, now being shown 
by Nathan Straus & Sons, 119 Fifth Ave., New York, 
has more than mere loveliness for its passport. The re- 
-markable coloring of this 
unique pottery with its fine 
conventional designs, so in- 
tricately interwoven, each col- 
or harmonizing against the 
soft colored backgrounds, is 
the outstanding attractiveness 
of this excellent pottery, which 
is sure to awaken a lively in- 
terest for those who desire 
pottery of individual charac- 
ter. The colors are lovely 
browns, reds, blues, yellows 
and other tones. Some of the 
pieces, of which there are 
numbers, have odd handles, 
representing dolphins, _ etc. 
The collection of objects comprise ; compotes, vases, candy 
boxes, fruit bowls and various other fascinating items. 
The illustration shows one of the handsome vases, with 
the distinctive designs, which so boldly characterizes this 
fine ware. 


Book Cases of Fine Construction 


No home is quite complete without its quota of books, and 
where there are books, there must of necessity be a suit- 
able case or holder, which 
will prove an ornament to 
rooms as well as a useful 
and accommodating fixture. 
The fine hand wrought iron 
bookcase, one a trough and 
the other a hanging shelf, 
represented by Mary Ryan, 
225 Fifth Ave., New York, 
are artistic examples of 
handcraft. These unique 
“book-houses” are hand 
wrought in natural iron fin- 
ish, showing a beautifully modeled scroll pattern. Their 
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easy portable features 
make them desirable for 
the small apartment, 
where changing of furni- 
ture often results at short 
intervals. For the small 
room, if left to remain too 
long with objects in the 
same place, will become 
monotonous and tiresome. 
The advantages of easily 
moved furniture appeals 
to the up-to-date house- 
wifewife, and the substantiality of these book racks and 
troughs, has popularized and sustained the desire for these 
excellent bookcases. 


Czecho Refreshment Set of Quaint Modeling 

Another lovely offering from the Czecho Peasant Art 
Co., Inc., 8-10 West 19th St., New York, is the novel 
pottery refreshment set pictured, showing the fascinating 
new idea; the inverted handle of the pitcher. The pitcher 
comes in two sizes and together with the mugs makes a 
practical decorative combination set for everyday use. The 
lovely original designs which are produced by the Czecho 
Peasant Art Co. are all authentic first-hand decorations 
from the mind of the renowned artist, Joseph Mrazek, 
who is now in Czechoslovakia busy working with the peas- 
ants of Lelovice creating new designs which are constantly 
being applied to the lovely objects, imported and shown 


by the Czecho Peasant Art Co., at their attractive new 
showrooms above mentioned. New gift objects with the 
Peasant Art Co.’s original designs; the love bird, daisy 
and many other fascinating motifs against gay colored 
backgrounds, would give a lively effect to any interior 
scheme. Every piece from this firm bears their trade 
mark, with the stamped name of Joseph Mrazek, origin- 
ator of the designs. 


Complete Letter at Single Stroke 

Of interest to department stores and mail-order houses 
throughout the country is the rumored introduction in the 
market soon of an automatic addressing and letter-printing 
machine, which will in a single operation print the letter, 
fill in the address and also address the envelope. 

It is claimed for it that it will do the work of sixteen 
girls or more in the filling-in process alone, without count- 
ing the other part of the work, and that no difference is 
discernible between the type of the address and the body 
of the letter. 
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Headquarters for the Original 
Czechoslovak Ware 


A LL of our decorations are copyrighted and 
will bear our registered trade mark and the 
name of Joseph Mrazek, as a guarantee of the au- 


thenticity of the designs. 


New and interesting designs have recently been 
added to this beautiful line of hand decorated 
ware. Send for our catalog in full colors. 


CZECHO PEASANT ART CO., INC. 
8-10 West 19th St. New York City 


Selling Agents 


Butterworth & Co., 225 Fifth Avenue, New York City. 
Chicago Gift Market, 58 E. Washington St., Chicago, IIl. 
The Newcombs, Knickerbocker Bldg., Los Angeles, Cal. 
Geo. R. West Sales Co., 954 Liberty Ave., Pittsburgh, Pa. 
W. W. Jacobs, Traveling Representative. 


Always at Your’ Service 
The Mary Ryan Organization 


CRYSTAL TURTLES! 


TURTLE FLOWER BOWLS 
Crystal $45.00 doz. Green $48.00 doz. 


225 FIFTH AVE. 17 N. WABASH AVE. 
NEW YORK CITY Mary Ryan CHICAGO, ILL. 


ARE VERY POPULAR ARTICLES—Come in large va- | 


riety—made of a heavy quality, lustrous lacquer—hand | 
painted scenic, bird and floral designs—with beautifully col- qi 
ored and decorated china or lustre compartments. WE | 
HAVE A LARGE STOCK FOR IMMEDIATE DELIV- § 
ERY—NOW IS THE TIME to replenish YOUR STOCK. } 


Send for new Christmas Catalog 
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327 W. MADISON STREET 101 FIFTH AVENUE | 
CHICAGO NEW YORK 
Tel. Main 4156 Tel. Stuyvesant 3823 


Note—Our New England Reh.: N. MASUDA CO., 99 Bedford St., Boston. 


China 
and Porcelain Ware 
That We Can Always Duplicate 


Each $2.00 
See SZ 
| oe 


Send for Sample Collection of 
Newly Imported Porcelain Wares 


Write for Catalog in Colors 


KOVAR’S, INC. 


CZECHOSLOVAK ARTS AND CRAFTS 


328 East 72nd St. New York 
REPRESENTATIVES 
NEW YORK 
Reed Sales Co. Bush Terminal 
225 Fifth Ave. 130 W. 42nd St. 
BOSTON CHICAGO LOS ANGELES, CAL. 
ea ece bie Fe W. C. Owen, Inc. Mabel R. Skinner 
Hunt Co. 17 N. Wabash Ave. 2034 Eight Ave. 
41 Pearl St. 
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Glass Lamps : : 
IN A GREAT VARIET\ . We know fee, Wank Our = 

OF SHAPES, DESIGNS 2 individual, economical 
COLORS AND PRICES = = 
| _ Sanitary 
| Early American : Sugar Bowls : 
} and tall slender graceful = ° = 
| — in light and { = In 3 Sizes : 
| ee iors ate best = for tray and cafeteria = 
sellers in representat = service but perhaps you = 
aaa ae = did not know where to - 
= buy them. We will fill 2 
= your orders direct, and 2 
. = _ without delay. 2 
| SAMPLES — WILL i : 
) Pees PNT) EX- = We guarantee these E 
PRESS PAID. = bowls as repre- : 
= sented. = 
No. 2354 = : = 
= See Your Jobber or Write for Catalog = 
Ideal Cut Glass Co. tthe setts. Bowl iCal 
| : e Sanitary Sugar bow! Lo. | 
F. L. Morecroft, President = M - 
; ih = anufacturers = 
Canastota, N. Y. = 7704 Tioga St. Pittsburgh, U.S.A. = 
SRR RE re oo AP aE NO 

TRADE YH S. MARK 
-CHINA 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR”’ 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department ‘ 

Store Trade highest qual- 

ity ware and distinctive decora- 

tions in commercial borders. 
| Prompt and courteous service. 


THE GLOBE CHINA COMPANY 
Cambridge, Ohio 


Refined Colonial and Plain Shapes 
Beautified and Adorned with Exclusive 
Decorations of Artistic Design 


OUR SPECIALTY IS DELIVERING TO 
OUR CUSTOMERS WHAT WE 
SELL THEM 


A FULL DINNERWARE LINE OF 
HIGH GRADE 
SEMI-VITREOUS PORCELAIN 


NEW YORK OFFICE CHICAGO OFFICE 
H. F. McKenzle S. B. Davis 
2 East 23rd St. 625 Old Colony Bldg. 
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Representatives 


HERBERT K. CONNOR CHAS. A. WEIDEMANN 
mast West 
ROY E. HENDERSON 
President 
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REPRESENTATIVES 


D. KING IRWIN 


erica 
ee | pines! 


7 aay . Semi \Porcelain 
Dinndr oe 


. A. MINER 
E. E. WILGUS 
Rooms 35, 36, 37 
111 Summer St., Boston, 
‘Mass. 
EARL W. NEWTON 4 
& ASSOCIATES 


Rochester, N. 


5 Prospect St. 
9 No, Wabash Ave., 


Chicago 
—_—_ NATIONAL CHINAS 
WESTERN phtoee an 
PRO. com PANY, & 
149 New Montg ee St., gia a 8 
San Francisco, Cal. SALINEVILEE™ O. C 


WESTERN GLASS 
PRO. CO. 


L. C. Smith pu 
Seattle, Wa 
WESTERN GLASS 
PRO. CO. 
1216 Fourth Ave. 


Los Angeles, Cal. 


“SHADED LIGHTS” 


For Chandeliers and Brackets. New 
Shapes, Colors and _ Decorations. 
Now Ready. Write for Samples. 


DELICA WHITE 


BEST GLASS FOR LIGHT 


K. G. 1. “2° SATISFY 


Crystal, Colors Kopps_ Railroad 


and Cased Glass 
for Illuminating 
Uses. 
Novelties and 
Specialties 


and Marine 
Signal Glass 
Special Glass 
for Special 
Purposes 


TRADE MARK 


KOPP GLASS, Inc. 


Swissvale, Pa. 


Oberlies Importers, Inc. 
Crockery 
Household Utensils 


and 


Lion Steel Ware 


Richard M. Schmidt, Representative 
The Best Enameled Ware | 
The Ware That Wears | 


OPENED NEW HEADQUARTERS 


10 East 15TH STREET 
New YorRK 


Ready for Business 
Ask for Catalog 


Telephone Stuyvesant 10043 


‘Pottery and Porcelain”’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains qa list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 
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Pittsburgh Exhibitors 
(Continued from page 15) 
_ Diamond Glass-Ware Co., Indiana, Pa.; Dunbar Flint 

Glass Corp., Dunbar, WW. Va.; Duncan & Miller Glass Co., 
| Washington, Pa. 
| Economy Glass Co., Morgantown, W. Va.; Fenton Art 
"Glass Co., Williamstown, W. Va.; Federal Glass Co., Col- 
mbus, O.; H. C. Fry Glass Co., Rochester, Pa.; \W. S. 
George Pottery Co., East Palestine, O. 

Hazel-Atlas Glass Co. Wheeling, W. Va.; Hall China 
Co., East Liverpool, O.; Hocking Glass oe Lancaster, 
_O0.; Hopewell China Corp., Hopewell, Va.; A. E. Hull 
: Pottery Co., Crooksville. O.; Huntington Tumlber Co., 
- Huntington, W. Va. 

Illinois China Co., 
Dunkirk, Ind. 

Jeannette Glass Co., Jeannette, Pa.; Jeannette Shade & 
Novelty Co., Jeannette, Pa.; D. C. ‘Jenkins Glass Co., 
Kokomo, Ind. 

Edwin M. Knowles China Co., East Liverpool, O.; 
Knowles, Taylor & Knowles Co., East Liverpool. 

Homer Laughlin China Co., East Liverpool, O.; Lippin- 
cott Glass Co., Alexandria, Ind. 

Maryland Glass Co.. Cumberland, Md.; Macbeth-Fvans 
Glass Co., Marion, Ind.; Mayer China Co., Beaver Falls, 
Pa.; McKee Glass Co., Jeannette, Pa.; 
Co., Fairmont, W. Va. 

National China Co., Salineville, O.; National Pottery 
Co., Roseville, O.; New Martinsville Glass Mfg. Co., New 

~ Martinsville, W. Va. 

MePaden City Glass Mfg. Co., Paden City, Va.; Pope- 

Gosser China Co., Coshocton, O.; Potomac Glass Co., 

Cumberland, Md.; Robinson-Ransbottom Pottery Co., 

Roseville, Ohio. 

Sebring Pottery Co., Sebring, O.; L. E. Smith Glass 
Co.. Mt. Pleasant, Pa.; Smith-Phillips China Co., East 
Liverpool, O.; Steubenville Pottery Co., Steubenville, O.; 
Summit China Co., Akron, O. 

Taylor, Smith & Taylor Co., East Liverpool; C. ©. 
Thompson Pottery Co., East Liverpool. 

United States Glass Co., Pittsburgh; Utility Glass 
Works, Inc., Lonaconing, Md.; Vodrey Pottery Co., East 
Liverpool. 

S. A. Weller Co.. Zanesville, O.; West End Pottery, 
East Liverpool; Westmoreland Glass Co., Grapeville, Pa.; 
H. R. Wyllie China Co., Huntington, W. Va.; Zane Pot- 
tery Co., South Zanesville, O. 

Manufacturers already are preparing new lines for the 
Exhibit. The probabilities point to several new shapes in 
dinner ware and to some new novelties for table use in 
semi-porcelain. In glassware, there will be some new 
colors and a more extensive showing of novelties than 
ever before. Decorating departments of glass factcrics 
will have several new lines which will be shown first at 

the Pittsburgh Exhibit. 

The January Exhibit is used by domestic manufacturers 
to introduce their new lines which is the reason for <he 
slogan of the Exhibit which is “See The New Wares 
First in Pittsburgh.” 


| 
| 
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Indiana Glass Co., 


Lincoln, IIl.; 


Monongah Glass 


Every Day a Gift Day 

(Continued from page 31) 
of color and created an alluring and dazzling spectacle. 
With glassware this manner:of ensemble can be car- 
ried out to a degree of beauty seldom accomplished 
with any other ware, and many prismatic designs 
might be produced employing a single color idea. Red, 
white and blue might be specialized with great suc- 
cess and Holidays give a wide scope for the use of 
reds, greens and white, assuring a most seasonable 
effect. One might also use several tables with a soli- 
tary color scheme, arranged in circular effect. This 
would undoubtedly be a beacon signal to the unwill- 
ing shopper. 

The round table has so many commercial advan- 
tages for Gift Shops that the manager need only exer- 
cise personality and originality to complete an entic- 
ing display. Let the magic circle allure, persuade and 
hold fast its captives through its own magnetic and 
dominant features. 


Pottery 
(Continued from page 17) 


Globe Decorating Kilns Operating 

The Globe China Co., Cambridge, O., has placed its new 
battery of decorating kiln in operation, and by so doing the 
output of decorated ware has been considerably increased. 
This factory, which was formerly operated under the 
name of the Guernseyware Co., has lost no time since it 
was sold to its present owners and converted into a 
dinnerware shop. The lighting, heating and ventilating 
systems at this factory are now being changed in order 
that greater conveniences can be obtained throughout the 
shop. 


Nine Price Adjustments Made 
At a conference of the Western Standing Committees 
representing the United States Potters’ Association and 
the National Brotherhood of Operative Potters, nine ad- 
justments were announced relative to the making price of 
particular items. 


Cuban Selling Agency Established 
Rufino del Toro, Jr., located at Holguin, Cuba, has 
established the largest house-to-house selling agency in 
Cuba, according to word just received here, and, it is said, 
he proposes to make a special drive in the sale of dinner- 
ware. Letters announcing the completion of the new 
organization were received by the trade here late last week. 


Kenneth Sebring General Manager of E. H. 
Sebring China Co. 

Kenneth Sebring, vice president of the E. H. Sebring 
China Co., Sebring, O., who has been in Florida for some 
time past assisting in the development of Beverly Hills, 
the Sebring’s beautiful suburb at Sebring, Fla., is back at 
Sebring, O., where he has taken the place of J. M. Hor- 
ton as general manager and sales manager of the plant. 
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CHINA co 


U.S.A. 


H-4 Pattern on the new Hostess Shape 
“Satisfied Customers Keep Us Busy” 
The Crooksville China Co. 


CROOKSVILLE, OHIO 


Main Office and Factory 
EASTERN REPRESENTATIVE 
Herbert A. Wellington 


Boston, Mass. 
NEW YORK OFFICE CHICAGO OFFICE 
5 West 20th St. 348 Morrison Hotel 
John L. Pasmantier & Sons J. E. Boring 


Representative Representative 
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American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glenderé i ae ee ee fancy 
Highland” 2a seen. plain 
Pilgrim.) 23a See eee octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


—————— |! 


TARUTA & ca 


- IMPORTERS OF - 


141-147 FIFTH AVENUE 
- NEW YORK - 


This is one of our popular Satsuma design tea sets with 
tea plate in china ware. 


Large variety of latest designs at attractive prices. 
Immediate delivery from New York stock. 


New England Showroom: 
C. W. Pingree, 99 Bedford St., Boston, Mass. 


ae = : 
98 these Chien 


The laundry | ticket above is supposed to be the old Chin- 
ese proverb, “One picture is worth ten thousand words.” 
We won’t swear to it, but whether or no, it’s often true. 


A good photograph or illustration is the next best thing 
to putting your ware in the prospect’s hands;—it speaks 
for itself. Yes, to paraphrase the proverb, a good picture 
saves lots of gab. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COM PANY 


HEEREN BUILDING - EIGHTH & PENN - PITTSBURGH, PA. 


“NUROCK” 

The most popular 

BAKING AND 
SERVING 
WARE 


made in America 


ells because its 
erviceable, 
ightly and 
anitary. 
THE BRUSH POTTERY CO. 
ZANESVILLE, OHIO 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 


We make the “LINES THAT SELL.” 
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Thirty-nine 
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ates: 40 cents per line for first insertion; 20 cents per line 
Seven words per line. Minimum 


M3) 


WANTED POSITION 


POSITION as traveling salesman; ten years’ road experience 

with Lamps, Decorated Glass, China and Import lines. Per- 
sonal acquaintance of buyers covering all large cities East, West, 
‘South and Texas. Employed at present. Would like to make 
change November 15. Address Box 580, Crockery ANp Grass 
\JOURNAL. 


DINNERWARE SALESMEN WANTED 


Ip to the recent death of our New Jersey salesman who has 
represented us in that State and adjacent sections for the past 
‘twenty years, we have this important territory open for a thor- 


man. State age, experience and territory you have covered. All 
communications will be held strictly confidential. Fisher, Bruce & 
'Company, Philadelphia. 


TRAVELING REPRESENTATIVE 


ONG established and progressive importers of china and glass- 
ware have an opening for a high grade representative. An 
excellent opportunity. Write fully stating age, experience and 
/territory covered so that interview may be arranged. Box 577, 
CROCKERY AND GLASS JOURNAL. 


GLASS SALESMAN WANTED 


}Q@PLENDID opportunity open with old established manufacturer 

of high grade stem ware and oven glass. To travel middle 
, western territory. Experience in glass business preferred. Auto- 
mobile an asset. Drawing account against commission. Our own 
salesmen know of this advertisement. Write in confidence to Box 
'582, c/o CROCKERY AND GLASS JOURNAL. 


REPRESENTATIVE WANTED 


ae reliable, experienced representative in the met- 
ropolitan district for a modern old established dinnerware 
pottery. Address Box 578, CrocKERY AND GLASS JOURNAL. 


SITUATION WANTED 


POSITION as saleslady in wholesale house. Have had 15 years’ 
experience in selling glassware. Can furnish best references. 
| Box 583, c/o CrocKERY AND GLASs JOURNAL. 


Buyers in New York 


Ocroser 28, 1926 
Miss Kirk, lamps and shades, The Fair, Chicago, IIl., 455 Sev- 
enth Ave. : 
J. Hertzberg, lamps, housefurnishings, china, S. Kann Sons Co., 
Washington, D. C., Mr. Kimelblatt assisting, 128 West 3lst St. 


Ocroser 29, 1926 


_Mr. Moreland, housefurnishings, china, Mendel & Harris, Inc., 
New Haven, Conn., 115 West 30th St. 


NoveMBER 1, 1926 


Mr. Garcelon, housefurnishing goods, Wieboldt & Co., Chicago, 
IL, 128 West 31st St. 
. NoveMBER 3, 1926 
Miss L. M. Proe, gift shop goods, Chamberlin-Jonnson-Dubose 
Co., Atlanta, Ga., 60 W. 35th St. (Wm. M. Van Buren). 
D. Ballentine, china, glassware, J. L. Hudson Co., Detroit, Mich., 
1440.Broadway (Assoc. Mdsg. Corp.). b- 
Miss Horbach, gifts, novelties, Gimbel Bros., Milwaukee, Wis., 
116 West 32nd St. ae 
Mr. Poulette, china, glassware, William Hengere, Buffalo, N. Y., 
/ 17 East 39th St. 
; 
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PETER POTTER SAYS: Ets surprisin how soon a 
promise made before elecshion kin be forgotten after 
th’ ballots hev been cast. 


fe M. Dean, toys, R. H. White Co., Boston, Mass., 432 Fourth 
ve. 

A. J. Blankenship, toys, W. A. Green Co., Dallas, Tex., 333 Sev- 
enth Ave. 

Miss M. A. Byrne, lamps, J. M. Hartley & Son Co., Fairmont, 
West Va., 105 Grand St. 

Miss R. Elliott, gifts, Smith-Bridgman Co., Flint, Mich., 315 
Fourth Ave. 

Wolf & Dessauer, lamps, Fort Wayne, Ind., 128 West 3lst St., 
7th floor. 

Miss Jackson, gifts and lamps, Cohen Bros., Jacksonville, Fla., 
105 Madison Ave. 

R. S, Dawson, toys, J. A. Rudy & Son, Paducah, Ky., 116 West 
32nd St., Room 1402. 

F. L. Warren, housefurnishing. goods, china, lamps, Callender- 
McAuslin-Troup Co., Providence, R. I. 

G. Sharron, gift and toilet articles, Sharron’s, Inc., Plattsburg, 
N. Y., 116 West 32nd St., Room 1402. 


Traffic Cop—Why don’t you blow your horn at cross- 
ings ? 

Motorist—Because every time I do all the girls step 
out to the curb.—Stevens Stone Mill. 
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German dinnerware and fancy china. ercy 5181. SES Se Jig ae eee Represaae 


entangle 
E =| 
| Ne York Dj ect 
! Ww irectory 
= = 
= IMPORTERS LEVY BROS. CHINA CO., 35 W. ROSENTHAL CHINA CORP., 149- E 
= 23rd St. 151 Fifth Ave. = 
= FERDINAND BING & CO.’S, Sue- Importers and decorators. Large stocks Importers of Rosenthal china dinner- = 
= Pre Re 67-69 Irving Place, near dinnerware, 23-piece tea sets, service ware, placeplates, lamps, art figures. = 
= Tes Pottery BronsemieLtarhlestiand eee Immediate delivery. Gramercy Hotel china. Telephone Ashland 7816. E 
= : FRANCIS H. RUHE, 14 West 28rd = 
= Lamps. ’ = 
= St. = 
2 EDWARD BOOTE, 85-87 West 28d eeu MILLER, Ine., 89-41 Importers of China, Glassware and = 
= St. Baglich bere of | Mart i yohh -Mad- Specialties. Telephone Gramercy 2228. : 
= Cauldon China. Wood & _ Sons’ dock & Sons, Royal Worcester Aller- THE SENDAR COMPANY, 35-37 = 
= Earthenware, Gibson & Sons’ Teapots. toms Crown eiDacal Ware, Carlton West 23rd St. : = 
= Ware, Price Bros. Teapots. Open Stock English Dinnerware Blue 4 
= GEO. F. BASSETT & CO., 72-74-76 Willow.” Domestic dinnerware. Vit- = 
2 Purk Place MOGI, MOMONOI &CO., 105-107 East ‘tified Hotel china. E 
= “The Dinnerware House of America.” 16th St. PAUL A. STRAUB & CO.. 105-107 = 
: Importers of Japanese Goods. Tele- Fifth Manes ; 

: L, Pores & CO., 61 West phone—Stuyvesant 8595-8596-8597. Pete on Dine ae Ate 

= : ee ee : : vory Body Dinnerware, Rona an 

= Pace ane ORES Sam Me BROS aa ceaeed Verra Crystal Tableware. Specialties 

= s Z Japanese Goods. in glassware, etc. 

= L. D. BLOCH & CO., 87-41 East 18th ROBERT SLIMMON & CO., 96 to 102 

: re f Ch d Glass, Mf aan ate Ltd, B & 

= Importers o ip. an ass, rs. : A. J. Wilkinson’s, Ltd., Bourne 

2 of Lamps, Shades and Novelties. The Fifth Avenue Leigh, R. Sudlow & Sons, Shorter & 

= Building Sons, Royal Aller Vale and Wat- 

= per Save vpn CORP., combe Pottery. 

E 149-151 Fifth Ave. ans we ee 

= Importers of Thomas, Krister and Bo- aoe See bye yaa. Inc., 

E hemia decorated and white dinnerware. Ht ift ke Oh at 1 : k 

- Open stock patterns carried. Telephone arge stock of imported open-stoc 

= Achland 786 dinnerware. Sole distributors of 

= “Royal Schwarzburg” and “Superieur” 

= COPELAND & THOMPSCN, Inc., panes dinnerware, Gift Shop Spe- = 
= 206 Fifth Ave. Claities. = 
= Copeland’s China, Earthenware and TAIYO TRADING CO., Inc., 101 Fifth = 
4 White China fancies. Phone, Ashland Ave. E 
= 2975. Japanese China, Lamps and Bric-a- = 
= Brac. e| 
2 JOHN DAVISON, Inc., i IRD ie: B. TOMBY & CO., 20 West 28d St. 

z English China, Earthenware an Representing: Hutschenreuther Selb, 
GIES Schicectnaiien, Schoenwald, Villeroy & 

2 och, etc 

= 4 1, t ’ : 

Geir tether ne Wed JUSTIN THARAUD, Inc., 24 West 

: Successors to Fondeville & Van Ider- 23d ah BP z 

: stine. Importers of China, Glass and Poe gent for L’Union Ceramique, 

ape eee Myott, Son & Co, Hanley Staffan 

= yott, Son .. Hanley Staffs, - 

z OTTO GOETZ, xNC., 122 Fifth Ave. land. Royal Bayreuth China, Bavaria. 

= Importer of Crockery, China and Telephone Gramercy 5150. 

= Glassware for immediate delivery. VOGT & DOSE, 14 W. 28rd St. 

= Open stock dinnerware patterns. 

= HARUTA & CO., 141 Fifth Ave. Uptown Headquarters White China for decorating. 

= Importers of Japanese goods. Phone for the J. H. VENON, Inc., 104 Fifth Ave. 

= Caledonia 4475. Pottery Glace hing Ate China, Limoges; Gustafsberg 

= ina and Earthenware, Sweden; 

= ei ie satapen ry ee CO., 920 Metal Goods and House- aoe Crystal, Sweden; Rorstrand 

= ; s . ina and Earthenware, Sweden. 

2 HAVILAND CHINA CO., Inc., 1107 wares de re iheee tone cen 

= Broadway. % 

= eS t 2 ete Sts. 

= lhe Famous “Haviland China” PERCY N. LEYLAND, Inc., 184 Fifth Josiah Wedgwood & Sons, Ltd. Tele- 

- known since 1840. Ave. phone Madison Square 7429. 

= HEINRICH & WINTERLING, INC. King & Barrett, teapots; George 

= 49-51 West 23rd St. Jones & Sons, Lrd., china; Wedgwood DOMESTIC GLASSWARE 

= Vinherwale iivin tacuirich & Cou.. Selb. & Co., Ltd., earthenware. Telephone, 

= Also Fancy China from Winterling. Gramercy 6626. Ari ers Or nS 0. A 

5 . sv meVitts ew York Sample 

2 ey S KUPPER, Ine., 89-41 ae C. REIMER CO., Inc., 49-51 Hae Cox & Ct 120 tite Axe 

= est 28d St. . 28rd St. ncrustations on Imported China an 

= Ahrenfeldt French China. “Krautheim” — Dinnerware, “Schier- Fine Decorated Glassware. 

= holz’—Art Goods, “Royal Dux’—Art BRYCE BROTHERS COMPANY 

: Sore CHINA CORP., 39 W. 28rd Goods, “Theresienthal”—Fine Crystal, Blown lead glassware in Crystal and 

: Joseph M, Watte, Pres. Grant O687, pyre erreraane and Italian Colors—Cut, Etched and Engraved. 
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i Le ee La ee 
rs erin ce Oem MANUFACTURERS” AGENTS” 18 
’ . J Ave. =] 

Manufacturers “Nearcut” tableware, Manufacturers and I ters, Earth- : 5 
thin blown tumblers and stemware. enware, Chand be Gldewwares Aa ae GRAY CO., Fifth Ave- 8 
ilding. 2 

ECONOMY GLASS CO., Morgan- ROSEVILLE POTTERY CO., 18 Representing Fenton Art Glass Co. = 
town, W. Va. D. King Irwin, Repre- West 28rd St. F. D. Van Arsdale, Glassware, cut, colored and plain. = 
sentative, Fifth Ave. Building New York Manager. Sterling Glass Co. Fine Heavy z 
Fine blown tumblers and stemware. me Fottery— Jatt etc.—Chil- Cut Glass. Westmoreland Glass Co, = 
ren’s Items, High Grade Table Glassware and = 

FOSTORIA GLASS CO., 141-147 etatiaae:« + 5 ee ; = 
Fifth Ave. THE SEBRING POPPERY CO} SOMME Toi Cierny Fae OO, Pressed 
Pressed and blown glassware. Chas. bring, Ohio. Poltety Co. adele ] S te = 
L. Weddle, Representative. New York Office and Sample Room, : Re), : if GN eao pe Clty ae 
206 Lexington Ave. Chicago Office Seen O petatine ints Glabas ta. = 
GILLINDER & SONS, Inc., 220 Fifth st Sant OO mec rctat pees Soda Fountain Glassware, = 
Ave. ee Mart Building SaeceaeOs0taad rap ciae etc. Telephone, Gramercy = 
Lighting glassware, glass specialties. 931, 666 Lake Shore Drive: Oy 5 
SUSQUEHANA CUT GLASS CO., THE CRESCENT CHINA CO., Se- = 
T. W. Hamilton, Representative, 139 bring, Ohio. D. KING IRWIN, Fifth Avenue Build. E 
Fifth Ave. M. I. George, Representative, 206 Lex- ing. = 
THE ROSBERN GLASSWARE ington Ave. High-Grade Dinner Ware. . Iroquois China Co., Hotel China. Na- 2 
CORP., 12-14 West 21st St. JOHN Li PASMANDUMEEeESONG@ommmeuona)! China Co, Quality: dinnerware 8 
Manufacturers of light cut and gold West 20th St. Paden City Glass Mfg. Co., Table, sod = 
encrustations. Phone Chelsea 0746. Quality Dinnerware and Pottery Spe- fountain glassware. Economy Glass = 
WESTON GLASS CO., INC. cialties. Telephones, Chelsea 8265 and a Suite 319, telephone, Gramercy = 
Blown Tableware. T. W. Hamilton, 0540. ; = 
Representative, 139 Fifth Ave. = 
UNITED STATES GLASS CO., Albe- THOMAS G. JONES, Fi = 
marle Bldg., 24th St. and Broadway. Building. 7 eT ee = 
Pressed and blown glassware. COX & COMPANY Representing McKee Glass Co., Bel- 2 
WESTMORELAND GLASS CO. ; grade Glass Co., D. C. Jenkins Glass = 
Horace C. Gray Co., Representa- 120 Fifth Avenue Co., Mound City Glass Co. Pressed =z 
ok aoe Avenue Building. Entire Sth Floor ed SES aie Telephones, = 
ea assware, decorated glassware, N.. W.- cornenie eens treet SPRUE IMCS Te 76. = 
Telephone Watkins 8467 = 

LAMPS, SHADES AND LIGHT- aes & CO., Inc., 19-21 W. = 
ING FIXTURES bee : 
Glassware Manufacturers and Factory Agents. = 

THE BRADLEY & HUBBARD MFG. Fier eee Pn epee ae te 
. . mperia ass Company , 1 andlesticks, floor = 

CO., Fifth Ave. Bldg., Fifth Ave Huntington Tumbler Co. lamps, electroliers, silk shades, silver- = 
and 23rd, St. ; Bonita Art Glass Co. plated wares, decorated basket wares, = 
a Lighting Fixtures and T. B. Clark spe toys, dolls. Telephone, Farragut 8850. = 

. S. K. Bitner & Co. = 
cae BRISBOIS, INC., 200 Fifth = 
ve. : McKENNA BROTHERS SALES =z 
Room 210, Lamps and Cut Glass. Dinnerware CORPORATION, 1271 Broadway, = 
NORMAN HAWTHORN, 225 Fifth The C. C. Thompson Pottery pe og near te ag 
Ave Co. cKenna Brothers, cut, colored an = 
2; decorated lines; Utility Glass Works, = 
Wrought, Iron Lamps. “The Better Stemware; D. B. Lehman, light cut- = 
Kind,” “Ann Murphy Shades. tings. Telephone, Pennsylvania 2165 
PHOENIX G'ASS CO., 230 Fifth Underglaze Hotelware ; 
Ave. : Cook China Co 
Illuminating glassware, electric port- PHILLIPS, THISTLE & SMITH, z 
ables, oil lamps, etc. Telephones. INC., Onyx Building, 1107 Broad- = 
Ashland 9024-9025. Pottery way, at 24th St. i 
THE H. KE. RAINA 0095 Fi Seneca Glass Co., lead blown table = 
Ave. : en cen hath Oxford Pottery Co. and lighting glassware. Pope-Gosser = 
Table, Boudoir, Desk, Piano, and Floor Set: Le dinnerware. Telephone = 
lamps in exclusive designs and finishes. \ ara ; = 
Dela Croix & Monroe, representatives. = 
THE MAIBRUNN CO., Inc., 44-46 DECORATORS VAIL AND YOUNG, 200 Fifth Ave. z 
East 25th St. Representing E 
lamp Shades and Lamps. Telephone 2 thie ath ee WORKS, The Coshocton Glass Corp. 2 
Madison Square 8860-8861. 129-1 t ore : The Belmont Tumbler Co. = 
Dealers and Decorators of Fine Glass Sneath Glass Company = 

and China. R. H. Flogel, Proprietor. Jackson Vitrified China Co = 

DOMESTIC POTTERY Phone, Ashland 2355. W. I. Tycer Pottery Company. - 

ART INDUSTRIES, INC., 225 Fifth LOTUS GLASS CO., INC. Fifth : 
Ave. i Averue Building. z 
Sole Manufacturers of “Lavinite” Ar* China and glass decorators. Gold en- Be ydfeie io! Ndebele 5 
Ware, Table, and Boudoir Lamps, crusted, lustre, plate etchings and light Representing Maryland Glass Co, = 
Novelties and $1.00 Specials. cuttings on colored and crystal glass- Cumberland, Md., and Guerin-Poyat- 2 
ware. Elite, Ltd., Dinnerware Lines. = 

CENA OTANALESNAUTAAEAA DEAL UGAAEOU CEU EPOOA AETV AORE EO TELETYPE cranes A400 NTO a Te 


Forty-two 


CROCKERY AND GLASS JOURNAL 


THE 


An ideal number — for 
both public cating places 
and the home. It replaces 
many sauce dishes and nap- 


pies. 


The bowl and plate or 
saucer are moulded in one 
piece, making for quick and 
satisfactory service, and 
reducing losses due to care- 
less handling. 


CLEVELAND CHICAGO 


PATENT APPLIED FOR 


UNITED STATES 
GLASS COMPANY 


BOSTON General Offices at DALLAS 
NEW YORK DENVER 
PHILADELPHIA PITTSBURGH LOS ANGELES 
BALTIMORE DETROIT sr. LOUIS SAN FRANCISCO 

MINNEAPOLIS SEATTLE 


Quality Glassware 


From Machine-made to Superfine Lead-blown 


No. 8133 
COSMOPOLE BOWL 


From “cosmopolitan,” defined as “not 
restricted to any particular activity.” 


CRYSTAL 
LIGHT GREEN AMBER 
A convenient necessity at 
breakfast, luncheon, dinner 
and occasional entertaining. 


for 


prunes sauces 
oatmeal fruits 
baked apples ice cream 
cold cereals sherbets 


a useful finger bowl 


A 
Aibricht= @hinar Com. areata eid stiiele =. s «oo eaters 38 
Brushs-E ottery= Coro: eerie er eee: «s+ ler emer er done 38 
Borgteldt, George, & Commence acinar +6. oie meatier 3 
Bortz, larry noc eerie cere erinars: . 4 hieewuets areic 28 
Byrnes: \Witn Cy soe eee ee ern ee Weenteackes o>. Suiaueatrareenets 28 
G 
Carrollton” Pottery Co asceee rere eerie, -: s. ceeroereacls 35 
Gollins: 2c Wrichtvn... ee er eee eee. os omit ciel: 30 
Continental: Ceramics. Conpeacaeme een.» esterase 20 
Copeland Se Dhompsonerre snr ics teer ieee ener 30 
Crookeville hina; Come sae ie Reece ke = spear eee 38 
Gzecho- Peasant: Art Com seamen: cream emia). staeieteurisieny: « 34 
D 
Duneans Ger Mallen i eee eater eget oii ie teatreaetel sco solic oerashotear see 19 
F 
Fenton ArtGlass: (Co ces ccc oe erie eres ie de) Gant erre ential 26 
Ritth Aventie: Buildin es cer cerrctrasoeieitettecr 10> setts crete 23 
G 
George SWS. Potterys Con wen ery emt mere) ote) o., slerepen neato 4 
Gillinder’ 8° Sovisiic: 2 Bh ae comrades «hoes ae) - eyes 29 
Globe: China | G6 cei 3 aR oe ee Se iote cons uel elete 35 
H 
Hall. China. Goss ccc Sarto Peeters tie. coer ten0 5 
Hatuta’ & Co. oot et ete cere I ee ects ins) pi 38 
Haviland, China’. Goek eens aire eae eee Outside back cover 
Haviland’ Theodoress Ge Comaneesenn eer ears oe eee 12 
Heinrich .&) Wanterlinio saat lene atte eter ences satiate tr 26 
Flemple,.\Ja-Avesc 1 Re eee ee ain ltlcacencigeeets 29 
I 
ideal. Cit “Glass; (Coie feasts eee Te IER ae conor 35 
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Knowles, “Edwin Mic 2. oe eer: 6 
Knowlesanuiaylari 8. Knewles- cea nescnndteememeian «peru tieeler 8 


Kopp Glass: Cou... .....5c es bees anew ass OR 
Kevars;, Inc... .. ca cet 08 vetse 30 08 0 eee 


Lanes John Fo. .se 5.3 is ccd cos ole wens 6 one oe 
Larson, Paul M 33 05 sciences eos bese cee a ee 
Laughlin, Homer 


Mogi; Momonoi :& Coes. ss. cc4 vias se eee 


National China: Cov. id ctc5 cus ces nie oes tee oe eee 
Nixon, John A... sss) 0.5 6+) us ek 5 seid eee 


Oberlies Importers 
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Rawsthorne, Robert, Cos.0i4..%5 ssw oe oie eee 
Roessler “& Hasslacher. icc... 0 ccc crane Sete 
Rosenthal China; Corp. 2 occ. 5 fasts os ote eee ee 
Ryanitw Many. iced deck oss save oo 8 sl cements Cae cee niet ne ee 
Sanitary Sugar Bowl] Cos. wi. 420 versa so toeneennee aon 
Selden; Howard) Gissc4 oss cs ac act wees tate cee 
Smiths Phillips ‘China ©o).5.....2.o. sae. een een 
Stetson China Co. o.35 dan es cesiavain Gosden 
Stott, Hred:. Successor: 2s... ocs.cere; « dene ee 
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The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Fousefurnish- 
ing and Lamp I rades 


Advertise for it in the Classified 
Section of 


Crockery and Glass Journal 
and 


Minimum initial charge $2. paye: 
ble in advance. 


Overlooking Madison Square, ‘“Where Fifth Avenue Crosses New York’s Main Street’” 


ee a 

j Haviland : 
China jf 
| Co, 


HAVILAND 


Y + J 


Havilande Gham 


Is Now Installed in Its Modernly Appointed and 


EASILY-REACHED NEW HOME 


1107 Broadway, at Twenty-fourth Street, New Y ork 


It is a great pleasure for us to 
extend to our friends in the 
trade a cordial invitation to 
visit us in our new home 
which by reason of its very 
central location 1s accessible 
from all points. We are 


TRADE MARKS 


avilan, 


France 


on white china 


DECORATED BY 


RS 
V imeges 


on decorated 


ald g C 


china 


showing many new designs of 


GENUINE HAVILAND 
CHINA for the Fall season 
which by virtue of their beau- 
tiful decorations and attrac- 
tive shapes should not be 
overlooked. 


Haviland China Co., Inc. 


Telephone— Watkins 2967-2968 
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devoted to 
‘House- 


Surnishings 
Lamps 
Gift Sho 
nh P 


Art Goods 
Dolls & Joys | 
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Will It 
Interest You @ 


To know the names of the beer manufacturers aoe whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. | 
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 pusiness cuaracter | throughout the country testify to the | 
() 

Ee Edwin M. Knowles China Co. thru ? 
Nas nowcr eti years of experience covering over a | 


digo: : | 

| RiceLeaders | high character and standing of [he 
Mi, Represents High Standing in 

aes?  Cuarter of a century. 


This company, by invitation a member of the Rice 
Leaders of the World Association, has rightly earned 
an enviable reputation for Honor, Quality, Strength 
and Service. 


The brilliant success of the Edwin M. Knowles 
Mayflower Shape is well being followed up by the 
unusual popularity of the two striking new shapes— 
the York and the Maryland Ivory. | 


Tue Epwin M. Knowtes Cuina Co. 


EAST LIVERPOOL, OHIO 5 : 
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Maddock 's 
| New Royal lvory Body 


Lowestoft Pattern—Pagoda Shape 


Illustrating one of the striking decorative treatments we are stocking 
in New York on this exquisite new ivory body—regarded by the discrim- 
inating as a master piece of fine potting. 


Several other recent additions to our stock patterns in the Royal Ivory 
Body are now on view, with more to follow. 


| MADDOCK & MILLER 


INCORPORATED 
39-41 West 23rd Street 
New York 
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The GANGA Design 
Theodore Haviland 


France 


A new decoration so wonderful in its coloring, so dainty in 
the floral arrangement, so lovely as a whole, that we look 
upon it as the best of our creations. Indian reds, ochres, 
French blues and pastel shades—with a charming floral 
basket in the center and a narrow border design in soft 
blues and yellows. It is on the graceful Pilgrim shape. 


White China Decorated 
ge HAL Theodore Haviland 
Le) < a These marks identify all — i 
nance genuine Theo. Haviland China FRANCE 
cd o 
VA 
INCORPORATED 


26 WEST 23rd STREET, NEW YORK 
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& Charity, like the car loadings and facture of the Chamber of Commerce of the United 
rity the income tax returns, appears to States. The moral is that no particular line of business 
ithe be mounting to new levels in the is certain to last forever. The business man who does 
irease 


United States. This is disclosed by 
difth annual survey of donations made to community 
ts in American cities which has recently been com- 
ed by the Civic Development Department of the Cham- 
tof Commerce of the United States. 

he number of cities having community chests shows 
925 an increase of about 17 per cent. The number 
ivers increased about 15 per cent. The increase in 
is given amounted to about 11 per cent. 

1 these 194 cities 4,320,281 persons gave a total of 
4788,245 for the support of civic and social welfare 
wrtakings. The average contribution per city was 
“423 with an average of 22,269 givers per city. 

or the year preceding (1924) the reports show that 
/),328 persons in 177 cities gave a total of $51,186,778 
ithe same purpose. The average contribution per city 
a $289,191, with the same average number of givers 
Acity (22,269). 
i Vanish- 

{ Farm 
lgon 


The doom of the farm wagon car- 
ries with it a moral which no busi- 
ness man in any line of industry can 
afford to ignore, in the opinion of 
V. McCullough, manager of the Department of Manu- 


not count his costs—the moving finger that writes his des- 
tiny—does not know what the future holds for him. 


“Tt seems but yesterday,” Mr. McCullough told the 
American Foundrymen’s Association, “that I entered the 
business of making farm wagons. It was an indispensable 
necessity twenty-five years ago. The 60 or 70 manufac- 
turers were turning out 600,000 farm wagons annually. 
The buggy and carriage makers produced fully 1,500,000 
horse-drawn vehicles. In addition there were the horse 
accessory lines—whips, harness, blankets, horse shoes. 

“Today these lines have practically passed out to make 
room for the rapid-moving automobile and truck and even 
the wayside smithy is replaced by a garage. 

“IT could enumerate a hundred lines of business this 
evolution has wiped out and lines without number which 
have changed in materials, construction and form. Prog- 
ress has always promoted changes but never have we 
moved at so rapid a rate as now. 

“The ideal of manufacturing is the conversion of nat- 
ural resources into the greatest number of useful com- 
modities at the lowest cost. The manufacturer who does 
not know his costs is like one who sails a hazardous course 
with a rudderless ship.” 


Seven 


F. W. Dalrymple, has secured the representation 

of.the E. H. Sebring China Co., Sebring, O., line 
for New York, New Jersey, Connecticut and Rhode Is- 
land. His new connection became effective this week. Mr. 
Dalrymple is well known and popular with the trade and 
this combined with his ability makes him a valuable ac- 
quisition to the Sebring sales staff. 


NORMER sales manager for the Sendar Co., 


Rene Dunne, of the Edw. Foote traveling staff, re- 
turned to headquarters Monday of this week after com- 
pleting a two months trip through the middle west. 


Extensive alterations are now taking place at the sales- 
rooms of E. Torlotting, Inc., where carpenters and paint- 
ers are busily engaged changing over the entire plan of 
the display space as well as installing a new private office 
for Gabriel Torlotting and making a number of effective 
changes to the general office. 


Percy N. Leyland, head of Percy N. Leyland, Ine., is 
expected back home next Sunday. He has been away since 
Labor Day on a trip which took him through the middle 
west and as far as the Pacific Coast. 


Chas. A. Postley, factory representative for housefur- 
nishing lines, left last Sunday on a trip which will keep 
him away for a month. He is making a visit to the vari- 
ous factories he represents in the New York market. 


M. Madill, glassware buyer for Henry Morgan & Co., 
Montreal, paid a visit to the local market this week. 


P. G. Vandevld, president of the Haviland China Co., 
arrived in New York last Wednesday from Limoges, 
France. Mr. Vandevld is making a business trip to con- 
sult with his principals here and according to his present 
plans will remain in America until part of December. 


Miss Grace Webster, well known in the trade as office 
manager. for the late Henry Benedikt, for a number of 
years and later for S. H. Slobodkin, successor to Mr. 
Benedikt, has resigned her position. After taking a short 
rest Miss Webster wishes ta again locate in the trade but 
has made no definite plans for the future. She became 
very popular during her long association in the business 
and her friends will hope to see her again associated with 
the trade when she resumes work. 


Eight 


| 

Starting Monday of this week Geo. F. Bassett &| 

began moving their stocks from their downtown stor. 

Park Place to their new home, 141 Fifth Ave. Accor} 

to their present plans the firm will be entirely install! 
their new uptown quarters by January 1. 


William G. Benedikt to Retire 


The news of the anticipated retirement of Williat| 
Benedikt, one of the trade’s best known and most | 
merchandise managers and buyers has been received | 
considerable regret by his many friends in the busine 

Mr. Benedikt, who has been with L. Bamberger & 
Newark, N. J., for over thirty years, tendered his resi| 
tion to the firm last week which is to take effect ai! 
convenience of the concern. 

For many years, Mr. Benedikt acted as china and g) 
ware, lamp and housefurnishings buyer for the store. 
twelve years ago became merchandise manager for 1 
departments, as well as the electrical applances departn) 
His resignation does not come as a distinct surprise tt 
trade, for he has not been in good health for over a?) 
He has just returned from a European trip, which 
taken for his health and while he is now considerably 
proved he wishes to be free to go and come as he w. 
in the hope of making a complete recovery, for whic 
has the sincere wishes of a host of friends in the trac 


Bassett to Represent Well Known Germa 
Pottery | 

Geo. F. Bassett & Co., the well known importing Ff 
announce they have secured the sole representation 
the United States and Canada for the factory of | 
zellan fabrik Schonwald, Schonwald, Oberfrenken, | 
many. President A..H. Holbrook of the Bassett fit 
at present in Germany conferring with the factory h 
Effective January 1, 1927, the firm will introduce 
new shapes from this factory and Mr. Holbrook’s 
to Germany has been to consult with the principals 0 
factory regarding a range of decorations for the | 
shapes. | 


Louis Wolf & Co. Acquire Agency | 


The importing house of Louis Wolf & Co, anne 
that they have just recently secured the sole selling ag 
for the United States and Canada of Geo. Clews & 
Ltd., Tunstall, England. This factory manufacture 
excellent line of Rockingham tea pots and fancy vas) 


er 11, 1926 


CROCKERY AND GLASS JOURNAL 


— 


Nine 


~ 


| Neff Joins Butler Bros. 


Hey P. Neff has become associated with the presi- 
fice of Butler Brothers, this city. Prior to com- 
e Mr. Neff was with F. A. Patrick & Co., Duluth, 
for twenty-seven years, where he has been general 
r and treasurer of the company. It is expected 
his new capacity he will be located in the New 

bffices of Butler Brothers. 

i Neff has always been active in retail affairs of 

intry. He was vice president of the National Retail 

eods Association until 1925, when he was named 
ber of the Board of Directors. In addition, he has 
resident of several other national organizations, such 

) National Salesmanagers Association and the Na- 

Association of Dress Buyers. 


ing the war and up to the time F. A. Patrick & 
ok over the Duluth Glass Block department store he 
resident of the store. He started his business career 
‘e Stone Ordean Wells Company. 


; 


Plaut’s Now “Kresge’s” 


iL. S. Plaut store, Newark, N. J:, will in the fu- 
> known as the “Kresge Department Store,” ac- 
y to an announcement made recently by E. W. Glo- 
¢neral manager. 


decision to change the name of the Plaut store, 
(over said, does not necessarily involve any similar 
2in the names of other department stores connected 
ve Kresge department store chain. It affects the 
‘tore alone, and has been made with the idea in mind 
ecting a new era of development and progressive- 
‘vhich no name could do as well as that of Kresge.” 
as also declared that the change in name involves 
lige in the management, organization or finances of 
ire; 


} 


dward & Lothrop Collects Gifts for Men 


ldward & Lothrop, Washington, D. C., found a spe- 
it section for men’s gifts was one of their most at- 
\ sections last year. For this section they assemble 
sitable for men from all parts of the store; showing 
ce or perhaps two of the articles from each depart- 


ce shoppers in a hurry could view all the different 
€which would be welcomed by man. If they found 
ek of particular article desired was not of sufficient 
‘iy or selection, they could then go to the department 
ehat particular article was handled and see the entire 
tent. Or, if desired, other articles were sent for, 
ths the shopper was saved the trouble of walking 
ne department to another looking for something 
ian. 


i department was popular with women as well as the 


hsinessman who could spare only a short time for 


ig. 
8 


Overman At Pizitz’s Store 


J. H. Overman, formerly of the L. S. Plaut and Kresge 
department stores organization, Newark, N. J., has been 
named general manager of the Pizitz store, Birmingham, 
Ala., according to a recent announcement. 


Mr. Overman is a widely known figure in the depart- 
ment store field, having spent several years with Gimbel 
Brothers, Stix, Baer & Fuller and Brager Brothers in ad- 
dition to the Plaut and Kresge organizations. 


Woman Governor to Dedicate Gimbel Store 


Nellie Tayloe Ross, Governor of Wyoming, the first 
woman Governor of any state, is coming to Philadelphia, 
Monday, November 22, to dedicate the New Gimbel 
Building, Chestnut and Ninth Sts. This new building is 
said to be the largest department store in the world, meas- 
ured by floor space. 

Ellis Gimbel has received a letter of acceptance from 
Governor Ross which states that she considers it a priv- 
ilege and an honor to dedicate this great institution to 
the women of this country. 

Elaborate plans have been made for the dedicatory cere- 
monies. Distinguished men and women from all over the 
country will participate in this event. 


Reindeers Move Heads and Feet in Window 


Woodward & Lothrop, Washngton, D. C., had one of 
the most realistic Christmas window displays yet seen 
in Washington. This contained four reindeers, whose feet 
and heads worked ‘automatically. They seemed ready to 
go the minute Santa, who was in the toyladen sleigh 
hitched to them, should say the word “Go.” Another fea- 
ture of this large window display was a clown who stood 
upon his head. 


Shopper Helps Men Pick Christmas Gifts 


Last year Woodward & Lothrop featured a personal 
shopping service especially for men. For this purpose 
they had a personal shopper accompany men who desired 
it, all over the store, and helped him choose articles for 
his friends and relatives. This service was used also by 
some women, and many businessmen gave a list of the 
needed purchases and had the personal shopper take care 
of all of the shopping for them. This saved businessmen 
many hours of nerve-racking selections, and they were 
for the most part better pleased than they would have 
been with their own selections. 


Santa Climbs to Third Floor; Goes in Window 


Last year Lansburgh & Bro. had a Santa Claus climb 
up a fire ladder at their 8th Street entrance. He entered 
the third-story window, and as he had been advertised 
ahead of time, there was a crowd of children, with, of 
course, their parents, on hand to see Santa; and as soon 
as he disappeared inside the window they made a mad 
rush for the toy department. 


Kiln Capacities Sufficient 


' Y HILE some of the pottery manufacturers outside 
the immediate local district have added to their 
kiln capacity during the last year, not a single 
kiln has been added to any plant hereabouts, with one 
exception, that being the erection of a new tunnel kiln 
at the No. 4 plant of the Homer Laughlin China Co. The 
picture this year has been unlike that viewed during 1919 
and 1920, when the tendency prevailed to increase output 
and erect additional kilns. The war had ended then, and 
the demand for dinnerware reached a new peak. But 
since then, the kiln capacity of the local district has been 
sufficient to take care of all business offered. Here and 
there a possible old kiln has been razed and a new one 
erected in its place, perhaps of a little larger size, but the 
general condition of the dinnerware business throughout 
this year has been against the increasing of kiln capacity. 
And from present indications, few if any additional kilns 
will be added to local plants in 1927, 


Dinnerware Lines on Display 


According to dinnerware salesmen who have returned 
to home offices, and those who are now on the road, prac- 
tically all department store buyers of dinnerware have 
placed their holiday lines on display. The movement of 
these goods has started, according to the information the 
manufacturers have received, and in certain sections sales 
have been brisk. Many dinnerware departments have 
been rearranged, and both white and ivory body decor- 
ated ware is being displayed in large variety of patterns 
and decorations. 


Stoneware Again Active 


In the Zanesville and Crooksville, O., district the pro- 
duction of stoneware is exceptionally active; in fact the 
kiln output at this time is heavier than at any time this 
year. Many of the stoneware plants in the Muskingum 
pottery district were idle during the early part of the year, 
and because of this fact, the yearly production may not 
be as heavy as in former periods. 


Reese Becomes Manager 


Louis P. Reese, for 12 years an employe of the Edwin 
M. Knowles China Co., has resigned to accept the factory 
management of the plant formerly known as the Chelsea 
China Co., New Cumberland, W. Va., and which was re- 
cently acquired at receivers sale by the Cronin interests 
of this city. Before retiring, Mr. Reese publicly declared 
that the Edwin M. Knowles China Co. is to be highly 
commended for the spirit of helpfulness extended to all of 


Ten 


its employes who sought a ceramic education throj 
practical experience. Mr. Reese relates that the comp; 
is always anxious to extend the facilities of its laborate 
and the experience of its department heads to those y 
evidenced a desire to learn. 


Iowa Clay Proves Unsuitable 


A report received in this district a few days ago 
lates that tests of clays found in Iowa, and worked oui 
the Iowa State College at Ames, Iowa, revealed the j 
that such raw material was of no value for use in 
production of dinnerware. The tests were conducted 
James Lees, of the Iowa State Geological Survey. 


Freight Rate Decrease Petitioned 


Lower freight rates on certain grades of sand used 
pottery manufacturers are being sought in a petition fi 
with the Interstate Commerce Commission at Washi 
ton, D. C., by the Ceramic Traffic Association of Trent 
N. J. These rates have to do with shipments from | 
refineries in West Virginia and Western Pennsylya) 
The petition relates, briefly, that the present rates rang: 
from $2.79 to $2.88 per ton are unreasonable and (| 
criminatory, when compared with those available | 
shipments to the pottery districts of Eastern Ohio || 
West Virginia. 


English Kilns Burning Oil 

Due to the continued coal strike in England, accord? 
to private advices recently received in this district fi) 
the Staffordshire pottery territory, the dinnerware ma- 
facturers have been compelled to resort to the use of | 
oil for the firing of their kilns. For some years the § 
of fuel oil for kiln firing in this district has been in m' 
or less general use. 


Ceramic Society to Meet | 
The American Ceramic Society will hold a midy! 
meeting at the University of Illinois at Urbana 1! 
Thursday, Friday and Saturday, Nov. 18-20th. Rost: 
Purdy, general secretary of the Society, will read a pel 
on “Research and its Advantages.” It is very likely’! 
a number of pottery manufacturers and research men | 
ployed in this district will attend this session. 


The former location of the Louis Traxler departal 
store, Dayton, O., is to be occupied by a new popu” 
priced department store interest, according to word) 
ceived by local pottery salesmen this week. Among tl 
said to be interested in the development of the new S) 
are Sol. J. Lightman and La Federman. 
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Season’s Dinnerware Patterns Selected 


ically all dinnerware patterns that will be featured 
ufacturers next season have been selected. Ad- 
sheets have been in almost weekly receipt for some 
and samples are now being put through the kilns. 
new lines, however, are not being added to the 
» room displays as yet, and it will probably be about 
iber Ist, before the additions to the line have been 
ently established. While a number of conventional 
*s have been added to the new 1927 line, a rather 
wariety of sprays and medallions have also been in- 
In addition, many new patterns show large cen- 
<corations on the plates. Should pottery salesmen 
«short trips during December, it is very probable 
‘jl new patterns of the season will be carried. 


Sobourn Appointed General Manager 


jrles H. Cobourn, of Salem, O., has been appointed 
sl manager of the plant of the Alliance Vitreous 
cets Co., Alliance, O., which is under the control 
1 Bowman interests of Cleveland, O. Mr. Cobourn 
erat his desk. Mr. Cobourn first entered the pottery 
iry when he was appointed purchasing agent for the 
yles, Taylor & Knowles Co. here following his term 
«vice as County Auditor of Columbiana County, O. 
1 this position, Mr. Cobourn was appointed general 
wer of the Bowman glass decorating plant at Salem, 
ome months ago retired from that position to enter 
eneral insurance business. He is quite well known 
yy buyers. 


Mayer China Co. Improves Plant 


= general improvement program inaugurated at the 
10f the Mayer China Co., Beaver Falls, Pa., is com- 
« with the possible exception of a few minor details. 
additional buildings have been erected of brick, steel 
oncrete construction. In one of these is located the 
cal offices of the company, together with the decorat- 
epartment and warehouse. In the second addition 
ye located three more bisque kilns, sagger depart- 
| coal and clay bins. As a result of the additions 
ls plant, the capacity has been materially increased. 
-ompany is adding to its general line of decorations, 
agh in this instance the majority of the decorated 
‘produced is of special design. 


arles Sebring Reports Increased Business 


utles L. Sebring, president of the Sebring Pottery 
Sebring, Ohio, reports a substantial increase in busi- 
sor 1926 over that of 1925, which he says he attrib- 
0 the superiority in retail value of ivory porcelain. 
ner words the trade mark name of the Sebring Pot- 
<0.’s. ware “Ivory Porcelain” is so well established 
tis just another illustration of the inestimable value 
batented trade mark. 


The Foundation of Busi- 


ness is Confidence— U. S. 
Chamber of Commerce, “Principles of 
Business Conduct.” 


UWSINESS has its code 

by which the worth of 

the individual firm is 

gauged. The vast army of 

consumers sits in judg- 
PLC LL ts 


In Minpro Spar users are 
assured of dependably ex- 
cellent quality and a whole- 
hearted subscription to rec- 
ognized principles of fair 
dealing. R & H has gained 
a favorable verdict—the 
reputation of giving satis- 
faction. 


"The 
ROESSLER & HASSLACHER CHEMICAL, 
709 Sixth Avenue 


New York 
Boston Pittsburgh Trenton 
Philadelphia Cleveland New Orleans 
Chicago San Francisco Baltimore 


Kansas City 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Glassware Buying Slack 


7 ITH retail distributors of glassware now en- 
gaged in arranging their departments and 


stocks for the coming late fall and holiday trade, 
not so much interest is being shown in the buying end 
just now. The bulk of holiday stocks of glassware have 
been shipped to the distributing interests, and what few 
orders of this class remain to go will be routed within the 
Shipments that require long distance 
In. fact these orders were 


next few weeks. 
hauls have been forwarded. 
among the first to be packed. Orders that could be de- 
livered within a week form the bulk of the shipments that 
are now being loaded. While some manufacturers have 
been in receipt of business for December delivery, these 
stocks in the majority of instances are for most January 
sales. In. instances. these goods .cover a rather wide 
variety of items. Generally speaking, however, the manu- 
facturers of flint glass lines this week announced that 
orders for colored glassware were much heavier than those 
of a year ago, especially for the holiday sale season. 
There have been many additions to this line since January 
last, and it is said that the retail buyers, from both de- 
partment. stores and the smaller shops, bought on a rather 
liberal basis. The blown and stem line has also been in 
very active demand this fall season, especially the goid 
decorated and etched lines. The factories producing these 
lines and the decorating shops have been unusually busy 
since August. All in all, the late season has proved to 
be a good one, so far as the flint glass trade is concerned. 


New Glassware Standards Suggested 


Purchasing departments of hotels, restaurants, hos- 
pitals and railroads have shown a deep interest of late in 
the new specifications for certain items in glass, accord- 
ing to the United States Bureau of Standards at Wash- 
ington, D. C. Those in charge of the recent tests at 
Washington have said that while the average buyer of 
glassware for the home is not so much interested in stand- 
ard specifications, large purchasing interests will find the 
new lists working to their advantage. The new stand- 
ards as have been suggested by the Bureau of Standards 
include such items as tumblers, syrup pitcher, salt shak- 
ers, pepper shakers and vinegar bottles. 


Weather Blamed for Slump 


The retail slump in buying in many department stores 
is declared to have been due to weather conditions alone. 
While seasonable weather is always considered good for 


Twelve 


business, the unusual wet months of September and | 
tober held sales down. This situation held down re} 
buying of glassware, according to salesmen who haye} 
cently returned from the road. ‘‘In my territory all} 
partment stores are anticipating and are preparing for) 
exceptionally heavy late fall and holiday trade,” one sa} 
man related, “but October sales of glassware were not) 
to standard. The crowds did not go out on account of : 
wet season.”’ 


1 
1 


Research Bureau Organizing 


Under the direction of the University of Pittsbum, 
plans are being worked out and a program is being ¢| 
sidered for the organization of the Pittsburgh Persot| 
Association. The object of this group will be to mak 
study of the personnel of the Pittsburgh department sti 
and other business establishments generally. The st, 
of this subject will no doubt come under the direct! 
of Dr. Greene, who is the head of the Research Bur} 
for Retail Training at the University of Pittsbut, 
Owners and managers of department stores through 
the eastern and middle-western sections have been in 
ested in the work of the Research Bureau for Re 
Training, and it is declared that added interest will 
shown in the new study that has been proposed. 


New Glass Factory 


Plans for the erection of a new general line glass/ 
tory at. Eureka, Kansas, are now being worked out 
J. W. Fenton, formerly of Millersburg, O., and Willhia 
town, W. Va., and who has been secretary-manager 
the Chamber of Commerce at Eureka for a consideré 
period. Mr. Fenton has not announced when actual ¢ 
struction will begin, but it. is understood here that 
factory will be in operation before next spring. IH 
proposed to spend upwards of $300,000 in this impre 
ment program. 


Homer E. Anderson Accepts Kansas City 
Position 

Homer E. Anderson, vice president and general m 
ager of the Lion Drygoods Co., department store, Tol€ 
O., has been made president and general manager of 
Jones Store Co., Kansas City, Mo. The Kansas ¢ 
store is one of a group of 22 department stores opera 
under the direction of the Mercantile Stores Co., and 
store is the largest in the group. The change in the pt 
tion of Mr. Anderson is by way of promotion, it has b 
reported here. 
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Glass Products Co. Formed 


ew Philadelphia,-O., the Gilligan Glass Products 
been formed with a capital stock of $50,000, the 
ators being Russell A. Hawk, Frank Robb, Robert 
ledge, Homer G. Frew and Albert W. Gilkinson. 
w company will make a feature of special mold 
though it is proposed to produce what is com- 
own as the general line of staples. Some spe- 
,will also be featured at this factory, it is said. 


j considered likely that plans for the new factory 
Maryland Glass Co., Cumberland, Md., will not 
much before early spring. The former factory 
company was destroyed by fire, and since insurance 
}s been adjusted, the officials of the corporation 
een giving consideration to the erection of a new 
1. The plant is expected to occupy a larger site 
‘d the former one. 


iy Business Reported By Dunbar Flint 
i Corp. 

1» Dunbar Flint Glass Corp., Dunbar, W. Va., has 
rd an increase of 30 per cent in business for the 
darter of its fiscal year, which closed Oct. 1. It has 
len announced that the September business was 40 
nt heavier than that of the same month a year ago, 
-\ugust showed an increase of 23 per cent and July 
« cent. The company is featuring a line of dec- 
« ware. 


n bid of $80,000 the plant of the Ohio Glass Prod- 
o., Massillon, O., has been sold to a new interest, 
1 announcement has been made as to what disposi- 
ito be made of the property. The Ohio Glass Prod- 
fo. went into the hands of a receiver about a year 


ad since that time the affairs of the corporation have 
1 the charge of E. M. Brickell. 


‘understood that two different interests have made 
es relative to the purchase of the plant at Alexan- 
nd., of the Lippincott Glass Co. Under an order 
irt, the company buildings and site will be offered 
le until a purchaser is found. 


Henlein Joins Ward 


ier Henlein, formerly second vice president and 
il manager of the Alms & Doepke store in Cincin- 
as been selected to head the retail business of Mont- 
y Ward & Co., Chicago, it has been announced. 

t Henlein has been connected with Alms & Doepke 
ve Hengerer Company in Buffalo for more than 
| years. 


Westmoreland Glass Co. 


Grapeville, Pa. 


Manufacturers of 
High Grade 
Glassware Plain, Cut 
and Decorated 
For Gift Shops, 
Florists and Table 

Use 


Non555 
Candy Jar 


‘Representatives 


NEW YORK PHILADELPHIA 
H. C. Gray Co., Fred Stott 
200 Fifth Avenue 1007 Filbert Street 


BOSTON 7 
HOP. & H.-Y. Hunt, - Ree a CIECO 
Himmelstern Bros., 


41 Pearl Street 
: = ‘s 718 Mission Street 
Ty i resenta 
Sad Tip i LOS ANGELES 


R. B. Reineck, 
1422 E. Marquette Rd. Himmelstern Bros., 
CHICAGO 643 S. Olive Street 
SEATTLE, WASH. 


R. A. Keel. , 
44389 Greenview Avenue Himmelstern Bros., 
O Terminal Sales Bldg. 
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N.R.D.G.A. to Study Selling Salaries 


A study of direct selling salaries in department stores 
in 1926 has been started by the Controllers’ Congress and 
the store managers’ division of the National Retail Dry 
Goods Association. The purpose of the study is to se- 
cure definite statistics on selling salaries and make a 
study of the methods of compensation and the costs under 
the various systems. 


The report will cover the first six months of the year, 
1926. The association plans to compile the statistics at 
once and to follow them at the end of the next six months’ 
period with a report covering the last half of the year, 
thus making a complete study of the year 1926. Replies 
to the questionnaire are now being received by the asso- 
ciation in considerable numbers, although the forms were 
sent out only a few days ago. 

The questionnaire calls for the percentage of selling 
salaries to sales for the six months’ period in each depart- 
ment of the store. It also asks for information regarding 
the method of compensation in each department, whether 
straight salary, bonus or commission plan of payment is 
in force. The report will include salaries paid only to 
employes actually engaged in selling merchandise and not 
to executives of selling departments, cashiers, packers 
or other employes. 


Ceramics at the Sesqui-Centennial 


By L. M. Norton 


are displayed in profusion at the Sesqui-Centen- 

nial International Exposition now being held in 
Philadelphia to honor the completion of a century and a 
half of freedom for the United States. 


The renowned potteries of Great Britain, Denmark, 
Holland, Spain and other European countries are repre- 
sented as well as the various fascinating ceramic products 
originating in China, Japan and other Oriental lands. 


Be tates and rare examples of the potter’s art 


American pottery has representation in the varied and 
artistic forms developed in a number of the states where 
native clay lends itself to beautiful productions. It at- 
tracts attention by its grace of form and excellence of its 
glaze and coloring, which in many instances needs no 
added enhancement of applied design. 


With the exception of rare museum pieces displayed in 
the Palace of Fine Arts, most of the pottery on exhibition 
may be acquired by collectors and other visitors to the 
Exposition, and so may be said, in many instances, to be 
on the way to the dignity of becoming much coveted heir- 
looms. 


Simplicity without crudeness best describes a collec- . 


tion of the pottery made by hand by North Carolina 
mountaineers. Displayed in a picturesque rustic struc- 
ture fashioned to represent a typical log cabin of that 
section, the numerous pieces attract by the charm of their 
simple lines and the coloring which repeats the forest hues 
of the natural surroundings amid which it is made, brown, 
yellow, dull green and rock gray, with here and there a 
streak of brighter red or a splash of black or more vivid 
green. 


The various jars, bowls, candlesticks, jugs and other 
forms are made by descendants of an English potter from 
Staffordshire who settled in the section before the Revolu- 
tionary War, and the process employed is practically the 
same as at that time. Blocks of worked clay are shaped 
en an old-fashioned kick -wheel, operated by {foot power. 
After being fired in underground kilns, the pieces are 
glazed with other clays and minerals native to the region 
and then re-fired. 


The Niloak pottery displayed in the Arkansas exhibit 
nearby strikes another distinctive note in American cera- 
mics. Beautiful whorls and zig-zags in delicate pastel 
tints of gray, cream, blue, dull reds and other shades ob- 
tained by the process of kneading various colored clays 
together so that streaks of each remain in the mass, and 
when shaped on the wheel appear on the surface in swirl- 
ing lines conformable in some measure to the shape of the 
vase, bowl or other object. This beautiful pottery, pro- 
duced at Benton, is the result of the accidental mixture 


of various clays of the vicinity by a country boy. - Ex-" 


amples of this unique ware have found their way into 
many foreign collections. 
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A collection of reproductions of early colonial w 
from a Norwalk, Connecticut, pottery possesses disti, 
charm in form, coloring and glaze. Their dull greens; | 
violets, old reds and blues, all in soft tones require | 
applied design to accentuate their beauty Besides | 
John Alden pitchers and various early American ju, 
candlesticks, bowls and other articles, are interesting | 
ceptacles following closely in color and form the adi 
jars of Brazil. An old-fashioned potter’s wheel in ope, 
tion occupies a prominent place in the exhibit, which, 
that of a firm of brothers who are the fifth generation 
the family to operate the pottery. 

Another distinctive type of American art pottery | i 
hibited is the product of works situated at Flemingt 
New Jersey. In innumerable appealing shapes it is (| 
tinguished for beauty and variety of glaze and delic. 
coloring and does not depend upon applied design | 
charm or originality. In Chinese or Venetian blues, | 
violet or yellow flame in jade or cucumber green in m¢) 
rose, copperdust, cafe au lait, or black and buff, it all ma) 
appeal by the soft blending of tints, individuality of fin} 
and exquisite form of vases, bowls, candle-sticks, jj) 
and the various objects to which the ceramic art le) 
itself. With the main exhibit is also a collection of | 
teresting novelties in hand decorated porcelain, contain | 
flower candle-sticks, ash trays designed by a well kno | 
cartoonist, perfume burners, lamps and other articles | 
attract by their originality. Decanters and tea-oits t 
produce music when they are lifted from the table, 
shown as perhaps the most pronounced of the novelties, 

Artistic glassware that in some of its vase and ot| 
forms may well rank with American art pottery in cha| 
of shape and color, is exhibited as a product of wo! 
situated in Vineland, New Jersey. In lustre finish ¢ 
beautiful opalescent coloring of silver blue and ot) 
fascinating shades, with delicate tracery designs of ) 
conventional scrolls, vines and arabesques which att 
distinctive feature. It is unique and individual pie 
may well find their way into museum collections. | 

In the Pennsylvania State Building are to be 9% 
some of ihe early crudely decorated buff pottery made 
the region settled by Germans and Dutch before the Re 
lutionary War. In the same case are examples of the bl 
amethyst and other colored glass made by Stiegel, wh 
product has gained value by the lapse of time and 
eagerly sought by collectors of early American antiques 

Various types of pottery existent at the time are to 
seen amid the reproduced colonial surrounding in 
houses on old High Street, where in replicas of the hom 
of George Washington, Robert Morris, Stephen Gire 
and other early patriots are many carefully selected ‘ 
amples that range from English china dogs and cast 
to antique Persian vases, not excepting many examples 
early American pottery and colored glass. 


| 


a 


- 
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ln distinct contrast to the simplicity that characterizes 
se various exhibits of American art pottery are the 
‘ore ornate examples from the various foreign countries 
here the ceramic art of the potter has developed through 
xe many centuries that have seen the evolution of art in 
| its modes of expression. 

| Exhibits from Spain include equisite specimens of 
uraga ware, each piece hand-moulded and distinctive both 
; to form and decoration. In a number of the pieces 
je coloring and design show the Persian influence, and 
il are characterized by a rare blending of tints and indi- 
jduality of design that places the ware in a class apart 
‘rom others. A form unfamiliar to Americans though 
ighly decorative as an object of ceramic art is that based 
n a peasant “cantano” or water-holder with both filling 
nd drinking spouts, the latter suggesting the form of the 
ubbler of the modern public drinking fountains common 
9 American parks. 

_ Talavera ware with its beautiful blendings of blue, yel- 
yw, orange and green, reproducing forms and decorations 
if the seventeenth century is also effective from the sim- 
slicity of its design, which in some instances recalls traces 
of the work of the Italian sixteenth century master pot- 
ers who originally developed this attractive form of Span- 
sh ceramics. 


The Hispano-Mauresque productions are presented in 
many forms and varieties. The modern Spanish lustre 
with its unusual silvery green and other uncommon tints, 
appears in a large and varied collection, prominent among 
which is an amphora more than three feet high, exquisite 
n form, color and decoration. From Manises, in the 
Province of Valencia, whose potteries date from the 
twelfth century, are many examples of modern make that 
also have great charm for the collector. 


_ Diversity of form characterizes the Gouda pottery from 
Holland almost as strongly as its rich decoration in white 
and deep tints nearly covering a ground of brown, taupe 
ef other neutral shade that serves to individualize this 
ware. Conventionalized flower forms as well as geometri- 
cal patterns are employed, their depth of coloring em- 
phasizing that inherent quality of Dutch art that expresses 
itself in fullness of color tones. The exhibit contains 
so many attractive examples that a collector finds it diffi- 
cult to decide upon the superiority of one over another 
piece. 

Not far away are the fascinating collections from Den- 
mark. Copenhagen porcelain and faience from the royal 
potteries are presented in costly profusion. The beauti- 
ful blue and white, gray and white, all blue and various 
combinations of delicate color form a cool mass in an 
exhibition building aglow with vivid tints. Close approach 
brings out the rare delicacy of design that characterizes the 
decoration of the innumerable articles that represent the 
skill and ingenuity of the Danish potter. 

Aside from the usual forms which more or less modi- 
fied are common to all ceramic art, are a large number of 
animal figures in realistic poses that express an individu- 
ality so marked that not only children are held by their 
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spell but grown-up: visiters*pause to examine closely the 

various cats, dogs, rabbits, pigs, bears and monkeys with 
interest. Figures representing the Danish peasant folk in 
provincial costume, are exhibited as part of the series pre- 
sented to the King and Queen of Denmark upon the oc- 
casion of their silver wedding. 


Of equisite form and multi-colored decoration are nu- 
merous examples of Kahler pottery, remarkable for beauty 
and individuality of design, each piece being the work of 
an artist of merit. Some of the important pieces of 
Danish pottery exhibited bear cards showing that they 
have been purchased by important American museums. 


The world-renowned Staffordshire pottery is repre- 
sented by extensive exhibits of some of the leading pot- 
teries of England. Royal Doulton is there in rich pro- 
fusion. The beautiful rouge flambe is represented by 
numerous examples, running from the deep ox-blood tones 
to those many shades darker but equally rich, a collection 
that arrests the attention of every passing visitor. From 
the same potteries are examples of Titanian ware, whose 
masterly painted decoration and high glaze meet with 
popular appreciation, as also do the equisite figurines of 
Victorian ladies and other costume characters, the life- 
l’ke dogs and other animals, and all the varied collection 
of beautiful ceramic objects. 


The ever popular willow pattern originated at the Booth 
potteries and is included in the wealth of examples ex- 
hibited from that source. The display is so varied as not 
to be quickly classified. The rich floral designs on some 
of the Jacobean pieces, the exquisite powder blue and gold 
jars, the fragile basket examples with dainty decoration of 
tiny blossoms, these and innumerable other features of the 
exhibits contribute to the enjoyment of the visitor. 


Quite as numerous in variety are the pieces of Royal 
Staffordshire. Many fine examples of copper lustre and 
other similar types are exhibited. Included in the col- 
lection are vases nearly five feet high and valued at a 
thousand dollars apiece. Other specimens of lustre, opal- 
escent and of delicate tint, are included in the collection 
of Ruskin pottery. 


The white ¢ameo-like classical figures on a blue ground 
that distinguish’ the Jasper w ware coming from the Adams 
potteries is frequently taken for Wedgewood by the casual 
visitor. From the same source. is: quite a different display 
comprised of pieces decorated with scenes from Nicholas 
Nickleby, Pickwick Papers,; Old. Curiosity Shop, and 
other works of Charles Dickens, just as they appeared in 
the early editions. Shakespearian scenes ‘have been em- 
ployed for, the decoration of: others exhibited. 


Chameleon ware from the Clews potteries attracts by 
its beautiful coloring, form and decoration. Mostly of 
dull finish, the clear blues and other ground colors are 
partly covered with conventionalized flowers or geometri- 
cal designs in wood and dull)’ green shades with artistic 
effect. 

Devenmoor pottery in vie is known as cottage type 
is well’ repréented both in the simple undecorated Torm 

(Continued on page 21) \ 
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PATENT APPLIED FOR 


The BEE HIVE Line 


CRYSTAL-AMBER TRIM 


A “Creation” of Quality 


A combination of narrow horizontal 
flutes on the stems and to about one-half 
the height of the bowls, above which the 
wide optic completes a conception unique 
in its novelty and striking in its beauty. 

The discriminating trade is appreciat- 
ing the merits of this superfine lead-blown 
table service. 


o lene | 


CRYSTAL-GREEN TRIM Rosk- PINK 


UNITED STATES GLASS Co. 


PITTSBURGH, Pa. 


Samples can be seen at sixteen sales offices 
im principal cities—or ask the salesman. 


Goblets, Saucer Champagnes, 
Wines, Cordials and Cocktails; 
Footed Tumblers for all purposes; 
Finger Bowls, Covered Jugs, etc., 
etc., are available. 


66 ° eae 33 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


PPI I FE 


Demarest Publications, tn. 


Publishers 


45 East 17th St. New York 


The 
FRED C. REIMER 
LINES 
for 1927! 


WATCH! 


Vogt & Dose Displaying New Offerings 

New samples continue to arrive at the showrooms of 
‘Vogt & Dose, importers, 14 West 23rd St., and their ex- 
/nibit which is a real treat to look over has been greatly 
‘augmented by their addition. Over a dozen new offerings 
mn dinnerware are to be seen, each pattern of which is a 
real beauty and the same may be said of their short lines. 
‘Standing out pre-eminently in this excellent display is an 
‘exhibit of service plates which are shown in a wide range 
of sizes from the large eleven inch plate down to the small 


q 
| 


Illustrating Three of the Large Service Plate Assortment Shown by Vogt & Vose 


~ What's New In New York Market 


bread and butter. These are to be 
had in a selection of over sixty dif- 
ferent treatments such as floral com- 
binations, solid colors, paste, etc. The 
combinations range from the softest 
ivory to the deep maroons, cobalts and 
royal blues. A feature of the display 
is the introduction of their new Valen- 
cais shape which is one of the most 
beautiful new creations seen in a long 
while. The cover dish has a bulging 
foot from which the tall sides rise 
curving outward and end in a wide 
overhanging flange. Gold handles 
form a part of the flange extending 
slightly further out while the cover is high and oval in 
shape with a tall square gold knob. One effect that at 
once attracts attention and illustrates splendidly how per- 
fectly this shape lends itself to decorative treatments is 
that of a floral combination which prominently features 
the rose in colors of delicate reds, blues and orange and 
which with a green leaf spray on a soft ivory background 
is excellent. A fancy border design is employed in con- 
junction with a gold line around the edge of the flange 
and at the base. 


Robert Slimmon & Co. Show Excellent New 
| Offerings 


_ Quite in keeping with the many attractive and beautiful 


| 


| ra Aa 
lines brought out for the 1927 trade are the new dinner- 


i 
. 


Illustrating the new ‘‘Ko-Shan’” pattern on the Octagon 
Shape, shown by Robert Slimmon & Co. 


ware samples now being displayed by Robert Slimmon & 
Co., importers, 96 Church St., which have only recently 


been received from Wilkinson, Ltd., Burslem, England, 
for which they are the American representatives. These 
treatments are shown on the popular Octagon shape. 
From an eight-sided foot the sides of the cover dish slant 
upward and outward to a point about two-thirds of the 
way up, when they are rounded out and brought up to 
meet the flange which is flat, wide and tilted slightly 
upward. The handles form a part of the flange extending 
slightly further out and are rounded off. The cover is 
inset and rests on a rim running around the inside of the 
dish which prevents spilling over the sides. The eight- 
sided cover rounds upward and is finished off with a tall 
pointed knob. The line is exhibited in a fine showing of 
very pretty decorative treatments among which the Ko- 
Shan, herewith illustrated, is particularly noticeable. This 
works out a fancy border scheme while a combination 
spray and border motif, rather Chinese in character, is 
also utilized most effectively. A gold line edge completes 
the treatment. The coloring of this decoration is very 
pleasing. Purples, yellows, blues, reds and greens blend 
together in a most harmonious way and their combined ef- 
fect go to make up an exceptionally attractive scheme. The 
Ko-Shan decoration is also shown on the shape in a Day- 
enport blue which also merits special mention and is ex- 
ceedingly pretty worked out in this color. 
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CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


large sales in the retail stores of Chicago, espe- 

cially on State Street, the busiest merchandising 
center in the world. Outstanding among the notable sell- 
ing events of the past week was the one day “Netcher 
Day” sale at the Boston Store. This is always a big 
value giving day and the public has learned to watch for 
the event with interest. Twelve pages of newspaper ad- 
vertising in one evening paper the previous day told the 
public of unusual bargains to be found at the Boston Store 
on “Netcher Day.’’ The Sale is named in honor of the 
owner of the Boston Store. The store was jammed with 
enthusiastic customers throughout the day and it was more 
a case of accommodating the people than selling the mer- 
chandise for the stocks moved as rapidly as the people 
could get to the counters and receive attention. 


, \ HE opening week of November developed some 


The dinnerware departments of the larger stores and ~ 


the business of the specialty stores, is just commencing 
to feel the stimulation of the approaching Thanksgiving 
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Ready for Shipment— 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 
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312 THE CHICAGO MARKET 


By 


J. H. SmMytue, REPRESENTATIVE 


and Holiday season. Retailers report sales on a better 
scale since the first of November, although the October 
business was said to be off from the records ae | 
in many stores for the same month a year ago. 

| 


The wholesale distributors of glass, china and allied | 
lines say that reorder business is now coming in with good | 
rapidity and that a good business is anticipated for a month| 
or more when the retailers will be checking their stocks 
and filling in their reserve merchandise in preparation for | 
the rush month of December, now not more than three | 
weeks away. | 

j 

John F. Bowman, for a number of years closely con- 
nected with the Pottery, Glass, Lamps and Housefurnish- | 
ings Association and the Gift Art Wares and Novelties | 
Association, acting for both associations in the capacity | 
of chairman of the executive committees, has resigned 
from the Chicago Association of Commerce where he has | 
held the position of business manager for more than a year | 
and has accepted a position as manager of the Convention | 
Bureau for the New Stevens Hotel. Mr. Bowman was | 
instrumental in the success of the hotel exhibits held by 
the Glass, Pottery, Lamps and Housefurnishings Associa- 
tions and also the Chicago Gift Shows, held under the di- | 
rection of the Gifts, Art Wares and Novelties Association. 
Mr. Bowman, in his new connection, will be associated 
with the largest hotel in the world, The Stevens, which 
will be opened in the near future in Chicago. It is hoped 
that he will also continue his active interest in the two as- 
sociations where he has so successfully guided their des- 
tinies. . 


The two large mail order houses in Chicago, Sears, Roe- 
buck & Co. and Montgomery Ward & Co., reported a re- 
duction in their total sales for the month of October as 
compared with the same month a year ago. The former 
showed total sales of $26,839,503 for the month compared 
with $30,374,605 for the same month a year ago. The 
total sales for the company, however, for the year up to 
the present time are more than $13,000,000 ahead of the 
first ten months for last year. The October sales of 
Montgomery Ward & Co. were $20,154,626 compared 
with $21,964,882 for the same month a year ago. This 
concern’s total sales are approximately $15,000,000 ahead 
of last year for the first ten months ending Oct. 30. 


Ralph B. Kraetsch, Secretary of W. C. Owen, Ine, 
manufacturers. representatives with display rooms at 1/ 
-N. Wabash Ave., left Chicago Saturday for his semi- 
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‘WHAT TO BUY 
AND WHERE To 
BUY IT IN — 


- FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 
Temple 

| Flint Glassware, Harry G. Dalzell 
‘Pressed and Blown 


Etchings, Cuttings Phone 


‘and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBRING, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 
Phone: Superior 4100 


Room 980 
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CHICAGO 


EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. 


Phone: Central 3236 


This ‘‘card’’ can be made to yield 
big dividends. Phone Wabash 0860 
for rates. 
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A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 


Pope Gosser China Co. Seneca Glass Co. 


Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CO. 


30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


anual trip east to visit the factories which his company 
roresents in the middle west. Mr. Kraetsch will make 
ts headquarters at the McAlpin Hotel, in New York 
(ty, from Nov. 10 to 15. 


There was a meeting of the Glass, Pottery, Lamp and 
Jousefurnishing Association at the Hamilton Club on 
‘sesday, Nov. 9, for a discussion of the question of 
Llding a market event in the local show rooms early 
aring the coming year. The association has held such 
tarket events for two week periods in February during 
te past two years and such a plan is again proposed for 
te coming February. Sam J. Natkin, buyer for Mandel 
Fothers and president of the local association, has just 
tturned to Chicago from an extensive trip east and the 
t2eting on this subject was delayed until his return. Defi- 
ite announcement of the dates for the holding of ‘‘Mar- 
kt Event” will be made next week. In the meantime com- 
tittees have been appointed to work out the details. 


) 

‘The Granada Lamp Shop, 807 La Salle Street, Ottawa, 
l., is a new concern, opened for business during Oc- 
ther. R. Cohen, manager and owner of the business, 
us in Chicago on a buying trip last week. 


Another big step in the program of Carson, Pirie 
sott & Co. to have one of the largest department stores 
i the world was taken recently when that concern ac- 
aired a fifty year lease on the fifteen story building at 
te corner of Wabash and Monroe Streets. The securing 
¢ this corner gives the Carson Pirie organization the 
<tire block surrounded by State, Madison, Wabash and 
lonroe. An interesting feature of this deal is the fact 
tat Mandel Brothers store, rivals of Carson, Pirie Scott 
{Co., own the property which has just been leased for 
fty years to the Carson company. 


| 
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Profit Sharing Information Available 


As early as 1842, profit sharing was practiced in 
France. It spread into England about 1870 and shortly 
afterward attempts at profit sharing were made in the 
United States. From the profit sharing plans now in 
effect in the United States and Canada, the Policy- 
holders’ Service Bureau of the Metropolitan Life In- 
surance Company has drawn the best practices and 
has worked them into report No. 91 “Sharing Profits 
with Employees.” 

While the term profit sharing is frequently used 
broadly to include various forms of supplementary re- 
muneration, in this report the term is used in its more 
limited meaning as an agreement between an employer 
and his employees, under which the employees receive 
a share, fixed in advance, of the profits of the firm. 
This excludes bonuses given at the discretion of the 
employer at no prearranged scale, sales bonuses, and 
production bonuses. Profit sharing, according to this 
latest report, may take one of three forms; (1) a cer- 
tain percentage of the net profits after dividends are 
met, divided among all eligible employees; (2) a per- 
centage of net profits in addition to regular dividends 
divided among all eligible employees who are purchas- 
ing or have purchased the company’s stock; (3) a per- 
centage of net profits after dividends are met divided 
among all eligible employees participating in a com- 
pany savings fund. 

Each one of these types of profit sharing is discussed 
in detail and some attention is given to plans where 
profits are shared with employees who participate in 
the savings plan. 

A limited number of copies of “Sharing Profits 
with Employees” are available to industrial concerns 
and may be secured from the Policyholders’ Service 
Bureau, Metropolitan Life Insurance Company, 1 
Madison Avenue, New York City. 
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DID YOU EVER 
STROLL UP » 
FIFTH AVENUE 


Looking in the various windows 


with their brilliant displays? 


Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks”’ of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 


45 East 17th Street 
New York City 
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| Sesqui-centennial Ceramics - 


(Continued from page 15) 
4 depends upon color glaze and shape for its. beauty, and 
¥quaint tobies and other forms that make appeal to 
yular fancy. 
rom France distinctive black terra cotta vases with 
| geometrical designs arrest attention by their unusual- 
». There are also white porcelain groups copied from 
fe in the Louvre by famous sculptors, and art glass 
any varieties including etched, engraved, and painted 
Wn glass, also molded glass in original designs and 
scate tints. Nearly all are signed pieces. 
‘wo of the distinctive types of peasant pottery from 
gchoslovakia are represented by a number of examples 
) are in marked contrast, the one to the other. Pale 
ens and yellows and primitive decorative design on 
gt backgrounds are the characteristics of one while 
jother shows bold floral designs in vivid shades of the 
saary colors almost covering a dark surface. 
xamples of the world-famed Carlsbad porcelain tea 
1 coffee sets and other articles are shown. With deli- 
vly painted miniature figures and romantic scenes, and 
ished gold tracery and borders, all against a back- 
rind of clear rose, blue, green, orange or other effective 
jr, they graphically represent what is meant by “dainty 
1a”. 
: is the extent and variety of the display of Bohemian 
lis that first attracts the attention of visitors to the 
ustrial section of the Czechoslovakian exhibit. Beau- 
fl specimens of crystal cut ruby and other colored glass ; 
fetched amber glass; of blown and pressed glass; of 
«r cut crystal in every conceivable form, even to hang- 
i; chandeliers valued at $800 and $1300, all confirm the 
sutation long retained by the skilled glass makers of 
% country. 
ungarian exhibits include wonderful examples of 
rend porcelain and zolnay faience and pottery in the 
© collection of exquisite art objects on display and 
Ich were brought together under the supervision of 
r Hungarian Society of Applied Arts of Budapest, 
wiring the excellence of every individual article exhib- 
Similar to the more generally known Sevres, the 

oelain is as attractive in the daintiness of its decoration 
a the beauty of its many forms. 

xamples of pottery from Austria are among the varied 
kction of exhibits representing the artistic industries of 
% country. Grotesque animal forms are a feature popu- 
twith the mass of visitors. 

lues and greens of indescribable shades predominate 
1he distinctive type of pottery with surface covered in 
wventionalized floral designs, that, originating in Ana- 
yl, in the sixteenth century, is now the work of boys 
ny girls being educated in Jerusalem by the American 
+ devoted to Near East Relief. It would have 
bme a lost art but for the ability of a refugee potter to 
ah the boys the art of making the pottery, and the 
i; that of decorating it, thus preserving traditional 
egns that have been handed down through many gen- 
rons. Visitors who have in any way contributed to 


| 


the support of the relief organization take great pleasure 
in this and other evidences of the results of work carried 
on in the orphanages. 

One finds the remote origin of much modern pottery 
when the carved wood doors of the Persian Pavilion are 
entered. Here are numerous antique pieces, dating from 
the fifth to the eighteenth century, and illustrating the 
source from which much of color and design employed 
today are derived. The value of a large dark blue jar, 
model in self-colored relief and dating from the ninth 
century, is placed at $100,000. Inscriptions form part of 
the decoration on a number of examples and assist in 
determining their age. In many instances they have been 
cemented together with numerous fragments found in 
excavating, and also exhibit the peculiar iridescent sheen 
acquired by mineral action during a long period under- 
ground, resembling the opalescent lustre glaze intentioin- 
ally applied to much pottery of later date in various parts 
of the world. Besides the numberless delicate and fragile 
pieces there are large sturdy jars which centuries ago 
served the utilitarian purpose of holding wine or vinegar 
and would to-day furnish excellent models for less costly 
garden pottery. 

Experts concede that the greatest achievements of the 
potter’s art are to be found in the Persian pottery of the 
twelfth to the sixteenth century. Loan collections of ex- 
cellent examples of this period are to be seen in the Palace 
of Fine Arts, including exquisite specimens of Rhages, 
Sultanbad, Rakka, and Persian lustre. There are also 
fine pieces from Damascus and Turkesian of the same 
period. 

Even older are the examples of Guebri; that date of 
their production is given as eighth to ninth century. Older 
still are the terra cotta pieces of the fifth and sixth cen- 
turies; the pieces exhibited have been described by the 
leading expert on Mohammedan pottery as some of the 
best typical specimens of the kind in existence. 

China, the birthplace of porcelain, is represented by 
many beautiful modern examples from the potteries at 
Kiangsi, some of them closely resmbling the rare eigh- 
teenth-century Chinese porcelain held in high esteem by 
collectors. Artistic brown pottery from Ihing, Kiangsu, 
and other types from the same region are also displayed 
in great variety. 

A large and varied exhibit of Japanese cloisonne from 
Nagoya, including many beautiful vases that seem des- 
tined to become museum pieces and gems of private col- 
lections in future centuries is shown. A separate exhibit 
in the Palace of Fine Arts contains an Ando cloisonne 
vase from Nagoya, four feet and a half high, that required 
the work of eight men to complete and was seven years in 
construction: It is valued at $50,000. 

Modern Japanese porcelain from Viyomidzu, Arita and 
Vintani, is included in the general exhibit from that coun- 
try and also speaks for the excellence of the modern 
craftsman’s art in the land of cherry blossoms. 

North African pottery from Tunis and Morocco char- 
acteristically decorated with covering designs in green, 


(Continued on page 31) 
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INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR”’ 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 
Store Trade highest qual- 
ity ware and distinctive decora- 


tions in commercial borders. 
Prompt and courteous service. 


Representatives 
HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East West 


ROY E. HENDERSON 
President 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Cclendere vie ace ert ets hele % fancy 
Highland. Soh ares Wise asta plain 
Pilprim’)c:.2 see cee ee octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories 
Carrollton, Ohio Scio, Ohio 
4 Kilns 9 Kilns 


omome OOKSVILLE 


CHINA CO 


Omeom 


U.S.A. 


H 9M Pattern on the new Hostess Shape | 


“Satisfied Customers Keep Us Busy” 
The Crooksville China Co. || 


CROOKSVILLE, OHIO 


Main Office and Factory J 
EASTERN REPRESENTATIVE | 


Herbert A. Wellington 
Boston, Mass. 
NEW YORK OFFICE 
5 West 20th St. 
John L. Pasmantier & Sons E. Boring 
Representative Repro 


pC) C) C) CC) 


* CHICAGO OFFICE 
348 Pines Hotel 
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One of the finest collections of salad plates on the market, 
shown in a diversified selection of designs, in the well known 
‘Duncan & Miller quality—An exceedingly popular line with 
cutters and decorators. 
Representatwes 
New York Boston 


Paul Joseph, Murt Wallace, F. T. Renshaw 
200 Fifth Avenue 157 Summer St. 30 E. Randoiph St. || 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co. 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative ‘| 
5453 Kenmore Ave. Telephone Ardmore 0897 5 


Chicago VN 
SS NCS “ili 


Qhe Duncan & Miller Glass Co. 
* Washington, Pa. 


Chicago 


E. B. Hill, 
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NE asi tans now 


Income Tax Department 


Conducted by M. L. SEIDMAN, 
of Seidman & Seidman, Certified Public Accountants 


OUR INCOME TAX DEPARTMENT 


Again the subject of the income tax assumes major importance. 
changes of one sort or another, are being made almost daily—all directly affecting the taxpayer’s account with 
Yet how many persons really know how to correctly prepare their income tax returns? 

Believing that our readers will enthusiastically welcome any assistance along these lines, particularly at this 
time, with the close of the year approaching, arrangements have been made to re-establish our income tax depart- 
ment, dealing with this question in a simple, practical manner. 

In this connection, we pride ourselves in having again been able to obtain the services of Mr. M. L. Seid- 
Mr. Seidman ts a well-known tax expert, and has been a close student 
of taxation in its various phases. He is a member of the firm of Seidman & Seidman, Certified Public Account- 
ants, @ nationally known tax and accounting organization. 
Trade and Transportation, and recently was appointed a State Representative to the National Tax Association 


the government. 


man, C. P. A., to conduct the department. 


Convention. 


The Department will appear regularly, and to broaden its scope, Mr. Seidman has consented to answer 
through it, all income tax questions that might be directed to him. 
c/o Seidman & Seidman, 41 Park Row, New York City. All communications must be signed by the inquirer, 
but no names will be disclosed in the published answers. 


He 1s on the tax committee of the New York Board of 


New decisions, revised interpretations, 


Questions should be addressed to Mr. Seidman, 


called out to advance upon the 1926 Income Tax 
Return—an objective that must be reached by 
March 15, 1927. Just how well equipped is the army 
for the task and how will it fare? To many a conscript, 
if we take our cartoonists seriously, it will mean all-day 


. N army, almost seven million strong, will soon be 


tramps, all-night vigils, bleary eyes, bewilderment, ex- 


eee aL aS SS ee 


haustion. If that is so, is there any real cause for it and 
is relief possible? Let us see. . 

It is true that the income tax law is technical and com- 
plex. That is the necessary consequent of any law ap- 
plying to so many people engaged in so many different 
It is 
also true that there are myriads of regulations, rulings, de- 
cisions, etc., engrafted upon the law, and still pouring out 
in strong numbers. That, too, is to be expected, for the 
law itself cannot hope to cover every possibility. But 
even then, the income tax is not the maze our cartoonists 
Behind it all is a group of 


walks of life, and doing substantial equity to all. 


are wont to make it appear. 


_. clean-cut, scientific pringiples that, once understood, give 


an invigorating, refreshing complexion to what is other- 
wise the morbid and gruesome looking income tax blank. 

It will be the purpose of these articles to explain the 
principles in as simple, terse and practical a manner as 
possible. In addition to the articles, there will be a “Ques- 
tion and Answer” feature, through which readers may be 
assisted in solving any particular problems confronting 
them, not covered in the articles. Perhaps in this manner, 
the preparation of the 1926 income tax return can be made 
a bit more agreeable and intelligible.. Let us then get 
started. 


Wuo Are SUBJECT TO THE Tax? 


A college professor once said that no matter at what 
point he began to consider the income tax, he always found 
himself in the middle. There is a great deal of truth to 
his remark, for many phases of the income tax are pecu- 
liarly linked with one another in that way. But it had al- 
ways seemed to me that a logical starting point is to deter- 
mine upon whom the income tax law is imposed in the 
first place. Obviously, those who are not subject to the 
law have no particular incentive for becoming acquainted 
with it. On the other hand, those to whom the law does 
apply, are charged with full knowledge of every point in 
the law, regulations, decisions and rulings. To those in 
the latter class, there is every reason for a closer ac- 
quaintance. Who, then, comprise that class? 


Tue UNITED STATES CITIZEN 


First, there is the citizen of the United States. Every 
American citizen is subject to the income tax. When I 
say “subject” I do not mean that every American citizen 
must pay an income tax or even must file a return. He 
may not have to do either, depending upon the amount 
of his income, as we shall later learn. What I here have 
reference to is that the law applies to every American 
citizen, as distinguished from the fact that it would not 
apply to a French citizen with the same amount of in- 
come and who resides and earns his money abroad. 

The rule as to the American citizen holds good, ir- 
respective of where he resides or where his income may 
be earned. If he lives in China and earns all his money 
there and never sets foot in the United States, he is still 
subject to our income tax on the full amount of. his | 
earnings. 
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THe ALIEN 


Let us now consider the alien. The alien is one who is 
neither born nor naturalized in this country. If he re- 
sides here, however, he is placed in the same status for 
income tax purposes as a citizen. In other words: the in- 
come of a resident alien is subject to tax no matter where 
it is derived. 

The case of a non-resident alien is necessarily differ- 
ent. A non-resident alien is subject to our tax only to the 
extent that he may have income derived from sources 
within the United States. An Englishman, for instance, 
owning any of our railroad bonds, would be subject to tax 
on the interest from the bonds. If he owned real estate 
here, the rentals would be taxable; or in the case of stock 
of American corporations, the dividends would be subject 
to tax. To insure the collection of the tax, the machin- 
ery set up calls for its payment before the income is 
turned over to the alien. This is called “‘withholding at 
the source.” 

To summarize the status of individuals, we find that 
the citizen and resident alien are subject to tax on their 
incomes wherever derived, and that the non-resident alien 
as well, is subject to tax, but only on income derived from 
sources within the United States. 

CORPORATIONS 

So far as corporations are concerned, an analagous clas- 

sification is made with that of individuals. Corporations 


may be either resident or non-resident. A resident corpo- 
ration is one organized in this country. A non-resident 
corporation is one created elsewhere. A resident corpora- 
tion is subject to the tax on its income, no matter where 
derived. A non-resident corporation comes under our law 
only to the extent of its income from business done in the 
United States. 


A partnership as such, is not subject to tax. It is not 
regarded as an entity, separate and distinct from the in- 
dividuals making up the partnership. Instead, the part- 
ners are subject to tax on their distributive share of the 
partnership income with reference to the status of each 
partner, in accordance with the rules for individuals al- 
ready outlined. 


An estate or trust, on the other hand, is regarded as 
a taxable entity, apart from its beneficiaries. For the 
purpose of the income tax, an estate or trust is looked 
upon as an individual; that 1s, it may be a resident or a 
non-resident, and corresponding rules would apply to each. 

That is practically all there is to the basic principle as to 
who is subject to the tax. | think readers will agree that 
there is no hidden mystery or perplexity about it. The 
next question that logically presents itself is that if there 
is a difference between being liable to tax and being re- 
quired to file a tax return and pay a tax, just what is that 
difference? Our discussion in the second article will be 
along those lines. 


The New Improved 
Steam Pressure Cooker 


The VDI teHOtiee Cooker 


Beautiful Substantial Utensil Constructed 
of the Highest Grade Aluminum 


EXCLUSIVE FEATURES. The only cooker that opens auto- 
matically and that completely exposes all inner utensils when 
the top is removed. 

FOOD BETTER COOKED. All foods cooked in a steam pres- 
sure cooker are more palatable and digestible. 


AN ECONOMY. Lower priced meats and inexpensive food 
can be made as appetizing and nourishing as the most ex- 
pensive. 


A CONVENIENCE. Minutes in place of hours required to 
cook a meal. It needs no watching. There is no burning, 
wasting or spoiling of food, unpleasant odors, or stifling heat. 


- A FUEL SAVER. You save about 75% fuel. Foods requiring 
two hours the old way need only thirty minutes when placed 
ina WHITEHOUSE STEAM PRESSURE COOKER. 


Sole Representatives for the East 


OBERLIES IMPORTERS Inc. 


10 EAST 15th ST. 
NEW YORK Tel. Stuyvesant 10043 


“Pottery and Porcelain”’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture’ 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 


It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 


The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
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The most valuable and least expen- 


sive holiday gift that you can make 


Crk health as a Christmas present— to 
yourself, to every member of your family, 
and everybody in your community. You can! 
Buy Christmas Seals. 

The work done by these tiny, mighty little 
seals has helped to cut the tuberculosis death 
rate by more than half. 

Seal every parcel, letter and holiday greeting 
with Christmas Seals. Give health—and feel 
the joy that comes with the giving of man’s 
greatest gift to his fellow man—healthy hap- 
piness now and for years to come. 


THE NATIONAL, STATE AND LOCAL TUBERCULOSIS ASSOCIATIONS OF THE UNITED STATES 
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New York Imports 
November 4 
S. S. Hog Island from Genoa, Italy 


McKinney, W., 17 cases earthenware, etc. 

Nat. City Bank, 20 cases earthenware 
Vandegrift, F. B., & Co., 7 cases earthenware 
Order, 2 cases glassware 

Wallace, F. E., & Co., 15 cases earthenware 
Gommi, G., 28 cases earthenware, etc. 

Sheldon, G. W., & Co., 6 cases earthenware, etc. 
Herbert & Neuwirth, 23 cases earthenware 
Globe Shipping Co., 8 cases earthenware 


S. S. Blair from Clamata, Greece 


Hensel, Bruckmann & Lorbacher, 3 cases toys, 2 cases hollow- 
glass 

Odenwald, Bird Co., 4 cases crockery. 

Ackerman, W., 9 cases crockery 

Wolff, H., & Co., 1 case crockery 

Grant, W. T., Co., 9 cases crockery 

Continental Ceramics Corp., 6 cases crockery 

Borgfeldt, G., & Co., 234 cases toys, crockery 

Order, 3 cases glassware 


S. S. Volendam from Rotterdam, Holland 


Hirsch, G., & Son, 39 cases glassware 
Lazarus & Rosenfeld, 5 packages crockery 
Borgfeldt, G., & Co., 92 cases crockery 
Fourman Bros.,. 4 cases crockery 
Hammil & Gillespie, 50 casks clay earth 
Graham & Zenger, 10 cases hollowglass 
Grant, W. T., & Co., 5 cases crockery 
Graham & Zenger, 32 crates crockery 
Graham & Zenger, 28 cases crockery 
Graham & Zenger, 29 cases crockery 
Phoenix Shpg. Co., 133 packages crockery, etc. 
Strauss, N., & Son, 6 cases earthenware 
Torlotting, E., Inc., 1 case earthenwar 
Stone, C. D., & Co., 1 case chinaware 
Borgfeldt, G., & Co., 5 cases leatherware, 12 barrels earthen- 
ware, 2 cases earthenware 
Straus, N., & Sons, 24 casks earthenware 
Lauterjung, P., 2 casks earthenware 
Gommi, G., 1 case earthenware 
Order, 76 cases marble works, glassware 
Gimeno, J., 1 cask crockery 
Black, L. D., & Co., 247 cases crockery 
Macy, R. H., & Co., 2 casks crockery 
Goldman, Sacks & Co., 1 case crockery 
Casa Carrouste, 5 cases crockery 


November 5 
S. S. Deutschland from Hamburg, Germany 


American Shpg. Co., 67 cases earthenware 

Lazarus & Rosenfeld, 7 cases crockery 

Straub, P. A., & Co., 40 cases earthenware 

Harrison, A., & Co., 13 cases glassware 

Borgfeldt, G., & Co., 1 case crockery 

Decorative Plant Co., 3 cases glassware 

Mohawk Novelty Co., 9 cases earthenware 

Gimbel Bros., 1 case glassware 

Frankel, M., Co., 30 cases crockery 

Brown Bros. & Co., 33 cases crockery 

Draeger Shipping Co., 13 cases porcelainware 
Andrews, D. C., & Co., 9 cases earthenware 

Schaffer, M., Co., 10 cases crockery 

Henningson, F., Co.,-14 cases earthenware, 1 case glassware 
Weiss & Biheller, Inc., 7 cases china 

Syndicate Trading Co., 26 cases toys, glassware 
Gallagher & Ascher, 85 cases crockery 

Atlantic Import Corp., 1 case crockery 

Wyle, J. J., & Bros., 4 cases glassware 

Skinner-Hill Co.,.5 cases hollowglass 

Reimer, F. C., Co., Inc., 56 cases hollowglass, 22 cases crockery 
Abraham & Straus, 1-case glassware 

Khouri, A. N., & Bros., 1 case hollowglass, 1 case earthenware 
Ovington Bros., 33 cases hollowglass, earthenware 
Kuy-Scheerer Corp. of America, 28 cases hollowglass 
Sheldon, G. W., & Co., 45 cases hollowglass 

Ruhe, F. H., 11 cases glassware 

Goldman-Sachs Co., 9 cases glassware, crockery, etc. 
Ruhe, F. H., 11 cases glassware, 1 case earthenware 
Bengol Trading? Co.;°9 casés glassware 

Noe, W. R., & Sons, 10 cases glassware, 7 cases shades 
Murphy, A., & Co., 1 case crockery 

Downing, R. F., & Co., 3 cases crockery 


Stern, S., 6 cases crockery 

Fenton, A. W., Co., Inc., 45 cases glassware, crockery 

N. Y. Mdse. Co., 68 cases glassware 

Bloch, J L., & Son, 1 case crockery, 2 cases glassware 
Hauptman, A., Inc., 20 cases woodenware, 25 cases earthenware 
Hussa & Co., 1 case hollowglass 

Hirsch, G., Sons, Inc., 63 cases glassware, etc. 

Guthman, Salomon & Co., 3 cases glassware, 3 cases crockery 
Hudson Fwdg. & Shpg. Co., 9 cases crockery 

Wolf, L., & Co., 45 cases toys, crockery, etc. 

Jacobs & Kassler, 2 cases toys, 6 cases crockery 

Straus, N., & Sons, 102 cases crockery 

Schenkers, Inc., 92 cases glassware © 

Globe Shipping Co., 321 cases toys, glassware, etc. 

Phoenix Shpg. Co., 309 cases crockery, toys, etc. 


S. S. Pennland from Antwerp, Belgium 


Gunthel, A. B., 75 cases glassware, 20 casks, ete. 

Straub, P. A., & Co., 9 casks crockery 

Kahla China Corp., 23 cases crockery 

Strauss, N., & Son, 8 casks crockery, 2 cases crockery 

Heinrich & Winterling, Inc., 4 cases crockery 

Gary & Eigner Corp., 13 cases crockery 

Levy Bros. China Co., 13 cases crockery 

Rehberger & Saul, Inc., 35 cases crockery, 1 case toys 

Panama Pacific Line, 2 casks crockery 

Barth, L., & Co., 7 cases crockery 

Schackman, B., & Co., 1 case crockery, 7 cases toys 

Rosenthal China Corp., 59 cases crockery 

New York Mdse. Co., 149 cases toys, crockery, etc. 

Butler Bros., 84 cases toys, crockery, etc. 

Davidson, J., Inc., 9 packages china and earthenware 

Pitcairn Corp., 37 packages earthenware and china 

Rowland-Marsellus Co., 2 crates earthenware 

Sellers, C. W., 14 casks earthenware, 2 cases china 

Globe Shpg. Co., 1 crate earthenware 

Irwin, J. D., & Co., 1 box earthenware 

Corbett, M. J., & Co., 3 crates earthenware 

Murphy, A., & Co., 1 box earthenware 

Downing & Co., 7 crates earthenware 

Plummer, W. H., & Co., 8 packages earthenware 

Edmiston, H. C., 9 packages crockery 

Hampton, J. W., Jr., Co., 1 crate earthenware 

Meakin & Ridgway, Inc., 3 casks china, 38 packages earthenware 

Corbett, M. J., & Co., 2 cases earthenware 

Dickinson, E. B., Inc., 6 packages earthenware 

Fondeville, A. J., & Co., 3 packages earthenware 

Boote, E., 11 packages earthenware, 3 crates earthenware, 2 casks 
china 


S. S. Cedric from Liverpool, England 


Maddock & Miller, 1 crate earthenware 

Gilman, Collamore & Co., 1 cask porcelain, 1 cask china 
Bassett, G. F., & Co., 13 crates earthenware, 1 cask earthenware 
Tiffany & Co., 2 casks earthenware, 2 casks china 

Maddock & Miller, Inc., 3 casks china, 62 packages earthenware 
Borgfeldt, G., & Co., 3 packages earthenware 

Guaranty Trust Co., 17 crates earthenware 

Lazarus & Rosenfeld, Inc., 12 cases earthenware 

Panama Pacific Line, 48 packages earthenware, china, etc. 


S. S. Roma from Genoa, Italy 


Altman, B., & Co., 2 cases majolica ware 
Serra, L., Inc., 2 cases chinaware 

Lazarus & Rosenfeld, 15 cases majolica ware 
Andrews, D. C., & Co., 2 cases majolica ware 


S. S. Derflinger from Bremen, Germany 


Bank of N. Y. & Trust Co., 23 cases crockery 
Heinrich & Winterling, 8 cases crockery 
Hutter, K., 51 cases crockery 

Rosenthal China Corp., 2 cases crockery 
Richard, C. B., & Co., 8 cases glassware, etc. 
American Transcontinental Co., 9 cases toys 
Borgfeldt, G., & Co., 61 cases toys, crockery, etc. 


November 6 


S. S. France from Havre, France 


Lord & Taylor, 2 cases earthenware 

Hade, R. M., 1 case chinaware 

Horner & Sullivan, 3 cases chinaware 

Tice & Lynch, 3 cases chinaware 

Schmidt, Pritchard & Co., 3 cases china 

American Shipping Co., 1 case chinaware 

Bane, W.°L., & .Co,,:3 cases chinaware, etc. 

Thomas & Pierson, 12 cases glassware, etc. 

Ovington Bros. & Co., 7 packages china and glassware 
Haviland, T., & Co., 3 packages porcelain 


‘1 
\ 
: 
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New Mercer Showroom Is Most Attractive 


With all work completed in every detail the new show- 
room of the Mercer Pottery Co., in room 356 of the Fifth 
Avenue Building is now ready for the reception of the 
trade. Great credit is due to New York Manager Geo. R. 
Nixon for the very attractive way the general scheme of 
the showroom has been worked out and his ideas reflect 
a great deal of care and thought in utilizing every inch 
of space to the best possible advantage. 

Large, and spacious display shelves have been placed 
along the length of the walls, while tables have been 
placed at intervals along the floor which permits of further 
sample exhibits. The front end of the room on the 
Twenty-third Street side has been partitioned off as the 
office of Mr. Nixon. 

The lighting effects are excellent. Overhead are seven 
large inverted ceiling lights, while placed artistically on 
the shelves and on the table centers are fourteen table 
lamps with decorated shades. 

Fitting perfectly into the setting of the new showroom 
are the new Mercer sample lines which are now complete 
and ready for inspection and which feature two hotel 
weights and three dinnerware shapes. There is to be 
seen an extensive and varied showing of decals on their 
weld edge weight also of band and line treatments. Of 
these five patterns are carried in stock. There are also a 
number of crests and badges in connection with their 
band and line decorations, while further may be seen a 
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Marion Talley never would have scored her triumph had 
she sung behind the back drop. Neither will your product 
sell as it should until the audience can see it. 


Sign up with a good producer—Robert Rawsthorne Com- 


for instance—and bring wares into the spot- 


pany - your 
ight of public acclaim. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COMPANY 


HEEREN BUILDING « EIGHTH & PENN - PITTSBURGH. PA 


GLASSMAKERS CHEMICALS 


B. F. DRAKENFELD & CO. INC. : 


Established 1869 


large assortment of patterns on a white body and a num- 
ber of underglaze decals on their well known Lowestoft 


ivory body. All of these are ready for prompt delivery. 


Hotel Show at Grand Central Palace 


Opening last Monday the annual Hotel Show, held at 
the Grand Central Palace, is now in full swing and will 
continue until Friday night of this week, with the ex- 
ception of tonight (Thursday) when it will close to per- 
mit of the banquet which will be held at the Commodore 
Hotel. The exhibits this year are larger and better than 
ever, the main, second and third floors being given over 
to the various displays. Prominent among the various 
showings are those of the Hall China Co., East Liverpool, 
O., which is in charge of F. I. Simmers, assisted by his 
son, George; the Onondaga Pottery Co., Syracuse, N. Y.; 
the Scammell China Co., Trenton, N. J.; the Mercer Pot- 
tery Co., Trenton, N. J., who are featuring a new open 
stock border pattern for their hotel ware, and the D. E. 
McNicol China Co., Clarksburg, W. Va. Nathan Straus 
& Sons, Inc., New York, have an excellent display which 
features hotel glassware and the Libbey Glass Mfg. Co., 
Toledo, O., also have a splendid representation of their 
lines shown at their booth. The hotel supply houses ex- 
hibiting this year include L. Barth, Albert Pick Co., Du- 
parquet, Hout, Moneuse Co., and E. Kronman, Inc. 
Arthur Schiller & Co., Chicago exhibit a complete line of 
Boucher china. 
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“NUROCK” 


The most popular me 
BAKING AND Ws 
SERVING 
WARE 


made in America 


ells because its 
erviceable, 
ightly and 
anitary. 
THE BRUSH POTTERY CO. 
ZANESVILLE, OHIO 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 
We make the “LINES THAT SELL.” 


Twenty-eight 


CROCKERY AND GLASS JOURNAL 


November 11, 1926 


What's Im A Name ? 


Shakespeare once wrote an im- 
mortal line “that a rose by any 
other name would smell as 
sweet.” 


Perhaps a _ rose labelled “an 
onion” would smell just as sweet if 
called by its right name—we can 
not say. 


But we do say without hesitancy 
that the fact that the CROCKERY 
AND GLASS JOURNAL is fifty-two 
years old and the best known pub- 
lication in the trade makes its 
name important and the journal 
itself a valuable advertising me- 
dium for the crockery and glass 
manufacturer. Certainly there is 
much in a name after all. 


A post card request 
will bring our rates 


Crockery and Glass Journal 
45 East 17th Street oo 


New York 


| 
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New York Imports 
(Continued from page 26) 


Portenoy & Co., 3 cases glass and chinaware 

Bank of U. S., 4 packages of bronze and crockery. 

Vandegrift, T. B., & Co., 1 case porcelain 

Schroder, H., Banking Co., 8 cases glassware 
S. S. Homeric from Southampton, England 

French American Glass Co., 4 casks glassware 

Haviland China Co., 47 casks porcelain 

Strieff, C., 12 casks’ porcelain 

Wanamaker, J., 3 cases porcelain 

Byrnes, W. J., 4 casks porcelain 

Downing, R. F., & Co., 3 casks porcelain 

Vogt & Dose, 2 casks porcelain 

Nathan Straus & Co., 116 casks porcelain 


November 8 
S. S. Gripsholm from Gcthenburg, Sweden 
Venon, J. H., Inc., 28 cases glassware 
Strauss, J. I., Co., 1 case porcelain 
Robold, J. C., & Co, 1 case earthenware | 


S. S. Republic from Bremerhaven, Germany 
S. S. Wytheville from Rotterdam, Holland 


Grace National Bank, 51 crates crockery 
Borgfeldt, G., & Co., 1 case toys 


S. S. Hakodate Maru from Kobe, Japan 


Takito Shokai, 14 cases earthenware 
Ross, G., C., 7 cases earthenware 
Order, 37 cases porcelain 


From Yokkaichi, Japan 
Morimura Bros., 159 cases porcelain 
Woolworth, F. W., & Co., 166 cases porcelain 
Byrnes, W. J., & Co.; 25 cases porcelain 
Tuska, A. L., & Son Co., 3 cases porcelain 
N. Y. Mdse Co., 34 cases earthenware, 15 cases porcelain 
Butler Bros., 7 cases porcelain 
Mohawk Novelty Co., 12 cases porcelain 
Taiyo Trading Gé., 214 cases porcelain and earthenware 
Momoni & Co., 121 cases porcelain 
Strauss, I., & Co., 25 cases porcelain 
Haruta & Co, 211 cases porcelain 
Strauss, I., & Co., 50 cases porcelain 
Nara Trading Co., 75 cases porcelain and earthenware 
R. & G. Import Co., 22 cases crockery, 28 cases crockery 
Gary, T. H, 49 cases crockery 
N. Y. Mdse. Co., 26 cases porcelain, 22 cases earthenware 
Abraham & Straus, 5 cases porcelain 
The Chinjap Co, Inc., 50 cases porcelain 
Order, 2 cases porcelain 
From Yokohama, Japan 
Nippon Trading Co., 7 cases lacquer ware 
Kresger, S. S., & Co., 26 cases toys, 10 cases glassware 
Five Seas Trading Co., 12 cases glassware 
Japanese Fan Co., 24 cases chinaware 
Chong Wah, 20 cases chinaware 


S. S. Livenzia from Genoa, Italy 

Order, 1 case majolicas, 7 cases glassware 
From Leghorn, Italy 

Draeger Shipping Co., 1 box majolicas 


Galassi & Co., 20 casks earthenware 
Strauss, N., & Sons, 14 cases earthenware 


From Naples, Italy 
East River National Bank, 21 barrels crockery, 36 cases crockery 


November 9 
S. S. Nieuw Amsterdam from Rotterdam, Holland 


Andrews, D. C., & Co., 1 case crockery 

Nathan Straus & Sons, 1 case glassware, 1 case hollowglass 

Hirsch-Malgood Co., 4 cases hollowglass 

American Express Co., 22 cases crockery, 14 cases hollow elass- 
ware 

Phoenix Shpg. Co., 24 cases glassware 

Fourman Bros. Co., 5 cases crockery 

Illfelder, B., & Co., 14 cases toys 

Strauss, Eckhardt & Co., 311 cases toys 

Amberg, L., & Son, 87 cases toys 

Singer Bros., 11 cases toys, crockery, etc. 

Thurnauer, G. H., & Co., 25 cases crockery 

_ Nat. City Bank, 32 cases crockery 

Grace Nat. Bank, 26 cases crockery 

Basket Importing Co., 22 cases crockery, hollowglass 

Nassau Nat. Bank, Brooklyn, 2 cases hollowglass 

Woolworth, F. W., & Co., 204 cases crockery, toys, etc. 
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S. S. Etna Maru from Hamburg, Germany 
Chatham & Phoenix Nat. Bank, 9 crates earthenware 


S: S. Caronia from Southampton, England 


Sermon, Bache & Co., 6 cases glassware 
Corbett, M. J., & Co., 8 cases toys, porcelain, etc. 


November 10 
S. S. Baltic from Liverpool, England 


Maddock & Miller, 1 crate earthenware 

Maddock & Miller, 5 crates earthenware 

Plummer, W. H., & Co., 3 hogsheads earthenware 
Edmiston, H. C., 3 packages crockery 

Kupper, H. C., Inc., 14 crates earthenware 

Downing, T. D., & Co., 1 cask earthenware 

Bassett, G. F., & Co., 10 crates earthenware 
Davis-Collamore Co., 1 cask chinaware, 2 casks glassware 
Leyland, P. N., Inc., 3 casks earthenware 

Fondeville, A. J., Co., 12 packages earthenware 

Boote, E., 10 packages earthenware 

Dickinson, E. B., Inc, 8 packages earthenware 

Sendar Co., 4 crates earthenware 

Maddock & Miller, 4 casks china, 52 packages earthenware 
Justin Tharaud, 11 packages earthenware 

Drakenfeld, B. F., & Co., 11 packages earthenware 
Davison, J., Inc., 1 cask glassware 

Pitcairn, W. S., Corp., 42 packages china and earthenware 
Masters, J. W., & Co., 15 casks earthenware, 7 casks china 
Shaw, J. M., & Co., 1 crate earthenware 

Rowland & Marsellus Co., 9 packages earthenware 
Phoenix Shipping Co., 1 crate earthenware 

Wanamaker, J., 1 cask earthenware 

Irwin, J. D., & Co., 1 crate earthenware 

Downing Foreign Express, 1 crate earthenware 

Fenton, A. W., & Co., 2 casks earthenware and china 
Order, 1 hogshead earthenware and china 


S. S. Andania from Hamburg, Germany 


Wolf, L., & Co., 2 cases earthenware 

Wanamaker, J., 2 cases crockery 

Butler Bros., 2 cases glassware 

Wildermann, C., Co., 10: cases crockery 

Thieler, E. R., 3 cases earthenware 

Chatham & Phoenix Nat. Bank & Trust Co., 10 cases earthenware 
N. Y. Mdse. Co., 20 cases glassware 

Roessler & Hasslacher Chemical Co., 4 cases merchandise 
Guthman, Salomon & Co, 3 cases toys, 1 case crockery 
Schenkers, Inc., 137 cases toys, crockery, etc. 

Hesse, D. S., & Bros., 1 case hollowglass 

Bing, F., & Co., 3 cases hollowglass 

Capital National Bank, 13 cases crockery 

Happel & McAvoy, 25 cases toys, hollowglass, etc. 
Sommers, E. L., & Co., 26 cases toys, crockery, etc. 
Downing, T. D., & Co., 4 cases toys, 1 case earthenware 
Goetz, O., Inc., 50 cases crockery 

Bernard, J. E. & Co., 48 cases toys, crockery, etc. 

Globe Shipping Co., 103 cases toys, crockery, etc. 


Retailers Ask Congress Not to Upset Business 

President Coolidge, in a communication to the Retailers 
National Council, has set his approval upon business or- 
ganizations which are co-operating for higher efficiency 
in serving the consumer. The President's letter was re- 
ceived at the semiannual meeting of the council in Phila- 
delphia recently. 

The Retailers National Council consists of eight national 
associations of retailers, including in its membership ap- — 
proximately 170,000 retail stores and transacting an an- 
nual volume of business aggregating some nine billions of 
dollars. 

The President’s letter, addressed to Herbert J. Tily, 
president, Retailers National Council and of the National 


Retail Dry Goods Association, says: 


Thirty 
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Rates: 40 cents per line for first insertion; 20 cents per line 
lor following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


DINNERWARE SALESMEN WANTED 


1D to the recent death of our New Jersey salesman who has 
represented us in that State and adjacent sections for the past 
twenty years, we have this important territory open for a_thor- 
oughly experienced dinnerware salesman. This is a splendid op- 
portunity for the right man. We also have a very desirable estab- 
lished southern territory in which we can use an experienced sales- 
man. State age, experience and territory you have covered. Al 
communications will be held strictly confidential. Fisher, Bruce & 
Company, Philadelphia. 


— 


GLASS SALESMAN WANTED 


PLENDID opportunity open with old established manufacturer 
S of high grade stem ware and oven glass. To travel middle 
western territory. Experience in glass business preferred. Auto- 
mobile an asset. Drawing account against commission. Our own 
salesmen know of this advertisement. Write in confidence to Box 
582, c/o CROCKERY AND GLASS JOURNAL. 


REPRESENTATIVE WANTED 


Wn ee reliable, experienced representative in the met- 
ropolitan district for a modern old established dinnerware 
pottery. Address Box 578, CrocKERY AND GLASs JOURNAL. 


DINNERWARE SALESMEN WANTED 


ELL known import house is looking for an experienced din- 

nerware salesman who is acquainted with both the whole- 
sale and large department store trade. 
have the necessary qualifications to introduce to the trade the 
Hutschenreuther Ivory Body dinnerware and Villeroy & Boch 
earthenware. Applications will be treated in strict confidence. 
B. Tomby & Co., 20 West 23rd Street, New York. 


Buyers in New York 
NoveEMBER 4, 1926 


Mr. Wheeler, housefurnishing goods, Gilchrist Co., Boston, 
Mass., 128 West 31st St. 

Miss N. A. Spellman, housefurnishing goods, J. C. MacInnes 
Co., Worcester, Mass., 432 Fourth Ave. 


NoveMsBer 5, 1926 


Mr. Moreland, china and housefurnishing goods, Mendel & Har- 
ris, New Haven, Conn., 115 West 30th St., 11th floor. 


NoveMBER 6, 1926 


J. Kennedy, housefurnishing goods, Foley Bros. Dry Goods Co., 
Houston, Texas, 128 West 31st St., 7th floor. 


NovEMBER 9, 1926 


Miss E. Anderson, glassware, fancy china, Jordan Marsh Co.. 
Boston, Mass., 244 Madison Ave., 7th floor. 

G. H. Guest, housefurnishing goods, John Martin, china, Jordan 
Marsh Co., Boston, Mass., 244 Madison Ave., 7th floor. 

J. F. O’Brien, housefurnishings, china, Cohen Co., Richmond, 
fa., 23 East 26th St. (W. T. Knott). 
_ W. R. Hume, housefurnishings, Woodward & Lothrop, Wash- 
ington, D. C., 370 7th Ave., Room 1702. 

L. E. Fronani, china, glass, Woodward & Lothrop, Washington, 
D. C., 370 7th Ave. 


=< 


NovEMBER 10, 1926 


Mr. Saxe; housefurnishings, Wm.- Finene’s Sons Co., Boston, 
Mass., 1440 Broadway. 


R. Evans, glassware, J. N. Adam Cow BittialowmNe ae 


| PETER POTTER | 


A SS SA ES SS A RR ETE ESTES 


PETER POTTER SAYS: Here et ez almost 
Thanksgiving Day. Ef there ever wuz a day fer ad- 
vertisin dinnerware et is this famous day when th’ 
folks all assemble en every available dish is hauled 
down outa th’ china closet and put into use. 


Simple Check on Papers 


The R. H. Macy store, New York recently made a sim- 
ple check on the pulling power of advertising in the dif- 
ferent New York newspapers. Salespeople in the selected 
department were furnished with small sheets bearing the 
names of the newspapers in which the store advertised 
the special offerings of their departments. When cus- 
tomers asked for the merchandise the salespeople while 
serving them asked the name of the papers in which they 


had seen it advertised, and checked them off. 


A 
' 


a a 


vember 11, 1926 CROCKERY AND GLASS JOURNAL Thirty-one 


Sesqui-Centennial Ceramics 

: (Continued from page 21) 

yilow, brown and peacock blue makes a colorful showing. 
Cdly shaped pieces that include unusual vase forms, 
u que incense burners, and even miniature mosques, 
enels and other objects familiar to the people of those 
leds compose an extensive assortment that has con- 
sierable lure for visitors, the more so as they are en- 
aed to see a potter at work at his wheel in the midst of 
th gay collection. 

The pottery from North Carolina, Arkansas, Great 
Fitain, Holland, Denmark, Czechoslovakia, Hungary, 
“istria, Spain, France, China and Japan, is to be found 
ithe Palace of Agriculture, Food Products, Civic and 
freign Exhibits. That from Connecticut and New Jer- 
sy is in the Palace of Liberal Arts and Manufactures. 
the exhibit from Jerusalem is located in the Palace of 
Hucation and Social Economy where is also an interest- 
iz display of ceramics from the Spanish art school of 
ladrid. Modern collections from Persia and Tunisia are 
i the separate pavilions erected by those countries. 

Two additional exhibits in the Palace of Agriculture, 
bod Products, Civic and Foreign Exhibits, have attrac- 
tn for the visitor interested in ceramics. Many genuine 
ztiques as well as excellent reproductions are displayed 
1 a veritable “old curiosity shop” that appears as if it 
ld been picked up bodily from Plymouth or some other 
<1 New England town. Within are found among a vast 
zsortment of antiques of many sorts. English copper 
Istre and quaint cottage pieces, Italian mayjolica, early 
merican glass, including specimens of Jersey, Stiegel and 
andwich, and numerous other examples of brittle beauty 
iat brings joy to the collector’s soul. 

Wonderful specimens of miniature ceramics and glass 
ze to be seen in Titania’s Palace, an unusual exhibit 
iat attracts considerable attention. Many of the speci- 
‘ens are more than a hundred years old and have taken 
urty years to collect. They are used as part of the fur- 
‘shings of the most remarkable miniature structure that 
ver has been built. 

Old Bristol and Nailsea glass, clouded Bristol glass, 
hd Muran glass are represented, none of the articles being 
‘ore than an inch high, yet of perfect form. China 
ases of the Ming and Sung periods an inch an a half 
‘gh, a miniature clock of Sevres biscuit, and miniature 
secimens of Limoges and other noted potteries are other 
satures. A tiny tea-service of Sevres and a toilet service 
f Crown Derby, both presented by Queen Mary of 
ngland add to the interest. 
Prehistoric pottery of the pueblo-dwelling Indians and 
1e mound builders, illustrating the art of those age-old 
aces, and many examples of the pottery of the surviv- 
ag American Indian races, are to be seen in the Palace 
f United States Government Exhibits. 


Retail Trade 


_ Following will be found a summary of sales, accord- 
ag to Bradstreet’s, of mail-order houses for October, 
926, with comparisons for the preceding month and the 
ke period a year ago: 


| 


j 


Mail-order Oct., 1926 Oct.,1925 Sept., 1926 
Sears-Roebuck ....$26,839,503 $30,374,605 $21,647,835 
Mont. Ward .....2 20;154,626 21,964,882 16,259,002 

i786 > Ua $46,994,129 $52,339,487 $37,906,837 


Chain stores 
F. W. Woolworth. .$24,800,954 $22,975,857 $19,339,192 


Jp Gee beamiey i520". 13,247,177. 12,146,785 10,622,385 
David Pender .... 1,024,561 848,734 875,706 
F. & W. Grand.... 1,008,106 836,289 799,022 
Silver= Bros... . 4s 511,187 392,132 372,695 
Neisner Bros. .... 441,670 261,994 330,590 
Ota Maret s'est $41,033,655 $37,461,791 $32,339,590 
Grandstotal. 2... .. $88,027,784 $89,801,278 $70,246,427 
. Ten months Change 
Mail-order 1926 1925 p. ct. 
Sears-Roebuck |. -.j.5- $214,725,261 $201,999,608 1 6.3 
MonieawWard Sin); MGLSL325 122,512.60 ate 
plobatiese is. ch Ghee? $351,006,584 $324,512,226 1 8.1 
Chain stores 
F. W. Woolworth. ..$189,751,115 $179,012,467 1 6.0 
Je Gemenneys ic. 2s: % 86,354,318 68,597,631 1 25.8 
DavidgPendér 22% 52 7,717,907 5,941,687 1 29.9 
He senVeeGratids. -. 6. 8,668,723 6,717,627 1 29.0 
SilVere Bros. oh. sek: 3,354,564 2. 304-5004 biel 7:5 
Neisriers Bros... .. 2... 2,930,496 £816,337 ©1613 
Mie eerie oss Oe hear ers $298,777 ,123 $264,940,309 1 12.7 
takametOtdl =e a. oe $649,783,707 $589,452,535 1 10.2 


Mail-order sales (two houses) showed an increase of 24 
per cent over September, but a loss of 10.2 per cent from 
October a year ago. Chain stores gained 9.5 per cent 
over October, 1925, and 26.9 per cent over September this 
year. Mail-order and chain stores combined showed a loss 
of 2 per cent from October, 1925, but a gain of 25.3 per 
cent over September. For ten months of the calendar 
year mail-order stores gained 8.1 per cent, chain stores 
12.7 per cent, and the two combined 10.2 per cent over 
the like period of 1925. Sales of two leading mail-order 
houses monthly since January, 1920 (five figures omitted), 
follow: 

1920.-1921. 1922 1923. 1924-1925. 1926 


Jat eee. $38,4 $21,3 $19,7 $27,4 $30,5 $34,8 $37.8 
Feber. :.. para LOANS 26.1 304 35,8 3605 
Marc pee... OE ONLY On boo, aoc wy ARGS piel) x 
Apia sey... S30 22,8. 221) 50,65 Sages a ate 
Mayme ..:: 26,0.17,5° 20.82 3151. ©27Aeeeo'S. 330. 
June 6. 25,17 17,8: 19,5) 25,9 Se ee. «34.0 
July Wee. os Z4,0'°13,0" 17,3 22 Ane eeey 9 32.0 
mugemeee... 24,0. 17,9) IW,7 22 gue ess 323 
Sept)... 24,0 21,1, 214A 2oieeeld, 34.8". 370 
Ct REE ins «s 28,8) 24,9 “JOO eee aa a: 47.0 
Novagae: 3). 6. 36,4, 2357 SU ose 5 44 

Dec 29,2 - 24:5; ic, Seo eens 53.3 


eee 
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New York Directory 


IMPORTERS 


FERDINAND BING & CO.’S, Suc- 
cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Marbles 
Lamps. 


EDWARD BOOTHE, 385-87 West 28d 
St. 
Wood & _ Sons’ 


Cauldon China. 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Park Place 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., $7-41 East 18th 
St. 
Importers of Chir~ and Glass, Mfrs. 
of Lamps, Shades ad Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 
Copeland’s China. 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
{mporter of © Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Ine., 1107 
Broadway. 
the kamous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Uinnerware irom mMeinrich & Co.. Selb 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Ince., 89-41 
West 23d St. 
Ahrenfeldt French China. 


rr CHINA CORP., 39 W. 28rd 


Joseph M. Watte, Pres. Gram. 0687. 
German dinnerware and fancy china. 


Bronzes, and 


Earthenware and 
Phone, Ashland 


920 


Haviland China” 


LEVY BROS. CHINA CO., 35 W. 
28rd St. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 


plates. Immediate delivery. Gramercy 
4393. 


MADDOCK & MILLER, Ine., 39-41 
West 23d st. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 Easi 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 53-57 West 23d 
St. 


Japanese Goods. 


The Fifth Avenue 
Building 


i 
nl 
PP Bret 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


ee N. LEYLAND, Inc., 184 Fifth 
ve. 
King & Barrett, teapots; George 
Jones & Sons, Lrd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, “Schier- 
holz”—Art Goods, “Royal Dux’—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


| 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816, 
FRANCIS H. RUHE, 14 West 28rd 
St. 
Importers of China, Glassware and 
Specialties. 


West 28rd St. 


“Open Stock English Dinnerware Blue 


Willow.” Domestic dinnerware. 
rified Hotel china. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. ; 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd. Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Ine., 

119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 

Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 28d St.. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 255 
cg Ave., between 28th and 29th 

ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


Vit- 


Lamps and Bric-a- 


AEAHAUENUUDECUUDPRPARADU TER LUROOT 
I PRET Tt EER 


November 11, 1s 


Telephone Gramercy 2228. | 
THE SENDAR COMPANY, 35-37 


Etched and Engraved. — 
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eee ee AO 
CAMBRIDGE (0.) GLASS CO., New A. E. HULL POTTERY CO., 200 MANUFACTURERS’ AGENTS : 
York Salesroom, 184 Fifth Avenue. fee te. Pe 3 
Manufacturers “Nearcut” tableware, Aanutacturers and Importers, Earth- . ery | 

_ thin blown tumblers and stemware. enware, China and Glassware. Rete Pudding COn A EAS = 
'ECONOMY GLASS CO., Morgans ROSEVILLE POTTERY CO., 18 Representing Fenton Art Glass Co., 2 
town, W. Va. D. King Irwin, Repre- West 28rd St. F. D. Van Arsdale, Glassware, cut, colored and_ plain FE 
sentative, Fifth Ave. Building New York Manager. ; Sterling Glass Co., Fine Heavy z 
Fine blown tumblers and stemware. Art  Pottery—Jardinieres, etc.—Chil- Cut Glass. Westmoreland Glass Co., 3 
MOSTORIA’ GLASS CO ea dren’s Items. High Grade Table Glassware and = = 
Fifth Ave. 7 ] THE SEBRING POTTERY CO., Se- cain Lanie Went Bad 
Pressed and blown glassware. Chas. bring, Ohio. Pottery Co., Dinnerware and Special- 2 
L. Weddle, Representative. AN pe eka and pom ki ore ties. Co-Operative Flint Glass Co., = 
exington ve. 1cago ce i tai au : = 

| GILLINDER & SONS, Inc., 220 Fifth © and Sample Room, American Furni- ee aa ete ee 5 
Ave. ture Mart Building, Spaces 930 and 7) 5 
Lighting glassware, glass specialties. 931, 666 Lake Shore Drive. 2 

| SUSQUEHANA CUT GLASS CO,, THE CRESCENT CHINA CO., Se- 2 
T. W. Hamilton, Representative, 189 bring, Ohio. , D. KING IRWIN, Fifth Avenue Build = 
Fifth Ave. M. I. George, Representative, es ing. = 
ington Ave. High-Grade Dinner Ware. i i : aes 

THE ROSBERN GLASSWARE eee meg EesaleChina Co. Quali ydinneceor ine 
CORP., 12-14 West 21st St. JOHN L. PASMANTIER & SONS, 5 Paden Cit Glass Mig Co., Table, sod E 
Manufacturers of light cut and gold West 20th St. ioe ee : = 

F 5 ; : fountain glassware. Economy Glass = 
encrustations. Phone Chelsea 0746. Quality Dinnerware and Pottery Spe- GST 9100 delenhoned tanec: = 
WESTON GLASS CO.. INC cialties. Telephones, Chelsea 8265 and 6571 : P ) : s 
Blown Tableware. T. W. Hamilton, O50. = 
Representative, 139 Fifth Ave. = 
UNITED STATES GLASS CO., Aibe- THOMAS G. JONES, Fifth Avenue = 
marle Bldg., 24th St. and Broadway. Building. = 
Pressed and blown glassware. COX & COMPANY Representing McKee Glass Co., Bel- = 
WESTMORELAND GLASS GO., ; grade Glass Co., D. C. Jenkins Glass z 
ene. Gray Co. Representa: 120 Fifth Avenue cos Mound City Glass Co. Pressed = 
tives, Fifth Avenue Building. Entire S¢HMEIpee ane ee Telephones. 2 
ava : = t = 

A ieee asiware, decorated glassware, No Wo corner of aemesernes : 
Telephone Watkins 8467 = 

LAMPS, SHADES AND LIGHT- Sst eee & CO., Inc., 19-21 W. : 
ING FIXTURES Glassware Manufacturers etl Factory Agents. = 

; Brass wares, mahogany goods, serving = 

THE BRADLEY & HUBBARD MFG, Imperial Glass Company trays, mahogany candlesticks. floor = 
CO., Fifth Ave. Bldg., Fifth Ave Huntington Tumbler Co. lamps, electroliers, silk shades, silver- = 
and 23rd. St. Bonita Art Glass Co. plated wares, decorated basket wares, = 
Electric Lighting Fixtures and T. B. Clark & Co. toys, dolls. Telephone, Farragut 8850 Z 
Lamps. S. K. Bitner & Co. = 
VICTOR BRISBOIS, INC., 200 Fifth 
Ave. Di McKENNA BROTHERS SALES z 
Room 210. Lamps and Cut Glass. Innerware Ren ape 1271 Broadway, = 
corner 32n treet. = 

AN HAWTHORN, 225 Fifth Toes C. Thome ee peesens ee re oes ees ae = 
; ° ; ecorated lines; Utility Glass Works, 
Wrought Iron Lamps. “The Better Stemware; D. B. Lehman, light cut- 
Kind,” “Ann Murphy Shades. tings. Telephone, Pennsylvania 2165. E 
PHOENIX G'ASS CO., 230 Fifth Underglaze Hotelware z 
Ave. hina C = 
Illuminating glassware, electric port- CE ee PHILLIPS, THISTLE & SMITH. = 
ables, oil lamps, etc. Telephones. INC., Onyx Building, 1107 Broad- = 
Ashland 9024-9025. Pottery way, at 24th St. = 

i Seneca Glass Co., lead blown table = 

oe ee 22) Bifth Oxford Pottery Co. and lighting glassware. Pope-Gosser = 
ue : ‘ China Co., dinnerware. Telephone =z 
Table, Boudoir, Desk, Piano, and Floor Watkins 8634. = 
Lamps in exclusive designs and finishes. | = 
Dela Croix & Monroe, representatives. = 
THE MAIBRUNN CO., Inc., 44-46 DECORATORS VAIL AND YOUNG, 200 Fifth Ave. = 
East 25th St. Representing = 
Lamp Shades and Lamps. Telephone FLOGEL ee aa WORKS, The Coshocton Glass Corp. = 
Madison Square 8960-8861. 129-181 Fifth Ave: The Belmont Tumbler Co. 5 
Dealers and Decorators of Fine Glass Sneath Glass Company. z 

and China. R. H. Flogel, Proprietor. Jackson Vitrified China Co. = 

DOMESTIC POTTERY pope Schland Za W. I. Tycer Pottery Company. : 

ART INDUSTRIES, INC., 225 Fifth ws smn ING., Fifth = 
ve. verue : : 
Sole Manufacturers of “Lavinite” Ar* China and glass decoraipremme@oid en~ HENRY Wit DE) 43 Wealiterd St. Z 
Ware, Table, and Boudoir Lamps crusted, Eee Pe ene oy a Be Sekar ee OE ee wep 3 

c es : ° : i colored and crysta ass- umberland, + an uerin-r oyat- = 
Novelties and $1.00 Specials. poe on ystal g Elite, Lee, Dinevieare’ Lines. : 
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REPRESENTATIVES (| meric | 
fine” 
“Semi,Porcelain 
Hedieter’ eh Sty. 


New York 
Dinner WW 
E. E. WILGUS mner are 
Seattle, Wash. 


E. J. NICKEY 
Rooms 35, oe ee Cc) Yy . 
111 8 St., Boston, . 
Sahiaea! ee § 
EARL W. NEWTON BS 24 
& ASSOCIATES eC a 
Ny 
Wee 


204 Grand Ave., 
Milwaukee 
9 No, Wabash Ave., 

Chicago : es 
NATIONAL CHINA ya 

a. SHOE 

:; COM PANY), & 

149 New Montgomery St., Sas) |} 


F. A. MINER 
WESTERN GLASS 
PRO. CO. 6, 
ny eal 
San Francisco, Cal. SALINEVILLE ~ O. “Q"; Ce 


WESTERN GLASS 
PRO. CO. : 
1216 Fourth Ave. 
Los Angeles, Cal. 


NY, 
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ECONOMY TABLE TUMBLERS 


Look for and the 
the Broad 

Economy wy §6Abutting 
Bulge. Foot. 


A Tumbler Worth Advertising 


-" are looking for a tumbler that has 
real merits and is worth advertising, 
consider the Economy. It has an attractive 
shape that fits the hand. Edges cannot 
touch. Difficult to chip or break. Hard to 
upset. .Cannot be nested. In sizes from 3 
to 18 oz., plain and etched. Fine lead blown 
glass. : Table tumblers in barrels of 18 
dozen or carton of 6 dozen. 


Sold only through distributors. 


ECONOMY GLASS CO. 


MORGANTOWN, W. VA. 


| 
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“SHADED LIGHTS” 


For Chandeliers and Brackets. New 
Shapes, Colors and _ Decorations. 
Now Ready. Write for Samples. 


DELICA WHITE 


BEST GLASS FOR LIGHT 


K. G. I. “ro* SATISFY 


Crystal, Colors 
and Cased Glass 


for Illuminating 


Kopps_ Railroad 
and Marine 
Signal Glass 

Uses. Special Glass 

Novelties and for Special 

Specialties Purposes 


KOPP GLASS, Inc. 


Swissvale, Pa. 


TRADE MARK 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 
ROUND EDGE AND THICK 


Or use Liv 


RESTURANTS 
RAILROADS 
STEAMSHIPS . 
HOS Pie Avie 
“HOTEL Sst 
-~~CLUBS~ ~ 


§ 


The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp I rades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 
and 


Get It 


ertions Seven words per line 
yan initial charge $2, paye 


40 cents per or firs ser ; 
20 cents per irre for fo cite: in- 
{ 
| ble in advance. 
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HAVILAND 


ee 
t Chin | : 
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Overlooking Madison Square, ““Where Fifth Avenue Crosses New York’s Main Street’” 


Haviland China 


Is Now Installed in Its Modernly Appointed and 


EASILY-REACHED NEW HOME 


1107 Broadway, at Twenty-fourth Street, New York 


It is a great pleasure for us to 
extend to our friends in the 
trade a cordial invitation to 
visit us in our new home 
which by reason of its very 
central location is accessible 
from all points. We are 


TRADE MARKS 
Qe ey 
France 


on white china 


DECORATED BY 


ase, 
Limoges 


on decorated china 


showing many new designs of 


GENUINE HAVILAND 
CHINA for the Fall season 
which by virtue of their beau- 
tiful decorations and attrac- 
tive shapes should not be 
overlooked. 


Haviland China Co., Inc. 


Telephone— Watkins 2967-2968 
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Will 


Interest You 


To 
To 


CROCKERY AND GLASS JOURNAL 


——— 


Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscripti : itori isi 
1 i Pei » DS a ; ; ptions, $3 per year. Editorial and Advertising 
Office, 45 East 17th Street. Entered as second-class matter September 2, 1920, at the post office at New Vor Tee the act of March 3, 1879. 
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DEMAREST PUBLICATIONS, INC., 
45 East 17th Street, 


| New York. | S 
| Gentlemen :— omestic 
te Oe ine Se as dente ee $3.00 a year 
URN including e Specia oliday 
| Ree ene phos guds ey, cae eNom | $5.00 for 2 years 
ers) to the following address for which .... 
| enclose ...... fork. year. ! cone 
a year 
| NAMeé 205 cc err ere eet rei ata © ave. w eco oon eign 
| Firm | yin eee ea eee occas | 5.50 a year 
Address .. i 


It ©» 
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| 
know the names of the best manufacturers and whole- | 
salers in the lines you are interested ? } a 


know where you can get the goods you want? 
know what the latest news of the trade is? 

know how to increase the efficiency of your department? q 
have a permanent New York mailing address? 
receive information about any particular line? 
receive a reminder of coming events and activities? | 
be advised about important changes in the trade? 


be listed in advance of your coming to the New York | 
market? | 
; 


will do all these things for you 


Clip the coupon below and receive | 
the paper regularly each week. | 


SUBSCRIPTION PRICE 


Vol. 108. No. 20. Nov. 18, 1926. 
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Louis Wolf & Co. 


215 Fourth Ave., New York | 


Telephone Corner 
Stuyvesant 3423 Fifteenth St. 


| 
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Announce the Sole Sales Agency 
In the United States and Canada 


FOR 


GEO. CLEWS & CO. LTD., ENGLAND 


Manufacturers of 


Cube ‘Tea Pots 


This splendid line, only displayed by us for a short 
while kas received a wonderful reception. It is being 
offered in a novel and wide range of colors, plain and 
decorated. There are no spouts or handles projecting 
which are often easily broken and the lock flange on 
the cover holds it securely in place. In addition this 
manufacturer also makes regular shape plain Rocking- 
kam and Decorated Tea Pots, as well as a wonderful 
line of Pottery Vases of which we are showing com- 
plete lines. 


COOCC COO eee eee COUP eee eee eee 


MU 


VISIT OUR SHOWROOM OR SEND IN YOUR ORDER NOW SO THAT YOU MAY BE 
ASSURED OF STOCKING THIS MONEY-MAKING ITEM! 
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The 
Yellowstone 
Dinner 
Service 


Ivory Body Exclusively Octagon Model 


The Yellowstone is striking in simplicity. There is no relief work, embossing, or irregular surface to compete 
with, or to detract from, the decorative effects. The soft ivory shade, reproducing the exquisite color tone of Belleek, 
and the plain Octagon outlines, provide the ideal frame and background for the fine variety of original decorations 
especially designed for this model. 


If the popularity of a line is to be measured by the volume and promptness of reorders, the Yellowstone deco- 
rations have achieved a degree of success that has never been equalled and probably never approached by any other dinner 
ware line from anywhere at any time. 


The Prices Are an Agreeable Surprise 


The Present Line-up Is 


YELLOWSTONE SHAPE IN IVORY BODY ONLY. 

REPUBLIC AND KWAKER SHAPES IN BOTH IVORY AND WHITE BODIES. 
EMPRESS, AND HUDSON SHAPES IN WHITE BODY ONLY. 

COMPLETE LINE OF CABLE STAPLES IN WHITE BODY ONLY. 
COMPLETE LINE OF HOTEL WARE, DOUBLE THICK, WHITE BODY. 
COMPLETE LINE OF HOTEL WARE, HALF THICK, WHITE BODY. 

A GOOD ASSORTMENT OF TOILET SHAPES. 


The Kwaker has previously been our leading shape in border, medallion and gold and white treatments. All of 
these patterns may now be had on the Kwaker in either the white or the ivory body. 


PRODUCTION 


The equivalent of forty kilns on Ivory. 
The equivalent of sixty kilns on White. 


The Homer Laughlin China Co. 


Newell, W. Va. and East Liverpool, OF 
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Edwin M. Knowles 
Chine Co. 


Mayflower 
Prestige 


Year after year, the Edwin M. Knowles Mayflower 
Shape has consistently grown in popularity and 
demand. 


Testimony of Mayflower preference is borne out 
by over six thousand active open stock patterns sold 
by the best stores everywhere. Such a record ex- 
ceeds that of any other shape ever made in America. 


Finest of all Ivory Ware—MARYLAND IVORY. 


Ture Epwin M. Knowres Cua Co. 
EAST LIVERPOOL, OHIO 


CROCKERY AND GLASS JOURNAL 


November 18, 192% 


Winat’s Im A Name ? 


Shakespeare once wrote an im- 
mortal line “that a rose by any 
other name would smell as 
sweet.” 


Perhaps a _ rose labelled “an 
onion” would smell just as sweet if 
called by its right name—we can 
not say. 


But we do say without hesitancy 
that the fact that the CROCKERY 
AND GLASS JOURNAL is fifty-two 
years old and the best known pub- 
lication in the trade makes its 
name important and the journal 
itself a valuable advertising me- 
dium for the crockery and glass 
manufacturer. Certainly there is 
much in a name after all. 


A post card request 
will bring our rates 


Crockery and Glass Journal 
45 East 17th Street “22 


New York 


5 


| 
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DECORATION NUMBER 135-G 


Fr 


Am exceptionally attractive decoration on our 


GLORIA SHAPE. 


Ca 


The KNOWLES, TAYLOR & KNOWLES CO. 


EAST LIVERPOOL 


——Rw nP m\ BONS 
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ARCADIA 


9 fi HE exquisite Arcadia pattern on the 
graceful new Pilgrim shape is a rich and 
colorful creation. 


A flower border in strong reds, blues and 
yellows. A center group of exotic birds com- 
pleting and enriching the decoration. 


Pattern and Shape both patented 


THEODORE HAVILAND @ Gm 


INCORPORATED 


vO WES i eerags Na ea 
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L PABLISHED In 1874 


rockery and 


The Representative Paper of the Industry 
Devoted to 


CROCKERY, GLASS, HOUSE FURNISHINGS 
LAMPS, GIFT SHOP GOODS, 
Editor DOLLS AND TOYS 


Published Every Thursday 


DEMAREST PUBLICATIONS, Inc. 
45 EAST 17th STREET 


SUBSCRIPTION RATES 


BUSINESS STAFF 


President 
F. CALVIN DEMAREST 


) NORTON B. JACKSON 


Assistant Editor 
; B.. M. WISNER | 


Office Manager 
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AoetEie EDT TORS Basel 


In an appeal to business organiza- 
tions of the country to interest them- 
selves in securing adequate compen- 
( for federal judges, John W. O’Leary, president of 
fhamber of Commerce of the United States, directs 
tion to the fact that while the per capita expendi- 
for the “independent establishments” of the govern- 
for the fiscal year 1926 were $3.73 ‘for all of the 
al courts the amount is approximately 12% cents. 
ow salaries,’ Mr. O’Leary adds, “constitute a menace 
b administration of justice. In filling judgeships the 
bf choice is often limited by the salaries offered. In 
rofession of law the rewards for competent men are 
and, therefore, it becomes necessary to offer liberal 
€S in most cases in order to attract the type of men 
ought to serve the courts of the United States.” 
is pointed out that the Lord High Chancellor of 
ind, a position corresponding to the Chief Justice of 
supreme Court of the United States, receives the 
alent of $50,000 a year. The Lord Chief Justice 
igland receives approximately $40,000 a year. Other 
ons in the judiciary of England, corresponding to 
upreme Court of the United States, have salaries 
ng from $25,000 to $30,000. 
Scotland, in Ireland, in India, and in South America 


qaomizing 
sourts 


salaries of judges greatly exceed American salaries and 
in Many cases are twice the amount paid in this country 
to judges occupying corresponding posts. 


Cotton, automobiles and_ gasoline 
are disclosed as the triumvirate of 
leading American exports in an an- 
alysis of foreign trade made by the Department of For- 
eign Commerce of the Chamber of Commerce of the 
United States for the first half of 1926. 

Cotton maintains its supremacy as the chief item, with 
an export value for the six months of $324,886,000. This, 
however, represents a decline of 30 per cent. from the 
same period last year. Automobiles, parts and accessories, 
not including tires, come second with $172,591,000, an in- 
crease of 8.5 per cent. Gasoline, naphtha and other light 
products rank third with $137,542,000, an increase of 43 
per, cents 

Striking changes occurred in the order of other im- 
portant exports. Wheat, our fourth chief export a year 
ago, is now in eleventh place. Wheat flour declined from 
ninth to fifteenth place. Lard advanced from sixth to 
fifth place. Agricultural machinery and implements went 
from tourteenth to eighth place. 


The Export 
Triumvirate 
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office of the W. S. George Pottery Co., and the 

Cannonsburg Pottery Co., is Miss Janet George 
who has taken the place as assistant to manager S. H. 
Slobodkin. Miss George is the daughter of the later 
W. S. George and is a sister of W. Campbell George the 
present head of the W. S. George Pottery Co. Miss 
George only recently finished her education at an exclu- 
sive girls school near New York and was anxious to 
acquire a knowledge of business and particularly of the 
line in which her father was an outstanding figure. 


A NEW and important acquisition to the New York 


Frank W. Primrose, well known as a salesman for a 
number of the trades prominent import houses has re- 
signed his position with the Fred C. Reimer Co., to return 
to the safe cabinet business a line with which he was 
formerly identified. In taking over the business of Mr. 
Primrose’s former concern the Kardex Rand Co., needed 
some of the old employees of which Mr. Primrose hap- 
pened to be one. He was made such a flattering offer to 
return to the line that he could not refuse, even as much 
as he regretted leaving his many friends and old associa- 
tions in the china business. 


Edward Reiwald, salesman for A. J. Fondeville & Co., 
returned last Friday from a western trip in the interest 
of his concern. Alex Shaw also of the concern’s sales 
staff is calling on the trade in Philadelphia, Baltimore 
and Washington this week for the firm. 


Joseph Goldsmith. china and glassware buyer for 
Brager’s, Baltimore, Md., was a visitor to New York 
this week and spent considerable time in local showrooms. 


J. V. Mahan, who joined the forces of the B. Mc- 
Manus Co., Youngstown, O., on October Ist, as china 
and glassware buyer, made his first visit to New York 
in the interests of his new company this week. 


Among the late arrivals last week was Sam Natkin, 
china and glass buyer for Mandel Brothers, Chicago. Mr. 
Natkin arrived in New York Friday and departed for 
the Windy City Wednesday. 


A. J. Strikow, manufacturers’ agent, returned this week 
from the potteries at East Liverpool, O., where he was ar- 
ranging for the 1927 lines which he will display in the 
metropolis. 


Ten 


Mrs. L. E. Briggs, of Vineyard Haven, Mass., was)! 
New York this week making purchases for her if sh 
there. 


Edward W. Hammond, the manufacturers’ agent, is, 
Pittsburgh on business. He left Monday and expects, 
return Friday. Mr. Hammond will leave shortly for t 
Pacific Coast where he will race his championship spe 
boat Miss Westchester 2nd in the Pacific Coast chai 
pionships. 

Robert Smith, buyer for the Gift Shop department | 
The Wallace Co., Schenectady, N. Y., was a Visions) 
New York last Tuesday. 


Joseph Tomkinson, Philadelphia agent for the Dunc’ 
& Miller Glass Co., was in New York this week and tor 
dinner with Paul Joseph, New York representative of #] 
firm. 


Morris Bergman Succeeds Joseph H. Schwart 


Morris Bergman, well known in the crockery jobbit 
trade who recently bought out the business of Josep 
H. Schwartz, also a well known crockery jobber, wi 
continue to operate his downtown store at 80 Bowei 
as well. 

His new interest at the uptown address, 10 We 
23rd St., will make it necessary for Mr. Bergman 
divide the time between his two places of business. H 
will have the able assistance of Henry Martinique forn 
erly connected with Mr. Schwartz for twenty-four year 
who will have supervision of the Twenty-third St, show 
room with the assistance of E. L. Bates a salesman 0 
many years standing, with a wide acquaintanceship 1 
the domestic pottery trade. Mr. Bergman will continu 
his new business along the same policies as it Wa 
formerly handled by Mr. Schwartz. A general line 6 
domestic pottery will be carried with special attentio 
being given to special sale and job merchandise. 


Everard S. Pratt With Retail Association 
Everard S. Pratt, personnel manager of the Celluloi 
Company, of Newark, N. J., and formerly employmen 
manager of Wm. Filene’ s Sons Co., of Boston, has bee 
appointed head of the Executive Placement Bureatt 0 
the Retail Research Association. He assumed his nel 
duties November 1st. 


From 1914 to 1916, Mr. Pratt was employment maf 
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f Wm. Filene’s Sons Co. and since that time has 
ith the Celluloid Company in charge of person- 
d service. In this capacity he has dealt with in- 
] relations, public relations, general plant service, 
and wage surveys, safety and protection. 
Pratt having had experience in both industrial and 
elds brings with him an unusually wide acquaint- 
Jip among department store executives. 
Executive Placement Bureau of the Retail Re- 
Association was formerly under the direction 
*. T. Deland, who announced his resignation effec- 
‘ovember Ist. 
Pratt was graduated from Dartmouth College in 
with the degree of Bachelor of Science. Over a 
' of three years he delivered a series of lectures to 
fices of the Bureau of Supplies and Accounts, 
i Department, Washington, on personnel and man- 
nt subjects. He was secretary of the Employment 
izers’ Association of Boston and a past president of 
jdustrial Relations Association of Newark. He is 
«aber of the American Society of Mechanical En- 
«s and of the American Management Association. 
11 statement made recently by the Executive Office 
ib Retail Research Association it was emphasized 
ae policy of member stores of the Retail Research 
jation has always been to promote from within 
rown organization when filling executive positions. 
yver, because of the consistent increase in the busi- 
of member stores and the greater specialization in 
candising, it is necessary at times to engage experi- 
«buyers and other retail store executives who are 
ble for suitable openings. 


| Classify Imports for Mdse. Survey 


i Committee on Import Merchandise and Merchan- 

l Problems of the Import Managers Group of the 

gal Retail Dry Goods Association agreed upon a 

im of activity at a recent luncheon meeting at the 

lyn Chamber of Commerce. H. F. Ewald, Abra- 
: Straus, Brooklyn, chairman of the committee, pre- 
t the meeting. 

iddition to Mr. Ewald the following were present : 

‘ Stadtlander, Bloomingdale Brothers; F. H. Shel- 
ames A, Hearn & Sons, Inc.; H. W. Schachter, 

‘can Retailers Association, and L. Abramovitz, Na- 

1 Department Stores, Inc., temporary chairman of 

hport Managers Group. 

> committee accepted the following classifications of 

’ merchandise suggested by Chairman Ewald as 

sis for studying merchandising problems: 

it. Women’s, Misses’, Children’s and Juniors’ 

Lto-Wear and Infants’ Wear. 

pnd. Men’s and Boys Ready-to-Wear. 

td. Drygoods. 

th. Small Wares. 

h. House Furnishings. 

i division of merchandise lines into five groups will 
leach member of the Merchandise Committee to 

responsibility for leading discussions and investi- 


gations of import problems. The groups will be divided 
among the committee members as follows: 

Group 1—O. Eisenschiml, Stern Brothers. 

Group 2—F. H. Sheldon. 

Group 3—H. W. Schachter. 

Group 4—J. Sobo, the Goerke Company. 


New York City Trade Fair to Good 

Of sixty-two lines of business in New York City re- 
porting to Bradstreet’s this week, nineteen were better 
than, thirty-eight equal to, and five below a year ago. Six 
reported collections better than a year ago, forty-one 
equal to a year ago, and fifteen below a year ago. Fol- 
lowing is a summary of lines reporting sales ahead, equal 
to, or below a year ago. 

SALES AHEAD OF YEAR AGO. 


Automobiles, ret. 
Carpets, who. & job. 


Hardware, who. & job. 
Hats, men’s, mfg. 


Chinaware, who. & job. Hotels 
Clothiers, men’s ret. Iron & steel, who. & job. 
Coal, net! Laundries 


Coal, who. & job. 

Dairy products, who. & job. 
Drugs, who. & job. 

Furs, who. 

Glassware, who. & job. 


SALES EQUAL TO YEAR AGO. 


Bread, baking, mfg. Jewelry, who. & job. 
Chocolate, who. & mfg. Leather goods, mfg. 

Cigars, mfg. Millinery, who. 

Cloaks & suits, women’s, mfg. Millinery, women’s, mfg. 
Confectionery, mfg. Paper, wrapping, who. & job. 
Dresses, women’s, mfg. Pianos, mig. 

Electrical goods, mfg. Plumbers’ supplies, who. & 
Electrical goods, ret. j 
Electrical goods, who. 
Foundries, mfg. 

Fruits & vegetables, com. 
Fur goods, mfg. 

Furniture & refrigerators, mfg. 
Furniture, ret. 

Furniture, who. & job. 

Glass, window, who. 
Groceries, who. & job. 
Hardware, ret. 

Jewelry, mfg. 

Jewelry, ret. 


Machine tools, mfg. 
Paints, mfg. 

Patent medicines, mfg. 
Tobacco, mfg. 


job. 
Radio, who. & job. 
Shoes, men’s, mfg. 
Shoes, men’s ret. 
Shoes, women’s, mfg. 
Shoes, women’s, ret. 
Suits, men’s, mfg. 
Tailors, custom, men’s, ret. 
Twine, who. & job. 
Underwear, women’s, mfg. 
Woolen goods, who. & job. 
Worsteds, who. & job. 


SALES BELOW YEAR AGO. 
Cotton gds, who. & job. Silk goods, mfg. 
Rayons, who. & job. Silks, who. & job. 
Shirts & collars, men’s, mfg. 


Montgomery Ward Opens in Little Falls 

The third of Montgomery Ward & Co.’s experimental 
merchandise exhibits has just been opened in Little Falls. 
The other two are now being successfully conducted in 
Marysville, Kan., and Plymouth, Ind. Twenty-five thou- 
sand invitations to the opening were sent to customers of 
the firm within a radius of thirty miles of Little Falls, 
and a large crowd was attracted to the town. 

As in the case of Marysvills and Plymouth, auto tires, 
tubes and batteries and radio batteries are offered for im- 
mediate delivery at the Little Falls exhibit, but orders are 
taken and forwarded to the St. Paul branch for quick de- 
livery. The Little Falls exhibit room is in the heart of 
the business section and compares favorably with the at- 
tractive exhibits in Marysville and Plymouth. Wearing 
apparel for men, women and children is featured and 
much of the other merchandise on display is such as is 
commonly used in homes and on farms. 
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Seventeen Committees to Be Heard from at 
Potters’ Meet 

EVENTEEN committees will file.reports at the 
S forty-eighth annual meeting of the United States 

Potters’ Association scheduled to convene at the 
Waldorf-Astoria Hotel, New York, December 7th-8th, ac- 
cording to the roster of committees as were appointed at 
the session a year ago. These reports will be filed by the 
following who are chairmen of the several committees: 
Executive, T. A. McNicol, of the T. A. McNicol China 
Co., East Liverpool; Labor, W. E. Wells, of Homer 
Laughlin China Co., Newell, W. Va.; Research, A. V. 
Bleininger, of the Research Department of the Laughlin 
Co.; Manufacturers’ Cost Committee, Frank P. Judge, 
Jr., of the National China Co., Salineville, O.; Art and 
design Committee, J. D. Thompson, of the Thompson 
Pottery Co., East Liverpool, O.; Membership Committee, 
William H. Robinson, Colonial Co., East Liverpool, O.; 
Reception Committee, Charles L. Sebring, Sebring Pot- 
tery Co., Sebring, O.; Kiln and Fuel Committee, R. H. 
Pass, Onondaga China Co., Syracuse, N. Y.; Historical, 
Charles F. Goodwin, Secretary of the Potters’ Associa- 
tion; Transportation Committee, F. B. Lawrence, of the 
North American Manufacturing Co., Newell, W. Va.; 
Auditing Committee, Dale D. Thompson, of the Thomp- 
son Pottery Co., East Liverpool, O.; Statistics Commit- 
tee, Joseph Mayer, of the Mayer China Co., Beaver Falls, 
Pa.; Machinery Committee, Marc Solon, Trenton, N. J.; 
Western Standing Committee, Charles F. Goodwin, East 
Liverpool, O.; China and Eastern Standing Committee, 
F. G. Mellor, Shenango Pottery Co., New Castle, Pa.; 
Western Discharge Committee, T. A. McNicol, East Liv- 
erpool, O.; Nominating Committee, Charles C. Ashbaugh, 
of the West End Pottery Co., East Liverpool, O. 


The annual meeting will be in charge of President W. 
Campbell George, of the W. S. George Pottery Co., East 
Palestine, O. 


Homer J. Taylor Ill in Sanitarium 
Homer J. Taylor, president of the Knowles, Taylor & 
Knowles Co., has entered a Cleveland, O., Clinic for ob- 
servation and treatment. Mr. Taylor had been confined 
to his home for about a fortnight, and physicians sug- 
gested a closer study of his condition, 


Cronin Plant in Operation in January 


It is considered likely that all departments of the for- 
mer plant of the Chelsea Pottery Co., New Cumberland, 
W. Va., now owned by the Cronin interests of this city, 
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will be in active operation on or about January Ist. ( 
shops are expected to start operations in about a fortni 
and it will take about a month before all sections of 
plant are actively engaged. A rather short line will 
featured exclusively by the new interests, and it 1s decla 
here that the bulk of the annual output of the plant) 
already been absorbed. : 


Manufacturers Doing Big “Matching’ 
Business | 

Dinnerware manufacturers as a general rule are at’ 
time receiving considerable business for “matehin 
This however, does not mean any great volume from) 
department store trade. These distributors have had tl 
regular stocks on hand for some weeks, and the met 
ment of the goods has created a shortage of some ite 
Current production, however, has to do almost enti) 
with orders on file. Little if any warehouse stock is be 
made, it being the purpose of the manufacturers to 4 
the latter down as low as possible and consistent. W_ 
there is some business being placed for January | 
February delivery, the manufacturers will not begin] 
duction of this stock until December. Contract busin! 
however, will cause some of the plants to run rather ste | 
ily throughout the balance of the year, and several of 
large interests have already indicated at least a portior’ 


their requirements for 1927, insofar as the first and) 
ond quarter is concerned. 


Bank Trustee for East Liverpool Potteri¢ 
On an order of Judge William H. Spence in comt’ 
pleas court at Lisbon, O., The First National Bank! 
East Liverpool has been appointed trustee of the inter 
of the East Liverpool Potteries Co., an office form) 
held by Heber H. Blythe, former Cashier of the old ( 
zens National Bank of this city. The East Liver| 
Potteries Co., as originally constituted, is a matter of 
tory. It was the first effort made in this district to ( 
solidate a number of dinnerware-producing plants. EV) 
tually, the plants reverted to their original owners, | 
some detail concerning the initial organization cont’ 
to hang, which requires the attention of a trustee. 
William Tickell Returns to Home Offiti) 
Following a brief trip into the eastern territory, Will! 
Tickell, salesman for the Smith, Phillips China C0, / 
turned to the home office for a few days. j 
Dresden to Feature New Dinner Shape 

A new dinner shape will be featured by the Dres) 
Pottery Co. for 1927 delivery, it was announced by my 
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*herson in charge of sales. The shape has been named 
Chippendale” and is a fancy design, but quite unlike 
other fancy shape now featured in this district. It 
e intent of the firm to produce this shape in an ivory 
, and will be made in the No. 2 plant, which property 
is time is inactive. “We will show this shape during 
mber in from 20 to 25 decorations,’ suggested Mr. 
herson, “which will include line, borders and decal 
ments. We will be able to make shipments on this 
e early in December, according to our present plans.” 
- new ivory body shape will be an addition to the line 
shite body that has always been featured by this plant. 


“Pete” Rinkin in Pottery District 
ete” Rinkin, dinnerware buyer for The Boston Store, 
yago, Ill, has been spending several days in the dis- 
« Mr. Rinkin was interested in goods for January 
(February delivery. 


American Retail Buyers Busy 


‘nose buyers of dinnerware associated with stores rep- 
sited by the American Retail Association who were 
ie district last week placed rather liberal specifications 
tdelivery of goods during January and February. 
1 same trade will of course visit the district in 
nary for the purpose of ordering spring merchan- 
; Some of the potteries showed this trade new pat- 
-s that will be featured for 1927 delivery, and nominal 
Sess on the new lines was placed at this time. 


{cNicol to Show Six New Treatments 


fhe T. A. McNicol China Co. has arranged to show six 
\dinnerware treatments on its 1927 line, and these will 
aown for the first time next month. These new pat- 
4, however, will not be ready for delivery before Jan- 
t and February. 


‘rank Judge Sees Fall Business Improved 


‘here has been a decided improvement in fall busi- 
4” related Frank P. Judge, Jr., manager of sales for 
National China Co., of Salineville, O., this week. “It 
ar opinion that retail buying will be quite active dur- 
the holiday season, and that much of the dinnerware 
« now in the hands of the distributors will be un- 
ied. This will cause the dealers to order replacements, 
with new patterns coming on the market, we feel cer- 
tthat early buying in 1927 will be as active as ever. 
bf our new 1927 patterns are to be displayed in the 
ble rooms of all our resident agents just as soon as we 
repare these new lines.’ 


all China Co. Factories Schedules Normal 


bth factories of the Hall China Co. are working on 
tically normal schedules. The demand for the teapot 
‘of this factory has been more active this season than 
merly, and with many added treatments to the entire 
(Continued on page 31) j 


The Foundation of Busi- 


ness is Confidence— U. S. 
Chamber of Commerce, “Principles of 
Business Conduct.’ 


USINESS has its code 
by which the worth of 
Mem ivicdiuwal firm is 
gauged. The vast army of 
consumers sits in judg- 
ment. 


In Minpro Spar users are 
assured of dependably ex- 
cellent quality and a whole- 
hearted subscription to rec- 
ognized principles of fair 
dealing. R & H has gained 
a favorable verdict—the 
reputation of giving satis- 
faction. 
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GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Wm. Penn to House Many Lines 
NIFTY or more lines of domestic and imported din- 


nerware and glassware will be displayed at the 
William Penn Hotel next January, according to 
the manner reservations are now being made. Inquiries 
for space are just a little more generous than a year ago. 
It is likely that one or two manufacturers who displayed 
at the William Penn last year will locate their lines at the 
Ft. Pitt, providing available space can be secured, but it 
is assured the number of exhibitors at the William Penn 
next season will be just as extensive as in former seasons. 
The Edwin M. Knowles China Co., and the Knowles, 
Taylor & Knowles Co., displayed at the William Penn 
last January, and the same exhibits are expected to be re- 
tained again this coming season. Many lines closely asso- 
ciated with the glass and dinnerware stocks are to be 
found at the William Penn again. It is admitted that the 
Ft. Pitt is crowded for space for January exhibits, and 
only those identified with the Associated Glass & Pottery 
Manufacturers show at the Ft. Pitt. Other exhibitors 
are at the William Penn. The complete list of registra- 
tions at the William Penn will not be available until late 
in December, as additions are being made to the list every 
few days. Those manufacturers who desire to show their 
lines at the Ft. Pitt hotel can only do so by first taking 
their requirements up with Secretary J. M. Hammer, 140 
Eighth Street, Pittsburgh. Mr. Hammer may also be 
in a position to give inquiries information concerning space 
at the William Penn Hotel. 


Sale of Hotel Henry Recalls Old Exhibits 


The sale here, recently announced of the Hotel Henry, 
opposite the Kaufmann Department store, Fifth Avenue 
to the Mellon interests will recall to many pottery and 
glass salesmen the seasons when annual exhibits were 
maintained there. When salesmen began to “break” away 
from the old Monongahela House, the Hotel Henry and 
the Seventh Avenue Hotels were used during the January 
exhibit season for some years. In fact a few lines have 
still continued to be shown at the Hotel Henry, but the 
number has been declining annually. Whether the Hotel 
Henry will be razed or remodeled to suit the requirements 
of the new owners has not been announced. 


Pittsburgh Credit Bureau, Inc., Creates 
Interest 


Department store owners throughout the country are 
showing much interest in the activity of the new Pitts- 
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burgh Credit Bureau, Inc., recently formed with A, N 
Fraser of the Boggs & Buhl department store as presi 
dent. Edgar J. Kaufmann, who is president of the Kauf 
mann Department Stores, Inc., is vice president of th 
new organization, with Hugh Baum, vice president of th’ 
same store is treasurer, W. H. Friesell of the Josep 
Horne Co., is assistant treasurer. The new Bureau ha| 
been incorporated under New Jersey laws with a capita 
stock of $50,000. 


Ira Akins Attends Shippers’ Meet 


Ira Akins, traffic manager for the Monongah Glass Co, 
Fairmont, W. Va., attended a regional organization meet! 
ing of shippers of the Pittsburgh district, held here a fey. 
days ago at the Hotel Schenley. This meeting was for th) 
purpose of working out plans with reference to car sup 
ply and a more active movement of freight originatin 
in the Pittsburgh freight territory. | 


Pittsburgh Stores Displaying Holiday 
Merchandise 


All of the Pittsburgh department stores are displaying 
their holiday merchandise in the china and glass sections 
As was to be expected, colored glassware takes a promin 
ent part in all these sections. Early movement of thes 
goods is declared to be practically equal to sales record: 
of a year ago. There has been a very good inquiry fol 
the blown and stemware lines, for this season of the year 
but: department managers are of the opinion that whik 
colored glassware will be bought liberally during the holi. 
day season for novelties, the blown and stemware line 
will predominate when it comes to the utility lines. Holi 
day stocks have been received by all local department! 
stores, but as the season advances additions are being 
made to all such displays. 


Federal Glass Co. Appoints Pittsburgh Agent 

Frazier and Smith, with offices in the Westinghoust 
Building at Ninth and Penn Avenues, Pittsburgh, have 
been appointed representatives in this district for the Fed 
eral Glass Co., Columbus. In addition to this line, this 


office is also representing the lines of the McDonald Glass 
Co. of McDondld, Pa. 


Factory Production Unchanged for Week — 


Little if any change has been noted in factory produc 
tion regords in this district during the last week. The 
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me of business now being received is declared to be 
character sufficient to cause all plants to be operated 
current schedules until the close of the year. Some 
ers have already anticipated business for January and 
ruary shipment, but there has not been much volume 
iness placed so far for 1927 delivery. Contract busi- 
s will not be placed until next month and during Jan- 
y, and the business now being placed on the order files, 
jally from the retail trade is for feature sales cam- 
zns that are being planned for the after holiday season. 


Gimbel’s Anniversary Sale Successful 
\ecording to word received by glass factories in this 
rict from their representatives in the Milwaukee, Wis., 
‘itory, the 84th anniversary sale at the Gimbel Brothers 
sre was a decided success. The sale continued over a 
iod of five weeks, it has been reported, and according 
Minton M. Pace, the general manager of the store, the 
es event was the most successful in the history of the 
re. The sale resulted in an excellent turnover of stocks 
mall departments, and this resulted in the setting of the 
ize for the prominent display of fresh holiday mer- 
}ndise. 

i Ri ies 
Soadway Department Store Control Changes 


t is reported in the glass trade here that the control- 
x interest in the Broadway Department Store in Los 
igeles, Calif., has been taken over by a recently formed 
(poration, which has obtained a charter under the name 
ithe Broadway Department Store, Inc., with a capitali- 
ion placed at $18,500,000. Arthur Letts, Jr., who has 
«na director in the former organization has been made 
ysident of the new company. A new seven story de- 
etment store building is proposed, and at present the 
e occupies over twelve acres of selling space and em- 
is upward of 2,400 people. 


. 
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J.S. Glass Co. to Make Ready for Exhibit 
Within a few weeks the United States Glass Co., will 
ein to rearrange its permanent sample room on Liberty 
a near Tenth Street and the Ft. Pitt Hotel for the 
eption of buyers during the January sales period. The 
w lines will be prominently featured, and the lines that 
we been popular during the old year will of course be 
atinued. Since these sample rooms were opened a few 
ars ago, the spot has drawn many new buyers into the 
trict. In fact these sample rooms are the largest and 
‘st elaborate between New York and Chicago. 


Kaufmann Stores Declare Dividend 
The Kaufmann Department Stores, Inc., has declared 
lividend of $2 as the quarterly return on the common 
ick, which will be payable Oct. 27th on stock of record 
of Oct. 20th. 


_R.W. Anderson Takes Up New Duties 
R. W. Anderson, until recently assistant to the presi- 
at of the United States Glass Co., here has taken up 
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Westmoreland Glass Co. 
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’ High Grade 
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and Decorated 
For Gift Shops, 
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No. 1801. 5 Pt. Jug. 4 
Made in crystal as 
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Green and Amber. Ke 
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his new duties in the management of the Tidewater Glass 
Corp., Jacksonville, Fla. Mr. Anderson is one of the 
most widely known factory men in the glass industry, and 
his association with the “States’’ covers a wide period of 
years. 


Glass Container Business Prosperous Report 
Shows 


That the glass container business is in a prosperous 
condition is reflected by the nine-month report of the busi- 
ness of the Owens Bottle Co., that has been received here. 
New profits for the first nine months of the current year 
of this interest has been placed at $4,889,270, or equal to 
$6.43 per share, as against $4,253,537, or $5.79 per share 
for the same three-quarter period in 1925. 


Eyer Succeeds Auerbach 


Donald Eyer has been named credit manager of Bloom- 
ingdale Bros., New York, to succeed Joseph B. Auer- 
bach, who resigned recently to become director of ac- 
counts for Franklin Simon & Co. Mr. Eyer had been 
credit manager of A. De Pinna Company, Inc. 

Mr. Eyer has been actively engaged in credit work for 
the last twelve years. Starting with Bloomingdale Broth- 
ers as a clerk, in a period of three years he became assist- 
ant credit manager. Since that time he has been credit 
manager of Hickson’s assistant credit manager of Best 
& Co. and for the last three years with De Pinna. 


L..B.King and Co. Open New Lenox Room 


Department Occupies One-fourth of Second Floor— | 


New Expansion Program Will Make Store One of 
Outstanding Establishments of Kind in America a 


HE latter part of October saw the opening in De- 

troit of L. B. King and Co.’s newly completed 

Salon Des Beaux Arts in connection with which 

was featured the new Lenox Room with a special exhibi- 

tion of Lenox China under the personal direction of 
Frank Holmes, of Lenox, Incorporated. 

This department occupies one-fourth of the second 
floor of this progressive china and glass house and is con- 
ceded to be, by those who have seen it, the most elab- 
orately appointed showroom of its kind in America. The 
department is divided into two sections both uniform as 
to decoration with lighting fixtures in antiquated wrought 
iron and carpeted throughout in dull green. The cabinets 
are of fumed oak acid finish with glass shelving. The 
illustration conveys but a faint impression of the beauty of 
this new department which sets a new standard in the 
display of fine merchandise. 

The opening of this new section was made a formal 
occasion by L. B. King and Co., and among those present 
were to be noted Frank Holmes of Lenox, Incorporated ; 
I. B. Cary and Charles Potter of the Corning Glass Com- 
pany, Steuben Division; Tom Smallwood, Mr. J. H. 
Venon and others. 

The completion of this new department marks the end 
of the first half of the expansion policy adopted by L. S. 


King and Co., three years ago and during this period the 


following important changes were made by this progress- 


ive institution: ! 


The addition of 60 per cent Sales Space, the Erection 
of the $100,000 Warehouse and the establishing of two 
new departments, the one referred to above and an Orien- | 
tal Room designed and created for L. B. King and 


a 


by one of America’s foremost leading artists. 

This store will start the second half of its expansio 
program during the latter part of 1927 and it is expected 
that the completion of this program will see L. B. King 
and Co. as one of the outstanding establishments of its 
kind in America. 


Information Available on Employee Stock m 
Ownership 3 7 


a’ 
£ 


To secure a practical working knowledge of employee 
stock ownership plans, the Policyholders’ Service Bureau | 
of the Metropolitan Life Insurance Company has con- 
sulted sixty firms in the United States and Canada, and 
has set forth its findings in a new report entitled “Em- 
ployee Stock Ownership.” The list of cooperators in this 
report contains the names of some of the largest and 


best known industries in both countries. 
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Section of new Lenox Room in newly completed Salon Des Beaux Arts of L. B. King Co. 
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The various committees of the China, Glass & Gift 
association are going ahead at full speed to organize and 
Siake plans to bring about the most successful Mid-Year 
show, which is to be held at Hotel Sherman January 
4 to 29, 1927. 
_ At the meeting of the rooms committee on October 30, 
ll the applications on hand were acted on the rooms as- 
igned. The present list both in number of exhibitors 
nd number of rooms far exceeds that of a year ago. 
‘he advance interest displayed by manufacturers is an- 
ther indication that there is a real need for a Mid-Winter 
jhow and that this event will prove to be of great benefit 
o the buyer and seller alike. 

Three floors of the Hotel Sherman will be filled with 
xhibits covering China, Glass, Gifts and allied merchan- 
lise and the opportunity to see so many competitive lines 
inder the same roof will be a valuable buying opportunity. 

Exhibitors to November 10, are as follows: 


EXHIBITORS IN THE MID-WINTER GIFT SHOW, 
January 24-29, 1927, to date November 10, 1926. 
| Art Craft Import Co., Chicago, Ill.; Art Industries, Inc., New 
vork, N. Y.; Art Metal Studios, Chicago, Ill.; Henry S. Beach, 
“1 Paso, Texas; Beardsley Studios, Chicago, Ill.; Julius Beckhard 
vo., New York, N. Y.; Louis Bierfeld Co., Chicago, Ill.; Bilt Rite 
Mfg. Co., Chicago, Ill.; Michael Blum, New York, N. Y.; Bosca- 
Nelson-Pryor Co., Webb City, Mo.; The Botanical Decorating Co., 
‘Chicago, Ill.; M. W. Carr & Co., W. Somerville, Mass.; Chicago 
sift Market, Chicago, Ill.; The Chicago Importers, Chicago, II; 


j 


‘Pottery and Porcelain’”’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Tllustrated History of Furniture’ 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

) For a collection the book is invaluable as it will 
| save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


Many Exhibitors for January Show 


Chino & Co., Chicago, Ill.; Colonial Candle Co., Hyannis, Mass.; 
Colonial Lamp & Fixture Works, Chicago, Ill.; Computing Cheese 
Cutter Co., Anderson, Ind.; C. M. Coopersmith Co., Chicago, IIl.; 
Cowan Pottery Studio, Rocky River, Ohio; Decorative Linen Co., 
Inc. New York, N. Y.; Decorative Plant Co., New York, 
NeeeyaaeDixom Novelty (Co, Dixon; Ls Dooner Logan, 
Chicago, Ill.; East India Art Co. Los Angeles. Cal.; Eylar, 
Seattle, Wash.; Marshall Field & Co., Chicago, Ill.; The Gift 
House, New York, N. Y.; Gifts Shop Necessities Co., Kansas City, 
Mo.; Gifts Company, New York, N. Y.; H. Gigan, Baltimore, Md.; 
Hansen Trading Co., New York, N. Y.; Helburn Bros., Toledo, 
Ohio; M. Elizabeth Henson, Chicago, Ill.; J. A. Hettler Co., New 
York, N. Y.; Hill Top Studios, Duluth, Minn.; Industrial Trading 
Corp., Chicago, Ill.; Italian Art Importing Co., Rochester, N. Y.; 
Frank M. Katz & Co., Inc., New York, N. Y.: Kovar’s, Inc., New 
York, N. Y.; L V. L. Candlestick Co., Minneapolis, Minn.; Mrs. 
E. D. Leavitt, Chicago, Ill.; Lewis Importing Co., Portland, Ore.; 
Liberty Art Craft Studio, Chicago, Ill.; H. Mallouk, New York, 
N. Y.; Manhattan Novelty & Gift Co., New York, N. Y.; Mathilde, 
Kansas City, Mo.; A. C. McClurg, Chicago, Ill.; Carolyn: Mc- 
Cracken, Chicago, I1l.; McIntosh Leather Goods, Inc., Chicago, IIL. ; 
Merwin-Wilson, Inc., New Milford, Conn..; Norwood Co., Cincin- 
nati, Ohio; North Side Statuary Co., Chicago, Ill.; P. J. Osborne, 
Holland, Mich.; W. C. Owen, Inc., Chicago, Ill; Pillowcraft & 
Max Kohn, Chicago, Ill.; Harper J. Ransburg, Indianapolis, Ind.; 
Rapaport Bros., Chicago, Ill.; W. C. Redmon Sons & Co., Peru, 
Ind.; A. L. Reed Co., New York, N Y.; Regal Art Co., Chicago, 
Ill.; W. Reichert Co., New York, N. Y.; C. & A. Richards, Boston, 
Mass.; Mary Ryan, New York, N. Y.; Hugo W. Schmidt, Detroit, 
Mich.: Jacob Schorsch, New York, N. Y.; M. Seller & Co., Port- 
land, Ore.; Shannon Studios, Cleveland, Ohio; Slepin Studio, Phila- 
delphia, Pa.; Spiegel Bros., Chicago, Ill.; Stein & Ellbogen, Chi- 
cago, Ill.; The Steinbeck Co., Chicago, Ill.; Nathan Straus & Sons, 
Inc, New York, N. Y.; Sugar Plum Tree, Northampton, Mass.; 
The Treasure Chest, Asheville, N. C.; Ullman Manufacturing Co., 
Long Island City, N. Y.; J. Baxter Webb, Cincinnati, Ohio; 
Ernest Wolf, Chicago, Ill.; Zefume, Inc., Chicago, Ill. 
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HARUTA & G. 


“IMPORTERS OF - 


141-147 FIFTH AVENUE 
NEW YORK — 


This is one of our popular Satsuma design tea sets with Ke 
tea plate in china ware. Ke 
Large variety of latest designs at attractive prices. Ke 


Immediate delivery from New York stock. Ke 
New England Showroom: ie 
C. W. Pingree, 99 Bedford St., Boston, Mass. {8 
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NO. 15336 
SANDWICH OR CAKE PLATE 


CRYSTAL AMBER 
(GREEN CANARY 


: With plain  bot- 
| tom (ilustrated) or 
concentric ribs. 


| A highly finished 

pot-glass number 
which adds beauty 
to any service. 


10% in. Diameter 


With sixteen sales offices, con- 
U NITED S TATES l veniently located in principal 
(SLASS C OMPANY | cities. Their forces cover the 


country, or write us direct. 
PITTSBURGH, PA. 


66 ° ° ye > | 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


A few specialties selected from some of our most popula? 
patterns. Designs that are different, the beauty of which 


Price $2.00 Per Copy | is enhanced by the brilliancy of the Duncan & Miller crystal, 
Convenient Pocket Size. : Re: Represen eS cee 
L i 
Paul Joseph, Murt Wallace, Rehiiaw 


Foal: 
200 Fifth Avenue 157 Summer St. 30 E. Randoiph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 


Demarest Publications, ix. | [Rc* “Set, Tm eee 


Publishers 


45 East 17th St. New York 


CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


innual Chicago Show Date Set for January 
) 24th to February 5th 


. T a recent meeting of the Glass, Pottery, Lamps 
\ and Housefurnishing Association of Chicago held 
" at the Hamilton Club, it was decided to hold the 
gnual Market Event of the trade in the local display 
oms from January 24th to February 5th inclusive. The 
rethod of conducting the event will be along the same 
hes as the local association has followed for the last few 
yars. A feature of the two week event will be the offer- 
ig of specials by all the factory lines included in the 
¢ent. These will be the real bargains for the buyers and 
wl be in effect only during the Market Event. No orders 
a the specials will be filled by mail and no orders will be 
zcepted either before or after the Market Event at the 
secial price quoted for the two week period. Commit- 
tes have been appointed to work out the details of the 
#air. The publicity committee has already set about the 
isk of advertising the event to the retail buyers of the 
tiddlewest. A large attendance is anticipated in view of 
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Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 
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312 THE CHICAGO MARKET 


By 


J. H. SmyrHe, REPRESENTATIVE 


the fact that the dates include the period when three other 
merchandise shows will be under way. The Annual 
China, Glass and Gift Show will be held at the Sherman 
Hotel for one week, January 24 to 29, the Annual House- 
furnishing Show will be on at the Sherman Hotel during 
the following week and the Eastern Importers and Manu- 


- facturers will exhibit at the Palmer House from January 


31 to February 12: With so many important displays of 
merchandise in Chicago at about the same time, it is cer- 
tain that the wide-awake buyer will make it his business 
to be on hand for the selection of merchandise for 1927 
selling, 


The Hartman Corp., operators of a chain of furniture 
stores, have made a net gain in sales over the correspond- 
ing month of last year for the ninth consecutive month. 
The net sales for all of their retail stores for the month 
of October were $1,595,674 or an increase of $69,717 
over the same month a year ago. The total sales from 
January, 1926, to November 1, 1926, have showed an in- 
crease of $3,309,119 over the same period for 1925. 


The Borin Manufacturing Co., 1400 S. Cicero Ave., 
Chicago, well known makers of housefurnishings, mirrors, 


etc., have increased their capital stock from $75,000 to 
$500,000, 


Barney Flynn, formerly assistant to the president of 
the Simmons Bed Co., Kenosha, Wis., and for the past 
eighteen months connected with Berkey & Gay Furni- 
ture Co. of Grand Rapids, has bought a substantial inter- 
est in the Luce Furniture Co. of Grand Rapids, Mich. 


Desk sets in mahogany colored glass were introduced 
for the first time last week by Mandel Brothers, who dis- 
played a fine array of these new imported wares. Com- 
plete desk equipment includes ink wells, blotter holders, 
pen and letter holders. The mahogany matches the tones 
and grain of the mahogany desk. 


The annual Fall Pre-Inventory Sale of the large whole- 
sale houses of Chicago will be held on Nov. 29 and 30 it 
was announced early this week by the Domestic Com- 
merce Committee of the Chicago Association of Com- 
merce under whose direction the event is held. 


Twelve new members have been admitted to the Glass, 
Pottery, Lamp and Housefurnishing Association, the 


Nineteen 


Twenty 
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IRA A. JONES CO. 


: : ASSOCIATES 9 North Wabash A 
Chicago Display, 806-7-8 Masonic oe io | 
IMPERIAL GLASS CO. Representing: | 
Teor ECONOMY GLASS CO. 
Flint _ Glassware, Harry G. Dalzell NATIONAL CHINA CO. Pope Gosser China Co. Seneca Glass Co. | 
Pressed and_ Blown OWEN CHINA CO. Susquehanna Cut Glass Co., Coshocton Glass | 
Etchings, Cuttings Phone Corp., Burke Studios, Vesta Studios, Heule | 


and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO This “ 

Cuas. L. SEBRING, President bd 

W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 
Phone: Superior 4100 


for rates. 
Room 930 


9 North Wabash Ave. Phone: Central 3236 


card’’ can be made to yield 
big dividends. Phone Wabash 0860 


Studios, Lamps and Shades. 
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THE UNITED STATES | 
GLASS CO. | 
30 E. Randolph Street 

Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. | 
TAINS COMPLETE SAMPLE LINES _ 
DIRECT FROM CUR FACTORIES. | 


unanimous vote having been cast at the recent meeting of 
the association. The new mentbers are Mort B. Tinker, 
Paul F. Hoierman, Fred A. Schlens, DeWitt C. Hamil 
ton, Richard W.) Petersons Frank I.) Fenton, Walter LS: 
Wible, R. E. McEldowney, Chas. J. Zihlmann, Wm. J. 
Behnke, C. D. Spreng and James A. Hall. The member- 
ship drive ot the association continues until the first of 
January, when a gold watch will be awarded to the mem- 
ber who has been instrumental in bringing in the greatest 
number of new members up to that time. 


September Trade Activity Shows Increase 


Industrial and trade activity increased in September, 
says the current issue of the Federal Reserve Bul- 
letin, and is at present in considerably larger volume than 
in midsummer. The price of cotton declined sharply, 
while prices of most groups of commodities advanced. 
Volume of bank credit increased seasonally, and money 
rates remained firm. 

Production in basic industries and factory employment 
and pay rolls, according to th Federal Reserve Board’s 
indexes, after changing but little for about four months, 
advanced in September to the highest points since last 
spring. The increase was particularly large in textile mill 
activity. Consumption of cotton increased considerably, 
woolen mill activity was the largest since January, and 
employment increased in nearly all branches of the textile 
industry. Iron and steel production was maintained from 
early in August until the latter part of October at a level 
higher than for the corresponding period of previous years. 
Automobile output was reduced in September, but con- 
tinued larger than a year ago. Mining of coal has steadily 
increased since midsummer and the weekly run of crude 
petroleum from wells in October reached the highest 
level since June of last year. The Department of Agri- 
culture’s October 18 estimate placed cotton production at 
17,454,000 bales, an increase of 1,350,000 bales over last 


year’s crop. 


Trade at wholesale firms reporting to the Federal Re 
serve system increased in September in all leading lines 
in response to the growth in the demand from retailer 
at this season of the year, and the total volume of sale 
was larger than in the corresponding month of last year 
Sales of dry goods, which had been slightly smaller ir 
almost every month this year from January through 
August that in the corresponding months of last year, im) 
creased more than is usual in September and exceedec| 
sales in 1925. Increases over last year occurred in tht! 
New York, Richmond, Chicago, Dallas and San Franeise¢ 
Federal Reserve districts, while sales in other districts wert 
slightly smaller. Sales of hardware, which averaget| 
smaller in the first eight months of the year than in 1925) 
increased in September and exceeded those of last year 
Larger sales than last year were reported in all Iedera| 
Reserve districts, except in the New York, Atlanta, st 
Louis and San Francisco districts. 

Sales of retail stores in September reflected the seasoma 
expansion in trade that usually begins in the early aw 
tumn, and sales were generally larger than in Septembel) 
of last year. Sales of department stores reporting to the 
Federal Reserve system were 6.6 per cent larger than @ 
year ago, and those of mail-order houses were about 4 
per cent larger. For the nine months ending in September 
department store sales averaged 4.3 larger than in the corre 
sponding period of 1925 and those of mail-order houses 


were 8 per cent greater. 


Larger sales of department stores than in September ol 
last year were reported in all sections of the country, but] 
the largest increases, ranging from 6 per cent to 11 pet 
cent, were in the New York, Cleveland, Chicago, St 
Louis, Dallas and San Francisco Federal Reserve districts 
Increased sales over last September were distributed 
among most lines of merchandise carried by department 
stores. Reports covering 45 separate departments at stores 
in seven Federal Reserve districts indicate that sales were 
larger in thirty-five departments and smaller in ten de 
partments. 
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New York Imports 
| 


S. American Shipper from London, England 


‘Bane, W. L., & Co., 1 case earthenware 
Order, 2 casks glassware 


_§. Martha Washington from Naples, Italy 


‘Hudson Fwdg. & Shpg. Co., 8 cases earthenware 
| §. Bremen from Bremen, Germany 

Veith, A. & H., 8 cases glassware 

Borgfeldt, G., & Co., 12 cases toys, crockery, etc. 
}Continental Ceramics Corp., 3 cases crockery 
Capital Nat. Bank, 7 cases earthenware 
Wolf, L., & Co., 70 cases china 

‘Sullivan, W. C., & Co., 53 casks and cases china 
‘Mfrs. Trust Co., 1 case hollowglass 

Hutter, K., Inc., 48 cases crockery 

Butler Bros., 72 cases toys, crockery, etc. 
Downing, R. F., & Co., 4 cases hollowglass 


‘Pomerance, S. H., & Co., 21 cases earthenware, glassware 


Sellers, C. W., 6 cases decalcomanias 
‘Strauss Bros Co., 5 cases glassware 


‘Hensel, Bruckmann & Lorbacher, 7 cases toys, crockery 


‘Borgfeldt, G., & Co., 126 cases toys, crockery, etc. 
‘Order, 9 cases hollowglass, 3 cases hollowglass 


iS. Transylvania from Liverpool, England 


Meakin & Ridgeway, 46 packages earthenware and china 
 Thieler, E. R., 1 hogshead earthenware 
/Gerlach, F. C., 34 hogsheads earthenware 


. S. Carso from Genoa, Italy 


/Van Oppen & Co., 1 case majolicaware 
‘Vandegrift, F. B., & Co., 5 cases earthenware 
'Natiello, J. A., 1 case earthenware 


'. §. Conte Biancamano from Genoa, Italy 


/American Express Co., 44 cases earthenware, glassware 
‘Vandegrift, F. B., & Co., 1 case majolicaware 


November 12 


. S. Cleveland from Hamburg, Germany 


Importers Service Co., 35 cases hollowglass 
Ruhe, F. H., 5 cases glass, 1 case porcelain 
‘Byrnes, W. J., & Co., 1 case leatherware 

Straub, P. A., & Co., 18 cases china and earthenware 
Plummer, W. H., & Co., 6 cases earthenware 
'Hauptman, A., Inc., 6 cases porcelain ware 

| Wolf, L., & Co., 12 cases toys 

Mohawk Novelty Co., 5 cases crockery 

‘Downing, T. D. & Co., 1 case chinaware 

'Gimbel Bros., 2 cases glassware 

State Bank, 6 cases glassware 

Thurnauer, G. M., Co., 1 case crockery 

| Neuwirth, H., Co., 5 cases glassware 

| Abraham & Straus, 20 cases toys, crockery, etc. 
|Hoffman, L., & Co., 3 cases hollow ware 

Chem. Nat. Bank, 5 cases glassware, 1 case crockery 
Bernard, J. E., & Co., 49 cases crockery 
/Skinner-Hill Co., 10 cases hollowglass 

Reimer, F. C., & Co., 27 cases crockery, 2 cases crockery 
Eimer & Amend, 47 cases hollowglass 

|Kay & Ellinger, 5 cases crockery 

Sheldon, G. W., & Co., 5 cases’ hollowglass 


‘Hampton, J. W., Jr., & Co., 2 cases hollowglass, 2 cases glassware 


Plummer, W. H., & Co., 7 cases hollowglass 
‘Sheldon, G. W., & Co., 34 cases hollowglass 


‘Southern Pacific Lines, 1 case porcelain, 2 cases wooden ship 


~ models 
Sellers, C. W., 6 cases decalcomanias 
‘Noe, W. R., & Sons, 20 cases glassware, crockery. etc. 


. & G. Import Co., 25 cases crockery, 1 case artificial flowers 


Gavin, J. J., & Co., 23 cases glassware 

Atlantic Fwdg. Co., 26 cases crockery, glassware 
Guthman, Salomon & Co., 1 case glassware 
Koscherak Bros., 16 cases crockery 

Inter. Fwdg. Co., 14 cases earthenware 

| Byrnes, W. J., & Co., 4 cases wooden ship models 
Weissman Imptg. Co., 3 cases hollowglass 

Davis, Collamore & Co., 2 cases hollowglass 
Cahn, L. D., Co., 334 cases hollowware 

Stern, S., 28 cases glassware 

‘Hirsch, G., Sons, 79 cases glassware 

‘Fenton, A. W., Co., 24 cases glassware 
‘Sullivan, W. C., 10 cases crockery 

|Schenkers, Inc., 37 cases glassware 

Koscherak Bros., 5 cases hollowglass 


. 


Schoemann & Mayer, 6 cases porcelain 
Decorative Plant Co., 5 cases earthenware 
Straus, N., & Sons, 108 cases hollowglass 


Sheldon, G. W., & Co., 33 casks majolica, 5 cases majolica 


Globe Shpg. Co., 298 cases crockery 

Bernard, J. E., & Co., 110 cases crockery 

Phoenix Shpg. Co., 339 cases toys, crockery, ete. 
S. S. Independence Hall from Havre, France 


Downing & Co., 3 cases earthenware 
Redden, C. A., 3 casks chinaware 
Hudson, J. L., 1 cask chinaware 


S. S. Minnekahda from London, England 


Consolidated Art Co., 1 crate earthenware 
Rafco, Inc., 1 cask earthenware 


S. S. Olympic from Southampton, England 


Bane, W. L., & Co., 1 case earthenware 
Haviland China Co., 69 cases china 
Kupper, H. C., Inc., 69 casks porcelain 
Straus, N., & Sons, 63 casks porcelain 


November 13 


S. S. Paris from Havre, France 
Bonnie & Co., 1 case earthenware 
Inwald, J., Glass Co., 17 cases glassware 
Hardmeyer, 1 case porcelain 
Hauser Trading Co., 3 cases earthenware 
Reimer, F. C., 5 packages earthenware 
American Shipping Co., 3 packages crockery, china, etc. 
Rohner, Gehrig & Co., 6 cases chinaware 
Hudson Fwdg. & Shpg. Co., 18 cases glassware 
Perry, Ryer & Co., 1 case china 
Sheldon, G. W., & Co., 27 cases glassware 
American Shipping Co., 6 casks earthenware 
Thomas & Pierson, 7 cases china, etc. 


S. S. Fenchurch from Marseilles, France 
American Express Co., 2 cases pottery 
S. S. Skaneland from Genoa, Italy 


Vandegrift, F. B., & Co., 21 cases earthenware 
American Shipping Co., 2 casks earthenware 
Graham & Zenger, 3 cases earthenware 
Wanamaker, J., 7 cases earthenware 

American Shipping Co., 19 cases earthenware, etc. 
Granata, G., & Co., 33 packages earthenware, etc. 
Bernard, J. E., & Co., 42 cases’ earthenware, etc. 
Plummer, W. H., & Co., 11 cases earthenware 
Gommi & Co., 21 packages earthenware 

Nelson, F. O., 9 cases earthenware 


S. S. Taketoyo from Kobe, Japan 


Zimmerman, J., Co., 7 cases porcelain 
Ross, G., Co. 7 cases earthenware 
Japanese Fan Co., 10 cases earthenware 


From Yokkaichi via Nagoya 


Loeser, F., & Co., 5 cases porcelain 

Rods, G., Co., 1 case porcelain 

Byrnes, W. J., & Co., 12 cases porcelain 
Gary-Eigner Corp., 79 cases crockery 

Hosking, W. H., - case porcelain, 1 case curios 
Nara Trading Co., 84 cases porcelain 

Haruta & Co., 77 cases woodenware, etc. 

Strauss, I., & Co., 30 cases porcelain and earthenware 
Ross, G., & Co., 7 cases porcelain 

Abraham & Straus, 4 cases porcelain 

Imoto Bros., 210 cases porcelain and earthenware 
Butler Bros., 12 cases porcelain 

Mohawk Novelty Co., 13 cases porcelain 

Mogi, Momonoi & Co., 171 cases porcelain 
Woolworth, F. W., & Co., 50 cases porcelain 

N. Y. Mdse. Co., 35 cases porcelain 

Nagoya Seitosha, 112 cases porcelain 

Abraham & Straus, 67 cases porcelain 

Tuska, A. L., Son & Co., 7 cases porcelain 


Langfelder, Hamma & Haywared, 9 cases toys, 1 case china 


R. & G. Import Co., 21 cases crockery 


From Yokohama, Japan 
Chinjap & Co., 6 cases porcelain 


S. S. La Bourdonnais from Bordeaux, France 


Globe Shpg. Co., 5 casks earthenware 
Downing, T. D., & Co., 2 cases earthenware 
Bernard, M., & Co., 2 cases earthenware 
Byrnes, W. J., & Co., 14 drawers china 


S. S. Etnz Maru from Hamburg, Germany 
Koscherak Bros., 9 cases hollow glassware 
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Whats New in New York Showrooms 


Straus, Graham & Zenger, Cox & Co., Aidin 
Rug Co. and Borgfeldt Have Interesting Items 


Wall Pockets Featured in Straus Display 


An assortment of wall pockets covering a range of 
twenty-four different subjects, each one of which is most 
artistic in its conception, has recently been placed on view 
and is now being featured at the showrooms of Nathan 
Straus & Sons, Inc., importers, 119 Fifth Ave. These are 


some of their latest Italian importations from Naples. 
Flowers and fruits predominate and among them are 
roses, lilies and tulips while others are reproduced to rep- 
resent bunches of grapes, cherries, etc. One particularly 
striking piece 1s that which shows a sunflower, the model- 
ing of which is perfect, while still another reproduced in 
the same excellent way shows a cluster of strawberries. 
The pretty green leaf sprays are worked out in a most ap- 
propriate manner and are brought down to the lower 
point of the pockets in a way that finishes them off per- 
fectly. Quite consistent with the excellence of the model- 
ing of the different fruits and flowers are the colors in 
which they are worked out. These are absolutely natural 
in their effect and present a combination of beautiful 
The assortment offers a wide range of sizes from 
This line, 


tints. 
the large pockets down to the smaller ones. 
which is finding great favor among the more exclusive 
shops, is produced by the same factory that makes the 
well known Royal Spegilus Italian ware. 


New Stemware Samples at Graham & Zenger 
Showroom 


Advance samples are being shown at the salesrooms of 
Graham & Zenger, Inc., importers, 104 Fifth Ave., of a 
beautiful new line of stemware. This is made up with a 
lovely ruby color bowl in a spiral optic, while the stem is 
crystal with a green foot. There is also a wonderful 
carved stemware assortment in crystal which is shown in 
four patterns, namely, a tulip, an orchid, a poppy and a 
pansy. Both of these new lines are for import and are 
quite consistent in their beauty with the usual lovely lines 
handled by this firm. 


Twenty-two 


News Items from Imperial Factory 


: 


Cox & Company, 120 Fifth Ave., New York repay 


sentatives for the Imperial Glass Co., Bellaire, O., have | 
every reason to feel elated over the new samples from this | 
factory which have just been placed on display at their | 


salesroom. The large assortment of which cocktails, ice 
tea sets, celery trays, salads, footed bowls and berry sets 


are just a few of the items shown are on most attractive 


shapes in green, amber and the popular new Rose Marie | 
Conspicuous is a large 16 inch oval plate in green | 


colors. 
and rose with a floral design which might be termed a 
laisy both as to the actual decoration and the article itself. 
Salad sets in a beautiful golden green with a dainty hand 
cut decoration are also being exhibited. The line priced 
attractively as it is is certain to win immediate favor. 


Faithful Reproductions in Greek Pottery 

Two interesting examples of Greek Pottery from the 
Aidin Rug Co., importers, 225 Fifth Ave., New Yor 
are shown herewith. This pottery comes direct from the 
firm’s factory in Athens, where native decorators are giv- 
ing to the Western world some of the finest reproductions 
from the Art of Ancient Greece. The absorbing interest 
which these artists take in their work is responsible for 


the fine accurate motifs and designs which still hold the 
interest of the entire world. The firm is also showing 
beautiful lamp mounts, tiles for table tops, and a variety 
of pottery gift objects and vases of all sizes and decora- 
tions. This Greek pottery is one of the most inspiring 
importations, bringing back Grecian motifs and designs 
that are some of the best thoughts from artisans of the 
old school. 


Interesting Things for the Christmas Trade 

Many new fancy lines, on view on the fifth floor of the 
Geo. Borgfeldt & Co. establishment, 111 East 16th St, 
will more than repay the buyer to inspect. The display 
is filled to overflowing with items and decorations of the 
type that make ready sellers. There being such an excel- 
lent assemblage of merchandise it is hard to place one line 
or decoration before another. One feature of the exhibit 
is an assortment of covered jugs. These are to be seen im 
wonderfully pleasing lustres with decorations that are 
colorful, and blend themselves in an excellent manner. 
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E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 
HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East West 
ROY E. HENDERSON 
President 
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American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 
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Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 


Factories ; ; 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 
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"HOSTESS" 4a 


A colorful spray ar- 


rangement in the 
French “Art Modern’’ 
style. Done in brick 


red, lemon yellow, 
azure blue und black. 
Edge lines in tan. 


SALES REPRESENTATIVES: 


N. Y. Office—John L. Pasmantier & Sons, 5 W. 20th Street 
Chicago Office—Gordon A. Weese, Room 348 Hotel Morrison 
Eastern Representative—Herbert A. Wellington, Boston,Mass 


The 
Crooksville China Co. 


Crooksville, Ohio 


“ REPRESENTATIVES 


D. KING IRWIN 
200 Fifth Ave., 
New York 


E. J. NICKEY 

204 Grand Ave., 
Milwaukee 
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San Francisco, Cal. 
WESTERN | GLASS 
RO. CO. 


L. a Smith Bldg 
Seattle, Wash. 


WESTERN | GLASS 
PRO. CO 


1216 Fourth Ave. 
Los Angeles, Cal. 
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Income [Tax Department 


Conducted by M. L. Sempman, 
of Seidman & Seidman, Certified Public Accountants 


pear regularly in these columns. 
taxation. 


STANDARD INTRODUCTION TO INCOME TAX DEPARTMENT ARTICLES 


This is the second of a series of articles by Mr. Seidman on how to prepare income tax returns, that will ap- 
Mr. Seidman is a well known tax expert and has written numerous articles on 
He will answer all income tax questions that might be directed to him by our readers. 
should be addressed to him, c/o Seidman & Seidman, 41 Park Row, New York City. All communications must 
be signed by the inquirer, but no names will be disclosed in the published answers. 


Questions 


to the income tax; that is, the persons to whom the 

law applied. But not everyone subject to tax must 
pay a tax or even file a return. That usually depends on 
the amount of income. Let us in this article examine the 
rules for filing returns. 


I: the first article we determined who was subject 


RETURNS OF INDIVIDUALS 


How may an individual determine whether he must 
file a return? First, is by his gross income. If the gross 
income of an individual is $5,000 or over, a return must 
be filed. Mind, it is gross income, not net income. He 
may not in fact have a net income, but that makes no dif- 
ference. A return must still be filed. For example, a per- 
son receiving a salary of $6,000 a year must file a return, 
even though his payments of interest, taxes, and his losses 
or other deductions, bring his net income below his ex- 
emption or even result in a net loss. 

The second way an individual may determine whether 
he must file a return, is by his net income. In the case 
of a single person, if his net income is $1500 or more, 
a return must be filed. In the case of a married person, 
the amount is $3,500. This rule operates independently 
of the gross income requirement. Even though one’s 
gross income is less than $5,000, a return must be filed if 
the net income is more than $1,500 or $3,500 respectively. 
Conversely, a return is due if one’s net income is less than 
$1,500 or $3,500 if the gross income is more than $5,000. 


MARRIED PERSONS 


There is one important point to note about returns by 
married persons. In determining whether the gross in- 
come is $5,000 or the net income $3,500, the combined in- 
come of the husband and wife is to be taken. If the hus- 
band’s gross income is $4,000 and the wife’s $1,000, a 
return is due. In the same manner, if the husband’s net 
income is $3,000 and the wife’s $500, a return must be 
filed. 

Who must file the return, the husband or the wife, or 
both? This question brings out another peculiar wrinkle 
concerning the returns of married persons. The husband 
and wife may, at their option, file separate returns for 
their own income, or they may file one joint return, com- 
bining their incomes. It very often makes considerable 
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difference in the tax depending on which basis they select. 
The tax rates become higher as the income increases. In 
some cases, therefore, in order to keep the tax rates dowu, 
it would be better to file separate returns. On the other 
hand, where the husband has a net loss and the wife has 
a net income, or vice versa, it would be better to file a 
joint return, so that the loss can be offset against the in- 
come. This entire subject will be fully discussed in a later 
article. 


MInNors 


From what has already been mentioned, it is evident 
that the age of an individual does not in any way affect the 
requirement for filing returns. A minor, if single, must 
file a return if his gross income is $5,000 or over, or his 
net income is $1500 or over. If married, the gross income 
requirement is the same, but the net income requirement 
is then $3,500. The important point about a minor’s re- 
turn is to determine whether the income is really his. 
Under the laws of most states, the income earned by an 
unmarried minor for services, belongs to the parent, un- 
less the child has been emancipated. The parent, there- 
fore, would be required to report such income, and not 
the minor. However, where a child has income from a 
trust or from property held for his benefit, that goes 
into his own return. 


CoRPORATIONS 


In the case of corporations, the rule is simple. Every 
corporation subject to tax must file a return, irrespective 
of the amount of gross or net income. Even though the 
corporation sustains a loss, it must file a return. 

Where two or more corporations are affiliated, they 
may, at their option, file a consolidated return, just like 
the joint return of husband and wife. Corporations are 
affiliated where one owns at least 95 per cent of the stock 
of the other, or where at least 95 per cent of the stock 
in the corporations is owned by the same interests. 


PARTNERSHIPS AND TRUSTS 


Partnerships, while not subject to tax as such, must 
file a return. Here too the rule applies, irrespective of the 
amount of gross or net income. The reason for requir- 
ing a return of the partnership becomes evident when it 
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is recognized that the individual partners report in their 
personal income tax returns just the one figure showing 
their share in the partnership profit or loss. The partner- 
ship return is needed to give the Government the details 
showing how the figure is arrived at. 

Estates and trusts are considered like single individ- 
uals in connection with the requirement of filing returns. 
Therefore, an estate having a gross income of $5,000 or 
over, or a net income of $1,500 or over, must file a return. 

It is not in every case, of course, that where a return 
is filed that a tax must be paid. The exemptions may 
exceed the net income. We will therefore consider in the 
next article the question of exemption. 


Importers Not Looking for Tariff Changes 


It was the consensus of opinion among representatives 
of the large import trades assembled at the Hotel Astor 
yesterday at a luncheon conference of the board of direc- 
tors of the National Council of American Importers & 
Traders, Inc., that the plea for abolition or lowering of 
international tariff barriers would not bring about changes 
in the American tariff. While not underestimating the 
importance of this manifesto and its influence in inter- 
national trade circles, the directors of the importers or- 
ganization do not believe that Congress will attempt any 
tariff revising at the coming session. 

It was also brought out at this conference that the 
leading importers of the country would not look with 
favor upon free trade and that, while it is believed that 
there is room for a more equitable adjustment of some 
tariff rates, it is not thought at all probable that America 
will join in any wholesale tariff revision. 

A substantial increase in membership, particularly 
among stores in the western part of the country, was re- 
ported by J. Frankel, of Franklin Simon & Co., chairman 
of the membership committee. 


N. E. Franklin, president of the council, presided. 


Customs Rulings on Holiday Toys 

In rulings just handed down, sustaining protests of 
Geo. Borgfeldt & Co., of Galveston, New York and Balti- 
more, also of the Rietmann, Pilcer Co., the Progressive 
Agency and A. H. Ringk & Co. of New York, the United 
States Customs Court finds that certain holiday novelties 
and filling toys in the form of pigs, bells, roosters, potatoes, 
ducks and certain small figures were erroneously returned 
for duty at the rate of 35 per cent ad valorem under 
paragraph 1313, tariff laws of 1922, as manufactures of 
paper, or at 40 per cent under paragraph 214 as manufac- 
tures of earthy or mineral substances, decorated. 

Judge Young, in his opinion in favor of the protestants, 
finds that duty should have been taken at the rate of only 
25 per cent ad valorem under paragraph 1303 of the 
1922 act as manufactures of pulp or papier mache, or at 
the same rate under paragraph 42 as manufactures in chief 
value of glue. 
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Spode’s 
BUTTERCUP 


Illustrating a very early Spode de- 
sign, applied on the Chelsea Wicker 
shape. Buttercup is a very interest- 
ing old English floral pattern, 
combined with conventional bands 
printed under glaze in soft brown, 
the floral effect is painted in rich 
underglaze enamel colors of yellow, 
green, and blue. This makes a very 
charming effect against the Wicker 
shape and the ivory body. 


Stock Carried in New York 


Send for Samples and Prices 


Copeland & Thompson 


Incorporated 


206 Fifth Avenue 
New York 
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Fiftieth Mile Post Passed by Morimura Bros. 


Delightful Dinner and Dance at Hotel Pennsy]l- 
vania Marks Half Century in the Trade of the 
Country’s Largest Japanese Importing Firm 


N honor and in commemoration of the important occa- 

sion, Morimura Bros., Inc., the well-known Japanese 

importers, 53-57 West 23rd St., celebrated the fiftieth 
anniversary of their business with a dinner and dance 
at the Hotel Pennsylvania last Thursday night. 

The affair which should indeed be termed a Morimura 
family gathering, was attended by one hundred and 
eighty-nine employees and officers of the corporation. To 
quote an oft used phrase, but one which in this case most 


aptly describes the celebration, a wonderful time was 


enjoyed by all. 


Preceding the dinner a silent prayer was 


_ made for those formerly connected with the firm who had 


passed to the great beyond. At seven o’clock as the 


_ guests seated themselves to enjoy the excellent menu, the 


and appreciation of the loyal support 
and cooperation of his employees and 


of gratification for him to know that 


crs. 


first surprise of the evening took place. 
Each employee of the firm received a 
personal check from Y. Murai, one of 
the heads of the corporation and the © 
only remaining founder of the busi- 
ness who was associated with Toyo 
Morimura when the company was 
started fifty years ago. In making 
his gifts, Mr. Murai expressed the 
sentiment that in so doing he was ap- 
preciative of the fact that it was one 
way in which he could show his thanks 


that in giving as he did it was a source 


he was able to bring some small de- | 
gree of happiness and pleasure to oth- 

Midway through the dinner Mr. | 
Murai was in turn presented with a | 
large silver loving cup from the em- 
ployees of the firm, the presentation 


t 


of former years, prominent among whom were E. L. 
Van Buskirk, Miss Annie Walker, H. K. Satow, H. Y. 
Tetsuka and Mr. and Mrs. Louis Greenwald. Mr. Van 
Buskirk during the course of the evening made a short 
but most appropriate address in which he voiced his ap- 
preciation of his many happy years spent in the concern’s 
employ and of the splendid treatment he had received 
from them. The firm’s history is a most interesting 
one. 

Over a half century ago, in far away Japan the late 
Baron I. Morimura had the vision and foresight to con- 
ceive the great possibilities that might be brought forth 
through international trade between his country and 
America which would tend to bring the two nations into 
closer friendship and with this idea in 
view he had his younger brother Toyo 
Morimura educated in the English lan- 
guage and customs preparatory to com- 
ing to this country. At the age of 23, 
in 1876, Toyo Morimura arrived in 
America and attended the Eastman 
Business College at Poughkeepsie, to 
perfect his English and improve his 
knowledge of business. The follow- 
ing fall he opened a small store at 238 
~ixth: Ave? . This little ‘shop, 20 x 75 
feet in space was the start of the lar- 
gest Japanese import house in this 
country, which today bears the name 
of Morimura Bros. 

In 1879, Y. Murai, the only living 
original founder of this business, came 
to America and associated himself 
with Toyo Morimura. In 1882, chiefly 
through his careful guidance and abil- 
ity the concern outgrew their quarters 


speech being made by R. R. Duffin one Y. Murai, only remaining founder of Mori- and a change from the retail to the 


of the senior salesmen, while a silk 
shawl was given to Mrs. Murai from the employees, pre- 
sented by the toastmaster, David Walker, manager of the 


firm’s custom department. 


Coincident with marking the firm’s fiftieth anniversary, 
this occasion also closed another eventful page in their 
history, inasmuch as it also brought to an end a quarter 
cetnury of service with the concern of the Messrs. E. Jin- 
ushi, vice president in charge of the New York office, 
Charles Kaiser, head of the import department and A. W. 
Hogrefe, credit manager. Mr. Jinushi and Mr. Hogrefe 
were given gold watches, while Mr. Kaiser received a sil- 
ver bowl which were presented by Mr. Murai on behalf 
of the firm. 

Numbered among the guests were many old employees 


mura Bros. 


necessitated their 
Under Mr. Murai’s very able 


wholesale business 
removal to 530 Broadway. 
management the business continued to grow so rapidly 
that a further move was made necessary which took the 
firm to still larger quarters at 546 Broadway. In 1917 
Morimura Bros. opened their large display rooms and 
offices at their present address. During the war the firm 
expanded their different lines but concentrated especially 
on china. 

Since then they have gradually discontinued their other 
lines, concentrating their complete efforts on their china 
lines, with the result that their exhibit presents an array of 
dinnerware and fancy lines not to be equalled by any con- 
cern anywhere. ) 

(Continued on page 29) 
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We desire to extend to the trade our 

most cordial greetings on the occasion 
of our Fiftieth Anniversary. We cannot 
let this time pass without expressing our 
heartfelt gratitude and appreciation to our 
customers; realizing that it is their splendid 
support and hearty cooperation that has 
enabled us to grow. 


We sincerely hope that we may continue 
to enjoy their friendship and goodwill, 
pledging that we will maintain the standard 
we have set in the past throughout all 
future days. 


Morimura Bros, Inc 


: 
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Morimura Anniversary 
(Continued from page 27) 


The principles on which the firm was founded by the 
late Baron Morimura are held sacred by each member of 
the firm, as well as every employee. They have served 


as a beacon light from the firm’s inauspicious start to its 


‘ties than kinship. 


The late 


Baron I. Morimura, founder of the firm. 
present high standing in this country. These principles 
are as follows: 


PRINCIPLES LarIp BY THE LATE Baron MorIMURA 


This business is established in the belief that interna- 
tional trade is the key to international peace and should 
make for happiness, individual liberty and harmonious 
cooperation among the brotherhood of mankind. 

Our aim is to achieve progress for the future genera- 
tions by serving with a spirit of sacrifice and avoiding 
purely selfish motives. 

Be true and sincere. Do not break a promise. 

Do not lie. Be not self-conceited. Do not get angry. 
Beware of luxury, laziness and selfishness. 

Do not degrade yourself. Friendship, good understand- 
ing and hearty co-operation between friends are greater 
They are supreme in life. 

Believe in the Law of God. God controls the Uni- 
verse for the benefit of human souls and never rests. 
Follow these rules with iron conviction, energy and zeal, 
and Heaven will answer our devotion. 

As was previously stated Baron Morimura’s idea in 
founding the business was to encourage international trade 
it being his belief that this was the only thing to bring the 
nations in closer relationship and understanding. 

Morimura Bros. were pioneers in enlightening the 
American trade of the possibilities of Japanese manufac- 
ture. Their introduction to the trade ushering in a new 
era in this respect. Up to the time of their going into 


business America knew little of what the Japanese were 
capable of producing and Japan knew less of the require- 
ments of the American public of the five founders of the 
business, Baron Morimura, Toyo Morimura, Y. Murai, 
M. Okura and S. Hirose, but one survives which is Y. 
Murai, whose foresight, unusual ability and determination 
piloted the concern to the prominent part it now plays in 
international trade. 


This dinner marked the anniversary of the death of 
H. K. Tetsuka, who was manager of the New York 
office preceding Mr. Jinushi, the present manager. Mr. 
Tetsuka died in 1919, 


Decline in Exports of Czechoslovak Porcelain 


Consul C. S. Winans, Prague, in Commerce Reports 


Exports of Czechoslovak porcelain declined sharply 
during the summer months as compared with similar ex- 
ports during the preceding months, The increased compe- 
tition of the French and German porcelain industries, as 
well as the depreciation of the French franc, were blamed 
for the drop in Czechoslovakia’s porcelain exports. Sales 
to France, which has always been an important customer 
for Czechoslovak products, are now negligible; on the 
other hand, the French factories have been able to offer 
their products on foreign markets at dumping prices. 
The lower-priced German products have also forced 
Czechoslovak goods from foreign markets. As compared 
with the production in the Czechoslovak porcelain facto- 
ries last winter, there has been a curtailment of opera- 
tions amounting to 20 per cent, and further restriction is 
now felt to be necessary. The domestic industry feels 
that its interests have been overlooked in the negotiation 
of commercial treaties and calls attention to the fact that 
German duties on porcelain imports are several times 
higher than the Czechoslovak customs duties. The recent 
decrease in exports of Czechoslovak colored porcelain 
to England and North America is estimated at fully 50 
per cent, and the sharp decline in the exports of white 
porcelain to Austria is a matter of grave concern to the 
industry. 


PORCELAIN Exports DECREASE—AMERICAN ORDERS 
ENCOURAGING 


Exports during the first five months of the current 
year showed a decrease of 7 per cent, as compared with 
exports during the corresponding period of 1925, and 
since May the situation has become steadily worse, accord- 
ing to statistics compiled by a well-known economist of 
Carlsbad, the center of the Czechoslovak porcelain indus- 
try. During the first five months of 1926 the Czechoslo- 
vak exports totaled approximately 1,260 carloads, valued 
at 92,000,000 crowns (1 crown is worth $0.0296). 


As a result of visits made by several buyers from 
America during August the northwestern Bohemian por- 
celain factories received some good orders. Although the 
prices obtained were not entirely satisfactory, they have 
made possible the continuation of work in certain fac- 
tories for some time to come. 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


DINNERWARE SALESMEN WANTED 


UE to the recent death of our New Jersey salesman who has 

represented us in that State and adjacent sections for the past 
twenty years, we have this important territory open for a thor- 
oughly experienced dinnerware salesman. This is a splendid op- 
portunity for the right man. We also have a very desirable estab- 
lished southern territory in which we can use an experienced sales- 
man. State age, experience and territory you have covered. Al 
communications will be held strictly confidential. Fisher, Bruce & 
Company, Philadelphia. 


— 


POSITION WANTED 


OSITION as traveling salesman; ten years’ road experience 

with Lamps, Decorated Glass, China and Import Lines. Per- 
sonal acquaintance of buyers covering all large cities East, West, 
South and Texas. Employed at present. Would like to make 
change November 15. Address Box 580, CrocKERY AND GLASS 
JOURNAL. 


IMPORT SALESMAN WANTS POSITION 


HOROUGHLY experienced china salesman with unquestion- 

able references as to ability and character is desirous of con- 
necting with a New York Import House. Address Box 584, care 
of CROCKERY AND GLASS JOURNAL. 


DINNERWARE SALESMEN WANTED 


ELL known import house is looking for an experienced din- 

nerware salesman who is acquainted with both the whole- 
sale and large department store trade. The man selected must 
have the necessary qualifications to introduce to the trade the 
Hutschenreuther Ivory Body dinnerware and Villeroy & Boch 
earthenware. Applications will be treated in strict confidence. 
B. Tomby & Co., 20 West 23rd Street, New York. 


SALESMAN WANTED 


ANTED by an old established American manufacturer of 

dinnerware and hotel ware salesman for New England. 
Salary and expenses. Replies confidential. Box 585, care of 
CROCKERY AND GLASS JOURNAL, 


HOTEL CHINA SALESMAN WANTED 


E have a position open for an experienced hotel china 


salesman. If in person, apply at either our Clarksburg 
or East Liverpool offices. If by letter apply with full par- 
ticulars at our Clarksburg, West Virginia office. D. E. 


McNicol Pottery Company. 


Buyers in New York 


NoveMBER 11, 1926 
Mrs. Knight, small lamps shades and bases, Hochschild, Kohn & 
‘Co., Baltimore, Md., 220 Fifth Avenue. 
C. H. Hurlburt, china, glass, lamps and brassware, D. M. Read 
Co., Bridgeport, Conn., 315 Fourth Avenue. 
Mrs. M. E. Crothers, lamps, Woodward & Lothrop, Washington, 
D. C., 370 Seventh Avenue. 


NoveMBER 12, 1926 
FE. M. Moreland, china and glass, Mendel & Harris, New Haven, 
Conn., 115 West 30th St., 11th floor. 
NoveMBer 15, 1926 


Mrs. Gaines, gift novelties, Hillman’s, Chicago, Ill, 1150 Broad- 
way (F. Lilienthal & Co.). 

A. E. Long, lamps, Dayton Co., Minneapolis, Minn., 1440 Broad- 
way. 


| PETER POTTER | 


PETER POTTER SAYS: ’Twon’t be long now 
afore Christmas. Dinnerware en glassware makes 
mighty suitable presents. Remember advertisin pays. 


NovEMBER 16, 1926 


T. W. Nugent, furniture, lamps, Nugent D. G. Co., Braddock, 
Pa., 1440 Broadway. 

L. A. Bourbon, housefurnishings, china, toys, Duffy-Powers Co., 
Rochester, Pa., 1150 Broadway. 

Miss F. Carty, gift novelties, Palais Royal, Washington, D. C, 
455 Seventh Ave. (Kresge Dept. Stores, Inc.). 

F. L. Warren, housefurnishings, china, Callender, McAuslan & 
Troup Co., Providence, R. I., 240 Madison Ave. 

J. L. Wilcox, housefurnishings, Adam H. Bartel Co., Richmond, 
Inc., 43 Leonard St. 


NovEMBER 17, 1926 


G. E. Riel, housefurnishings, lamps, novelties, Parke Snow, Inc., 
Waltham, Mass., 120 West 32nd St. (A. Fantl). 

J. Z. Mahan, gifts, housefurnishings, toys, B. McManus Co. 
Youngstown, O., 120 West 32nd St. (A. Fantl). 

A. E. Long, lamps and rugs, Dayton Co., Minneapolis, Minn. 
1440 Broadway. 


A man in New York recently received the following 
telegram from a friend in Georgia: 

“While riding in a street car today a man gof up to 
give his seat to a lady. Your brother, Abie, beat her to 
it. His body will arrive in the Bronx Monday.” 
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/ Pottery News 
(Continued from page 13) 

line, dealers are enabled to stock larger assortments than 
has been possible in the past. Quite a number of new 
items and decorations are to be added to this line for 1927 
delivery, but these will not be shown the trade until the 
opening of the line at the Ft. Pitt Hotel, Pittsburgh, Pa., 
mext January. 

' 


Many Buyers Visiting Pottery District 


Numerous buyers have been in the district within the 
last few days placing specifications for January and Feb- 
ruary delivery. Some of these interests “picked up’ some 
special goods that were available for immediate delivery. 
A number of the buyers were identified with the American 
Retail Association, of which S. Rosenberg is chairman 
and who met the buying group upon their arrival here. 
These buyers included Ben Mehleman, with The Boston 
Store, Milwaukee, Wis.; Mort Schwarz, with the Golden 
kame, St. Paul, Minn.; M. D. Braun, Baltimore, Md.; M. 
Waxman, Washington, D. C.; Louis Klayf, with Bloom- 
ingdale, New York City, N. Y.; G. Smidt, merchandise 
manager, with Newton Brand and Miss Kleist, of the 
dinnerware department, of the W. A. Weiboldt & Co., 
Inc., Chicago, Il.; Jack Aldrich, with the McCreery Store, 
New York City, N. Y.; Mr. Steer, with the Hahne Store, 
Newark, N. J.; Henry Clutter, with Stewart & Co., Bal- 
timore, Md. 


John G. Shedd Dies Following An Operation 


The recent death here of John G. Shedd, chairman 

of the board of Marshall Field & Co., Chicago, robs 
America of one of its greatest pioneers in modern mer- 
chandising and department store development. 
_ Mr. Shedd, who was 76 years old, had been a partner 
and large shareowner in the business since 1893, and the 
president of the corporation from 1906 until 1923, when 
he retired from the more active management of the busi- 
ness to remain as chairman of the Board of Directors. 

His death followed an operation for appendicitis, a re- 
apse setting in after it appeared that he was on the road 
to recovery. 

_ Like Marshall Field himself, John Graves Shedd was 
a New Englander. He was born in Alstead, N. H., and 
served an early apprenticeship in hard work. Until he 
was about 22 years old he served as a clerk in a number 
of small stores in Vermont and New Hampshire. He got 
his first job at Bellows Falls, Vt., in a little fruit and 
bakery shop. His wages amounted to $75 a year. Five 
‘years later he was working for $600 a year plus a com- 
“mission about equal to the board and lodging which 
usually were furnished to store clerks at that period. 

| On going to Chicago he got a job with Field, Leiter 
'& Co. at $10 a week as a stock boy. The wage was less 
than he had been receiving, but it was his first experience 
working in a larger city, and he determined to make up 
the loss. His promotion to salesman followed rapidly, and 
from this point on he carved out his advancement in terms 
e service to his employers. 


| 
| 


Thirty-one 
One of his earliest accomplishments of constructive 
nature, laying the foundation for modern methods of stock 
and purchase control, was to reorganize and reduce to 
standard policies the buying activities of the company. 

He progressed from manager of the neckwear depart- 
ment to that of the lace department. Gradually his ability 
became recognized by his coworkers as well as his em- 
ployers, and his influence in the organization grew until 
by the time he was 30 years of age he was recognized as 
the keenest merchandiser in the store. And his position 
of peculiar influence and assistance toward other buyers 
gave him an insight into all phases of the business. 

It was about ten years later that Marshall Field made 
him one of his partners. Another eight years found him 
vice president of the corporation, and when Mr, Field died 
in 1906 he became president. 

Probably his greatest constructive ability was that of 
developing others into executives of high order, and it was 
his policy in doing this to develop them, as he developed 
himself, by starting at the bottom and working steadily 
upward. It was his belief that the lower a lad started 
in business the greater were his opportunities of greater 
heights. 

In any respects his theories paralleled as well as pre- 
ceded those of Henry Ford. Under his guidance pro- 
duction increased as hours became easier and the wel- 
fare of employes increased. One of the hardest battles 
was for the Saturday half-holiday for Marshall Field 
employes. 


CUSTOMS RULINGS 
Imported Earthenware 


Certain merchandise, reported by the appraiser to con- 
sist of decorated earthenware made of washed yellow clay, 
and entered at Boston by Jones, McDuffee & Stratton, 
is held by the Customs Court to have been correctly as- 
sessed with duty at 50 per cent ad valorem under Para- 
graph 211, 1922 law. In overruling the importers’ pro- 
test claiming duty at but 20 per cent ad valorem under 
Paragraph 210, as decorated yellow ware made from 
unwashed clay, Judge Young states that at the trial of 
the case there was no appearance on behalf of the protest- 
ant, and that a careful examination of the papers failed 
to disclose anything sufficient to overcome the collector’s 
decision. 


Alabaster Lamps 


The Customs Court, in denying relief to John Wana- 
maker, New York, finds that certain lamps, vases, etc., 
composed of alabaster, also of decorated earthenware, 
were correctly assessed with duty at 50 per cent ad va- 
lorem, the alabaster articles under Paragraph 233, 1922 
law, and the decorated earthenware, under Paragraph 211. 
Various claims for lower rates were made in the import- 
er’s protest, the ones relied upon being for duty at 20 
per cent either under Paragraph 1449, as works of art, or 
under Paragraph 229, as incandescent electric light bulbs 
and lamps. Judge McClelland overrules these claims, af- 
firming the collector’s assessment at the 50 per cent duty. 
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P IMPORTERS LEVY BROS. CHINA CO., 35 W. ROSENTHAL CHINA CORP., 149- 
= FERDINAND BING & COS, Sue 7272 St- Lote TU ee 

= : ts ne Importers and decorators. Large stocks Importers of Rosenthal china dinner- 
: Biesedy 67-69 Irving Place, near dinnerware, 23-piece tea sets, service ware, placeplates, lamps, art figures. 
= rei pee Rites Te lec asl es Immediate delivery. Gramercy Hotel china. Telephone Ashland 7816. 
= , ’ 4393. FRANCIS H. RUHE, 14 West 23rd 
= Lamps. x ? 

= St. 

= MADDOCK M : - i 

= EDWARD BOOTE, 95-87) West 28d. po oS, Dae ce Se! importers of Chita (2 
= St. English Wares of Merit: John Mad- Specialties. “T len ae ? 
= Cauldon China. Wood & _ Sons’ dock & Sons, Royal Worcester, Aller- THE SENDAR COMPANY, 35-87 
= Earthenware, Gibson & Sons’ Teapots. ton’s Crown, |Ducalmivares ©Caclion West 28rd St. ; 

= Ware, Price Bros. Teapots. 4 Open Stock English Dinnerware Blue 
= GEO. F. BASSETT & CO., 72-74-76 Willow.” Domestic dinnerware. Vit- 
= Purk Place MOGI, MOMONOI &CO., 105-107 East rified Hotel china. 

= “The Dinnerware House of America.” 16th St. PAUL A. STRAUB & CO.. 105-107 
= Importers of Japanese Goods. Tele- Fifth re e 

= ee & CO., 61 West phone—Stuyvesant 8595-8596-8597. Tirschenreuth Dinnerware, Old Abbey 
= fe sai on : Ivory Body Dinnerware, Rona and 
= freee ee Aas Sane ares tas BROS., 58-57 West 28d Verra Crystal Tableware. Specialties 
i BAe : ; japanceer Goods in glassware, etc. 

= LL. D. BLOCH & CO., 87-41 East 18th ROBERT SLIMMON & CO., 96 to 102 
Se f Ch d Glass, Mf Ae ait Ltd. B & 
= Importers o im. an ass, TS. : A. J. Wilkinson’s, Ltd. Bourne 

= of Lamps, Shades aud Novelties. The Fifth Avenue Leigh, R. Sudlow & Sons, Shorter & 
2 Building Sons, Royal Aller Vale and Wat- 
= SON pes pee ee CORP., combe Pottery. 

= 149-151 Fift ve. ! 

= Importers of Thomas, Krister and Bo- Spe yr ei a pase Inc., 
z hemia decorated and white dinnerware. 119 Fifth Ave., at 19th St. k 
= Open stock patterns carried. Telephone Large stock of imported open-stoc 
= dinnerware. Sole distributors of 
= Ashland 7816. . = ¥ ee 
= Royal Schwarzburg” and “Superieur 
= COPELAND & THOMPSCN, Inc., pes es dinnerware, Gift Shop Spe- 
= 206 Fifth Ave. cialties. 

= Copeland’s China, Earthenware and TAIYO TRADING CO., Inc., 101 Fifth 
: White China fancies. Phone, Ashland Ave. 

= 2975. Sune China, Lamps and Bric-a- 
= rac. 

Sa. eve erage Cae B. TOMBY & CO., 20 West 28d St. 

= Englis China, arthenware an Representing: Hutschenreuther Selb, 
E Glass. Sete: Schoenwald, Villeroy & 
. 7 LE & CO., 24 West sae 

Sos si aeeiie mat SSE eld JUSTIN THARAUD, Inc., 24 West 
= Successors to Fondeville & Van Ider- 23d St. uae : 

= stine. Importers of China, Glass and Sole Agent for L’Union Ceramique, 
= Marihenware: Limoges, France. 

= Myott, Son & Co., Hanley Staffs, Eng- 
2 OTTO GOETZ, 1NC., 122 Fifth Ave. jand. Royal Bayreut) ye 
= Importer of Crockery, China and CONS eae : 

= Glassware for immediate delivery. on & aa Hs W. 28rd St. 2 

= pen stoc innerware _ patterns. 
= HARUTA & CO., 141 Fifth Ave. Uptown Headquarters White China for decorating. 

= Importers of Japanese goods. Phone for the J. H. VENON, Inc., 104 Fifth Ave. 

= Caledonia 4475. Pottery Giscs Ghink ae China, Limoges; Gustafsberg 
= ina and Earthenware, Sweden; 
S ry Meret Pace earl tc CO., 920 Metal Goods and House- are Civstelle Sweden Rorstrand 
= ’ o ina an arthenware, Sweden. 

: wares Trades : 

2 HAVILAND CHINA CO., Inc., 1107 tie yee be ee 
= Broadway. ” 

= {he Famous “Haviland China” PERCY N. LEYLAND, Inc., 184 Fifth pie. Wedgwood & Sons, Ltd. Tele- 
: known since 1840. Ave. phone Madison Square 7429. 

= HEINRICH & WINTERLING, INC., King & Barrett, teapots; George 

z 49-51 West 28rd St. Jones & Sons, Led. china; Wedgwood DOMESTIC GLASSWARE 

= Dinnerware trom Heinrich & Co.. Selb. & Co., Ltd. earthenware. Telephone, 

= Also Fancy China from Winterling. Gramercy 6626. garde aS Sek OO. 
= on, 5, Wile ew York Sample 
= HERMAN C. KUPPER, Inc. 89-41 FRED. C. REIMER CO., Inc., 49-51 Room, Cox & Co., 120 Fifth Ave. 
= West 23d St. W. 28rd St. Encrustations on Imported China and 
: Ahrenfeldt French China. ge ranthen! Disa “Schier- Fine Decorated Glassware. 

2 KAH olz site Goods, “Royal Dux”—Art BRYCE BROTHERS COMPANY 

: GE LA CHINA CORP., 39 W. 28rd Goods, Pisresic ote male pees ae lead glassware in Crystal and 
: Joseph M. Watte, Pres) Geant one? enetian Glassware, French and Italian olors—Cut, Etched and Engraved. 
: Gencn aiaeee oe iS eee eth eae China. Phone Gram- elaine nes a Representative. 
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CAMBRIDGE (0.) GLASS CO., New 
York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
| Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


' THE ROSBERN GLASSWARE 
CORP., 12-14 West 21st St. 
Manufacturers of light cut and gold 
encrustations. Phone Chelsea 0746. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
| ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
| CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd, St. 
Electric Lighting 
Lamps. 


Fixtures and 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210. Lamps and Cut Glass. 


ee HAWTHORN, 225 Fifth 
ve. 
Wrought Iron Lamps. “The Better 
Kind.” “Ann Murphy Shades.” 


230 Fifth 
Ave. 

Illuminating glassware, electric port- 
ables, oil lamps. etc. Telephones. 
Ashland 9024-9025. 


THE H. E. RAINAUD CO., 225 Fifth 
Ave. 
Table, Boudoir, Desk, Piano, and Floor 
lamps in exclusive designs and finishes. 
Dela Croix & Monroe, representatives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Telephone 


A. E. HULE POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
aa Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 

T. B. Clark & Co. 

S. K. Bitner & Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., Fifth 
Averue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 

Representing Fenton Art Glass Co., 
Glassware, cut, colored and_ plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties, Indiana Glass Co., Pressed 
Table Glassware and Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
ee etc. Telephone, Gramercy 

AS 


D. KING IRWIN, Fifth Avenue Build- 
ing. 

Iroquois China Co., Hotel China. Na- 

tional China Co., Quality dinnerware. 

Paden City Glass Mfg. Co., Table, sod~ 

fountain glassware. Economy Glass 

Me Suite 319, telephone, Gramercy 
i, 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys. dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 82nd Street. 
McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 


Watkins 8634. 


lead blown table 
Pope-Gosser 
Telephone 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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HEINRICH & WINTERLING, inc. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China 
ENTIRE FIFTH & SIXTH FLOORS—49-51 WeEsT 23RD STREET, NEw YORK CITY 


HAVE THE PLEASURE OF 
ANNOUNCING THAT THEIR 


1927 


IMPORTATIONS ARE Now READY FOR THE TRADES’ INSPECTION 


We are featuring a wide selection ate sales and a quick turnover. 
of new Ivory Border encrustations y j 

that are certain to bring you many H&G, In dinnerware our offerings are 
new customers. These are excep- BAVARIA larger and better than ever featur- 
tionally deep and are ‘combined ing a wide’ range of new decorative 
with an additional broad gold band HEINRICH GeO) i> treatments in Ivory, while our show- 
and line treatment on the shoulder. mark is an ing in open stock service plates is 


They are destined to bring immedi- Assurance of Quality one that you should not miss seeing. 


FROM STOCK OR IMPORT 


A visit to our Salesrooms will convince you! 


“NUROCK” 


“SHADED LIGHTS” | | #axinc ‘ano 


SERVING 
For Chandeliers and Brackets. New WARE ; 
Shapes, Colors and Decorations. AOE ES eer 
Now Ready. Write for Samples. ells because its 

erviceable, 


ightly and 


DELICA WHITE a 


THE B 
BEST GLASS FOR LIGHT RUSH POTTERY oo 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 
We make the “LINES THAT SELL.” 


K. G.I. “2° SATISFY 


Crystal, Colors Kopps_ Railroad 
and Cased Glass 


for Illuminating 


and Marine 
Signal Glass 


Uses. Special Glass 
Novelties and for Special . 
TRADE MARK 4 r 
Specialties Purposes Marion Talley never would have scored her triumph had 


she’ sung behind the back drop. Neither will your product 
sell as.it should until the audience can see it. 


Sign up with a good producer—Robert Rawsthorne Com- 


KOPP SS I ae Ace pecrange ge od bring your wares into the spot- 
12. t of pupiie accialm 
GLASS, Inc. ; 


Photo-Engraving, Illustrating, Photography, Advertising 


Swissvale, Pa. 


ROBERT RAWSTHORNE COMPANY 


HEEREN BUILDING «+ EIGHTH & PENN « PITTSBURGH. PA. 


The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 


and 


Get It 


40 cents per line for first insertion; 
20 cents per line for following in- 

Rates: sertions. Seven words per line 
Minimum initial charge $2, pays: 
ble in advance, 
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Overlooking Madison Square, ‘Where Fifth Avenue Crosses New York’s Main Street” 


Haviland China 


Is Now Installed in Its Modernly Appointed and 


EASILY-REACHED NEW HOME 
1107 Broadway, at Twenty-fourth Street, New York 


TRADE MARKS 


It is a great pleasure for us to aovilay showing many new designs of 
extend to our friends in the rrance?’ - GENUINE HAVILAND 
trade a cordial invitation to on-whitee CHINA for the Fall season 
visit us in our new home _ which by virtue of their beau- 
which by reason of its very seen ne tiful decorations and attrac- 
central location is accessible Nand ¢ tive shapes should not be 
from all points. We are vee overlooked. 


on decorated china 


Haviland China Co., Inc. 


Telephone— Watkins 2967-2968 
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Will It 
Interest You ® 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you | 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 


45 East 17th Street, 
New York. 


Gentlemen :— 


Please send the CROCKERY AND GLASS 
JOURNAL (including the Special Holiday 
Edition and Spring and Fall Buying Num- 
bers) to the following address for which .... 


=) 


SUBSCRIPTION PRICE 


Domestic 
$3.00 a year 
$5.00 for 2 years 


anada 
enclose ...... LOT raere ss year. Cana 
$4.00 a year 
Name: 2% shin enue eee ashlee oe ees es wisvaieees o | Sorel 
Firm * 5% cts 562 ee PRES ohas os i 35.50 a year 
| AGQreSS ores wanted cer eeatele. tue vires: okahe | 
—_——E ED ES > > > Gee Ce GP SE 4 eas eal 
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a 
Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertising 
Office, 45 East 17th Street. + 


Entered as second-class matter September 2, 1920, at the post office at New York, under the act of March 3, 187% 
Vol. 103. No: 21: Nov. 25, 1926. 
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The 
York Shape 


What so perfectly graces a table as charming dinner- 


ware? 


A real vision has conceived this artistic and graceful 
York Shape. Its popularity is greatly added to by the 
large number of striking new decorations in which it 


is offered. 


Tue Epwin M. Knowtezs Curna Co. 


EAST LIVERPOOL, OHIO 
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Winat’s Im A Name ? 


Shakespeare once wrote an im- 
mortal line “that a rose by any 
other name would smell as 
sweet.” 


Perhaps a rose labelled “an 
onion” would smell just as sweet if 
called by its right name—we can 
not say. 


But we do say without hesitancy 
that the fact that the CROCKERY 
AND GLASS JOURNAL is fifty-two 
years old and the best known pub- 
lication in the trade makes its 
name important and the journal 
itself a valuable advertising me- 
dium for the crockery and glass 
manufacturer. Certainly there is 
much in a name after all. 


A post card request 
will bring our rates 


Crockery and Glass Journal 
45 East 17th Street ofc New York: 


Jovember 25, 1926 
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Mark these Dates NOW! 3 


PITTSBURGH EXHIBIT 2 


aa 44 


ANUARY 10 to 27 i 


Pressed and Blown Glassware 2 

Colored Glass Dinnerware % 
Decorated Glass Art Pottery ts 
Lamps Hotel China % 
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‘ Glass and Pottery Specialties 3 


ye Displays in Pittsburgh hotels and in nearby factory sales rooms will AA 
- include the offerings of America’s leading manufacturers. 47 


The Pittsburgh Exhibit is the greatest event of the year for buyers of 4 
Mi Pottery, Glassware, China, Gift Wares, Lamps, Housefurnishings and 43 
* Novelties. American manufacturers are joined in a cooperative exhibit. 47 


vi January 10th will mark the start of the 47th Annual Exhibit. Buyers 43 
who know will not miss it. 97 
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ASSOCIATED GLASS AND POTTERY MANUFACTURERS 


BOX 555 PITTSBURGH, PA. 43 
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ip HE exquisite Arcadia pattern on the 
graceful new Pilgrim shape is a rich and 
colorful creation. 


A flower border in strong reds, blues and 
yellows. A center group of exotic birds com- 
pleting and enriching the decoration. 


Pattern and Shape both patented 


THEODORE HAVILAND & CO. 


INCORPORATED 


26 WEST 23rd STREET 
NEW YORK 
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EsTABLISHED IN 1874 


Crockery and Glass Journal! 


The Representative Paper of the Industry 
Devoted to 


; 


) BUSINESS STAFF 


. CROCKERY, GLASS, HOUSE FURNISHINGS 
LAMPS, GIFT SHOP GOODS, 
DOLLS AND TOYS 


President 
F. CALVIN DEMAREST 


Editor 
NORTON B. JACKSON 


| Published Every Thursday 


Assistant Editor 
B. M. WISNER } 


: 

| 

Office Manager 
FREDERICK S. OLIVER 


Art Director 
JOSEPH GOOLD 


United States . 

Canada é 5 : : 
Other countries in postal union . 
Single copies : i 


DEMAREST PUBLICATIONS, Inc. 
45 EAST 17th STREET 


SUBSCRIPTION RATES 
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Chicago 

J. H. SMYTHE Ke 

812 South Clark St. Ie 
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WILLIAM G. McCARTHY ie 

110 Tremont St. < 
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East Liverpool ig 
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$3.00 M. K. ZIMERMAN Ike 
cn East Liverpool, O. ie 
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Another day of Thanksgiving has ‘There is not the slightest reason for such an office. If 
let Us . ees: 


: rolled around—another prosperous 
five Thanks year is nearly past. We in the pot- 
tty, glass and lamps trade have much for which to be 
thnkful. 

The year which is growing to a close, has been a satis- 
tory one for most of us. Here and there a complaint 
hs been heard but they are pretty few and far between. 
(mpetition of course is rather keen in all branches of our 
tide but then competition helps trade and betters the 
poduct of necessity. 

Aside from business being good there is a splendid 
‘ling which exists in the pottery and glass trade that is 
n always found where there is so much competition. 
Sil another thing to be thankful for is the harmony 
Wich exists between the pottery and glass employees in 
1 factories and the employers. 

\ll in all we have much to be thankful for as we sit 
dyn to our tables and happy families on this great day 
9 Thanksgiving made possible for us by our intrepid 
uestors. 


The following under the caption: “A 
Copy of a Letter Sent to the Mem- 
bers of Congress,” was received 


fCopy of a 
Ltter Sent to 
te Members 
0 Congress through the mails by the Editor, 
this week. It was signed by Alonzo 
BSee and proved such interesting reading that we hereby 
%S it on for the edfication of our readers. Here it is: 
‘Pedagogues are clamoring for a new cabinet office 
spt to be known as ‘Secretary of Education.’ 


; 
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the pedagogues could have all the money spent in the 
various way for which they are scheming, there would be 
but little left for anything else. They are shameless in 
their disregard of the burden borne by the oppressed 
taxpayers. 

“If we had a Secretary of Education he would be sup- 
plied with an army of lackeys to be added to the vast 
number of office holders who are now sapping the life of 
the nation. 

“A speaked called attention to the fact that all the known 
gold in the world would barely pay the cost of govern- 
ment in our country for a single year. 

“He also showed that before the Civil War there was 
but one person on the pay-roll of the taxpayers to every 
thousand engaged in business or industry; that at the time 
of Cleveland’s administration there was one to every hun- 
dred so engaged; while now our country is afflicted by 
having a person on the pay-roll of the taxpayers to every 
fifteen engaged in business or industry. 

“It used to be said that every man in Germany went to 
work with a soldier on his back. If we keep on adding to 
the office-holding class it will not be long before every 
man in this country will go to work bearing on his back 
the burden of an office-holder. 

“All over our land should go up an earnest cry of the 
beleaguered taxpayers, beseeching the legislators not only 
not to add to their burden by creating new offices, but to 
bring the sadly needed relief by reducing the number of 
persons on the pay-roll of the taxpayers to one-quarter, 
if not to one-tenth of what it is now.” 
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tive, is receiving the congratulations of his many 
friends in the trade. Wednesday of this week 
marked the thirty-ninth anniversary of his wedding. 


I SILVERBERG, the popular factory representa- 
o 


Martin Zolle, traveling representative for E. Torlotting, 
Inc., arrived back at headquarters last Friday from a trip 
that has kept him on the road for the past month. This 
was his initial trip for the concern. 


H. R. Topping, sales manager for the Morton Pottery 
Co., Morton, Ill., was a visitor in the New York market 
for several days last week. Mr. Topping called on the 
trade while here and was accompanied on his visits by 
Kenneth P. Lockett who is representative for the factory 
in the local market. He left for home last Saturday. 


P. G. Vandevld, president of the Haviland China Co., 
who arrived here from France the early part of this 
month, plans to sail for home next Wednesday. While 
here Mr. Vandevld made his headquarters at the New 
York office of his company. 


H. E. Hoertkorn, of the Graham & Zenger traveling 
staff, returned to New York last Saturday. After a few 
days in the city he left for another road trip. 


Fred C. Reimer, head*of the Fred C. Reimer Co., Inc’, 
returned home Wednesday of this week from a trip that 
took him as far as the coast. Mr. Reimer has been away 
since the middle part of September. 


Ernst Heinrich, head of Heinrich & Co., Selb, Ba- 
varia, who has been in this country for the past three 
months consulting with his American agents, Heinrich & 
Winterling, sailed for home last Thursday aboard the 
steamer Cleveland. 


Herman Henjes, the well-known traveler for Theo. 
Haviland & Co., returned to New York last Thursday 
after making Southern and Coast territory. He reported 
very satisfactory business. Others of the Haviland staff 
to return the same day were Walter E. Knowles and 
Frank Henjes, who called on the trade through the mid- 
dle west. 


Hugh C. Edmiston, Jr., traveling in the interest of the 
Hugh C. Edmiston lines, returned home last Friday after 
several weeks on the road. 


Fight 


The announcement was made this week of the marr» 
of Harry C. Smallwood the popular salesman with Bi\ 
Bros. Co.’s New York office and son of the well knc\ 


china salesman, Thomas Smallwood. The _ bride ‘h 
Miss Josephine M. Bacon of Brooklyn. The wedc\ 
occurred last Saturday at the bride’s home. 


Late Ed. Butler’s Heirs Wanted 


The whereabouts of the family of the late Ed. Bu; 
formerly well-known to the pottery and glass trade | 
wanted. Information concerning same will be of ben} 
to his heirs. Please communicate with: Editor, Cro} 
ERY AND GLAss JOURNAL, 45 East 17th St., News¥} 
City. | 


Morris Kahn Retires; 47 Years a Buyer 
Under the vellow gaslight, one Saturday night in 18) 
Morris Kahn, then 15 years old, walked into Bloomingc: 
Brothers, New York, and asked for a job. He got it) 
$4 per, and has stayed there for forty-seven years. N| 
he is retiring, independently wealthy. 
In Bloomingdale’s restaurant recently, fifty executi: 
gave him a farewell dinner. Samuel J. Bloomingd' 
president of the firm, in presenting Mr. Kahn with 
watch said: 

“You are one of the builders of Bloomingdale’s bi 
ness. A buyer at 22—a rare thing in the retail ft 
Off to Europe at 25 to buy merchandise—one of the f 
representatives of a New York store to cross the Atlan 

“Your career proves the age old truth that the 1) 
man needs only the opportunity and he will do the t 
and illustrates the possibilities that lie in the retail f 
for young men who know how or are determined to kn 
how.” 


International Art and Gift Exhibit at Ben’ 
min Franklin Hotel 


What promises to be one of the largest and most co 
plete showings of gift merchandise displayed and hous 
under one roof, is that of the International Art and G 
Exhibit which will open February 28 and continue 
March 5, 1927, at the Benjamin Franklin Hotel, Phi 
delphia. The third to seventh floors inclusive have be 
reserved for this show, which assures prospective exh 
itors of a splendid selection of showrooms to choose frt 
at prices which are exceedingly reasonable. Everythi 
possible for the comfort and assistance of exhibitors 
being done and a spirit of hospitality and cooperation 
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ng put into this exhibit that is bound to raise the sales 
rale of the whole industry in both buyers and sellers 
well. Preceeding the show a most intensive advertising 
publicity campaign is being carried out that will reach 
ctically all the important buyers, importers and manu- 
turers throughout the country. In addition to this per- 
| invitations will be extended to fifteen thousand buy- 
A diversity of displays is indicated that will surpass 
thing heretofore exhibited. China, glassware, pottery, 
ts, ship models, favors, in fact, every possible item 
‘be thought of in the gift line will be well represented. 
fe night of March 3, 1927, has been set aside for the 
nquet. A large attendance of this is assured due to 
| excellence of the menu to be offered if for no other 
ison. Reservations for rooms will close shortly to al- 
. the management as much time for concentration on 
‘vice arrangements for those displaying as possible. 


‘tcairn Heads Trades United Hospital Drive 


A letter of appeal that should receive the hearty coop- 
ition and support of the china and glassware trades, has 
yn sent out through the medium of the China Auxiliary 
»the United Hospital Fund of New York, of which 
vn. S. Pitcairn, head of the corporation bearing his 
yne is Chairman. 

This splendid work which is made possible to a great 
leree by contributions of the various business trades and 
»fessional auxiliaries, has during the past year been in- 
‘umental in distributing $649,475.92 to fifty-six hos- 
vals for the care of the sick poor. Of this amount $2,- 
4’ was donated by the China and Glassware Auxiliary. 
fis year it is hoped to raise a million dollars and the 
jota allotted to the trade is $5,000. 

The appeal is being sent out to assist in securing the 
fl quota. This is a most worthy charity and we feel 
“tain that this year the trade will top the allotment set 
'¢ them. 

t is quite impossible, of course, for Mr. Pitcairn to see 
dh one in the trade personally and he has to depend to 
i reat degree upon the letters to do the work of solicita- 


in. 

bus far responses have not measured up to Mr. Pit- 
‘an’s expectations and he wishes to urge through the 
“)CKERY AND GLAss JouRNAL the necessity for giving 
h matter early attention. 

Thecks should be forwarded to Wm. S. Pitcairn, 104 
Fith Ave. 


Association Officers Nominated 


Yandidates to fill the office of president, vice-president, 
“e-etary, treasurer, directors and territorial vice-presi- 
Téts of the Pottery, Glass & Brass Salesmen’s Associa- 
tia for the ensuing year were nominated at a special 
meting of the Association held at the Crockery Board of 
Tide rooms last Friday, November 19. The present 
vi:-president, Julius Rosenfeld, head of the importing 
hese of Lazarus & Rosenfeld, was nominated to fill the 
plre of the retiring president, John J. Hines, who has so 
y headed the organization for the past two years. 

} 


| 
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Thomas Smallwood, well-known salesman for Haviland 
& Abbot and always a devoted worker in the cause of the 
association is the nominee for vice-president, while L. S. 
Owen and Wm. H. De Mars the present secretary and 
treasurer, respectively, were again nominated for these 
offices which they have filled so efficiently in the past. 

Directors nominated to serve three years to take the 
places of Langley Hawthorn, Walter S. Browning and 
Wm. H. Schreiber, whose terms expire and one director 
to fill the unexpired term of two years of Thos. Small- 
wood, nominated for vice-president were, Wm. H. 
Schrieber, with Morimura Bros.; Walter S. Browning, 
buyer for Gimbel Bros.; Harry S. Clarke, with B. Tomby 
on CO. onl |. riness of John J. Hines, Inc.; Donald 
M. Miller, of Maddock & Miller; F. Calvin Demarest, of 
the CrocKERY AND GLASs JOURNAL; Edw. A. Unger, 
manufacturers’ agent representing the East Liverpool 
Potteries Co., and Howard Houston, buyer for Abraham 
& Straus, Brooklyn. 

For Territorial vice-presidents, San Francisco: Moey 
kK. Lindner, with the Dohrmann Commercial Co., Boston; 
Robert W. Corey, manufacturers’ agent, Philadelphia ; 
Thos. B. Cannon, buyer for the J. E. Caldwell Co., Mont- 
real; Robert A. May, manufacturer, East Liverpool; 
J. W. Mackey, sales manager for the Smith Phillips China 
Co., Chicago; E. M. Meder, manufacturers’ agent, Balti- 
more; A. D. Seaman, of John A. Dobbs & Co., manufac- 
turers’ agents, Toronto; Wm. Junor, wholesaler, Cleve- 
land; Thos. H. Stackpole, buyer for the May Co., Port- 
land, Oregon; Albert Jasman, buyer for Meier & Frank, 
Pittsburgh; Chas. L. Reizenstein, of C. Reizenstein’s 
Sons, Carrollton, O.; Chas. A. Weidemann, salesman for 
the Carrollton Pottery Co., Niagara Falls, N. Y.; Robert 
H. Yarwood, buyer for Bier Bros. For territorial vice- 
president at large, Harry Muirheid. 

The annual meeting for the election of officers will be 
held at the Crockery Board of Trade rooms at 10 o'clock 
on the morning of December 21. 


Changes at Crescent China Co.’s Factory 

S. I. Morley sales manager for the Crescent China Co., 
Alliance, O., resigned his position with the factory effec- 
tive November 18. He has been with the concern since 
1922. Allen Surles formerly connected with the Hope- 
well China Corp., Hopewell, Va., the D. E. McNichol 
Pottery Co., Clarksburg, W. Va., the Genesee Pottery 
Co., Chittenango, N. Y., and the Homer Laughlin China 
Co., East Liverpool, O., is a new addition to the sales 
staff of the factory. Charles F. Baker and George Stan- 
ford will continue as office and factory managers respec- 
tively. 


Libbey to Exhibit at Pittsburgh Show 

At a meeting recently held at the New York office of 
the Libbey Glass Mfg. Co., in the Fifth Avenue Building, 
it was decided that this company would exhibit at the 
Pittsburgh Show in January. Space on the seventh floor 
of the Wm. Penn Hotel consisting of two rooms have 
been engaged where the new 1927 lines and color treat- 
ments of this factory will be displayed. 


Dinnerware Manufacturers Arranging Lines 


LL dinnerware manufacturers in the local and out- 
A lying districts at this time are actively engaged in 

arranging their new 1927 lines of shapes and 
treatments, and these will be placed in the factory sample 
rooms early in December. All told, it is quite likely that 
over 100 new dinnerware treatments will be shown by 
the factories in this district, to say nothing of the treat- 
ments that are to be featured by the potteries in the out- 
lying territory. 

At least two new shapes will be shown by local manufac- 
turers for 1927 delivery. Both will be shown in an ivory 
body. All resident sample rooms of the factories propos- 
ing new shapes will have a full line of samples on display 
about the first week in January. 

While a number of new border treatments will be fea- 
tured on the 1927 dinnerware line, numerous spray and 
medallion patterns will also be included. The first samples 
showing these new treatments have been run through the 
kilns, and only occasionally are they being shown to buy- 
ers who have been visiting the district of late. 

Delivery of the new patterns will not be possible until 
late in January or February. The majority of the new 
lines will be shown in open stock, although a number of 
manufacturers have added many new exclusive treatments 
to their lines. 

The fact that only a couple of new shapes will be fea- 
tured for 1927 delivery is accounted for by the fact that 
over 20 new shapes were placed on the market by the 
different manufacturers last January. All of these have 
had a ready sale throughout the year, and of course they 
will be continued for an indefinite period. However, these 
year-old shares are to be had in new decorations for the 
forthcoming season. 


Smith-Phillips Building New Kilns 

In order that greater service can be given the trade, the 
Smith, Phillips China Co., has begun the erection of two 
additional decorating kilns. With these in operation, the 
firm will have a battery of ten decorating kilns. “We 
have had all the factory capacity necessary so far as pro- 
duction is concerned,” announced William Mackey in 
charge of sales for this factory. “With the new decorat- 
ing kilns in operation we will be in much better shape to 
speed up shipments of decorated ware.” 


Daniel Olson of Macy’s Visits Potteries 


Daniel Olson of the dinnerware department of the 
Macy Store, New York City, and Mr. Roderick, with 
the same department of the LaSalle & Koch Co., Toledo, 


Ten 


mI 


Ohio, were in the district late last week. The two we 
here for the purpose of looking over the market, andj 
the same time placed business for January and Febru) 
delivery. 


Making Price of Eight Items Announced 


Fight agreements having to do with the making price 
as many different items in dinnerware plants were | 
nounced at the conclusion of the last meeting of the We} 
ern Standing Committee, composed of representatives | 
the manufacturers and employes. These changes had} 
do with the discussions brought forward from six diff: 
ent potteries. 


oe { 


Edwin M. Knowles Co. Rearranging Samp! 


The Edwin M. Knowles China Co., will have a eo} 
plete rearrangement of its large sample room perfec’ 
before the January buying season opens. It is propo: 
to feature the 1927 patterns most prominently, and th! 
will occupy tables in the centre of the display room. | 
number of new treatments will be featured for next s) 
son on the bridge and other special sets which were brou; 
out early this year. | 


Some Plants Have Five and Half Day Wee 

While the majority of the dinnerware plants in the lo, 
district are working four and five days per week, a | 
are following a five and one-half day week. A number 
plants in neighboring districts are also working five dé 
per week. It is not likely that any of these work 
schedules will be increased during the balance of the ye 

It has been intimated that the Christmas holiday s! 
pension in some plants will extend from a week 10 1 
days, while other shops will be idle only a few days. 

A fair amount of business is being received by t 
manufacturers for January and February delivery, butt 
buyers are following the conservative policy to a greai 
or less degree. Little if any March business has be 
placed, and it is not likely specifications for such mm 
chandise will be filed until late in December and 
January. 

In a few instances some local decorating departmet 
have been working at night. Demand for decorated we 
is considered normal for the current season of the ye 
although the admission is made that a greater yolut 
could be handled. 


Name Changed to Johnson-Porter Clay Ceo 
Announcement has been received here that the name 


the Johnson-Porter Clay Co. has been changed to t 
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ndle-Porter Clay Co., with general offices at Paris, 
an. The former concern had its offices at McKenzie, 


nn. 


‘he twenty-fifth anniversary of the founding of the 
reau of Standards, of the Department of Commerce, 
} Washington, D. C., will occur next Saturday. This 
fderal organization has been of untold value to the 
samic industry of the country, and especially to the 
hmerware section. 

The anniversary event will be observed by the Bureau 
eping open house that day, and also arranging a banquet. 
lis very likely that a number of laboratory men from 
}: dinnerware plants will attend this event. For many 
ars A. VY. Bleininger, ceramic technologist for the 
»mer Laughlin China Co., was associated with the 
‘ramic Division of the Bureau of Standards, having been 
‘ated at both Washington and Pittsburgh. Dinnerware 
ynufacturers are free to admit that they owe much to 
1 efforts of the Bureau of Standards and what it has 
ne for the industry as a whole. 

i late years, however, the Bureau has proven of value 
dlarge distributors who have taken up with the Bureau 
} standardization of items in the hotel list and also cer- 
@1 items in glassware. 

Juring the open house period, an opportunity will be 
ren all guests to inspect the vast experimental facilities 
) the Bureau of Standards. 


.. T. & K. Co. to Add Many New Patterns 


\lany new patterns are to be added to the Knowles, 
lylor & Knowles Co., dinnerware lines for 1927, it was 
miounced this week by John B. McDonald, manager of 
@s. These patterns will be shown on both their white 
@ ivory dinnershapes. The majority of the new pat- 
eis have been selected, and several additional treatments 
1 now under consideration. 


. Hearn’s Drops Bonus 

ames A. Hearn & Son is the second New York store 
9announce a change in method of compensating em- 
lees. Bloomingdale recently abandoned the commission 
N bonus form of payment. 


he system at the Hearn store was known as the co- 
prative sharing plan. Every employe of the store 
hed in the profits figured on a quota basis. 

) announcing the change of system the store stated: 

~0-operative sharing ends October 30. Increase in 
rékly salary is given in its place beginning November 1 
all employes on the payroll prior to July 25, 1926.” 

1 the past employes of Hearn’s received a salary plus 
Sinission on all sales over a definite quota. Under the 
© plan an increased weekly salary will be paid with 
mil percentage of commission on all sales. The plan 
Pies to all departments except those which operate en- 
tly on commission. 


, 
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The Foundation of Busi- 


ness is Confidence— U. S. 
Chamber of Commerce, “Principles of 
Business Conduct.” 


USINESS has its code 
by which the worth of 
Picmitd tv d tal? firm is 
gauged. The vast army of 
consumers sits in judg- 
ment. 


In Minpro Spar users are 
assured of dependably ex- 
cellent quality and a whole- 
hearted subscription to rec- 
ognized principles of fair 
dealing. R & H has gained 
a favorable verdict—the 
reputation of giving satis- 
faction. 


“he 
ROESSLER & HASSLACHER CHEMICALCO. 
709 Sixth Avenue 
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GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Predict Group Buying Will Fall Off 
\LINT glass manufacturers are of the opinion that 


group buying next January will not show the ac- 

tivity that was noticeable during the last market 
season. While some effort was put forward early this 
year in this connection, some department managers then 
announced that lines that would go well in one territory 
would be frowned upon in another, and also that the local 
viewpoint should be given first consideration. 


There has been a decided growth in syndicate buying 
during the last year. New syndicates have been formed, 
and additional connections have been formed with other 
groups. Therefore the syndicate proposition next Janu- 
ary is expected to be more pronounced than in previous 
years. 


In the matter of staples, group buying may have its 
place in the glass trade, it has been explained, but when 
the matter of blown and stemware and. specialties is taken 
into consideration, an entirely different view must be 
taken of the situation. . 


Group buying is declared to have been approved in the 
buying of certain lines of merchandise, but in the matter 
of glassware and dinnerware its success remains to be 
proven out. Many buyers of glassware associated with 
group and syndicate stores have already indicated that 
mass buying of glassware in the general sense of the 
word will not prove satisfactory in their departments, and 
the manufacturers are holding the same view. “Group 
buying of tumblers in quantities may be all right, but for 
specialties, never,’ suggested one manufacturer this week. 


Retail and Jobbing Business Increases 


Both retail and jobbing interests in the Pittsburgh dis- 
trict are pleased with the increased activity in business, 
such as has developed during the last few weeks. The 
steel and coal industries have been steady, with the out- 
put of coal increasing. Small dealers in the coal districts 
are doing a far better business than even a month ago, 
while in the immediate territory there has been quite a 
lot of holiday merchandise moved. 

There has been a decided advance in the price of coal 
and wages of miners in the nonunion territories have been 
shoved up from 10 to 30 per cent, it is reported by those 
in authority. This fact alone gives this trade a larger buy- 
ing power. 

In the glass and china departments of local depart- 
ment stores, there has been a steady and upward movement 
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in staples, while inquiries for holiday goods is becc} 
more pronounced as the season advances. In son} 
these departments additional sales help has been emp} 
and this in itself indicates that heavier trade is to be | 
for. 


Bonita to Add to Plant | 


The Bonita Art Glass Co., Huntington, W. Va., he| 
nounced its intention to immediately add to its plant! 
work on additions will begin at an early date. Durin| 
summer period this interest made known its intent }| 
crease its capacity, but the early plans have been ali) 
and it is now proposed to spend about $100,000 in fa) 
extensions. | 


As this company does an exclusive decorating bus) 
its expansion program means that its lines are to bi 
tended, and that a wider distributing territory wi| 
sought. This plant was removed to Huntington, | 
its plant at Wheeling, W. Va., was destroyed by) 
The company now plans to maintain a large exhibit! 


during the January buying season. ) 


Glass Payroll Totals Millions in Year 


It was announced at Pittsburgh this week that th 
nual payroll distributed annually by the glass and pm 
interests in the Wheeling, W. Va., total millions. 
Hazel-Atlas Glass Co., with approximately 500 emp 
in the Wheeling district are paid approximately. 
000,000 annually, while the Central Glass Works 
400 employes pays out in wages about $600,000 every 
At the plant of the Warwick China Co., where abou 
men and women are employed, the annual payroll 
about $300,000. In addition to this large wage outla 
glass factories at Moundsville, Paden City, and New 
tinsville, W. Va., and at Bellaire, O., which are ii 
Wheeling district should also be taken into consider 
as large wage distributors. 


Acme Glass to Double Capacity 


The plant of the Acme Glass Co., Olean, N. Ya 
have its capacity doubled. The company is heade 
Samuel Kostin of New York City, and has been 
production of containers since it came under the pr 
management. It is proposed to double the present 0 
of this factory, which means the erection of addit 
buildings and the purchase of additional factory @ 
ment. 
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eston, W. Va., to Have Decorating Plant 
“onstruction of a new glass decorating plant at Wes- 
4 Va., adjoining the new factory of the Louie Glass 
_ was begun this week. Plans for the factory were 
wn at Clarksburg, W. Va., and work on foundations 
ow under way. The buildings will be used for the 
uction of cut and decorated glassware, and the blanks 

be obtained from the Louie Glass Co.’s factory. 
& $50,000 is to be spent upon construction work and 
ht equipment. Whether advance samples of this new 
» will be featured during the January sales period here 
| be definitely determined by the company within the 
+t few weeks. C. A. Borchert & Co. is the name under 
sch the factory will be operated. 


Toledo Glass Co. Readjusts Stock 
stockholders of the Toledo (O.) Glass Co. met a few 
s ago for the purpose of authorizing a readjustment 
ytock. The company was organized several years ago, 
‘capitalization then consisting of 1,500 shares of the 
¢ value of $100. 


Tygart Glass Co. to Take Over Plant 

\ deal has been closed whereby the former plant of 
) Pittsburgh Sheet Glass Co., Washington, Pa., is to 
taken over by the Tygart Valley Glass Co., the plant 
fwhich was located at Grafton, W. Va. Several com- 
jaities sought the Tygart Valley business after the Graf- 
) plant was destroyed by fire. After factory readjust- 
nts to suit the requirements of the new owners, the 
\shington plant will be placed in operation. The com- 
ay is headed by Edward C. Stewart. Over 200 people 
rto be employed, and it may follow that operations will 
ein on or about the first of the year. 


?roduction Schedules Being Maintained 
‘roduction schedules in all flint glass factories in the 
‘state district are being well maintained. Although the 
ux of holiday merchandise has been shipped, some goods 
t still being packed for the general trade. Goods for 
auary and February requirements are now being speci- 
@ by some buyers, and this merchandise is being sought 
0 the special sales that will be featured during those 
Ww months. 

olored glassware is still in rather active demand, and 
tiucers do say that this line will be featured more ac- 
My than ever during the January market season. Crys- 
alware is in seasonable demand, and the entire market 
$ rm at prevailing prices. 


The Leipzig Trade Fair 


he products of Germany’s crockery and glassware in- 
Mries are again filling their old position in world mar- 
€. For a generation and more, German products in 
Mi field were familiar throughout the United States. 
Jing the war, and for some time thereafter, production 
aged for obvious reasons. The industries suffered from 
a¢ of capital to keep the machinery of production abreast 
vi. the times. ’ 
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Illustrating our 1808/84”, also 14” Mould 
Crackled Plate made in Crystal, Green or 
Amber. A big seller. 


Westmoreland Glass Co. 


Grapeville, Pa. 
Manufachurers of 


High Grade Glassware, Plain Cut and Decorated 
For Gift Shops, Florists and Table Use 


Representatives 
NEW YORK 
H.2Ge Gray, Co:; 
200 Fifth Avenue 
BOSTON 
Hem bemocmhl a ban Hunt: 
41 Pearl Street 
Traveling Representatives 
R. B. Reineck, Wied 
ES Nate 643 S. Olive St. 
R. A. Keel, SEATTLE, WASH. 
4439 Greenview Avenue Himmelstern Bros., 
CHICAGO Terminal Sales Bldg, 
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The skill of thousands of German workmen in these 
industries, however, merely lay dormant. The factories 
and the workmen which once supplied world markets with 
fine glass and crockery have been brought up-to-date, and 
their output is larger and more characteristic than ever 
before. The comparative cheapness of German labor 
makes it possible for her to compete with the prices of 
other countries, notably America. 

The remarkable strides made by these industries of late 
in Germany have been demonstrated by the exhibits in 
the Leipzig Fairs. The official reports show that more 
than 300 exhibits representing every phase of the crock- 
ery and glassware industries were included at the last 
Fair. American buyers who have returned from Leipzig 
-enort that the German industries, as indicated by the ex- 
hibits, are in a healthy condition. The skill of the Ger- 
man designers, which was favorably known long before 
It is noticeable that 
Germany has borrowed American methods of mass _ pro- 
duction. 


the war, is very much in evidence. 


The Leipzig Fair according to official reports is reg- 
ularly attended by about 150,000 buyers from more than 
forty countries. It is obvious that manufacturers and 
buyers throughout Europe find the Fair highly profitable, 
and that American business men will find this a great 
opportunity to form European connections. The Leipzig 
Spring Fair will be held from March 6 to 12th, 1927. 
Information concerning exhibition space and any other de- 
tails may be obtained from the Leipzig Trade Fair, Inc., 
630 Fifth Avenue, New York. 
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Gimbels Dedicate Philadelphia Store 


Governor Nellie Tayloe Ross of Wyoming | 
Takes Active Part in Impressive Ceremonies | | 
—Career of Founder an Interesting One 


Jewish youth of eighteen years, practically penni- 

less, stepped: off a boat in New Orleans just 
ninety years ago and forthwith cast about him 
for the job which was to be the starting point in his 
career in the new world. 


“His name was Adam Gimbel.* ‘He was a sturdy youth, 
used to hard work and willing to take the first job that 
presented a means of livelihood. At that time he had 
net yet decided upon a car eer, but she realized he needed 
capital if he was to set himself" a a business of his own 
and hé saved ‘his small earnings, =" "ob. 


Within’ a’ few months hé had savé though to purchase 
an oilcloth pack and a small store of household necessi- 
ties—buttons, shoestrings, cotton and linen and lace— 
and he set off up+the Mississippi to peddle his goods. 
Adam Gimbel had started his career as a merchant. 


For seven years he trudged up and down through the 
villages and farms along the river. He prospered in a 
small way and at the end of those seven years he had 
accumulated enough money to purchasesa store of his own. 

He chose Vincennes, Indiana, as the site for this new 
store because at that time it was capital of the northwest 
territory and seemed to be the most promising town in 
the West. Chicago had been laid out as a town only 
twelve years before and was relatively unimportant. 

Adam Gimbel’s first store was really a trading post. 
He accepted farm produce and furs for his canned goods 
and cotton, and was not only the proprietor but the entire 
sales force as well. 


It was 84 years ago that that first store was founded. 
On Monday of this week the sons and grandsons and 
great grandsons of Adam Gimbel dedicated the largest 
department store in the world—the New Gimbel Building 
at Ninth and Chestnut Streets, Philadelphia. 


Adam Gimbel did not live to see his little frame em- 
porium in Vincennes expand into the largest dry goods 
store in the world, but he did live to see it grow into large 
establishments in Milwaukee and Philadelphia. 

He fathered fourteen children—ten sons and_ four 
daughters—and then adopted another son to aid in carry- 
ing on the project he started. Three of the sons died in 
infancy. All of the others followed in their father’s foot- 
steps and entered the business. Today they have the 
exclusive control of the store, and acquired one of the 
largest fortunes in America. 

There are now five sons and nine grandsons in the 
organization. The former are: Isaac, Louis S., Ellis A., 
Charles and Daniel. The grandsons are Bernard F.,, 
Frederick, Adam, Charles, Ellis A. Jr., Lee Adam, Rich- 
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ard, Benedict Jr., and Oscar Greenwald. The tenth m) 
ber of the firm is Nathan Hamburger Jr., son of l 
orphan boy Adam Gimbel adopted. 


Monday, November 22, the latest addition to the Gin} 
group of stores was dedicated to women in an addi, 
made by Governor Nellie Tayloe Ross f Wym) 
This new building is at Chestnut and Ninth Streets, || 
when completed and.-ready for occupancy, will pres) 
the largest floor space in the world to be used for a 
partment store. 


h 
The departments in the old building | 
moving into the new store as fast as the floors are re. 
for them. 

A far cry this—from a business of $25 a week in \ 
cennes, (when crops were good), to a $150,000,000 anr| 
business, and from a little shack on the frontier ti 
twelve story building with two subway stores on | 
busiest corner of a metropolis. . | 

The reception of Governor Nellie Tayloe Ross of V 
oming, at Philadelphia Monday, November 22nd, to dk 
cate the New Gimbel Store Building at Chestnut ; 
Ninth Streets, proved most successful. | 


The first woman governor of any state received ome 
the most impressive and cordial welcomes accorded ¢ 
of the scores of famous personages who have visited Pp 
adelphia this year. | 

The Governor's train arrived at the Broad Street : 
tion at noon. Mayor and Mrs. W, Freeland Kendt 
greeted the distinguished guest and party upon her 
rival at the station. Accompanying the Mayor was ! 
and Mrs. Ellis A. Gimbel, who are to be the Govern 
hosts during her visit here, and Mrs. Montrose Grah 
Tull and the Executive committee of the Philadelp 
Federation of Woman’s Clubs and Allied Organizatic 
which entertained Governor Ross at Luncheon in the N 
Gimbel Store Building following the outdoor dedicat 
ceremonies. 


The Executive Committee was composed of Mrs. I 
dolph Blankenburg, Mrs. William Leverett, Mrs. Wes 
Lesher Blitho, Mrs. John L. Gregory, Mrs. John Hat 
Cross, Mrs. George D. Feidt, Mrs. Harold B. Moitleme 
Mrs. Benjamin F. Richardson. 


Governor Ross payed her official call to the city of Pl 
adelphia by calling on Mayor Kendrick at City Hall 
Tuesday, November 23rd, 
Sesqui. 


which was Wyoming day at! 


The The welcoming party and Governor Ross Wi 
accompanied from the Broad Street Station to the N 
Gimbel Store Building by the Police Motorcycle Cor 


(Continued on next page) 
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day will pass a procession that will bring joy to 


LONG the principal streets of the city next Thurs- 


the hearts of the children. 

Such mundane things as turkeys, pumpkin pie and cran- 
erry sauce will be forgotten, for what child ever had 
‘me to eat when his imagination was being tantalizezd with 
ach entrancing objects as clowns and camels, to say 
othing of a flesh and blood Santa Claus? 


According to the calendar it may be somewhat early 
or Santa Claus to make his appearance. But were the 
aildren consulted he would be on hand every day of the 
ear. So to the youngsters of the city there will be 
othing untoward in the sight of white fur, riding down 
iroad Street behind his team of prancing reindeer. His 
rrival on Thanksgiving Day will only confirm their be- 
ef that the world is a glorious place in which all sorts of 
wely things are likely to happen all the time. | 


But Santa Claus, despite his fame, will be only one 
{ the many features that will hold the youngsters pop- 
yed as they view the second annual Thanksgiving Day 
arade of Gimbel Brothers. Starting on the Parkway, 
ear the new library, the entrancing procession will make 
's way to Broad, mining down Broad to Christian, then 
ack to Chestnut, down Chestnut to Ninth, and then to 
Market and into Gimbel’s toyland. 


Like the Pied Piper of Hamelin, the parade will twine 
hrough the city, with thousands of eager children in 
‘s wake. All the dreams and fancies of a child will take 
hape in the procession. 

“Uncle Wip” will lead the parade and will be master 
f ceremonies in Toyland. In the procession will be 
wenty bands, with every possible kind of instrument that 
vas ever conceived. There will even be a harmonica band, 
0 Say nothing of the music that will find a place in the 
varade. There will be a monkey cage with positions 
eversed—the trainer will be inside and the monkey out. 
famels will lope along to the strains of jazz. Acrobats 
vill leap from one float to the other and gay, painted 
lowns will “wise-crack” along the line. 

Fourteen fairy tales will come to life on as many floats. 
Nid King Cole, who was uch a “merry, old soul,” will 
€ seen in all his cheerful ruddiness ; the “old woman whe 
ved in a shoe” will be seen in pursuit of some of her 
any children; the “Sleeping Beauty” and “Little Red 
tiding Hood” will vie for favor with the children; while 
Little Jack Horner” will try to arouse envy in their 
earts by eating a “piece of pie.” 
| Noah’s Ark will be borne along. Three stories high 
© will be, with countless windows and at ev ery window an 
‘nimal will be peering out to wink roguishly at the ctl 
fren. A slinky, silky caterpillar, one block long, will 
Wists its way through the streets, emitting frightfu! 
norts as it tries vainly to catch up with the midget fire 
partment that is chugging on ahead. Indians and cow- 
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boys will be present in realistic attire. There will be 
little girls dressed in the costumes of all nations, with 
little Dutch boys clattering along noisily in heir wooden 
shoes. 

And then when the parade is all over, the children will 
be the guests of “Uncle Wip” in Toyland and have the 
opportunity of meeting Santa Claus—to say nothing of 
the animals and clowns and all the other residents of 
Toyland. 


Gimbel’s Philadelphia Opening 
(Continued from preceding page) 


a platoon of mounted police, the Police Band and the 
Second City Troop, which is Company C of the 103rd 
Cavalry, National Guard.. The Gimbel Color Guard oi 
180 flags also acted as escort. 

The line of march was from the Broad Street Station 
down Broad to Chestnut Street. Down Chestnut to Ninth 
Street to the Reviewing stand. 

Mayor Kendrick acted as master of ceremonies at the 
dedicatory services which began outside the store at the 
corner of Chestnut and Ninth Streets, and were com- 
pleted inside the great Arcade on Chestnut Street with 
the unveiling of a bronze tablet executed by Victor Frisch, 
pupil and protege of the great Rodin, who has taken out 
his first citizenship papers and lives in New York City. 

The Governor unveiled the tablet and said a few words, 
but her dedicatory speech was made later at the luncheon. 

The ceremonies outside consisted of a presentation of 
flowers to Governor Ross by little Roger Gimbel, son of 
Richard, and the presentation of a jewel by Benedict 
Gimbel 3rd, son of Benedict Jr. The Governor reviewed 
the troops and then descended the stairs of the reviewing 
stand to chisel the date of the dedication in the cornerstone. 
Bruce Gimbel, son of Bernard F. Gimbel of New York 
City, the oldest member of the fourth generation of the 
American branch of the Gimbel family, assisted the Gov- 
ernor. 

A flag presentation followed. Governor Ross presented 
to the Gimbel Color Guard a Wyoming State flag and 
Mayor Kendrick presented a Citv flag. Mr. Charles 
Gimbel will receive the flags. 


Form “American Dept. Stores Corp.” 
The American Department Stores Corporation filed a 
charter here recently with the State Department. The 
company is to be capitalized at $26,500,000 with 10,000 
preferred shares of $100 par value amounting to $1,000.- 
000; 30,000 shares of second preferred, $100 par value, 
or $3,000,000 and 225 shares of no par common stock. 
Papers were filed by the Corporation Trust Company 
of America and incorporators given as A. L. Miller, Al- 
fred Davis and T. L. Croteau, of Wilmington, Del. 
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Color No Trade-mark, Commissioner Rules 


Mere color, or the use of it on an article of merchan- 
dise in a given fashion for purposes of identifying the 
article as the product of its manufacturer, does not and 
cannot constitute a trade-mark, in the view of the Com- 
missioner of Patents, who recently handed down a de- 
cision adverse to the claims of the A. & J. Manufacturing 
Company in its contest with the Turner & Seymour Manu- 
facturing Company over the right to color the handles of 
teapots, egg-beaters and other kitchenware blue. 

The full text of the Commissioner’s decision follows: 


This is an appeal by the applicant, the Turner & Sey- 
mour Manufacturing Company, from the decision of the 
acting examiner of trade-marks granting the motion of 
registrant, the A. & J. Manufacturing Company, to dis- 
solve the above-entitled interference. 

The registrant moved to dissolve the interference on the 
grounds: 

1. That no interference in law or fact exists between 
the trade-mark of the A. & J. Manufacturing Company, 
No. 202467, registered August 25, 1925, which consists 
in coloring blue the free ends or tips of handles of tools 
and utensils, and particularly egg-beaters and can-openers, 
atid the purported trade-mark of the Turner & Seymour 
Manufacturing Company, covered by application for reg- 
istration, Serial No. 218585, published January 12, 1926, 
said to consist in coloring blue the grip portions or han- 
dles of egg-beaters and can-openers—kitchen utensils. 
The said registered trade-mark of the A. & J. Company 
is for kitchen and household tools and utensils, to wit: 
Cake-turners, spatulas, potato-mashers, knives, ice-picks, 
kitchen forks, apple-corers can-openers, kitchen trowels, 
egg-beaters and various types of kitchen spoons and ladles, 
including strainer spoons, batter spoons, basting spoons, 
stirring spoons and plain and strainer ladles. The pur- 
ported trade-mark of the Turner & Seymour Companv 
consists in painting blue the whole of the handles of egg- 
beaters and can-openers. 

2. That the purported trade-mark of the Turner & 
Seymour Company, consisting in painting blue the whole 
of the handles of egg-beaters and can-openers is not, in 
fact, a trade-mark. Registration thereof should not be 
accorded. The Turner & Seymour Company obviously 
is attempting to appropriate as a trade-mark mere color 
which is common for a large number of kitchen utensils. 
It 1s not lawful to appropriate mere color as a trade-mark. 

The acting examiner of trade-marks dissolved the inter- 
ference on the ground that the marks are not confusingly 
similar. 

As to the second ground of the motion, viz, that the 
purported trade-mark of the Turner & Seymour Com- 
pany, consisting in painting blue the whole of the handles 
of egg-beaters and can-openers, is not, in fact, a trade- 
mark, the acting examiner expressed a doubt as to the 
registrability of said mark, but did not decide the question, 
stating that since, in his opinion, no confusion would fol- 
low the concurrent use of the two marks, it became un- 
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necessary in this proceeding to decide the second grou 
of the motion. | 

Whether the two marks are substantially identical or 
nearly resemble each other as to be likely to cause co 
fusion or mistake in the mind of the public can be asce. 
tained only by a comparison of the essential characteristi 
or dominant features of each with those of the other. 


The registrant’s mark, as specifically disclosed in f 
registration No. 202467 consists in coloring blue the fr. 
ends of handles for kitchen and household tools or unte 
sils, the major portion of said handles being colored whit 
It is the contrast between the two colors that constitut, 
the distinctive characteristic of the registrant’s mark. | 
is stated in the registration that no claim is made to fl. 


representation of a handle per se. 


The applicant for registration originally stated that i 
trade-mark “consists in coloring the handle of the eg, 
beater kitchen blue, the frame supporting the handle beit 
nickel, no claim being made to the representation of th 
egg-beater apart from the trade-mark as shown.” Th 
description has been amended to state that the trade-mai 
consists in coloring the grip portions of the handle kitche 
blue. 


In the applicant’s mark the handle is not provided wit 
contrasting colors to catch the eye or attract the attentic 
of the purchasing members of the public. 

In view of the above, it must be held that the tw) 
marks are not identical; also that they do not so near! 
resemble each other as to be likely to cause confusion ¢ 
mistake in the public mind. | 


The second ground of the motion is material to th 
question at issue, and should be decided. If the appl 
cant’s mark is not registrable, the interference should 
dissolved, as the only question presented for decision ina 
interference proceeding involving a registered mark an 
an application for registration is the right of the applicat 
to register his mark. 

The applicant’s mark, consisting in coloring the gri 
portions of handles kitchen blue, is not registrable in vie) 
of the authorities cited by the registrant in its brief. A 
handles of household tools and kitchen utensils are neces 
sarily characterized by some color or colors. 


Kitchen blue is not more distinctive that any othe 


color that may be selected for the handles of articles 0 


trade. No man should be given a monopoly of color alon 
as a trade-mark. When it is “impressed in a particula 
design, as a circle, square, triangle, a cross or a star, 
it may constitute a valid trade-mark (A. Leschen & Sor 
Company vs. Broderick & Bascom Rope Company, 20 
U. S. 167). But standing alone or applied to articles ¢ 
commerce in the usual way, it fails of distinctiveness an 
is otherwise devoid of the essential attributes of the sul 
ject matter of a valid trade-mark. 


The decision of the acting examiner of trade-marks dis 
solving this interference is affirmed. 


Retailers Fear Waning Spirit of 
Christmas 


Tf Christmas business is to continue and if this business 
; to mean as much to the volume of general trade as in 
ears past, the waning Christmas spirit of the public will 
ave to be bolstered up and kept alive—it will have to be 
roperly nourished and revived. 

' This was the consensus of opinion of the leading ad- 
ertising light of the city and the members of the Retail 
Jerchants Association who were gathered at a meeting 
nd luncheon at the Cincinnati Club by Lynn Revenaugh, 
ecretary of the association. Plans for bolstering up 
ae holiday spirit of the public of Cincinnati had been 
iscussed for several months, but nothing concrete had 
een planned. Mr. Revenaugh called this meeting in 
rder to put the situation squarely before the leaders of 
he retail business of the city and to point out to them 
hat some thing had to be done to keep Christmas business 
a Cincinnati and to really outline some plan or plans for 
irging the public to shop early and to do the nrajor part of 
heir buying before December 15. 

The “shop early” campaigns of former years had been 
nore or less overdone, Mr. Revenaugh explained, by the 
nerchants themselves. The results, when the campaigns 
vere first put on several years ago, were very good. 
stores, however, killed their own game by cutting prices on 
egular merchandise that customers had bought earlier 
n the month while under the influence of the “shop early” 
ampaigns. Of course this could not go on year after 
‘ear and the public has become wise to the tactics of the 
nerchants and the majority of the buyers therefore wait 
intil a week or so before Christmas for the general re- 
luction of prices that has followed. This ‘‘shop early” cry, 
herefore, is not having the desired effect on the public 
nd business up to December 15 or around that dates is 
isually flat. The “shop early’’ posters and newspaper 
yublicity will continue this year as formerly, but the mer- 
hants will have to awake the Christmas consciousness on 
he part of the public in other directions and in some 
lifferent way, Mr. Revenaugh stated. 

What other cities have done to build up the holiday 
pirit and start shopping earlier than ustral was touched 
ipon by Mr. Revenaugh in his presentation of the sub- 
ect. The parade idea of Kansas City, Detroit and Phila- 
lelphia, the activity of the newspapers in going to the 
*xpense of buying reindeer and fostering parades and 
landling large floats for the public’s observation were 
ointed out. What Dayton, Springfield and Columbus 
ire to do this year to get the holiday business started 
arly was also explained and the plans of these cities in the 
‘icinity of Cincinnati were given the advertising men and 
merchants in detail. The parade idea that Mr. Revenaugh 
ind his association had “up their sleeves” for the coming 
1oliday season was mentioned at this meeting and also 
he reason why it had to be abandoned—due to a city 
rdinance prohibiting parades during business hours. 

The following plans were outlined for the purpose of 
wakening the Christmas spirit of Cincinmatians and the 
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buyers of the Cincinnati territory in order to get more 
business right after Thanksgiving and before De- 
cember 15. 

First. The unveiling of all holiday windows of the 
Cincinnati stores showing holiday merchandise at a stated 
time, to be advertised by the stores and given publicity by 
the newspapers of the city. Special announcements may 
also be sent to customers of the stores inviting them to 
see the unveiling of the windows. 

Second. Use of special electrical displays for these 
windows and special holiday effects. 

Third. Decorating all buildings—interior and ex- 
terior—in a big way. 

Fourth. Flooding the main streets of the city with 
high-powered lights, so that the downtown section at least 
will be the “bright white way” during the holiday season. 

Fifth. Obtain well-known church choirs or the choirs 
of well-known organizations to render Christmas carols 
and holiday songs at certain times during the month of 
December, with amplifiers to carry the music to the wait- 
ing crowds. 

Sixth. Decoration of Fountain Square in such a way 
that the public will constantly be reminded of the Christ- 
mas holidays. This display could be permanent during 
the month of December. 

That an offer by the Retail Merchants Association of 
a first prize of $500 for display of holiday merchandise 
would stimulate interest was suggested by Mr. Revenaugh. 
Smaller prizes would also be given in order to add zest 
to the competition. The theatres and the hotels have also 
promised their aid in a material way on the decorations 
for Fountain Square and the downtown streets. 

After Mr. Revenaugh’s talk a thorough discussion took 
place. All the advertising men and merchants thoroughly 
approved of the entire plan and the date for starting activ- 
ities and unveiling of windows was set for November 29, 
immediately after the Thanksgiving holiday. Harry 
Blaney, advertising manager of Rollman & Sons Com- 
pany, made a plea for the merchants to co-operate in 
every way to put over the holiday spirit idea in Cincinnati. 

“There has been a let-down in holiday business and in 
holiday spirit due to the retailers nearly throttling each 
other for this business,” stated Mr. Blaney. “It is now 
time for the merchants really to get together and do some- 
thing to build up this sinking holiday spirit of the public. 
It will live or die according to our actions. The right 
kind of promotion will build this spirit anew,” said Mr. 
Blaney in part. 


HOW LONG HAVE YOU BEEN IN THE 
TRADE? 


The CROCKERY AND GLASS JOURNAL will 
pay $5.00 for the photograph and brief history of the 
career of the oldest man connected with the Crockery, 
Glass and Lamps trade. Write your reply on one side 
of paper and enclose good clear photograph or snap- 
shot. Contest closes December Ist. 
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Memories 
are treasured things 


and any one of the numbers in 
this assortment will be cher- 
ished by the buyer or the one 
who receives it as a gift. 


A Real Gift Shop Line 


Candy Jars and Bon Bons; 


’ 


“RORGET-ME-NOT’ 
DECORATION . | 
ON | 

Licut GREEN © 
SATIN FINISHED 
GLASS Smoking and Dresser Sets; 
Candleholders, Vases and Bas- 
kets; are some of the numbers 


ate 284 ; i i i 
Plate 284 in this attractive decoration— 


shows the line: 


fe, aL sold in assortments and singly. 
IRS 


——— 


Eats satel ana 


NO. 330—5 IN. 
LOW-FOOT BON BON 


_. United States Glass Company 


PITTSBURGH, PA. 
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Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 


nected with the trade. i Illustrating our No. 40 line. A very lovely spiral flute, re- 
: producing in a delightful manner the early Colonial. Made 

" : ( in sparkling crystal, green, also a combination of amber and 
Price $2.00 Per Copy ot bel of the most popular lines we have ever 


Complete line, including many novelties. 
Representatives 
New York Boston Chicago 
Paul Joseph, Murt Wallace, F. T. Renshaw 
200 Fifth Avenue 157 Summer St. 30 E. Randoiph St. 
Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Convenient Pocket Size. 


\ 


Factory Representative 


Demarest Publications, tv. et 


SD Pr Ma. 


Publishers 


| 45 East 17th St. New York Phe Duncan & Miller Glass Co. 


’ Washington, Pa. 
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ig Business Leaders Aiding Arbitration 


HE American Arbitration Association announces 

the enlistment of two thousand business leaders to 

the ranks of its active workers. They represent 
eery branch of industry and commercial enterprise in the 
inited States. Immediate and inexpensive settlement of 
de disputes is assured in every business community in 
fe country through the increased facilities of the As- 
Iciation. It is prepared to furnish arbitrators, rules of 
pocedure and prompt decisions anywhere in America. 
nis announcement was made at the annual meeting and 
ection of officers of the Association held here today. 


The list of officers and directors chosen reflects the 
ition-wide character of the organization. Anson W. 
lirchard, vice-chairman of the Board of the General Elec- 
ic Company, was elected president. The other officers 
ge: Vice-Presidents, Andrew Adie, Boston; Samuel Rea, 
hiladelphia ; Franklin Simon, New York; William 
Sroule, San Francisco; Harold E. Emmons, Detroit; 
Hiius Rosenwald, Chicago; Robert Goodwyn Rhett, 
@arleston; Frances Kellor, New York; Chairman of 
e Board, Lucius R. Eastman; Vice-Chairman of the 
yard, Felix M. Warburg; Treasurer, Samuel McRob- 
és; Secretary of the Board, James H. Post. 


‘The 80 members of the Board of Directors are repre- 
tative of every geographical section of the United 
‘ates and of every branch of business activity in the coun- 
f They are: Andrew Adie, Helen Astor, Jules S. 
fiche, WW. J. L. Banhan, Charles L. Bernheimer, Willis 
a Archibald Bowman, Frederick Brown, James 
“own, Anson W. Burchard, Henry Ives Cobb, C. Frank 
awford, Lincoln Cromwell, Richard C. Curtis, Eliza- 
ith Cutting, J. Winter Davis, Kenneth Dayton, William 
_ DeBost, Gano Dunn, Lucius R. Eastman, Frederick 
F Ecker, Charles G. Edwards, Harold E. Emmons, Ben 
Fdman, John H. Fahey, A. Lincoln Filene, John R. Fow- 
ke, Michael Friedsam, James W. Gerard, Julian Gold- 
mn, Moses H. Grossman, Charles L. Guy, Charles T. 
(vynne, Will H. Hays, August Heckscher, Charles E. 
itman, Charles Evans Hughes, Edward N. Hurley, 
¢rmann Irion, Huger W. Jervey, William B. Joyce, Fran- 
es Kellor, Frederic Kernochan, William E. Knox, Alvin 
\. Krech, Henry Goddard Leach, Samuel McRoberts, 
EJ. Mehren, John L. Merrill, Arthur A. Mayer, Robert 
F Montgomery, John B. Niven, James A, O’Gorman, 
bmer S. Pace, Thomas B. Paton, Ramsey Peugnet, H. 
bart Porter, James H. Post, Roscoe Pound, David H. 
eAlpin Pyle, Samuel Rea, William C. Redfield, Robert 
odwyn Rhett, Charles T. Root, Julius Rosenwald, 
on E. Rousmaniere, David A. Schulte, Charles M. 
nwab, Charles B. Seger, Finley J. Shepard, Franklin 
mon, Frank H. Sommer, William Sproule, Alfred P. 
om, Arthur S. Tompkins, Paul M. Warbourg, William 
Wilcox, Benjamin Winter, B. H. Wunder and Owen 
Young. 


N accepting the presidency Mr. Buchard said: 
This body has spent the better part of a year bringing 


together a body of two thousand men to carry forward 
this work. We have carried on a nation-wide and a world- 
wide inquiry into the best way to make the United States 
the leader in commercial peace and the exponent of good- 
will in trade relations. 

“We have the men, we have the plans, we have the 
organization, and we invite every trade organization leader 
and every producer, every wholesaler, retailer and carrier 
from the Atlantic to the Pacific, and from the Southern 
to the Northern borders to unite with us in building this 
structure of arbitration in American domestic trade and 
in foreign trade and thus put a solid foundation under 
world peace.” 

The comprehensive plans of the Association are made 
possible through 243 trade organizations, chambers of 
commerce, boards of trade and other commercial bodies 
which have affiliated with the Association. These include 
American Association of Woolen and Worsted Manufac- 
turers, American Bottlers of Carbonated Beverages, 
American Construction Council; American Cotton Waste 
Exchange; American Exporters and Importers Associa- 
tion; American Fruit and Vegetable Shippers Associa- 
tion; American Paper and Pulp Association; American 
Spice Trade Association, Associated Dress Industries of 
America, Associated Fur Manufacturers, Automotive 
Equipment Association, Automotive Manufacturers As- 
sociation, Cocoa Merchants Association, Common Brick 
Manufacturers Association of America, Eastern Supply 
Association, Interstate Cotton Seed Crushers Association, 
Joint Conference of Standard Construction Contracts, 
Silk Association of America, American Wholesale Coal 
Association, National Wholesale Grocers Association, Na- 
tional Jewelers Board of Trade, National Hay Associa- 
tion, Inc., National Petroleum Marketers Association, Na- 
tional Boot and Shoe Manufacturers Association, National 
Wholesale Lumber Association, United Women’s \Vear 
League of America, Wholesale Dress Manufacturers As- 
sociation, Inc., and hundreds of others. 


These organizations have united with the American 
Arbitration Association in an effective scheme to make 
the United States a vast domain of commercial peace, 
an example to the world of unity, harmony and economy 
in every-day business relations. 


Behind this movement fraught with world-wide conse- 
quences are the great industrial and financial leaders of the 
United States. The new head of the Association, Anson 
W. Burchard is one of the great leaders in the electrical 
organization of the age. The electrical industry touches 
upon almost every other industry and is rapidly extending 
its influence throughout the world. Electricity is, perhaps, 
the greatest force yet harnessed by man. The men con- 
trolling its development are behind commercial arbitra- 
tion; are promoting it on economic grounds. 

Mr. Rea, formerly head of the Pennsylvania Railroad 
Co., and William Sproule, President of the Southern 
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Santa Puts in First Appearance of Season 


“Santa” put in his first appearance of the year in most 
of Chicago’s toy departments last Saturday. This is usu- 
ally the signal for the beginning of the annual holiday 
rush. State Street stores were crowded as they have not 
been for several months, and shoppers not only flooded 
the toy departments, but naturally scatter through all de- 
partments of the stores. Buyers of china, glass, lamps 
and art goods are expecting a record breaking Holiday 
buying season during the coming thirty days. For several 
years past Chicago shoppers have consistently increased 
the total of their Holiday purchases and there is nothing 
to indicate that the increase will not continue at least this 
year. 


According to H. F. Rawil, president of the Christmas 
Savings Club, to which most of the banks are supporting 
members, the depositors of the country will draw $398,- 
268,000 from 7,700 banks during the next two weeks. 
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Ready for Shipment— 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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There are a total of 7,800,000 people in the country wh 
have taken up this method of saving for their Christm) 
buying. All of this money, or almost all of it will 
poured into the pockets of the retailers between this tir 
and Christmas. As the average distribution will be $ 
per person there is little likelihood that the money will | 


used for investments instead of buying of gifts. 


That the retailers are in fairly good shape for the coi} 
ing rush of buying is seen in the weekly report of Ma 
shall Field & Co. for last week, when it stated that {| 
wholesale distribution of merchandise was below the toi! 
of last year for the corresponding week and also slight) 
less than the previous week. | 


Henkel & Best Co., lighting fixture and lamp man 
facturing and designing company of Chicago have 1| 
ceived the contract assigning them to equip New York 
latest and largest theatre, The Paramount, designing ai| 
installing all of the lighting fixtures. The Famous Pla. 
ers-Lasky Corporation is the owner of the new project | 
New York City. | 


The Broderick Furniture Co., 16th and Third Aw 
Moline, Hl., was incorporated recently with a capital sto: 
of $10,000. The owners are M. H. Rosenthal, W. | 
Broderick, and H. W. Barsel. 


Ralph B. Kraetsch, secretary-treasurer of W. C. Owe 
Inc., 17 N. Wabash Ave., Chicago, Ill., returned from 
business trip east this week. He reports having made a 
rangements for a number of new lines for his organiz 
tion to represent in Chicago during the coming year cor 
mencing January, 1927. W. C. Owen, Inc., has recent 
added to their extensive showing of Catalonian Glasswa 
in reproduction of old Spanish models of vases, pitcher 
plates and other items. Buyers who have seen this Ii 
predict a great demand for it will be made throughout tl 
country as it is entirely new and appealing of charactt 
ranging in price from $4 to $30 per dozen. 


Spiegels new Uptown Furniture Store which Wi 
opened to the public on Nov. 6 has attracted much atte 
tion as a neighborhood furniture house. An ideal locati¢ 
was used for this store, being in the heart of a thick 
populated district and in one of Chicago’s busy outlytt 
business sections. Lamps will be featured in a sepat@ 
section and will also be scattered through the furnittt 
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WHAT TO BUY 
\ND WHERE TC 
suY IT IN — 


FOSTORIA GLASS CO. 
‘hicago Display, 806-7-8 Masonic 
Temple 
Gaseware, ek yom 


Cuttings 
nd Iridescent. Central 3497 


‘HESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBRING, President 
¥. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 


hone: Superior 4100 


for rates. 
Room 980 


CHICAGO 


EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. 


Phone: Central 3236 


This ‘‘card’’ can be made to yield 
big dividends. Phone Wabash 0860 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 


Pope Gosser China Co. Seneca Glass Co. 


Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CoO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


slays to enhance the beauty of the merchandise shown. 
lssware and dinnerware are also carried in a limited 
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fartin Simpson of Lewis H. Simpson & Co. reports 
«continuation of the popularity for rose colored glass- 
ge in stemware and salad sets, as well as boudoir arti- 
¢ which came to the fore early last Spring when the 
* and delicate color was introduced through one of the 
43 represented in Chicago by the Simpson organization. 


he Davis Co., operators of the large popular priced 
ais Store, have concentrated their entire houseware de- 
ment in their New Wabash Avenue Annex, which is 
mected with the main state street store by a covered 
uage. In this section are to be found Washing Ma- 


chines, Ranges, Kitchen Cabinets, Refrigerators, Electrical 
Household Appliances, Paints and Hardware. 


A. L. Kreismint, salesman, who has been with George 
Turner, factory representative in his Chicago display 
rooms, 17 N. Wabash Ave., has become associated with 
Heinrich & Winterling, Inc., importers, located at 49 
W.. 23rd Street, New York City. For the time being 
Mr. Kreistmint will be in the New York display of this 
company. 


George Turner, factory representative with display at 
17 N. Wabash Ave., Chicago, returned last week from 
his last road trip of the year. Mr. Turner found the trade 
active in Cleveland and other points east of Chicago where 
he called on the trade. 


Metropolitan Issues Booklet 


hhe functions of the industrial traffic manager, the 
irmation he requires, his value to a company, and his 
a2 in an organization are all discussed in the fourth 
8siness Organization” leaflet issued by the Policyhold- 
s Service Bureau of the Metropolitan Life Insurance 
Xpany. In the first part of this leaflet appears an or- 
nization chart of a typical centralized type of traffic 
— and a description is allotted to the duties of 
erafhic manager, his assistant, chief clerk and all of the 
ir persons under the traffic manager. 

ve second part of “The Industrial Traffic Manager”’ 
¢voted to information for this executive, including in- 
tation from within the company and from without. 
ne third part of the report is given over to the value of 
raffic manager and the fourth part, to his place in an 
nization. 

lis study, as is the case with all Policyholders’ Service 
‘au publications, was issued at the request of group 


insurance policyholders but a few copies are available to 
outside organizations interested in the traffic manager. 
They may be secured from the Policyholders’ Service 
Bureau, Metropolitan Life Insurance Company, 1 Madi- 
son Avenue, New York City. 


Oldest Lighting Fixtures Firms Reorganizes 


Following the death of the late Elias Whitney, for the 
past 22 years proprietor of E. P. Gleason Mfg. Co., 37-39 
Murray Street, New York, the business has been com- 
pletely reorganized and incorporated. The new firm will 
be known as E. P. Gleason Mfg. Co., Incorporated. 

FE. P,. Gleason Mfg. Co. was one of the first American 
business houses to. introduce lighting fixtures with the 
advent of artificial gas, and is today probably the oldest 
in the field. It is one of the few original lighting fixture 
firms still doing business today. It was established by 
E. P. Gleason in 1851, at 135 Mercer Street, New York. 
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ONE COMPLETE DINNER SERVICE 
“SUPERIOR”’ 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 


HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East West 


ROY E. HENDERSON 
President 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glend ere: Ser pewter os trates ©: fancy 
Highland Serene, o's ae, oe plain 
Pilgritn) ome cece octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 
II TRG TR ESTP SEE ESSE EOIN GOTT NET! COT A a 


The (arroliton Pottery | (0. 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


Satistied customers keqpus Lisy 


The 
BLESS. 


jVatteau style j 
gels in blugey 
black lace oven} 
“Horns of Plen| 
at either end, «| 
gay colored fow| 
Tangerine lines | 
trim. { 


SALES, REPRESENTATIVES 


N. Y. Office—John L. Pasmantier & Sons, 5 W. 20th Stn! 
Chicago Office—J. E. Boring, Room 348 Hotel Morris 
Eastern Representative—Herbert A. Wellington, Boston, Ma 


The 
Crooksville China Co 


Crooksville, Ohio 


REPRESENTATIVES 


D. KING IRWIN 
200 Fifth Ave., 
New York 
E. J. NICKEY 


204 Grand Avye., 
Milwaukee 


ieee ; 
F. A. MINER Semi Porce lain 


5 Prospect St. 

Rochester, N. F Di W 
E. E. WILGUS “nner are 
Rooms 35, 36, 37 Cc) ” 

111 Summer St., Boston, 

"Mass. pS oe A wh 

EARL W. NEWTON 3F 

& ASSOCIATES eC F, 
9 No. Wabash Ave., , f 
Chicago 
WESTERN GLASS 
PRO. CO. 

149 New Montgomery St., 
San Francisco, Cal. 
WESTERN GLASS 

PRO. CO. 

L. C. Smith Bldg. 
Seattle, Wash. 
WESTERN GLASS 
PRO. CO. 


NATIONAL CHINA ¢> 
COMPANYS) % 
SALINEVILLE > O. ime 


1216 Fourth Ave. 
Los Angeles, Cal, 


Colorful New Line at Wolf’s 


ich colors that blend and harmonize until they fairly 
to sing, greet the eye of the buver as he steps into 
salesroom of Louis Wolf & Co., 215 Fourth Ave., 
sees the highly attractive novelty line of Chameleon 
re manufactured by Geo, Clews & Co., Ltd., Tunstall, 
gland. And equal in artistic effect to the soft beauty 
the colors is the symmetry and balance of the many 
pes offered. This is one of the loveliest of the general 
import lines on display, and indeed on the market. 
ong the assortment are bowls of lambent gray-blues 
¢h simple geometric borders of dark blue and varied 
pwns, decorated with floral center designs in keeping 
th the general tone. And then there are unique candle- 
icks, trays of different sizes, and unusual vases, all 
jlividual in shape and yet not overstepping the bounds 
) proportion and unity. And exceptionally pleasing are 
} Aladdin’s lamps—used for incense burners—with their 
it orane-brown heads and stems and their effective basal 
forations of browns and olive-greens. Considering the 
jality of this distinctly individual line, the prices are 
soundingly inexpensive. Located near the Chameleon 
\re is an extensive fancy line of Black Forest ware, 
»ically Czecho-Slovakian in its treatment. Most of the 
ade variety of styles are brilliant with hand-painted floral 
kigns. 
rls, and strong blues standing among bold green acacia- 
ie leaves on a white background are the predominating 
ptterns, many of which carry a black border. This ware 
tludes a line of vases and 23-piece tea sets, besides 
sme 32-piece short sets of dinnerware at extremely low 
pees. In another part of the room are some attractive 
npolica jardinieres, vases, bulb bowls, and floral center- 
pces; while near them is a nicely decorated fancy glass- 
wre assortment from Czecho-Slovakia, to retail at popu- 
@ prices. For those who are looking for something en- 
ely out of the ordinary, a small line of bright red and 
vry life-like lobster novelties, composed of vari-sized 
ib small dishes, and trays is being displayed. And 
sular to this is a line of equally red and unique pieces 
dsigned from the brilliant-hued tomato. The array 1s 
nde up of pitchers, serving dishes, plates, and generous 
(t shakers for the most part. To contrast with the 
(are pale green backgrounds of leaves, set off by the 
all yellow flowers of the plant. Close on the heels of 
kse two novelty assortments is a most extraordinary 
ie of candlesticks, ashtrays, pintrays, toothpick holders, 
Jd similar small pieces designed of playing cards in nat- 
ul colors, chaperoned by blazing red devils. Besides 
se and other novelty imports, Louis Wolf & Co. carries 
ib iam well-known jobbing lines. 


Poppy-shaped flowers of tawny yellow, brown- 


) 
) Fine Display of Tea Pots 

Robert Slimmon & Co., Inc., 96 Church St., have a 
dst comprehensive showing of tea pots. A more com- 
‘te display to greet the appraising buyers’ eye would 
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hat s New In New York Showrooms 


indeed require a long search. This line is from the fac- 
tory of R. Sudlow & Sons, Burslam, England, for which 
the Slimmon firm are sole American representatives. It 
offers a most varied assortment of decorations and com- 


bined with a wide range of shapes, the line is one that is 


well worth while in every respeet. 


Tinted Earthenware 

Protest filed by Meakin & Ridgway against the col- 
lector’s assessment of duty at the rate of 50 per cent ad 
valorem under the provisions of Paragraph 211, Act of 
1922, on certain merchandise invoiced as “plain ivory 
Blenheim” and reported by the appraiser to consist of 
tinted earthenware are overruled in a decision just handed 
down by the Customs Court, Judge Young, who writes the 
opinion in this case, denies the importers’ claim for duty 
at but 45 per cent ad valorem under another provision in 
the same paragraph, summarizing his opinion as follows: 

“The merchandise consists of articles composed of a 
plain white earthenware body, covered or coated with an 
ivory colored glaze which the president of the importing 
company testified had been produced by the introduction 
of iron oxide. We hold that it makes no difference of 
what the coloring matter consists or how it was introduced. 
If it results in giving the earthenware a color or tine other 
than plain white, plain yellow, plain brown, plain red or 
plain black it is properly dutiable at 50 per cent ad valorem 
under Paragraph 211 as tinted or colored earthenware.” 


United States Leads in Lamps 


During the fiscal year ended June 30, 1925, Australia 
imported various kinds of lamps, lanterns, parts of lamps 
and lanterns, and incandescent mantles, which articles 
comprise the group coming under the above heading, to 
the amount of $2,445,709—an increase of $36,455 over 
the preceding year, says Commerce Reports. Of the 
total of Australian lamp imports for 1925, the United 
States, leading all other countries, supplied about 50 per 
cent, the United Kingdom furnished 31.2 per cent, and 
Canada’s share amounted to 4.8 per cent. The United 
Kingdom increased its trade from $622,218 in 1924 to 
$764,962 in 1925. Imports from the United States were 
valued at practically the same amount as in the preceding 
year, but those from Canada declined 34 per cent. 


Czechoslovakia 
Board of Trade Journal, London, October 14 


CERTAIN PORCELAIN UTENSILS AND PREPARED Furs 
EXEMPTED FROM Luxury Tax 


According to an ordinance of the Czechoslovak Gov- 
ernment effective July 1, 1926, porcelain and faience uten- 
sils decorated with dead metal colors, and certain pre- 
pared furs are exempted from payment of the 10 per cent 
luxury tax. The above goods will probably remain subject 
to the regular turnover tax of 2 per cent ad valorem. 
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Income [ax Department 


Conducted by M. L. Serpman, 
of Seidman & Seidman, Certified Public Accountants 


taxation, 


This is the third of a series of articles by Mr. Setdman on how to prepare income tax returns, that will ap- | 
pear regularly in these columns. Mr. Seidman is a well known tax expert and has written numerous articles on 
He will answer all income tax questions that might be directed to him by our readers. 
should be addressed to him, c/o Seidman & Seidman, 41 Park Row, New York City, All communications must |; 
be signed by the inquirer, but no names will be disclosed in the published answers, | 


Questions | 


mining who must file returns. We will now consider 
the question of exemptions, and see how the two sub- 
jects are closely linked. 


if N the last article we went over the rules for deter- 


SINGLE PERSON’s EXEMPTION 


We said that a single person was required to file a re- 
turn if his net income was $1,500 or more. That is so 
because every single person is entitled to an exemption 
of $1,500. If his net income is less than that amount, he 
has no tax to pay. 


MarRIED PERSONS 


We also said that a married person must file a return 
if his net income was $3,500 or over. Here, too, the re- 
quirement is directly correlated to the exemption, for mar- 
ried persons get a $3,500 allowance. 

Furthermore, we saw that it is the combined income of 
the husband and wife that determines whether a return 
is to be filed. Correspondingly, in the matter of exemp- 
tions, the $3,500 is for the husband and wife, taken as one 
marital unit. That is to say, the combined exemption of 
both husband and wife is $3,500. If they were to file a 
joint return, that is the amount that would be shown. 
However, if separate returns are filed, they may divide 
the $3,500 between them in whatever proportion they like. 
The husband can take the whole $3,500 on his return, or 
the wife can take it all in her return. The husband may 
take half, or a quarter, or any other fraction of the total 
amount allowed, and the wife take the remainder, or vice 
versa. That is entirely up to them. It often makes a dif- 
ference in the total tax to be paid by a husband and wife 
as to just how they do divide their exemption. This phase 
of the subject will be more fully discussed in a later article. 

What happens where a person marries during the year, 
so that he was single for some part of the year and mar- 
ried for the other? How is his exemption computed ? 
The rule is very simple. The exemption is determined 
on an apportionment basis. Just take the single person’s 
exemption, figured pro-rata, for the number of months 
that he was single, plus the married man’s exemption for 
the number of months he was married. Let us work out 
a few cases. Suppose a person is married on July 1. 
That would mean that during the calendar year, he was 


single six months and married six months. His exemp- 
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tion applicable to the period that he was single would be 
one-half of $1,500, or $750; the exemption for the period 
that he was married would be one-half of $3,500, or 
$1,750. His total exemption for the year would therefore| 
be $2,500. If he were married on October 1, we would’ 
work it out in the same way. Being single nine months, 
the exemption applicable up to October 1 would be nine: 
twelfths of $1,500, or $1,000; for the three remaining | 
months that he was married, the exemption would be three. 
twelfths of $3,500, or $875. His total exemption would. 
therefore be $1,875. 


HEAD oF A FAMILY 


There is one exception to the general rule that a single 
person is entitled to a $1,500 exemption, namely, in the’ 
case of the head of the family. A single person that is. 
the head of a family gets an exemption of $3,500. To’ 
the married man, the rule for head of the family is imma-. 
terial, because he is entitled to that amount in any event. | 

What do we mean when we say “the head of a family?” 
The head of a family is one who supports and maintains | 
in his household one or more dependents. Note that two 
elements must be present. There must be a dependent, | 
and the dependent must live with the taxpayer. The ab- 
sence of either one of these elements defeats a person's 
claim for exemption as head of a family. Thus, a son. 
here, who supported his parents living abroad, would not 
get the head of the family exemption, but if his parents 
resided here and he lived with them, he would get the 
$3,500 allowance. 


CoRPORATIONS AND OTHERS 


In the case of corporations, while every corporation is | 
required to file a return, not every corporation is entitled 
to an exemption. If its net income is less than $25,000, | 
it has a $2,000 exemption. If its net income is more than | 
$25,000, it gets no exemption whatsoever. 

Partnerships not being taxable entities, are not entitled | 
to any exemption. They get their exemption indirectly 
through the allowance to the partners individually. 

Estates and trusts being regarded as single persons, are 
entitled to the single person’s exemption of $1,500. That 
explains why estates and trusts having net incomes less 
than that amount) need not file returns. | 

(Continued on page 29) 
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Arbitration 

(Continued from page 19) 
acific Railway Co., are working to establish more har- 
jonious relations between the common carriers and the 
“ast army of shippers. 
i Mr. Rosenwald is the leader in commercial peace for 
ie mail order business; Mr. Simon for the Retail Clothing 
rade; Mr. Warburg and Mr. McRoberts for the bankers 
‘nd the financial institutions; Mr. Post for sugar, and Mr, 
‘astman, President of the Merchants Association of New 
ork, for food organizations. They occupy positions in 
ey industries, trades and mercantile enterprises of the 
ation’s business activities. 
Behind these and other industrial leaders stands the 
Inited States Government. Secretary Hoover and the 
Jepartment of Commerce are actively supporting com- 
aercial arbitration. The Department of Agriculture and 
ne Pan-American Union also are cooperating with the 
\ssociation. Governmental collaboration in the develop- 
nent of arbitration is assured. 
| Supporting these active workers are many of the coun- 
ry’s major universities. Sixteen of these educational in- 
titutions are collaborating with the Association in arbitral 
urveys of the states. Fellowships in universities have 
een established for this purpose and for the study and 
eaching of arbitral procedure. A Council of 25 educa- 
ional leaders directs this work. 
_ These ranks headed by 243 national, state and interstate 
rade organizations, captained by commercial and business 
eaders, supported by the United States Government and 
einforced by educational bodies are moving forward in 
wderly procession to bring every trade dispute in the 
Jnited States to an arbitral tribunal for immediate, eco- 
iomical adjustment; to relieve the congested dockets of 
he United States and State Courts; to banish for the 
yusiness man the worry and expense of litigation, to pre- 
erve his capital and enable him to devote himself freely 
vith increased resources to the development of new busi- 
less. 
| Operations of the Association’s Arbitral Tribunal dem- 
mstrate the effectiveness of the system. In the past nine 
nonths 233 disputes were handled. Of these 114 were 
‘djusted without formal proceedings. The remaining 119 
ases, involving $478,000 were arbitrated at an average 
ost of $20.50 or an average of one-half of one per cent of 
he amount involved. These 119 cases required 130 hear- 
ngs and the services of 151 arbitrators who gave their 
ime without compensation. Each of 106 of the cases was 
lisposed of in one hearing. The maximum number of 
‘earings for a case was four. 

The Grain Dealers National Association has handled 
nore than 1200 disputes. The American Spice Trade As- 
jociation disposes of 100 cases every year; the Silk As- 
jociation of America of from 40 to 50; and the National 
Aiterican Wholesale Lumber Association settled cases in- 
rolving $500,000 last year; The National Wholesale Gro- 
ers Association adjusted 94 disputes, and the Motion Pic- 
ure Producers and Distributors of America and the Mo- 
ion Picture Exhibitors Association handled 11,887 com- 
dlaints involving $2,542,544. These are only a few of the 
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national trade associations demonstrating daily throughout 
the United States the application of arbitration to the 
business needs of the nation. 

Members of affiliated organizations are entitled to the 
services of an arbitral tribunal. The Association main- 
tains a panel of approximately 1000 arbitrators. In ad- 
dition to these there are the tribunals installed by the trade 
associations themselves, No business man need lack for 
a tribunal in which a dispute may be adjusted fairly, speed- 
ily and at a nominal cost. The grain seller and the grain 
broker in a small Western town has 19 state and inter- 
state grain associations and the Grain Dealers National 
Association to which he may take any dispute arising in 
the course of business. The cotton broker and the cotton 
shipper of a small Southern community likewise has state 
and national organizations and chambers of commerce to 
which he may appeal for arbitration. And a dealer in 
cotton seed and its products has a national association and 
state and interstate associations in Texas and Arkansas. 
The crude rubber trade, the woolen and worsted, the 
silk and dry goods trade, the fresh vegetable shippers, 
the automotive manufacturers, the vast lumber interests, 
the boot, shoe and leather industries, and hundreds of 
others, all are equipped for commercial arbitration through 
systems installed by the trades and industries themselves. 

Trade and commercial organizations are assisted by the 
Association in the following ways: Construction of arbi- 
tration sections for use in constitutions or by-laws binding 
members to arbitrate business controversies arising be- 
tween members; assistance in the establishment of ar- 
bitral machinery including the organization of tribunals, 
preparation of standard arbitration clauses, rules and 
forms; selection of panels of arbitrators; formulation of 
educational activities to bring such facilities to the atten- 
tion of members, and development of such other matters 
as may be peculiar to the trade. 

In the professional field the Association is cooperating 
with such national organizations as the American Society 
of Civil Engineers, American Dental Association, Ameri- 
can Institute of Accountants, American Society of Public 
Accounts, American Bankers Association, and the National 
Association of Credit Men; and also with such co-related 
organizations as the National Association of Legal Aid 
organizations, Rotary International and Kiwanis Inter- 
national, 

The United States Arbitration Act established the 
American arbitral policy and procedure. New York, 
New Jersey, Massachusetts and Oregon have effective 
laws providing for the settlement of existing and future 
disputes, and making an agreement to arbitrate irrevocable. 
In some 40 other states the arbitral practice varies from 
these. The Association has prepared a model bill which 
will be introduced into the legislatures of these states this 
Winter, in an attempt to secure legislation establishing 
uniform arbitration laws throughout the nation. 


The CROCKERY AND GLASS JOURNAL will 
pay $5.00 for the photograph and brief history of the 
career of the oldest man connected with the Crockery 
and Glass Trade. Contest closes December Ist. 
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: The 1926 issue of the Holiday Number 
of the CROCKERY AND GLASS 
JOURNAL will, we believe, be the best ever. 


This special number is the trade’s classic 
and year book and is read by dealers and 
buyers from coast tocoast and on the continent. 


It will work to our mutual benefit to have 
your advertisement in this issue which in ad- 
dition to carrying the advertisments of the 
leading pottery, glass and lamp manufac- 
turers will be chuck full of interesting read- 
ing material fully illustrated. 


<< 


A postcard request will 
bring our rates 


CROCKERY AND GLASS JOURNAL {| 
45 East 17th Street 
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New York Imports 


November 18 


S. Franconia from Southampton, England 


|New Netherland Bank, 4 cases glassware 
Macy, R. H., & Co., 14 cases earthenware, toys 
Schenkers, Inc., 1 case porcelain 


§. Hamburg from Hamburg, Germany 


Manufacturers Trust Co., 7 cases glassware 

/Elite Import Co., 14 cases glassware 

Manufacturers Trust Co., 6 cases porcelain 

}Robold, J. C., & Co., 5 cases porcelain 

Erie R. R. Co., 2 cases glassware, 1 case toys 

Straub, P. A., & Co., 55 cases china and earthenware 
Atlantic Forwarding Co., 6 cases crockery 
Commonwealth Bank, 4 cases glassware, 4 cases crockery 
)Philip Freeman Co., 15 cases glassware 

)Batlin, L., 11 cases hollowglass 

1Bengol Trading Co., 12 cases glassware 

Borgfeldt, G., & Co., 1 case glassware 

}Koscherak Bros., 16 cases crockery 

Bloomingdale Bros., 22 cases earthenware 

Byrnes, W. J., & Co., 25 cases crockery 

Schenkers, L., Sons, 3 cases glassware 

Wetheimer, Plehn & Levy, 2 cases crockery, 2 cases glassware 
Abraham & Straus, 13 cases toys, crockery 

Jacobs & Kassler, 6 cases crockery 

Bloch, L. D., & Co., 7 cases crockery 

Frankel, M., Co., 16 cases crockery 

Koscherak Bros., 12 cases crockery 

}Murray Hill F. Co., 6 cases hollowglass 

Stern Bros, 32 cases crockery 

Guthman, Salomon & Co., 2 cases crockery 

}Fenton, A. W., Co., 2 cases crockery and glassware 
Schaffer, M., Co., 9 cases glassware, 1 woodenware 
Lightolier Co., 7 cases lamp shades, 2 cases glassware 
Berner, A. V., 1 case hollow glass, 1 case china goods 
Khouri, A. N. & Bro., 1 case hollowglass 

} Altman, B. & Co., 2 cases boxes, 1 case earthenware 
\Inwald, J., Glass Co., 34 cases glassware 

Reimer, F. C., Co., 19 cases crockery 

Wolf, L. & Co., 18 cases crockery, etc. 

Nathan Strauss & Sons, 85 casés' crockery 

Kress, S. H., & Co., 4 cases crockery 

Friedlander, O. O., Co., 41 cases glass ware, crockery, etc. 
Gallagher & Ascher, 98 cases china, glassware, etc. 
Tradesmen Nat. Bank, Phila., 5 cases porcelainware 
Spence, C. R., & Co., 22 cases crockery 

Davis Collamore & Co., 4 cases hollowglass 

Downing, R. F., & Co., 23 cases holloweglass, etc. 
Stern, S., 2 cases glassware, 9 cases crockery 

Hirsch, G., Sons, 38 cases glassware 

Gallagher & Ascher, 12 cases crockery 

Schenkers, 43 cases hollowglass, crockery, etc. 

Phoenix Shipping Co., 260 cases earthenware, crockery, etc. 
Bernard, J. E., & Co, 232 cases toys, glassware 

N. Y. Merchandise Co., 139 cases glassware 


. S$. Lancastria from Liverpool, England 


Dickinson, F. B., Inc., 12 packages earthenware 
Maddock & Miller, 85 packages earthenware and china 
Boote, E., 10 packages china and earthenware 

Downing, T. D., & Co., 7 crates earthenware 
Fondeville, A. J., & Co., 2 crates earthenware 

Meakin & Ridgway, Inc., 53 packages china and earthenware 
Pitcairn, W. S., Corp., 17 packages china and earthenware 
‘Sellers, C. W., 19 packages earthenware and china 
Butler Bros., 7 packages earthenware 

Barth, L. & Co., 7 crates earthenware 

'Gimbel Bros., 4 packages earthenware 

‘Corbett, M. J., & Co., 8 crates earthenware 

jLeyland, P. N., 29 packages earthenware 

Phoenix Shipping Co., 3 crates earthenware 

American Hawaiian, S. S. Co., 55 cases earthenware 

. S. San Francisco from Hamburg, Germany 

Phoenix Shipping Co., 3 cases crockery, 6 cases glassware 
Gallagher & Ascher, 1 case hollowglass 

Judell Bros. & Weill, 115 cases crockery 

Bank of U. S., 64 cases crockery, etc. 

'Bank of U. S., 64 cases crockery, 5 cases glassware 
|Bloch, J. L., & Son, 297 cases crockery 

i\Judson Freight Forwarding Co., 56 cases crockery 


| 
I §. American Trader from London, England 


Downing, R. F., 1 cask earthenware and glass 
Tobias & Co., 2 cases earthenware 


S. S. Rotterdam from Rotterdam, Holland 
Lazarus & Rosenfeld, 16 cases crockery 
Borgfeldt, G. & Co., 8 casks crockery 
Nat. City Bank, 44 cases crockery, 3 cases hollowglass 
Nat. City Bank, 7 cases crockery 
Fourman Bros. Co., 22 cases crockery 
Woolworth, F. W., & Co., 90 cases toys, crockery, etc. 
American Express Co., 15 cases crockery 
American Shipping Co., 26 cases earthenware 
Vogt & Dose, 4 casks earthenware 
Davis Collamore, 8 casks earthenware 
Syndicate Trading Co., 2 hogshedds earthenware 
Stern Bros., 1 cask earthenware 
Tiffany & Co., 1 cask china 
Meadows, Wye & Co., 2 hogsheads china and earthenware 
Gary Eigner, 1 case crockery 
Owen Walsh Mfg. Co., 8 cases hollowglass 


S. S. Laura from Venice, Italy 


Nat. City Bank, 60 cases glassware 

American Express Co., 66 cases glassware 

Hudson Forwarding & Shipping Co., 43 cases glassware 
Hudson Forwarding & Shipping Co., 43 cases glassware 
Order, 50 cases glassware 
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S. S. Drottningholm from Gothenburg, Sweden 


Macy, R. H., & Co., 1 case ceramic 
Venon, J. H., 1 case glassware 


S. S. Majestic from Southampton, England 


Globe Shipping Co., 1 case porcelain 
Hudson Forwarding Co., 1 case china 
Consmiller, 1 case porcelain 

Sullivan, 1 case china 

Globe Shipping Co., 3 cases porcelain 
Haviland China Co., 60 casks porcelain 
Guerin Pouyat Elite, Ltd., 1 cask porcelain 
Kupper, H. C., Inc., 35 casks porcelain 
Haviland, Abbott, & Co., 32 casks porcelain 
Byrnes, W. J., & Co., 13 casks porcelain 
Vogt & Dose, 18 casks porcelain 

Downing, R. F., & Co., 10 casks porcelain 
American Express Co., 2 casks porcelain 
Vogt & Dose, 3 casks porcelain 


S. S. Sangamon from Genoa, Italy 
Davies Turner & Co. 2 cases earthenware 
Benard) is. Co., 2 cases majolica 
Nat. City Bank, 22 cases earthenware 
Globe Shipping Co., 8 cases earthenware, 1 case glassware 
Vandegrift, F. B., & Co., 34 cases earthenware 


November 20 


S. S. Bristol City from Bristol, England 


Sonnenberg, H., 100 bags ball clay 
National City Bank, 515 bags clay 


November 22 


S. S. President Garfield from Shanghai, China 


Fo Sing Juen & Co., 10 cases chinaware 
Ling, P. H., 1 case lacquerware 


S. S. George Washington from Bremen, Germany 


Sheldon, G. W., & Co., 10 cases earthenware 
Consmiller, L. A., 8 cases decalcomanieas 
Roloson, A. F., 44 cases crockery 

Tomby, B. & Co., 39 cases crockery 
Continental Ceramics Corp., 14 cases crockery 
Hutter, K., Inc., 80 cases crockery 

Goetz, O., Inc., 50 cases crockery 

Butler Bros., 4 cases crockery and glassware 
Henjes, F., Jr., Inc., 6 cases glassware 
Rosenthal China Co., 4 cases crockery 
Sullivan, W. C., & Co.. 43 casks -china 
Borgfeldt, G. & Co., 72 cases toys and crockery 


S. S. Berengaria from Southampton, England 


Lund Art Co., 2 casks earthenware 
Dunhill, A., 4 casks earthenware 


November 23 


S. S. Conehatta from Manchester, England 
Borgfeldt, G, & Co., 5 packages earthenware 


(Continued on page 29) 
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GIVE HRA 


The most valuable and least expen- 


sive holiday gift that you can make 


IVE health as a Christmas present—to 
|} yourself, to every member of your family, 
and everybody in your community. You can! 
Buy Christmas Seals. 

The work done by these tiny, mighty little 
seals has helped to cut the tuberculosis death 
rate by more than half. 

Seal every parcel, letter and holiday greeting 
with Christmas Seals. Give health—and feel 
the joy that comes with the giving of man’s 
greatest gift to his fellow man—healthy hap- 
piness now and for years to come. 


pV AG 


MERRY CHRISTMAS 


| THE NATIONAL, STATE AND LOCAL TUBERCULOSIS ASSOCIATIONS OF THE UNITED STATES 


ee 
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J 
| Income Tax 

i (Continued from page 24) 

| We have here discussed the exemptions that are allowed 
sa matter of right, by mere virtue of being a taxable per- 
mn. There are additional exemptions that are allowable 
here special circumstances exist. For example, the ex- 
‘nptions allowed individuals for dependents. That sub- 
ect will form the basis of our discussion in the next ar- 


cle. 
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New York Imports 
(Continued from page 27) 


., S. Berlin from Bremen, Germany 


Barth, L., & Co., 35 casks crockery 

Colgate & Co., 70 cases crockery 

Hutter, K., Inc., 2 cases crockery 

| Vandegrift, F. B., & Co., 7 cases glassware 

Hutter, K., Inc., 61 cases crockery 

/Lorsch, A., & Co., 8 cases glassware 

‘Bloch, L. D., & Co., 12 cases hollowglass, 2 cases crockery 
Borgfeldt, G., & Co., 16 cases toys, crockery 


. S. Sarcoxie from Havre, France 


Young, W. T., & Co., 1 cases chaplets 
| Bamberger, L., & Co., 5 cases earthenware, etc 
Bamberger, L., & Co., 3 casks chinaware 


. S. Rochambeau from Havre, France 


Thayer, D. C., 1 case china and glassware 
Hnjes, F., Jr., 9 cases glassware 
Lewis & Conger, 4 casks glassware 

Specialty Trading Co., 7 cases glassware 
American Shipping Co., 9 packages earthenware 
Samstag & Hilder Bros., 3 cases china 
'Vandegrift, F. B., & Co., 9 cases pottery and china 
/Stern Bros., 3 cases china 

Borgfeldt, G., & Co., 12 casks china 

Haviland, T., Co., 45 cases china 

Borgfeldt, G., & Co., 14 packages toys 

Macy, R. H., & Co., 8 cases glassware 

. S. Clontarf from Genoa, Italy 


 Vandegrift, F. B., & Co., 2 cases earthenware 
Borgfeldt, G., & Co., 10 cases crockery 


‘rom Leghorn, Italy 


) Straus, N., & Sons, 4 casks earthenware 
Sheldon, G. W., & Co., 1 case earthenware 

- Lauterjung, P., 10 casks earthenware 

| American Express Co., 2 cases crockery _ 
American Shipping Co., 2 packages majolicaware 
Bing, F., & Co., 32 cases marble works, glassware 
| Andrews, D. C., & Co., 11 cases majolicaware, etc. 
Order, 5 cases majolica works 

. S. Adriatic from Liverpool, England 


‘| Gillman-Collamore Co., 9 casks glassware 

|The Sendar Co., 6 crates earthenware 
Bassett, G. F., Co., 14 crates earthenware 
Kupper, H. C., Inc., 8 crates earthenware 
Gunthal & Crowther, 2 casks chinaware 
Lazarus & Rosenfeld, 3 crates earthenware 

_Edmiston, H. O., 4 packages crockery 

'Borgfeldt, G., & Co., 1 crate earthenware 

John Davison, Inc., 10 casks china 

'Drakenfeld, 24 cases decalcomania 
Dickinson, E. B., 14 packages earthenware 
Justin Tharaud, 9 packages earthenware 

| Boote, E., 18 packages earthenware 

) Fondeville, A. J., Co., 10 packages earthenware 

' Maddock & Miller, 35 packages earthenware 

Barth, L., Co., 5 crates earthenware 

| Alpers & Mott, 1 cask china 

| Sellars, C. W., 26 casks earthenware 


>. S. Mayebashi Maru from Nagoya via Yokkaichi 


'Morimura Bros., Inc., 69 cases porcelain 

| Ross, G., Co., 4 cases porcelain 

Haruta & Co., 18 cases porcelain 

Woolworth Co., 66 cases porcelain 

N. Y. Mdse. Co., 33 cases porcelain 

| Bloch, L. D., & Co., 500 cases porcelain 

_Tuska, A. L., & Son Co., 9 cases porcelain 

Taiyo Trading Co., 196 cases porcelain and earthenware 
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Mogi, Momonoi & Co., 122 cases porcelain 
Gary-Eigner Corp., 66 cases crockery and earthenware 
N. Y. Mdse. Co., 37 cases porcelain and earthenware 
Washington Phoenix Co., 2 casks porcelain 
Bernardaud & Co., 32 casks porcelain 

Stern Bros., 5 casks porcelain 

Haviland, Abbot & Co., 72 casks porcelain 

Borgfeldt, G., & Co., 2 casks porcelain 

Retail Association Retailer’s Topic 

“Improving Distribution” was selected as the keynote 
for the 16th Annual Convention of the National Retail 
Dry Goods Association at a meeting of the Executive 
Council yesterday (Tuesday) at Association headquarters. 
The Convention will be held at Hotel Pennsylvania, New 
Poremrecnruary 7,6, 9, 10°11, 1927. Herbert J. Tily, 
Strowbridge & Clothier, Philadelphia, President of the 
Association, presided at the meeting of the Executive 
Council. 

The Convention keynote, “Improving Distribution,” 
was chosen as a vehicle for carrying out discussions along 
three definite lines. First, it will involve deliberations of 
better methods of retailing in the present with a view to 
lowering costs. Second, the improvement of store pro- 
cesses in the immediate future. Third, consideration of 
basic trends in retailing which point to important and far- 
reaching changes in future methods of distribution. 

The Executive Council agreed that the 16th Annual 
Convention program should follow a schedule similar in 
most particulars to that of the preceding meeting. The 
National Council will have its Annual meeting on Feb- 
ruary 7th. The General Sessions will open on the morn- 
ing of February 8th and continue throughout that day. 
The Annual Smoker is scheduled for that evening. 

The Associate Groups, now eight in number, will take 
over the Convention on February 9th. Sessions will be 
held by all the Groups, either individually or jointly, 
throughout that day and February 10th. The Annual 
Banquet 1s to be held on the evening of February 10th. 

The Convention will return to a General Session of all 
delegates on the closing day, February 11th. A full pro- 
gram will be arranged for the morning. The Convention 
will close with a Luncheon meeting, a debate on some out- 
standing store problem being a prospect for that session. 


Texas Retail Classes 

The United Merchants Association of Texas have 
started to organize classes in retail selling and store man- 
agement in five towns of the San Antonio trade territory. 

It is also announced at association’s headquarters here 
that the Secretary of State has granted the new organ- 
ization a charter and the incorporators are C. C. Wolfe, 
of San Antonio; J. L. Whitmire, Ganado; Joseph Gou- 
rand, Castroville, and Andrew Smyth, Uvalde. 

The courses in retail selling and store management are 
being arranged under the direction of Miss Edith Veitch. 
It is planned to hold classes of fifteen or more sales- 
clerks, the tuition of $30 to be paid by the store owners. 
Howell Jones is promoting the courses, and the committee 
in charge of instruction consists of Andrew Smyth, 
Uvalde; E. F. Schumann, Asherton; J. C. Merchant, 
Floresville; Fred Pfeuffer, New Braunfels. 
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Rates: 40 cents per line for first insertion; 20 cents per line 
tor following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


“TO WELL RATED MANUFACTURERS AND 
IMPORTERS” 


N Organization, headed by a man with fifteen years’ experi- 
ence as an Executive and Salesman in the Glassware, Dinner- 
ware, and Household Utility trade, wishes to represent a few Lead- 
ing Firms, in Chicago and the Middle West. We are well and 
favorably known by the Jobbers, Department Stores, and Premium 
Jsers. Can furnish the best of references. Box —, care of 
CROCKERY AND GLAss JOURNAL. 


@ 


EXPERIENCED YOUNG MAN WANTED 


Vian man with thorough department store experience in 
china, glass lamps, to take charge of these departments. Man 
now assistant in large store would be acceptable. M. E. Blatt Co., 
Atlantic City, Nin Js 


IMPORT SALESMAN WANTS POSITION 


HOROUGHLY experienced china salesman with unquestion- 

able references as to ability and character is desirous of con- 
necting with a New York Import House. Address Box 584, care 
of CrRoCKERY AND GLASS JOURNAL. 


SALESMAN WANTED 


ANTED by an old established American manufacturer of 

dinnerware and hotel ware salesman for New England. 
Salary and expenses. Replies confidential. Box 585, care of 
CROCKERY AND GLASs JOURNAL. 


ASSISTANT BUYER WANTS POSITION 


OUNG man with several years’ experience in handling china, 

glass, lamps, and silverware, at present employed, desires con- 
nection with good store effective January Ist. Address Box 586, 
care CROCKERY AND GLASS JOURNAL. 


Buyers in New York 


NoveMBer 18, 1926 


Mr. Gilmore, lamps, china and glass, Hens & Kelly Co., Buffalo, 
INDY, Ole Westissrdist 

Miss M. E. Crothers, lamps, Woodward & Lothrop, Washington, 
ID) C. 

Rk. E. Mater, housefurnishing goods, G. W. McKelvey Co., 
Youngstown, Ohio, 333 Seventh Avenue. 


NovEMBER 19, 1926 


C. H. Hurlburt, china, glass and lamps, D. M. Read Co., Bridge- 
port, Conn., 315 Fourth Avenue. 

F. M. Moreland, china and housefurnishing goods, Mendel & 
Harris, Inc., New Haven, Conn., 115 West 30th St. 


NovEMBER 23, 1926 
Mr. Kidd, lamps, china, England Bros., Pittsfield, Mass., 12: 
West 31st St. (American Retailers’ Assn ). 


A. H. Baum, housefurnishings, M. Doldenberg, Washington, 
DeiCy Penn, 


oe) 


NoveMBER 24, 1926 
J. D. Esslinger, housefurnishing goods, Levy Bros. Dry Goods 
Co., Houston, Tex., 1150 Broadway. 


Miss E. Johnson, lamps, Woodward & Lothrop, Washington, 
D. C., 370 Seventh Ave., Room 1702. 


October Volume in Department Stores Less 
Than 1925 

Preliminary reports to the Federal reserve system from 

524 department and other retail stores in all sections of 


PETER POTTER 


PETER POTTER SAYS: “W’ve got a lot to be| 
thankful for on this day. Lookit all the China that’s | 
broken. | 


the United States indicate that total sales of these stores | 
in October were 3.6 per cent smaller than in October | 
of last year. Smaller sales occurred at 348 of the report- 
ing stores and larger sales at 176. Sales were smaller in 
all Federal reserve districts except in the San Francisco | 
The largest 
decreases were in the Minneapolis, St. Louis and Kansas. 
City districts. The decline in sales in comparison with 
October of last year reflects, in part, the fact that sales. 
last October were in exceptionally large volume, and that 
the number of selling days in October of this year, by 
reason of an extra Sunday in the month, was smaller by 
one day than the number in October of last year. 


district, where they were slightly larger. 


Stores  P.C. of incom 

reporting comp’d with Oct, 
Inc Dec: 1925 
OOH Rae Caine hear Ge ae: 34 —2.0 
INE an OTK ta ue ee 23 34 —3.9 
ii tadeloliianne.«1.ccw hr: 53 4] —0.5 
Cleveland, AI -. hese 3 28 —6.1 
Res mOn Greet cian Ga 10 7 —4.0 
Diaitawaa: cites «a7 ee + 28 —6.1 
GEiCAp OMe nt. dre tices 20 33 —1.2 
Si LIOUIS ee fos eo. pees 1 12 —12.9 
Minneapolis: te... Se 4 11 —13.6 
ers ase Citys 2 Saale same 25 —10.6 
Vallaee exam air. cree Oe 5 8 ig 
Satie UD GaticiSCOln. ss. ae 43 54 +0.7 
orale Seo, ee 176 348 —3.6 


Mail order houses (2 houses) —10.2. 
Five and ten-cent stores (5 chains) +7.3. 
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SOY KEE & CO. 


Chinese Importers of 
Gold Medallion Dinnerware 
Also 


Blue and White Canton China, Nankin and 
Chop Suey China, Tea Sets, Porcelains, Etc. 


We import direct 

/ and have a complete 

' stock of the famous 

old medallion and 

lue and White 
Canton. 


Write for Price List 


Gold Medallion Dinnerware 
87 FIFTH AVENUE NEW YORK 


Between 16th and 17th = 


Aaa Stuyvesant 5106-; 
AUTUVTTTTATOVETEDUTU TELIA EG EAUOEATOLULUTOA OULD CAUOTOGEPETUROY LUE ER UUCOLOLORET EAE mut UTTTUTEUTUTUT TTT POUU ERCP OLLUL PEPE PE COPPA LOLE 


SETUP eee 


unt PUUNUENATCH TLE 


TT Ci NA 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 


ROUND EDGE AND THICK 


Fe use Liv 


RESTURANTS 
RAILROADS 
STEAMSHIPS 
HOSPITALS 
eg 20 Bate Og Bye) 
pee LC ES ee 
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MORRIS BERGMAN 


(Established in 1900) 


Announces to his friends the opening of a 


New Showroom 
10 West 23rd Street 
New York 


Exclusive Patterns in 
Dinner Sets and Open Stock 
Dinnerware 


Shipments from our Warehouses at 


New York City or East Liverpool, Ohio 


DECORATED AND WHITE WARE 
FOR 
SPECIAL SALES PURPOSES 


Proce) QUALITY TO SUIT ALL BUYERS 


Room 303 Telephone, Gramercy 2534-2535 


—————  oaaaeooSsSaoao><<oooom 
ECONOMY TABLE TUMBLERS 


Look for and the 
the Broad 

Economy Abutting 
Bulge. Foot. 


A Tumbler Worth Advertising 


| you are looking for a tumbler that has 
real merits and is worth advertising, 
consider the Economy. It has an attractive 
shape that. fits the hand. Edges cannot 
touch. Difficult to chip or break. Hard to 
upset. Cannot be nested. In sizes from 3 
to 18 oz., plain and etched. Fine lead blown 
glass. Table tumblers in barrels of 18 
dozen or carton of 6 dozen. 


Sold only through distributors. 


ECONOMY GLASS CO. 


MORGANTOWN, W. 


Thirty-two 


ee CHINA CORP., 39 W. 28rd 


Joseph M. Watte, Pres. Gram. 0687. 
German dinnerware and fancy china. 


CROCKERY AND GLASS JOURNAL 


holz’—Art Goods, “Royal Dux”—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. 
ercy 5181. 


Phone Gram- 


\ 
TTT MULL CINONUOUUUUO OULU LLC OLOTONOOOSOOOOOLOUUOOUUOUUEUUULULUTCULIOTMOONNONTOOONOUOOOONUUUUUUUULULELILUULM MOU LOOO SOUL TUUUUOULULLLULLOLDLLOUUDLLUOLLDDODOOOOUCUCUOUOUULUEUULLULLUUCOOOOOOONOONOMNOONOONOUUOUUUOTOOTOOOOIOOD'© UULUUDULLULLLLLLLLLLLLLLLLLLLLLLLLLLL LO LLeLUGLORLHULLLLLLULULLLLLLLLLDDELOLLDLDLLEDLL CC LOOOUDCOLLOL UIT TN 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


2 IMPORTERS oe ee CHINA CO., 35 W. Se oer CHINA CORP., 149- 
= “ 28r t. a ve. 

= FERDINAND BING & CO.’S, Sue Importers and decorators. Large stocks Importers of Rosenthal china dinner- 
= cessors, 67-69 Irving Place, near dinnerware, 23-piece tea sets, service ware, placeplates, lamps, art figures. 
= 18th St. 5 bl plates. Immediate delivery. Gramercy Hotel china. Telephone Ashland 7816, 
= ehaaeer : ees eee 4303. FRANCIS H. RUHE, 14 West 29rd 
= 7 t. 

= MADDOCK & MILLER, Ine., 39-41 ; 

| EDWARD BOOTE, 85-87 West 28d “Wear s0a St elie. Laartce Oe 
= St. English Wares of Merit: John Mad- 
= Cauldon China. Wood & _ Sons’ decek Sons, Rovat Worceatene Aller- THE SENDAR COMPANY, 35-3? 
= Earthenware, Gibson & Sons’ Teapots. ton’s Crown Ducal Ware, Carlton West aor lish Dj Bl 
= Ware, Price Bros. Teapots. Open Stock English Dinnerware Blue 
= GEO. F. BASSETT & CO., 72-74-76 Willow.” Domestic dinnerware. Vit- 
= Purk Place : MOGI, MOMONOI & CO., 105-107 East tified Hotel china. 

= “The Dinnerware House of America.” 16th St. PAUL A. STRAUB & CO., 105-107 
= Importers of Japanese Goods. Tele- Fifth Ave. 

: f eon: EES ad i phone—Stuyvesant 8595-8596-8597. Tirschenreuth Dinnerware, Old Abbey 
| French | China Dinnerware, Short MQRIMURA BROS., 68-57 West esd V/S'¥, G21 "tuneware, Specialties 
: Lines. White China for Decorators. Pe ste Pa in glassware, etc: 

= L. D. BLOCH & CO., 87-41 East 18th RULER epee es & CO., 96 to 102 
= St. Church St. 

= Importers of Chirx and Glass, Mfrs. : A. J. Wilkinson’s, Ltd. Bourne & 
= of nae Shades aud Novelties. The Fifth Avenue Leigh, R. Sudlow & Sons, Shorter & 
= Building Sons, Royal Aller Vale and Wat- 
= COO ah eee teat CORP., combe Pottery. 

= 149-151 Fifth Ave. 

= Importers of Thomas, Krister and Bo- Ne Pidh Ween i, re Inc., 
= hemia decorated and white dinnerware. L ‘ane que cr b tan 
= Open stock patterns carried. Telephone AIES  StOCRS ri ae 2 ‘bu aaa "a 
= Achiand 7216. dinnerware. Sole r istributors | of 
= “Royal Schwarzburg” and “Superieur 
= COPELAND & THOMPSCN, Inc., Limoges dinnerware, Gift Shop Spe- 
= 206 Fifth Ave. cialties. 

- Copeland’s China, Earthenware and TAIYO TRADING CO., Inc., 101 Fifth 
a White China fancies. Phone, Ashland Ave. 

= 2975. Aes ee China, Lamps and Bric-a- 
= rac. 

= PORN DAVISON Ings Barciay St: B. TOMBY & CO., 20 West 23d St. 

= English China, Earthenware and Representing: Hutschenreuther Selb, 
= Glass. Schlegelmilch, Schoenwald, Villeroy & 
= Pa Boch, etc. 

lab teaigieremeh ent! AN se al JUSTIN THARAUD, Inc, 24 West 
= , : 28 t. 

= Successors to Fondeville & Van Ider- Relay, : 

= stine. Importers of China, Glass and ie pects for L’'Union Ceramique, 
= Earthenware. Wan oe pe : 
= yott, Son & Co., Hanley Staffs, Eng 
2 OTTO GOETZ, sNC., 122 Fifth Ave. Boe hee Green Sst 
= {mporter of Crockery, China and ; 

= Glassware for immediate delivery. VOGT & DOSE, 14 W. 28rd St. 

= Open stock dinnerware patterns. 
= HARUTA & CO., 141 Fifth Ave. Uptown Headquarters White China for decorating. 

= Importers of Japanese goods. Phone J. H. VENON, Inc., 104 Fifth Ave. 

= I 1 for the b : : 

= Caledonia 4475. Pottery Gines Ghina roe hina ae Gusta 
= i d t e, eden ; 
| HAVILAND & ABBOT CO, 920 | Metal Goods and House- Kosta Crystal, Sweden | Roam 
= Broadway, corner 21st St. wares ceedoe China and Earthenware, Sweden. 

= , KENNARD L. WEDGWOOD, 255 
= Serer an SPSTESES TO), Ue ot Bee Ave., between 28th and 29th 
2 a. Big coe ts. 

= lhe Famous “Haviland China” PERCY N. LEYLAND, Inc., 184 Fifth Josiah Wedgwood & Sons, Ltd. Tele- 
= known since 1840. Ave. phone Madison Square 7429. 

: HEINRICH & WINTERLING, INC, King & Barrett, teapots; George 

= 49-51 West 28rd St.’ Jones & Sons, Lrd., china; Wedgwood DOMESTIC GLASSWARE 

= Dinnerware trom Heinrich & Co.. Selb. ou oy Ltd ear Telephone, BONITA ART GLASS CO., Hunting 
= : ; ; y bi a 
: Also Fancy China from Winterling. ton, W.Va. New York Sian 
= HERMAN C. KUPPER, Inc. 39-41 FRED. C. REIMER CO., Inc., 49-51 Room, Cox & Co., 120 Fifth Ave. 
= West 28d St. W. 28rd St. Encrustations on Imported China and 
= Ahrenfeldt French China. “Krautheim” — Dinnerware, “Schier- Fine Decorated Glassware. 
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- CAMBRIDGE (0.) GLASS CO., New A. E. HULL POTTERY CO., 200 MANUFACTURERS’ AGENTS 
- York Salesroom, 184 Fifth Avenue. Fifth Ave. 
Manufacturers “Nearcut” tableware, Manufacturers and Importers, Earth- HORACE C. GRAY CO., Fifth Ave- 
thin blown tumblers and stemware. enware, China and Glassware. iis Building. a 
ROSEVILLE POTTERY CO., 18 Representing Fenton Art Glass Co., 
ECONOMY GLASS CO., Morgan- West 28rd St. F. D. Van Arsdale, Glassware, cut, colored and plain 
town, W. Va, D. King Irwin, Repre- New York Manager. Sterling Glass Co. Fine Heavy 
sentative, Fifth Ave. Building Art Pottery—Jardinieres, etc.—Chil- Cut Glass. Westmoreland Glass Co., 
[ Fine blown tumblers and stemware. dren’s Items. High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
i FOSTORIA GLASS CO., 141-147 THE SEBRING POTTERY CO., Se- Table Glassware and Lamps. West End 
| Fifth Ave. bring, Ohio. Pottery Co., Dinnerware and Special- 
i Pressed and blown glassware. Chas. New York Office and Sample Room, ties. Co-Operative Flint Glass Co., 
__L. Weddle, Representative. 206 Lexington Ave. Chicago Office Table and Soda Fountain Glassware, 
: and pee Room, eee idan Aquaria, etc. Telephone, Gramercy 
| GILLINDER & SONS, Inc., 220 Fifth OA bee tele een za 6311. 
ve. y ; 
Lighting glassware, glass specialties. THE CRESCENT CHINA CO., Se- 
bring, Ohio. D. KING IRWIN, Fifth Avenue Build- 
| SUSQUEHANA CUT GLASS CO., M. I. George, Representative, 206 Lex- ing. 
a of. 4 Hamilton, Representative, 189 ington Ave. High-Grade Dinner Ware. Iroquois China Co., Hotel China. Na- 
| Fifth Ave. tional China Co., Quality dinnerware. 
ee Se & SONS, 5 Paden Caveiarase Mfg. Co., Table, sod- 
' THE ROSBERN GLASSWARE : Pee fs fountain glassware. Economy Glass 
{ CORP., 12-14 West 21st St. Taree ee Fs aed Co. Suite 319, telephone, Gramercy 
Manufacturers of light cut and gold 0540. ; 6571. 
__ encrustations. Phone Chelsea 0746. ; 
WESTON GLASS CO., INC. THOMAS G. JONES, Fifth Avenue 
Blown Tableware. T. W. Hamilton, Building. 
Representative, 139 Fifth Ave. COX & COMPANY Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
UNITED STATES GLASS CoO., Albe- 120 Fifth Avenue Co., Mound City Glass Co. Pressed 
marle Bldg., 24th St. and Broadway. Entra SCHED and Blown Glassware. Telephones, 
Pressed and blown glassware. Jaded: mine Gramercy 291-292. 
N. W. corner of 17th Street 
ee oS Cte lp sah age Telephone Watkins 8467 
tives, Fifth Avenue Building. Sere See & CO., Inc., 19-21 W. 
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ALSAPARSU PANAMA TUES 


| 
| 


Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 
Electric Lighting 
Lamps. 


Fixtures and 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210. Lamps and Cut Glass. 


oN HAWTHORN, 225 Fifth 
ve. 
Wrought Iron Lamps. “The 
Kind,” “Ann Murphy Shades.’ 


Better 


PHOENIX G"™.ASS CO., 230 Fifth 


Ave. 
Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones, 


Ashland 9024-9025. 


ce H. E. RAINAUD CO., 225 Fifth 
ve. 


Table, Boudoir, Desk, Piano, and Floor 
lamps in exclusive designs and finishes. 
Dela Croix & Monroe, representatives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 
Lamp Shades and Lamps. 


: Telephone 
Madison Square 8860-8861. 
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Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 

T. B. Clark & Co. 

S. K. Bitner & Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS. 
129-1381 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., Fifth 
Averue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


Thirty-three 


Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 

Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 


China Co., dinnerware. Telephone 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 


Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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Established 1869 


':B F. DRAKENFELD & CO. Inc. 


New York 


DCE 


50 Murray St. 


TOTTORI EOL ATE A 


TEE 
PEE 


ROMAN 
GOLD 


For China and for Glass 


The 


STANDARD BURNISH GOLDS 


in Paste Form for over Fifty Years 


TOL ELE CL Tu UU DOU fat CU bd 
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“SHADED LIGHTS” 


For Chandeliers and Brackets. New 
Shapes, Colors and Decorations. 
Now Ready. Write for Samples. 


DELICA WHITE 


BEST GLASS FOR LIGHT 


K. G.I. “2° SATISFY 


Kopps_ Railroad 
and Marine 


Crystal, Colors 
and Cased Glass 
for Illuminating Signal Glass 
Uses. Special Glass 
for Special 
Purposes 


Novelties and ot aes 


Specialties 


KOPP GLASS, Inc. 


Swissvale, Pa. 


“Pottery and Porcelain”’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Tllustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


Pity the Poor Salesman, 


Samples—kits, cases and trunks of ’em! No ‘ae 
tea order, you'll admit, if you ever “rasseled” any. 


Let Rawsthorne photographs cut sample carry- 
ing to the minimum and save your salesmen’s en- 
ergy, time and disposition for the actual selling job. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COMPANY 


HEEREN BUILDING + EIGHTH & PENN ~« PITTSBURGH, PA. 


| “NUROCK” 

The most popular 

BAKING AND 
SERVING 
WARE 


made in America 


ells because its 
erviceable, 
ightly and 
anitary. 
THE BRUSH POTTERY CO. 
ZANESVILLE, OHIO 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 
We make the “LINES THAT SELL.” 


The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp TI rades 


Advertise for it in, the Classified 
Section of 


Crockery and Glass Journal 


and 


Get *It 


, 40 cents per line for first insertion; 
20 cents per line for following in- 
Rates: sertions. Seven words per line 
Mi 


inimum initial charge $2, paye: 


HAVILAND 


Haviland | : ly 


it China j 
C : 


On 
Tan, 


Overlooking Madison Square, “Where Fifth Avenue Crosses New York’s Main Street? 


Haviland China 


‘Is Now Installed in Its Modernly Appointed and 


FASILY-REACHED NEW HOME 


1107 Broadway, at Twenty-fourth Street, New York 


TRADE MARKS 


It is a great pleasure for us to asvilay _ showing many new designs of 
extend to our friends in the ee <A GENUINE HAVILAND 
trade a cordial invitation to on Gee CHINA for the Fall season 
visit us in our new home tee which by virtue of their beau- 
which by reason of its very gee tiful decorations and attrac- 
central location is accessible sland tive shapes should not be 
from all points. We are Se Co overlooked. 


Limoges 


on decorated china 


Haviland China Co., Inc. 


Telephone — Watkins 2967-2968 


WMT 


—S or LESS yy 

‘Also Ling S ; j i 

devoied to SSH, All| AE WS 
‘Hlouse- USB 


Surnishings 
amps LIDS | 
, oe S SB IN THIS ISSUE 
ift Shop # | 
seek nt ‘ze pm IN Special Gift Section in which Beatrice 
: At Goods Y WAN Miller Wisner writes for our readers 
. J Nii 2 of the very latest gift items being 
Dolls & Joys displayed in New York stores 


ae Regular monthly Philadelphia Section in 
which our special correspondent re- 
ports the latest events in the City 
of Brotherly Love 
What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K. 
Zimerman, our regular Pittsburgh 
and East Liverpool corre- 
spondent 


U, 


aT, 


Timely news of Chicago by J. H. Smythe 
- = a ¢ 


Vol. 103, No. 22 
of our staff 


NW 
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A complete list of New York Imports for 
the week 


= DEC. 2; 1926 


Reliable Income Tax Information by M. L. 
Seidman, Certified Public Accountant 
and Income Tax Expert, who gladly 
answers Income ‘Tax prob- 
lems for our readers 


Crockery 


Office, 


/ 


Will It 
Interest You 


| 


i 


To know the names of the best manufacturers and whole- 
Salers in the lines you are interested? 


To know where you can get the goods you want? 


To know what the latest news of the trade is? 


To know how to increase the efficiency of your department? 


To have a permanent New York mailing address? 


To receive information about afy particular line? 


To receive a reminder of coming events and activities? 


To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 


market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 


45 East 17th Street, 
New York. 


Gentlemen :— 

Please send the CROCKERY AND GLASS 
JOURNAL (including the Special Holiday 
Edition and Spring and Fall Buying Num- 
bers) to the following address for which .... 
enclose ...... forgas- ee year. 


Adress: 420s eee ee ener ae ahve teas 


45 East 17th Street. Entered as second-class matter September 2, 


Vol. 108. 


No. 22: 


and Giass Journal, published weekly at New York, by Demarest Publications, 
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The 
York Shape 


What so perfectly graces a table as charming dinner- 


ware? 


A real vision has conceived this artistic and graceful 
York Shape. Its popularity is greatly added to by the 
large number of striking new decorations in which it 


is offered. 


Tue Epwin M. Knowures Cuma Co. 


EAST LIVERPOOL, OHIO 


LL 
MIDS SASSSS SS SSO SS SSS SSSSSSSSSSSSSESSESSS-SIBA_sAsA asp asas— ase ssscsssrssassrs sass sass sasssessessssesess 


Four 


CROCKERY AND GLASS JOURNAL 


| 


December 2, 15} 


GIVE High iat 


The most valuable and least expen- 


sive holiday gift that you can make 


(;~. health as a Christmas present—to 
yourself, to every member of your family, 
and everybody in your community. You can! 
Buy Christmas Seals. 

The work done by these tiny, mighty little 
seals has helped to cut the tuberculosis death 
rate by more than half. 

Seal every parcel, letter and holiday greeting 
with Christmas Seals. Give health—and feel 
the joy that comes with the giving of man’s 
greatest gift to his fellow man—healthy hap- 
piness now and for years to come. 


| THE NATIONAL, STATE AND LOCAL TUBERCULOSIS ASSOCIATIONS OF THE UNITED STATES 
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The cAsTOR SHAPE. f 
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: Such Popularity 
~ Must Be Deserved — 


\WS GrorcePortery(o 


East Palestine, Ohio. 
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DECORATION NUMBER 135-G 


So om) 


Am exceptionally attractive decoration on our 


GLORIA SHAPE. 


Ca 


The KNOWLES, TAYLOR & KNOWLES CO. 


EAST LIVERPOOL OHIO 
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The 
Yellowstone 
Dinner 
Service 


Ivory Body Exclusively Octagon Model 


The Yellowstone is striking in simplicity. There is no relief work, embossing, or irregular surface to compete 
with, or to detract from, the decorative effects. The soft ivory shade, reproducing the exquisite color tone of Belleek, 
and the plain Octagon outlines, provide the ideal frame and background for the fine variety of original decorations 
especially designed for this model. 


If the popularity of a line is to be measured by the volume and promptness of reorders, the Yellowstone deco- 
rations have achieved a degree of success that has never been equalled and probably never approached by any other dinner 
ware line from anywhere at any time. 


The Prices Are an Agreeable Surprise 


The Present Line-up Is 


YELLOWSTONE SHAPE IN IVORY BODY ONLY. 

REPUBLIC AND KWAKER SHAPES IN BOTH IVORY AND WHITE BODIES. 
EMPRESS, AND HUDSON SHAPES IN WHITE BODY ONLY. 

COMPLETE LINE OF CABLE STAPLES IN WHITE BODY ONLY. 
COMPLETE LINE OF HOTEL WARE, DOUBLE THICK, WHITE BODY. 
COMPLETE LINE OF HOTEL WARE, HALF THICK, WHITE BODY. 

A GOOD ASSORTMENT OF TOILET SHAPES. 


The Kwaker has previously been our leading shape in border, medallion and gold and white treatments. All of 
these patterns may now be had on the Kwaker in either the white or the ivory body. 


PRODUCTION 


The equivalent of forty kilns on Ivory. 
The equivalent of sixty kilns on White. 


The Homer Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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The 1926 issue of the Holiday Number 
of the CROCKERY AND GLASS 
JOURNAL will, we believe, be the best ever. 


This special number is the trade’s classic 
and year book and is read by dealers and 
buyers from coast tocoast and on the continent. 


Se ee ee OP ee ne ee eee ee 


[t will work to our mutual beneft to have 
your advertisement in this issue which in ad- 
dition to carrying the advertisments of the 
leading pottery, glass and lamp manufac- 
turers will be chuck full of interesting read- 
ing material fully illustrated. | 


A postcard request will | 
bring our rates 


CROCKERY AND GLASS JOURNAL 7 
45 East 17th Street 


Feember 2, 1926 CROCKERY AND GLASS JOURNAL 


"As Poa Mahicts oe tee ax outprianteai 


Do You Have the Popular 
all Ss | wotneiaee” 


ALL’S TFwin-Tee Séetuista favorite wher- ; aa 
ever itis shown. It is chosen for gift, for 
sick-room service, for practical everyday use- 
fulness. 
Write today for color sheets or Twin-Tees i 


and the rest of the new Hall Line. 


HALL CHINA COMPANY 
East Liverpool, Ohio 


—KYUHLER 


PImTTs vcRatk 
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ARCADIA 


T HE exquisite Arcadia pattern on the 
graceful new Pilgrim shape is a rich and 
colorful creation. 


A flower border in strong reds, blues and 
yellows. A center group of exotic birds com- 
pleting and enriching the decoration. 


Pattern and Shape both patented 


THEODORE HAVILAND & CO. 


INCORPORATED 


ZOIW EST 2er eas Rusia 
NEW @@inic 


2 


ee imiiniiiniiiinit t tt  ( (| | tt ttt 


USDC PANE NGAGE GAL GAEA 


EsTABLISHED IN 1874 


Crockery and Glass Journal 


The Representative Paper of the Industry 
Devoted to 


CROCKERY, GLASS, HOUSE FURNISHINGS 
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Ao inte EDITORS sBE Ss: |i 

: Attention is directed by the Cham- The legitimacy of the trade asso- 

mers ; : C Pen nited Tax Board Ae 3 pr tetrice ke 

Shire per O ommerce 0 1e Unitec OXxK Trad ciation as one of the instruments 

* States to the fact that the farmers - a. ON trade 1. which business achieves its ends 
.nd Banks Associations ; 


of the country now own outright 
lentire capital stock of eight of the twelve federal lands 
aks and that the total stock held by the government, 
rrinally $9,000,000 in the twelve banks, has been re- 
ved to $1,000,000 in four of the banks. 

‘he act creating the banks provided that the original 
uscription made by the government should be taken 
ve by the farmer borrowers as they joined their local 
aonal farm loan associations. 

the total capital owned by the farmers in the twelve 
aks now exceeds $56,000,000. Total loans outstand- 
4 through the twelve banks exceed one billion dollars, 
ueight banks now owned entirely by the borrowers 
geregating $839,000,000. 

he supervision of the banks remains the same whether 
‘capital of the banks is owned by the borrowers or the 
oprnment. 


aing loans a 


is further supported by a decision 
of the Board of Tax Appeals to which attention is called 
by the Chamber of Commerce of the United States. 

By the decision in question the Board held that a con- 
tribution to a trade association as a pro rata share of 
fees of attorneys employed to test the constitutionality of 
the prohibition amendment was a legitimate business ex- 
pense and could be deducted as such in the income tax re- 
turn. 


The taxpayer, a brewer, in 1919 paid dues to a local 
association, a state association and a national association, 
all devoted to brewing interests. All the brewers’ asso- 
ciations in question, it was held, were performing useful 
services for their members and such services were in fur- 


therance of the member’s business. 


Eleven 


EWS has been received by the CrocKERY AND 
N Gass: JOURNAL that effective January Ist, E. C. 

Hine, will assume the buyership for the china 
and silverware departments of Barker Bros., Los An- 
geles, Calif. 
who is giving up the buying for these two departments 
in order to devote his entire time as artware buyer. 


Mr.- Hine will succeed George Bromley, 


“Sid” Thompson, head of Copeland & Thompson, is 
expected to arrive back at headquarters next Thursday, 
which will end a road trip that has taken him as far as 
Kansas-City. F. W. Gox, of the same firm, who is cov- 
ering New England territory, is also due to reach New 
York about the same time. 


Ronald J. Copeland, head of the well known English 
pottery of W. G. Copeland & Sons, who accompanied by 
Mrs. Copeland, has been visiting the United States and 
Canada since about the early part of September, is ex- 
pected to arrive in New York next week. After spend- 
ing about a week or so in this city, they plan to sail for 
home aboard the Berengaria, December 15. 


J. S. Lauterbach, manager of the import china and 
glassware department of Louis Wolf & Co., left last Sun- 
day for a road trip through the middle west which will 
keep him away for the next three weeks. 


Wim. S. Pitcairn, head of the Wm. S. Pitcairn Corp) 
sailed last Saturday aboard the Adriatic. Mr. Pitcairn 
is making a flying trip abroad on a brief visit to his fac- 
tories and according to his plans does not expect to be 
away long. 


T. W. Hamilton, representing the Susquehanna Cut 
Glass Co., Columbia, Pa., and the Weston Glass Co., Wes- 
ton, W. Va., in the New York market, has been away for 
the past week visiting his factories. He is expected back 
in town within the next few days. 


S. Hirsch, of the Rosenthal China Corp. traveling staff, 
arrived back at headquarters last Thursday. Mr. Hirsch 
will remain in the city until the Pittsburgh Exhibit in 
January, following which he will leave for the road again 
about March. 


W. J. Craig, of the Copeland & Thompson sales organ- 
ization, arrived home last week in time to celebrate 
Thanksgiving. He has been on the road for the past ten 
weeks covering southern and western territory. 


Twelve 


Stirling Maxwell,-who for the past year has been j 
charge of the New York office of the Dorhmann Comme 
cial Co., is now in Los Angeles. Mr. Maxwell has bee 
appointed manager of the new Parmelee Dorhmann stor 
at Pasadena, Calif., and for which their new building 
expected to be completed and opened on April Ist of nex 
year. Mr. Maxwell is now busy making purchases in ar 
ticipation of his requirements for the new store, — 


Kennard L. Wedgwood, head of Josiah Wedgwood | 
Sons, Inc., left on Tuesday of this week on a short busi 


ness. trip to Providence, R. I.,. which will keep: him awa 
for several days. 


E. W. Hammond announced this week that he has s 
cured the representation for the New York market ¢ 
the Atlas-Globe China Co., Niles, O., which is a consol 
dation of the plants of the Atlas China Co., Niles, O. an 
the Globe China Co., Cambridge, O. Mr. Hammon 
expects to have a full line of samples on display at hi 
salesroom, 10 West 23rd St., within a short while, whic 


will include a new shape in ivory body made at the Car 
bridge factory. 


Justin Tharaud, head of Justin Tharaud, Inc., returne 
to New York last week in time to partake of Thank: 
giving turkey at home. Charles E. Cardon, of the The 
raud selling staff, also reported back in time for the hol 
day. Justin Tharaud, Jr., is expected home this week. 

George Fehn, of the Paul A. Straub & Co., sales fore 
returned to New York last Monday, after making a tot 
over his territory through the Middle West. 

Max Herbert, of Herbert & Neuwirth, Inc., is spent 
ing this week in making a tour of the glass factories. 


Charles A. Weidemann is another returned travele 
Having completed his fall trip for the Carrollton Pottet 
Co., Carrollton, O., he is now at his home in New Yot 
to rest up until after the Holiday season. 


Hirsch-Malgood Co. Enlarges Plant 


Julius Hirsch, head of the Hirsch-Malgood Co., wé 
known glass and china decorators, announces that the co’ 
cern is building a two-story addition to their factory 
Brooklyn, to take care of the increase in business and #) 
expansion program planned by the company for next yee 

The additions which will adjoin the present mode: 
plant of the concern, will have a frontage of sixty fe 
and will be eighty feet deep. | 
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}. F. Drakenfeld & Co. to Move to Own 
| Building 

ne of the important announcement of the week comes 
the offices of the B. F. Drakenfeld & Co., Inc., well- 
n dealers in colors, ‘chemicals and supplies for the pot- 
glass and the enamelware industries, to the effect that 
etime after the first of the year they will remove to 
Park Pl. This property, consisting of a five-story 
jing with basement and sub-basement on a plot fifty- 
iby ninety feet, was recently purchased by B. F. 
xenteld & Co., Inc., and title to the same has already 
s taken. The structure is now being rebuilt for the 
‘occupancy of the corporation and when alterations 
sompleted it will be one of the finest buildings in this 
on. 

ne concern has, since its inception, been located in the 
7; immediate section of New York. 

ie business was established in 1869 and shortly after- 
isd located at 21 Park Pl. In 1880 the concern moved 
7 Park Pl. and remained there until the Spring of 
1, when the business was established at its present 
aon, 50 Murray St. 

| F. Drakenfeld & Co., Inc., is the pioneer company 
jis country to specialize in colors, chemicals and other 
elies for the pottery, glass and enameling industries. 
«growth of the business has corresponded to the de- 
ioment of these industries in this country. 

he company has manufacturing establishments at Chi- 
x, Ill., and Washington, Pa., and maintains branch sales 
is at East Liverpool, O. and Chicago. 

he company owns the Wheeling Pulverizing Company 
cthe Mineral, Mining & Milling Corporation, with 
verties respectively at Wheeling, W. Va., and adjacent 
mbudo, N. M. 

he officers of the corporation are as follows: Mrs. 
p Drakenfeld, Chairman, Board of Directors; B. F. 
<enfeld, Jr., President; William Hoffmann, Vice- 
sdent; Oscar F. Zeiller, Vice-president; Scott J. 
wtney, Secretary-Treasurer. The above, with Dr. 
'. Shively, constitute the Board of Directors. 


Bergman Extends Cordial Invitation 


he new uptown showroom of Morris Bergman, 10 
& 23rd St., which business as previously announced 
te CrocKERY AND GLAss JouRNAL was recently taken 
* by Mr. Bergman from Joseph H. Schwartz, offers 
vst central and convenient location for out of town 
yrs to make their headquarters during their stay in 
sity. Mr. Bergman with the assistance of Henry 
vinique and E. L. Bates, both of whom have a wide 
juintance in the trade, is prepared to extend a cordial 
‘ation and welcome to those buyers who would like to 
themselves of this opportunity. This combined 
‘the cheerful environment offered by his attractive 
room provides an unusual opportunity for buyers. 


_ Halle Bros. Open New Department 


; 
Fille Bros. Co., Cleveland, O., announce the opening 
| new housefurnishing department, William Davis 


formerly buyer for the Wm. Hengerer Co., Buffalo, N. 
Y., will be in charge of this department. 


“2 


Bamberger’s Plans ‘Crisp Bills’ Bonus 


In a bulletin to its employees, L. Bamberger & Co., 
Newark, N. J., department store, explains its plan of giv- 
ing the annual Christmas bonus “in the shape of crisp 
bills.” 

Here is the schedule for the bonus—and this applies to 
all co-workers, except those in the delivery and packing 
departments and a few others employed under special 
arrangement : 

“On Christmas Eve, December 24, those employed be- 
fore January 1, 1926 will receive $20; those employed 
after January | and on or before July 3, will receive $15; 
after July 5 and on or before October 30, $10; after No- 
vember | and on or before December 4, $5, provided they 
have not been absent or late from November 22 to De- 
cember 24. Lateness or absence due to illness or other 
really unavoidable cause may be excused, but no excuse 
will be accepted unless explanation is made at once to the 
superintendent’s office.” 


Kress Company to Slice Melon 


S. H. Kress & Co. will show sales for 1926 totaling 
$50,000,000 or more if the present rate of increase in the 
chain’s volume holds up to the end of the year, according 
to a recent statement of the company’s financial condition. 
It is further stated that the prospects are for a $38 profit 
per share, as against that of a little less than $33 last 
year. There are 120,000 shares of $100 common stock 
outstanding. 

This prediction is not made in the light of any abnormal 
program of new store development through 1926, for by 
the end of the year the concern expects to have only 169 
stores in operation, as against 166 at the close of. 1925. 
Next year’s program, however, calls for greater expansion, 
with from twelve to fifteen new locations planned. 

It was announced at the same time that early. in Janu- 
ary the stockholders will vote on a proposal to change the 
capitalization of the company to 1,500,000 shares of com- 
mon at no par value and $10,000,000 special preferred- 
stock at $10 par. Following that, according to the plans 
as announced, holders of the present $100-par. common 
stock will exchange it for the new, no-par common stock 
on the basis of eight for one. 

The new preferred stock will be 6 per cent cumulative, 
redeemable at $11 per share, plus accrued dividends. 

The 29,446 shares of 7 per cent preferred stock at 
present outstanding has been called in for redemption at 
$125 per share. 

The directors, it is declared, plan a quarterly dividend 
of 25 cents per share on the new common stock, which 
is equivalent to $8 annually on the present basis, and also 
a dividend of 50 cents a share, payable in the new pre- 
ferred stock. 

The ratio of profits to sales in 1925 was second only to 


(Continued on page 39) 


Potters Meet At New York Next Tuesday 
, \ HE forty-eighth annual meeting of the United 


States Potters’ Association will convene at the 

Waldorf-Astoria Hotel, New York, Tuesday 
morning, Dec. 7th, and will conclude the following even- 
ing. The western manufacturers have arranged to leave 
Pittsburgh, Pa., Monday evening next at 9:30 o'clock, 
and the eastern members of the association will also reach 
New York, Tuesday morning. From responses received 
by Secretary Charles F. Goodwin at the office of the As- 
sociation here, a full representation of the roster is antici- 
pated. It is very probable that the program for the an- 
nual meeting will be of a routine character. It is con- 
sidered doubtful whether or not any special addresses will 
be delivered during the meeting, as was featured at the 
New York meeting two years ago, and also at the last 
meeting held at Washington, D. C. During this session 
of the manufacturers, there will also be held the annual 
meeting of the association of manufacturers of vitreous 
hotel and restaurant china. This group holds a session 
independent of the general group, and generally on the 
second day of the session. 


Hall China Co. Using New Warehouse 


The Hall China Co. has begun to place stock in its new 
warehouse which was completed a few days ago. This ad- 
dition to the No. 1 factory of this interest was formerly a 
part of the old plant of the Brunt Pottery Co., which 
long ago ceased operations. By having a larger warehouse 
capacity, the Hall China Co, is now in a position to carry 
larger stocks, and this in turn will insure increased prompt- 
ness in shipping. Several new items are to be featured 
by the Hall China Co. for 1927 delivery, but these wiil 
not be shown until the company opens its usual exhibit at 
the Ft. Pitt Hotel in January, the display being in charge 
of F. I. Simmers. A number of new treatments will also 
be featured on the usual line of teapots, and the popular 
numbers in the old line will of course be retained. 


Samuel I. Morley With Atlas China Co. 


Samuel I. Morley, for many years associated with the 
sales and managerial departments of the Sebring Pottery 
Co., Sebring, O., and general manager of the Crescent 
China Co., Alliance, O., who has resigned his association 
with that interest as announced in a previous issue of the 
CROCKERY AND GLAss JourNAL, will go with the Atlas 
China Co., Niles, O. At the Niles plant, Mr. Morley 
will be identified with the sales department. 
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Paul Robinson Back at Office 


Paul Robinson, head of the Smith, Phillips China 
has returned to his East Liverpool office following a b 
ness trip into the Eastern territory and which include 
journey to Boston, Mass. 


Thomas A. Copperstone Visits Factory 


Thomas A. Copperstone of Cleveland, western sa 
man for the Vodrey Pottery Co., has been spendin 
few days at the factory. He was here for the purposi 
arranging lines that will be featured by this concern ( 
ing the 1927 season. 


Homer J. Taylor Back From Cleveland 


Homer J. Taylor, president of the Knowles, Taylo 
Knowles Co., has returned from Cleveland, O., where 
spent some time under medical observation. Mr. Ta 
is suffering from a nervous ailment, and is now ¢ 
spending a part of his time at the factory office. 


Another Chain Store Group Formed 


Local dinnerware manufacturers have been informec 
the organization of another chain store group of 
partment stores in the central west, which has just | 
completed by the Kinnear Stores Co., headquarters 
which are at Marion, Ind. The new syndicate is bt 
financed in New York. E. S. Kinnear, head of the Bo: 
store at Marion will also act as the head of the new 
ganization. Two stores at Champaign and Streator, 
are to be acquired at once, while others in the new gf 
will be located at Lansing, Mich.; Bellfontaine, O.; 
dianapolis, Elkhart, Logansport, Lafayette and Hunt 
ton, Ind. W. E. Leonard, of the Leonard, Fitzpatric 
Mueller Co., operating a southern chain of stores is 
sociated with the new Kinnear interest. 


Kresge to Feature Dinnerware 


With the intent of the Kresge interest to open a } 
Dollar Store at Ft. Dodge, Iowa., it is expected here” 
a larger variety of dinnerware will be featured in 
store. The new link in this Kresge chain was to be ope 
for business this week. Although the Kresge inter 
operate a dinnerware plant of its own, the compam 
also a large buyer of dinnerware in the open market. 


Old Chelsea Plant Resumes Production 


Production of ware was to have begun this week at 
former plant of the Chelsea China Co., New Cum 
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d, W. Va., now under the control of Cronin Brothers, 
fast Liverpool, who also operate the Standard Pottery 
’s plant. This shop has two tunnel kilns, and it is said 
production of the plant has already been absorbed. 
the Standard plant in this city, the company will con- 
ze to feature its usual line of dinnerware. 


| No Change in Production Schedule 


While the larger dinnerware plants of this district are 
rating on a rather steady schedule, there are others, 
wever, that are working only four and five days per 
sk. No change in this schedule is anticipated until 
br the first of the year. A number of the larger pot- 
-es have considerable contract business on file, and this 
| insure the steady operation of these factories until 
i close of the year. Inquiries for merchandise for 
suary and February merchandising events appear to be 
ttle more stronger than a week ago. While there have 
«én no personal visits to the market by buyers, these mail 
wuiries are of a character to indicate department stores 
¢ anticipating an active December sale of dinnerware. 
= jobbing interests are not very active in the market 
this time, but this situation is declared to be season- 
b. No change in this particular situation is expected 
mppear before late in the month or in January. Prac- 
lly all holiday goods have been shipped out of this 
irict, and the general run of plants are now working or 
vehandise wanted for the January sales seasons. 


Col. Rhoads Back at Home Office 


vol. Will A. Rhoads, salesman for the Sebring Pottery 

%, Sebring, O., is now at the home office, having com- 
lied a four months trip through the west and south 
6 this factory. Mr. Rhoads is now residing at Al- 
lace, O., having removed there from Chicago, Il. 


F. F. Debolt is Il 


. F. Debolt, who has been marketing the line of the 
yer China Co. for a number of years to the hotel and 
@aurant trade, and who is also known in the glass trade, 
abeen very ill at his home here. He will be unable to 
Ordditional traveling the balance of the year, it is said. 


Department of Commerce Information 


he Department of Commerce announces the follow- 
a; information covering basic industrial and commer- 
ta movements for the second week of November and 
wher figures for the months of September and October : 
The dollar volume of trade during the second week 
iNovember, as seen from check payments, was larger 
ha for either the previous week or the corresponding 
ve of last year, according to the weekly statement of 
heDepartment of Commerce. The distribution of goods 
lung the first week of November, as seen from figures 
Mrarloadings, while slightly less than that recorded in 

(Continued on page 37) 
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THE REWARD OF BUSINESS 
FOR SERVICE RENDERED IS A 
FAIR PROFIT PLUS A SAFE RE- 
SERVE, COMMENSURATE 
WITH THE RISKS INVOLVED 
AND FORESIGHT EXERCISED. 


—U. S. Chamber of Commerce, “Principles of 


Business Conduct.” 


R & His a great believer in the 
idea of giving service and de- 
pendably uniform materials. 
The R & H organization earn- 
estly endeavors to meet your 
requirements in Feldspar and 
other Ceramic materials by 
maintaining the highest stand- 
ards. 


Obviously, good service helps 
your We reap the rewards of 
service through your confi- 
dence and appreciation. 


“The 


ROESSLER & HASSLACHER CHEMICALCO. 


709 Sixth Avenue 


New York 
Boston Pittsburgh Trenton 
Philadelphia Cleveland New Orleans 
Chicago San Francisco Baltimore 


Kansas City 
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AND PITTSBURGH NEWS 


Seneca “B” Plant in Operation 


OLLOWING an idle period of several weeks, the 
1% plant of the Seneca Glass Co., Star City, W. Va., 

known as their “B” factory, is being prepared to 
be placed in operation. The shutdown was caused by the 
company being compelled to make a number of repairs to 
the manufacturing department. The factory is under 
the management of Frank Schmidiger. 


Stores All Displaying Holiday Lines 

Glass factory salesmen have reported to their home of- 
fices that all stores featuring lines of glassware are now 
displaying their holiday and Christmas lines of goods, and 
that early sales are of a character that indicates an active 
demand for the entire line during the current season. 
Some particular lines of colored glassware that were 
placed on display early have been sold out, it is reported 
at several factories, and repeat orders have already been 
received. These goods have to do with the novelty lines, 
although it is declared by factory sales managers in this 
locality that the utility lines are also moving exceptionally 
well. It is said here that all holiday orders have gone 
forward, but from different quarters orders are being 
received for additional quantities of some items, and with 
instructions to make shipments by express. 


J. W. Fenton to Erect Plant in Kansas 


J. W. Fenton of Eureka, Kansas, is now actively at 
work on plans for the new glass factory that is to be 
erected there. It is proposed to produce a general line at 
this plant, although a number of specialties will also be 
featured. Mr. Fenton for some years was actively asso- 
ciated with the glass business in the Wheeling, W. Va., 
district, and at Millersburg, O. 


Central Preparing 1927 Line 

The Central Glass Works, Wheeling, W. Va., is now 
engaged in the assembling of its new 1927 line which will 
be shown for the first time during the annual Pottery and 
Glass Exposition at the Ft. Pitt Hotel in January. A 
number of additions are to be featured during this display, 
and it is said the display will be much larger than this 
firm has been showing in former years. Items in both 
crystal and colored glassware will be shown in this ex- 
hibit. 


Sanger Bros. to Open Stores Is Report 
It is reported here that the Sanger Bros., Inc., pro- 


Sixteen 


pose to operate new department stores at Houston an¢ 
Antonio, Texas, but that location of other possible s 
at this time are not under consideration. Cheste 
Jones, who is president of this organization has comr 
a visit to these two cities with this end in view 
purpose of the organization being to open two of the 
est and most modern department stores in the sow 
territory. 


Repairs Completed On Smith Plant 


Repairs have been completed at the plant of the ] 
Smith Glass Co., Mt. Pleasant, Pa., where some y 
ago damage to the factory was caused by the expl 
of a tank of molten glass. The management of the 
tory at this time is preparing a number of new items 1 
shown here in January, and the display will be in ct 
of Swaney Hall, manager of the sales department, 


Central Takes Over Therasse Co. 


The Central Glass Products Co, has taken over 
former plant of the Therasse Glass Novelty Co., Ma 
Ind. The company is headed by S. E. Barney, wi 
president of the corporation with Phil Kiley secretary 
treasurer. 


Flint Glass Factories Finish Shipment: 


Flint glass factories in the Tri-state territory hav 
but finished the forwarding of holiday goods, and 
said that only orders from the nearby trade remain 1 
out. Goods for distant points have long since beet 
ceived at destination. On the staple lines, many fact 
are still busy on contract goods, and here and ther 
plants are working orders for the January and Febr 
special sales periods. Molds for the items that are | 
included in the new 1927 line have been finished 
number of instances, and in others first samples have 
put through the factory. The majority of the glass 7 
facturers who display at the Ft. Pitt during the Jan 
season, are now preparing these sample lines. Admi 
is made, however, that flint factories will continue 0} 
tion during the balance of the year, and it is also said 
mail orders for goods for January and February deli 
are showing considerable strength. In some insta 
however, there is still a tendency to order merchai 
along conservative lines. | | 


Applications Pouring in for Pitt Show 
Almost daily applications are being received at 
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}. Pitt and William Penn Hotels from firms who desire 
| a their lines in this market during the January 
es season. Those received at the Ft. Pitt Hotel direct 
ge being referred to J. M. Hammer, secretary of the 
sociated Glass & Pottery Manufacturers, with offices 
ithe Heeren Building, Eighth Street and Penn Avenue. 
t the William Penn Hotel, inquiries for display space 
e being handled direct from that office. From present 
idications, over 200 displays will be featured in these two 
btels during the next buying season. There were over 
»0 displays last January. Housefurnishing manufactur- 
¢s are becoming interested in the local market. 


Glass Workers Badly Injured By Train 


Five employes of the Victory Glass Co., Jeannette, Pa., 
sur of whom were girls, were seriously injured when the 


One of the finest collections of salad plates on the market, 


atomobile in which they were riding to work last Sat- shown in a diversified selection of designs, in the well known 
é 3 5 Duncan & Miller quality—An exceedingly popular line with 
vday morning was struck by a Pennsylvania train at a cutters and decorators. 
‘ossing near the plant of the Westmoreland Glass Co., Representatives 
: ; 5 New York Boston Chicago 

trapeville, Pa. After being struck by the train, the car Paul Joseph, Murt Wallace, Fr TReachaw 

4 ae : : Fo. 200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 
ij which they were riding was carried a considerable dis- Philadelphia San Fianitiono Beitimere 
“ : Joseph Tomkinson, Marsh & Kidd, Sth T. Thomas & Co., 
nce along the track by the engine. 1104 Arch St. | 617 Mission St. 28 S. Hanover St. 

Factory Representative 
f . ; ; : 5453 Kenmore Ave. Telephone Ardmore 0897 
Pittsburgh Stores Doing Big Business ee Chicago 


Holiday buying in the seven large Pittsburgh depart- 
tent stores is poy in full swing. Larger crowds are no- Duncan & Miller Glass Co. 
seable in all of these places, and hundreds of extra sales ' * Washington, Pa. 

‘Ip have been engaged for the season. No small inter- 
it is being shown in the china and glass departments of 
yese stores. Stocks have been re-arranged and the very 
arest items the market affords have been placed on dis- 
ay. Not only have the glass and china sections shown 
such activity during the last few days, but the lamp de- 
artments are also quite busy. Managers of these de- 
irtments without exception, are a unit in the expression 
tat from present indications December sales will far 
xceed the records of a year ago. The toy departments 
te already being visited daily by large crowds, and as 


Spencer A. Larson is assistant adjustment manager of 
Arnold Constable & Co., New York. 

Miss Rosalin D. Melnick is in the merchandise control 
division of Stern Brothers, New York. 

William B. Newcomb has returned in an executive 
capacity to his father’s store, the Anderson Newcomb 
Company, Huntington, W. Va. 

Sydney M. Raphael is merchandise manager of Hecht 
5rothers’ New York store on 14th Street. 


ie china and glass department managers as a rule have Miss Ina E. Ratcliffe is in the training department of 

narge of this section, everything at this time points to a John Wanamaker, New York. 

sally big month of business. Cylde E. Rollins is assistant to the merchandising man- 

{eee ager of the first floor in Himelhoch Brothers, Detroit- 
Mich. 


fany N. Y. U. Students Now in Store Posts Po. 

a2 Miss Mary Schiela is assistant buyer of coats with A. 
Department stores and specialty shops are continuing I. Namm & Son, Brooklyn 
» add college-trained men and women to their staffs to Fred G a a i: ea ee handiccmdictsie 
{surprising degree. Up until a few years ago it was a : : ; 
: ; ig: - Dec of Hale Brothers, San Francisco. 
ire thing to find college graduates taking up retail selling Frank R. Spaeth is in charge of direct mail advertising 

. 5 5 


sa life work. : 
ve with James McCreery & Co., New York. 


The New York University School of Retailing an- 
Ae: Miss Eliz ence pa ea Grn ace 
ounces that the following students of the day division Miss Elizabeth Tate is with the Minneapolis Knitting 
Mills, at Minneapolis. 


airing the academic year 1925-26, and are now holding hae : 

Ie positions fete ited - Miss Elizabeth Whitaker is a buyer of dresses with the 

Mrs. Ruth Harlan is assistant manager of the type fash- PEE ty. stores piasceiauGe, New York. 
Wylie Wilkinson is in the research division of the Lin- 


ms department of B. Altman & Co., New York. 
Mise Nora M. Hott is with the Bartons Bias Narrow der Comparty, Cleveland. He was recently married to 
Miss Miriam Hadley. 


abric Company. 
Edmund J. Keating is assistant to the president of B. Ozo B. Wilson is assistant to the controller of the 
Mercantile Stores Company, New York. 


. Dewees, Philadelphia specialty store. 


Income [ax Department 


Conducted by M. L. Srempman, 
of Seidman & Seidman, Certified Public Accountants 


This is the fourth of a series of articles by Mr. Seidman on how to prepare income tax returns, that will ap- 
pear regularly in these columns. Mr. Seidman is a well known tax expert and has written numerous articles on 


taxation. He will answer all income tax questions that might be directed to him by our readers. 


Ouestions 


should be addressed to him, c/o Seidman & Seidman, 41 Park Row, New York City. All communications must 
be signed by the inquirer, but no names will be disclosed in the published answers. 


exemptions. We said there, it will be recalled, that 

a single person is entitled to an exemption of $1,500, 
or if he is the head of the family, $3,500, and that a mar- 
ried person has an exemption of $3,500. We also men- 
tioned that these were not the only exemptions a person 
may be entitled to. There is in addition what is known 
as a credit for dependents and that is what we will want 
to cover in the present article. 


| N the last article we discussed some of the personal 


Wuat Is A DEPENDENT 


An additional $400 credit is allowed for every depend- 
ent. It is important to understand just what is meant by 
the word “dependent,” because its significance for income 
tax purposes is far different than its ordinary meaning. 
A dependent is one under the age of eighteen, or mentally 
or physically incapable of self-support. It will thus be 
apparent that a parent may not claim the $400 credit for 
a nineteen year old son that is being supported through 
college. Likewise, a son could not claim the $400 allow- 
ance for the support of a parent, even though he actually 
did support his parent, unless the parent were mentally or 
physically incapable of self-support. 

Another factor to be borne in mind is that the taxpayer 
must be the chief contributor to the support of the depend- 
ent before he can become entitled to the $400 allowance. 
In other words, only one exemption can be taken for the 
support of any one individual, and sometimes not even the 
one. If, for example, two brothers contribute to the 
support of a sister, it is only the brother contributing more 
than fifty per cent of the amount required for the sister’s 
support who can take the $400 allowance. If they both 
contribute equally, then neither one of them is entitled to 
the exemption. 

It is generally believed that for a person to be a de- 
pendent, he or she must in some way be related to the 
taxpayer. That is not so. Neither blood relationship, 
nor even a legal obligation to contribute to the support of 
the dependent, need be present. A mere moral obligation 
is sufficient. Nor is it required that the dependent live 
with the taxpayer. A son supporting his infirm parents 
residing abroad, may take the benefit of the credit for 
dependents. If he lived with them, he would, in addition, 
be considered as the head of a family, as we have already 
seen, but that is another matter. 


Highteen 


Furthermore, it is to be noted that the $400 allowan 
is for each dependent. If there are three dependents, 1 
allowance in this respect is $1200. If there are four, 
is $1600, and so on. 


HuSBAND AND WIFE 


Irrespective of what the facts may be, a wife cann 
be considered as the dependent of a husband, or vi 
versa. The $3,500 exemption allowed them is deemed 
take care of this general dependency of one upon # 
other. However, that does not prevent either one of the 
from having other dependents. They could, of cours 
take the exemption for the children below the age « 
eighteen. But this point should be noted. While # 
$3,500 exemption can be divided between them in wha 
ever proportions they see fit, only the one actually contri 
uting to the support of the children may take the exem 
tion for dependents. 


HEAD OF FAMILY 


When we come to the head of a family, the rule is al 
different. The $3,500 allowance does not include any a 
lowance for dependents. It merely is for the fact th 
there are dependents, irrespective of age or ability of sel 
support, that reside with the taxpayer. If the depende 
should be below the age of eighteen or incapable of sel 
support, the $400 allowance may be taken in additio 
Thus, the head of a family supporting a sixteen year 0 
brother would be entitled to a total exemption of $3,90 
and not only $3,500. 


Last Day CoNrTROLS 


Suppose a child were to reach his eighteenth birthd 
during the year. Is the $400 to be apportioned? Or, su 
pose a child is born on the last day of the year. Ho 
would the exemption be computed? We saw that 
the case of the $1,500 and $3,500 exemptions where a pe 
son was married during the year, the exemption was 4 
portioned for the time that he was single and for the tin 
that he was married. But that is not so when it comes” 
computing the credit for dependents. It is the situati 
on the last day of the year that controls. Thus, in ft 
case of a child that became eighteen during the year, # 
parent would not be able to take any credit at all f 
supporting the child, since on the last day of the year # 

(Continued on page 37) 


What s New In New York Showrooms 


Beautiful Offerings by F. Bing & Co.’s 
Successors 


) Not often has one the opportunity of viewing such a 
wge and varied assemblage of beautiful wares as those 
yhich are to be seen at the spacious showrooms of F. 
3ing & Co.'s succes- 
sors, importers, 67-69 
Irving Pl. Out of such 
an assortment it is a 


task to choose any spe- 
cial item for comment. 
Worthy of special men- 
tion, are the two items 
femsatared. The 
dainty Dresden china 
figures, each one of 
which is a thing of real 
beauty in its concep- 


ion, offer a splen- 
id assortment for 
me in search of 
his type of china. 
These, of course, 
re nothing new, 
mut rather orna- 
nents which are 
Id. Of late they 
lave come back 
ato vogue and are 
iow more popular 
han ever. The 
sing display of 
hese offers a 
ange of sizes from 
he small five inch figures to those standing about a foot 
igh and may be had either in single figures or in groups. 
heir coloring is exquisite and presents an assortment 
nd combination of delicate tints that are delightful in 
1eir effects. An outstanding feature of these is the 
yay in which real lace has been utilized such as collars 
nd cuffs on the males and the dainty dresses of the fe- 
vale statues. Real lace has been chinafied and its effect 
s charming. Among the concerns Spanish importations 
te to be seen a showing of very. pretty iron coffee tables 
vhich are also deserving of special attention. There is a 
irge display of these featuring a wide variety of decora- 
‘ve schemes in the way their tops have been worked out 
0 two being alike in design. These are of real Spanish 
le, glazed and fired, which are cemented into the wrought 
‘on. Color combinations of light and dark blue, yellows 
nd greens, typically Spanish in their effects give a pleas- 
1g finish. It is interesting to mention in passing that 


these same tiles have been used for the steps of the Span- 
ish building at the Sesqui Centennial Exposition at Phila- 
delphia. The tables are offered in four sizes. 


Rosenthal Showing Another New Shape 


Offered to the trade as their second creation in thin 
ivory body, The Rosenthal China Corp., 149 Fifth Ave., 
have brought out in their ‘Beautiful Danube” shape some- 
thing which is destined to make an immediate appeal to 
the American trade. This new shape follows their 
“Corona,” the first shape brought out by the firm in ivory. 
To apply the word graceful to the “Danube” shape seems 
scarcely to do it justice. From a symmetrical round foot 
the low sides of the cover dish gracefully round outward 
and upward to the point where they join the flange. Tall 
high handles Viennese in character, add a further charm- 
ing effect, while the cover which is sligthly inset is deli- 
cately rounded and finished with a pointed knob. The 
Rosenthal China Corp. are offering this lovely shape in 
an assortment of floral treatments and incrustations, each 
6f which is quite in accordance with the charm of the 
shape. The full line will be exhibited by them at the 
Pittsburgh Show. 


York Trading Showing New Ware 


New Bavarian china dinerware of excellent design and 
decoration is being shown by The York Trading Co., 42 
East 10th St., New York. These sets are some of the 
firm’s latest importations, displaying beautiful convention- 
al and floral borders with coin gold handles and gold line 
edges, to service plates and covered dishes. A full line 
of earthen cooking ware, tea sets, in beautiful decorations 
and numerous enticing gift items are also among the large 
collection of these importations. A visit to the firm’s 
showrooms, above mentioned, would be a ‘convincing 
proof of these attractive offerings. 


T. G. Hawkes & Co. Enlarges Showrooms 

The T. G. Hawkes & Co., 542 Fifth Ave., New York, 
have been fortunate in securing an adjoining room to add 
to their present large showroom. This new room will 
duplicate the artistic interior that has characterized their 
finely appointed showroom, but will be in reality a recep- 
tion room, although a display of the firms’ handsome 
glassware will be seen in this room also. The former 
room will have new mirrors added to the present ones, 
completing an unbroken mirror effect about the entire 
room, reflecting the rich glassware to excellent advantage 
and carrying out still further the beauty of the interior. 
Many new numbers of engraved and cut crystal are to be 
shown in both rooms, together with a large variety of gift 
items. These uptown showrooms have proved a most 
gratifying experiment to the concern, and the desirable 
and accessible locality has met with unanimous favor both 
from visitors and friends. 
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New York Imports 
November 27 


S. S. Noord2zm froin Rotterdam, Holland 


Lazarus & Rosenfeld, 51 packages crockery 

Fourman Bros. Co., 9 cases crockery 

Boreteldt, G., Co, 26 cases crockery, etc. 

Basch, Si Imp. Corp., 200 cases crockery 

Strauss- eckhardt Co., 226 cases toys and crockery 

Tilfelder, B., & Co., De cases toys and holloweglass 

Woo lworth, iE W., & Co., 48 cases toys and crockery 

Grace Natl. Bank, 51 cases crockery 

Natl. City Bank, 29 packages crockery 

S. S. Samaria from Liverpool, England 

Meakin & Ridgway, Inc., 41 packages china and earthenware 

Butler Bros., 9 crates earthenware 

Plummer, W. H., & Co., 2 tierces earthenware and china 

Little, G. F., 4 casks earthenware 

Pitcrairn, W. S., Corp., 43 packages earthenware and china 

Leyland, P. N., Inc., 5 cases earthenware 

American Hawaiian S. S. Co., 78 packages earthenware, glass- 
ware, etc. 


S. S. Homeric from Southampton, England 


Bernhardt, E. J., & Co., 5 cases glassware and porcelain 
Khouri, A. N., & Bro., 8 cases glassware and porcelain 
Bernard, J. E., & Co., 50 cases earthenware and porcelain 
Haviland China Co., 40 casks porcelain 

Downing, R. F., & Co., 5 casks porcelain 

Vogt & Dose, 5 casks porcelain 

Streiff, C., 9 casks porcelain 

Strauss, N., & Sons, 163 casks porcelain 


S. S. American Merchant from London, England 


Tobias & Co., 4 cases earthenware 
November 29 
S. S. Hellig Olav from Oslo, Norway 


Williams & Hennings, 2 cases ceramics 
Vandegrift, F. B., & Co., 3 cases china 
American Express Co., 1 case porcelain 
Byrnes, W. J., & Co., 3 cases crockery 
Macy, R. H., & Co., 2 cases crockery 
November 30 
S. S. Stavengerfjord from Oslo, Norway 
Edmiston, H. C., 1 case glassware 
S. S. Westphalia from Hamburg, Germany 
Sheldon, G. W., & Co., 11 cases china and earthenware 
Richard, C. B., & Co., 18 cases lamps 
Phillip Freeman Co., 12 cases glassware 
Stern, S., & Co., 8 cases glassware 
Ruhe, F. H., 16 cases glassware 
Robold, J. C., & Co., 3 cases porcelain 
Amer. Kreuger & Toll Co., 3 cases porcelain 
Atlantic Fwdg. Co., 5 cases earthenware 
N. Straus & Son, 91 cases crockery and hollowglass 
Wolf, L., & Co., 1 case crockery, 1 case hollowglass, 5 cases toys 
Mohawk Novelty Co., 19 cases toys, crockery, etc. 
Hirschberger, M., & Co., 8 cases crockéry 
Singer Bros., 7 cases glassware 
Abraham & Straus, 1 case glassware 
Hern, J. A., & Son, 4 cases hollow ware 
Ruhe, F. H., 1 case glassware 
Lorsch, A., & Co., 20 cases glassware 
Ruhe, F. H., 41 cases hollow ware 
Natl. City Bank, 15 cases glassware 
Hirschberg-Schutz Co., 3 cases glassware 
Reimer, Fred C., Co., 25 cases crockery 
Sellers, C. W., 6 cases decalcomanias 
Friedlaender, O. O., Co., 34 cases glassware, earthenware, etc. 
Noe, W. R., & Sons, 25 cases glassware 
State Bank, 7 cases hollowglass 
Stern, S., 18 cases tovs, glassware, etc. 
Bloch. J. L., & Son, 49 cases crockery 
Atlantic Fwdg. Co., 14 cases glassware 
Wortheimer, Plehn & Levy, 2 cases crockery 
Benziger Bros., 2 cases china 
Downing, T. D., & Co., 1 case crockery 
Dritztraum & Co., 5 cases crockery 
Bengol Trading Co., 10 cases glassware 
Lazarus & Rosenfeld. 3 cases hollowglass 
Levy, M. D., & Co., 3 cases crockery, 2 cases toys 
Straub, P. A., & Co., 34 cases china and earthenware, 6 cases 
glassware 
Plummer, W. H., & Co., 3 cases earthenware, 3 cases hollowglass 
Fenton, A W.. Co., 8 cases crockery, 1 case hollowglass 
Sullivan, W. C., Co., 16 cases crockery 
Roessler & Hasslacher, 5 cases china 


Wapler, N., 60 cases hollowglass 
Borefeldt, G., & Co., 1 crate “crockery, 12 crates earthenware 
Decorative Plant Co., 6 cases earthenware 
Bloch, L. D., Co., 18 cases crockery and earthenware 
Irving Bank-Columbia Trust Co., 3 cases’ glass, 6 cases crocke 
Richard Shpg. Co., 9 cases hollowglass 
Sullivan, W. C., & Co., 4 cases crockery 
Sheldon, G. W., & Co., a cases hollowglass and earthenware 
Altman, B., & Co., 5 cases glassware 
Elite Imp. Corp., 5 cases ehchent 
Carsten, C. & E., 5 packages crockery 
Sommers, E. L., & Co., 1 case toys, 3 cases crockery 
Shenkers, Inc., 103 packages crockery, glassware, etc. 
Shafter, M:, Co., 28) cases crockery 
Hirsch, G., Sons, 118 cases glassware 
Pomerance, S. H., Co., 62 cases glassware 
Sheldon, G. W., & Co., 17 casks majolica 
N. Y. Mdse. Co., 183 cases toys, etc. 
Globe Shipping Co., 396 cases toys, crockery, etc. 
Phoenix Shipping Co., 240 cases crockery and earthenware 
Bernard, J. E., 112 cases crockery 
S. S. Mauretania from Southampton, England 
Kraemer, F. L., & Co., 5 cases porcelain 
Rohner, Gehrig & Co., 9 cases earthenware 
English Antique Shop, 7 cases glassware, etc. 
S. S. De Grasse from Havre, France 
Amer. Shipping Co., 1 case crockery 
Tharaud Justin, 25 casks china 
Stern Bros., 2 casks china 
Haviland, Theo., & Co., 20 casks chinaware 
Atlantic Fwdg. Co., 2 packages china 
Sheldon, G. W., & Co., 8 cases terra cotta 
Hudson Fwdg. & Shpg. Co., 19 cases glassware (2 cases short) 
Boregfeldt, G., & Co., 1 case earthenware 
Downing, F. D., Co., 1 case glass and chinaware 
Todd, T. S., & Co., 1 case porcelain 
Inwald, J., Glass Co., 4 cases glassware 
S. S. Chicago from Bordeaux, France 
Hampton, J. W., Jr., & Co., 1 drum china 
S. S. President Roosevelt from Bremerhaven, Germany 


Corbett, M. J., & Co., 5 cases glass 

Hirsch, F. B., Co., 7 cases glassware 

Victor Co., 2 cases glassware 

Dritz Traum Co., 1 case glassware 

Miers. Trust, 5 cases glassware 

Veith, A. & H., Inc., 5 cases glassware 

Morris Goldberg Sons, 4 cases glassware 

Elliott, Greene & Co., 3 cases glassware 

Kuyper, P. C., & Co., 6 cases glassware 

Phoenix Shpg. Co., 5 cases glassware, 2 cases crockery 

Henjes, F., Jr., 10 cases glassware 

Namm & Singer, 6 cases glassware 

Willenborg, C., Co., 3 cases glassware 

Continental Ceramics Corp., 21 cases crockery 

Hensel, Bruckman & Lorbacher, 3 cases earthenware 

Munzer, A., Inc., 7 cases china 

Hussa & Co., 1 case glassware 

Sachtleben, F. B., 7 cases crockery 

Sullivan, W. C., & Co., 1 case china 

Bailey, Green & Elger, 12 cases glassware 

Borgfeldt, G., & Co., 89 cases toys and crockery 
S. S. Leviathan from London, England 


Pickfords Colonial, Inc., 1 ple. earthenware 
Titan Shpg. Co., 1 case chinaware 
International Fwde. Co., 1 cask glassware 

S. S. Pipestone County from Havre, France 
Andrews, D. C., Inc., 2 cases earthenware 


Jordan Marsh “Shoppers’ Garage” 

The new garage, used by Jordan Marsh Company, Bo: 
ton, for the convenience of its patrons and known ol 
ficially as the Shoppers’ Garage, Inc., was opened to th 
public recently. | 

It will be under the supervision of John V. Finn an 
Joseph Sullivan. : 

The great building, which should revolutionize shoppin. 
conditions for Jordan Marsh customers accommodate 
over 600 cars and represents the last word in moder 


(Continued on page 37) 
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Installment Plan Selling On Increase 
ETAIL distribution of dinnerware on the install- 
ment plan seems to be growing rapidly, accord- 
ing to high pressure advertising that is being put 

wut by some distributors. In daily and weekly newspapers, 
also in magazines are to be found advertising matter 
wherein dinnerware is offered for sale on a small down 
payment, but it remained for the M. J. Rose Co., at Can- 
ton, Q., to reach a new height in pushing the sale of din- 
nerware on the installment plan. 
' Customers—new ones were being sought by this dis- 
tributing house, and in page advertisements the story of 
the sale was told. The ware that was featured in this 
particular sale was of a pattern that could always be re- 
tained in open stock, so 
that when new customers 
sought replacements or 
additional items to en- 
large the set, the same 
pattern was available. 
According to some of 
the producers in this ight? 
district, more dinnerware Son St 
has been put out during 
the last year on the in- 
stallment plan than ever 
before. Not only have 
furniture stores been en- 
tering the dinnerware 
installment business, but 
many other merchants 
have been doing likewise. 


Why the Service for 
Eight? 


ots of six are large enough. If you 
ards or entertain more than one couple 


TH 


Large mail order 
houses have been using 
weekly and monthly 
farm publications with 
considerable success in 
selling dinnerware on 
the installment plan, 
some of these houses 
shipping direct from 
their own distributing 
‘houses, while others are = 
having drop shipments 
made from the factory. 

On this page is to be 
found a reduced reproduction of the page publicity used 
by the M. J. Rose Co., at Canton, and on the day fol- 
lowing the first publication of this advertising matter, 
hundreds of sets of dinnerware were sold. 
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We urge you wo come here to Includes all four sets illustrated. Snr dotar « week therealer 


morrow and 260 


To Outline Business Regulation 


Plans for carrying out the national program for elim- 
‘imation of costly trade abuses and unethical business prac- 
tices, which has for its object the eventual complete self- 
regulation of American business, will be outlined at a 
meeting of the National Trade Relations Committee of 
the United States Chamber of Commerce to be held in 
Chicago on December 3. 
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AT THE M; J, ROSE company y 
mplete Table Service 
FO 


EIGHT PERSONS 
Sebring’s Royal Ivory Porcelain, Guaranteed Firsts 
Dinnerware, Silverware, Glassware and Linen 


necessary to sérve eight persons in luxury and style. Priced amazingly low and sold on convenient S f a 
easy terms that make it possible to own and pag for this set without noticing the outlay. O tt ade 


116 Fourth Street NW- HE \/ f ya ROSE co. 


Encouraged by the progress reported at a meeting held 
a few weeks ago, attended by representatives of 29 trade 
associations, the committee is preparing to extend its ac- 
tivities by working out a specific course of action. To this 
end, a detailed plan of procedure will be submitted by 
the chairman of the committee, A. Lincoln Filene of Bos- 
ton. 

The plan proposes practical, methods for the formation 
within the various trades of joint trade relations com- 
mittees composed of manufacturers, wholesalers and re- 
tailers. 

Conditions which suggest the need for such trade rela- 
tions committees to take the lead in adjusting controver- 
sies in the individual 
trades and in establishing 
business standards will 
be discussed by members 
of the national commit- 
tee with representatives 
associations 
with headquarters in the 
central states. 

As a further step to- 
wards organizing its ac- 
tivities, a resolution de- 
fining the scope of its 
program has been pre- 
pared as a guide for the 
work of the committee. 
The resolution empha- 
sizes particularly that 
“the purposes and efforts 
of the National Trade 

Relations Committee and 
9-Piece Water Set p a : 
2, Lamesa pie. Joint Trade Relations 
ri plbalogig ee Committee shall be con- 
fined to the abatement of 
such unethical practices 
as are not contemplated 


AW re. * 


a” 


\ported glassware, but it’s Ameri- 
can made The pleasing shapes speck 
for themselves. 


8 Water Ginssos 
1 Jug or Pitches 


xr Special Chain Store eames 8 : by the Federal Trade 


$19.95 


for the entire 118 pieces, Som 00 


Commission; and as are 
not generally regarded 


” 


conte but $19.96, deltvered Lo your 
donp payment af caly 
eve dollar, permenie of 


as illegal 
CANTON, OHIO : 


The joint trade rela- 
tions committee, the ac- 
tive unit in the national program, is described in the tenta- 
tive plan which will be presented as ‘“‘a committee repre- 
senting a particular merchandise-group, such as men’s 
clothing, for the purpose of arriving at (1) a common 
understanding of the problems originating in the dealings 
between manufacturers and wholesalers; manufacturers 
and retailers: wholesalers and retailers; (2) practical 
methods for the abridgment of commercial misunder- 
standings and disputes.” 

Methods by which committees may accomplish the col- 
lection and investigation of trade abuses are mentioned 
and means described “whereby complaints of practices 
may be collected, compared with each other and acted 


upon.” 


CHICAGO OFFICE 


m2 THE CHICAGO MARKET 


SOUTH 
CLARK 
STREET 


By 


J. H. Smytue, REPRESENTATIVE 


Chicago Christmas Shopping in Full Swing 

HRISTMAS shopping is now in full swing in the 

Chicago departments and specialty stores. All of 

the china and glassware departments are making 
a drive for the business of the early shoppers and many 
specials in dinnerware, glassware, lamps and art goods 
are being sold this week. The Fair’s sale of dinnerware 
held a prominent position in the china departments this 
week, where 50,000 pieces of dinnerware ‘‘at much less 
than half price’? were offered. The stock offered was 
from the J. & G. Meakin Pottery of England and was 
of first quality. One hundred piece sets were sold as low 
as $19.98, while 32-piece sets could be had at $4.55. Open 
stock values were included in the sale which attracted 
many customers early in the week. 


The three Wieboldt stores were selling Nippon China 
lustre ware tea sets of 23 pieces at $3.98 in blue and tan 
with black handles to contrast. A group of lamps and 
shades complete, offered by this store this week for 36.90 
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Ready for Shipment— 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


TUT 


HEE eee eee 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
i 
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included some unusual merchandise which ordinaril 
would sell up to $15 or $18. 

Mandle Bros. had 23 piece imported tea sets made ii 
Czecho-Slovakia artistically colored and decorated, at $ 
per set. Sets of 18 pieces of amber glassware were of 
fered at $3 per set and were taken readily. 


Hillman’s featured $1 numbers on Monday of thi 
week, including a great assortment of hand-painted glass 
ware in perfume bottles, boudoir pieces, ash receivers 
cigarette boxes and flower vases. 


J. J. Braze Co,, 533 Canal St., New York City, maker 
of metal specialties for lamp manufacturers and fixtur 
trade is now represented in Chicago by Helm & Soukup 
17 N. Wabash Ave., Chicago, who have the complete hi 
on display. 


Rapaport Bros., makers of lamps and marble bases 
have opened a temporary store at 555 S. Clark St., Chi 
cago, where they are selling a complete line of marbl 
pieces imported from Italy. The lamps of their ow 
manufacture, however, are sold through the regular job 
ber and dealer channels. 


The Radio Glass Co., of Lumberport, W. Va., has ap 
pointed Kelly & Reasner, Shops, Bldg., their representa 
tives for Chicago and vicinity. 


Among the chosen few of the “110,000” who witnesse 
the Army-Navy football game here were Martin Carlstein 
of Martin’s Merchantile Co. and George Turner, factor 
representative. 


The Superior Furniture Co. has increased its capita 


stock from $25,000 to $50,000. 


The Union Housefurnishing Co., 6820 State St., Has 
St. Louis, Ill., has been incorporated with a capital stocl 
of $1,000. H. E. Trask is the manager and president. 


D. Saunders Co., 17 N. Wabash Ave., is displayin 
some new and interesting numbers from the Dunbar Flin 
Glass Co. Among the most unusual of these is a meV 
water set in the Czecho shape. This set comes in two 
tone luster in various colors. It consists of a pitcher ant 
six glasses. 
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WHAT TO BUY 
AND WHERE ToC 
BUY IT IN — 


CHICAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 


EARL W. NEWTON AND 


IRA A. JONES CO. 


3 : : A E 9N 

Chicago Display, 806-7-8 Masonic SSOCIATES orth Wabash Avenue 
Temple SOONCRIA Brees rote __ Representing: 

Flint Glassware, Harry G. Dalzell NATIONAL CHINA CO. Pope Gosser China Co. Seneca Glass Co. 

' Pressed and Blown OWEN CHINA CO Susquehanna Cut Glass Co., Coshocton Glass 

| Etchings, Cuttings Phone ‘ Corp., Burke Studios, Vesta Studios, Heule 


and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cnas. L. SEBRING, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 
_ Phone: Superior 4100 


for rates. 
Room 980 


9 North Wabash Ave’ Phone: Central 3236 


This ‘“‘card’’ can be made to yield 
big dividends. Phone Wabash 0860 


Studios, Lamps and Shades. 


eee 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


Lewis Simpson & Co. are having new display fixtures 
astalled in their showrooms at 17 N. Wabash Ave. These 
ew fixtures will have a backing of mirrors and will give 
ae Simpson display a much more brilliant appearance 
ath their various lines of colored glassware than pos- 
ible with their old arrangement. 


Bert Rinkin, representative for John B. Salterini & Co., 
1 the middle west territory, has temporarily given up 
is display space in the Furniture Mart Building. He 
nll announce a new location within the next week or ten 
ays. The Salterini line will again be on display in the 


new addition to the Furniture Mart when that building 
is completed, which will be prior to the big July market. 


William R. Noe & Son, New York lamp and specialty 
house, have taken space in the Furniture Market and will 
have their complete line on display commencing January 
2. Irwin Freyer, traveling representative for the com- 
pany, was in Chicago during the past week calling on the 
trade. 


Oscar Helm, of Helm & Soukup, Shops Building, left 
Chicago Monday night of this week for a business trip 
through the east. 


hain Store Sales Increase 7 to 41 Per Cent 


October was a banner month for the majority of the 
aain-store systems of the country. Sales increases ranged 

-om 6.9 per cent to 41 per cent for the month and almost 
similar range for the first ten months of 1926. 
| The Hartman Corporation during October had net sales 
f $1,595,674, a gain of 4.6 per cent over the same month 
11925. For the first ten months sales amounted to $15,- 
31,953, an increase of $3,309,119, or 26.7 per cent, as 
yainst the corresponding period of 1925. 

S. S. Kresge October sales were $10,934,934,837, against 
,992,234, in October, 1925, or a gain of 9.4 per cent. 
Or the first ten months sales were $87,810,650, against 
78,556,814, or a gain of 11.7 per cent. 

S. H. Kress & Co. reported October sales of $4,260,119, 
f an increase of 5.3 per cent over those for the same 
‘onth last year. For ten months they report sales of 
87,379,069, an increase of $4,133,918, or 12.4 per cent, 
ver last year. 
|Sales of the G. R. Kinney Company, Inc., in October 
tached $1,635,547, against $1,789,517 last year, or a de- 
tease of 8.6 per cent. For the ten-month period Kinney 
sles were $14,092,078, as compared with $13,856,477, 
ta gain of 1.7 per cent. 


) 
| 


W. T. Grant Company had sales of $3,798,933 in Oc- 
tober, an increase of 14 per cent over October, 1925. 
Sales for the first ten motnhs this year were $25,754,099, 
or 17 per cent, more than those in the same period last 
vear. 

McCrory Stores sales for October were $2,909,611, as 
against $2,724,690 last year, or a gain of 6.7 per cent. 
For the ten months the sales amounted to $24,618,508, 
against $21,572,069, an increase of 14.1 per cent. 

The Metropolitan Chain Stores sales amounted to $1,- 
047,746, an increase of 26.3 per cent over the $829,222 
reported for October, 1925. For the ten months they were 
$7,857,260, against $6,047,789, a gain of 29.9 per cent. 

The Peoples Drug Stores’ October sales totaled $537,- 
752 against $428,101 last year, or a gain of 30.3 per cent. 
For the first ten months this year the sales were $4,942,- 
467, against $4,246,185 last year, or an increase of 16.4 
per cent. 

McLellan Stores Company had an increase of 41 per 
cent in October sales. Sales for the month this year were 
$945,562, against $670,451 last year. The ten-month in- 
crease was 36.9 per cent and sales aggregated $6,224,385, 
against $4,472,820 last year. 
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HEINRICH & WINTERLING, inc. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China 
ENTIRE FIFTH & SIXTH FLOORS—49-51 West 23RD STREET, NEw YorK CITY 


HAVE THE PLEASURE OF 
ANNOUNCING THAT THEIR 


1927, 


IMPORTATIONS ARE Now READY FOR THE TRADES’ INSPECTION 


We are featuring a wide selection ate sales and a quick turnover. 
of new Ivory Border encrustations ; } 

that are certain to bring you many H&G, In dinnerware our offerings are 
new customers. These are excep- BAVARIA larger and better than ever featur- 
tionally deep and are combined ing a wide range of new decorative 
with an additional broad gold band HEINRIGHT eaGOrs treatments in Ivory, while our show- 
and line treatment on the shoulder. mark is an ing in open stock service plates is 


They are destined to bring immedi- Assurance of Quality one that you should not miss seeing. 
FROM STOCK OR IMPORT 


A visit to our Salesrooms will convince you! 


A. Distinctive American 


Product 


For Home Decoration 
Sold Thruout the World 


Send For our Beautiful 
Catalogue in Colors. 


Factory and Offices 


FENTON ART GLASS CO. 


Williamstown, W. Va. 
U.S. A. 


: 
boa! 


Entrance 
to Palace 
of Arts 


jobbers and importers are concerned, the whole- 

sale business for holiday trade is practically done. 
Some rush orders for express shipments are being received 
to complete items that have been sold. In the retail way, 
‘he week end business for the last month has been very 
big and the Christmas business has probably started 
since Thanksgiving Day, as all the department stores in 
this city are busy and it is getting better every day. 


S far as the local offices of manufacturer’s agents, 


The new building erected as an addition to the Gimbel 
store which was formally opened on Monday, November 
22, is located on Ninth St., and extends from the old 
section of the Gimbel store to Chestnut St. and along 
Chestnut St. it runs east for two-thirds of the block. 
The building is twelve stories high with two basements. 
It is advantageously located across Chestnut St. from the 
new Ben Franklin Hotel and gives the Gimbel store an 
imposing entrance from Chestnut St. The China Depart- 
ment will still be located on the fourth floor of the Mar- 
ket St. building, but will take in nearly twice as much floor 
space as heretofore, as space formerly used by the Lamp 
Department has been added to the China Department. 
The lamp section has been moved to that part of the fourth 
floor formerly used by the Toy Department—the Toy 
Department having been moved to the fourth floor of the 
new building on Chestnut St. 


Otto Schmitt, who has been an assistant to Paul Lar- 
son for the past ten years, has severed his connection with 
Mr. Larson and has taken a position as an associate to 

Ibert E. Burns, Phila. agent for the Monongah and 
(nland Glass Companies. 


John F. Lane, agent for the Federal Glass Co., has re- 
seived samples of the new Polka Dot and Diamond Optic 
Pressed-Blown tumblers at prices, which he says are most 
nteresting. He also has a wonderful new line of stem- 
ware with Amber Feet and Stems and Crystal Bowls 
jupplied with special needle etchings at very attractive 
yrices. 


| The Philadelphia office of the United States Glass Co. 
reports a very active business for the last three months 
ind hopes to get completed shipments made for all orders 
aken and if so, they will be well ahead of their last 
vear’s business, due to the combined efforts of Capt. J. A. 
demple. manager, and his associates, Messrs. Downs, 
Jarper and Miss Barton. 


PHILADELPHIA SECTION 


The 
Tower 
of Light 


Joseph Tomkinson, agent for Duncan & Miller and 
Fostoria Glass Companies, reports the receipt of samples 
of the new rose color made by the Duncan & Miller fac- 
tory in reproductions of the shapes of Early American 
Glassware. He was so impressed with this new line that 
Francis Tomkinson, who is associated with his father, took 
an extra special trip over his territory up the State for 
the last three weeks and reports having taken several nice 
orders on the new line. 


Albert Burns, formerly located at 921 Filbert St., and 
who is the agent for the Monongah and Inland Glass 
Companies, has removed his office to the new building at 
144 N. 10th St., where he will be pleased to greet his 
many friends. 


Another Gift Show for Philadelphia 
Another Art & Gift Exhibit is to be held in Philadel- 


phia this coming spring. It is the International Art and 
Gift Exhibit. 

We found George S. Winner, president of the Verna 
Mae Manufacturing Company, Inc., of Philadelphia, in 
his office at the Benjamin Franklin Hotel, smoking a cigar 
and dictating letters at the same time, to a stenographer 
whose pencil was flying over her book at an exceptional 
rate of speed. 

We stood waiting for recognition and heard him say, 
“We are assigning rooms 714 and 715 to you for your 
exhibit. All horses, tables and sheetings will be set up 
and ready for use according to our contract. Thanking 
you again for your check, We remain Veryt ruly yours, 
George S. Winner, Managing Director. Take this one 
aCe ces 

(Continued on page 28) 


JOSEPH TOMKINSON 
1104 Arch St., Philadelphia 


FOSTORIA GLASS CO. 
DUNCAN & MILLER GLASS CO. 
DRESDEN POTTERY Co. 


Fostoria complete glass dinnerware colored and crystal 
plain Etched and Gold treatment. 


Blown Stemware Tumblers & Jugs to match. 


Duncan & Miller Reproductions of early American glass- 
ware colored and crystal. 

Dresden Pottery Co., the new Apollo shape with many 
attractive decorations. 
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Tea Sets 


of 


Delicate Color and Odd 
Shape 


We are now ready to sub- 
mit samples and) quar 
upon our latest importa- 
tions of Tea Sets: 

Either open stock with 
extra Tea Cups and Sauc- 
ers or upon Sets alone. 
Our Import Department 


will be glad indeed to give 
you service. 


R. E. TONGUE & BROS. CO. INC. 


Manufacturers, Importers, Distributors 
Allegheny Ave., Amber and Collins Sts. 


Philadelphia, Pa. 


WILLIAM C. BYRNES 
Burd Bldg., Philadelphia, Pa. 
Representing 


CENTRAL GLASS WORKS 


Two Tone Stemware 
Pleasing Color 
Combinations 

in 
Old Rose, Green and 
Amber 


Makers of 
Fine Glassware 
Since 1863 


Complete Assortment of Lunch Trays, 
Cheese and Crackers, Candy Jars, etc. 
A High Grade Line for a High Grade Store 


Standatamenotu. tg Om ac. prices 


FRED STOTT, Successor 


Formerly 


PEACOCK AND ROOP 
1007 Filbert St. 


Representing 

Westmoreland Glass Co. 
Space Saver Dish Co. 

Florence Silver Plate Co. 


Economy Glass Co. 
Indiana Glass Co. 
D. C. Jenkins Glass Co. 


Lead and Lime Blown Stemware, Tumblers, etc., Pressed 
Hotel Tumblers, Tableware, etc., Decorated Glassware, 
Colored Glassware, Plain and Cut, Sanitary Space Saver 
Dishes and Fountain Supplies. 


December 2, 192 


HARRY M. BORTZ 
REPRESENTING 
. meeet YK "Ons = 
HE IS EY Ss GLASSWARE 
7— Ww 
FOR YOUR TABLE 
FOR HOME DECORATION 
Philadelphia Office 
406 Vandam Bldg. 
1005 MARKET STREET 


JOHN F. LANE 


MANUFACTURERS’ AGENT 


BLOWN AND PRESSED BAR GOODS 
TABLE GLASSWARE. LIGHT CUT 
GLASS SPECIALTIES 
Rooms 351-352 Burd Building 


S. W. Cor. Ninth and Chestnut Streets 
Philadelphia 


Eastern Representative 


The Federal Glass Co. 


Specialty Colored Stemware 


Pekoe Glow, Burgundy, Green, Blue and Amber on foot 
and stem. Have above line in New Rose Cutting on 
} spiral optic. 


nl 
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Paul IL. Larson 
1104 Arch St. 


Representing 


HOCKING GLASS CO. 

| McKEE GLASS CO. 

| LANCASTER GLASS CO. 
MOUND CITY GLASS CO. 


Crystal and Decorated Glassware | 


JOHN A. NIXON 


906 Filbert St., 
Philadelphia 


Representing Leading Lines of Pressed and 
Blown Table Glassware and Pottery 


Cambridge Glass Co. 
Dunbar Flint Glass Co. 
N. O. Cederborg Co. 
Susquehanna Cut Glass Co. 
Zanesville Stoneware Co. 


Glassware and Pottery in Popular Colors with Gold and 


Iridescent Effects—Commercially Priced for Dept. Stores, 
Gift Shops and Jewellers 


NOVELTY 
FISH 
AQUARIUMS 


No. 106 B 


Oval Aquarium with 
Black Glass Stand 
Holds 3 Quarts 


Ask for Circular | 
Showing Full Line 
Black Glass Stands and 
Iron Stands 


GILLINDER & SONS, Inc. 
Tacony Philadelphia 


UNITED STATES GLASS C9. 


705 Vandam Bidg., 
N. W. Corner 10th and Market Sts. 
Philadelphia 


Complete Line 
Pressed and Blown Glassware 
Lamps and Novelties 


J. A. HEMPLE 


Sales Representative 


*ilene Store Takes Space on Financial Page 


Why should a big store insert an advertisement in the 
nancial section of a newspaper? Merchants of this 
ity are asking this question following the action of Wil- 
am Filene Sons Co., Boston, taking a quarter of a page 
1 one of the local newspapers. 

The move started a number of rumors in circulation 
bout the future of the store, but as Louis Kirstein, vice 
resident, pointed out, the reason for the departure from 
ie orthodox method advertising is explained in the cap- 
on, which stated: 
| “This information is printed in a form and on a page 
‘hich business men read, for the reason that these facts 
sout the Filene business are of particular interest to 
usiness men, and are not, as a rule, included in our reg- 
lar advertising because (frankly) the general public is 
ot, as a rule, interested in details like these. 

And the details referred to included a discussion of the 
ore’s method of buying, merchandising and some facts 
id figures on sales volume of 1926. 

The statement on the store’s business is considered 
mely, especially at this time, when there is talk of a 
uling off in sales. For the first eight months of the 
rm’s fiscal year, from February 1 to October 1, 1926, 
vles were $1,000,000 more than for the corresponding 
eriod of 1925, or in fact for any other year in the his- 
wry of the house. 

Just how the store operates its buying system through 
ie Associated Merchandising Corporation was also ex- 


plained with the added word that every department in the 
store was owned and operated by the firm of William 
Filene Sons Company. 


Another paragraph in the copy dealt with the subject 
of foreign-made merchandise, a topic of endless discussion 
in New England. 

“We want business men who are interested in develop- 
ing New England industry,” the ad read “in particular and 
American industry in general to know that Filene’s for- 
eign business is fewer than 10 per cent of the total vol- 
ume. It is Filene’s policy always to give the preference 
to American goods when purchases can be made here to 
equal advantage. Its foreign goods are those which pos- 
sess some distinct advantage over American goods, and 
for which there is a distinct demand from Filene cus- 
tomers.” 


Changes at Bullock’s 


Bullock’s department store, Los Angeles, announces 
the following changes in the personnel of the general 
office : 


P. D. Fraser has assumed the supervision of the audit- 
ing office. 

R. B. Dozier and John W. Lynan have been named to 
the statistical division. Mr. Dozier recently graduated 
from Harvard University, where he specialized in detail 
store management. Mr. Lynon comes here from Chicago 
and is a graduate of Northwestern University. 
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“The Top that Sells the Bottom—Since 1838.” 


NON-CORROSIVE METAL TOPS 


MADE OF BRITANNIA METAL 


NOT AFFECTED BY THE CHEMICAL ACTION OF SALT 
SILVER PLATED AND LACQUERED. 


HE growing demand for Salt and Pepper Shaker 
Tops which will not turn black has prompted us 
to make any of our over 250 styles and sizes in non- 
corrosive metal on special order. The numbers shown 


here will be carried in stock in this metal in addition to 
our regular metal. 


This non-corrosive metal is worth 
many times the added cost. 


MANUFACTURED BY 


COLLINS & WRIGHT, 


PITTSBURGH, PA. 


EASY TO 
CLEAN 


WILL NOT 


NO OUTSIDE 
THREADS TO 
GATHER DIRT 


No. 282-2 


that a brass band and a reception committee is to welcom 
each exhibitor. 
I also noted the advertising campaign that was to b 
run in the various magazines, advertising to the buyer 
«the coming show, the sales letters to the prospective ex 
hibitor and all. 
I waited until Mr. Winner turned around once mor 
“Why,” I ventured, “do you make such an effort to ex 
plain to your prospective exhibitor that ‘everything i 


Philadelphia Gift Show 
(Continued from page 25) 


Then he looked up. - “Well,”’“he said. 
‘we answered. He looked worried. “How many rooms 
do you want, he asked. “I don’t want any, I’m a re- 
porter.”’ “Sit down,” said Mr. Winner. “Take this let- 
“ter; Miss*Smuith.- Gentlemens...” 

“Now,” said Mr. Winner, “what can I do for you.” 


“Very well,” 


I told him that I wanted the story of the new Exhibit. 
“Philadelphia,” he began, “seems to be a mecca for con- 
ventions—both social and business. I have no time for 
‘the social, but look what we are doing on the business con- 
vention end.” He showed me a pile of papers. 

“Look them over and then I’ll talk to you, ’m pretty 
busy now,” he said handing them to me. ‘Miss Smith, 
take this letter. Gentlemen—your application  re- 
CONV ed? ane cm 

I read what he had given me. A prospectus of the new 
exhibit was before me with an explicit account of every 
detail, details that every manufacturer of Art & Gift 
wares are interested in. It brought out the exceptional 
facilities of the Benjamin Franklin Hotel for Exhibit 
purposes, and its location in the buying center of Phila- 
delphia. It explained that every effort was being made 
to simplify the efforts of the Exhibitors. Everything 
was to be in readiness for the display, the minute the 
‘exhibitors put in their appearance at the Hotel. It seems 


readiness’ policy.”’ 

_ “For the simple reason in former exhibits, the ‘nothin 
‘in readiness’ policy has been adopted. We are making 
a radical exchange. We want every exhibitor to be satis 
fied.” He looked at me as if he pitied me for asking suc 
a question. I saw he wanted to get rid of me, but I trie 
another question. ‘When,’ I asked, “does this aftat 
come off?” Again Mr. Winner looked at me rather con 
descendingly. “The Prospectus reads from Februar 
28th to March 5th—I thought you'd read it,’”’ he said an 
I got my hat and overcoat. 

Mr. Winner seems to be a man who has a purpose 1 
life and it’s not answering foolish questions. He wa 
pretty busy, but nevertheless I felt a little “sat on.” 
turned to go when up he got and took my hand. “Sorry, 
h esaid, “if I’ve been abrupt, but I’m going to put thi 
show over so that every exhibitor gets his money’s wortl 
and it’s a lot of work.” His friendly smile as he spok 
eased my mind completely. 


Pesos 
ae) 
AS 


ital EVERY DAY 


GIFT DAY 


Attractive Windows Lure the Wary 


O much has been said about window dressing that 
it is almost a tabooed subject, yet in recalling some 
of the features of this selling art, it will be re- 
membered that novelty and constant change means estab- 
lished popularity and are strong drawing cards which 
have proved to be the best sources of advertising. The 
larger Gift Shops have not paid more attention to this 
form of publicity than the smaller ones, in fact, the 
smaller shops seem to have realized the real meaning of 
attractive and original window dressing and have put their 
best thoughts in achieving different and striking effects. 
Take, for example, the little shops in suburban towns, in 
almost every instance these shops keep up a constant 
change in their window displays, bringing into effective 
) use significant anniversary favors and special seasonable 
color scheme inducements. 
One little shop employed the sprinkling of paper leaves 
in autumnal colors among the various gifts for the Hal- 
lowe’en festivities, another hung suspended from the win- 


dow tiny hearts on red ribbons for Valentine attractions, 
while another window displayed flags and Continental 
paper hats with feather quill pens for a background for 
Washington’s birthday. Artificial flowers are especially 
desirable at this season and when arranged in tall pottery 
or glass vases present one of the most attractive forms of 
window decorations. These artificial flowers come in all 
the natural blooms and there is a refreshing influence in 
their truthful development. The new glass flower bowls 
and art pottery recepticles are noticeably appropriate for 
the use of floral decorations and provide a lively arranger 
for either natural or artificial blossoms. 

Neatness and tidy arrangement is a potent factor in 
any window dressing and harmony in color should be 
faultlessly adhered to. No fighting color ought to exist 
to mar the beauty of a decorative scheme. Let artistic 
sense be the guide for attractive window decorations and 
watch the effect. If passers-by turn back to note some 
special feature, your window is a success and a magnet 
which will bring you future if not immediate returns. 
Make your windows you—your individual personality. 
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Artistic display of imported and domestic glassware by L. Bamberger & Co., “One of America’s Great Stores’’ at 
Newark. N. J. 


Twenty-nine 


Gift Table Echoes 


Persuasive Merchandise Bringing Season- 


able Suggestions tor Today’s Gift Shop 


By Beatrice MILLER WISNER 


“Fish” Character Lamp by Fulper Pottery 


NE of the newest oddities from Fulper Pottery, 
() Flemington, New Jersey, distinctive in its origin- 
ality, is the wonderfully conceived figure lamp 
illustrated by the famous artist “Fish,” the popular car- 
toonist of Vogue and Vanity Fair. These unique figures 


are also used on ash trays and vanity powder boxes which 
come individually boxed with “Fish” characteristic label. 


This lamp is appropriately christened “Lonesome,” and 
at a glance betrays the significance of its name. The beau- 
‘iful shade in parasol effect makes a fine canopy for the 
unusual little figures so bewitching in their symbolic study 
and pose. These subjects by Fulper Pottery are all copy- 
righted and are conspicuous demonstrations of fine color- 
ing and splendid modeling; truthful examples of the 
“Fish” individual art. 


Book Ends and Boxes In Antique Style 


The unique and artistic dresser boxes and book ends, 
from Howard G. Selden, 225 Fifth Ave., New York, 
showing period designs of the 17th century reproductions 
in antiqued gold finish with prints by old masters for 
decoration, are novelties of superior craftsmanship. 
These are of composition, the prints in subdued colors. 
Various objects are offered including candlesticks, mir- 
rors, lamps, placques and other fascinating items. The 
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urge for ornate pieces continues, and these delightful noy- 
elties are useful additions to milady’s dresser and for dee- 
orative purposes to harmonize with any type of interior 


scheme. Anniversaries afford a fine opportunity for these 
little art treasures, for gifts of artistic value find their 
way to the hearts of those who appreciate reproductions 
of master crafts. 


Lovely Crumb Set in Native Design 


Every woman covets a decorative crumb set, and the 
one pictured from Taiyo Trading Co., 101 Fifth Ave, 
New York, is the latest in Japanese Black Lacquer, beau- 
tifully decorated with bird 
and morning glory in gold 
and colors. An ornate gold 
scroll pattern decorates the 
edge. The knife edge which 
accompanys the tray in same 
design, is also an attractive 
piece. The illustrated tray is 
approximately 714 inches 
square. For an inexpensive 
gift these trays would be ac- 
ceptable for their usefulness 
and artistic value. 


Lavinite Ink Stand of Artistic Design 


A gift to delight masculine hearts, the splendid writing 
desk set with ink bottles is one of the latest Art Industries, 
Inc., 225 Fifth Ave., New York, Lavinite black marble 
offerings. The 
excellent 
modeling, 
fine propor- 
tion and prac- 
ticability of 
the stand ap- 
peals to those 
who want a 
real substan- 
tial desk ac- 
cessory. Be- 


December 2, 1926 


ing of the high grade Lavinite marble, it is easily 
cleansed and this is one of the first essentials of an ink- 
stand, which is constantly in use. For desk, table or in- 
dividual writing tablet, these desirable sets are indispen- 
sable. They come in several sizes and attractive designs, 
Gift shops are now featuring writing table equipment and 
‘the ink stand illustrated is another good item to add to 
these desk requirements. 
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Unusual Colonial Candlelight 


Early American in design, the Candlelight 
shown, from Dela Croix & Monroe, 225 Fifth 
Ave., brings back to memory the simplicity 
of Colonial days. Exactness in repro- 
duction and fine lines true to period design, 
is an appealing element in its favor. For 
boudoir or desk use, candlelights always lend 
an air of elegance and distinction to the room, 
even if one or more are employed the numbers 
are not incongruous and will not overshadow 
other luminators. With the present vogue for 
Colonial furniture these candlelights fit in 
nicely with odd tables, stands or whatnots of 
period character. 


Bohemian Hand Painted Glass Lamp 


For the dainty boudoir, the little lamp illustrated from 
S. C. Lyons, 18-20 West 21st St., New York, has distinc- 
tion and beauty for its passport. This lamp is made in 

Bohemia by native artists who have 
been trained since childhood in the 
art of decoration, thus the painting 
shown on the lamp is an original 
decoration from the skilled hands of 
those who have lived in the atmos- 
phere of idealistic art. These lamps 
come in pairs or separately and are 
lovely additions to the dresser or 
night table. They show various 
designs to suit any type of interior 
color or decoration, and are mod- 
estly priced. 


CUSTOMS RULINGS 
Printed Earthenware 


) Denying relief to the E. Weber & Co., Inc., the Cus- 
toms Court rules that certain earthenware, having on the 
back thereof printed designs in the form of trade marks, 
Was correctly assessed for duty as printed earthenware, 
at the rate of 50 per cent ad valorem under Paragraph 
211, Act of 1922. Claim of the protestant for duty as 
plain earthenware, at but 45 per cent ad valorem under 
ithe same paragraph, is therefore overruled, in an opinion 
by Judge Young. 
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World Trend to Metric Standards Is Rapid 

That the United States will inevitably adopt the deci- 
mal metric weights and measures is the declaration of 
Congressman Fred A. Britten of Illinois. Urging this 
step, in the interests of efficiency and economy, he says: 
“We have the decimal system for our money; we must 
have the decimal metric system for our weights and meas- 
ures. Any child can learn it overnight. But there is not 
a man or woman living in the United States who can, off- 
hand and without a book, tell you our present various 
weights and measures.” 

Congressman Britten emphasizes the fact that our cus- 
tomary standards are different from those of the British— 
our gallon, quart, pint, bushed, hundredweight, ton and 
other units all being unlike theirs. “If we adopt the 
metric standards, the British Commonwealths would fol- 
low,” he declares. All other civilized nations in the world 
are already on the metric basis. 

In recent testimony before Congress it was pointed out 
that the world-wide trend to metric standardization is very 
rapid. Within the last 5 years Japan, Russia, Poland, Lat- 
via, Morocco, Turkey, Greece, Esthonia, Lithuania, the 
Netherlands, Indies, Siam and Persia have confirmed 
by legislative enactment their adoption of metric units. 

“With almost a. billion humans using metric units in 
everyday transactions, it is manifest that these standards. 
are simple and practical,’ declares Aubrey Drury, Di- 
rector of the All-America Standards Council. “To secure 
them for ourselves, our old yard will simply be advanced 
about 10 per cent to the meter, or world yard; our old 
pound avoirdupois will be advanced about 10 per cent to 
the 500-gram weight or world pound; our old liquid 
quart will be advanced about 5 per cent to the liter, or 
world quart. All units will be decimally divided, like our 
currency.” 

Metric advocates declare that the new measures will 
greatly benefit our world trade and domestic trade, agri- 
culture, education and household economics. 


Analyze Business for Employees 

Schuster’s recently presented some interesting facts 
about its retail business to employes as follows: 

The firm operates three stores in Milwaukee—each 
with eighty-eight complete specialized selling departments. 
Total floor area 674,997 squar feet, exclusive of ware- 
houses, garages, etc. 

Have a minimum of 2300 employees. 

Cater to a staple, steadily growing clientele gained over 
a period of forty-two years. 

Three metropolitan stores, by virtue of their locations, 
cover Milwaukee completely. For example, the South 
Side of Milwaukee, bounded on the north by the river 
forms to all practical purposes, a city by itself of 170,000 
population, of which Schuster’s is the centralized shopping 
point. 

Many years ago recognized the trend toward decen- 
tralized shopping and from one uptown store has grown 
to its present dominance in the multiple store in Mil- 
waukee. 

Is an independent organization. 
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China 


and Porcelain Ware 
That We Can Always Duplicate 


Each $2.00 
eer 2 50) 
se 3.00 


Send for Sample Collection of 
Newly Imported Porcelain Wares 


Write for Catalog in Colors 


KOVAR’S, INC. 


(CZECHOSLOVAK ARTS AND CRAFTS 
328 East 72nd St. New York 


REPRESENTATIVES 
NEW YORK 


Bush Terminal 
130 W. 42nd St. 


Reed Sales Co. 
225 Fifth Ave. 


BOSTON CHICAGO LOS ANGELES, CAL. 
H. P. & H. F. W. C. Owen, Inc. Mabel R. Skinner 
Hunt Co. 17 N. Wabash Ave. 2034 Eight Ave. 
41 Pearl St. 


Oberlies Importers, Inc. 
Crockery 
Household Utensils 


and 
Lion Steel Ware 
Richard M. Schmidt, Representative 


The Best Enameled Ware 
The Ware That Wears 


OPENED NEW HEADQUARTERS 


10 East 15TH STREET 
New YorK 


Ready for Business 
Ask for Catalog 


Telephone Stuyvesant 10043 


Finds Old Glass Cup Like One Christ Used 
A glass cup of the first century A. D., which is said to 


be identical with that passed around the table at the Last 
Supper and therefore used by Christ, is to be exhibited, | 
The Westminster Gagette understands, at a lecture which 


Dr. James Rendel Harris delivers Dec. 15 at Ryland’s 
Library, Manchester. 
It is possible, indeed, says the newspaper, that this 


cup may be the actual one that was used, although such | 
a possibility would have been stronger if the cup had been | 


found in Jerusalem. Anyway, whether it is the same cup 
or not, it is expected to throw important new light on 
the gospel text. 

Dr. Harris is a famous scholar who devoted many 
years to work of ancient manuscript research. The cup, 
which he purchased at a high price, was discovered in the 
Crimea, the centre of an ancient civilization, by a German 
archaeologist and a friend of Dr. Deissmann of Berlin 
University, the famous New Testament exegetist. 

The cup, which Dr. Harris is keeping under lock and 
key, was broken in transit to England, but has been 
mended. It is golden yellow in color and was made in a 
clay mold, probably in the glass factories of Sidon. It is 
about four and half inches high and holds nearly half a 
pint. It is shaped something like certain lamps used for 
street decoration and bears an inscription in Greek in 
raised characters. 

Its full secret, it is said, will be revealed by Dr. Harris 
at his lecture. 


Bloomingdale’s New Salary Plan 


Bloomingdale’s, New York, attracted considerable at- 
tention in retail circles recently when the firm announced 
that it would drop the commission method of paying store 
employees. 

In its place, the store now states, those departments 
where the commission of the salesforce have been dropped, 
will have their salaries adjusted by considering commis- 
sions earned in the past. In this way, the girl will be 
really earning her commission, but it will be given her 
as salary. Twenty per cent of the salesforce have already 
received this increase and salaries of the sales force have 
already increased more than 15 per cent because sales have 
increased. 

In six months’ time, after the spring sales, the sales- 
force list will be gone over again and increases will be 
given in proportion to the sales increase of each individual 
increase which in former times would be given as com- 
missions but will now be additional regular salary per 
week. 

The store also announces that arrangements have been 
made with the Tralevers Insurance Company whereby em- 
ployees can apply for life insurance without medical ex- 
amination and premium payments can be made on a 
monthly basis if desired. This plan is also available to 
members of employees’ families. 

Separate policies will be given to each applicant and in 
case of discontinuance of employment, insurance can be 
continued in the same manner and at the same rates. 
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“4 MORECROFT PRODUCT” 


Glass Lamps 


IN A GREAT VARIETY 
OF SHAPES, DESIGNS, 
COLORS AND PRICES. 


Early American 


and tall slender graceful 
lamps in light and pol- 
ished mitre cuttings in 
crystal and colors are best 
sellers in representative 
lamp departments at the 
present time. 


SAMPLES WILL | 
Bee SENT EX- 
PRES s (P-AlD). 


No. 2354 
Ideal Cut Glass Co. 
F. L. Morecroft, President 
Canastota, N. Y. 


THE GLOBE CHINA COMPANY 
Cambridge, Ohio 


Refined Colonial and Plain Shapes 
Beautified and Adorned with Exclusive 
Decorations of Artistic Design 


OUR SPECIALTY IS DELIVERING TO 
OUR CUSTOMERS WHAT WE 
SELL THEM 


A FULL DINNERWARE LINE OF 
HIGH GRADE 
SEMI-VITREOUS PORCELAIN 


NEW YORK OFFICE CHICAGO OFFICE 
H. F. McKenzie Ss. B. Davis 
2 East 23rd St. 625 Old Colony Bldg. 


an 
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HERE IT IS!} 


We know you want our 
individual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 


for tray and cafeteria 
service but perhaps you 
did not know where to 
buy them. We will fill 
your orders direct, and 
without delay. 


We guarantee these 
bowls as 
sented. 


repre- 


See Your Jobber or Write for Catalog 


The Sanitary Sugar Bowl Co. 


Manufacturers 
Pittsburgh, U.S.A. 


Ge eC TTT TTT TUTTO TTR TUT TOO TOO LOOA MUGHAL PLO UUOUOA TODO POORDOORCUGALOGUUCOTUOSTUOO UUM UOGAUUOUCGAULOAUMORLOGARUOUOOAGGOLO LULU EUG COLT COLLIS 


7704 Tioga St. 


ATTTTTUHITAOVOUVLUSPADULOLOOTITLODLANTOLUOTTINUOOTIOUOOTHROTOOONIUUOOTTICOOOHUUUAUAMUUGTTTUCCUOATTTOUURTTUCCCOTUCLUUTTINUCCUTOTILIUOGTIIUOOOATIICOCOTTICOUHTIITOCONITIOUOOITTOOGHIILOGNVUTULUOQUTULUUUTVULUUQUTUULUGYUILUMOIULUUEMIUULUULLICLLGLLULLLLLLue LELULLLGLALLLL 


The (arrollion Pottery (o. 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR”’ 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 
Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 


CHAS. A. WEIDEMANN 


HERBERT K. CONNOR 
East West 


ROY E. HENDERSON 
President 
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ae eel | : Profit — Economy — Convenience 


REPRESENTATIVES meric | To the Buyer 


De ad: esh Cn 
New York 4 1 e 
JE, J, NICKEY _Ti Shi 
Bi errttr Semin Porcelain China.Glass 


5 a St. 


oes Din Ware | Sand Gift Show | 
Si tas. Boston, Pays 8 =x Chic ago 


& ASSOCIATES 
9 No. Wabash Ave., 
Onicaee 


EARL W. NEWTON 
=== Hotel Sherman 


NATIONAL aul’ | JANUARY 
ERN GLASS a 
We RO. CO. com PANY 45 oF || 241029 
en rratceeatGan SALINEVILLE = O. ew 


WESTERN | GLASS 
co. 


PR: 
L. C. Smith Bldg. 
Seattle, Wash. 


WESTERN GLASS 
PRO. CO. 
1216 Fourth Ave. 
Los Angeles, Cal. 


pare three floors of 
‘ exhibits covering the 
Gift, China, Glass and 
allied merchandise 
fields. 


A mid-year, mid-con- 
tinent market offering 
the most convenient - 
and profitable oppor- 
tunity to see and com- 


ea _ chicago: 


China, Glass and Gift Association 
10 So. LaSalle St. Chicago 


—— 


“*Pottery and Porcelain’ 


‘ SHAD ED LIGHTS i | By Frederick Litchfield 


For Chandeliers and Brackets. New AUTHOR OF 
Shapes, Colors and Decorations. “Marks and Monograms on Pottery and Porcelain” 


. “Illustrated Hi sures 
Now Ready. Write for Samples. sHesirote? Sa Ri Pune 


DELIC A WHITE This is a book that every domestic potter should 
have. The illustrations alone would well repay 

them for the outlay. 

BEST GLASS FOR LIGHT It contains a list of over 300 Ceramic Factories, 


with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 


K. G. if fms SATISFY colorings. 


For a collection the book is invaluable as it will 


save an amateur from many pit falls. 
Crystal, Colors Kopps_ Railroad The chapter on “Values and Prices” has been 
and Cased Glass and’ Marine rewritten and brought up to date and there is a 
for Illuminating Signal Glass new index arranged on a novel plan so that marks 
Uses. Special Glass can be readily identified. 
Novelties and Raa at for Special eS 
Specialties Purposes C 
Price $9.00 
K O P P G L A SS . Inc. The Crockery & Glass Journal 
SwisevaletPe 47 East 17th Street 
ities New York, N. Y. 
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CHINA CoO 


U.S.A. 


“Satisfied Customers Keep Us Busy” 
The Crooksville China Co. 


CROOKSVILLE, OHIO 


Main Office and Factory 
EASTERN REPRESENTATIVE 
ete A. Wellington 


oston, Mass. 
NEW YORK OFFICE CHICAGO OFFICE 
5 West 20th St. 348 Morrison Hotel 
John L. Pasmantier & Sons J. E. Boring 


Representative Representative 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


ES ye A er fancy 
OE OS Ae a plain 
Sa Te, Se ae octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories , 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 
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HARUTA & G. 


* IMPORTERS OF - 


| JAPANESE GOODS i 


141-147 FIFTH AVENUE 
NEW VOIR bs = 


This is one of our popular Satsuma design tea sets with 
tea plate in china ware. 


Large variety of latest designs at attractive prices. 
Immediate delivery from New York stock. 


New England Showroom: 
C. W. angree, 99 Bedford St., Boston, Mass. 


Pity the Poor Salesman. 


Samples—kits, cases and trunks of ’em! No ae 
tea order, you'll admit, if you ever “rasseled” any. 


_ Let Rawsthorne photographs cut sample carry- 
ing to the minimum and save your salesmen’s en- 
ergy, time and disposition for the actual selling job. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COMPANY 


HEEREN BUILDING « EIGHTH & PENN « PITTSBURGH, PA. 


“NUROCK” 


The most popular 
BAKING AND 
SERVING 
WARE 
made in America 
ells because its 

erviceable, 
ightly and 
anitary. 

THE BRUSH POTTERY CO. 


ZANESVILLE, OHIO 
N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 


We make the “LINES TE Aw SELL.” 
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Winat’s Im A Name ? 


Shakespeare once wrote an im- 
mortal line “that a rose by any 
other name would smell as 
sweet.” 


Perhaps a rose labelled “an 
onion” would smell just as sweet if 
called by its right name—we can 
not say. 


But we do say without hesitancy 
that the fact that the CROCKERY ~ 
AND GLASS JOURNAL is fifty-two 
years old and the best known pub- 
lication in the trade makes its 
name important and the journal 
itself a valuable advertising me- 
dium for the crockery and glass 
manufacturer. Certainly there is 
much in a name after all. 


A post card request 
will bring our rates 


Crockery and Glass Journal 
45 East 17th Street “oe New York: 


December 2, 1926 CROCKERY AND 
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Department of Comerce Information 
(Continued from page 15) 
the last week of October, was considerably greater than 
the corresponding week of 1925. The value of new-build- 
ng contracts awarded during the second week of Novem- 
ser was slightly lower than for either the previous week 
or the same week of last year. 

“The production of bituminous coal during the first 
week of November, while less than in the previous week, 
ywing to election day, was substantially greater than for 
the same week of last year, while the output of beehive 
soke was smaller than in either comparative period. 
yer production was smaller than during either the pre- 
vious week or the first week of November, 1925. The 
yutput of petroleum continued to run higher than a year 
1g0. 

“Wholesale prices showed little change from the first 
week of the month, iron and cotton moving upward, 
while wheat, copper and lumber declined. Prices of most 
commodities were well below last year. Loans and dis- 
counts of Federal reserve member banks were slightly 
‘ower than for the previous week, but were higher than a 
year ago. Interest rates, both on call and on time money, 
were less than during either the previous week or the cor- 
responding week of last year. Business failures were 
nore numerous than in either the previous week or the 
second week of November, 1925.” 


Lum- 


Income Tax 
(Continued from page 18) 
child was over the age of eighteen. On the other hand, 
where a child was born on the last day of the year, the 
yarent can take the full $400 allowance for the entire year. 
SUMMARY 

| To summarize the rules with respect to the credit for 
Hependents, we have seen that $400 is allowed for each 
person to whose support the taxpayer is the chief con- 
cributor ; that a dependent is one under the age of eighteen, 
wr physically or mentally incapable of self-support, and 
hat it is the situation existing on the last day of the year 
that determines how much the total allowance for de- 
Liients is to be. 

In the next article the question of tax rates and com- 
utations will be discussed. 


Jordan Marsh 
(Continued from page 20) 
Zarage construction. It is equipped with fireproof stairs 
ind passenger elevators, and has a double system of 
YHumy motor ramps from floor to floor, with sepa- 
‘ate ramps for the up as well as the down traffic. 

The garage is equipped with all up-to-date improve- 
ments. In addition to convenient waiting rooms for both 
men and women, there is all the equipment of a first-class 
On each floor facilities have 
The service station is on 


service station and garage. 
deen provided for washing cars. 
he street floor. 

Telephone and signal systems have been installed be- 
‘ween the garage and the store, and there will be no de- 
lay in securing cars when patrons have finished shopping. 


No. 1211-12 in. Bell Bowl 


Westmoreland Glass Co. 


Grapeville, Pa. 


Manufaciurers of 


High Grade Glassware, Plain Cut and Decorated 
For Gift Shops, Florists and Table Use 


Representatives 


NEW YORK 
HaaGe Gray Coy, 
200 Fifth Avenue 
BOSTON 
Hebe: Be Hunt, 
41 Pearl Street 
Traveling Representatives 
22 E. M tte Road 
rl A al a 3 S. Olive St. 
R. A. Keel, SEATTLE, WASH. 
4439 Greenview Avenue Himmelstern Bros., 
CHICAGO Terminal Sales Bldg, 


PHILADELPHIA 
Fred Stott, 
1007 Filbert Street 


SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 


LOS ANGELES 
Himmelstern Bros., 
64 


at 
se ISSR SET 
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Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 


man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. | 


Demarest Publications, inc. 


Publishers 


45 East 17th St. New York 


66 e e e 39 
Ceramic Dictionary 


Thirty-seven 


| 
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OUTBABLING 
BABEL — 


SII HE living languages today number 


|) Mp he : 

ie ge, 
WS CORB E:, 
Ae Be 


SN a eight hundred and sixty, not to take 
HK into consideration some five thou- 
sand dialects. This modern confu- 

sion of tongues outbabels Babel. 


Cardinal Mezzofanti, the greatest linguist 
the world has ever known, was acquainted 
with but.one hundred Wand fourteen 
languages and dialects. 


How fortunate are we today when a 
simply-worded advertisement written in 
English and published in the CROCKERY AND 
GLASS JOURNAL makes its appeal to buyers 
all over the country. 


A postcard request will 
bring our rates. 


The CROCKERY and GLASS JOURNAL 


The oldest publication in the field. 


45 East 17th Street New York 
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TaN iS Re On B 


ates: 40 cents per line for first insertion; 20 cents per line 
¢ following insertions. Seven words per line. Minimum 
itial charge $2, payable in advance. 


TO WELL RATED MANUFACTURERS AND 
. IMPORTERS” 


SE 
| N Organization, headed by a man with fifteen years’ experi- 
A. ence as an Executive and Salesman in the Glassware, Dinner- 
wre, and Household Utility trade, wishes to represent a few Lead- 
iy Firms, in Chicago and the Middle West. We are well and 
fvorably known by the Jobbers, Department Stores, and Premium 
bers. Can furnish the best of references. Box —, care of 
(OCKERY AND GLASS JOURNAL. 


“EXPERIENCED YOUNG MAN WANTED 


YOUNG man with thorough department store experience in 

china, glass lamps, to take charge of these departments. Man 
iW assistant in large store would be acceptable. M. E. Blatt Co., 
Mlantic City, N. J. 


“IMPORT SALESMAN WANTS POSITION 


FSHOROUGHLY experienced china salesman with unquestion- 
| able references as to ability and character is desirous of con- 
nting with a New York Import House. Address Box 584, care 
) CROCKERY AND GLASS JOURNAL. 


_ 
— 


SALESMAN WANTED 


ANTED by an old established American manufacturer of 
dinnerware and hotel ware salesman for New England. 


ary and expenses. Replies confidential. Box 585, care of 
(>CKERY AND GLASS JOURNAL. 


ASSISTANT BUYER WANTS POSITION 


_ 
| 
= 


_ 


OUNG man with several years’ experience in handling china, 

glass, lamps, and silverware, at present employed, desires con- 
nition with good store effective January Ist. Address Box 586, 
ede CROCKERY AND GLASS JOURNAL. 


GLASS SALESMEN WANTED 


LESMEN or agents to represent a glass manufacturer selling 
Jilluminating glass and other novelties in New York City. Apply 
Bc No, 588, care CrocKeryY AND GLASS JOURNAL. 


iN LESMAN WANTED FOR HOTEL CHINA 


\ ANTED—An experienced Hotel China Salesman. If in per- 

son, he may apply at either our Clarksburg or East Liver- 
ol offices—if by letter, apply at our Clarksburg, W. Va., office. 
DE. McNicol Pottery Co., East Liverpool, Ohio. 


SALESMEN WANTED 


\LESMEN, or Agents to represent a glass manufacturer—sell- 
ing illuminating glass and other novelties in New York City. 
Aly to Box 588, care CRocKERY AND GLASs JOURNAL. 


) Buyers in New York 


NoOvEMBER 26, 1926 


_. Moreland, china and housefurnishings, Mendel & Harris, Inc., 
Nw Haven, Conn., 115 West 30th St., 11th Floor. 


NOVEMBER 30, 1926 


aor H. Guest, housefurnishings, Jordan-Marsh Co., Boston, Mass., 
24)Madison Ave. 


erik, dolls, Crowley-Milner Co., Detroit, Mich., 100 West 
=a 


CROCKERY AND GLASS JOURNAL 


Thirty-nine 


| PETER POTTER 


= Gls 


PETER POTTER SAYS 
they expect th’ kids to believe ’n Santy Claus when 
they sees one or two on almost every corner in th’ 
city. Speakin’ of th’ yuletide suggests that pottery, 
glassware and lamps makes dern good Xmas presents 
’n should be advertised ez sech. 


Mrs. C. H. Newman, china and glassware, Miller & Rhoads, 
Richmond, Va., 432 Fourth Ave. 

J. W. Waldorf, china and glassware, Hochschild, Kohn & Co., 
Baltimore, Md., 220 Fifth Ave. (F. Atkins). 

Miss E. Anderson, glassware and fancy china, Jordan-Marsh Co., 
Boston, Mass., 244 Madison Ave. 

E. Suffin, housefurnishings, Clarks Dollar Store, Los Angeles, 
Calif., 455 Seventh Ave. (Frohman & Altman). 


DECEMBER 1, 1926 
J. W. Waldorf, china and glassware, Hochschild, Kohn & Co., 
Baltimore, Md., 220 Fifth Ave. 
C. H. Hurlburt, china, glass and lamps, D. M. Read Co., Bridge- 
port, Conn., 315 Fourth Ave. 


.Kress Co. Mellon 


(Continued from page 13) 


the record of the year 1923 and 1922, the figure for 1925 
being 9.05 per cent, that for 1923 being 10.21 per cent, 
and that for 1922 being 10.08 per cent, while on earnings 
per share it was the biggest in the history of the company, 
the rate being $32.92 per share; the next highest rate was 
$27.10 in 1923, followed by $24.45 in 1924 and $23.80 in 
1922. 

Profits in 1921 were 4.35 per cent of sales and $8.57 a 
share, as against the $15.15 per share recorded in the 
hoom year of 1919. 


Forty CROCKERY AND GLASS JOURNAL December 2, 193) 


SS CULEUOUNLER SAU 
IMPORTERS LEVY BROS. CHINA CO., 35 W. ROSENTHAL CHINA CORP., 149- 
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FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 385-87 West 23d 
St. 
Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 


23rd St. 
China Dinnerware, Short 


French 
Lines. White China for Decorators. 


l.. D. BLOCH & CO., 87-41 East 18th 
St: 
Importers of Chir~ and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 


Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSGN, Inc., 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
{mporter of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. 
Caledonia 4475. 


HAVILAND & ABBOT CO.,, 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
Lhe Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Viner wale 1roOnrrrenrichee Con Selb: 
Aiso Fancy China trom Winterling. 


HERMAN C. KUPPER, Inc., 89-41 
West 28d St. 
Ahrenfeldt French China. 


KAHLA CHINA CORP., 39 W. 28rd 


Earthenware and 
Phone, Ashland 


920 


“Haviland China”’ 


Joseph M. Watte, Pres. Gram. 0687. 
German dinnerware and fancy china. 


Phone 


237g Nsit 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 


plates. Immediate delivery. Gramercy 
4393. 


MADDOCK & MILLER, Ine., 89-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI &CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


soars? BROS., 58-57 West 28d 
i 
Japanese Goods. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


PERCY N. LEYLAND, Inc., 184 Fifth 


Ave. 


King & Barrett, teapots; George 
Jones & Sons, Lrd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, “Schier- 
holz”—Art Goods, “Royal Dux”’—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


151 Fifth Ave. 

Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


Saka H. RUHE, 14 West 28rd 
ts 
Importers of China, 
Specialties. 


Glassware and 
Telephone Gramercy 2228, 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd. Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Ine.,, — 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac. 


B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
fue Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


Lamps and Bric-a- 
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CAMBRIDGE (0.) GLASS CO., New A. E. HULL POTTERY CO., 200 


York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 


Ave. lhe 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 


T. \V. Hamilton, Representative, 1849 
Fifth Ave. 


THE ROSBERN GLASSWARE 
CORP., 12-14 West 21st St. 
Manufacturers of light cut and gold 
encrustations. Phone Chelsea 0746. 


WESTON GLASS CoO., INC. 
Blown Tableware. T. W. Hamilton. 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CoO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 


and 23rd, St. 
Electric Lighting Fixtures and 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
! Room 210. Lamps and Cut Glass. 


— HAWTHORN, 225 Fifth 
ve. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


PHOENIX G™ASS CO., 230 Fifth 


Ave. 
Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones. 


Ashland 9024-9025. 


bs H. E. RAINAUD CO., 225 Fifth 
ve. 

| Table, Boudoir, Desk, Piano, and Floor 
_ Lamps in exclusive designs and finishes. 
Dela Croix & Monroe, representatives. 


‘THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


_ Lamp Shades and Lamps. 


Telephone 
Madison Square 8860-8861. 


LOTUS GLASS CO., 


Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 


West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 


bring, Ohio. 

New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 


bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 


West 20th St. 

Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 

T. B. Clark & Co. 

S. K. Bitner & Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 


129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


INC., Fifth 
Avenue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


Forty-one 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 


nue Building. 

Representing Fenton Art Glass Co., 
Glassware, cut, colored and_ platm. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
bee etc. Telephone, Gramercy 


D. KING IRWIN, Fifth Avenue Buila- 


ing. 

Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
ae Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 


Building. 

Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 


24th St. 

Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, ° floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 


CORPORATION, 1271 Broadway, 
corner 82nd Street. 

McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 


INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


lead blown table 
Pope-Gosser 
Telephone 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 


Representing Maryland Glass  Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 


IU". 
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veyor. 


No. 9350 SLICK SUGAR POURER 


It’s ‘‘All-Glass’’, and can be had in crystal or 
light-green. About one-half pound capacity. 
Graceful Colonial design. 
hand. The glass top seats with a half turn. 
It has a center hole of suitable size to per- | 
mit the contents to pour readily and with- 
out waste—most important to the food pur- 


The bowl fits the 


Glove-fitting white or black rubber bases are 
available. 
the busy restaurant or lunch-room. 


UNITED STATES GLASS COMPANY 


PITTSBURGH, PA. 


Their use minimizes breakage in 


Quality Glassware—From Machine-made to Superfine Lead-blown. 
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The Next Time 


Crockery and Glass Journal 


Rates: ‘= 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


and 


Get It 


, 40 cents per line for first inserti ion; 


pcan oe line for Piaetaice 

n words per line 
ESA arse $2, paye: 
ble.in advance, 
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| 
Overlooking Madison Square, ‘“‘Where Fifth Avenue Crosses New York’s Main Street” I 


. ‘ | 
Haviland China | 


Is Now Installed in Its Modernly Appointed and 


EASILY-REACHED NEW HOME 
| 

1107 Broadway, at Twenty-fourth Street, New York | 

| 

TRADE MARKS | 

It is a great pleasure for us to aevilay y showing many new designs of | 
extend to our friends in the France GENUINE HAVILAND | 
trade a cordial invitation to an whitening CHINA for the Fall season | 
visit us in our new home which by virtue of their beau- | 
which by reason of its very ae tiful decorations and attrac- | 
central location is accessible «land tive shapes should not be | 
. Py fo ii 

from all points. We are ¥ .0 overlooked. | 
on decorated china | 


Haviland Chins oe. Inc: | 


Telephone— Watkins 2967-2968 | 
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Gift Shop N IS ISSUE 


AY 
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and 7 y A complete report of the forty-eighth an- 
Ayt Goods nual meeting of the United States Potters’ 
: Association held at the Waldorf-Astoria, 


XN : Dolls & Joys Tuesday and Wednesday of this week is 
< contained in this issue. This includes the 
ce list of new officers for 1927, important ad- 
dresses, registration list, the Association 
report and the reports of the various com- 

mittees. 


M. K. Zimerman, the CROCKERY AND GLASS 

JOURNAL’S veteran correspondent has been 

on the scene since the opening of this ses- 

sion and has minutely reported every out- 

standing incident of the 1926 annual meet. 

Vol 103 Noe ; What the Potteries Are Doing and up-to- 
= the-minute Glass News 
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DEC. 3 


Timely news of Chicago by J. H. Smythe 
of our staff 


<d) 


WZ 


A complete list of New York Imports for 


y} the week 


Reliable Income Tax Information by M. L. 
Seidman, Certified Public Accountant 
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Will It 
Interest You ® 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


| DEMAREST PUBLICATIONS, INC., : | 
picticeealt ie tr SUBSCRIPTION PRICE Il 
( ew York. | i} 
Gentlemen :— Domestic | 
| oe send the ee eeRy AND GLASS $3.00 a year | 
JO AL (including the Special Holiday I 
| Edition and Spring and Fall Buying Num- | $5.00 for 2 years | 
ers) to the following address for which .... i 
| enclose ...... forsee year. Canada i 
| | $4.00 a year | 
| Namen ack eee es: ss Mts | Foreign Il 
i | 35.50 a year | 
| Address... aorta everee ts ess ss she | | 
i 
| i] 
Crockery and Glass Journal, published weekly at New York, by Demarest Publications 1c. Subscrip s, $3 per vear itori isi 
Office, 45 ‘East 17th Street beterca ee Lae ee Poearene 2. Herre ie ae one Novaya Saabteng r Reger a qnd A, 
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A Pronounced 
Success 


One of the most strikingly beautiful of the many attractive 
Maryland Ivory patterns. ‘The perfect rosebud spray is 


reproduced in natural tints. 


The freedom and the swing to the colorful decorations on 


Maryland Ivory have made this shape a pronounced success. 


Our ability to make prompt shipments merits your highest 


consideration. 


THe Epwin M. Knowtzs Cutna Co. 


EAST LIVERPOOL, OHIO 
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Maddock's 


New Royal Ivory Body 


Lowestoft Pattern—Pagoda Shape 


Illustrating one of the striking decorative treatments we are stocking 


in New York on this exquisite new ivory body—regarded by the discrim- 
inating as a master piece of fine potting. 


Several other recent additions to our stock patterns in the Royal Ivory 
Body are now on view, with more to follow. 


MADDOCK & MILLER 
59-41 Weet 23rd Street 
New York | ae 
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Buyers Who Know 
Will Be in Pittsburgh 


January 10 to 27 


BECAUSE 


the 47th Annual Pittsburgh Glass and Pottery Exhibit 
offers to buyers the most varied selection to be seen 
anywhere at one time in pressed and blown glassware, 
colored and crystal; dinnerware, art and utility pottery, 
hotel china, lamps and specialties in glass, china and 
pottery. 


BECAUSE 


the Pittsburgh Exhibit is the best and largest, present- 
ing more lines direct from manufacturers than any 
other 


BECAUSE 


¥ whether your needs are great or moderate the Pitts- 
% burgh Exhibit has something to interest you from au- 
g tomatic products to the finest hand-decorated wares. 


y Opening on January 10 


“ Continues to January 27 


v. Manufacturers supporting the Exhibit are joined in a 

“ co-operative effort through the 

‘ Associated Glass and Pottery Manufacturers 
A Box 555 Pittsburgh, Pa. 


vi REMEMBER! 
4 The New Wares First in Pittsburgh 
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Do You Have the Popular 
Hall s Twin-T ee? 


ALL’S Twin-Tee Set is a favorite wher- 

ever it is shown. 1t1s chosen dor eitt, tot 
sick-room service, for practical everyday use- 
fulness. 


Write today for color sheets of Twin-Tees 
and the rest of the new Hall Line. 


HALL CHINA COMPANY 
East Liverpool, Ohio 
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HE NATIONAL, STATE AND LOCAL TUBERCULOSIS ASSOCIATIONS OF THE UNITED STATES 


ES ieee: seielint 


COVE. H EWELH 


The most valuable and least expen- 


sive holiday gift that you can make 


IVE health as a Christmas present—to 
|} yourself, to every member of your family, 
and everybody in your community. You can! 
Buy Christmas Seals. 

The work done by these tiny, mighty little 
seals has helped to cut the tuberculosis death 
rate by more than half. 

Seal every parcel, letter and holiday greeting 
with Christmas Seals. Give health—and feel 
the joy that comes with the giving of man’s 
greatest gift to his fellow man—healthy hap- 
piness now and for years to come. 
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White China 
¢ HAL 
Si 


S 
BFRANCE 


Theodore Haviland GaGa 
26 West 23rd Streets New Wonk 


and 


PARA SEs 


This illustration features “THE EDEN” and “THE 
PARADISE” decorations on the new PILGRIM shape. 
They are the same design, but the EDEN border is a golden 
yellow, and the PARADISE a soft azure blue. The flowers 
and centres are the same colors in each decoration. 


These patterns are carried in stock by the largest 
jobbers. 


Write Us For Their Names. 


Decorations and Shapes are both patented. 


Decorated 


These marks identify all = Theodore Havdand 


genuine Theo. Haviland China 


FRANCE 


Incorporated 
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Paring down the government pay- 
roll is evidently becoming a prev- 
alent method of setting financial 
households in order in Europe. 
\stria, Hungary and other countries have, upon expert 
ice, lopped off, sundry thousand of employees. France 
S10w attacking the problem of inflation from the same 
ile, it is reported by Basil Miles, American commis- 
iger to the International Chamber of Commerce at 
vis, 


+ . 

Seaking of 

vvernment 
reaus 


_ Some of the measures taken to reduce government ex- 
editures are as follows,” says Mr. Miles. ‘‘Suppression 
HL 82 administrative posts (106 sub-prefects and 76 gen- 
m secretaries) ; reduction of the list of active army of- 
crs by 2,700 and the dismissal of 1,200 officers in tem- 
ty employment; the sale of 7,000 cavalry horses, with 
Additional sale of 2,000 horses subsequently available ; 
‘sale of two naval arsenals and the turning over to civil 
3 of about half the present 350 military barracks; and 
‘suspension of further civil service entrance examina- 
$ until next year. 
These measures follow those already taken by which 


| 


218 local state prisons, 228 minor law courts and 87 pre- 
fectorial advisory boards were abolished.” 


The full measure of the economic 


ah Annual havoc wrought by fire in the United 
ire 5 La log 

States, approximating more than 
Harvest es 


one billion dollars annually, was 
taken at the meeting of the National Fire Waste Council, 
sponsored by the Insurance Department of the Cham- 
ber of Commerce of the United States, in Washington 
on September 29. 

In addition to the ordinary property losses due to fire, 
aggregating $570,000,000 last year, the losses due to for- 
est fires—of which there were 90,000 in 1925, with a tan- 
gible loss of $28,000,000 and an estimated collateral loss of 
$500,000,000—were brought before the council for discus- 
sion. 

This aggregate figure of $1,095,000,000, representing 
the annual fire waste in the United States, does not in- 
clude the economic loss due to deaths and injuries by fire. 
Reports from a number of states on fire casualties were 
separately considered. 


Nine 


Ofticers of the U.S. P. A. tor 1627am 


T. B. Anderson, Coshocton, O., president; Wm. Bur- 
gess, Trenton, N. J., first vice-president; Jos. M. Wells, 
Newell, W. Va., second vice-president; M. A. Thompson, 
East Liverpool, O., third vice-president ; Chas. F. Good- 
win, East Liverpool, O.; secretary-treasurer. 

STANDING AND SPECIAL CoMMITTEES, 1926 


EXECUTIVE COMMITTEE 


T. A. McNicol} ‘Chairman, East Liverpool, ©.; Chas, 
C. Ashbaugh, East Liverpool, O.; John B. MacDonald, 
ast: Liverpool, O27; Chas, (Sebring, Sebring, O.;) John 
W. Vodrey, East Liverpool, O.; W. E. Wells, East Liver- 
pool, ,0.5°B. HE salisbury, syracuse, N.Y.) Py judge: 
Jr:, Salineville, “Ons Gs Camichell® Coshocton, O.; Jase 
Irwin, East Liverpool, O.; D. William Scammell, Trenton, 
N. Jig Wa. Georgem ast Palestine. 

LABOR COM MITTEE 

W. E. Wells, Chairman, Newell, W. Va.; F. A. Se- 
bring, Sebring, O.; George C. Thompson, East Liverpool, 
©.; Homer J. Taylor, East Liverpool, O.;>H:-D:.-Wint 
mnger, oLeupenvilles mOsm eG. Wale, “Trenton ales 
W. C. George, East Palestine, O.; Edwin M. Knowles, 
East Liverpool, O.; Fred Sutterlin, Trenton, N. J.; Guy 
E. Crooks, Crooksville, O.; F. G. Mellor, New Castle, Pa. 

RESEARCH COMMITTEE 

A. V. Bleininger, Chairman, Newell, W. Va.; T. B. 
Anderson, Coshocton, O.; John S. George, East Palestine, 
Oy; C.J acksom, Wheeling 2 Ws Vas305. B., tarkins: 
Salineville, O.; James M. Smith, New Castle, Pa.; C. H. 
Walker, East Liverpool, O.; R. V. Miller, East Liver- 
pool, O.; J. W. Hepplewhite, East Liverpool, O.; Victor 


J. Roehm, Sebring, O.; Chas. Bowman, East Liverpool; , 


O. 


MANUFACTURERS COST COMMITTEE 


F, P: Judge, Chairman, Salineville, O.; R.-N. Logan, 


East Palestine, O.; Chas:\L, Sebring, Sebring, ©;; BE: 
Salisbury, Syracuse, N. Y.; H. J. Taylor, East Liverpool, 
O.; Paul V. Robinson, East Liverpool, O.; H. D. Wint- 
ringer, Steubenville, O.; Geo. C. Mitchell, Coshocton, O.; 
Ki Cesebring ysebringa©: 

ART AND DESIGN COMMITTEE 


J. D. Thompson, Chairman, East Liverpool, O.; H. R. 
Wylie, Huntington, W. Va.; C. W. Foreman, Erwin, 
Tenn.; W. E. Brown, East Liverpool, O.; Harry Bailey, 
Cleveland, O.; R. E. Henderson, Carrollton, O.; Willard 
C.. George, Canonsburg, Pay Wels Pepe, Akron, O.; 
John A, McNicol, Clarksburg, W. Va.; Ray Y. Cliff, 
Sebring, O. 


MEMBERSHIP COMMITTEE 


R. E.’ Henderson, Chairman, Carrollton, O:; W. H. 
Robinson, East Liverpool, O.; W. W. Harker, 
Hast «Liverpool, 0.57) Paulsen yon fRovinson,). East 
Liverpool, .O.; M. W. Thompson, East Liverpool, 
O.; Wm. Wells, East Liverpool, O.; C. H. Spitler, Hunt- 
ington, W. Va.; Sol Ostrow, Hopewell, Va.; E. R. 
Crooks, Crooksville, O. 


Ten 


RECEPTION COMMITTEE 
Chas. L. Sebring, Chairman, Sebring, O.; H. jag 
lor, East Liverpool, O.; Chas. I. Aaron, Pittsburgh, F 
T. A. McNicol, East Liverpool, O.; Harry A. MeNi 
East Liverpool, O.; R. B. Smith, Chester, W. Vai 
EK. Henderson, Carrollton, O.; W. E. Wells, Jr., New 
W.Va.; FE. A. Sebring, Jr., Sebring@} 
KILN AND FUEL COMMITTEE 
R. H. Pass, Chairman, Syracuse, N. Y.; John W.4V 
rey, East Liverpool, O.; D. E. McNicol, East Lively 
O.; H. A. McNicol, East Liverpool, O.; John Figg 
Sebring, O.; A. O. C. Ahrendts, Niles, O.; O. H. Seg 
Sebring, O.; A. V. Bleinger, Newell, W: Vasaaam 
Anderson, Coshocton, O.; Mare Solon, Trenton, N, 
J. Francis Cannon, East Liverpool, O.; F. ColGae 
Kittaning, Pa. 
HISTORIAN 
Chas. F. Goodwin, East Liverpool, O. 
TRANSPORTATION COMMITTEE | 
F. B. Lawrence, Chairman, Newell, W. Va.; Cia 
Ashbaugh, East Liverpool, O.; D. William Scanam 
Trenton, N.J.; E. L. Torbert, Syracuse, IN] ee 
Aaron, Pittsburgh, Pa.; J. M. Manor, East Liverpool 
James Wilson, Buffalo, N. Y. 
AUDITING COMMITTEE 
Dale D. Thompson, East Liverpool, O.; D. M. Cror 
East Liverpool, O.; C. W. Ashbaugh, East Liverpool, 
STATISTICS COMMITTEE 
Joseph Mayer, Chairman, Beaver Falls, Panguum 
Bauer, Baltimore, Md.; Bernard Purinton, Wellsville, ( 
C» H. Metzler, Gratton, W.Va, 
MACHINERY COMMITTEE 
W. E. Wells, Jr., East Liverpool, O.; Patrick MeNi 
East Liverpool, O.; I. E. Minks, Carrollton, O.; Wim 
Tams, Trenton, N. J.; T. Mills Bennett, East Uivemm 
©.; Wm. Jackson, Burbank, Calif.; Wm. N.” Vaae 
East Liverpool, O.; Chas. C. Pomeroy, East Liverpe 
O.; B. Shapins, Trenton, N. J.; L. H. Bown, Bam 
R. B. George, East Palestine, O.; G. A. Gillies, Trent 
Nee: 
WESTERN STANDING COMMITTEE 
Chas. F. Goodwin, Chairman, East Liverpool, O.; ©. 
Walker, East Liverpool, O.; M. J. Lynch, East Liverpt 
O. 
CHINA AND EASTERN STANDING COMMITTEE 
F. G. Mellor, Chairman, New Castle, Pa.; Fred 5 
terlin, Trenton, N. J.; James Turner, Trenton, N. J. 
WESTERN DISCHARGE COM MITTEE . 
T. A. McNicol, East Liverpool, O.; Chas. F. Goodw 
East Liverpool, O. 
NOMINATING COMMITTEE 
F. P. Judge, Jr., Salineville, O.; Chas. C. Ashbatt 
East Liverpool, O.; W. E. Wells, Newell, W. V 
T. A. McNicol, East Liverpool, ©O.; “Gig 
Sebring, Sebring, O.; George C. Thompson, East Liv 
pool, O.; B. E: Salisbury, Syracuse, N. Y.; John B: M 
Donald, East Liverpool, O.; 


forty-Eighth Annual Pottery Meet Ends 


“pid Strides Made in Ivory Body Production Is Shown by Figures Brought Out at United 
States Potters’ Association Meeting Stating That 140 Kilns Are Now Producing This 
Ware With More to Follow—President George Urges Continuation of 
Harmony Between Employers and Workmen. 


By M. K. ZImMERMAN 


é», F the five hundred and ninety-five kilns controlled 
| by the forty-six members of the United States 
Potters’ Association, one hundred and forty kilns 

‘now producing an ivory body, it was made known at 
) forty-eighth annual meeting of the Association which 
secluded its sessions at the Waldorf-Astoria Wednesday. 
-vas also indicated that the demand for an ivory body 
creasing, and that ere long, additional kilns would be 
-lucing this new body. 

Vhile the domestic pottery manufacturers have made 
aderful progress in the development of new dinner 
ies and designs, and also in the quality of merchandise 
rluced, it has been held, how- 
y-, that the efforts of the dinner- 
xe manufacturers have been 
apered by foreign competition, 
ich led W. C. George, of the 
VS. George Pottery Co., of East 
estine, O., to observe: “I do not 
seve the American buying public 
a been educated or know of the 
és of merchandise that is pro- 
ued at the present time by the 
terican potters.” 

lembers of the Potters’ Asso- 
aon were delighted to learn from 
.V. Bleininger, in charge of the 
bratory work of the Homer 
aghlin China Co., of Newell, 
Va., and also chairman of the 
earch Committee of the Potters’ 
sociation that eight major studies 
€now being worked out in the 
Wratories of the Bureau of 
adards at Washington, D. C., and the ceramic section 
thio State University, at Columbus, O., that in short 
1 would prove to the utmost value to the trade as a 
Ke, 


“hese studies will be of tremendous value to the pro- 
e-s of dinnerware as soon as they are completed,” Mr. 
inger advised his hearers. ‘Eight major studies are 
wbeing made, some at Washington, some at Columbus, 
Itill others are being worked out at the University of 
nis and also at the Georgia School of Technology. 
ne the Federal departments have been reorganized 
«er progress has been made in the study of ceramic 
lems than ever before, and I can assure you that 


amental results will be worth while.” 


‘e combination of individual effort on the part of the 
facturers of dinnerware with governmental studies 
ndamental ceramic problems will and is now giving 
Gican-made dinnerware quality and design that is not 


W. C. George, Retiring President 


to be excelled anywhere in the world. 

During the first sessions of the Association, committee 
chairmen dwelt upon the internal factory effort of pro- 
ducers to place on the market a line of merchandise that 
combines quality of body, design and treatment. It was 
also pointed out that during the last year greater strides 
had been made in this direction than in any previous 
year. 

Morning hours last Tuesday were given over to the 
registration work, and it was 2 o’clock Tuesday afternoon 
when President W. C. George opened the first business 


session, and in doing this he said: 


“We are assembled here at this time 
for our annual meeting which is the 48th 
meeting of the United States Potters 
Association. There are very few as- 
sociations throughout the country, which 
have a record such as ours, and we all 
feel justly proud that it has continued 
to meet each year in harmony and ac- 
cord. 

“The year just closing has not been 
entirely satisfactory from every stand- 
point, to the industry as a whole. The 
installation of Ivory ware by several of 
our members, and the offering of a 
number of new shapes and decorations 
seemed to stimulate business to some ex- 
tent during the first six months of the 
vear, but the second half has not been 
quite as satisfactory. 

“T believe the American Potters have 
made more progress and created some 
very beautiful shapes and designs in 
fact, very much beyond anv other year 
previous. However, their efforts have 
been hampered by foreign competition, 
and I do not believe the American buy- 
ing public has been educated or know 
ot the class of merchandise that is pro- 
duced at the present time by the Ameri- 
can Potters. 

“The Ivory ware which is being made 
by several of our members is quite a 
forward step for the industry and I believe it will continue to be 
popular providing the manufacturers continue to keep up their 
present high standard of quality. 

“Very great strides have been made by the American Potters 
during the past several years, and especially during the year 
just closing, in the quality of ware produced, and in fact, | 
believe they are producing a grade of ware in their several 
classes, that is unsurpassed anywhere in the universe. We do 
not have to take a back seat when it comes to producing first 
class merchandise, and when we consider the high class of our 
workmen and the wages paid them in comparison with the wages 
and labor conditions abroad, we can justly feel proud of the 
achievements of the members of our Association. 

“The vitrified hotel ware made in this country, and which is 
being used by the American hotels, is very much superior to 
any which is imported into this country. In fact, I believe we 
have as fine a china made in this country as is made anywhere, 
and I wish to congratulate the members of this association who 
are making vitrified hotel china and also thin china. 

“Labor conditions throughout the year have been of a some- 
what tranquil nature, as will be shown by the report to be sub- 
mitted later by the Chairman of the Labor Committee. The 
Labor Committee met in conference with the members  repre- 
senting the National Brotherhood of Operative Potters in At- 
lantic City this summer, at which time several propositions were 
submitted which were quite difficult to handle, but the con- 
ference finally ended by the signing of a two year agreement 
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yhout any radical changes being made. — 
At the summer meeting held in East Liverpool to discuss the 
“ious propositions submitted by the Operative Potters, the 
‘eral meeting of the Association instructed the Labor Com- 
stee to meet with the Operative Potters and arrange to con- 
ne for two years from October Ist, on the basis of the 
a agreement. 
While there were conditions which warranted our asking for 
jeduction in wages, the members felt by continuing on the 
we basis, we would be showing the right spirit and would 
le us to continue with our unbroken record of collective 
szaining. I believe the Association did the right thing with 
| Operative Potters and convinced them that we have always 
| their best interests at heart. 
In this connection I want to urge that all members of the 
ociation keep in close touch with their various workmen and 
pperate with them in every respect. I would also urge that 
jmembers read from time to time the uniform scale and keep 
fe in touch with the conditions which exist on their own 
its. We know there are conditions which slip in occasionally 
she various foremen not notifying the manufacturer and this 
-s to trouble later on. 
A few years ago one of our Presidents recommended that 
gestablish on our plants a tutoring school for foremen, and 
elieve this would not only help in the quality of our mer- 
udise but would stop conditions arising in our plants which 
junknown to the President or Manager of. the various com- 
jes. 
| would also like to suggest closer co-operation between our 
abers and I wish to refer you to the Secretary’s bulletin 
» October. Your Secretary sent out a letter requesting cer- 
i statistics, giving assurance that they would be kept under 
¢ and key and that no individual results would be given to 
) one. There are forty-six members making the general 
rerware line, these forty-six members have five-hundred and 
ity-five kilns and up to the last of October but twenty of 
a have replied to the Secretary’s letter. The Secretary then 
f out an additional letter and this brought in six more re- 
) making a total of twenty-six members operating three 
dred and seventy-eight kilns, 
‘do not believe this is what might be called co-operation to 
‘fullest extent, and I would urge that the members who 
id to respond, now send in the statistics requested by the 
‘tary in order to make this ‘report complete. This report. 
ompiled by the Secretary, will be very beneficial to each 
‘ber, and will help them in’more ways than one, and it will 
|} to other information, which the Association may compile 
‘ter years. 
‘would urge that our members co-operate with each other 
» than they have done in the past. It is by co-operation that 
vill receive benefits which cannot be counted by dollars and 
1, and if we can get away from these selfish and jealous 
es, it will help our own business, more than by continually 
sing each other. I know of no other organization such 
irs in the United States and I believe along this line we 
}d be the foremost and should be willing to help each other 
ar mutual difficulties. 
believe that Mr. Burgess will have some very valuable 
ation to give in our executive session. I wish to call your 
Hon, however, to the present serious situation in regard to 
‘ariff laws. It is the general opinion and observation of 
fal leading members and also outsiders that with the present 
lion in Congress, it looks as if there would be some tinkering 
| tariff regulations. This coming year will mean con- 
ble to the industry, and I would like to see our members 
erate with Mr. Burgess in furnishing him with any infor- 
in that they might have in regard to this situation. We are 
‘to have a fight on our hands to retain the present rate of 
junless something unforeseen turns up. 


Ido not like to feel pessimistic over the future tariff situa- 
'but it seems to me it will be of much consideration to 
imember during the year 1927. We are advised that already 
> who are opposed to the present tariff law, having foreign 
ists, are Inying plans to have the present tariff law changed. 
(not believe this fight is entirely ours, but think that the 
t cond tions should be brought before the National Brother- 
of Operative Potters to have them co-operate with us in 
ining the present higher rate of duty. They are vitally 
ited in this situation and I believe they should be called 
ito wor’ with us in this matter. 


ke varions committees of our association have been func- 
Sm 2 very satisfactory manner throughout the year, and 
‘taken cere of all problems which have come under their 
ction. TI would like to thank the chairman and various 
fers of these committees for their untiring efforts and wish 
© express my appreciation of the co-operation given me 
r Secretary 
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“Our Secretary’s work is very exacting and he is called upon 
to perform various duties and I am pleased to say he is always 
willing to co-operate with each member, not only in giving advice, 
but helping them out in their difficulties. As Historian of the 
Association he has a report to offer later, and I will leave this 
report to him to give you, which contains happenings of im- 
portance in our Association during the year just closing. 

“I feel very confident that the year 1927 will be one in which 
it will be necessary to put forth our best efforts in order to keep 
our product up to the usual standard and I trust it will be a 
profitable and satisfactory year. The American market is for 
the American potter, and I believe that the members of. this 
Association can supply the needs of the American people, and 
would urge that the various members keep this as their goal for 
1927. 

“I very much appreciate the honor of having been your Presi- 
dent this past year, and I recommend the continuation of your 
support to my successor.” 


An executive meeting of the Association was held 
Wednesday, and at this time the internal affairs of the 
Association were discussed at length. William Burgess, 
of Trenton, N. J., first vice-president of the Association 
addressed the meeting at the Wednesday morning session. 
Secretary Charles F. Goodwin also presented a detailed 
report of the activities of the Association during the last 
fiscal year at this executive session. 


W. E. Wells Urges Wage Survey Study 


In presenting a report of the Labor Committee of the 
Association, W. E. Wells, chairman, and who is also sec- 
retary-treasurer of the Homer Laughlin China Co., 
Newell, W. Va., urged producers of dinnerware to make 
a close study of the wage survey made under Federal 
direction recently. He also pointed out in his address the 
increase in wages generalware pottery plant employes 
have received during the last twelve years. In addressing 
the manufacturers, Mr. Wells declared: 


“A scarcity of material from* which to construct a labor re- 
port is a fortunate condition, as indicating that comparative peace 
has prevailed throughout the current year, but it is unfortunate 
in reflecting some degree of unemployment. That condition has 
obtained since the last report of your committee was submitted. 
The year 1926 has been at least as free from labor controversies 
of major importance as any other year of the long period during 
which we have dealt with the Brotherhood in recognition of 
their equal right to a voice in wage adjustments. It has been 
a year distinguished by the smooth working of the wage agree- 
ment. The labor committee has not been called upon to func- 
tion in any emergency. Its only activity was that of participat- 
ing in the formality of negotiating a new agreement to super- 
sede the one expiring on October first. last, 


“The annual convention of the Brotherhood was held as usual at 
Atlantic City early in July. The discussions throughout the 
sessions, extending for more than a week, were largely devoted 
to the long list of proposals submitted by the various locals 
for increased wage rates and easier working conditions, which 
they hoped to have embodied in the new agreement. It may be 
assumed the officers of the Brotherhood and other conservative 
delegates realized that trade conditions did not warrant a wage 
advance in any department, and that it would be futile to present 
demands of that character to our Association, Consequently. it 
was currently reported that many of the more extreme proposals 
were rejected by their general price list committees, or on the 
floor of the convention. 

“Nevertheless, the rank and file of the delegates succeeded in 
having passed twenty-three propositions, some of which were 
harmless, and others quite radical. These propositions were pre- 
sented, in the usual printed form, to our Association on July 
nineteenth. A copy of the Brotherhood communication is hereto 
attached, and will be made a part of the permanent records of the 
Association. 


“The Labor Committee discussed the situation at a meeting 
held at the office of the chairman on July twenty-third, con- 
cluding unanimously that any concession that would increase 
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pay rolls was out of order, and that all proposals seeking such 
concessions should be denied. The Committee also considered the 
suggestion of some of our members that a demand be made for 
a wage reduction in some of the higher paid departments. Such 
action appeared to be warranted by the fact that our selling 
prices on leading staples had been torced down to the point ot 
cost, or below, by aggressive competition on foreign goods. Even 
upon this basis, many of the potteries were short of business. | 

“There was a further reason in that the net reduction in 
wages in the last five-year period was not in reasonable ratio 
to the larger decrease in the cost of commodities over the same 
years. There was still other sound arguments that need not be 
recited here that seemed to justify a demand for downward 
revision. Nevertheless, the committee decided against filing such 
a demand, largely for the reason that many of the operatives were 
working on short time, their earnings were curtailed correspond- 
ingly, and any reduction in the wage scale would constitute a 
further hardship, which the committee was unwilling to sanction. 

“The conclusions of the committee were submitted to a gen- 
eral meeting of the Association held at our Headquarters in East 
Liverpool on July 28th. The recommendation that we yield noth- 
ing and ask nothing excepting the renewal of the existing scale 
was unanimously approved, and the usual motion was passed con- 
ferring full power upon the committee to negotiate a new agree- 
ment. 

“The resulting conference with the Brotherhood representatives 
was convened at the Chalfonte Hotel, Atlantic City, on August 
eleventh. The sessions extended over three days during which the 
thirty-one members of the Brotherhood committee were given the 
opportunity to present at considerable length, their arguments in 
support of all of their propositions, and of some extraneous things. 
They were informed in the beginning that nothing would be 
granted involving a wage concession, but, since they were dele- 
gated by the locals to present their claims, they were entitled 
to their day in court, and got it. Their arguments were presented 
in a dignified and courteous manner. 

“Tt must be said they made the most of a hopeless case. The 
outcome, as you all know, was a decision without a dissenting 
vote to renew the 1924 agreement for a period of two years fol- 
lowing October First, 1926, with the usual provision for a re- 
opening in the event of pronounced changes in labor living or 
market conditions. 

“A few resolutions were adopted for the appointment of sun- 
dry joint committees, etc., all of which are embodied in the copy 
of the 1926 agreement hereto attached. 

“The last edition of the Wage Scale was published in September, 
1920. It was decided in conference to publish a new edition that 
will be up to date, including all the changes and additions to the 
agreement that have been enumerated in the supplements for the 
last six years. This revised edition should be in your hands within 
a few weeks. The supplement nuisance being eliminated will be 
good news. 

“The tabulation of the results of the study of our industry made 
by the United States Bureau of Labor Statistics during the 
summer and early fall of 1925 was published in July of this 
year as Bulletin 412 of the Department of Labor. It covers 
164 pages, and is entitled “Wages, Hours and Productivity in 
the Pottery Industry.” Copies of the bulletin, presumably, have 
been mailed to all the firms that were examined. Additional 
copies may be obtained upon request. 

“The immediate value to the industry of this publication may 
not be apparent, but it is very much worth while as pegging at 
this point by an authoritative governmental department the 
status of wages and working methods and conditions in the 
industry. The Sheridan survey of wages, conditions and earn- 
ings for the year 1912 and 1913 did not add much to our knowl- 
edge of conditions prevailing at that time, but the publication 
covering the results of that survey has now become an historical 
document of very real value pegging conditions as they stood when 
that survey was made. Our Association does not possess records 
readily available that so clearly reflect the difference in wages 
and labor conditions between 1913 and 1925 as do these gov- 
ernmental publications. 

“On page 24 of the recent Bulletin is a comparison of the 
average hourly earnings for the industry as a whole in all 
departments in 1913 as shown by the Sheridan report against 
those of 1925 as disclosed by the recent survey. This com- 
parison is interesting in that it shows the earnings per hour 
are now more than twice what they were twelve years ago. 
The piece work and day wage rates as specified in the agree- 
ment have not been doubled in that period, but improved con- 
ditions and better facilities have contributed more largely than 
is generally realized to the earning power of the men, so that 
they may now earn two dollars in less time and with less effort 
than were formerly required to earn one. . 

“The following quotation from the report embraces figures. for 


only a few occupations. It will be sufficient for the purpose of 
illustration. 
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“Comparison of Hourly Earnings of Pottery Workers in j 
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“An interesting feature disclosed by the report is the num 
of female compared with the number of male employes in the y; 
ous districts. 

“In the twenty-two plants surveyed in the immediate East Liy 
pool district there were 50 women employed to every 100 men. 

“In the eighteen plants in the west outside of East Liverp 
there were 62 women to every 100 men, and in three Tren 
earthenware plants there were 84 women to every 100 men. 

“Excepting in the decorating departments, the hourly earnu 
were fairly uniform in the several districts, but in the cost 
decorating the Western firms outside of East Liverpool appear 
have a material advantage, partly accounted for by the lar 
percentage of female labor, and partly, it may be assumed, by 
different wage scale. 

“In 22 plants in East Liverpool there were 152 male gilders a 
liners and 79 female. 

“In 18 Western plants outside East Liverpool there were 
male gilders and liners and 238 female. 

“This indicates that in East Liverpool 34 per cent of the lin 
are women against 75 per cent in other Ohio plants. An analy 
of the statistics, with the details of which I shall not burden y 
seems to show that it is costing East Liverpool for lining lal 
from 40 to 50 per cent more than it does the potteries more i 
tunately located, also that the same potteries have an advantage 
about 30 per cent in the cost of transferring decalcomania. Mi 
power to them. 

“A rather striking development disclosed by the recent rep 
is the almost complete disappearance of the printer, the pres 
and the apprentice in the earthenware potteries. Within the rec 
lection of all of us of the older generation, the decorating capac 
of plants was measured by the number of printers employed. 3 
in the forty-six plants surveyed last year there were thirty-n 
in which there was no printer. There were only seven printers 
the entire trade. In no plant was more than one engaged— 
total being four in East Liverpool, two in Trenton and one im: 
other districts. 

“Pressers, that formerly outnumbered the jiggermen, are 1 
exceedingly rare. In thirty-seven plants no presser was fou 
There were but twelve in the entire trade. Of these five were 
East Liverpool, five in Trenton, and two in other districts. 

“There were not enough apprentices employed in the entire 
dustry to warrant separate mention in the report. Consequemi 
there are no available data for the trade as a whole. Perhaps 
apprentice situation at the Laughlin Newell plants is represef 
tive. In those three plants, with a capacity of about seventy kil 
there are between sliphouse and warehouse only four apprenti 
one mould maker, and three dishmakers. 

“There are many other curiosities of statistics embraced i 
publication. There are tables showing the time required for pl 
ing and drawing kilns in the different plants, showing a very W 
variation. There is a comparison of losses in broken bisque, thi 
and lump, and other tables which are interesting, if not quite 
curate. These will not be quoted, but are commended for y! 
careful perusal. 

“There has been a considerable increase during the year im 
number of kilnmen and dippers employed on a day-wage basis. 
far as my information goes, there has been some increase 
cost to the manufacturers, but not much. There has been 80 
improvement in the quality of the product, but not so much 
might have been anticipated. The real advantage lies in the 
moval of a constant source of irritation. A spirit of co-operat 
has been established in a department where a spirit of antagom 
prevailed under the piece work system that was liable to br 
at any moment into open hostility. 

“During the year the standing committees have functioned ¥ 
their usual faithfulness and proficiency. Their work was © 
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yated by an exceptional number of new and unique shapes, 
on which making and decorating prices were to be established. 
sthis difficult task they succeeded remarkably well, and without 
cous interruption in operations. The prices fixed were generally 
* to both employer and employe. The men did not succeed in 
‘r original demands for extravagant prices, but there is no 
vance on record in which their wages have not been maintained 
jhe level of their earnings on older shapes. oak: 

You have observed from the October bulletin issued by. the 
«retary that the combined sales of twenty-six earthenware firms 
- August and September, 1925, were $3,307,000, and for the same 
s months in 1926 they were $3,914,000, a gain of more than 18 
scent. No data are available to indicate whether this increase 
» general throughout the trade, or throughout the year. The 
‘rns to the questionnaire as to sales and wages paid were dis- 
intingly incomplete, but enough was assembled to leave little 
m for doubt that the industry as a whole was on the up grade, 
‘east during this fall. 

Yet it must be apparent to all observers that the distribution 
mur products is in a transition stage. The older avenues and 
nods are yielding to the newer. Almost anything may happen 
ny time. Predictions for 1927 are little more than idle specu- 
pn. The trend of the domestic potting business for next year 
a the knees of the Gods.” 


] 


_ Transportation Committee Report 


“he annual report of Transportation Committee was 
sented by Charles Donley, of Pittsburgh, Pa., who 
i been active during the past year in caring for traffic 


blems confronting the manufacturers. Mr. Donley 
}. 


Hee 
; 


8 is customary we will undertake to divide our report into 
general parts; first, as it may refer to transportation matters 
aw materials, and second, as it may refer to the finished prod- 
| The activities of this committee are somewhat different from 
2 of other committees as will be noted from reading the re- 
§ from year to year. Practically all of the work which is 
i by the transportation committee and the traffic manager has 
» initiated by them, and the report is generally confined to the 
iz of such things or the report that they have or have not 
: done. 

he prices of transportation on raw materials which the pot- 
's use have not been subjected to any general reductions within 
year of 1926. As will be noted hereafter individual rate re- 
‘ons for certain potteries have been secured which have been 
neans of saving them considerable money, but generally speak- 
tthe rates have remained at the same level as applied during 
latter part of 1925. Our last major reduction in raw ma- 
i rates was that which became effective on August 10, 1925, 
ting to imported clays, and since that time we have estimated 
ne basis of the tonnage that has moved a saving to the pot- 
& of approximately $60,000. This figure is arrived at by using 
jonnage moved at the average rate of the major consuming 
tory. 

{making comparisons with the level of the rates for trans- 
hg raw materials with the prices of the materials themselves, 
1 that in comparison with the rates on the same in other in- 
ie ours are exceptionally high. The imported clay freight 
S approximately 20 per cent of the cost of material; Feldspar 
cout 24 per cent and Flint approximately 20 per cent. We 
‘noted in last year’s report of the Manufacturers’ Cost Com- 
fe their activities in making cost studies. We would like to 
sh this committee with a complete statement on the costs of 
portation as they apply to the raw materials, and to give that 
siderable detail so that a proper figure would be on record 
‘ow just to what extent this element of expense enters into 
otteries’ cost of production. ; 

~vice of the Railroads—Throughout this year the service of 
ailroad carriers has improved. In so far as our industry is 
‘ned we have not had a car shortage, in fact our traffic man- 
‘has not received any reports of cases where cars could not 
sured for prompt loading. There has been some little trouble 
‘layed shipments of coal on account of scarcity of cars and 
‘stion at coal terminals. We render considerable service to 
hdividual potters both in securing cars and expediting the 
ment of them during that period of time. At this time this 
to be pretty well cleared up as we are not having any com- 


S. 

Btorice at this point we think it well to give some discus- 

'o the matter of inventories. There is quite a movement on 

art of various industries towards reducing their inventories, 
e reasons for which are quite obvious. We are securing 

ithe carriers, as a general thing, prompt service in transpor- 

, and the services are more consistent and dependable. This 
permit the potteries to carry smaller stocks of raw ma- 
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terials, and thus relieve them of heavy inventories. The trans- 
portation companies can place such materials at our plants in 
about one-third of the time that was required two to three years 
ago. I heard one traffic manager in a report recently made say that 
he had reduced the inventories of their plants nearly one million 
dollars in the last two years, and which, of course, is mostly due 
to speedier transportation and very close watch being kept on the 
stock on hand and the raw materials available. If the various 
potteries cooperate with the traffic manager in working out this 
matter there is no question but what considerable improvement 
can be made along these lines. 

Allegheny Shippers’ Advisory Board—Further in this connec- 
tion, that is, as to the service of the carriers and the cooperation 
of shippers with them. There has been established throughout the 
United States, and with which I think you are more or less familiar, 
regional advisory boards, the membérship of which is made up of 
shippers, and the detailed operation financed and carried on by the 
railroads. The general purpose of these boards is to correlate the 
effort of the shippers with that of the railroads towards pro- 
ducing better transportation. These activities bring shippers and 
carriers into contact, and to the mutual profit of both. Many 
problems which appeared to be bad situations have been ironed 
out through the work of these boards. The Allegheny Advisory 
Board, comprises generally the territory in Central and Western 
Pennsylvania, Central and Eastern Ohio and Northern West Vir- 
ginia. In this territory and particularly in Eastern Ohio and 
Western Pennsylvania, a large number of potteries are located, 
and we are represented on this board through Mr. H. D. Win- 
tringer, Chairman, and Charles Donley, Vice-Chairman. In order 
that the carriers may know as far in advance as possible the 
amount and kind of transportation that is to be required, certain 
data relating to this is requested from the shippers, and which jis 
used in a confidential way by the officers of this board for the 
purpose of informing the carriers what will be required within 
the next few months or within certain periods of time. The pot- 
teries located in other districts than mentioned above have a simi- 
lar connection with the boards in their respective districts, and 
will no doubt have the same kind of service. 


Import and Domestic Clay Rates—Going to the question of rate 
adjustments on the domestic and imported clays. As previously 
stated the reduction on imported clay, effective August 10, 1925, 
was not made retroactive by the voluntary action of the carriers. 
It was the opinion of the committee that due to the slow methods 
used by the railroads in reducing our imported clay rates to the 
brick basis, that we were entitled to refunds or reparation for two 
years prior to the date of the reduction. The committee gave 
considerable thought and attention to this matter, having in mind 
that we wanted to be entirely fair with the railroads, but as re- 
ported to you, during 1924 and 1925 we were continually after 
the carriers for the reduction which they told us that we were en- 
titled to, in other words, putting our clay rates down to the basis 
of the brick rates where they had always been prior to 1922, but 
because the railroads could not agree entirely among themselves 
we were obliged to pay the higher rates until the date noted 
above. We therefore, entered a formal complaint with the Inter- 
state Commerce Commission, had a hearing in September of this 
year, at which time weasked for refunds for the two year period, 
and we have estimated the amount to be approximately $70,000. 
We based our claims upon the facts that there was’ no difference 
in the transportation characteristics of the clay, and that we were 
simply victims of a technical adjustment in the rates, and were 
entitled to such refunds. At the same time we entered a com- 
plaint against the rates on Kentucky and Tennessee clays. 


This also has a short history which is interesting and should 
be given for your information. About one year ago the railroads 
of the South serving the clay pits in Kentucky and Tennessee upon 
our request proposed reduction in these rates, and the railroads 
north of the Ohio and Potomac Rivers, who were in most cases 
delivering railroads for the potteries, turned this proposal down 
on the basis that they did not believe that the clay was entitled 
to the crude clay rates, which are the same as the brick rates. 
That was our reason for also bringing this case formally before 
the Interstate Commerce Commission at the same time as the 
import clay case. In fact, upon our request the rates to some 
points in Ohio from Kentucky and Tennessee were reduced to the 
crude clay or brick basis. 

We have received an answer on the above formal complaints, 
made by the Interstate Commerce Commission examiner, which is 
not favorable to us, but we have appealed from his report to the 
Commission itself, and will have a further hearing within the 
next two or three months. There are involved refunds in both 
of the above cases to the amount of approximately $100,000, and 
which we think is properly due the potteries, These are only 
approximate figures based on the data we have at hand. 

One of the peculiarities of the report of the Interstate Com- 
merce Commission examiner in the above case is that he has ruled 
that the railroads north of the Ohio and Potomac Rivegs do not 
have to transport the Kentucky and Tennessee clays at the crude 
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clay or brick rate, while he sanctions the crude clay or brick rate 
being applied to the imported ball or china clays. This I think 
shows the inconsistency of his report. 

Clay From Philadelphia To Trenton—Our traffic manager has 
been present at hearings before the Interstate Commerce Commis- 
sion, brought by the German Traffic Association, Trenton, N. J., 
having to do with the rates on imported clays from the Port of 
Philadelphia to Trenton and other points in that district. Our pur- 
pose in taking a part in this case was to see that the members 
of the association were properly represented, and that informa- 
tion was supplied to the Commission which would properly repre- 
sent our raw material situation. 

Flint Sand from the Mapleton-Berkeley Springs District—There 
is a proposal now before the Interstate Commerce Commission 
brought by a window glass company, and in which we have in- 
tervened, to secure a reduction in the rates on glass sand from 
the Mapleton-Berkeley Springs District to Western Pennsylvania 
and Eastern Ohio territory. We have also filed a separate case so 
as to bring in all of the pottery destinations in the districts of 
Ohio, West Virginia and Pennsylvania. There is also a similar 
case brought by the Trenton interests attacking the rates on Flint 
from the Mapleton District to Trenton, in which we are taking a 
part and will represent the members. 

Straw Rates—We reported last year that we would have some 
hope of securing reduction in the rates applying on straw used for 
packing ware, from various producing points to pottery destina- 
tions. It appeared that we could get favorable consideration as 
we had the approval of one of the larger railroads. Since then, 
however, the general railroad committees have refused this ad- 
justment, and it appears if we are to secure any reduction we _ will 
have to take it before the State or Interstate Commerce Com- 
missions. 

Various Rate Adjustments—There have been several adjust- 
ments in various rates to which we are going to refer briefil, 
and which is intended to show the activities of the traffic depart- 
ment throughout the year. One thing noticeable about this part 
of the report is the small percentage of potteries that call upon 
the traffic manager for service, and it is also proven that those who 
do make such requests are well paid for their efforts. 

Import Clay 
1—Shenango Pottery Co—Secured reduction in the rate from 
Newport News to New Castle, Pa. 
2—Boston Pottery Co—Secured reduction in the rate from 
Philadelphia to Boston. 

3.—Hopewell China Corp—Rate reduced from Newport News 

to Hopewell.—Reparation ordered $152.37, 

4—Southern Potteries, Inc—Rate reduced from Manhattan Piers 

to Erwin.—Reparation ordered $225.90, 
Domestic Clay 
1—Boston Pottery Co—Secured reduction in rate from New 
Jersey to Chelsea, Mass. 
2.—Crescent China Co—Rate reduced on North Carolina clay 
to Alliance.—Reparation ordered $29.40. 
Flint Sand 
1—Summit China Co.—Rate adjusted on sand from Hancock, 
Md., to Akron.—Reparation ordered $19.68. 
2—Crooksville China Co.—Rate reduced on Flint Sand from 
Hancock to Crooksville-—Reparation paid $267.36. 
3.—Southern Potteries, Inc—Rate reduced from Mendota, to 
Erwin. 
4—Edwin Bennett Pottery Co.—Rate adjusted from Berkeley 
Springs to Baltimore——Reparation ordered $100.80. 
5.—Bailey Walker China Co.—Secured reduction from Han- 
cock to Bedford, Ohio.—Reparation ordered $309.13. 
6.—Onondage Pottery Co.—Secured reduced rate on shipments 
of Sand from Round Top, Md., to Syracuse, N. Y.—Repara- 
tion ordered $207.35. 
Felds par 

1.—Boston Pottery Co.—Rate reduced on shipments from Tren- 

ton, N. J., to Boston. 
2.—Hopewell China Co.—Had rate reduced to $3.49 per ton on 
Feldspar from Erwin, Tenn., to Hopewell, Va. 

3.—Shenango Pottery Co—Rate adjusted from Ontario to New 
Castleyieas 

4—Secured reduced rate on feldspar from Erwin to Charles- 
ton, Huntington and Kenova, W. Va.—Rate reduced to 
$3.32 per ton. 

Plaster “ 

1—We have a proposal before the carriers at the present time 
on shipments of plaster from Blue Rapids, Kans., to Eastern 
Ohio and Western Pennsylvania potteries. This reduction 
will amount to from 20 to 40 cents per ton. 

Finished Materials—There has been one major activity as it ap- 
plies to shipping of ware, and that is on the bulk packing of cars. 
We submitted to the potteries in our bulletin of July 30th the 
present rules for bulk packing. Since that time there have been 
several conferences with the Classification Committees about this 
matter, and it has been demonstrated that there is need for a 
few changes. Our committee has proposed a revised rule to the 
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railroads through their Classification Committee, after having co 
sulted with the various potteries, and securing information as - 
their needs. This is being worked out by them, and will be pu 
lished as soon as it can be arranged. It will, however, prior | 
making it actually effective, be submitted to all of the potteries 
that they may check it carefully and determine whether or pot 
will in any way interfere with their normal loading. 

Stopping Cars in Transit to Complete Loading or Unloading. 
We have not received any complaints this year from the potteri 
on this subject, but have been working on the old proposal th 
has been with the carriers for some two years. We have ju 
recently secured one change that will be an advantage at the shj 
ping point. The tariffs have been so modified as to permit 4 
rules of the originating railroads to apply. Heretofore the reg: 
lations of the delivering railroad, as or example the roads in ¢ 
Southwest, applied at the shipping point. The same privileges f, 
stop-over now apply to earthenware as to stoneware when shipp: 
to the Southwest. 

Stop-Over Privileges at Beaver Falls and New Castle, Pa- 
We were successful in having the railroads establish stop-oy 
privilege at East Liverpool and Laughlin, Ohio, on shipments , 
earthenware originating at Beaver Falls and New Castle, Penn 

Fibreboard Containers—This subject has been discussed fro 
time to time by the committee within the year but no changes ha 
been made in the present regulations. 

General 

Claims—We have placed and collected overcharge and repar 
tion claims for the potteries within the past year amounting 
$3,263.94. There is outstanding at the time of this report $683. 
which will be paid by the end of the year. i 

Rate Quotations, Tracing, Etc—We have quoted to the pc 
teries throughout the year a large number of freight rates f 
use in selling materials, and also rates that apply on the raw m 
terials. We have audited the freight bills for 42 companies. C 
ried on general correspondence with the railroads; raw mater 
producers and the individual potteries. Have traced a large nu 
ber of cars and less than carload shipments and have given ge 
eral attention to all traffic and transportation requirements. 


Report of Manufacturers Cost Committee 


The year now drawing to a close has witnessed no perceptil 
change in the cost of production insofar as labor and. materials < 
concerned. However, those factories using coal as their fuel ha 
been called upon recently for an increase in the price of their co 
this being due to the recent flurry in the coal market, due mainly 
the British demands combined with local preparations for an ¢ 
ticipated strike in the anthracite fields next April. Basing t 
statement on comparative cost figures with which I ami familiar a 
what is told to me by some of those who buy pottery, there is mu 
pottery being sold at prices less than the cost of manufacture, T 
is a deplorable condition and the sooner our members as a wh 
come to the realization of the necessity of cost figures ih the esti 
lishment of their selling prices the quicker will our business 
placed on a profitable basis. 4a 

At a meeting held in the rooms of this Association at East L 
erpool last summer it was suggested and approved by those presi 
that certain statistical information be given in confidence to ° 
Secretary who in turn would get it into condensed form and pi 
lish the result in our monthly bulletins. About twenty-three me 
bers sent in the statistics asked for the first month and last mor 
about nineteen members responded. To my mind there should 
more interest in this than that already shown as this is very help 
in giving each of us a line on our business in comparison with ¢ 
competitors. No one has access to the statistics for the individ 
factories but our Secretary; so do not withhold your figures 


23d Street Salesroom 
FOR RENT! 


A rare opportunity to secure one of the 
best located store floor salesrooms on 
23rd Street in the heart of the china and 
glassware district. 


Spacious floor 30 x 100 and basement. 
16 ft. ceiling, sidewalk elevator. 


The best display window on 28rd Street. 
Immediate possession 
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that account. Let the next request for statistical figures find a 
more hearty response. The China group have been co-operating 
100 per cent in supplying data for comparative and analytical pur- 
poses. Each six months they have Mr. Borton prepare a report 
showing the detailed costs for each of the nine members in the 
group, together with the average costs for the group. A copy of 
this report is supplied to each plant in the group. A code is used 
so that the figures of one factory cannot be identified by another 
‘and the results have been most interesting. 
In the report of the cost committee last year a “Standard Chart 
lof Accounts” was suggested and I understand that some of our 
members have already taken kindly to the suggestion. In February 
‘of 1915 The Homer Laughlin China Co. furnished the members of 
‘this Association with a copy of their “Chart of Accounts.” I sug- 
gest that each member of the semi-porcelain grcup who has not 
already adopted such a chart ef their accounts do so beginning the 
first of the year 1927. Then each six months thereafter a respon- 
sible accountant could gather the figures from each factory and 
prepare a report such as the one Mr. Borton prepares for the 
China group. There are two advantages secured from such infor- 
mation; first, each factory would get a complete picture of their 
own efficiency as compared with their competiters; second, such 
information has a tendency to eliminate “cut throat” competition. 

Another advantage to be gained by having comparative cost in- 
formation is in connection with our arguments before the “Ways 
and Means” committee and the “Senate Finance” committee for 
tthe tariff protection necessary for the maintenance of our Indus- 
try. Tariff reduction seems to be the subject talked of most for 
this session of Congress. How much easier it would be for our 
representatives to present our case if they had a complete picture 
‘of cost figures to lay before the investigating committee. There 
is hardly any doubt but what the measuring stick will be the re- 
port of The Federal Tariff Commission’s investigation of the Pot- 
tery Industry at home and abroad. If we could present our case 
using the same measuring stick the work of our representatives to 
get sufficient protection for the industry would be materially less- 
ened. 

Cost accounting is the tool of both management and workers 
when rightly designed and used is profitable to both. It shows the 
executive how many dollars he must recover before profits can 
accrue. It restrains price cutting tendencies on the sound basis of 
knowledge of the line separating profit from loss. 

' This committee would be greatly pleased if it could read at the 
next annual meeting a comparative cost report for the entire in- 
‘dustry. Let all of us take this important phase of our business 
seriously and I am sure if we do all will be pleased with the re- 
‘sults. 
Respectfully submitted, 
12, 12% Weaayes. Ire 


Chairman. 


. Report of Committee on Art and Design 

_ The Art and Design of dinnerware is now receiving more and 
more attention by our members. The public is constantly alert for 
something new and different not only in our ware but in every line 
of merchandise. To keep up the date is the aim of every progres- 
Sive manufacturer. We see the demands of the buying public an- 
‘swered by increased production of Ivory ware, more attention to 
shapes, and tremendous offerings of new and different decorations. 

Since our last report, those manufacturers who entered the Ivory 
ware field have met with splendid success, and what last year was 
a hope by many of them has become a realization. Our guess 
would be that there are at least one hundred and forty kilns either 
now making this ware or are in the act of changing over. 

f you will recall in our last report, we announced many new 
‘shapes ready for the new year. Most of these shapes showed a 
decided change from those in previous years. Slight flutes, small 
beadings and rope edge on plain octagonal, and fancy edges were 
very popular. The plain octagonal, and slight festoon have also 
‘met with marked success. We cannot change our models yearly, 
so this report announces only seven new shapes whereas last year 
we mentioned twenty-one. Your committee has already been ad- 
vised of new shapes by the following members : 


The Standard Pottery Co. The Betsy Jane 
The E. H. Sebring China Co. Bellview 

The Edwin Bennett Pottery Co. Isis 

The H. R. Wylie China Co. Octagon 

The Owen China Co. Octagon 
Anchor Pottery Co. Ideal 

The Atlas China Co. Bona Dea 


There are several others who are doing preliminary work on new 
shapes, but they have advised us that they will not have them ready 
before April or May. Too much time and attention cannot be given 
to this very important part of our business, because the shape is 
the biggest factor in making desirable dinnerware. 

his year has seen a further movement away from border pat- 
terns, and a big increase in the sale of spray patterns. Sprays of 
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all kinds, especially our time honored three spray arrangement 
using highly colored combinations and color edge lines have been 
the big sellers of the year. Verge borders are being worked out 
by some and avoided by others as too difficult of application. We 
do not believe there are quite as many center patterns offered as 
last year, and in the main we would say that tthe 1927 line will not 
surprise the buyers quite as much as last year’s, because it is only 
once in a “Blue Moon” that there are such radical changes in any 
business as took place in our own dinnerware business last year. 
Respectfully submitted, 
Tue Art AND Dresicn CoMMITTEE, 
By J. D. THompson, 
Chairman. 


Registration List of Annual Meet 

The registration record showed the following attending 
the forty-eighth annual meeting of the United States 
Potters’ Association: 

W. C. George, Cannonsburg, Pa.; George J. Neibuhr, 
Maplewood, N. J.; William Wells, Newell, W. Va.; 
William S. Pomeroy, East Liverpool, O.; (Frederick Suth- 
erlin, Trenton, N. J.; Horace Markey, New York; W. E. 
Brown, East Liverpool, O.; Charles Donley, Pittsburgh, 
Pa.; Charles W. Bowman, East Liverpool, O.; W. E. 
Wells, Newell, W. Va.; Norman G. Y. Smith, Bruns- 
wick, Maine; George Nixon, Trenton, N. J.; R. E. Hen- 
derson, Carrollton, O.; H. R. Handy, New York; O. C. 
Sarver and C. C. Oliver, Pittsburgh, Pa.; C. Nick Mues- 
sig, New York; J. G. Kaufman, Pittsburgh, Pa.; C. W. 
Foreman, Canton, O.; H. W. Kibler, Minerva, O.; 
George F. Brandt, Erwin, Tenn.; Charles C. Ashbaugh, 
East Liverpool, O.; John B. McDonald, East Liverpool, 
O.; Sol Ostrow and J. L. Murphy, Hopewell, W. Va.; 
J. S. George, J. C. George, R. B. George and Robert N. Lo- 
gan, East Palestine, O.; George C. Thompson, East Liver- 
pool, O.; William Burgess, Trenton, N. J.; A. J. Strikow, 
New York; M. A. Gesner, New York; C. A. Weidemann, 
Carrollton, O.; George C. Mitchell and Thomas B. Ander- 
son, Coshocton, O.; F. W. McKee, Salem, O.; R. F. 
Winans, New York; Melville Marks, New York; Charles 
B. McClockey, New York; A. G. Dale, Trenton, N. ie 
J. W. Irwin, East Liverpool, O.; D. William Scammell, 
Trenton, N. J.; Arthur E. Mayer, Beaver Falls, Pa.; 
S. H. Slobodkin, New York; Frank P. Judge, Jr., Sa- 
lineville, O.; J. W. Gillies, Trenton, N. J.; V. V. Kel- 
sey, Trenton, N. J.; Joseph Wells, Newell, W. Va.; 
Edwin Wells, Jr., Newell, W. Va.; Daniel M. Cronin, 
East iverpool, Or; M.A. Johnson and C. L. Spittor, 
Huntington, W. Va.; R. J. Barlow, Trenton, N. J.; 
J. A. Quigley, New York; B. Shapinis, Trenton, N. J.; 
E. M. Uniack, Grafton, W. Va.; Charles L. Sebring, 
K. C, Sebring and Ray Y. Cliff, all of Sebring, O.; 
C. P. Metzgar, Grafton, W. Va.; R. L. E. Chambers, 
East Liverpool; Harry D. Wintringer, Steubenville, O.; 
A. V. Bleininger, Newell, W. Va.; Dewitt D. Irwin, East 
Liverpool, O. 


Bassett Secures New Agency 

George F. Bassett & Co., the well-known importing 
house, 73 Park Pla., announce that they have secured the 
representation in the United States and Canada for the 
factory of Robert Haviland and Le Tanneur, Limoges, 
France, manufacurers of a full line of French china, gold 
encrustations and fancy items. This new representation 
will become effective immediately. 


Highteen 
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Better Dinnerware Is New President’s on, 


Thomas B..An- 
derson, elected 
president of the 
United. S 4 tres 
Potters’ Associa- 
tion for 1927 has 
a hobby, and that 
hobby is the crea- 
tion and produc- 
tion of better din- 
nerware. 

For years, in 
fact before din- 
nerware 
facturers consid- 
ered the employ- 
ment of technol- 
ogists at their 
plants, Mr. Anderson was engrossed in the study of cera- 
mics, and his accomplishments stand as a monument to 
efforts. 

His father was engaged in the production of heavier 
ceramic ware, and early in life Mr. Anderson took an 
active interest in the business. 

Working out ceramic problems is indeed a hobby of 
Mr. Anderson. His association with dinnerware plants 
in the East Liverpool, O., district give him great oppor- 
tunity for study, and since he has been with the Pope, 
Gosser China Co., at Coshocton, O., these studies have 
increased through the years. “I’m never happier than 
when I’m engaged in working out some new problem,” 
Mr. Anderson has explained. 


manu- 


The New President 


American Vitrified Manufacturers Association 
Meets 


Manufacturers of vitrified hotel and restaurant china, 
known as the American Vitrified Manufacturers’ Asso- 
ciation, held their annual meeting at the Waldorf-As- 
toria, Monday, December 6th. 

While these producers are affiliated with the United 
States Potters’ Association, a special meeting of this 
group is always held during the Potters’ Association 
gathering. 

Former officers were re-elected. Walter Kerr, of the 
Iroquois China Co., Syracuse, N. Y., was retained as 
president and Charles Reed, of the Shenango China Co., 
New Castle, Pa., secretary-treasurer. 

Because of special office duties requiring their atten- 
tion, R. H. Pass, of the Onondaga plant at Syracuse, 
N. Y., was unable to attend this session, as was also Mr. 
Salisbury. 


REPORT OF THE STATISTICS COMMITTEE 
A CoMPARATIVE SUMMARY OF THE VALUE OF IMPORTS OF 
CHINA AND EARTHEN TABLEWARE 
For 1924, 1925, 1926 
Classification and Country of 
Origin 1924 1925 1926 
China and Porcelain, Decorated— 
Czechoslovakia $ 748,907 $ 825,762 $ 940,77) 


cance tezchay sateen 828,560 896,589 7 
(SELMAN Y | oc hana aa cee eee 3,652,032 3,645,012 Sian 
United) Kingdom sy. 57,032 349,267 7.\3 
Jhapati. Ghee otek eee emo eee 3,261,456 2,677,505  3,6i|t 
Other *Countries evans anee 306,951 230,390 
ee | 
Total sede, oss ee eee $8,854,938 $8,624,525 $9, 
China and Porcelain, Plain— 
Ota). Ae ce 2 eee eee $ 853,017 $ 603,967 $ 32 
Earthen, Crockery and Stoneware, q 
Decorated— ig 
Gerimariy 6 29i1.10s eet eee $ 386,087 $ 385,345 $ 67 
Gal Vea, «ack Chae Ae er 133,438 191,362 228 
Netherlands... it. eueae ee 118,765 114,468 7 
Winitede iting dorm jer seers 3,173,937 3,096,984 - 373d5 
EDT sc eee eee 338,357 245,186 43 
OthetaCountiiesm. sae creer 215,589 351,699 
Shotal, Saneies.. uae eee ee $4,366,182 $4,385,044 $5,1§ | 
‘Earthen,Crockery and Stoneware, 
Plain— 
ANG} EWEN SS oebataew ens Se A $ 761,407 $ 576,506 | 


(Including Bisque, Parian and 
Othemewares) mama aires $18,162,039 $16,490,440 $18,51 
(Tableware only) (J..00.6% 14,835, 545 


TOTAL IMPORTATIONS OF POTTERY | 
; 


$14, 190, 042 16,09} 


IMPORTS OF CHINA AND EARTHENWARE FOR ®| 
NINE MONTHS OF THE CALENDAR YEAR 
ENDING SEPTEMBER 30. 1926 


Decorated China : | 
Czechoslovakia x4. cin 0kss< 0.0 eee 70 


France <0 e ecs wuss eas ose ee 4] | 
Germatly © 0.20. bs cid «arcce 8 0S ee ee 2,58) | 
United: Kingdom . 220)... eee eee 48 
Japan 66 5.) cas ee oa eee eo ee 3,42, 
Other: -Countries ©.......3..4) -:.0 one 19, 
Total occ ccae oot ose nasa ot ae ese 7,76. 
White. China os. os oa. uedeet set ole ee 38. 
Bisque and Parian.... 0 5d.5000.+ - ose eee 39 
Other China and Porcelain s. ..-.50-ee eeeee 60: 
Decorated Earthenware 
Germany >. od. s.4 seis seep cten ee 53% 
Italy 2. see cis sees sande dass oo een 13% 
Netherlands. ...2.ci3.0. 00.0 See { 
United Kingdom. 5.:......5)00.5. 5 sce 2,32: 
Japan... eas ccns dae ens dh en lee 29: 
Other Countries 2... aj.50.0::5 000 43¢ 
Total 2... eaecest vs oh wd oem) be ee 3,825 
White Eorthenware .......2..... ssn eee 285 
Other Earthenware ...o.0cic<.0iss. oe 92: 
Common and Rockingham Ware-........J10ss. 0. 14] 


TOTAL TABLEWARE IMPORTATIONS FROM JANUA 
1 TO SEPTEMBER 30, 1926 


CHINA TABLEWARE 


Decorated White 
Month Dozens Foreign Val. Dozens Foreign 
VEMEMAT sa cocace LP SNS $ 336,870 19,085 $ 2( 
February ....... 769,430 683,531 100,985 5 
Mia ireland ckesvait dese: 806,438 857,442 L730 4: 
PA piss la ace toeees 866,241 911,943 109,631 4 
IIa ieee agee See eR oct 670,378 723,717 52,545 4( 
Het de er ee 792,103 905,671 55,719 4] 
Taliveges » serch bea 862,458 945,648 99,793 3 
AMISTISt cheese: 1,033,332 1,127,850 59,082 4 
September ...... 970,229 1,034,722 41,461 4. 
ARON eh cekokras 7,043,124 $7,527,394 650,032 $381 
EARTHEN TABLEWARE 
Decorated White 

Month Dozens Foreign Val. Dozens Foreign 
hanianye ese ee 172,938 $ 224,840 22,475 $ Zz 
IDOOMIEKAR “soap oes 380,259 455,410 42,201 2 
INIA CCH Ne eee 387,091 489,825 50,951 6. 
JAG Qig Hest oatoreany s OFF 303,389 522,632 60,900 A 
Mia Vari Gomme. on 3071670 = 9377,792 59,859 oF 
me mee ayers ee 394,651 507,697 40,012 2i 
Iola Meee oe cneh | 326,656 452,111 45,159 2: 
INGRSBIRY onc odog 4): 354,289 433,429 43,659 3 
September ...... SATS 348,229 50,106 “3 
Rota lamer oe 2,938,058 $3,811,965 415,322 $30 


We've got to admit that this is a pretty fine looking group of men in this photograph of the banquet _which closed the 
forty-eighth annual meet of the United States Potters’ Association at the Waldorf-Astoria. 


Banquet Closes Potters Meet 


WO hundred potters and their friends assembled 

at the Waldorf-Astoria, Wednesday night and 

tossing wage scales, quantity production, over- 
heated kilns and the like in temporary discard, made the 
best of the moment and put in a most enjoyable evening. 
The occasion marked the closing of the forty-eighth an- 
nual meet of the United States Potters’ Association. 

Joseph M. Wells, of East Liverpool, O., acted as toast- 
master, although his duties were light as speech-making 
was confined (later principally to the married men present 
who were forced to explain why they were late in getting 
home to the good better halfs. However, young Mr. 
Wells capably handled the job which his illustrious dad 
has so well taken care of in years gone by. Not only is 
young Mr. Wells a good toastmaster and a worthy suc- 
cessor to his sire, but he is a crack golfer as well and 
while he was unable to display his prowess in this line 
owing to theh crowded room, he did tee off some good 
drives from the speakers’ table. These were caught by 
several in the audience. 

The banquet was opened with a boom from the flash- 
light powder, following which the potters settled down to 
the more serious task of enjoying the splendid repast. 
Liquid refreshments in the form of sweet cider brought 
forth several songs which were not furnished by the en- 
tertainers present. Noteworthy among these were a song 
on the joys of being an artilleryman, by two prominent 
members and another by a table of potters who extolled 
the benefits of residing in a little state known as Ohio 
which failed to give any credit whatever, to another state 
known as Michigan. This rendition was loudly ap- 
plauded. 

Thomas B. Anderson, plant manager of the Pope- 
Gosser China Co., Coshocton, O., newly elected president 


of the Association made the opening address in which 
he praised the work of the United States Potters’ Asso- 
ciation. Mr. Wells was then introduced. Next came 
an address on economics after which a monologist did a 
pleasing number. This was followed by a toast collec- 
tively and individually on prosperity for the ensuing year, 
lr Mr. Wells. 

Among those present at the dinner aside from those 
mentioned in the registration list were: C. N. Muessig 
and Oscar F. Zieller, of B. F. Drakenfeld & Co., Charles 
Phillips; of Phillips, Thistle & Smith, Inc.; Geo. E. 
Minard, buyer for Stern Bros.; Simon Roth, buyer for 
L. 5S. Plaut & Co. store, Newark, N. J.; Harry S. Conn, 
buyer for Ludwig Baumann Co.; S. H. Slobodkin, New 
York representative for the W. S. George Pottery Co. 
and the Canonsburg Pottery Co.; D. King Irwin, New 
York representative for the National China Co.; John L. 
Pasmantier, David Pasmantier and Max Pasmantier, of 
John L. Pasmentier & Sons, New York representatives 
for the Crooksville China Co. and the Brush Pottery Co. ; 
A. J. Strikow, wholesale crockery dealer; E. V. Weiss, 
New York representative for the Limoges China Co.; 
E. E. Wilgus, Boston representative for the National 
China Co.; Paul Schneelock, with Geo. Borgfeldt & Co.; 
Joseph Wallace, with N. Straus & Sons, Inc.; Albert 
Pickin, with Palm, Fechteler & Co.; H. W. Hewitt; 
Bernard Lipman, New York representative for the Tay- 
lor, Smith & Taylor Co.; W. Malsch, of the Roessler 
& Hasslacher Chemical Co.; Jos. F. O’Gorman and H. R. 
Handy, of the Pottery Glass & Brass Salesman; J. G. 
Kaufmann, of China, Glass & Lamp; M. K. Zimerman, 
Norton B. Jackson, James V. Gray, Frederick S. Oliver 
and F. Calvin Demarest of the CrockErRy AND GLAss 
JouRNAL. 
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T EAD of the famous English pottery of W. G. 
| Copeland & Sons, Ronald J. Copeland, who has 


been a visitor in America for the past two months 
and who plans to sail for home next Wednesday aboard 
the Berengaria, says he is leaving the country reluctantly, 
for he has had a wonderful time on a tour he made to the 
coast. Not only was it a pleasurable trip as far as its in- 
terest scenically was concerned he said, but from a busi- 
ness viewpoint he considered it of inestimable value to him 
in keeping in intimate touch with conditions and the re- 
quirements of the trade here. Mrs. Copeland, who accom- 
panied him on the trip, was likewise delighted with her ex- 
perience in traveling here. 


One of the announcements of the past week was that 
Clifford R. Ham, one of the trade’s best known salesmen, 
had resigned his position as traveling representative for 
Geo. Borgfeldt & Co. Mr. Ham is taking his time looking 
around before he settles upon his plans for the future. 
He had been with the Borgfeldt firm for the past six 
years. 


Justin Tharaud, Inc., is one of the newest acquisitions 
to the list of exhibitors at the Pittsburgh Show in Janu- 
ary. The concern have planned to make a showing of 
their English and French wares at the Wm. Penn Hotel. 


Nathan Straus & Sons announced recently that R. E. L. 
Wells has been appointed sales manager, and J. W. Wal- 
lace, assistant sales manager of Nathan Straus & Sons. 


J. K. Wilson, for a number of years eastern sales- 
man for B. Tomby & Co., has resigned his position 
with this interest, to go with the Edwin M. Knowles 
China Co., effective as of December lst. Mr. Wilson 
will travel the eastern territory, and has succeeded 
William Tickell as eastern representative for this firm. 


Geo. C. Kindt, head of Geo. C. Kindt & Co., will leave 
the end of this week on a trip, during the course of which 
he will visit the factories represented by his firm in this 
market. He anticipates being away for two weeks. 


Samuel Hughes, housefurnishing and lamp buyer for 
Bloomingdale Bros., has resigned his position with that 
store and has accepted the buyership of the housefur- 
nishings department of Frederick Loeser & Co., Brooklyn. 
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E. C. Brown, of the Geo, C. Kindt & Co., travelin’ 
force, will be in charge of the Kindt exhibit in Pittsburg 
during the show. Following this Mr. Brown will pac 
up and leave on a road trip covering the territory for 
merly taken care of by H, J. Godfrey, who as previous! 
announced in the CRocKERY AND GLAss JoURNAL, is ni 
longer associated with the Kindt firm. 


Martin Zolle, of the E. Torlotting, Inc., sales fore! 
will be in charge of their exhibit during the Gift Shoy| 
at the Palmer House, Chicago, from January 29 to Feb 
ruary 12. Following this Mr. Zolle will hit the road fo 
a three months’ trip over his territory through the middh 
west. 


Harry Lewis, the well known New England manufac 
turers representative, paid a visit to the New York mar. 
ket this week. He leaves for home tonight (Thursday) 


E. L. Bates, associated with Morris Bergman in his new 
uptown business, effective last Monday, assumed the du: 
ties of manager of the office and showroom succeeding 
Henry Martinique who formerly acted in this capacity 
Mr. Martinique has left the business to associate himseli 
with Jos. H. Schwartz in his real estate business. 


Geo. E. Nicholson, head of Malone & Nicholson, the 
well known factory representatives, left last Tuesday on 
a trip to the factories represented in the market by his 
firm. Mr. Nicholson according to his plans will be back 
at his office next Monday. 


E. H. Sebring China Co. Opens New Office 

Announcement has been made by the E. H. Sebring 
China Co., Sebring, O., that effective December 1 their 
New York office and showroom will be located on the 
second floor of 16 West 23rd St. This will be in charge 
of their New York representative, F. W. Dalrymple. 


Plager Opens New Department 


The firm of H. Plager & Sons, located at 190-192 Main 
St., Hackensack, N. J., dealers in furniture, carpets and 
bedding, announce the opening of a new housefurnishing, 
china and glassware department. 

M. J. Simon, buyer for the firm, is anxious to receive 
catalogs and price lists from manufacturers and jobbers 
in these lines. Mr. Simon has been with the firm for over 
five years, 
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| Lissner’s Is Sold to Goerke Company 
_ Stock, fixtures and merchandise of J. Lissner & Sons, 
€ a N,. J., have been purchased and will be taken 
over on January 2 by Goerke Company store, of this 
rity. 

No announcement was made as to whether the store 
would be continued under the old name or not. It 
adjoins the Goerke store, and the new management 
may connect the stores by cutting through the dividing 
wall. 
| The Lissner firm, consisting of Arthur Lissner, Leo 
N. Lissner and Benjamin P. Lissner, have also sold 
their stores in Trenton and Asbury Park. Hoenig, 
Swern & Co. bought the Trenton store for a price said 
to be $100,000, and Miss Gidding, formerly manager 
of the Asbury Park store, is now the new owner of 
that business. 


Filene’s Eases Holiday Burden for Its 
Employes 

“Save Yourself—Save Others,” will be the slogan of 
the Filene Co-operative Association, Boston, members 
throughout the store this week. 

Realizing the great burden that is placed on every 
member of the store in the rush of Christmas business, 
President Floyd, of the F. C. A., recently appointed a 
committee of seven to consider ways and means for 
lightening the burden of the last two weeks before 
Christmas. The committee, composed of J. Kord, H. 
Bross, P. Miller, C. Coyne, R. List, H. McGuire and 
L. Libbey, has made arrangements for store members 
to do their Christmas shopping all this week. 
_ L. S. Bitner, store manager, has issued a bulletin 
which provides for shopping hours all day. At the 
same time employes will have the use of any elevator. 
The Credit Union announces that Christmas sys- 
tematic savings are ready for withdrawal now. An- 
other boon to the early shopper is the fact that pur- 
chases made on November 29 and 30 will not be billed 
‘until January 1. 

“To the store members who have already experi- 


enced one or more seasons of the crush and bustle of 
'Christmas,” the bulletin states, “any relief from the 
wear and tear on tired nerves and tired feet will be a 
welcome improvement, indeed. 

“If th plan were carried no further than to insure 
the shopping of all members of the F. C. A. this week 
it would be a vast improvement over the usual con- 
dition that prevails in the weeks preceding Christmas. 
In short, there would be 3000 less people making pur- 
chases in the final week before Christmas than under 
ordinary circumstances. 

“Each member is asked to bring to the attention of 
his or her friends and customers the advantages of 
shopping during this first week. To make this possible 
special typists are already at work typing personal 
letters from salespeople to their customers. Sales- 
people desiring to send such a personal letter to a 
special list of customers have only to send in a list 
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“NUROCK” 

The most popular 

BAKING AND 
SERVING 
WARE 


made in America 


ells because its 


erviceable, 
ightly and bees 
anitary. eee osusa tapas 


THE BRUSH POTTERY CO. 
ZANESVILLE, OHIO 
N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 


We make the “LINES THAT SELL.” 


Pity the Poor Salesman = 


Samples—kits, cases and trunks of ’em! No pink 
tea order, you'll admit, if you ever “rasseled” any. 


_ Let Rawsthorne photographs cut sample carry- 
ing to the minimum and save your salesmen’s en- 
ergy, time and disposition for the actual selling job. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COMPANY 


HEEREN BUILDING - EIGHTH & PENN ~ PITTSBURGH, PA. 


Established 1869 


B. F. DRAKENFELD & CO. Inc. 


50 Murray St. New York 


Ue al 


VITRIFIABLE 
COLORS 


Overglaze—Underglaze—Glass—Oxide 
et 


DECORATING SUPPLIES 


Brushes — Printing Tissue — Oils — Banding 
Wheels etc. 
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Manufacturers Hope for Better Business 
| Dec’ manufacturers, who are now 


completing their new lines for 1927 are living in 

the hope that the general business situation dur- 
ing the new year will be better than it has been during the 
year now drawing to a close. Frequently the statement 
has been made by manufacturers that the situation in the 
generalware industry this year is not unlike that experi- 
enced before the recent war, also that buying in the pot- 
tery trade has been quite similar to the methods followed 
during the pre-war years. 

The department store trade did not buy as actively dur- 
ing the last year as it has been the custom, and this caused 
many manufacturers to follow new trade channels in an 
effort to obtain new business. 

Syndicate stores have been quite active in the market 
during the last year, and with the opening of many new 
stores by these interests, the distribution of dinerware 
among these distributors has of course increased. 

Mail order houses have also taken their usual quanti- 
ties of dinner sets during the old year, and in certain 
instances this volume of business has shown an increase. 

Premium concerns have increased their orders for ware 
from time to time during the year, and it does appear 
according to producers that this character of business was 
heavier during 1926 than in 1925. Cereal manufacturers 
have been the largest buyers of these goods this year. 

But it is not felt that the department store buyers will 
very likely show more interest in domestic dinnerware 
during the next year than has been their custom during 
the present season. This trade’ has been in the habit of 
buying on a conservative basis, while other distributors 
have placed volume business. It is this volume business 
that has kept many plants in rather active operation. 


W. R. Renouff Joins Hopewell Sales Staff 


Announcement was made this week by the Hopewell 
China Corp. of Hopewell, Va., that W. R. Renouff has 
been added to the sales department and in charge of 
sales of this factory, and that he will be in charge of the 
display of this firm at the Ft. Pitt hotel at Pittsburgh, 
Pa., next month. 

Mr. Renouf was formerly in charge of sales of the 
Niloak Art Pottery at Benton, Arkansas, and later with 
the Westmoreland Glass Co., Grapeville, Pa. During 
the last year Mr. Renouff has been located in Florida, 
and 1s now making a short trip in the interest of the Hope- 
well factory. He will return to the home office about 
Dec. 20th and arrange the line that will be shown at Pitts- 
burgh. 
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Hull Pottery Co. Makes 4,000,000 Bowls — 


Bowls, and then more bowls appears to be the 
motto of the A. E. Hull Pottery Co., at Crooks- 
ville, O., for according to Mr. Hull, the company 
produced over 3,500,000 mixing bowls during 
1925 and that this year the record would go close 
to the four million mark. Of course all sizes of 
bowls are taken into consideration in computing 
this record. Concerning the outlook for busi- 
ness during 1927, Mr. Hull is taking an optimistic 
view of the situation, and is of the opinion that 
sales records next season will eclipse those of the 
current year. 


Buying Slow for Balance of 1926 


Few buyers are expected to visit this market durin; 
the remainder of the year, the manufacturers hold, thi 
on account of the retail trade now being in the midst o; 
the holiday sales period. All holiday stocks have beet 
shipped to distributors from local plants, but orders fo1 
matchings to be forwarded by express are more or les: 
active just now. 


Reloanle Kaolin Co. Formed 


Information has been received here of the formation 
at Indianapolis, Ind., of the Reloanle Kaolin Co., with a 
capital stock of $50,000. The new company, which is 
headed by Nicholas M. Smock, will engage in the mining 
and marketing of clays on an extensive scale. 


Art Pottery on Exhibit 


Art pottery to the number of 62 pieces, and from many 
different art ware producers in the United States have 
been on exhibition in East Liverpool for a fortnight. The 
exhibit is valued at $3,000 and is being placed on display 
in different department stores where dinnerware and art 
ware is made a department feature. This is the first time 
such an exhibit has been made in this ceramic district. 
The collection is the property of the American Federation 
of Arts, of Washington, D, C. In some communities, 
the exhibit is obtained through the efforts of the Women's 
Clubs and at a time when art pottery is a subject sched- 
uled for discussion. 


Thompson Pottery Co. to Feature New 
Patterns 
A rather wide variety of new patterns are to be fea- 
tured by the Thompson Pottery Co., in its 1927 line, and 
the first of these new patterns will be placed in the factory 
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Lample rooms next week. These patterns are for 1927 
ilelivery. Together with the new patterns the leading 
humbers featured during 1926 will very likely be dis- 
blayed at display this firm is considering at the Ft. Pitt 
fotel, Pittsburgh, Pa.. next month. 
anand for the decorated line of this factory, the decorating 
Hepartment of this plant has been working much over- 
lepart l S 


Because of the de- 


jime lately. 


Willam C. Tickell Returns From Trip 
William C. Tickell, eastern salesman for the Smith, 
hillips China Co., 
he factory, following a trip over his territory, has re- 
urned to his home at Baltimore, Md., where he will re- 
nain until after the Christmas holiday, when he will re- 
urn to this district. 


who has been spending a few days at 


Fire At Cartwright Bros. Pottery 

Fire at the plant of the Cartwright Bros. pottery late 
ast week caused damage estimated at about $4,000. Two 
-arloads of straw were destroyed, and a part of the dec- 
prating and packing department was damaged. The origin 
»f the fire has not been determined. Firemen were en- 
vaged for nearly three hours before the flames were ex- 
anguished. 


Active Demand for Specialties 


There has been an active demand during the last few 
nonths for the specialties offered in the local market, such 
is bridge sets, luncheon sets and similar creations. Nu- 
nerous factories added such features to their line during 
he last season. Quite a few department stores have been 
‘orwarding repeat orders on these special sets, and this 
ndicates the retail sale of these goods has been excellent. 

It is recalled that a year ago the manufacturers were 
irged to keep constantly adding that something new to 
heir lines to take the place of any possible decline in the 
lemand for general dinnerware, and where these special- 
ies have been introduced good business has as a rule fol- 
owed. That other additions will be made to the dinner- 
ware line next season is now generally admitted. 


vharles C. Ashbaugh Heads Pottery Section 


At the annual meeting of the Ohio Ceramic Industries 
\ssociation, held in Lord Hall, Ohio State University, 
-olumbus, O., Charles C. Ashbaugh of the West End Pot- 
ery Co., of East Liverpool was elected chairman of the 
*ottery and Tile section. Fifteen questions were pre- 
ented for discussion at the meeting of this group. 

“Need for research and education in the dinnerware 
livision of the American Ceramic Society,” was a sub- 
ect treated by Frank P. Judge, Jr., of the sales depart- 
nent of the National China Co., Salineville, O. The 
hought was brought out by Mr. Judge that in a general 
vay, buyers of dinnerware stressed the beauty and lines 
‘fa dinner shape, decoration and character of treatment 


(Continued on page 37) 
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THE REWARD OF BUSINESS 
FOR SERVICE RENDERED IS A 
FAIR PROFIT PLUS A SAFE RE- 
COMMENSURATE 
WITH THE RISKS INVOLVED 
AND FORESIGHT EXERCISED. 


—U. S. Chamber of Commerce, “Principles of 


Business Conduct.” 


R & His a great believer in the 
idea of giving service and de- 
pendably uniform materials. 
The R & H organization earn- 
estly endeavors to meet your 
requirements in Feldspar and 
other Ceramic materials by 
maintaining the highest stand- 
ards. 


Obviously, good service helps 
you. We reap the rewards of 
service through your confi- 
dence and appreciation. 


es ee 


709 Sixth Avenue 


New York 
Boston Pittsburgh Trenton 
Philadelphia Cleveland New Orleans 
Chicago San Francisco Baltimore 


Kansas City 


GLASS FACTORY ACTIVITIES }| 2% 


AND PITTSBURGH NEWS 


Better Freight Rates for Glass Announced 
ete as of January 1, more reasonable 


freight rates will be effective in shipments of cut 

glassware, it has been announced by the Consol- 
idated Classification Committee, representing the various 
railroads of the country. This announcement comes long 
after there was a hearing on the subject, which took place 
April last. 

The carriers were requested to reduce the rate on first 
class less than carlot shipments, and third class car load 
shipments with a rating of 20,000 pounds. 

Manufacturers of cut glass held that when there were 
heavy shipments of heavy cut glassware, the rates then 
and not in effect were designed to protect the carrier 
against loss and damage claims, because of the value of 
the character of. merchandise. It was pointed out to the 
Classification Committee, that when light cut glassware 
began to be introduced on the market in large volume, 
rates on cut glassware remained the same, and at the same 
peak tariff. It is now declared, according to the Classifica- 
tion Committee, that records show that at least 70 per 
cent of the cut glassware made has a value of about $20 
or less per hundred pounds. 

The claims of the cut glass manufacturers for a reduc- 
tion in the freight tariff on this class of merchandise was 
pressed before the Classification Committee by Ira Kins, 
traffic manager for the Monongah Glass Co., Fairmount, 
W: Va.; Bs E. Factor or the Hocking Glass Co.; Wan- 
caster, O., and M. A. Smith, of the McKee Glass Co., 
Jeannette, Pa. The introduction of the new rates will re- 
sult in a tremendous saving in freight rates to buyers. 


Mound City Glass Co. Plant Purchased 


The plant and equipment of the Mound City Glass Co., 
located at Lumberport, W. Va., has been purchased at a 
courthouse sale by Vance E. Horner of Lumberport. 
This company first began business in a small way at 
Moundsville, W. Va., producing a rather exclusive line of 
cut glass. The business proved to be successful, and the 
company, following a program of expansion removed to 
Lumberport, W. Va., where it has since been located. 


W. L. Reddick Resigns As Clarksburg 
Superintendent 
Announcement has been made at Clarksburg, W. Va., 
of the resignation of W. L. Reddick as superintendent 


of the Clarksburg plant of the Hazel-Atlas Glass Co., 
of Wheeling, W. Va. He has heen succeeded by G. Wes- 
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ley Evans, who will take up his new work as of Janna) 
Ist. Mr. Evans is now assistant superintendent under M 
Reddick. The future plans of Mr. Evans have not bei! 
made known. | 

A. R. Payne, for the last eight years chief physicist f\ 
the Hazel-Atlas Co., with offices at Clarksburg, has ali| 
retired from that organization to go with the Fostor 
Glass Co., at Moundsville, W. Va. Mr. Payne becan 
identified with the Fostoria organization as of Dec. 1s) 
He is considered one of the most noted glass technologis) 
in the United States, and has also been active for man 
years in the councils of the American Ceramic Society, | 


Sanger Syndicate to Have Sales Representa 
tion | 

Glass and pottery manufacturers are interested in th 
announcement that the Sanger Syndicate, with chief oj. 
fices at Dallas, Texas, plans to give manufacturers sale 
representation in the southwestern and southern part 0 
the United States. The new section of selling will com 
under the wholesale offices of this company, which i| 
headed by I. L. Sanger. Manufacturers by having thi’ 
selling organization representing pottery and glass line! 
will be enabled to have their merchandise brought to th 
attention of a larger trade than usual. Sample rooms 0| 
the new organization will be opened in the Wholesal) 
Merchants’ Building at Dallas. | 


Molten Glass Tank Explodes—No Injurie: 


A number of men had a narrow escape from burns ani 
possible injury a few days ago when a large tank of mol 
ten glass in the factory of the United States Glass Co 
burst. The bottom of the tank dropped out, permitting 
the molten glass to flow. fromthe tank and over a con 
crete floor. The company will sustain a loss of severa 
thousand dollars, this in the temporary loss of production 
and repairs to the tank, the latter now being under way 
Seven employes of the factory were close to the tank 
when the glass began to flow from it. 


Harold Grier Resigns from Dominion Glass 
Co. 


Word has been received in this district of the resigna- 
tion of Harold Grier, as general manager of the Dominion 
Glass Co., with offices at Montreal, Canada. He has been 
succeeded by J. W. King, who has had charge of the Ham- 
ilton plant of this company. In this connection it 1s 
related that the Dominion Glass Co. has discontinued the 
production of a line of illuminating glassware. 
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Hazel-Atlas Glass Co. Tank Bursts 


F temporary suspension of production in one section 
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the Grafton, W. Va., plant of the Hazel-Atlas Glass : g 
o. was caused when the No, 2 tank in this factory burst. a : 
jnsiderable glass was lost, and that end of the factory alt a 
fas shut down until repairs could be completed. ( 9 
Ut ¢ 

: : | 0 

Early Christmas Rush in Progress ( i 
Retail buying in local department stores has disclosed J 
jat the early Christmas rush has started in full swing. ‘ UJ 
1 the china and glass sections, and also in the lamp and ’ Sw nl 0 
yy departments crowds are being cared for daily. ’ : 
Buying of china, glassware and lamps of all character ’ i 
just a little more brisk for the opening of the Decem- 0 ) 
er season than sales for the similar period last year, ' ; a 
: ] Illustrating our No. 40 line. A very lovely spiral flute, re- Ly 

epartment managers declared this week. Ample stocks H| producing in a delightful manner the early Colonial. Made — {f] 
Q in sparkling crystal, green, also a combination of amber and hd 

re on hand, and when numbers are sold out replace- ’ crystal. | One of the most popular lines we have ever q 
3 : Ly roduced. a 

ients are immediately ordered to be forwarded from the ‘ah . Complete line, including many novelties. J 
actories by express. ( Representatives ] 
+8 1 pile z 6 New York Boston Chicago @ 

Colored glassware novelties are in very good movement, 0 Pout icseph: Murt Wallace, Fat. Renshaw M 
£ i Pe aie cll; 1 ate lgcaled Uf 200 Fifth Avenue 157 Summer St. 30 E. Randolph St. {{) 
a tact this entire line 1s selling well, so tar as local de- i Philadelphia san Francisco Je Ppa ene ic a 
ic - ido S ; MJ Joseph Tomkinson, ars idd, arry T. omas O., i 
vand is concerned. Floor and bridge lamps are also in i Misa SAscH GST, G17 Micsicn St. Misi iin ae F 
emand, and sales in these departments are pronounced j Factory Representative é 
d Ld _~ E. B. Hill, Washington, Pa. 0 
— IOs eC FZAr . 
n& Miller Glass Co.|! 

D Miller Glass Co./t 

Perfect Glass Co. Resumes Operations \ ct bari a a ey ’ 

; r Washin on, ra. 4 
Operations have been resumed at the plant of the Per- : kL 


ect Glass Co., Wheeling, W. Va. This factory has been 
lle for some time in order that a program of improve- 
aents could be completed. The factory is one of the 
ewer glass industries established in the Wheeling district. 


inal schedules for this season of the year. Many factories 
are working on orders for goods wanted for January 
sales, and shipments are now going forward. Some busi- 
ness for January shipment is also being placed on file. 


_ Bonita Art Glass Places Stock on Market All factories who have been in the habit of maintaining 
An issue of preferred stock has been placed on the displays at the Ft. Pitt and Wm. Penn Hotels during 

aarket by the Bonita Art Glass Co., of Huntington, W. January are arranging sample lines for these exhibits. 

Ya. This interest is now expanding its plant, which is Salesmen have closed their trips for the current year, 

onfined exclusively to the decorating end of the business. and are either at factory offices or are at home until im- 

n announcing the new stock issue, the company has made mediately following the Christmas Holiday. 


ais declaration : 
| “After the holders of the eight per cent preferred stock 
ave received full dividends, of eight per cent, and after 
ight per cent has been paid on the common stock of this 
ompany, the holders of the preferred stock shall share 
qually with the holders of the common stock all remain- 
1g earnings when same is distributed until the preferred bike San . 
tock has received an additional ‘four per cent,’ making which, it is announced, will open early in the new year. 
total of twelve per cent dividends for the preferred Them racy. Int, planned by Tuttle « Slocombe, archi- 
taele ?? tects, of Oakland, is of Spanish design, two stories in 


height, with seventy-five guest rooms; the Coffee Shop 
will be most unique, having had special attention from the 
Dohrmann designers and Chas. B. Hamilton, president of 
the Hamilton Hotel Operating Company, which will op- 
erate the hotel. Geo. A. Good is president of the local 
community hotel corporation. 


Dohrmann Gets Tracey Inn Contract 


The Dohrmann Hotel Supply Co. had the contract 
for the china and other equipment for the banquet room, 
Coffee Shop and kitchen of the Tracy Inn, new Hocken- 
bury-financed, community hotel at Tracy, California, 


Since the removal of this plant from Wheeling, W. Va., 
) Huntington, the company has been doing an increased 
usiness, and with its additional capacity in full operation, 
is believed that the annual volume of business handled 
rill be double that possible during the last year. 


Flint Glass Production Normal The man who invests in more knowledge of the busi- 
Production in the flint glass factories in the Pittsburgh ness than he has to have in order to hold his job, has 


nd West Virginia territory is being maintained on nom- capital with which to buy a mortgage on a better one. 


Income [ax Department 


Conducted by M. L. Semman, 
of Seidman & Seidman, Certified Public Accountants 


pear regularly in these columns. 
taxation. 


This is the fifth of a series of articles by Mr. Seidman on how to prepare income tax returns, that will ap-| 
Mr. Seidman 1s a well known tax expert and has written numerous articles on| 
He will answer all income tax questions that might be directed to him by our readers. 
should be addressed to him, c/o Seidman & Seidman, 41 Park Row, New York City. 
be signed by the inquirer, but no names will be disclosed in the published answers. 


| 


Questions 
All communications must 
t 
| 
| 


the subject which will be taken up in this article, it 

will be necessary to recall what has already previously 
been stated, namely, that the exemptions are $1,500 to a 
single person, $3,500 to a married person or to the head 
of a family, and $400 for each dependent. 


| N order to compute the tax on the income tax return, 


Most taxable income is subject to what really amounts 
to two separate rate schedules. One is the normal tax, 
which is imposed at varying rates, and the other is the sur- 
tax, which has still a larger rate variation. Nevertheless, 
the actual calculation is very simple, as will be readily 
seen. 


THe NormMaL Tax 


The normal tax on individual citizens or residents of 
the United States is upon the amount of the net income 
in excess of exemptions and credits. The rate is 1% per 
cent upon the first $4,000 on such exemptions and credits, 
3 per cent on the next $4,000, and 5 per cent on the 
balance. 

In the case of non-resident alien individuals, generally 
the normal tax is a straight 5 per cent, there being no re- 
duction in the rate upon any part of the net income sub- 
ject to tax. 


Perhaps an illustration will bring out the point more 
clearly. Let us suppose a married man having no de- 
pendents has a net income of $20,000. His exemption is 
therefore $3,500, so that there is subject to normal tax the 
balance of $16,500. Of this amount the first $4,000 is 
subject to the 1% per cent rate, resulting in a $60 tax. 
The next $4,000 is subject to a 3 per cent rate, giving a 
tax of $120. The balance of $8,500 is subject to a 5 per 
cent tax, amounting to $425. The total normal tax in this 
case, therefore, would be $605. The computation thus is 
very simple. It might be somewhat complicated where 
the question of earned income is a factor, but we need not 
now be concerned with that question. 


THe SuURTAX 


The surtax, since it does not apply to any income below 
$10,000, is not concerned with exemptions or credits; 
therefore, its calculation becomes mechanical. So much 
so that the tax blanks contain a schedule of surtax rates 
and amounts on the various brackets as applying to the net 


income, beginning with $10,000 and going up to $100,000. 
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The lowest rate is 1 per cent, and applies on that part : 
the income which is between $10,000 and $14,000. | 
other words, the $4,000 of such net income is subject | 
a $40 tax. The rate then rises gradually, so that by t| 
time one gets up to an $80,000 net income, the rate is | 
per cent on the $20,000 which lies between the $80,000 a: 
$100,000 of income. Over $100,000, all income is sal 
to a 20 per cent surtax. 


The rate schedule printed on the return shows also | 
accumulated surtax up to a given point of income. Thr 
as has been seen, while the income between $80,000 a1 
$100,000 is subject to a 19 per cent rate, the total surt:| 
on $100,000 of net income is $11,660, or an average ra. 
of less than 12 per cent. An illustration of a particul:| 
case would perhaps clear up any doubt on this point. Tal. 
the same individual in the previous illustration, having 
$20,000 income. The surtax is computed as follows: Tl 
first $10,000 is entirely exempt. The next $4,000 is tas! 
able at 1 per cent, or $40. The next $2,000 is subject i) 
a 2 per cent tax, which is also $40. The next $2,000 | 
subject to a 3 per cent tax or $60. The next $2,000 carrie 
a 4 per cent tax, or $80. Thus, the total surtax on | 
$20,000 income is $220. | 

Using the same individual, who is a married man livin 
with his wife but without dependents, we saw that his not 
mal tax on a $20,000 income was $605. Since, as we no’ 
see, his surtax is $220, his total tax on the $20,000 i imeqmt 
therefore, is $825. 


In considering tax rates, mention has already bee 
made of the earned income rate, which is a 25 per cen 
reduction off the tax otherwise due. Also, there is wha 
is called a capital gain tax which is limited to a maximun 
of 12% per cent. These are special features, and will bi 
taken up separately, but as a general proposition, the cal 
culation of the tax, so far as the normal and surtax rate 
are concerned, is a simple proposition. Perhaps the rea 
son why it is generally otherwise considered is due to tht 
sliding scale of rates. Instead of there being one single 
rate of normal tax and one single rate of surtax, there aft 
a number of rates, starting with the lowest at the bottom 
or smaller incomes, and climbing up to the higher rates 
and larger incomes at the top, thus causing a number of 
tax brackets which are confusing. 


(Continued on page 37) 
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| French importations. 


while the decorative trimming is of ormula bronze. 


What s New In New York Showrooms 


Items of Beauty Feature Bing Display 


Sevres china in all its beauty and quality needs no in- 
troduction and one can readily appreciate what a real 
work of art the clock set illustrated must be. The set 
‘which is on view at the showroom of F. Bing & Co.’s Suc- 


cessors, 67 Irving Pl., is one of this well known firm's 
The columns supporting the clock 
and the bodies of the two comports are of Sevres china 


To 


complete their beauty and artistic effect the bases are of 


onyx. One feature of the Bing display is the astonishing 


number of different countries from which their wares 
come. Among their Italian lines is an exhibit of hand 
sculptured marble figures that are objects of art in every 
sense of the word. The sculpturing is most true to life 
and is perfect down to the smallest detail. Some of the 
figures are seated in bronze chairs while others are stand- 
ing. They are all mounted on an onyx base. A great 
many of the subjects are modern adaptions of ancient 
classic ideas. 


Bassett’s New Spanish Pottery 


The latest acquisition to the lines shown by Geo. F. 
Bassett & Co., the importing house, 73 Park Pl., which 
they represent in this country, is one that offers most com- 
plete and comprehensive selection of Spanish pottery. To 
give some idea of the range of this new line it is interesting 


_ to note that twenty-seven barrels, which the Bassett firm 


have just received, were necessary to be used in forward- 


ing the samples to this country. The line covers the en- 
tire range of art pottery and presents an ent’rely new 
type of Spanish decorative treatment. Every manner of 
color has been introduced into this splendid line of gift 
items. Plaques, lamp bases, every type of wine and water 
set, all kinds of vases, flower holders, candlesticks, pow- 
der boxes, in short, every possible item that is to be found 
in a complete gift line is to be viewed among these sam- 
ples. This new exhibit will not be shown by the Bassett 
firm until January at which time they will be settled in 
their new uptown home. 


Edw. B. Dickinson, Inc., to Move 


The well-known importing house of Englishwares Ed- 
ward B. Dickinson, Inc., now at 37 West 23rd St., is mak- 
ing preparations for the concern’s removal early in Janu- 
ary to 49-51 West 23rd St., where the entire sixth floor 
of the building has been secured on a long lease. 

In their new quarters, with greatly increased space, the 
concern will have much better facilities both for stock 
room and display than they have in their present location, 
thus the move will enable them to give the trade better 
service than they have been able to give in their old sales- 
room. 

Plans are now under way for fitting the place up in a 
manner befitting the quality of the wares handled by the 
Dickinson firm and judging from the concern’s achieve- 
ments in the past in this respect and with the decorative 
scheme and furnishings supervised by Mr. Dickinson, 
head of the concern, the trade may well look forward to 
seeing an unusually tasteful salesroom. 


Postley Adds Furniture to Lines 


Samples in wood furniture, both finished and unfin- 
ished, are beginning to arrive at the showroom of the 
Chas. A. Postley Co. These consist of breakfast sets, 
end tables, occasional tables, wall brackets, etc., which the 
Postley firm will feature extensively among their new 
1927 lines. The complete showing of these will be ready 
January 1. In order to increase their floor space the firm 
is starting extensive alterations which, when complete, 
will add materially to their show room. 


OBITUARY 


George H. Reidpath, who for the past four years has 
been associated with John J. Reed & Sons, Boston, manu- 
facturers’ representatives, died Wednesday, November 
24. Mr. Reidpath, who was formerly jewelry and toy 
buyer for R. H. White & Co., Boston, later going into 
business for himself and following this becoming con- 
nected with the Reed firm, was well known and liked in 
the trade. His death will be learned of with deep regret 
by those who knew him. The funeral was held November 
26, and interment was at Swampscott, Mass. 
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“SHADED LIGHTS” 


For Chandeliers and Brackets. New 
Shapes, Colors and Decorations. 
Now Ready. Write for Samples. 


DELICA WHITE 


BEST GLASS FOR LIGHT 
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and Cased Glass and Marine 
for /liluminating -&- SieealiGlass 
Uses. Special Glass 
Novelties “a nid ign eee for Special 
Purposes 


KOPP GLASS, Inc. 
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| Montgomery Ward Launching 
New Chain 


Small Stores to Serve as Display, Service 
and Sales Depots—The First Is in Kansas 


ready well established in the department store 
field, with retail stores connected with its main 
distribution plants, where customers may buy across the 
counter, has launched upon a new venture of opening nu- 
merous smaller stores throughout the country in “key” 


M cits st es WARD & CO., Chicago, al- 


“With the thousands of items in our catalogues, perfect 
buying and a constant check are, of course, not always 
possible, and these local observers are going to help us. 
They are going to be close to our customers and know 
their needs and their mental attitude in a way which we 
never could in the home stores and transmit them to us 


localities. The first of these is in 
Marysville, Kan, 

According to recent announce- 
ments, the plan is to make these 
stores serve a double purpose, one 
being to act virtually as display 
“windows” and ordertaking of- 
fices for the mail-order side of 
the business, and the other being 
to serve as a regular retail store, 
making its sales across the coun- 
ter just as the big retail depot at 
the branch and main plants do, 
though with more restricted 
stocks, and entering directly into 
‘competition with local merchants. 
' The new chain of Montgomery 
, Ward stores will not, of course, 
carry as wide a range of mer- 
chandise as the big department 
stores of the concern, and cer- 
tainly not as great variety as the 
mail-order plants, but neverthe- 
less these stocks will be fairly 
comprehensive. 


Theodore F. Merseles, presi- 
dent of the company, considers 
| that this widely scattered chain 
of stores or “displays” will jus- 
tify their cost simply as confi- 
dence-building displays of Mont- 
gomery Ward merchandise, even 
if they do not result directly in 
a dollar’s worth of sales. 


MAY REVOLUTIONIZE 
RETAIL STORE METHODS 


I successful, the new venture of Mont- 
gomery Ward & Co., in opening up dis- 
play depots and small retail stores 
throughout the country, will develop an 
entirely new type of retail store, likely to 
revolutionize to a large extent present 
methods of distribution. 

The picture that the plan suggests is 
that of conducting a department store 
business, with all of a department store’s 
wide variety of merchandise, by selling 
from display samples for near-future de- 
livery. 

Samples of every item would not be 
necessary. Typical samples, supplemented 
by consumer confidence in a house of 
this type, verbal explanation and com- 
parison by keen salespeople, and cata- 
logue specifications and guarantees, would 
enable a store of this type to take orders 
for innumerably more items of merchan- 
dise than shown by its samples. 

The picture becomes increasingly con- 
vincing in view of the fact that such con- 
cerns as Montgomery Ward and Sears- 
Roebuck have demonstrated the possi- 
bility of making astoundingly large sales 
from the catalogue alone, unsupplemented 
by personal salesmanship and actual 
samples. 

And in the picture also belongs that 
flexibility of operation that would permit 
carrying on hand a selected stock of the 
best selling items for immediate delivery 
or “take-with”’ sales. 


in daily and weekly reports. 
Witt MAKE FRIENDS 


“Through that personal con- 
tact we are going to make more 
friends every day, because they 
will be able to see the quality of 
the goods we offer at such low 
prices and know that our cata- 
logue does not exaggerate.” 

The stock assigned to each 
store, necessarily in view of the 
size limits imposed in the nature 
of the plan, will be largely a mat- 
ter of territorial and even local 
selection, the displays being 
adapted to the characteristics and 
needs of the local market. 

No announcement has _ been 
made yet as to the number of 
these small stores that will be 
opened, but the inference is that 
the company sees in this plan a 
method of blanketing the country 
economically and that the chain 
eventually will reach from coast 
to coast. 

The Montgomery Ward busi- 
ness is growing rapidly. Sales 
for the twelve-month period end- 
ing July, 1926, were approxi- 
mately $198,000,000, as against 
$184,000,000 for 1925. A vigor- 
ous policy of physical expansion 
is being carried on with the open- 


“These displays with one of our own trained men in 
charge and a local man as assistant,’ Mr. Merseles says, 
“will be a constant check on our buyers. The will report 
what kind of goods their customers want, what the local 

| Stores are selling, how our prices compare and the hun- 

| dred other details which tell how good our buying depart- 
ment has been. They will tell us why certain merchan- 
dise does not move, and we can correct it. They will tell 
us if our price is too high and we can investigate to see 
if we cannot buy more economically from other sources. 


ing of new plants and additions to those already in opera- 
tion. Along with this goes a steady increase in earnings, 
with the prospect that for 1926 the earnings will be $10 
per share or 100 per cent on par value. The dividend 
rate, it is estimated, should be $4 or $5. 


Conversion of coal into steam or gas and distribution 
through pipes for heating, instead of costly transportation 
and distribution of coal in the raw state, is predicted for 
the bituminous coal industry by Walter Barnum of the 
National Coal Association. 
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Chicago Stores Crowded With Xmas Rush 

“Full speed ahead,” is apparently the slogan of 
Chicago shoppers this week, for the department stores 
on busy State Street were jammed and packed on 
Monday. The early Christmas shopper is getting in 
his biggest work at this time and the stores are re- 
sponding with many specials in their China, Glass and 


Lamp Departments. 


Ray C. Pickell has become associated with Wilbur 
Snow & Co., Oak Park, Ill, manufacturers of lamps 
and lighting fixtures. Mr. Pickell will be manager of 
the office and be estimator as well as assisting in the 
sales force. This company has heretofore confined 
their efforts to the lighting fixture trade, but will be 
ready with a line of lamps and lamp parts early next 


year. 
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Ready for Shipment— 
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DOT 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 


eT TTL LLL LLL Mae MUU MMT 


1751 West 74th Street CHICAGO 2 
Phone Hemlock 1000 : 
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J. H. Smyrue, REPRESENTATIVE 


By 


George J. Schock, for several years associated with 
the Western China Works, Aurora, Ill. and prionaig | 
that connection with the N. O. Cedarborg Co., Aimagam’ 
Ill., has formed his own company and will produce a 
line of lustre lamp bases and lustre art china pieces, 
Headquarters have been established in Glen Ellyn, Ti, 
where a retail store will be operated ini Conriection with 


the factory, the company occupying the entire building. 


Dwight P. Childs, President of the Haven Co., 666 
Lake Shore Drive made a trip east during the past 
week in the interest of his company. Ornamental iron 
furniture combining the marble tops and bases for 
tables and lamps are being featured by the Haven Co. 
and many new numbers will be on display when the 


“Market” opens the first week in January. 


The Glass, Pottery, Lamp and Housefurnishing As- 
sociation, have commenced their advertising campaign 
under the direction of Clyde Reasner, of Kelly & 
Reasner. The campaign is designed to bring in the 
buyers the first two weeks in February for the annual 


Market event. 


The Bronze Metal Works, 361 W. Superior sSm 
Chicago, was incorporated recently with a capital 
stock of $35,000. The company will manufacture and 
deal in lamps, fixtures, vases, etc. The incorporators 


are Morris Favish, Reuben Favish and Otto Oestreich. 


The Hadley Co., 1725 Second Ave., Rock Islamm@ 
was incorporated recently with a capital of $60,000. 
The company will deal in radios, victrolas, furniture, 
household goods, etc. The incorporators are H. W. 
Barsel, J. Alroy, Mose Felder, and M. H. Rosenthal. 


The Progressive Wood Novelty Co., 1520 Belmont 
St., Chicago, was incorporated recently with a capital 
of $3,500. The company will manufacture and deal in 
general and special cabinet work and furniture, wood 
novelties, etc. The incorporators are Randolph B. 
Salem, Charles W. Stiefel and Benjamin H. Black. 
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A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


WHAT TO BUY 
AND WHERE Tec 
‘BUY IT IN — 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
; Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Etchings, Cuttings 
_ and Iridescent. 


Phone Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades. 


Central 3497 9 North Wabash Ave. Phone: Central 3236 


THE UNITED STATES 
GLASS CoO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SesrineG, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 


This ‘‘card’’ can be made to yield 
big dividends. Phone Wabash 0860 


for rates. 


Room 980 


Toy Output Increases 3.4 Per Cent 
tie the last wo Years 


Number of Manufacturers Decreases and Cost 
of Material Drops, but Wages Are Higher— 
Outlook for the Future Is Considered Excellent 


The Department of Commerce announces that, ac- 
ording to data collected at the biennial census of 
aanufactures, the establishments engaged primarily in 
he manufacture of toys, games, and playground equip- 
nent in 1925 reported such products, valued at $52,- 
02,642, together with other products valued at $4,848,- 
124, making a total of $57,950,066, an increase of 3.4 
yer cent as compared with $56,066,432 for 1923, the 
ast preceding census year. 

In addition, toys, games and playground equipment 
ire manufactured to some extent as secondary prod- 
icts by establishments engaged primarily in other in- 
lustries. The value of such commodities thus made 
utside of the industry proper in 1923 was $2,916,394, 
in amount equal to 5.2 per cent of the total value of 
yroducts reported for the industry as classified. The 
‘orresponding value for 1925 has not yet been calcu- 
ated but will be shown in the final report of the pres- 
nt census. 

The principal products of this industry may be enu- 
nerated as follows: Equipment, except playing cards, 
or games for adults, other than such athletic games 
is baseball, football, basketball, tennis, golf and polo; 
»quipment for all children’s games; toys of all kinds, 
xcept children’s school goods and sleds; dolls and doll 
tlothing; playground equipment, such as carrousels, 
swings, etc.; and lawn swings. 

Of the 361 establishments reporting for 1925, 106 
vere located in New York, 47 in Ohio, 34 in Pennsyl- 
yania, 25 in Illinois, 25 in Massachusetts, 19 in New 
Jersey, 17 in Connecticut, 14 in California, 8 in Wis- 
>onsin, 7 in Maryland, 7 in Michigan, 7 in New Hamp- 


| 


; 


| 


shire, 6 in Minnesota, 5 in Indiana, 5 in Iowa, 4 in 
Maine, 4 in Missouri, 4 in Vermont, 3 in Kansas and 
the remaining 14 in 10 other States. In 1923 the in- 
dustry was represented by 411 establishments, the de- 
crease to 361 being the net result of a gain of 8&0 es- 
tablishments and a loss of 130, of which 86 were idle 
during 1925 or had gone out of business prior to the 
beginning of that year, 29 reported as their principal 
products commodities other than toys, games, or play- 
eround equipment and were therefore transferred to 
the appropriate industries and 15 reported products 
valued at less than $5000. (No data are tabulated at 
the biennial censuses for establishment with products 
under $5000 in value.) 

The statistics for 1925 are summarized in the fol- 
lowing statement. The figures for 1925 are prelim- 
inary and subject to such correction as may be found 


necessary upon further examination of the returns. 
P. C. of ine. or 
dec. (—) as to 


1925 1923 
INOMOtReStADIISAIMEN ES +42. 4 0/2 «6 aieesys «et 361 —12.2 
Wage earners, average number (a)..... 14,009 ==. oy) 
Miasciimtimimmontiy tema. aise cheerteaneaNOV..LO,700 9 75. 71cter 
Nias imerMOn thi, ms. clevesterieia> «cements Jane iO S65 amen cge cre 
GE» Gn Se Storteinele bie ye erates Aske ats.cic GOsMMEN utet cies. = 
WINS SICS | 8 0 A NRA MSE Ord OPA $14,194,018 73 
Cost of materials (including fuel, electric 
DOWEL ANd CoOntaiie©rs).. 5. he. nn sss a $23,240,593 — 2.5 
POGitCes, Atal, VALUE .,.\)..-olanisu'gld and elean a's $57,950,666 | 3.4 
[Bye 2 ERC ee eA en Ae axe 2 $11,957,907 | 
Deibnarts and clothés..i..%5..0+.pen $1,458,907 | 2.6 
@ther toys and wames).¢.-..0-- = 4 sores $38,455,529 | 
Playeround equipment .-%. oe... <3 $1,230,299 76.4 
PM EOR SHE PLOCUCES «i. \s\ e112 eco ie’s ol hotel upateeee $4,848,024 1.0 
Value added by manufacture (b)....... $34,710,073 7.7 
MT ORSCHOWER todo cdi cis ac Shoidtee eaen'es 20,218 25.5 


(a) Not including salaried employees. 
(h) Value of products less cost of materials. 
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“Satisfied Customers Keep Us Busy” 
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CROOKSVILLE, OHIO 


Main Office and Factory 
EASTERN REPRESENTATIVE 
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American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 
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Highland’ y.c.52e eet caer as plain 
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Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 
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Unique Service 
with 


Economy | 
Tumblers 


Only one of the comment-call- |} 

ing features of the well known 

‘“Gammon’s” eating houses in 
Pittsburghis thecrackled Economy 
Tumbler that welcomes each guest. 
Different from theordinary pressed 
or blown Tumbler and the adver- 
tising they bring is worth the en- 
tire cost. Yet the patented shape 
and the tough lead blown glass 
decrease breakage and save many 
a replacement. 


ECONOMY GLASS CO, 


Morgantown, W. Va. 


ECONOMY TUMBLERS 


“JUST WHAT THE NAME IMPLIES” 


The (arrollion Pottery (6. 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 


CHAS. A. WEIDEMANN 


HERBERT K. CONNOR 
| West 


East 


ROY E. HENDERSON 
President 
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An Armistice Accounting” in Export Trade 


A comprehensive survey of the export trade of the 
seater part of the world, with comparisons for the years 
913 and 1925, is given in what is termed an Armistice 
ay Accounting by the National Foreign Trade Council. 
the showing is based upon complete figures for seventy 
ations who do more than 90 per cent. of the world’s ex- 
prt trade. The nations covered had an export trade in 

13 valued at $19,426,000,000, while for 1925 the figure 
j put at $19,950,000,000 after reducing the $29,970,000,- 
00 worth of trade actually reported to the buying power 
€ the dollar in 1913. It has thus taken twelve years, 
ie Council says, to bring a 2% per cent. actual increase 
; the value of exports circulating in the world. What 
fight have been the case had there been no war may be 
idged, the Council says, by the rate of advance in ex- 
ort trade that had steadily progressed from 1900 to 1913, 
e annual growth being 6% per cent. If this growth had 
ntinued, it is suggested, the world would have been do- 
g $41,500,000,000 of export trade at 1913 values instead 

$19,950,000,000, and at 1925 values it would have done 

2,000,000,000 instead of less than $30,000,000,000 
orth. The conclusion is reached that foreign trade has 

t filled by half the gap between the normal extent to 
hich it would have satisfied the growing demand of hu- 

n wants had there been no war, and the extent to which 

has actually met them, while the accumulated shortages 

the twelve years are estimated at a total of $210,000,- 

000 at 1925 values, about ten times our national debt, 
| $140,000,000,v00 at 1913 values. 

On the other hand, it is pointed out, world trade has 
w accelerated its pace to fill the gap mentioned, and in- 
ead of a 6% per cent. annual increase in the period from 

to 1913, world exports have been gaining more than 

per cent. annually for the past three years. While 
is is so, the Council remarks, the world will have to 
crease its exports at the latter rate yearly for more than 
airty years to make up for the ground lost during the 

yar. Even tlie United States, which gained almost 32 
¢ cent. in reai exports since 1913 and has made the great- 

st gain of all nations in the volume of trade acquired, is 

ill, according to the Council’s figures, more than $2,000,- 
00,000 behind the export trade it would have had if the 
wre-war gain had been uninterrupted. These considera- 
ions, in the view of that body, make it clear that American 
oreign traders still have before them an immense service 
9 the world in helping to make up the shortage of neces- 
ary goods resulting from the artificial war deflation of 
vorld needs. ‘‘We,” it says, “are still at least ten years 
hort of catching up with our own normal foreign trading 
oward that end, and the rest of the world is a full genera- 
ion in arrears.” 

Turning to other parts of the world, the survey derives 
rom highly interesting tables, which we have not space 
0 reproduce, figures showing striking changes in pre-war 
lignments of trade power. It is pointed out, for example, 
hat Europe now holds but 49 per cent. of the world’s 
xport trade, as against 62 per cent. in 1913. English- 
peaking North America has increased its export trade by 
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40 per cent., Latin North America and the West Indies 
by 52 per cent., and South America by 5 per cent. Asia’s 
increase is the greatest of all, viz., 521% per cent., while 
Australasia has expanded its exports by 4544 per cent. 
and Africa by 16 per cent. The largest total gain of any 
country was made by the United States with $789,000,000, 
or 3134 per cent. greater than its export trade of 1913. 
Canada had a gain of $394,000,000, or 85 per cent. ; Japan, 
$315,000,000, or almost 100 per cent.; British Malaya, 
$278,000,000, or 14 per cent.; Australasia, including New 
Zealand, $211,000,000, or 4514 per cent. ; India, $187,000,- 
000, or 24 per cent.; Yugoslavia, $78,000,000, or 339 per 
cent., and the Philippines, $51,000,000, or 106 per cent. 

Russia is prominent among the countries whose decline 
in foreign trade has been severe, its export trade being 
$557,000,000, or 76 per cent. less than in 1913; allowing 
for its reduction in territory, its loss of export trade since 
1913 has been about 50 per cent. Germany’s 1925 figures 
show a loss of 42 per cent. from its 1913 exports, or 
$1,009,000,000, but it is rapidly recovering its export trade. 
Belgium, the Netherlands, Spain, Portugal, Turkey and 
Bulgaria all show losses in export trade. As indicating 
changes in the economic map of Europe growing out of 
the war, it is noted that Poland’s export trade is now al- 
most as great as that of Russia, while Czechoslovakia’s 
is twice as large as that of Austria in its changed boun- 
daries, and the export trade of Yugoslavia exceeds that 
of Hungary. 


Wanamaker Toyland Is More Elaborate 


Toyland in the Wanamaker’s Philadelphia store is 
more elaborate than ever this year. From now until 
Christmas the department will be featured in the 
store’s daily page advertisement in the newspapers. 

A recent one was captioned “Daddy, Is It Real?” 
and the copy read: “Ask a delighted young visitor to 
the Wanamaker Happy Land of Make-Believe. Of 
course it’s real. As real as the joy of a child in vision- 
ing a happy world. As real as thought; as real as love 
and kindness. 

“Especially, of course, when you see it in the light 
of Aladdin’s Lamp. And here is the story of Aladdin 
and that wonderful lamp told in miniature pictures in 
a series of seven panels and the whole serial takes only 
about six minutes’ run. 

“And when the kiddies have seen it, each of them 
will be glad to get a copy of the litle book that tells 
the story in a way that doesn’t take long to read and 
that children enjoy. And the book is free to every 
little visitor. Of course, there are lots of other de- 
lightful things to see, such as Candy-Stick Lane and 
Drum Major Minor, with his comical Candy-Stick 
Band, and the Sour-Ball Tree and Cinderella and 
Goldilocks and the Big Bear and the Little Bear and 
other grand things. 

“Oh, it’s a wonderful place.” 
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The 1926 issue of the Holiday Number 
of tle CROCKERY AND GLASS 
JOURNAL will, we believe, be the best ever. 


This special number is the trade's classic 
and year book and is read by dealers and 
buyers from coast tocoast and on the continent. 


My 
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Vv It will work to our mutual benefit to have iz 
WW your advertisement in this issue which in ad- Vy 
i dition to carrying the advertisments of the Vy 
‘ eading pottery, glass and lamp manufac- Ly 
turers will be chuck full of interesting read- Vv 

ing material fully illustrated. \ 
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A postcard request will 
bring our rates 
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: 40 cents per line for first insertion; 20 cents per line 
following insertions. Seven words per line. Minimum 
charge $2, payable in advance. 


“OQ WELL RATED MANUFACTURERS AND 
IMPORTERS” 


{ 


N Organization, headed by a man with fifteen years’ experi- 

A ence as an Executive and Salesman in the Glassware, Dinner- 

re, and Household Utility trade, wishes to represent a few Lead- 

Firms, in Chicago and the Middle West. We are well and 

frorably known by the Jobbers, Department Stores, and Premium 

ers. Can furnish the best of references. Box 587, care of 
(DCKERY AND GLAss JOURNAL. 


SAMPLE TRUNKS WANTED 


ANTED—Several sample trunks for china and glass. Must 
| be in good condition. Give makes and price and condition 
first letter. Address Box 591, care CROCKERY AND GLAss JouR- 


NL, 


- 


| REPRESENTATION WANTED 


NE of the largest and best decorating companies seeks wide 

awake representation. Those that have sample rooms estab- 
hed preferred in the following territories: Boston, New_York 
y, Philadelphia, Baltimore, Buffalo, Detroit, Cleveland, Cincin- 
ti, Chicago, Salt Lake City, Seattle, New Orleans and Memphis, 
nn. Those that have a good following preferred. Answer to 
x 590, care CROCKERY AND GLASS JOURNAL. 


| Buyers in New York 


| DECEMBER 2, 1926 

C. G. Campbell, housefurnishings, Hutzler Bros., Baltimore, Md., 
0 Broadway. 

W. W. Taylor, housefurnishings, D. M. Read Co., Bridgeport, 
nn., 315 Fourth Ave. 

H. A. Maxono, gifts, housefurnishings and toys, Kerr D. G. Co., 
dahoma City, Okla., 333 Seventh Ave. 


DECEMBER 3, 1926 


M. Moreland, housefurnishings and china, Mandel & Harris, 
c., New Haven, Conn., 115 West 30th St. (B. F. Levis). 


DECEMBER 6, 1926 


Le G C. Wilson, housefurnishings, Goodall-Brown D. G. Co., 
rmingham, Ala., Pennsylvania. 

R. E. Evans, china and glassware, J. N. Adam Co., Buffalo, 
_ Y., 17 East 39th St. (Asso. D. G. Corp.), 3rd floor. 

L. A. Bourbon, housefurnishings, china and toys, H. C. Jones, 

ps, Duffy-Powers Co., Rochester, N. Y., 1150 Broadway (F. 
lienthal & Co.). 

DeEcEMBER 7, 1926 

J. J. Fagan, kitchen furnishings, Shartenberg & Robinson, Paw- 
icket, R. I., 315 Fourth Ave. 
W. W. Wentworth, housefurnishings and toys, Wm. Laubach & 
ons, Easton, Pa., 41 Union Sq., Imperial. 

H. E. Kline, lamps, Watt & Shand, Lancaster, Pa., 432 Fourth 
ve. (D. G. Union). 
| DeEcEMBER 8, 1926 
J. M. Friedlander, toys, Nathanson Bros., Toledo, O., 131 West 
th St. (J. Hartblay, Inc.). 
J. Hertzberg, china and glassware, S. Kann Sons Co., Washing- 
nm, D. C., 128 West 31st St. (Weill & Hartmann). 


| 
National to Discontinue White Ware 
Production 

~The National China Co., of Salineville, O., will dis- 
ontinue the production of white ware early in Jan- 
ary and will thereafter show its shapes in an ivory 
ody. Announcement to this effect has just been made 
y Frank P. Judge, Jr., manager of sales. 

In an open letter to the trade, Mr. Judge has said: 
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The nosiest piece of croc’:ery is the cup that cheers. 


“For the past several weeks we have been consider- 
ing the advisability of turning our production from 
white ware to Ivory. After due consideration from 
every angle, we decided to make the Ivory,—really 
being forced into it. 

“Tt will not be convenient for us to make both the 
White and the Ivory, therefore the White will have to 
be discontinued. We want to co-operate with you in 
getting your present stock of our ware balanced so 
it can be sold with practically no tag ends for you to 
close out, therefore will you please go through your 
stocks at once and send us your orders as quickly as 
possible for what you need to complete your stocks? 
We would appreciate your co-operating with us so 
that our manufacture of White ware can be discon- 
tinued by March Ist. 

“The new product will be shown for the first time 
on a large scale at the Pittsburgh Exhibit which opens 
January 10th, 1927. Many new decorations will be 
shown along with the best sellers we now have. These 
latter look better to us on the new product than they 
do on the White and, in our opinion, your trade would 
gladly welcome the change of their decorations to our 
new product. 

“The new product will be known as “National Ivory” 
and will reflect the durability of the ware we have been 
making for years. The beautiful appearance of the 
ware is produced through the clays which make up the 
body and no stone has been left unturned in getting 
the best materials obtainable for this purpose.” 


Dept. Store Is A Cross-Section of 
American Life | 


Curator of Brooklyn Museum Declares That It 


Should Be Listed Among “Leading American Institu- 


tions”—Modern Store Dates Back to Fifty Years Ago 


social and commercial life of the American 

people,” declared Stewart Culin, curator of 
the Brooklyn Museum in an address at the Interna- 
tional Exposition of Industrial and Decorative Arts 
being held at Kaufmann’s department store in Pitts- 
burgh. The speaker made the interesting point that 
“10,000 persons visit a department store to gratify 
their curiosity, to see new things, to one who resorts 
to a museum or similar educational institutions. 


¢¢’ \HE department store is an epitome of the 


“The old-fashioned fairs already declining, cul- 
minated, awakened to life, about the middle of the last 
century,” the speaker said, “in the International Ex- 
position, and it was one of these expositions, the Cen- 
tennial at Philadelphia, that furnished the idea for the 
great new store, the subject of my present discourse. 
Some of the principal shops in Philadelphia maintained 
traditions that dated to the period of English domina- 
tion. Negotiations were conducted with as much 
solemnity as accompanied cashing a draft in an old- 
fashioned European bank or purchasing a cigar at the 
state tobacco emporium on the Calle del Alcala in 
Madrid. 


“At this time when the central street of Philadelphia 
was occupied with tracks along which strings of mules 
pulled freight cars entering the city, there was a pros- 
perous retail merchant, Colonel Joseph M. Bennett, 
who carried on business in ready-made clothes for men 
on this same Market Street under the name of Tower 
Hall. He had succeeded in fixing the eyes of the city 
upon himself and his establishment by a rhymed adver- 
tisement, commenting upon topics of the day, that 
appeared on the front page of every issue of a local 


newspaper over the signature of the Bard of Tower 
Hall. 

“Colonel Bennett was very prosperous. He had in 
his employment two young clerks who left him at the 
same time and set up in business for themselves. One 
of them was the future founder, creator, inventor of 
the American department store, John Wanamaker. 

“On April 8, 1861, Mr. Wanamaker opened at an 
adjacent street corner a men’s clothing shop which he 
called Oak Hall. The side wall of the building on the 
intersection of the principal street was painted with a 
huge oak tree. Painters were constantly at work 
changing and renewing the tree. It became a land- 
mark of the city. In due course the railroad tracks 
were removed from the street leaving a great carbarn 
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occupying an entire block untenanted in the heart « 
the city. This was Mr. Wanamaker’s opportunity, 


CENTENNIAL SUGGESTED DEPARTMENT STORE 


“The Centennial had suggested the idea of a grea 
universal bazaar to the people of Philadelphia. Th. 
Centennial had revived commercial activities. Mr 
Wanamaker who had secured possession of the vacan 
carbarn, assembled here as his tenants, colleagues ani 
guests, merchants representing the various wares noy 
sold in the modern shop, under one management, on 
general overhead. The outcome is history. I nee 
not dwell upon its detail. 

“In due course Colonel Bennett died leaving a grea 
fortune for the higher education of women. Thoma: 
Cooper, Mr. Wanamaker’s fellow clerk, became the 
head of a large successful business. From him | 
learned something of the story of his early associa 
tions at Tower Hall. Years passed and I met Mr, 
Wanamaker. I did not know him. He introduced 
himself to me. Our acquaintance ripened into friend- 
ship and he confided to me his desire to do something 
of importance for his native city. Nothing came of 
our united efforts, but Mr. Wanamaker needs no such 
memorial. A monument to his life work exists here 
today in Pittsburgh and in every great city in the 
world. 

“When the Mitsui Gofuten, the oldest dry goods 
shop in existence, determined to build a new retail 
store in Tokio, their managing director encircled the 
earth to select a model for the new establishment. The 
Wanamaker store in Philadelphia was.chosen. The 
Japanese copy proved to be very gay and enticing. 
When I last saw it some ten years ago it had some 
very interesting features. A portion of the old-fash- 
ioned shop where the buyers stood without in the 
street had been left where it could be seen from a kind 
of box, like a box in a theatre. 

“There was an admirable photograph gallery where 
foreign visitors of distinction were invited to have 
their picture taken and gay clothes were kept for the 
adornment of native customers. There was a vety 
special room, a copy of the room the house had de- 
signed for the Japanese Embassy at Paris where dis- 
tinguished visitors were entertained and asked to sign 
their names in a golden book, in which, it may be ob- 
served, the names were all titled or American. 

“With its art gallery and its restaurant, where native 
dishes were served enticingly, the new Mitsukoshi 
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(ofuten became the most alluring sight of Tokio to 
eery discriminating visitor. 

“Such indeed has become the great department store 
; America today. As opposed to the old-fashioned 
sistocratic shop, it stands for the best spirit of true 
emocracy. It is the modern woman’s club where she 
fids everything she needs, save, it may be, a lodging 
fr the night. Once regarded as an adjunct to the 
shool, it has become a school in itself wherein are 
jught not only the multitudes it may claim with jus- 
te as its own, but all the great world besides.” 


Pottery News 
(Continued from page 23) 


hd general appearance, and did not look at so much the 
fneness of material used in the body. It-was suggested 
y Mr. Judge that the field for designers in the dinner- 
‘are industry was growing rapidly. 

Thomas B. Anderson, of the Pope, Gosser China Co., 
loshocton, O., has been succeeded as president of this 
ssociation by J. L. Murphy of Nelsonville, O. 


Zane Pottery to Make New Line 


A new line of art ware is proposed by the Zane Pot- 
sry Co., of South Zanesville, O. The new items will 
onsist of new designs in jardiniers, pedestals, bowls and 
ther novelties of a character heretofore not carried by 
ais factory. An addition is being built to this plant cov- 
ring a site 60 by 40 feet, and which will be ready for 
ccupancy within a few weeks. 


; 


Star Stoneware Co. to Consolidate Plants 
_ Announcement has been made that the Star Stoneware 
%o., of Crooksville, O., will consolidate its No. 1 and 
No. 2 plants by removing all equipment from the No. 2 
actory to their No. 1 plant. Additional machinery is also 
‘0 be installed at the No. 1 factory to take care of the 
faa formerly handled at the No. 2 plant. 


Following his return from a brief European trip, 
fohn M. Horton, for many years with the E. H. 
Sebring China Co., has become associated with the 
“imoges China Co., at Sebring, O. Mr. Horton was 
yeneral manager of the E. H. Sebring plant. He re- 
signed this office early in the fall, and then went to 
England to visit old friends for a few weeks. Upon 
ais return to Sebring he immediately became identified 
with the Limoges offices, and will be closely identified 
with the selling end. 

: 

| 

Income Tax 


(Continued from page 26) 


_ Since the question of earned income comes up as a 


factor in figuring the tax of so many individuals, it will 
be made the subject of the next article. 


| 
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QUESTION AND ANSWER 


©. I understand that persons working for a town are 
exempt from income tax on their salaries and interest 
from savings banks. Are they exempt from tax on in- 
comes from cooperative banks, loan and building asso- 
ciations, stock, bonds (not U. S. Government) and mort- 
gages? If not exempt, must such persons pay tax on all 
such incomes or above a specified amount ?>—M. L. F. 


A. Salaries received from a town are generally exempt 
from tax. Interest from savings banks, however, is not 
exempt; neither is the interest from cooperative banks. 
Dividends up to $300 from building and loan associations 
are exempt. Dividends on stocks and interest on bonds 
and mortgages, however, are subject to tax. There are 
certain exceptions that must be observed in the case of 
salaries from towns and dividends from building and loan 
associations. I do not know whether they would apply in 
your case. In any event, this matter of exempt income 
will be rather fully discussed in a subsequent article. 


Group Buying Grows in the Northwest 


Retailing is entering a new phase of development in 
some of the States of the Northwest. The big thing 
on the merchandising calendar at present is the popu- 
larity of group or co-operative buying among clothing 
stores. Competition, price advantages, better stock 
arrangements and a number of other factors are com- 
pelling retail merchants to look around for plans that 
will enable them to step along with changing con- 
ditions in retail selling. 

F. Hl. Weatherwax, local retail clothier, has been 
temporary chairman of the Executive Committee. The 
proposed organization will be known as the Asso- 
ciated Men’s Wear Buyers. Other members of the 
committee are L. Spoo, of Oshkosh, Wis.; J. Boehm, 
of Lacrosse,- Wis., and Sam Stern, of Fargo, N. D. 
Merchants attending the first meeting held at the 
Palmer House, Chicago, operated stores in Wisconsin, 
Iowa, North and South Dakota and Minnesota. 


C. A. Borchert Co. to Move 
The C. A. Borchert Co., Cumberland, Md., an old 


established concern, engaged in the cutting and decorating 
of blown and pressed glassware, is preparing to move 
their factory to Weston, W. Va. A new building 70 x 
150 feet is being erected along the most modern lines for 
factory construction. The new factory will be equipped 
with the latest machinery for cutting, decorating and 
handling glassware and will represent a cost estimated at 
$35,000, and will be ready for operation January 1, 1927. 
The C. A. Borchert Co., when located in Weston will 
be big users of the product of the Weston Glass Co., and 
the new Louie Glass Co., which recently began operation. 
Mr. Borchert, president, and Mr. Yergan, secretary, an- 
nounces that many new items are being added to their 
lines, which will be exhibited at the Pittsburgh show. 
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New York Imports 


December 2 
S. S. Breedyk from Rotterdam, Holland 


Graham & Zenger, 75 cases glassware 
Fourman Bros. Co., 23 cases crockery 
Natl. City Bank, 8 cases hollow glass 
Graham & Zenger, 20 cases hollow glass 
Borgfeldt, G., & Co., 7 packages crockery 
Amer. Shipping Co., 2 cases earthenware 
Amer. Express Co., 1 case crockery 
Bing Ede Con cases crockery 

Straus, N., & Son, 5 cases crockery 

Grace Natl. Bank, 186 cases crockery 


S. S. Corson from Genoa, Italy 
National City Bank, 3 cases glassware 


S. S. Corson from Naples, Italy 


Straus, N., & Son, 38 cases earthenware 
Globe Shipping Co., 9 cases earthenware 


S. S. Dante Alighieri from Naples, Italy 


Andrews, D. C., & Co., 3 cases earthenware 
Lazarus & Rosenfeld, 4 cases earthenware 

Braschi & Rothenstein, 3 cases earthenware 
Richards Shipping Co., 3 cases earthenware 


S. S. Albert Ballin from Hamburg, Germany 


Amer. Shipping Co., 70 cases earthenware 

Gehrig & Lo., J cases hollow glass 

Hlite Lmport Co., 7 cases glassware 

Sruce, J., & Nephews, 6 cases crockery 

Wallace, D. E., & Co., 1 case glassware 

Davis Collamore & Co., 8 cases hollow glass 

Weiss & Biheller, 3 packages glassware 

Plummer, W. H., & Co., 3 cases hollow glass, 1 case earthenware 
Amer. Ex. Pacitic Natl. Bank, 37 cases glassware 

N. Y. Mdse. Co., 9 cases glassware 

Stern, T. L., & Co., 12 cases glassware 

Page-Madden Co., 8 cases earthenware 

State Bank, 8 cases hollow glass 

Wolf, L., & Co., 4 cases crockery, 3 cases toys, 1 case hollow glass 
Koscherak Bros., 15 cases crockery 

Belgian ‘trading Co., 13 cases glassware 

Mohawk Novelty Co., 1 case glassware, 7 cases earthenware 
Best & Co., 2 cases crockery 

Gimbel Bros., 2 cases crockery 

Gimbel Bros., 2 cases glassware 

Best & Co., 2 cases crockery 

Reimer, F. C., Co., 1nc., 15 cases crockery 

‘Vhurnauer, G. M., Co., 3 cases crockery, 1 case toys 
Lazarus & Rosenteld, 2 cases crockery, 6 cases hollow glass 
Commonwealth Bank, 12 cases crockery 

Danziger Bros., 4 cases china 

Goldman, A. J., Inc., Z cases crockery, 8 cases hollow glass 
Straub, P. A., & Co., 28 cases glassware 

Corbert, M. )., & Co., 3 cases glassware 

Berner, A. B., & Co., 6 cases porcelain goods 

Sommers, E. L., & Co., 11 cases toys and crockery 

Bloch & Co., L. D., 5 cases crockery 

Schmidt, W. H., 2 cases crockery 

Kuyper, P. C., & Co., 15 cases hollow glass and crockery 
Guthman, Solomon & Co., 2 cases crockery 

Straus & Sons, 67 cases earthenware and crockery 

Amer. Express Co., 2 cases glassware 

Fourman Bros. & Co., 13 cases crockery 

Schafer, M., & Co., 4 cases crockery 

Traub, Hummel & Schnall, 9 cases glassware 

Miltenberg, A., & Co., 30 cases glassware 

Modern Braid C., 3 cases crockery and 9 cases glassware 
Lidz Bros., 5 cases glassware 

Tomby, B., & Co., 20 crates crockery 

Schatter, M., & Co., 44 cases crockery and glassware 
Sheldon, G. W., & Co., 7 cases glassware 

Gavin, J. J., & Co., 18 cases crockery 

Young, B. F., 15 cases earthenware and hollow glass 
Gallagher & Ascher, 1 case crockery 

Meagher-Devoy Shpg. Co., 1 case chinaware 

Borgfeldt, G., & Co., 2 crates earthenware, 1 case toys 
Happel & McEvoy, 56 cases toys and glassware 

Downing, R. F., & Co., 54 cases hollow glass 

Amer. Mdse. Shpg. & Fwdg. Co., 8 cases glass, 1 case crockery 
Meadows, W. Y. E., & Co., 2 cases crockery 

Chatham & Phoenix Bank, 11 cases earthenware 

Carstens, C. & E., 15 crates crockery 

N. Y. Mdse. Co., 140 cases glassware, toys, etc. 

Schenkers, L., Sons, 4 cases glassware 

Friedlaender, O. O., Co., 28 cases crockery and glassware 
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Macy, R. H., & Co., 122 cases crockery and glassware 
Reimer, F. C., & Co., 93 cases crockery and earthenware 
Pomerance, S. H., Co., 38 cases glassware and crockery 
Hirsch, G., Sons, 67 cases glassware 

Sheldon, G. W., & Co., 23 cases majolica 

Andrews, D. C., Co., 38 cases majolica 

Fernard, J. E., & Co., 254 cases crockery and glass 
Phoenix Shpg. Co, 226 cases earthenware and crockery 
Schenkers, Inc., 89 cases crockery and glassware 


December 3 
S. S. Cedric from Liverpool, England 


Davis Collamore & Co, 1 case chinaware 


Strauss, Ni. & Sons, 10 crates earthenware and 1 case earthe 


ware 
Bassett, G. F., & Co., 17 crates earthenware 
Stern Bros., 1 cask earthenware 

Leyland, P. N., Inc, 3 casks earthenware 


Lazarus & Rosenfeld, 2 crates earthenware, 1 cask glassware 


S. S. Scythia from Liverpool, England 
Sheldon, G. W., & Co., 1 case earthenware 


Gerlich, F. C.,-27 hogsheads earthenware, 5 cases earthenware 


Davison, J., Inc., 9 packages earthenware and glassware 
Pitcairn, W. S., Corp., 38 casks earthenware and china 
Wanamaker, J., 1 cask glassware 

Dickinson, FE. B., Inc., 3 packages earthenware 

Jones, G. B., 5 casks earthenware 
‘ Barth, L., & Co., 4 crates earthenware 

Sendar Co.,.6 crates earthenware 

Boote, E., 6 packages earthenware, 2 a china 

Meakin & Ridgway, 4 casks china, 22 packages earthenware 
Tiffany & Co., 4 casks china and earthenware 

Morris Sendar, 16 crates earthenware 

Rowland-Marsellus Co., 2 barrels earthenware 

Sellers, C. W., 27 packages earthenware, 5 crates china 
Abraham & Straus, 1 crate earthenware 

Borefeldt, G., & Co., 7 cases earthenware 

Gimbel Bros., 3 crates earthenware 

Fondeville, A. J., & Co., 3 casks earthenware 

Plummer & Co, 3 hogsheads earthenware, 1 cask glassware 
Maddock & Miller, 6 casks china, 45 packages earthenware 
American Hawaiian S. S. Co., 37 cases earthenware 
Cunard Line, 1 crate and 1 cask earthenware 


S. S. Paris from Havre, France 


Block, J. L., & Sons, 25 casks earthenware 
Phoenix Shipping Co., 3 cases china and toys 
Haviland, T., & Co, 42 casks porcelain 
Bernard & Co., 33 casks porcelain 
Washington Phoenix Shpg. Co., 2 casks china 
Roger & Gallet, 20 cases glassware 

Semon, Bach & Co., 11 cases glassware 
Andrews & Co., 11 packages glassware 
Henjes, F., Jr., 2 cases glassware 


December 4 
S. S. Delilian from Antwerp, Belgium 


Van Oppen & Co., 1 case earthenware 
American Shpg. Co., 13 casks and 1 case earthenware 
Gary-Eigner Corp., 6 cases crockery 
Heinrich & Winterling, 3 cases crockery 
Rehberger & Saul, 6 cases crockery 

Field, R. H., Co., 3 cases crockery 

Abraham & Straus, 1 cask earthenware 

Otto, C. B., 63 cases crockery 

Goetz, O., 38 cases crockery 

Atlas China Co., 20 cases crockery 

Kahla China Corp., 13 cases crockery 
Mitchell-Bissell Co., 10 cases crockery 

Globe Shpg. Co, 1 case earthenware 

Panama Pacific Line, 34 cases crockery 
Butler Bros., 37 cases toys and crockery 
Continental Ceramics Corp., 20 cases crockery 


S. S. Sacandaga from Antwerp, Belgium 
Geo. Borgfeldt Co., 3 cacks earthenware 


S. S. MacKeesport from Havre, France 


Andrews, D. C., Inc., 9 casks and 3 cases earthenware 


Deceraber 6 
S. S. Olympic from Southampton, England 


Haviland China Co., 51 casks porcelain 
Straus, N., & Sons, 31 casks porcelain 


? 
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Vogt & Dose, 12 casks porcelain 

Koons-Wilson Co., 2 casks porcelain 

_§$. Penland from Antwerp, Belgium 

Gunthal, A. B., 108 cases and 25 casks glassware 
Levy Bros. China Co., 6 cases crockery 
Rehberger & Saul, 3 cases crockery 

Bassett, G. F., Co., 6 cases crockery 

Continental Ceramics Corp., 21 cases crockery 
Tharaud, J., Inc., 4 cases crockery 

Heinrich & Winterling, 21 cases crockery 

Goetz Co., Inc., 37 cases crockery 

Levy Bros. China Co., 96 cases crockery 

N. Y. Mdse Co., 278 cases toys and glassware 
Butler, 96 cases toys and crockery 

Olivotti, M., 4 cases earthenware 

Neuwirth, H., Inc., 9 cases earthenware 

Stern Bros., 3 cases earthenware 

Andrews, D. C., & Co., 6 cases earthenware 
Amer. Shpg. Co., 10 cases earthenware and glassware 
Panama Pacific Lines, 20 cases toys and crockery 
Order, 74 cases glassware and 5 cases crockery 


_§. Fred VIII from Copenhagen, Denmark 
Cofod, A. F., & Co., 3 cases china, 2 cases pottery 
Macy, R. H., Co., 1 case pottery 

Dever, L. C., 1 case earthenware 

_§. Roma from Genoa, Italy 

Globe Shipping Co., 2 barrels majolica ware 
Hudson Fwdg. & Shpg. Co., 15 cases crockery 
So. Pacific Lines, 1 case earthenware 


December 7 


_§. Conte Rosso from Genoa, Italy 
Zone, W. R., 12 cases earthenware 
Devoy, H. J., Co., 15 cases earthenware 
Globe Shpg. Co., 5 cases earthenware 


Dante Gambiossi, 35 barrels earthenware, 1 case earthenware 


Devoy, H. J., Co., 7 cases chinaware 

Glenby, H., 1 case earthenware 

_§. Muenchen from Bremen, Germany 

U.S. Lines, 346 cases earthenware and woodenware 
Hutter, K., Inc., 56 cases crockery 

Heinrich & Winterling, 4 cases crockery 
Continental Ceramics Corp., 55 cases crockery 

Lindt Chocolate Co., 2 cases toys and 1 case crockery 
Wile, J. J., & Bros., 5 cases glassware 

Redden, C. A., 19 cases hollow glass 

Stern, T. L., & Co., 8 cases glassware 


Fisher Scientific Co., 7 cases hollow glass, 1 case crockery 


Hutton, K., 5 cases crockery 

Henjes, F., Jr., 10 cases hollow glass 

Hutter, K., 55 cases crockery 

Rosenthal China Corp., 2 cases crockery 

Sanka Coffee Corp., 3 cases porcelain 

Chatham & Phoenix Bank, 5 cases hollow glass 
Seaman, Bach & Co., 2 cases’ hollow glass 
Barth, L., & Co., 29 cases crockery 


Butler Bros., 1 case glassware, 3 cases crockery, 1 case toys 


Pomerance, S. H., & Co., 42 cases glassware 
Lisner, D., & Co., 12 cases toys and crockery 
Hudson Fwdg. & Shpg. Co., 2 cases porcelain 
Sullivan, W. C., & Co., 54 packages china 
Borgfeldt, G., & Co., 65 cases toys and crockery 
S. Progress from Hamburg, Germany 


Schwartz, J. H., 76 cases crockery 
Commonweath Bank, 10 crates crockery 
Gary-Eigner Corp., 34 cases crockery 
Gallagher & Ascher, 1 case hollow glass 
Gimbel Bros., 1 case earthenware 
Bergman, M., 77 cases crockery 


Bloch, J. L., & Son, 129 cases glassware and crockery 


Chatham & Phoenix Bank, 10 crates earthenware 
Goetz, Otto, 170 cases glassware 

Butler Bros., 86 cases toys and crockery 

Weiss & Biheller, 27 cases glass shades 


December 8 


S. Volendam from Rotterdam, Holland 


Davies Turner Co., 5 cases crockery 

Graham & Zenger, 30 cases glassware 

Castl, H. S., 49 cases crockery 

Borgfeldt, G., & Co., 1 case earthenware 
Torlotting, E., & Co., 1 case earthenware 

Borgfeldt, G., & Co., 69 cases earthenware and toys 
Fourman Bros. Co., 6 cases crockery 

Equitable Trust Co., 60 cases crockery 


Lazarus & Rosenfeld, 55 cases crockery and hollow glass 


Thirty-nine 


Grace National Bank, 140 cases crockery and woodenware 
Straus Eckhardt Co., 200 cases toys and crockery 
Illfelder, B., & Co., 57 cases toys and glassware 
S. S. Gripsholm from Gothenberg, Sweden 
Macy, R. H., & Co., 3 cases glassware 
Abercrombie Fitch & Co., 2 cases glassware 


Retail Council Names Groups to Make Surveys 

Out of the uncertainty that confronted the Retailers 
National Council when it met in Philadelphia some 
time ago in the first meeting of the year has come a 
program of definite activity. 

Prior to the last meeting Herbert R. Sheets, of the 
National Retail Hardware Association, mapped out a 
list of subjects of national importance to the retail 
fraternity. From this list of twenty or thirty subjects, 
the field has been narrowed down to five major prob- 
lems for study, and Herbert J. Tily, vice president and 
general manager of Strawbridge & Clothier, president 
of the National Retail Drygoods Association, and 
chairman of the council, has announced the make-up 
of the committees and the merchandising problems 
each group is to study. 

The committees are as follows: 

Chain Store Development in Retailing—H. C. Bal- 
siger, of the National Association of Retail Grocers; 
H. R. Beatty, of the National Retail Hardware Asso- 
ciation. 

Outstanding Trends in Distribution—Lew Hahn, 
managing director of the National Retail Drygoods 
Association; S. C. Henry, of the National Retail Dry- 
goods Association. 

Recent Developments in Installment Selling—Her- 
bert R. Sheets, of the National Retail Hardware Asso- 
ciation; H. C. Cappel, of the National Retail Furniture 
Association. 

Progress and Possibilities of Group Buying—k. R. 
Rau, of the National Retail Furniture~ Association ; 
John Hahn, managing director of the Nation Garment 
Retailers Association. 

Small Town Merchandising Problems—Charles E. 
Wry, of the National Association of Retail Clothiers 
and Furnishers; George M. Spangler, of the National 
Shoe Retailers’ Association. 


$42.34 Per Capita 

Per capita circulation of money in the United States 
on November 1 was $42.53, as against $42.34 on Oc-~ 
tober 1, and $42.77 on November 1 of 1925, according 
to an announcement of the Treasury Department. 

The actual amount of money in circulation Novem- 
ber 1 totaled $4,933,167,057. This was an increase of 
$26,968,731 over the preceding month. The total stock 
of money in circulation and in the hands of the 
Treasury is $8,438,136,239. 

The amount of money in circulation will continue 
to grow as a result of the holiday season demand, 
until after the first of the year, it was declared. 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 
EDWARD BOOTE, 85-87 West 23d 
St. 

Cauldon China. Wood & Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Park Place 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 

Importers of Chir> and Glass, Mfrs. 

of Lamps, Shades aud. Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 


Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSGCN, Ince., 
206 Fifth Ave. 
Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, iNC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware trom Heimrich & Co.. Selb 
Also Fancy China from Winterling. 


HERMAN CGC. KUPPER, Inc., $9-41 
West 28d St. 


Ahrenfeldt French China. 
ears CHINA CORP., 39 W. 23rd 


“Haviland China” 


Joseph M. Watte, Pres. Gram. 0687. 
German dinnerware and fancy china. 


LEVY BROS. CHINA CO., 35 W. 
BREYOL TSIe 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 


plates. Immediate delivery. Gramercy 
4393. 


MADDOCK & MILLER, Ine., 39-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods  Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 58-57 West 23d 
St. 
Japanese Goods. 


The Fifth Avenue 
Building 


Fogg tn 
syanpunnudl, 
besssnaNN NI 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


PERCY N. LEYLAND, Inc., 184 Fifth 


Ave. 


King & Barrett, teapots; George 
Jones & Sons, Lrd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, “Schier- 
holz”—Art Goods, “Royal Dux”—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149-| 
151 Fifth Ave. 
Importers of Rosenthal china dinner- | 
ware, placeplates, lamps, art figures, 
Hotel china. Telephone Ashland 7816. | 


FRANCIS H. RUHE, 14 West 28rd' 
St. 


Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228, 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey | 
Ivory Body Dinnerware, Rona and | 
Verra Crystal Tableware. Specialties | 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Ince. 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges. dinnerware, Gift Shop Spe- 
cialties. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac 


B. TOMBY & CO., 20 West 238d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, ete. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott. Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 23rd St. 
Open stock dinnerware patterns 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Fifth Ave., between 28th and 29th 
Sts. 

Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429, 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


Lamps and Bric-a- 
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CAMBRIDGE (Q.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Fifth Ave. 
Pressed and blown glassware. 
L. Weddle, Representative. 


141-147 
Chas. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


THE ROSBERN GLASSWARE 
CORP., 12-14 West 21st St. 
Manufacturers of light cut and gold 
encrustations. Phone Chelsea 0746. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS OGO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 


and 23rd. St. 
Electric Lighting Fixtures and 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210. Lamps and Cut Glass. 


a 


ae AN HAWTHORN, 225 Fifth 
ve. 

Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


PHOENIX G"™ASS 
Ave. 

Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


CO., 230 Fifth 


THE H. E. RAINAUD CO., 225 Fifth 
Ave. 

Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Dela Croix & Monroe, representatives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Telephone 
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A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave, High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 

T. B. Clark & Co. 

S. K. Bitner & Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., 
Avenue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


INC., Fifth 


D. KING IRWIN, Fifth Avenue Build. 


THOMAS G. JONES, Fifth Avenue 


GEO. C. KINDT & CO., Inc., 19-21 W. 


McKENNA BROTHERS SALES 


PHILLIPS, THISTLE & SMITH, 


VAIL AND YOUNG, 200 Fifth Ave. 


HENRY WITTE, 48 West 28rd St. 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 


nue Building. 


Representing Fenton Art Glass Co., 
Glassware, cut, colored and_ plain. 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 


Aquaria, etc. Telephone, Gramercy 
6311. 


ing. 

Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
ron Suite 319, telephone, Gramercy 


Building. 

Representing McKee Glass Co., Bel 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


24th St. 


Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


INC., Onyx Building, 1107 Broad- 
way, at 24th St. 


Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 
China Co., dinnerware. Telephone 
Watkins 8634. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co, 
W. I. Tycer Pottery Company. 


Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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No. 6712 Nicgut Cap SET 


consists of a pint carafe and small 
tumbler, both pieces being paste-mould 
lime-blown glass, highly finished. 


Most useful as a sick-room accessory, and for night service 
in the bed-room. The home worker enjoys it in the sewing- 
room, and the man of the family appreciates its convenience 
in library or den. 


Made in crystal, light-green and rose-pink, transparent and Sas 
with satined finish. Also decorated. DECOR MrODIee 


For the dealer there 1s a special assortment, made 
up of six sets satined crystal glass, decorated two 
each Nos. 601, 602 and 603, and six sets light-green 
satined glass, decorated two each “Parrot No. 14’, 
“Forget-Me-Not”’ and “Red and Pink Poppy’’—six of 
our most popular decorations—packed in a carton. 


Decorators have found this number UNITED STATES 
to be a big seller, using ideas fur- 

nished by their customers to meet GLASS COMPANY 
specific needs. An ideal container 

for bath salts and other toileteries. PITTSBURGH, Pa 


i The 


Manufacturers of High Grade Glassware 
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The Next Time 


you want 


A Job 

, A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
| ing and Lamp Trades 


Advertise for it in the Classified 
| Section of 


Crockery and Glass Journal 
and 


Get It 


. 40 cents per line for first insertion; 
20 cents per line for following in- 
Rates: sertions. Seven words per line 
Minimum initial charge $2, paye: 

ble in advance, 
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Overlooking Mion Square, ‘Where Fifth Avenue Crosses New York’s Matn Street” 


Haviland China 


Is Now Installed in Its Modernly Appointed and 


EASILY-REACHED NEW HOME 
1107 Broadway, at Twenty-fourth Street, New York 


TRADE MARKS 


It is a great pleasure for us to asvilay ” showing many new designs of : 


extend to our friends in the France GENUINE HAVILAND — 
trade a cordial invitation to on ohne CHINA for the Fall season 
visit us in our new home Pe i which by virtue of their beau- 
which by reason of its very tiful decorations and attrac- 


central location is accessible gland, si tive shapes should not be 
guande 

from all points. We are + eae overlooked. F 
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on decorated china 


Haviland China Co., Inc. 


Telepnone— Watkins 2967-2968 
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Exhibit in charge of our 
regular factory represen- 
faqiyese assisted “by ‘our 
astern Agents, Cox & Co. 
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111-119 East 16th Street 


European Fancy Earthenware 


Gift Shop items in pheasant and lustre decorations, under the well-known 
trade marks 


“CELEBRATE” and **CORONET ~ 


New models and designs from our well-known Mfr. 17750, Mfr. 17297, 
Mfr. 1232, ete: 


EARTHENWARE DINNERWARE 


German and Czecho-Slovakian Special Short Sets of white and decorated 
dinnerware. Among them are Mfr. 2888 and Mfr. 2020, etc. 


GEO. BORGFELDT @& CO. 


New York 


December 16, 1926 
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European China Dinnerware 
Y We are sole selling agent for 


| RHEINHOLD SCHLEGELMILCH. 
TILLOWITZ 
| 


My and will show entirely new designs and patterns in ivory body Dinnerware under special 
N trade marks, besides being sole selling agents for 


ZEH, SCHERZER, @ CO. 
ALTROHLAUER PORZELLANFABRIKEN A. G. 
Formerly MORITZ ZDEKAUER 
The wares from these last two named factories need no introduction. Their new designs are most pleasing. 


We are featuring a number of the other well-known German and Czecho-Slovakian makes of white and decorated 
Dinnerware, whose products are sold only through us. 


GEO. BORGFELDT ®& CO. 
111-119 East 16th Street New York 
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American Dinnerware and Fancy Pottery 


The “ISIS” Shape illustrated above is a new creation in American 
Dinnerware. A number of decorations particularly adapted to this shape 
will be on display. 

Our new line of Salads, Cake and Berry Sets will be better than we have 
ever shown. In our fancy line we have a number of new features, among 
them the Waffle and Syrup Set illustrated above. 


American and Foreign Glassware 


We are the exclusive national distributors for the most outstanding lines 
of American Glassware, and factors for the leading glassware manufacturers. 

We are the sole selling agents for 

LUDWIG MASER & SOEHNE 
and MEYERS NEFFE 
MEIERHOFEN, GERMANY 

one of Europe’s best manufacturers. 

Staple and fancy glassware; Stemware (including Ruby) Elephants for 
Flowers or for Fish, Intaglio Glass, Novelty Liquor Sets, Crackled Ice Tea 


Sets, Venetian Glass Tableware in unique decorations, and numerous other 
foreign novelties are on display for Import. 


GEO. BORGFELDT & CO. 


111-119 East 16th Street NEW YORK 
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Rosenthal 
Ivory China 


The finest in the art of hard paste potting in the history of 
ceramics. 


Two dinnerware shapes and a host of decorations in open 
stock patterns and service plates are ready for immediate ship- 
ment from New York stock. 
} 


Incidentally, a splendid array of import samples have been 
received. 


Lines will be on display in Pittsburgh— 


January 10 to 27 
WILLIAM PENN HOTEL 
Rooms 607-609 


The Rosenthal China Corporation 


149-151 FIFTH AVENUE 
NEW YORK 


Corner Twenty-first Street 
Telephones: Ashland 7816-17 Ninth Floor 


Hight 
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+ 


Illustrating our 
room devoted to 
the display) of “St. 
Louis Crystal Stem- 
ware, where may 
be seen complete 
lines of etchings, 
rock crystal and 
Colonial type pat- 
terns, all available 
for immediate de- 
livery. 


EK. TORLOTTING, Inc. 


35 West 23rd Street 
New York City 


Cordially invites you to visit their exhibition of 
French Stemware 


Bohemian Fancy Colored Glassware 
Holland Hand Painted Pottery 


Ae 


Room 709 
PALMER HOUSE, CHICAGO 
January 31st to February 12th 


Bees 


Our Gouda Art 
Pottery show room 
where is featured 
new and highly de- 
sirable items in lat- 
est decors. 


ecember 16, 1926 CROCKERY AND GLASS JOURNAL Nine 


MERCER POTTERY CO. 


Trenton, N. J. 


ESTABLISHED 1865 


Dinnerware 
Ivory Body White Body 
| Hotel Ware 
\, Thick Rolled Edge Y, Thick Weld Edge 
Decorations 
Underglaze Overglaze 


New York OFrrfice, Room 356, 200 - 5TH Ave. 


Representatives 
E. M. MEeEper Co. F. C. BRANUM 
17 N. WasBasH Ave. 252 WILcox BLpG. 
CHICAGO Los ANGELES, CALIF. 
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WY 


ys meet the popular 


demand for a ™« 


ny uperior lvor 
Body 


@)} National design 


toe 
Ut ir 


ae” and patterns 
YW 


need no intro- 

a duction and with 

—— the new Nation- 

al Ivory Body 
furnish the trade 
a product of 
unsurpassable 


NATIONAL CHINA co. | %'” 


SALINEVILLE * * OHIO 
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Vodrey Pottery Co. 


ESTABLISHED 1857 INCORPORATED 1896 


Makers of the best 


White Granite and Sem1-Porcelain 


Plain and Decorated 


East Liverpool, Ohio 


Me 


New shapes and decorations for 1927. Advance samples now 
ready. Call and inspect our lines when visiting the 
market. It will pay you. 


| 
| 
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Illustrating our new “Ko-Shan 
pattern on the popular Octagon Shape. 


ROBERT SLIMMON & CO., Inc 


96 CHURCH ST REEM 
NEW YORK 


Announce Their Offerings 
for 1927 


Royal Staffordshire Pottery 


FROM 
THE FACTORY. OF 


Wilkinson, Ltd., Burslem, England — 


Shown in an assortment of plain 
prints and _ beautiful 
enamel colors. 


A T this season we also take the oppor- 
“tunity to wish our friends a Merry 


Gee and a Happy and Prosperous 
New Year. 
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Will be held again from 


President 
Vice President 


Practically every line of merchandise suitable for 


CEPEB VL 
[POR 


Gift and Art Furnishing Departments will be shown. 


h 
GIFT AND ARTWARES 
Ask the Buyer Who Has Been There 


Merchants and Buyers throughout the country are cordially invited 


RUSSEL, 


E 


leading 
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to attend. 
JENKINS, 


This 


January 31st to February 


PALMER HOUS 


A. STANLEY E 
FRANK W. 


TCT | 
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¢ason’s qreehings / 


HOTELWARE FINE CHINA RESTAURANT 
FINE CHINA wWwaReE 


SELB 
BAVARIA. BAVARIA GERMANY 


ALTWASSER 


GRAHAM aed ZENGERL we 


104 FIFTH AVENUE » NEW YORK CITY 


"Lhe BLACK KDI GR | 
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New Year's 


HORACE C. GRAY CO. 


Fifth Avenue Building, Suite 302-4-6-8-10 
200 Fifth Ave., New York City 


TUTTLE LILLLULLO LULL LUGLO LEU MOL UU LPO LEO COUOLLU LLC LULU LC POO LCLLOALGL 


Representing 


The American Bisque Co. * Marion Glass Mfg. Co. 
Williamstown, W. Va. Marion, Ohio 
Art Pottery, Lamp Bases and Novelties Light Cut Table Glassware 


Co-Operative Flint Glass Co. Phillips Glass Co. 
Beaver Falls, Pa. Cincinnati, Ohio 
Salvers, Cake and Cheese Covers, Tableware, Rich Light Cut Glassware 
ete. 


Fenton Art Glass Co. Sterling Glass Co. 
Williamstown, West Va. Cincinnati, Ohio 
Crystal, Iridescent and Cut Glassware Rich Heavy Cut and Engraved Glassware 


Horace C. Gray Cos., West End Pottery Co. 
Own line of Wax Flowers East Liverpool, Ohio 
True to nature—heat resisting—washable. Fine Decorated Dinnerware Specialties 


Indiana Glass Co. Westmoreland Glass Co. 
Dunkirk, Ind. Grapeville, Pa. 
Pressed Table Glassware and Lamps, Cold Exclusive Hand Decorated and Fine Gold 
Color and Fired Decorated Glassware + Encrusted Glassware 


We Specialize in Gift Shop Novelties 
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SEE THE NEW ADDI- 
32) TIONS TO OUR RE- 
FRESHMENT SETS, GLASS- 
BAKE, CUT GLASS AND 
COLORED WARE LINES AT 
THE PITTSBURGH CROCK- 
ERY AND GLASS SHOW. 


FORT PITT HOTEL 


Rooms 743 and 797 
JANUARY 10TH TO 27th, 1927 


We manuiacture Tableware, Pressed 
Tumblers and Stemware, Lamps, Soda 
Fountain Ware, Stationers Glassware, 
Cut Glass, Colored Light Cut Glass, 
Glasbake Cooking Ware, Automobile, 
Marine and Signal Lenses and Sema- 
phores, Sanitary Coolers, Art Glass 
Clocks, Colored Glassware, Hotel Sup- 
ply Ware, Steam Table Inserts, Special 
Moulds, etc. 


McKEE GLASS CO. 


ESTABLISHED 1853 


JEANNETTE, PA., U.S. A. 


i 
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Haviland & Abbot Co. 
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920 Broadway New York | 
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Taylor. Smith &@ Taylor Co. 


East Liverpool, Ohio 
Featuring 


The “Belva” Shape 


as illustrated 


In twenty-five new distinctive dec- | 
orative creations in highly colored | 
patterns 


On View at The Pittsburgh Exhibit 
Fort Pitt Hotel, Room 776 
W. C. Lynch in Charge 


Representatives 


Bernard S. Lipman, 
450 W. 162nd St., 
New York 


E. H. Reel & Son, 
308 Buttles Ave., 
Columbus, O. 


D. D. Otstott, Inc., 
720 Santa Fe Bldg., 
Dallas, Tex. 


Maus Stewart Co., 
Salt Lake City, 
Utah 


A. E. Shahan, 
931-33 South Maple Ave., 
Los Angeles, Cal. 


Bersback Malony Co., 
515 Tabor Block, 
Denver, Colo. 


Eastern Manufacturers Co., 
29 N. 5th St., 
Portland, Ore. 


Sam E. Holden, 
4607 Pleasant Ave., 
Minneapolis, Minn. 


Wm. J. Kelly, 
110 Thatcher St., 
Matapan, Mass. 


Cecil E. Taylor, 4 
Factory Representative 


L. F. WILLIE, JR. 
1335 Main St. 
Cincinnati, O., Factory Representative 
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TRADE MARK 


ROOKSVILLE 


“Satisfied “Satisfied 

customers be customers 

Keep 4 New Decorations for 1927 Keep 
usy”’ usy”’ 


We illustrate only a few of the choice selection of striking new decorative treatments shown in 
our 1927 line on the popular Columbia and Hostess Shapes. See them at the Pittsburgh Show, 
Fort Pitt Hotel, from January 10 to 27, 


The Crooksville China Co., Main Office & Factory — Crooksville, Ohio 


REPRESENTATIVES 
NEW YORK EASTERN OHIO & MICHIGAN CHICAGO OFFICE 
John L. Pasmantier & Sons V. D. Kinnan J. E. Boring Gordon A. Weese 
5 West 20th St. Zanesville, QO. Crooksville, O. Room 348 Morrison Hotel 
PACIFIC COAST PACIFIC COAST PACIFIC COAST PACIFIC COAST 
eS Harry O. Davis George Sedelmeier H. L. Anderson J. L. Weaver 
a 728 S. Manhattan PI. 914 N. East St. Box 373 Roseville, O. 


Los Angeles Bloomington, III. Coffeyville, Kansas 
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OUR 1927 IMPORT LINES 
ARE NOW COMPLETE 


They comprise the largest assortment we have ever shown. In 
addition to representative lines from England, Holland, Czecho- 
Slovakia, France and Germany, we have specialized in a compre- 
hensive showing of the best Italian and Spanish factories, including 
many replicas of antique pieces. 


We now have on display at our show rooms and will also show at 


PITTSBURGH 
Rooms 656 and 658 
William Penn Hotel . 


Our 1927 Import Lines of: 


Royal Schwarzburg Open-Stock Dinnerware 

Superieur Limoges Open-Stock Dinnerware 

Ivory-Body English Open-Stock Dinnerware 
Semi-Porcelain Dinnerware from the Saar Basin 


and 


Our 1927 Line of Imported Giftwares from: Italy, Spain, Holland, 
France, Germany and Czecho-Slovakia 


, 


eee 
SUCCESSOR TO L. STRAUS & SONS ESTABLISHED 1866 


Manufacturers and Importers of China, Glass and Giftwares 


119 FIFTH AVENUE, AT 19th STREET 
NEW YORK CITY 
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nother Merry Christmas 
DYE think you deserve it. We 


hope you have it—with a 
great and prosperous New Year to 
follow it, and many more to follow 
that. 


HALL CHINA COMPANY 
East Liverpoo], Ohio 
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MI. IFIINIKIEILS TEIN 


Manufacturer of 


RUBBER COVERED, BRASS AND WIRE EASELS | 


AND FRUIT SET RACKS, PUNCH BOWL HOOKS 
BRASS SPRING PLATE AND PLAQUE HANGERS, ETC. 
5970-72 GRAND STREET, NEW YORK 


Telephone, Orchard 9347 


Rubber Covered Easels 


| FOR DISPLAYING FLAT ARTICLES, 
BOXES, PICTURES, ETC. 


No. 318 Solid Brass Easel 


Rubber Covered Easels | 


FOR DISPLAYING DEEP ARTICLES, BOWLS, 
BOXES, ETC. 


PLATES, 


This easel is intended for Traveling = Se Be : 5 | 

MAO SIMALL eee nse For 4to 6in. articles salesmen showing their lines in hotels. Ne: ae anne eee neeseses For 4to 6 in, articles | 
No. .720—Medium ............ For 6to 8 in. articles Can be bent together, taking up very No $91 I [Kets botie ee one moos HOE 6to 8in. articles 
| No, 721--Large ie ...For 8tol0in. articles little space. It is 2% inches wide by No. ope Bean Perea Fo 8 to 10 in. articles 
: No. 722—Extra Larg ..For 10 to 14 in. articles 3 inches high. NO. JYee—Extra Large......... ‘or 10 to 14 in. articles 


Plate or Platter Rack 


Elevated Plate Rack 


No. 131 


No. 131 Holds six pieces. Maplewood 
Standards; wires in lustre. 


No. 132 


No. 132. This is a good rack for showing 
six decorated plates;—it is secure and 
takes very little space. Standards are 
maplewood, wires in lustre finish. 


FOLDS UP CLOSELY 


Fine Gilt, Solid Brass 


No better spring hanger made. 


; Style of all Sizes 


No. 918 


RUBBER-COVERED FRUIT SET RACK 


SPRING PLATE HANGERS 


No. 181, adjustable from 6to 8 in. plates 
No. 182, ee a Bs a 

No. 183, LOMa Pia SS 
No. 184, % HW eae Hoe 

No. 185, “4 ae SLO ia 
No. 186, e [oye eed [Pe 


NO. 91.—TINNED WIRE 


Plate Hangers 
used in strings 


PUNCH BOWL HOOKS 


No. 42 twisted wire in lustre 
finish. 


Folds up closely 


No. 831 is same as No. 131, only the 
wires are rubber covered. 


Excellent for High Grade Plates 


No. 139—FOLDING DISPLAY 
RACK 
Copper Oxidized Finish 

(M. Finkelstein, Pat. July 13, 1915.) 

No. 1389 is a heavy Display Rack, 
strong and secure, for displaying 
China Plates, Platters, Nappies and 
Chop Dishes.—It is the most service- 


able on the market. — 
Easy to adjust. — Folds 
up closely. — It is 16% 


high, 14 


and 5 


inches 
inches wide. 


inches 
deep 


No. 929 


No. 226 


Fancy Solid Brass. RUBBER-COV ERED 


FRUIT SET RACK 


Twenty-four 


CROCKERY AND GLASS JOURNAL 


D.E.MWNICO 


| 
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LAUREL NO. 2477 


ALSO 


Majestic and Ohio Dinner Shapes, 
Decorated Salads, Cake Plates, 
Souvenirs, Baby Plates, Yellow 
and Rockingham Ware, and Cer- 


eal Premium Ware. 


Write our Clarksburg, W. Va., Office for 


samples and prices on our new White and 


THE 


EAST LIVERPOOL,O 


L POTTERY CO. 
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s the holidays approach the 
Season's Spirit garbs anew 
our business associations. 


And like the towering tree-spires 
of the forest, our Friendship is 
deep-rooted and its branches of 
Good Will and Appreciation are 
sturdy and wide-flung. 
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So our sincerest Christmas wish 
is that abundant Happiness and 
Prosperity may be your partners 
throughout the Coming Year. 


A. H. Heisey & Company 
Newark, Ohio 
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LOUIS WOLF & CO} ing 
215 FOURTH AVENUE, NEW YORK 
Telephone Stuyvesant 3423 Corner Eighteenth Street 


SCHUMANN’S 
Open Work Dresden Ware 


One of the finest products of its kind in 
the world. Full range of fancy articles 


Charming effects at moderate prices. 


COMPLETE IMPORT LINES NOW READY 
LOUIS WOLF & CO., Inc. 


t is a pleasure to announce 
that we will display at the Pitts- 
it in January 


burgh Exhib i 


New OAKMONT Shape 


SEE THEM BOTH AT 
EORT PliSh@GEr 
JANUARY 111TH TO 29tn, 1927 
Room 792 


> ‘ 
LZI|| THESMITH-PHILLIPS CHINACO. | [PYG 
LD , East Liverpool, Ohio 
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@ 


Rolling up 
A Record Run 


NO. 9392 CIGARETTE JAR 


As each year passes and comes to an end—and there are nearly forty 
of them in the history of this Company—there is a feeling of 
satisfaction that the year has been better than any preceding one; 
a record run in the development of glassware—a record run in 
expansion of business—a record run in harmonious relations 
with a world-wide clientele. 


All of our friends cannot be here, but to those who plan to visit Pitts- 
burgh during the Glass and Pottery Exhibit, January 10th to | 
2/th, a cordial invitation is extended to come and see us—at 954 
Liberty Avenue and at the General Offices, South 9th and Bing- 
ham Streets. Many of our Sales Representatives will be in 
Pittsburgh during the whole or a part of the Exhibit, and there 
will be ample opportunity to renew old friendships and make 
new ones. 


At the City Sales Room a complete showing of staple and fancy wares, 
in which there will be new lines and novelties, will be on display. 
Two of them are illustrated. 


United States 
Glass Company 


PITTSBURGH, PA. 


There are sales offices 
in sixteen of the princi- 
pal cities, and our sales NO. 8861 GRILL PLATE 

force covers the country. NO. 8927 SHERBET CUP 
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service. 


Bor the future; every effort will be put 
forth to maintain this standing and con- 


tinue to merit the confidence of the trade. 


rhe Kinney & Levan co. 
Cleveland 


The Largest House of its Kind in America 


For Fifty Three Years 
HIS institution has stood for reliabil- | 
ity, substantial values and_ best 
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_ Many New Articles 


in glassware await your 
visit to our Display at 
the Annual Glass and 
Potten yee enteition 
January 10th to 27th. 


ROOM! 6/5 
Fort teitte t1ote! 


See 
WWE. INTE 
SELLE ReARIO@ Neal) ES GN 


CANDBEE ShICKS 
CONSOEB MBO Nise AND SEs 
SUGAR AND CREAM SEFS 
CANDYS SRS IND BOXES 


and many other attractive items 


MADE SINS IE ANEW RES GREEN 
AND AMBER 


tt et en ee ee ee 


JEANETTE GLASS CoO. 


JEANETTE =) oP NS wiley ANIA 
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OUR PERMANENT POLICY \_ 


6 Gaining the confidence of new 
friends, retaining the good will 
of the old, and to continue to 
build on the only real business 
foundation—V ALUES. 


Our Offerings in 


NEW AND ATTRACTIVE 


—- IDEAS 
Again the 
LEADERS will be even more evident in 
in 1927 than in the past. 


BELA The “something different,” for 

DAY special sales will continue to fea- 

Values ture the service we have to offer 
our many friends. 


You will undoubtedly decide to 
visit us and look over our lines 
before placing orders elsewhere. 


GEORGE C. KINDT & CO., Ine. 


Manufacturers and Factory Representatives 


19-21 West 24th Street 


: New York 
Don’t fail to visit our display at the Pittsburgh Glass Exhibit, a 


William Penn Hotel. Rooms No. 515 and 517, E. L. Browne in charge. 
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New Import & Stock Lines 
For 1927 


will be displayed at the 
PITTSBURGH SHOW 
Jan. 10 to Jan. 27 


IN THE MAIN LOBBY 


Horet Fort Pitt 
Pittsburgh, Pa. 


Your inspection 
is cordially 
invited 


Victoria China 
Dinnerware 
Tea Sets 
Glassware 
Lamp Mounts 
Giftwares 
Italian Pottery 

Bronzes 


Fancy China 


Lazarus & Rosenfeld, Inc. 


98 Fifth Avenue 
New York City 
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EDWIN M.KNOWLES 
CHINA CO 
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Phere, phere x ne. : - 2 - : 
ite eS ee 


Two New Plain Shapes 
In Ivory Body 


| The Lotus 
| and 
t The Santa Barbara 
13) H Both ready to show in many new decorations at 


ij 2 our sample room January Ist, and at the Fort 
aL i Pitt Hotel during the Pittsburgh show. 


For 1927 we will make the following 
Dinnerware Shapes 


yaaa aaa 


— 


IN Ivory IN WHITE 
THE MARYLAND THE MAYFLOWER 


w # THE SANTA BARBARA THE YORK 
i = THE LoTUS THE HAMPTON 


THE MONTEREY 


iy Edwin M. Knowles China Co. 


East Liverpool 
it Ohio 


cw 
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The 1927 decora- 
tions of our fancy 
line from the WIN- 
TERLING factories 
are superior to any- 
thing so far produced 
by these factories. 


aif FEW of our new 

1927 offerings from 
the factory of HEIN- 
RICH # eae GOr a elb: 
Bavaria. Many other 
decorations in ivory bor- 
der combinations. The 
new shapes, the Senta, 
the Empire and the Parsi- 
fal will be found worthy 
companions to our well 
known Imperial, Man- 
chester, Derby and Cava- 
lier shapes. 


December 16, 192 


We offer Salads, 
Berry Sets, Cake 
Plates, Cake Sets, 
Jugs, Chop Dishes, 
Tea Sets, Chocolate 
Sets, Mocca Séts; 
Children Sets, Sug- 
ars and Creams, Cups 
and Saucers, etc. 


HEINRICH and WINTERLING, Inc. 


We will exhibit at Pitts- 
burgh at William Penn 
Hotel, Rooms 615-17, from 
January 10th to January 
27th, 1927. 


49-51 West 23rd Street 
New York City 


We will exhibit at Pitts- 

burgh at William Penn 

Hotel, Rooms 615-17, from 

January 10th to January 
27th, 1927. 
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Edward Boote 


(JAMES B. BOOTE) 


35 & 37 West Twenty-third St. 
New York 


ost 


Representing 
+ 
Royal Cauldon 
Bone China and Earthenware 


c 


Wood & Sons, Ltd. 
Dinner and Hotel Ware 


+ 


Grafton China 
(Alfred B. Jones & Sons) 


+ 


Gibson & Sons, Ltd. 


‘Teapots 


+ 


Charles Ford & Pointon 


China Tea Ware 


MHASH 


(| 


TTT eo ee UTES TP ee 


Al 


SURO TT 


; 
: 


nq 


Thirty-six CROCKERY AND GLASS JOURNAL December 16, 19) 


Wg NU NAN Ns Ns NEN NW NNN NW NN NWN NN NNN NN 


4 
\ 
\ 


i 
i 
i 
East Liverpool \\ 


Company \ 
Ohio 


eo 


High Grade Decorated 


Dinnerware 


Plain and Fancy Shapes 
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T. A. McNicol China 


Ks 


Also 


Exclusive 
Open Stock 


Patterns 


Continuing the 
Popular American 


Shape with New 


; 
on the 


New Deluxe Shape 


Decorative 


\ 
Wy 
MY 
llotel China for V 
Jobbing Trade 
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@Hreetings 


We extend 
to our Friends 
Best wishes for 1927 
and 
A cordial Welcome 
to Our 
Pittsburgh Exhibit 
Jan. 10 to 27 
Where 


We will show our 


Complete line 
Double Thick 
Hotel Ware 
and 
Exclusive 
Dinnerware Patterns 


Room 724 
Ft. Pitt Hotel 


The West End Pottery Co. 


East LIVERPOOL 
OHIO 


mrember 16, 1926 


— 


CROCKERY AND 


GLASS JOURNAL 


Something entirely new 


and different 


in the glassware trade 


No | . Le} ) 
AS oa 


These 


guaranteed 


Here's the most remark- 
able guarantee ever offered 


glasses 
not to chip 


That means you can be 
free forever from the dan 
ger of chipped tumblers 


um- and goblets, No-nik Saf- 
d 


ped edge is chin and beaut 


ny 
re- than old-fashioned glass- 


E no this: Ings Fy, 8 
GMs 29g Cay Ser 


tim, my, Sap, 80, CO 
ful, but costs no more "bf A, "Ween leet 


return = ware Nowiihc Wlasirsiars 
le 


handled by department 


¢ all stores and other dealers 
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Vlo-nik 


this inhousehold goodsevery- 


where Sce No- 


SAFEDGE GLASSWARE 


Libbey offers a consumer guar- 
antee which gives you a tremen- 
dous opportunity. Now you can 
sell glasses with an absolute guar- 
antee against chippage und we 
protect you. Let us tell you how 
to keep your store in the front 
rank with beautiful fine-blown 
glass, taking the same high luster 
and polish as the best crystal, yet 
retailed at a low price and posi- 
tively guaranteed against chipping. 
Peoetewil  aiso. be. interest= 
ed in our new color lines 


—they are choice and un- 


usual. ibbe 


Visit our display at 
The Annual Pittsburgh Glass & Pottery Exhibit 


Rooms 709-711 William Penn Hotel 
January 10th to January 27th, 1927 


Advertisements reproduced on 
this page have already appeared 
ineNawey ork Clive Lney are the 
first shots in Libbey’s advertising 
campaign based upon our con- 
sumer guarantee against chip- 
page, the most amazing guaran- 
tee ever offered’ in glassware. If 
you can’t visit the Exhibit, send 
for full information now.  Ad- 
dress Libbey Glass Manufactur- 
ing Co., Eastern Sales Office, 200 
Fiith Avenne, New York 
City. General Office and 
Factory, Toledo, Ohio. 


Vlo-nik 


SAFEDGE GLASSWARE 
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Indiana Glass Co. 


| Dunkirk, Indiana 


Manufacturers of 


| Pressed and Blown Glassware 
Crystal or, Colored aa Decorated 


! No. 1—8” Salad Plate 
| Made in Crystal, Amber or Green 


Complete Line Will Be Shown at January Display 


| Fort Pitt Hotel, Pittsburgh 
| Rooms 708-710 


SAMPLE RooMs 
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| New York Boston Chicago Philadelphia 
| 200—5th Ave. 93 Summer St. 17 Nor. Liberty 1007 Filbert St. 
| St. Paul St. Louis Baltimore Detroit 

| 538 Bremer Arcade 516 Granite Bldg. 21 Nor. Liberty 524 Griswold 
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Buyers for 1927 
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Attention! 


Lines of 


Quality and Price 


a ei > 


The Atlas-Globe China Co. 


Ivory Dinnerware 
Two New Shapes 
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25 Decorations 


| The Louis Glass Co. 
| Blown Stemware 
Plain — Colored 


The Dunbar Flint Glass Corp. 


Blown Water, Ice Tea 
Sets and Vases 


E. W. Hammond 
Gold Encrusted Stem 


and Flatware 


Rooms 1142-43 10 West 93rd St. 
Fort Pitt Hotel New York 
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KNOWLES, TAYLOR 4 KNOWLES 


Pa Company a 
EAST LIVERPOOL., OHIO. 


KT&K 
IVORY 


"HIS decoration No. 135 G is 
one of the many attractive 
patterns that has made our Ivory 
line so popular. 


@ We are adding a number of 
new exclusive designs particularly 
adapted to our Gloria shape and 
Ivory body. 


@ These will be on display at our 
factory sample room and in 


Room 603, William Penn Hotel, 
during the China and Glass Ex- 
hibit. 


We invite comparison. 


AT 


December 16, 1; 
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The Brush Pottery. Co. 


Call attention to the Many New and 
Attractive Offerings in Their 1927 


_ “LINES THAT SELL” | 
GARDEN POTTERY 


Porch Pots - Baskets - ba - Bird Baths 


JARDINIERES, VASES, ETC. 


New Brera - New Finishes - piceg Values 


GIFT SHOP ITEMS 


Book Ends - Bowls - Candlesticks - Vases, etc. 


WDA PATENTED NOVELTIES 
figarci Clocks - Lamps -_ Radio Sets 
aaa ¢ 
nae BRIDGE SETS—WATER SETS 


ans Fine for Gifts an Lesianies 


-MIXIN G BOWLS—BAKERS 


and other Kitchen Ware—Better than ever 


PITCHERS—CUSPIDORES 


a New Numbers ag en ae 


STONEWARE 


None Better Made — Get On Prices 


MIXED CARS ARE PROF ITABLE 


We can include all above lines 


Complete Lines will be displayed at Pittsburgh Show 
ROOM 726—FORT PITT HOTEL 
Frank H. Vaughn in charge, assisted by G. Ed. Downey 


MAIN OFFICE:—ZANESVILLE, OHIO 
N. Y. Office and Warehouse— J. L. Pasmantier & Sons, 5 W. 20th St. 
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: Above illustration is a stamp of approval up- | 
; on the Quality of our Merchandise. : 
: Japanese Goods that stand beyond competi- : 
: tion are personally selected by our experts. q 
sy | 
= ee : 
* Useful and artistic articles of China, Pottery, : 
: Bronze. Cloisonne, Wood, Silk, Cotton, ete. : 
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+ Catalogue on request ‘ 
8 : 
* ef 
: j 
& *| 
: MOGI, MOMONOI & CO. Inc.  ; 
% Direct Importers ;| 
z i 
* 105-107 East 16th St. New York, N.Y. ¢ 
: * 
: : 
* a 3 
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WD 


PRICE may catch THE SHOPPER 


but 
QUALITY HOLDS 
THE CUSTOMER 


Art Individuality Utility 


NOW ON DISPLAY 


IRA A. JONES CO. EDWIN F. BOKEE 
9 North Wabash Ave 122 W. Baltimore St. 
Chicago, Ill. Baltimore, Md. 


PHILLIPS, THISTLE & SMITH, Inc. 
1107 Broadway 
New York City 


HIMMELSTERN BROTHERS 
San Francisco Seatttle Los Angeles 
718 Mission St. Terminal Sales Bldg. 643 S. Olive St. 


Bate ie CRS 


Factory and Main Office 
COSHOCTON, OHIO 


The 
Pope-Gosser China Company 


Specializing in High Quality Light Weight 
Dinnerware for Over Twenty Years 
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“Always at Your Service”’ 


The Mary Ryan Organization 


Distinctive and Unusual 


DECORATIVE ARTS 


225 FIFTH AVENUE, NEW YORK 


17 North Wabash Avenue 
CHICAGO 
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HE FLOGEL line offers a large and varied selection of 

quick selling items. Our name and the reputation we have 
built up assures you of the best possible quality and newest and up- 
to-the-minute decorations. 


The above illustration shows just a sample of our comprehensive 
offering in service plates. ‘These are made in beautiful treatments, 
featuring encrustations and a diversified assemblage of novel color 


effects. 


In glassware our decorations are second to none. Here is to be 
seen one of the best and most unusual showings that can be found 
in a long search and we are confident that a visit to our showrooms 
will convince you of this fact. 


The Flogel Decorating Works 


129 Fifth Avenue 
New York City 


| 
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ALFRED MEAKIN, Loo. 


MANUFACTURERS OF 
IRONSTONE CHINA AND 
SEMIPORCELAIN IN WHITE 
AND DECORATED. 


SOLE AGENT 


HUGH C. EDMISTON 


120 FIFTH AVENUE NEW YORK 
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The House of Specialties 
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(hie 
Rowland & Marsellus Co. 
139 Fifth Avenue, New York 


Between 20th and 2ist Streets 
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Importers 
of 
CHINA 
EARTHENWARE 


GLASSW ARE 
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We will have our dis- 
play as usual at the 
Glass & Pottery Exhibit 

HoriARite- Hagel 
Portts b usage 
Room 241 
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Grapeville 


SSSSESCTESESESSESSESSEDEE 


Make a memorandum now 
not to miss the first show- 
ing of our 1927 line at the 
Pittsburgh Exhibit. 


You will marvel at the 
variety of new shapes and 
designs in colored, dec- 
orated, engraved and cut 
glassware. 


More surprises 
than ever! 


1058/4” Candlestick 
Fruit Design 


455/4” Rooster Ash Tray 
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Westmoreland Glass Company 


Penn. 


Our display at the Jan- 
uary Exhibit will be made 
as usual in the 


Assembly Rooms 
Fort Pitt Hotel 


January 10 to 27 


We cordially invite 
your inspection 


1049 /4” Dolphin No. 3 Toy Chick 
Candlestick 


2 ee 


No. 1 Duck Ind. Salt 


555/514” Rd. Ball Stem Sweetmeat 
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MAYER CHINA COMPANY 
BEAVER FALLS, PA. 
Established 1881 


VITRIFIED HOTEL CHINA 
LINES DECALCOMANIA 


PRINTS 
SPECIAL BADGING 


MAYER 
(CHINA 


During the present year our capacity has been very greatly increased 
by addition of three large new buildings and new _ kilns 
due to the rapidly increasing demand for our . 
product. 


4 $n ne FR 


, PITTSBURGH 


See Our Display at Ft. Pitt Hote! 
In January Room 784 Mr. J. L. Christie 


MAYER CHINA COMPANY 


TING GLAZE 


“THE WARE WITH THE weEAP Pp 
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HAPES that “ares distinctive not aikee 
anything that yet has been; vivid, true 
coloring combined with the successful 


reproduction of the original colored glazes 


as used by Miles Mason in the eighteenth 
century, and fulfilling the eternal desire for 
harmony and restfulness; decorations that are 
each one an invitation. 


These, on the background of the un- 
broken Mason tradition, “Production of the 
finest possible tableware”, combine to offer the 
twentieth century its outstanding dinnerware: 


Masons Patent 
lronstone China 
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The Best lines of their kind 
on the Market 


& TIRSCHENREUTH 
Pate Ses... ae aN aie 


Bavarian China Open Stock 


= Dinnerware RESCHENRERTE 
OLD ABBEY WARE 
V&B Open Stock Dinnerware V&B 
M Ivory Body With Underglaze M 
Decorations 


8 RONA AND VERA 
= CRYSTAL 


Open Stock Tableware 


PAUL A. STRAUB & COMPANY 
105-107 FIFTH AVENUE 
At Eighteenth Street NEW YORK 


We will show full lines in Pittsburgh beginning January 
10, 1927, at the William Penn Hotel, Room 705 


Chicago early in February, 1927, at the Palmer House 
and on the Road by all our Representatives 
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This is the dignified 
design selected by the 
Baker Hotels. 


What does a hotel buyer expect in the china he selects? 


Let’s list some of the china requirements of a hotel. Beauty q 
—not just a pretty pattern, but real beauty of line and shape and 
individuality of design. Sturdiness to stand up under constant 
service—strength without bulk. Ready replacement—broken 
pieces must be exactly matched. 7 

Because Syracuse China meets all these requirements it has 
been chosen by a majority of American hotels—chosen only after 
exhaustive tests proved that Syracuse is the wisest china in- 
vestment. 

The famous rolled edge construction adds to the real economy 
of Syracuse service. This feature tends to confine any chipping 
that may occur to the unseen under side. , 

Show your hotel prospects Syracuse China. Point out how q 
well it is suited to their needs. If they wish something more 
exclusive than the beautiful patterns in the regular line, we shall 
be glad to make up special designs incorporating their crest or 
monogram. 


SYRACUSE CHINA 


ONONDAGA POTTERY COMPANY 


Syracuse, New York 


58 E. Washington St., 342 Madison Avenue, 
Chicago, IIl. New York City 
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CHINA 


reetings : 


from 
The (arrollton Pottery (6. 


INCORPORATED I903 


Carrollton OHIO 


Neer en ten fo, 


MANUFACTURERS SEMI se PORCEL AIN DECORATORS 


“QUALITY TELLS!” 


ONE COMPLETE DINNER SERVICE SUPERLATIVE DESIGNS. 
“SUPERIOR” | REASONABLE PRICES 
SEMI-SQUARE PLAIN EDGE EXCELLENT SERVICE 


Cao 


ee — 
COMPLETE DISPLAY ROOMS AT 
PITTSBURGH CHICAGO NEW YORK 


January February February 
1927 1927 1927 


HERBERT K. CONNOR, East CHARLES A. WEIDEMANN, West 


ROY E. HENDERSON 
President 
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The Pinnacley 


in service and quality of merchandise, is ever our 
goal— 


And this New Year sees us with the continued am- 
bition to maintain our station on the topmost 
height of excellence. 


New Year’s resolutions are in’order for all—let us 
resolve to help each other to retain the good-will 
of our old friends and gain the confidence of our 
new ones—with a service and quality of merchan- 
dise which can be depended upon. 


ee 
ero eS 


We Offer Our Sincere Best Wishes 
For A Merry Christmas and 
A Happy Mew Pear to All! 


a 
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Tatyo Trading Company, Inc. 
IMPORTERS OF JAPANESE Goops 


101 Fifth Ave. 327 W. Madison St. 
New York Chicago 


New England Representative—N. Masuda Co., 99 Bedford St., Boston 
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Johnson Brothers PAREEK 


We illustrate Fantasio, one 
of the four new and original 
patterns for 1927, designed 
by Johnson Brothers on their 
wonderful PAREEK body. 
Informal in design and bril 
liantly colorful—truly a fan- 
tasy in dinnerware. All four 
of these patterns are now in 
stock for immediate delivery. 


Write us today... We can 
offer you exclusive selling 
rights on Fantasio and on a 
number of other very fine 
new dinnerware patterns, if 
your city is not already closed. 


: 


Pe@omaiecan., Di heWgGer 6. CO’. 


Importers and Wholesalers 


Sales Office: 219-221 Market Street, Philadelphia 
Warehouses: 225 Church Street; 210-212 Filbert Street 
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HAMPTON IVORY | 
DINNERWARE | 
England | 

A line that talks for itself 


Charming new 


decorations RUE distinction makes in- 
a Fils stant appeal. 
Biltmore oe 
and It commands recognition. 
eee We therefore invite inspection of 
shapes : 
these lines. 


Stock and Import 


AULD 
HEATHERWARE 


Scotland 
Hand Painted “aes 
oe cane a Our 1927 Exhibit 
Sponged Decorations will be on display 
on | 
Ot malchane hela rad Si. | 


ITALIAN MAJOLICA 


from 
ARISTIDE DE SIMONE & Co. 


Creators of 


Braectical . 
Gift Things Herman C. Kupper, Inc. 
Both Stock and Import | 
39-41 West 23rd St. | 
nam) New York 
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AHRENFELDT 


| China—France 


The Aristocrat of French China 


HAT finishing touch of classic 
elegance so appreciated by the 
lover of fine china gives 
true distinction and in- 
stant appeal 


HE grace and dignity of design 
and shape combined with the ap- 
pealing whiteness of the china 
itself makes each piece bear- 
ing this noted makers 
celebrated hall mark a 
masterpiece 


OUR 1927 EXHIBIT 
will be on display 
February Ist 


Herman C. Kupper, Ine. 


39-41 West 23rd Street 
New York 
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THOMAS G. JONES 


Suite 202-203-204-206 Fifth Ave. Bldg. 
Twenty-third St. and Fifth Avenue 
New York 


TELEPHONES - - 0291-0292 GRAMERCY 
REPRESENTING 
McKEE GLASS CO. 
Lamps Cut Glass 
“Glasbake” Cooking Ware Hotel Glassware 
Pressed Tableware Restaurant Glassware 
Soda Fountain Glassware Blanks for Cutting 
Beverage Dispensers Blanks for Decorating 
Ice Tea Sets Stationers Glassware 
Now featuring a wide range 
of items in the following colors 

Rose Pink Canary 

Amber Amethyst 

Blue Ruby 

Green Crystal 
Fish Globes Display Jars 
‘Lantern Globes Percolator Tops 
Tablet Jars Sanitary Mixing Bowls 
Pressed Tableware Pressed ‘Tumblers 
Tobacco Jars Pressed Sodas 


Machine Made Tumblers, Sundaes and Tableware 


1927 OFFERINGS 
Bigger and Better Than Ever! 
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Leadership 


F the kind that brings back enthusiasm to the 
buyer disheartened from seeing slight changes 
called “NEW” and imitation parading under a 
politer name. 
That every year impresses with its freshness and vigor 
of concept. 
That GIVES answer to the constant demand for the 
unusual. 
That can scorn the bizarre and the “cute” because its 
work 1s based on the enduring principles of design and 


ceramic world and supplements it with superb ceramic 
technique. 
That co-ordinates sound merchandising with excep- 
tional and extensive National Advertising. Thousands 
of i inquiries have been referred to our dealers this year. 
Evident in many a department where our volume ex- 
ceeds previous experience on any art pottery (no matter 
how low 1n price). Ask the man who ts merchandis-_ 
ing this line. 
Our new offerings are described in the next 
two pages and will be especially displayed at 


Pittsburgh Glass and China Show January 10-22 incl., Rooms 
No. 417 and No. 419 William Penn Hotel, Pittsburgh. 
Chicago China, Glass ana Gift Show, January 24-29 incl., 
Room No. 1414 Hotel Sherman, Chicago. 


THE COWAN POTTERY stupio 


ROCKY RIVER, OHIO 


NEW YORK CITY CHICAGO KANSAS CITY LOS ANGELES 


Howard G. Selden W. C. Owen, Inc. W.C. Whitfield Henry C. Hubley 
225 Fifth Ave. 17 N. Wabash Ave. 1114 Grand Ave. Transportation Bldg. 


good taste. ise 
That commands the ablest modelling to be found in the : 
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Offering for 1927 


Four new and highly interesting crackle glazes thatadd the 
last superb touch to decorative pieces for the living room: 


The old Egyptian blue of the Pharaohs has been duplicated y 
our technologists and is now offered commercially. 


A Guava yellow, antique in feeling, and lovely in color. 
A Melon green typical of some of the ancient Chinese pieces. 
A Spruce green that permits unusual decorative effect. 
‘ A clear daffodil yellow exceptional in color value and 
texture. 


A clear turquoise green. 


Two new color combinations for bowls and compotes. 
Daffodil (Special Ivory outside, Daffodil yellow inside). 
Turquoise (Special Ivory outside, Turquoise green inside). 


A gtoup of charming peasant figures by the Russian 
sculptor Alexander Blazys. Done in the modern man- 
ner, but not bizarre, these figures abound in zest and in- 
terest. Used as groups, in pairs, or singly, these are 
typically decorative as only the true objet dart can be. 
They are finished in highly interesting glazes. 

A series of figure-candlesticks new in concept. 

Other candlesticks that strike a new note and permit a 
new use of this old subject. 

Entirely new ideas in flower holders and flower arrange- 
ment. In one of these the whole ensemble of bowl, 
flower holder, figure and candlesticks is so condensed 
and is regarded in such a new way that an invention 
patent has been applied for. 

As usual we will show charming new designs in bowls, 
vases, and the like. 
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trikingly “Decorative 


S an example of sweeping line, 

intriguing and satisfying design, 
these two bird-and-wave motifs at each 
end of the group transcend previous con- 
ventional ideas 1n decorative pieces. 
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Furnished in the ancient glaze of the 
Pharaohs—Egyptian Blue—beautiful 


, design is matched with gorgeous color 
mass. 
‘ Unusual—Beautiful—In good taste. 
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‘The 
Chateaudun 


White China Blue and White Crocuses on Decorated 
HAL : 

CN Z an Orange background, with | 
(s) < 5 Fa) , 
9 Dd See Theodore Havdand 
OrRANcez ote € to ‘match vorypeators | 
= w] with blue and gold edged border. FRANCE 


THEODORE HAVILAND & CO. 


Incorporated 


26 West 23rd Street 
New York 
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HE world-wide: popularity of china by 
Theodore Haviland is due not only to 
its leadership in quality but also to its wealth 
of charming designs. This creates an un- 
usual opportunity to have something indi- 
vidual. : 

To enhance this opportunity comes the 
new “Cluny” pattern, cast on the beautiful 
colonial Pilgrim shape. The decoration is of 


old-fashioned garden sprays; passion flow- 
ers, morning-glories, camomile and others in 
delicate natural colors. The soft ivory band 
and the floral border in deep blue and gold 
are further touches of richness. 

This is a superb example of the origin- 
ality and skill of Theodore Haviland artists. 
which have long influenced the entire china 
industry. 


oe HAL PirAse Nore: All true Theodore 5 i 

S ¢ Haviland china — with its incom- Theodore Haviland 

& p=) parable hardness of body, depth i 

GrRANCE? and quality of glaze, brilliancy of FRANCE 

& wr] finish, and perfection of detail — Decok eh CH Mane 
bears one or both of these marks. 


Write Cuina Mark 


Theodore Haviland china can be had from all good 
dealers, If your dealer does not carry it, he can get it 
fer you. Ask hun to write us for full information. 


Copy of our advertisement appearing in 


THEODORE HAVILAND & CO. 


i NaC O.R PO ROACH ED. 
26 WEST 23xn STREET, NEW YORK 


Canapian Orrice: THeoporr Havirann & Co., Toronto 


A booklet in color, displaying many of the most 
famous of Theodore Haviland designs in table 
china, will be sent ou. request. 


HousE AND GARDEN, November tissue. 
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(6a As the old year fades away to be- Another phase of the matter must be considered, and 
:isfactory come (to most of us) but a pleas- that is the effect of declining retail commodity prices on 
’ar—1927? ant memory, the thought that comes sales volume in dollars. Should the merchant sell exactly 


to mind is usually the interrogation : 

Vat has the New Year in Store? Will it be a good busi- 
€ year or will there be a slackening of the general good 
1s that have been in vogue during 1926? 

hroughout the country as a whole retail trade has 
mpered and has shown a satisfactory gain over 1925, 
ish was a very favorable year. Automobile sales con- 
te but contracts for residential buildings are less nu- 
uous and more residences are for sale and for rent. 

he year as a whole shows favorable figures as it draws 
) close. 

he normal rate of growth of the United States presup- 
0s a similar rate of growth in retail trade, but retail 
re has been even more favorable during the last two 
es than the normal rate of growth of the country would 
a2 seemed to warrant. As a consequence, a slackening 
Volume of retail sales during the last quarter of 1926 
n the first half of 1927 would be but a natural slowing 
On to meet the advancing rate of growth of the country. 
etail trade can drop behind its 1925 figures and, while 
6ig so, will still be not only well ahead of 1923 and 
%t, but will even be ahead of the normal rate of growtn 
»vhich retail trade is entitled at the end of 1927. 

should be understood that there is a fluctuation back 
forth across a constantly increasing normal growth 
in At times, retail sales volume is well above this line, 
thers it is below. But even were the sales volume 
£927 to be less than that of 1926, this volume would still 


©bove the normal growth line to which retail trade is 
n led, 


the same amount of merchandise, or even perhaps a little 
more, in a period of declining commodity prices, his sales 
volume in dollars would be less than they were during the 
period in which these commodities enjoyed a higher price 
level. But if wholesale prices of these commodities have 
also declined, the merchant is just as well off as he was at 
the higher price levels. 


= 


Reviewing The forty-eighth annual meet of 
the U. S. P. A. _ the United States Potters’ Associa- 
Meet tion has passed on into history. 


Nothing epical occurred at the ses- 
sions which were held at the Waldorf-Astoria, last week. 


With labor conditions running along on a level keel 
there was little to discuss along those lines. W. E. Wells, 
in presenting the report of the Labor Committee urged 
dinnerware producers to make a close study of the wage 
survey made recently under Federal direction and pointed 
out that comparative peace had prevailed throughout the 
current year. There is some degree of unemployment, 
however, his report stated, “which has obtained since the 
last report was submitted.” 

The rapid strides made in Ivory Body production dur- 
ing the year past added some zest to the meet. Figures 
brought out showed that 140 kilns are now producing this 
ware with more to follow. 


Let us hope that the 1927 meet will be as free of 
troubles and strife as was the meet just closed. 
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New Tendencies in German Pottery Design| 


3y ArtuHur T, FIncH 


(Former Editor The Pottery and Glass Record, England) | 


O-DAY amongst leading German pottery de- 
| signers, modellers, and painters many signs of 
change are apparent. In the field of pottery 


design and the subsidiary decoration there ap- 
pear to be two main forces at work, acting and reacting on 
one another, and in turn affecting old methods of tech- 
nique. The one is that of the old Royal and Ducal manu- 
factories, whose work is, I think, well known to the Ameri- 
can ceramic trade, and whose artistic roots are steeped 
mainly in the past. The other force, possibly more im- 
portant to the lover of plastic forms, is that represented 
by the private manufactory. The private manufacturers 
have designers, modellers, sculptors and painters who are 


at Berlin and at Meissen, if there has been restriction) 
the development of new shapes, in the development jf 
new styles of ornamentation and mode of decoration | 
the body, continual experiments have been made, some | 
these of a far reaching character. ! 

The lover of beautiful forms and tasteful decoratir: 
suitable for, and in conformity with, modern furnish’ 
and styles of interior decoration will find three main #} 
tors operating, which without undue emphasis on Al 
immediate effects, will lead inevitably to changes in § 
nature of the productions made at the various State wor). 
Moreover, they may usher in a new era of artistic achie} 
ment in pottery techn‘que. 


Table services, modernesque and old treatment, Meissen State Porcelain Works. 


not circumscribed by the restrictions inevitable from fol- 
lowing 18th and early 19th century styles, whether in 
shapes, colors, and naturalism of treatment of decoration 
of the body of the porcelain and mayjolica, as are the State 
manufactories. 

As yet, however, it is too early to say what effect the 
change over from Royal to State ownership will have on 
the famous Berlin and Meissen, as well as the lesser- 
known Karlsruhe and Nympenberg works, from an artistic 
standpoint. Certainly, as some of the illustrations show, 
the old shapes for table services and modelled figures will 
still be made, and of course, are being made. The reason 
for this is plain: there is a demand for such productions 
both within and without Germany. At the same time both 


Seventy 


To digress for a moment to explain the changes th 
are taking place, expressed in many of the illustrati 
shown here, the great social upheaval that came about! 
Germany in 1918, and the consequences that follov' 


therefrom in the Peace Treaty, have wrought havoc in | 


\ 


economic position of a large number of the German p) 
ple. Among those who have suffered must be coun\ 
the artists as a class. This may be cited as the first ‘| 
dominating factor. Second, is the change in the outl| 
of many able German artists both engaged in pott) 
works and private studios, in the production also of f 
niture and fabric designs, resulting directly from | 
new forces operating in German social and economic I 


Then, the third factor is the intensification of the raw 1! 


prember 16, 1926 


CROCKERY AND GLASS JOURNAL 


Seventy-one 


ok — — 
oe —_ 


Replica of Braslau State tea service, the original of 
vhich was made for Frederick the Great. Both floral 
reatment and modelling express 18th century feeling. 


xials problem limiting production in the graphic arts, 
arking in fine leather products, marble, bronzes, etc., re- 
itant largely from the entire devaluation of the mark. 
lis has led to an inflow of new talent in the German pot- 
“y industry. Associated with this last factor is the mi- 
*tion of numbers of Vienesse artists to German works. 
Cntrawise, the low internal earning capacity of German 
aists is leading numbers of them to seek a more remu- 
mative outlet for their talents in the United States. 
lis, considered in conjunction with the loss to German 
wustrial art design of many of the young designers 
al other artists killed in the late European war, whose 
rk showed great promise in respect of a new outlook 
wvards art forms, will handicap in no little measure the 
uvance of pottery production in Germany on its artistic 
sie. 


To borrow from the painters’ vocabulary, familiar to 
1 readers, three main movements are present in German 
tery ornamentation to-day, and in turn affecting the 
vdelling of shapes. The first is naturalism with realism, 
Wh its emphasis on sentiment both in respect of the forms 
) the shapes and the decoration, whether of flowers, 
Vural history subjects, or figure motives. This move- 
tt is predominant at the Meissen State Porcelain 
Vorks, as the illustrations show. They have a ready re- 
jmse with the general public both in the old and the 
ww world. As in painting, the designs are expressive of 
«timental scenes and objects, which are associated mainly 
wh late 18th century and early 19th century pottery pro- 
I:tion, of which there are large numbers of specimens in 
‘oco ornament in American and other museums both in 
lire and table ware. The second is somewhat akin to 
Mressionism, expressing itself by leaving out detail, and 
| modification of natural forms and colors, and a clever 
lorative treatment of floral motives and their tasteful 
plication. These are noticeable in the new table ware 
ul ornamental wares of the famous Rosenthal works, 
ul also the animal subjects, particularly those of the 
Messen works entirely different in lineal form from the 
‘rk of Kaendler (the Meissen modeller) and his pupils 
ul followers to-day. These animal figures have lineal 


sculpturesque quality about them which was not present 
in the old wares, however finely these latter rendered 
details of subject forms. 

Associated with the marked advance in conventionalism 
of pattern is its effect on the modification of the shapes 
both of table services, lighting fixtures (of special interest 
to lovers of decorative as well as useful objects dart), 
and lamps, influenced by the artistic movement of the 
German Seccessionist group in Munich. Many of the 
new efforts seen at recent exhibitions in Germany (such 
as the Dresden Modern Pottery, Porcelain, and Glass 
Exhibition, as also those held in Munich) avoided exces- 
sive detail in shapes and decorations of vegetable dishes, 
relying rather on finish and simple outline, as seen in 
breakfast services, for decorative results. The modellers 
and designers appeared to stress simplicity of form and 
constructional lines of modelling. These table wares ex- 
press the new outlook in form and decoration of German 
pottery designers. The third movement, as it were, af- 
fecting form of pattern and color, may be called post- 
impressionism, or expressionism. This new outlook is 
seen in some of the ornamental and semi-utility wares 
on view at recent art exhibitions held in Germany. They 
are a direct revolt against the realism, the pictorial element 
in German pottery ornamentation, and for that matter in 
other industrial art products. Color and pattern, masses 
of effects of foliage or whatever other predominant motive 
is employed, are, as it was explained to me when recently 
in Germany, rendered on the china body in a series of 
rhythmic movements and boldly drawn lines and bright 
colors, with strong contrasts to relieve the outline of the 
shape and pattern. The new mode of decoration ap- 
peared to me to lend itself excellently to the heavy texture 
of pottery material and the glutinous quality of the cera- 
mic colors. 

As my readers, being makers as well as distributors of 
pottery, can well understand and appreciate, in the main 
field of German pottery production, the creative efforts 
of the artist in design and modelling must necessarily be 
subordinated to the exigencies and nature of the demand 
and the continual difficulties experienced in respect of 
obtaining the right kind of raw materials and quality of 


A vase painter at work at the State Porcelain Works. 
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coal for firing the wares. Naturally, the practical destruc- 
tion of the German middle class (or, to be more exact, the 
professional classes) as buyers of good quality wares, lim- 
its considerably the internal demand. But the artistic ideal 
of making and designing beautiful objects and wares in 
porcelain (not to speak of glass, furniture, and some tex- 
tiles) bearing the direct impress of their creator is happily 
still cherished and encouraged. At the exhibitions above 
mentioned it was in the limited sphere of untramelled 
artistic expression that the most outstanding developments 
were to be seen, a point which should appeal to all lovers 
of fine work in applied decoration. 

Among the illustrations shown are some _ porcelain 
plaques, examples of work done at the Berlin State Por- 
celain Manufactory. 
These strike an en- 
tirely new note in 
ceramic art, if they 
are but the develop- 
ment, so to say, of 
earlier experiments 
made by Professor 
Baudiss, the able art 
director «of the 
works. They © are 
wall decorations, par 
excellence. Unlike 
the ordinary painted 
picture which is 
hung up in the hall 
or drawing - room, 
however, these are 
imperishable. Whilst 
in some _ respects 
akin to underglaze 
painting on  porce- 
lain, they differ from 
it in the methods of 
execution... Through 
the kindness of Pro- 
fessor Baudiss I am 
in a position to ex- 
plain something 
about this invention. 
For the process sin- 
gle plates are used, which without previous preparation 
are etched directly on to the heated porcelain plate and 
completed. The biscuit is hard porcelain, on to which 
the colors are melted simultaneously with the glaze, by the 
heat-grade of the firing. The process and the resulting 
product are purely ceramic. No call is made on such 
technical aids as melted colors employed at different grades 
of heat. The colors are laid on the heated biscuit; and 
by the use of needle and scraper, the color is given its 
beautiful form. The process, therefore, as my readers 
will at once perceive if they are acquainted with etching 
processes, belongs to the graphic arts, and has no connec- 
tion whatever with the ordinary brush painting character- 
istic of underglaze painted porcelain. : 


Amazone, a creation of the Rosenthal Company, Selt., a splendid example 
of the mcdern spirit of artistic interpretation. 
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In these plaques the color strength of the transfer 
being mechanically measurable, only experience and 
practice, coupled with an artistically trained eye, can 
the executant from disappointment. On this ground 
it is, therefore, difficult to get two articles ia 
actly alike in color. At the same time, to the possessc 
these plaques, seen upon the wall, they have their ow 
dividual art value, apart from the intrinsic beauty oj 
work itself. The number of colors which will stand 
necessary heat requisite to fire the plaque is limited. Ne 
theless, the Berlin State Porcelain Manufactory have) 
ors which are not elsewhere in use. In one respect | 
remind the lover of old ceramic of the 17th century ;| 
chrome Dutch tile pictures, for with the new wall pla; 
as with the old 
pictures, new (| 
tones are create: 
laying one over 
other, colors w. 
ex p ¢ faa ny 
has shown influ; 
or complement | 
another. The | 
ceipt for this ca: 
be given; althc. 
in any case, but ; 
of my readers. 
likely to be inte 
ed to know wh 
is. In the vari: 
ness of the re! 
lie the artistic cli 
of the work an. 


appreciation. 
characteristic qui 
would be lost by. 


i 


form of produ 


by the mass, | 
every other ine 


| 
} 


tic or mecha 
repetition, whicl) 
of consideration: 
price, lowers | 
quality of the ¢ 
duction. It m_ 
not, however, be thought that the comparatively ‘| 
number of colors which will stand the great heat it 
firing of the porcelain means a shortage limiting the <1 
tic capacity. That would be disastrous for the art-lc’ 
public. Moreover, only the ceramic dilettante cam ‘’ 
hindrance in such dearth of colors. The apparent la | 
made up for by the endless charming possibilities of 
handling and attractive effects, which can never be) 
tained in the same way by pure brush painting. Ink 
new graphic art process the artist can achieve somet! 
with every color palette. But Professor Baudiss utts 
warning, when he stated to me that he who wishes tO 


tain more from the material than it will give, and di 
one-sided comparisons with products of different 01) 


( 
it 


- 
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finds against the genuine- 
of the material, and hin- 
fe thereby the building-up 
fiseful ceramic possibilities. 
1 some of the other illus- 
fons are expressed both 
hinew and the old art ideals 
fhe sculptors and modellers 
aGermany to-day. Forms 
fnodelling change as do the 
guner of our housing the fin- 
$d works of art. Still, 
he beautiful plastic quality 
a be enjoyed wheresoever 
hy are placed—in entrance 
a, drawing or bathroom— 
#he modern or period style 
wished home. The entry 
fhese sculptors and modellers into the field of ceramics 
resulted in a marked impetus being given to the beauty 
form, sculptursqueness or representation of lines in the 
tic material at their disposal, both in porcelain and 
nolica. But the State-owned and the private works 
gear to be vieing with each other to produce beautiful 
r.tions, from the small plastic figures to the more elabo- 
@ groups and large single pieces of statuary and ani- 
n sculpture. Apart from the Meissen examples, which 
tid in a class by themselves, and express largely the 
i tradition, faultlessly modelled, full of detail finely ex- 
mised, —there are many signs that the State as well as 
h private-owned works are responding heartily to the 
« outlook and demand. The peacocks, some of the 
yl animal figures, evince an effort that is very pleasing 
nhe result to throw over detail, and to give a purer ren- 
eng of the outline of the form itself. These statuary 
© group subjects, associated also with useful objects 
ie., electric lamp standards, 
¢ example), appear to give 
ne attention to the limita- 
is of the plastic nature of 
h hard porcelain material 
rn which they are modelled. 
ae of the colors employed 
nhirds, and especially in the 
my dance subjects (i. e., 
h Galante Dame, for exam- 
I), both by individual artists 
ithe Rosenthal Works and 
‘ureth, as well as Berlin, 
t charmingly rendered. The 
Pzellanfabrik Fraureth 
ne a striking contribution 
®costume decoration with 
h groups and single figures 
ticting the history of cos- 
the from Gothic to modern 
ls. Unfortunately, no 
Mtographs of these are 
\ilable. The growing inter- 
. 


Interior view of Meissen State Porcelain Manufactory, 
Meissen. 


New decorative plaques of landscape scenes done in 
porcelain under new etching process. These plaques 
are taking the place of pictures. 


est taken in the child statuary 
subjects has led the Rosenthal 
manufactory to produce a 
whole series of groups, chil- 
dren’s scenes, animals of all 
kinds, serious and capricious 
motives. Then there are also 
new, warm snappy shades in 
underglaze painted  Rosari 
chinaware for table use. This 
embodies _ convention- 
ized = floral ~~ ornamentation. 
Some interest attaches also to 
the balanced designs in the 
Christmas plates. But the 
triumph of Germany pottery 
modelling and design is, I con- 
sider, to be accredited to the 
new plastics, by Rosenthal and other makers and _ indi- 
vidual studio modellers. These plastics embody figures 
and groups of mundane dancers of either sex, modelled 
by artists such as Halzer-Defanti, for example. But the 
still life subjects are full of charm and spirit in rendering, 
markedly different from the hard modelled subject effects 
met with in much German sculpture before 1914. These 
still life subjects typify the new spirit and outlook of the 
artist. 

Touching further on the dance figures and groups, par- 
ticularly those modelled in the Rosenthal works, these 
embody the best traditions of the past in conformity ‘with 
the modern spirit in the artistic interpretation of ‘the ‘mo- 
tive and its execution. I have already touched upon their 
artistic qualities. Consider, however, the technical quali- 
ties. How admirable in poise are such pieces as the “Os- 
trich Ride,” and the modeller Karner’s “Triumphant 
Return!” They call for admiration by all who are ac- 
quainted with the masterpieces 
of early Chinese figure model- 


ling in porcelain. — Illustra- 


tions of these two pieces are 
not available; but some idea 
of the masterly technique of 
modelling is shown in the 
“Arjazone,”- a  RO-s*e n= 
thal group. Lastly, readers 
who can should certainly en- 
deavor to see examples of 
child subjects now being pro- 
duced in ceramics to which I 
referred above. German art- 
ists are setting great store by 
the exquisite rendering of the 
moods of children in these 
plastics. More is likely to be 
heard of efforts in this regard 


in the near future. 
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Stores Find Women Avoiding Sales Work 


The October meeting of the Retail Executives Associa- 
tion was held at the Hotel Pennsylvania heré’ recently. 
Sheridan Gorton, president of the association and assist- 
ant general manager of R. H. Macy & Co., presided at the 
round-table discussion and later. introduced the five 
speakers of the evening, all past presidents of the or- 
ganization. i 

The problem of securing.a sufficient supply of sales- 
ladies for department stores was raised by Conrad Schenk- 
man, who stated that the attitude of women toward sell- 
ing positions was evinced by the constant diminution of 
applicants, and the marked preference for secretarial po- 
sitions. The speaker was answered by T. V. Gould, gen- 
eral manager and vice president of Oppenheim, Collins & 
Co., Brooklyn, who suggested that probably the employers 
themselves were at fault in not impressing upon applicants 
the dignity and unique possibilities of selling positions. 
He pointed out that even the simple expediency of calling 
a vacancy a “position” rather than a “job” would con- 
tribute toward elevating the plane of the saleslady in the 
public eye. Among other factors, it was claimed that the 
trade and commercial schools are not co-operating with 
the department stores but are urging their students to 
choose secretarial work. It was agreed that the longer 
hours of sales positions tended to make them unpopular 
but that the opportunities for advancement and the greater 
outlet for individual initiative far overbalanced mere 
convenience. 

According to the consensus of opinion, the remedy must 
follow three distinct lines. First, an effort must be made 
to link up the schools with the stores in such a fashion 
that the prospective employe when adopting a course of 
study will have the assurance of a good position as the 
ultimate goal of her endeavors. Such action would offset 
the reluctance of many favorably minded women who are 
restrained by the uncertainty of being “placed properly.” 
Secondly, the employer must attempt to “sell” selling po- 
sitions to the public and the future applicant, not through 
any false merits but by insisting upon the more interesting 
nature of the work and the excellent openings for those 
who make the best of their abilities; to let the position 
recommend itself. And thirdly, through a more extensive 
use of the sponsor system to reconcile the employe to the 
little disadvantages and inconveniences which admittedly 
exist in selling as opposed to secretarial positions. The 
influence of the sponsor system while, of course, function- 
ing in part through the supplying the recreational, medical 
and other kids of facilities, would consist for the most 
part in a personal contact with and in the interests of the 
employe. By exercising a paternal solicitude for its per- 
sonnel it is believed that a spirit of devotion as well as 
satisfaction can be engendered. 

The association, since the meeting was set aside as 
“Past Presidents’ Evening,” was unable to do more than 
merely skim the surface of the subject, but a committee 
of Conrad Schenkman, of Bloomingdale Brothers, and 
Julius Stern, of the Namm Store, was appointed to make a 
more exhaustive investigation of the topic and to consider 
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suggestions along the threefold plan outlined. The cy 
mittee’s report should contribute something of real ys 
toward the solution of the problem and will be repoy) 
as soon as it is presented. 

The meeting, after the discussion was handed over | 
past presidents, P. S. Hart, of Kameyer & Cogat, 
Gould, of Oppenheim, Collins & Co.; Mr. Wills, mae: 
of R. H. Macy; Mr. Lipey, of Bloomingdale Broth; 
and Mr. Kirchbaum, general manager of Koch & |, 
were among the past presidents who attended and | 
dressed the assemblage. | 

The association is one of the most prominent of ; 
societies functioning in the field of retail trade and dui) 
its eleven years of existence has managed to give mate: 
aid toward the solving of many cantankerous probli) 
peculiar to the field. Its membership is drawn from e:; 
utives of considerable distinction and renown connei: 
with department stores in New York and its environs \ 
at the present time is approximately sixty in num} 
Meetings are held on the fourth Thursday of every mc: 
at which the members congregate for the purpose of’: 
terchanging ideas.” 


Will Rhodes Talks on Dinnerware 


Will A. Rhodes, who needs no introduction to the er: 
ery trade and who of later years has been employec: 
sales representative for The Sebring Pottery Co., Sebr 
O., dropped into the Editor’s sanctominum recently 1 
settled his 200-pounds of good-nature into a chair i¢ 
friendly chat. | 

“Just on for a visit looking up old friends,” decle: 
Mr. Rhodes. “I’ve been dropping in like this ever s¢ 
the days when Mr. Jacques ran the CrocKERy AND Gs 
JournaL. Yes sir, I’ma strong booster for the Journ.. 

As Mr. Rhodes has recently completed an extensive |! 
ing trip in the interest of Ivory Porcelain in which he ca° 
on leading buyers from Portland, Maine to Denver, Ci 
rado and from St. Paul, Minneapolis to New Orle' 
Louisiana, we thought it a good idea to get his opinioi) 
conditions in the trade especially so far as dinnerwat | 
concerned. | 

“This has not been a good year for dinnerware,’ ¢ 
plied Mr. Rhodes to our query. China and glassware lj 
ers all over the country have had good years so far as1 
entire department is concerned. Figures are as g00 | 
not better than a year ago for the year’s total. Bui 
dinnerware they fall down.” 

“Why is that, Mr. Rhodes?” 

“Well the principal reason as I see it is that the at 
age housewife is not giving the time to entertaining < 
she used to. One reason for this is the automobile. ‘i 
the housewife has guests she is very apt to pile them ' 
her automobile and hie them off to some roadhouse or? 
noted for its chicken dinners. 

“Then there is the problem of apartments in Dict 
the old-time spacious house. That is why the 66-f: 
set with service for eight is more popular now thant 

old 100-piece set for twelve. Times change and withh 
change of time conditions and dinner sets.” 
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The “Raleigh,” “Embassy” Shape—parent AppLirkpD FOR 


FROM 


Booths Ltd., Tunstall, Staffs, England 


Makers of 


“Ceylon [vory”’ 


eS 


®) 
gS 


Paster 


The Raleigh will be Available from Our New York Open Stock in the Spring. = 


§ y 
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This pattern strikes a new note in dinner- 
ware decorations. The border, divided in 
panels, is in Powder Purple, one of the most 
popular colours of the season. It has never 
before been produced on table ware except 
by an expensive hand process at an extremely 
high price. The ‘Raleigh’ now places this 
splendid colour within the reach of all. 


The “Ceylon Ivory” body adds to the beauty 
of the powder purple. The new “Embassy” 
shape comes near to perfection. Its lines are 
most artistic and thoroughly practical. The 
plates have wide rims and the cups are of 
almost egg shell thinness. 


This decoration is an outstanding one and 
will create a sensation. It is offered on im- 
port or from stock. 


f 
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Next Month We Shall be Located at No. 49 West 23rd Strect 
With Much Improved Facilities, 


E’'dward B. Dickinson, Inc. 


Sole Agents for 
Booths Ltd., Arthur Wood and “Hook-Lid” Teapots. 


37 West 23rd Street, New York 
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Who is the Oldest Man in the | rade? 


The Distinction of Being the Oldest Man in Length of Service | 
Goes to Isidore P. Cohen, Brooklyn, N. Y.; Frederick C. Seeman, | 
Baltimore, Md., is Second and A. C. Griffith, New York a Close | 
Third—Cohen Got Job About Time Lincoln Was Assassinated | 


nected with James Stewart’s downtown store at 68 
West Broadway, New York City, goes the honor 
and distinction of being the oldest man in the crockery 
and glass trade in length of year’s service. This was 
brought out by the CROCKERY AND GLASS JOURNAL'S re- 


/ ‘O Isidore P. Cohen of Brooklyn, N. Y., who is con- 


Isidore P. Cohen, who has served 61 years 
in the crockery and glass trade. 


cent contest to determine who was the oldest man in the 
trade according to actual years service. 

Mr. Cohen has served 61 years in the trade and is 
closely followed by Fred C. Seeman of John A. Dobson & 
Co., Baltimore, Md., who has been in the trade 60 years 
and what is most remarkable—with the same firm. These 
two are in turn followed by A. C. “Gus” Griffith who has 
spent 58 years in the crockery and glass business. 

Let us follow the careers of these three venerable vet- 
erans according to the respective length of their srvice in 
the trade. 

Isidore P. Cohen was. born over a china store in London 
in 1850. This store was owned by his parents and almost 
as soon as he could toddle about he was in the store nosing 
about the crockery and we dare say, occasionally knocking 
over a piece to his parent’s despair. 

It was only natural then that coming to America in 
1865 young Isidore should seek a position in a crockery 
and glass establishment. He was engaged by Joseph Mor- 
ton who maintained a store at the corner of Greenwich and 
Barclay streets, at the time that Abraham Lincoln was 
shot. 

But let Mr. Cohen tell the story of his interesting ca- 
reets: 
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“T remained with Joseph Morton for about twelve yir 
and was then employed by Charles Jones at 920 Brij 
way at the corner of 21st street as buyer and mana 
of the China, Glass and Crockery department. TI left + 
Jones to get married and later opened a store of my ( 
at 357 Eighth avenue between 27th and 28th streets 4 
owning to the department stores opening crockery \ 
glass departments most of the crockery and glass sti} 
including my own, were forced to give up business. | 

“T then accepted a position with Wechler & Abralh 
now known as Abraham & Straus and remained with thi 
for about twelve years in the capacity of assistant bur 


“T was then engaged as buyer and opened the dept 
ment for Wise Smith & Co., Hartford, Conn. At the « 
piration of my contract I went to Birmingham, Ala., \ 
helped open the department for Loveman, Joseph & Lib 
I was compelled to leave this post because of my inabin 
to stand the terrific Alabama heat. The firm, I am t1 
tried to stop my trunk from being shipped home but t j 
were told by the Mayor that as they did not have a ¢1 
tract with me I could go when I pleased. 

“Upon returning to New York I was engaged & \ 
Buffalo Cut Glass Co., as their New York representa’ ’ 
which position I held for twelve years until the We‘ 
War began and the cut glass people were forced out) 
business. | 

“T was engaged by J. M. Stewart as buyer and mana? 
of his China and Glass and Crockery department. Li» 
I left Mr. Stewart and started in the sterling silverw' 
business but was forced to give up for want of capital. 

“After a short rest I returned to my old job at James [ 
Stewart’s where I am at present.” | 


CAREER OF FRED C. SEEMAN 


1 Ee 1866 Fred C. Seeman took a position as office i 
with John A. Dobson & Co., at a salary of $50 a yer 
In 1870 he was admitted to the firm and on the del 
of Mr. Dobson continued the firm name which the cc 
pany still holds as a matter of sentiment. In his busin} 
experience of nearly sixty years Mr. Seeman has ref: 
sented most of the prominent glass and crockery manuf? 
turers and importers, many of whose names have li 
since been forgotten. | 

Here is Mr. Seeman’s own story: 

“When I entered the employ of Mr. Dobson on Aug} 
12th, 1866; in this city there were possibly twenty leg” 
mate jobbers (not retailers) who did an exclusive wh¢: 
sale business. Between January and February 15th, J) 
and August 15th it was the custom of these jobbers f 
visit our sales rooms and we were kept very busy for thi) 
days in each season. Between these periods very lie 
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wimess was done. Shortly after the war, terms were 


et explicit and thirty days was the maximum limit. 


Frederick S. Seeman, head of John A. Dob- 


son & Co.—60 years’ service. 


\t the time I entered into business, a representation 
yred the New England Glass Co. of Boston, the Mt. 
Vihington Glass Co. of Boston, the Cape Cod Glass Co. 
foston, the Union Glass Co. of Boston, the Portland 
is Co. of Portland, Me., Atterbury and Co. of Pitts- 
uh, Bryce Walker & Co. of Pittsburgh, Phillips Best 
oof Pittsburgh, Johnson King & Co. of Pittsburgh, Cen- 
‘eGlass Co. of Wheeling and possibly others. 

Subsequently the business was taken over through the 
sjesentation of A. J. Beatty & Sons, Fostoria Glass Co., 
Jb Flint Glass Co., Barnes Faupel Co., Elson Glass Co., 
éselle Glass Co., Bakewell Pears & Co., James B. Lyon 
-0., Fry Semple & Reynolds, Hobbs Brckunier & Co., 
nat the time of the organization of the United States 
lis Co. in 1891 practically all the separate factories were 
jesented through our office. 

_ could enumerate many old names long forgotten, but 
light be interesting to recite, that the first piece of glass 
| by the Central Glass Co., east of the Alleganies was 
| through this office. The writer recalls a visit to Bal- 
tyre of Mr. Best with a cheap pressed wine glass that he 
ered marketed through this office and in showing the 
uple was well annealed holding it in his warm hand it 
stegrated and apparently went back to silex, which evi- 
ed the annealing did not exist. 

\nother amusing incident occurred when the La Bastie 
Tress of annealing glass came to a focus. Mr. Dobson 
‘he endeavor to show the durability of the glass had 
‘€ prominent people in the office and began throwing 
liney after chimney on the floor. Unfortunately he 
“not very well acquainted with the place where the La 
“ie chimneys were supposed to be kept. Crash after 
«h occurred, the writer desired to know what he (Mr. 
‘son) was endeavoring to show and found he was 
lag, from the wrong bin, chimneys that had been im- 
‘ed from Germany by Bennett B. Schneider of New 
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‘Today’s conditions have practically eliminated the job- 
ber as almost our entire business is now with the retailer. 

“I could go into a very long and tedious history of the 
Glass Business, considering the different patterns, the 
beauty, etc., even to the extent of haying the first pressed 
tumbler in my possession until 1904 when it was destroyed 
in the Baltimore fire. This particular tumbler had its own 
history, having been made by Deming Jarves at Sand- 
wich, Mass., 1827. 

“As to personal history ‘there is-little to remark, except 
that he has devoted almost his entire life to fostering the 
Glass and Crockery Business, independent of his associa- 
tion with many of the financial institutions of this city, 
being a director in the Merchants National Bank, the Con- 
tinental Trust Co., Union Trust Co., and several smaller 
corporations. 

“Tt 1s somewhat difficult to go into a matter of this kind 
without making same too lengthy to be interesting.” 

“Gus” GRIFFITH HAs BEEN IN THE TRADE 58 YEARS 

LTHOUGH his given name is A. C. Griffith he has 

for the past 58 years been known to the trade as 


“Gus”. Away back in 1868—October 15th to be ex- 


A. C. “Gus” Griffith—58 years’ service 


act—young Gus Griffith, then in his fifteenth year, ob- 
tained his first position. It was with J. Seth Hopkins & 
Co., a china, glass and housefurnishing establishment of 
Baltimore. 

Mr. Griffith, who is now 74 years old, is hale and hearty 
and looks years younger. He had a reminiscent look in 
his eyes as he turned back the pages of his career and 
recalled those early and blissful days of youth. All odd 
jobs around the establishment fell to young “Gus” Grif- 
fith for he was the utility man on the floor. He worked 
hard, however, and before the year was over he became 
a regular full-fledged salesman. 

But he was not content with this and continued to 
apply himself so that in 1903 he became general manager 
of the firm. Then came the famous Baltimore fire which 
indirectly resulted in Mr. Griffith resigning and coming to 

(Continued on page 87) 


What Has 1927 in Store for the I rade 


Here Are the Opinions of the Most Representative Men of the Pottery and Glass Business ‘, 
gether with Leaders in the Retail Field. They Do Not All Agree That It Will Be 


} 


a Prosperous Year Although the M ajorily Sound a Note of Optimism. Hard Work | 
and Pushing of Lines Is Stressed in Many of These Replies to the Edi- 
tor’s Letter Requesting Predictions for Ensuing Y ear. 


cag N accordance with the custom established last 
j year by the CrRocKERY AND GLASS JOURNAL 
and which was so enthusiastically received, a 
S 2% | letter was sent out to the trade requesting the 
opinions of its leaders as to whether or not 1927 would be 
a good year for the crockery and glass business. 

Of course a prophecy made for a period which covers 
twelve months in advance is not infallable but the fact 
that the leaders in the trade were unanimous a year ago in 
predicting that 1926 would be a good year proves that 
these predictions by men who hold the pulse of business 
conditions, are as accurate as it is reasonably possible to be. 

Opinions this year are not unanimous. The majority 
are optimistic but while no real fear for 1927 is expressed 
there is a certain undercurrent of feeling which urges 
caution. The majority, however,-look for a continuation 
of good times. 

Here are the opinions of a few leaders in the crockery 
and glass field: 


M. A. Smith, President of McKee Glass Co., Jean- 
ette, ba. 

“We look for a continuation of prosperous conditions 
in 1927. New items and better values are bound to be a 
part of the sales which will be ‘transacted. 

“With the basic industries working better than they 
have for some time, such as coal, coke and steel, there is 
bound to be a continuation of employment.” 


George C. Thompson, of the C. C. Thompson Pot- 
tery Co., East Liverpool, O.: 

“We do not believe the pottery industry in general will 
have a prosperous year unless importations are reduced. 

“This can be accomplished in either one of two ways: 

“An increase in tariff, or a reduction in American wages 
and cost of supplies. 

“Until one or the other’ of these is accomplished we re- 
fuse to do any guessing about 1927.” 

J. M. Vodrey, President, The Vodrey Pottery Co., 
East Liverpool, O.: 

“We can see nothing in the business outlook that would 
in any way indicate a slackening in the demand for pottery 
during 1927, but on the contrary we can see many signs 
that would indicate a heavier demand at least for the 


first and second quarter. Our business for 1926 has been, 


good, but indications are that 1927 will be better.”’ 

I. E. Minckes, Secretary, Albright China Co., _Car- 
FONton Os 

“It is rather difficult to predict for all of 1927 but we 


believe that the fore. part of the year will be better than 
that of 1926.” 
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Charles L. Sebring 


Charles L. Sebring, President, The Sebring Pot 
Co., Sebring, O.: 


“IT have your letter of November first, asking | 
opinion of business for 1927. I do not pretend to be | 
to peer into the future. I do believe, however, that # 
should be a substantial demand for quality merchans 
throughout the year.” 


Arthur E. Mayer, President, Mayer China Co., fe 
ver Falls, Pa.: 

“Our company has enjoyed a very prosperous busi s 
during the year 1926. Our sales to date have been lait 
than any preceding year in the history of the busir} 
Our main fight throughout the year has been to maini 
quality and production and give at the same time pro f 
shipments to our customers, and at the same time ask a i 
remuneration for our ware. | 


‘During most of this year we have been expan) 
our plant. We have erected a large new warehouse | 
office building. Also erected a new kiln shed and fF’ 
completed one new kiln and about to start on the sec¢( 
We also have nearing completion, one large building t’ 
used for preparing of raw materials. These improvemi' 
which we have made during the year will increase 1 
capacity about 50 per cent and the plant is now work 
on a new 50 per cent increased capacity and we look 

ward to the new year. with confidence that this ag 
will be maintained throughout the year. 

“The business prospects for the new year seem V 
bright indeed to us. We now have a large number) 
orders on hand for shipment after the first of the y! 


as well as a very large number in prospect for deliv 
during 1927.” | 
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‘ W. Foreman, President, The Owen China Co., 
Mnerva, O.: 

| have your circular in which you ask that we make a 
prliction on the conditions that will surround the pottery 
u glass ware trade for 1927 and in reply we beg to ad- 
win our opinion we are going to have a good year for 
tse who work hard to make it so. We still have faith 
whe U. S. as a consumer and confidence in the pottery 
ininess.” 

{. C. Sebring, General Manager, The E. H. Sebring 
Cina Co., Sebring, O.: 

| think the year 1927 will be a good one, that prices 
wi be firmer, and there will be more demand for a better 
sis of merchandise. 

Our business at the present time is exceptionally good, 
al contracts running well into the year 1927 indicate 
it the year’s business will be above the average.” 

a C. W.. Read, 
Sales Manager, 
Shenango Pottery 
Co., New Castle, 
Pal: 

“Would say that 
the Shenango Pot- 
tery Company is 
just closing the 
most _ successful 
year in its history. 
In 1925 we dou- 
bled the capacity of 
our plant, and have, 
therefore, been able 
to take care of our 
trade in a_ better 
manner than ever 
before. Orders re- 
ceived, and ship- 
ments, are the 
geatest in our history, and in our opinion 1927 should be 
a extremely good year. 


Chas. W. Read 


“Tt is true that conditions in some sections are not as 
cod as they should be, but this condition is offset by great 
fosperity in other sections. Fundamentally, the country 
ion a very firm basis, and we believe that the year 1927 
\ll be an exceptionally good year for business: but busi- 
iss will have to be sought for, as competition is very 
len, and the situation is further complicated by the in- 
fx of china manufactured abroad where labor costs are 
tich lower than in the United States.” 

Guy E. Crooks, Secretary and Treasurer, The 
ooksville China Co., Crooksville, O.: 

“Tn reply to your inquiry would say, with an over pro- 
“ction of our own factories plus the excessive importa- 
)ns, we cannot forecast any improvement in our industry 
ir 1927.” 

G.C. Mitchell, The Pope-Gosser China Co., Coshoc- 
n, O.: 

“There should be an appreciable increase in the din- 


‘rware business next year, especially in the better pat- 
Tns, - 


a aS Se i TT 


“However, until the industries of this country increase 
the buying power of the customers of our stores by more 
steady employment and at the same time more American 
made dinnerware is displayed and sales pushed equal to the 
imported in our stores, we will not have good business 
conditions in our Pottery industry. 


George C. Mitchell 


“The hand-to-mouth buying is increasing the cost of the 
manufacturer who must ultimately get relief in the way of 
Ys Me 
higher prices. 
“However, we anticipate our usual business at least for 
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Sam J. Bloom- 
ingdale, President, 
Bloomingdale 
Bros., New York, 
London, Paris: 

“We are confi- 
dent that conditions 
are favorable for a 
continuation of the 
very satisfactory 
growth of our 
crockery and glass- 
ware business dur- 
ing the present 
year. 

Wesate plan: 


ning for a substan- 


Sam J. Bloomingdale 


tial increase in 1927.” 
W. E. Wells, Secretary and Treasurer, The Homer 
Laughlin China Co., Newell, W. Va.: 


“Business is so keenly susceptible to many influences, 
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political, agricultural and otherwise, that I do not attach 
much importance to a prediction by any one covering 
twelve months, and least of all to an expression of my own. 

“The immediate prospects appear to be just about what 
they were one year ago, and I am inclined to think that 
the early demand in 1927 will about parallel that of the 
corresponding period in 1926. Beyond that time my guess 
is not of any value.” 


B. E. Salisbury, President, Onondaga Pottery Co., 
Syracuse, NiayY.: 

“T can speak only of the vitrified china industry. 

“There is every indication of good business for 1927. 
It is necessary, however, for pottery manufacturers to con- 
tinually strive for an improvement in their product and 
more efficient methods of production, as a tariff fight is not 
very far away. I believe now is the time to get our houses 
in order so as to be ready for it.” 


John H. Harris, Buyer, China and Glassware, Kauf- 
man’s, Pittsburgh, Pa.: 

“As to trade conditions for 1927 I fail to see how any- 
one can be other than optimistic. Factory conditions, 
financial and credit conditions all point in this direction. 

“The general masses today all want better merchan- 
dise and a buyer’s best thought should be not to see how 
much cheap merchandise he can dispose of but how much 
of finer and better goods can he handle. I think many 
buyers are open for a surprise once they try to operate in 
this latter direction.” 


Chain Sales for 1926 May Break All Past 
Records 


Chain store sales for 1926 will exceed any previous 
year’s record, according to present indications. Figures 
for November again show advances for the chain organ- 
izations dealing in sports goods, “ 
merchandise. 

The business for the 11 months of 1926 of 15 or- 
ganizations aggregated $584,408,773, an increase of $72,- 
168,327 over the corresponding 1925 period. A compila- 
tion of the figures for this year shows that the F. W. 
Woolworth Co. sales are $12,596,167, or 6.31 per cent 
ahead of 1925. The company’s sales for the 11 months’ 


5-and-10” and similar 


period amounted to $212,285,545. J. C. Penny Co., Inc., 23 
reports an increase of $21,246,152 over its 1925 business, } 
while Neisner Bros., Inc., reports an increase of 61.6 per’ 
cent; J. C. Penney Co., Ine., 27,08 per cent; S. S. Kresge,} 
12.25. per cent; W. T, Grant Cai, 18.73 per cent, and: Me=" 


Lellan Stores, 40.8 per cent. 

During November the sales of the 15 systems aggre- 
gated $66,367,610, an increase of $10,300,865 over the cor- 
responding period last year. 

The organizations whose figures have been compiled 
rel FW. Woolworth (on crs recgeps Co. eC, 
Penney» Co. ine; io, Heikréssacs Co. VicCrory -Stores 
Corp., Metropolitan Stores, Neisner Bros., Inc., Isaac Sil- 
ver & Bros., W. T. Grant Co., G. R. Kinney Co., Hart- 
man Corp., J. J. Newberry Co., McLellan Co., F. & W. 
Grand Stores, and Davega, Inc. 


The F. W. Woolworth Co. reports the largest total {+ 
November, $22,532,891, an increase of $1,855,981 ovr 
the same month last year. S. S. Kresge & Co. announcer, 
total for the rnonth of $10,956,594, a gain of S15gR3h 
over 1925. J. C. Penney Co., Inc., reports a gam) 
$3,480,159 over the corresponding period last year, sa) 
for the month amounting to $13,333,637. 

Following is a comparison of sales for November a) 
for 10 months: 


a eee oe 


| 
Increase Per a 
1926 Over 1925 Inecre,; 


NOVEMBER SALES 


BF. W, Woolworth Go..sss.. $22,532,891 $1,855,981 8} 
Sasa rescence CO mee 10,956,594 15300 "359 16} 
.eOs Renneyaw Commins 13,333,637 3,480,159 35? 
S: Hekress Ce. ses aetna 4,821,600 711,008 17 
MeCrory Stores. Corp....:..: ~2,91169% 238,716 § 
Metropolitan Stores ........ 1,010,269 214,960 27| 
INeisner Bros-en nicest 426,459 166,221 63 
lisgace silver wa nOsm rere oe 479,809 126,418 35. 
Vite le Grants Coen ae en meee 3,725,516 803,962 27, 
GAR. Kinney Go7. 7 -ceeee 1,605,185 171,919 11 
lnierinein Gorn, coco deactwcx 1,392,546 144,706 1] 
Jj. Newberry-G6. 3.5.2...) 955,258 308,366 47 
McLellan Stores Coan 987,592 339,663 52 
Pose We Grand Stores: ne 954, 490 116,773 13 
Daveca sinc. eeiee eee 274, 073 90,654 49 | 
Totalsien ss Seer ee $66,367,610 $10,300,865 


ELEVEN MONTHS SALES 


Increase Per Ci. 
1926 Over 1925 Incre: 


F. W. Woolworth Co........ $212,285,545 $12,596,167 6 
Sia. Kresse, i Cogene ee 98,767,244 10,785,195 12} 
Ue Gs AP Sanateye (COs ICS 5 ocak 99,697,262 21,246,152 H 
S. Hy Kuess&sCo Bian 42,200,669 4,844,826 13 | 
McGrory storese Corp ene 27,536,780: 3,291,730 eet 
Metropolitan’Stores) {).sscene 8,867,529 2,025,430 29 
Nieisiicins BLOss tl 1 Caen ee 3,357,391 1,280,815 61. 
Isaac Silver a. Bros. eeneeaee 3,834,374 627,022 19) 
Wear Grant? Come nee eee 29, 479, 616 4,650,880 18} 
Che inn eva Gone eee 15,702,558 412,814 11 
Haninann Corp ae eee 17,110,038 3,462,477 25 
J: J. Newberry: Co... seen 7,819,896 2,415,877 44) 
McLellan’ Stores Convoy earn 7,211,978 2,091,229 40. 

& W. Grand Stores. 1 /gaees 8,672,397 1,892,993 27 | 
Davecass in cet er ones 1 '865, 496 544,714 4] | 

Totals: ot Sen. eae amen $584,408,773 $72,168,327 


Crooks Do Their Forging Early 


Bank depositors, and particularly business houses, we 
advised to observe special vigilance against check croo| 
during the pre-holiday season, in a warning sounded { 
day by Pames E. Ryan, manager of the Forgery Boi 
Department of the Metropolitan Casualty Insurance Cot 
pany. Experience shows, said Mr. Ryan, that check for 
ers are never more active and successful than in the bu 
SS just before Christmas. 

“The main endeavor of the crook is to obtain a genui 
check, no matter how small the amount,” said Mr. Rya 
“Once he possesses it, he can turn it to his profit eith 
by altering it or forging an indorsement to it. If the che: 
is carelessly drawn on inferior paper, he can easily chan; 
the serial number, date and payee’s name and ‘raise’ # 
amount it calls for so skilfully as to defy detection. F 
leaves the signature alone. It is genuine and he asks not 
ing better. 

“Tf the check is well protected and written on safe 
paper he does not attempt to alter it, which would be easi 
detected, but forges an indorsement. 


7 
p 
“Herbert J. Tily, Vice President and General Man- 


jent, National Retail Dry Goods Association: 


‘I hesitate to undertake the role of prognosticator for 
ff business outlook for 1927, simply because the Re- 
& Ledger, with its charts and scientific predictions, 
wich it has run during the last year, is in a much better 
pition to discuss the subject. 

“Tf the Retail Ledger can definitely establish that 
hing power is the infallible index of business and that 
fi direction of this curve indicates what retail sales vol- 
we will be six months hence, then we have at last arrived 
aa logical and a scientific basis for computing future 
jsiness. The only question in my mind is whether the 
hying power is properly charted at any time. 

‘Tt is almost hopeless to get a reasonable basis for plans 
f- 1927 based on the ordinary type of symposium. Find 
t: facts is the dope. If it is a fact, as it seems to be, that 
t: business curve approximates very closely buying 
jwer, then accurate knowledge of what buying is, at any 
2 time, will plot your business curve. 

“In this connection it is well to remember that the basis 
¢national prosperity is not along the development of nat- 
tal resources, but the building up of a better standard of 
ling. The fact that people want more, and are willing 
t work to get more, starts the process of consumption, 
ich in turn starts the wheels of production. 

“Basing my analysis on the foregoing, it looks as though 
t2 retail sales volume curve would move downward dur- 
iz the first part of 1927, then level about midyear and 
Ive a tendency to sweep upward during the last half of 
te year.” 


Lew Hahn, Managing Director, National Retail Dry 
(sods Association: 


“In many quarters men of economic standing are shak- 
ig their heads gloomily over the outlook for the future. 
“Business should not disregard any warnings. The up- 
+date merchant carefully considers every opinion in mak- 
g his plans for a new business period. 

“For a long time we have enjoyed unrivaled prosperity ; 
ad yet cycles have a way of repeating themselves. Some 
ty Our prosperity will be replaced by other conditions. 
ur problem is to know when that will come. 

“A careful analysis by our Research Bureau of Federal 
eserve figures for October indicates that losses sustained 
at month were due to weather conditions, since all lines 
Mt affected by weather made substantial gains, while 
ece goods and ready-to-wear fell behind. 

“Obviously October did not mark the beginning of any 
‘riod of depression. November has been good, and De- 
*mber has opened well. 

“Tn my judgment 1927 will not be a year of depression, 
at increasing sales resistance will be encountered. In a 
ord, there will be prosperity for all who are ‘on the job,’ 
at good times will not be served up on a silver tray.” 


; 


) Retail Leaders Optimistic on 1927 


Hamp Williams, Hamp Williams Hardware Co., 
Hot Springs, Ark.: 

“T candidly believe we are nearer a solution of the re- 
tailer’s problems than ever before in our history. Modern 
methods and the co-operation of manufacturers, whole- 
salers and retailers will go a long way toward the com- 
pletion of the program. 

“With an immense farm production, with mines, forests 
and manufacturers producing billions of dollars of wealth, 
the outlook for business in the coming year is very bright 
indeed.” 


Robert W. Pogue, The H. & S. Pogue Co., Cin- 
cinnati, O.: 


“Retail development in 1927 should show very little de- 
viation from the present trend of business. 

“T do not see any reason at the present time for any phe- 
nomenal increase in the volume of retail business, nor, on 
the other hand, is there any indication of a material lessen- 
ing of volume. The political situation and the short ses- 
sions of Congress will have little effect on the business 
situation. 

“Increasing demand for style merchandise in all lines 
will naturally stimulate business, and those department 
stores giving the most attention to this demand for the 
coming year will show the greatest gain. 

“In our own organization, our plan is to be somewhat 
conservative in our commitments for the near future.” 


C. Herzfeld, Vice President, Herzfeld-Philipson Co., 
Milwaukee, Wis.: 


“I have seen quotations from political leaders throwing 
a doubt upon continued prosperity during the coming year, 
but I do not share their views. 

“The country as a whole is prosperous and in a mood 
to buy. I see no reason for an abrupt or even a slow de- 
cline in demand. 

“Progressive merchants are doing business on a sane and 
sound basis, and will continue to increase volume and 
profits. Cautious buying is always a requisite of sane and 
sound business.” 


Irving L. Wilson, President, Jacob Reed’s Sons, 
Philadelphia, Pa.: 


“So far as I can see, there seems to be no clouds on the 
1927 business horizon. 

“There is very little unemployment. Wages have not 
been reduced and are not likely to be materially, in spite 
of the fact that commodity prices are working lower. 

“This means a continued high purchasing power, and 
while, perhaps, there is a tendency to spend too much for 
luxuries such as automobiles, radios, etc., the hopeful sign 
of the situation is the fact that savings deposits have 
shown a big increase in 1926. 

“Taking all these factors into consideration, our firm 
is confidently looking forward to another year of pros- 
perity in business during the year 1927.” 
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John G. McConnell, Pomeroy’s, Inc., Harrisburg, 
Pa:; 

“Personally, I feel a bit better about 1927 than I did 
about 1926. Conditions look better for the railroads. 
Merchandise stocks are in better shape, which should bring 
a better showing in turnover, reduce the percentage of 
mark-downs and thus increase by a few points the per- 
centage of profits. 

“Step on the gas the first part of the year, but watch 
your brakes lest you skid in the latter part.” 

Ernest C. Hastings, The Caldwell Store, Inc., 
Washington, Pa.: 

“Tt looks as though there fill be staple business in 1927, 
but 1926 volume will be hard to maintain if the cotton 
situation forces price reductions. 

“Profits for 1927 should be better as a result of down- 
ward adjustments in retail costs of operation now being 
made in nearly all stores. 

““Hand-to-mouth’ buying will continue. Retail stocks 
must be reduced still further to liquidate bank loans. 

“T predict that 1927 will be a normal year as compared 
with pre-war conditions.” 

Cowl Clarkson, President, James A. Hearn & Son, 
Inc., New York: 

“Tt is rather a difficult task to venture an opinion as 
to the retail outlook for twelve months, but I feel safe in 
predicting continued good business for the next six 
months.” 

George V. Sheridan, Ohio Retail Merchants Coun- 
cil, Columbus, O.: 

“Merchants in this section of the country anticipate that 
1927 will be a good year, but not spectacularly so. 

For three years retail business generally in this State 
has been on an even keel. The year now closing almost 
duplicates the preceding two years. ‘They have been prof- 
itable and satisfactory to merchants who realize that the 
post-war ‘honeymoon’ is over. 

“There is nothing in underlying conditions in this sec- 
tion to indicate that 1927 will not be equally good.” 

Elmer F. Wieboldt, W. A. Wieboldt & Co., 
Chicago: 

“Retail conditions in 1927 are unusually difficult to pre- 
dict, but I believe that the improved fall trade conditions 
should carry through the first half of 1927. 

“Merchants should maintain that cautious attitude prac- 
ticed in 1926 during the coming year, in view of the long 
period of generally prosperous conditions of the past.” 

Theodore Kaufmann, President, Kaufmann & Baer 
Co., Pittsburgh: 

“The soundness of business conditions in 1926, with 
the many accomplishments of the year in production and 
distribution, has already disproved the predictions from 
some pessimistic sources. 

“T do not expect 1927 to be a boom year in the sense 
that business volume will increase by leaps and bounds, 
but there should be a gradual, all-around improvement. 

“In the primary markets there should be plenty of or- 
ders to keep factories on a normal schedule. Distribution 


should keep pace because there is no indication of a slac. 
ening demand; on the contrary, consumers are regula’ 
in the market for all kinds of merchandise that fulf 
immediate requirements. | 

“Savings banks deposits and this year’s great Christm 
club distribution of checks prove that people have ples, 
of money, but they are spending judiciously. It behooy, 
the retailer, the manufacturer and the wholesaler to ser: 
that demand in its proper proportion and be prepared , 
Tt 

Ralph C. Hudson, President, O’Neill & Co., B; 
timore, Md.: 

“Anyone attempting to forecast the exact trend of ret. 
business for 1927 would have to be the seventh son of. 
prophet. But fundamental conditions seem to be reaso, 
ably sound. 

“As to just how much business will increase or decrea: 
the question is one of how far the purchasing public h 
or has not been oversold on its 1927 income. 

“Sustained and increased volume may be achieved | 
1927, I believe, either by successful efforts along prov 
good-will-building methods, or else by frantic barga) 
advertising without regard for future good will. 

“We look forward with confidence to reasonably sv 
tained business through the first half of 1927.” | 

Bolton S. Armstrong, President, Mabley & Care. 
Co., Cincinnati, O.: 

“The belief of many of us with the advent of 1926 h 
proved well-founded, business in merchandise of virtual. 
all lines has been a pronounced success in 1926, and t 
year seems to be departing full of promise. 

‘Fortunately, the confidence of the business men of tl 
country has crystallized into a sentiment that we ha 
a good right to expect continued prosperity. It will | 
harder than ever before to shake that belief. | 

“We enter 1927 committed to better and enlarged bus 
ness practice born of experience, and I feel assured th’ 
the year ahead of us will bring not only financial succes 
but will also bring an ethical advancement in improv: 
business relations everywhere throughout the land. 

“The President’s message speaks the truth as to conc 
tions and inspires universal confidence.” 

Thomas Wriggins, President, B. F. Dewees, Phi 
adelphia; President, Specialty Stores Association: — 

“During the last six months we have enjoyed the mo 
encouraging volume of business in our history, and we a 
looking forward most optimistically to the first six montl 
Of eZ/, | 

“We feel that the country is very prosperous, and th: 
every one will share in the prosperity that is ahead {0 
19272" 

Frederick H. Rike, The Rike-Kumler Co., Da‘ 
ton; O;: | 

“The outlook for retail business in 1927 is, in 1 
judgment, bright. The prospects should not be painte 
in too bright colors, but certainly not in such a way as 1 
discourage merchants. It must be realized, however, thi 
there are definite trends in retail business that will act j 
important factors in next year’s operations. Regulatio 


| 


| 


| 
| 


ember 16, 1926 


} 
> 


-« price lines, balanced inventories and accurate interpre- 
ion of style trends may well express the difference be- 
een a loss and a gain in volume of sales, and black or 
id ink in the final figures of the 1927 operating state- 


yent.” 

‘Leonard B. Kieffer, President, Maison Blanche, New 
leans, La.: 

“Jn Louisiana we look for normal business during 1927. 
he low price of agricultural products has materially re- 
‘aced the net from crops, but the increased volume in part 
“ill offset this decline. 

“This increased production provides to the immediate 


“indlers an equivalent revenue. Thus the rank and file 
_ the consuming public fill not be affected so far as ulti- 


ate income is concerned. 

_ “T expect a more conservative buying public, but no 
duction in volume of business.” 

_ Jj. B. Walker, Pelletier Stores Co., Topeka, Kan.: 
“Basic conditions in Kansas are excellent. Business 
‘osperity in this section depends upon crops, and the 
heat crop this year was the third largest in the history 
f Kansas, and sold at a good price. Wheat is now in 
time condition, and in most sections indications are for 

yund, steady business during 1927.” 

Adolph Weyl, Lansburg & Bro., Washington, D. C.: 
“We are looking forward to a satisfactory year, based 
a more efficient operations and the elimination of waste 
f materials and time, good wages for skilled work, in- 
rease in salaries of Federal employes by reclassification 
ased on efficiency, little unemployment, and the impetus 
) the building trade when the Government starts its build- 
ig program, plus the credit of 15 per cent recommended 
) apply to income taxes payable during 1927. 

“The Comptroller of Currency reports growing pros- 
erity in the District of Columbia, sixty-five banking asso- 
jations showing at the end of the year total assets over 
351,000,000, an increase for the year of $22,884,000.” 

_ Frederick W. Aldred, The Gladding Dry Goods Co., 
*rovidence, R. I.: 

“Metropolitan Providence is looking for better business 
a 1927. The great revival of the old New England pio- 
leer spirit, which began here, is spreading throughout 
New England. We are taking account of stock in New 
England’s many assets and few liabilities, and are open- 
nindedly and aggressively building for the future. 

“For instance, Providence now is developing a great re- 
sional, civic and traffic program, as well as a big industrial 
urvey through the department of municipal and industrial 
ésearch of the Massachusetts Institute of Technology. 

“Watch the rejuvenation of New England!” 

J. H. Tregoe, Executive Manager, National Asso- 
tiation of Credit Men: 

“My views of 1927 are ‘constructively optimistic.’ 

_ “We should have a very good Christmas trade, as the 
seople are in a spirit of buying. Credit conditions are 
very sound, but the freedom of instalment selling is tak- 
Og many individuals into 1927 in debt, and this must be 


*eckoned with in the prospect of volume in the coming . 


year,” 
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“Some basic industries are undergoing a little re- 
cession. 

“My frank view for retail merchants is that they should 
buy cautiously, examine carefully the credit of their cus- 
tomers and not depend entirely upon the repossession 
value of merchandise sold on the deferred-payment plan. 

“Tf they do this, watch their collections and work with 
persevering intelligence, the next year should be a very 
fair one for business unless unforeseen emergencies 
occur.” ’ 

F. M. Maxfield, President, Scruggs, Vandervoot & 
Barney, St. Louis, Mo.: 

“The retail outlook for 1927 is good. We expect mod- 
erate increases with the rewards for good merchandising 
aS great as ever.” 


1926 Is 5 Per Cent Better Than 1925, Federal 
Reserve Says 

It is now possible to make a reasonable accurate esti- 
mate of the volume of the year’s business in 1926 in dif- 
ferent branches of production and trade, says the Federal 
Reserve Bank, of New York, and the following table 
gives such figures with the last two months of the year, 
largely estimated. The figures show the percentage 
changes from the 1925 levels. An unweighted average of 
111 such series indicates a total volume of production and 
trade in 1926 about 5 per cent higher than in 1925. This 
indicated gain for 1926 compares as follows with similar 


estimates of previous year-to-year changes: 


1920 over 1919 + 6 per cent 
1921 over 1920 — 14 per cent 
1922 over 1921 + 16 per cent 
1923 over 1922 + °12 per cent 
1924 over 1923 — 2 per cent 
1925 over 1924 + 6 per cent 
1926 over 1925 + 5 per cent 


Group averages, which are unweighted, are shown to 
indicate roughly the general tendencies. The production 
of minerals has been rather generally higher in 1926 than 
in 1925, but tendencies in manufacturing have been some- 
what irregular, reflecting a relatively poor year for tex- 
tiles and apparel, while other industries such as automo- 
biles and railroad equipment have made substantial gains. 
After a poor start, crops improved steadily during the 
season, and in many cases yields showed large increases 
over last year, though total crop values are not corre- 
spondingly high. Building activity appears to have been 
close to the high level of a year ago. 

The volume of new corporate financing has been sub- 
stantially larger than last year, but stock sales on the New 
York Exchange have been only slightly above the large 
volume of 1925, and bond sales on the Exchange and 
trading in cotton and grain futures, have been smaller. 


1927 Slower, But Not Bad, Says Col. Ayre 


mm} INETEEN-TWENTY-SEVEN will be to 
jj 1926 what 1924 was to 1923. This is the pre- 
diction made by Colonel Leonard P. Ayres, 
=!| vice president of the Cleveland Trust Co., 
Cleveland, O., and World-War statistician for the Govern- 
ment in a recent survey of 1927 prospects. 

Business will be slower in 1927 than in 1926, he expects. 
Production should be smaller, profits probably will shrink 
temporarily, but not enough to cause a general reduction 
of dividends, he holds. For the rest, he expects to see no 
serious degree of unemployment, and no real bear market 


business sentiment which has passed from hope, to Al 
fidence, to optimism, to enthusiasm, and finally to busin|s 
recklessness. By contrast this has been a period of - 
strained and prudent prosperity. r 

“At the present time no unwholesome welter of 1- 
sound conditions exists among the fundamentals of by_ 
ness. For once we have been prosperous without gettiy 
reckless. The major reason for this is probably to 
found in the fact that the trend of wholesale commod} 
prices during most of the last two years has been a gen; 
declining one, although another important cause is tl 


for stocks. 


There is, he points out, a very good reason why the 


country is not today starting 
upon a period of serious de- 
pression. 

“Sustained prosperity has 
usually been aocompanied,” 
he says, “ by a long crescendo 
of business sentiment which 
has passed from hope, to con- 
fidence, to optimism, to enthu- 
siasm, and finally to business 
recklessness. By contrast this 
has been a period of restrained 
and prudent prosperity.” 

The year of 1926 has been 
exceptionally prosperous, he 
points out. “The aggregate 
of the country’s industrial 
profits will surely be consider- 
ably higher than in any previ- 
ous year. Industrial produc- 
tion has been larger, the num- 
ber of freight cars loaded has 
been greater, more steel has 


there has been steadily available an ample supply of cre: 
ably administered through the Federal Reserve Syste) 


THE 1927 PROSPECT 


HERE will be no panic in 1927, but 1927 
will show noticeably slower business than 
1926. 

Nineteen-twenty-seven will be to 1926 what 
1924 was to 1923. 

There will be no real bear market in stocks. 

Profits may contract, but there will be no 
general shrinkage of dividends. 

There will be no serious unemployment 
situation. 

The slow period will come to an end before 
the close of 1927, and business expansion will 
be resumed. 

No real panic or depression, such as usually 
follows a period of sustained prosperity, is in 
sight, because a “restrained and prudent” atti- 
tude has marked this period instead of the us- 
ual enthusiasm and recklessness in which ex- 
pansion intervals generally result. 

This is the forecast for 1927 business con- 
ditions as presented by Colonel Leonard P. 
Ayres, vice president of the Cleveland Trust 
Company, economist and World-War statis- 


“The present business cyi: 
may be considered as havi; 
begun in the summer of 192! 
when business was in a co. 
dition of general dullness | 
mild depression. The fund| 
mental conditions favorable 
the ushering in of a period | 
sustained prosperity we 
present. Industry was begi 
ning to expand its output 
There was no serious mala: 
justment between agricultur| 
prices and other prices. E: 
port trade was good. Cred! 
was cheap and plentiful. 

‘As business picked up du. 
ing the latter half of 192 
wholesale prices advance 
vigorously and continued to d 
so into the early months c 
1925. In that respect the be 
ginning of this cycle reser 


been made, and more automo- 
biles manufactured and _ sold, 
than ever before. Even the 
value of new building construction may exceed that of any 
previous year. Employment has been general, and wages 
have been high. The total value of checks cashed or 
credited has reached new high records. The evidence as 
to the genuineness of the national prosperity is unmis- 
takable. The question of paramount immediate interest is 
whether this prosperity promises to continue in 1927, or 
whether some decline in general business is more likely 
to develop. 

“If this span of prosperity had resembled in its de- 
velopment the typical prosperous periods of earlier years 
there would be good reason to expect it to give way to a 
rapid decline beginning about now, but there are impor- 
tant respects in which these latest two years of good 
business times have differed from corresponding periods 
of the past. Sustained prosperity in this country has 
usually been accompanied by a prolonged crescendo of 
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tician for the United States Government. 


bled the early months of pre 
vious cycles. But in the sprin, 
of 1925 wholesale prices bega | 
to go off, and this appears to have been merely our pat 
ticipation in a nearly world-wide decline of commodit 
prices. In this country the fall has continued ever sinc) 
the early months of last year. Probably it has been th 
controlling factor in restraining commodity speculatioi 

and discouraging the building up of excess inventories. 
“It has stimulated hand-to-mouth buying, for no on’ 
has wanted to have on his shelves or in his warehouse} 
unnecessarily large stocks of goods that might shrink it 
value while in his possession. The marked efficiency 0° 
railroad transportation has greatly aided industry anc 
business in these policies of small stocks, rapid turnovers 
and the close adjustment of production to current de- 
mands. Installment selling, which enables the manufac- 
turer to collect in full for his goods as soon as they have 
been made, has been fostered by these same influences. 
(Continued on page 93) 
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The Oldest Man in the Trade 

(Continued from page 77) 
jew York where he obtained a position with John Wana- 
yaker, L. S. Hinman, now manager of Theodore Havi- 
wnd’s was then general buyer of china, glass and art 
yods for the store. Mr. Griffith’s job here was to assist 
, sales in this department and in such a capacity he served 
or two years. 

Just before the panic of 1907 Mr. Griffith left Wana- 
iaker’s to become manager of Mair & Berkle’s large 
swelry house in Atlanta, Ga. This store had a splendid 
rt department and this “Gus” proceeded to build up for 
our years when the climate which did not agree with 
im, forced him to return to New York once more. 

In the metropolis again, Mr. Griffith aided the late 
ohn Plummer to open his store on thirty-fifth street be- 
yre going abroad for a while. 

Mr. Griffith was connected with the Haviland China 
‘o., until their recent removal to new quarters at twenty- 
surth street and Broadway. 

“When I started in the china and glassware business 
iey made nothing but white and gold bands in dinner- 
‘are patterns,’ declared Mr. Griffith. “Later the moss 
yse bud pattern came into effect. This was called to his 
ttention for the first time by Mr. Love, salesman in those 
ays for Haviland. Everybody in the trade knew Mr. 
ove, according to Mr. Griffith. 

“That was the introduction of colored decorations which 
as gradually expanded to the present stage of beautiful 
ecorations. 

“There has been a big advance in decorations since I 
-arted in the game,” said Mr. Griffith. “To my mind that 
i the biggest change I’ve noticed. It’s all very wonder- 
ul. Today decorations are just about perfect. I don’t 
2e how they could be improved upon. 

“In the early days decorated pottery came from Eng- 
md. The Chinese were the originators. They in turn 
ight the Dutch, the Dutch taught the English and the 
nglish sent the ware over here.” 

“What happy days those were when the pottery center 
‘as downtown and centered about Barclay street. There 
‘as a bar on Warren street known as Steward’s where the 
ten in the trade would assemble to talk business and 
nbibe in the cup that cheered.” 

“John Davidson was a great salesman of that period as 
‘as Robert Bolton of Theodore Haviland’s. Herman 
‘rost and Hendricks were great distributors of fine china, 
lass and art pieces in those days.—Yes indeed, those were 
te happy days.” 

And “Gus” Griffith gave the Editor’s hand a squeeze 
tat belied his 74 years and passed out of the office. 


Wholesalers Plan Retail Conference 

Detroit is going to be host to a great retail conference 
ad exposition in the next few months. Tentative dates 
ave been set for March 8, 9 and 10. 

The conference proposes to be a veritable clinic. Such 
abjects as retail management, store arrangement, win- 
ow display, cost of operating, credit, advertising, direct- 
y-mail, buying and financing policies will be discussed. 


| 


| 
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Goodwyn Crockery Co. Dates Back to Civil 
War 

The Goodwyn Crockery Co., Memphis, Tenn., as it is 
now known, was begun in the early 90’s. In fact it can 
be traced back to the time of the war between the states. 

R. D. Goodwyn, who was traveling representative for 
the Porter & McRae Wholesale Grocery Company, to- 
gether with two of his personal friends, C. W. Thomp- 
son, now vice-president of the Fidelity Bank and Trust 
Company, and John Marbury, of Ripley, Miss., who later 
went to Norfolk, Va., organizing a business of his own, 
were thrown together one night in the same hotel in the 
town of Ripley. The principal topic of conversation 
was the splendid opportunity in Memphis for a queens- 
ware house. That night the foundation of the Memphis 
Queensware company was laid, these gentlemen return- 
ing to Memphis and perfecting the organization. 

When the organization was completed, they immedi- 
ately purchased the business of W. and S. Jack, a whole- 
sale and retail crockery and queensware house, who several 
years before had purchased the crockery business of 
Floyds. Floyds had in turn taken over the old Ehrich 
crockery business, which dated back to the Civil War 
period. 


Mr. Goodwyn seemed to be just the man that this par- 
ticular business needed for Memphis. It prospered right 
from the beginning, and in the years that followed, grew 
to be one of the important jobbing establishments of 
Memphis. 


Mr. Goodwyn’s health failed him, and in the year 1919 
he was advised by his physician to get away from busi- 
ness cares for several months, and during that year he 
sold the Memphis Queensware Company. After three 
years of complete rest and recuperation, he again entered 
the queensware and crockery business, organizing the 
Goodwyn Crockery Company, which opened for business 
to the merchants in the Memphis territory -Jan. 1, 1922. 
The slogan and watchword of Mr. Goodwyn was always 
that of absolute fair treatment to his customers. This is 
fully embodied in the slogan, “The House of Fair and 
Square Dealing,” which is not merely a slogan of words, 
but a principle which has been instilled into every em- 
ploye. 

Mr. Goodwyn’s dreams and ideals were not to be fully 
realized by him, for on Nov. 17, 1924, he was suddenly 
stricken ill, from which illness he never rallied. 

The business has been continued with a more deter- 
mined force than ever, each one pledging himself or her- 
self, that although Mr. Goodwyn was not longer with 
them personally, they are going to see that his hopes and 
ambitions are realized, even sooner than he hoped for him- 
self. Mrs. Goodwyn immediately assumed complete 
charge and control of the business. Under her leadership, 
it has been moving forward rapidly until on Aug. 1 of 
this year, the Goodwyn Crockery Company bought the 
stock, name and good will of the original Memphis 
OQueensware Company, as organized by Mr. Goodwyn 
himself back in the hotel in Ripley, Miss., in 1896. 


Responsibility for Returned Goods Rest 
Primarily Upon the Store 


= HE major portion of the responsibility for the 

allay vast amount of goods which are returned to 
Fahy stores after having been supposedly “pur- 

Ret] chased” by customers rests not upon the buy- 
ing public, but upon the stores themselves, declares Miss 
Ruth L. Ford, director of accounting and control of the 
National Retail Dry Goods Association, in the Bulletin of 
tne Nike Dei Gees 

“Undoubtedly the stores have a problem which they 
should solve before they endeavor to educate the public,” 
states Miss Ford, in her consideration of one of the most 
important problems which confronts the retail world at 
the present time. “‘It is one thing to adopt the policy that 
‘The customer is always right,’ but it is another thing to 
help make that customer always right. 

“The return of merchandise purchased by the cus- 
tomer continues to add to the merchant’s cost of doing 
business. While numerous investigations are being con- 
ducted in all parts of the country, most of which tend to 
educate the customer, the merchants themselves continue 
to puzzle over the very high ratio of retuns and to help 
bring the ratio up by tactless methods of service competi- 
tion or poor salesmanship. 

“Last fall the domestic distribution division of the 
United States Department of Commerce started an in- 
vestigation on returned goods in twenty-five cities, in an 
endeavor to find what merchandise was most frequently 
returned, the actuai cost of the returned goods evil, the 
proportion of returns to net sales, the consumer’s attitude 
toward returns, the actual value to the store of the return: 
goods policy, and the time limits set for returns. ‘This 
study has not been completed, but should provide some 
very definite information on the subject. 

“The Retail Merchants’ Association of Detroit, Mich- 
igan, is formulating a plan for a campaign to eliminate 
the high percentage of returned goods, to adopt a stand- 
ard practice for time limits on returns and standard reg- 
ulations on classes of merchandise which can be returned. 

“In Los Angeles, Calif., a study is being conducted on 
merchandise returns by Mrs. Frank J. Spring, chairman of 
the home economics division of the Los Angeles District 
Federation of Women’s Clubs. who takes the matter up 
from the customer’s point of view, and Prof. Nagley, 
of the University of Southern California, who is study- 
ing the statistical problems involved. Answers received to 
a questionnaire sent out by Prof. Nagley indicate that ‘con- 
sumers would like a uniform practice among all stores on 
the return goods problem, as in this manner they believe 
both charge and cash customers would be treated alike. 
The answers further indicated that consumers are op- 
posed to the store policy of urging people to buy merchan- 
dise which is not exactly what they desire, on the strength 
of the familiar suggestion that the ‘goods can be returned.’ 
Many of the answers to the questionnaire indicated that 
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consumers would favor a policy of charging a small pe 
centage on value for the return goods privilege, and esp 
cially where customers abuse the privilege. Prof. Nagi 
states that he does not believe it will be difficult to educa 
the public once the stores understand and agree upon 
definite policy. 

“Any study of the return goods evil should start with 
the individual stores, before any endeavor is made to ed 
cate the customer on the cost of returning merchandis 
Many clerks in department stores are paid on a commi 
sion basis. While this makes for selling competitio 
which may be considered wholesome, it often results 
forced sales upon customers who are undecided or timi 
Goods thus only temporarily sold are sure to be returne 
The sales clerks themselves have one thought in min 
to make money, when their chief thought should be — 
please the customer. 

“T have seen indignant clerks publicly show discourte: 
to customers who refused a garment after taking the 
time for a fitting. I recall an incident only this sprir 
where a clerk in a 5th avenue establishment deliberate 
slammed the door of a fitting room in the customer’s fai 
because she refused to take a garment which did not plea: 
her after trying it on. This customer would have been ju 
tified in having the garment sent home and later askir 
the store to call for it, rather than suffer the affront whic 
her action brought upon her. 

“T often have seen clerks speak disparagingly to oth 
customers concerning people who took up their time ar 
made no purchases. There is always an easy way for 
timid or sensitive customer to escape such insults, ar 
that is to buy and later to return the merchandise. 

“Certainly the merchant wants to sell merchandise, 1 
make good customers, to utilize the clerk’s time to tl 
best advantage, but it is not the clerk’s place to make tl 
decision as to what is right and wrong, and certainly n! 
her business to voice that decision. 

“There will always be customers who abuse the retut 
goods privilege, customers who do not understand me 
chandising from the store’s point of view, or who are sel 
ish and thoughtless by nature. First, let us take cai 
of the customer who is really out to purchase but may né 
be exactly satisfied with what you show her. 

“It is her privilege to refuse to purchase and still I 
asked politely to call again. It is this customer who wi 
call again. 

“There is another internal condition adding to the hig 
ratio of returned merchandise. This is the ill-sized or mi 
sized cheap garments which are being sold today in suc 
great quantities. An analysis of the garment departmer 
will quickly show where the returns are the highes 
While this difficulty is the fault of the wholesaler, tl 
retailer is certainly responsible, so far as the custom 
is concerned, for selling poorly seamed garments, impropé 
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‘lizes or sizes without any uniformity in neck, shoulders, 
ion waist lines or lengths. 

_ “The Boston retailers are making an effort to curtail 
he cost of returns and of garment alterations by having 
oll garments sized and inspected upon receipt of the mer- 
hhandise from the vendor. Customers are often the vic- 

ims of garments bought according to their size measure: 
nent, only to find upon close inspection—which is usually 
‘t home—that the garment is ill-fitting and must be re- 
—urned. 

’ “Stores should standardize on a policy for returns, both 
‘ys regards to merchandise, time limit and system within 
he store. 

“An endeavor was made by the Controllers’ Congress 

@ secure proper comparable statistical information when 
“collecting the 1925 merchandise reports. The following 

juestions were asked relative to system of handling re- 

urn goods, replies to which clearly indicate that there 
's no standard policy. 

| “Question 1. Do you include in your return-goods fig- 

ares merchandise never accepted on a lay-away sale? 

“Approximately 8314 per cent of the stores answered, 

Yes,’ while 16% per cent answered ‘No.’ 

- “Question 2. Do you include in your returns merchan- 

lise never accepted when sent out on a C. O. D. sale? 

“Of the stores reporting, 88 per cent answered ‘Yes’ and 

{2 per cent answered ‘No.’ There was a tendency among 

the larger stores to call sales C. O. D. only after the cash 

iad been collected, thereby eliminating the high ratio of 

-eturns due to C. O. D. sales. 
_ “The next four questions dealt with the proper handling 
yf merchandise returned for an exchange. In case the 
customer returned merchandise for an even exchange, 
53% per cent of the stores reporting stated that they made 
an even exchange or a ‘No sale’ check for such transac- 
ions. This would seem to be the most rapid method of 
randling even exchanges. Of the balance percentage, 23% 
per cent made an ‘even-exchange check’ for cash transac- 
‘ions, but made a complete credit and new charge for all 
charge transactions. 

“Question 7. Do you include in your returns merchan- 
lise sent out and returned from approval? 


“Of the stores reporting, 55 per cent answered that 
they did. The balance of the 45 per cent followed differ- 
ent procedures, some stating that they sent no approvals 
at all, others that they held such merchandise as carpets, 
rugs and furniture on a memo approval, while others 
sent approvals only in case the customer had a charge ac- 
count and charged the merchandise directly to her account 
as a sale. 


“Analysis of the percentages of returns in the stores 
with various sales volume, as indicated by the schedule 
presented, which represents 196 stores, is especially in- 
‘eresting, 
_ “In stores with a sales volume of less than $1,000,000 
(about seventy stores with this volume reported) the 
problem of return goods is not disturbing, and could al- 

ost be considered normal. But, as the sales volume in- 
creases, the returns increase in ratio. This would seem 
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to bear out the idea that the store itself can do much to- 
ward reducing returns. Clerks in the smaller stores know 
their customers, their personal needs, their family needs, 
their sizes, their peculiarities in purchasing. They give 
them what they want in the way they want it, and a sale 
once made by an intelligent salesclerk stays sold. 

“Also the smaller stores do not use the commission 
form of payment to salesclerks as much as the larger 
stores. This might be another reason for the low ratio 
of returned merchandise, as there is no forcing of sales 
upon the undecided customer. 

“It is difficult to measure the total cost of returning 
merchandise. If the store is based on a sales plan of 100 
per cent, and 10 per cent of the merchandise is being re- 
turned, the salesclerk capacity is 90 per cent efficient; the 
merchandise sent out is being shop-worn and depreciating 
in value; the auditing and accounts-receivable staff is ab- 
sorbing practically 20 per cent extra work due to the rec- 
ording of the original checks, and later the credit; the de- 
livery department is operating at a larger cost, because in 
most instances, merchandise returned demands two de- 
liveries; and about 80 per cent of the work of the adjust- 
ment bureau is given over to handling customers’ returns. 

“What the store needs is more intelligent selling, close 
inspection of stocks and a standard policy governing re- 
turned merchandise. We should not attempt to educate 
the customer until we have solved our own problem.” 


How Long Does a Wholesale or Jobbing 
Business Live? 


Do you sell to Wholesalers or Jobbers? If so, do you 
know how long your customers will “live’? Below are 
“experience tables’? compiled by the Bureau of Business 
Standards of the Shaw publications. They represent a 
study of thousands of cases. 
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The average life of all your possible wholesale custom- 
ers is only seven and one-half years. The figures shown 
above for the Dry Goods Wholesalers would very likely 
apply to the pottery, glass and lamp industry, although 
no specific data is available for these particular trades. 
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(from a Technical Correspondent) 


To the right is shown a photograph of J. C. Vreden- 
burg of London bending a quarter inch rod of newly 
composed organic glass, the invention of Dr. Pollak, 


an Austrian scientist. 


sel has been announced in the German Press 
that this year two Austrian technicians have 
invented a flexible, unbreakable glass. Until 
further details are available of the experi- 
ments upon which this invention is based, this must be 
received with some reserve. 

American manufacturers are, of course, well aware 
that many long experiments have been undertaken, with 
the object of producing a glass not merely perfectly hard, 
capable of resistance to mechanical pressure of every kind 
and at the same time elastic and ductile, but they have also 
tried at the same time to produce the glass with brilliance 
and purity of color, a quality obtained in the process of 


heating in the pot. 

The writer’s inquiries point to the fact that the new 
“unbreakable” glass differs but little from that which was 
acclaimed four years since in “Sprechsaal,’’ and of which 
we have heard but little since. At the same time the 
writer, when in Germany two years ago, learned that the 
Bohemian firm claiming the invention had been continu- 
ing their experiments, but had not come to the opinion 
that it was a commercial proposition. For both glasses it 
is claimed that they are not merely unbreakable, but can 
be used for cooking, as well as being capable of being bent 
about, as is the case with certain metals. In respect of 
tumblers it is claimed that they have been thrown heavily 
on the floor and have been picked up undamaged; also 
that they can be placed on a red hot stove and remain 
intact. 

It is of interest to recall that a little more than fifty 
years since there was a french firm who invented a tough- 
ened glass, which by some investigators was claimed could 
be hammered on an anvil. It had, however, the fault of 
tending to fly into powder after the application of a sud- 
den shock. Similarly, toughened glass tumblers have been 
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produced from time to time, which could be thown apo’ 
at one time and remain undamaged. But the next tin 
the experiment was tried the tumblers broke into piec 
when they reached the floor! As makers are aware, suc 
so-called unbreakable glasses can be produced by the pro 
ess of rapid cooling, or quenching ; which tends to inerea: 
greatly their hardening properties. These glasses ha’ 
great resistance properties to tension and compressio. 
But their weakness is that, because of internal stress con 
mon to such toughened glasses, they fly to pieces whe) 
the surface is scratched. Every effort has been employe’ 
the writer believes, to relieve the easier liability to brittl’ 
ness resultant from tempering by cooling by blasting stea | 
to placing in hot oil or grease, and at the same time maii 
tain the increased toughness. But little real success hi 
been known. | 

F. B. A. R. de la Bastie has stated that glassware hea| 
ed to redness, then suddenly immersed in oil at 300°, ar 
allowed to cool very slowly, would result in a toughenc 
or so-called unbreakable glass, capable of withstandir 
sudden changes of temperature, the effects of droppit 
for some time and remaining whole when cracked. Sti 
when the breakage in such glass does occur, it flies in’ 
small fragments. 

It is quite possible that the new glass is akin to the vat 
ous productions here of cooking-glasses. As readers knov 
the “Fry” oven glass, having a high silica content, | 
capable of resisting heat to a high degree, and is of | 
markedly toughened substance. Then there are Englis 
makes of flint glass containing a high percentage of lea 
able to withstand great changes of temperature, and 1 
sistant to “knocking about.” But their price is proportior 
ately higher than the more brittle and less heat-resistat, 
glass. ; 

The real problem, as indicated at the outset of this not! 


| 
| 
| 
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Edmondson Warrin. Inc. 


Decorators of China and Glass 
43-45 West 13th St. New York 


E have a number of new items and decorations for 1927 in sterling 
silver encrustations, rock crystal cuttings, china service plates, 


and glass salad plates. 


A cordial invitation is extended to the trade to visit our show-rooms and 
our exhibit at Pittsburgh, January 10 to January 27. 


IN PITTSBURGH 


Room 666 
F le i | 
a HOTEL WM. PENN a a a 
Mr. FREDERICK D. FARRELL 8 43 


In Charge 
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Olivia Shape | 
Decoration 117 | 


Our entire output from two potteries devoted exclusively 
to ivory dinner and tea ware. 


The Steubenville Pottery Co. 
H. D. WINTRINGER, Pres. 
STEUBENVILLE, OHIO 


Agents | 
GEORGE TURNER ABE H. HAYS H. J. BLAKENEY & SON 
17 SN Ave: 200 Fifth Avenue Dallas, Texas 
icago, Ill. New York City 
ROBERT W. COREY Ve Ca ee 
, Bridge Bldg. 

Young’s Hotel ; 

Boston, Mass. Kansas City, Mo. 

W. R. NEAL W. J. LYNCH 

5 Hopkins Place 20 Bowles Place 

Baltimore, Md. Oakland, Calif. 
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Unbreakable Glass 
(Continued from page 90) 


is to obtain a glass which is at once unbreakable and bril- 
jiant; and at the same time is a commercial proposition. 


| Without a doubt, the production of such a glass on eco- 


nomic lines would revolutionize the glass industry, and 
would be welcomed both by the trade and the store buyer. 
Mr. H. G. Wells in his scientific novel, “When the 


Sleeper Wakes,” published thirty years ago, told the story 


of a man who wakes up in London in the 22nd century, 


_and discovers he is lying on a bed of flexible glass, in a 
kind of museum case made of the same material. 
be that the new glass will fulfill his prophecy. 
to be feared, that the time is not yet; but it will much 
earlier than the year 2101 A. D., when flexible glass will 
be in general use! 


It may 
But, it is 


1927 Slow But Not Bad 
(Continued from page 84) 


Easy and ample credit has greatly assisted, and these busi- 
ness practices have in turn helped to keep the credit supply 
liquid. 

“Unless these auspicious circumstances this country has 
enjoyed during the last two years a period of prudent 
prosperity. Industry is still producing goods in excep- 
tionally great volume, and the railroads continue to carry 
more freight from producers to consumers than ever be- 
fore. The volume of bank transactions indicates that 


_ these goods are being paid for promptly, and the financial 


Statements of industrial firms show that no overhanging 
inventories are being built up. 
“The development of the next few months will prob- 


ably determine how far general business will slow down 


in 1927. The fundamentals are still exceptionally sound, 
and no such composite of bad conditions exists as was 
typical of the latter months of earlier periods of sustained 
prosperity. There is no need now for any depression to 


enable business to recover from excesses committed dur- 


ing the time of prosperity. The one real danger is that 
business men may now indulge in unwise attempts to 
stimulate business back to the pitch of activity that it 
reached last spring.” 


Montgomery Ward November Sales Up 


November sales of Montgomery Ward & Co., mail- 


order house, were $19,877,811, as compared with $18,- 


the history of the company. 


794,362 for the corresponding month in 1925, an increase 
of 5.76 per cent. 

This figure represents the largest November sales in 
However, it is $276,815 
below the mark made in October. A year ago the No- 
vember volume was $3,170,520 lower than October. 

Sales for the first eleven months were $176,159,134, as 


| compared with $161,823,970 for the corresponding period 


mm 1925, or a gain of 9.21 per cent. December sales are 
expected to show an increase over last vear. 


May May Top $100,000,000 

The May Department Stores, which include the May 
Stores in Los Angeles, Cleveland and Denver, the O’ Neill! 
Store in Akron, O., and the Famous & Barr Company in 
this city, expect to show a total volume for 1926 ‘‘in ex- 
ces of $100,000,000.”’ 

Last year the company registered total business of about 
$97,000,000, and in 1924 about $89,000,000. 

Profits, it is declared, will be good, possibly in excess 
of $7,250,000, which is to say about 7% per cent on the 
year’s turnover, and in the neighborhood of $14 a share 
on some 520,000 shares of common stock. 

The company recently paid a stock dividend of 100 
per cent, and the new dividend basis of $4 a share is 
therefore equivalent to $8 in relation to the old dividend 
basis of $5. The common stock now is $50 par, as against 
a valuation of $12.30 a share last year. 


Macy 1926 Volume May Jump $10,000,000 

R. H. Macy & Co., New York, which does the largest 
cash department store business in the world, and probably 
the largest single department store business in the world, 
with the possible exception of Marshall Field & Co., of 
Chicago, is expected to show an increase of nearly $10,- 
000,000 in volume this year. 

From the sales record of the first eleven months of 
1926 it is estimated that by the time December business is 
all entered in the books the sales account will show a bal- 
ance of about $75,000,000 for the year. 

The Macy interests are part owners in two other depart- 
ment stores outside of New York City, but the figures of 
these are not included in the foregoing estimate. 


Resident Buyers Form Bureau 


At its final monthly meeting of the year the Commission 
Resident Buyers Association of America, Inc., recently 
voted to organize a bureau of information, the function of 
which will be to handle and adjust all complaints that may 
be registered by manufacturers. 

Harry Frauenthal acted as chairman of the meeting in 
the absence of President Giles. Officers and directors will 
be elected for 1927 at a meeting to be held on January 3. 

The following nominations were made at the recent 
meeting: President, Max Lipshitz, of Max Lipshitz & 
Sons; first vice president, Harry Frauenthal, of Harris & 
Frauenthal; second vice-president, D. M. Samlanson, I. 
Cohen and J. M. Peck; third vice-president, D. M. Sam- 
lanson and I. Cohen; secretary, Sam Margulies; treasurer, 
M. Dreyspool, of Dreyspool & Bergman, 

Board of Directors: M. M. Giles, president of the as- 
sociation for 1926; S. M. Adler, Phil Mahler, George W. 
Cohen, J. Anstendig, A. Herzog, M. Batavia, J. Thomas 
Arnold, Sr., D. M. Samlanson, J. M. Peck, Sam Seiff, 
S. M. Waterstone, Ben Tietelbaum, Florman, Sam Feld- 
man and N. J. Elias Simon, Ben. Frankford, A. M. 
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Fine Designs from a Fine 
Factory 


Illustrated are a half dozen entirely different dinnerware patterns 
which we are featuring from the well-known English pottery of 


Myott Son & Co. 


These are shown on the Myott beautiful ivory body and are 

obtainable on the new “Trafalgar” Shape. We have many other | 
lovely things to show, some of which may not be controlled as 
yet for your territory. 


JUSTIN ‘THARAUD, Ine. | 


24 West 23rd Street, New York 
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Justin Tharaud, Inc. 
24 West 23rd Street New York 


Importers 
China Earthenware 


Five Lines 
And All Winners _Porzellanfabrik Tettau 


(Royal Bayreuth) 
An Array Dinnerware—Short Lines 


More popular with the American 


of Interesting Haase here are Ret oe 
y e additions to e line for : 
Productions From All 


f Our Factories for 1927 ’ : : 
ooo. L’ Union Ceramique 
China Dinnerware—Fancy Lines 


French China of the better kind. 
Despite labor difficulties they are 
effering many lovely new creations. 


Myott Son & Co. 


. ) 17 
eee ee Soin Earthenware Dinnerware 


A fine rich creamy body, care in de- 
Rooms 462-464 tail of manufacture, charming shapes 
and decorations are ees that 
make the trade look forward to the 
Wm. Penn Hotel new 1927 line from this well known 


English factory. 


January 10 to 27 
Faienceries de Longchamps 


T eaware—Dinnerware 


French Faience ware in _ reproduc- 
tions of old designs executed under 


the glaze. 
ion Porzellanfabnk Schonwald 
for the Hotelware 
United States Combines durability and attractive- 


ness in underglaze and overglaze 


and Canada decorations. 


The main entrance aisle of the chinaware department at the Olds, Wortman & King store in Portland, Ore., is used | 
for display of tables of ornamental pottery, with each kind and color on a separate table. 


Our Success in Selling China Is Due to the 


Fact [That We Display It Adequately _ 


Olds, Wortman & King, in Portland, Ore., Keep Every Piece 


| 
| 
| 
| 
| 


of China Continually in View and Large Sales Are the Rule : 
Not the Exception—Large Assortments Make Wide Appeals 


(Reprinted by permission, Philadelphia Retail Ledger) 


ECAUSE the Olds, Wortman & King store, 
Portland link of the B. F. Schlesinger Pa- 
cific Coast chain of department stores, oper- 

9) ates their chinaware department on the theory 
that “if you would sell fine china, show it,” women of 
culture and means travel from four States to select their 

table china there. 

“Do you know,” remarked the bride of an Eastern mil- 
lionaire, just established in Portland, “I had no idea a 
city of this size could offer such remarkable selections of 
fine china? I fully expected to have to go away for the 
complete china service that I require to open up my first 
social season here.” 


This woman, upon the advice of a resident society 
woman, had sought Olds, Wortman & King’s as the logical 
place for securing a complete china service for a palatial 
new home being established. Her means were almost un- 
limited and her tastes the most cultured. 

As she stepped off the elevator at the third floor into a 
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fifty-foot lobby across which two groups of elevator!) 
faced each ther, she found herself viewing an exquisite 
authentic, formal dinner table set-up, one containing < 
complete service of finest china on an imported, hand: 
worked, real lace-edged tablecloth, graced with perfect sil: 
ver appointments, finest glassware and a rich, ornamenta) 
centerpiece. Smaller surrounding tables contained inter- 
esting showings of novelty pieces, while shelvings con-, 


1 


cealing part of the elevator framework showed fine ex-) 
amples of real silver and etched crystalware. | 

Convinced that this was the place to secure her table 
appointments, this patron was totally unprepared for the 
selections that she found when she reached the depart- 
ment itself, where, in a space totaling 8000 square feet,| 
every available inch is crowded with wares—not on con-| 
fusing shelvings, but on tables—all dinneware on immac- 
ulate white damask cloths, each separate set on a table for 
itself and in many different kinds and patterns. 

Not too soon, but after she’d time to “look around” 


! 
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t pit, she was approached by a department expert, who, 
—hwith the experience of a genuine connoisseur, made it un- 
Merstood that at this store and table conventionalities as 
ell as the original history and usage of every commercial 
hina were a part of the salesperson’s training. 

And when—some hours later—her conference had fin- 
shed, her total purchases in this single department had 
ounted to exactly $6,250, containing the following 


tems : 


Mpemmn) dinner service, 325 pieces............... $1750 
118 additional service plates at $700 per dozen.... 1050 
Second dinner set for semiformal use, 225 pieces.. 500 
Mumeemeitional service plates..................... 500 
Third dinner set for family use, 100 pieces....... 200 
Table glassware, stemware, salad plates, etc...... 500 
i ee 250 

_|Additional service for afternoon teas, coffee service, 
ES er 500 

_|Additional novelty service, including odd sets, Irish 
| Beleek, myvabioresden, Majolica, etc........... 1000 
$6250 


And when one considers that while this fortunate bride 
_\was making her purchases, almost elbow to elbow with her, 
_|the happy little bride of a poor workingman selected her 

complete table service for the modest sum of $2.95, 
thereby securing an attractive factory made-up thirty-two- 
piece set, one can readily see that in this department store 
_ true democracy of merchandising standards is to be found! 


_ Large assortments, with ready appeal to the richest and 
the poorest, comprise the stocks of the Olds, Wortman & 
King chinaware department, where seventy different com- 
plete open-stock patterns, in addition to dozens of factory 
made-up sets are shown. Open-stock dinner sets, rang- 
ing in price from $2.95 to $2000, are kept modern in every 
respect, the old standard patterns in use many years ago 
heing stocked permanently, while newer designs are put 
out in numbers of perhaps ten or a dozen each year. 


“Women of culture and means,’’ declares the manage- 
ment, “buy new dinner service perhaps as often as new 
jewelry. They learn to make a hobby of fine table service, 
and when a new pattern in Lennox, Minton, Haviland or 
other fine wares is shown, they immediately want to add it 
to their collections. Thus a woman purchasing a set for 
Several or even one or two thousand dollars has by no 

means satisfied her chinaware need permanently. We 

are just as apt as not to sell her additional sets perhaps 
once a year or once in two or three years. Leading soci- 
ety matrons delight in opening their formal winter season 
with the newest and most beautiful of china, and as the 
beauty of design increases yearly their needs are fre- 


quent. As to novelty service, women who entertain select 

_ new things perhaps several times a season, often buying 
_ an entire new luncheon service to work in with some novel 
or unusual scheme of decoration. A society woman’s 
china closets are like her linen closets, always ready for 
more !” 


| Entering the chinaware department at this store, the 


visitor finds herself first walking through aisles of orna- 
mental pottery, located at the extreme left of the depart- 
ment, and is lured from one table to another. Pottery 
of a kind is grouped on a table for itself, giving an inter- 
esting mass effect, and the tables are covered with tapestry, 
brocade, velour, Chinese embroidery or India prints, 
cloths, drapes or mats, all of which included in the stocks 
for sale in this department, the power of suggestion when 
the drapes are shown in actual use being strong. 

A table of decorative Majolica pieces may be covered 
with a brilliant-hued length of imported brocade, while the 
dull black Gouda ware with its queer, bold designs in 
subdued colors may rest on a throw of thick contrasting 
velour. Chinese embroidered throws, mats and India print 
table cloths are used, not only for display in the depart- 
ment, but as samples of stock actually sold here—stocks 
that melt away in a most satisfactory manner because they 
catch women’s inadvertant attention. 


Cotor APPEAL Is STRONG 


Almost every pottery-making country in the world 
is represented in the Olds, Wortman & King stocks, the 
separate tables showing groupings of wares in separate 
masses, bearing labels telling that they are from Holland, 
France, Morocco, India, Czecho-Slovakia, Austria, Italy, 
Japan, China, England or America. The striking effect 
of these wares in distinct groups is of keen sales value, 
the rich color impression of a colorful draped round table 
of blood red Aultcliff ware, placed next to one of solid 
black Crown Ducal lined with Royal blue being productive 
of high turnover. 

Adjoining the pottery tables is a section used exclu- 
sively for the showing of Italian marble and alabaster 
pieces, stocked in large assortments that include articles 
ranging from ornamental lamps of all descriptions to tiny 
vases, favors and boudoir pieces. Here, too, are large 
stocks of well selected stand lamps, always in good taste, 
whether high or low priced. This section also contains as- 
sortments of brasses from Italy, England, India and 
China. 

At the end of the avenue of ornament-laden round, 
square and oblong tables is the glassware section, with 
more table displays of colored glassware, always in sepa- 
rate color groupings, boudoir pieces, smokers’ pieces, water 
sets, vases, etc. 

Olds, Wortman & King has enjoyed a large extra vol- 
ume of business this year because it promoted the colored 
glass luncheon set business. “As colored glass replaces 
nothing else,” explains the management, “the sales from 
these stocks meant just that much added volume, which 
has been almost unbelievably large since January. 


Tue CrystaL Room 


At the extreme end of the entrance avenue is the crys- 
tal room, with dimension of 25 by 30 feet, where not only 
the walls on the three sides are of solid plate mirror, but 
all the shelvings as well. Here are assortments of open 
stocks of clear cut or etched crystal, brilliantly flashing 
cut glass and fine, delicate-hued ware, in glasses, goblets, 
sherberts and table service of all descriptions. 

The greater portion of this department is devoted to 
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dinnerware displays, each pattern on a table, and, as there 
are seventy open-stock patterns in all, the displays nearest 
the department entrance are of the latest earth- 
enware. 


oes 3? 
jazzy 


“The great vogue of the present day for earthenware 
justifes huge stocks and assortments,” says the manage- 
ment; “‘and even though a woman may be seeking a simple 
gold banded dinner set, the sight of a queer, hand- 
decorated and molded Quimper set interests her; and 
when, a few tables distant, she sees a table of din- 
ner sets in the oddly fashioned and gay-hued Majolica, 
she is readily convinced that at this store everything worth 
while is to be found. Peasant ware is interspersed with 
tables of cheap and medium-priced made-up dinner sets 
starting from the modest price of $2.95 for thirty-two 
pieces and, occupying perhaps 25 per cent of the entire 
crockery department, the real china dinner section. 

In accordance with the firm’s newly established policy 
of “no shelvings,” nearly all dinnerware is shown on the 
impressive damask-covered tables, with the exception of 
some of the bright-colored novelty ware, which is placed 
on a low shelving built against the two-windowed outer 
walls bounding the extreme right of the crockery depart- 
ment. Practically every high, medium and popular-priced 
line of real worth is to be found here, culminating in the 
valuable Lennox and Minton wares and extra service 
plates, selling in dozen lots only for as high as $700 the 
dozen, 

A definite “close-out” policy at this store on open-stock 
dinnerware begins with an advertised 20 per cent reduction 
while stocks are still complete, a 50 per cent reduction 
when the lines are slightly broken, and a sacrifice sale 
when stocks have been reduced to odds and ends. Eastern 
and European buyers are always in the market for au- 
thentic wares, the Portland buyer making his Eastern trip 
but once a year, or every two years, while the European 
buyer comes West to Portland to study stock conditions 
just before making his trip abroad. As soon as he sends 
word of new open stocks of dinnerware being purchased, 
even though the stocks on hand are complete at the time, 
the 


“discontinue” reductions, beginning with 20 per cent 


A Speed King! 


Edward W. Hammond, well-known manufacturers’ 
starts. 


agent, 


Miss Westchester 2nd is the present Atlantic Coast 
the world. 


off, are at once put into effect, as from three to six mon 
pass before the new stocks reach Portland. . | 

Even in their “damage” sales, which are held twice e 1 
year, once in January and again in the summer, the Ol 
Wortman & King store appeals always to women of ¢|- 
ture and refinement. Working on the theory that |] 
revenue from damaged goods is pure profit, because 
allowance has already been made in computing overhe | 
costs, this firm absolutely ignors the original cost of da. 
aged articles. : | 

pve believe the damage sales to be a big advertisi 
event,’ says the management, “as they give women wi 
taste and limited means opportunity to satisfy their ¢ 
sires for fine ornamental pieces and later, as their mea 
increase, they never fail t0 come back for more at {> 
original fresh stock prices.” | 

Badly damaged pieces, such as cups without hand], 
handleless butter dishes, sugar bowls, etc., are broken } 
and thrown away. “We would rather do this than offe| 
the sensibilities of women who know with such ofc 
is the explanation. 

When Olds, Wortman & King advertise damaged chi) 
on sale without regard to original prices, they mean wh 
they say. They do not mean that a chipped vase original 
priced for $50 or $10 will be sold for “half-price,” By 
that will be marked at 50 cents or perhaps $1. 

“In the average basement crockery department,” e) 
plains the management, ‘“‘such drastic reductions are n 
necessary, as people with less discrimination will not | 
able to appreciate the fine values they are receiving. B 
women who come here, being good judges, even sha 
of moderate means, would quickly resent any slur to the 
intelligence which a mere ‘half-price’ sale for damag. 
crockery surely would mean.” 

On the same floor with the china and glassware at tt 
store and located at the north end of the third floor in| 
parallel line is the silverware department, the housewar 
section and the range and paint departments, while tl 
opposite half of the third floor contains the drapery at) 
art needlework departments, throwing on one floor < 
the smaller articles that go into the beautifying of tl 
home. 


piloting Miss Westchester 2nd to victory in one of her recent 
champion and is one of the fastest boats of its type in 


The Special Table As a Winner 


| aT F there is any one thing which the average woman delights in, it is a table of odd pieces of 
tem household wares or equipment. She simply dotes on an opportunity to walk around such a 
table, or counter, and to examine this, that or the other. Before she leaves the store, she 


is sure to pick up and to purchase a few of the things she wants, and frequently she will see supplies 
tor which she will return from time to time. 


In fact, a display of this character is of great pulling power, as when she has a few minutes 


to spare, she will drop in to discover if there is something which will just fill a need in her own 
home, whether it is large or small. 


| The special table, either of differently priced goods or of goods of the same price, is always 
a business winner. 
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The Glory That is China 


OT long since, a prominent club woman was 
heard to remark, that she simply adored 
china, and she wasn’t at all sure but what 

i} she could say her prayers to it. 


While this expression may have been a bit extreme, it 
really typifies the mental attitude of the normal woman 
toward choice china. 


If we go back into the aboriginal history of ancient 
peoples, we will find that their civilization has almost in- 
variably been shown in large measure by the development 
of their bead making, their pottery, urns and vases and 
bowls and jars and dishes, and the china or porcelains 
which they have evolved. 


We can compare the somewhat crude products of sav- 
age tribes with the wonderfully choice bits of Aztec ware. 
and the Cloisonne and Peachblow vases of our Chinese 
friends. 


“The glory that is china” is more than a mere empty 
term. It really designates the degree of civilization of a 
race, and embodies its ideals and history in a way that is 
perfectly fascinating. 


At the present time, there is a keenly awakening con- 
sciousness as to the beauty and merit of the chinaware 
of our own and other nations, and there is a great oppor- 
tunity for educational effort on the part of dealers every- 
where. 

One of the great openings for this sort of thing, is the 
individual or odd piece of china. At the holiday time es- 
pecially, beautiful and individual offers are displayed for 
special gift purposes, and in many instances, these wares 
are imported. Some of them are worthy and some of 
them merely showy. 


The writer made a careful canvass of many such pieces 


One hundred 


during the last holiday season, and a number were foun 
to be attractive but soft in structure, easily chipped, an 
impractical for real usage. 


The wise dealer will make selections which will giv 
satisfaction both to the buyer and to the user, and at th. 
same time will choose artistic offerings. There is a rea 
opportunity here for the development of a true Americat 
pottery so characteristic and meritorious that it will be : 
matter of pride for every American housewife to pos 
sess some of the choicest samples of our national ideals a) 
shown in our chinaware. | 


For example, the wife of every President, chooses he! 
own dishes for the White House, and most of these aré 
monogrammed. Relatively few people ever have the op 
portunity of visiting the White House, and viewing thesé 
wonderful sets of china which are on display for the 
public to see. ; 


But there is no reason why a fad should not be started 
that housewives collect one or more samples of dishes 
which are accurate reproductions of each White House) 
regime. Think of the pride with which the housewife) 
would display to her friends, her collection of White 
House china, and the historical significance of each. In 
this presidential chinaware and in the native pottery, we 
have ample material for true American types, both native 
and colonial. 


And all this leads us to the inevitable conclusion, that 
each dealer can and should buy and sell with the idea of 
building up a specialty line of some kind which will bring 
people to him regularly, and will establish a prestige akin 
to that of the dealer in diamonds, the collector of at- 
tiques, or the specialists in any other field. 


A word to the wise is sufficient ! 


IRACY on the high seas is a thing of the past but 
piracy in business is a flourishing occupation. The 
best efforts of lawmakers and courts have been un- 

le to circumvent altogether the ingenuity of those who 

Bipriate the ideas of others. Imitation is a relative 

rm. The courts are constantly striving to determine 
hether imitators of manufactures goods have gone so 
ras to appropriate designs and methods of packing and 

isd of merchandising originated by competitors and 

‘} what extent the business ot 
jese Originators is injured by 
ach misappropriation. 

The two obvious methods by 
hich the originator of a new 
coduct may protect himself 
‘e patents and copyrights. 
he procedure in the case of 
patent or copyright infringe- 
tent is definite and the courts 
ave a multitude of precedents 
hich help them in deciding 
tigation of this kind. But 
1e style pirate, the manufac- 
irer who steals another man’s 
lea and adapts it to his own 
oduct, is a much more elusive 
ffender. Under the law 
yainst unfair competition it is 
ometimes possible to bring 
lese imitators to book and 
ven recover damages, as in 
ie famous Rushmore Lamp 
ise. However, the imitator operates along such devious 
aes that it is often very difficult to prove unfair compe- 
tion and secure injunction and damages. 

For several years a bill has been pending in the national 
ongress seeking to permit the registration of designs with 
view to giving the originator just this kind of protection. 
or several reasons, which need not be discussed here, 
is effort has been unsuccessful. 

The situation, however, is not quite as bad as it may 
‘em because there are other methods of checking design 
acy besides legal ones. For several years the American 
air Trade Association has been getting good results in 
Opping this abuse through friendly remonstrance and 
‘bitration. Where this method has failed the courts have 
*en resorted to, but in an overwhelming majority of cases 
e have found that manufacturers accused by competitors 
* such unfair competition are willing to listen to reason, 
‘pecially when the reasoning comes from an organization 
hich represents no one particular industry but is actuated 
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EDITOR’S NOTE 


O matter what line of business = the carpet trade. The con- 

may be. followed there are 
always pirates within the confines 
of same who prey upon successful 
ideas, shapes or designs. As Ed- 
mond A. Whittier, Secretary-trea- 
surer of the American Fair Trade 
Association, so aptly remarks in 
the accompanying article, “Imita- 
tion is arelative term.’ There have 
been numerous cases of “imita- 
tions’ in the crockery and _ slass 
trade of recent years and Mr. 
Whittier’s article with its timely 
advice and examples will be of in- 
terest to every manufacturer in the 
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Are Your Designs Ever Pirated? 


How the American Fair Trade Association Checks Unfair 
Competition Methods Using Legal Means Only as a Last Resort 


By EpmMonp Ax» WHITTIER 


Secretary-Treasurer, American Fair Trade Association 


only by a general desire for fair business methods. 
During its past fiscal year the American Fair Trade 
Association has about 500 cases involving unfair business 
practices. Of these, 85 per cent were brought to satis- 
factory conclusions entirely through correspondence and 
arbitration without resort to the courts. These cases have 
been most numerous in the following industries: dress 
goods, carpets, furniture, cigars, jewelry, and automobile 
In cooperation with the Association of 
Wilton and Brussels Rug Man- 
ufacturers, the American Fair 
Trade Association has brought 


lubricating oil. 


about a much needed reform in 


sumer, long confused by spuri- 
ous trade names such as “Wil- 
tan”, “Wiltone’”, “Wiltina”’ and 
“Wilton Velvet” now has an 
exact definition of what consti- 
tutes genuine Wilton fabric 
and when he buys a rug or 
carpet named ‘Wilton’, he has 
no excuse for not knowing ex- 
actly what he ought to get. 

A letter before me as I write 
relates to a type of design imi- 
tation which prevails in many 
different manufacturing  in- 
dusttiess dhe maker of. a 
well-known brand of fountain 
pen discovers that a competi- 
tor, manufacturing a much 
cheaper product, has imitated his original pattern so closely 
that wtihout reading the trade-marked name stamped on 
the barrel of the pen it is almost impossible to tell the 
difference, so far as appearance goes, between the two 
products. The inference is that the second manufacturer 
has deliberately imitated his competitor’s design. The 
imitation in fact is so striking that it seems hardly possible 
that it should be spontaneous or inadvertent. Neverthe- 
less, there is always a chance that such similarities in 
design come about without malicious or dishonest intention. 
The records of the American Fair Trade Association, in 
fact, show a surprising number of instances in which such 
imitation takes places without the knowledge of the re- 
sponsible heads of the company and that when the atten- 
tion of those in final authority is called to the infringement 
the design has been changed and apologies have been 
offered. 

In cases where such friendly remonstrance by a third 
disinterested party has failed to accomplish its purpose, 
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there still remains an effective remedy without resort to 
expensive litigation. No manufacturer likes to be publicly 
accused of unfair competition. The American public is 
a strong believer in fair play and is quick to resent mis- 
appropriation of business good will. In many cases, 
even when unfair competition practices have been de- 
liberate, they have been stopped by an intimation that 
the whole matter would be laid before the consumer with 
a statement of facts by the American Fair Trade As- 
sociation as a disinterestd judge. 

There is no doubt that the composition of the Associa- 
tion, which number among its thousands or more mem- 
bers, leading representatives of almost every branch of 
industry, is an important factor in the success of this 
method. When the Association resorts to publicity to 
remedy a trade abuse, it can do so with the assurance that 
the guilty party cannot gain public sympathy by alleging 
that the complaint was merely the result of trade jealousy. 
In the instances where this method has been resorted to, 
it has not been necessary to mention the source of the 
original complaint. The competitor who thinks his rights 
have been infringed does not come into the picture at all. 
The Association investigates the complaint and, if it is 
determined that the complaint is justified, steps are taken 
entirely upon the initiative and the authority of the As- 
sociation as an organization, backed by the prestige of its 
nationally representative membership. 

The issue thus becomes one of broad public policy and 
assumes far more importance than when it is confined to 
a single industry or a single product. The fact that the 
Association is constantly in the public eye in connection 
with a variety of unfair trade practices gains the maxi- 
mum of public attention for any statement it may make. 

The best proof of this advantage is the widespread at- 
tention gained by announcements issued by the Associa- 
tion during the past few months relating to the practice of 
substituting inferior grades of lubricating oil for trade- 
marked brands ordered and paid for by automobilists. 
While comparatively few of the offenses unearthed by the 
Association actually resulted in legal action, the cases 
which came to trial, all of which resulted in punishments 
under the penal code, attracted attention throughout the 
United States. The general subject of motor oil sub- 
stitutions was discussed in scores of magazine articles, 
including a long article in a weekly magazine with a 
circulation of between two and three million, in hundreds 
of newspaper editorials and in thousands of columns of 
news space. 

While this situation did not involve design imitation, the 
principles involved applied in general to unfair competition 


a 
and the immediate public response demonstrated the extr 
ordinary interest which the consumer takes in campaigi| 
of this kind. | 

The lesson, of course, is that design piracy can be a| 
tacked most effectively by demonstrating the ethics in| 
volved and the public policy. Manufacturers are comin! 
more and more to use this weapon, reserving the law as a_ 
ultimate remedy when other methods fail. In any erusaé 
against unfair trade practices, the personal equation shoul| 
not be overlooked. While an appeal to common decenc 
may be ineffective with those who wilfully base their bus 
ness upon the theft of other men’s ideas, there are man. 
instances in which imitations are inadvertent and uninten 
tional with no thought of stealing someone else’s good wil 
In these cases a friendly remonstrance from an outside 
will often get results when the use of the legal bludgeo: 
will be resisted to the last legal ditch. The method o 
the American Fair Trade Association is, first, investiga 
tion; second friendly remonstrance; third, publicity, ani 
fourth, when other means fail, legal action. 


Harris Schwartz Passes Away 

Harris Schwartz, well known crockery merchant, < 
pioneer crockery jobber of New York, died on Sunday 
afternoon, December 12, at his late residence, 56 For! 
Washington Ave., New York. 
Born in Roumania, Mr. Schwartz arrived in this coun: 
try forty years ago, and started in the crockery busines: 
on a small scale, which was later developed into one oi 
the well known jobbing houses of the trade. 
Mr. Schwartz successfully conducted his business unti) 
his retirement in 1906, when it was turned over to his 
son, Joseph H. Schwartz, who himself proved to figure 
prominently in the industry. 
The deceased was beloved by all who knew him. He 
was known for his charitable acts, and for his considera- 
ttion shown to the poor. He was connected with almost 
every institution doing charitable work in New York, 
and his membership to those institutions for the many 
years, was reflected by the large number of people at- 
tending his funeral, which took place from his late resi- 
dence, last Monday. 
Mr. Schwartz is survived by his widow, his son, Joseph 
H. and his daughter, Mrs. E. Diamondston, seven grand- 
children, and two great grandchildren. 
Interment was made in the family plot, Acacia Ceme- 
tery, Cypress Hills. Among his former business asso- 
ciates who attended the funeral were, Morris Bergman, 
John L. Pasmantier, Harry M. Reich, W. Kossoisky, 
QO, Rabinowitz and H. Martinique. 
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utr New Samples for 1927 will be ready earlp 

() in January and will include New “Queen Anne’ 

shape in Earthenware. Also a profusion of Rich 

China Service Plates, Tea and Dessert Ware 
All strictly Spode Types 


Copeland & Thompson, Inc. 


206 Fifth Abenue, New Vork City 
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Don’t Let Yourself Get Stout 


There Is No Excuse for Excessive Weight When the Proper 
Exercises Practiced Regularly Will Keep You in Good Condition 


By Norton B. Jackson 


New Jersey Amateur Wrestling Champion 


(Photographs by Frank S. Gerrish of the New York Athletic Club.) 


|S the years roll by and business usurps the 
time that formerly was spent in exercising, 
window,” 


the old “bay “corporation,” 


“paunch” or properly—the stomach grows out 
} proportion to the rest of the body and much to the 
dust of the good wife. 

‘he average business man is somewhat taken aghast 
wen he finds he is the possessor of a good size “cor- 
pation” but after the first shock is over he takes things 
pilosophically and ceases to give the matter serious 
tught. He continues to eat fattening foods, to take 
petically no exercise and as a consequence the “cor- 
pation” expands and in less time than he realizes he is 
uplessly—or almost helplessly—an unhealthy fat man. 
Bng fat is unhealthy. 

Yow the man who really desires to get rid of an ex- 
“sive stomach can do so if he is determined enough but 
itneans hard work and some sacrifice. To begin with 
4 must stop eating fattening foods. Potatoes, white 
yad and food containing starches are fattening. Water 
stuld not be taken with meals but at least an hour after 
eing. If you are particularly fleshy cut out the mid- 
dy meal or if you find this too hard to do cut it down to 
2andwich and a cup of tea. 

‘rankly I do not believe in pills and trick medicines for 
mucing purposes. Such a means of reducing is not nat- 
ul and bound to be harmful. Neither do I believe in 
sapping down the waste although I know of cases where 
a elastic rubber band several inches wide has proved 
meficial when worn while exercising. 

Che only real and natural way to take off weight is by 
mderate dieting and proper exercising. I know of two 


ticular men both members of the New York Athletic 


“tb who tipped the scales at over the 200-pound mark. 
Mth went on a diet eliminating starchy and fattening 
lods. Both exercised ‘daily and conscientiously. ne 
‘k up wrestling, the other, a prominent amateur boxer 
€ years ago, resumed that sport. Both went through 
‘nuous workouts under wraps. That is with sweaters 
ul sweat shirts wrapped about them. 

_ watched both personally. They both worked in 
idly earnest and I must admit went through some hard 
wrk at first. 

soth of these men are now under the 180-pound mark. 
Inet one, the wrestler, who a year ago weighed 270 
Yands, in the locker room of the Club recently. He 
Ns dressing to go down and wrestle. “I never felt so 
W1] in my life,” he exclaimed to my query regarding his 
lth. “Being fat, unless a person is too old, is merely a 


condition of being too lazy to reduce.” » 
Later on I met the boxer on. the running track. Hea 
was jogging steadily along wrapped up in?a sweat shirt 
and long tights and I fell in behind him. I do not know 
how far he had run before I joined him but together 
we jogged off a mile at a good pace and he was not fa- 
tigued when we -finished the nineteen laps. A year ago 
it would have been an impossibility for him to run a mile, 
Regular exercise has put these men in good condition. 
They are not training for any particular event but for the 
greater purpose of keeping physically fit. As a conse- 
quence it is not necessary for them to deny themselves 
the pleasures of life. Both are successful business men 
and both while eating carefully, eat plenty, smoke when 
they feel inclined and for all I know when Volstead isn’t 
around enjoy a wee small nip, from the cup that cheers. 
Now as to the question of the proper exercises to be 
taken for the reducing of excessive stomachs. Walking 
is one of the easiest and least bothersome. Great benefits 
may be derived from brisk walks or long hikes in the 
open with proper breathing through the nose and push- 
ing the chest up towards the chin and NOT sideways. 
But walking in itself is not sufficient to reduce an en- 
larged stomach. More strenuous exercise is necessary. 
With this idea in mind I have selected a few exercises 


which will certainly aid in reducing the stomach if fol- 


Figure A 
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lowed conscientiously. Consistency is the thing! These 
exercises will be more or less difficult to perform at first 
but if they are practiced a few times each day just before 
bed time they will become simple enough in time and will 


Figure B 


prove most beneficial. It would be well to do them the 
first thing in the morning upon arising but most of us 
are in a hurry at that time and so the evening is more 
satisfactory. A few deep breaths in the morning at the 
open window takes very little time and does a whole lot 
of good. 

Now the first thing to remember in going through the 
exercises pictured on the opposite page is to take things 
very easy at the start. Excessive exercising is more 
harmful than none at all. 


Figure C 


In Figure A, I am touching the floor with my hands 
while my knees are perfectly rigid. This is not a difficult 
exercise to perform but simply takes practice. If you can’t 
touch the floor at first stretch over as far as you can with 
your knees straight. Do this two or three times and 
keep it up every day and in no time at all you will be able 
to touch the floor. 

Figure B shows my brother laying on his back with 
his hands clasped behind his neck and his legs stretched 
out forward at an angle of forty-five degrees. Then he 


CROCKERY AND GLASS JOURNAL 


December 16, .2 


circles his legs several times to the left and then sey 
times to the right. Be certain that the legs are but eigh a 
inches from the floor to get the best results for if they re 
held higher the exercise is easier and loses a great dea} 
its effectiveness. This is a difficult exercise and shoule) 
taken easy at first. Be sure to keep the head close to » 
floor. 

Figure C is an exercise which is used a great deal Ny 
boxers and wrestlers to harden the stomach muss 
Here my brother is shown with his hands clasped bet jc 
his neck as in Figure B. In this exercise, however, . 
raises himself from the hips at the same time twisting js 
head sharply to the left and raising the left knee. At- 

nate this exercise first left then right, etc. 


Figure D | 


Figure D shows me doing the “splits.” Sit down on fe 
floor. Stretch out the left leg forward and throw 
right leg back. Reach out and touch your left foot. Nj 
reverse the position quickly with the right foot out éi 
the left foot back.. This exercise is not as easy as it j/ 
pears but it is a good one. Very likely at first this exer¢: 
will make you a little stiff'in the back of the leg abi 
the knee but do not mind this. Even the best trait] 
athlete often gets stiff when trying a new exercise. 1f 
thing to do is to keep on working and “work” it out. 


Figure E 


Figure E is what is known in wrestling and box. 
circles as a “bridge.” It is the most difficult exercise) 
the lot and there is not one man in a hundred who cat) 
back on a regular bridge with the tip of the nose touch; 
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te floor, the first time. As difficult as this exercise is 
jis a great one. To begin with it strengthens the neck 
.d stomach and is very beneficial to the intestines. Prac- 
ee this exercise at first by holding yourself partly with 
e aid of your arms and gradually lessen the weight on 
‘e arms until the neck is carrying the entire burden. This 
yercise is merely suggested as being a very beneficial 
fough difficult one and may be skipped if the exerciser 
‘ems it too strenuous. 


Figure F 


Figure F: Clasp the hands behind the neck or on the 
% and heels together. Bend the knees with a quick 
Wement and come up to standing position again. Re- 
fat several times. This is an easy exercise and should 
{ repeated ten or twelve times. It is beneficial to both 
t stomach and legs. 


Tn starting these exercises if you are not used to exer- 
Ce, five minutes will be sufficient. For the first week or 
Smerely go through the exercises acquainting yourself 
Wth the various positions. Gradually increase the exer- 
és up to fifteen minutes and above all practice regularly 
beneficial results are to be derived. 


Supplement these exercises by long walks. If possible 
fy golf. If you are not in a position to join a country 
Gb get out on the public links. 

Health is the greatest of assets—a hundred times more 
tin wealth. And to have health one must exercise— 


REGULARLY, 
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Atlas and Globe Plants Consolidate 


The Atlas China Co., Niles, Ohio, and The Globe China 
Co., Cambridge, Ohio, have been consolidated and the 
two plants heretofore operated as independent corpora- 
tions will now be conducted under one management as 
The Atlas-Globe China Co., with its principal offices at 
Niles, Ohio. 


The new company will represent combined assets of 
approximately $1,500,000, with a production capacity of 
25 General ware and 9 pairs of Decorating Kilns. It 
is announced by those interested that no change will be 
made in the management or the past policy of the two 
companies. A. O. C. Ahrendts, President and General 
Manager of both companies will continue in the same 
capacity with The Atlas-Globe China Co., assisted by Geo. 
R. Ahrendts, Vice President of both companies and for- 
merly Manager of The Globe China Co. 


The Atlas China Co. was organized by A. O. C, Ah- 
rendts, and associates, during 1923. The Niles plant, at 
that time, owned and controlled by the Sebring interests 
was purchased outright as of July 1, 1923, and placed in 
On March 29, 
1925, the manufacturing department of this plant was 


operation as an independent company. 


totally destroyed by fire, incurring a loss of approximately 
$250,000. Soon after the fire A. O. C. Ahrendts, and 
associates, purchased the plant at Cambridge, Ohio, for- 
merly. operated as the Guernseyware Company. This 
plant was placed in production, in June, 1925, under the 
corporate name of The Globe China Co. Both plants 
have been outstanding figures in the pottery industry hav- 
ing operated to capacity almost continuously. 


According to a statement by A. O. C. Ahrendts, the 
consolidation of the two plants is a step in the direction 
of efficiency, and a coordination of effort, destined to re- 
flect themselves favorably in production of quality and 
superior service. The Niles plant will continue the manu- 
facturer of White Semi-Vitreous Porcelain dinnerware 
while the Cambridge plant will be turned over to the ex- 
clusive production of “Bona Dea” Ivory. This product 
will be featured in an Ivory body on a distinctively attrac- 
tive, newly modeled shape, which the company expects to 
have ready for January delivery. A number of new, ex- 
clusive decorative patterns have been selected by the com- 
pany, samples of which they state will be ready for dis- 


play before the first of the year. 


In discussing the future possibilities of the industry, 
A. O. C. Ahrendts expressed confidence in the survival 
of American made dinnerware. Being able to maintain a 
flexibility that will recognize and yield to changes in con- 
ditions, will play an important part in the matter of 
American factories keeping busy, according to Mr. Ah- 
rendts. More detailed plans, in process of development by 
The Atlas-Globe China Co. are promised for another issue 
at which time the company feels they will have something 
to say that will be of unusual interest to the trade. 


Trade Names Clash, Even If Mdse. 


Doesn't : 


Adoption of Same Name Held Confusing, Though 


There Is No Competition—Government’s Aim 


Is to Protect Public Against Misapprehension 


w| ANGER to retailers, through “trade confu- 
| sion” is not necessarily eliminated when com- 
petitors use some other method of distribu- 
tion. This is the gist of an important official 
ruling just announced by the Government. In effect, the 
Federal edict says that no merchandising method is proof 
against those mixups whereby patronage that was intended 
for one party goes to another. It is all part and parcel 
of a growing solicitude on the part of Uncle Sam to fore- 
stall unintentional, as weil as 
intentional, substitution of 
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mark, the word “Poro.” None of the Federal busin: 
traffic officers ever dreamed that there was any dan; 
that customers who went into stores to purchase prej- 
rations for the hair would accept rouge instead. Ina |) 
that is not purchased by children and servants, and is Ss; 
dom ordered by telephone, such mistakes are unthinkal 
But what .worried Uncle Sam was the fear that the |, 
public, familiar for néarly a score of years with the nai 
of the concern which puts out hair specialties, would st! 
pose that the rouge and otlt 
recent novelties, bearing sii- 


\\ 


goods. 

In the test case just staged 
—a case known officially as 
Malone versus Gibson—at- 
tempt was made to have the 
authorities accept the proposed 
principle that no serious con- 
fusion in trade would be pos- 
sible between goods distribut- 
ed through retail merchants 
and similarly named _ goods 
sold direct to the consuming 
public through agents. If this 
assumption had been allowed 
to prevail it is easy to imagine 
what advantage would be 
taken of the privilege by ped- 
dlers and house-to-house can- 
vassers willing to trade on the 
reputations of well-known 
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PROTECTS PUBLIC 


S CONFUSION in trade possible when sim- 

ilary named merchandise is distributed 
both through retail merchants and directly 
through agents? Should the use of the same 
trade name be permitted by manufacturers 
who do not make competing lines of mer- 
chandise? 

In the recent case of Malone vs. Gibson the 
attempt was made to establish the principle 
that it should. 

But in the ruling, however, it was clearly 
demonstrated that Uncle Sam has no intention 
of encouraging trade to flow into channels 
where it has not been earned, regardless of the 
fact that another manufacturer, using the same 
trade-name, does not make a competing line cf 
goods and does not, therefore, suffer directly 
any loss of trade. 

The principle laid down is that of protecting 
the public against any misapprehension as to 
the origin of the merchandise. 
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lar names, were made by 
old-established house inst} 
of by a new concern that f] 
been in the field only two ¢ 
three years. 

It was here that the retail - 
agent distinction was attem - 


»,ed. Gibson, Inc., the youn 


of the two firms, finding its f 
at a disadvantage owing to 12 
similarity of trade names, t 
up the defense that there s 
nothing in common, so ) 
speak, betweet: wares sold oy: 
the counters “Of retail sto’ 
and related goods marketed r 
agents. In other words, 12 
argument was advanced tlt 
buyers accustomed to purchz? 
goods by brand name in ret! 


goods carried only in the best 
retail stores. 

The contest between Malone and Gibson is important 
to retailers not alone because it raises, for the first time, 
this question of the relationship between retailing and 
agency distribution. In addition, it demonstrates force- 
fully that Uncle Sam, in the effort to prevent trade con- 
fusion, has in mind something beside the outright substitu- 
tion of parallel or competitive items. The current case 
illustrates that the greater anxiety of the Government is 
to prevent trade flowing into a channel where it has not 
been earned owing to misapprehension on the part of the 
public as to the origin of goods. 

At first glance the average onlooker might say that 
there was little chance of confusion in the case just de- 
cided. One concern was marketing rouge and similar 
toilet goods under the brand name, “‘Po-Go.” The other 
firm had made itself known to the public by its prepara- 
tions for the hair and scalp, bearing, as an identifying 
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stores would not suppose tlt 

there was any connection between the goods obtaina ° 
only at the stores and other commodities brought to 1 
door by solicitors, even if the names on the articles we? 
similar. | 
Censors at Washington would not accept this thec/ 
that any technique in merchandising is proof against tra? 
confusion. With many leading stores employing outs! 
sales representatives and home demonstrators, it was té) 
ing too much for granted to assume that a wide gt 
separates the two species of distribution. Furthermore, t? 
United States Examiner of Interferences held that the) 
is no restriction either in law or in business practi 
which would prevent a marketer .who has been selli 
through agents from abruptly reorganizing the scheme — 
distribution and placing the goods on sale in retail stor) 
where the merchandise would be displayed side by st) 
with older established goods so similar in name that cast 
shoppers might readily jump to the conclusion that th 
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A Duet By Two Victims 


By William T. Card 


(Published by permission cf the Retail Ledger) 
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Said “Good Enough’ to “Just Get By,” 
“I’m sick and tired of the game, 
I’m getting on, but haven’t won 
My share of fortune or of fame. 
The other fellows have the luck, 
They prosper, I can’t tell you why, 
“Pve surely had a rotten deal,” 


Said “Good Enough’ to “Just Get By.” 


Said “Just Get By” to “Good Enough,” 
“You're right in everything you say, 
The world has favorites that it plays, 
You see that proven every day. 
There’s ‘Try Again’ and “Best I Can,’ 
I call each nothing but a bluff, 
And yet they’ve prospered more than I,” 
Said “Just Get By” to “Good Enough.” 


Said “Good Enough” to “Just Get By,” 
“We're victims of the social plan, 
If you’ve a pull you win success, 
If not, you’re just an also ran. 
Earth’s paths are rosy for the few, 
For us the road is hard and rough, 
Luck never seems to come our way,” 


Said “Just Get By” and “Good Enough.” 
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We extend to the trade a cordial invitation to visit our 
new showrooms, where we have on display our lines of 


DINNERWARE AND OPEN STOCK PATTERNS 


Large Stocks on Hand for Immediate Delivery 


Shipments from our Warehouses at 
New York City or East Liverpool, Ohio 


DECORATED AND WHITE WARE 
FOR 
SPECIAL SALES PURPOSES 


PRICESAND QUALITY TOSUIT ALL BUYERS 


A Merry Christmas and A Happy New Year To All 
MORRIS BERGMAN 


(Established in 1900) 
10 WEST 23rd STREET NEW YORK 
Phone Numbers: Gramercy 2434, 2435 


| 
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yre put out by the same manufacturer. 

To back up the assumption that purchasers at retail 
«anot be led astray in selection by goods of similar name 
ered through agents, it was shown that, in the case 
lich has just engaged attention at Washington, the form 
the package, or at least the appearances, were quite 
(Terent. 

One line of goods, the one sold through agents, is put 
«t in a metal gilt box inscribed with blue letters. The 
<aflicting line, distributed through retail stores, is packed 
j red pasteboard boxes with gold letters. The referee 
«the United States Patent Office swept aside all these de- 
als along with the major plea that retail distribution and 
ency distribution were in classes by themselves. He took 
2 position that retail trade, or the purchasing public, is 
yt so familiar with the details of any trader’s business 
yt method of distribution is accepted as a confirmation 
( genuineness of the goods. Indeed, the official added 
fat it is not incumbent upon consumers to be so inti- 
aitely informed regarding the channels by which goods 
‘ach the market. Buyers are required only to rely on 
imory of the name, mark or “dress” of thé goods which 
intifies the product which they are seeking. 

To the enlightenment of retailers, another pertinent 
jue was raised in this same contest: 
¢ablishment on a plane with the straight retail store in 
itkoning with trade confusion? 

For some time past this question has been gradually 
(ming to a head. With printers selling stationery, gas 
ed electric companies conducting appliance stores and 
sve-shine and shoe-repair establishments dabbling in the 


Is the service 


distribution of specialties, it has been evident that sooner 
or later this element would figure in the responsibilities 
for trade confusion. The Malone-Gibson case has precipi- 
tated matters. 


Here the specific question is whether the “beauty par- 
lar,” so called—the beauty parlor operated independent 
of, say, a toilet goods department in a department store— 
is to be considered as a regular retail store. Testimony 
at the trial at Washington shows that even the establish- 
ments which style themselves “beauty parlors” rather than 
“beauty shops” indulge in retailing. Not only do these 
service institutions give treatments for the scalp and hair 
and applications of complexion powders, cold creams, van- 
ishing creams, massage creams, rouge, nail polishes, etc., 
but, in almost every instance, all these preparations are on 
sale in package form. Hence the officials took the position 
that a service institution which sells outright, for removal 
from the premises, the utilities which are provided pri- 
marily for treatments by its staff, must be accounted, to all 
intents and purposes, as a retail store. 


The spirit of this recent official appraisal at Washing- 
ton is to account as in one class or category all forms and 
species of merchandising in so far as there is involved the 
liability for consumer confusion or mistake. Ultimate 
purchasers are not supposed to have any knowledge of 
how goods reach them. They are entitled to protection 
not only against persuasion to the acceptance of substt- 
tutes but likewise against buy-words that look or sound 
like the ones that buyers have had in mind and intended 
to have serve as clues in making purchases. 
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Dover Pattern | Pannier Shape 


% illustrate a popular addition to our Queensware 
~~ Dinnerware patterns viz., the Dover on the Pannier 
Shape. 


The motif of this design <s derived from Tropical 
Fruits and is a wonderful example of bright underglaze 
coloring on an Ivory Body. 


Following our usual custom it is protected by U.S. A. 
patent, and any infringement will be vigorously dealt 
with. 


We have a large variety of Open Stock Dinnerware 
patterns on hand in decorated Queensware, also a pattern 
or two in Bone China of very attractive design, and price, 
and Service Plates in many different styles. 


We are offering a larger assortment than ever before 
of Embossed Queensware both in Dinnerware and fancy 
articles, and of Jasper and Basalt. 


Josiah 


Wedgwood & Sons, Inc. 
255 Fifth Avenue 


New York City 
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 Bassett’s New Location 


MADISON 
SQUARE 


NEW HOME oF 
Geo. F. Bassett » Co. 


“In the Heart o )f the Crockery District” 


Introduces 


Porzellanfabrik Schonwald Church Gresley Potteries 
: THE NEw “PRINCESS” CHINA ‘“TEAPOTS AND DINNERWARE” 
Robert Haviland & Le Tanneur Hollingshead & Kirkham 
“FRENCH CHINA” “IMPERIAL H. & K. WARE” 
Bassett English Porcelon Gift Wares from Spain 


C066 6 6666666666666 6666666666666 6666655666666 66 06666685 EEE FOE ESSE EOE EE SEES EE SEEEEEEEEEEETECEES 


Also Open Stocks from many other Potteries 


Geo. F. Bassett & Co., Inc. 


“The Dinnerware House of America” 


141 Fifth Avenue 
New York City 


COSC SCSCSCSECSESCESSCSESEEEEEEES 


TT UUUEL ISIE TELE TELE LET E LILLE ULE rere rere rrr rr yy yy) 


Che Wogue of Blue Staffordshire 


By Matcom VAUGHAN 


Reprinted by special arrangement with the author and the New York Herald Tribune 
Photos courtesy of Metropolitan Museum of Art 


ONSIDER $1,800 for an old piece of crockery that 
originally cost 50 cents! That was what was paid 
at public auction last winter for an old blue Staf- 

fordshire platter only eight and a half inches in length. A 
good antique seems to be a good investment. 

Your great-grandfather could have filled his house with 
these identical platters, a century ago, at not more than 
two shillings apiece. He could have got many similar 
pieces for 12 cents. Had he sold his estates and purchased 
such trifles for heirlooms he could have made his present- 
day descendants very rich. And not only rich but fashion- 
able. In his time 
blue  Stafford- 
shire was just 
about the cheap- 
est “china” that 
could be bought. 

It is said that 
$1,800 1s* t hve 
highest price 
yet paid for one 
of the historical 
Sita) ieteour de- 
shire blues. At 
the same sale, 
however, other 
pieces _ fetched 
very high prices 
indeed: $1,400 
for another 
platter; $900 
t Obtaratetiird: 
> o) LeO8 ores 
fourth ; $750 for 
a fifth, and so 
on. Plates were 
not quite so rare or dear; the auctioneer’s hammer tapped 
them as sold for such sums as $1,100, $650, $425 and 
$360. Since this sale—the Kellogg collection at the 
American Galleries—old blue Staffordshire has naturally 
become quite a rage among antique collectors. This sum- 
mer the countryside will probably be thick with limousines 
whose occupants are hurriedly yet warily scouring for 
stray specimens of the pleasant old crockery with charm- 
ing scenes pictured in deep blue upon it. 

Strictly speaking, this ware from Staffordshire is not 
chinaware at all, but pottery. Its material is coarse rather 
than fine; nor were its craftsmen highly skilled. Its re- 
markable value as antique lies in the fact that the scenes 
it portrays are memorials of early America. Historic 
spots and events are quaintly and delightfully represented ; 
also our monuments and national heroes; our first 
steamboats and railroad; emblems of the Colonial states; 
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Group of Nineteenth Century Staffordshire plates 


and many landscapes and city scenes of early Ameriy 
days. While the Staffordshire potters pictured scenes) 
various parts of the world, America proved financiz 
their best field. And American pieces are to-day by | 
the most valuable. 

Modernly, we tend to forget how proud our ain 
were of their newly won country. They covered th; 
rooms with wallpapers depicting native scenes of pe 
and war. Their hat-boxes were the same. For drapers 
they had chintzes and cretonnes that were similarly hist 
ical. In their pockets they carried handkerchiefs depicti 
events. At tae 
they were serv] 
from histori] 
blue — Staffo:- 
shire dish, 
Few people - 
day would ce 
to carry Gene | 
Pershing’s px- 
trait on th- 
pocket handki- 
chiefs; or ha> 
St. Mihiel or t> 
Argonne sect: 
as a backgrou| 
for the drawi: 
room; or ¢ 
from plats 
which show! 
the Woolwor! 
Building, or t: 
Crown Prin; 
of Sweden coi: 
ing down t 
gangplank. N 
so our forefathers. Their eager civic pride and patriotis 
desired every form of expression. | 

It was exactly this pride and patriotism which caus) 
historical blue Staffordshire to come into existence. A 
though the English government had lost a cherished cc 
ony, English commerce still wished to keep Americ: 
trade. An English potter correctly figured that peop 
who had been patriotic enough to fight for independen 
would probably be willing to purchase some bric-a-bri 
souvenirs of their heroes. Accordingly, shortly after tl 
Revolution one of the potteries in Liverpool sent ov 
some yellow jugs, mugs and punchbowls with portrai 
of Washington and Franklin on them. These pieces so. 
so well that a few years later the potteries at Stoke-upo1 
Trent, Burslem, Hanley, Tunstall, Cobridge, etc., followe 
suit, choosing blue and white colors in imitation of th 
stylish delftware. The process of transfer printing ha 
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Seventeenth Century Staffordshire Slipware dish 


ust been discovered and the average man could thus for 
ae first time afford decorated china for daily use. From 
783 to 1830 blue was the sole color used. Thereafter, 
ithography having been invented, the ware became so 
heapened that its vogue began to wane. Staffordshire 
ould then be had in light blue, pink, green, mulberry, 
urple, gray and black. By 1850 the craze for Stafford- 
hire had passed. 

Historical blue Staffordshire was never stylish until 
ecently, but it was extremely popular from the start. The 
ayly colored dishes were sold everywhere in this country, 
hough less in the southern states than elsewhere. In 
ingland, of course, no one purchased them. It is said 
ot a single copy can be found in the British Isles. 

At least 250 different pictures are known to have been 
ired for the American market. So wide is their range 
hat they constitute a general tour as it were, of post- 
Xevolutionary America. Beginning in Canada, of which 
. few scenes were used, we can pass from plate to platter 
outhward to the log houses of New Hampshire and Ver- 
nont, on to Boston, down to New York, then Philadel- 
hia, Baltimore, Washington and Richmond; view the 
Vest as far as Louisville, Kentucky; Sandusky, Ohio, 
nd Vevay, Ind., and complete the trip by way of De- 
roit, Niagara and the glories of the Hudson River, the 
\dirondacks and the Catskills. We will have seen most 
if the imporant buildings of the period, such as the Bos- 
on State House, Harvard and Yale and Columbia col- 
eges. New York’s City Hall, Fort Clinton, old St. Pat- 
ick’s Cathedral, Park Theater, the Philadelphia Library, 
he bank of the United States, Philadelphia; the Baltimore 
-ourt House and Baltimore Exchange, the White House 
nd the Capitol before the dome was added; many quaint 
tarbor views of these various cities and some of our 
inest lake and river and mountain scenery. 

New York City was apparently one of the best markets 
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for Staffordshire. More than a dozen separate views of 
the city may be found on these old blue plates and platters, 
several of which were drawn by W. G. Wall, the Irish art- 
ist, who came to this country in 1818 and sent his sketches 
to the Stevenson potteries in Cobridge, Staffordshire. Two 
of Wall’s platters, “New York from Weehawk” and 
“New York from Brooklyn Heights,” are today ranked 
as treasures. Both of them show the low skyline of lower 
Manhattan as comprising only the roofs of dwarfed build- 
ings, private mansions and about a dozen church spires. 
On one of these platters may .be seen a sturdy relic of 
Knickerbocker days, a windmill. 

The platter “New York from Weehawk” was consid- 
ered ten or fifteen years ago as perhaps the rarest speci- 
men of Old Blue in existence. Mr. Kellogg at that time 
paid $1,225 for his dish, an unheard-of price, which did 
more to spread the fame of the Staffordshire Blues among 
antique collectors than any other incident in its history. 
The price also caused attics and cellars to be so thoroughly 
ransacked that a number of these very platters came to 
light. In consequence, this dish became less rare, and 
when put up at the Kellogg sale last winter fetched $810. 
Other specimens had been found to be more rare, espe- 
cially the coats-of-arms of the Thirteen States. 
the coat-of-arms of Connecticut which was knocked down 
at $1,800. 

When General Lafayette as the nation’s guest, looked 
upon New York’s City Hall in 1824 he wrote in his note- 


It was 


book “The only building in New York worthy the atten- 
tion of an artist.” As everyone knows, the City Hall— 
which Wall also sketched—is built of white marble, “‘with 
the exception of the north side which was originally of 
stone, the prudent New Yorkers of the day deeming it 
beyond imagination that the city should grow beyond it 
and cause its back to be visible to the observer!” Wall 
also drew Fort Gansevoort for the potters, and Columbia 
College, when it was but a single building with a recently 
acquired wing. The Lombardy poplars appearing in the 
foreground of this Columbia plate are of interest because 


Staffordshire salt glaze dish, 1720-1780. 


One hunded sixteen 


CROCKERY AND GLASS JOURNAL 


as it has been pointed out, they were introduced into this 
country from Paris by Andre Michaux in 1791 and thus 
had just enough years for them to have grown as high 
as pictured. 

The Battery was a favorite scene of the Staffordshire 
potters. There are various pictures of this old park and 
its environs preserved on the ware, one called “The Es- 
~ planade and Castle Garden,” an animated scene with men 
and women and children strolling on the green. Mrs. 

Camehl, an authority on historical Staffordshire, describes 

-this plate minutely; “the ladies are in large poke bonnets, 
pointed shawls and narrow, high-waisted skirts, with tiny 
sunshades in their hands; while their escorts are arrayed 
-in long, full-skirted coats, broad brimmed hats and white 
trousers, sporting slender walking sticks.” This view was 
considered so picturesque that it fetched $1,100. Other 
views of the Battery, while similarly pleasant, are not so 
expensive. A number of potters made use of Castle Gar- 
den, and one of the most engagingly decorated of all these 
dishes is the “Landing of Lafayette” at the Battery, with 
cannon booming a salute and harbor craft drawn up in for- 
mal order. 

Park Theatre, which fronted what is now Park Row, 
was New York’s most famous old playhouse. It was 
erected in 1798. Among the actors who walked its boards 
were Edmund Kean, Edwin Forrest, Booth, Wallack and 
“Fanny Kemble. Here it was that “Home Sweet Home” 
was sung for the first time. And here, in 1826, was given 
‘the first performance of Italian grand opera in America, 
‘with the gifted Garcia family in the leading roles and 
among the audience Jerome Bonaparte, FitzGreene Hal- 
leck, the poet; James Fenimore Cooper and other notables. 
The Staffordshire plate on which Park Theatre is repre- 
sented has a double interest. It was got out to celebrate 
the opening of the Erie Canal, the Albany entrance to 
which has been inserted at the bottom of the plate, while 
at the top are medallions of Jefferson, Washington, Lafay- 
ette and Clinton. City Hall Park is on this plate shown 
as enclosed by a tall fence, its stone posts connected with 
iron railings which, it is said, were originally brought 
from England. 

Many Old Blue plates were made to celebrate the open- 
ing of the Erie Canal. Another American celebration 
which the. Staffordshire potters honored was the bi-cen- 
tennial, 1820, of the Landing of the Pilgrims at Plymouth 
Rock. 

The bi-centennial celebration held at Plymouth included 
a banquet at which, according to an old record, the guests 
were served from these plates. In the illustration may be 
seen. John Alden, “youngest of those who came in the 
Mayflower,” stepping first upon the rock. 


‘not even the Capitol. 


“non are shown at battle. 
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Few events in American affairs escaped the notic! 9j 
the Staffordshire potters. They even produced plateie 
picting early American steamboats and the first railiad 
The Fulton, one of the earliest boats on the Hudson Rie 
was thus pictured. This boat was given the name 0 //hy 
inventor because it was the first boat to make the dar er. 
ous passage of Hell Gate. It was built in 1814 and 1\q 
weekly trips, at $10 a passenger, between New York |i 
Albany. What our ancestors thought of this vessel a 
be noted in the following extract taken from a contet}o. 
rary journal: “There is not in the whole world ¢ 
accommodations afloat as the fulton affords. Tne 
it is hardly possible to conceive that anya of the ix 
can exceed her in elegance and convenience.’ 

Two plates honor the completion of the Baltimor ¢ 
Ohio Railroad depot, the cornerstone of which was lai ii 
Baltimore, July 4, 1828, by Charles Carroll, the last in 
viving signer of the Declaration of Independence. ) x 
of these plates has for its design a dangerously high s 5 
and is known as “The B. & O. Inclined Plane” 1 
other presents the first railway carriages used by this 1] 
road, carriages so quaint and old fashioned that pasi1 
gers today would not consider them safe and would r 
tainly hesitate to ride in them. . 7 | 

When the craze for Old Blues was at its height the F 1. 
eral buildings at Washington had not yet been comple ( 
On a large and handsome pla» 
may be seen the Capitol when it was little more tha : ie 
skeleton of the present structure. | 

Is any one of these charming old dishes the favo 
of most antique lovers? If any particular specimeti: 
the general favorite of every one, it seeins to be the vs 
of the waterfront at Sandusky, Ohio. The scene is so <i 
mated, the drawing so well balanced and harmonics 


ey 


‘the color so rich a blue that nearly every collector is § 


pecially fond of it. But it is not an exceptionally expens | 
piece. While other specimens have reached twice its pr > ; 
the. Sandusky, Ohio, platter fetched $650. a. | 

In every collection of Old Blue may be found one 
two curiosities. The collection of Dr. A. H. Merritt, | 


“New York, by whose courtesy the accompanying phe’ 
graphs are here reproduced, contains a large blue plat} 


that may be unique. 
date, June 1, 1812 


The scene is Boston Harbor; § 
; two ships, the Chesapeake and Shi: 
The result of this engagen 
was a victory for the English ship, the Shannon. — 

The Staffordshire potters, who elsewhere so complet) 
swallowed their native pride to gain American al 
here put out an English triumph. But the maker did 1! 


risk the ire of his customers by adding his name to t) 
piece, as was customary. 
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The 
CRESCENT CHINA COMPANY 


Announces that by a special 


arrangement with 


The 
SEBRING POTTERY COMPANY 
of SEBRING, OHIO 


they have been licensed to 
produce 


IvoRY PORCELAIN 


under agreement to maintain 
the high standard as set by 
¢ The 
SEBRING POTTERY COMPANY 


(Signed) 
CRESCENT CHINA COMPANY 


CHARLES L. SEBRING, PRESIDENT 
ALLIANCE, OHIO 


Venetian Glass Comes Into Vogue | 


By WALTER RENDELL STOREY | 


aso] N spite of the fact that modern ingenuity is 
producing new fabrics and weaves every sea- 
son, one of the most useful materials in home 

%} decoration is still the old-fashioned glazed 
chintz declares Walter Rendell Storey in a recent issue 
of the Sunday New York Times magazine section. This 
fabric, glossy and smart looking, may not only cover a 
chair, serve as a window hanging or lend its beauty to the 
wall panels of a room, but it may also cushion wicker fur- 
niture on suburban porches and encase the pillows of Sum- 
mer hammocks. 

One observes it in rooms with furniture of the great 
periods of eighteenth century France and England as wel! 
as of our own Colonial times, giving an authentic and 
beautiful touch. In living rooms and bedroom of demo- 
cratic assemblages of fur- 
niture one sees it in a vari- 
ety of designs. These run 
the gamut from East Indian 
to the bright, strange mod- 
ernistic mode. 

While in Colonial days it 
was customary to have the 
chintz window and_ bed 
hangings of the same pat- 
tern, with even the wall 
paper in corresponding de- 
sign, decorators today ar2 
inclined to use glazed 
chintz in combination with 
other fabrics or with chintz 
of solid color. Of course, 
the chintz window hangings 
may be reflected in a chair 
or two or in a sofa uphol- 
stered in another pattern of chintz; or the dominating 
color in the window hangings may decide the hue for the 
solid-color chintz on a chair. 

One reason for the popularity of this glazed fabric is 
that its surface does not easily collect dust. When it needs 
to be cleaned, a damp cloth will freshen it. Nowadays the 
better dry cleaners will take glazed chintz, even made-up 
pieces such as slip covers, and restore them. 

This dust-shedding character of glazed chintz is espe- 
cially useful in current attempts to brighten the kitchen. 
Here glazed chintz window shades prove useful and orna- 
mental. 

An unusual use for glazed chintz is the pasting of a 
cut-out design from a figured chintz—perhaps a spray of 
flowers or one of the small pictorial schemes—on the 
backs of the old-fashioned wooden chairs. Borders cut 
from old-fashioned chintz may be employed as a decora- 
tion for large parchment lamp shades. Small shades of 
glazed chintz are charmingly cheerful under light and in 
daytime are gay notes of color in the room. 
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Sixteenth Century Venetian Glass comes into vogue. 


Modern chintzes may be had in four different kinds 
glazes. These range from a hard texture with a [>- 
nounced sheen to a glossy finish to which dust does 
cling, yet has the softness of an unglazed fabric. Ty 
there is a kind with a soft, lustrous surface that rep)- 
duces the gloss of the Indian calendered chintzes, ‘¢ 
fourth variety has with its shiny surface the stiff biy 
that is generaly associated with glazed chintz. 

Just how long ago the glazing of chintz was first pr - 
ticed is not known. Chintz itself was one of the novel s 
introduced from India after trading was opened up wa 
that country in the seventeenth century. Possibly gla; 1 
chintz was originated by the Dutch, who have given uj 
similarly treated fabric, the “Holland” cloth used :+ 
window shades. 

Even in early tims 
chintz was a much pri:d 
and serviceable fabric, 5 
we know from the ref - 
ences to it in letters al 
books under a variety E 
names. Pintados, calict. 
callimancoes and pala - 
pores, with the plain “chit’ 
mentioned by Pepys } 
1663, were some of its di- 
ignations. | 

The designs of ea: 
times persist on the glaz. 
chintz of today in spite 
their old-fashioned air t 
cause they were made | 
artists. | Oberkampf, q 
famous French maker 
chintz, employed the be 
artists of his time—men like Vernet, Lebas at 
Huet. The quaint pictorial designs of the last name’ 
such as “The Miller,” “His Son and the Ass” and “Tl. 
Four Seasons,” are still adding to the beauty of our room 
even though drawn 150 years ago. 

The drastic prohibitions of the English Governme: 
(which, in order to protect the domestic silk and wool it 
dustry, forbade between 1700 and 1775 all importation ¢ 
chintzes and other decorative stuffs from the East) di 
not prevent the use of smuggled printed cottons by th 
well to do. By the last quarter of the century Englis 
printed chintzes with new or adapted designs were att 
ing the place of the Indian fabrics. 

Modern designers are, of course, creating new pattern: 
new arrangements of line and color reflecting modernisti 
art. The old-time patterns persist, because they can b 
associated admirably with other furnishings borrowe: 
from the same decorative periods. 

The recent vogue for Spanish and Italian furniture ha’ 
brought into greater popularity beautiful Venetian glass 
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FTER RECEIVING 
this letter from S. & 


G. Gump Company of 
San Francisco, we wired 


asking their permission 
to reproduce their letter 
in our advertising. Their 
telegraphed reply is elo- 
quent. 
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Say 6, 
77 
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Looks Good~ But tt Sells" 


ND we might add—“It sells 

because it does look good.” 
The attitude of the S. & G. Gump 
Company toward Ivory Porcelain 
is the attitude of the trade all 
over the country. Since its intro- 
duction by us in January, 1923, 
the sales of Ivory Porcelain have 
increased by leaps and bounds. 
—The public have recognized in 
this beautiful dinnerware some- 
thing they want—and their an- 
swer has been SALES. 


Ivory Porcelain by Sebring now 
costs little, if any more, than ordi- 
nary white earthenware. It has a 
beauty that cannot be approached 
by artificial blue-white china. It 
lends itself admirably to many 
beautiful patterns. 


We cordially invite you to visit 
our display at Room 742, Fort 
Pitt Hotel, Pittsburgh, during 
January show. Look over the 
many beautiful patterns and fa- 
mous shapes. And remember 


The Sebring Pottery Company 
Charles L. Sebring, President 
Sebring, Ohio 
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this—the public has proven be- 
yond any shadow of a doubt that 
they want Ivory Porcelain. 


Our complete line is also on dis- 
play at our Space No. 615, N.Y. 
Furniture Exchange, 206 Lexing- 
ton Avenue, New York City; and 
at American Furniture Mart, 666 
Lakeshore Drive, Chicago, Space 
930-931. 
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Its colors are those of precious stones; its designs appear 
in the paintings of the old masters. On the Island of Mu- 
rano, near Venice, the best of the old shapes are now being 
reblown by descendants of the ancient glass blowers in 
order that modern homes may have examples of this ware, 
once made particularly for Kings. 

Venetian glass stands apart from other glassware in its 
remarkable thinness, its rare color effects and its shapes— 
simple, amazingly complex or decorated. This glass, made 
for six centuries on this Venetian island, has never been 
surpassed. Many methods employed by its early maniu- 
facturers are still craft secrets. 

While the makers of Venetian glass on Murano Island 
are creating a few new forms inspired by the art of the 
past, many of the designs for bowls, vases and jars are 
copies of pieces made in the sixteenth century. Examples 
of fragile glass articles have been obviously hard to find 
intact after 400 years of European turbulence. Yet, with 
the ardor of lovers of beauty, designers of Venetian glass 
have sought to recover old designs from ancient wood en- 
gravings, tapestries, bric-a-brac and paintings. 

One wonderful lost design became available because 
Holbein was so fond of putting into his pictures beautiful 
objects of the times. Reproductions of the ancient form 
he pictured may now be had in delicate, thin glass—a 
slender necked, two-handled vase with a tapering goblet- 
like form ending in a broad, round base. A picture by 
Paul Veronese done in the sixteenth century enabled the 
glass blowers to reproduce a charming bowl-shaped bit of 
glass in a delicate straw color with a small neck and broad 
base. 

As befits the most artistic glassware of Europe, the 
hues in Venetian glass are not common. Precious and 
semi-precious stones have given both their colors and their 
names to the lavenders and yellows and blues that help 
to make this product distinctive. Among the earliest 
uses of glass was that of imitating precious stones. Ven- 
ice supplied the Orient as well as Europe with false pearls, 
amethysts, turquoises, rubies and other gems. Colors oi 
other origins also are used—coralina, suggestive of the pink 


of coral; aquamarine, opalescent-crystal, gold. 

The tendency today is to resurrect these simpler \; 
terns rather than the ornate ones developed later. lp 
ing this second period began the slow decadence of de 


glassware began to revive the better work. 
For hundreds of years when their industry was ai 
height artistically the rulers of the island republic ¢: 
in every way to keep secret their methods of making jj 
exquisite ware. The Island of Murano was made 
seat of the glass industry. Workmen caught leaving 
place or divulging the secrets of the craft were punis» 
with death. In spite of these efforts to keep the indu 
in their own hands, workers with knowledge of mett | 
and patterns gradually penetrated other countries. 
There is something almost ethereal in Venetian gl, 
One bit in a room may give to the corner where it is ple) 
a touch of high beauty. A bowl on a window ledge | 
show against the light all its grace and color. As cont; 
ers for flowers the vases or bowls contribute to the deci) 
tive result, and the clear crystal sides of the contaj: 
permit the stems of the flowers to show their lines. QO}, 
table or low chest one of the broad, shallow, cirei; 
platters will afford an admirable setting for a small bro} 
figure. 
This radiant glass is especially suited to rooms sugs’ 
tive of Italian, Spanish or even eighteenth century Ge° 
gian style, where the exotic touch in’decoration so of: 
found a place. 


But because of the variety of hues | 
which Venetian glass may be obtained, and because of | 
many sizes and shapes, admirable results may be achie \ 
by adding a bit of it to almost any interior. 

For formal rooms there are reproductions of th\ 
Venetian glass chandeliers that once thrilled our an 
ors. In one seen recently, a seventeenth century patte 
the topaz candle arms curved with all the grace of floy| 
stems. Tiny sapphire blue pendants, dangling here <; 
there, added to its charm. Another design in light gr! 
glass was a modern copy of an ancient silver Tuscan | 
lamp with three lights. 
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apanese lave Set for Tea Ceremony 


By S,; C. Boscu Reitz 


*HE Japanese tea ceremony, the cla-io0-yu or- 

) iginated from a religious practice of the 
3uddhist Zen sect, which after a certain ser- 
vice gathered to take tea in front of the image 
3 Daruma, the Buddhist saint who introduced Zen in 
China. Ot Daruma (Bodhi Dharma) it was said that 
when he was overcome with sleep during his meditation he 
~ut off his eyelids and threw them to the ground, where 
they took root and grew up as tea trees. 

The tea ceremony became a gathering of a few culti- 
vated people with the object of promoting peace of mind 
and artistic intercourse in highly aesthetic surroundings. 
It is full of hidden references to Buddhistic religion and 
history. 

From a practical point of view it is taking tea amongs' 
a small circle of kindred spirits in a very old-fashioned 
md highly ceremonious way, according to the strict rules 
laid down by famous ancient tea masters, in extremely 
simple, soberly decorated, but very aesthetic surroundings. 

The complete entertainment, still in great favor amongst 
Japanese men of taste, begins with a dinner, differently 
jlanned from the usual Japanese dinners, served by the 
10st himself. Then the six or seven guests retire to a 
rustic bench outside the tea room and overlooking the 


carefully kept garden, till they are summoned by the host 
to take the tea. After kindling the fire to heat the water, 
he prepares the bowl of tea for each guest individually 
while they silently watch his measured movements. When 
the last one has drunk in three gulps the thick green bev- 
erage, the guests manifest interest in the objects used and 
ask to see them, whereupon they are handed round, to- 
gether with their numerous boxes, silk bags, and the cer- 
tificates of former owners; they are admired and dis- 
cussed, 

Needless to say, the average foreigner is quite unequal 
to taking part in these ultra-refined entertainments, the tea 
ceremony to which travelers are sometimes indulgently 
invited being only an abbreviated or simplified form. 

The cha-no-yu has had and has still the greatest influ- 
ence on Japanese art; the great sobriety in decoration of 
the tea room, the simplicity joined to the high standards 
of workmanship and artistic quality required for the 
buildings and utensils used, have put their stamp on Jap- 
anese life in general. So have the precision and measured 
movements prescribed by the tea rules. Those who take 
the trouble to try to understand the spirit of the country 
find at the root of many admirable qualities the tea cere- 

(Continued on page 135) 


Complete set of objects used in the Japanese tea ceremony 
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QUANTITY PRODUCTION IN ART INDUSTRIES 


By HENRI CREANGE 


Art Director for Cheney Brothers | 


[HE elimination of 
waste in industry can 
be effected not only 

see) in those fields where 
the problem is purely an industrial 
engineering or mechanical one, 
but also, to a great degree, in those 
industries where art is an essential 
element and where frequent style 
changes tend to complicate the is- 
sue, as in the pottery and glass 
business. 

It is the purpose of this paper 
to present a _ practicable plan 
whereby the various factors which enter into the creation 
of an art product can be so co-ordinated as to secure com- 
parative safety in large production for art industries, 
without sacrificing that leadership in creative ideas which 
must be taken if America is to occupy its rightful place in 
the world of industrial art. 

The organization of art in industry may be effected 
through the following methods, which will be taken up in 
greater detail later in this paper: 

1. A thorough and careful analysis of sales statistics in 
order to acquire a more scientific knowledge of public 
taste, the analysis of all products successfully marketed 
in kindred lines, a study of the speed at which the public 
can absorb new creations; and advance preparation of as 
large as possible a proportion of the product, leaving the 
way clear for the “news” part of the output which must 
necessarily be a last minute 
operation. 

2. The ‘““Three-Phase System” 
which is the keynote of the plan 
for eliminating waste and secur- 
ing safety for quantity produc- 
tion in art industries. The Three- 
Phase System means the split- 
ting up of the product into three 
phases, devoting only one part to 
what might be termed the 
“launching,” but which is really 
the “testing out” of novelties; 
and having the other “phases” 
consist of the right proportions of 
developed versions of the preced- 
ing year’s successful creations ; 
and developed versions of the 
successful things launched in kin- 
dred industries, to keep the pot- 
teries busy and earn enough to 
finance the creative effort neces- 
sary in Phase I. 
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SUNN 

LTHOUGH the accompanying article 

on the Elimination of Waste and Se- 
curing Safety in Manufacturing and the 
Analyzing of Public Taste for Successful 
Marketing was written by Henri Creange, 
Art Director of Cheney Brothers, the well- 
known silk house, for the silk trade, the sub- 
ject is one that is most applicable to the pot- 
tery and glass industry with its ever chang- 
ing styles, patterns and designs. Accordingly 
Mr. Creange’s article is published herewith 
for the edification of our readers. 

Mr. Creange, himself, needs no introduc- 
tion. He is known as one of the foremost 
authorities on styles and designs in the 
world and was a member of the Commission 
appointed by Secretary of Commerce Hoover 
to visit and report upon the International 
Exposition of Modern Decorative and In- 
dustrial Art in Paris, 1925. 
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3. An intelligent and unified art direction, combini): 
training in the arts and knowledge of markets and pub: 
taste, which will guide the entire operation of the indust: 
to the goal of a thorough understanding and proper inte, 
pretation and support of the “creation.”’ Such directi) 
to be centered in an individual who will have all of t. 
qualities necessary to bring such an organization plan | 
a successful operation. 

4. The establishment of national as well as internation 
industrial art agencies for the classification and dissemin 
tion of art knowledge, which will guide creative artists 
to trends and demands. | 

Before we proceed, however, to the detailed consider 
tion of the elements involved in these major recommend 
tions, let us look for a moment at the situation as it exis 
today in the art industries. | 

What is it that must determine the measure of individu 
success of the appeal to the consumer in any given i; 
dustry? What patterns in dinnerware and what colors — 
glassware appeal strongest to the public? 

Starting from a like wage scale with like elements, lil 
machinery and equipment, the efficient management of < 
those engaged in art industries may well have broug! 
about a fair equalizaztion of quality and price. | 

It is clear that were it not for the appearance of th 
manufactured product which is capable of many tran 
formations, an appeal to the public on the sole basis ¢ 
utility might bring indifferent results. Competition mig]! 
lose much of its incentive, and the public might not |, 
tempted to buy. | 

Yet, as - Sootieas transform: 
tion begins, waste sets in agai’ 

Why? Because unlike oth: 
elements, what is termed Art : 
American industry has as y: 
escaped the hand of the organize 

American industry does mn 
really attempt to watch and m 
derstand local and world inf 
ences in style and art as it doe 
local world statistics in food stufi 
or raw materials. And becaus 
of this it is constantly caught ut 
awares and loses out. And bi 
cause it has lost out much an 
often it has become timid, lack 
initiative and tends to stifle eré 
ative effort. 

In fashion industries there : 
the added complication of fre 
quent style changes, necessitatin 
more intensive application 0 
trained artistry and very acct 
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ate forecasting. 

We have on the one hand the flash of wireless teleg- 
_aphy encircling the earth—distributing fashion and art 
ews almost instantaneously,—and on the other hand, the 
jonderous machinery of large production moving at a nec- 
ssarily slow rate. 

The news distributing agencies play their part in keep- 
ag the public well informed, though unfortunately they 
reate sudden and early demands, stampeding distribution 
yhich cannot proceed until further production is in full 
wing. And in a bedlam of misunderstanding, false starts 
‘nd inaccurate information, industry in a mad rush to 
old or control markets, and because its product must 
ndergo constant transformation, piles loss upon loss, 
vaste upon waste. 

It will not be attempted here to demonstrate that loss 

nd waste can be entirely eliminated, but rather how to co- 
rdinate apparently conflicting forces and show how they 
nay be used so that some measure of 
afety is secured. 
_ A thorough analysis of the conditions 
vill reveal that there is no valid reason 
vhy creative effort should not function in 
arge industry as well as it did in the past 
mong artists and craftsmen, unhampered 
s they were then by important financial 
nd national distribution problems. 

Just as we can foretell that so many 
saves of bread will be needed each day 
nd so many bales of cotton consumed 
ach year, so can we know also how many 
airs of overalls our farmers will use. 
erhaps we can also approximate how 
nany yards of cotton or silk will be 
ieeded to clothe the women, how many 
airs of shoes, etc. 

But what kind of shoes, what color 
ilks, what patterns in dinnerware, what 
tyle of furniture? To anticipate the 
lemand is dangerous; to await it is fatal. 

To proceed with understanding and 
afety, industry of all types makes use 
f statistics and requires full knowledge of markets, past 
verformances, capacity of production, rate of distribution, 
'te. 

The application of artistry and individuality to any given 
roduct introduces elements which require further knowl- 
dge; that is, art of creation, art of design, craftsmanship, 
nowledge of public taste. 

A close study of sales statistics broken up into very 
mall units and grouped according to types will disclose 
lany things of interest, among them that new creations, 
0 called, could not monopolize the entire production of a 
ull without seriously affecting its sales. Certain types 
f design, certain kinds of colors, certain general lines, 
jake a constant appeal to a certain public—each being in 
emand under slightly modified formulas year after year. 

Other types, differing in appearance, and particularly 
lose containing features to which the public has not yet 
ecome accustomed, are received with a varying degree of 
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response, according to what part of the public the appeal 
is made. 

The more a business deals with novelties, the greater 
the necessity for breaking up statistics into smaller units, 
and the more complicated the product and its style prob- 
lems, the greater the need for this breaking up. 

A thorough and careful analysis of sales statistics will 
show that a large part of the demand for any product is 
for things to which the public has already become accus- 
tomed. These are sometimes called staples. It will be 
found that the demand for these so-called staples varies 
but little from year to year and that they form the bulk 
of the demand in most productions. This is true even of 
such seemingly changing industries as those of fashions 
and styles. The news agencies disturb this demand very 
little. News items concentrate on new creations, which 
form a fitting subject for news. Staples go on undisturbed. 

As a first step toward organization, it will be a simple 
matter to form a fair estimate of the de- 
mand for staples and prepare for it, giv- 
ing the product its very best appearance 
but within well defined artistic limits. So 
to this extent, at least, the patterns of din- 
nerware, the color of silks, the qualities of 
carpets, the style of furniture, may be 
foretold. 

Another phase of study which may 
easily furnish a further safe basis of in- 
formation for advance manufacturing is 
the analysis of all products successfully 
marketed in kindred lines, statistics for 
which are not at hand, but which can, 
nevertheless, be gauged fairly accurately 
through knowledge of public response. 

A thorough analysis of these leads, and 
applications of the trends thus indicated 
will form a second group of documenta- 
tion for the preparation of a campaign 
based solely, as in the case of staples, on 
4 the anticipated continuation of a demand 
already in existence. 

Thus by combining the knowledge of a 
certain demand for staples with the knowledge of a certain 
anticipated continuation of other existing demands, even 
manufacturers of novelfies may, for a great part of their 
product, gauge future demand with a fair degree of accu- 
racy, and safely prepare for it at such times as their creat- 
ing and manufacturing capacity is least encumbered. 

A careful study of the speed with which the public 
absorbs new creations and in what relation and in what 
proportion they are absorbed as compared with the crea- 
tions that are not so new, will complete the cycle. 

The danger that attends quantity production typical of 
American industry lies in the fact that the introduction 
of novelties when attempted is generally performed with- 
out relation to that proportion of the product that can 
safely be made new. By applying to industry in general 
the principle that underlies the making of a newspaper, 
for instance, comparative safety will be secured, and there 
will be more freedom to evolve towards what is really 
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the very latest or newest. 

Advance preparation in any industry can and should 
be achieved through proper documentation, leaving the 
way clear for what is new as a last minute operation. 

Constant observation of every possible manifestation 
that may influence trends, and an unremitting use of sales 
statistics have led me to adopt a system which seems to 
offer the greatest possible security to the manufacturer 
whose product is affected by style changes. 

I have always called this the Three-Phase System, and 
for the sake of convenience will designate it here under 
the same name. 

There is a widespread and mistaken idea that style 
changes occur over night. This is far from true. In 
nature, in history, in human endeavor, there are no sharp 
breaks, no sudden departures. The seemingly new has 
evolved slowly from the past; only those who do not read 
the signs fail to discern the link that connects the events 
of yesterday with those of today. The same is true of the 
changes that occur in various industries. 

To blend the old with the new, to embody some element 
that has already been accepted by the public, is to start 
that creation with a very fair chance of life. Creation that 
departs too radically from the past; that throws into the 


discard all that has gone before, is apt to be short-lived.’ *~ 


The continuity of nature, the natural law that creates new 
forms step by step, by an evolutionary process in contra- 
distinction to a revolutionary one, may well be followed 
in the industrial field. Very few understand this principle, 
but those few are achieving really worthwhile things and 
are doing constructive work. 

So much for the splitting up of the creative effort in 
three phases. 

As. to industry being upset and stampeded by fast- 
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traveling news with which it cannot keep pace, it willy 
well to keep constantly in mind that in all industrie- 
whether their style changes occur more rapidly, as in } 
fashion industries, or more slowly, as in the furnitt 
pottery, metal, and other industries dealing with he} 
furnishings—creation, production and distribution } 
linked in an indissoluble chain, and that it is the slows 
unit—as is true of a fleet of battleships—that regule}. 
the speed of the whole. | 

News should be registered, noted and catalogued. | 
will illuminate and guide creation, but it should not uf} 
it. The knowledge that distribution can hardly start | 
fore production is in full swing, will give creation | 
necessary time and poise to study and perfect its ide: 
Besides, most industries are limited in the launching) 
new ideas by well defined seasons. The seasonal demai 
are mile-posts which permit an orderly classification | 
ideas. | 

To become—and remain—leaders in their particu! 
field, rather than merely followers, the various industt) 
must never cease taking up these new trends, and | 
asmuch as to do this they will first have to educate the| 
selves, they will eventually pass on to the public the f 
benefit of this acquired knowledge through an intellig: 
and timely use of the news distributing agencies w| 
which they are thoroughly equipped—focusing the li 
of publicity on their new accomplishments. | 

All of which points to the inevitable conclusion rt 
American large-scale industry, just as it has in late ye! 


installed in its mills efficiency. experts, attached to | 
accounting and production, and just as commerce has’ 
the past decade acquired merchandising experts, shot 
now maintain experts in Art Direction as part and par 
of its executive staffs. (Continued on page 12 
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China and glassware display of Hearn’s, New York, commemorating their ninety-ninth anniversary. 


Yecember 16, 1926 


CROCKERY AND GLASS JOURNAL One hundred twenty-seven 


— ee ee 2 ig, 


J. & G. Meakin 
Ltd. 


Brandon Pattern Sussex Shape 


The Brandon on the new 
Sussex Shape as illustrated 
—one of the most popular 
patterns shown this year. 


Meakin & Ridgway, Ine. 


129-131 Fifth Ave., New York 


. Representing 
? THOS. WEBB & CORBETT, LTD. 
ee MEAKIN, 1 Or bel BP RIDWAYS (Bedford Works) LTD. 


WM. ADAMS & SONS 


| 
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Manufacturers and Decorators 
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Will exhibit their 1927 line of 


Gold and Silver Encrusted 
Glassware and China 


Featuring our new Sterling Silver Electroplated Glassware 


atetners 


Fort Pitt selerel 


Pittsburgh 


Rooms 242 and 243 


From January 1oth to 27th 


M.S. Benford s<3 H. M. Bronsther 
In Charge 


New York Salesroom Factory 
M. S. Benford 377 West Broadway 


22 West 23d Street New York 


Ce 6 6 EO 6 0k 6 OS 64 .@ Se Og tg tg iim gh ig tl ght 6 9 6 Fg eG 666 EO Oe Ot OS (OF 6 Ue SO LOD gt gs og 9 Gg Oe ETO OE 6 OES ne Ee Cae Oe 
oo 0 COCO C—O SSI VV VV V VO F VV VV C—O Gt — 06 I 0 0 01 0 1 U0 9 1 0000 — 10 0000 1 — VU — Us 
—?> ?, 2, 2 


\7 2, \7 i, 7 2 2, \/ 2. \? ‘2 \? 7, ‘7 SZ 2, \/ \7 <2 
oo ooo or a nr nt tnt at nt — 82 180 ae so 020 220 8 020 220 0% 0% — 0% — 0% a % 0% 0% Pea 222 — a — aan 06a . -e 


oat 


. Be fe —_ofo—_ako hoo 2 erneyer tea =e 9S —O oho — 08 ro — oe 08 eho — 0 a a a 9 A 
5 Ar ora — ote —Ro—efo—f__ of + —fo—efo —2f0 0% +25 020 08 fee EE Ee: oe 930 sf —ofo oak — Sp sheen aes 


| 
peember 16, 1926 


CROCKERY AND GLASS JOURNAL 


One hundred twenty-nine 


- 


_ 


4 Quantity Production 
P (Continued from page 126) 
Eyery department in the mill, and eventually the adver- 
sing and publicity sections which support distribution, 
id distribution itself, must be guided in turn toward a 
finite goal—a thorough understanding and the proper 
terpreting and support of the “Creation.” 


If successful manufacturing and sales managing call 
ir the assembling of many statistics and much informa- 
pn, so does the task of interpreting trends require statis- 
sal support and detailed knowledge of cause and effect. 
‘rtistry in industry is a thing capable of being analyzed, 
‘\d artistic creation can be guided. 

_ To be among those that lead requires considerable effort, 
_stly in the extreme, and yet is the only possible solution 
‘the problem. To follow is to be forced to hold up every 
jase of production, including often even the purchase of 

w materials, until indications are at hand as to the plans 
those who lead. The evils arising from such a short- 
ghted policy are incalculable. 

America should now take her place among those nations 
‘nt on expressing themselves. No greater recognition 
ay be given the French for their courageous enterprise 
an our acceptance of their courteous challenge, and open- 
g wide our markets to them, which their creative in- 
ative so richly deserves. 


But ours need not be the role of lookers-on. America 
ill slowly feel her way in this new expression of art but 
ill not neglect it, just as she should maintain contact 
ith all things created everywhere, developing at the same 
me her own creative genius. 


Quantity production is not necessarily an obstacle to 
‘tistic effort or novelty creation. 

When properly organized, the possibilities of large in- 
istry are greater than in smaller units, where all the 
‘venue must often be earned out of a single item. 


America should lead in the establishment of national 
' well as international industrial art agencies for the 
assification and dissemination of art and fashion knowl- 
lge, for nothing is so international as art. Organized 
‘t direction at home backed by art guidance and under- 
wy from abroad ought to result in America taking 
*r place among the nations who are making worthwhile 
mtributions to the arts and trades. 


The demand for what is new on the part of the public 
not as great as it appears; this is: true even in such in- 
astries known as “Style Industries” in which “style” 
ems the moving factor. 


On the other hand, the need for creating novelties on 
te part of the industries is greater than most manufac- 
trers realize, even though we deal with “Staple Indus- 
ies” in which “novelty” apparently plays no part. 

This seeming paradox is easily explained. 

he quantity production is what it implies, it means man- 
facturing in quantities for sale and distribution to quan- 
ties of people. 

The safety in large production for the art industries 


lies in the fact that as in everything else new ideas are 
only accepted with time. 

Now the need for ever-recurring novelty is more or less 
artificially created. Human nature is conservative at heart 
and does not really crave for change at the rate of speed 
forced upon it by manufacturers who are spurred on by 
competition. 


With this truth before us, it is easy to deduce that there 
will be a certain amount of demand for that which has al- 
ready become a habit; hence, one may manufacture in 
advance to fill that demand. But should one be tempted 
to argue that safety lies in manufacturing only the things 
that are thus demanded, it may be answered that price 
competition centers on these. 


Individual initiative must be developed in the fields of 
“Art” and “Creation” just as it has been given its oppor- 
tunity in other phases of American industry. The artist’s 
effort must be fostered and he must be allowed to enter 
industry. 


Efforts should be made to further individual initiative, 
and the formation of clubs and associations of industrial 
artists shall be encouraged. 


In industry, statistics should be made available to the 
creative artists to guide them as to trends and demands. 


A certain part of the production should be devoted by 
each manufacturer to research, the testing out of new 
ideas, and it shall be intrusted to men who have demon- 
strated their ability to cultivate new thoughts and create 
new effects. 


The risks will not be great—they will involve only that 
part of Phase I that is within the means of each to un- 
dertake with safety. 


To this effect a larger discussion of the subject will be 
encouraged, that manufacturers may learn to direct their 
art policies toward: 

1. Establishment of statistical information analyzing 
public reaction. 


2. Gathering and classification of information concern- 
ing art and style tendencies in the making. 


3. General adoption of the Three-Phase System. 


4. Devoting a part of the production to the Novelty 
Phase. 


5. Frequent contacts between creators for co-ordination 
of effort in all fields. 


6. Definite creative programs to lessen the stampeding 
by news agencies. 

7. Use of proper publicity to support creative effort. 

8. Education of sales force, the Middleman, the Public, 
each in turn. 

9. Introduction of the Three-Phase System in the mer- 
chandising scheme of the Middleman. 

10. Making foreign contracts where students may learn 
and technicians perfect themselves. 

11. Exchange of information with Foreign Bodies. 

12. Protection of designs in the United States, that 
creative effort the world over may receive its just measure 
of compensation and reward. 


| 
| 
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We will maintain a special display 
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inuite you to pay 
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Canonsburg Pottery Co. 


Canonsburg 


Pa. 
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of our new decorative treatments | 
for 1927 at our factory salesroom | | 
| 
Canonsburg, Pa. 

An hour from Pittsburgh 


ENA | 
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A recent photograph of a section of the beautiful Lamp Department in John Wanamaker’s New York store 


ohn Wanamaker Store Has Beautiful 
Lamp Department 


New Quarters in Southwest Corner of 
Second Balcony of New Building Re- 
minds One of Scene from Arabian Nights 


3y Norton B. JACKSON 


=a] LEPPING off the elevator on the Second Bal- 
cony of John Wanamaker’s 
New York store is like stepping out of reality 
: into a scene from Arabian Nights. Here can 
e feond almost every type of lamp from the kind Aladin 
ubbed in the famous story to the most gorgeous piece of 
ighting effect. 
The room impresses one with a feeling of restfulness 
vith its large display of subdued lights, toned down to a 
egree which does not offend the eye yet in no way inter- 
eres with the display of the 500 lamps which are showa 
1 addition to lamp bases, torchiers and lamp shades. 
The store’s Lamp Department has recently been moved 
) the southwest end of the Second Balcony so that the 
€partment is now all in one compact section where for- 
lerly it was spread out. 
The prices range from 
foups according to style. 
An unusual feature of Wanamaker’s display is that 
ne shades are all marked separate from the lamp. This 
takes the price of the entire outfit complete so that it is 
ot necessary for a clerk to lose time by investigating the 
rice of the shade itself in the event that the customer 


spacious new 


$10 to $750 and are kept in 


desires to purchase the base, lamp. and shade complete. 

Here and there about the showroom are. attractively 
arranged groups bearing cards with the wording “‘Christ- 
mas Suggestions” which aid the shopper in making gift 
selections. 

“What article is in especial demand?” we inquired of 
A. F. Gabriel, Manager:-of the department. 

“People are demanding wrought iron just at present,’ 
was his prompt reply, ‘‘at prices ranging from $3 to $60. 
The Sweedish iron finish seems to be most popular. 

“Parchment shades are still in vogue although of late 
the demand for silk shades has been on the increase. Last 
summer the demand for silks was extremely small.” 

John Wanamaker’s have a _ beautiful collection of 
bronzes including English, Pompeian or Italian, Japanese 
with pleated Georgette shades at prices as high as $121. 
Then there are magnificent imported marble base lamps 
selling from $45 to $325. 

Another unusual item in the Wanamaker line is a dis- 
play of a full line of Lenox China vase lamps. It is said 
that there being only one other store in New York han- 
dling this line. A collection of Lalique (a French glass) 
table lamps is most attractive as is a display of torchiers 
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which are in heavy demand at prices ranging from $20 
to $175 each. These.are in styles of from one to three 
lights with the lantern effects the most popular. The 
Lalique lamps sell from $55 to $225. 

A lamp that is quite certain to catch the eye of the man 
shopper or for that matter the lady with a good taste in 
selecting a gift for hubby, is one with a pewter finish in 
vase effect with metal shade in map design. This par- 
ticular lamp is most suitable for a man’s den and sells for 
$70 complete. The stand, the purchase of which is op- 
tional, sells for $27.50 extra. 

In addition to displays of torchiers, table lamps, Lalique 
glass lamps, imported marble lamps, Lenox china lamps 
and Pewter there is a fine collection of Alabaster floor and 
table lamps which have proved quite popular. 

All in all John Wanamaker’s new Lamp Department 
affords a model display of the best in lamps both in quality 
and arrangement not to forget the splendid manner in 
which the department is conducted with its refined atmos- 
phere and willing and courteous sales force. 


Dibrell to Join R. H. Macy & Co. 


Edwin R. Dibrell, a vice president and divisional mer- 
chandise manager of Lord & Taylor, New York, will sever 
his connections with the firm on February 1 and join the 
R. H. Macy & Co., Inc., according to an announcement 


“Stepping off the elevator is like stepping out of reality into a scene from Arabian Nights.’ 


made here by Samuel W. Reyburn, president, of Lorc& 
Taylor, and Jesse Isador Straus, president of R. H. My 
& Co, Inc. 

At the R. H. Macy store, Mr. Dibrell will becomejr 
executive vice president and director of publicity and sa's 
Just what these duties will embrace has not yet been cle;|; 
explained, although it is understood he will direct a tly 
method of advertising and merchandising for Macy’s.. 

In announcing the change Mr. Reyburn said: | 

“While a student at Princeton, Mr. Dibrell workec'y 
our store during the vacation and holiday periods, exc yj 
during 1918, when he attended Officers’ Training Sch 9 
at Plattsburg, where he won a commission as second lip 
tenant in the United States Army. 

“Upon graduating from college in June, 1919, he ca 
to us at once, has shown a most loyal and intelligent int~ 
est in the business and has applied himself to his duis 
with untiring industry and energy. While we regret yj 
much to lose him, it so happens that our friends <4 
neighbors have programs proved an excellent one. 1} 
only were immediate results obtained after the show wln 
spectators came and inquired for patterns and fabrics tl) 
had seen modeled, but the impetus given sales traceable « 
this source was noted for a long time afterward. Wom). 
with the help of the programs, knew exactly what to :: 
for when they saw fabrics that interested them in the mv- 
eled garments. 
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an) EMORY of James Bennett, who built East 
Liverpool’s (Ohio) first pottery, is honored in 
a bronze tablet which has been placed in the 
main corridor of the Carnegie library at East 
‘iverpool O., through the efforts of the Chamber of 


| The plate, which measures 24 x 18 inches, was pur- 
jased through contributions made by H. N. an W. 
m. Wells, William B. Louthan, W. H. Vodrey, M. W. 
“nompson, D. M. Ogilvie, J. S. Hilbert, Joseph as and 
-{. B. Barth. 

- Under the caption, “In Memoriam James Bennett, the 
ioneer potter of East Liverpool, Ohio,” the plate reads 
-s follows: 

4 “James Bennett built the first pottery in 1839-1840. It 
vas erected at the west end 
{ Second street on ground 
ong since washed away by 
he Ohio river. The building 
vas 30 x 40 feet and adjoin- 
ag it was a small kiln. Early 
athe spring of 1840 the first 
iln of yellow ware was 
jurned — Erected by © East 
a Chamber of Com- 


nm color to form an ef- 
ive and attractive contrast 
| the dark, perfectly mat- 
ai bronze of the _back- 


iy oe .. to the recent history of Columbiana county, 
; ompiled by H. B. Barth, secretary of the Chamber of 
ommerce, and one of the contributors to the plate, Ben- 
ett, an Englishman, came to the United States from 
oodville, England, at the age of 28 years. He worked 
t about three years at a pottery in Jersey City, then 
mt to Troy, Ind., where he was employed for another 


Suffering from ill health, Bennett took a boat up the 
Dhio river and was informed by a fellow passenger of 
l¢ peculiar deposits of clays in and around East Liver- 
He stopped here and found the clays ideal for yel- 
we Ware. 

Bennett started the erection of a one-kiln plant at the 
Ithwest corner of Second and Jefferson streets in the 
1 of 1839. The history says that the first spadefull of 
tth for the new enterprise was turned over by Anthony 
arms of Pittsburgh and the second by Bennett himself. 
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3ronze Tablet Honors Man Who Built 


The main building was two stories, about 30 x 40 feet 
and made of hewn timbers, covered with clap-boards, with 
a roof of shaved oak shingles. The kiln stood alone and 
was surrounded by a board shed. 

A “slip” kiln and clay grinding apparatus operated by 
a single horse was placed in the southeastern section of the 
plant. Much of the space about the buildings was used to 
“weather” the clay by exposure to a softness as to admit 
of easy mixing. 

The first kiln was fired off in the spring of 1840 and, 
according to the history, ‘a great crowd assembled to 
witness the process and view the results of the departure.” 
Bennett presented Mrs. James Logan, who later became 
the wife of Enoch S. Bradshaw, with the first piece of 
ware taken from the kiln. This souvenir has been preserved 
and is now in possession of 
Mrs. Olivis Bradshaw Rey- 
nolds of Chicago. 

Bennett was joined by his 
brothers, Daniel, Edwin and 
William Bennett and Edward 
Tunnicliff, another English- 
man, in the summer of 1841. 
Samuel, Jesse, Thomas and 
John Croxall purchased the 
plant in 1844 when the Ben- 
netts went east. 

The Croxalls operated it 
until 1852 when it was swept 
away by a flood and never 
rebuilt. The Croxalls later 
purchased the Ball & Morris 
plant, known as the Union pottery, which plant has long 
since been dismantled. 


American Retailers Change Association Name 

To avoid the possibility of confusing its activities with 
everyday trade associations, the American Retailers Asso- 
ciation, Inc., has changed its name to the American Re- 
tailers, Inc., according to Julius Ritter, assistant managing 
director of the organization. 

This move was authorized at a recent meeting of the 
Board of Directors representing the stores comprising the 
membership of the group. 

The name American Retailers, Inc., will replace the 
brand name A. R. A. which has been used by members of 
the organization. There has been no change in the essen- 
tial activities of the group. The officers are Felix Voren- 
berg, president; S. J. Bloomingdale, first vice-president ; 
S. W. Dittenhofer, the Golden Rule Store, St. Paul; 
second vice-president, and W. A. Wieboldt, of the Wie- 
boldt Stores, Chicago, treasurer. 
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View of new salesroom at Fayette Plant of Syracuse China Co. | 


Syracuse China Co. Opens New Showroom 


PIECE of Syracuse China is not only durable, it 
is beautiful. And its beauty is more than glaze 
deep. 

Every human touch, even the smallest task, contributes 
its part to this inherent beauty of which we are so proud. 

We admit among ourselves that we make good China. 
Our salesmen say so, too, when they take out their big 
sample trunks and show from coast to coast the China 
we make here in Syracuse. 

Therefore, it is most fitting that this China should be 
displayed amid surroundings in keeping with its quality 
and beauty. Visitors and buyers come here from all parts 
of the United States and even from foreign countries 
to see our two plants and get an idea of how Syracuse 
China is made and decorated. They should also have an 
opportunity of viewing a large line of samples adequately 
displayed, and in a setting to do the China full justice. 

With this end in view a new Showroom has been con- 
structed and equipped between the Main Office and the 
new Cafeteria—a Showroom which we can be proud to 
have anyone see. 

Here is a room that is at once a delightful place for 
the visitor who is merely “interested” in looking at lovely 
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patterns, as well as the practical purchaser who wants. 
‘see what there is” and make his selections in suitable a 
comfortable surroundings. | 

The room is far from being ornate. There is no d 
tracting spot of form or color. Every detail of arc 
tecture and decoration blends into a simple, yet distinetr 
background for the proper presentation of our Chit 
which is the real mission of a Showroom. Only one pait 
ing hangs in the main room, an early Italian primiti 
whose colors and frame so harmonize with the gene! 
scheme of things that one thinks of it as always havi 
been on that wall. 

In the small foyer hangs a large floral piece in 0 
after the old Dutch school. This was painted express 
for the room by H. G. Aitken, Director of our own dec 
rating shops. 

It is not strictly a period room—rather it follows 
somewhat new trend in interior decoration; that of cot 
bining several periods which are fundamentally similar a1 
harmonious in detail. Venetian blinds, Spanish tabl 
Flemish chairs, an old Italian commode, walls and woo 
work of yellow-buff and black, create not only a charmu 
atmosphere, but a background that is splendidly suited - 


: 
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ow to best advantage the many beautiful pieces of Syra- 
se China which have been placed in the cases and on 
e tables. 
The new room is now open to visitors and buyers. It 
also open to all of us here who have a hand in making 
yracuse China what it is. Even though we know the 
rious pieces going through the kilns and have seen 
any of the new patterns in the Decorating Shops, it is 
impressive sight to view these things all brought to- 
ether in one large display. 
oups, but come. It will renew your pride in your own 
andicraft and help all of us to appreciate better the 
lendid results of work well done—the experiences, 
nowledge, skill and care which we put into our ware. 


Come singly or come in 


Japanese Tea Set 
(Continued from page 123) 

iony and further down Zen Buddhism. Therefore it has 
eemed useful to bring together a complete set of the 
‘bjects used in the tea ceremony; they are now shown in 
e Room of Recent Accessions at the Metropolitan Mu- 
jeum as they stand when the ceremony begins. All the 
jeces used are there, including the special coal, arranged 
its basket according to strict rules, the ashes piled up 
nder the kettle in proper style, the cakes such as are 
jsed in summer. 

A list of the pieces with their Japanese names and with 
Indications of their uses is added, and also some of the 
“yoxes and brocade bags in which the objects are kept and 
\ hich are inspected and discussed after the ceremony. 
‘hese are humble folks according to Japanese standards, 
‘or the pieces which form this tea ceremony set, though 
iid and in some instances of high artistic quality, are not 
ike those used by wealthy Japanese adepts, pedigree 
yieces formerly owned by historic persons or certified by 
amous tea masters. In that case their quasi-historic value 


8 far above their artistic merits and could not be appreci- 
ted here. 
i] 


Saleless Party Sells Toys for Scruggs Store 


_ Following a sales-promotion plan which has been very 
successful in former years, the Scruggs-Vandervoort- 
Barney store, St. Louis, recently added an early impetus 
0 its toy business by staging its annual children’s party. 
_ This party was staged in the basement toy department, 
vith a total of more than 2,500 persons as guests of the 
store. 

‘It is a part of the store’s policy in staging these parties 
‘or the youngsters to make no effort to build up sales on 
he day of the party, but rather to display the toys so 
vell and effectively as to create a maximum “toy con- 
‘ciousness” in the minds of the little guests and their par- 
nts, from which the store benefits throughout the holiday 
season, as has been shown by the rising tide of toy sales 
Or several years past under the stimulation of this sort 
of promotion. 

| One of the features of the event was the throne room, 
n which were established Cinderella and her prince. An- 
ee was Aladdin, who performed a great many magic 


tricks for the little ones who passed in a continuous stream 
in front of his booth. 

But probably the best of all was Mother Hubbard's play 
garden, grass covered and plentifully supplied with toys. 
Mother Hubbard invited the youngsters to climb the 
fence, which purposely was made low, and play with the 
toys. They did. 

There were many other features also, all arranged con- 
secutively, so that the “traffic stream” of children passed 
along from one to another, each new marvel in prospect 
down the line serving as a stimulus to the youngsters not 
to linger too long in one spot and “block the traffic,” 
though no attempt was made to hurry them through or 
prevent their taking as much time as they wished to enjoy 
the entertainment. 

Nearly 2,000 complimentary packages of candy were 
given away by the store. 


Pierce Co. Chooses Gift for Patrons 

Through operation of a gift service for business people 
that takes care of the details of gift-making, S. S. Pierce 
Co., Boston, well-known Boston firm, has added materially 
to its Christmas trade for years. 

Under this service, which is free, the donor only has 
to state the gifts and the names of the persons he wishes 
them to reach. The company selects, packs and ships or 
delivers the gifts, each package bearing the card of the 
donor. 

Business men who employ ten to hundreds of people 
are particularly appreciative of such a service, especially 
if they are extra busy at Christmas titme. But it is also 
patronized widely by social leaders and others having a 
wide circle of friends and acquaintances. 

Orders for gifts delivered in this way may be left at 
any of the four Pierce stores—three in Boston and one in 
Brookline, a suburb—or may be telephoned or mailed. 

A gift often selected for group distribution is a Pierce 
gift basket. These baskets are made up to sell at $5 to 
$25 and higher, and they have become such a noted item 
that the company sells them in quantities not only at 
Christmas time, but the year around, shipping them to 
many parts of the world. The baskets contain choice 
fruits, sweets and delicacies. 

Another popular gift is a special gift box containing 
chocolates, raisins, figs, crystallized ginger, etc. The arti- 
cles are packed in a fancy wooden box. The assortments 
are of two sizes and sell for $5 and $10. 

Still another popular gift is the “Family Box,” suit- 
able for giving to a family, as the name implies. This box 
contains tea, coffee, cocoa, jam, sweet biscuits, canned 
fruits, etc. Assorted chocolates are available in one to 
five pound boxes, cigars in boxes of twenty-five and fifty, 
luxurious gift sets of toilet articles, ete. 

Many customers have found this service so satisfac- 
tory, owing to the extreme pains taken to give efficient 
service, that they often depend upon Pierce’s to choose 
as well as deliver the gifts. Most of the deliveries are 
made by the company’s own motor trucks, which cover a 
radius of forty or more miles from Boston. Gifts going 
outside of this territory are sent by parcel post or express, 


Installment Selling Brings Definite © 
Advantages to Community | 


HAT the American retail consumer has grown 


on | 

> to a wage position, to a standard of living and 
GWA to a citizenship where he is entitled to receive 
Tne Ser the privilege of credit such as business con- 
cerns in soundly managed enterprise have enjoyed since 
any form of business credit was conceived and permitted, 
is the opinion of Robert G. Paine, vice-president of the 
Commercial Investment Trust, Incorporated, expressed in 
an address before the Albany Association of Credit Men 
(at Albany, New York, on September 29th, 1926). 

“Installment selling has come to occupy an important 
economic position in our credit structure, which is a safe 
position and a justified position, but it is also a matter 
that requires constant study and observation,’ said Mr. 
Paine. ‘‘Those of us who have to do with the supplying 
of installment credit funds, must. help to regulate these 
credits along the lines of sound banking principles, and 
we must eliminate the application of installment selling to 
commodities which are not fitted for its use. 

“To take the spendthrift and the irrational few-as ex- 
amples of the great majority is not fair to the average in- 
stallment buyer,” said Mr. Paine. “If average installment 
credits were unsound, credit losses would be far greater. 
In a survey of fifty of the largest finance companies, cov- 
ering business of 1924 and 1925, installmént credit losses 
on automobiles were .18 per cent (eighteen hundrendths 
of one per cent), while during the same period, losses on 
regular monthly charge accounts in other lines of busi- 
ness were as follows: 


Depantinenty Stores iy eee ta. 2. 1% 
Dry Goods: Stores wav newer aio. 1% 
Retails Grocer ice geeue eee ene e meee» 35% 
Ietatl ta) 6 welerci, ea ot name eee mentee: 2% 


Mr. Paine’s definition of Installment Selling as as fol- 
lows: 

“Installment Selling is consumer credit based on the 
scientific principles of commercial banking; first, a proper 
investigation as to the purchaser’s ability to pay, then an 
agreement to pay regular stated installments, followed 
by specialized collection methods inducing prompt pay- 
ment. 

“Until the middle of the last century, it was the pre- 
vailing custom for retail merchants to render a statement 
to their customers once each year. Hence the customer 
was favored with a credit running over a period of one 
year without the necessity of reducing his obligation dur- 
ing that time. Then the monthly statement system for 
store accounts became common practice and placed con- 
sumer credit upon a very much sounder basis. 

“While this monthly charge account system has proven 
to be of great value, and has continued until today with- 
out much variation, still many credit men now welcome 
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the opportunity of securing money more promptly ; 
with less difficulty by following the installment method, 
requiring payment, of a definite amount, upon a fixed di: 

“Those of us who have studied installment selling fr} 

the practical side, as. grantors of credit, recognize cert; 

fundamental principles.which must underly an installm 
sale. The purchaser must make sufficient initial paym) 
to create an equity and the sense of ownership, rat): 
than a feeling that he is renting the article. The init 
payment must be large enough to leave a deferred unp_ 
amount below the value of the commodity. The term | 
payment must not go beyond a point where the ya: 
and utility of the commodity ceases to encourage }, 
purchaser to retain it as an article of real worth to hi. 
in which he retains a real substantial equity. The amoi| 
of each partial payment must not exceed the ability | 
the debtor to pay as related to his income and his ott 
expenses, The installment payments must be lat 
enough and frequent enough to keep the value of the co. 
modity well above the remaining unpaid balance. | 

“Proper investigation is essential before approving | 
stallment credits. Upon the thoroughness of this inv 
tigation and efficient weighing of the facts disclosed, W 
determine, in great measure what success or difficulty 
to be subsequently experienced in collecting the accou! 
When judging the soundness of a purchaser’ s credit, 1 
moral character must be carefully weighed in | 
his financial position, for after all, it is the fundameni 
credo that the question of a borrower’s willingness to Pp 
is just as important as his ability to pay. | 

“Because it is based upon definitely pre-arranged tert 
written into the obligation, installment selling procedure 
of great advantage to the general economic and crec 
structure. You have no doubt been brought to realize th 
liberal and lax treatment of your customer is not doit 
him a favor, but is hurting him equally as much as it 
hurting you. : 

“Installment collections are of great advantage in ed 
cating the consumer, for by inculcating the greater ince 
tive to save, thrift is vastly encouraged, and by puttit 
payments upon a fixed and obligatory banking basis, 
benefits to all forms of retail merchandising cannot | 
overestimated. 

“Some years ago I lived in a small village in Massi 
chusetts where practically the entire retailing for twen 
miles around was controlled by one general store. TI 
owner of this business was of the old type, who carri¢ 
his customers an open account for as long as the custom 
desired. Six months credit on staple groceries for dai 
use was not uncommon. 

“This merchant knew his people and depended upon th 
knowledge for the ultimate result. He died and the bus 
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ess was estimated to be worth $200,000, including ac- 
ounts receivable. When the heirs began to liquidate their 
ssets, they discovered how disastrous had been the credit 
niency of the merchant. Over one third of the estimated 
et worth of the business was of no value on account of 
ye age of the debts and inability to collect from the 
ebtors after so long a period. 
- “Instead of benefiting his neighbors and friends by his 
“miency in carrying their accounts, the lax collection 
jethods of this merchant had weakened their prompt pay- 
ng habits to their own sorrow as well as his loss. 

“Had this merchant been-of our present generation,” 
aid Mr. Paine, “he would have sold the higher unit value 
rticles such as pianos, washing machines, furniture, etc., 
pon the installment plan, and demanded that smaller 
nit value articles be paid for promptly in accordance with 


would the merchant’s estate have been saved from loss, 
but also each debtor would have been taught constructive 
thrift and the avoidance of dissipating money in wasteful 
channels, 

‘Finance companies, operating upon a nation-wide basis, 
perform a sound, constructive and necessary service to 
merchants who sell upon the installment plan,” said Mr. 
Paine, “because by pledging their own resources, amount- 
ing to many millions of dollars, to regularly constituted 
banks throughout the country, and thereby standing be- 
tween the bank and possible loss, they convert bulk bank 
credit into safe funds available for consumer credit, at 
the same time acting as credit insurance reservoirs be- 
cause, due to their spread of risk, such companies are not 
affected by local conditions in any one section of the 
country.” 


sensible budgeting of fixed income. Thus not only 


The harpy group pictured above represents the major part of the family cf George Hocley, housefurnishing buyer for 


Adams-Flanigan Co., New York City. 


But that’s not all as some wise gentleman once said. 


Since the taking of this 


Photograph the stork presented the Hooley’s with a bouncing baby boy bringing the tctal up to twelve—four boys and 


eight girls. The latest arrival was in April of this year. 


Mr. Hooley was formerly buyer for Sisson Brothers Welden Co., 


Binghamton, N. Y. The family resides at Albany, N. Y. 


What 173 Department Stores I[hink o 


Co-Operative Group Buying ; 


By Paut C. OLtsEN AND LEsLig H. CUMMINGS 


Wharton School of Finance and Commerce, University of Pennsylvania 


HIS investigation was made to find out from de- 
partment stores over the country just what serv- 
ices the retailers’ co-operative buying associations 

can render them and how satisfactorily these services are 
being rendered today. 

The results of this investigation represent the combined 
judgments of 173 department stores in the United States 
rated $200,000 or over. There are less than 700 depart- 
ment stores of this size in the United States, so the re- 
sults here may be considered fairly representative. Re- 
ports were received from all over the country so that 
opinion from every section is represented. 

The usual type of co-operative group buying association 
is an incorporated organiza- 
tion managed by a salaried di- 
rector. This director is re- 
sponsible to a board of gov- 
ernors selected» by. member, 
stares.: 7 "The director, of 
course, has. his ‘staff of assist- 
ants. Working capital is se- 
cured by requiring each mem- 
ber store upon election to sub- 
scribe a predetermined amount 
which is usually issued to the 
member in the form of stock. 
Operating expenses are as- 
sessed as a percentage of as- 
sociation purchases or of 
sales, often upon a sliding 
scale. Profits are returned to 
the members in the form of 
discounts on purchases or divi- 
dends on stock. The associa- 
tion maintains offices which serve as headquarters for the 
member stores’ representatives when they are at market. 

Of the 173 stores reporting in this investigation, 116, 
or 67 per cent, say they use group buying in one form 
or another. The co-operative association is, of course, 
not the only method of group buying. 

In the main, these stores use three kinds of group 
buying : 


merchandise. 


necessary. 


same problems. 


port services. 


One. Resident buyers, used by sixty-five stores. 

Two. Co-operative buying associations, used by forty- 
four stores. 

Three. Affiliated wholesalers and manufacturers, used 
by seven stores. 

No group buying at all was done by fifty-seven stores. 

At first glance these facts seem to indicate that the 
resident buyer is in close competition with the stores’ co- 
stores. 
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ADVANTAGES OF CO-OPERATIVE 
GROUP BUYING 


1—The lower prices which co-operative buying 
make possible—economies in the cost of 
store supplies and equipment as well as 


2—Reductions in the amount of mark-downs 


3—Savings made through market information 
which the association is able to supply. 

4—Personal contacts with other buyers who 
are handling the same lines and facing the 


5—The operation of research bureaus which 
act as idea exchanges for member stores. 

6é—Office facilities afforded buyers at the asso- 
ciation headquarters. 

7—The maintenance of foreign offices and im- 


operative associations. Consider the following facts, hoy 
ever. 

The average annual volume of the stores buyir 
through their own co-operative associations is about $1( 
000,000. 

The average annual volume of the stores buying throug 
resident buyers is about $2,000,000. 

The average annual volume of the stores which do 1 
group buying is about $750,000. 

It is thus apparent that the co-operative associatioi 
and the resident buyers are serving entirely different siz) 
of stores and that there is a group of smaller stores whic 
at present find neither service profitable. 

» No one believes that co-o; 
erative growp buying is 
panacea for all the ills of r 
tailing but, on the other han 
stores which are using it say 
is rendering them a number ¢ 
‘useful and valuable services. 


Lower Prices POSSIBLE 


First in importance, accor« 
ing to reporting stores, is tl 
lower prices which co-oper: 
tive buying makes possibl 
This comes about in two way 
The large purchases of an a: 
sociation, buying as it does fc 
a group of stores, natural! 
induce quantity discounts. I 
a co-operative association 
large part of these saving 
can be passed on to membc 

It is interesting to note that these savings are obtaine 
not only upon merchandise but also upon store suppli« 
and equipment. In this day of high and ever-inereasin 
overhead these latter savings are noteworthy. 

The other way by which co-operative buying make 
possible savings in buying is by reducing the amount c 
mark-downs. The best buyer in the world is apt to mak 
some mistakes in judgment, but when his judgment 1 
combined with that of a dozen or half a hundred othe 
buyers of the same merchandise, the group judgment 1 
sure to be much more accurate, for then the law of avet 
ages commences to operate. 

Selections are made by ballot from samples which ar 
identified only by number. Thus each buyer in his votin 
is placed entirely on his mettle, uninfluenced by persona 


(Continued on page 146) 
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| Most of the color 


advertisements, in this 
publication, have been 
printed by us for the 
past three years. We 
specialize in color work 
from the making of 
copy to the completed 
insert, booklet, folder, 


display, etc., etc. 
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CLARENCE. THIS IS WONDERFUL! AFTER WE SwoRe WY “Wout ON’ T GIVE 


ihe OTHER ANYTHING / 


Ce en lt a SP ET I 


\ real Christmas Gift Window shown by Franklin Simon & Co. 


originator of the cartoon ‘‘Clarence’”’ 


The attractive poster is the work of Crawford Young, 
and Cora Scovil. 


A Gift a Day Keeps Gloom Away 


By BEATRICE MILLER WISNER 


BIVERY Day A Gift Day,” slogan of the Gift 
Association, could not better express the real 
purpose of today’s Gift Shop. Looking back 
to the birth of the Gift Shop, one finds that 
te seed was planted in a primitive New England town, far 
om the bustle and roar of big cities. 
mosphere, the natives of this little municipality lovingly 


Here in a restful 


(gaged in the pursuit of their craft, first for pleasure 
ad later for financial gain. Tourists passing through 
e little village, found there treasures, which they passed 
« to friends, who in turn visited these unsequestered 
‘ots for purchases, and these found their way to others. 
dus the planted seed took root and developed later the 
jesent day Gift Shop. 

These shops have stimulated the spirit of giving bring- 
ig before the gift lover every type of token from the 
lwest to the highest priced article, but it must be remem- 
Ired that stocking a Gift Shop does not mean a hap- 
Izard selection of goods, it means a close study of appeal- 
ig merchandise for every day in the year, with a goodly 
‘owing of anniversary seasonable articles. Manufac- 
irers, importers and a variety of trades have given their 
Ist to promote the prosperity of the industry, which has 
‘read its branches to every city and small hamlet, and is 
bw recognized as one of the biggest commercial achieve- 


ments of modern times. Before these shops had their 
being, long itemized lists had to be scanned laboriously in 
order to arrive at just the proper and fitting gift for loved 
ones and friends. With the up-to-date Gift Shop so beau- 
tifully arranged, each item conspicuously brought before 
the customer in an attractive setting, there is no time lost 
in selecting an appropriate remembrance for any day 
in the year. 

The old time custom of giving at Christmas cannot be 
submerged, even though a strong resolution has been 
made to the contrary and purse strings seem to warrant a 
conservative tightening, the Christmas spirit will rise up 
triumphant and proclaim itself conqueror of the day. The 
illustration amusingly and graphically demonstrates how 
anti-Christmas promises have been broken by an over- 
Who could resist the beautiful 
season of giving when great masses of people go their 
ways joyfully laden with remembrances for those so dear 
and true, and little children’s merry voices ring out clear 
in the wintry air, telling the happiness of their hearts, bells 
chiming the joy of the world and poor and rich alike 
awakening to the delight of bestowing on this wonder of 
wonder days—Christmas. Surely, the all-year Gift Shop 
has come into its own, offering its plentiful store to those 
who live to give, fostering the divine principle “Every 


Day A Gift Day.” 


whelming giving faith. 


Installment Crisis Soon, Couzens Fear; 


NSTALLMENT business is working unrea- 
lized damage to American prosperity, and 
even now is heading the country toward a 

crisis, declares Senator James Couzens, of 
Aciiean in an analysis of the situation appearing in 
Nation’s Business. 


It is not only their future wages that young people are 
mortgaging, he holds, but their characters, “the traits of 
self-control and perseverance,” 
developed under the 
human desires. 

Senator Couzens is not so 
much concerned about the in- 
stallment seller, because, as he 
points out, the seller is able to 


which are no longer being 
“dollar-down” system of satisfying 


“STULTIFYING INITIATIVE” 


ment plan. We certainly would not have been able to ha; 
availed ourselves of this opportunity. | 
“Thousands and hundreds of thousands of worki_ 
people are now bound with these installment paymen, 
so that they dare not even take a reasonable risk in a ni 
venture, either of employment or investment. TI belie: 
more harm is being done to the development of our cou, 
try through widespread installment buying than any oth: 
one way. I believe it is stultifying initiative, ambition aj) 
energy to an extent yet unrealized.” 
Discussing the economic side of installment sales, Se’ 
ator Couzens says: | 
“Competition through hig. 
pressure selling methods h) 
used up the consumer’s di. 


take better care of himself by 
prudence and precaution. It is 
the buyer about whom the 
Senator from 
talking. 


Michigan 1s 
In an editor’s note 
accompanying the article, it is 
said that Senator Couzens has 
the courage of his convictions, 
evidenced by his statement 
that, having invested a large 
sum in an electric refrigera- 
tion project, he withdrew from 
it and pocketed his loss be- 
cause, as he said, he could not 
conscientiously continue a 
business that depended practi- 
cally entirely on installment 
selling. 

Touching on the moral as- 
pect of the installment plan, 
Senator Couzens says that the 
opportunity to develop the 
traits of self-control and per- 
severance, which go to build 
character, are now being lost 


6¢E NSTALLMENT business is stultifying 

I American initiative, ambition and en- 
ergy to an extent yet unrealized,’ declares 
Senator James Couzens, of Michigan, who de- 
clares that “more harm is being done to the de- 
velopment of the country through widespread 
installment buying than any other one way.” 

Senator Couzens is not concerned over the 
present welfare of the merchant or the manu- 
facturer who sells on installments. He is con- 
cerned over the hundreds of thousands of 
working people who are, he says, condemning 
themselves to lives of debt-slavery under con- 
ditions which will prevent their taking even a 
reasonable risk in a new venture, either of em- 
ployment or investment. And he is concerned 
over the indicated reaction of this development 
against the initiative and prosperity of the 
country as a whole. 

Bankers, he says, will face a problem in 
which there is no precedent, when the volume 
of repossessed merchandise begins badly to 
clog the channels of distribution on new pro- 
duction. 

A crisis will come soon, he believes, and 
though it is even now too late to avert all the 
trouble. American business still has time to 
help itself to some extent. 


lar, and is now fighting f° 
the dollar of next week, ne. 
month and next year. Wh 
the proponents of these se. 
ing plans have secured the: 
dollars, how much farther a 
they going to reach out? Wh 
if there is no consumer’s dc 
lars to receive? What if i 
ness, loss of employment, di) 
aster or what not occur’ 
What is then going to be do: 
about the dollars anticipat 
but not obtainable ? | 
“We have been so prospe 
ous during the last few yea’ 
that we have not had to fa 
the problems of what to 
with repossessed goods - 
goods on which the insta’ 
ments are not paid. “Hi t) 
time comes that repossessi’ 
goes on rapidly, these goo 
will interfere with the flow « 
new goods from maker 


to young people because no matter what they want now 
they can most always get at once, without sacrifice, for 
a small down payment. “Young people, and particularly 
young men,” he writes, “tie themselves up with these in- 
stallment payments so that their future is absolutely mort- 
gaged. What position will they be in when the oppor- 
tunity presents itself to go into business or to make a small 
investment in some enterprise?” 


“KKILLs INDIVIDUAL INDEPENDENCE’ 


“Several of the original investors in the Ford Motor 
Company, among them myself, had saved a few hundred 
dollars, which they had available when the Ford Motor 
Contains was organized, and which they invested in the 
business with well-known results. Suppose we had pur- 
chased bicycles, pianos and other articles on the install- 


One hundred forty-two 


user, and we shall have a real problem for salesmanshi 
They will mean frozen assets and will raise a questi: 
for financiers with which they have not yet had to deal. 

“There has been a notable absence of discussion as 
the cost of these installment sales to the consumer. T! 
consumer pays the bill. There is no doubt about that. A1 
so long as he pays the bill the manufacturer and retail 
have not much to worry about. 


“Cost Is 15 To 30 Par Gene 


“You will find advertisements offering financing f! 
9 per cent. You will find some advertisements quoting 
figure as low as 6 per cent. But if you stop to figure 0 
the difference between what the article will cost you f 
cash and what you have paid at the end of your fin 
payment, you will find that additional cost has been fro 
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15 to 30 per cent. It will be camouflaged, it is true, by 
what are known as service charges, financing charges, 
“sommissions and so on; but whatever it is called, the con- 
~ sumer pays it, and pays it in addition to what he would 
oay if he bought for cash. 


“Then there is the fallacious argument that it is better 
q pay out of current earnings, or, in other words, each 
“week’s or month’s wages, for these articles than to use 
your saving, or ‘nest egg.’ How fallacious this must ap- 
‘year when you recognize that your ‘nest egg’ is drawing 
nerhaps 3 or 4 per cent interest from the bank, while on 
“he other hand it is seriously proposed that you should pay 

wut of your earnings for installment purchases from 15 
er cent to 30 per cent. 


“These arguments are, of course, used only to fool the 
suyer, because the seller would not pursue such an ab- 
surd policy. 
| “Te is pointed out as one of the arguments for install- 
ment buying that we have always had such sale, particu- 
larly of houses and some few other things that did not 
feceive much wear and tear, or rapidly deteriorate. An 
sffort is made to show by that analogy that the installment 
business is sound. No rational person wants to condemn 
ull installment sales. Installment buying of homes, well 
selected real estate or sound securities, or any other com- 
modity that appreciates in value or at least depreciates 
very slowly is sound. But to buy things that wear out or 
depreciate rapidly, on the same basis on which you buy 
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a home, is economically unsound. 
“Not GettinG Money’s WortnH” 

“No on who is buying unnecessary articles on the in- 
stallment plan is getting his money’s worth. Every one 
who is buying in that manner is curtailing his purchasing 
power. Every one who is doing this is really getting less 
out of his investment than the cash buyer. He cannot 
possibly have as much of the world’s goods if he buys 
under this plan as if he bought on the pay-as-you-go basis. 

“Business men, bankers and manufacturers, I hope, 
will see the handwriting on the wall in time at least to curb 
this expansion of installment sales. Above all, I hope 
that the buyer will wake up to what is really happening 
before it is too late, before we encounter a great crisis. 
It will come. It is simply a question of how soon, and 
in my judgment is not very far off. We have yet time 
to help ourselves to some extent, even though we have gone 
too far to prevent all trouble. 

“If the normal average business man would consider 
such abstractions as the economic welfare of the country, 
he would refuse to engage in such an economically un- 
sound program. The weakest of these business men (and 
I mean the weakest in character, not so much the weakest 
in finance) will go ahead with it, -because he will satisfy 
himself that he is forced into it by competition. But you 
will find thousands, ves, hundreds of thousands, of manu- 
facturers and merchants throughout the country who re- 
fuse to engage in this unsound practice.” 


Chinaware on Fifth Avenue—delightful display of Ovington’s Gift Shop. 


Colored Glassware Adds 


WNE result of the increased use of color in 
sehold furnishings is the present vogue of 
glassware in delicate hues. Equally interest- 
: Aj ing is the wider use of glassware, both crystal 
and colored, on dining table, tea table and in luncheon sets. 

Colored and decorated glass has, of course, been em- 
ployed for many years for general decorative purposes ; 
yet not until recently has glass taken an important place 
among the intimate 
utensils of daily life. 
Glass manufacturers 
have called in the aid 
of real artists in color 
and form so as to 

ie make their wares at- 

iy Le mM tractive enough to 

compete with china, 

pottery and metal articles for which glass may logically be 
substituted. 

There have been, indeed, many precedents for the 
use of beautiful glass in the plates and bowls, candlesticks 
and vases, powder boxes and lamp stands now produced by 
American craftsmen. Not only Venetian glass, known for 
its beauty since the fifteenth century, but also the more 
modest products of Colonial furnaces serve as inspirations. 


Glassware may now be had for the dining table in com- 
plete services. One may have a choice of colors in fine 
shades, such as amethyst, jade and delicate blue. If the 
form and color of plain glass are not sufficiently aliuring 
to the hostess, she may choose sets ornamented with a 
delicately etched” design. 

Candlesticks in glass, either crystal white or colored, 
are especially effective when used with other glassware, 
and lend a new note of richness to the modern table. With 
the new low form of candlesticks intended for very tall 
candles are appearing old glass candelabra, their arms 
adorned with dangling prisms. Color is here also. Some 
candelabra show a base of tinted glass with arms of crys- 
tal. Vases and bowls for flowers and covered jars of vari- 
ous shapes and hues—either old forms or modern adap- 
tations for new uses—may now be obtained. 

American glassmakers are proving that they can com- 
pete successfully in beauty with the work of overseas 
craftsmen. That does not mean, however, that European 
workers and designers in glass have no more exquisite 
products to offer us. 

The most noted glassmaker of Colonial times was Baron 
Stiegel, who enlivened the community of Manheim, Pa., 
for ten years with his wonderful glassmaking and his ec- 
centricities. His glass is highly prized by antiquarians to- 
day. Another early Colonial glassmaker whose work has 
come down to us—Caspar Wistar—is noted for his com- 


bination of clear glass and one or more colors in the same ° 


piece. His works in South Jersey turned out beautiful and 
useful ware for forty years, until the business depression 
of the Revolution ended its career. A scent bottle, its 
form suggesting a sea horse, and a quaint, tall candlestick, 
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to Home 


the latter now in the Metropolitan Museum, together 
other early American glass, suggest something of the } 
ucts of these early American craftsmen. 


REPRODUCTIONS ARE PLENTIFUL 


For those to whom new designs have not the ay| 
that the old possess, there is the collection of old glas 
hobby to which more and more are succumbing. One 
confine one’s activities to early American specimen 
one may seek the glass of eighteenth-century Eng 
Old Dutch and German glass and ancient Venetian 1} 
ucts also lure the collector, once he has started ont 
quest. | 

Considerable caution and much knowledge are | 
in gathering glass other than of today. Reproduct; 
often hard to distinguish from old pieces, are plent) 
Reliable dealers, of course, sell them frankly as mo} 
copies. 

One of the significant developments in household | 
nishings in this country has been the recent interest sh) 
in furniture made of wrought iron. Iron sounds hi} 
forbidding material out of which to make such inti} 
things as tables and chairs; but a view of the beau} 
examples that are now made after Renaissance and ¢ 
teenth century models dispels that idea. Artists and 
tisans of the Middle Ages and the Renaissance—im(| 
Italian and Spanish—used iron frankly as iron, a 
objects highly decorative and, within their limitat| 
useful, 

A characteristic form of wrought-iron chair is the { 
ing Roman chair, with curved legs and sides. Often | 
sessing a back also, it was a comfortable seat, whi) 
brilliant cushion with tassels hanging down from each | 
ner made it highly decorative. This was one of the 
liest forms of chair. It dates from a time when only t) 
highly placed in society had chairs. In those Renaissi 
days such a piece of furniture was esteemed a marl 
rank. Even a castle might have only one or two, 
these would be used by the guest or by the lord and 1 

It was because of the importance of chairs in the } 
dle Ages and the Renaissance that so much admir 
decoration was lavished upon them. The tops and so 
times the entire metal work of the back or the sides v 
often ornamented with brass or bronze. Sometimes « 
silver and occasionally gold plate were thus used. ( 
per, brass and bronze additions to wrought iron are fo 
in all this metal furniture. Color, with gold and si 
gilt, are other traditional methods of embellishment 1 
much employed. 

While most reproductions and adaptations in wrow; 
iron furniture and inspired by Italian or Spanish ori; 
als, the great furniture designers of France in the e 
teenth century and the craftsmen for the court of Cha 
II in England in Restoration days utilized wrought m 
for some of their creations. One of today’s design 
Armand Albert Rateau, in the recent showing, at the ) 
ropolitan Museum, of decorative art from the Paris - 

(Continued on page 147) 
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| Co-Operative Flint Glass Co. |: 


Beaver Falls, Pa. ‘ 


Manufacturers of || 


Blown and Pressed Pot Glassware : 
In Crystal and Colors $ 


) 
: 
| Specialties and Staples Re 
4 
‘ 


Hand made Cake Covers, Fish Globes, Lemonade Jars and Display Jars. S 
Colored Aquariums, Soda Fountain Ware, Blanks for the Cutting and S 
Decorating trade, Seed Cups, Bird Baths, Paper Weights, Soda Syrups, ss 
Hyacinth Vases, Candlesticks, and many specialties and novelties. | | 


Glass Dinnerware New Items fs 


In addition to our regular lines of 
staples and novelties we have 


A three partitioned Handled Re- | *¢ 


lish or Sweetmeat Dish. A com- 


. added a complete new line of Oc- bination smoker’s set composed of 

i tagon Glass Dinnerware in rose Pipe Rest, Ash Receiver, Match- id 
: and green glass, with plain etch- holder and Cigarette Snuffer. A o 
‘ ings and hand decorated designs. new shape Compact or Vanity 1S 
‘ Box. | Se 
; All of these in rose and green | | 
3 glass. 1B. 
| Decorated Ware : 
‘ We have added to our lines of | 
4 Decorated Ware some new deco- Fancy Plates | 3% | 
i rations. || 
: We have added to our line of crys- ~ 
3 tal and colored Salad Plates, sev- x 
4 eral new figured designs which are wy 
5 very attractive, uniform in color 3 
i and light in weight. The designs Ae 
4 are new and we believe will prove Ko 
i good sellers. “ 
hg . 
i Fs 
4 Our Line Will Be on Display | 3 
: At the Fort Pitt Hotel, Rooms 135, 136 and 137 : 
3 Monpay, JANUARY 10, 1927 : 
ot >t fe 
i And Throughout the Glass Exhibit * 
iS $ *“< 
3 In Charge of Mr. W. A. REAPER x 
4 : K 
3 Our Line Can Also Be Seen In $ 
i New York Chicago % 
i 200 Fifth Avenue 30 East Randolph Street SE 
3 IN CuHarck Horace C. Gray Co. IN CHARGE OF F. 'T. RENSHAW : 
: : 
M iz 
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Group Buying 

(Continued from page 138) 
considerations of a salesman or his house. In this inves- 
tigation numerous instances were reported of comparisons 
in the mark-downs of similar lines of merchandise bought 
with and without co-operative buying. Invariably, the 
mark-downs were reported less for co-operatively bought 
merchandise. 


However, the fact is evident that this advantage is most 
important in the case of staple goods. Some varieties of 
style goods have proved entirely too perishable to buy in 
this way. This is not true of all stores, but in stores 
_ which depend for their success on the individuality and 
ever-changing variety of their merchandise, the economies 
of mass production and group judgments are, by nature, 
diametrically opposed to their needs. 


The economy of group buying was the primary pur- 
pose for which the co-operative associations were formed, 
but today other valuable services which they render have 
come to have almost as much importance as the original 
buying advantage, in the minds of member stores. 

Next in importance to their actual savings by co-opera- 
tive buying, the stores rank the savings they make through 
the market information which the association is able to 
supply them. For each important group of merchandise 
the association employs a buyer who is an expert in that 
field. His duty is to keep the association members in- 
formed of developments in his line. Thus, when the 
buyer comes to market, this expert can save him much 
valuable time, which the buyer can use to better advan- 
tage in his own department, finding out what his trade 
wants and training his people to sell better. 


Closely allied with this advantage is the gain to the 
buyer from personal contact at the association headquar- 
ters with other buyers who are handling the same lines 
and facing the same problems that he is. It is the old 
story of ten men going to a meeting, each with one new 
idea. At the meeting each explains his idea—thus each 
receives nine new ideas for the one he contributes. The 
buyer benefits from this stimulating contact every time 
he visits the market. Associations ordinarily do not in- 
clude competing stores, so there is little fear of unfair 
advantage from the ideas explained. 


The associations also conduct research bureaus which 
act as idea exchanges for member stores. Individual 
questions submitted are answered by these research bu- 
reaus from the experience of other member stores and 
from other available sources. This advantage of co-op- 
erative association membership is ranked fourth by re- 
porting stores. 


A fifth important advantage reported is the office fa- 
cilities afforded buyers at the association headquarters. 
This service is especially valuable to distant stores, whose 
buyers often must remain away from home for weeks at 
a time. 


As an example of the widespread service facilities now 
offered by the associations, the importing service is in- 
teresting to note. Some associations maintain foreign 


E 
offices, which have the same advantages to visiting iy 
as the associations’ domestic headquarters. In ad}, 
the associations perform the functions of customs k 
ers for imported merchandise. A similar follow-uple 
ice is maintained to insure prompt shipments and a), 
ments of domestic purchases. | 

Some stores also say that they receive more ns 
tion from manufacturers when buying individually, | 
count of their association membership. 


On the other hand, cases are reported of manuf t 
ers who refuse to deal with the associations. The |: 
for this is undoubtedly due to unethical practices ¢ 
associations. Cases of style piracy have been rept 
Any such practices on the part of associations ar| 
cidedly shortsighted. If reputable manufacturer, ; 
driven away from the associations, the sources of $) 
of these associations are necessarily restricted and the, 
purpose for which the associations were formed i| 
feated. At any rate, unethical association practices ai: 
fault not of the association system itself, but of evi 
lowed to exist in it. | 


From these judgments of the advantages of co-ope! 
group buying it is apparent that some of the gain; 
definite and tangible and can be measured in dollar: 
cents. Others are difficult to weigh and measur 
though they are gains none the less. In any consider: 
of the costs of association membership these two cl) 


of gains should be taken into account. 


The costs of membership in a co-operative associ’ 
(when figured as a percentage of sales) are report 
a figure somewhat lower than the costs of dealing thr, 
a resident buyer. It should be remembered, however, 
the typical association store reports an annual vo. 
of about $10,000,000, while the typical store using 
resident buyer reports an annual volume of only $2, 
000. Thus the association store may pay more in 
lars for its services, but as a percentage of sales the 
ure is less. 


Many stores have asked why the smaller store 
not join associations. The association is a recent d 
opment, and in the beginning the associations have n 
ally sought the largest stores for members. It is les 
pensive for an association to serve twenty members, 
with a volume of $10,000,000, than it is for it to: 
100 stores with a volume of $2,000,000 each. This is 
not only of the actual buying, but also of the 1 
service facilities offered. 


The need for these service facilities is sure to be al 
as great for the small store as it is for the large 
so the expense of providing them would be ineré 
many fold in an association made up of several : 
small members. This, in turn, would result in hi 


membership costs. 


By way of conclusion, it is important to emph 
again that the advantages and limitations of co-oper 
association membership set forth here are those ¥ 
have proved most notable in the judgment of those s 
which have used or considered this service. 
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Colored Glassware 
(Continued from page 144) 


n, startled visitors with his use of bronze furniture 
usual forms. 

addition to the chairs and the consoles (which have 
le tops), there are made today in wrought iron small 
jonal tables of various sizes. It is this occasional use 
js the forte of wrought-iron furniture. In a room 
furniture of wood, and of types other than Italian 
panish, it lends an interesting note. 

Stmpiiciry OF DEsIGN 


japtation of the technique and of design motives of 
‘ancient art are made to meet the needs of the present 
The scroll work of slender branches and delicate 
s tinted with color now make up a screen for the ob- 
. radiator. Even a metal telephone cabinet, raised 
‘ender legs and with little doors to conceal the instru- 
! is now made, accompanied by a tiny chair. 
‘certain simplicity marks well-designed and properly 
sructed wrought-iron furniture. The joints meet com- 
a there is an absence of too profuse hammer marks 
dhe metal is treated frankly as metal. Where there is 
ef and flower design, as on some of the console tables, 
orms, while not a finicky imitation, suggest the char- 
« of nature. A brief visit to a museum, and some 
w of good examples of Tuscan or Roman work, will 
wany one a fair idea of the characteristics of good 
ymanship. 
lis a good sign to find people interested in a craft that 
fied to cover up the marks of the tool on the medium in 
in it worked. Undoubtedly we are emerging from a 
rd when mechanical perfection and a finish that strove 
tnceal all traces of the workman’s tools were the un- 
‘inate ideals, 
§so, when we see a fine bit of industrial art we are, 
ic, more inclined than heretofore to think of the man 
«designed and made it. Manufacturers and retailers 
teir advertisements give more or less direct credit to 
-caftsmen who planned the product. There are many 
iners in the various crafts relating to household fur- 
Ings who, encouraged by professional and amateur 
“ators, are now doing noteworthy work in the field of 
#1. Such an artist is V. A. R. Prima Vera, who not 
ylesigns all that one concern produces in the way of 
ozht-iron furniture, but also, with his own hands, 
mers out of the molten iron the elaborate and difficult 
4 - 
dre is a true craftsman—one who plans and, if need 
secutes the work. With the aid of many workmen 
Qarry out his designs entirely by hand, he produces a 
ia table, a wrought-iron gate. 
>ma Vera began working in iron when he was 12 
si old, in Italy, and has been at his craft ever since. 
4 he arrived in this country years ago, the demand 
rought-iron work inspired by the Renaissance was 
€lingly small. But in the last few years—and this 
ndes with what has happened in some other crafts— 
tiation of this ancient art has enormously increased. 


Census of Manufactures, 1925—Clay Prod- 
ucts and Non-clay Refractories 


The Department of Commerce announces that, accord- 
ing to data collected at the census of manufactures taken 
in 1926, the establishments engaged primarily in the manu- 
facture of clay products and non-clay refractories report- 
ed for 1925, a total output valued at $447,670,009, an in- 
crease of 2.7 per cent as compared with $436,034,290 for 
1924, but a decrease of three-tenths of 1 per cent as com- 
pared with $448,834,938 for 1923. 


The value of clay products and non-clay refractories 
for 1925 is made up as follows: Brick, tile, and other 
clay products except pottery, $314,976,773 ; pottery, $112,- 
018,500 ; non-clay refractories, $20,364,431. The percent- 
ages of increase or decrease which these values represent 
as compared with the corresponding figures for 1924 are, 
respectively, 5.0 per cent,—5.1 per cent and 12.9 per 
cent. 


Summary statistics in regard to wage earners, wages, 
cost of materials, and horsepower will be published later. 


The statistics for 1925 presented herewith are prelim- 
inary and subject to such correction as may be found 
necessary upon further examination of the returns. 


TABLE 1—CLAY PRODUCTS AND NONCLAY REFRAC- 
TORIES—NUMBER OF ESTABLISHMENTS AND 
WONLIUI®, OT © LAX GIDIGIGATS AMON AmShe,  OASMDSID) 
STATES: 1925, 1924, AND 1923. 

Per cent of 
increase or 
decrease (—) 
1924-1923 

1925 1924 


1925 1924 1923 


Total value of 
products .....$447,670,009 $436,064,290 $448,834,938 Zi 2.0 
Clay products : 
Number of 
establish- 
INeHtS erst. 2,376 2.08 2,287 0.9 2.9 


Value of 
products ..$426,995,273 $417,976,669 $427,764,526 DOP. PhS 


Brick, tile and 
other clay 
products ex- 
cept pottery : 
Number of 
establish- 
ments ..... 2,026 2,023 1,983 0.1 2.0 
Value of 
products ..$314,976,773 $299,961,684 $312,813,459 5.0 —4.2 


Per cent of 
total clay 
products .. 73.8 71.8 731 


Pottery: 
Number of 
establish- 


ments. ser 350 330 304 6.1 8.6 


Value of A 
products ..$112,018,500 $118,014,985 $114,951,067  —5.1 2h 
Per cent of 


total clay 
products .. 26.2 28.2 26.9 


Nonclay refrac- 
tories: 
Number of 
establish- 
ments 4..c.> 40 59 59 


Value of 

products .. $20,364,431 $18,030,621 $20,694,059 

Other non-clay 
products : 
Valtieliee. ces 


12.9 —12.9 


$310,305 $57,000 $376,353 444.4 84.9 
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CHICAGO 
Frederick Renshaw 
30 E. Randolph St. 


SAN FRANCISCO 
Marsh & Kidd, 
617 Mission St. 
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The 


Duncan & Miller 


Glass Co. 
Washington, Pa. 


Manufacturers of 
Fine Table Glassware 


Timely Designs 


That always look ahead of the wave 
of public interest. Early American 


and other conceptions, that are cor- 
rect in their source of inspiration. 


Make it a point to see our 
new line for 1927 at our 
sales rooms after January 
1, or at 


The Pittsburgh Show 
Fort Pitt Hotel 
Room 778 


January 10 to 27 


E Behn 
Francis B. TOMPKINSON 


In Charge 


Representatives 


BOSTON 
Murt Wallace 
157 Summer St. 


PHILADELPHIA 
Joseph Tomkinson, 


1104 Arch St. 
E. B. Hill, 


Factory Representative 
Washington, Pa. 


Representatives 


NEW YORK 
Paul Joseph 
200 Fifth Ave. 


BALTIMORE 
Harry T. Thomas & Co., 
29 S. Hanover St. 


—— 


aig? N a volume of Thackeray appears a carica- 


atikyye| ture of Louis XV. consisting of three juxta- 
i) 4 : : et 
Wy, posed portraits showing the king fully clothed, 


then the clothes without the king, and, finally, 
king without the clothes, thus presenting a disquieting 
'ce of subtraction. Were it not a caricature, the illus- 
- tion would have no value for us here. But as it is, 


a 


s has been divested of all embellishment seems to em- 
ke our point that without design the object of art 
lies its identity, becomes some- 
tng else, belonging in another 
fld. For here we had royalty 
\th all appurtenances, the right 
t gamble away taxes, pension 
urtesans and make out of hand 
w “periods” of furnishings, and 
tere the cadaverous semblance 
« something less than the mean- 
«t subject in the realm. In that 
jstance design was the whole 
ting. It may have been a mis- 
je of art to make a king out of 
«rtorial stuffing well garnished 
th lace, but surely design was 
¢-powerful. There is something 
dicrous in the conception than 
4 object may consist of so little 
jaterial and so much design, but 
ie fact is that the tailor made 
‘e king and the work of the 
tilor is industrial art. What 
fas the worth of design in that 
(ser What is design worth in 
ésimilar case today? 

The side street tailor who re- 
jire your coat can figure the 
«st to you down to a fraction of 
cent. He adds up the outlay 
‘tT material and his time, allows ee) 
w overhead and doubles the 
ital (if you object to having it 
tpled) to make sure of his profit. If he be so inclined 
| can figure even the cost of thread, though he uses but 
*c inches on the job in hand. He can analyze his over- 
ad on the basis of number of minutes he used the gas 
later for his iron and the electric light for his front win- 
»w while at work on your coat. Of course, he does none 

this; he doesn’t know what cost accounting is and 
obably doesn’t want to. But his work for you is as 
sar and definite a thing as is wiping a joint for the plum- 
rt Or running out stock moulding for the lumber mill. 
he calculation is simple because design has not formed 


val 


French tobacco jar of the eighteenth century 
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Art in Industry: What Is the Value 
of Design? 


By Ricuarp F, Bacw 
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part of the consideration. 

But suppose the tailor is making a coat from new ma- 
terial. The problem is utterly different. He can again 
figure his labor and material and overhead, but he has 
one thing more which he cannot place because it per- 
meates the whole. This is design. He must now create 
a coat, produce a coat where before there was only ma- 
terial and equipment and potential skill. He cannot apply 
design like braid or buttons at so much per bolt or card, 
nor can be saturate the work with design as with a dye, 
although that is the nearest 
equivalent in actual process and 
resultant effect. 

Design is not a single item; 
design more nearly resembles a 
mathematical factor. The whole 
product materials plus 
labor multiplied by design. Re- 
move the factor of design and 
you have no commodity left, only 
the unmixed ingredients. <A 
handful of notes thrown at a staff 
is a discord; the same notes ar- 
ranged according to an intention 
of the mind is a harmony. The 
difference is design. 

A gob of clay is lifeless, inert, 
and of no more than raw mate- 
rial value; a pitcher made from 
it is, or should be, useful and at- 
tractive. Again, the same clay in 
the hands of a master may result 
in a priceless piece of unparalleled 
craftsmanship, the envy of ages 
and of fabulous influence in the 
advance of the whole craft. And 
the same clay, in quantity, may 
produce cups and plates and 
bowls for a million American 
homes, color the lives of count- 
less adults and help to shape the 
ideals for a myriad growing chil- 
dren. In each case the agency that registered the great 
effect was design. 

Every dollar’s worth of sheep’s wool is worth a dollar 
fifty when it is ready to use for woolens. In the form of 
woolens the dollar’s worth costs $2.50, and in the form of 
clothing the original dollar has grown to six dollars. It 
is design that, in varying degrees, makes the difference all 
along the line. Design is involved when broad material 
is made from raw wool, though this is chiefly a mechan- 
ical operation. Artistic design comes into play when the 
woolens are made into clothing. And that is where the 
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Designs used on Spode English ware, 1800-1830 


great increase in the value is recorded. Skill of manipula- 
tion by itself results in duplication or in merely aimless 
virtuosity unless controlled by art, in which case it be- 
comes design. 

Need we add to the instances? There is a heap of 
materials that may be just remnants, yet out of them the 
millinery designer will evolve a subtle means of reducing 
the tired business man’s fatigue. Design in this case is 
more or less two-edged (in the analogy of the “designing 
contractor”), but in its artistic phase it has added over 
five hundred per cent in terms of honest effort to the value 
of the remnants with which we began. 

And at the other extreme we have the line at one end 
of which is a lumber pile and at the other a Colonial dwell- 
ing by McIntire, or at one end a few pigs of iron and at 
the other a pair of gates by Samuel Yellin, or at one 
end so much fluid glass and at the other a tonic for the 
eyes in the form of an array of Louis C. Tiffany’s recent 
work in molten color, at one end the clay pit and at the 
other the ware designed by Frank Holmes. 

Does all this give us an inkling as to the cost of design? 
What is the value of Tiffany’s time, of Yellin’s, of 
Holmes’, or, say, of MacLachlan’s in furniture? Some 
of these leaders in the field of design receive salaries, but 
the salaries are merely an arbitrary valuation that the 
balance sheet demands. They are not the cost of design 
in the product. 

For instance, a furniture design appears first in a draw- 
ing. In other industries the drawing follows the design 
instead of preceding it. The drawing may suggest the 
design; combined with the working drawings it gives a 
clear enough conception of the piece intended. Yet the 
table, let us say, is to be made at Grand Rapids to the 


| 
| 
extent of 250 at atime. The drawing would seem to¢ 
considerable responsibility. A good designer goes 
the factory. He can stop the work at any point if, 
not going right, drawing or no, because he knows the 
terial and its behavior. Especially does he need ti 
this in connection with the finishes, which of course 
drawing cannot hope to reproduce. | 

Perhaps we are asking too much of one desig 
Knowing the fine results of our leading designers 
hesitate to admit that we are importunate. But the 
of design takes on a new meaning seen in this wa} 
achieves a more human and personal value which is 
class with the virtues of daily conduct. 

A psychologist may determine your reactions to 4 
ber of tests, but he cannot arrive at a coefficient of, 
matutinal grouch (if you happen to be a night city ec 
or a sales manager, by way of example) which will 
trol your reactions, or a coefficient of irresponsibilit 
you happen to be a flapper. Because these are ingredi 
or factors of character that will affect all reactions am 
part of them in varying ways and proportions that 
detection. So it is with design. It is the making or br 
ing of an object of art. The same brushes and pa 
may produce the formless inanities of the umregene 
vorticist or apostle of Da-da and also the living fore 
Luks, Henri, Melchers, or La Farge. 

But the maker of the design in sober fact be on 
maker of drawings. In some art industries this is the ¢ 
as in certain branches of garment design. Then we fin 
addition a “draper” who is not a designer and cat 
command a designer’s salary. A fine designer of q 
tity-made dresses may earn $10,000; a draper who is 


adept in handling materials to express the designers | 
| 
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on can command a maximum of half that sum. In 
yme costume house there is probably another design 
ity, the styler, who determines in general the kind 
ng to be made, because he knows what will sell. He 
aster of the other two. Neither the designer, the 
r, nor the styler may be able to draw. Drawing in 
1 is only a means to an end; and often it is regarded 
end itself. 

‘we may set down the salaries of designer, styler, 
, of the designing staff and the cost of designing 
als, rent and overhead, and yet fall short of the 
value of design in the product, while seeming to put 
an actual value or a traceable cost. Any figure 
ed in this way is bound to be false, for the reason that 
all our calculation the dress remains broad silk, the 
only lumber and the china only clay, without 


ain cotton goods by the yard may have its uses, but 
comes cretonne only after the printing on of a pat- 
‘a process which, incidentally, adds 125 per cent to 
alue. Too often have we found this reasoning fol- 
id: Purchased one 

im at $25; printed 
) yards; cost of de- 

2, less than .0032 
syard. Design can’t 
worth much at that 
i! The reply is 
Seeeeremove .0032 
4s worth of design 
a any yard at ran- 
0; what now is the 
ae of your cretonne? 
<1 matter of fact, the 
a design, if it is an 
¢teen-inch repeat, ap- 
es twice or even four 
Ms in every yard. 
| manufacturer must 
lw for not only the paltry $25 for drawing, but, in 
«ct cases, for the making over of the drawing to make 
able for the purposes in mind; for the working draw- 
i, where such are needed, for the endless complications 
fa ations of looms, or printing machines, or 
vuard card punching machines, which are all controlled 
vhe design, and this in addition to the normal cost of 
ir, material, equipment and overhead. 

0 such considerations explain the cost of commodities 
lie industrial arts? To calculate the cost of design is 
Kreckoning the cost of kindness; it is an ineffable qual- 
ylike good will in business. You may think you can 
“tit down on paper in dollars and cents; in fact, you 
& assign it an arbitrary value in percentage of general 
tuction costs, if you like and as business men do to 
tify banks and boards of directors. 

the engineer erecting a bridge knows the strength of 
issteel and can determine to an ounce, barring material 
as, the load which his structure will carry. Yet he 
itiplies his required materials by a factor of safety, so 
he his ‘structure will be that much stronger than the 


| 


Unique designs in glazed earthenware of André Methey, French, 
Twentieth Century 


maximum load it is destined to take. His work is good in 
proportion as it is both useful and safe. 

In industrial art, the designer’s work is good in pro- 
portion as it is both useful and attractive. The design 
he uses operates as just such a factor of safety, by which 
the carrying power of his raw materials is enhanced. 


Detroit Reports Increased Volume 


Retail trade in Detroit is entering a normal holiday 
period, Jay Grinnell, of Grinnell Brothers and president 
of the Retail Merchants Association, declared recently in 
the Detroiter, the official publication of the Chamber of 
Commerce, 

“Current business shows a well-defined increase over the 
corresponding season,’ he continues, “of last year, with 
prospects of satisfactory trade for the remainder of the 


year. 

“Comparisons of current business with that of last fall, 
predicated on a basis that the 1925 holiday season was 
normal, are misleading. 


Last year at this time abnormal 
conditions prevailed. The 
automobile industry 
started 1925 in a con- 
servative manner, in- 
creasing its volume as 
the year progressed, with 
result high employment 
totals as the end of the 
year approached. With 
more than the normal 
number of men _ em- 
ployed, the retail stores 
enjoyed a _ correspond- 
ingly abnormal increase 
in trade. 

“This year, however, 
the big factories in the 
city followed a normal 
trend of production, with a usual and anticipated gradual 
recession during the fall months. Employment figures 
followed the lines of the production charts, which has al- 
ways been the case. 

“To keep retail sales at or above the corresponding 
period of a year ago has required more intensive effort on 
the part of sales organizations. Therefore an equal sales 
volume with the holiday period of 1925 reflects substantial 
progress, considering the return to normal in_ local 
economic conditions. 

“Individual stores may show more than average in- 
creases due to additional merchandising facilities, either 
in the way of more space or the establishment of depart- 
ments with new types of merchandise. 

“The country at large is enjoying sound prosperity. 
Merchants throughout the United States are operating 
their affairs along sound merchandising policies. The 
current practice of maintaining and rapidly turning over 
reasonable inventories has brought about a more even flow 
of production, with a consequent flattening out of the 
curve denoting manufacturing output.” 
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Shelley Fancy 
Goods 


S INCE we first brought out this 
\* line a year ago the demand for 
it has been growing at a most un- 
usual rate, because of the fact it 
brings a real profit to the dealer 
who sells it. 


This year we have new shapes and 
designs to offer which will make it 
still more profitable. In striking 
colors and attractive shapes, these 
various vases, jars and other items 
catch the eye of the customer and 
produce many added sales for you. 


Burleigh 


Dinner Ware 


URGESS AND LEIGH, Ltd., 

of Burslem, England, are the 
makers of this striking dinnerware 
line. Aside from the ultra-modern. 
this factory is supreme in greatly- 
prized old, quaint shapes and prints 
of the early American period. No 
wonder that their products have 
come to be known as “the goods 
with a reputation.” The Excelsior 
shape shown here comes in a num- 
ber of the most charming decora- 
tions. The ivory body of this earth- 
enware still further enhances its 
beauty. 


FRED C. REIMER COMPANY 


Importers of China, Glass and Art Goods 
49.51 West 23rd Street New York City 
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Theresienthal Glass 


The Fastest Selling Line in America 


Ok a number of years, dealers have told us that the Theresienthal Glass 

which we have brought out from this factory, has been their most popular 

) and successful glassware. And faster sales bring increased profits. For 1927, 
we are offering many new shapes and designs in Amber, Ruby, Green, Yellow, 
Amethyst, Blue, Rose-Du Barry, etc. 


FUERSTENBERG CHINA 


To our already unexcelled list of 
leading factories which we repre- 
sent in the United States and Can- 
ada, we are pleased to add Fuer- 


When you see stenberg—conceded to be one of 
this trade-mark > 
. ee the outstanding manufacturers of 
| 8 gee German China dinnerware. You 
s . . . 
. from a_ factory will be especially interested in see- 
which for more 4 : RB y 
| than a century ing their new Richmond shape, one 
d and three- : 
quarters has of the finest ever introduced to the 
specialized i n American market. 


the finest prod- 
ucts of its kind. 


FRED C. REIMER COMPANY 


Importers of China, Glass and Art Goods 
49.51 West 23rd Street New York City 
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Schierholz Dresden China 


The Line Supreme in Old Dresden 


1ID° not fail to see the display of Schierholz creations in our 
New York Showrooms. To the lover of fine china, it will 
prove an inspiration. While the execution of each piece in its 
every detail is nothing short of marvelous, the best point about it, 
so far as the dealer is concerned, is the fact that it has proven one 
ESTAB.1817 of the biggest profit-making lines in the china business. 


ROYAL DUX 


There is such a wide variety of 
pleasing numbers produced by this 
Bohemian factory that you will find 
them ready sellers among all classes 
of customers. Royal Dux statuary, 
animals, vases, jardinieres, ash- 


| “Royal Dux” 


The industries 
of Bohemia, 


trays, bon-bons—just to mention a now known 


few—have an appeal to the cus- 
tomer who is seeking to select a 
gift for others or an ornamental 
piece for her own use. Royal Dux 
furthermore is priced so it will 
prove unusually profitable for your- 
self, 


as Czecho-Slo- 
vakia, have long 
been famous 
for their artis= 
tic productions. 
The Royal Dux 
line typifies the 
finest in fancy 
objects this 
country has 
ever produced. 


FRED GC. REIMER COMPANY 


Importers of China, Glass and Art Goods 


49-51 West 23rd Street 


New York City 


Cincinnati Lepartment Store Has to to 
5 Hours 


After Eleven Months of New Schedule the John Shillito Com- 
pany States That the Innovation in Hours Has Met With Ap- 
proval From All Sides—Leads to Economies in Store Operation 


f HE plan of operating a department store on shorter 
hours during “‘peak business,” put into effect by 
the John Shillito Co., Cincinnati, of 7th and Race 
Streets, on December 16, 1925, and now nearly a year old, 
has passed from the experimental stage, and is being 
viewed as a very successful venture by the officials of 
the company. 

The “10-to-5” system of the John Shillito Co. is not 
new in Cincinnati, as the Windhorst Company, an uptown 
store, at 12th and Main Streets, has been operating on a 
“10:30 to 4:30” schedule very 
satisfactorily for about three 
and a half years, having inau- 
gurated their short-hour sys- 
tem on March 1, 1923. There 
was, however, considerable 
doubt in the minds of the ex- 
ecutives of the downtown 
stores whether the Windhorst 
plan could be operated in a 
downtown department store, 
since the Windhorst concern 
does more or less of a “local- 
ity business,” and this store 
also caters to stout women, 
doing about 50 per cent of 
their volume on this type of 
selling. 

When the John Shillito 
Company instituted their 
“short-hour” schedule, and 
made many adjustments in 
store operation to meet this 
schedule, the experiment nat- 
urally attracted considerable 
attention, and the change has 
‘been watched carefully by all 
those interested in the move 
toward shorter hours and by 
the business men who are alive to the change in methods 
of department store business due to traffic and parking 
regulations. The officials of the John Shillito Company 
are now very enthusiastic about their “short-hour” sched- 
ule and, after nearly a year of actual operation, they feel 
that the plan is a great success and the method of opera- 
tion is meeting with the approval of the salespeople, all 
the various employes of the company and the clientele, 
who, after all, are the ones to be pleased. Records of the 


salesforce. 
extra sales help. 


ing and heat. 


company show a general speeding up of business in all 
departments through the store under the new “short-hour 
basis and business under this new system of operation 


WHAT “SHORT HOURS” MEAN 


HEN the John Shillito Co., in Cin- 

cinnati, announced that it was going 
on shorter hours—that it would open at 10 
o’clock in the morning and close at 5 in the 
afternoon—merchants generally were skepti- 
But eleven months of 
operation under this plan have shown that, in- 
stead of decreasing business, the shorter hours 
and that, among the 


cal of the innovation. 


actually increase it, 
economies of operation noted, are: 
A 50 per cent cut in labor turnover. 
The attraction of better salespeople and 
more efficient help of all kinds. 
More and better work on the part of the 


Complete elimination of “short-time” or 
Reduction in the overhead cost of light- 


Both the John Shillito Co. and the Wind- 
horst Co.,—which has been operating on a 
10:30 to 4:30 schedule for three and a half 
years—find that the major portion of their 
selling is done between 11 o’clock and 3 o’clock, 
and that the public can be so educated that 
even early morning or late afternoon shoppers 
can be taught to buy at other hours of the day. 


has shown an increase generally throughout the store, 
which, of course, speaks very well for the entire system. 

According to R. E. Galloway, vice-president of the John 
Shillito Company, and one of the enthusiastic boosters of 
the “‘short-hour” plan, the cut in hours was put into ef- 
fect on December 16, 1925, right in the height of the 
Christmas rush. The usual “teaser campaign” denot- 
ing any change or great event was not used, neither was 
there any great amount of publicity given to the change 
in hours of the store. Before December 16, 1925, the 
store hours were from 9 A. 
M -to!-5730)P) M. -So, the 
change made was indeed a 
radical one—from 10 A. M. 
to 4:30 P. M.—thus cutting 
off an hour in the morning 
and an hour in t he evening. A 
few newspaper advertisements 
announce the change about 
two two days in advance and 
the regular advertising of the 
company also carried an- 
nouncements in an ordinary 
way, advising the customers of 
the company and the general 
public of the change in hours. 
The salespeople were  in- 
formed by their department 
heads in a casual way. ‘The 
entire thing was handled in a 
quiet fashion, for the officials 
of the company wanted to see 
the effect of the change on 
the salespeople and customers 
and then carefully work out a 
plan that would suit all con- 
cerned, 

The change was therefore 
watched and checked very 
carefully durnig that Christmas rush. The volume of 
business done on the “short-hour” plan during that Christ- 
mas rush was greater than the volume under the old plan 
in 1924. The salespeople were well pleased with the 
shorter hours during that period, as it gave them more 
time for themselves. Nevertheless, the executives discov- 
ered a number of wrinkles in the plan that had to be ironed 
out. The downtown merchants of Cincinnati as well as 
merchants in surrounding cities, who heard of the Shil- 
lito change of hours, watched the store carefuly during 
the first few weeks of the “short-hour” plan, for any ill 
effects on business or if the public were making comments 
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on the change. 

On December 26, right after Christmas Day, the com- 
pany instituted another change in time—from 10 A. M. 
to 4 P. M.—thus cutting off another half hour of the 
afternoon. This new change of time was checked care- 


fully by the officials of the company and it ran along 


until the middle of January. In the meantime the com- 
pany kept adjusting various departments of their busi- 
ness to meet this schedule of hours. Many new stunts 
were tried out and several new departments were put into 
operation. After two months of experimenting with the 
closing hour, the time was moved up to 4:30 again. This 
closing hour was kept on for a while and then the officials 
found that it was very hard to get customers to leave the 
store at 4:30. This condition then led the officials to ad- 
vance the closing hour to 5 P. M. At 4:30 the sales- 
people get ready to leave their departments and at 5 o’clock 
the leaving bell 1s sounded throughout the house and the 
employes leave promptly. The hours were then fixed at 
10 A. M. to 5 P. M. and they have remained that way. 

The reaction on the salespeople and the employes of 
the company is interesting. The salespeople arrive at 
7730 “A Me—-the clocks pulled gat 9:50; At 10 
o'clock they are ready to wait on the trade and prac- 
tically every day they are busy right from the start. 
Under the old system the salespeople arrived at 8:30 
and they were ready for customers at 9. Opponents 
of the “short-hour” system claim that many of the sales- 
people have had to readjust their entire hving program 
to fit in with the new scheme of things, and that the extra 
hour gained by the salesperson is not of much _ benefit 
to him. For example: A family consisting of two school 
children, the salesgirl and mother and father all eat break- 
fast together, under the old system when the salesgirl 
reported for work at 8:30. This family lives in the sub- 
urbs, which means that the salesgirl can eat breakfast with 
the rest of the family—the father, who drives her down- 
town on his way to work, and the school children, who are 
due at school at 8:30. Under the new system the sales- 
girl no doubt eats breakfast at the same time and misses 
her ride downtown or she gets up later and disrupts the 
schedule of the family operation. Other personal matters 
are also brought up by opponents of the “short-hour”’ 
schedule, but these are more or less trivial and can be 
adjusted satisfactorily by the individuals. 

The best proof, however, is with the salespeople them- 
selves—they like the new system. The main thing the 
officials of the Shillito concern had to contend with orig- 
inally was the working out of the lunch period. Every 
person employed in the State of Ohio is entitled to a half- 
hour lunch period. This is a law of the State. A thor- 
ough check on lunch periods by the officials of the com- 
pany indicated that the average person eats lunch in 
twenty-three minutes. The thirty-minute lunch period 
is not, therefore, a hardship on the salespeople and em- 
ployes of the company, especially since the company oper- 
ates its own lunchrooms and cafeterias. This thirty-min- 
ute lunch period is rigidly enforced. The employes co- 
operate well and, during the eleven months that the “short- 


b 
hour” system has been in operation, with the thirty-m\ 


ute lunch periods, there has not been one complaint lodg| 
with the officials of the company. 


A systematic survey lasting several months, before {. 
new schedule of hours was put into operation, show 
that the peak business of the John Shillito Company | 
between of 11 A. M. and 3 P. M. in practically all | 
the departments. It was also found that nearly two-thir 
of the sales force was out to lunch at this time Gad 


the old system. 


‘ 


defore the “short-hour” plan was put ) 
a great number of short-time salespeople came on at abo! 
11 o'clock and worked through to closing time. May 
extras were run in here and there throughout the sto, 
during the afternoon as well. The new 10-to-5 syste! 
keeps over 90 per cent of the sales forces of the cor. 
pany on the job from 11 A. M. to 3 P. M.—the peak p| 
riod in most of the departments. That is the real big id 
back of the entire system and the new schedule of hour 

More than 90 per cent of the salesforce take their hal 
hour lunch periods before 11 and after 3. The short-tin 
salespeople have been eliminated completely. No extr: 
are employed under the new schedule of hours. All tl. 
employes of the John Shillito Company are now full-tin: 
people on the job from 10 to 5. In a few cases, the ger 
eral rule on lunch periods had to be suspended, manage 
and buyer of the shoe department does his big busine: 
from Z P, M. until 5 It woul 
be suicide for his business if he carried through the ger 
eral rule put down and sent his salespeople out to lunc 
after 3 P. M. He gets his force out between 11 and ; 
In such cases, the department heads confer with the off| 
cials of the company and the change in lunch periods 1 | 
made accordingly. 

During a recent anniversary sale, the 10 A. M. openin 
hour rule was suspended for a- period of nine days an. 
the store opened at 9 o’clock, the same hour as the ol 
schedule. A check on the sale business during the hou 
from 9 to 10 A. M. showed that opening at the earlie 
hour paid well for five days of the sale and business dur 
ing 9 to 10 for the other four days did not justitty th 
change in hours. The opening hour may be put back to ' 
o'clock on such anniversary sales or special events in th 
future, but, according to Mr. Galloway, this has not beet 
decided on definitely and the 10 o’clock rule may remaii 
in force. | 

That the 10-to-5 schedule of hours is attracting bette: 
salespeople and more efficient help is evident from the ap 
plications coming into the offices of the superintenden 
daily. The turnover of help since the new system has beet 
in effect has been cut in half. Salaries have not beer 
changed anywhere and, according to the reports of the 
officials, the regular sales force has been maintained tc 
its average strength in numbers. The same vacation 
period—one week with pay if employed for one year and 
two weeks with pay if employed for two years or more— 
is in effect as always. The store closes all day on Satur- 
day during July and August as it did before the new 


“short-hour” schedule was put into force. 
| 


P. M.—the closing time 
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_ The general business of the Shillito store has increased 
nder the new plan of operation. All the departments 
“ave been doing a better business and the salespeople 
ave speeded up and are actually doing better work. The 
‘ut in overhead due to lighting and heat on the ‘‘short- 
our” plan has also represented a substantial gain for 
lompany. The elimination of the short-time salespeople 
ind extras has cut down the cost of selling and doing 
wusiness considerably and now all the selling is being 
‘one by full-time people in an efficient manner. The cost 
\f the nonproducing type of employes, such as the fire- 
nen, porters and delivery men, is the same as under the 
id system, but from all indications there will also be a re- 
ol in this type of overhead cost in a short time, 
‘yhen the “short-hour’” schedule is worked into and 
hrough the various departments of the store more thor- 
ughly. At present the firemen and porters work eight 
“ours, coming in at 8 o'clock instead of 7 o’clock as under 
he old system. The delivery room is handled in two 
hifts—one shift coming on at 7:30 A. M. and leaving at 
30 P. M. and the second shift coming on at 10 A. M. 
nd leaving at 5 P. M. when the work of getting the de- 
iveries in shape for the early morning shift is completed. 
‘This method so far has been found satisfactory. 

_ The John Shillito Company, under its plan of operation, 
‘lemonstrates in a decisive fashion that a downtown de- 
yartment store can cut down overhead and increase its 
volume of business under a “‘short-hour” ‘system just as 
yell as the Windhorst Company, an uptown department 
store, has been doing for over three years. Here and 
here a woman who drives her husband downtown to his 
fice and wants to shop early registers a complaint about 


he store not being open earlier than 10 o’clock. However, 
| 
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these complaints are now very rare and the public has ac- 
cepted the 10 o'clock opening as an accepted fact. A 
thorough survey conducted by the Windhorst Company 
for eighteen months before the “short-hour” schedule was 
adopted, and carefully rechecked from every angle by 
John Nagel, vice-president and general manager, showed 
that: 

1. Seventy per cent of the daily sales were made be- 
tween 12 and 4. 

2. Only 10 per cent of the-sales were made between 
8:30 and 11. 

3. Only 10 per cent of the sales were made between 


ll and i2: 


4. The remaining 10 per cent of sales were made be- 
tween 4 and 5 P. M. 

5. From 1 to 4 the sales increased progressively each 
hour at about the rate of 7 per cent. 

The John Shillto Company found that the majority of 
its volume was done between 11 and about 3 P. M., and 
the Windhorst average for the early business and late 
afternoon business was more or less the same. Both 
houses found that the public could be so educated so that 
the greatest buying would be done in the peak period and 
even the early morning or late afternoon shoppers could 
be taught to buy during the peak period. 

What is true in an uptown store is more or less true in 
the downtown department store. Both the John Shillito 
Company and the Windhorst Company are successfully 
operating on their respective short-hour schedules and the 
officials of both companies are very enthusiastic as to the 
results in business and the all-around co-operation of their 
employees and the public. 
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Bankers Begin Talking About Slack Business 


_ Unfavorable factors are developing on the business 
iorizon, according to the view of the American Bankers 
Association Journal. 

_ “After the talk of prosperity for so long,” the state- 
nent reads, “we find the situation now hangs in the bal- 
ince and at the moment there is not sufficient evidence to 
lecide whether the trend has definitely turned downward. 
_ “This does not mean to infer that anything very serious 
aas taken place so far; on the contrary, the wheels of 
oroduction and trade are moving faster and more-smoothly 
“day than ever before. There seems good reasons, how- 
ever, to believe that some of the key industries have been 
yperating at a higher rate that can be kept up indefinitely 
ind that we are destined to have somewhat less active 
ousiness during the next year or so than prevailed during 
1925 and 1926. 

“There are no reasons for the belief that a major 
usiness depression is imminent. 

“Tf the slack occurring in this line and that can be 
aken up by merely allowing the industrial machinery to 
slow down slightly, it will not be long before a workable 
valance is restored. 
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“In building construction we are surely coming closer 
and closer to the time when the persons who have been 
predicting the end of its boom for so long will have their 
prophecies fulfilled by facts and figures. 

“The automotive industry continues to give a good ac- 
count of itself and apparently is too busy to. listen to all 
the unfavorable things that are being said about it by out- 
side bankers and economists. Concerning rubber and oil 
it may be said that these two allies of the motor industry 
are both in a satisfactory condition. 

“Of the unfavorable factors referred to, the fall in 
cotton prices has attracted the most attention. It has 
been variously estimated that the consequent loss to the 
cotton producers will be several hundred million dollars, 
the present prices are below the cost of production and 
that many growers will not even recover the value of 
seed and fertilizer purchased. 

“The misgivings concerning the outlook for business 
have been supported by the recent unsatisfactory action of 
the stock market. While many stocks have been working 
lower since August, the decline did not become general 
until last month.” ' 
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FRENCH CHINA 
OF DISTINCTION 


‘TRADE-MARK New Shapes in TRADE-MARK 
[Tav| SERVICE PLATES 
DINNERWARE 
ON WHITE 


SHORT LINES ON DECORATED 


A number of New Ivory Patterns for 
delivery from our New York stock 


VOGT & DOSE 


14 WEST 23rd STREET NEW YORK CITY 


' 


{ 
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REGAL WARE 


REGAL POTTERY CO. 


Cobridge, Stoke-on-Trent, England 


TRADE-MARK High Grade Earthenware in TRADE-MARK 
DINNERWARE 
TEA WARE 
MADE IN ENGLAND FANCY WARES MADE IN ENGLAND 


On White and Ivory Body 


New open stocks in all the above for 
immediate delivery 


VOGT & DOSE 


14 WEST 23rd STREET NE Wey ORK OCrIY 
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To Make Extensive U.S. Markea 


Survey 


ETAILERS are to have representation on the new 
R Central Committee on Market Research now being 
organized. 

The conference held at Washington recently which will 
result in setting up the Central Committee as a permanent 
institution did not give quota to merchants as such. In- 
stead, the management of the new project at this first 
mass convention was left in the hands of leaders in the 
compilation of market information instead of in the 
hands of leading users of market data. Magazines, news- 
papers, advertising agencies, universities, the Federal Gov- 
ernment, etc., were all given 
spokesmen in the preliminary 
organization. But not a voice 
for the merchandising contin- 


TO CHANGE METHODS 


—— 


In theory, the first job to be tackled by the new N 
tional Council on Market Analysis will be the format 
of a “priority list” to indicate what are the primary ai 
essential studies for a better understanding of consum| 
demand and public purchasing power in the United Stat:| 
The idea in picking fundamental projects in this wise is | 
agree upon certain studies as being of common need ai! 
thereby induce all marketers to chip in on a common fu, 
to carry these on co-operatively. Actually, the priori 
list program is likely to be shouldered aside by certain i) 
sistent issues much closer in their contact with everyde 
retailers. 

Foremost of the projec 
which the recent conferen 
passed along to the new Ce: 


Sek: 

It has been all too clear, 
however, at the conference 
and at the meetings which 
have followed it, that retail 
and wholesale operations pre- 
sent some of the most press- 
ing problems upon which mar- 
keters in all lines are clamor- 
ing for information. Indeed, 
on the floor of the conference 
there were insistent demands 
that a study be made of the 
effect of hand-to-mouth buy- 
ing, chain-store competition, 
etc. And there was the keen- 
est curiosity as to the future 
of retailers in the small cities 
and villages. Several dele- 
gates indicated that in their 

‘on, the big question of 
the hour is that of how far the 
growing domination of the 


ETHODS now used by the Domestic 

Commerce Division of the Department 
of Commerce in compiling market information 
are almost certain to be reorganized in the 
next few months. The first step in that direc- 
tion was taken in Washington recently when 
Secretary Hoover appointed an Advisory Com- 
mittee of fifteen business leaders representing 
merchants, wholesalers, manufacturers, adver- 
tising agencies, publishers and Federal eco- 
nomists, to co-operate with officials of the De- 
partment of Commerce in setting up a standard 
formula for plotting the entire country in 
terms of “marketing areas.” 

Out of this study it is expected that business 
firms will be able to visualize retail marketing 
areas not alone in geographical dimensions 
but also in the varying terms of the com- 
modities merchandised. Another task to be 
undertaken by the Advisory Committee is se- 
curing definite information on the purchasing 
power of families with incomes in excess of 
$2500 a year, that sector of the American pub- 
lic characterized by A. Heath Onthank, chief 
of the Domestic Commerce Division, as the 
“big upper group” of our buying population. 


tral Committee marke 
“Rush” is the setting up of 
standard formula for the e 
ploration of the United Stat 
in terms of “marketing areas, 
Up to this time virtually a 
statistics gathered by publi 
and semipublic agencies in th’ 
country have been in terms ¢ 
political divisions or adminis 
tration such < 
States, counties, township) 
etc. Every merchant know 
that trade does not pay an| 


divisions, 


heed in its flow to such bour' 
daries. Instead, it was brougl 
out at the conference the 
there are fifty-three cities 1 
the United States in which th 
immediate trade areas exten 
beyond State lines. | 

In chorus at the conferenc. 
and in a heavy correspondenc | 


big trade centers is to spread and whether it will result 
in village stores, crossroads, general stores, and other 
small retail establishments being crowded off the mer- 
cantile map. 

In consequence of this, merchants will be given at least 
one seat and possibly two on the Planning Committee 
which, by direction of the conference, will be appointed 
in December and will take up the work of systematizing 
and standardizing market research. The committee will 
probably start with a membership of fifteen, but may be 
expanded to twenty-one. In the latter event retailers may 
gain an extra spokesman. In addition, they will have 
voices indirectly through the representatives of the news- 
papers and the advertising agencies. 


One hundred sixty 


poured upon Washington since that gathering, there ha 
been insistent demand that something be done to line u) 
market studying in the United States in terms of tradin; 
areas. Marketers say that the census and other institu 
tions already give them plenty of information on wher 
people live in the United States. What they want now i. 
more information on where people buy. For example, t 
what extent the development of automobile transportatior 
(private cars and bus service) is causing rural populatiot 
to go past their former sources of supply in town or vil: 
lage and do their shopping in the larger trading centers. 
Another thought, new to most of the participants it 
the conference, is that the time has come to visualize Te: 
tail marketing areas, not alone in geographical dimension 


———— = 
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< We believe that the demand for VEBO and KOSTA 


E4 SWEDISH CRYSTAL will increase for several reasons: z 

| * The beautiful shapes and snappy designs, the quick de- * 

| 4 liveries, which count for so much in these days of rapid . 
= turnovers, the large stocks of the best patterns carried in ro 

1s New York and always on hand when wanted. : 
x These Factories Have Made | 
: our Lines the Most Popular * 
= on the Market ‘ 
: Will Colored Glass Continue To Sell? : 
ea Yes more than ever, our 1927 line looks like a flower | * 
+ garden in June, all the colors of the rainbow and such new 
* ideas in optics, making the colored crystal so scintillating = | 
> that it has only to be shown to be sold. * 
° The good old KOSTA factory nearly 200 years old has hd 

| 3 made for us wonderful new shapes and we are now showing i, 

| “s several hundred different ROCK CRYSTAL decorations. = | 

| ~ Truly 1927 is going to be a great glass year. * | 

a “| 

| io Be Sure to See Our | 
. Samples Before Buying “ 

| & = 

| All our new designs All our new designs, “s 

| & shapes and optics are shapes and optics are 2. 
% protected by 14 years’ protected by 14 years’ = 
a8 patents. patents. e 
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but also in the varying terms of the commodities mer- 
This new doctrine is that, regardless of the 
part of the country affected, the “marketing area” of a 


chandised. 


given trading center will be different for “convenience 
goods,” such as food, drugs, etc., from “shopping lines,” 
such as wearing apparel. Furthermore, every important 
trading center has subservient to it a trading area where 
it will inevitably get most of the business in shopping 
lines, while outside that dominated zone there is a wider 
circle within which the above-mentioned trading center 
will command only a part of the trade in shopping lines; 
the remainder of the business in shopping lines flowing 


out to other markets. 


Officials who are busy canvassing the country for rep- 
resentative men eligible for committee service and, at the 
same time, are fashioning a tentative platform for the new 
committee tell the Retail Ledger that it will be almost im- 
possible to meet the demand of the retailers who have 
asked for a hard and fast definition of a “trading area.” 
They suggest that in all likelihood the problem will be 


resolved into, say, four types of trading areas. The first 


would comprise cities exceeding 100,000 population. The 
second would be made up of the 25,000 class. Towns of 
5,000 population would make up a third species. The 


fourth would take in the villages and hamlets. 

One of the first tasks facing the Central Committee is 
the need for more definite information on the purchasing 
power of families with incomes in excess of $2,500 per 
year. It was insisted that retail sellers have not been in- 
formed as to the extent to which the continued prosperity 
of the United States has boosted incomes. One guess was 
that fully 60 per cent of the population now have incomes 
But, 


anyway, there is belated realization at Commerce head- 


in excess of $2,500. This estimate was challenged. 


quarters that too much attention, statistically speaking, 
has been devoted to the “other half” of the population 
which has incomes under $2,500 and that there has been 
left uncovered what Director Cathank, of the Division of 
Domestic Commerce, characterizes as ““The big upper 


SKIPP Y—He Tells the Tale of'a China “Voz.” 


) 


EVER T TIME 
HE OPENS HIS 


UNCLE Loule GOT 
His TEETH Too OUT 
™N' NOW-HE'S FULL 0” 
CHINA ONES- 


WHISTCIN’ 


Mp rehT VOR Lents Ite, Jonnene Features, Tne 


THEY MusT BE GICCER 
‘'N’ GETTER’ BLOWN’ 
AMONG YOUSEN GLASS 
BLOWERS. SO UNCLE 
Cove GOT HIS TEETH 
Toor OUT CAVSE HE 


MOUTH HE STARTS 
ALC THE CANARIES 


group, equal in size to the lower group and with much 
more to spend.” 

Arrangements are being made to acquaint Congress, at 
the very beginning of the session, with the unanimous ex- 
pression of the Market Research Conference that the 
most pressing need and most immediate need of business 


America is a census of distributors. Desire will be indi- 
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cated that if a distribution census is authorized the eny- | 
merated retailers shall be classified not only by grades and | 


commodity lines but likewise by geographical distribution, 
down to towns or counties or perhaps even to ‘neighbor- 
hoods” as units. 
to the Census Bureau as to the possibility of further re- 


Meanwhile, inquiry is to be transmitted | 


finement of the figures of the present manufacturers’ cen- 


sus to the end that the cost of distribution be separated _ 


from cost of production and that the former be analyzed 
to show, in percentages, the relative cost of distribution 
through wholesalers and direct to retailers. 


Provides Privacy for Advice on Gifts 

Lord & Taylor is doing a real job this year in pro- 
viding a special gift advisory service to its patrons. 
Two rooms have been set apart at the rear of the 
main floor where customers can visit the bureau staff 
and discuss gift buying without being distracted by 
the presence of shoppers. 

The store had this to say in announcing the special 
service : 

“The Christmas gift problem will be expertly, 
conscientiously and artistically solved by our special 
staff. Whether you are looking for a Della Robbia 
(and in our collection of antiques and reproductions 
on the eighth floor we have one of the finest in 
existence) or a pair of modestly priced silk stock- 
ings, you will find courteous, interested service. Men 
seeking gifts for women and women seeking gifts 
for men will find this service particularly helpful to 
them.” 
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By Percy Crosby. | 


THE FOREMAN SAYS 


BuT HE FORGOT 
To TAtCE "EM OUT 
SQ HE SNEEZED 
“N’ BLEW THEM 
THROUGH THE 


THOUGHT HUE COUCD 
GLow BIGGER, HE 
HAD AN ORDER TO 
BLow UP A VOz- 


DUC Cg 
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Overlooking Madison Square, “‘Where Fifth Avenue Crosses New York’s Matin Street” 


Haviland China 


Is Now Installed in Its Modernly Appointed and 


EASILY-REACHED NEW HOME 


1107 Broadway, at Twenty-fourth Street, New York 


It is a great pleasure for us to 
extend to our friends in the 
trade a cordial invitation to 
visit us in our new home 
which by reason of its very 
central location is accessible 
from all points. We are 


Haviland China Co., Inc. 


Telephone— Watkins 2967-2968 


TRADE MARKS 


aevilen, 


France 


on white china 


DECORATED BY 


RN 


Limoges 


on decorated 


pland e > 


china 


showing many new designs of 


GENUINE HAVILAND 
CHINA for the Fall season 
which by virtue of their beau- 
tiful decorations and attrac- 
tive shapes should not be 
overlooked. 


| 
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Porzellan-Fabrik Schoenwald 
Arzberg, Bavaria 


Manufacturers of Fine Quality, lowest priced Fancy China 


Tea Sets Open Work 
Lunch Cups and hand painted 
Trays 


Dresden ware 


Salads and Cakes 
Berry and Cake 


and 


white china 


Sets 
or 
Sugars and  f- 
Creamers Z ‘Ja Decorating 


e 


Sans i 


it 


€ 


Tea Cups and Saucers for the Scheme Goods Trade 


43° TOBY & COMPINY 


20 WEST 23°°S7r- NEW YORA C/7Y 


YV.S.ATPEPRESLIVTA TIVES 


Gebrueder Simson R. Kaempf 


Gotha, Thuringia Gruenlas near Karlsbad 


This well known concern manufac: is known for his well selected good 
tures nothing but quality 


China Cereal Sets 


in different shapes and in a variety 
of Plain and Lustre effects. which are his specialty. 


Bohemian Jugs 


Quality High Prices Competitive Prices as low as any 
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Lorenz Hutschenreuther A.-G. 


Selb, Bavaria 


The New Ivory . Body 
China — Dinnerware 


is no longer in the experimental 
stage with this factory. 


‘oirey, 
The first trials were started PAVL 
early in 1925 and concluded EL 


some six months ago when 
the factory succeeded in 
making 


The New 
Nizza Shape 
Dinnerware 


Ivory Body China 


of a clear and 
uniform color 

which is illustrated below was 

created to give that cli- 

entelle something still 

conservative who has tired 

of the regular plain shape flat- 

ware usually offered in china. 


excelled by 


Paul Mueller 


Selb, Bavaria 


One hundred sixty-six CROCKERY AND GLASS JOURNAL December 16, 1926 | 
| 


Josephinen-Hutte 


Schreiberhau, Silesia 


Finest German Crystal 


The Glass oi 

this maker i; 
well known in the 
American market 


These illus- 
trations are re- 
productions of 
antiques in vogue 
now. 


Our lines of these re- 
productions are var- 
ied and extensive. 


We carry a complete line of 


Bohemian Fancy Glassware 


Sommer & Zinke 
Teplitz, Bohemia 
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BVilleroy & Boch K. G. 


Factories at: Dresden Saxony and at Bonn Rhineland 


Something new in V & B Dinnerware treatment 


The plate illustrated above is of Ivory Body. The entire design is embossed, the 
leaves are in dark green enamel and the flowers in light blue enamel all under 
the glaze. 


The price is no higher than is usually charged for multicolor stencil effects. 


A large variety and the many odd items of tableware usually not found elsewhere 
make this line most attractive. 


43° FOMIBY & COMPANY 


20 WEST 23°° S7- NEW YORA C/7TY 


U.S.ALEPRESLN TA TIVES 


Ivory é 
Body Retail 
V &B Lom 
Quality One 
Nappy —_ \ y a 
Sets 32 Piece Luncheon Sets. Hand painted x wif 


under the glaze. 
Packed each in Carton 
Also footed Bowls, Blue Willow Gril] 
Plates, white St. Denis C & S, etc. 


Villeroy & Boch A. G. 


Factories at: Wallerfangen and Mettlach, Saar Basin 
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Introducing : 
The New Marathon Shape 
Maddock’s Royal Ivory Body 


Another achievement for the 
Maddocks in their celebrated 
Royal Ivory Body English Earth- 


enware., 


A shape that is taking the trade 
by storm—simple lines, perfect 
symmetry lending itself ideally 
to the most charming decorative 


effects imaginable. 


English 
CGlares 
of lerit 
Maddock’s Royal Ivory Body 


Marathon Shape—Old Tree Pat- If It’s Worthy 


tern. Just the type of bright, color- 
ful decoration that milady longs to We Stock It 
call her own. 


Open Stock NOW 


Maddock & Miller 


INCORPORATED 
The House of Stock 
39-41 West 23rd Street 
New York 


: 
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Graceful 
' Dignified 


Distinctive 


These are the predominating 
characteristics of the productions 
in our offerings from these out- 
standing English Potteries 


John Maddock & Sons 
Royal Worcester 
Allertons 
Crown Ducal 
Greens 
Price Bros. 


English 
Cares 
of Merit 


Royal Worcester Bone China 


, Illustrating the “BORDEAUX” in 
. If Its Worthy the Cartouche—and a well merited 
We Stock It name it is. Cheerful, suggesting 

happiness, joy, prosperity. Ivory 


rim. 


Open stock NOW 


Maddock & Miller 


INCORPORATED 
The House of Stock 
| 39-41 West 23rd Street 
| New York 
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W.H. 
GRINDLEY 
& CO., Ltd. 


a 


ae RE 


WH.GRINDLEY & C21 


SHERATON 


IV OR 


ENGLAND. 
The “Alton” 
Pattern 


W. H. GRINDLEY & CO., LTD. has again originated a beautiful new dinner- 
ware shape 


SHERATON IVORY 


which has met with unprecedented success. The Ivory Body is enriched by a 
deeper toned Ivory Rim, adding beauty and charm to the many distinctive patterns 
designed in complete harmony with the Sheraton Shape. 


“Sheraton Ivory’ is fully 
protected by:U, S. patents. 


Sole Agents 


WM. 5S. PITCAIRN CORPORATION 
104 Fifth Avenue | New York 
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ROYAL 
DOULTON 


Highest Grade 
English China 
and Earthenware 


Ay 
IQ, 


he “Morella’ 
Pattern 


The “MORELLA,” a ROYAL DOULTON creation on Bone China, is a charming 
new dinnerware pattern enamelled in bright colors. 


THE ROYAL DOULTON IVORY BODY 


affords a delightfully harmonious background for a wide variety of new designs 
that will be on display early in January. 


Sole Agents 


WM. S. PITCAIRN CORPORATION 
104 Fifth Avenue New York 
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The 
Yellowstone 
Dinner 
Service 


Ivory Body Exclusively Octagon Model 


The Yellowstone is striking in simplicity. There is no relief work, embossing, or irregular surface to compete 
with, or to detract from, the decorative effects. The soft ivory shade, reproducing the exquisite color tone of Belleek, 
and the plain Octagon outlines, provide the ideal frame and background for the fine variety of original decorations | 
especially designed for this model. 


If the popularity of a line is to be measured by the volume and promptness of reorders, the Yellowstone deco- 
rations have achieved a degree of success that has never been equalled and probably never approached by any other dinner | 
ware line from anywhere at any time. 


The Prices Are an Agreeable Surprise 


The Present Line-up Is 


YELLOWSTONE SHAPE IN IVORY BODY ONLY. 

REPUBLIC AND KWAKER SHAPES IN BOTH IVORY AND WHITE BODIES. 
EMPRESS, AND HUDSON SHAPES IN WHITE BODY ONLY. 

COMPLETE LINE OF CABLE STAPLES IN WHITE BODY ONLY. 
COMPLETE LINE OF HOTEL WARE, DOUBLE THICK, WHITE BODY. 
COMPLETE LINE OF HOTEL WARE, HALF THICK, WHITE BODY. 

A GOOD ASSORTMENT OF TOILET SHAPES. 


The Kwaker has previously been our leading shape in border, medallion and gold and white treatments. All of 
these patterns may now be had on the Kwaker in either the white or the ivory body. 


PRODUCTION 


The equivalent of forty kilns on Ivory. 
The equivalent of sixty kilns on White. 


The Homer Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 


he New Square Fluted Shape 
f the ki ct in : 
e E. H. Sebring China Co. 
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Stafford Shape 
Decoration 620 
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Exhibit in charge of our 
regular factory represen- 
tatives assisted by our 
Eastern Agents, Cox & Co. 
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Hard Fired Vitreous 
Underglaze Hotel Ware 


Pleasing to the Eye Tough and Durable 


Standard Shapes 


Rolled Edge — Half Thick — Hotel Thick 


We carry a complete stock of decora- 
tions in Bands and Lines — Prints — 


Decalcomania Borders—All Underglaze 
This enables us to make prompt shipments 


Rush orders within reasonable distance can be 


delivered by motor truck 


On Special Crest and Monogram Work 


We offer unusual service at 


Right Prices ’ 


Samples and Quotations on Request 


Cook China Company 


Trenton, N. J. 


Complete Sample Line on Display at our New York Showroom 


Cox & Company 


120 Fifth Avenue 
New York 


Corner 17th Street 
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a beautiful name — for beautiful Glassware I 


good for the eye and good for the Pocketbook — 
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admitted by everybody to be the best Rose color in the market 


4 ahs a", 
rah 


+? 


+, 
S 


IN ADDITION 


the Glass has got the ring 
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ADOPTED WITH EQUAL SUCCESS BY THE RETAILERS AS WELL AS THE DECORATORS 
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Endless variety of shapes, for all purposes " 
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Our new catalogues are about ready for distribution 
and will be sent on request only 


Send in your name for our mailing list 


Imperial Glass Company 
Bellaire, O. 
New York SHowr0omM: COX & COMPANY, 120 FirtH Ave. 
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Cox & Company 


120 - 5th Ave. New York 


The smallest “Ad” 
But 

The biggest Possibilities 

That's All 
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HUNTINGTON TUMBLER 


HUNTINGTON, W. VA. 


MANUFACTURERS OF 


“HIGH GRADE LEAD BLOWN TABLE GLASS WARE 


GRACEFUL SHAPES 


IN 


STEMWARE 


TUMBLERS 


NAPPIES 


VASES 


JUGS 


ICE TEA SETS 


GRAPE JUICE 
SETS 


SPECIALTIES 


HOTEL WARE 
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OUR LATEST 
DROVERTIES 


BLOWN 
CANDY JARS 
CANDY BOXES 
COMPORTS 
BUD VASES 
FAN VASES 


IN 
Rosg, GREEN OR AMBER 
CRYSTAL OR VELVET FINISH 


OUR LATEST 
STEM WARE 
A COMBINATION OF 


OPTIC, COLORS, NEEDLE 
ETCHED AND COIN GOLD 


IS A 


WINNER 
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BEAUTIFUL 
DECORATIONS AND 
COLORS 


LIGHT CUTTINGS 


PLATE ETCHINGS 


NEEDLE ETCHINGS 


GOLD 


IRIDESCENT 
LUSTRES 
AND COLOR 
TREATMENTS - 


CRACKLED WARE 


HUNTINGTON QUALITY GIVES ALWAYS SATISFACTION! 
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FULL SAMPLE LINE ON DISPLAY AT 


COX & COMPANY 


120 Firtu Ave. 
NEW YORK 


Look For Our Lines at Fort Pitt Hore, 


I. H. SIMPSON & CO. 


17 NortH WABASH AVE. 
CHICAGO 


PirtsBURGH, Room No. 780 
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The Aristocrat of American China 
| 
Underglaze and Overglaze Decorations of Merit | 
A Body and Glaze Unsurpassed for Service . | 
in Use | 
A FEW OF WARWICK’S MANY USERS | 
NEIL House, Columbus, O. HoTEL ADOLPHUS, Dallas, ‘Texas. 
HoTEL DESHLER, Columbus, O. HUYLER CANDY Corp., New York, N. Y. 
PENNSYLVANIA LINES WEST, Columbus, O. HOTEL SOUTHERN, Baltimore, Md. 
HOTEL PRESIDENT, Kansas City, Mo. Poor RICHARD CLUB, Philadelphia, Pa. 
HoTEL ORNDoRFF, El Paso, Tex. HoTEL FLAMINGO, Miami, Fla. 
WRITE FOR CATALOG | 
WARWICK CHINA COMPANY 
WHEELING, W. VA. | 
___ ae 
66 see?) 100 Per cent Original | 
Pottery and P orcelain Czechoslovak Pottery and 
By Frederick Litchfield Parchment Lamp Shades | 
AUTHOR OF 7 | 
“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture” 
and others | 
This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. | 
It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. All of our decorations are copyrighted and will bear our 
For a collection the book is invaluable as it will registered trade mark and the name of Joseph Mrazek as | 
save an amateur from many pit falls. a guarantee of the authenticity a our design. i 
The chapter on “Values and Prices’’ has been Write for one of our 
rewritten and brought up to date and there is a 15 25 
new index arranged on a novel plan so that marks $15 or $25 assortonaee 
b dily identified. 
fe go Sie ea CZECHO PEASANT ART CO., Ine. 
: 8-10 WEST 19th ST. NEW YORK CITY> 
P. rice $9.00 SELLING AGENTS: 
pee ate Bee, Butterworth & Co., 225 Fifth Avenue, i 
New York City. ee } 
The Crockery & Glass Journal Chicago Gift Market, 58 E. Washingt 


Chicago, IIl. 
The Newcombs, Knickerbocker Bldg., 
os Angeles, Cal. \ 
Geo. R. West Sales Co., 954 Liberty Ave-., 
Pittsburgh, Pa. 


47 East 17th Street 
New York, N. Y. 
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PERCY N. LEYLAND, INC. 
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The epitome of smartness . . charming, cheerful, modern 


. . the new offerings for 1927. On display early in January. 


“Newday” shapes and colorful designs . . “a definite departure 


ee 


from anything heretofore shown” . . certain of a wonderful 


= 


reception. 


Created to fit the trend of modern taste, toward lighter, more 


graceful lines, clear, definite color effects . . a splendid variety in 
shape, color and design. 
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This is what you will find in the 1927 lines of 


GEORGE JONES & SONS, LTD. 
“CRESCENT” China and Earthenware 
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WEDGWOOD & CO., LTD. 
NEWPORT POTTERY CO., LTD. 


Fine Earthenware 


~<fif 


SoLE AGENTS 


PERCY N. LEYLAND, IINC. 


184 FrrtrH AVENUE 
New York, N. Y. 
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the trade to learn that Norman .Walker, the well 
known traveler for 


| WILL be cheerful news indeed to his friends in 


Meakin & Ridgeway, who 
prior to his misfortune in breaking his leg twice about 
two years ago, and who since that time has been practically 
laid up is now able to be about again. This week he 
called on some of his old friends in the trade in New York 
and is now feeling so fit that he is anxious to get back into 
harness again. 


Martin Zolle salesman for E. Torlotting Inc., will leave 
on a road trip January 2 which will take him to New 
London, Providence and Boston. Following this he will 
go direct to Chicago to be in charge of the Torlotting 
exhibit at the Palmer House gift show as previously an- 
nounced in the CROCKERY AND GLAss JOURNAL. 


O. W. Clayton merchandise manager of the M. E. Blatt 
Co., Atlantic City, N. J., is expected in New York shortly 
to interview several applicants he has in mind for the posi- 
tion of china and glassware buyer which position is now 
open in his store. 


Miss Vivian Tolk, secretary to Chas. A. Postley head 
of the Chas. A. Postley Co., Inc., will leave on December 
22 on a vacation trip to the West Indies and Panama. 
She will be away until January 10. 


John J. Hines, head of J. J. Hines Inc., who for the 
past two weeks has been away on a business trip to Chi- 
cago and other points in the Middle West is expected 
back at headquarters on Saturday. 

Joseph Tomkinson, well known as Philadelphia repre- 
sentative for the Duncan & Miller Glass Co., and other 
lines, paid a vist the early part of this week to New York 
seeing his friends in the trade here. 

Among those visiting the New York market this week 
was Louis Weidlich of the Weidlich Bros. Mfg. Co., 
Bridgeport, Conn. 
glassware. 


He was in quest of new novelties in 


Felix Wohlgemuth who has been in business for himself 
as a manufacturers representative of lamp and shade lines 
announces that he is closing out his business to accept the 
position of sales manager of the Royal Lamp Shade Co., 
38 West 21st St. Mr. Wohlgemuth will assume his 
duties in his new position as soon as he is able to dispose 
of his present sample line. 
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The Flogel Decorating Works announce that eff ¢j 
January we 1927, their line will be represented 0; ¢ 
Pacific coast by F. C. Tuska, 150 Post St., San Franc 
Calit: 


Eugene Henn, assistant to O. C. Graham, New 6 
manager of the Cambridge Glass Co., is now back 0 ¢ 
job after having undergone an operation for appendit 
While Mr. Henn was in the hospital Mr. Graham wi! 
sisted at his showroom by L. J. Pritchard who can |, 
from the factory while Mr. Henn was away. 


Patten Joins Venon Staff 


Charles Patten, who for several years has been'o 
nected with the Edw. B. Dickinson Inc., sales staf a1 
who is one of the trade’s best known salesmen, he r 
signed his position with the above named firm effiti 
January 1 and has accepted a position to represen t 
importing house of J..H. Venon, Inc., on the road. 


Salesmen Plan Big Meet 


Two thousand traveling and resident salesmen, 1d 
the chairmanship of Herbert L. Schamberg, will attid 
“stag-frolic-Get-To-Gether” and smoker at the >t 
Astor on Thursday evening, December 23, with ly 
James J. Walker as one of the guests of honor. 

Five boxing bouts have been arranged by the Ame 
Athletic Union of the Metropolitan District. Amon t 
profesisonal entertainers will be Julius Tannen, Ann 'e 
nington, Tom Patricola, Yvette Rugel and the Gu:& 
wards’ Revue. Through the courtesy of E. F. Albee ‘a 
from the Hippodrome and the Palace Theatre will aye 
and several members of the Earl Carroll Vanities »1 
pany: will take part in the program. | 

“From the number of acceptances already recei ih 
said Mr. Schamberg, “it appears that this event, 1¢ 
under the auspices of The Salesmen of New Yorkw 
be the largest gathering in many years of the Knigt , 
the Grip.” 


Bloomingdale Sales Gain | 


Sales volume throughout 1926 generally has been} 
tinuing at about its normal high rate of increase it 
Bloomingdale Brothers department store, New Yorka' 
it is expected that the store’s total for the year will ps 
pare very favorably with its volume for 1925, whiclw 
about $21,500,000. It is expected in many quarters:h 
this year total sales may top the $26,000,000 mark. 
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finnan to Represent Crooksville China Co. 
Jnew acquisition to the sales staff of the Crooksville 
4 Co., Crooksville, O., is V. D. Kinnan, one of the 
a's well known and most popular salesman, who has 
H associated with the A. E. Hull Pottery Co., Zanes- 
ali O., for several years. 

r, Kinnan will represent the Crooksville factory in 
leastern territory and will also be in charge of the 
-yern’s exhibit at the Pittsburgh Show. 

‘hain Stores Report Gains for November 

‘ovember sales reports of the leading chain systems of 
yeountry show healthy increases for the month. 

_ S. Kresge Co. had sales totaling $10,956,594, as 
igast last November’s figures of $9,425,235, an increase 
16.24 per cent. Sales for the first eleven months of 
9) amounted to $98,767,244, as compared with $87,- 
#8049, a gain of 12.25 per cent. 

he F. W. Woolworth Co. reported sales during No- 
eber aggregating $22,532,891, as compared with $20,- 
7910 for November, 1925, an increase of 8.9 per cent. 
Wh the exception of the month of May this represents 
hdargest thirty-day turnover of any month during the 
ve. For the eleven-month period sales reached 212,- 
8545, a gain of 6.3 per cent. This compares with 
§1),689.378 reported for the corresponding period in 
193. 

ales of the Metropolitan Chain Stores for November 
munted to $1,010,269, as compared with $794,309 for 
Nrember, 1925, a gain of 27.1 per cent. For the first 
sien months sales were $8,867,529, as against $6,842,- 
¥ for the same period in 1925, an increase of 29.6 per 
2. 

eople’s Drug Stores, Inc., sales for November 
wunted to $591,964, compared with $420,933 for the 
‘aie month last year, an increase of $171,031, or 40.63 
cent. Sales for the first eleven months this year were 
$566,128, compared with $4,667,118 during the corre- 
nding period of 1925, an increase of $899,010, or 19.26 
pé cent. 
icLellan Stores Company sales for November aggre- 
ged $987,592, as compared with $647,929, a gain of 52.4 
* cent. For the eleven-month period sales were $7,211,- 
Mi, as against $5,120,749 for the same period of 1925, 
uincrease of 40.8 per cent. 

Yavid Pender Grocery Company sales in November 
We $956,130, against $784,292 in November, 1925, an 
trease of 21.9 per cent. Sales for the first eleven months 
0 the year were $9,624,853, against $7,501,919 in the 
“ie period last year, an increase of 28.2 per cent. Since 
Jiuary 1, stores operated have increased by 74 to 316. 
Neisner Brothers, Inc., had sales for November of 
$26,459, as compared with $260,238 for November, 1925, 
dinerease of 63.8 per cent. Sales for the eleven months 
aled $3,357,391, against $2,076,576 for the same period 
91925, an increase of 61.6 per cent. 

Piggly Wiggly Western States Company sales for No- 
Ynber amounted to $815,710, compared with sales of 
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$573,816 in November, 1925, an increase of 42.15 per 
cent. Sales for the eleven-month period were $7,087,007, 
against $5,930,530, a gain of 19.50 per cent. During 1926, 
thirty-eight new stores were opened, totaling 104 for the 
year, against some sixty-six in 1925. 


L. Bamberger & Co. to Erect $10,000,000 
Addition 

L. Bamberger & Co., of Newark, New Jersey, to accom- 
modate a constantly expanding business, is about to erect a 
$10,000,000 addition to its department store, in the form of 
a sixteen story, basement, sub-basement and sub-basement 
mezzanine building, it was learned yesterday. This will 
double its present extensive floor space, and be repre- 
sentative of the last word in modern retail facilities, com- 
bining, as it will, every feature of present day building 
construction and store conveniences which have been 
evolved by the best minds of the nation, who have expert 
knowledge in the requirements of every branch of the 
highly specialized retail drygoods business. Many novel 
features will, for the first time, be disclosed in the new 
Bamberger building, the result of extensive experimenta- 
tion, the purpose of which is to further humanize the 
mammoth machinery which large department store opera- 
tion and maintenance necessitates. 

The new structure will rise immediately north of the 
present store building, now located on Market, Halsey and 
Washington Streets, which occupies a ground area of 
54,430 square feet. The new addition will increase this 
area to approximately 90,000 square feet and will increase 
the frontage on Washington Street, by 141 feet, and on 
Halsey Street by 109 feet. Frontage on Bank Street 
will be 281 feet making a total building frontage of 1233 
feet. Two huge 250 foot towers surmount the building 
supporting the antennae of powerful radio Station WOR. 
The new addition provides for a basement, sub-basement 
and sub-basement mezzanine and when completed the 
building will provide substantially 24 acres of floor space. 
Work on the new structure will begin shortly after Jan. 
Ist. Jarvis Hunt of Chicago is the architect, Martin C. 
Schwab, consulting engineer and Taussig and Flesch are 
the fixture architects. 

The building throughout will be one of the most modern 
of its kind and include a variety of features. 


23d Street Salesroom 
FOR RENT! 


A rare opportunity to secure one of the 
best located store floor salesrooms on 
23rd Street in the heart of the china and 
glassware district. 

Spacious floor 30 x 100 and basement. 
16 ft. ceiling, sidewalk elevator. 

The best display window on 23rd Street. 


Immediate possession 


Appress Box 589 
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D. King Irwin 


Suites 315-317 


200 Fifth Avenue 
New York 


Iroquois China Ce. 
Syracuse, N. Y. 


Vitrified China for Clubs, 
Hotels and general Public 
Use. Decorations under- 
glaze and overglaze in 
both standard designs and 


for special order. 


National China Co. 
Salineville, Ohio 


izae Rosa and’ Rose 
Marie” dinnerware; “Na- 
ional Quality:*  %Aypine 
in which dissatisfaction is 
eliminated. 


Paden City Glass Mfg. Co. 
Paden City, W. Va. 


Standard and staple glass- 
ware for all fields and in 
addition, colored cut and 
etched ware and novelties 
that sell rapidly. 


Economy Glass Co. 
Morgantown, W. Va. 


Quality, design and beau- 
ty, combined with utility. 
Stemware and_ kindred 
items in colors, decora- 
tions, etchings and cut- 


tings. Staples in lime 
blown. “ECONOMY” 
Tumblers. 


MUU 


SUNN 
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Revision of Postal Rates Demanded 

A demand for the revision of existing postal jg, 
was filed today with the Congressional Joint Subcom jt 
on Postal Rates, the Postmaster General and the Di gy 
of the Budget, by John W. O’Leary, President «| 4 
Chamber of Commerce of the United States. 

“The Chamber of Commerce of the United Sj/e. 
says Mr. O'Leary, “believes that definite action shoi | 
taken on postal rates in the present session of Conte. 
Experience has proven the present rates in many ree 
to be uneconomic and unsatisfactory. The Naby 
Chamber has already pointed out that the increased i 
are generally too high and that their correction is ur) nj 
needed in the public interest. 

“Definite confirmation of these conclusions and 
tional facts as to the effects of existing rates are set >; 
in the report of the Postal Service Committee of th N 
tional Chamber. The far reaching character of the 1 
ent rates, their unfairness to many branches of bur 
and the resulting harm to the general public welfai a 
clearly shown.” 

Representatives of business organizations and jr 
mail users including newspaper and magazine publ i 
constituting the Postal Service Committee are unan jo 
in the conclusion that postal rates should be reyis| 
promptly as possible. The report shows that the ex ti 
rates, intended in large measure to offset the $68,0(0 
salary increase to postal employees, have not only e 
ineffectual but have had an adverse effect upon bu i 
and the postal service. 
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Manufacturers of Pressed Glasswar 
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7 PLANTS AT | 
Greensburg, Pa. Mt. Pleasant, Fe) 


oH A 
Colored 


and | 
Crystal 
Glassware | 


Ea SA 


In Our Display at 


FORT PITT HOTEL | 
Pittsburgh 


JANUARY 10 To 27 
Room 685 | 


UTVTUUTUTUTUITITUTITTTTTTTOTVTVVVONTOUUOUOUUCOOQUOUUUTUUUOOUUUOUCUUUUUITOITVOTONTORNOOUOOUUUUUUUUUUUUELULUCLULEELLCLUULCCCULCCLUCLICRUGAOOGeLULCLLUeLLELLECLLLLLLLCLLLLLLALELLLLLCCOLCCL ene cco cco 


1 


HHUTUUURUITUEUULULUGIUGGI GUUS T 


Dember 16, 1926 eens. AND pepe cs el beeen One hundred eighty-three 


—<.e eo om ow ww ww wwe oe oe - 
iene PS ee ee eee eee -<-—<—— oO OO ee ee ee ew ew ew ww 


T. G. Hawkes & Co. 


Corning, N. Y. 


Are showing in their 
enlarged display room 


542 Fifth Avenue 


Suite 66-67 


A more complete and comprehensive line 
of their beautiful products. 


Rock Crystal decorations, Old English and 
Waterford reproductions in Crystal and 
Colors, Sterling Mounted Glass and a great 


HAWKES variety of Novelties. 
“SINGING” 542 Fifth Avenue 


WATERFORD New York 
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Ready for Shipment 


PTT TULIP ERLOLOPULUA LETHE Udo 


Full lines of dinner 
services carried in stock 
assuring immediate delivery 


COUT OE ae 


HATH 


English Importations 


of the ever Popular 
Blue Willow Ware 


Once tried 
Always used 


Attractive 
Shapes Decorations 


Illustrating Our Compartment Plate 
Special Assortment Alttractively Priced 


Consisting of 
25 Dozen P acked 1 in Crate Lots - 
At) ee : 


A visit to our Display Room will convince you 
of the extraordinary values we have to offer. 


Morris Sendar 
Dry Dock 290 Bowery, New York 8157-8158 
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Dinnerware Sales Strong As Year Closes 
[) ree: the annual meeting of the United States 


Potters’ Association at New York City last week, 

and the return of the manufacturers to home oft- 
fices, it was declared that “the guess of one man was as 
good as another, so far as predicting the outlook for busi- 
ness during 1927 is concerned.” It has been admitted 
that sales of dinnerware during the last three months have 
been the best of the year, and that while some business 
has been placed on file for first quarter delivery in 1927, 
it is a hard matter to predict at this time what the new 
year will bring forth. The. fact that additional kilns are 
to be put into the production of ivory body next month, 
which will total about 170 kilns for the country on this 
body, may lead to considerable new business for those par- 
ticular plants. There is every reason for believing that the 
demand for ivory body is increasing as the months pass, 
and also that some manufacturers in order to hold their 
trade have been forced to discard their white body and 
enter the ivory body field. Several new shapes are also to 
be placed on the market next month, according to current 
report, although one or two firms who have been consider- 
ing new shapes have not definitely announced their plans 
to show them. Shipments from the dinnerware plants 
now are being charged against the January requirements 
of the distributors. February business is also being booked 
by the manufacturers in a nominal way, and a few orders 
for March merchandise have also been placed on the order 
files. 


Smith, Phillips to Show New Shape 


Announcement was made this week by the Smith, Phil- 
lips China Co., that this firm would show a new shape that 
will be an addition to “Princess” plain shape that has 
been featured by this company for a number of years. 
This new shape has been named the ‘““Oakmont,” the name 
being taken from the famous golf course at Oakmont, near 
Pittsburgh, Pa. It was designed in the east, in fact five 
designs for a new shape were submitted to this firm, and 
one of the five was selected. The modeling was done 
locally. The shape will be shown in an ivory body, and in 
an exclusive selection of treatments, both borders and 
sprays. The flat pieces will be fluted and with a festoon 
edge, while the hollow pieces will show a panel effect, 
the lines of the shape permitting a wide latitude in dec- 
orating. First showing of the new shape will be in suite 
792 at the Ft. Pitt Hotel, Pittsburgh in January, but 
shipments will not go forward until probably April. This 
is the first time in a decade that the Smith, Phillips Co. has 
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featured two shapes, and hereafter the line will const 
the “Princess,” their plain shape, and the “Oakmoi” 
fancy shape. The latter shape is distinctive, as th» 
nothing now on the market possessing a similar effi: 


May Hold Domestic Pottery-Glasswar 
Exhibit 

Dinnerware manufacturers who attended the recer a 
nual Potters’ Association meeting in New York are s 
ing rather keen interest in the suggestion made tlt 
national exposition of domestic pottery and glasswa| | 
held next year at New York. The suggestion that 1 
an exposition be held with a view to stimulating dei 
for American dinnerware and glassware. 


American Lines Better Than Ever 


It is contended here, that the present American dij e 
ware and glassware lines possess more tone and qiii 
than ever before, and to display these lines to the p)) 
in a general way would go a long way toward stimul ir 
demand for domestic merchandise, and compelling}: 
distributors to feature these lines more in future th: 
the past. | 


J. L. Murphy Now With Hopewell 


J. L. Murphy, formerly associated with the factory :1 
agement of the Cannonsburg (Pa.) Pottery Co., is 6 
factory superintendent for the Hopewell China | 
Hopewell, Va., it has been announced by Sol Ostrow, ? 
eral manager of this factory. The Hopewell Co. is ) 
sidering the issuing of a new dinner shape for 192711 
livery, which will be produced in a white body, and st V 
in a new line of decorations. For some time this com | 
has been using oil as a kiln fuel, but arrangements) 
now being to change the fuel to coal, thereby effectis 
saving in overhead factory costs. | 


Standard Pottery Co. Produces First W: 


The first ware under the new management of the 
Cumberland, W. Va., plant of the Standard Pottery | 
was made last week, it has been announced by D. M. | 
nin, general manager of these factories. There are ) 
tunnel kilns at the New Cumberland plant, and the vol’ 
of production will be equal if not greater than that o1 
East Liverpool factory. As soon as sufficient ware} 
been accumulated in the green room, the loading of! 
tunnel kilns will begin. Shipments will go forwar 
soon thereafter as possible. | 
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Pottery Manufacturers Arranging 1927 
Displays 
Pottery manufacturers in this territory are now making 
al arrangements for the display of their new 1927 lines. 


i 


ample rooms either have been or are now being reno- 
ted and sample lines rearranged. New patterns are 
ing given prominent display space, and sample items of 
tterns that have been discontinued are being removed 
Irom the collections. It is the opinion of some of the 
aanufacturers, that should heavy retail holiday buying 
esult, that buyers will come into the market early for re- 
jlacements, and at the same time place their specifications 
or the first quarter delivery. With this end in view, 
here has been much activity in dressing the sample rooms 
ind getting new sample patterns rushed through the kilns. 


W. S. George Makes First Ivory Body 


_ The first ware in an ivory body was produced at the 
No. 4 plant of the W. S. George Pottery Co., East Pales- 
ine last week. This shape is to be shown in a limited 
aumber of new decorations, samples of which are to be 
olaced in the hands of all factory representatives as early 
is possible. The No. 4 plant of this company will be de- 
voted exclusively to the production of ivory, and in all 
other factories under the control of this organization will 
continue to feature a white body. 


T. A. McNicol to Show New Treatments 


Quite a number of new treatments have been selected 
by the T. A. McNicol China Co. for 1927, and which will 
be shown on their De Luxe plain shape and their Ameri- 
can or fancy shape. Several special treatments are now 
being considered by this firm for 1927 delivery, but the 
adoption of these specials has not been definitely deter- 
mined upon. 


John M. Horton With Limoges China Co. 


Announcement has been made by the Limoges China 
Co., Sebring, O., that John M. Horton, formerly with the 
'E. H. Sebring Co., has been made vice-president of the 
Limoges company. Mr. Horton will have close connec- 
tion with the sales department of this plant, he having 
had charge of the sales end at the E. H. Sebring offices. 
Mr. Horton returned from a trip to England a few weeks 
ago, and immediately took up his new duties at the 
Limoges. 


George C. Thompson to Visit Mediterranean 


_ George C. Thompson, of the Thompson Pottery Co., 
| has made plans to make a European trip and will leave 
here the latter part of January. He will be away from the 
district for probably six weeks, and will visit the Mediter- 
-Tanean country before returning. 


THE REWARD OF BUSINESS 
FOR SERVICE RENDERED IS A 
FAIR PROFIT PLUS A SAFE RE- 
SERVE, COMMENSURATE 
WITH THE RISKS INVOLVED 
AND FORESIGHT EXERCISED. 


—U. S. Chamber of Commerce, “Principles of 
Business Conduct.” 


R & Hisa great believer in the 
idea of giving service and de- 
pendably uniform materials. 
The R & H organization earn- 
estly endeavors to meet your 
requirements in Feldspar and 
other Ceramic materials by 
maintaining the highest stand- 
ards. 


Obviously, good service helps 
you. We reap the rewards of 
service through your confi- 
dence and appreciation. 


“The 
ROESSLER &8HASSLACHER CHEMICALCO. 
709 Sixth Avenue 


New York 
Boston Pittsburgh Trenton 
Philadelphia Cleveland New Orleans 
Chicago San Francisco Baltimore 


Kansas City 


= 
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J. J. Hines, Inc. 


39-41 West 23rd Street 
New York 


Our new lines of decorated glassware, lamps and shades also imported 
novelties will be displayed in 


PITTSBURGH, JANUARY 10th to 27th 
Rooms 468-470-471 Wm. Penn Hotel 


in charge of 


J. J. HINES Ep. A. MArTIN 


Also Chicago 
Jan. 3lst to Feb. 12th 


Rooms 725-726, PALMER Houses, E. A. MARTIN IN CHARGE 


KOSCHERAK BROS. 


129-131. FIFTH AVENUE 
NEW YORK 


Will present for the trades approval their latest 
importations and productions for 1927 in 


China Glassware Pottery 
and Novelties 


At Pittsburg At Chicago 
Glass & Pottery Exhibit Eastern Mfrs. & Importers Exhibit 
Fort Pitt Hotel Palmer House 
January 10 to 27 January 31 to February 12 
Rooms 1038 and 1039 Rooms 713 and 714 
A. Klayf 
in Charge 
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PAREE K 


—REGISTERED— 


The new “PAREEK” Body, with its surpassingly rich beauty of 
colour-tone and lustrous glaze, introduced for the first time in 1925 by 
Johnson Bros., has now been given a model-form worthy of its beauty, 
“THE SILVERN” SHAPE. 


By 


Johnson Bros. (Hanley), Ltd. 


Factories: Hanley and Tunstall, Staffordshire 


ehRE&,. If unable to obtain PAREEK from Wholesalers, 


inquire of New York office for particulars. 


Johnson Bros 39-41 West 23rd Street 
England New York, N. Y. 


PRA RNR MARK RTKAALKKALLAKLT TAT KKE 


Complete Display Featuring Our New Shape 


Pare 


Original Decorations 
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GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Many Changes in Personnel Predicted 


} \ HERE appears to be little doubt at this time that a 
number of changes in the sales end of glass facto- 
ries will be announced during January. Many 

manufacturers are in receipt of letters from salesmen and 
district factory representatives seeking new connections 
effective as of January 1, and it is now currently believed 
that new facts will be observed in the makeup of different 
factory organizations. \Vhat has been said anent possible 
changes in the flint glass industry is also true of the situ- 
ation in the dinnerware field. Changes in selling forces 
of the latter plants are also expected to be announced soon. 
That there will be changes among buyers is also hinted at. 
Just how many of the latter will be made a matter of 
record cannot be forecasted at this time, although it is 
known that some buyers who expect to visit this market 
next month will represent new houses. Some months ago 
it was related in this department of possible changes Janu- 
ary Ist among buyers, as the season advances these early 
teports are being proven out. New district factory repre- 
sentatives will be announced by a number of glass and 
pottery concerns next month, these changes now being in 
the making. Some conferences have already been held 
and others are scheduled between plant managers and resi- 
dent agencies. From all present indications, it does ap- 
pear that some important announcements will be made by 
different factories next month, having to do with selling 
representatives. 


John A. Dobson to Represent Economy 


Announcement has been made that John A. Dobson & 
Co., Baltimore, Md., which office has represented the 
United States Glass Co., in that district since the ‘“States”’ 
was formed, will represent the Economy Glass Co.’s line 
on and after January Ist. The “States” will thereafter 
have direct factory representation. In this connection it 
is reported that the ‘‘States” will open its own resident 
sample rooms at Atlanta, Ga., but the date of opening has 
not been given out. 


Word of Edward Bokee’s Death Received 


News has been received in this district of the recent 
death at Baltimore, Md., of Edward Bokee, for many 
years Baltimore representative for the Pittsburgh Lamp, 
Brass & Glass Co., and also the Pope, Gosser China Co., 
of Coshocton, O. Mr. Bokee died Wednesday, December 
8th. He was one of the most popular salesmen working 
the Baltimore territory, and had a wide acquaintance 
among the buyers of these lines, and also among the manu- 
facturers. 
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New McDonald Glass Lines On Display | 


New lines to be featured by the McDonald Glass C 
McDonald, Pa., next season, have been placed on displ 
in the Pittsburgh sample rooms of this company, whi 
are in charge of Smith & Frazier, in the Westinghou 
Building, Ninth St. and Penn Ave. The feature of ¢ 
new line is the blown ware, with colored stems and fo 
The design of the ware is quite different from anythi 
now on the market, being a semi-optic and ring effect, | 
number of additional items have been added to the lin 
and the full assortment of items are to be displayed at ¢l 
Pittsburgh office. 


Sears-Roebuck to Open Los Angeles Units 


Official announcement has been received by glass mani 
facturers here that Sears-Roebuck Co. plan to open tw 
additional new units at Los Angeles, Calif., ere lon 
These new stores will do both a retail and wholesale bus 
ness. The opening of the new units will represent an e3 
penditure of probably $5,000,000. Both units will cov 
about fourteen acres of space, the retail store to cove 
eight and one-half acres and the new wholesale plant fi 
or more acres. Generous stocks of glassware will be ca) 
ried in both stores, it is said here. These new units wi 
be the second to be established west of the Rocky Mour 
tains by this interest. In connection with this report, 
has been made known that the Sears-Roebuck houses pt 
out 15,000,000 catalogues annually and with other sale 
literature, mail approximately 60,000,000 pieces of suc. 
text annually. | 


Glass Tank Collapses At Jenkins Plant 


Production at the Arcadia, Ind., plant of the D. ( 
Jenkins Glass Co. was suspended for some days on ac 
count of a cap on a glass tank collapsing. Repairs wer 
made as quickly as possible, and then the plant went on it) 
usual schedule. 


Mound City Glass Co. Adjudicated A 
Bankrupt | 

The Mound City Glass Co., formerly. located a. 
Moundsville, W. Va., but until recently operating at Lum 
berport, W. Va., has been adjudicated a bankrupt by 
Judge William E. Baker in the United States Distric 
Court, at Clarksburg, W. Va. A number of bondhold 
ers in this company recently bought in the plant, when 7 
was sold under an order of court at trustees’ sale. It may 
follow that the company will be reorganized and agait 
placed in operation, but no definite statement has beer 


| 
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sued by the bondholders concerning proposed future 


es 
| 
Akron May Have $3,000,000 Store 


‘A new department store that will cost upward of 
3,000,000 is proposed to be erected at Akron, O., by the 

O'Neil Co., now operating there, and which in- 
rest is under the control of The May Co., which 
quired an active interest in this organization about 
2. Preliminary plans indicate the intent of the 
mipany are to make the new store one of the 
nest department stores between New York and Chicago. 
he china and glass department of this store at this time 
one of the most active maintained by any retail interest 
1 Ohio, and outside of either Cleveland or Cincinnati. 


Gea of the ees Ghataede pare of salad plates on the market, 
: et : : <— : Sp: i eS F = shown in a diversified selection of designs, in the well known 
. still larger section of those lines it proposed for the new Disscanls SE Millar> quality-cAn’ exceedingly - ponular) line "with 


cutters and decorators. 


nit. 
Representatives 
New York Boston Chicago 
Paul Joseph, Murt Wallace, F. T. Renshaw 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 
“Le : Philadelphia San Francisco Baltimore 
Many Exhibitors for Pittsburgh Show Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 
“We are in receipt of a very large number or inquiries Factory Representative 


5453 Kenmore Ave. Telephone Ardmore 0897 


bout the January pottery and glass exposition,” an- chines 


ounced Manager Fred Wasson of the Ft. Pitt Hotel, 
Vednesday. “And while we are referring these letters 

) etary J. M. Hammer, of the Associated Glass & Phe Duncan & Miller Glass Co. 
ottery Manufacturers, it is our opinion that we will " Washington, Pa. 
iouse more exhibits next month than we ever did, and 
his is exclusive of those who will have displays at the 
Nm. Penn Hotel.” Mr. Wasson explained that the in- 
juiries for space now being received are in some instances 
rom firms who never before had lines here during Jan- 


lary, and whether or not they will show at the Ft. Pitt, ““ Ceramic Dictionary”’ 
lepends upon the display space now available as shown by 

he charts at the office of Mr. Hammer, and through Copyrighted 

whose office all reservations for space at the Ft. Pitt must By C. M. Franzheim 


ve made. At the Wm. Penn Hotel, it was said that while 
nost all lines displayed there last season would again open, 
nany new lines are also being arranged for. The display 
ists for both hotels will not be available for probably a 
‘ortnight. 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


Seasonable Glass Production Maintained 


An education for anyone con- 


Seasonable production records are being maintained ee To ay prey Ps 
n the flint glass factories in this district, and the same 
eport comes from factories in Maryland, West Virginia, Price $2.00 Per Copy 


Jhio and Indiana. Factories are now working on orders 
or January requirements in a great many instances, and 
nore or less of the goods being turned out now are on 
ormer specifications. While the plants are as a rule in 
eceipt of nominal new business, there is a seasonable lull 
n orders, which is not expected to show any improvement Demarest Publications Inc 
intil January. In the meantime, most all flint factories » hpatsty 
re making plans for the annual exposition and sales sea- 
on here. New lines are being completed, and within the AG+Eanst 17th St. Nite VW oeic 
lext 10 days first shipments of these sample lines will 
enroute to both the Ft. Pitt and Wm. Penn hotels. 


Convenient Pocket Size. 


Publishers 
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“Pardon me, sir, but could you tell me where I co 
get a drink? 

“Mister, I’m only a street car conductor. You're e 
third man this morning who has mistaken me fora 
policeman.” 


Gama) Gm 


| 


“T told my wife that if she bobbed her hair I wot 
leave her,” confided a man to his friend. | 

“But she bobbed it; and you're still living with her,’ 

“You bet Iam. I’ll show her she can’t bluff me.” 


SYBlock Gb: 


MANUFACTURERS 
IMPORTERS anv EXPORTERS 


BAA C.05€AS US p00) 


New Yorks 


im RST 


Father: “Daughter, do you let the boys kiss you go- 
night ?” 

Daughter : ““N-n-n-no, father.” 

“Well, don’t let them do it any more.” 


(Camm) 


\\ 


My Bonnie bent over the gas tank, 
The height of its contents to see; 

He lighted a match to assist him— 
Oh, bring back my bonnie to me! 


} 


5 Minister: “Wouldn’t you like to join us in the ny 
r missionary movement ?” 

Flapper: “I’m just crazy to. Is it anything like 1> 
Charleston ?” | 


33 


“This may hurt a little,” said the absent-minded dent 
as he changed to his niblick, “but it will be over in jit 
a minute.” | 


Extend at this 
time hearty 
Seasonal Greetings 
to their manp 
friends in the trade 


The lady shopper had ordered about everything hau F 
down from the shelves, | 

“T don’t see just the right thing,’ she decided at le. 
“T want to surprise my husband on his birt | 

“Well,” suggested the exhausted clerk, “why don’t ye 
hide behind a chair and yell ‘boo!’ at him?” 


| 


Barber (to little thirteen year old girl): Are you st? 
you want your hair shingled that far up, little girl? | 

Little Girl: You're darned right. And snap into it | 
gotta dinner date at seven. | 

A resident of Atlanta took out an accident insurat? 
policy and then fell ill of pleurisy. He brought acti) 
against the insurance company and lost in the municij! 
court, which decided that pleurisy was not an accident It 
a visitation of God. The superior court reversed tP 
finding on the ground that a visitation of God toa reside! 
of Atlanta was an accident. : 


Gomme) (Gm) (mm 


in) (a 


The elderly country doctor whose practice had fall) 
off considerably sat in his office reading when his | 
man appeared. 

“Them boys is a-stealing your green apples again, sit’ 
he reported. “Shall I drive them away?” 
The doctor considered a Om eo) and then leveling }3 


eye at his servant, replied, “No. 


—_ 


([ammj 
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CHICAGO SECTION 


Prepared by J. H. Smythe, Jr. 


ZN HICAGO interests in the Pottery, Glass, 
2") Housefurnishing and allied Trades have 


prepared several excellent merchandise 
shows for the benefit of buyers who will visit Chicago 
during January and early February. These shows 
are described in the following pages as well as the 
permanent year around displays, which stand ready 


to serve the buyers at all times. 


Visit Chicago for 1927 Merchandise 


FEL BES 
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1926 Good— 


, \ HE china, glass and allied trades of Chicago have 
just closed another successful year. Sales over 
the 12 months period are estimated at about 10 per 

cent above those of the previous year. Continued activity 
in the building trades as well as full employment in the 
factories of the midwest have been the most important con- 
tributing factors to the general business situation in this 
section. As a result of the full employment and general 
business activity, there has been plenty of money in cir- 
culation and the department stores’ china and glass sec- 
tions have managed to get their share. 


DINNERWARE 


Ivory body dinner sets have continued to gain in favor 
with the public. During the past year five or six of the 
domestic dinnerware manufacturers have brought out new 
shapes and new patterns in the popular ivory ware. Local 
dinnerware salesmen report that the ivory sets will be even 
more popular during the coming year. The fancy china 
used for decorative pieces, service plates, etc., have turned 
more to the plain decorations rather than the solid colors. 
Tea sets of ivory china with a slight floral decoration or a 
gold band border have taken the lead over the solid luster 
colored ware which was so popular two years ago. Chi- 
cago department stores have sold a great quantity of im- 
ported dinner sets from England, France and Germany, 
and the volume of sales in these sets is now closer to the 
total sales for domestic dinnerware. There have been no 
radical price alterations in the dinnerware line, although 
several phenomenal one-week dinnerware sales have been 
held by local retailers. 


(GLASSWARE 


Glassware sales in the midwest territory have been most 
The delicate hues of transparent green, 
Glass salad plates 


satisfactory. 
amber or rose have been most popular. 
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1927 Promising to Chicag) 


Local Pottery and Glass Men See Continuation | 
of 1926 Prosperity Through Coming Year 


\ 


in these same colors and designed to match the stemwe 
have also sold in a good way. The opaque colored gle}. 
ware has not been as popular during the past year ait 
was two or three years ago. The light cut and etclid 
table glassware continues to hold its own, and, as usi] 
there was a good volume of the staple numbers, includ ¢ 
the pressed tumblers and glass specialties, sold. 


LAMP AND SHADES 


The trend of popular demand for lamp bases has hia 
distinctly to the metal and wrought iron numbers. Mey 
china and glass figures have been used as insets in e 
metal lamps and the ornamental metal flowers and deco - 
tions have been very popular. Marble has commenced 5 
replace the imitation marble in even the popular pri 
lamps which are being sold today. There has been |t 
little change in the materials used in lamp shades duriz 
the past year, although a few new numbers in all me] 
shades have been introduced. Silk and georgette contir= 
to hold the lead, while the parchment shades are selliz 
for the more popular priced trade. The decorations : 
flowers and ruching as well as the shapes of the lai) 
frames themselves have constituted about the only char» 
in shade styles. 


PROSPECTS FOR 1927 


With the department stores of Chicago closing the yer 
with record Christmas sales, thereby putting themsehs 
in a position requiring immediate buying during Janua| i 
it is safe to assume that the china, glass and allied trac; 
will get off to a good start during 1927. There is nothi+ 
in the business situation which would warrant any fear 
the coming year’s business activities, and the local mar - 
facturers’ representatives are preparing for a better bu- 


ness during 1927 than experienced during the past ye. 
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Atlantic Import Corp. 
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OU are Invited to Inspect 
New Arrivals in Glass and 
China Specialties, Flower Holders, 
Boat Models, Bobeches, Prisms, 
etc., as well as the Products of 
American Glass Manufacturers 
Represented by us, at our Sales- 
rooms. 


“Market Event” Jan. 24 to Feb. 5, 1927. 


Helm G& Soukup 


17 N. Wabash Ave. 
Chicago 


Shops Building Room 302 
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The Davis Co.'s “Rock Bottom Poliey 


Radical Merchandising Plan Proves Sound 


Sales Producer for Chicago Department Store | 


ge) I’ was a bold step that brought about the Davis 
' Company’s “‘guaranteed bottom price’’ policy, 
a lively topic for discussion in retail circles 
in Chicago and throughout the country, but it 
is proving itself a solid and practical way to build a huge 
popular price department store business. The average 
popular price establishment lacks such a plan, and it is an 
outstanding achievement for a store to adopt this policy 
and develop it successfully. It is interesting to note that 
the sales of the Davis Company in the year 1926 showed 
a bigger increase than of any corresponding period in the 
past. 

The public has rapidly become familiar with this remark- 
able price policy, expressed in their advertising as follows: 
“Bottom Prices Guaranteed—We Will Not Be Under- 
sold.” “If you buy anything here and pay more than 
the same article is priced elsewhere on the same day, we 
will refund you the difference in cash.” In explaining this 
policy, Arthur Davis, President, says he believes their 
prices to be as low as anywhere else in the city. A large 
staff of shoppers conduct a systematic daily price com- 
parison. The Davis Company does not claim its price on 
every item the store sells is the same or lower than the 
price in any other store every day. This would be an 
extravagant statement to say the least. Whenever an 
instance of a lower price on the same article on the same 
day in another Chicago store is brought to their attention, 
a refund in cash is immediately made to the purchaser by 
the Davis Store. 

Responsibility thereby is placed on the customer regard- 
ing lower prices elsewhere. The aim of the store is simply 
to anticipate such requests by shopping of other stores 
and lowering prices, if necessary. 

Some most unusual things in store management policies 
as well as merchandising have developed as a result of 
the “Bottom price plan.” The Davis Company made a 
price to hundreds of customers for fur storage during the 
past summer, and when the Davis storage vaults were 
practically full the company discovered that a fur storage 
house was offering a similar service at a lower rate. The 
Davis Company immediately made a voluntary refund of 
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the difference to all their customers who had furs sto. 
aged with them. 

In another instance a customer bought a piece of fy) 
niture and some weeks later reported that he had see! 
the identical piece of furniture elsewhere for $5.00 les 
Investigation proved the statement correct and the cu; 
tomer was at once given a $5.00 refund. 

The china, glass and lamp department, of course, als. 
comes under the new “Bottom Price Policy” and herei. 
lies one of the most difficult problems. China, glass an 
lamps vary greatly in price for items of similar appearance 
and it is often hard to satisfy the customers as to com 
parative values, when only experts can distinguish th 
value differences. 

The Davis Company is becoming widely known as th 
store which “will not be undersold.”’ 

This past year particularly special emphasis has bee: 
laid by the management upon this price policy. In addi 
tion to the use of newspaper advertising, the company ha 
used many mediums including window cards, store pos. 
ters, price tags, merchandise envelopes, shipping tags 
stickers on delivery packages, etc., to drive home the fac 
that the store will meet any price in the market on any 
thing it sells, on the same day. 

As a means of emphasizing to the general public thi 
sincerity of the management, and to let the buying public 
realize the determination to make the policy function effi 
ciently throughout the store, an advertisement, under <¢ 
page-wide heading, “Bottom Prices Guaranteed—We Wil’ 
Not Be Undersold,” 
Chicago newspaper. 


is run periodically in an afternoor 
The ad quotes the notice and in- 
struction to the salespeople to cooperate with the cus: 
tomers in the plan. | 
One of the gratifying results of the bottom price guar- 
anteed policy has been a great increase in the number of 
Davis employes doing their shopping in the store indicat- 
ing that the employes are definitely sold on the policy. 
The success of the Davis store under this price policy 
is well recognized and serves as a splendid example to 
merchandise managers everywhere. | 
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The Afton Shape 


DECORATION No. 387 


Also the 


Glencoe Shape 


Plain Fancy 


A line of new and attractive deco- 
rations on above shapes will be on 
display in 


Room 688 


FORT PITT HOTEL 


DURING THE PITTSBURGH SHOW 


James Shaw in charge 
May we have the pleasure of a visit from you? 


ILLINOIS CHINA COMPANY 
LINCOLN 


Lincoln Shape 


One hundred ninety-five 
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\HE new things for the coming year 
' in pottery, glass, lamps and House- 


<—% wares will be shown commencing 
Jan. 3 in our permanent display rooms, 
where we represent the following makers: 


Canonsburg Pottery Co. 
Clairmont, Bellaire and Avon 
Dinnerware 


CANONSBURG, Pa. 


Mercer Pottery Co. 


Ivory Dinnerware and Hotel Ware 
TRENTON, N. J. 


Ebenezer Glass Co. 


Crystal and colored cut tableware. 
EBENEZER, N. Y. 


W. J. Tycer Pottery Co. 


CoLUMBUS, OHIO 


T. E. Meissner Co. 


Aluminum Spoons, Wupperman 

White Enamelware, Imported 

Woodenware, Aluminum Hotel 
Specialties. 


New York, N. Y. 


Also see our new 


Maryland Glass Co. 


Lead blown, crystal and colored, 
cut etched and gold encrusted stem- 
ware. 


CCUMBERLAND, Mb. 


Jeannette Glass Co. 


Pressed, crystal and colored table 
glassware, also premium  spe- 
cialties. 


JEANNETTE, PA. 


Continental Silver Co. 


Nickel Casseroles, Relish Dishes, 
Novelties, ete. 


New York, N. Y. 
Peoria Metal Specialties Co. 


Blue and white enameled bread 
boxes, bread and cake cabinets, 
window. refrigerators. 


PEortA, ILL. 


1927 line of waxed 


flowers in various colors and designs. 


Do not fail to see the lat- 
est creations in our show 


rooms during 


“Market 


Event,” Jan. 24 to Feb. 5. 


THE E. M. MEDER CO. 


Direct Factory Representatives 


17 N. WABASH AVE. 


CHICAGO 


Rooms 410-412 Shops Bldg. 


| 


| 
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Profit — Economy — Convenience 
To the Buyer 


CThe 
China.,Glass 
sand Gift Show 24 
Chicago 


Hotel Sherman 


| : JANUARY : 
241029 


| == 1997 


The 4 
Gitina.Glass 


2, ont Gift Show - 
Ss hicago _ 


pare three floors of 
exhibits covering the 
Gift, China, Glass and 
allied merchandise 
fields. 


A mid-year, mid-con- 
tinent market offering 
the most convenient 
and profitable oppor- 
tunity to see and com- 


China, Glass and Gift Association 
10 So. LaSalle St. Chicago 


Do You Know How Ancient Pottery Was Made? 


The substance of ancient pottery was as variable as it 
is now. The earliest was course and gritty. The more 
refined seems to have been made of washed or filtered 
clay, and to have been mixed with other substances akin 
to those now used. The colors of the very early unpainted 
unglazed works are red, brown, buff and black—the latter 
certainly shows the introduction of manganese. The red 
is often found with black color just under the surface 
this is merely from the effect of firing in a smothered 
or close oven. A very great amount of thought has been 
given by antiquarians as to the mode adopted by the an- 
cients in ornamenting, incising, and glazing pottery, but 
the want of knowledge in the practice of the art has led 
them to make considerable errors in their statements. The 
practice employed by the moderns appears to us to have 
been perfectly understood by the Chinese, Egyptians and 
Greeks. We are led to believe that what we have deemed 
the most original thought of modern potters, namely, 


the compression of clay in a state of dry powder between 
dies to form buttons, beads, tesserae, and tiles, was well- 
known to the Egyptians, or nations trading with them. 
We believe that the small articles in enameled clay used 
as charms, necklaces, and inlaying, were made by the 
ancients of clay, compressed in dies and glazed in dishes 
whose surfaces had been coated by a glaze, and that the 


vapor of these glazed dishes deposited the glaze on the 
beads and charms; as we know now happens in the manu- 
facture of French porcelain buttons. The Greeks made 
porcelain buttons. Careful observation of Egyptian and 
Greek remains show that plaster moulding and the use 
of runners to make borders on the lathe were matters fully 
understood. Also the slipping on of ornamental details 
to plain surfaces, which had been previously pressed into 
plaster moulds. The old potters were artists in color as 
well as form, and well acquainted with such as would stand 
the fire. Pliny’s discourse in his 35th book, relative to the 
art of pottery astonishes the modern artist, and tells him 
how much he has yet to learn before he rivals the an- 
cients. The oldest examples of Chinese pottery evince 
such an advanced knowledge of moulding, painting, glaz- 
ing, and gilding, that we pause before we render to Egypt 
the honor of being the earliest artistic potters, as is now 
frequently done by writers on pottery. 

It would be impossible in a few sentences to do the 
All that 
appears to have been attempted before in pottery, and all, 
that has been executed by the moderns, falls short of 


least justice to the potter’s branch of Greek art. 


the elegance of form and general excellence of Greek 
pottery as displayed in vases. There are numerous re- 
(Continued on page 201) 
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Christmas Buying Best Ever 


State Street department stores, Michigan Avenue spe- 
cialty shops and establishments in the outlying districts of 
Chicago are enjoying the greatest volume of Christmas 
buying in their history, according to the Chicago Journal 
of Commerce. 


Prediction that the total sum spent for Christmas gifts. 


in the loop alone will exceed last year’s record of $65,000,- 
000 by at least $5,000,000 are freely made. State Street 
merchants cite the fact that there has been a tremendous 
increase in Christmas savings clubs this year, that Chi- 
cago is more prosperous generally and that hand-to-mouth 
buying during the year will result in many homes stocking 
up on staples such as linens, furniture and decorations, 
as reasons for their belief that sales will touch a new 
high mark. 

Merchants believe that the public at last has been “sold” 
on the idea of doing its Christmas shopping early. Since 
Thanksgiving, they say, sales have shown a decided in- 
crease, which they attribute to early Christmas buying. 
Since the amount of goods bought in advance of the nor- 
mal Christmas season is problematical, merchants declare 
it will be difficult to estimate the actual increase of buying 
this year over last, but the $5,000,000 estimate seems con- 
servative. 

In addition to the public’s tendency to do its shopping 
earlier, there is another pronounced feature of the buying 
this year that merchants are watching closely as a possible 
guide to future business. This is the trend toward so- 
called “useful” gifts. Never before, they say, have shop- 
pers been so insistent on obtaining full value for their 
money. The most popular gifts seem to be those from 
which the most service can be derived, in striking contrast 
with the tendency a few years ago when extravagance was 
the rule. 

Furniture, carpets, china, glassware, household utensils 
and clothing seem to be favorite articles of the Christmas 
shopper. 

Additional proof that Christmas shopping is being done 
earlier this year is furnished by John Spalo, merchandise 
manager of the Hub, who says that a large number of 
women customers are being noticed in the store. Naturally, 
Mr. Spalo says, women come to a store for men only to 
buy gifts. Mr. Spalo believes the Hub’s Christmas busi- 


ness this year will exceed that of 1925. The trend theré 
he says, is toward the more luxurious articles, to th 
neglect of the staple items. 


New China Decorating Company at Glen Elly: 

George J. Schock & Co. was recently organized an) 
put into production at Glen Ellyn, Il. The company i 
making art lustre china, lamps of the smaller type, fo 
boudoir and table use and specializing on lustre finish Oo 
pottery bases. Some exclusive color effects have bee: 
obtained by the artists producing the new Stock lin 
among them being the willow craze in blue and othe 
desirable colors. Solid lustre colors and combinations ar, 
also included in the line. George J. Schock, who head 
the new company is well-known in the lamp and potter) 
fields, has been vice-president and treasurer of the Wester: 
China Works of Aurora, Il., for four years and prior ti 
that, connected with the N. O. Cederborg Co. of Aurora 
Ill., for three years. The company has its own building in 
Glen Ellyn where it will also maintain a small retail lany 
shop for the benefit of local trade, at the same tim 
doing a wholesale business in lamps, lustre vases, bowls. 
ash trays and novelties. 


W. C. Owen, 17 N. Wabash Ave., Chicago, is mov 
displaying the Consolidated Lamp & Glass Co.’s line ol 
artistic glassware. 


Rapaport Displays 

Rapaport Bros., manufacturers of marble lamps anc 
hand decorated shades, 701 West Ohio St., Chicago, Ill. 
announce the following displays for January and Feb- 
ruary of this year: | 

Permanent Display at the American Furniture a 
Bldg., Chicago, Ill. Space No. 710. 

National Lighting Equipment Exhibit, Booth No. 18 
Hollenden Hotel, Cleveland, Ohio. Jan. 31st to Feb. 3th 

Gift and Art Show, Room No. 818, Adelphia Hotel 
Philadelphia, Pa. Feb. 28th to March 5th. 

China, Glass and Gift Association, Room No, 1458) 
Sherman Hotel, Chicago, Ill. Jan. 24th to Jan. 29th, 

Annual House Furnishings Exhibit, Room No. 350-A 
Hotel Sherman, Chicago, Jan. 31st to Feb. 4th. 


CHICAGO OFFICE 


312 THE CHICAGO MARKET 


SOUTH 
CLARK 
STREET 


By 


J. H. Smyrue, REPRESENTATIVE 


Yuletide Buying Reaches Height in Chicago 
HILE toys occupy the place of prominence and 
are being featured most heavily by all the de- 
partment stores in Chicago this week, dinner- 

ware, glassware, lamps and housefurnishing items are also 

being offered as specials by many stores. Christmas buy- 
ing has reached its height here and the crowds on State 

St., the world’s greatest shopping center, were almost un- 

controllable during the early days of this week. It is es- 

timated that the Chicago record of holiday business of 
$300,000,000 done last. December, will be exceeded this 
year by at least $50,000,000. 


The Boston Store this week announced a sale of 2,350 
georgette lamp shades which they purchased as surplus 
stock from the Mayflower Lamp Shade Manufacturing 
Co. of Chicago. These shades were offered at $9.45 and 
$14.85 and represented values of $15 and $25. Dinner 
sets in this store were selling rapidly at $19.95 for 100- 
piece set with border and gold band decoration. 
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Ready for Shipment— 
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Go To Stetson’s First 
For Volume In China 


STETSON CHINA CO. 


HAUT 


1751 West 74th Street CHICAGO 


Phone Hemlock 1000 
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Mandel Bros., throughout the fall season have been 
appealing to the practical Christmas shoppers by offering 
“Gifts That Keep a Permanent Place in the Home.” 
Green stem ware in attractive designs at $4 per dozen 
and 23-piece tea sets at $7.95 were among the. specials 
sold by this store this week. 


Verona Metal Furniture, made by the Chicago Hard- 
ware Foundry Co., was featured this week by the Fair 
in the lamp department. The vogue for metal furniture 
has now reached the popular. priced trade and these at- 
tractive objects of home adornment and utility are now 
generally in demand. 


A new display of lamps and metal furniture has been 
opened in the Shops Building, Room 300, by D. O. Welty, 
who is well known to the glass and pottery trades. Mr. 
Welty was mid-west representative for Gillinder & Sons, 
Tacony, Pa., for a number of years selling their line of 
glassware, lighting equipment and novelties. Mr. Welty’s 
new display includes the complete line of Venus Lighting 
Fixture Co., of lamps and fixtures in the popular brass 
and gold plated numbers. Dresden figures are also used 
in the Venus line. Parchment shades and wrought iron 
lamps, console table and metal furniture are also being 
shown by Mr. Welty. The new display is now ready 
for the trade and the 1927 lines are now being received 
and will be in readiness for the early January buying 
season. 

E. M. Meder, factory representative with display rooms 
in the Shops Building just returned from his annual Fall 
trip east to visit the factories which he represents. Mr. 
Meder announces that new patterns in ivory dinnerware 
are being produced by the Mercer Pottery and samples 
will be on hand the first of January. The Maryland Glass 
Co. which Mr. Meder also represents are offering many 
new lines and new shapes in stemware. Mr. Meder is 
also showing a new line of wax lilies and other wax flow- 
ers which have been taken readily by the department 
stores of Chicago upon their first showing. 

Rapaport Bros., manufacturers of lamps and _ shades, 
have taken larger quarters in the American Furniture 
Mart, and the line will be on display the year round in 
Room 710. The Rapaport line will also be on display in 
the China, Glass and Gift Show, Room 1458, Sherman 
Hotel, following that exhibit Rapaport Bros. will occupy 
Room 350 A at the Sherman Hotel during the Annual 
Housefurnishing Show, January 31st to February 5th. 
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The same week, a display of Rapaport Bros. lamps will 
be on exhibition at the Artistic Lighting Fixtures Show at 


the Hollender Hotel, Cleveland, O. 


Conway & Bailey, who represent the Federal Glass Co., 
report good success with the two recent additions to the 
Federal line. A new crackled glass jug with glasses and 
tumblers to match, attractively priced and the new three- 
lip measuring glass for kitchen use are said to be very 


popular with the trade. The recent additions, together 


with the entire line are on display in the Tower Building 
display rooms. 


l 
| 


New lighting fixtures are being installed in the show- | 


rooms of E. M. Meder, Shops Building. 


; 
{ 


Carl Logan, of Dooner-Logan, manufacturers’ repre-_ 
sentatives, left Chicago last Saturday for a business trip 
East, where he will call on the factories in that locality | 


which his firm represents in the mid-west territory. 


WHAT TO BUY 
AND WHERE Ta 
BUY IT IN — 


FOSTORIA GLASS CO. 


CHICAGO 


EARL W. NEWTON 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


AND IRA A. JONES CO. 


Chicago Display, 806-7-8 Masonic 


ASSOCIATES 


IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 


9 North Wabash Avenue 


Representing: 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Etchings, Cuttings Phone 


and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEsrinG, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 
Phone: Superior 4100 


for rates. 
Room 980 


= 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave Phone: Central 3236 


This ‘‘card’”’ can be made to yield 
big dividends. Phone Wabash 0860 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CoO. 
80 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 
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KELLY & REASNER 


Representing 


MeREE GEASS Se 0: 


Jeannette, Pa. 


INDIANNA GLASS CO. 
Dunkirk, Ind. 


BAGEE ME GRGO 
Wellsburg, W. Va. 


LD) Cy J EINIRINS GHA oe). 
Kokomo, Ind. 


May we have the pleasure of showing 
you the above lines during ‘Market 
Event” in Chicago, Jan. 24 to Feb. 5. 


Suite 310, Shops Bldg. 
17 N. WABASH AVE. CHICAGO, ILL. 
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TINKER BROTHERS 


EST. 1905 


FACTORY REPRESENTATIVES 


PADEN CITY GLASS MFG. 
COMPANY 


Fancy colored and crystal table ware, Hotel and 
Restaurant Glassware. 


BEAUMONT GLASS COMPANY 


Lighting Glassware, Ashtrays, Mounters ware, 
Inkwells private molds. 


WESTON GLASS COMPANY 


Blown Stemware, Jugs and Tumblers 


LEWIS COUNTY CUT GLASS 
COMPANY 


Cut and Decorated Stemware 


POTOMAC GLASS COMPANY 


Blown Lead Stemware, Cuttings, Gold Encrustation 
and Fancy Decorations. 


LOTUS GLASS COMPANY 


Gold and Colored Decorations on Tableware and 
Stemware. 


Chicago Sales and Sample Room 
17 No. Wabash Ave. 
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Ancient Pottery vases of this mode of working. The largest and most 
(Continued from page 197) artistically finished Greek vases have been found at 


Athens, Corinth, Nola, Cuma, and Vulci. The paintings 


ains which show the Greeks fully comprehended the 
on them represent the Golden Age, Amours of the Gods, 


aking of sun-dried and burnt bricks, incised and orna- 


: ~ . : ; Theban < Trojz rars rranaute exnedift . 
ented tiles as well as the Egyptians; also cornices, archi- eban and Trojan wars, Argonautic expedition, the 


ee : hi 3 Odvssev omestic life——marriaces. o AY Hie ahs 
aves, friezes, statues, bas-reliefs, and lamps. To these TOYESGY domestic life—marriages, games, funeral cere 
yey add a charm of grace and softness surpassing all OnIES Et 


revious work. The material used by the Greeks in fab- 


cating their best vases appears to be red clay, combined 


*ith silica, and finely-ground potsherds, with the addition, Fifty-two Years Ago 

1 some instances, of pumice and puzzolana. The colors “The Boston Bulletin says that New England glass 
sed on the surface are black, blue, white, yellow, and manufacturers, who have always prided themselves upon 
ometimes, but not often, gilding appears. The glaze is the superior quality of their product, and whose reputa- 
xtremely thin and transparent. The temperature at which tion is largely due to the employment of none but the 
he vases have been fired does not appear to have been best materials, have hitherto resolutely abstained from 
qual to that observed in burning their architectural pot- the course of their Western brethren in using lime and 
ery which is very hard. The bulk of the vases have been soda in place of the superior but more costly pearlash,’ 
hrown on a wheel and finely-turned and smoothed on a says a fifty-two year old issue of the CROCKERY AND 
athe revolving table when the clay had become tough. Gass JOURNAL. “Since the panic, however, the competi- 
some have evidently been made from plaster moulds and tion between the two sections has been so sharp that 
renerally the handles have been pressed in moulds. The our glass companies have been forced to follow the Pitts- 
yutlines of the paintings have sometimes been sketched burg example in order to hold their own. This course has 
vith a pointed tool on the unbaked work, and the outlines materially affected the market for pearl ashes which has 
vf figures appear frequently to have been painted by a been in a low and weak condition all the year. In the 
naster hand—the background being filled in by an ordi- manufacture of nice French glass, however, pearlash can- 
lary painter. There are indications on some of the best not be dispensed with.” 


ee 1927 FRRAZAE AE AS 


ANNOUNCING 


NEW MERCHANDISE — REPLETE WITH 
IDEAS OF MERIT 


From 


The STEUBENVILLE POTTERY CO. 
UTILITY GLASS WORKS 
DIAMOND GLASS-WARE CO. 
WHEELING DECORATING CoO. 


Represented in Chicago and the Middle West 
By 


GEORGE TURNER 


Bence pecibie 17 No. Wabash Ave. Pec aras 
j 2 1tt ote . 
Jan. 10th to 27th Chicago, Ill. Jan. 24th to Feb. 5th 
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“METTO-CHINA” 


em of cam ofc « of mm 


MANUFACTURERS 


OF 
DINNERWARE 
FANCY CHINA 
PLAIN WHITE CHINA 


~The Nagoya Seitosho, Ltd. 


SALESROOM: 200 FirFTH AVENUE, NEw York City, U.S. A. 
Main Office: 7 and 8 Higashi Yoshino Cho Nagoya, Japan 
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5. A. Weller Co. 


Manufacturers of Pottery 


Zanesville Ohio 


DIRECTORS 


HARRY A. WELLER 
President 


FREDERIC J. GRANT JOSEPH T. BAGLEY 
Vice Pres. and Treas. Secretary 


EpGAR E. BAGLEY WALTER J. GITTER 
Assistant Secretary Sales Manager 


FRED GITTER FRANK E. WELLER 
C. H. TAYLOR Won. C. HUGHES 
Mrs. S. A. WELLER PauL M. PHILLIPS 


The above picture shows 2 vases with 


2 - Sandwich dolphin bases and Wistarberg 
MAIN OFFICE AND FACTORIES vase tops and also the reproduction of the 


Zanesville, O. old lamps with the dolphin base and Wis- 
tarberg bowl. Which are in great demand. 
New York Office 


Fifth Ave. Bldg., 200 5th Ave. F. PAVEL & CO 
Boston Office 15 WES ee NEW YORK 


111 Summer St., Room 31 - 
Representative 


Chicago Office | MARY RYAN 
29 E. Madison St., 309 Heyworth Bldg. 225 FIFTH AVE. NEW YORK 
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We Carry the Kind of Merchandise That High-Class Shops 
Show With Pride and Sell With Profit 


tt HNN ———————————> 


GREETINGS ann THANKS 


To Our Army of Friends in the Trade. We Extend 


i 


the Season's Greetings and at the Same Time Our 


Sincere Appreciation of Their Friendship and Loyalty. 


F erdinand Bing & Co’s Successors, Ine. 


ds Rue de Paridis 67-69 Irving Place 


PARIS, 
France New York, N. Wh 


=== 
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VAIL AND YOUNG 


Direct Manufacturers’ Representatives 


Glassware and China Products 
Fifth Avenue Building 


oe 
éje 


, 4 


HARUTA & G, 


- IMPORTERS OF - 


fi JAPANESE GOODS | 200 FIFTH AVENUE 
141-147 FIFTH AVENUE Suite 319-321 —- NEW YORK — - Gramercy 6298 
NEW YORK - 
Representing 


Belmont Tumbler Co. 
Light Blown Tumblers Any Shape or Size 


Special sales from stock for Coshocton! Class Core: 


Pressed Tableware and Tumblers 


Sneath Glass Co. 


Glass Casters and Specialties 


Jackson Vitrified China Co. 


Vitrified China for Hotels, Clubs, Steamships, and Restaurants 


W. I. Tycer Pottery Co. 


Yellow Mixing Bowls, Teapots, Casseroles and Custard Cups 


your Spring trade. New 
Import lines for 1927 are 
now ready for your inspec- 


tion. 


MEET OUR MR. C. W. YOUNG AT THE ANNUAL 
GLASS AND POTTERY EXHIBIT 
PITTSBURGH, PA. 

FORT PITT HOTEL 
ROOM NO. 938 

: JANUARY 10th TO 27th, 1927 
POY TETIEEIILELILILILII IIT IIIT IIIT Iii it 


NEW ENGLAND REP.—C. W. Pingree, 99 Bedford St., Boston 


COSHH HHOSOSOSSOSOSOSHSSHOSOSOOSOOSOPOSOPOOOLEAAAOOONE 
POO OULU LETS eae) 


AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
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The Cambridge Glass Company 


Cambridge, Ohio 


Extends’ sto. the. {rade 
a “cordial “invitation: sto 
visit 


ROOM 728—FORT PITT HOTEL 
January roth to 27th 


To our present ~“populas 
line have been added many 
new novelties, artistic etch- 
ings and decorations which 
will. be of interest toni 
Buyers. 
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PNP 


CHINA is in the service of so many 
of the best hotels, clubs and restau- 


"Ta fact that LAM B ERs 


FRVRVAIZS Laws 


RVAIZAY 
Essie lhe Se le ae | er ie 


SIE IE IE SE IES. 


‘ rants, clearly demonstrates it to be a prod- 
« uct of recognized merit. is 
The careful buyer of China appreciates that |; 
2 quality is the first essential. q 
. The purchase of good china which wears {i 
: well, thereby decreasing replacement costs f 
z due to excessive breakage, is a wise invest- 
a ment. a 
2 LAMBERTON CHINA is of a uniform) 


excellent quality. Furthermore, it is artistic 
and individual in its appeal. It is made in 
“ The China of Distinction exclusive and special designs for those who 
"8 seek something different and distinctive. 


*| When you consider purchasing LAMBERTON CHINA, remember also its price 1S 
consistent with the highest quality of hotel china produced. 


Sh Our nearest representative will be glad to 
o show you samples in special or stock designs. 


SCAMMELL CHINA COMPANY 
: "OE asks. . TRENTON, N. J, U.SSA. iz no watanage 


KDR VPRDR PRAY 
(vid lid kd ed iS 


Meee 


eM 
se Ve Mao 


ek Sizitee) baeae 


Ee enS ALILSILALAL ce Se oe Bie we Bi Ve 
Side baad ais 


Sei ae Sake se lst 
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H-4 Pattern on the new Hostess Shape 


“Satisfied Customers Keep Us Busy” 
The Crooksville China Co. 


CROOKSVILLE, OHIO 


Main Office and Factory 
EASTERN REPRESENTATIVE 
Barer A. Wellington 


oston, Mass. 
NEW YORK OFFICE CHICAGO OFFICE 


| 


r 5 West 20th St. 348 Morrison Hotel 8 
BA Representative Eaeeeectatre bs 
ORE OM © Mi OE @ LO MOMS 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


SS fancy 
Meiisnd’ .=40<+.---.-+.-..---plain 
oe Uh Sa A on octagon 


Send for Catalog and IlIlustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 


Factories . 
Scio, Ohio 


Carrollt Ohi 
arrollton io 9 Kilns 


14 Kilns 
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HERE IT Is! 


We know you want our 
individual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 


for tray and cafeteria 
service but perhaps you 
did not know where to 
buy them. We will fill 
your orders direct, and 
without delay. 


THVT ELEY Me ss 


MMT 


TATA EELEE 


We guarantee these 
bowls as_repre- 
sented. 


See Your Jobber or Write for Catalog 


The Sanitary Sugar Bowl Co. 


Manufacturers 
7704 Tioga St. Pittsburgh, U.S. A. 


UVM PUI CTOU LTV UU EUCARUDUSEUDUOA TAAL TUT 
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all 


TTS 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO © 


ONE COMPLETE DINNER SERVICE 
““SUPERIOR”’ 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 
Store Trade highest qual- 
ity ware and distinctive decora- 


tions in commercial borders. 
Prompt and courteous service. 


Representatives 


HERBERT K. CONNOR CHAS. A. WEIDEMANN 
ast West 
ROY E. HENDERSON 
President 
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“SHADED LIGHTS” 


For Chandeliers and Brackets. New 
Shapes, Colors and Decorations. 
Now Ready. Write for Samples. 


DELICA WHITE 


BEST GLASS FOR LIGHT 


K. G. I. “3° SATISFY 


Crystal, Colors Kopps_ Railroad 
and Cased Glass and Marine 
for Illuminating Signal Glass 
Uses. Special Glass 
Novelties and BG So for Special 
Specialties Purposes 


KOPP GLASS, Inc. 


Swissvale, Pa. 


CROCKERY AND GLASS JOURNAL 


Marion Talley never would have scored her triumph had 
she sung behind the back drop. Neither will your product 
sell as it should until the audience can see it. 


Sign up with a good producer—Robert Rawsthorne Com- 
pany, for instance—and bring your wares into the spot- 
light of public acclaim. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COMPANY 


HEEREN BUILDING « EIGHTH & PENN « PITTSBURGH. PA. 


-“NUROCK” 


The most popular 
BAKING AND 
SERVING 
WARE 
made in America 
ells because its 

erviceable, 

ightly and 

anitary. 

THE BRUSH POTTERY GO; 
ZANESVILLE, OHIO 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 
We make the “LINES THAT SELL.” 


December 16, 195 


You can see the leading 
pottery lines in one building 


The Fifth Avenue Building 
offers this great convenience 
to out-of-town buyers. Here 
you can see many of the lead- 
ing glass and crockery lines. 
Here, in one building, you can 
select your stock for the en- 
tire season. This centraliza- 
tion of buying opportunities 
combined with the unusual 
convenience of locatiom 
brings to The Fifth Avenue 
Building the great bulk of 
out-of-town buyers. 


Two elevated lines are 
within two blocks. There is 
a subway entrance in the 
building. Also two restau- 
rants. Convenient to rail and 
steamship terminals. Close 
to leading hotels and the- 
atres. Surface lineSsjaaa 
busses pass the door. 


The FIFTH AVENUE 
BUILDING 


Broadway and Fifth Avenue, 
at Madison Square, New York 


“More than an office building” 


frember 16, 1926 
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DOALCADSAG 


“The Top that Sells the Bottom—Since 1838.” 


MADE OF BRITANNIA METAL 


NOT AFFECTED BY THE CHEMICAL ACTION OF SALT 
SILVER PLATED AND LACQUERED. 


HE growing demand for Salt and Pepper Shaker 

Tops which will not turn black has prompted us 
to make any of our over 250 styles and sizes in non- 
corrosive metal on special order. The numbers shown 
here will be carried in stock in this metal in addition to 
our regular metal. This non-corrosive metal is worth 
many times the added cost. 


No. 157 


MANUFACTURED BY 


COLLINS & WRIGHT, 


PITTSBURGH, PA. 


EASY TO 
CLEAN 


WILL NOT 


NO OUTSIDE 
THREADS TO 
GATHER DIRT 


NON-CORROSIVE METAL TOPS 


nc. 


THE 
CROCKERY AND GLASS JOURNAL 


is the Oldest 
Trade Publica- 
tion in its Field 


You Can’t Go Wrong by 
Advertising In Its Pages 


For Information and Rates Inquire 


+—_—_—— 


DEMAREST PUBLICATIONS, INC. 


45 East 17th Street New York 


Ideal Cut 


F. L. Morec 


. e 
- 
oe 


Canastota, N. Y. 


Glass Lamps 


IN A GREAT VARIETY 
OF SHAPES, DESIGNS, 
COLORS AND PRICES. 


Early American 


and tall slender graceful 
lamps in light and pol- 
ished mitre cuttings in 
crystal and colors are best | 
sellers in representative | 
lamp departments at the 
present time. 


SAMPLES WILL 
BE US ENT, (Es- 
PRESS PAlD. 


Glass Co. | 


roft, President 
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In 1924 
It was Cambodia 


In 1925 
It was Nilotus 


In 1926 
It was Mandalay 


In 1927 
What will it be? 


round out 
Unique Service 
with 


Economy 
Tumblers 


Only one of the comment-call- 

ing features of the well known 

““Gammon’s” eating houses in | 

Pittsburghis thecrackled Economy | 

| a= Tumbler that welcomes each guest. 
~Gammon's Different from theordinary pressed | 

or blown Tumbler and the adver- 
tising they bring is worth the en-| 
tire cost. Yet the patented shape | 

and the tough lead blown glass 
decrease breakage and save many | 
a replacement. 


ECONOMY GLASS CO. 


Morgantown, W. Va. 


We will not tell you here but 
if you will come to 


Rooms 541-542 


at the Fort Pitt Hotel during 
the coming Pittsburgh 
Glass Show 


“You Cant Argue 


900 CUMS Cai) BEAL OUT SEL] Against Conviction” 


You will thank us for urging 

If you’re absolutely deter- 
mined not to take advantage 
of the opportunity to place 
your lamps and shades be- 
fore the best buyers of the 
trade, our suggestion that 
you advertise in the BUY- 
ERS LAMP JOURNAL is 
likely to fall on unfertile soil. 


you to visit our display early 


Meee SSS SSS SSS S 


Put Us on Your 
Preferred List 


Cc 


On the other hand if you’re desirous of get- 
ting your lamps and shades before the man who 


VLVVNVVNKLVLSHSNSANNNS 


Utility Glass Works 


Chicago Ill. 


| 


¥ buys—of increasing your business, there is no 
INCORPORATED % better medium in which to broadcast your mer- 
Lonaconing y chandise than the 
Maryland 4 BUYERS LAMP JOURNAL 
% 
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American Wares for American Homes 
i The S G : 
¢ y 
; e Susquehanna Cut Glass Co. : 
a * 
: Columbia, P: : 
2 Se 
Ky Saete A“ : : am 
c Offers a complete and altogether distinctive line of * 
e Ke 
: : 
: Colored and Crystal Ware : 
& & 
is in cuttings of highly artistic conceptions, impressive in their well-merited cs 
> appeal, and + 
+f 
< : : 2 
: Encrustations and Decorations : 
: = 
* embracing a combination of tinted color schemes on colored and crystal ware, oe 
Ra with cuttings of unusual charm, producing harmonious colored and cut effects “ 
fi that are altogether novel and out-standing. Ke 
* You are cordially invited to visit our display at Pittsburgh, ~ 
ik as well as our display in the salesrooms of M, 
AS “ 
° ae 
« Los Angeles Chicago New York Philadelphia Baltimore s 
, * 
e C. B. Rhodes Ira A. Jones Co. T. W. Hamilton Geo. E. Walker Harry T. Thomas Co. “< 
* 122 E. 7th St. 9 No. Wabash Ave. 139 Fifth Ave. 201 Burd Bldg. 319 W. Baltimore St. 
x Mv 
OSE SCLC Sat Sat OC SEE SIE SIE SCE SSIES OC SIEEN SICEX SEE SEE SLX SEIN SLC SEX SoHE SEE SHEN SIE XE OC SEEN SSCL OC SCL SSIELOC SSIES SSIES SOIL SOUS SC SSE ON SSIES. SIR OC SCE SISO SCE SOLES SCE SIE SOX So SIS ISG 
(pee e oo oo eo eo ens 


eoar Complete Displays of New Lines 


Imported Genuine Mettalle Plate Domestic 


Lines of exquisite LAMPS WITH DE LUXE SHADES RI ab in 
gift wares from all SMOKING STANDS Lines i china and 
the European art UTILITY TABLES olassware 
Recicrs Oy FURNITURE NOVELTIES ks 

i AQUARIUMS 


FERNERIES 


PITTSBURGH GRAND RAPIDS 


Empire Room 


aaa HOE Space 318, Furniture Mart Bldg. Building 


Herbert & Neuwirth Co., Inc. 
25 West 23rd St., New York 


All displays include complete showing of FRANKLIN hand painted shades. 


CHICAGO Manufacturers 


Va ce et ee ee Or rw ew 


o-oo oe oe we we ow ww ww ww ww www wow nee ne ee ee ee eee 


Two hundred six CROCKERY AND GLASS JOURNAL December 16, 1926 


GUERIN-POUYAT-ELITE 


Limited 


TAKE PLEASURE IN ANNOUNCING THE OPENING OF 
THEIR NEW SHOWROOM ON JANUARY 1, 1927, AT 


39-41 WEST 23rd STREET 


Fifth Floor 
New York 


YOU ARE CORDIALLY INVITED TO INSPECT THE DISPLAY 
OF OUR NEW SAMPLES AND OUR 


| New Shape “Reve” 


WHICH WILL THEN BE ON EXHIBIT FOR THE FIRST TIME 


EaTTTPROAOOITIUUTUUALVOOOQCQUUOOOTONRONIAULUURELUUCOOUOUUCOIOONOTATATLCULUUCUOOUOUOUUUOOOOOUANIRAOUEULUUUUOOUUNCOOONOTAOATCULIUCUUUOUUUOUUQDOONGAUARIIVOOULUULUVULLLULLLULODUNNCcLULCUU LOL) SU 


Henry Witte 


39-41 West 23rd St. 
New York 


Wheeling Decorating Ca 


Wheeling, W. Va. 


Gold Encrusted and Hand Painted China and | 
Glassware 


Gue rin-Pouyat-Elite 
Limited 


Our line for 1927 will be replete with surprises. 
Don’t miss it! 


Maryland Glass Line 


Display as usual at the 
Fort Pitt Hotel in January—R. D. Otto, in charge. 


REPRESENTATIVES 


GEORGE TURNER 1. SILVERBERG JULIAN GOLDBERG 
} Middle W Ee Ee eh SiSve, Lthorty “ue 
ew York, N. Y. urham, N. M ] Fl I 
E. M. BARTLETT eta oor a ps 
7th & Los Angeles St. {80 New Montgomery St. 
Los Angeles, Cal. San Francisco, Cal. 
R. D. OTTG 
Road Representative 
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No. 50 No. 27 
13” high 15” high 
Pickle jar vases, in greenish Jersey glass. 


Representatives: 
D. King Irwin _ E. E. Wilgus Western Glass Pro. Co. 
990 Fifth Ave., N. Y. 36 149 New Montgomery St. 
E. J. Nickey San Francisco. Cal. 
204 Grand Avenue Boston, Mass. Western Glass Pro. Co. 
Milwaukee Earl W. Newton L. C. Smith Bldg. 
F. A. Miner & Associates Seattle, Wash, 
5 Prespect Street 9 No. Wabash Avenue Western Glass Pro. Co. 
Rochester, N. Y. Chicago 1™18 Fourth Ave., L. A 


Meet the 


“Volstead Pup” | j £ | No. 2585-S No. 5991-S No. 82-S—6” 


In rooms 714 
and /12, Fort 
mrtt Hotel, 
during the 
Pittsburgh 
Show any 


time between 7 : Old fashioned, crude, Baron Stiegel type flip glasses, 

j 4 bowl d ls in Greenish tint. 
Jan. 10th and Spare eth owls and ovals in een 
2/th. 


Ask for Leaflets with Prices 
W. E. LINDEMANN & CO. 
460 Fourth Ave., Corner 3lst St. 


New York 


Th E N EW MaRTI NSVILLE G LASS M FG.CO. | At Eastern Manufactorers and iaposter Exhibit 
Palmer ouse—Room 75 


NEw MARTINSVILLE,W. VA. 


You'll be surprised at what he 
has under his hat in the way of 
new specialties. 
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Ridgways Blue 
Wilow 1s stand- 
ardized—it is al- 
ways the same co- 
balt blue, always 
clear and_ sharp, 
always  umform, 
Ridgway s  selec- 
tion of shapes and 
sizes 1s best. 
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Ridgways Blue Willow 


—wanted from Mazne to Calzfornia 


N spite of all the waves of “art”? which have swept 
the world since the World’s Fair in 1876, when 
Ridgway’s Blue Willow got its first impetus in 
America, it still remains the best seller of all the 


We wete dinnerware patterns. We ourselves shipped in 1926 
the from our Open Stock Reserves single orders running 
Originators as high as 15,000 pieces to one customer. We keep 
of Ridgway’s Blue Willow in Stock Packages, in Assort- 


Open Stock ments and in Open Stock for immediate delivery. 


Dinnerware JONES McDUFFEE 
Sere snd S BReAGE ON 


CORPORATION 


Was One of Established 1810 


our first Direct Importers and Distributors 
Open Stock of Crockery, China and Glass 
Patterns 25-39 Franklin Street, Boston 


we, 


= ane 


O 
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MITCHELL WOODBURY CO. | 


Importers and Distributors 


China and semi-porcelain Dinner- 
ware and Hotelware + 


Glassware and Silverware for the $ 
trade and Hotels : 


Manufacturers and Distributors 


o, 4%, 1, 
PF ,t HOH 0 08 00,9». 


oo % 
F090, 0 O68. 


We design, build and com- 
pletely outfit hotel and restau- 
rant kitchens and cafeterias. 


960 ATLANTIC AVE. BOSTON, MASS. 


One Block from South Station 


*. 
* 


+, 6%, 
9,049 ©. 


+, 6%, 
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H.P.& H. F. Hunt Co. C. A. Clark 


93 Federal St., 
41 Pearl St. Boston, Mass. Boston, Mass. 


IHN 
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VOLT 
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= Opposite Chamber of Commerce Bldg. 


Manufacturers’ Agent 


China G& Cinaiere 


Telephone Congress 2949 


Giftwares 
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Also Representing 


’ 
SUE a 


Murt S. Wallace 


157 Summer St. Boston, Mass. 


American Bisque Co. 
Colonial Candle Co. 
Fenton Art Glass Co. 
Maryland Glass Co. 

I. Shainin Co. 
Westmoreland Glass Co. 
Zanesville Stoneware Co. 
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Direct Representative for: 


MT 
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Monongah Glass Company 
Duncan & Miller Glass Company 
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Ebenezer Cut Glass Company 
U. S. Glass Co’s Ripley & Company Line 
George R. West & Sons 
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ROBERT W. COREY 


MANUFACTURERS REPRESENTATIVE 
Young’s Hotel, Boston 


Rooms 2a and 3 
Phone Congress 0848 


Representing 
BrycrE BROTHERS Co. 
STEUBENVILLE POTTERY Co. 
Outo Potrery Co. 
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N. Masuda Co. 
99 Bedford St. Boston, Mass. 


New ENGLAND REPRESENTATIVES 
FOR 
Taiyo Trading Co., Inc. 
Our new 1927 Japanese importa- 


tations offer a larger and better 
assortment than ever before. 
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Palmer Clay Products Zo. 


Carry in Boston Stock 


Fry OVEN GLASS 
McNIicot YELLOW WARE 
SHERWOOD STONEWARE 
FLOWER Pots, ETC. 
Shipments Prompt 


Prices Right 
Service H'xcellent 


PALMER CLAY Boston 


80 FEDERAL STREET Lib. 8249 
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George A. Granville 


111 SuUmMmMer St. 
Mass. 


New England Representative 
FOR 


A. H. Heisey & Co. 
Knowles, Taylor & Knowles 
Lotus Glass Co. 


BOSTON 


Newark, Ohio 
E. Liverpool, Ohio 
Barnesville, Ohio 
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John J. Reed & Son | 


161 Summer Street Boston, Mass. 


Direct Factory Representatives 
China and Glassware 
Dinnerware 


Foreign and Domestic 


Table Glassware 
Plain, Colored, Cut, Gold and Etched Lines 
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Paul IL. Larson 


1104 Arch St., Philadelphia 


Representing 


HOCKING GLASS CO. 
McKEE GLASS CO. 
LANCASTER GLASS CO. 
MOUND CITY GLASS CO. 


Crystal and Decorated Glassware 


JOHN F. LANE 


MANUFACTURERS’ AGENT 


BLOWN AND PRESSED BAR GOODS 
TABLE GLASSWARE. LIGHT CUT 
GLASS SPECIALTIES 
Rooms 351-352 Burd Building 


S. W. Cor. Ninth and Chestnut Streets 
Philadelphia 


Eastern Representative 


The Federal Glass Co. 


Specialty Colored Stemware 
Pekoe Glow, Burgundy, Green, Blue and Amber on foot 
and stem. Have above line in New Rose Cutting on 

spiral optic. 


JOHN A. NIXON 


906 Filbert St., 
Philadelphia 


Representing Leading Lines of Pressed and 
Blown Table Glassware and Pottery 


Cambridge Glass Co. 
Dunbar Flint Glass Co. 
N. O. Cederborg Co. 
Susquehanna Cut Glass Co. 
Zanesville Stoneware Co. 


Glassware and Pottery in Popular Colors with Gold and 


Iridescent Effects—Commercially Priced for Dept. Stores, 
Gift Shops and Jewellers 
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ALL-GLASS 
LANTERNS 


FOR PORCH AND 
SUN PARLOR 


(Registered) 

SHADES OF GLASS 
MOULDED AND DECORATED 
TO RIVAL SILK IN 

APPEARANCE CLEAR OR AMBER CRACKLED 
PLAIN ROUGHED OR OPAL 


WILL NOT FADE—EASILY WASHED 
ALL WITH BLACK LINES 


DO NOT GET OUT OF SHAPE XJ 
WILL LAST INDEFINITELY No. 24 ACtee Grarkled 
PATENTED SEPT. 1, 1925 


ALL GLASS LANTERNS OTHER DESIGNS 


GILLINDER & SONS, INC. 


TACONY, PHILA. 


FULL LINE oF LIGHTING WARE 
COMMERCIAL AND RESIDENTIAL UNITS 
CANDLE SHADES AND BALL LAMP 

SHADES 
sauce DECORATED AND CUT WARE 
No. 50 Glassilk Candis Shade 


Complete with Holder 6096/9160 Electric 
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oe ew oe ee ee OOO Oe 2 Oe wo a eo eee oe ee oe oe ww oe we we oe | 


Six Colors—Other Shapes GENERAL CATALOGUE 134 Rouened-and Cut 
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SAINT 


Joseph Tomkinson 


1104 Arch Street 
Philadelphia Penn. 


- UNITED STATES GLASS CO. 


705 Vandam Bldg. 
N. W. Corner 1toth and Market Sts. 
Philadelphia 


THE FOSTORIA GLASS CO. have 
surpassed all their past achievements 
in the creation of new and novel items. 


- Their new lines of Stemware, Dinner- 
ware, Bowls, Vases, etc., assures them 
b 1927— : 
aad Complete Line 
Pressed and Blown Glassware 


Place your orders early 
Lamps and Novelties 


THE DUNCAN & MILLER GLASS 
CO. have added many new items to 
their popular lines of reproductions of 
early American glassware and are in- 
troducing a new line of particular 
Charm. 


J. A. HEMPLE 


Sales Representative 


This ware is made in Crystal, Green, 
Amber and Rose. 


Call and see the latest and best in 
Crystal and Colored Glass. 
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Tea Sets 


of 1 
Delicate Color and Odd |} 
Shape 


We are now ready to sub- 

mit samples and quote | 
upon our latest importa- | 
tions, of lea setae 

Either open stock with 
extra Tea Cups and Sauc- 

ers or upon Sets alone. 


Our Import Department 


will be glad indeed to give 
you service. 


R. E. TONGUE & BROS. CO. INC. 


Manufacturers, Importers, Distributors 


Allegheny Ave., Amber and Collins Sts. 


Philadelphia, Pa. 
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Fred Stott, Successor 


FORMERLY 


PEACOCK & ROOP 
1007 FiLBerT ST. 
PHILADELPHIA, PA. 


Representing 


Economy Glass Co. Westmoreland Glass Co. 
Indiana Glass Co. Space Saver Dish Co. 
D. C. Jenkins Glass Co. Florence Silver Plate Co. 


TLL 


Lead and Lime Blown Stemware, 
Tumblers, etc., Pressed Hotel Tum- 
blers, Tableware, etc., Decorated 
Glassware, Colored Glassware, Plain 
and Cut, Sanitary Space Saver 
Dishes and Fountain Supplies. 


At this time we also wish to .extend the 
seasons greetings to our many friends in the 
trade. 


Ww 


Fine Glassware 


Standard Pottery.s © Ge 


WILLIAM C. BYRNES 
Burd Bldg., Philadelphia, Pa. 
Representing 


CENTRAL GLASS WORKS 


Two Tone Stemware 
Pleasing Color 
Combinations 

in 
Old Rose, Green and 
Amber 


Makers of a. OLD 
CENTRAL 


Since 1863 Q UALITY 


Complete Assortment of Lunch Trays, 
Cheese and Crackers, Candy Jars, etc. 
A High Grade Line for a High Grade Store 


Dinnerware ~ 
at Attractive Prices 


HARRY M. BORTZ 


REPRESENTING 
ay = TRADE y \. MARK # 
HEASEY’S GLASSWARE 
FOR HOME DECORATION 
Philadelphia Office 


406 Vandam Bldg. 
1005 MARKET STREET 


Income lax Department 


Conducted by M. L. SeipMan, 
of Seidman & Seidman, Certified Public Accountants 


This is the sixth of a series of articles by Mr. Seidman on how to prepare income tax returns, that will ap- 
pear regularly in these columns. Mr. Seidman is a well known tax expert and has written numerous articles on 
taxation. He will answer all income tax questions that might be directed to him by our readers. 
should be addressed to him, c/o Seidman & Seidman, 41 Park Row, New York City. All communications must 
be signed by the inquirer, but no names will be disclosed in the published answers. 


Ouestions 


N the last article we mentioned how the normal tax 
and the surtax were to be computed. But that does 
not end the tax computation. Every individual is 
ywed a credit for earned income. It is to the explana- 
1 Of the earned income credit that this article will be 
oted. 
EarneD INCOME DEFINED 

first let us clear away what is meant by earned income, 
jough the phrase is almost self-explanatory. Earned 
ome is income from services as distinguished from 
at might be called unearned income, like interest on 
ads or profits on stocks. Salaries, fees, wages, com- 
ssions, etc., are earned. They result from the figurative 
yveat of the brow.” Income so earned is obviously of a 
ferent nature from the income derived from clipping 
pons. 
Since income taxes are based on‘the theory of ability 
pay it is only logical that earned income should be 
ed more lightly than what we called unearned income. 
e latter presupposes the existence of a capital fund, 
m which the income is obtained. That is not so in the 
e Of a salary income. In any event, Congress saw the 
sonableness of the differentiation, and so the law pro- 
es that a credit of 25 per cent of the tax otherwise pay- 
e, shall be allowed for earned income. To put it more 
actly, the credit is 25 per cent of what the normal tax 
1 the surtax would be if the individual’s total income 
re his earned income. 


| LIMITATIONS ON EARNED INCOME 


. 
E the face of things, this appears to be a very sub- 


ntial tax reducer. However, like all things that look 
good to be true, we find that they are not true. The 
ned income credit is no exception, for irrespective of 
at the actual earned income may be, for the purposes 
computing the credit, it is arbitrarily limited to a maxi- 
m of $20,000. As a result, the maximum saving pro- 
sed by the earned income credit in the case of a married 
‘fn is $206.25. Let us work out a concrete case showing 


he 

Ne will assume that A is a married man and his income 
1926 is $24,000, all of which is from salaries. His 
ular normal tax, figured in the way we have already 
ted out, would amount to $805. His turtax would be 

0. Making a total of $1245. We said that the earned 


‘ 


) 


: 


income credit is 25 per cent of what the normal tax and 
surtax would be if the earned income were the total in- 
come. In this case, although A’s actual earned income is 
$24,000, for computing the credit it is limited to a maxi- 
mum of $20,000. The normal tax on $20,000 is $605; 
the surtax is $220. The earned income credit would 
therefore "be 25 per cent of $605 or $151.25, and 25 per 
cent of $220, or $55. The total earned income is thus 
$206.25, which subtracted from the $1245, leaves a net 
tax of $1038.75. 

To sort of offset for the $20,000 limitation, it is also 
provided that in no case shall the earned income be con- 
sidered at less than $5,000, irrespective of how the real 
source of the income may be derived. Hence, a widow, 
whose income amounts to $5,000, all resulting from inter- 
est on bonds, would be entitled to have the entire $5,000 
considered as earned income. She would, therefore, take 
a 25 per cent credit against her normal tax to arrive at 
the net amount she owes to the Government. 

INDIVIDUAL IN BUSINESS 

How about the fellow who is in business for himself ? 
How is his earned income to be determined? It being 
his own business, he perhaps may not draw a salary, or 
his salary may be far less or more than what he would 
ordinarily get. Here, too, the law makes an arbitrary 
limitation, declaring that such individual’s earned income 
shall be limited to 20 per cent of his share of the profits 
of the business. In no event, of course, could the amount 
be less than $5,000, for, as we just mentioned, everybody 
is entitled to at least that amount. 

OTHER ILLUSTRATIONS 

For fear that the illustrations given will not cover the 
more usual situations that come up in the average return, 
let us work out another example. Take this case. A man 
has a net income of $7,500, made up of $20,000 salary, less 
a $12,500 loss on stocks. In other words, the earned in- 
come is greater than the net income. That, however, does 
not change the method of computing the credit. There 
is no surtax on an income of $7,500. The normal tax 
would be $60. The earned income credit would be figured 
on the $20,000. From our previous computation we know 
that on $20,000 the normal tax credit is $151.25. How- 
ever, the earned income credit on the normal tax cannot ex- 
ceed 25 per cent of the actual normal tax. The actual 

(Contnued on next page) 
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Glassware and crystal display in R. H. Macy store in New York 
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The Beauty That Is Crystal 


HERE is an increasing appreciation on the part of 
the public, of beautiful crystal and highly artistic 
crystalware. 


Nothing can be lovelier than the delicate stemmed glass, 
exquisitely tinted and decorated, nor the clear white glass 
as pure as a dewdrop in the morning sun. Cut glass richly 
jeweled with sparkling lines, continues to have its devotees, 
and the housewife of discrimination treasures her choice 
crystal along with her quality silverware. It is almost the 
badge of her housekeeping aristocracy. 


But many times the crystalware of the retail dealer is 
not given an adequate showing, or is rather poorly chosen. 


Said one dealer recently, “There is no use of my buying 
that expensive stuff. It will not sell. I have glassware 
which has been on my shelves for months and which re- 
fuses to stir.” 


Now there was a good and sufficient reason why this 
retailer was not cashing in on his crystal patronage. He 
had selected clumsy designs, inartistic paxvraons, a 
stuff which might be classed under the head of “cheap.” 


In reality, the patronage to which he should have ca- 
tered, was one of discriminating appreciation of the best. 
Two doors distant from him was a jeweler who was selling 
high-priced crystalware and who had done a marvelous 
holiday business on the gloriously beautiful iridescent table 
pieces so popular at the present time. 


But note the difference. The jeweler displayed his 
crystalware carefully in windows and on richly carved 
little tables and in illuminated show cases. He described 
one or more of his choicest pieces or sets in his daily 
advertising. He invited people to come in and see his 
showings, and frequently when some woman of known 
social position entered his store, he called her attention 
to these lovely goods. As a result, he sold quantities of 
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high-priced and choice crystal, and won the real appre 
tion of the people whom he served. 

The other man two doors distant left his glassware 
poorly located shelves. It was often permitted to be di 
and it was not shown up against the right kind of a bi 
ground, nor illuminated to bring its decorations into re. 

There are some people who will hunt out a lovely | 
ture or a rare jewel; others would never stop to look 
anything of this kind, but once their attention is calle: 
it and the value and beauty of it are explained, their ' 
light awakens and they long for possession. | 

The great majority of people belong to this group, | 
if we would sell to them housewares of fine crystal, e1 | 
in the form of table accessories or bits of bric- -a-brac, 
must do our part and focus attention upon the things) 
would have them see. | 

By following this method, sales may be stimulated — 
business volume profitably increased. Try it! 


Income Tax 

(Continued from preceding page) 

normal tax, we said, was $60. Hence, the earned inc} 
credit on the normal tax would be $15. The earned | 
come credit on a surtax base of $20,000, we found | 
$55. A is entitled to this even though his net incon) 
not subject to surtax. His total earned income cr 
therefore, is $70. Since the regular normal tax was |: 
$60, the credit would exceed the tax and accordingly I 
nothing for A to pay. | 
When we know how to compute the normal tax, ! 
surtax and the earned income credit, we have practic| 
covered all there is to figure in the case of the averag¢’ 
turn. In some cases, however, the so-called capital } 
tax may also have to be considered. That is what! 


shall discuss in the next article. 
} 
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Chas. A. Postley Co., Inc. 


Station CAPCO 
35 West 23rd St., New York City 


Broadcasting for 
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Spring and Summer Sales No. 500-1470. Ftd. Sugar & Cream 


Garden Implements Garden Trellis Sparkling Optical Crystal with 
Pergolas Lawn Mowers | Green Handles and Foot 

Garden Hose Nozzles 
Metal Hose Reels Window Boxes See This Complete Line at Our Showrooms 
Mail Boxes Ice Cream Freezers 
CAOWO)yo 
Unfinished and finished Breakfast Sets, 
Magazine Racks and items that are nov- 


elties, too many to mention. ‘THE PHILLIPS GLASS Co. 
CINCINNATI, OHIO 


A large variety o h aquariums and ac- i 
g Y f fis q l ac See our Lines at 


er 0808 5 well as HI, C. Gray Co, 200 Fifth Ave., New York. 


Helm & Soukup, 17 N. Wabash, Chicago. 


Kahla China Corp. 


THE 39-41 West 23rd Street 
LOTUS GLASS CO. | New York 


New Sample Lines for 
BARNESVILLE, OHIO 1927 Now Complete 


and on Display 


Excrusive lines of | | Pigne | 
Gold Encrusted, Deco- | Kahla and Zwickauer Factories 
rated, Etched and Light and the new and striking 

Cut Glassware. lines of 


E. & A. Mieller 


Also a new line of 
New YorkK OFFICE | earthenware from 


200 FIFTH ASE Ludwig \VWiscas 
Fifth Ave. Building 

ROOMS 208-210 _ the Soins we expect to 

show a new line of high grade 


china as well as a Ime from 
a new earthenware factory. 
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York Trading Co. 


Importers 
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| PADEN CITY GLASS MFG. CO. 


PADEN CITY, W. VA. 
Our “191” Line ) 


in the beautiful colors of 
CHERIGLO 
AMBER 
GREEN 
and 
BLUE 


y S| 


a WY 


will be on display 
at the Glass Show 


Room 716 
FORT PITT HOTEL 
Pittsburgh 


January 10 to 27 


179 Guest Set 


| Representatives 

Philadelphia New York Chicago San Francisco-Los Angeles 
| U.S. Crockery & Glass Exchange D. King Irwin Tinker Bros. Himmelstern Bros. 

| 200 Fifth Ave. 17 N. Wabash Ave. 
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Rates: 40 cents per line for first insertion; 20 cents per line 
or following insertions. Seven words per line. 
nitial charge $2, payable in advance. 


Minimum 


OPPORTUNITY FOR EXPERIENCED 
SALESMAN 


OOD opportunity for experienced glassware and crockery 

J salesman seeking to locate on the Pacific coast. Party with 

$5,000 to invest can by half interest in old established manufactur- 

ing agency firm representing some of the best factories covering 

California, Oregon and Washington. Are desirous of opening 

branch sample rooms. State age, experience and references. Ad- 
dress Box 602, care of CROCKERY AND GLASS JOURNAL. 


GOOD SALESMAN WANTED 


ALESMAN WANTED—For old manufacturing company of 

thin blown table ware and for cut glass, for the following 
states: Maryland, Washington, D. C., and Pennsylvania. 
confidentially with reference. 
JOURNAL. 


=f Reply 
Box 598, care CROCKERY AND GLASS 


SALESMAN WANTED FOR OHIO,—MICHIGAN 


ALESMAN WANTED—For an old manufacturing company 

of thin blown table ware and for cut glass for the following 
states: Ohio and Michigan. Reply confidentially with references. 
Box 599, care CROCKERY AND GLASS JOURNAL. 


SALESMAN FOR MANUFACTURING FIRM 


ALESMAN WANTED—For an old manufacturing company 
VU of thin blown table ware and for cut glass for the following 
states: Missouri, Ohio and Michigan. Reply confidentially with 
reference. Box 600, care CRocKERY AND GLASS JOURNAL. 


WANT SALESMAN FOR OLD FIRM 


ALESMAN WANTED—For an old manufacturing concern 

of thin blown table ware and for cut glass for the following 
states: Virginia, North and South Carolina, Georgia and Florida. 
Reply confidentially with reference. Box 601, care CROCKERY AND 
GLass JOURNAL. 


FACTORY SALESMEN WANTED 


ACTORY SALESMEN WANTED—We have openings for 

experienced dinnerware salesmen with established trade among 
furniture dealers, credit jewelers and premium users. Only high 
class men need apply. Applications will not be considered unless 
full particulars are given in the first letter. All information will 
be held strictly confidential. Address Box 597, care CROCKERY 
, AND GLass JOURNAL. 


GOOD SIDE-LINE AVAILABLE 


O traveling salesmen covering Eastern, Southern and Middle 

Western territory, we offer a good side line of imported 
Chinaware or brassware. State age, experience and territory you 
have covered. Oriental Importing Co., Inc., 107 Spring Street, 
Seattle, Wash. 


LINE WANTED FOR PACIFIC COAST 


W ELL established Pacific coast representative with headquar- 
j ters at Seattle, Wash., is desirous of securing housefurnish- 
ing and china lines for representation in that territory. Anply 


Box 596, care CrocKERY AND GLASS JOURNAL. 


SALESMEN WANTED 


re 

/Q@ ALESMEN—AII territory is now open for our lines of light- 
ing Novelties and smoking tables. Write for particulars now. 

‘Illuminating Novelties Corp., 438 East Houston St., New York. 


SHOWROOMS FOR RENT 


OR RENT—Two large light showrooms in heart of china and 
- glass district. Apply Superintendent, 10 West 23rd St., New 
York City. 


TRAVELING POSITION OPEN 


RAVELING POSITION OPEN—One of New York’s best 

importing houses wants two young men of unusual ability. 
Must be well educated and able to represent us over a large terri- 
tory. Knowledge of china and glass is essential. To such we offer 
a good salary to live on and a chance to increase their earnings 
limited only by their own ability and efforts. This is an oppor- 
tunity to form a life time connection. All replies will be held in 
strict confidence. Box 595, care of CRocCKERY AND GLASs JOURNAL, 


WANT SALESMAN OF GOOD CHARACTER 


ALESMAN WANTED—We have an opening for a salesman 

of high type and good character who has good knowledge of 
china and glass and has had traveling experience. We are inter- 
ested only in a man with ambition and energy and who is well 
thought of among the trade. Fred C. Reimer Co., Inc., 49-51 West 
23rd St. New, York, N.. Y. 


EXPERIENCED SALESMAN DESIRES 
CONNECTION 


IGH CLASS dinnerware salesman with fifteen years’ experi- 
ence selling the jobbing and large retail trade desires to make 
a better connection. Want strictly high grade line of American 
dinnerware. Can transfer to new connection many of the largest 
accounts in the country. If you need more volume investigate and 
be convinced. Apply Box 594,-care CROCKERY AND GLASS JOURNAL. 


FIRM WANTS ADDITIONAL LINES 


Hic? CLASS firm having display space of 12,000 square feet 
on 23rd Street wants additional lines. Now manufacturing 
lines of decorated glassware, lamps and shades, also imported nov- 
elties. Will carry accounts if necessary. What have you to offer? 
Answer to Box 593, care CrocKERY AND GLAss JOURNAL. 


CHICAGO AGENT WANTS LINE 


ANUFACTURERS' agent maintaining Chicago display room 
st wants domestic dinnerware and glassware line. Reply to 
Box 592, care of CROCKERY AND GLAss JOURNAL, 45 East i7th St, 
New York City. 


ASSISTANT BUYER WANTS POSITION 


OUNG man with several years’ experience in handling china, 

glass, lamps, and silverware, at present employed, desires con- 
nection with good store effective January Ist. Address Box 586, 
care CROCKERY AND GLASS JOURNAL. 


SAMPLE TRUNKS WANTED 


ANTED—Several sample trunks for china and glass. Must 
be in good condition. Give makes and price and condition 


in first letter. Address Box 591, care CROCKERY AND GLass JourR- 
NAL, 


REPRESENTATION WANTED 


NE of the largest and best decorating companies seeks wide 

awake representation. Those that have sample rooms estab- 
lished preferred in the following territories: Boston, New York 
City, Philadelphia, Baltimore, Buffalo, Detroit, Cleveland, Cincin- 
nati, Chicago, Salt Lake City, Seattle, New Orleans and Memphis, 
Tenn. Those that have a good following preferred. Answer to 
Box 590, care CROCKERY AND GLASs JOURNAL. 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 

EDWARD BOOTE, 85-87 West 23d 
St. 

Cauldon China. Wood ®& _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chinx and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 


Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, Ince., 
206 Fifth Ave. 
Copeland's China, 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
Glass. 


Earthenware and 
Phone, Ashland 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, .NC., 122 Fifth Ave. 
{mporter of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
‘The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Vinnerware trom Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Inc., 89-41 
West 23d St. 
Ahrenfeldt French China. 


Sean cs CHINA CORP., 39 W. 23rd 


920 


“Haviland China”’ 


Juseph M. Watte, Pres. Gram. 0687. 
German dinnerware and fancy china. 


LEVY BROS. CHINA CO., 35 W. 
23rd St. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
ees Immediate delivery. Gramercy 
4393. 


MADDOCK & MILLER, Ine., 89-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 58-57 West 23a 
St. 
Japanese Goods. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 


wares Trades 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 


King & Barrett, teapots; George 
Jones & Sons, Lrd., china; Wedgwood 
& Co., Ltd.. earthenware. Telephone, 
Gramercy 6626. 


FRED. C. REIMER CO., Inc., 49-51 
W. 23rd St. 
“Krautheim”’ — Dinnerware, ‘Schier- 
holz’—Art Goods, “Royal Dux”—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


oak oe H. RUHE, 14 West 28rd 
Le 
Importers of China, Glassware and 
Specialties. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd. Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac. 


B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Fifth Ave., between 28th and 29th 
Sts. 

Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 


Lamps and Bric-a- 


J. Duncan Dithridge, Representative. 


240 Fifth Ave. 


Telephone Gramercy 2228, 
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CAMBRIDGE (0.) GLASS CO., New A. _E. 


York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Fifth Ave. 

Pressed and blown glassware. 
L. Weddle, Representative. 


141-147 
Chas. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


THE ROSBERN GLASSWARE 
CORP., 12-14 West 21st St. 
Manufacturers of light cut and gold 
encrustations. Phone Chelsea 0746. 


WESTON GLASS CoO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CoO., A/be- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS OCO., 

Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
) ING FIXTURES 


_ THE BRADLEY & HUBBARD MFG. 

 CO., Fifth Ave. Bldg., Fifth Ave 
and 28rd. St. 
Electric Lighting 
Lamps. 


Fixtures and 


ge BRISBOIS, INC., 200 Fifth 
ve. 
Room 210. Lamps and Cut Glass. 


| NORMAN HAWTHORN, 225 Fifth 
ve. 

: Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


PHOENIX G™ASS CO., 230 Fifth 


Ave. 
Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones. 


Ashland 9024-9025. 


Se H. E. RAINAUD CO., 225 Fifth 
ve. 
Table, Boudoir, Desk, Piano, and Floor 
lamps in exclusive designs and finishes. 
Dela Croix & Monroe, representatives. 


_ THE MAIBRUNN CO., Inc., 44-46 
| East 25th St. 

_ Lamp Shades and Lamps. Telephone 
Madison Square 8860-8861. 
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HULL POTTERY CO., 200 
Fifth Ave. 

Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
rales Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 


T. B. Clark & Co. 
S. K. Bitner & Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., 
Averue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


INC., Fifth 
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MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth: Ave- 
nue Building. 

Representing Fenton Art Glass Co., 
Glassware, cut, colored and_ plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
ait ig etc. Telephone, Gramercy 

ile 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
ee Suite 319, telephone, Gramercy 

Il 


THOMAS G. JONES, Fifth Avenue 
Building. | 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 


Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


lead blown table 
Pope-Gosser 
Telephone 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Gan 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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A 
Albrighte China Consent 204A 
Anchor: Mie... Co... 5 3. sbiee eee ee 128 
Atlas Globe China @o. 92. bases 121-122 
B 
Bassett & Co., Inc., George F...... 113 
Bergman, Morris (2) ien, oe eee 110 
Bine& Co., Ferdinand 1.000. eae 208 
Block'& (Co. 2D i ase eee eee 190 
Bootes fd wardand ec eae eee 35 
Borefeldt,.Georze Co 7.1. seen 4-5-6 
Bortz,-Harry Maen 5, 4. eee al! 
Brush Pottery to. 6 eee 43-204B 
Byrnes} Win SiGe 2 Sen eee PAIL 
G 
Cambridge Glass=@o7o..,..aene eee 204 
Canonsburg: Pottery Co.shi i feet, 130 
Carrollton Pottery Co.:.......55-204A 
China Glass and Gift Association.. 200 
Clark; ©, Ac ¢ en Shee ee 209 
Collins. .& .Wrichts 7.00 oe eee 204C 
Gook -Citinal’ Coase. :-. eee ee 174 
Cooperative Flint Glass Co........ 145 
Copeland & Thompson......... 103-104 
Corey, Robert We a0 nee eee 210 
Cowan “Pottery, Cosas toe oe 61-62-63 
Oox’ 7 Co Pte e Seat ae ae eee, 176 
Crescent i China Cos, 22. ee ony 
Crooksville ‘China. -Co.....).. 4. 55-204A 
Gzecno (Peasant: ArtrCors ei oen ote 178 
D 
Davidson; John, (Inc. is... eee es 37 
Dickinson, Edward B.) Incz........ 75 
Drakenfeld Co., B. F. Inside Front Cover 
Duncan & Miller Glass Co...... 148-189 
E 
Eastern Manufacturers & Importers 13 
Ebeling & Reuss...... Inside Back Cover 
Reonomy: Glass? Co. 5 ot eee 204D 
Edminston, “HuarghiaCon.. ve. cee ae 48-52 
F 
Fifth Avenue Building............ 204B 
Finkelstein, Mi carne eo eee 23 
Fisher) Bruce |G, Co. fe tem eee 57 
Plogel “Decorating Corwen een ee 4 
Fondeville, “As J Uta. tanta 181-204D 
G 
George Pottery Co., The W. S..... 85-86 
Gillinder:& Song. «aes Cees 211 
Gleason Tiebout Glass Co.......... 19 
Graham &-Zenger 290... eee 14 
Granville, (Georpesa. 2. 4 eee 210 
Gray > Co.,#H CG. eae eee 15 
Guerin’ Pouyat Elite, Lid2s2. 2. 206 
H 
Hall. China, Cominur oto ates Pipe 
Hammond, iE Ws. ee 41 
Haruta:& Co. 20a a eee 203 
Haviland ’& Abbovviesc =< wen eee 17 
Haviland (China+ Goss. on a. eee 163 
Haviland & Co., Theodore......... 64-66 
Hawkes Coy T: (Gof eee ee 183 
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Heinrich & Wainterling sw... ss.e le 34 
Heisey Co.) ARH See eee eee 25 
Elelm®: & Souklpesiemciesere mies: 193 
Hemple, J. Aniki Ss soeenc eee eens PAIL 
Herbert & NeuwittheGonwwsecs sets. 205 
Hiness [ne:.; Jes seen) ae eee 186 
Homer LauchlineGhina Com. a ane. 172 
Hopewell. Chinas@orps ae oc eee 187 
Hunt Co, Rake rien Eerie 209 
Huntington! Bumbler’@onmswisene ae ayy 
I 
Ideal ;Cut Glass Govew eae 204C 
Minos China One aae ieee ae 195 
Impertal= Glass] Comers sets te er 175 
Indiana * Glass “Gomer eines see 40 
Irwin, -DaKingeiesane ack 182 
J 
Jeannette (Glass) Gon seein eteia ioe 3 
JoONNSon. Bros meee ee enter ee 187 
Jones McDuffee & Stratton........ 208 
Jones, Rhona Gy sieves eens owetee ee 60 
K 
Kohla (Chinas Gorpaewe mati oeeie ZN 
Kelly & ‘Reasnerage. seat oe ee 203 
Kindt, ‘(GeorgesG@, acura 3 
Kinney &: Levyane Cosa eae ee 29 
Knowles*@hinasComsti a View em een 33 
Knowles, Taylor & Knowles....... A2 
Kopp “Glassy Inciie: ees sean sre ieee 204B 
Koscherak Bros aeeaneie ence eee 186 
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Larson; Paul sitar eee 210 
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Lotus: Glassi Coma semana teem tre 215 
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Masuda -& Co sees “pier einer 210 
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Meakin &  Ridoway seperate ie 127 
Meder’ Go., ei era ee 199 
MercertPotterys Comer oa eres 9 
Mitchell Woodbury Co............. 209 
Moin Momonoic Coser ne 44 
Morimura:-Bros@aenniee oe eae 
Front and Back Cover Pages 
McKee! Glass Cotmes teen peer ne 16 
MeNicol China (Cot si eAec.-ae oe oe 36 
McNicol Pottery, Cone) heme ee 24 
N 
Nagoya Seitosho, Ltd..5..2....... 202 
National) Chinas Conmeneie sine 10-207 
New Martinsville Glass Co......... 207 
Nixon. John Ate. aeeewe eee ener DAL? 
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Onondaga Pottery®Coisdncs. a oe 216 
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Paden City Glass Mfg: Cov eae | 
Palmer Clay Products Co. 2) ae 
Pavel & Co., F...... 3: J 
Phillips Glass Co. ..... J. ee 
Pitcairn Corp., Wm. SS)... 170- 
Pope-Gosser ‘China Co... 2) jee 


Rawsthorne Co., Robert.....J.9un, 2( 
Reed & Sons, John J...) sss i 
Reimer,. Fred) C2) 2. aaa 152-153- | 
Roessler & Hasslacher............ 
Rosenthal China Corp. ...)223eeee 
Rowland & Marsellus. 3. eee 
Ryan, Mary.....<.%: «2: 


Sanitary Sugar Bowl Co... eae Bu 
Scammell China Co...) sss | 
Sebring China Co., EH. /H..eaeeeee 17 
Sebring Pottery ‘Go. ... - sss 
Sendar, Morris ....... 2.0 
Slimmon, Robert & Co. eee | 
Smith Glass Co:, 1.) HQe see 
Smith-Phillips China Co.....).390) | 
Steidinger. Press... :.. 72s 139- 
Stetson China Co: .2....0 eee 
Steubenville Pottery Co........... 
Stott, Fred, Successor. |) .e seen | 
Straub &.Co., Paul A=. saeeeeeee | 
Straus, Nathan & Sons, Inc: .ss395. 

Susquehanna Cut Glass Co........ || 
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Taiyo Trading Co... 2... nee | 
Taylor, Smith & Taylor. tae 
Tharaud,’ Justin >.< 4.5.00) eee 94 
Thompson, C. 'C... 34. ee eee 3- 
Tinker Bros... 4%... 04 tj:05= ee | 
Tomby & Co... 5. 164-165-166-, 
Tomkinson, Joseph. .... .. apes 
Tongue & Bro:, Roh...) eee | 
Torlotting, Ey. . .2 55 en 
Turner, George...... Weer a8 


United States Glass Co... sae | 
Utility Glass. Works). 2(| 


Vail & Young...... 05 | 
Venon, Inc., J. Hit... jae 
Vodrey Pottery Co... .2.2.)eeeimee 
Vogt & Dose... 5.2 eee 158- 


Wallace, Murt S >. 27. 
Warrin, Edmondson. >... I 
Warwick China Co...) seneee | 
Wegewood & Son, Inc., Josiah..... 

Weller, S. A... ... cccsiens elena 
West End Pottery Co............. 
Westmoreland Glass Co.........- 50- 
Wheeling Decorating Co.........-- | 
Witte, Henry. .: 02. So: canna I 
Wolf & Co., Louis... J... } 


Be) 


£7 eee ‘ PARAS DN Srey FiO “x 
RE si Si Cia ay hig. it ty + <M i Dy : 
1p Ae te be sna eke ae fey ie He el org 5 ae 


We take pardonable pride in this letter from 
one of the most discerning Buyers 
in the Trade. 
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This item is only one of a number of exceptional values found in our Line. 


If you are coming to Pittsburg in January, you are not doing full justice to your 
Department, unless you inspect our display, it will surprise you. 


William Penn Hotel, Pittsburgh, Rooms 7/66 and 768 


EBELING & REUSS 


Philadelphia, Pa. 


Importers Importers 
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Qi THE REPRESENTATIVE PAPER OF THE INDUSTRY 
- {PUBLISHED WEEKLY SINCE 1874 
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Surnishings . z 
Lam $ i 
Gift Shop VE WZ IN THIS ISSUE’ : 
and ZU The New Cut Glassware Rates is an inter*4 
‘Art Goods \ esting article in which Bernard E. Factor, 
J ANY Lancaster, O., Secretary of the Traffic 
Dolls & Joys aN Committee, American Association of Flint 
. & Lime Glass Manufacturers, tells of the 
a saving which will result from the new rates 
on Cut Glassware which go into effect 
January 10th. 
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Full account of the election of Julius 

Rosenfeld as President of the Pottery, Glass 

and Brass Salesmen’s Association and re- 
ports of the annual meet. 


What the Potteries Are Doing and up-to- 


Vol. 103, No. 25 the-minute Glass News 
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DEC. 23, 1926 ZF Timely news of Chicago by J. H. Smythe 
AME of our staff 


A complete list of New York Imports for 
the week 


Reliable Lone hax Inforniton by M.L. 
Seidman, Certified Public Accountant 
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Will It 
Interest You x 


To know the names of the best manufacturers and whole- i 
salers in the lines Yon are interested? 


To know where you can get the goods you want? | 
To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you | 


Clip the coupon below and receive 
the paper regularly each week. 


a SS ES CT CD CE EE CEP GEE GE GE cee | 
DEMAREST PUBLICATIONS, INC., | 
See ast ee eee SUBSCRIPTION PRICE | 
New York. 
Domestic | 

| 


$3.00 a year 
$5.00 for 2 years 


Gentlemen :— | 
Please send the CROCKERY AND GLASS 
JOURNAL (including the Special Holiday | 
Edition and Spring and Fall Buying Num- | 
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bers) to the following address for which .... Hl 
enclose ...... for) .288. year. rope || 
-00 a year | 

Name p:c-¥ Sc035:o Sgn e eRe ores hens) often: | Soreign } 
Firm). 6: 2. Cee a eee re es oF 35.50 a year I 
Address ©. 00 sie eee eee ee ee «tes . | i 


Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertising 
Office, 45 East 17th Street. Entered as second-class matter September 2, 1920, at the post office /at New York, under the act of March 3, 1879. 
Vol. 103. No. 25. Dec. 28, 1926. 
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By Invitation Member Yn 
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lundreds %ofsactishied customers 
throughout the country testify to the 
high character and standing of Ihe 
Edwin M. Knowles China Co. thru 
years of experience covering over a 
quarter of a century. 


i 4) Emblem of AA 
|} BUSINESS CHARACTER 


| Rice Leaders | 
Lf fhe Goel | 
Alssoviation 
(TG NAME-PRopucT-Poticy i} 


; ‘| tA COPYRIGHT R.L.WA-FIFTH AVE-NEW YORK USA 
\ 
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This company, by invitation a member of the Rice 
Leaders of the World Association, has rightly earned 
an enviable reputation for Honor, Quality, Strength 
and Service. 
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The brilliant success of the Edwin M. Knowles 
Mayflower Shape is well being followed up by the | 
unusual popularity of the two striking new shapes— ] 
the York and the Maryland Ivory. | 


THE Epwin M. KNOWLES CHiIna Co. 


| 

tH 

EAST LIVERPOOL, OHIO A 
SA. 
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Westmoreland Glass Company 


Grapeville Penn. 


Our display at the Jan- 
uary Exhibit will be made 
as usual in the 


Make a memorandum now 
not to miss the first show- 
ing of our 1927 line at the 
Pittsburgh Exhibit. 
Assembly Rooms 
You will marvel at the 
variety of new shapes and 
designs in colored, dec- 
orated, engraved and cut 
glassware. 


Fort Pitt Hotel 


January 10 to 27 


We cordially invite 
your inspection 


More surprises 
than ever ! 


1708/9” Fan Vase and 1859/8” Flower Block 


1058/4” Candlestick 1049 /4” Dolphin No. 3 Toy Chick 
Fruit Design Candlestick 
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No. 1 Duck Ind. Salt 


455/4” Rooster Ash Tray 


eerie 


. 555/514" Rd. Ball Stem Sweetmeat 
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ure to announce 
isplay at the Pitts- 
it in January 


t is a pleas 

that we will d 

burgh Exhibit in J 
our 


New OAKMONT Shape 
(Fancy ) 

IN ADDITION TO OUR WELL KNOWN 
PRINCESS Shape 
(Plain ) 

SEE THEM BOTH AT 
FORT PITT HOTEL 
JANUARY 111TH TO 29th, 1927 

192 


ry 4 VV ‘ 
HAYA! «THE SMITH-PHILLIPS CHINA CO. ||P 
\ : | East Liverpool, Ohio } k 
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PARADISE 


This illustration features “THE EDEN” and “THE 
PARADISE” decorations on the new PILGRIM shape. 
They are the same design, but the EDEN border is a golden 
yellow, and the PARADISE a soft azure blue. The flowers 
and centres are the same colors in each decoration. 


These patterns are carried in stock by the largest 
jobbers. 


Write Us For Their Names. 


Decorations and Shapes are both patented. 


White China 


Decorated 
H 
¥ x ae peer  U8e EAM Theodore 
ese marks identify a Havdand 
8 emance’ genuine Theo. Haviland China = A 
rvy) 
= 9G FRANCE 


Theodore Haviland & Ga@ 


Incorporated 


26 West 23rd Street, New York 
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Me Stone & How Stone & Webster, nationally- tling out what appeared to be voluminous correspondence. 


known electrical engineers, landed 
their first contract after the two 
youthful partners had decided to 
ull together on graduating from the Massachusetts Instt- 
tte of Technology, is told in Forbes Magazine (N. Y.) 
y O. D. Foster. 

“Having known your work at ‘Tech’ I have every con- 
dence in the ability of both of you,” said the prospective 
lient, as he brought down his open palm on the nearest 
f the two golden oak desks which stood side by side. 
What I’m afraid of is that you haven't had experience 
nough and have not sufficient backing to undertake a job 
f this magnitude.” He glanced around the office as he 
poke. Nothing there to indicate any high degree of af- 
uence or extravagant ventures into the world of business. 


Vebster Landed 
‘rst Contract 


His young companions looked troubled. What could 
aey do to impress this first big prospect with the fact that 
1 spite of their youth they were capable and dependable 
oung engineers? How could they lend themselves the 
npression of a flourishing and substantial business ? 


At that critical moment a most convincing noise smote 
he air. From back of the thin partition which separated 
he front office from the little work shop in the rear 
ounded the sharp clickety-click of typewriter keys rat- 


Crisply the typewriter ticked out its message until at last 
conversation came to a stand still, for typewriters in those 
days were a luxury only indulged in by prosperous busi- 
ness houses. At first the big paper manufacturer looked 
surprised, then interested, then gradually a smile wrinkled 
itself across his face. ; 

“Well, boys,” he said thoughtfully, “certainly your 
office sounds busy and up-to-date. At least you are not 
stagnating. Now let’s get down to business and talk this 
over.” 

An hour later the outside door closed behind him and 
at the same moment a rumpled shock of hair projected 
itself through the doorway between the two rooms. 

“How did he take it?” shouted the owner of the aureole 
excitedly. 

“Tike a million dollars,” came the quick answer as the 
boys waved their contract. “But what in Pete’s name 
were you doing, Jimmy?” 

“Just clicking the lock to that old safe,” replied the grad- 
uate engineer office boy complacently. “I never made a 
noise that sounded so much like real business before. I 
found out by accident the other day that I could do it 
and I’ve waited to try it out on a big prospect. Sounds 
like real dust, doesn’t it?” 
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Julius Rosenfeld New President of Salesmen’s 
Association 


The election of officers of the Pottery, Glass and Brass 
Salesmen’s Association for the ensuing year took place 
at the Annual meeting of the organization held at the 
Crockery Board of Trade rooms Thursday, December 21. 

There was a total of 496 ballots cast and the election 
result was as follows: 

Julius Rosenfeld, head of Lazarus & Rosenfeld, Inc., 
who has made a very capable vice-president for the past 
two years, was elected president succeeding John J. Hines. 
Thomas Smallwood, who has served the association well as 
a director was elected vice-president ; L. S. Owen and Wil- 
liam H. DeMars were re-elected secretary and treasurer 
respectively. 

Three directors elected to serve three years and one 
to serve the unexpired term of Thomas Smallwood who 
was elected vice-president were: John J. Hines, of J. J. 
Hines, Inc.; Walter G. Browning, buyer for Gimbel Bros., 
New York; William H. Schreiber, with Morimuma Bros., 
and F. Calvin Demarest, of the CrocKERY AND GLAss 
JOURNAL. 

Territorial vice-presidents elected were: San Francisco: 
Moey K. Lindner, with the Dohrmann Commercial Co., 
Boston; Robert W. Corey, manufacturers’ agent, Phila- 
delphia; Thos. B. Cannon, buyer for the J. E. Caldwell 
Co., Montreal; Robert A. May, manufacturer, East Liv- 
erpool; J. W. Mackey, sales manager for the Smith Phil- 
lips China Co., Chicago; E. M. Meder, manufacturers’ 
agent, Baltimore; A. D. Seaman, of John A. Dobbs & Co., 
manufacturers’ agents, Toronto; Wm. Junor, wholesaler, 
Cleveland; Thos. H. Stackpole, buyer for the May Co., 
Portland, Oregon; Albert Jasman, buyer for Meier & 
Frank, Pittsburgh; Chas. L. Reizenstein, of C. Reizen- 
stein’s Sons, Carrollton, O.; Chas. A. Weidemann, sales- 
man for the Carrollton Pottery Co., Niagara Falls, N. Y.; 
Robert H. Yardwood, buyer for Bier Bros. For terri- 
torial vice-president at large, Harry Muirheid. 

Two new members elected at the meeting were: Syl- 
vester A. Farrar, manager of the china and glassware de- 
partment of Duparquet, Huot & Moneuse Co., and Earle 
O. S. Bromfield, of the contract department of the John 
Wanamaker New York store. 

A motion was made and unanimously carried at the 
meeting that telegrams extending seasons greetings and 
an appreciation of their work in the association be sent 
to George Hamilton and Harry P. Muirheid who are both 
at home ill. 

Annual reports of the secretary and treasurer respec- 
tively which were read and approved at the meeting are 
given as follows: 

December 21, 1926. 
To the Members of the Pottery, Glass & Brass Sales- 
men’s Association : 

We have been fortunately able in past years to report 
continuous growth and perhaps because the Association 
grew and prospered through the efficient work of a few 
who were always diligent in presenting the advantages of 
membership, the great body of members have felt no re- 
sponsibility and has made no effort to have a part in sus- 


December 28, 1995 


taining and perpetuating the organization. True it is that 
the applications received have resulted from the work of} 
a very few. 

The cost of membership is trifling, $6.00 per annum, 
and the amount payable promptly at death i3 propor. 
tionately large, and those who have been active in the! 
organization know that in very many cases the benefit 
has been most gratefully received and has helped to meet. 
a most urgent need. It was to meet such need that the! 
Association was initiated and successfully continued 
through the unselfish devotion of a number of men who. 
actively and untiringly carried on the work. The great) 
need of the Association today is a renewed interest on| 
the part of some of those active in the past and a new 
band of workers who will realize that this is their asso- 
ciation, that it is their duty and privilege to work for the 
growth, prosperity and perpetuation of this beneficient 
organization which has been so helpful to the families of. 
unfortunate associates in the trade. Your Board of Man- 
agement need and will greatly appreciate your aid, and in- 
quiries, requests and suggestions addressed to the Secre- 
tary will receive immediate attention. 

The applicants for membership elected during the year 
number 46 and 1 associate member. 

Resignations 2. Dropped for non-payment of dues and 
assessment 56. | 


Our associates who passed on are as follows: 

John Campbell, No. 426; Louis E. Treat, No. 562; John) 
J. Bock, No. 755; Paul Fuesline, No” 26;3iaaas Kef- 
fer, No. 381; M. J. Mullin, No. 1451; W. W. Uamgeiie | 
1120; Arthur A. Bean, No. 851; Max Strensch, No 608;; 
Samuel L. Parker, No. 1331; Charles Streit) saa! 
John E. Plummer, No. 668; Geo. H. Ganson, No. 1217;) 
O. W. Eckland, No. 1467; Jos. Tibbetts, No, 1062; David 
L. Wise, No. 259; Nicol A. Ferrie, No. 1146; Edmond 
Torlotting, No. 979; Jonathan Berlinicke, No. 549; Chas. 
Howell Cook, No. 308; Edwin F. Bokee, No. 792. 

Present membership 1179. 

Respectfully submitted, 
L. S. Owen, Secretary. 


New York, December 21, 1926. 
RECEIPTS 
Jan. 1, U. S. Liberty Bonds in safe deposit box...... $25,500.00 
Jany ) balance in ‘résenve fundies). 2.0 eee 533.19 


Cash from interest on Liberty Bonds........ 1,083.75 
> Sie 
Janel’ balance in general: fund... eee 116.73 
Cash received from “dues, etcna. a sees 2,511.02 
== ae 
Jan. Fk balance in’ benefittunds..).. oe 331.04 
Cash received from assessments.............- 4,828.00 
Cash transferred from general fund......... 1,140.96 
6,300.00 
Cash received from dinner committee...............- — 1,548.00 
DOta TH c..aea ha ethan fos oha evoke lets lates teva roa ee $37,592.69 


New York, December 21, 1926. 
POTTERY, GLASS AND BRASS SALESMEN’'S 


ASSOCIATION 
ANNUAL REPORT OF THE TREASURER 
DISBURSEMENTS 
Death Claims: 

John Campbell “Qo25 46 aioe $300.00 
George “W:" Misthern ©... 4% ae ae 300.00 
Louis Hui reat tte ra vpaatie becker eee 300.00 
Jolitit Jy Boker 2005. 4a, 4 hee ee 300.00 
Harry iA.) Keffer ear ).tc oo ae 300.00 


Paul Puseline SS 20.0.3 ste ee ee 300.00 


| 
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EC 300.00 
EM eG cnn ata Ny vate ve b beds x 300.00 
SSE A eee ee eee 300.00 
MN ECOL ANG yc hc wk ale oie sens os vie or a's 300.00 

MIT COT oie takin dis dine Sie sccaeee os 300.00 

Senn . Plummer ..........--.....00- 00s. 300.00 
BNET. S7O29ON cin. WAN ic wigis ceria » oss s 300.00 
MEMES TL ELTE Pacer yee. eid cyst aac ae 6 ol Wes. 38 300.00 
NREL o cicnivin ce sx nee Sos ven es 300.00 
MITA OPENG Kaito olals.o Sos 6.6 co's Nidan pees we 300.00 

MIG OPIOUING <. ccs eee cea as 300.00 

METIS VV ISG. Snag bic oh ees wane va eiwuste ns 300.00 
Mena PFET HINICKE ow... eee eee 300.00 

— 5,700.00 

Expenses : 

} Memorial to Lee Schoenthal............... 20.00 
NIE 2 ast kan RS oe ie Sasa aay Boee5 
BEMIICGLHOK: TENE <6 soe ce pete elsiv weve ens 12.00 
NM ici. c ee aks eh a AR ge C6 veins 1.00 
MEEEINNEIE HOM TENt 2... slc see eee ene 5.00 
(sco 2S oye 0a a 37.50 
MERESININE Sone les. SG rect nesses ate’ 30 
MERE CMS ANALY. op olobvce ta e.sigen die goiss seins 1,000.00 

——— 1,328.03 

Mummmees Of Dinner Committee..............0.c cee ens 1,578.24 

‘ransfer from general fund to benefit fund.......... 1,140.96 

feeman bank in reserve fund................. 1,616.94 

ieee patik in general fund..............-0. 128.52 

paeoein Dank in benefit fund...............60 600.00 

) 2,345.46 

Jes. Liberty Bonds in safe deposit box.............. 25,500.00 
MN eS oa Tc aide Sic isroriae © eee Dp wioS ales wendy $37,592.69 


Prorit & Loss STATEMENT 


Profits : 
Amount received from dues, and etc....... $2,511.02 
Less expenses paid from this fund......... 1,328.03 
182.99 
Interest tramemoiberty. Bonds..c...0cnscecerasss es. 1,083.75 
POLAT ae ed aCe, ffi cestode aca avcle hie v ahha peed Ctra on 2,266.74 
Losses : 
Amount paid for 19 death claims... $5,700.00 
Less amount received from ass’m't.. 4,828.00 
872.00 
Amount paid out for Dinner Committee 1,578.24 
Less amount collected by Dinner Com. 1,548.00 30.24 
————— 902.24 
Net increase receipts over expenses (for year)........ 1,364.50 
Cashion hameearr 11926. (in bank). a. .cen o<..e ce 980.96 
U.S. Liberty Bonds in safe deposit box............. 25,500.00 
stale es. 5 bk eos ae ond eee $27,845.46 


Respectfully submitted, 
WILLIAM H. De Mars, 
Treasurer. 


The Advantages of Big Business 

“The two advantages of bigness,” writes William R. 
Basset, in Forbes Magazine (N. Y.), “which are stressed 
most are the ability to secure price concessions and the 
ability to hire the services of the most skilled managers. 
Of the two I believe the latter is of greatest importance. 
The cut prices of which chain stores often sell reflect not 
only the purchase price, but also the lower operating costs. 


Clow Big a Budget for Housefurnishings? 


} UST how much should a man with a wire and 
one child and an income of $25 a week spend 
on furnishing a home? 

And how much credit should the furniture 
store extend to such a man? 

Frank J. Rohe, president of the Foster-Rahe Furniture 
-o., Fort Wayne, Ind., set himself to the task of ascer- 
aining the answers to these questions recently. 

In answering this, Mr. Rahe went over his records of 
sustomers and found out just about what average patrons, 
vith certain definite incomes and certain sizes of fam- 
lies, spent at the store for housefurnishing goods and 
whether or not the store had any difficulty in collecting 
ulls from such customers. Mr. Rahe also took into con- 
sideration the expenses that men with various incomes and 
various sizes of families have. Then he prepared a table 
showing just what, in his estimation, the different families 
should spend per week for furnishing their homes. 

The whole proposition was then presented to the pub- 
i¢ in a striking and unusual advertisement. 

This advertisement attracted a great deal of attention 
ind created much comment because it was so entirely 
lifferent from the usual run of newspaper copy and 
so because it gave readers an opportunity to compare 
heir own situation with the conditions of other families. 
{t also enabled them to see how much money they were 
spending for furnishing their homes and how this com- 
dared with the store’s suggestions. 

Most people are always interested in making compari- 
ions of this sort and, consequently, they read the adver- 


tisement with much more interest than they ordinarily 
paid to store announcements, were just that niuch more 
impressed by it and felt that much more like acting on 
the suggestions contained in the advertisement and buying 
goods at the store. 

The advertisement presented a specific credit proposi- 
tion to the readers and this had an additional appeal be- 
cause the average person prefers specific credit proposi- 
tions to open accounts. When there is no specific under- 
standing as to the making of payments, the debtor is apt 
to let the bills slide while more pressing obligations are 
met and the older bills grow the less the debtor feels 
like settling them. | 


Consequently, such a definite, specific credit proposition 
as this had a big appeal to many people. It let them see 
just what they could ask for in the way of credit at the 
store and it told them just exactly how and when pay- 
ments are to be made and just what amounts are to be 
paid, thus saving a lot of questions and making things 
much easier for customers, as well as for the store. 

The advertisement also made customers realize that the 
store is reasonable about its selling policies and that it 
had no intention of loading up customers with more goods 
than they could carry, a highly important matter to many 
people who have been sold more goods than they could 
pay for. 

Smaller buyers were shown that their patronage is 
desired just as much as that of the larger buyers and this 
was very helpful to the store in getting more business. 


The New Cut Glassware Rates 


By Bernarp E. Factor, Lancaster, Ohio 


Secretary, Traffic Committee, 


HE new rates on Cut Glassware which will become 
| effective universally January 10th will effect a most 

remarkable saving to distributors of this class of 
merchandise. The extremely high rates which have been 
in effect so long and which have continually restricted the 
marketing of Cut Glassware will no longer hamper the 
merchandising of this product. 

Possibly it is because we have given this matter such 
detailed thought, that we believe no revision of ratings 
in the classification of Glassware was so badly needed as 
the reduction that has just been granted. Be that as it 
may, we indeed feel that there is much cause for Joy now 
over the victory, won after possibly thirty years of inter- 
mittent work. Among those who worked so faithfully 
on the project in years gone by was the late W. H. Fisher 
who for many years was Chairman of the Association’s 
Traffic Committee. 

In making the last attempt to secure this revision, we 
decided to enlist the support of every one interested in 
the cause, and hoped through organization to effect suc- 
cess, which we did. This last effort was started almost 
two years ago with a meeting of the larger distributors 
and shippers of Cutware, represented. It was decided 
at that meeting that the Traffic Committee of the Amer- 
ican Association of Flint and Lime Glass Manufacturers 
could best handle the work and they were so solicited. 

After having given the request their consideration, 
M. A. Smith of the McKee Glass Co., Jeannette, Pa., 
Ira Akins of The Monogah Glass Co., Fairmont, W. Va., 
and the writer, members of the Traffic Committee of the 
above named Association accepted the burden and _ laid 
their plans for the handling of the subject. 

It was decided that to accomplish the end in view, this 
new effort would have to so impress the Railroads that 
there would be little doubt as to the granting of the re- 
duction desired. To adequately accomplish this, it seemed 
advisable to supplement. the Association’s Traffic Com- 
mittee with a Committee representing the principal Job- 
bers and Retailers distributing Cut Glassware. Accord- 
ingly the following gentlemen were invited to become 
members of this Committee and in the same wonderful 
spirit of co-operation which they manifested all through 
the effort, they accepted the responsibility most willingly: 

R. White, Assistant Traffic Manager of F. W. Wool- 

worth Co.; O. E. Riesenberger, Traffic Manager of Mc- 
Crory Stores Corpn.; Spencer E. Hughes, Traffic Man- 
ager of McLellan Stores Corpn.; J. Geist, Traffic Man- 
ager of Butler Brothers. 

It required several meetings of the Consolidated Com- 
mittee to determine the method of procedure, and a great 
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deal of argument to bring out the many points inyloyed 
It seemed to be advisable to simplify the proposed rating 
as much as possible so as to relieve the Railroads of bur. 
densome details that would probably do a great deal m 
harm than good, were they presented. The formal ap! 
plication was ultimately prepared and a request ineor 
porated to grant a First Class L. C. L. rating, and | 
Third Class C. L. rating, minimum weight 20,000 pounds 
Such ratings were to be subject to a declared valuation 
of $30.00 per 100 pounds. These new rates that becom 
effective on January 10, have been granted just as re. 
quested. 


It must be understood by all shippers of this - 4 
that it is not permissible to declare the valuation to be les: 
than $30.00 per 100 pounds if the ware is of a higher 
value. To do this would be to falsely classify, and I be. 
lieve that every shipper understands that there is a heavy 
fine and imprisonment for such an act. 


In shipping Cut Ware that actually comes within the 
valuation of $30.00 per 100 pounds, it is necessary t 
write or stamp on the bill of lading the following: | 

“The actual value of Cut Glassware is hereby 
specifically stated by shipper to be less than $30.00 
per 100 pounds.” 

Naturally if the ware exceeds $30.00 per 100 soles | 
the notation that must be made on the bill of lading tus) 
read: 


z more than $30.00 per 100 pounds.” } 

The rates applicable to the higher priced ware will be 
as formerly, viz: one and onee-half times First Class foi 
local or carload shipments moving within the limits 0! 
the official and Southern Territories, and double Firs 
Class L. C. L. and First Class C. L. when moving withir 
the bounds of the Western Territory. 


There need be, however, but little concern about the 
ware rated higher than $30.00 per 100 pounds. The 
great volume of Cut Glassware sold today is of the Light 
Skin-Cut Glass, and we are of the opinion that the prod: 
uct of most manufacturers of this kind of ware come: 
within the $30.00 limit. We are further of the opinior 
that most of the richly cut ware moves by express, but 
even though it does not, it will not take a higher rate b 
freight than it did previously. 

The new rates will permit of the assembling of caries: 
of the cheaply Cut Glassware, and through such am at- 
rangemeent, buyers will be able to make a remarkable 
saving. For instance, in moving a carload of Cut Tum- 
blers from Lancaster, O., to New York City, a saving in 

(Continued on page 23) 


Government Bureau Shows Large Profits 
for laxpayers On Year's Activities 


More Firms Attracted to Field of Export—Trade of United 
States Records Upward Trend—Many Accomplishments 
| Claimed for Bureau of Foreign and Domestic Commerce 


HE “investment” by the American taxpayer in 
the foreign trade promotion work of the De- 
partment of Commerce, involving an annual 

| appropriation of about three million dollars, 
as returned more than sixty-fold during the fiscal year 

925-26 by one single item alone on its list of activities, 
amely the new foreign business secured for individual 
merican exporters as a direct result of the assistance of 
1e Bureau of Foreign and Domestic Commerce. 

This approximated $189,376,000 according to figures 

ontained in the annual report of Dr. Julius Klein, Direc- 
wr, made public recently. And this item, it was pointed 

ut, was but a part of the dollars-and-cents record of the 

“ganization, at least an equal share being the savings ef- 

ected by its “clients” through their elimination of waste- 

al or unnecessary efforts in domestic as well as foreign 
usiness based upon “preventive” or negative information 
applied by the Bureau. 

That the attention of a growing number of manufactur- 
rs, firms, and farm cooperatives is being directed toward 
tore accurate and considered trade strategy—both abroad 
ad at home—is indicated by the fact that 2,032,000 trade 
iformation services were rendered to firms and individ- 
als by the Bureau during this fiscal year as compared 
‘ith 505,000 services rendered in 1922. 

This fourfold growth has involved a heavy increase in 
ve overtime required of each member of the staff, in 
pite of successive expansions of funds and personnel ap- 
roved each year by the Budget Bureau and Congress. 
‘he overtime now required has already reached the dan- 
er point according to Director Klein’s report. For each 
mployee in the branch offices or “service stations” of the 
sureau in the United States the time required after hours 
nd on Sundays and holidays totaled an equivalent of more 
han seventeen working days last year, for which, of 
ourse, no compensation is permitted. In the case of the 
taff abroad this overtime for each employee exceeded an 
quivalent of twenty-seven working days. Unless provi- 
ion is made to relieve this pressure, the high quality of 
ervice which has been maintained in recent years with in- 
reasing difficulty is bound to deteriorate. In one branch 
f the organization the information services rendered by 
ach employee averaged 7,205 in 1922 and rose to the for- 
nidable total of 20,757 in 1925. This total was quite evi- 
ently beyond the capacity of this section of the staff for 
's Output in 1926 fell to 18,817, per capita with. a conse- 
uent loss in services for the trades concerned. This de- 
erioration is all the more deplorable in view of the record 
or dollars-and-cents service and revenue-producing trade 


promotion which the organization is now performing, as 
indicated by details given in its annual report. 

Striking evidence, not only of the practical values con- 
tributed by the service but also of the fine collaboration ex- 
tended to its work by organized industry throughout the 
country, is shown by the operations of some seventy ad- 
visory trade committees, each acting as counsellor for the 
Bureau in behalf of its respective industry. Through 
these contacts the personnel of the Bureau is maintained 
on a thoroughly efficient export basis. 

Many specific instances of the helpfulness of the com- 
mercial attaches and trade commissioners of the Depart- 
ment are reported by Dr. Klein. Known sales of Amer- 
ican merchandise in Germany during the year which came 
about as a direct result of the efforts of the Bureau’s of- 
fice in Berlin and constitute but one item of its useful- 
ness are estimated to be slightly more than $10,000,000. 
Meanwhile that office cost the American taxpayer $63,000. 
The Madrid office secured distributors for two lines of 
American automobiles who consummated contacts with 
the assistance of that office, totalling $250,000 during this 
year. The same office obtained an agency for an Ameri- 
can cigarette whose sales in the first year approximated 
$100,000. It aided an American machinery manufacturer 
to obtain orders amounting to $150,000. This Madrid of- 
fice represented an expense to American taxpayers dur- 
ing the year in question of $26,950. The two hundred 
agency contacts arranged for American firms by the 
Johannesburg, South Africa, office since 1920 are ac- 
counting for the sales of American goods valued at $2,- 
250,000 annually, secured at a cost for the taxpayer of 
$24,775. 

During the year the Canadian branch of the Bureau 
has been instrumental in obtaining eighty-one agencies for 
American goods resulting in sales amounting to approxi- 
mately $600,000, on a budget of $29,515, according to the 
report. 

The Copenhagen, Denmark, office is credited with or- 
ders for goods amounting to $1,000,000 annually. With 
the help of the American Commercial Attache at Prague, 
Czechoslovakia, arrangements were completed which re- 
sulted in the sale of 759 automobiles. 

With the assistance of the Bureau’s representatives in 
Bombay and Calcutta, American firms have obtained dur- 
ing the past year 37 new agents and distributors who 
have given orders totalling approximately $2,000,000, ac- 
cording to Dr. Klein. 

(Continued on page 23) 
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24 West 23rd St., are now undergoing a process of 
complete renovation. Painters and carpenters are 
going full blast and as a result of their efforts the Levien 
firm will be able to boast of an exceptionally attractive 
display room and one that when finished will more than 
repay them for the trouble they are now going thrcugh. 


, \ HE showroonis of the Louis Levien Cut Glass Co., 


Frank Ackerman, the Boston manufacturers representa- 
tive arrived in New York on Monday of this week to 
spend a few days visiting the trade and lining things up 
for the coming year. He returned home Wednesday. 


Louis Levien, head of the Louis Levien Cut Glass Co., 
is to sail next Saturday aboard the Creole which will be 
the start of a two weeks vacation Mr. Levien is taking at 
this time and the greater part of which will be spent at 
New Orleans. Upon the completion of his holiday he will 
go direct to Pittsburgh for the show. 


F. C. Tuska, west coast representative for N. Straus 
& Sons, Inc., has just left New York after paying his first 
visit to the home office of his firm. He was enthusiastic 
over the wide range of merchandise at the concern’s head- 
quarters here and experienced difficulty in making the 
necessary eliminations to avoid hiring a special freight 
train to carry his new samples back. However, he left 
with the feeling that his trade will be pleased with the line 
he selected. 


Ira M. Clarke, formerly treasurer and general manager 
of the New Martinsville Glass Mfg. Co., New Martins- 
ville, W. Va., was a visitor in New York the early part 
of this week. While here Mr. Clarke attended the Annual 
Meeting of the Pottery, Glass and Brass Salesmen’s As- 
sociation. Incidentally while here he also availed himself 
of the chance to visit some of his friends in the trade. 


Fisher, Bruce & Co., Philadelphia, announce that a new 
addition to their sales organization has been made in the 
person of T. J. Copeland. Mr. Copeland is well known in 
the trade having formerly covered Southern territory for 
a number of years representing the Edwin M. Knowles 
China Co. In his new position he will take care of New 
Jersey and adjacent territory for the Fisher Bruce Co. 


The importing house of A. J. Fondeville & Co. an- 
nounce that their exhibit in room 707 at the Wm. Penn 
Hotel during the Pittsburgh Show is to be in charge of 
Edward Reiwald and Alex. Shaw. 
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Wm. S. Pitcairn, head of the corporation bearing his 
name, was a passenger aboard the Franconia which docked 
Sunday. His arrival home completes a flying trip which 
he made to the English factories represented by his firm _ 
in this country. 


A. H. Holbrook, president of the well known importing 
firm of Geo. F. Bassett & Co., arrived in New York aboard | 
the Leviathan on Monday of this week. Mr. Holbrook | 
has been in Europe for the past two and a half months 
and during this time has been busily engaged in securing 
new lines and factories for representation in this coun- 
try by his firm. As the result of his efforts the number 
of factories which the Bassett firm represents here has 
been considerably increased. 


Hazel-Atlas Acquires Entire Interest 


Directors of the Hazel-Atlas Glass Co., Wheeling, W. 
Va., have closed a deal whereby the company has pur- 
chased the entire stock interest in the corporation here- 
tofore held by the Owens Bottle Co., Toledo, Ohio. This | 
deal involves the purchase of 76,854 shares of Hazel- | 
Atlas held by the Toledo interest. The purchase price of 
this stock is said to have been on a basis of $48 per share, 
or $3,688,972. Effect of these negotiations will be to 
reduce the capital on which dividends are computed by 
$1,921,350, or from $11,948,300 to $10,026,950. The 
transaction is one of the largest reported in the flint glass 
trade during the last year. 


Buyers Taking Room Reservations 


With the approach of the opening of the 47th annual 
exhibit of the Associated Glass and Pottery Manufac- 
turers, buyers have begun to write local hotels for room 
reservations during the “show” period. The majority of 
the buyers will be found registered at the Ft. Pitt and 
the Wm. Penn Hotels, while at East Liverpool, Ohio, 
reservations are being made at the Elks Club. From 
early indications it appears as if the list of visiting buyers 
to the local market next month will equal if not exceed 
the record of last January, which at that time was at 
peak. Hotel managers assign the growing interest in the 
market to the fact that it is fast becoming a national im- 
stitution, and that distributors, either wholesale or retail, 
find it to be an advantage to come into the local distriet 
at that time. 

Local factory sample rooms will be ready for the re- 
ception of trade within the next week or 10 days. New 
lines are now being received from the factories for this 
purpose. 
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partment of Commerce, Bureau of Foreign 
and Domestic Commerce, Washington 


Domestic exports of glassware, table and other, for 
hting and other N. E. S. lamps and lanterns from the 
nited States, by countries, October, 1926: 
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Shipments from the United States to Non-Contiguous Territories. 
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DEPARTMENT OF COMMERCE, BUREAU OF FOREIGN 
AND DOMESTIC COMMERCE, WASHINGTON 
Domestic Exports 0F CHINA AND PORCELAIN WARE FROM THE 
Unitrep STATES, BY COUNTRIES, FOR OctosEr, 1926 


Table, Toilet or Other China and 
Kitchen Ware Porcelain Ware 
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The Syracuse China News in its December issue asks: 
Can You Answer These Questions? 


If you can, please hand in answers to any or all questions 
at Employment Office. Correct answers will be published 
next month. 

1. What is a pot bank. 

2. Which side of a jug has the most glaze? 

3. On which side of a creamer is the handle placed 
and why? 

4. Who was the first potter? 

5. Why is grog permitted in a sagger shed in these 
Volstead days? 

6. What is meant by lst, 2nd and 3rd rings, well-hole 
and arches in a kiln? 

7. What is a bat? (Not the pre-prohibition kind.) 

8. What is slip? Why does it? 

9. How are trade sizes determined ? 

10. What is a muffle kiln? 

11. Why do kilnmen call all individual creams “gin 
jugs’? 

12. What do decorating girls mean when they talk of 
“eyes and nose” decorations? 


== 
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W. G. & P. A. Decides to Eliminate Initiation 
Fee For January 
N order to increase its membership roster«the West- 
| ern Glass & Pottery Association through its secre- 
tary, Frank A. H. Lang, of Cambridge Springs, Pa., 
has decided to eliminate the regular $2 membership fee 
during the month of January. 

Applicants for membership during this period will only 
be required to file $3 with Secretary Lang, and the ap- 
plicant will then be insured until September 1 next. The 
Association has about completed all plans for its annual 
dinner that will be held in the dining room of the Kauf- 
man Department Store, the evening of Tuesday, January 
18. The entertainment committee is headed by Robert 
G. West, of 604 Chamber of Commerce Building, Pitts- 
burgh. Albert Binswanger of the Joseph Horne Depart- 
ment store, and well known to all pottery, glass and lamp 
salesmen throughout the country, has again been nom- 
inated for reelection as president of the Association for 
the new year. Others who have been nominated, as their 
names will appear upon the official ballot that will be 
forwarded all members, are as follows: 

First Vice President, J. W. Irwin, Edwin M. Knowles 
China Co., Newell; W. Va.; Second Vice President, 
Francis I. Simmers, Hall China Co., East Liverpool, 
Qhio;, Third) Vice President; Henry, W: Nickel, UO! S: 
Glass Co: Pittsburgh, 7 havyaeeoutts Vice President; 
Maurice A. Smith, McKee Glass Co., 
Secretary-Treasurer, F. A. H. Lang, Cambridge Springs, 
Pa.;) Directofs, vote for tours WeeG. Lynch, Taylor 
Smith & Taylor Co., Chester, W. Vai; J. M. Hammer, 
Pittsburgh, Pa.; E. J. Holland, Consolidated Lamp & 
Glass Co., Coraopolis, Pa.; Charles W. Ashbaugh, West 
End Pottery Co., East Liverpool, Ohio; Kirk Bryce, 
Bryce Brothers Co:; Mt. Pleasant, Pav; HA. Longstreth, 
Pittsburgh, Pal; .).~swaney Inalliie OC. smith: Glass’ Co; 
Mt.« Pleasant, Pa.; S. R. Prazrenime Pittsburgh, Pa. 

Territorial Vice Presidents—Baltimore, Ohio, Wm. L. 
Tickell; Cincinnati, Ohio, Carl’ AY Larson; New York 
City; Harry B.! Whitney; Chicago; ile WB) Wazure ; 
Boston, Mass., Paul M. Phillips; Buffalo, N. Y., Edwin 
F. Schaefer; Philadelphia, Alexander Fraser; St. Louis, 
Mo.,. Fred H. Obermeyer; Cleveland)) Ohio, Chas: H. 
Lang; Wheeling, W. Va., Kk: IDMOites laos ingeles, |. 1. 
Jacobson; Evansville, Ind., Silas Ichenhauser; Detroit, 
Mich., Hugo Schmidt; Dallas, Texas, Fred Klein; In- 
Harper J. Ransburg; Zanesville, Ohio, 


Jeannette, Pa.; 


dianapolis, Ind., 


V. D. Kinnan. 
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South Jersey Glass Co. Incorporated 


Information has been received in this market of th 
incorporation of the South Jersey Glass Co., Camden! 
N. J., cash a capital stock of $125,000. Amon the incor 
porators are John A. McPeak and I. C. Clow of Camden 


| 


Pittsburgh Stores Do Big Business 


During the last ten days there has been a tremendou| 
rush of business in all of the Pittsburgh departmen 
stores, and in this heavy demand for holiday merchandisi 
the china and glass departments received their full share 
Extra help was required in these departments to accom 
modate the buyers, and throughout the late season th 
movement of these lines was far in excess of records 0: 
any previous year. 

Bridge lamps, floor lamps and similar lighting special 
ties have been in excellent request, and in some instance: 
additional stocks were ordered shipped from factories by 
express. The same can be said about certain lines oj 
glassware that had an early demand and ‘that provec 
popular with the buyers. All in all, the local china anc 
glass sections of the big stores had about all the trade 
they could handle during the last fortnight. 


Kaufmann Retiring $75,000 Stock 
The Kaufmann Department Stores, Inc., are inviting 
offers of $75,000 par value of preferred stock, the shares 
to be purchased and canceled by the company. By the 
retirement of this amount of preferred stock would re. 
duce the capital stock of this corporation to $850,000. 


Acme Glass Co. Incorporated 


The Acme Glass Co. has been incorporated at Colum- 
bus, Ohio, with a capital stock of $35,000. The incor-' 
porators of this new concern are: T. D. Stevenson, D. U. 
Greager, J. C. Moore, R. N. Creager and W. C. Pollock. 


Bryce Bros. Co. to Show Complete Line 


The complete line of Bryce Bros. Co., Mt. Pleasant, 
Pa., will be displayed in the usual suite occu by this 
line on the first floor of the Ft. Pitt Hotel next month. 
The exhibit will be in charge of William H. Duvall, and 
who will be assisted by other salesmen of this company. 
A number of new and novel items will feature this dis- 
play next month, but the full plans of the company at 
this time have not matured in all detail. 


‘wrong lines. 
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Report W. T. Grant to Open Additional Stores 
It is reported in this market that the W. T. Grant Co. 
ia to open at least twenty additional stores during the 


toming year, with locations mainly in the middle west. 
Three of these stores are proposed for the Chicago dis- 
trict, and locations are now being given serious consid- 
eration by the executives of the company. This chain 
now consists of over 100 stores, and its volume of business 


this vear is expected to go over $38,000,000. 


Hand-to-Mouth Buying Hurting Retail 
Volume? 


Hand-to-mouth buying has progressed to the point 
among department stores and specialty shops where it 
might better be described as hand-to-mouthitis, according 
to Ernest Stein, president of A. Stein & Co., Chicago. 
In the opinion of Mr. Stein, this practice among buyers 


is now at a state where it constitutes a malignant growth 
on the main body of business 
done to curb the condition, it will destroy the very things 


, and unless something is 


it was intended to correct. 


Mr. Stein has written a pamphlet on this subject under 
the heading of “What's Ailing Business.” The subhead 
is entitled to ‘“Hand-to-Mouthitis.”’ 


“The best merchants are following the simple exped- 
ient of carrying sufficiently large stocks,’ Mr. Stein de- 
clares, “of all standard, quick-moving merchandise. They 
know that their small interest investment on liberal stocks 
is greatly offset by increased business and no lost sales 
opporunities. Their practice is a direct refutation of the 
policies advocated in theoretical quarters. Their hard- 
headed, practical business experience gets down to this 
simple axiom: a merchant can’t sell merchandise if he 
hasn't got it. They know that a bank can’t do business 
without money, and they realize that profits can’t be fed 
by starving stocks. They know that ‘buying little means 
selling little.’ 

“A clock pendulum swings just as far to the right as 
it does to the left. 


“One mistake—persistent overbuying—has now been 
followed in some important quarters with as grave an 


error: unjustified underbuying. Hand-to-mouthitis ! 


“What is the result? Buyers are being forced to work 
day and night in an endeavor to keep their stocks in fairly 
good shape. They are themselves 
Instead of devoting their time and energy 
to the profitable task of selling and merchandising their 
stocks they are compelled to sacrifice much of their efforts 
in making up small orders and trying to get deliveries of 
merchandise at the last moment. Instead of reasonably 
requirements in one order—hand-to-mouth 
buying policies require that a half dozen small orders be 
issued, incurring a formidable extra expense to them in 
receiving, marking, checking and billing, to say nothing 
of exra freight or express charges. The burden of their 
sources of supply is assuming proportions out of line with 


over-working along 


anticipating 
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Illustrating: our No. 40 line. A very lovely spiral flute, re- 
producing in a delightful manner the early Colonial. Made 
in sparkling crystal, green, also a combination of amber and 
crystal. One of the most popular lines we have ever 
produced. 


Complete line, including many novelties. 


Representatives 


Boston Chi 
Murt Wallace, ay Ranciae 
157 Summer St. 30 r, Randolph St. 


San Francisco Baltimore 
Marsh & Kidd, Harry T. Thomas & Co. is 
617 Mission St. 29 S. Hanover St. 


Factory Representative 
y 
eS ian. 


E. B. Hill. Washington, Pa. 
eDuncan & Miller Glass Co. 
_ * Washington, Pa. 


New York 
Paul Joseph, 
200 Fifth Avenue 
Philadelphia 
Joseph Tomkinson, 
1104 Arch St. 


the close margin of profits upon which manufacturers are 


now working. One can’t eat the pie and still have it. It’s 
inevitable that some one must pay the cost of not carrying 
stock. 

“Department store buyers are at their wits’ end trying 
to maintain sales volume on restricted buying policies 
which are enforced, sometimes, 


specific requirements. 


without proper regard for 


“A visit to the chain stores reveals the fact that one 
important reason for their increasing 
stock, well displayed. A lady 
one pair of salt and pepper shakers—just the ordinary, 
everyday variety for She saw the novelty 
shakers on display—hirds, elephants, etc. She bought the 
whole menagerie. A $2.40 purchase in addition to the 
20-cent investment lated. 
is too obvious to require extended illustration.” 


sales is their ample 
recently dropped in to buy 


kitchen use. 


originally contemp The lesson 


Followed Advice 


The grocer had just put a new boy to work, and among 
the other instructions was this: 

“If you don’t happen to have what a customer wants, 
suggest something else as nearly like it as possible.’ 

Soon a woman came into the store and asked the boy, 
“Have you any fresh green stuff today?” 


answered the boy, “but we have some 


EIN Y¥: ) 


“No, ma’am,” 


nice bluing.”—Forbes Magazine 
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Dinnerware Manufacturers Hazy as to General 
Business Conditions 
: LTHOUGH dinnerware manufacturers have been 


engaged for many weeks in the task of improv- 

ing their lines for 1927, just what the general 
condition of business will be during the new year none 
have ventured a guess. “One guess is as good as another,” 
is the common expression heard in the trade. The last 
three months has shown more general activity in the din- 
nerware trade than any other period during the year, with 
the possible exception of the first few months of 1920. 
The dullness during the second and third quarter was most 
pronounced, as all who are identified with the trade admit. 
Department stores during the last year were not as active 
in the market as former records disclose, and buying as a 
general rule was on the hand to mouth basis. In fact 
this character of trade bought on consecutive lines, and 
only occasionally was any volume business placed, out- 
side of merchandise for special sales. Mail order houses, 
however, and also syndicate stores took a large volume of 
the dinnerware production of the local district, and this 
volume of trade appears to be growing, rather than show- 
ing any decline. Manufacturers hold, however, that the 
usual volume of dinnerware business will be placed by 
department store buyers during January, and it is also be- 
lieved that should these stores show depleted stocks at the 
close of the holiday season that perhaps a more liberal 
volume of business will be placed on open stock business. 
Some very attractive patterns have been added to dinner- 
ware lines for 1927 delivery. These are to be had on both 


the white and ivory body. Several new ivory lines are to 
be added for 1927. 


Clifford R. Ham Visits Pottery District 
Clifford R. Ham, for the last six years engaged as a 
salesman with Geo. Borgfeldt & Co., New York, has been 
spending several days in the local district, being registered 
at the Travelers Hotel. Mr. Ham has resigned his con- 
rection with the Borgfeldt Co. 


Charles E. Wilson With American Bisque Co. 


Charles E. Wilson, who has been traveling the Eastern 
Ohio, Western Pennsylvania and West Virginia territory, 
will represent the American Bisque Co., Williamstown, 
W. Va., in the same territory effective Jan. 1. The Wil- 
liamstown plant is under the control of B. E. Allen, for- 
merly of this city, and who with others began the opera- 
tion of the Sterling China Co.’s plant at Wellsville. When 
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he sold his interest in that property, he took over the | 
Williamstown plant, which has a capacity of three kilns, | 


Taylor, Smith & Taylor to Show New 
Treatments 


A number of new treatments are to be shown for 1927 | 
delivery by the Taylor, Smith & Taylor Co., Chester, W, 
Va., on their “Belva” shape, which was brought out early 
this year. This line will be displayed in a very complete | 
manner at Pittsburgh, Pa., during the January season, | 
which will also include a complete assortment of new dee- 
orations on their breakfast and luncheon sets. 


Demand for Yellow Ware Pronounced 


The demand for yellowware during the last season has | 
been very pronounced, according to the D, E. MeNieol | 
Pottery Co., East Liverpool, which concern is operating | 
the only yellow ware pottery in this pottery district. The | 
entire line has been selling well, but the sale of bowls has 
been exceptionally heavy. At the No. 1 plant of this 
company, orders for souvenir plaques showed a greater 
volume than ever before. All of these goods have been 
shipped, the new line of 1927 souvenir goods is now being 
displayed in the sample room of this factory. Numerous 
new patterns have also been added to the semi-porcelain 
dinner line of the firm. 


F. F. Debolt’s Condition Improved 


The condition of F. F. Debolt, a well known hotel and 
restaurant ware jobber of East Liverpool, who has been 
critically ill at his home, following an operation, is some- 
what improved. He has been confined for about a month. 
For some years Mr. Debolt has been closely associated 
with the distribution of the lines of the Mayer China Co., 
Beaver pralls ia: 


Sebring Heads Movement to Boost Sebring 
Town 

E. H. Sebring, of the E. H. Sebring China Co., Seb- 
ring, O., is heading a movement at Sebring launched by 
the business men of that community to boost the town of 
Sebring. A constructive building program has been sug- 
gested by these business interests and plans for a program 
of this character are now being worked out. 


Christmas Holiday Periods Vary 


The Christmas holiday period for the local pottery dis- 
trict will vary in extent. Some potteries closed Thursday 


vecember 23, 1926 


ot to resume active operations until Jan. 3, while others 
re to be idle only the Christmas and New Year holidays. 
uring the idle period stock inventories will be taken, and 
ports compiled for the annual reports. Pottery plants 
utside the East Liverpool district will observe about the 
me holiday schedules as prevail in this locality. How- 
ve all plants it is said, will resume production the first 
veek of the new year. 


| ——— 


Colonial Co. to Show New Patterns 


| Although the Colonial Co. will not show a new shape 
or 1927, this factory will present a large variety of new 
yatterns on its current white body issues. “We have as- 
vembled the best line of decorations in the history of the 
lant,” E. W. Clinton, of the sales department, announced 
his week. 


Research Work Advances Dinnerware Quality 


The activity in ceramic research work, both by the Bu- 
‘eau of Standards at Washington, D. C., at different State 
Universities working in conjunction with the Bureau of 
Standards, and that laboratory work now being done at 
lifferent plants will go a long way toward advancing the 
juality of American dinnerware, manufacturers declared 
this week. Eight major studies are now in progress, and 
the final results of this work will soon be placed in the 
aands of all manufacturers. The Research Committee of 
the United States Potters’ Association is also actively en- 
gaged at this time in working out several major problems, 
all of which will be of vast concern to the production end 
of the dinnerware business. As a result of some studies 
already completed, the manufacturers have been enabled 
to materially reduce factory losses, and at the same time 
add to the quality of the ware now being placed on the 
market. Keen interest is being displayed by all dinner- 
ware manufacturers in these laboratory studies, and when 
results are announced, plant managers are quick to follow 
the suggestions that are made in the official reports. 


Crooksville to Show New Patterns 


All of the new patterns of the Crooksville China Co., 
Crooksville, O., will be shown at the Pittsburgh, Pa., sales 
season on the “Hostess” shape of this factory. A dozen 
or more new treatments have been added to the line, it has 
been announced. In addition to the new offerings this 
factory will also include its more popular patterns of the 
1926 period, and these also will be displayed at Pitts- 
burgh. 


Albright Has Three Shapes 


Three shapes of dinnerware will be shown by the Al- 
bright China Co., of Carrollton and Scio, O., at the Pitts- 
burgh market next month, it has been announced, and each 
of these shapes will be featured with new decorations. 
These shapes are their “Glendere” a fancy shape; ‘“High- 
land” a plain shape and the “Pilgrim” an octagon shape. 

(Continued on page 23) 
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THE REWARD OF BUSINESS 
FOR SERVICE RENDERED IS A 
FAIR PROFIT PLUS A SAFE RE- 
SERVE, COMMENSURATE 
WITH THE RISKS INVOLVED 
AND FORESIGHT EXERCISED. 


—U. S. Chamber of Commerce, “Principles of 
Business Conduct.” 


R & Hisa great believer in the 
idea of giving service and de- 
pendably uniform materials. 
The R & H organization earn- 
estly endeavors to meet your 
requirements in Feldspar and 
other Ceramic materials by 
maintaining the highest stand- 
ards. 


Obviously, good service helps 
you. We reap the rewards of 
service through your confi- 
dence and appreciation. 


“Whe 
ROESSLER &@HASSLACHER CHEMICALCO. 
709 Sixth Avenue 


New York 
Boston Pittsburgh Trenton 
Philadelphia Cleveland New Orleans 
Chicago San Francisco Baltimore 


Kansas City 
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Winat’s Im A Name ? 


Shakespeare once wrote an im- 
mortal line “that a rose by any 
other name would smell as 
sweet.” 


Perhaps a rose labelled “an 
onion” would smell just as sweet if 
called by its right name—we can 
not say. 


But we do say without hesitancy 
that the fact that the CROCKERY 
AND GLASS JOURNAL is fifty-two 
years old and the best known pub- 
lication in the trade makes its 
name important and the journal 
itself a valuable advertising me- 
dium for the crockery and glass 
manufacturer. Certainly there is 
much in a name after all. 


A post card request 
will bring our rates 


Crockery and Glass Journal 
45 East 17th Street 22 New York 
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DECIDEDLY 
DECORATIVE 


You can meet | 
that demand with | 
this set—a rolled- | 
edge flower or 
fruit bowl, and 
either two or four 
candleholders— in 
amber, light blue 
or light green 
glass. 


From every di- 
rection there is a 
call for low center- 
pieces and candle- 
holders, particu- 

| larly in colored 

| glass, for dining 
and console table 
decoration. 


Ie * 


No. 8096. CENTERPIECE SET 


United States Glass Company 
PITTSBURGH, PA. 
Seventeen Sales Offices and Display Rooms—There’s One Near You & 
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VITRIFIED HOTEL WARE 
WHITE AND DECORATED 
ROUND EDGE AND THICK 
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Representatives: 


D. King Irwin _ E. E. Wilgus Western Glass Pro. Co, 
200 Fifth Ave., N. Y. Rooms 35, 36, 37 149 New Montgomery St. 
E. J. Nickey 111 Summer Street San Francisco. Cal. 


204 Grand Avenue Boston, Mass. Western Glass Pro, Co. 
Milwaukee Earl W. Newton L. C. Smith Bldg. 


F. A. Miner _ & Associates Seattle, Wash. my 
5 Prospect Street § No. Wabash Avenue Western Glass Pro, Co. 
Rochester, N. Y. Chicago 1216 Fourth Ave., L. A, cj IN A Pp mS 7 
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“She NATIONAL CHina Co. SALINEVILLE, O. Beaver F 


Income lax Department 


Conducted by M. L. SremMan, 
of Seidman & Seidman, Certified Public Accountants 


pear regularly im these columns. 
taxation. 


This is the seventh of a series of articles by Mr. Seid man on how to prepare income tax returns, that will ap- 
Mr. Seidman is a well known tax expert and has written numerous articles on 
He will answer all income tax questions that might be directed to lum by our readers. 
should be addressed to him, c/o Seidman & Seidman, 41 Park Row, New York City. All communications must 
be signed by the inquirer, but no names will be disclosed in the published answers. 


Ouestions 


of the normal tax, the surtax and the earned income 
credit. Only one more possible computation remains, 
namely, the tax on capital gains and losses. That is what 
will be taken up in this article. 
CAPITAL GAINS AND LOSSES 
The law gives special and favorable consideration to 
the tax on gains from so-called capital assets. It will be 
recalled that the surtax rate goes up to 20 per cent and the 
normal tax rate may amount to 5 per cent, so that one may 
have to part with 25 per cent of his profit for income taxes. 
Under the capital gains provision, however, the tax rate 
is limited to 121% per cent where the assets had been owned 
for two years or more, the theory of the law being that it 
would be unfair to tax a profit in the regular way in one 
year, when the profit really had accrued over a period of 
years. On the other hand, where the transaction results 
in a loss instead of a gain, the limitation works just the 
other way and the tax that would otherwise be payable, 
cannot be reduced by a maximum of 12% per cent of the 
loss. 


[ the previous articles we discussed the computation 


Tue Two YrAR PERIOD 

We said that the profits and losses resulting from the 
sale of property held for more than two years are capital 
gains and losses. There are some peculiar things about 
this two year period that should be noted. In the first 
place, if a stock dividend is declared, it is not the date of 
the actual receipt of the new stock that begins to measure 
the two year period. Instead, the new stock is deemed to 
have been already held for as long as the old stock had 
been owned. In 1926, for example, the General Motors 
Co. declared a 50 per cent stock dividend. If a person 
bought 100 shares of General Motors in 1922, in 1926 he 
received an additional 50 shares. These 50 shares are re- 
garded to have been owned by the stockholder since 1922, 
so that if he went out the next day after he had actually 
received them, and sold them, the gain or loss would be 
regarded as a capital asset transaction. 

A similar rule holds with respect to property that is 
acquired by gift. If A bought a piece of real estate in 
1923 and gave it to B in 1926, and B sold it in 1926, 
B is deemed to have held the real estate since 1923, and, 
therefore, any profit would be regarded as capital gain, 
and any loss as capital loss. 


Twenty 


CAPITAL GAINS OPTIONAL 

Let us see just to what extent the capital gain limitation, | 
results ina saving. In the first place, not everybody’s in- | 
come is subject to a 1214 per cent tax. It is apparent, | 
therefore, that as to such individuals, a tax of 12% per | 
cent on their capital gains would be a detriment rather | 
than an advantage. 
to help rather than hurt on the side of profits, provision 


is made that it is optional with the taxpayer whether he | 
wants to come under the capital gain limitation or not. | 
As a general proposition, the maximum tax rate on net | 
incomes below $30,000 is less than 12% per cent, so | 
that all those whose income is less than that amount | 


should not elect to come under the capital gain provision, 
but, instead, compute their tax in the regular way. Those: 


whose net incomes are in excess of $30,000 will prob- — 


ably find it profitable to take advantage of the tax rate 
limitation on their capital gains. 


However, since the law is designed 


An illustration will bring this home more forcefully. — 
We will assume that A a married man, with no dependents. — 


and an earned income of $5,000, has a total net income 
of $75,000, of which $25,000 is from capital net gains and 
$50,000 of ordinary income. If no consideration were 


given to the capital gain provision and the tax were com- | 


puted in the regular manner on an income of $75,000, the 
tax would be $10,309.38. However, by giving effect to 
the capital gain limitation, the regular tax is computed on 
an income of $50,000, resulting in a tax of $5,079.38. The 
tax on the $25,000 of capital gains at 1214 per cent would 
be $2,875, making the total tax $7,954.38. As ithe tax 
without the capital gains provision considered was $10,- 
309.38, there is a saving of $2,355. 
CapiTaL Losses COMPULSORY 

Now let us see how it would work out with capital 
losses. The rule here is in one very important respect 
different from that of capital gains. We said that it was. 
optional with the taxpayer whether he computed his tax 
considering the capital gain feature of the law or not. Im 
the cases of capital losses, however, where the application 
of the limitation results in a higher tax than if the income 
were computed in a regular way, the tax must be computed 
on the basis of the capital losses. Let us take the case 
of A again, and we will assume this time that the situation: 

(Continued on page 23) 
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List of Exhibitors at Chicago Shows 


-rmor Bronze Corporation 
‘rt Craft Import Co. 

‘tt Industries, Inc. 

rt Metal Studios 

‘ath Salt Co. of America 
venry S. Beach 

feardsley Studios 

ulius Beckhard Co. 

ouis Bierfeld Co. 

jilt Rite Mfg. Co. 

fichael Blum 
osca-Nelson-Pryor Co. 
otanical Decorating Co. 


[OW. Carr & Co. 

[arold Chesson & Co. 

shicago Gift Market 

shicago Importers 

thino & Co, 

‘olonial Candle Co. 

Yolonial Lamp & Fixture Works 
‘omputing Cheese Cutter Co. 
‘onsolidated Lamp & Glass Co. 
‘ontinental Novelties 

». M. Coopersmith Co. 

Jowan Pottery Studio 


Yecorative Linen Co., Inc. 
Jecorative Plant Co. 

Mixon Novelty Co. 
Jooner-Logan 


fast India Art Co. 
tylar 

“icks & Co. 

Marshall Field & Co. 
‘ourman Bros. & Co. 
francois, Importeur 


mp. & H. Gift Mfg. Co. 
nit House 

aifts Co. 

aft Shop Necessities 
1. Gigan 

dansen Trading Co. 
telburn Bros. 

“. Elizabeth Henson 
terbert & Neuwirth 
. A. Hettler Co. 

Till Top Studios 
doctor Studios 

V. H. Howell 


ndustrial Trading Corp. 
talian Art Importing Co. 
*rank M. Katz & Co., Inc. 
<ovar’s, Inc. 

Wm. Kyle 

4 V. L. Candlestick Co. 


Garwood, N. J. 
Chicago, Il. 

New York, N. Y. 
Chicago, Ill. 

New York, N. Y. 
El Paso, Texas 
Chicago, Ill. 

New York, N. Y. 
Chicago, Ill. 
Chicago, Il. 

New York, N. Y. 
Webb City, Mo. 
Chicago, Ill. 

W. Somerville, Mass. 
W. Brookfield, Mass. 
Chicago, Ill. 
Chicago, Il. 
Chicago, III. 
Hyannis, Mass. 
Chicago, Ill. 
Anderson, Ind. 
Coraopolis, Pa. 
Wilmington, Del. 
Chicago, Ill. 

Rocky River, Ohio. 
New York, N. Y. 
New York, N. Y. 
Dixon, Ill. 
Chicago, Il. 


Los Angeles, Cal. 
Seattle, Wash. 


Chicago, Ill. 
Chicago, Ill. 
New York, N. Y. 
Wilmington, Del. 


New York, N. Y. 
New York, N. Y. 
New York, N. Y. 
Kansas City, Mo. 


Baltimore, Md. 
New York, N. Y. 
Toledo, Ohio. 
Chicago, Ill. 

New York, N. Y. 
Brooklyn, N. Y. 
Chicago, Ill. 


Chicago, IIL. 
Geneva, N. Y. 
Chicago, Ill. 
Rochester, N. Y. 
New York, N. Y. 
New York, N. Y. 
Philadelphia, Pa. 
Minneapolis, Minn. 


Leathersmith Shops 

Mrs. E. D. Leavitt 
Lewis Importing Co. 
Liberty Art Craft Studio 


Lincoln Bros. Specialty & Mfg. Co. 


Loomis-Brown Art Co. 
Louray Co. 


M. & M. Novelty Co. 
Majestic Lamp Works 

H. Mallouk & Co. 
Manhattan Novelty & Gift Co. 
Mathilde 

A.C. McGhire 

Carolyn McCracken 
McIntosh Leather Goods, Inc. 
Merwin-Wilson, Inc. 


North Side Statuary Co. 
Norwood Co. 


P. J. Osborne 

W. C. Owen, Inc. 

RK. MO Beare “Co. 
Pillowcraft & Max Kohn 
Harper ie Ransburg 
Rapaport Brothers 

W. C. Redmon Sons & Co. 
T. M. Schollenberger 

bie Gs. awmiass.§Co. 
Beaver Valley Glass Co. 
Sherwood Bros. Co. 

Earl W. Newton & Associates 
Imperial Glass Company 
Economy Glass Co. 

Earl W. Newton Co. 

Owen China Co. 

National China Co. 
Kewaskum Aluminum Co. 


Amer, Stamping & Enamelling Co. 


American Woodenware Co. 
Squeeze Ezy Mop Co. 

Geo. H. Bowman Co. 

E. M. Meder Company 
Canonsburg Pottery Co. 
Mercer Pottery Co. 

Paden City Pottery Co. 

F. S. Lowery Pottery Co. 
Maryland Glass Co. 

Jeanette Glass Co. 

Ebenezer Glass Co. 

Muncie Clay Products Co. 
Perfect Glass Co. 

Buckeye Aluminum Co. 
Peoria Metal Specialties Co. 
Goshen Stamping & Tool Co. 
Rockford Peerless Furniture Co. 


Glenside, Pa. 


Chicago, Ill. 


Portland, Ore. 


Chicago, IIl. 
Chicago, Ill. 


Remsen, N. Y. 


Grand Rapids, Mich. 


Chicago, Ill. 


New York, N. Y. 


New 
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New York, N. Y. 


Kan 


sas City, Mo. 
Chicago, Ill. 
Chicago, IIl. 
Chicago, Ill. 


New Milford, Conn. 


Chicago, Ill. 


Cincinnati, Ohio. 
Holland, Mich. 


Chicago, Il. 
Chicago, Ill. 
Chicago, II. 


Indianapolis, Ind. 
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Chicago, IIL. 
Peru, Ind. 

. Wabash Ave. 
. Wabash Ave. 
Wabash Ave. 
Wabash Ave. 
Wabash Ave. 
Wabash Ave. 
Wabash Ave. 
Wabash Ave. 
. Wabash Ave. 


. Wabash Ave. 


. Wabash Ave. 
. Wabash Ave. 


. Wabash Ave. 


. Wabash Ave. 
. Wabash Ave. 
. Wabash Ave. 
. Wabash Ave. 
. Wabash Ave. 
. Wabash Ave. 
. Wabash Ave. 
. Wabash Ave. 
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. Wabash Ave. 
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. Wabash Ave. 
. Wabash Ave. 


. Wabash Ave. 


. Wabash Ave. 
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Continental Silver Co. 
Buffalo Manufacturing Co. 
Schafter Tin Ware: Co. 
Kelly & Reasner 

D.C. Jenkins Glass Co. 
Walter G. Minnemeyer 
Hocking Glass Co. 
Lancaster Glass Co. 
Standard Mig. Co. 

Ira A. Jones Co. 
Pope-Gosser China Co. 
Seneca Glass Co. 


Susquehanna Cut Glass Co. 


WoC. Owen inc 

Helm & Soukup 

Phillips Glass Co. 

Atlantic Import Corp. 

The Cambridge Glass Co. © 
Mrs, Eo Da Weayitt 


Manufacturers Sales Service 


United States Glass Co. 
A. L, Reed Co. 

RecarsAre Co. 

W. Reichert & Co. 

C. & A. Richards 

Mary Ryan 

Eee Ryckoraecuce 
Hugo W. Schmidt Co. 
David S. Schneider 

Jacob Schorsch 

M. ‘Seller & Co. 
Shannon Studios 

Don Shasteen Studios 
Sheld-O-Kraft Co., Inc. 
Slepin Studio 

Spiegel Bros. 

Stein & Ellbogen 

The Steinbeck Co. 
Nathan Straus & Sons, Inc. 
Sugar Plaum Tree 

Taiyo Trading Co. 

The Treasure Chest 
Trimity (Giitware, Co, imc. 
Ullman Manufacturing Co. 
J.. Baxter Webb 

Ernest Wolf 

Zefume, Inc. 

Lund Arte Go. 


17 N. Wabash Ave. 
17 N. Wabash Ave. 
17 N. Wabash Ave. 
17 N. Wabash Ave. 
17 N. Wabash Ave. 
17 N. Wabash Ave. 
17 N. Wabash Ave. 
17 N. Wabash Ave. 
17 N. Wabash Ave. 
9 N. Wabash Ave. 
9 N. Wabash Ave. 
9 N. Wabash Ave. 
9 N. Wabash Ave. 
17 N. Wabash Ave. 
17 N. Wabash Ave. 
17 N. Wabash Ave. 
17 N. Wabash Ave. 
17 N. Wabash Ave. 
17 N. Wabash Ave. 
17 N. Wabash Ave. 
30 E. Randolph St. 
New York, N. Y. 
Chicago, Ii. 

New York, N.Y. 
Boston, Mass. 
New York, N. Y. 
Chicago, Ill. 
Detroit, Mich. 
Milwaukee, Wis. 
New York, N. Y. 
Portland, Ore. 
Cleveland, Ohio. 
Toledo, Ohio 
Alleghany, N. Y. 
Philadelphia, Pa. 
Chicago, Ill. 
Chicago, IIL. 
Chicaso, Ili 

New York, N. Y. 
Northampton, Mass. 
Chicago, Ill. 
Asheville, N. C. 
Brooklyn, N. Y. 


Long Island City, N.Y. 


Cincinnati, Ohio. 
Chicago, Ill. 
Chicacosoldl. 

New: York, N.Y. 


Automobile Paper Machine Co. 
Automatic Wire Goods Co., 

Canal Place & 144th St., N. yy C| 

1140 Broadway, New York: 

Bellaire, Ohio 


Hilton, N, J 


Beh & Co., Inc. 

Bellaire Enamel Co. 
Bersted Manufacturing Co., 
5201 West 65th St Chicago, Til 
Bicknell, lumber, Goi, jo E,, . | 
16 Mulberry St., Worcester, Mass 
367 W. Adams St., Chicago y 
Cincinnati Galvanizing Co., ; 
2724 W. McMicken Ave., Cincinnati | 
Decorative Metal Co. Taunton, Mass. 
Des Moines Wood Products Co., . 
516 S. W. 9th-St., Des Moines, Ia 
Dominion Electric & Mfg. Co. 
Elgin Stove & Oven Co. Elgin, Ill, 
Farber, S. W., Inc. 141 South 5th St., Brooklyn, N/Y) 
Grand Rapids Wire Products Co., Grand Rapids, Mich) 
Great States Lawn Mower Co. Richmond, Ind, 
Greener, H. M., Sales Co., 56 E Randolph Sty Chicago. 
Hinkle-Leadstone Co. 60 East Lake St. Chicago 
Pivtagelee te 186 No LaSalletiem Chicago. 
Holmquist-Swanson Co.. 2756 W. Superior St., Chicago, 
Home Comfort Co. 881 Newcomb St., St. Paul, Minn, 
Kohler Die & Specialty Co. DeKalb, Ill. 
Kopf, Marcus S. 115 S. Dearborn St., Chicago, Ill, 
Lamco Products Co., 1540 N. Ashland Ave., Chicago. 
Mann Utilities Corp. 221 E, 99th St., New York | 
Master Metal Products, Inc., 
291 Chicago St., Buitalosa| 
Minneapolis, Minn. 


Callan & Conover 


Minneapolis, Minn, 


McCourt Studios 
Milwaukee Coaster Co., | 
1813 Fond du Lac Ave., Milwaukee, Wis. 
Mt. Vernon Garden Trellis Mfg. Co., Mt. Vernon, Ohio. 
National Basket Co. 123 Prince Sis New York, N.Y. 
National Washboard Co., 1717 Strauss Bldg., Chicago. 
New Standard Corp. Mt. Joy, Pa. 
New York Standard Co., 91 Kent Ave., Brooklyn, N.Y. 
Peerless Light Co., 663 W. Washington Blvd., Chicago. 
Porter, C. B., Co., 124 North 2nd St., PhiladelphiagaPa. 
Queen Mig. Co., 2600 North Western Ave., Chicago. 
Rapaport Brothers 701 West Ohio St., Chicago. 
Salmonsen, S., & Co New York, N.Y. 
Schrayer, Robt. M., & Co., 917 West 18th St., Chicago. 
Security Electric Mfg. Co., 2635 Canton St, Chitage: 
South Montrose Mfg. Co. South Montrose, Pa. 
Space Saver Clothes Rack Co. Kendallville, Ind. 


Sterling Woodenware Co. 


Sterling, Il 


All American Service & Mig; Co. 
56 E. Randolph St., Chicago. 

Allweather Ventilator Co., Inc., 
6. N. Michigan Ave., Chicago. 
764 Mather St., Chicago 
American Foundry Co. Hamilton, Ohio. 
American Steel Products Co. Macomb, Ill. 
Art Specialty Co. 728 W. Randolph St., Chicago 


American Cutlery Co. 


Stoware, Inc. 

Stuber & Kuck 
‘Travis; We Me 
Tribble Cordage Mills 


Stowe, Vt. 

Peoria, Ill 
56 E. Randolph St., Chicago. 
56 Temple Pl., Boston, Mass 
Union Brush Co. 236 E. Front St., Cincinnati, O. 
Weil-Ransom Co. 816 Fulton St., Chicago: 
Wilmort Manufacturing Co., 430 S. Green St., Chicago 


| 
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Cut Glass Rates 
(Continued from page 10) 
reight of 4 cents per dozen over the old L. C. L. 
ossible. Proportionate savings to all parts of the coun- 
‘ry are possible through the new rates and we feel most 
ertain that all factories will so extend their radius of 
jistribution that they will at least double their present 
cut Glassware sales in a very short time. 


rates 1s 


| Pottery News 

(Continued from page 17) 
"While the Carrollton plant of this interest has been 
working rather steadily of late, production at the Scio fac- 
ory during the last two months has been on nominal 
schedules only. 


Illinois China Installing Heating Plant 


/ A new heating system is being installed in the plant of 
the Illinois China Co., at Lincoln, Il]. The company has 
erected an addition to its factory in which the heating 
plant will be installed. The clay shop at this pottery has 
been working but part time of late, but more active pro- 
duction schedules are to be inaugurated after the first of 
the year, it is announced. 


Both Steubenville Plants Producing Ivory 
Body 
_ Both plants of the Steubenville (O.) Pottery Co. are 
now producing an ivory body, and according to Harry 
D, Wintringer, president of this company, the outlook for 
an active demand for this line during the early part of 1927 
is quite promising. This company first began the pro- 
duction of ivory in their No. 2 factory, and when the 
demand became so strong, it was necessary to discontinue 


the production of a white body at their No. 1 plant at 
Steubenville, and substitute the ivory body. 


The firm 


will show this ivory line at the Pittsburgh show next 


‘month in a number 


ts reversed. 


: 


of new treatments. 


Income Tax 
(Continued from page 20) 
He has a net income of $50,000, arrived at by 


deducting from the ordinary income of $75,000, capital 


CROCKERY AND GLASS Leh daa 
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losses of $25,000. The tax on an ordinary net income 
of $50,000 is $5,079.38. However, by considering the 
capital loss limitation, the tax is first computed on the or: 
dinary income of $75,000, or a tax of $10,309.38. The 
effect of the capital loss of $25,000 is a maximum reduc- 
tion of 12% per cent, i.e., 1214 per cent of $25,000, 
$2,875.  <A’s tax is, therefore, $7 7 434.38, If the ih 
for capital losses did not have to be considered, but, 1n- 
stead, everything computed on the regular basis, the tax 
would have been $5,079.38, so that as a result of the cap- 
ital loss limitation, A must pay a higher tax of $2,355. 

Many readers’ questions have accumulated, and it 1s 
planned to take care of them in the next article. In addi- 
tion, if space permits, we will start the discussion of how 
net losses of one year can be applied against income of 
subsequent years. 


Government Bureau Shows Profits 
(Continued from page 11) 


Varied phases of trade promotive activity by the Bu- 
reau’s foreign representatives, reported by Klein, in- 
clude the securing of effective foreign representation of 
American goods, aid in connection with large contracts, 
governmental loans, adjustment of trade disputes and dif- 
ficulties, protection of American trade-marks and copy- 
rights, securing equitable treatment for American goods 
under local regulative measures, and many others. 

In view of these accomplishments of the Foreign Serv- 
ice of the Department, which has just rounded out its 
twenty-first year, especial force is given to the urgent 
recommendation in the report that the long-delayed legis- 
lation, providing for the establishment of the Foreign 
Commerce Service on a permanent statutory basis, now 
pending before the Senate as the Hoch-Willis Bill, be 
enacted at the earliest possible moment. 

The retrospect and prospect for increased sales of 
American goods in the markets of the world are altogether 
encouraging, according to Klein. Until recently, it has 
been impossible to judge whether the increased volume of 
our export trade was merely accidental and temporary or 
whether it reflected a general trend which might be ex- 
pected to continue. It is now clear, according to Klein, 
that the growth of our export trade from the low point 


(Continued on page 31) 
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; 50 Murray St. 


AM MMMM 


Special for Glassmakers and Potters 


OXIDE OF CHROME 


LIGHT, MEDIUM AND DARK 


Guaranteed to contain no Free Sulphur nor Sulphides 


Manufactured by 


B. F. DRAKENFELD © CO. INC. 


New York 
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CHINA CO 
——_—— 
URS aeae 


H-2M Pattern on the new Hostess Shape 
“Satisfied Customers Keep Us Busy” 
The Crooksville China Co. 


CROOKSVILLE, OHIO 


Main Office and Factory 
EASTERN REPRESENTATIVE 
Herbert A. Wellington 
Boston, Mass. 
NEW YORK OFFICE CHICAGO OFFICE 
5 West 20th St. 348 Morrison Hotel 
John L. Pasmantier & Sons J. E. Boring 
Representative Representative 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glenideres oes aii aot eee eee fancy 
Highlande’;. {cnc eee eer te plain 
Pilgrim’ 4,.:. Seca octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 


Factories 


Carrollton, Ohio 
14 Kilns 


Scio, Ohio 
9 Kilns 


@ MS @ I @ Ded @ WE @ 11 O i sa 


The (arroliton Pottery. (Oo. 


| 


Gi 


round out 
Unique Service 
with 


Economy} 
Tumblers |} 


Only one of the comment-call- | 
ing features of the well known 
“Gammon’s” eating housesin {ft | 
Pittsburghis thecrackled Economy | 
Tumbler that welcomes each guest. 
Different from theordinary pressed 
or blown Tumbler and the adver- {ff | 
tising they bring is worth the en- }} 
tire cost. Yet the patented shape | 
and the tough lead blown glass 
decrease breakage and save many | 
a replacement. 


ECONOMY GLASS CO. 
Morgantown, W. Va. 


ECONOMY TUMBLERS 


“JUST WHAT THE NAME IMPLIES” 


TRADE _\ 
-CHINA- 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


FE offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


= 


Representatives 
HERBERT K. CONNOR CHAS. A. WEIDEMANN 
ast West 


ROY E. HENDERSON 
President 
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New York Imports 


December 9 
Belgenland from Antwerp, Belgium 
mthel, A. B., 2 cases glassware 
eville, A. J., Co., 7 casks earthenware 
_Y. Mdse Co., 1 case glassware 
itchell Bissell & Co., 7 cases crockery 
tz, O., Inc., 47 cases crockery 
utler Bros., 2 cases crockery, 1 case toys 
arth, L., & Co., 4 crates earthenware 
hackman, B., & Co., 1 case crockery, 14 cases toys 
lobe Shpg. Co., 16 cases earthenware 
osenthal China Corp., 1 case crockery 
‘ox & Fahner, 10 cases glassware 
jvington Bros., 20 cases glassware, earthenware, etc. 
traub, P. A., & Co., 50 cases crockery 
rder, 85 cases glassware 


. Carmania from Southampton, England 
Irder, 1 case porcelain 
. Baltic from Liverpool, England 


)avis Collamore, 1 cask chinaware 

fenton, A. W., 23 cases earthenware 

Jickinson, E. B., Inc., 24 packages earthenware 
Tharaud, Justin, Inc., 4 crates earthenware 
fondeville, A. J., 14 packages earthenware 
Maddock & Miller, 4 casks china, 40 packages earthenware 
3arth, L. & Co., 4 crates earthenware 

Boote, Edw., 18 packages earthenware 3 casks china 
Yolland & Marselius, 6 crates earthenware 
Leyland, P. N., Inc., 3 crates earthenware, 3 casks earthenware 
Zorgfeldt, G., & Co. 5 packages earthenware, 1 case toys 
Janama Pacific Lines, 3 cases earthenware, 30 crates earthen- 
re, 1 case china 

S. Republic from Bremen, Germany 

Hirsch, F. B., & Co., 8 cases glassware 

orris Goldberg & Son, 4 cases glassware 

State Bank 10 cases glassware 

ailey Green & Elger, 16 cases glassware 

irsch, G., & Son, 76 cases glassware 

Sellers, C. W., 2 cases decals. 

[Elliott Green & Co., 1 case glassware 

ramer, F. L., & Co., 3 cases earthenware 

Lisner, D., & Co., 11 cases toys and crockery 

Field, B. H., & Co., 40 cases crockery 

Borgfeldt, G & Co., 61 cases glassware and toys 
American Exp. Co., 1 case china 

§. Alaunia from Liverpool, England 

Guarantee Trust Co., 25 crates earthenware 
Plummer, W. H., & Co., 3 hogsheads earthenware 
Dickinson, E. B., Co., 3 crates earthenware 

S. Cabo Tortosa from Genoa, Italy 

Vanoppen & Co. 6 packages crockery 

Olivetti, A., & Co., 4 cases earthenware 

Neuwirth, H., & Co., 42 packages earthenware 
Amer. Shpg. Co., 2 cases earthenware 

Globe Shipping Co., 1 cask earthenware 

Gommi & Co., 21 cases earthenware and marble 
Nelson, F. O., 6 cases earthenware 

Wallace F. E., 4 casks earthenware 

Cleveland Trust Co., 50 casks earthenware 
Lauterjung, P., 2 casks earthenware 

Guidotti, L., 10 cases earthenware 

Wanamaker, J., 14 cases earthenware 

Amer. Exp. Co., 9 packages earthenware 

Lazarus & Rosenfeld, 11 casks crockery 

Caragol A. B., 6 cases crockery 

Bloch, L. D., & Co., 152 casks crockery 

Downing, R. F., & Co., 10 casks crockery 

’ December 10 

-§. Minnekahda from London, England 


Maguire, P., & Co., 1 case china and earthenware 

Kemp, E., 1 case glassware 

Borgfeldt, Geo. & Co., 1 case toys 

Van Oppen, & Co., 6 cases glassware 

Panama Pacific Lines, 1 case porcelain 
December 11 

-§. Thuringia from Hamburg, Germany 


Philip Freeman Co., 9 cases glassware 
Schenkers, Inc., 15 cases crockery 

Tice & Lynch 7 cases hollow glass 
Hempstead, O. G., & Sons, 1 case china 
Phoenix Shipping Co., 6 cases earthenware 
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Twenty-five 


Seller, C. W., 12 cases toys 
Tharnauer, G. M., & Co., 20 cases glassware 
Woolworth, F. W., & Co., 19 cases crockery, 10 cases toys 
Brosky & Savak, 3 cases crockery 
Ovington Bros., 3 cases hollow glass 
Young, D. F., 9 cases hollow glass, earthenware, etc. 
Natl. City Bank, 27 cases glassware 
Horsman, H. J., Co., 7 cases crockery 
Stern Bros., 1 case crockery 
Weiss Fwdg. Co., 8 cases toys and crockery 
Amer. Hawaiian S. S. Co., 1 case china goods 
Borgfeldt, G., & Co., 32 cases toys and crockery 
Shenkers, Inc., 25 cases toys and glassware 
Sheldon, G. W., & Co., 83 cases glassware 
Sheldon, G. W., & Co., 4 cases glassware 
Janson Co., 14 cases crockery 
Bank of the Manhattan Co., 2 case$ crockery 
Bloch, L. D., & Co., 3 cases crockery, 1 case earthenware 
Singer Bros., 3 cases toys, 1 case glassware 
Reimer, F. C., Co., 10 cases earthenware, 20 cases crockery 
Straus, N., & Sons, 33 cases crockery 
Byrnes W. J.,& Co., 7 cases crockery 
Happel & McEvoy, 46 cases toys and hollow glass 
Inwald, J., Glass Co., 3 cases hollow glass 
Wedemann, Godnecht & Lally, 125 cases toys 
Lazarus & Rosenfeld, 5 packages crockery 
Block, J. L., & Son 58 cases crockery 
Tomby, B. & Co., 39 casks crockery. 
Carstens, C, & E., 2 cases crockery 
Shaffer, M., Co., 50 cases crockery and glassware 
Roth H., 2 cases glassware 
Friedman & Slater, 10 cases earthenware and hollow glass 
Belgian Trading Co., 3 cases hollow glass 
Inwald, J., Glass Co., 6 cases glassware, 1 case crockery 
Barth, L., & Co., 3 cases crockery 
Downing, R. F., & Co., 12 cases hollowglass, etc. 
Butler Bros., 2 cases.crockery 
Stern, S., 10 cases glassware 
Wolf, L., & Co., 3 cases toys and 2 cases crockery 
Straub, P. A., & Co., 5 cases hollow glass 
Stern, S., 19 cases crockery and glassware 
Pomerance, S. H., 39 cases glassware and toys 
Fenton, A. W., Co., 7 cases crockery and glassware 
Sullivan, W. C., & Co. 31 packages and glassware 
Friedlaender, O. O., 62 cases glassware and crockery 
Sullivan, W. C., & Co., 16 cases crockery, etc. 
Bernard, J. E. & Co., 58 cases crockery and glassware 
Brown Bros. & Co., 2 cases glassware 
N. Y. Mdse Co., 127 cases toys 
Globe Shipping Co., 219 cases toys, crockery, etc. 
Phoenix Shpg. Co., 181 cases toys and crockery 

S. S. Majestic from Southampton, England 
Sheldon, G. W., & Co. 1 case chinaware 
Tausig & Pilcer, 1 case toys and 4 cases glassware 
Kayser, H., & Sons, Inc., 15 cases glassware and china 
Piger, L. T., Inc. 19 cases glassware 
Haviland China Co., 60 casks porcelain 
Vogt & Dose, 9 casks porcelain 
Koons Wilson & Co., 5 casks porcelain 
Streiff Co., 9 casks porcelain 
Straus N., & Sons, 10 casks porcelain 
Panama Pacific Lines, 1 cask porcelain 


S. S. Kofuku Maru from Hamburg, Germany 
Block, J. L., & Son, 18 cases crockery 
S. S. Bellepline from Rotterdam, Holland 


Amer. Shpg. Co., 5 cases earthenware 
Roessler & Hasslacher, 218 casks chemical 
Bloch, L. D., & Co., 20 cases china and earthenware 


S. S. Antonia from London, England 
Sheldon, G. W., & Co., 1 cask earthenware 


December 13 


S. S. Columbus from Bremen, Germany 


Colgate & Co., 70 cases crockery 

Straus Bros. Co. 1 case earthenware 

Continental Cermaics Corp., 12 cases crockery 

Butler Bros., 1 case hollow glass 

Hempstead, O. G., & Son, 3 cases chinaware 

Phoenix Shpg. Co., 3 cases chinaware, 1 case earthenware 
1 case toys 

Sullivan, W. C.. 2 casks 1 case china 

Semon Bache & Co., 16 casks glassware 

Hamrah, A. J., Co.. 2 cases crockery 

Bernard, J. E., & Co., 1 case crockery 


(Continued on page 28) 
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OUTBABLING 
BABE = 


=) HE living languages today number 
Wiigg eight hundred and sixty, not to take 
(| into consideration some five thou- 
sand dialects. This modern confu- 

sion of tongues outbabels Babel. 


Cardinal Mezzofanti, the greatest linguist 
the world has ever known, was acquainted 
with but one hundred and fourteen 
languages and dialects. 


How fortunate are we today when a 
simply-worded advertisement written in 
English and published in the CROCKERY AND 
GLass JOURNAL makes its appeal to buyers 
all over the country. 


A postcard request will 
bring our rates. 


The CROCKER Y and GLASS JOURNAL 


The oldest publication in the field. 
A5 East 17th Street New York 


peember 23, 1926 


Says Low Salaries Hit Justice 


In an appeal to business organizations of the country to 
terest themselves in securing adequate compensation for 
‘deral judges, John W. O’Leary, president of the Cham- 
+ of Commerce of the United States, directs attention 
» the fact that while the per capita expenditures for the 
ndependent establishments” of the government for the 
scal year 1926 were $3.73 for all of the federal courts the 
nount is approximately 12% cents. 
, “Low salaries,’ Mr. O’Leary adds, “constitute a men- 
ce to the administration of justice. In filling judgeships 
1e field of choice is often limited by the salaries offered. 
n the profession of law the rewards for competent men 
re high and, therefore, it becomes necessary to offer lib- 
ral salaries in most cases in order to attract the type of 
ren who ought to serve the courts of the United States.” 


It is pointed out that the Lord High Chancellor of Eng- 
and, a position corresponding to the Chief Justice of the 
supreme Court of the United States, receives the equiva- 
ent of $50,000 a year. The Lord Chief Justice of Eng- 
and receives approximately $40,000 a year. Other posi- 
ions in the judiciary of England, corresponding to the 
supreme Court of the United States, have salaries ranging 
rom $25,000 to $30,000. 

In Scotland, in Ireland, in India, and in South America 
salaries of judges greatly exceed American salaries and 
mn many cases are twice the amount paid in this country 


‘0 judges occupying corresponding posts. 


= as se | 
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Ready for Shipment— | 


Dee Ce 


HTH 


Go To Stetson’s First 
For Volume In China 


STETSON CHINA CO. | 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 


TUCO UT 


TULA EAT AEUTUO LUE COU EAUE 
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Cotton, Autos and Gas Lead Exports 

Cotton, automobiles and gasoline are disclosed as the 
triumvirate of leading American exports in an analysis of 
foreign trade made by the Department of Foreign Com- 
merce of the Chamber of Commerce of the United States 
for the first half of 1926. 

Cotton maintains its supremacy as the chief item, with 
an export value for the six months of $324,886,000. This, 
however, represents a decline of 30 per cent. from the 
same period last year. Automobiles, parts and accessories, 
not including tires, comes second with $172,591,000, an in- 
crease of 8.5 per cent. Gasoline, naptha and other light 
products rank third with $137,542,000, an increase of 43 
per Cent: 

Striking changes occurred in the order of other impor- 
Wheat, our fourth chief export a year 
ago, is now in eleventh place. Wheat flour declined from 
ninth to fifteenth place. Lard advanced from sixth to 
fifth place. Agricultural machinery and implements went 
from fourteenth to eighth place. 


tant exports. 


The Retail Research Association is now operating a 
plan of bringing into the New York office one assistant 
buyer for each of the eighteen associated stores for a 
period of ninety days. During this time these representa- 
tives will be given an intensive training course in retail 
buying. 

At the end of the course the assistant buyer returns to 
his store and another member of the buying personnel is 
sent to headquarters. 


No. 1820—5 part Relish With Cocktail Center 


Westmoreland Glass Co. 


Grapeville, Pa. 
Manufacturers of 


High Grade Glassware, Plain Cut and Decorated 
For Gift Shops, Florists and Table Use 


Representatives 
NEW YORK PHILADELPHIA 
Gray OG. Fred Stott, 
200 Fifth Avenue 1007 Filbert Street 


BOSTON SAN FRANCISCO 
oba a HH. EF. Hunt; Himmelstern Bros., 
41 Pearl Street 718 Mission Street 


pavene Representatives LOS ANGELES 


eee rice Himmelstern Bros 
; immels ks 
1422 E. Marquette Road 45S Olive St. 


CHICAGO 
R. A. Keel, SEATTLE, WASH. 
4439 Greenview Avenue Himmelstern Bros., 


CHICAGO Terminal Sales Bldg. 
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New York Imports 
(Continued from page 25) 


Phoenix Shpg. Co., 1 case hollow glass 1 case earthenware 
Borgfeldt, Geo., & Co., 236 cases toys, crockery, etc. 


S. S. Lucia C. from Venice, Italy 


Henjes, E., Jr., Co., 6 cases glassware, etc. 
Order, 70 cases glassware, etc. 


S. S. Reliance from Hamburg, Germany 


Ruhe, F. H., 15 cases glassware 

Straub, P. A., & Co., 26 cases china and earthenware 

Byrnes, W. J., & Co., 1 case crockery 

Downing, R. F., Co., 10 cases glassware crockery, etc. 
Weissman Imp. Co., 3 cases earthenware 

Gavin, J. J., & Co., 2 cases glass, 1 case hollow glass, 1 case 


«earthenware 


> 


Rosenthal China Corp., 2 cases crockery 

Butler Bros., 1 case crockery 

N. Y. Mdse. Co., 71 cases toys, glassware, etc. 
State Bank, 1 case hollow glass 

Migrs. Trust Co., 32 cs. porcelain 

Plummer, W. H., & Co., 1 case hollow glass 
Block, J. L., & Sons, 11 cases crockery 

Yokel, W. A., Inc., 16 cases glassware 

N. Y. Mdse. Co., 3 cases glassware 

Richard Shpg. Co., 7 cases porcelain, ete. 


‘Cohn & Rosenberger, 5 cases glassware. 


Wolff, H., Co., 4 cases glassware 
Metropolitan Pottery Co., 69 cases crockery 


Borgfeldt, Geo., & Co., 14 cases crockery 
‘Ovington Bros., Co., 2 cases hollow glass 


Pomerance, S. H., 7 cases glassware, etc. 

Fenton, A. W., Co., 4 cases hollow glass 

Sullivan, W. C., & Co., 28 cases crockery and glassware 
Carstens, C. & E., 14 crates crockery. 

Mohawk Novelty Co., 2 cases crockery 

Powell, C. H., & Co., 3 cases earthenware 

Koscherak Bros., 5 cases hollow glass 

Reimer, F. C., Co., 7 cases crockery 

Phoenix Shpg. Co., 6 cases toys crockery, etc. 
Friedlaender, O. O., Inc., 18 cases glassware, crockery, etc. 
Straus, N., & Sons, Inc., 1 case crockery 2 cases hollow glass, 
cases earthenware 

Bernard, J. E., & Co., 67 cases glassware, crockery, etc. 


‘S. S. President Harding from Bremerhaven, Germany 


Chatham & Phoenix Bank, 5 cases hollow glass. 
December 14 


‘S. S. United States from Copenhagen, Denmark 


Cofod, A. J., Co., 1 case pottery, 1 case porcelain 
Lantup, E., 1 cases porcelain 


‘S. S. Vincent from Havre, France 


American Shpg. Co., 7 cases earthenware, etc. 


S. S. Argun Maru from Kobe, Japan 


Ross, G., Co., 9 cases earthenware 
Byrnes, W. J., & Co., 12 cases earthenware 


‘S. S. Argun Maru from Nagoya, Japan 


Butler Bros., 38 cases porcelain 

Schear Schrader, 5 cases porcelain 

Taiyo Trading Co., 142 cases porcelain and earthenware 
Woolworth, F. W., Co., 34 cases porcelain 

Nara Trading Co., 38 cases porcelain and earthenware 
Imoto Bros., 48 cases earthenware 

Mogi Momonoi & Co., 38 cases porcelain 

Gary Eigner Corp., 103 cases earthenware and crockery 


SS. S. Argun Maru from Yokohama, Japan 


Five Seas Trading Corp., 89 cases glassware 


‘SS. S. Nieuw Amsterdam from Rotterdam, Holland 


Levy, M. D., Co., 44 cases clay toys 

Borgfeldt, G., & Co., 11 cases crockery 

Grace Natl. Bank, 50 cases crockery 

Amer. Shpg. Co., 10 packages earthenware 
Lazarus & Rosenfeld, 5 cases crockery 

Amer. Exp. Co., 4 cases hollow glass 

Borefeldt, G., & Co., 117 cases toys and crockery 
Fourman Co., 6 cases crockery 

Strauss Eckhardt Co., 31 cases toys, crockery, etc. 
Illfelder, B. & Co., 74 cases toys and hollow glass 
Basket Impt. Co., 95 cases crockery 

Natl. City Bank, 34 cases crockery 

Woolworth F. W., Co., 8 cases toys and glassware 
Vandeerift, F. B., & Co., 1 case porcelain and earthenware. 
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S. S. Suffern from Havre, France 


December 23, 199, 


Giese, A., & Sons, 1 cask earthenware 

Sloane, W. J., 3 cases earthenware 

Hampton, J. W., Jr., 2 packages porcelain 
New Netherland Bank, 9 cases glassware 
Hampton, J. W., Jr., 2 casks porcelain 
Haviland & Abbot Co., 29 casks chinaware 
Haviland, Theo. & Co., 32 packages chinaware 
Specialty Trading Co., 10 cases glassware ih 
Borgfeldt, G., & Co., 1 case toys ‘ 
Smith, J. D., 1 case earthenware 
Flinn, A., & Co., 5 cases chinaware 


December 16 


S. S. American Shipper from London, England 


Tobias & Co., 6 packages earthenware 
Amer. Exp. Co., 3 cases glassware 
Pickfords Colonial, Inc., 3 casks glass and earthenware, 


S. S. Deutschland from Hamburg, Germany 


Lazarus & Rosenfeld, 6 crates, 2 cases crockery 

Elite Imp. Co., 8 cases glassware 

Chatham & Phoenix Natl. Bank, 44 cases earthenware 
Ruhe, F. H., 8 cases hollow glass 

Elite Imp. Co., 16 cases glassware 

Ditchik Bros., 11 cases glassware 

Horras W. Able Mfg. Co., 50 cases hollow glass 
Wapler, N., 20 cases hollow glass 

Borgfeldt, G., & Co., 2 cases crockery 

Byrnes, W. J., Co., 1 case earthenware 

Woolworth, F. W., Co., 3 cases toys, 1 case crockery 
Reimer, F. C., Co.. 5 cases crockery 

Byrnes, W. J., Co., 9 cases earthenware 

Inwald, J., Glass Co., 4 cases hollow glass 
Guthman-Soloman Co., 4 cases glassware 

Lisner, D., & Co., 8 cases toys and crockery 
Steinhardt, A., & Bro., 5 cases hollow glass 

Cohn & Rosenberger, 9 cases glassware 

Page, Madden & Co., 10 cases earthenware 

Wiener Bros., 3 cases glassware 

Lowenthal, F. & B., Co., 2 cases glassware 

Stern, T. L., & Co., 9 cases glassware 

Garfield Natl. Bank, 10 cases glassware 

Hampton, J. W., Jr., & Co., 1 case earthenware 

Young, D. F., 14 cases glassware, earthenware, etc. 
Sheldon, G. W., & Co., 17 cases hollow glass and eartthenware 
Fenton, A. W., Co., 2 cases crockery, 34 cases hollow glass 
Decorative Plant Co., 2 cases glassware, 3 cases earthenware 
Rowland & Marsellus, 1 crate earthenware 

Happel & McAvoy, 80 cases toys, hollow glass, etc. 
Block, J. L., & Sons, 44 crates crockery, ete. 
Silverman, C., 2 crates toys, 1 case crockery 

Tharaud, J., Inc., 1 case crockery 

Rosenthal China Corp., 1 case crockery 

Basch, S., Imp. Co., 5 cases crockery 

Downing, R. F., Co., 26 cases crockery, glassware, etc. 
Kuyper, P. C., & Co., 2 cases crockery 
Commonwealth Bank, 27 crates crockery 

Sullivan, W. C., Co., 16 cases glassware, crockery, etc. 
Straub, P. A., Co., 50 cases hollow glassware 

Reimer, F. C., Co., 6 cases earthenware 

Intl. Fwdg. Co., 12 cases hollow glass 

Schenkers, Inc., 57 cases crockery and glassware 
May & Ellinger, 4 cases crockery 

Stern, S., 83 cases glassware, crockery, etc. 

Wolf, L., & Co., 26 cases toys, crockery, ete. 

Bloch, L. D., & Co., 12 cases crockery, hollow glass, ete. 
Friedlaender, O. O., Inc., 44 cases crockery, glassware, etc. 
Marshall Field Co., 24 cases toys, glassware, etc. 

N. Y. Mdse. Co., 76 cases toys, crockery, etc. 
Sheldon, G. W., Co., 16 cases majolica 

Phoenix Shpg. Co., 224 cases toys, crockery, ete. 


S. S. Aurania from Liverpool, England 


Vogt & Dose, 5 casks earthenware 

Sellers, C. W., 40 packages earthenware and china 
Rowland & Marsellus, 10 packages earthenware 

John Davison, Inc., 20 packages earthenware, glassware, etc. 
Edmiston, H. C., 14 packages crockery 

Leyland, P. N., Inc., 13 packages earthenware 

Downing, T. D., & Co., 6 packages earthenware 

Plummer, W. H., Co., 5 packages earthenware, glassware, etc. 
Guaranty Trust Co., 9 crates earthenware 

Gerlach, F. C., 22 packages earthenware 

Gimbel Bros., 8 packages earthenware 

Irwin, J. D., Co., 1 case earthenware 

Meakin & Ridgway, 39 packages earthenware and china 


S. S. Megantic from Liverpool, England 


Bank of United States, 6 crates earthenware 


} 
| 


ecember 28, 1926 
_—ee 


Boote, Edw., 5 packages earthenware, 2 casks china 
Tharaud, J., Inc., 3 crates earthenware 
Sendar Co., 4 crates earthenware 
Jones, G. B., 4 crates earthenware 
Maddock & Miller, Inc., 33 packages earthenware, 6 casks china 
- Dickinson, E. B., Inc., 14 packages earthenware 
_. §. Saugus from Genoa, Italy 
Hudson Fwdg. Co., 6 packages earthenware 
__ §. Saugus from Leghorn, Italy 
‘Granata, G., Co., 16 casks earthenware 
Wallace, F. E., & Co., 2 casks earthenware 


' 


December 18 
_._§. Berengaria from Southampton, England 


‘Davis, Collamore Co., 1 case porcelain 
| Caldwell, E. F., & Co., 1 case pottery 


'. §. Isarco from Naples, Italy 


Straus, N., & Sons, 13 cases earthenware 
Globe Shpg. Co., 4 cases earthenware 

, S. Cabo Hatteras from Genoa, Italy 
Vandegrift, F. B., & Co., 3 cases earthenware 
;. S. Cabo Hatteras from Leghorn, Italy 
Bach, O. B., 1 case earthenware 
Wallace, F. H., 8 cases crockery 
Bing, F., & Co., 12 cases majolica 
Wanamaker, J., Co., 3 cases earthenware 

_ Downing, R. F., Co., 1 case earthenware 

' Herbert & Neuwirth, 5 casks earthenware 

3. §. Cabo Hatteras from Valencia, Spain 

| Victoria, J., & Co., 6 cases majolica 
Karman, E., 34 casks cockery 

} Dierck, C. J., 5 casks crockery 

| Burke, J. E., 1 cask crockery 

3. S. Cabo Hatteras from Alicante, Spain 
Hudson Fwdg. Co., 16 cases crockery 

3. S. Samland from Antwerp, Belgium 
Amer. Shpg. Co., 16 packages glassware, etc. 
Ovington Bros., 2 cases glassware 
Rosenthal China Corp., 74 cases crockery 


3. S. Waukegan from Havre, France 
Hudson, J. L., Co., 1 cask chinaware 
S. S. Columbia from Venice, Italy 


Amer. Express Co., 53 cases glassware, etc. 
Henjes, F., Jr., Co., 5 cases glassware 


December 20 
S$. S. Rochambeau from Havre, France 


Taub, Hummell & Schnall, 51 cases glassware 
Davies, Turner Co., 3 cases glassware 
Bing, F., & Co., 14 cases bronze and glassware 
Hudson Fwde. & Shpg. Co., 11 cases glassware, 12 cases glass- 
ware 
Flinn, A., & Co., 6 cases porcelain 
Richard Shpg. Corp., 10 cases chinaware, etc. 
Haviland, T., & Co., 65 packages porcelain 
S$. S. Toba Maru from Kobe, Japan 


Japanese Fan Co., 12 cases’ bronzewares, etc., 7 cases earthen- 
ware 

Ross, G. & M., Co., 20 cases earthenware, etc. 

Morimura Bros., 4 cases porcelain, 1 case earthenware 

Taiyo Trading Co., 1 case earthenware 

Order, 3 cases porcelain 


S$. S. Toba Maru from Nagoya via Yokkaichi, Japan 
Tuska, A. L., Son & Co., 182 cases porcelain 
Taiyo Trading Co., 204 cases porcelain 
Ross, G., Co., 2 cases porcelain 
Butler Bros., 52 cases porcelain 
Mohawk Novelty Co., 10 cases porcelain 
Tuska, A. L., Son & Co., 64 cases porcelain 
~ Mogi, Momonoi & Co., 27 cases porcelain 
N. Y. Mdse. Co., 15 cases porcelain 
Haruta & Co., 34 cases porcelain 
Imoto Bros., 32 cases porcelain 
Gary, Eigner Corp., 87 cases crockery, earthenware, etc. 


S. S. Toba Maru from Yokohama, Japan 
Five Seas Trading Corp., 58 cases glassware, 67 cases glassware 
Woolworth, F. W., Co., 14 cases toys, 5 cases glassware 


S. S. Toba Maru from Nagoya to Baltimore via New York 
N. Y. Mdse. Co., 3 cases porcelain 
December 22 
S. S. George Washington from Bremen, Germany 
Phoenix Shpg. Co., 19 cases toys 
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Roloson, A. F., 22 cases crockery 

Arrow Novelty Co., 4 cases toys, 4 cases earthenware 
Downing, R. F., Co., 1 case hollow glass, 2 crates earthenware 
N. Y. Mdse. Co., 5 cases glassware 

Stern, T. L., & Co., 2 cases glassware 

Namm & Singer, 4 cases glassware 

Sheldon, G. W., & Co., 15 cases crockery 

Field, B. H., Co., 2 cases crockery 

Heinrich & Winterling, 7 cases crockery 

Bloch, L. D., & Co., 2 cases crockery, 3 cases hollow glass 
Phoenix Shpg. Co., 22 cases’ crockery, hollow glass, etc. 
Butler Bros., 9 cases crockery, etc. 

Amberg, L., & Son, 19 cases toys 

Hutter, K., Inc., 20 cases crockery 

Henjes, F., Jr., Inc., 2 cases hollow glass 

Bloch, L. D., & Co., 1 case crockery 

Borgfeldt, G., & Co., 162 cases toys, crockery, ete. 


S. S. Leviathan from London, England 
Downing, R. F., & Co., 6 cases glassware, etc. 


S. S. Franconia from Liverpool, England 
Ovington Bros. Co., 2 cases chinaware 
Wanamaker, }., 1 case hollow glass 
Bassett, Geo. F., Co., 23 crates earthenware 
Lewis & Conger, 2 crates earthenware 
Tiffany & Co., 10 packages china and earthenware 
Edmiston, H. C., 6 packages crockery 
Bernard, J. E., & Co., 1 crate earthenware 
Meakin & Ridgway, 36 packages glassware and earthenware 
Davis, Collamore & Co., 6 casks glassware 
Vogt & Dose. 3 casks earthenware 
Rowland & Marsellus, 7 crates earthenware 
John Davison, Inc., 20 packages glassware, earthenware, etc. 
Pitcairn, W. S., Corp., 39 packages earthenware and china 
Barth, L., & Co., 2 crates earthenware 
Fondeville, A. J., Co., 6 packages earthenware 
Justin Tharaud, Inc., 4 crates earthenware 
Plummer, W. H., & Co., 8 packages earthenware and china 
Butler Bros., 30 packages earthenware 
Gerlach, F. C., 22 packages earthenware 
Boote, Edw., 20 packages earthenware and china 
Dickinson, E. B., Inc., 12 packages earthenware 
Guaranty Trust. Co., 17 packages earthenware 
Borgfeldt, G., & Co., 4 packages earthenware, etc. 
Maddock & Miller, 46 packages earthenware and china 


S. S. Ascania from Liverpool, England 
Macy, R. H., & Co., 1 case pottery 
Borgfeldt, G., Co., 11 cases toys, etc. 

S. S. Westerdyck from Rotterdam, Holland 


Head, H. S., 92 cases crockery 

Equitable Trust Co., 27 cases crockery 

Natl. City Bank, 85 packages crockery 

Lazarus & Rosenfeld, 5 cases crockery 

Woolworth, F. W., Co., 20 cases toys, hollow glassware, etc. 
Grace Natl. Bank, 39 packages crockery, etc. 

Fourman Bros., 10 cases crockery, ete. 


S. S. President Monroe from Shanghai, China 
Italian Discount & Trust Co., 7 cases porcelain 

S. S. President Monroe from Hong Kong, China 
Kwong Sun Chong, 8 cases chinaware 


December 23 
S. S. Conte Biancanano from Genoa, Italy 


Bernard, J. E., & Co., 6 cases earthenware 
Herbert & Neuwirth Co., 21 cases earthenware 
Gallager & Asher, 1 case earthenware 


S. S$. Conte Biancanano from Naples, Italy 


Kupper, H. C., Inc., 6 cases earthenware 
Syndicate Trading Co., 2 cases chinaware 


S. S. President Monroe from Naples, Italy 


Wanamaker, J., & Co., 2 cases majolica 
Richards, C. B., & Co., 1 case majolica 


S. S. President Monroe from Genoa, Italy 
Amer. Exp. Co., 12 cases glassware 

S. S. President Monroe from Marsailles, France 
Amer. Exp. Co., 2 cases crockery 
Bracher & Co., 1 case crockery 

S. S. Grottningholm from Gothenberg, Sweden 
Vandegrift, F. B., & Co., 1 case porcelain 
Vernon, J. H., Inc., 29 cases glassware 
Amer. Exp. Co., 1 case porcelain 
Meadows, Wye & Co., 5 cases glassware 


(Continued on page 31) 
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Wi ASS NG ee 


Rates: 40 cents per line for first insertion; 20 cents per line 
tor following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


EXPERIENCED SALESMAN DESIRES 
CONNECTION 


IGH CLASS dinnerware salesman with fifteen years’ experi- 
ence selling the jobbing and large retail trade desires to make 
a better connection. Want strictly high grade line of American 
dinnerware. Can transfer to new connection many of the largest 
accounts in the country. If you need more volume investigate and 
be convinced. Apply Box 594, care CRocKERY AND GLASS JOURNAL. 


FACTORY SALESMEN WANTED 


ACTORY SALESMEN WANTED—We have openings for 

experienced dinnerware salesmen with established trade among 
furniture dealers, credit jewelers and premium users. Only high 
class men need apply. Applications will not be considered unless 
full particulars are given in the first letter. All information will 
be held strictly confidential. Address Box 597, care CROCKERY 
AND GLass JOURNAL. 


SAMPLE TRUNKS WANTED 


ANTED-—Several sample trunks for china and glass. Must 

be in good condition. Give makes and price and condition 
in first letter. Address Box 591, care CrocKERY AND GLAsSs JoUR- 
NAL, 


REPRESENTATION WANTED 


Gye of the largest and best decorating conipanies seeks wide 
awake representation. Those that have sample rooms estab- 
lished preferred in the following territories: Boston, New York 
City, Philadelphia, Baltimore, Buffalo, Detroit, Cleveland, Cincin- 
nati, Chicago, Salt Lake City, Seattle, New Orleans and Memphis, 
Tenn. Those that have a good following preferred. Answer to 
Box 590, care CROCKERY AND GLASs JOURNAL. 


Buyers in New York 


DercEMBER 17, 1926 
M. Moreland, china and housefurnishings, Mendel & Harris, 
New Haven, Conn., 115 West 30th St., 11th floor. 


DeEcEMBER 20, 1926 


N. H. Eppstein, merchandise for gift store and novelty trade, 
Import Specialties Co., Milwaukee, Wisc., Commodore. 


DrECEMBER 9, 1926 


F. V. Zug, china and toys, Kaufman’s, Harrisburg, Pa., 1156 
Broadway (F. Lilienthal & Co.) 

W. W. Taylor, housefurnishings, D. M. Read Co., Bridgeport, 
Conn., 315 Fourth Ave. 


DeceMBer 10, 1926 


M. Moreland, china and housefurnishings, Mendel & Harris, 
New Haven, Conn., 115 West 30th St., 11th floor. 


DECEMBER 14, 1926 


A. Banning, lamps, Kresge Dept. Store, Newark, N. J., 455 
7th Ave., 17th floor. 

M. Manson, lamps, Pettis D. G. Co., Indianapolis, Ind., 240 
Madison Ave. (Syndicate Trading Co.) 

R. E. Mater, china, housefurnishings and toys, G. M. McKelvey 
Gor Youngstown, Ohio, 333 7th Ave., (J. M. Biggins) 

iy W. Horne, toys, Kaufmann’s Dept. Store, Pittsburgh, Pa., 1261 
Broadway. 


DecEMBER 15, 1926 


H. J. Wolff, housefurnishings, Ernst Kern Co., Detroit, Mich... 
240 Madison Ave., (Syndicate Trading Co.) 


DEPARTMENT OF COMMERCE, BUREAU OF FOREIGN) 
AND DOMESTIC COMMERCE, WASHINGTON 


Domestic Exports or EARTHEN AND STONEWARE FROM THE 


f 
a | 
UNITED STATES, BY COUNTRIES, FOR OcroBeEr, 1926 


Earthenware, Other Earthen, j 
Plumbing Stone and 

: Fixtures Crockery Ware! 

Countries Number Dollars Pounds Dollars | 
EATICE) (vais Rink 0 oe: ee pee — — 45 42 
CGOhIMaNT yt cpl ck ies See Oke — — 497 107 

tell Vag cst s eet se etree ie -- — 90 36 
INGOT Wal Wa Bers sees ht eee ee —- — 50 20 
Wnited *ktinedome see eee 75 1,491 240 64 
Ganadal Oty. 2. teen. een ae 285. 4,179 982,909 19/433 
Dee londtra seme seem eee 3 225 435 40 
Costat Rica ga ee eee 177 1,932 698 104 
(Cuatenialateeeey ee neers 145 2,069 199 118 
Onda s! a sch crane ene ae — — 202,956 2448 
INICAtaSiAS tates ee ee — — 751 154 
Panama, Sika ae eee 156 1,405 2,888 747 
Salvador wie eeu ee eae 243 ©2392 124 39 
Mexico mo en8 einaie san 399 4,673 - 58,902 3088 
Miquelon and St. Pierre Is.... — — 828 18 
Newfoundland and Labrador.. 17 300 — = 
Bermuda... . sae ee a ee 56 933 530 9] 
Jamatcarew mk: mee ey A ee 37 386 14 14 
Dirimidadiieias ces cco reer ey ane 15 158 65 21 
Otheme Ba: Wie incdiest seamen 13 551 220 87 
Guba Neen 2): yee ony eee ea 2,486 21,433 657,608 13,884 
Dominican Republic .......... 5 150: es iigas 187 
IB NINE UNS TOSS A aes Ho dao ome — — 58 16 
Elartianigiv epi lice aan ae 13 249 483 72 
Virgin +l¢-ne¢sll ase ep a oe 5 72 = — 
ATO en tiilaue: ered ern byA = OA06, 109 85 
Brazil Ura. ind. dena cgen seme 37 954 179,560 2,465 
Chiles Nis. eee ee eee eee 97 = 3,000 518 132 
Colombiawt)..) eae eee 334 2,996 59 42 
Ecuador s. cls cae ene 25 260 — — 
Berit tek. Oe eee — 260 42 
Venezuela tone eee 219 2,369 1,299 194 
By Indias aise cnet Cee — — 108 64 
(Sibert Mts Se Wn Se tad othe Bask oe 347 4757.55 1,914 825 
Hongkong... stoner eee ~ _ 242 273 
Japan, including Chosen....... 15 197 35 11 
Kwantung leased territory..... 3 163 — — 
PhilippinewMslandse- ae eee tees 32/7, 82/85 156 92 
Australia®, secicacei ace eee 140 752. 612 540 
ByeOceanial eis os eee — — 162 39 
ING, Zealand es... eee ee te 11 297 460 39 
Bey WrgeAShirl Case agen ee pere 1 19 — -= 
CLiOtal dette che en eee: 6,211 73,474 2,098,757 45,908 


SHIPMENTS FROM THE UNITED STATES To Non-ContTicuous 
TERRITORIES 


Earthen, Stone and Crockery Ware 


Pounds: Dollars 
BA laislva' GS boee. eennen, Reena ee 16,295 2,995 
Hlawrail® cea es ee ee 236,035 17,930 
[2YIEHOY AROS) Acuooandascone 296,093 23,425 


Fifty-two Years Ago 


“A correspondent describes a new kind of table he 
witnessed in the house of a Russian lady in London,” de- 
clares a fifty-two years old issue of the CrocKERY AND 
Gass JourNAL. “The table was entirely covered with 
moss, and the only evidence of a white table-cloth was 
seen in that portion which hangs at the sides of the table. 
Flowers were profusely introduced, and the effect was 
altogether unique. This is one of the most ordinary kinds 
of table decoration in the aristocratic houses of Russia.” 


: 
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Government Bureau Shows Profits 
. (Continued from page 23) 
¢ post-war depression in 1921-22 has been of a normal 
‘aaracter and due to causes which bid fair to continue. 
‘\ no sense does it rest upon “stolen” markets taken from 
/war-harassed Europe. Developments of recent years, 
ipecially of 1925-26, indicate emphatically that our gains 
ere almost entirely bonafide new openings of a sort never 
| <ploited before either by Europeans or American traders. 
Many concrete results were attained by the domestic 
-anch offices of the Bureau throughout the United States, 
‘hich rendered during the year a total of 1,708,808 trade 
romotive or informational services. 
The strengthening of the present staff to curtail its 
xcessive overtime and the addition of fifteen more offices 
) the existing sixty-two at home and abroad is reported 
s necessary to permit a more efficient collection and dis- 
bution of commercial information for the growing num- 
er of American firms demanding accurate and timely in- 
ormation from the Bureau. 
The operations of these two sets of field offices and 
heir effective collaboration in advancement of American 
commercial interests have been largely under the guidance 
if the commodity and technical experts stationed in the 
Washington headquarters who serve, not only as contacts 
vith their respective trades, and industries but also as 
rade advisors to the largest buyer in the country, if not 
n the world, namely the United States Government. 


A conspicuous feature of the Bureaus work has been 
ts greatly increased activity in the field of domestic com- 
nerce during the year which enables it now to serve the 
small local retailer just as well as the great export or- 
zanization. This phase of the work has launched a series 
of regional analyses of distribution in different parts of 
the country in order to discover possibilities of eliminating 
wasteful marketing methods. Surveys have already been 
completed in Philadelphia, and the five southeastern 
States, and others are already under way in New England 
and California. These efforts are being carried on with 
extensive collaboration from trade organizations and re- 
search agencies throughout the territories involved, and 
their results have aroused widespread commendation be- 
cause of the possibilities for economies and more efficient 
sales efforts which have been revealed. These are per- 
haps the first exhaustive analyses on a country-wide 
basis of the marketing practices of specific trade areas. 
American business has long been intimately familiar with 
the exports and imports of its leading foreign markets and 
competitors, but it now requires increasingly accurate and 
impartial analyses of the commercial movements and pos- 
sibilities of the major trade areas of its greatest market, 
the United States. 

The domestic commerce activities of the Bureau have 
also included comprehensive surveys made at the request 
and with the cooperation of various specific trades regard- 
ing the possibilities of improved distribution methods for 
those trades. A typical instance of this field is the forth- 
coming atlas of the grocery trade of the country, which 
will for the first time analyze in detail the distributive 


machinery of that fundamental traffic for the benefit, not 
only of its members but of the thousands of manufactur- 
ers and dealers having business with it. 


New York Imports 
(Continued from page 29) 


S. S. Ambridge from Rotterdam, Holland 
Bloch, L. D., & Co., 24 cases china and earthenware 
Borgtfeldt, G., & Co., 32 cases toys and 2 crates crockery 
Lazarus & Rosenfeld, 9 cases crockery 
S. S. Tomalva from Antwerp, Belgium 
Bloch, L. D., & Co., 30 casks earthenware 
S. S. Berlin from Bremen, Germany 
Reddon, C. A., 4 cases earthenware, 1 case glassware 
Corbett, M. J., & Co., 6 cases hollow glass 
Hutter, K., 62 cases crockery 
Calvire, Inc., 2 cases crockery 
Straus, N., & Sons, Inc., 6 cases crockery 
Herbert & Neuwirth, 1 case crockery 
Phoenix Shpg. Co., 8 cases crockery 
Sullivan, W. C., & Co., 51 packages chinaware 
Hutter, K., Inc., 24 cases crockery 
Field, B. H., Co., 12 cases crockery 
Phoenix Shpg. Co., 1 case crockery, 1 case hollow glass, 1 case 
earthenware ; 
Borgfeldt, G., & Co., 84 cases crockery, glassware, etc. 
S. S. Berlin from Bremerhaven, Germany 
Odenwald, Bird Co., 4 cases crockery 
S. S. Bebray from Hamburg, Germany 


U. S. Fwdg. Co., 2 cases earthenware 
R. & G. Import Co., 2 cases crockery 
Shekners, Inc., 2 cases crockery and glass 
Roessler, Hasslacher Chem. Co., 35 cases earthenware, 3 cases 
earthenware 
Davis, Turner & Co., 6 packages glassware 
Basch Imp. Co., 114 cases earthenware 
Commonwealth Bank, 21 cases crockery 
Bloch, J. L., & Son, 73 cases crockery 
Weiss & Biheller, 48 cases glassware 
Butler Bros., 120 cases toys and crockery 


S. S. Cleveland from Hamburg, Germany 


Importers Service, 2 cases chinaware 

Straub, P. A., & Co., 49 cases hollow glassware 

Fourman Bros. Co., 4 cases crockery 

State Bank, 7 cases hollow glass 

Equitable Trust Co., 5 cases crockery 

Wolf, L., & Co.; 2 cases crockery, 3 cases toys 

U.S. Mtg. & Trust Co., 16 cases hollow glass 

Thurnauer, G. M., Co., 27 packages crockery and woodenware 
Bloch, J. L., & Sons, 89 cases crockery 

Harrison, A., & Co., 12 cases glassware, 1 case. hollow glassware 
Happle & McEvoy, 74 cases toys and glassware 

Sullivan, W. C., & Co., 57 packages crockery 

Ruhe, F. H., 12 cases hollow glass 

Elite Import Co., 19 cases glassware 

Karash, J. H., 3 cases glassware 

Fenton, A. W., Co., 27 cases hollow glass, 1 case crockery 
Leuin Co., 7 cases glassware 

Atlantic Fwdg. Co., 2 cases’ earthenware 

Wanamaker, J., 1 case crockery 

Natl. City Bank, 7 cases crockery 

Guthman, Solomon Co., 1 case glassware 

Koscherak Bros., 5 cases hollow glass 

Consumers Prod. Co., 3 cases hollow glass 

Butler Bros., 5 cases glassware 

Horsman, H. J., Co., 3 cases crockery 

Kuyper, P. C., & Co., 25 cases crockery and hollow glass 
Sheldon, G. W., & Co., 1 case earthenware, 3 cases hollow glass 
Stern, S., 1 case crockery 

Borgfeldt, G., & Co., 63 cases crockery 

Head, H. F., 38 cases crockery 


“The new cook says she wants to be treated as one of 
the family.” 
“Good. Then we can tell her what we think of her.” 


Thirty-two 


|! 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Suc- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 
EDWARD BOOTE, 85-87 West 23d 
St. 
Cauldon China. Wood &_ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place ; 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., 87-41 Hast 18th 
St. 
Importers of Chir> and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSGN, Inc., 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, .NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Ince., 89-41 
West 23d St. 
Ahrenfeldt French China. 


ae CHINA CORP., 39 W. 23rd 
t. 


Earthenware and 
Phone, Ashland 


920 


“Haviland China” 


German dinnerware and fancy china. 


Gram. 0687. 


LEVY BROS. CHINA CO., 35 W. 


23rd St. 

Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
ae Immediate delivery. Gramercy 


MADDOCK & MILLER, Inc., 39-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


ages eo BROS., 58-57 West 28d 
t; 


Japanese Goods. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 


wares Trades 


Ne N. LEYLAND, Inc., 184 Fifth 
ve. 


King & Barrett, teapots; George 
Jones & Sons, Lrd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, ‘“Schier- 
holz’—Art Goods, “Royal Dux”—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816, 


ee H. RUHE, 14 West 28rd 
Ee 
Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd. Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Ince., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac. 


B. TOMBY & CO., 20 West 28d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Ine., 24 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden: Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Fifth Ave., between 28th and 29th 
Sts. 

Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


Lamps and Bric-a- 


West 
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CAMBRIDGE (0.) GLASS CO., New 


York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘Nearcut” 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 


sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 


Ave. a 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 


Fifth Ave. 


THE ROSBERN GLASSWARE 


CORP., 12-14 West 21st St. 


Manufacturers of light cut and gold 


encrustations. Phone Chelsea 0746. 

WESTON GLASS CO., INC. 
Blown Tableware. 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., A/be- 
marle Bldg., 24th St. and Broadway. 


Pressed and blown glassware. 


WESTMORELAND GLASS CO,, 
Co., Representa- 


Horace C. Gray 
tives, Fifth Avenue Building. 


Pressed glassware, decorated glassware, 


novelties. 


LAMPS, SHADES AND LIGHT- 


ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 


and 28rd. St. 
Electric Lighting 
Lamps. 


Fixtures 


VICTOR BRISBOIS, INC., 200 Fifth 


Ave. 
Room 210. Lamps and Cut Glass. 


teal HAWTHORN, 225 
ve. 
Wrought Iron Lamps. “The 
Kind,” “Ann Murphy Shades.” 


PHOENIX G"™.ASS CO., 
Ave. 


230 


Illuminating glassware, electric port- 
Telephones, 


ables, oil lamps, ete. 


Ashland 9024-9025. 


THE H. E. RAINAUD CO., 225 Fifth 


Ave. 


Table, Boudoir, Desk, Piano, and Floor 
lamps in exclusive designs and finishes. 
Dela Croix & Monroe, representatives. 


THE MAIBRUNN CO., Inc., 44-46 


East 25th St. 
Lamp Shades and Lamps. 
Madison Square 8860-8861. 
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tableware, 


T. W. Hamilton, 


and 


Fifth 


Better 


Fifth 


Telephone 
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A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
Aye Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler..Co. 
Bonita Art Glass Co. 

T. B. Clark & Co. 

S. K. Bitner & Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., Fifth 
Averue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 
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MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 

Representing Fenton Art Glass Co., 
Glassware, cut, colored and plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 


Aquaria, etc. Telephone, Gramercy 
6311. 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod- 
ore glassware. Economy Glass 

O. 

6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 


Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 82nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 

Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 


China Co., dinnerware. Telephone 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. . 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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Suite 319, telephone, Gramercy 
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CROCKERY AND 


GLASS JOURNAL 


“SHADED LIGHTS” 


For Chandeliers and Brackets. New 


and Decorations. 
Write for Samples. 


DELICA WHITE 


BEST GLASS FOR LIGHT 


Shapes, Colors 
Now Ready. 


K. G. I. “7° SATISFY 


Crystal, Colors 
and Cased Glass 


for Illuminating 


Kopps_ Railroad 
and Marine 
Signal Glass 


Uses. Special Glass 
Novelties and a ee for Special 
Specialties Purposes 


KOPP. GLASS, Inc. 


Swissvale, Pa. 


“You Cant Argue 


Against Conviction” 


If you’re absolutely deter- 
mined not to take advantage 
of the opportunity to place 
your lamps and shades _ be- 
fore the best buyers of the 
trade, our suggestion that 
you advertise in the BUY- 
ERS LAMP JOURNAL is 
likely to fall on unfertile soil. 


On the other hand if you're desirous of get- 
ting your lamps and shades before the man who 
buys—of increasing your business, there is no 
better medium in which to broadcast your mer- 

_chandise than the 


BUYERS LAMP JOURNAL 
Chicago Il. 


December 28, 193 


Wheeling Decorating Co, 


Wheeling, W. Va. 


Gold Encrusted and Hand Painted China and 
Glassware 


Our line for 1927 will be replete with surprises. 
Don’t miss it! 


Display as usual at the 
Fort Pitt Hotel in January—R. D. Otto, in charge. 


REPRESENTATIVES 
GEORGE TURNER 1. SILVERBERG JULIAN GOLDBERG 


Middle West 2 East 23rd St. 31342 Liberty Ave. 
17 N. Wabash Ave. New York, N. Y. Durham, N. C. 
Chicago 


E. M. BARTLETT 
7th & Los Angeles St. 


{80 New Montgomery St. 
Los Angeles, Cal. 


San Francisco, Cal. 
R. D. OTTG 
Road Representative 


Laas 


clever, a China 


The laundry ticket above is supposed to be the old Chin- 
ese proverb, “One picture is worth ten thousand words.” 
We won't swear to it, but whether or no, it’s often true. 


A good photograph or illustration is the next best thing 
to putting your ware in the prospect’s hands;—it speaks 
for itself. Yes, to paraphrase the proverb, a good picture 
saves lots of gab. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COMPANY 


HEEREN BUILDING - EIGHTH & PENN - PITTSBURGH, PA. 


“NUROCK” 


The most popular 


BAKING AND 
SERVING 
WARE 
made in America 
ells because its 

erviceable, 
ightly and 
anitary. 
THE BRUSH POTTERY Co. 
ZANESVILLE, OHIO 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 
We make the “LINES THAT SELL.” 


The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


Crockery and Glass Journal 


and 


Get It 


40 cents per e for first insertion; 
i ents aE ah. for fo fe wing in- 
Rates: Seven words per line : 
nimum initial charge $2, pave 
re in advances 
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Haviland Al 


China | 
8 Co.” : 


2 


aviland China 


Is Now Installed in Its Modernly Appointed and 


EASILY-REACHED NEW HOME 


1107 Broadway, at Twenty-fourth Street, New York 


= 


TRADE MARKS 


It is a great pleasure for us to asvilay showing many new designs of 
extend to our friends in the france’ GENUINE HAVILAND 
trade a cordial invitation to Peg se ieee CHINA for the Fall season 
visit us in our new home which by virtue of their beau- 
which by reason of its very ate tiful decorations and attrac- 
central location is accessible sland tive shapes should not be 
from all points. We are Sa Co overlooked. 


Limoges 


on decorated china 


Haviland China Co., Inc. 


Telephone — Watkins 2967-2968 
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devoied to 
House- 


Surnishings 
Lamps 
Gift Shop 
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C 
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IN THIS ISSUE 


and Julius Klein, Director of the United States 
Art Goods Bureau of Foreign and Domestic Com- 
merce, writes interestingly on Foreign 

Dolls & Joys Trade Review and Prospects. In _ this 
. article Mr. Klein reviews 1926 and takes a 

Ge glimpse into business prospects for the 


ensuing year. 


CANE 


— 
AN 


What’s to Be Done with the Girl That Has 

the Manner But Can’t Sell Goods?—Here 

is an interesting story with a splendid an- 
swer to a prevalent store problem. 


What the Potteries Are Doing and up-to- 


vel 100. Noga the-minute Glass News 


Timely news of Chicago by J. H. Smythe 
of our staff 


Wl 


DEC. 30, 1926 


A complete list of New York Imports for 
the week 


Reliable Income Tax Information by M. L. 
Seidman, Certified Public Accountant 
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Will It 
Interest You 


i 
Ht 
; 


To know the names of the best manufacturers and whole- | 
salers in the lines you are interested? | 


To know where you can get the goods you want? | 
To know what the latest news of the trade is? i| 
To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? | 
To be advised about important changes in the trade? | 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL | 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


| 
DEMAREST PUBLICATIONS, INC., | | 
| ot Nes eae SUBSCRIPTION PRICE 
Gentlemen :— Domestic 
Foc Nee re ROE Ey END GEARS $3.00 a year 
URN including e Specia oliday 
aaa 8 aud UE anes el enone. Num: $5.00 for 2 years 
ers) to the following address for whic ; 
| enclose ...... foresencoe year. | ven 
4 a year 
| NAM 2.2 sceew Hee ee ee cree tebe noe Carel gn 
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Buyers for 1927 
Attention! 
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The Atlas-Globe China Co. 


Ivory Dinnerware 
Two New Shapes 


25 Decorations 


The Louis Glass¥Co. 
Blown Stemware 
Plain — Colored 


The Dunbar Flint Glass Corp. 


Blown Water, Ice Tea 
Sets and Vases 


Eee We Ellagoamion d 


Gold Encrusted Stem 
and Flatware 
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Rooms 1142-43 10 West 23rd St. 


Fort Pitt Hotel New York 
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The 
Yellowstone 
Dinner 
Service 


Ivory Body. Exclusively Octagon Model 


The Yellowstone is striking in simplicity. There is no relief work, embossing, or irregular surface to compete 
with, or to detract from, the decorative effects. The soft ivory shade, reproducing the exquisite color tone of Belleek, 


and the plain Octagon outlines, provide the ideal frame and background for the fine variety of original decorations 
especially designed for this model. 


If the popularity of a line is to be measured by the volume and promptness of reorders, the Yellowstone deco- 


rations have achieved a degree of success that has never been equalled and probably never approached by any other dinner 
ware line from anywhere at any time. 


The Prices Are an Agreeable Surprise 


The Present Line-up Is 


YELLOWSTONE SHAPE IN IVORY BODY ONLY. 

REPUBLIC AND KWAKER SHAPES IN BOTH IVORY AND WHITE BODIES. 
EMPRESS, AND HUDSON SHAPES IN WHITE BODY ONLY. 

COMPLETE LINE OF CABLE STAPLES IN WHITE BODY ONLY. 
COMPLETE LINE OF HOTEL WARE, DOUBLE THICK, WHITE BODY. 
COMPLETE LINE OF HOTEL WARE, HALF THICK, WHITE BODY. 

A GOOD ASSORTMENT OF TOILET SHAPES. 


The Kwaker has previously been our leading shape in border, medallion and gold and white treatments. All of 
these patterns may now be had on the Kwaker in either the white or the ivory body. 


PRODUCTION 


The equivalent of forty kilns on Ivory. 
The equivalent of sixty kilns on White. 


The Homer Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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ay 
EDWIN M.KNOWLES 
CHINA CQ. 


Two New Plain Shapes 
In Ivory Body 

The Lotus 

f and 


The Santa Barbara 


Both ready to show in many new decorations at 
our sample room January 1st, and at the Fort 
Pitt Hotel during the Pittsburgh show. 
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For 1927 we will make the following 
Dinnerware Shapes 
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IN Ivory IN WHITE 
E j THE MARYLAND THE MAYFLOWER 
THE SANTA BARBARA THE YORK 
THE LOTUS THE HAMPTON 


THE MONTEREY 


Edwin M. Knowles China Co. 


East Liverpool 
Ohio 
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“EDEN 


and 


PARADIS Ea 


This illustration features “THE EDEN” and “THE t 
PARADISE” decorations on the new PILGRIM shape. 
They are the same design, but the EDEN border is a golden 
yellow, and the PARADISE a soft azure blue. The flowers 
and centres are the same colors in each decoration. 


These patterns are carried in stock by the largest 
jobbers. 


Write Us For Their Names. 


Decorations and Shapes are both patented. 


White China Decorated | 
LATE | | 
GrranceZ “WE genuine Thee Haviland China OF Theodore aa | 
= 2 FRANCE 

Theodore Haviland & Comm 
Incorponated | 


26 West 23rd Street, New York 
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Business, in the view of John W. 
O'Leary, President of the Chamber 
of Commerce of the United States, 
has gone into training. It has not 
cepted prosperity complacently and grown short-winded 
d overweight because of it but has worked hard to get 
aere it is and consequently is in prime condition to face 
e test of a new year. 

“The record of the past two years,” says Mr. O'Leary, 
snot an accident. It is not a windfall, a piece of good 
ck, or an evidence that fortune habitually smiles upon 
with special favor. The cold record of statistical facts 
ows to all who wish to know that for the measure of 
itional prosperity which has come in the last two years 
e worked hard. We have striven to make each applica- 
mn of labor produce more than it ever produced before. 
| the familiar phrase, we have been exerting ourselves 
get greater efficiency. In that effort the figures show 
e have been successful. There is no other possible ex- 
anation for the upward course of the wage level in the 
nited States since 1919 and the downward course of the 
‘ice level. For different industries the Federal Depart- 
ent of Labor has been making some studies through 
hich it shows striking increases in productivity. The 
scretary of Commerce has pointed out in the report which 
» published at the end of November that the railroads 
ive recently been performing 43 per cent more work, in 
m-miles of freight moved, than in 1913, but with only 
or 3 per cent more employees. 

“Not only have conditions been sound but there is every 
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reason to believe that they will continue to be healthful. 
On every hand the incentive to efficiency in production, 
distribution and utilization is in full force and effect. 
Moreover, we have sufficient irregularities in conditions 
to cause everyone to be thoughtful of the dangers of over- 
confidence, and to do his part to avoid them.” 


The inconsistency of proclaiming 
the merits of the budget system and 


Pet Projects 


a rushing to Congress with requests 
uage for appropriations for “pet” pro- 


jects is pointed out in a bulletin issued by the Chamber of 
Commerce of the United States to its members. 

A citizen who is working for a certain appropriation, 
the National Chamber says—and the same rule is applica- 
ble to organizations—‘“‘should make his representations to 
the Bureau of the Budget during the period when hearings 
are held. 

“Tf then his recommendations are not included in the 
budget estimates, he can go with better grace to the ap- 
propriations committee of Congress and urge his proposal. 
He can do this, not as an attack on the Budget System, but 
on the grounds of disagreement with Executive policy. 

“The budgetary estimates are intended to coordinate 
the fiscal needs of the entire government by giving proper 
relative weight to various activities. The advocate of some 
pet project is often convinced of its inadvisability when 
he regards it in the light of the government’s program as 
a whole.” 
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Foreign [rade Review and Prospects 


By JuLius KLEIN, 


Director, United States Bureau of Foreign and Domestic Commerce. 


expansion in our exports of manufactured goods 

so conspicuous for many years past, and particu- 
larly since the world war. The prospects for further 
growth in this direction seem highly favorable. In the 
case of international commerce in foodstuffs and raw 
materials, especially agricultural products, variations in 
our production and that of consumer countries, are bound 
to occur because of climatic and other uncontrollable fac- 
tors, and forecasts are scarcely possible. 


, \ HE year 1926 witnessed a continuance of that rapid 


If 1927 should bring any lull in the unprecedented pros- 
perity which we have enjoyed since 1921, such as is prophe- 
sied in some quarters, we may expect a marked increase 
in export activity. The intelligent appreciation of foreign 
trade as a stabilizer of business is far more prevalent today 
than ever before and a substantial proportion of our manu- 
facturers and merchants are equipped with at least the 
rudiments of some export contacts and experience, which 
are available for expansion when the occasion requires, 
The past five years have witnessed an impressive growth 
in the “export sense” of American business, the benefits 
of which we shall observe whenever the next sag may oc- 
cur in our business curve. 


Quite apart from this relationship between domestic 
and overseas business, there is evident a decidedly favor- 
able outlook for the export of our manufactures because 
the world as a whole, except for a few areas, only one or 
two of which are of major importance, is enjoying fairly 
stable and gradually improving economic conditions, Fur- 
thermore, our own industry, constantly gaining in effi- 
ciency, is able, despite the highest wages in the world, to 
produce many classes of goods at lower cost than prevails 
elsewhere, and to produce goods of superior quality which 
appeal strongly to the buyers of every land. The business 
depression in England and the disposition of certain Euro- 
pean countries to curtail their imports in order to bring 
about a less unfavorable balance of trade, are factors 
temporarily tending to cut down world commerce. But 
with the prosperity and progress in South America, the 
East Indian region, Canada, and various other parts of 
the world, total world trade held up fairly well in 1926, 
and our share in it—at least so far as concerns manu- 
factured commodities—was more than maintained. 


In contrast with several years preceding, the money 
value of the total exports of the United States in 1926 
declined slightly, being in the neighborhood of $4,800,- 
000,000 or about 2 per cent Jess than in 1925. Quanti- 
tatively, however, the exports increased somewhat and 
were larger than in any other year in our history, with the 
possible exception of 1919. There was a fall in average 
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export prices, especially due to the sharp decline in ec 
ton. Indeed, the lower price of cotton alone more th; 
accounts for the reduction in total value of exports. Car: 
ful computations show that for the first nine months ;| 
1926, eliminating the effect of price variations expor 
were 4 per cent greater than during the correspondir 
period of 1925, and it is likely that the year as a al 
will show a still greater increase. 


The showing of the United States in the export 
manufactured goods has been much more favorable the| 
that of the principal European countries. Combined fi 
ures for ten of these countries covering the first nit! 
months of 1926, indicate a decrease of 8 per cent in @ 
ports from the corresponding period of 1925. This dj 
cline was chiefly due to smaller quantities rather the 
lower prices. Of the ten countries only Germany ar 
Sweden showed larger exports than in 1925. Germany 
trade at its lowest point had stood much further belo 
pre-war levels than that of any other important countr 
and it is but natural that year by year recovery shoul 
appear. Her exports in the first ten months of 192 
were about 13 per cent greater than for the correspondin 
period of 1925. Those of the United Kingdom on i 
other hand, seriously affected by the coal strike, showed 
decline of about one-sixth. 


The limited statistical data available as to the 1926 trac 
of South American and Asiatic countries show increase 
quite generally, and it is the consequent greater buyin 
power of those regions which largely explains the cot 
tinued expansion of our own exports of manufacture 
goods. The exports of Cuba, Mexico, Australia, and Ne 
Zealand, however, have fallen off, largely because ¢ 
lower prices of their major commodities. On the othe 
hand, Canadian exports during the first ten months ¢ 
1926 were 21% per cent greater than the year before. 

In contrast with the decline in the total value of Amer 
can exports resulting from lower prices, our imports ha\ 
shown an increase. As a consequence, the so-called favoi 
able balance of trade, that is, the excess of merchandis 
exports over imports, has fallen to a figure somewhet 
between $300,000,000 and $350,000,000. The balance wi 
probably prove to be the smallest since 1910, and contras 
with an annual average of $947,000,000 for the five yea 
1921 to 1925. Apart from the fact that the disparity bt 
tween the price movement of export goods and that ¢ 
import goods is largely responsible for the diminishe 
balance, it should be borne in mind that in times of hig 
prosperity, when business is active and the income of # 
people large our imports tend normally to increase mo! 
than exports. We demand more tropical foodstuffs f 
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, tables and more rubber, silk and other foreign raw 
wrials for our factories. Except for 1926 the lowest 
ynce since the war was in the highly prosperous year 
¥ on the other hand, the biggest excess of exports 

in the depression year 1921. 

otwithstanding the diminution in our excess of mer- 
adise exports, which usually indicate the flow of funds 
lable for investment abroad, the new investments in 
5 were probably the jargest in any year sincg the war. 
ly totaled more than one billion dollars. Moreover, 
ist travel, for which we must make payments to for- 
wers, was unusually heavy. It might perhaps have been 
sected that the large payments thus made abroad would 
‘it in an outflow of gold. Such, however, was not the 
+. We actually imported considerably more gold than 
. the country; the excess between $80,000,000 and 
10,000,000. 
“he explanation seems to lie partly in the increased re- 
»ts of interest and dividends from our previous invest- 
its in foreign countries, but more largely in heavier 
stment of European capital in the United States. The 
mdness of our business conditions has led many Euro- 
ens to buy American stocks and bonds. Moreover, 
yppears that a considerable fraction of the bonds of 
eign countries, municipalities and corporations sold in 
+ New York market have been subsequently repur- 
ised by foreigners themselves. In addition to these bal- 
ring factors there have probably been some shifts of 
aking and commercial credits as an offset to the reduc- 
ain the merchandise balance. 
‘tis to be expected that the large volume of investments 
de by Americans abroad will result in steadily increas- 
~ receipts of interest and dividend payments, which 
1 be augmented by repayments on the principal of the 
ied debts. Since these inflowing funds constitute a 
ans of paying for imports, a tendency toward a smaller 
sess of exports over imports must appear except so far 
‘continued large new investments offset this inflow. 
ywever, these investments serve to increase production 
the countries where they are placed, to raise the stand- 
ls of living, and thus to create greater demand for 
jerican goods as well as greater ability to furnish goods 
‘Us. Foreign investments tend to build up trade in 
h directions. 
Turning now to consideration of the major groups of 
nmodities, it should be borne in mind that our exports 
crude materials and of foodstuffs are dependent not 
much upon the efficiency and enterprise of producers 
4 exports as upon the changes in our crops and those 
road, affecting quantities moving and often affecting 
ues still more through sharp price changes. 
On the other hand, exports of finished manufactures are 
s subject to price fluctuations and the volume is much 
wre determined by our own action. An increase in sales 
manufactures abroad is a favorable sign both as to 
mestic efficiency and salesmanship and as to business 
aditions and buying power in customer countries. 
Of the five great classes into which export trade is di- 
led, finished manufactures alone showed an important 
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increase in value in 1926. The increase was in the neigh- 
borhood of 8 per cent over 1925 about 53 per cent over 
the calendar Le 1922, and nearly 65 per cent over the 
fiscal year 1921-22 which marked the bottom of our post- 

war trade. This is an altogether gratifying showing. 

Not only did the total increase, but the great majority of 
the important individual articles in the group show gains 
and thus the industrial sections throughout the country 
participated in this substantial advance in foreign busi- 
ness. For example the increase of approximately one- 
fifth in the export of refined petroleum products is of 
great significance to the producers of crude oil not only in 
the east, but also in the mid-continent region and Cali- 
fornia, as well as to the refining industry at such points 
as Chicago and Cleveland, as well as along our seaboard 
from Texas to New York. The gain ranging from 11 to 
about 18 per cent in the exports of electrical machinery 
and apparatus agricultural implements and industrial and 
office machinery has benefited the entire northeastern 
and north central group of states all of which are large 
producers of such equipment. Not only is this true of the 
larger cities but also of smaller specialized centers, such 
as Dayton, Schenectady, Moline, Racine, Fort Wayne, 
Worcester and Bridgeport. 


Pennsylvania, Ohio, Indiana, Illinois and Alabama are 
the principal sources of our heavy iron and steel prod- 
ucts. The gain of about 20 per cent in the export of these 
in 1926 is particularly significant as the trade had been 
more or less stationary for several years before and is sub- 
ject to very sharp competition from Europe. The increase 
in the export of rubber manufacturers was chiefly, if not 
wholly, attributable to the higher prices of crude rubber ; 
this trade is of interest not only to Akron, the greatest of 
our rubber centers, but to many other cities such as Tren- 
tor, INT |: 

There was a decided gain in the export of paper, helpful 
to the industry of New England, New York, Wisconsin 
and other paper producing states. Many sections of the 
country profited by the considerable increase.in the export 
of miscellaneous manufactures of wood, such as cooper- 
age, box shooks, doors, furniture, etc. Very generally 
throughout the widely scattered and varied industries pro- 
ducing chemical and related products, there were gains; 
the exports in this field are largely a post-war develop- 
ment. 

Exports of automotive vehicles and parts, which in pre- 
vious years and increased with extraordinary rapidity, 
showed a gain of only a few per cent in 1926, a fact at- 
tributable in part to deliberate efforts of European coun- 
tries to restrict the importation of articles other than ab- 
solute necessities, in part to a change in the method of 
reporting parts for assembly. To many countries of the 
world our automotive sales gained materially a further 
tribute to the efficiency of the great plants at Detroit, 
Cleveland, Flint, South Bend, Indianapolis, and other 
important centers. The only important classes of manu- 
factured goods to show declines of any magnitude were 
leather manufactures and cotton manufactures. The lat- 
ter fell off about 11 per cent as compared with the year 
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before; this was due partly to lower prices in line with 
the fall in the price of cotton. 

The considerable decrease in the value of our exports 
of crude materials in 1926 was due wholly to the lower 
price of cotton which represents about three-fifths of the 
total for this group. Exports of cotton were approxi- 
mately the same in quantity as in 1925, but over one- 
fourth less in value. A very large increase in exports of 
coal, resulting from the English coal strike, prevented a 
still greater fall in the group total. 

There has been a moderate increase in the value of 
crude foodstuffs exported, much greater quantities of 
wheat having counterbalanced quantitative decreases in 
certain other less important articles and also the consider- 
able fall in the price of wheat itself. The decline of ap- 
proximately one-eighth in foreign sales of manufactured 
foodstuffs reflects trade had been more or less stationary 
for several years before, and is subject to very sharp com- 
petition from Europe. Exports of automotive vehicles and 
parts, which in previous years had increased with extra- 
ordinary rapidity, showed a gain of only a few per cent 
in 1926, a fact attributable at least in part of deliberate 
efforts of European countries to restrict the importation 
of articles other than absolute necessities. To many coun- 
tries of the world our automotive sales gained very mate- 
rially. 

The only important classes of manufactured goods to 
show declines of any magnitude were leather manufactures 
and cotton manufactures. The latter fell off about 11 per 
cent as compared with the year before; this was partly 
due to lower prices in line with the fall in the price of 
cotton. 

The considerable decrease in the value of our total ex- 
ports of crude materials in 1926 was due wholly to the 
lower price of cotton, which represents about three-fifths 
of the total for this group. Exports of cotton were ap- 
proximately the same in quantity as in 1925, but over one- 
fourth less in value. 

There has been a moderate increase in the value of crude 
foodstuffs exported, much greater quantities of wheat hav- 
ing counterbalanced quantitative decreases in certain other 
less important articles and also the considerable fall in 
the price of wheat itself. The decline of approximately 
one-eighth in foreign sales of manufactured foodstuffs re- 
flects chiefly to reduced quantities of meats and a decrease 
of more than 70 per cent in refined sugar, although a fall 
in the price of lard contributed to it. 

The fact that exports of semi-manufactured commodi- 
ties fell off approximately 5 per cent is explained by the 
quantitative decrease in our sales of copper, in part at- 
tributable to the increased output of Belgian Congo, in 
part to the strong demand for that metal in the United 
States, reflected in an increase in our imports of copper 
concentrates and crude copper for smelting and refining. 

Apart from Europe, every continent took more of our 
goods in 1926 than the year before. Sales to Europe fell 
off more than $300,000,000, while those to the rest of the 
world increased about $200,000,000. The explanation lies, 
of course, in the fact that Europe buys from us chiefly 
foodstuffs and raw materials, while to the other conti- 
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nents we send mainly manufactured commodities, High 
gratifying is the increase of approximately 20 per ce 
in exports to Asia. For various reasons our sales ; 
China and Japan, the largest Asiatic markets, had hee 
stationary or declining for several years preceding, }j 
exports to both these countries showed satisfactory gait 
in 1926, while those to India, British Malaya and th 
Dutch East Indies, where buying power has been great] 
enhanced by the high price of rubber, increased yey 
heavily. The conspicuous gain which has appeared din 
recent years in sales to Oceania and Africa continued j i 
1926. The principal markets—Australia, New Zealan 
and British South Africa—are English speaking cour: 
tries with standards of living very similar to our owt 
and American manufactures find there great and eye 
greater popularity. 

Exports to South America in 1926 reached more tha 
$450,000,000, the largest figure ever reported except j 
1920, and in view of price inflations in that year, th 
greatest from the standpoint of quantity in our history 
It was about 10 per cent bigger than in 1925 and doubl 
the value in 1922. While exports to Argentina, the larg 
est of all South American markets, showed a slight de 
cline as compared with the preceding year, this was mor 
than counterbalanced by great gains elsewhere, notabh 
in sales to Venezuela, Chile, and Columbia, where the in 
crease is in large part due to the development of oil an 
mining enterprises by American capital. Exceptional con 
ditions—notably the lowered price of Cuban sugar an 
the disturbed situation in Mexico—have caused a recessio1 
in our exports to Latin North America and the West In 
dies. The great bulk of the trade of this region is will 
the United States and since it was able to sell less to u 
than usual, its buying power for our exports was dimin 
ished. 


Exports to Canada, substantially stationary for thre 
years preceding, showed a marked gain in 1926, and afte 
allowing for changes in prices, were decidedly the greates 
in our history., Sales to our northern neighbor repre 
sented nearly one-sixth of the total value of exports, am 
fell not very much below those to the United Kingdom 
our largest single market. 


The import trade of the United States has become ai 
enormously important factor in the economic life of th 
world and the widespread significance of our prosperity 
as a determinant of our buying power, is therefore obvious 
Increasing even faster than exports, our imports now rep 
resent more than one-sixth of international trade. W. 
buy vast quantities of tropical and semi-tropical food 
stuffs and exotic raw materials, although it remains tru! 
that the United States is to an unusual degree self-sut 
ficing, and that imports represent a comparatively smal 
fraction—in the neighborhood of 7 or 8 per cent—of it 
total consumption. 


However, any intimation as to the dispensability of thi 
small fraction is quite out of the question since it is com 
prised of numerous invaluable raw materials—rubbet 
silk, vegetable oils, fibres, important minerals, and th 


like, without which this nation could not survive. 
| 
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he value of imports in the year just closed was in the 
ehborhood of $4,450,000,000 or about 5 per cent more 
ba in 1925, nearly eighty per cent greater than in 1921, 
» nearly two and one-half times the largest pre-war value 
‘jat in the fiscal year ending June 30, 1914. When 
disted for price changes, the volume of import trade in 
06 is revealed as much the largest ever attained; it 
seeded that of 1913-14 by at least sixty per cent. 


lore than half of the exceptionally large increase in 
yorts in 1925 as compared with 1924 was attributable 
yiigh prices, especially of rubber, but the greater part 
fthe increase in 1926 was due to larger quantities. It 
rue that despite the marked fall after April, the aver- 
« import price of rubber was approximately thirteen 
« cent higher for 1926 as a whole than in 1925, and that 
}; difference increased the cost of our imports some- 
lng like $60,000,000. On the other hand, however, 
bre were declines in import prices of sugar, coffee, silk, 
vol, paper flaxseed, long staple cotton and a number of 


{er major import commodities. 


Phe increase in the value of imports of crude foodstuffs 
1s largely due to greater quantities rather than to price 
lnmges. Our purchases of coffee were by a considerable 
'rgin the greatest ever reported in a single year. 


In the case of the class of crude-material imports, 
tre would have been no great gain and possibly a de- 
ne in total value but for the higher price of rubber, 
ports of which increased from 3 to 5 per cent in quan- 
y but roughly 18 per cent in value. Little change oc- 
rred in the imports of silk, crude petroleum, and hides 
d skins. There was a decided decline in our purchases 
wool and of unmanufactured tobacco. In the group of 
rtly manufactured commodities, quantity as well as value 
sreases were more general; there was a marked gain in 
refined copper, vegetable oils, and unset diamonds, and 
so, largely by reason of price advances, in wood pulp. 
yports of lumber and long-staple cotton fell off in value 
spite larger quantities; while those of tin were prac- 
ally stationary in quantity but increased in value. 


Imports of finished manufactures increased about 11 or 
per cent, continuing the gradual advance of recent years, 
id reflecting the higher buying power of the United 
ates for the products of European industrial countries. 


Imports from every continent of the world except 
ceania were greater in 1926 than in the preceding year, 
though the gain in the case of the North American 
mtinent was small on account of the decline in imports 
om Cuba and Mexico. As in 1925, imports from Asia 
ere considerably greater than those from Europe, a posi- 
yn very different from that before the war. 


Taking it altogether, therefore, our foreign trade in 
126 was highly satisfactory. The statistics show clearly 
e further strengthening of our position in world mar- 
ts for manufactured goods, and the high general pros- 
rity of the country as reflected in increased imports. 
he only weak spot in the situation is the relatively low 
‘ice of some of our major agricultural exports. 
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In Answer to the Grow- 


ing Demand . 


Catirornia and 
Miami —— two more 
added to the twenty odd 
now so popular; two more 
beautiful decorations, full 
of color and charm on 
bodies of glowing ivory. 

These new patterns are 
stocked in the special new 
tea room weight—a weight 
excellently adapted either 
for regular dinnerware or 
for tea room service. The 


plate edges are. slightly 
rolled. 


Complete open stock and 
package stock will be ready 
by the end of February. 
Make your selection now 
to acquire these patterns 
for your territory. 

This line will be on dis- 
play at the Wm. Penn 
Hotel, Pittsburgh, 
Room 707, January 10 
to 22. Mr. Reiwald and 
Mr. Shaw in charge. 


A. J. FONDEVILLE & CO. 
24 West 23rd Street © New York City 


new 
patterns 
stocked 


in 


HOMESTEAD 
WARE 


WARE 
A.J: FONDEVILLE 
& CQ 


ENGLAND 


HOMESTEAD 
WARE 


RTHUR E. Soules, who has been with B. Tomby & 

Co. for the past year, has resigned his position to 

accept a place with Nathan Straus & Sons, to travel 
southern territory for the concern. 


Will A. Rhodes, formerly with the Sebring Pottery 
Co., Sebring, O., and well known in the trade, has en- 
gaged with B. Tomby & Co., the importing house, for the 
coming year. He will make his territory through the 
South, 


Herbert Wellington, formerly with the Mitchell Wood- 
bury Co., Boston and the Crooksville China Co., Crooks- 
ville, O., is another salesman who will travel under the 
B. Tomby & Co. banner during the coming year. He will 
call on the trade in the middle west and west. 


Leo Himmelstern, of Himmelstern Bros., San Fran- 
cisco, the well known Pacific Coast wholesalers’ and 
manufacturers’ agents, arrived in New York last Friday. 
Mr. Himmelstern will be visiting the market for a week 
or so and while in the city is making his headquarters at 
the Hotel Roosevelt. 


Fred Scott, the well-known Philadelphia manufacturer, 
representative, who is successor to the former firm of Pe 
cock & Roop, paid a brief visit to New York last wee 
taking the opportunity to drop in for a chat with some: 
his friends in the trade here. 

J. S. Lauterbach, manager of the import china and glas: 
ware department of Louis Wolf & Co., is scheduled {| 
leave Wednesday, January 5, on a trip covering the Cane 
dian trade, that will keep him away until the end of th 


r 


month. | 


O. C. Graham, New York manager for the Cambridg 
Glass Co., is scheduled to depart Tuesday, January 4, fo 
Pittsburgh. Mr. Graham is leaving early for the Exhibi 


in that city to assist in getting everything ship-shape i) 


readiness for the Cambridge display at the show. | 


Macbeth-Evans Glass Co. Elect New Officer; 


In acting upon the resignation of Howard S. Eyan 
as president, the directors of Macbeth-Evans Glass Co 
recently elected the following officers for the ensuing year 
Geo. D. Macbeth, president; Paul W. Jenkins, vice presi: 
dent; John E. Winner, secretary. 

(Continued on page 22) 


The new and delightful general offices of the Mayer China Co. at Beaver Falls, Pa. 


Twelve 


OME little while ago Gabriel Torlotting, head of the 
») importing firm of E. Torlotting, Inc., 35 West 23rd 
“ St., conceived the idea that a complete renovation of 
‘display room and offices would be a big stride forward 
4 he is to be congratulated upon the results that have 
‘n accomplished. To him also belongs the credit for the 
ginal plans and general layout connected with the con- 
*n’s beautiful new salesrooms, which, worked out as 
jy have been, have transformed what was once a good 
>w room into one which may now be numbered among 
) best. 

Stepping off the elevator one enters a reception hall. 
vo large Gouda pottery vases, standing over two feet in 
ight, filled with beautiful multi-colored artificial flowers, 
ad backed by two large mirrors are the first things to 
eeet the eye. On either side of these are two wrought 
bn stands also filled with flowers, which complete the 
‘corative treatment here. The walls are paneled and 
fished in a rich cream color while the trim has been 
ated in a medium tan shade. A heavy brown carpet 
ad inverted overhead lights reflecting against a white 
dling finish off the room in a most tasteful manner. 

At the front end of the floor on the Twenty-third St. 
de a section is devoted about half way along the front of 
le building, to the general and private offices. The same 
lor scheme has been followed here while the large front 
indows let in a wealth of light. 

Connecting with the reception hallway is another pas- 


INNO 


A-view of the room devoted 
to the display of St. Louis 
Crystal Stemware, showing 
a complete line of etchings, 
rock crystal and beautiful 


Colonial type patterns. 


UAT LTT 


A Showroom of Beauty 


Gabriel Torlotting, Head of the Importing Firm of E. 
Torlotting, Inc., Is to Be Congratulated Upon the Taste- 
fulness and Attractiveness of His Company’s New Displays 


sage, which is really an extension, leading into the first 
of the exhibit rooms. Here are displayed the fancy pieces 
from the Cristalleries de St. Louis factory, such as, bot- 
tles, decanters, etc. These pieces are set off to excellent 
advantage by means of tables with white linen covers and 
display shelves backed by mirrors in mahogany frames. 
The walls in this room have been treated in a very light 
tan while the ceiling is white and around the windows the 
trim is finished in white enamel. 


Passing to the right through a wide entrance one enters 
the room which is devoted to the stemware exhibit of the 
St. Louis factory. Perhaps some idea of how beautifully 
and attractively this room is laid out can be gained from 
the accompanying illustration. The same general style of 
showing this beautiful glassware has been used here. 
In the center of the room glass top tables have been placed 
to the best possible advantage while around all sides 
shelves backed by mirrors further add to the beauty and 
effective way that the pieces are set off. One feature of 
this room that merits special mention is a large glass drop 
fixture suspended from the ceiling, which antique in style 
and most beautiful to look upon. This, when the over- 
head lights are turned on, is lovely in its glistening effect. 
One can well imagine what a splendid showing this stem- 
ware line makes against the background described above 
shown as it is in etchings, rock crystal, gold decorations 
cased glass, etc. 


(Continued on page 28) 
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Pottery Production Suspended for Holidays 


N account of the holiday season, production in all 
() generalware_ potteries in the western territory 

was suspended, and clay shops in the majority 
of plants will not resume until Jan. 3. Decorating de- 
partments in some instances were more or less active dur- 
ing the current week, but these will very likely resume nor- 
mal schedules next week also. For several weeks before 
the close of the Christmas season many local manufactur- 
ers were besieged with wire and telephone orders for rush 
shipments of matchings, and all of this character of busi- 
ness went forward before the season closed. Many de- 
partment store buyers have already received shipments 
of dinnerware that will be featured during the January 
sales season, and many factories are now working on 
goods wanted for February distribution. During the last 
week all manufacturers in this territory have been ac- 
tively preparing for the reception of buyers who will visit 
the market during the month of January. The new lines 
have been prepared and samples have been placed in the 
sample rooms. All producers have added to their lines, 
a few showing new shapes, and all having added addi- 
tional patterns to their stocks. The majority of the new 
patterns that will be featured in January are exclusively 
controlled, although an occasional pattern will be shown 
that has been sold as open stock to the trade. In addition 
to borders, new style sprays and medallions will be fea- 
tured on all lines next season. Colors are pronounced, 
as it appears this is the character of treatment the retail 
trade is demanding. While a few local manufacturers will 
exhibit their lines at the Pittsburgh show, yet most all 
buyers who do go to Pittsburgh generally visit this market 
also. 


Sebring Warehouse Remodeled 


The glost warehouse of the Sebring Pottery Co., Seb- 
ring, O., has been remodeled. Old bins have been torn 
out and a new arrangement for stocks has been provided 
with additional space for stocks being arranged: The re- 
arrangement was authorized in order that more conven- 
ience would result. 


Wellsville Adds Two Patterns 


Two new exclusive dinnerware patterns have been 
added to the line of the Wellsville China Co., of Wells- 
ville, O. These are to be had in open stock on this line. 
“Our well balanced stock will continue to enable us to make 
shipments during 1927 with greater promptness than here- 
tofore,’ suggested A. J, Neiser, president of this cor- 
poration. 
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Illinois Has New Spray Effects 


While the Hlinois China Co., Lincoln, Ill, is not fea: 
turing any new shapes for 1927, a number of new spray 
effects will be featured in the exhibit of this firm at Pitts, 
burgh next month. This line of semi porcelain is being 
sold by this interest in both plain white and decorated, and 
in addition to the new patterns, the more popular patterns 
of 1926 will also be added to the Pittsburgh display, an- 
nounces James Shaw, general manager of this plant, 


Steubenville Has Successful Year 


“We have had very gratifying success with our Ivory 
productions, so much so that last fall we placed both our 
plants on the production of this body,” declared H. D, 
Wintringer, president of the Steubenville (O.) Pottery 
Co., this week. ‘“‘We emphasize the fact that we are in- 
terested entirely in very high class and meritorious pro- 
ductions of character and distinction, and the offerings we 
will have to show at the Ft. Pitt Hotel, Pittsburgh, Pa., 
in January will fully bear out this statement. These 
new patterns are all very high-class and are exclusively 
controlled by us. 


National Pottery Co. to Show Line 


The National Pottery Co., Roseville, O., will show 
their line at the Ft. Pitt Hotel, Pittsburgh, Pa., during 
the show, it was announced this week by J. Burgess Len- 
hard, secretary-treasurer of the company. The feature 
of the exhibit will be a variety of art wares in different 
shapes and glazes, and for the first time the line will be 
shown in new blended glaze and also plain effects. This 
concern has also improved its line of staple yellowware, 
and a new dairy mug will be shown for the first time in 
the Rockingham line of this factory. In addition to these 
features, the company will show a scientific item for the 
absorbing of gas fumes for modern gas stoves, that is 
considered as much as a decorating feature to any home 
as it 1s of practical use. 


KE. J. Nickey Severs Connection 


Announcement has been made that effective as of Jan. 
1, E. J. Nickey will sever his connection as representative 
for the National China Co., Salineville, O., in the Wis- 
consin and Minnesota territory. Mr. Nickey has been 
associated with the National line for a number of years. 


“The Virginia” New Wyllie Shape 


A new shape named “The Virginia” will be featured by 
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1H. R. Wyllie China Co., Huntington, W. Va. The 
ye will, it is announced by Mr. Wyllie, be ornamented 
1 a variety of floral designs in harmonious pastel col- 
which will appeal to the most aesthetic. 

Our lines are new and very attractive,’ Mr. Wyllie 
it on to relate, “‘a number of our new decorations being 
rmingly adapted for breakfast and luncheon sets.” 
js line of dinnerware, including the new shape, will be 
hwn at the Ft. Pitt hotel during the January exhibit 
h Major M. A. Johnson being in charge. 


Jomer Laughlin Has Beautiful Showrooms 


The elaborate sample rooms of the Homer Laughlin 
ina Co., Newell, W. Va., have been made more attrac- 
e this season than ever before, by the addition of the 
-w decorations this interest is showing on all its various 
sapes. The latter are to be had now in both white and 
jory body. During the last year the Homer Laughlin 
(aina Co. has continued to add materially to the charac- 
tt of body and glazes used on both lines, these studies 
jing worked out in the large laboratory at this plant 
under the direction of A. V. Bleininger, chairman of the 
‘esearch Committee of the United States Potters’ Asso- 
ation. New borders and sprays have been added to the 
27 line and these have been prominently displayed in 
‘e large sample room, but of course the hundreds of 
her treatments featured at this factory are also included 
the display. 
, 


Mayer to Feature Underglaze 


Announcement was made this week by the Mayer China 
‘o., Beaver Falls, Pa., that it is going more extensively 
aan in preceding years in the featuring of new under- 
laze decalcomania treatments on its hotel and restaurant 
ne of china. It is admitted, however, that inasmuch as 
his line does not lend itself to very great changes in 
ither shapes or decorations, and because of this fact the 
irm will not add materially to its line of decorations for 
he new year. The new underglaze effects, however, are 
nore pronounced than heretofore. The exhibit of this 
irm at Pittsburgh will be in charge of their Mr. Christie. 


Well-Known Stoneware Producer Dies 
| Information has been received here of the death at 
Evansville, Ind., of Mr. Uhl, head of the Uhl Pottery 
Co., of that city, whose factory was the largest producer 
of stoneware in that district. 


Brush to Show Many New Items 

“We have a lot of new items to show at Pittsburgh 
in January,” announced George S. Brush, general man- 
ager of the Brush Pottery Co., Zanesville, O., this week. 
This display which will be found in its usual location 
will be in charge of Frank H. Vaughn, assisted by G. Ed. 
Downey, western representative for this firm. “We have 
obtained patent on many of these new designs,” Mr. 
Brush went on to relate. In the staple line of this factory, 
several new items have been added to their Dandy Line 


(Continued on page 22) 
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THE REWARD OF BUSINESS 
FOR SERVICE RENDERED IS A 
FAIR PROFIT PLUS A SAFE RE- 
SERVE, COMMENSURATE 
WITH THE RISKS INVOLVED 
AND FORESIGHT EXERCISED. 


—U.S. Chamber of Commerce, “Principles of 
Business Conduct.” 


R & His a great believer in the 
idea of giving service and de- 
pendably uniform materials. 
The R & H organization earn- 
estly endeavors to meet your 
requirements in Feldspar and 
other Ceramic materials by 
maintaining the highest stand- 
ards. 


Obviously, good service helps 
you. We reap the rewards of 
service through your confi- 
dence and appreciation. 


~ Thre 
ROESSLER & HASSLACHER CHEMICAL. 
709 Sixth Avenue 
New York 


Boston Pittsburgh Trenton 

Philadelphia Cleveland New Orleans 

Chicago San Francisco Baltimore 
Kansas City 


: 


GLASS FACTORY ACTIVITIES 


i \ 


Preparations Made for Pittsburgh Show 


URING the forthcoming week there will be con- 
D siderable activity about the Ft. Pitt and Wm. 

Penn hotels, Pittsburgh, in preparing for the 
Forty-seventh annual pottery and glass exhibit. Years 
ago glass and lamp manufacturers displayed their lines 
here twice annually, January and July, and then the rule 
was changed to the January market only. Then later 
when the dinnerware manufacturers joined with the glass 
trade, the “show” began to grow larger and larger and 
more interesting as the years passed. Close to 200 firms 
will show their lines at the above hotels from Jan. 10th 
to Jan. 27th. As a matter of fact, some of the displays 
will be continued for two weeks only, while others will 
remain intact during the entire term. The heaviest buying 
is expected during the second week of the market. East- 
ern distributors will of course be the first to arrive, and 
many will be “on the job” when the market opens Mon- 
day, Jan. 10. The western and southern trade is not ex- 
pected until the second week, and then a rush of business 
is expected. Sample lines are now being delivered to 
these hotels to await the arrival of salesmen. Display 
equipment which is as a rule preserved from year to year 
for replacement in the same rooms has been prepared for 
removal from storage houses. Manufacturers in local 
territory will truck their barrels and packages to Pitts- 
burgh. Headquarters of the Associated Glass & Pottery 
Manufacturers will be maintained as usual on the first 
floor of the Ft. Pitt hotel, where all information concern- 
ing the market and lines display will be furnished inquiries. 


Employees Save Monongah Factory 


Quick work on the part of the employes of the Monon- 
gah Glass Co., Fairmont, W. Va., a few days ago pre- 
vented serious fire damage to that large property. As it 
was, the fire was confined to the No. 3 factory of this 
firm, but no great loss was sustained. 


Central to Show Fifteen New Items 


At least fifteen new items have been added to the line 
of the Central’Glass Works, Wheeling, W. Va., that wiil 
be shown for the first time at the Ft. Pitt show next 
month. These are distinctive from any other pressed 
ware this firm has ever shown. In addition to the rose, 
green and amber colors that have been featured by the 
Central, an entirely new color has been added to the line, 
which will be used in both: pressed ware; two-tone ‘stem- 
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AND PITTSBURGH NEWS 


ware and solid color stemware and footed tumblers. This 
factory for 1927 will feature three lines of pressed ware, 
two drawn stem lines in addition to their new shapes of 
plates, bowls and other novelties, 


Attempt for Restraint Order Fails 


An injunction action was brought against the Tygart 
Valley Glass Co., Grafton, W. Va., by George B. Mor- 
gan and others for the purpose of obtaining a court order 
preventing the removal of the funds of the company from 
four banks at Grafton to purchase a new factory at Wash- 
ington, Pa., details of which intent were recently exclu- 
sively noted in this department. When the petition came 
up for argument on the motion for a restraining order, the 
action was dissolved by the court, the decision being 
handed down by Judge Warren B. Kittle. 


Jeannette to Open New York Office 


Announcement has been made by the Jeannette Glass 
Co., Jeannette, Pa., that a New York office would be 
opened early in the new year at 10 West 23rd street. 
C. F, Silber will be in charge. It is also the purpose of 
this firm to hereafter cover the Philadelphia and Balti- 
more territory direct from the home office with C. Pp 
Robinson traveling the New York state, Pennsylvania and 
Ohio territory. During the January market season this 
company will exhibit here a new idea in fish bowl, a 
new console set and a water set. 


Jenkins Plant Resumes Operations 


The plant of the D. C. Jenkins Glass Co., which closed 
nearly two months ago because of the bursting of a large 
tank, has resumed operations. The closing of the de- 
partment caused about 300 employes to take an enforced 
holiday. 


Belmont Has Several New Tumbler Shapes 


Several new soda fountain shapes have been added to 
the line of the Belmont Tumbler Co., Bellaire, O:, it hase 
been announced by R. C. Faris, secretary of thé company. 
These shapes have been designed to fit certain, usually 
used holders. To the decorated line of this factory there 
has been added a bridge set. While the full line of this 
factory will not be displayed as an individual unit here 
during the January market, however, in a general way the 
line will be represented by Mr. Lando. 
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Dominion Has Four New Directors 


‘Announcement has been made of the election of four 
w directors to the board of the Dominion Glass Co., 
d., of Canada., this being done at a recent general meet- 
of the stockholders. Those elected were S. N. M. 
ile, Walter Molson, S. F. G. Daniels ‘and Ross H. 
eMaster. The meeting was held at Montreal. 


. 


Co-operative Has Several Attractive New 
Items 


‘A handled three-compartment sweetmeat or relish dish, 
dinnerware service consisting of ten pieces and to be 
ad in either plain, colors, etched or decorated, a vanity 
+ and a smoker’s set with several other new novelties 
4ll be new features in the display of the Co-operative 
lint Glass Co., Beaver Falls, Pa., at the Ft. Pitt hotel 
uring the market season. All of these are new additions 
) the line, but the display will also include the popular 
fferings of this factory as included in the line during 
he last year. 


South Jersey Glass Co. Formed 


j 


With a capital stock of $125,000 the South Jersey Glass 
*o. has been formed for the purpose of manufacturing a 
yeneral line of glassware. For the present the generai 
fices of the new concern are located at 304 Market 
Street, Camden, N. J. 


Westmoreland Glass Co. 
Grapeville, Pa. 


Manufacturers of 
High Grade 
Glassware Plain, Cut ie 


is 


and Decorated 
For Gift Shops, 
Florists and Table 
Use 


Candy Jar 


Representatives 
3 NEW YORK PHILADELPHIA 
eer mr Les Fred Stott 
200 Fifth Avenue 1007 Filbert Street 


BOSTON SAN FRANCISCO 


H. P. & H. F. Hunt, 
41 Pearl Street Himmelstern Bros., 
718 Mission 


Traveli R sentati 
pea ve LOS ANGELES 


R. B. Reineck, 
1422 E. Marquette Rd. Himmelstern Bros., 
CHICAGO 6423 S. Olive Street 
R. A. Keel, SEATTLE, WASH. 
4439 Greenview Avenue Himmelstern Bros., 
CHICAGO Terminal Sales Bldg. 


“In Front As Usual,” Says Sailer 
“We're going to be out in the front rank as usual,” re- 
marked George D. Sailer, secretary of the McKee Glass 


Co., Jeannette, Pa., referring to the new lines this firm 


will show here during the market period. “We’ve made 
many additions to the line, and the display we will have 


will be the largest we ever arranged.” 


Ira Clarke Back From Hunting Trip 


Back from an extended hunting trip into the mountains 
of West Virginia, Ira M. Clarke was enabled to spend the 
Christmas holiday season with lis family at New Martins- 
ville, W. Va. “I spent most of my time with my dogs, 
and while I did not kill much, I had a good time and a 
much needed rest away from business cares.” Future 
business plans of Mr. Clarke have not matured. He plans 
to visit this market again during the show period. 


Jefferson Not to Exhibit 


3ecause of the Jefferson Glass Co., Follansbee, W. Va., 
being out of that branch of the industry usually identified 
with the January market season here, the lines of this 
factory will not be brought into the district during the 
show period. It has been announced by C. H. Blumen- 
auer, president of this company, that the company would 
maintain a display at the Cleveland (O.) Electrical Fix- 
ture Exhibition in February. Quite a number of other 

(Continued on page 22) 


A few specialties selected from some of our most populat 
patterns. Designs that are different, the beauty of which 
is enhanced by the brilliancy of the Duncan & Miller crystal, 


Representatives 


Boston 
Murt Wallace, 
157 Summer St. 


San Francisco 
Marsh & Kidd, 
617 Mission St. 


Chicago 
F. T. Renshaw 
30 E. Randolph St. 
Baltimore 
Harry T. Thomas & Co., 
29 S. Hanover St. 


New York 
Paul Joseph. 
200 Fifth Avenue 
Philadelphia 
Joseph Tomkinson, 
1104 Arch St. 


Factory Representative 
5453 Kenmore Ave. Telephone Ardmore 0897 


E. B. Hill, A 
. icago 
NCS Zar 


C 
—— 


€ 


Duncan & Miller Glass Co. 
* Washington, Pa. 


What's New in New York Showrooms 


Novel Cigarette Box from Westmoreland 


Factory 
“A gift for the golfer” would be a most appropriate 


slogan to be applied in connection with the cigarette box 
illustrated herewith. A more pleasing gift for a devotee 
of that popular game would be hard to find, and the 
Westmoreland Glass Co., Grapeville, Pa., is to be compli- 
mented in their 
production of this 
most attractive 
novelty. The box 
is oblong and is 
made to hold the 
standard size cig- 
arette. It is of- 
fered in a variety 
of colors—green, 
blue, amber, rose- 
lin and the factory’s charming Rose Du Barry are some 
of the delicate tints besides crystal the samples may be 
seen in. The main feature of the box is its cover. The 
handle is made in exact reproduction of a golf ball. The 
inside of the ball is hollow, made this way with the idea 
of allowing a sponge to be inserted on the order of a 
humidor. Another feature is that the cover is inset. One 
treatment in particular of this number that adds to it most 
materially is a fancy gold encrusted edge or border around 
the cover. This combined with the charming colors gives 
a lovely effect. Besides the cigarette box the West- 
moreland factory have another winner in the form of a 
honey dish. This is made in the shape of a Lotus leaf 
and is about six inches in diameter. A twisted stem or 
standard resting upon another smaller inverted Lotus leaf 
foot gives a most charming effect. It is offered in the 
same color selection as the cigarette box. A full line of 
samples may be viewed at the showrooms of the Horace 
C. Gray Co., 200 Fifth Ave., New York, representatives 
for the factory. 


Anticipating 127 Requirements 

Visiting the showrooms of the firm of David and 
Charles L. Wise, 10 West 23rd St., discloses unusual 
activity. Everything is in preparation for their new 1927 
lines from the various factories represented by the firm 
in the New York market and it is safe to say that num- 
bered among them are many surprises judging from the 
advance line of samples now on view. Special sale assort- 
ments in encrusted ware with light cuttings in colors of 


peach, amber and emerald as well as in crystal are prom- 
ised that are bound to prove ready sellers and prove very 
popular numbers. Such items as bowls, footed sugars and 
creams, floral centers and fruit dishes, a new shaped 
cheese and cracker dish, handled trays, etc., are only a few 
of the large assortment of items to be seen. Attractively 
priced as they are it is a sure thing that the Wise 1927, 
lines are destined to become popular ones. | 


¥ 


Brush Pottery Co. Novel “Owl” Items 


Numbered among the items manufactured by the Brush 
Pottery Co., Zanesville, O., is their “Wise Bird” line of 
Owl novelties among which may be found such useful and 
attractive items as jugs, pitchers, beaker sets, clocks, book 
ends, vases, door stops and many other pieces which are 
quite unique in their conception and are proving most 


popular with the trade. A selection in either a dull pastel 
finish or glazed majolica in a combination in which a rich 
two-tone brown predominates combined with an olive 
green tint, are the colors in which the line is shown. On 
all the pieces the Owl is used as the outstanding feature of 
the decorative treatment and some idea of how effectively 
this well known and wise old bird is used may be gained 
from the illustration. In addition to the above the Brush 
factory has greatly increased their line of garden pottery. 
In jardinieres they have a number of new creations that 
are certain to be a pleasant surprise for those who have 
not seen them. The complete new line which will include 
a large offering of many other items not mentioned here 
will be on display after January 1, at the showrooms of 
John L. Pasmantier & Sons, 5 West 20th St., New York 
representatives for the factory, ready for immediate de- 
livery from stock. 
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Income lax Department 


Conducted by M. L. Seripman, 


f of Seidman & Seidman, 


Certified Public Accountants 


| pear regularly in these columns. 
taxation. 


This is the eighth of a series of articles by Mr. Seidman on how to prepare income tax returns, that will ap- 
Mr. Seidman is a well known tax expert and has written numerous articles on 
He will answer all income tax questions that might be directed to him by our readers. 


Ouestions 


| should be addressed to him, c/o Seidman & Seidman, 41 Park Row, New York City. All communications must 
| be signed by the inquirer, but no names will be disclosed in the published answers. 


come taxes it owes me. I lost money this year.” 

That is the reply facetiously given very frequently 
vhen a person has been asked whether he filed his income 
ax return or paid his tax. But his reply is not so face- 
jious. To use a trite but apt expression, it contains more 
‘ruth than poetry. Under the income tax law, one can 
‘n all seriousness come pretty near sending a bill to the 
yovernment when he loses money. Let us see why and 
10w. 


ial *M going to send a bill to the government for in- 


Net Losses DepucrTisLE IN Future YEARS 
The Revenue Act provides that net losses of one year 
san be used as an offset against the income of subsequent 
years. This is a great relief provision for taxpayers. It 
enables them to recoup, in part, the effect of severe losses 
when in succeeding years they have profits. It gives them 
1 credit bill, so to speak, that can be used against other 
ourchases. Perhaps comparing it to a raincheck might 
convey the thought better. But like most other provisions 
of the law, there are a few limitations and exceptions that 
nust be noted. 


: 


Business Losses ONLY 


In the first place, only such net losses as arise from the 
operation of a trade or business may be carried forward 
bnd applied against subsequent income. In other words, 
1 salaried individual who dabbled in the stock market on 
the side and who lost more in 1926 than his salary for 
the year, could not apply his 1926 net loss against subse- 
quent income, because his business was not that of stock 
market trading. 

Just when any particular activity constitutes a business, 
or is merely a side line, is a question of fact, and depends 
upon the particular circumstances of each case. The point 
that is here important is that if a net loss does arise from 
a business, it may be taken as a deduction in computing 
income of subsequent years. If it does not arise from a 
business, then, even though there sp be a net loss, it is 
of no avail in computing the next year’s tax. 


Two YEAR LIMITATION 


Another limitation on the deductibility of net losses in 
triving at the income of another year is that the net loss 
nnot be carried forward for more than two succeeding 
years. For instance, a net loss in 1926 could be deducted 
from income in 1927. If it exceeded the income of 1927, 


-or ordinary loss: 


the excess could be applied against the income of 1928, 
but if it exceeded the 1928 income, it could not be carried 
forward any further. 

The net loss provision is not new to the present law. 
It was also in effect under the 1924 law. As a result, net 
losses of 1924, to the extent that they exceeded 1925 
income, may be deducted from 1926 income. Net losses 
of 1925 may be likewise applied against 1926 income. 


ACCOUNTING For LossEs 


It will be seen, therefore, that accounting for losses is 
just as important as accounting for profits. Taxpayers 
are too prone to overlook this point. As a rule, where 
losses are involved, the feeling of despondency, or what- 
ever the cause may be, seems to make individuals become 
lax in their method of accounting for losses. They prob- 
ably figure that it makes no difference anyhow. How- 
ever, as we have just seen, and paradoxical as it may 
sound, net losses, if properly substantiated, have actually 
a cash value for income tax purposes. 

The precise computation of the net loss is rather com- 
plex and confusing. It will serve no particular purpose 
to go into the details here. Suffice it to say that it is not 
merely the excess of the business deductions over the busi- 
ness income. Instead, it would be now accurate to de- 
scribe it generally as the excess of the business deductions 
overall other income, whether from the business or other 
sources, including tax exempt income. 

We have now covered all the important general provi- 
sions of the income tax law. We have seen who must file 
returns, what the exemptions are, the tax rates and the 
method of computing the tax, including the special com- 
putations for earned income and capital gains. We are 
now ready to go into the question of determining how to 
arrive at taxable income. The first thing to get out of 
the way in this connection is an understanding of what is 
not income, and what income is exempt from tax. That 
will be the subject for the next article. 


QUESTION AND ANSWER 
CapPITAL GAIN ON REORGANIZATION 


Q. I will appreciate very much if you will advise me if 

a loss resulting from the following transaction is a capital 

In 1907 purchased $10,000 bonds At- 

lantic Shore Line Railway for $9,500. The company was 
(Continued on page 22) 
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CHICAGO OFFICE 
312 
SOUTH 
CLARK 
STREET 


THE CHICAGO MARKET 


By 


J. H. SmytHe, REPRESENTATIVE 


Chicago s Merchandise Shows 


Four Important Buying Events Scheduled for Early in 
1927. Buyers Have Big Opportunities for Seeing New Lines 


HICAGO'’S “MARKET EVENT> will be 
held January 24 to February 5, 1927, in the 
local sample rooms. 

| For these two weeks only each participating 
factory will offer a genuine live, red-hot special—the best 
value of the year—which will be impressively advertised 
to the buying trade in advance of the opening. The com- 
plete new 1927 lines will be on display in the west for the 
first time; sales staffs will hold themselves at the sample 
rooms to look after the requirements of old and new cus- 
tomers; and in numerous instances manufacturers will 
come to Chicago sample rooms to personally greet the vis- 
iting trade. 


The purpose of “MARKET EVENT” is to call the 
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Ready for Shipment— 


4 


No. B1121 


Go To Stetson’s First 
For Volume In Value 


STETSON CHINA CO. 
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1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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attention of the buyers of the country to the advantages of 
visiting Chicago’s sample rooms at all seasons. The fea- 
ture is sponsored by the Glass, Pottery, Lamp and House- 
furnishing Association, which is incorporated not for 
profit. 

All factors in the local trade are helping to make “MAR- 
KET EVENT” more satisfactory and profitable to all 
concerned by “talking it up’’ to those members of the 
trade with whom they come in contact. A b risk adver- 
tising campaign, financed by moderate publicity fees, has 
been launched for the purpose of giving the buyers full 
advance information, and inviting them to be present. 

Alert buyers will not fail to make a note to attend 
“MARKET EVENT,” January 24 to February 5, 1927, 


at the Chicago sample rooms. 
Cuina, GLAss AND Girt SHOW 


Release of the list of exhibitors scheduled to display 
at the Second Annual China, Glass and Gift Show, Hotel 
Sherman, January 24-29 shows on December 10 an equal 
number of exhibitors at the same period last year. In- 
dications of an equal or greater attendance of buyers were 
announced by the Secretary of the Association. The list 
of scheduled displays appears at the end of this note. It 
was stated by the Association officials that a large number 
of manufacturers have signified an intention of display- 
ing, but as definite arrangements have not been completed, 
these names are withheld from the list published below. 


Announcement is made of a change of address of the 
office of the China, Glass and Gift Association. The new 
offices will be located in the Monadnock Bldg., 53 W. 
Jackson Blvd., and will be maintained throughout the year 
with Miss Josephine N. White as permanent secretary. 

The displays at the Hotel Sherman will comprise three 
complete floors of exhibits open to buyers continuously 
from January 24 to 29. The range of merchandise to be 
shown is more complete than ever before and includes 
representative artwares, decorative furnishings, novelties 
and every form of domestic and foreign merchandise usu- 
ally associated with gift trade stocks. 


Mr. W. C. Owen, President of the China, Glass and 
Gift Association—a not-for-profit organization—advises 
that from all indications this show will be a definite stuc- 
cess. 
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WHAT TO BUY 
AND WHERE Teo 
BUY IT IN — 


ChHlCAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
| Flint Glassware, Harry G. Dalzell 
Pressed and Blown Pilcne 


Etchings, Cuttings 
and Iridescent. Central 3497 


EARL W. NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 

ECONOMY GLASS CO. 

NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. Phone: Central 3236 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 


Studios, Lamps and Shades. 


- THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBRING, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 
Phone: Superior 4100 


for rates. 
Room 980 


This “‘card” can be made to yield 
big dividends. Phone Wabash 0860 


THE UNITED STATES 
GLASS CO. 


30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


ANNUAL HoUSEFURNISHING SHOW 


More than sixty first class lines of housefurnishings 
nave already arranged for exhibit space in the 1927 An- 
iual House Furnishings Exhibit, according to information 
received from headquarters. These lines include many 
vell known operators in the housefurnishings industry, as 
vell as manufacturers with new items which they will in- 
roduce at the Show. The Exhibit is to be held at the 
Hotel Sherman, January 31 to February 5, 1927, and 
caters to housefurnishing retail outlets of all kinds such 
is department stores, large hardware stores dealing in 
10usefurnishings, etc. 

The Pot & Kettle Club, which is the national organ- 
zation of housefurnishings buyers, is arranging a dinner 
0 be held at the Hotel Sherman during the Show. An- 


other outstanding feature is the Convention of the Inter- 
state Merchants Council which will be in session at the 
Sherman, February 1, 2 and 3. This organization is com- 
posed of over 1500 retail merchants in all sections of the 
country and a large attendance is expected at the Con- 
vention. 

Manufacturers wishing information regarding the ex- 
hibit may secure it by addressing the headquarters of the 
Exnipit ab iz o. Clark St, Chicago: 


Eastern Importers to Show 


The Eastern Importers and Manufacturers will hold 
their semi-annual display at the Palmer House, Jan. 31 to 
Feb. 5. This exhibit is always a good drawing card and 
will attract many buyers to Chicago. 
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Elect New Officers 
(Continued from page 12) 

Mr. Evans retired from the business after having dis- 
yosed of his interest in the company to his business asso- 
ciates. The company will continue to operate the works 
at Charaleroi, Pa., Marion and Elwood, Ind. The prin- 
cipal offices will be at Charleroi, from which the activi- 
ties of the other works will be directed. 

Mr. Macbeth was formerly vice president and entered 
the employ of the company in 1913. Mr. Jenkins became 
associated with the organization the following year and 
prior to the recent change was General Sales Manager, in 
which capacity he will continue to serve. 


Pottery | 
(Continued from page 15) 

of yellowware, also some new items in Nurock which in- 
clude five and six piece water sets. A new mixing bowl 
in good finish has also been added and will be shown the 
trade for the first time at Pittsburgh. Two new jardi- 
niers and pedestals have also been added to the 1927 line. 
In the garden ware section of this line, a new bird bath 
has been included, also a porch pot and pedestal, as well as 
additional shapes in porch vases. The Research depart- 
ment of this factory have produced three unique items, 
which, while not of particular interest to crockery buyers, 
are of special interest to the gift shop and novelty buyers. 
In this connection attention has been called to radio sets 
mounted in art pottery, the only feature of its character on 
the market, and the design of which has been patented. 
One of these designs represents a large bug, another is 
made in the shape of a Wall Pocket, while the third is 
mounted in an ordinary Yellow rolling pin. 


Not to Exhibit At Show 
The vitrified hotel china line of the D. E. McNicol 
Pottery Co., Clarksburg, W. Va., will not be shown at 
Pittsburgh in January. This factory discontinued the pro- 
duction of semi-porcelain dinnerware about a year ago. 


Crooksville Has Nine New Patterns 


Nine new dinnerware patterns will be shown by the 
Crooksville China Co., Crooksville, O., on its “Hostess” 
shape during the January display of this line at Pitts- 
burgh, Pa., which will be in charge of V. D. Kinnan. 
Mr. Kinnan, as announced in a previous issue, was for 
many years with the A. E. Hull Pottery Co., and will 
represent the Crooksville line in the eastern territory, ef- 
fective as Jan. 1. “We are bringing out some very beau- 
tiful decorations, and we feel that we have something of 
value to the trade,” Earl R. Crooks, assistant manager of 
the factory, declared. 


Glass 
(Continued from page 17) 


glass manufacturers will have displays at Cleveland dur- 
ing this annual sales event. 
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Capstan Remembers Employes | 

The Capstan Glass Co., South Connellsville, Pa., did 

not ales the Christmas season to pass without remem 

ing every employe. Live turkeys were given every em- 

ploye Friday before Christmas who had been enrolled for. 

a period of three years or longer, while five-pound fruit 

cakes were presented all employes with a service record 

of from one to two years. Those in service from three 

months upward to one year were given a one-pound fruit 
cake. 


Dunbar Has New Line for Exhibit 

An entirely new line of pressed ware, consisting of 
sandwich trays, cheese and cracker dishes, candy jars, 
round candy boxes, bowls, nappies, console sets, candle- 
sticks, cake stands, plate and other similar items will be 
the main feature of the display here in January of the 
Dunbar. Flint Glass Corp., of Dunbar, W.. Va. Tigges 
items, which are all new, will be in addition to the general 
line of vases, marmalades, night sets, ice tea and water 
sets and other novelties the firm has been featuring for 
some years. ‘‘While items of this character of course haye 
been on the market for years,” suggested J. M. Payne, 
Jr., president of this company, “we expect to shine in 
our variety of decorations and the fact that the line is 
‘popular priced,’ and is meant for large volume sales 
purposes.” 


Howard C. Jenkins to Be in Charge 

The display of the D. C. Jenkins Glass Co., Kokomo, 
Ind., here during the market season will be in charge of 
Howard C. Jenkins and F. M. Drumm. This firm during 
the coming season will feature a new line of tableware 
in addition to a line of decorated novelties in cold colors. 
The usual display rooms will be occupied by this firm 
during the January market. 


L. E. Smith Company Doubles Line 

J. Swaney Hall of the L. E. Smith Glass Co., Mt. Pleas- 
ant, Pa., who will be in charge of the exhibit of this firm 
at the Ft. Pitt Hotel, will show an entirely new line of 
water sets, a variety of console sets, salad plates and 
vases. ‘We've more than doubled our line for 1927, and 
from present indications our factories will work full time 
throughout the new year,” Mr. Hall suggested. 


Income Tax 
(Continued from page 19) 
reorganized in 1923 and I received for above bonds, 23 
shares York Utilities Common Stock which was sold 
within a year, in the year 1924 for $1.00 a share, receiving 
for said stock $23.—Mrs. M. S. 

A. If the reorganization were not a taxable transaction 
in itself, then you would be deemed to have held the stock 
for as long as you had already held the bonds. The loss 
would, therefore, be a capital loss. If, however, the reor- 
ganization was a taxable transaction itself, giving rise to 
gain or loss, then the stock is deemed to have been held 
only from the date it was actually acquired in 1923, and 
hence the sale of it in 1924 would be an ordinary loss. 
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SEE THE WARES 
OF LEADING MANUFACTURERS 
AT PIPTSBURGH EXHIBIT 


From January 10th to January 27th, the leading manufacturers 
will have in display rooms in Pittsburgh hotels and at their 


factories complete lines, featuring new wares. 


Buyers are 


invited to inspect the lines of these well known producers of 


American wares. 


ALBRIGHT CHINA Co., THE 

ArT INDUSTRIES, INC. 
BARTLETT-CoLLINs GLass Co. 
Brusu Potrery Co., THE 

Bryce BroTHers Co. 

Buritey CLay Propucts Co. 
CAMBRIDGE GLAss Co., THE 
CARROLLTON PotTery Co., THE 
CENTRAL GLass WorKS 
Co-OpErRATIVE FLINT GLAss Co. 
ConsoLIDATED LAMP & G1tass Co. 
CRESCENT CHINA Co., THE 
CROOKSVILLE CHINA Co., THE 
DIAMOND GLaAss-WareE Co. 
DunBarR FLINT GLAss Corp. 
Duncan & MILLER Grass Co., THE 
Economy GLass Co. 

FeperAL Giass Co., THE 
FENTON Art Grass Co. 

H. C. Fry Grass Co. 

W. S. Georce Pottrery Co., THE 


Hatt CHINA Co., THE 
HazeEL-ATLAS GLass Co. 
Hockine Gtass Co., THE 
HopeEweLL CHINA Corp. 

A. E. Huu Pottery Co., THE 
HUNTINGTON TUMBLER Co. 
ILLINoIs CHINA Co. 

INDIANA GLAss Co. 

JEANNETTE Gass Co. 

JEANNETTE SHADE & NovELty Co. 
D. C. JENKINS GLass Co. 

Epwin M. KNow.es CHINA Co. 
Know es, Taytor & KNowLEs Co. 
Homer LAUGHLIN CHINA Co., THE 
Lippincott Grass Co., THE 
McDonatp Grass Works, INc. 
MacsBeTH-Evans Gtass Co. 
McKee Gtass Co. 

MaryLAND GLiaAss Co., THE 
Mayer CHINA Co., THE 
MononcGaAH GLass Co. 


NATIONAL PoTTERy Co., THE 


NATIONAL CHINA Co., THE 

New MartTINSsvILLe Grass Mere. Co. 
PapDEN City Guiass Mec. Co. 
Pope-GossER CHINA Co., THE 
Potomac. Grass Co., THE 
RoBiINSON-RANSBOTTOM PoTTERY Co. 
SEBRING PoTTery Co., THE 

L. E. SmitH Gtass Co. 
SMITH-PHILLIPS CHINA Co., THE 
STEUBENVILLE PoTTery Co., THE 
SUMMIT CHINA Co., THE 

Taytor, SmitH & TayLor Co., THE 
C. C. THompson Pottery Co., THE 
Unitep States Giass Co. 

Utiuity Grass Works, Inc. 

Voprey Pottrery Co., THE 

S. A. WELLER Co., THE 

West Enp Pottery, THE 
WESTMORELAND GLAss Co. 

H. R. Wyre CuIna Co. 


ZANE Pottery Co., THE 


GET EXHIBIT DIRECTORY AT ROOM 154, FORT PITT HOTEL 


“SEE TFHE NEW WARES FIRST IN PITTSBURGH” 


ASSOCIATED GLASS & POTTERY MANUFACTURERS 


PITTSBURGH, PA. 


BOX 555 
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Satistted customers keepus busy 


mile 
HOSTESS) 


v atteau style pan- 
ls in blue, with 
black lace overlay. 
“Horns of Plenty’ 
at either end with 
gay colored flowers. 
Tangerine lines for 
trim. 


SALES REPRESENTATIVES 


N. Y. Office—John L. Pasmantier & Sons, 5 W. 20th Street 
Chicago Office—J. E. Boring, Room 348 MHotel Morrison 
Eastern Representative—Herbert A. Wellington, Boston, Mass. 


The 
Crooksville China Co. 


Crooksville, Ohio 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glendere? ieee eee fancy 
Highland) 4.228 ae tae eee plain 


Pilorimn esc ee eee octagon 


Send for Catalog and Illustrations 


| Albright China Co. 


Main Office 
Carrollton, Ohio 


Factories 
Scio, Ohio 
9 Kilns 


Carrollton, Ohio 
14 Kilns 


Wheeling Decorating Co, 


Wheeling, W. Va. 


Gold Encrusted and Hand Painted China and 
Glassware 


Our line for 1927 will be replete with surprises. 
Don’t miss it! 
Display as usual at the 
Fort Pitt Hotel in January—R. D. Otto, in charge. 


REPRESENTATIVES 


I. SILVERBERG JULIAN GOLDBERG 
2 East 23rd St. 313% Liberty Ave. 
New York, N. Y. Durham, WN. C. 


E. M. BARTLETT 


GEORGE TURNER 
Middle West 
17 N. Wabash Ave. 
Chicago 


7th & Los Angeles St. 
Los Angeles, Cal. 


180 New Montgomery St. 
San Francisco, Cal. 
R. D. OTTG 
Road Representative 
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The (arrollion Pottery (o.; 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
““SUPERIOR”’ 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 


CHAS. A. WEIDEMANN 


est 


HERBERT K. CONNOR. 
East 


ROY E. HENDERSON 
President 
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| OUTBABLING 
} BABEL — 
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r| eight hundred and sixty, not to take 
into consideration some five thou- 
sand dialects. This modern confu- 
sion of tongues outbabels Babel. 


| 
| 
| | a ri HE living languages today number 
| 


Cardinal Mezzofanti, the greatest linguist 
the world has ever known, was acquainted 
with but one hundred and fourteen 
: languages and dialects. 


How fortunate are we today when a 
simply-worded advertisement written in 
English and published in the CROCKERY AND 
GLASS JOURNAL makes its appeal to buyers 
all over the country. 


A postcard request will 
bring our rates. 


The CROCKERY and GLASS JOURNAL 


The oldest publication in the field. 
45 East 17th Street New York 
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We are featuring a wide selection 
of new Ivory Border encrustations 
that are certain to bring you many 
new customers. These are excep- 
tionally deep and are combined 
with an additional broad gold band 
and line treatment on the shoulder. 
They are destined to bring immedi- 


HARUTA & G, 


- IMPORTERS OF - 


JAPANESE GOODS 


141-147 FIFTH AVENUE 
> INHER. SACWRU ES ~< 


Special sales from stock for 
New 
Import lines for 1927 are 


your Spring trade. 


now ready for your inspec- 


tion. 


GAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 


AAAAAAAAAAAAAAAAAAAAAAAAAAAAA AAAAAAAAAAAAA 


NEW ENGLAND REP.—C. W. Pingree, 99 Bedford St., Boston 


> 
MAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAL 


| HEINRICH & WINTERLING, inc. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China 
ENTIRE FIFTH & SIXTH FLOORS—49-51 WEST 23RD STREET, NEW YorK CITY 


HAVE THE PLEASURE OF 
ANNOUNCING THAT THEIR 


1927 


IMPORTATIONS ARE Now READY FOR THE TRADES’ INSPECTION 


HEINRICH & COS 
mark is an 
Assurance of Quality 


FROM STOCK OR IMPORT 


A visit to our Salesrooms will convince you! 


MAAAAAAAAAAADAAAAADAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAL 


D. King Irwin 
200 Fifth Ave., N. 
®. 17 ir, 
Milwaukee 


I. A. 
5 Prespect Street 
Rochester, N. Y. Chicago 


ate sales and a quick turnover. 


In dinnerware our offerings are 
larger and better than ever featur- 
ing a wide range of new decorative 
treatments in Ivory, while our show- 
ing in open stock service plates is 
one that you should not miss seeing. 


Western Glass Pro. Co. 
149 New Montgomery St. 
San Francisco. Cal. 
Boston, Mass. 
Earl W. Newton 
iner & Associates 
9 "Ne; Wabash Avenue 


“She NATIONAL Crna Co. SALINEVILLE, O.| 


— _ — — 
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SOY KEE & CO. 


Chinese Importers of 


TET 


‘Pottery and Porcelain”’ 


Gold Medallion Dinnerware By Frederick Litchfield 
AUTHOR OF 
Also : he 
Piya Z 5 ‘Marks and Monograms on Pottery and Porcelain 
Blue and White Canton China, Nankin and - “Illustrated History of Furniture” 


Chop Suey China, Tea Sets, Porcelains, Ete. = and others 


We import. direct 
and have a complete 
stock of the famous 
gold medallion and 
Blue and White 
Canton. 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


Gold Medallion Dinnerware 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


87 FIFTH AVENUE NEW YORK 


Between 16th and 17th Sts. 


= Telephone: Stuyvesant 3136-7-8 
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al 


No. 16263 
WALL VASE or WATER FONT 


An inexpensive article for display of cut 
flowers, and may also be used for 
ceremonial purposes. 


About 6 in. high by 434 in. wide by 2/4 in. 
deep, with hole in back near the top 
—no fittings or bracket needed. 


Available in blue, green or canary glass, 
either transparent or satin-finished. 


Packs 12 dozen to the standard barrel. 


United States Glass Company 


PITTSBURGH, PA. 
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Torlotting Showrooms 
(Continued from page 13) 

Directly to the rear of this room one passes into the 
display of the Gebruder Lorenze factory, which the Tor- 
lotting firm also represent in this country. The same iype 
of wall and ceiling decoration is again used here while the 
same display ideas utilizing tables and shelves has also 
been followed. This line is shown in a wide and varied 
assortment of odd and unusual pieces in combinations of 
lovely colors and the effect this lends to the room is quite 
remarkable. 

The Gouda art pottery has been also allotted a room by 
itself. This is located at the rear of the floor and here 
a departure has been made from the decorative scheme 
followed in the other rooms. This one has been finished 
entirely in a light cream color, however the same idea of 


er 
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The Gouda Art Pottery Dis- 

play Room illustrative of the 

excellent way in which this 
work is shown. 


display tables and shelves has again been used to excel- 
lent advantage. 

As mentioned above the entire lighting arrangement has 
been taken care of by the use of large overhead inverted 
ceiling lights which have been installed so effectively 
that not one inch of the 4,000 square feet of show space 
is ina shadow. On the floors throughout, in contrast with 
the bright overhead lights, a heavy dark carpet has been 
used. 

In addition to their showrooms the Torlotting firm have 
also a large stock room at the extreme rear of the floor 
covering a square footage of an additional thousand feet. 
Here every inch of space has been utilized to the best pos- 
sible advantage which permits of ample space to take care 
of the large stock of their lines which are carried in New 
York. 


Wage Payment Methods in Industry 


survey of wage payment methods in forty indus- 
tries by the Technical and Industrial Research 
Division of The Sherman Corporation. 

The questionnaire method was used principally, in gath- 
erings most of the information, although a considerable 
amount of it was obtained through the industrial clientele 
of the Sherman company. 

Three thousand questionnaires were mailed to represen- 
tative companies in the various classifications. Over a 
thousand replies—better than a 33 per cent response— 
were received. 

This high percentage of response is noteworthy in this 
day when business executives are being “questionnaired to 
death.” It possibly may be interpreted as an indication 


ERE are the facts from a recently completed 


of the high degree of current executive interest in the 
subject of wage methods. 

Over a half million employees are represented in the 
attached findings. The percentages of straight time, piece 
work and premium or bonus methods are percentages of 
employees and not percentags of plants. 

There are relatively few plants in which straight time 
payment is exclusive, although in industries such as Con- 
struction and Public Utilities this payment method is the 
only one in use. But in the plants using some form of 
wage other than straight time, a great many workers are 
left untouched by the incentive basis. Number of em- 
ployees affected by advanced forms of wage payment, ex- 
emplified by the individual or group bonus methods, is 

(Continued on page 31) 
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What's to Be Done With the Girl Who 
Has the Manner But Can't Seem 


to Sell 


HEN a girl has poise, manner, good looks, aud 
very charming personality—yet does not de- 


Discharge her? 

“Hardly,” smiles Charles W. Craig, superintendent of 
Lipman, Wolfe & Co., the large Portland department 
store. And Craig gives his experience with one girl to 
illustrate that salesgirls are as often made as born. 

“In the cloaks and suits, conservative salespeople are 
required who have a certain amount of personality. and 
-good appearance. And when Miss Blank, a beautiful girl 
with clear skin, clear eyes and a full rich voice, applied for 
a position in our cloak and suit department I thought she 
would make good from the start. Miss Blank not only 
had the well-bred personality of the born lady, but she 
also knew how to dress. In every way she seemed to 
possess the requirements of a successful cloak and suit 
 saleswoman. 


“Yet she couldn’t sell! Day after day her sales were 
i nil. If she sold at all they scarcely every went up as 
high as $50, indicating that at the outmost she.made 
from one to two or three sales the entire day. 


“Something had to be done. Dispense with her ser- 
vices? That is often the too easy way out of solving a 
difficult problem. Instead, I decided to put her under 
close observation so that I might discover some possible 
reason for her failure. 


“T was more than surprised to learn that Miss Blank 
had a large following, people who always called for her, 
and this, coupled with the fact that she made but few 
sales, made the problem a weighty one. 


“So I arranged to place her under my personal observa- 
tion while she was selling. 

“Then I received another surprise. Where Miss Blank 
should have shown only four or five dresses—obligingly, 
of very obligingly, she showed ten, twenty, thirty, forty 
dresses. In her intense anxiety to please she killed almost 
every sale in the making. ‘Do you like this one?’ she would 
_ask the weary customer and, noting her confusion, would 
immediately bring out another, armful of dresses. She 
actually fawned at the customer, in a manner resembling 
that of a lady’s maid instead of a saleswoman, and her 
desire to please seemed to far surpass her grasp of the 
situation that she was there to sell. She did not seem to 
realize that she could never please the customer if she 
displayed the slightest indecision as to what would really 
be becoming. 

“That evening I had a talk with Miss Blank. ‘If you 
are willing to work, and work hard, you can keep this po- 


(Soods’? 


sition,’ I told her. ‘Otherwise I will be compelled to let 
you go, for you haven’t the faintest idea how to conduct a 
sale.’ ; 

““Work? Of course I'll work,’ she replied, but with 
no idea of what she was expected to do. ‘Why Ill work 
my head off, Mr. Craig. I do want to stay!’ 


“But when I explained that, in order to stay, she must 
go downstairs into the Economy Basement and remain 
there until she could actually sell merchandise and that 
while there her salary would be much smaller than up- 
stairs, she began to grasp the meaning of the word ‘work.’ 
But she was game. She went down to the basement. 

“In the basement Miss Blank met with an entirely dif- 
ferent condition than upstairs. Up in the cloak and suit 
department, which is spacious and luxuriously appointed, 
with soft carpets, attractive, comfortable furniture, good 
lightning and ornamental pieces of beauty, there was 
every inducement to put the customer into a receptive 
mood. And, because she; was subconsciously depending 
on the surroundings to influerice the customer to buy, Miss 
Blank slackened her own efforts, feeling that all she had 
to do was to show merchandise. 


“Particularly when it came to the point of a customer 
trying on gowns did Miss Blank fail. Again, she sub- 
consciously felt that the charm of the luxuriantly mirrored 
private dressing room or the lure of the gowns as they 
appeared on the mannikin, would swing the sale. So she 
made no effort and left it entirely to the customer, who 
really came out to pick out a dress but to have some one 
solve this perplexing problem for her. Naturally she ex- 
pected that some one to be tactful and forceful—a person 
to instil confidence, not one to stand in awe of her splen- 
dor. 


But IN THE BASEMENT— 


“Down in the basement it was sink or swim for Miss 
Blank. She found that she just had to hustle, or the cus- 
tomer would be gone. There was no comfortable place 
where a patron might deposit her bundles and wait till 
the saleslady brought a bewildering maze of gowns. 

“In the basement she found that all merchandise hung 
in plain sight on racks and that each rack bore a plain 
price mark. She found that the basement shopper pawed 
over the gowns on the racks and, if not approached in a 
very few minutes, dropped them and went away. 

“So her first education was in immediately getting the .. 
attention of the looker. If she was already waiting on 
some one else she could hold the looker with a few words, 
‘Just a moment, madame. I know we have what you 


(Continued on next page) 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


SPECIAL NOTICE 


THE CROCKERY BoARD OF TRADE oF N. Y. 

New York, December 27, 1926. 
ING ee is hereby given that the Annual Meeting of the stock- 
holders of The Crockery Board of Trade of N. Y. for the 
election of four Trustees for the ensuing three years, and for the 
election of Officers for the ensuing year, will, in accordance with 
the By-Laws of the corporation, be held at Manhattan Club, New 

York City, on Wednesday, January 12, 1927. 
By order of Trustees. 
L. S. Owen, Secretary. 


FACTORY SALESMEN WANTED 


ACTORY SALESMEN WANTED—We have openings. for 

experienced dinnerware salesmen with established trade among 
furniture dealers, credit jewelers and premium users. Only high 
class men need apply. Applications will not be considered unless 
full particulars are given in the first letter. All information will 
be held strictly confidential. Address Box 597, care CROCKERY 
AND GLASs JOURNAL. 


SAMPLE TRUNKS WANTED 


ANTED—Several sample trunks for china and glass. Must 

be in good condition. Give makes and price and condition 
in first letter. Address Box 591, care CROCKERY AND GLASS JoUR- 
NAL. 


REPRESENTATION WANTED 


@ xs of the largest and best decorating companies seeks wide 
awake representation. Those that have sample rooms estab- 
lished preferred in the following territories: Boston, New York 
City, Philadelphia, Baltimore, Buffalo, Detroit, Cleveland, Cincin- 
nati, Chicago, Salt Lake City, Seattle, New Orleans and Memphis, 
Tenn. Those that have a good following preferred. Answer to 
Box 590, care CROCKERY AND GLASS JOURNAL. 


Buyers in New York 
DECEMBER 24, 1926 


N. H. Eppstein, gift shop merchandise, Import Specialties Co., 
Milwaukee, Wisc., Commodore. 

M. Moreland, china and housefurnishings, Mendel & Harris, 
Inc., New Haven, Conn., 115 West 30th St. (B. F. Levis). 


DECEMBER 27, 1926 
M. M. Hirshberg, low price lamps, M. M. Hirshberg Co., Bos- 
ton, Mass., McAlpin. 
Mr. Miles, lamps, Mendel & Harris, Inc., New Haven, Conn., 
115 West 30th St. (B. F. Levis). 


DECEMBER 28, 1926 
Miss Turner, art goods, Penn Traffic Ce, Johnston, Pa., 333 
Seventh Ave. 
A. Banning, lamps, Kresge Dept. Store, Newark, N. J., 455 
Seventh Ave., 17th floor. 
M. J. Ferrasa, art goods, Shartenberg & Robinson, Pawtucket, 
R. IL, 315 Fourth Ave. 


DeEcEMBER 29, 1926 
L, A. Dempsey, lamps, McCreery Co., Pittsburgh, Pa., 28 East 
26th St. 
Conn., 315 Fourh Ave. (D. G. Alliance). 
A. Weingarten, gift novelties, Fredk. Weingarten & Co., San 
Francisco, Calif., 224 West 35th St. 
C. J. Peterson, housefurnishings, Reid & Hughes Co., Norwich, 


What’s to Be Done? 
(Continued from preceding page) 


want, and I’m just finishing a salesslip. 
right with you!’ 

“Thus her customer was held. After she started sel]- 
ing, she found herself in the same position again—other 
women looking and waiting to be noticed. If they were 
not noticed they would leave, as there were no comfort- 
able seats provided for leisurely waiting. 

“Then she began to exercise a latent initiative. In the 
first place, the modest and often poor appearance of the 
basement shoppers gave her a touch of superiority com- 
plex, which was an excellent antidote for the inferiority 
complex that she suffered upstairs. 

“This superiority complex helped remarkably. Miss 
Blank, herself possessing better taste than most of her 
customers, realized that she knew more about dress than 
most of her customers and she felt quite competent to get 
away with the same idea in selling. She was able to tell 
an undecided woman just what would be most becoming 
for her and the woman was usually grateful for the advice. 

“So Miss Blank began to sell. And, once she started 
selling, she kept right at it, gaining confidence and increas- 
ing her sales totals daily. 

“She learned that it is up to the saleslady either to help 
the customer to decide and actually to make the decision 
in such a tactful way that the customer thinks she has 
acted entirely on her own initiative, for she would imme- 
diately resent any tendency to overbearingness. 

“After six months of this sort of schooling I let Miss 
Blank go back to her original position upstairs. The 
change was remarkable. Instead of feeling inferior to her 
customer, with her head up, her voice clear and confident, 
she would say, “I have just what you want. Here (show- 
ing a single gown), this will be charming for you. It is 
just your style. No, you shouldn’t wear red. It won't 
become you at all. But, in rose or blue, you will look 
charming.’ 

“Miss Blank had no further trouble. Today her sales- 
books hold an average of $200 per day. Compare that 
with her former average of sometimes nothing and never 
over $50 per day.” 

Mr. Craig holds that the basement training will help 
the failures in most any department, that not only is the 
training of value to those from the cloak and suit de- 
partment. 


Then I'll be 


“Often there is difficulty in making salespeople see the 
value of basement experience,” he adds. “There is a sort 
of snobbish resentment on the part of some salespeople to 
going down in the basement, as if they were lowering their 
social standards by working below the main floor. 

“But, fortunately for her, Miss Blank was too sensible a 
girl to harbor such views. She was serious about her 
work and did not feel that there was any social side to it. 
She felt that a businesslike saleswoman will go to any 
part of the store desired and, if salesmanship schooling 
was to be had downstairs, she was game. 

“So she won out and changed her career from one of 
failure to one that predicts a bright future.” 
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New York Imports 
December 24 


S. S. Cleveland from Hamburg, Germany 


' Schenkers, Inc., 42 cases hollow glass, etc. 

- Inwald, J., Glass Co., 14 cases glassware, 4 cases crockery 
_ Koscherak Bros., 1 case crockery 

_ Blumenthal, B., & Co., 47 cases glassware, etc. 

Downing, R. F., & Co., 38 cases crockery, etc. 

Madico Corp., 11 cases hollow glassware 

| Weiss Forwarding Co., 38 cases toys, crockery, etc. 

| N. Y. Mdse. Co., 73 cases toys, crockery, etc. 

Sheldon, G. W., Co., 56 cases toys, hollow glass, etc. 
Wedemann, Godknecht & Lally, 13 cases crockery, etc. 
Seller, C. W., 1 case crockery 

| Hesse, D. S., & Bros., 5 cases crockery, glassware, etc. 
Hirsch, G., Sons, 36 cases glassware 

Pomerance, S. H., & Co., 120 cases glassware, etc. 
Sheldon, G. W., & Co., 11 cases glassware, etc. 

Lidz Bros., 12 cases glassware, etc. 

Schaffer, M., & Co., 46 cases glassware, crockery, etc. 
Stern, S., 37 cases crockery, glassware, etc. 

Benco Trading Co., 1 case crockery 

Belgian Trading Co., 6 cases hollow glass 

Klein, G., & Son, 4 cases crockery 

Friedlaender, O. O., 56 cases crockery, glassware, etc. 
Straus, N., & Sons, 54 cases crockery, hollow glass, etc. 
Bloch, L. D., & Co., 20 cases crockery, hollow glass, etc. 
Wolf, L., & Sons, 27 cases crockery, toys, etc. 

Macy, R. H., Co., 13 cases toys, glassware, etc. 


S. S. Paris from Havre, France 
Stein Bros., 2 casks chinaware 
Globe Shipping Co., 1 cask chinaware 
Stern Bros., 3 casks chinaware 
American Shipping Co., 2 cases earthenware 
Ovington Bros:, 11 casks glassware 
Parrott, S. L., 3 packages earthenware, flowers, etc. 
Kupper, H. C., 48 casks chinaware 
Borgfeldt, G., & Co., 6 casks chinaware 
Macy, R. H., Co., 9 casks chinaware 
Stern Bros., 1 cask chinaware 
Tice & Lynch, 12 cases chinaware, etc. 


_§. S. Olympic from Southampton, England 


Richard Shipping Corp., 7 cases glassware, 1 case earthenware 


S. S. Doric from Liverpool, England 


Haviland China Co., 141 casks porcelain 
Straus, N., & Sons, 7 casks porcelain 
Bernardaud, L., & Co., 18 casks porcelain 
Wanamaker, J., 2 casks porcelain 

Vogt & Dose, 11 casks porcelain 

Haviland & Abbot Co., 39 casks porcelain 
Straus, N., & Sons, 6 crates earthenware 
Fondeville, A. J.. & Co., 3 casks earthenware 
Sendar Co., 12 crates earthenware 

Jones, G. B., 4 packages earthenware 
Benedict, Mfg. Co., 2 casks earthenware 
Panama Pacific Lines, 43 crates earthenware 


December 27 


S. S. Oscar 2nd from Copenhagen, Denmark 


Isbrandtsen, H., 1 case china 
American Express Co., 3 cases china 


S. S. President Roosevelt from Bremerhaven, Germany 


Rosenthal China Corp., 10 cases crockery 

Henjes, F., Jr., 7 cases hollow glass 

Hampton, W. J., Jr., Co., 4 cases glassware 

Borgfeldt, G., & Co, 12 cases toys, etc. 

Pomerance, S. H., Co., 18 cases hollow glass, etc. 
Phoenix Shipping Co., 9 cases crockery and earthenware 


§. S. Saucon from Leghorn, Italy 


Straus, N. & Sons, Inc., 4 casks and 1 case earthenware 


December 28 


$8. S. Arabic from Antwerp, Belgium 
Ovington Bros. Co., 9 barrels and 1 case earthenware 
Straub, P. A., & Co., 14 cases and 15 barrels crockery 
Rosenthal China Corp., 4 cases crockery 
Kahla China Corp., 18 cases crockery 
Mitchell Bisset Co., 5 cases crockery 
Nadel & Schimmel, 1 case toys and 1 case crockery 
Barth, L., & Co., 3 cases crockery 
Shackmann, B., & Co., 2 cases crockery, 12 cases toys 
Jaeke, O., Inc., 9 cases hollow glass, 21 cases crockery 
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Heinrich & Winterling, 14 cases crockery 
Panama Pacific Line, 15 cases crockery 

S. S. Minnewaska from London, England 
Abraham & Straus, 1 case earthenware 
Atlantic Transport Co., 1 case chinaware 

December 29 

S. S. Independence Hall from Havre, France 

Redden, C. A., 1 case chinaware 


S. S. Noordam from Rotterdam, Holland 
Woolworth, F. W., Co., 34 cases crockery 
Borgfeldt, G. Co., 7 cases glassware, 2 cases crockery 
Fourman Bros. Co., 1 case glassware, 2 cases crockery 
Phoenix Shipping Co., 29 cases 10 crates crockery, 20 cases 

hollow glass , 

Lee, M. M., 3 cases crockery, 4 cases hollow glass 
Strauss, Eckhardt, Co., 60 cases toys, crockery, etc. 
Iilfelder, B., && Co., 54 cases toys, glassware, etc. 
Basket Imp. Co., 57 packages crockery, etc. 
Lazarus & Rosenfeld, 5 cases crockery 
Van Doorn, W., 11 packages crockery 


S. S. Hamburg from Hamburg, Germany 


Manufacturers Trust Co., 5 cases crockery 

Fenton, A. W., Inc., 25 cases hollow glass, 2 cases crockery 
Plummer, W. H., & Co., 2 cases earthenware 
Goldman, A. H., Inc., 27 cases crockery 

Eimer & Amend, 18 cases earthenware 

Lazarus & Rosenfeld, 4 crates crockery 

Cohn & Rosenberger, 6 cases glassware 

N. Y. Mdse. Co., 6 cases glassware 

Lisner, D., & Co., 6 cases glassware 

United Hardware & Tool Corp., 7 cases crockery 
Reimer, F. C., Co., Inc., 134 cases glassware, 2 cases crockery 
Sommer, E. L., & Co., 1 case toys, 1 case crockery 
Sheldon, G. W., & Co., 19 cases hollow glass, etc. 
Powell, C. H., Co., 6 cases earthenware 

Meadown Wye Co., 8 cases glassware, etc. 
Borgfeldt, G., & Co., 20 cases toys, crockery, etc. 
Downing, R. F., Co., 11 cases crockery, glassware, etc. 
Inwald, J., Glass Co., 7 cases hollow glass 

Noe, W. R., & Sons, 13 cases earthenware 

Hearn, J. A., & Son, 15 cases earthenware 

Wolf, L., & Co., 74 cases toys, glassware, etc. 
Schenkers, Inc., 15 cases crockery, glassware, etc. 
Modern Braid Co., 1 case crockery, 6 cases glassware 
Janson Co., 18 cases crockery 


Wage Payment Methods 
(Continued from page 28) 
surprisingly small, only 8 per cent, as you will see from 
the figures of general average. 

In analyzing the questionnaires, our Technical and In- 
dustrial Research Division included premium or bonus 
only when it was stated as a systematic part of the wage 
payment plan and not merely an occasional, opportunistic 
distribution. 

It is significant that the Automotive Industry leads in 
percentage of workers on premium or bonus, 65 per cent 
under some premium or bonus method. Productivity of 
labor in this industry per man hour has increased over 
200 per cent in ten years. Six billion dollars annually in 
wages are disbursed. The industry’s financial structure 
has grown tremendously. The distribution over a wider 
and wider population of its product is one of the wonders 
of the entire business world. It seems logical to con- 
clude that a certain connection exists between the advanced 
policies and practises in reference to wage payment in the 
automotive field and the outstanding position of the in- 
dustry. 

In the face of this interesting fact is the high straight — 
time percentage in other industries—61 employees out of 
every 100 receiving wages without regard to a scientific- 
ally developed method of relating output to dollar of wage 
paid. 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 
EDWARD BOOTE, 85-87 West 28d 
St. 
Cauldon China. Wood &_ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chir> and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas; Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & .THOMPSGN, Inc., 
206 Fifth Ave. - 
Copeland’s China, 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Vinnerware trom Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Ine., 39-41 
West 23d St. 
Ahrenfeldt French China. 


ere CHINA CORP., 39 W. 28rd 
e. 


Earthenware and 
Phone, Ashland 


920 


“Haviland China” 


German dinnerware and @ancy china. 
Gram. 0687. 


LEVY BROS. CHINA CO., 35 W. 
23rd St. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 


plates. Immediate delivery. Gramercy 
4393. 


MADDOCK & MILLER, Ince., 89-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 Easi 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


See ee BROS., 58-57 West 23d 
t. 


Japanese Goods. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


Beek N. LEYLAND, Inc., 184 Fifth 
ve. 
King & Barrett, teapots; George 
Jones & Sons, Lrd., china; Wedgwood 


& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, ‘“Schier- 
holz’—Art Goods, “Royal Dux”’—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


eee H. RUHE, 14 West 28rd 
i 
Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Old Abbey — 


Rona and 
Specialties 


Ivory Body. Dinnerware, 
Verra Crystal Tableware. 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Inc, | 


119 Fifth Ave., at 19th St. 


Large stock of imported open-stock — 


dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac. 


B. TOMBY & CO., 20 West 28d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 
28d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; -Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Fifth Ave., between 28th and 29th 
Sts. 

Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. New York Sample 
Room, Cox & Co., 120 Fifth Ave. 
Encrustations on Imported China and 
Fine Decorated Glassware. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


Lamps and Bric-a- 
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CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“‘Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


THE ROSBERN GLASSWARE 
CORP., 12-14 West 21st St. 
Manufacturers of light cut and gold 
encrustations. Phone Chelsea 0746. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CoO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO,, 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 


and 28rd. St. 
Electric Lighting 
Lamps. 


Fixtures and 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210. Lamps and Cut Glass. 


NORMAN HAWTHORN, 225 Fifth 


Ave. 
Wrought Iron Lamps. “The 


Kind,” “Ann Murphy Shades.” 


Better 


PHOENIX G"™.ASS CO., 230 Fifth 
Ave. 
Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones. 
Ashland 9024-9025. 


THE H. E. RAINAUD CO., 225 Fifth 
Ave. 
Table, Boudoir, Desk, Piano, and Floor 
lamps in exclusive designs and finishes. 
Dela Croix & Monroe, representatives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Telephone 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 

T. B. Clark & Co. 

S. K. Bitner & Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., 
Averue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


INC., Fifth 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 


Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass, Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 


Aquaria, etc. Telephone, Gramercy 
6311. 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 


Co. Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 


Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 82nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 

Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 


China Co.. dinnerware. Telephone 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 


Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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“SHADED LIGHTS” 


For Chandeliers and Brackets. New 
Shapes, Colors and Decorations. 
Now Ready. Write for Samples. 


DELICA WHITE 


BEST GLASS FOR LIGHT 


K. G.I. “* SATISFY 


Kopps_ Railroad 
and Marine 
Signal Glass 


Crystal, Colors 
and Cased Glass 


for Illuminating 


Uses. Special Glass 
Novelties and oon cn ee for Special 
Specialties Purposes 


KOPP GLASS, Inc. 


Swissvale, Pa. 


“You Cant Argue 


Against Conviction” 


If you’re absolutely deter- 
mined not to take advantage 
of the opportunity to place 
your lamps and shades be- 
fore the best buyers of the 
trade, our suggestion that 
you advertise in the BUY- 
ERS LAMP JOURNAL ‘is 
likely to fall on unfertile soil. 


On the other hand if you’re desirous of get- 
ting your lamps and shades before the man who 
buys—of increasing your business, there is no 
better medium in which to broadcast your mer- 
chandise than the 


BUYERS LAMP JOURNAL 
Chicago Hl. 
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Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


ee 


Demarest Publications, in. 


Publishers 


45 East 17th St. New York 
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Samples—kits, cases and trunks of ’em! No pink 
tea order, you'll admit, if you ever “rasseled” any. 


_ Let Rawsthorne photographs cut sample carry- 
ing to the minimum and save your salesmen’s en- 
ergy, time and disposition for the actual selling job. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COMPANY 


HEEREN BUILDING « EIGHTH & PENN « PITTSBURGH, PA. 


“NUROCK”’ 

The most popular 

BAKING AND 
SERVING 
WARE 


made in America 


ells because its 
erviceable, 
ightly and 
anitary. — 
THE BRUSH POTTERY CO. 
ZANESVILLE, OHIO 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 
We make the “LINES THAT SELL.” 


See 


The Next Time 


you want 


A Job— 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


Crockery and Glass Journal 


and 


Get It 


. 40 cents per line for first insertion; 


*! 20 cents per line for following int 
Rates: sertions. Seven words per line 
Minimum initial charge $2, paye« 
ble.in advances 


HAVILAND 


x Haviland > ly a 


| China | 
t Co. | 


Overlooking Madison Square, “Where Fifth Avenue Crosses New York’s Main Street” 


Haviland China 


Is Now Installed in Its Modernly Appointed and 


EASILY-REACHED NEW HOME 
1107 Broadway, at Twenty-fourth Street, New York 


TRADE MARKS 


It is a great pleasure for us to apvilay showing many new designs of 
extend to our frends in the Be tk; GENUINE HAVILAND 
trade a cordial invitation to Pa Do CHINA for the Fall season 
visit us in our new home which by virtue of their beau- 
which by reason of its very Plt bok, tiful decorations and attrac- 
central location is accessible sland g tive shapes should not be 
from all points. We are vo RIK overlooked. 


on decorated china 


Haviland China Co., Inc. 


Telephone — Watkins 2967-2968 
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